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Dover, Delaware 19901
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The franchise offered is to sub-franchise Truedan tea base beverage service establishments
offering gourmet teas, caffeinated beverages, brown sugar bubble tea, compatible food products,
coffee and tea makers and related supplies, accessories and gifts within a specific territory. The
total investment necessary to begin operation of a Truedan franchised business is US$288,750.00
~ US$446,350.00. This includes US$250,300.00~US$300,500.00 that must be paid to the Master
Franchisor or its affiliate(s), as applicable.

This franchise disclosure document (the “Disclosure Document”) summarizes certain provisions
of your Master Franchise Agreement and other information in plain English. Read this Disclosure
Document and all accompanying agreements carefully. You must receive this Disclosure
Document at least fourteen (14) days before you sign a binding agreement with, or making any
payment to, the Master Franchisor or an affiliate in connection with the proposed franchise sale.
Note, however, that no government agency has verified the information contained in this
document.

You may wish to receive your Disclosure Document in another format that is more convenient for
you. To discuss the availability of disclosures in different format, contact David You, International
Business Department, at 3F-1., No.361, Danan Rd., Shilin Dist., Taipei City 111, Taiwan, +886-
2-2882-5858 #2210, oversea@truedan.com.tw. The term of your contract will govern your
franchise relationship. Don’t rely on the Disclosure Document alone to understand your contract.
Read all of your contracts carefully. Show your contract and this Disclosure Document to an
advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this Disclosure Document can
help you make up your mind. More information on franchising, such as “A Consumer’s Guide to
Buying a Franchise,” which can help you understand how to use this Disclosure Document, is
available from the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or
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by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also
visit the FTC’s home page at www.ftc.gov for additional information. Call your state agency or
visit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issued: February 2, 2025
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can [ earn?

Item 19 may give you information about
outlet sales, costs, profits or losses. You
should also try to obtain this information
from others, like current and former
master franchisees. You can find their
names and contact information in Item 20
or Exhibit E.

How much will I need to
invest?

Items 5 and 6 list fees you will be paying
to the Master Franchisor or at the Master
Franchisor’s direction. Item 7 lists the
initial investment to open. Item 8
describes the suppliers you must use.

Does the Master Franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit A includes financial
statements. Review these statements
carefully.

Is the franchise system
stable, growing, or
shrinking?

Item 20 summarizes the recent history of
the number of company-owned and
franchised outlets.

Will my business be the only
Truedan Tea Shop in my area?

Item 12 and the “territory” provisions in
the Master Franchise Agreement describe
whether the Master Franchisor and other
master franchisees can compete with you.

Does the Master Franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the Master
Franchisor or its management have been
involved in material litigation or
bankruptcy proceedings.

What’s it like to be a Truedan master
franchisee?

Item 20 or Exhibit E lists current and
former master franchisees. You can
contact them to ask about their
experiences.

What else should I know?

These questions are only a few things you
should look for. Review all 23 Items and
all Exhibits in this Disclosure Document
to better understand this franchise
opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees
even if you are losing money.

Business model can change. The Master Franchise Agreement may allow the Master
Franchisor to change its manuals and business model without your consent. These
changes may require you to make additional investments in your franchise business or
may harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the Master Franchisor or
a limited group of suppliers the Master Franchisor designates. These items may be more
expensive than similar items you could buy on your own.

Operating restrictions. The Master Franchise Agreement may prohibit you from
operating a similar business during the term of the franchise. There are usually other
restrictions. Some examples may include controlling your location, your access to
customers, what you sell, how you market, and your hours of operation.

Competition from the master franchisor. Even if the Master Franchise Agreement
grants you a territory, the Master Franchisor may have the right to compete with you in
your territory.

Renewal. Your Master Franchise Agreement may not permit you to renew. Even if it
does, you may have to sign a new agreement with different terms and conditions in order
to continue to operate your franchise business.

When your franchise ends. The Master Franchise Agreement may prohibit you from
operating a similar business after your franchise ends even if you still have obligations to
your landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires the master franchisor to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the
agency information in Exhibit C.

Your state also may have laws that require special disclosures or amendments be made to
your Master Franchise Agreement. If so, you should check the State Specific Addenda,
Exhibit D. See the Table of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise
Certain states require that the following risk(s) be highlighted:

Out-of-State Dispute Resolution. The Master Franchise Agreement requires you to
resolve disputes with the Master Franchisor by mediation, arbitration and/or litigation
only in California. Out-of-state mediation, arbitration, or litigation may force you to
accept a less favorable settlement for disputes. It may also cost more to mediate, arbitrate,
or litigate with the Master Franchisor in California than in your own state.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.
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ITEM 1: THE MASTER FRANCHISOR, AND ANY PARENTS, PREDECESSORS AND
AFFILIATES

The Master Franchisor is TRUEDAN LLC, which will be referred to as “Truedan”, “we”, or “us”. The term
“you”, or “Master Franchisee” means the person, corporation, limited liability company, partnership or other
legal entity that is granted the franchise (as well as the direct and indirect owners of any corporation, limited
liability company, partnership, or other legal entity that becomes a master franchisee). We do not conduct
any business activity other than franchising tea shops. Our affiliates operate company-owned tea shops under
the Truedan System (as described below) in the U.S. and internationally and franchised tea shops under the
Truedan System internationally.

Franchisor, Parent, Affiliates
We are a Delaware limited liability company, formed on March 23 2020. Our principal place of business is
at 3F-1., No.361, Danan Rd., Shilin Dist., Taipei City 111, Taiwan. We currently do business in the

A,
“ ®y u JENJUDAN ®y  u % g ®y and

organizational name “Truedan” and under the marks ,

”T@UEDAN *”. We do not do business or intend to do business under any other names. We do not have
any predecessor during the 10-years period immediately before close of our most recent fiscal year. We
currently do not operate any company-owned Truedan tea shop. We have three affiliates: JENJUDAN CO.,
LTD., JENJUDAN INTERATIONAL CO., LTD., and RUNG CHEN SIH CO., LTD. that are required to
be disclosed: JENJUDAN CO., LTD. is a Taiwan corporation formed in 2018 that offers unit franchise
opportunities to operate tea shops under the Truedan System in Taiwan, as of the date of this filing, it has 56
franchised tea shops under the Truedan System in Taiwan and it is one of approved suppliers to supply the
raw materials to franchisees and master franchisees in United States; JENJUDAN INTERATIONAL CO.,
LTD. is a British Virgin Islands corporation formed in 2022 that offers franchises opportunities for tea shops
under the Truedan System in the United Kingdom, as of the date of this filing, it has two franchised tea shops
under the Truedan System in the United Kingdom; and finally, RUNG CHEN SIH CO., LTD. is a Taiwanese
corporation form in 2016 that offers franchise opportunities for tea shops under the Truedan System in Japan,
and as of the date of this filing, it has one franchised tea shops under the Truedan System in Japan and is
also one of approved suppliers to supply the raw materials to franchisees and master franchisees in United
States. As of the issuance date of this Disclosure Document, Truedan and its affiliates have more than 66 tea
shops worldwide, and Truedan does not have any other line of business in the United States.

Agent for Service of Process
Our agent for service of process in California is Department of Financial Protection and Innovation, its
principal address is at 651 Bannon Street, Suite 300, Sacramento, CA 95811.

The Business We Offer

We possess advanced technology, management system, continuous and innovative product development,
and knowledge in relation to a unique and distinctive system relating to the development and operation of
“Truedan” tea shop (the “Tea Shop”) establishment that offers gourmet brown sugar bubble tea beverage,
tea-based beverages, compatible food products, Taiwanese desserts, coffee and tea makers and related
supplies, accessories and gifts, distinctive fixtures, equipment, interior and exterior accessories, color
scheme, inventory and accounting system, of which may be changed, improved, and further developed by
us or our affiliates from time to time (the “Truedan System”). The distinguishing characteristics of the
Truedan System include, for example, distinctive exterior and interior design, decor, color and identification
schemes and furnishings; special menu items; standards, specifications and procedures for operations,
manufacturing, distribution and delivery; quality of products and services offered; management programs;
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training and assistance; and marketing, advertising and promotional programs, all of which we may change,
supplement, and further develop.

We may periodically make changes to the systems, menu, standards, and facility, signage, equipment and
fixture requirements. You may have to make additional investments in the franchised business periodically
during the term of the franchise if those kinds of changes are made or if your tea shop’s equipment or
facilities wear out or become obsolete, or for other reasons (for example, as may be needed to comply with
a change in the system standards or code changes). All Tea Shops under the Truedan System must be
developed and operated to our specifications and standards. Uniformity of products sold in Tea Shops is
important, and you have no discretion in the products that you sell. The Master Franchise Agreement may
be limited to a single, specific territory and we reserve the right to operate or franchise or license others who
may compete with you for the same customers.

We offer a Master franchise to qualified individuals or entities to sub-franchise opportunity to allow sub-
franchisee to own and operate Tea Shops within a specified territory we approve, under the terms of our
standard exclusive Master franchise agreement, attached as Exhibit B (the “Master Franchise Agreement”).
The Master Franchise Agreement sets out the detailed terms and conditions of the relationship. Under our
Master Franchise Agreement, we grant our master franchisees the right (and they accept the obligation) to
sub-franchise the right to allow the sub-franchisee to develop and operate one Tea Shop, selling gourmet
teas-based beverages, coffee-based beverages, compatible food products, coffee and tea makers and related
supplies, accessories and gifts we approve under the Truedan System within a specified territory. There may
be instances where we have or will vary the terms to suit the circumstances of a particular transaction.

The Tea Shops will offer products and services to the general public throughout the year and compete with
other beverage and food product service business. The Tea Shops are not seasonal. The market for your type
of products and services generally is developed and very competitive in the United States and within the
territory that we agreed upon. You can expect to compete in your market with locally-owned businesses as
well as national and regional chains that sell similar products. The market for caffeinated and tea drinks and
baked goods, as well as related products, is well-established and highly competitive. Tea Shops compete on
the basis of factors such as price, service, location, convenience and food quality. Additionally, you may
find that there is competition for suitable locations. Principal factors that will vary but that will impact our
brand’s competitive position are name recognition (which is stronger in some regions than in others), product
quality, variety, presentation, location, and advertising. Your Tea Shops’ business may also be affected by
other factors, such as changes in consumer taste, economic conditions, population, and travel patterns.

Your competition may also include other outlets selling coffee, tea, and food items, grocery stores,
convenience stores, and specialty coffee shops. We may grant selected master franchisees unique rights or
franchises to operate or distribute authorized products through special distribution channels, such as airports,
service plazas, universities and grocery stores. These special arrangements may involve special agreements
or modifications to our standard Master Franchise Agreement and other agreements.

Applicable Regulations

We are not aware of any laws or regulations specific to the industry in which the Tea Shop operates. However,
you must comply with all local, state, and federal laws and regulations that apply to any business. We urge
you to inquiries about these laws and regulations, including health (nutrition, menu labeling), sanitation, no
smoking, EEOC, OSHA, discrimination, employment, data security and privacy, tax, and sexual harassment
laws. The Americans with Disabilities Act of 1990 requires readily accessible accommodations for
individuals with disability and that may affect your building construction, site design, entrance ramps, doors,
seating, bathrooms, drinking facilities, etc. You must also obtain real estate permits, licenses, and operational
licenses. Federal, state and local laws and regulations also regulate businesses handling food and food
products, in particular refrigerated and frozen food items, and these laws and regulations will apply to your
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business. Please also note that local county health departments reserve the right to inspect Tea Shops to
ensure compliance with safe food handling practices and adequacy of kitchen facilities.

Government contractor laws may also apply if your Tea Shops are located (or if, subject to your Master
Franchise Agreement, you sell products) at military bases or other government facilities. For example, you
may be required to comply with regulations such as government contractors’ wage and hour restrictions,
preparation and maintenance of written affirmative action plans, retention and access of records, special
procedures for resolving contractual disputes, listing employment openings with state employment services,
and termination of the contract for default or for the convenience of the government. You should carefully
review these requirements with your attorney before entering into any government contracts.

Please note that the data included in this Disclosure Document is based on the information available when
we prepared this document. In the last few years, we have all experienced significant changes in the country’s
economy that had impacted everyone. Among these changes are things like the price of oil and its impact on
not just energy costs, but also the costs relating to delivery of goods and services to our businesses. Other
commodity costs have also fluctuated. We have also seen wide swings in the cost and availability of credit,
labor, goods, and other materials. Although we are not able to predict how these economic factors will impact
business costs in the coming year, these variations may affect the costs that a new master franchisee will
actually experience in operating a franchised business.

United States’ current economic conditions are unusually volatile both in terms of consumer spending as
well as the costs of doing business, such as for example, energy, commodities, credit, etc. As a result,
historical performance results may not be as useful in your financial planning as they may have been in less
volatile times. If you choose to use the historical financial information appearing in this Disclosure
Document, you must carefully consider the potential impact of the current economic volatility.

ITEM 2: BUSINESS EXPERIENCE

President, Shing-Rung Wu

Ms. Wu serves as the President of TRUEDAN LLC since March 2020 to the present; the President of Yu
Fei International Investment Ltd. (the parent company of RUNG CHEN SIH CO., LTD. and JENJUDAN
CO., Ltd.) since November 2020 to the present, the President of RUNG CHEN SIH CO., LTD. since 2016
to the present, the President of JENJUDAN CO., Ltd. since July 2018 to the present, the President of
JENJUDAN INTERNATINAL Co., Ltd. since May 2018 to the present, and the President of RCS
TRUEDAN LLC since October 2022 to present.

ITEM 3: LITIGATION

No pending cases, concluded cases, government actions, or any other litigation is required to be disclosed in
this Item 3.

ITEM 4: BANKRUPTCY

No bankruptcy is required to be disclosed in this Item.

ITEM S: INITIAL FEES

Initial Master Franchise Fees

The total initial master franchise fees to allow the Master Franchisee to sub-franchisee to own and operate
Tea Shops within the Territory is a lump-sum one-time amount fees ranging from US$200,000 to
US$250,000 (the “Initial Franchise Fees”).
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100% of the Initial Franchise Fees is payable within two (2) calendar days before the execution date this
Agreement. The Initial Franchise Fees are not refundable and must be paid in full without reduction or offset.

Refundable Security Deposit

You are also responsible for a refundable security deposit of US$50,000 (the “Refundable Security Deposit™),
payable upon signing of the Master Franchise Agreement. Refundable Security Deposit will be returned to
the Master Franchisee, without interest following the expiration or termination of the Master Franchise
Agreement if the Master Franchisee has not materially breached this Agreement.

Uniforms
You have to purchase the uniforms from us and your retailing personnel will wear our uniform. The cost of
uniforms is from US$300 to US$500.

ITEM 6: OTHER FEES

Type of fee (note 1) | Amount Due Date Remarks

Royalty Fees 5% of the Gross The royalty fee | “Gross Monthly Sales” means
Monthly Sales, for the previous | the aggregate amount of all
minimum US$150 per month is payable | sales of our products, food,
month. before the 25" of | beverages and other

the next month. | merchandise and products
approved by us and sold and
services rendered at Tea Shop
per month but excluding: (a)
value-added, sales or service
taxes collected from customers
and paid to the applicable
governmental taxing authority;
and (b) all customer refunds
and adjustments and
promotional discounts,
including senior citizens

discount.
Renewal Fees US$40,000~US$50,000 | Prior to granting | You may renew the Franchise
franchise upon the expiration of the
renewal. Term for successive periods of

five (5) years upon satisfying
required conditions.
Audit/Inspection Fee | Cost of audit. When billed. Our employees or agents have
the right to enter sub-
franchisee’s Tea Shop without
notice during business hours to
inspect for determining sub-
franchisee’s compliance with
standards and the Master
Franchise Agreement. In
principle such inspection is
conducted once a year. If we
deem it necessary, the
inspection may be conducted
more frequently. You should
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bear the economy class round-
trip air ticket and three-star or
above accommodations for the
employees or agents assigned
by us and we shall bear the
meals, local transportation and
salary for the employees or
agents assigned by us.

Late Payment Interest on unpaid When billed.
amount at 5% per month
or highest rate allowed
by law.
Liquidated Damages | US$200,000 Within thirty All gains that you derive from
for Violation (30) calendar the violations shall also be
day after the refunded to us.
written notice is
issued.
Cost and Attorney Will vary under On demand. If you default under the Master
Fees circumstances. Franchise Agreement, you
must reimburse us for the
expenses we incur (such as
attorney fees) in enforcing or
terminating the applicable
Master Franchise Agreement.
Indemnification Will vary under On demand. Y ou must reimburse us for the
circumstances. costs and damages we incur in
for any claims that arise from
your Tea Shop’s operation.
Notes:

All fees as described in Item 6 are non-refundable, imposed by and are paid to us. Except as otherwise
indicated in the preceding chart, we impose all fees and expenses listed and they must be paid in full. Except
as specifically stated above, fees may be adjusted based on changes in market conditions, our cost of
providing services and future policy changes. At the present time we have no plans to adjust fees schedule
over which we have control.

ITEM 7: ESTIMATED INITIAL INVESTMENT

To
Type of Estimated Amount Method of Whom
Expenditure or Estimated Low- When Due Pavment Refundable | Payment
(note 1) High Range (USS) y is to be
Made
ithin two (2
Franchise Fee [IJJSS$$2 205060(;) (;) ON calgliiarlrila\;’so b(egore
(note 2) ’ the execution date of | As arranged No Us
Master Franchise
Agreement
When signing the
Refundable . US$50,000 Master Franchise As arranged Yes Us
Security Deposit
Agreement
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Rental for US$0~US$6.000 Before opening, as As' specified No Third
Warehouse arranged in lease party
Licenses, US$3,150~ Before Third
Permits, Fees US$5.250 Lump Sum opening, as No art
and Deposit ’ arranged party
Office .
. US$1,600~ . Third
Equlpmc?nt & US$4.800 As incurred As arranged No party
Supplies
Before Opening
Payable on the date of Before
Uniforms US$300~US500 the payment for first . No Us
. Opening
shipment of raw
materials
Before .
Insurance (3) US$2,200~ As incurred opening, as No Third
US$5,300 ’ party
arranged
Before )
) US$10,500~ . : Third
Advertisement US$26.500 As incurred Opening, as No party
arranged
i“(31dlgll(())rrlltahlsF(lrllrcl)ftis US§21,000~ As incurred As arranged No Third
2 US$63,000 & Party
Total Cost US$288,750.00 ~ US$446,350.00
Notes:
1. This table illustrate the estimated costs for the first 3 months following the commence operation of

your master franchise business. The initial funds required must be reevaluated since most costs are
not within our control and may change at frequent intervals. These figures are estimates only and we
cannot and do not guarantee that your costs will fall within the stated ranges. These estimated ranges
are based on our experience and information provided by non-US master franchisees of our affiliated
entities. Costs are constantly changing and your costs may be higher. You should perform due
diligence to investigate all potential costs before proceeding.

Approximately 25% of the total Initial Franchise Fees will go to the training, 15% will go to the
opening support, and 10% will go to the marketing support.

. You must provide commercial general liability coverage with minimum limits in the amount of

US$2,000,000 per occurrence in accordance with our published standards, (subject to change) and
maintain other insurance in accordance with state law requirements. Some property owners may
require higher levels of commercial general liability insurance or other insurance coverage under
their leases. Initial premiums for commercial general liability are subject to change due to market
forces beyond our control, but usually range between US$1,000 and US$2,500 per year. The cost of
other coverage, including workers’ compensation coverage and your discretionary purchases, varies
widely, but may range from US$2,200 to US$5,300 per year. Your premium may be higher based
upon your risk profile. You should discuss with your insurance carrier/agent whether or not these
costs need to be paid in full before opening or whether they can be budgeted. Failure to maintain
such insurance may result in loss of your franchise and additional financial obligations.

Additional Funds is an estimate of the funds needed to cover business (not personal) expenses during
the first three (3) months of operating the Tea Shop. It includes estimated cost of sales and operating
expenses incurred during the initial three (3) months (such as payroll, utilities, taxes and other
expenses), although your actual cost may be higher. The Additional Funds exclude owner’s
salary/draw, non-Tea Shop management expenses, and the purchase of the Tea Shop’s opening
inventory. Cash flow from your operations may not be adequate to cover operating and other costs
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during the initial phase of business. Your cost will depend on factors such as how much you follow
our recommended method and procedures, your management, marketing and general business skills,
local economic conditions, the local market for the products and services, competition, local cost
factors and the sales level achieved by you. There is no guarantee that the amounts specified are
adequate or that additional investment by you is not necessary during the three (3) months of initial
operation or afterwards.

Other than what is disclosed in this Disclosure Document, we do not authorize our salespersons or any other
persons or entities to furnish estimates or otherwise as to the capital or other reserve fund necessary to reach
“break-even” or any other financial position nor should you rely on any such estimates. We recommend that,
in addition to the expenses and additional funds shown, you have sufficient personal savings and/or income
so that you are self-sufficient and need not to draw funds from the Tea Shop to support your living and other
expenses during the initial start-up phase.

We do not offer financing for any portion of your Estimated Initial Investment. Tea Shops may vary from
one another in many respects. Please also note that the data included in this Disclosure Document is based
on the information available when this document was prepared. In the last few years, we have all experienced
significant changes in the country’s economy that has impacted everyone including our business. Among
these changes are things like hikes in energy, labor and goods and services delivery cost. Other commodity
costs have also fluctuated. We have also observed wide swings in the cost and availability of credit, labor,
goods, and other materials. Although we are not able to predict how these economic factors will impact
business costs in the coming year, these variations may materially affect the costs a new master franchisee
will actually experience in operating a franchised business.

ITEM 8: RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Required purchases

We and our affiliates have spent considerable time, effort and money to develop the Truedan System. We
have acquired experience and skill in developing the Truedan System, which includes producing,
merchandizing and selling Truedan coffee, tea, brown sugar bubble tea, compatible food products, and other
products and merchandise that we approve. The distinguishing characteristics of our Truedan System include,
among others, proprietary trademarks, distinctive exterior and interior design, decor, color and identification
schemes and furnishings; special menu items; standards, specifications, requirements and procedures for
operations, manufacturing, distribution and delivery; quality and safety of products and services offered;
management systems/programs; training and assistance; and marketing, advertising and promotional
programs. You must conform to our high standards of consistency, quality, safety, cleanliness, appearance
and service. We anticipate that our standards will change over time. You are expected to adhere to these
changes.

Required and approved suppliers

The reputation and goodwill of Truedan System is based upon, and can be maintained only by, the sale of
high-quality products. Y ou must ensure that all products, including food supplies, utensils, cups, equipment
and materials and services from the Tea Shop in your Territory must meet our specifications, standards, and
requirements. The products at the Tea Shops in your Territory must be sourced from suppliers that we
approve (including manufacturers, distributors and other providers of goods and services).

We do not have exclusive suppliers of our products, cups, teas, or equipment at this point, and we will
provide you with a list of suppliers that already meet our specifications. For your information, our affiliates,
JENJUDAN CO., LTD. and RUNG CHEN SIH CO., LTD., are approved suppliers, but they are not the only
approved suppliers for the products and equipment that you will need to operate the Tea Shop. You can
expect that the items purchased from all our approved suppliers represent over 95% of the total purchases
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for establishing and operating the franchised business, and among them the items purchased from us and/or
our affiliates represent approximately 20% to 25%. Suppliers are required to share shipping, distribution and
all other information with us, and you will be required to cooperate.

Approval of alternative suppliers

You may also suggest suppliers, but please note that every supplier must demonstrate, based on our judgment,
that it meets all specifications, standards, and requirements and has adequate capacity to supply our
franchisees’ quantity and delivery needs, which may mean, among other things, the ability to supply all
franchisees in the Truedan System. Before approving any supplier, we may take into consideration: a)
consistency of products and/or name brands in (and between) our Truedan Systems, b) economies of scale
achieved by larger volumes, and c) certain other benefits that a particular supplier may offer, such as new
product development capability. When approving a supplier, we take into consideration the Truedan System
as a whole, which means that certain franchisees may pay higher prices than they could receive from another
supplier that is not approved. We reserve the right to withhold approval of a supplier at our discretion. A list
of approved suppliers is available on request.

Our criteria for approving alternative suppliers are not available to you or your proposed suppliers. You
and/or the supplier may request approval by submitting the request to us in writing. We may require that
samples from the supplier be delivered to us or to a designated independent testing laboratory for testing
prior to approval and use. All requests will be reviewed in accordance with our then-current procedures and
we will take into consideration our available resources, which may affect the timing of our response. The
supplier must meet our then-current specifications, standards and requirements, which may include signing
a non-disclosure agreement and a guarantee of performance. We may change our specifications, standards
and requirements at any time. There is no limit on our right to do so. If the supplier that you propose is
initially approved or rejected, we will notify you and the supplier within thirty (30) to sixty (60) calendar
days depending on the nature of the products or services. We may withdraw our approval at any time if the
supplier’s performance does not meet our criteria, we change our specifications, standards or requirements
or other reasons. There is not administrative supplier testing fees, but you or the supplier will be required to
reimburse us for all costs that we incur in the testing and approval process whether the supplier is approved
or not.

We may limit the number of potential suppliers that we consider for approval and for some categories of
products we will designate a third party or ourselves as an exclusive supplier. We may designate exclusive
suppliers for some categories of products or services including purchasing, distribution, fountain and
packaged beverage products, point of sale equipment, integrated point of sale back office, help desk support,
and high speed internet access. Currently, you will have to purchase some raw materials from our designated
suppliers. We and our affiliate are also approved suppliers, but we are not the only approved supplier of any
product or service.

Revenue from master franchisee purchases

We and our affiliate may derive revenue from required purchases, but not from leases by master franchisees,
as we do not lease any products or equipment to our master franchisees. We are not the only suppliers of
products for the Tea Shop. Our total revenue in 2025 from the United States was US$0.00. Our revenue from
all required purchase and lease is US$0 in 2020 from the United States and there was zero (0%) percentage
of our total revenues from required purchases and leases. JENJUDAN CO., LTD., is our affiliate and its total
revenue in 2025 from required purchases made by the franchisees located in the United States was US$0.00.
RUNG CHEN SIH CO., LTD. is also our affiliate and its total revenue in 2025 from required purchases
made by the franchisees located in the United States was US$0.00.

Except as described above, neither we nor our affiliates currently derive revenue or other material
consideration on account of our or their actual or prospective dealing with you and other master franchisees.
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However, we and our affiliates reserve the right to do so and to use all amounts that we and our affiliates
receive without restriction (unless we and our affiliate agree otherwise with the supplier) for any purposes
we and our affiliates deem appropriate.

To our knowledge, except for TRUEDAN LLC, JENJUDAN CO., LTD. and RUNG CHEN SIH CO., LTD.,
there are no approved suppliers in which any of our officers or directors own an interest.

Other Requirement

You must obtain and maintain, at your own expense, the insurance coverage that we periodically require and
satisfy other insurance-related obligations as provided in the Master Franchise Agreement. Y ou must provide
commercial general liability coverage with minimum limits in the amount of US$2,000,000 per occurrence.
Premium depends on the insurance carrier’s charges, terms of payment, and your history. All insurance
policies must name us as an additional insured party.

Before you use advertising materials, you must send us for review samples of all advertising, promotional,
and marketing materials that we have not prepared or previously approved. We will reply to you within
seven (7) working days of the general review process and three (3) working days for urgent cases. You may
not use any advertising, promotional, or marketing materials that we have not approved.

We require you to have a sufficient workstation (a computer, monitor, and printer) that can operate
reasonable version of Microsoft words and excel, and is capable of accessing the Internet. Please refer to
Item 11 for further details.

Cooperatives

There are currently no purchasing or distribution cooperatives. We may negotiate purchase arrangements
with supplier (including price terms), for the benefit of the Truedan System. We do not provide material
benefits to you (for example, renewal or granting additional franchises) based on your purchase of particular
products or services or use of particular supplier.

Negotiated prices
We do not negotiate purchase arrangements with suppliers, including price terms, for the benefit of the
master franchisees.

Material benefits
We do not provide any material benefits to you if you buy from sources we approve.

ITEM 9: MASTER FRANCHISEE’S OBLIGATIONS

MASTER FRANCHISEE’S OBLIGATIONS
This table lists your principal obligations under the franchise and other agreements. It will help you
find more detailed information about your obligations in these agreements and in other items of this
Disclosure Document.

Obligation Article in Master Disclosure
Franchise Document Item
Agreement
a. Site selection and acquisition/lease Not applicable Items 1,11 & 12
b. Pre-opening purchase/lease Articles 2.13, 2.14, Items 1,6, 7, & 11
53.1&53.2
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c. Site development and other pre- Articles 2.12, 2.13, Items 1,6,7, & 11
opening requirements 2.14,3 & 8.1
d. Initial and ongoing training Article 3 Items 5 & 11
e. Opening Articles 2.15 Item 11
f. Fees Articles 1.3,1.5, 1.6, | Items 5,6 & 7
3.10,3.12,85 &9
g. Compliance with standards and Articles 1.1, 2.5, 2.6, | Item 11
policies/Operations Manual 2.7,2.8,2.9,2.10,
2.19,4.6,7.1 & 8.1
h. Trademarks and Proprietary Articles 2.6,2.7,4.9, | Items 13 & 14
information 4.10,4.11 &6.5.2
i. Restrictions products/services offered | Articles 2.9,2.11,6, | Item 16
8.6 & 8.11
j.  Warranty and customer service Article 2.8,4.3 & Item 11
requirement 13.5
k. Exclusive right and sales quotas Articles 2.1,2.2 & Items 1 & 12
2.3
. Ongoing product/service purchases Articles 5 & 8.3 Item 8
m. Maintenance, appearance and Articles 2.6,2.7,2.8, | Item 11
remodeling requirements 212 & 8.3
n. Insurance Atrticle 8.4 Items 8
0. Advertising Atrticles 4 Items 11
p. Indemnification Article 16 Item 6
g. Owner’s Articles 2.12, 2.13, Items 11 & 15
participation/management/staffing 2.15,2.16 &34
r. Records and reports Article 2.15,4.1 & Item 1
7.1
s. Inspections and audits Articles 3.11 & 8.5 Items 11
t. Transfer Articles 18.3 & 18.4 | Item 17
u. Renewal Article 9 Item 17
v. Post-termination obligations Articles 13.5, 13.7, Item 17
14.1 & 15
w. Non-competition covenants Article 14 Item 17
x. Dispute resolution Articles 17.2 Item 17
y. Other Not applicable None

ITEM 11: THE MASTER FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER

ITEM 10: FINANCING

We do not offer direct or indirect financing. We do not guarantee your note, lease or obligation.

SYSTEMS, AND TRAINING

Except as listed below, we are not required to provide you with any assistance.

Pre-Opening Obligations

1. We make the standards of the Truedan System available to you in our operation manuals, trainings, and
in other forms of communication. We shall arrange the training within 6 weeks after Master Franchisee’s

request3 (See Articles 1.1 & 3.3 of the Master Franchise Agreement).
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2. We will provide you with basic design and floor plan for a fee of US$2,200. You or your sub-franchisee
will arrange for the construction or remodeling of each Tea Shop. (See Articles 8.1 of the Master
Franchise Agreement).

3. Advertising and promotional materials for use in your operation may be accessed from the cloud database
provided us. (See Articles 4.4 of the Master Franchise Agreement).

4. We will provide you with a copy of our operations manual concerning techniques of managing and
operating the Tea Shop. (See Articles 1.1 & 2.1 of the Master Franchise Agreement).

5. We will provide advice regarding authorized suppliers of equipment and materials used, and inventory
offered for sale, in connection with the Tea Shop. (See Articles 1.1 of the Master Franchise Agreement).

6. We will make available for the overall decoration space design, installation and decoration.
Specifically, we will provide you with specification and details requirements of all necessary
equipment, signs, fixtures, opening inventory, and supplies so you may convey to your sub-franchisees.
For equipment and certain key ingredients and raw materials, we will only provide the names of
approved suppliers. For items such as furniture and fixture, we will provide you with specification and
requirement for your conformation. We will not deliver or installs these items. (See Article 2.8 & 5.1
of the Master Franchise Agreement).

Post-Opening Obligations
The following are our obligations during the operation of the franchise business:

1. We will provide you with standards for the location, physical characteristics and operating systems
of Tea Shops and other concepts; the products that are sold; the qualifications of suppliers; the
qualifications, organization and training of master franchisees and their personnel; the marketing of
products and our brand; and all other things affecting the experience of consumers who patronize our
Truedan System. We make those standards available to you in our manuals and in other forms of
communication, which we may update from time to time. (See Article 1.1 & 2.5 of the Master
Franchise Agreement).

2. We will review the new suppliers who you or your sub-franchisees suggest and notify you the result
within thirty (30) to sixty (60) calendar days depending on the nature of the products or services.
(See Article 2.10 of the Master Franchise Agreement).

3. Inresponse to the market changes, seasonal products and alternative raw materials, we will provide
an updated version of the Raw Material Purchase Order Form from time to time. (See Article 5.3.9
of the Master Franchise Agreement).

Please note that it usually takes a sub-franchisee two (2) to three (3) months between (i) the earlier of the (a)
signing of the Sub-Franchise Agreement or (b) first payment of Fees; and (ii) the opening of the Tea Shop.
The reason may be due to factors such as the availability of a site, financing, building permits, zoning and
local ordinances. We typically do not experience shortages or delayed installation of equipment, fixtures,
and signs.

Advertising Expenditures

You must spend reasonable amount on advertising for the Tea Shops in local advertising at your expense,
and we estimate that an approximately your 3% of the total gross sales of the previous year would be
reasonable. The amount is not paid to us, but rather is spent by you. You may use your own local advertising,
including directory advertising, newspaper ads, flyers, brochures, coupons, direct mail pieces, specialty and
novelty items and radio and television advertising. All advertising must comply with our Usage Specification
of Corporate Identity System and obtain our prior written approval of all your local advertising and
promotional plans and all materials you would like to use and it will be at your expense.

We do not currently have a marketing fund, though we reserve the right to establish and administer such a
marketing fund in the future on a regional or national basis and which will be contributed into only by our
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master franchisees. We do not anticipate enacting the marketing fund during this calendar year, or until we
determine that a sufficient number of Tea Shops are open and operating so that regional or national
advertising provides a benefit to the Truedan System. When and if established, the amount to be paid to the
marketing fund is certain percentage of Gross Monthly Sales to be determined by both Parties in writing.
Neither marketing fund nor any funds for advertising and marketing will be used for advertisement that is
principally a solicitation for the sale of franchises for Truedan System. We do not currently have a master
franchisee advertising council that advises us on advertising policies, though we reserve the right to establish
such a council in the future. For the calendar year ending December 31, 2025, we did not collect or spend
any money from the marketing fund. We currently do not have a local or regional advertising cooperative,
and that we are not planning to set up one. If we do in the future, you are not required to participate in one.

We do not have an obligation to conduct advertising, such as advertise through our website, TV ads, radio
ads, promotional events, and local flyers. If we choose to conduct advertisement on behalf of the Truedan
brand, the source of the advertising would be an in-house advertising department. Currently we do not have
a minimum amount on advertising in the area or territory where you are located.

Computer and Electronic Cash Register Systems

We require you to have a sufficient workstation (a computer, monitor, and printer) that meets our minimum
standards that can operate Microsoft words and excel, and is capable of accessing the Internet. This
workstation may also be used for any other software that you use to manage your business. We do not have
any obligation for maintenance, repairs, updates and upgrades of your computerized system.

We require you to process and record all of your sales on a point of sale/back office system (“POS System™)
that would fulfill our requirement and standard and approved by us. The cost of purchasing a POS System
that fits our requirement and standard is estimated to be a lump-sum fee of US$2,100, provided however,
the cost may change depending on the cost structure of the POS System that you license or purchased.

You should provide us with the highest authority in the POS system to enable us to access your data and the
sub-franchisee’s data within the POS system at any point in time from anywhere in the world without any
restriction. We may require you to upgrade or update your computer hardware or software during the term
of the Master Franchise Agreement. There are no contractual limitations on the frequency or cost of this
obligation.

Operations Manual

We will provide to you a copy of the Operation and Management Practice Manual (the “Operations Manual™)
for the Truedan System that you are franchised to operate. Each operations manual contains mandatory and
suggested standards, operating procedures and rules that we prescribe for the Truedan System. The
operations manuals are confidential, copyrighted and are not to be reproduced or distributed to any
unauthorized person. We can change the terms of, and add to, the operations manuals whenever we believe
it is appropriate.

Site and Lease Approval

For new Tea Shops, you will approve a site that your sub-franchisee selects and you are responsible in
ensuring that your sub-franchisee’s Tea Shops is build, constructed, or refurbished in accordance to the
standard, generic plans and specifications provided by us for the improvements, furnishings, fixtures and
decor of the type of Tea Shop approved for your site. You must then, at your expense, have specific plans
and specifications for construction or conversion of the space for the Tea Shop (and conforming to local
ordinances and building codes, as well as obtaining the necessary permits) prepared by a licensed architect.
All construction will be at your sole expense.
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You must ensure, prior to the opening of each Tea Shop, that the Tea Shop is accessible to and usable by
persons with disabilities and meets the Standards for Accessible Design for new construction, as may be
amended from time to time, or any more stringent accessibility standard under federal, state or local law.

Hiring and Training

If you have already received the trainings provided by us in connection to signing a unit franchise agreement
or an area development franchise agreement with us, we will not provide the training to you. We do not
provide any assistance in hiring your employees or training your sub-franchisees.

If we provide the training to you, we will provide it in according to the time schedule agreed by both parties
and the training schedule. You shall cooperate fully to ensure the accuracy of the knowledge transfer. You
will request us to provide the training only after confirming the site of your training center and we shall
arrange the training within six (6) weeks after your request. You shall comply with all training provided by
us and develop the management ability of sub-franchise’s employees to maintain the Truedan brand.

The training is free of charge and provided by us. The first stage of training is conducted at the place of our
company or at a location designated by us for a period of one (1) month; the second stage of training is
conducted at the place designated by us for a period of fourteen (14) calendar days. In each training stage, if
you fail to pass the test, the training hours must be increased according to the learning situation.

For the first stage training in your first Tea Shop, you shall assign and send at least three (3) employees
(hereinafter referred to as “Personnel”) to attend the training provided by us before opening. The second
stage training is provided by the one (1) to two (2) lecturers who sent by us to the place designated by us.

In the first stage training, all expenses such as salary, air tickets, transportation, meals, accommodation and
other expenses incurred by the Personnel assigned by you shall be borne by yourself solely. If there are more
than 3 personnel appointed by you, for each additional one, we will charge an additional fee of US$100 per
day, and the total number of personnel shall not exceed 5. For the second stage training, you shall bear the
lecturers’ round-trip economy class air tickets to and from Taiwan, local transportation, meals, and
accommodations of three-star or above; if you request us to send more than two (2) lecturers, we may decide
whether to agree to this request according to the situation, and charges you an additional lecturer fee of
USS$200 per day for each additional lecturer. If you request to conduct the first stage of training in location
other than our company or a location designated by us, you shall bear the lecturers’ round-trip economy class
air tickets to and from Taiwan, local transportation, meals, and three-star or above accommodations.

When you start training your sub-franchisee and you are more than six (6) months away from the end of its
last training completion by us, or we, at our sole discretion following our audits, considers that you shall be
retraining, we have the right to request you to send personnel to conduct retraining and retesting. However,
this does not apply in the event that the you have your own tea shop in connection with a unit franchise
agreement or an area development franchise agreement with us.

For the retraining, you shall assign one (1) to three (3) staffs to the place designated by us to conduct
retraining and retesting. All expenses such as salary, air tickets, transportation, meals, accommodation, and
other expenses incurred by such staffs shall be borne by yourself solely. The term of retraining is at least
two (2) weeks. If such staffs who attend the retraining fail to pass the retesting, we will increase the number
of retraining hours on a case-by-case basis, at a minimum increased by one week each time. We will charge
an additional fee of US$100 per day per each staff attending the retraining.

Our training program includes but is not limited to the following: basic SOP training, Day & Day Operation,
customer service, beverage making, kitchen prep, reception, store setup & closing procedures, station
shifting practices and final exam & operation assessment.
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TRAINING PROGRAM

Subject Hours of Classroom Training Location
Basic SOP Training 24 the place designated by us
Day & Day Operation 46~56 the place designated by us
Customer Service the place designated by us
48~72

Beverage Making 48~72 the place designated by us
Kitchen Preparation 48~72 the place designated by us
Reception 26~32 the place designated by us
Store Setup & Closing Procedures 36~46 the place designated by us
Station Shifting Practices 30~38 the place designated by us
Final Exam & Operation Assessment 8~10 the place designated by us
Total Hours 314 ~ 422 hours

We have a dedicated team of instructors to facilitate Truedan’s initial mandatory training program. The lead
trainer, Ms. Molly Chen, has over seven (7) years of expertise in the hospitality, training, and service
industries. Ms. Chen has successfully conducted training sessions for tea shops across various international
locations, including United States and China.

You are required to provide trainings set forth herein to your sub-franchisees at your sole expenses.
Operating Manual’s Table of Content

Below please find the table of content of our operating manual, which will be used as the instructional
handbook used during our initial training.

Chapter 1 Company Introduction P 01~05
Chapter 2 A Day in the Store P 06
Store Opening Procedures P07~09
Store Closing Procedures P10~12
Chapter 3 Personnel Development P13
Store Promotion Organizational Chart and Job Responsibilities P14
Dress Code Regulations P15
New Employee On-boarding Process P16
Educational Training About the Store P17
Headquarters Courses P 18
Chapter 4 Sanitation Management P19
Specifications for Cloth Usage P 20
Warehouse Environment P21~23
Storefront P24
Counter and Surrounding Equipment P25
Mechanical Devices P 26
Hardware Equipment P27
Stainless Steel Equipment P 28
Store Record Sheets P 29
Basic Cleaning P 30
Chapter 5 Equipment Maintenance P 31
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Receipt printer / order ticket printer P32~33

Label sticker printer P 34 ~35
Cup Sealing Machine P36 ~40
Steamer P 42
Refrigerator P 43 ~48
Filter Cartridge P 49 ~ 55
Eight-track timer P 56
Faucet Maintenance P 57 ~58
Air conditioner P 58 ~59
Attachment Files P 60
Attachment (1) Store Opening Operation Checklist P61
Attachment (2) Store Closing Operation Checklist P 62
Attachment (3) Store Learning Journey P 63
Attachment (4) Store Cleaning Record Form P 64
Attachment (5) Equipment Maintenance and Repair Record P 65
Attachment (6) Operating Regulations P 66

ITEM 12: TERRITORY

You acknowledge and agree that you do have an exclusive right to sub-franchise to many third party to has
the right to develop, open one Tea Shop in the designated Territory. This master franchise is for an unlimited
number of locations within the Territory as set forth in the Master Franchise Agreement. Your exclusive
territorial right to sub-franchise the franchise opportunity does dependent upon whether you have achieved
the minimum Tea Shop quota as set forth in the Master Franchise Agreement. You do not have the right to
distribute products through alternative channels of distribution. We reserve the right to use alternative
channels of distribution for our products and trademarks and we may expand our sale of products on a local,
regional, national or international basis. Unless stated otherwise herein, we have the absolute right to
distribute (or license others to distribute) products identified by our trademarks (or by any other name or
trademark) anywhere and in any form (e.g., in packaged form or otherwise), regardless of the proximity to
your location, through any distribution methods or channels. These other sources of distribution could
compete with you. Furthermore, we do not pay any compensation for soliciting or accepting orders inside
the master franchisee’s territory, the Protected Territory (as defined below), or near your Tea Shop locations.
Please note, however, that we current does not plan to use other channels of distribution, such as the Internet,
catalog sales, telemarketing, or other direct marketing, to make sales within Tea Shop under a trademark
different the Truedan Trademarks.

We reserve the absolute right to distribute goods or services through the use of the Internet or other electronic
communications, telephone, mail or similar methods, regardless of the destination of the products or services.
We may not solicit or accept orders from consumers inside your Tea Shop, but we may direct orders to your
Tea Shop through Internet, catalog sales, telemarketing, or other direct marketing, to make sales outside of
the Tea Shop. Other than the Royalty Payment, we will not be compensated by you for soliciting or accepting
orders from the Tea Shop.

We also retain the sole right to use our trademarks on the Internet, including in connection with web sites,
domain names, directory addresses, metatags, as graphic images on web pages, linking, advertising, co-
branding, and other arrangements. You may not maintain a Truedan web site. If we do ever approve of a
web site that you promote and develop, we have the right to condition our approval on the terms that we
determine are necessary, such as requiring that your domain name and home page belong to us and be
licensed to you for your use during the term of your agreement.
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You will receive an exclusive territory. You will not face competition from other Tea Shops under the
Truedan System. We retain the right to operate or license others to operate other concepts relating to the
Trademarks within the Territory at our sole discretion (the “Other Truedan Concept”). For example, we
reserve the right to sell Truedan brand canned beverages, tea bags, or related products in supermarket and/or
online. If we desire to explore an Other Truedan Concept in the Territory, we shall deliver to you written
notice with the agreement and the key terms and conditions of the applicable Other Truedan Concept (the
“Notice”) and you shall have the right of first refusal for such Other Truedan Concept. For thirty (30)
calendar days following delivery of the Notice, you shall have the option to enter into the proposed
agreement as provided in the Notice, otherwise you waive your right of first refusal.

Protected Territory. So long as you are in full compliance with this Master Franchise Agreement, we will
not grant a franchise or establish a company-owned location to be located within your Protected Territory as
defined in the Master Franchise Agreement with you.

We do not any affiliate that operates, franchises, or has plans to operate or franchise a business under a
different trademark and that business sells or will sell goods or services similar to the Truedan system in the
United States.

ITEM 13: TRADEMARKS

The Master Franchise Agreement give you the non-exclusive right to operate a Tea Shop under the

A,
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’

trademark. By trademark, we mean
trade names, trademarks, service marks, emblems, designs, merchandising devices and logos used to identify
your Tea Shop (collectively “Truedan Trademarks™). You may also be authorized to use other current or
future trademarks to operate your Tea Shop.

You must follow our rules when you use our Truedan Trademarks. You cannot use any of our company
names or Truedan Trademarks as part of a corporate, limited liability company, other entity name, e-mail
address, electronic identifier, or Internet domain name. You cannot use any of our company names or
Truedan Trademarks with modifying words, designs or symbols, except for those we license to you. For
example, your business name may not include any of our company names or Truedan Trademarks or any
variation of them (like “true dan,” “jen ju dan,” or “true brown sugar bubble tea”) and you may not use
your name in connection with our Truedan Trademarks in advertising your Tea Shop (such as “John Smith’s
Truedan”). You may not use any of our company names or Truedan Trademarks for the sale of any
unauthorized product or service or in a manner we have not authorized in writing. These Truedan Trademarks
may only be used by you for the purpose of operating a Tea Shop and cannot be used for any purpose or in
any manner not authorized by us. You may only use our Truedan Trademarks on vehicles if you first obtain
our written consent. We have a license from our parent, Yung Truedan, to use and to sublicense the use of
the Truedan Trademarks. All rights in and goodwill from the use of the Truedan Trademarks accrue to us
and our affiliates. No agreement limits our right to use or license the use of the Truedan Trademarks related
to the franchise.

The Truedan Trademarks and service marks listed below are registered on the Principal Register in the
United States Patent and Trademark Office on the date shown and all affidavits required to preserve and
renew these Trademarks have been timely filed.

| Federal Registration \ Registration No. ’ Registration Date \
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5750144 May 14, 2019

JENJUDAN

5925115 December 3, 2019

JENJUDAN

5814305 July 23, 2019
ot
T RU DAN 6267877 February 9, 2021

The Truedan Trademarks are owned by Mr. Yung-Chen Kao or RUNG CHEN SIH CO., LTD. and each
trademark owner has entered into a license agreement with us granting us the exclusive right and license to
use, with the right to sublicense, to use, have used, sell, distribute, market, reproduce, and display the
Truedan Trademarks in the United States for the purpose of operate the Tea Shops and to franchise the
right to operate the Tea Shop. The term would be 10 years with the right of automatic renewal.

There are no material determinations, proceedings or litigation which would affect your right to use the
Truedan Trademarks other than as may be stated in this Disclosure Document. We do not know of any
superior prior rights or any infringing use that could materially affect your use of our Truedan Trademarks
other than as may be stated in this Disclosure Document. There are no effective material determinations of
the Patent and Trademark Office, Trademark Trial and Appeal Board, or any state trademark administrator
or any court. There are no pending infringement, opposition or cancellation of the Truedan Trademarks and
no pending material litigation involving the principal Truedan Trademarks other than as may be stated in
this Disclosure Document.

You must notify us immediately when you learn about an infringement of or challenge to your use of our
Truedan Trademarks. We will take the action we think appropriate. We have the right to control all
administrative proceedings or litigation involving our Truedan Trademarks. In the event we undertake the
defense or prosecution of any such proceeding or litigation, you agree to execute any and all documents and
do such acts and things as may be necessary, in the opinion of our counsel, to carry out such defense or
prosecution.

You must modify or discontinue the use of a Truedan Trademark if we modify or discontinue it. If this

happens, we are not required to reimburse you for your tangible costs of compliance (for example, changing

signs). You must not directly or indirectly contest our right to our Truedan Trademarks, trade secrets or

business techniques that are part of our business.

We or our affiliates do not operate or plan to operate or franchise business under a different trademark that
will sell goods or services that are the same as or similar to those you will sell.

ITEM 14: PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION
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No patents or registered copyrights are material to the franchise. We do, however, claim copyright interests
in our training manuals, magazines, posters, toys, pamphlets, brochures, television advertisements and all
other printed and pictorial materials that we produce, although these materials have not been registered with
the Copyright Office of the Library of Congress. These materials are proprietary and confidential and are
considered our property. They may be used by you only as long as you are a master franchisee, and only as
provided in your Master Franchise Agreement.

You do not receive the right to use an item covered by a patent or copyright unless it is expressly incorporated
as proprietary information in our operations manuals. You may use these materials, in the manner we
approve, in the operation of your Tea Shop during the term of your Master Franchise Agreement. However,
you may not use these materials in any other way for your own benefit, or communicate or disclose them to,
or use them for the benefit of, any other person or entity. These materials include any trade secrets,
knowledge or know-how, confidential information, advertising, marketing, designs, plans, or methods of
operation. This includes information about our sources of supply, and our recommendations on pricing. You
may disclose this information to your employees, but only to the extent necessary to operate the business,
and then only while your Master Franchise Agreement is in effect. You must also promptly tell us when you
learn about unauthorized uses, or challenges to our uses, of this proprietary information. We are not obligated
to take any action, but will respond to this information as we think appropriate. There are no infringing uses
known to us, which could materially affect your use of the copyrights.

There is no effective decision, ruling or order of the United States Patent and Trademark Office, Copyright
Office of the Library of Congress or any court, which could materially affect the ownership or use of any
patents or copyrighted materials. Our right to use or license these patents and copyrighted items is not
materially limited by any agreement or known infringing use. There are no agreements currently in effect,
which significantly limit our rights to use, or license the use of, such patents or copyrights in any manner
material to you. We may use and incorporate into any Truedan System, changes and improvements that you
or your employees or contractors develop. We do not have an obligation to you or the developer of these
changes or improvements in connection with such use.

We have the right to use and incorporate into the Truedan System for the benefit of other master
franchisees and us any modifications, ideas or improvements, in whole or in part, developed or discovered
by you or your employees or agents, without any liability or obligation to you or the developer thereof.

ITEM 15: OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF THE
FRANCHISE BUSINESS

You must devote your best efforts to operate and manage the Tea Shop(s) in accordance with the terms and
conditions of the Master Franchise Agreement and to promoting and enhancing the sale of the Tea Shops. If
you are an individual, you must perform all obligations and conditions as stated in the Master Franchise
Agreement, or designate and retain at all times an individual, subject to our approval, to serve as the Principal
Operator under the Master Franchise Agreement. If you are a corporation, partnership, or limited liability
company you must name an individual as the Principal Operator to assume primary responsibility for the
management of your Tea Shop(s), such individual is not required to have any designated amount of equity
interest in the Tea Shop. We will request you to honor the confidentiality and the non-compete clauses as
stated in the Master Franchise Agreement, and recommend that you have your manager or staff sign a
confidentiality agreement and a non-compete agreement that offer the same protection as the confidentiality
and the non-compete clause as stated in the Master Franchise Agreement.
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You or your Principal Operator must complete our training program. Furthermore, you or your Principal
Operator must supervise, train and evaluate the performance of your employees so that they provide
competent and efficient service to customers.

You must devote continuous best efforts to the development, management and operation of your business.
This means devoting sufficient time and resources to ensure full and complete compliance with your
obligations to us, to your customers and to others. The business is a challenging one. It requires and responds
to personal attention. It is most important that you personally be involved in all facets of the business. You
must be able to organize the business so that our standards of service, quality, and cleanliness are maintained,
and you must set standards for your employees to follow. The business requires a firm, personal commitment
and, at least initially, may require many long hours. In addition to production skills, you must also understand
and be able to perform all of the sales, operations, management and maintenance functions required to ensure
successful operation of the business.

Because this is primarily a cash business, you must have effective, vigilant cash management procedures to
avoid employee theft. You can minimize these demands on you personally by attracting, motivating and
retaining capable development, supervisory, production, transportation and sales personnel. We may provide
you with certain suggested basic procedures and guidelines to use in recruiting, training and motivating your
personnel. However, recruiting, training and motivating employees are your responsibility.

ITEM 16: RESTRICTIONS ON WHAT THE MASTER FRANCHISEE MAY SELL

You must offer for sake and sell, only and all those products and services, and deal only with those suppliers,
that we authorize or require, and have authorized in Item 8. We do not expect that you will have few products
to sell. Failure to comply with your purchasing restrictions may result in the termination of your Master
Franchise Agreement.

You may not advertise, offer for sale or sell, any products and/or services that we have not authorized. We
reserve the right to change the types of authorized products and services at any time in our discretion. You
agree to promptly undertake all changes as we require from time to time.

You must refrain from any merchandising, advertising or promotional practice that is unethical or may be
injurious to our business and/or other franchised business

ITEM 17: RENEWAL, TERMINATION, TRANSFER, AND DISPUTE RESOLUTION

THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the Master Franchise Agreement and related
agreements. You should read these provisions in the agreements attached to this Disclosure Document.

No statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in connection with the
commencement of the franchise relationship shall have the effect of (i) waiving any claims under any
applicable state franchise law, including fraud in the inducement, or (ii) disclaiming reliance on any
statement made by any franchisor, franchise seller, or other person acting on behalf of the franchisor. This
provision supersedes any other term of any document executed in connection with the franchise.
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Articles in the

Provision Master Summary
Franchise
Agreement
Length of the franchise §1 For the Master Franchise Agreement, the term is
term five (5) years. (Note 1)
Renewal or extension of §9 Conditional Renewal.
the term (Note 2)
Requirements for master §9 The Master Franchise Agreement may be renewed
franchisee to renew or for a period up to five (5) years. The renewal may
extend require you to sign agreement with materially
different terms. (Note 2)
Termination by master §12 The master franchisee may terminate the Master
franchisee Franchise Agreement upon any grounds available
by law.
Termination by §10 We may terminate the Master Franchise
franchisor without cause Agreement upon any grounds available by law.
Termination by §11 We may terminate the Master Franchise
franchisor with “cause” Agreement by providing a prior 60-days written
notification if you commit a default that cannot be
cured or fail to timely cure a default that may be
cured under the Master Franchise Agreement or
any agreements with any of our affiliates.
“Cause” defined — §11 Except where your state’s law may provide
curable defaults otherwise, except as stated in section h of this
table, all defaults must be cured within sixty (60)
calendar days after notice. (Note 3)
“Cause” defined — non- §10 The following defaults cannot be cured by you: you

curable defaults

or the business to which the franchise relates has
been the subject of an order for relief in bankruptcy,
judicially determined to be insolvent, all or a
substantial part of the assets thereof are assigned to
or for the benefit of any creditor, or you admit your
inability to pay your debts as they come due; you
abandon the franchise by failing to operate the
business for five (5) consecutive calendar days
during which you are required to operate the
business under the Master Franchise Agreement;
you make any material misrepresentations relating
to the acquisition of the franchise business or you
engage in conduct which reflects materially and
unfavorably upon the operation and reputation of
the franchise business or system; you fail, for a
period of ten (10) calendar days after notification
of noncompliance, to comply with any federal,
state, or local law or regulation, including, but not
limited to, all health, safety, building, and labor
laws or regulations applicable to the operation of
the franchise; you, after curing any failure in
accordance with Article 11 of the Master Franchise
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Agreement engages in the same noncompliance
whether or not such noncompliance is corrected
after notice; you repeatedly fail to comply with one
or more requirements of the franchise, whether or
not corrected after notice; the franchised business
or business premises of the franchise are seized,
taken over, or foreclosed by a government official
in the exercise of his or her duties, or seized, taken
over, or foreclosed by a creditor, lienholder, or
lessor, provided that a final judgment against you
remain unsatisfied for thirty (30) calendar days
(unless a supersedeas or other appeal bond has been
filed); or a levy of execution has been made upon
the license granted by the Master Franchise
Agreement or upon any property used in the
franchised business, and it is not discharged within
five (5) calendar days of such levy; you are
convicted of a felony or any other criminal
misconduct which is relevant to the operation of the
franchise; you fail to pay any franchise fees or other
amounts due to we or our affiliate within five (5)
calendar days after receiving written notice that
such fees are overdue; or we make a reasonable
determination that continued operation of the
franchise by you will result in an imminent danger
to public health or safety. (note 4)

1. Master franchisee’s
obligations on
termination/nonrenewal

§16

Upon expiration or termination of the Master
Franchise Agreement, you must shall not use our
“Truedan” system or Trademark; all sub-
franchisee, and all of your rights and obligations
shall be assigned to us or our designee effective as
the date of such termination or expiration; and the
relevant documents shall be delivered to us or the
person designated by us.

J. Assignment of contract
by franchisor

§18

We may assign our rights to any person or entity
that agrees in writing to assume all of our
obligations without your approval. Upon transfer,
we will have no further obligation under this
Master Franchise Agreement, except for any
accrued liabilities.

k. “Transfer” by master
franchisee — definition

§18

A “transfer” by you is any sale, assignment,
transfer, conveyance, gift, pledge, mortgage or
other encumbrance of any interest in either the
Master Franchise Agreement, the franchise itself,
or any proprietorship, partnership, limited liability
company (“LLC”) or corporation which owns any
interest in the franchise, to any person, persons,
partnership, association, LLC or corporation,
whether by contract, operation of law or
otherwise.
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. Franchisor approval of §18 You may transfer any of your right or obligation
transfer by master as set forth in the Master Franchise Agreement, or
franchisee the operation or ownership of any Tea Shop to a

third party.

m. Conditions for franchisor §18 the Territory and the associated rights and
approval of transfer obligations are a package and are not themselves

divisible in any way. Any transfer requires
Franchisor’s prior written consent, but in this case,
Franchisor has the right to terminate this
Agreement and sign a new agreement with Master
Franchisee

n. Franchisor’s right of first | Not Applicable | Not Applicable.
refusal to acquire master
franchisee’s business

0. Franchisor’s option to Not Applicable | Not Applicable.
purchase master
franchisee’s business

p. Death or disability of §18 In the event a person holding a direct or indirect
master franchisee interest dies, that person’s legal representative

must, within six (6) months of the event, apply in
writing to transfer that interest with notice to all
other persons having a direct or indirect interest in
the Master Franchise Agreement

q. Non-competition §14 You agree that during the term of this Master
covenants during the Franchise Agreement, you will not, either directly
term of the franchise or indirectly, invest, operate the same, similar,

competitive or may competitive business entity or
organization, or to support the business entity or
organization for your interests, also to be serve as
a director, supervisor, manager, Supervisor,
employee or consultant of the aforementioned
business. brown sugar bubble tea

r. Non-competition §14 You agree that you will not, for a period of two
covenants after the (2) years after the expiration or termination of this
franchise is terminated or Master Franchise Agreement, either directly or
expires indirectly, invest, operate the same, similar,

competitive or may competitive business entity or
organization, or to support the business entity or
organization for your interests, also to be serve as
a director, supervisor, manager, Supervisor,
employee or consultant of the aforementioned
business. (note 5)

s. Modification of the §20 The Master Franchise Agreement may only be
Master Franchise modified by the parties in writing.

Agreement

t. Integration/merger clause | Not Applicable | Not Applicable

u. Dispute resolution by §17 Non-binding mediation conducted in California.
arbitration or mediation

v. Choice of forum §17 Litigation must be in California.

w. Choice of law §17 California law applies. (note 6)
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Note 1.  The Master Franchise Agreement shall be terminated automatically without further notice at the
end of the Term, unless renewed in accordance with the terms of the Master Franchise Agreement.

Note 2.  The laws in some states require a franchisor to renew the Master Franchise Agreement, unless it
has good cause not to renew. If you and your Master Franchise Agreement qualify for renewal
under these laws, we will offer renewal to you as required by law.

Note 3.  Cure periods may be extended or provided if required by law.

Note 4.  The provision of the Master Franchise Agreement that provides for termination upon your
bankruptcy may not be enforceable under federal bankruptcy law (11 U.S.C. Article 101 et seq.).
In addition to the provisions noted in the cart above, the Master Franchise Agreement contain a
number of provisions that may affect your legal rights, including a waiver of a right to a jury trial,
waiver of punitive damages or exemplary damages, and limitations on whether claims may be
raised. We recommend that you carefully review all of these provisions, and the entire contract,
with a lawyer.

Note 5.  The Master Franchise Agreement contains a covenant not to compete which extends beyond the
termination of the franchise. This provision may not be enforceable under California law.

Note 6.  Applicable state law might require additional disclosures related to the information contained in
this Item 17. These additional disclosures, if any, appear in Exhibit D.

ITEM 18: PUBLIC FIGURES

We do not use any public figure to promote our franchise. Although the Master Franchise Agreement does
not prohibit you from using a public figure in promotion or advertising, we must approve any public figure,
media, time and text that you propose to use.

ITEM 19: FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential financial
performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for the
information, and if the information is included in the Disclosure Document. Financial performance
information that differs from that included in Item 19 may be given only if: (1) a franchisor provides the
actual records of an existing outlet you are considering buying; or (2) a franchisor supplements the
information provided in this Item 19, for example, by providing information about possible performance at
a particular location or under particular circumstances.

We do not make any representations about a master franchisee’s future financial performance or the past
financial performance of company-owned or franchised outlets. We also do not authorize our employees or
representatives to make any such representations either orally or in writing. If you are purchasing an existing
outlet, however, we may provide you with the actual records of that outlet. If you receive any other financial
performance information or projections of your future income, you should report it to the Master
Franchisor’s management by contacting David You, International Business Department, at 3F-1., No.361,
Danan Rd., Shilin Dist., Taipei City 111, Taiwan, +886-2-2882-5858 #2210, oversea@truedan.com.tw., or
the Federal Trade Commission, and the appropriate state regulatory agencies.”

ITEM 20: OUTLETS AND FRANCHISEE INFORMATION
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Table 1
Systemwide Outlet Summary

(Master Franchise Businesses)
for Year 2023 to 2025

Outlet Type Year Outlets at the Outlets at the | Net Change
Start of the year | End of the Year
2023 5 1 -4
Franchised 2024 1 0 -1
2025 0 0 +0
Company- 2023 0 0 +0
Owned 2024 0 0 +0
2025 0 0 +0
2023 5 1 -4
Total Outlet 2024 1 0 -1
2025 0 0 +0
Table 2

Transfer of Outlets from Master Franchisees to New Owners
(Other than the Master Franchisor) (Master Franchise Businesses) for Year 2023 to 2025

State Year Number of
Transfer
- 2023 0
2024 0
2025 0
Total 2023 0
2024 0
2025 0
Table 3
Status of Franchised Outlets (Master Franchise Businesses) for Year 2024 to 2025
State Year Outlets | Outlets | Termina Non- Reacquired Ceased Outlets
at Start | Opened -tions | Renewals | by Master | Operations | at End
of Year Franchisors | — Other of the
Reasons Year
CA 2023 4 0 3 0 0 1 0
2024 0 0 0 0 0 0 0
2025 0 0 0 0 0 0 0
NY 2023 1 0 0 0 0 0 1
2024 1 0 1 0 0 0 0
2025 0 0 0 0 0 0 0
Total 2023 5 0 3 0 0 1 1
2024 1 0 1 0 0 0 0
2025 0 0 0 0 0 0 0
Table 4

Status of Company-owned Outlets (Master Franchise Businesses) for Year 2023 to 2025
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State Year Outlets | Outlets | Outlets Outlet Outlets Outlets
at Start | Opened | Reacquir | Closed Sold to at End
of Year ed From Franchisee | ofthe

Franchis Year
ees
- 2023 0 0 0 0 0 0
2024 0 0 0 0 0 0
2025 0 0 0 0 0 0
Total 2023 0 0 0 0 0 0
2024 0 0 0 0 0 0
2025 0 0 0 0 0 0
Table 5
Master Franchise Businesses Projected Openings as of December 31, 2025
State Master Franchise Projected New Projected New
Agreements Signed Franchised Master Company-owned Master
but Master Franchise | Franchise Businesses | Franchise Businesses in
Businesses not Opened in the Next Fiscal the Next Fiscal Year
Year
CA 0 1 0
Total 0 1 0

If you buy this franchise, your contact information may be disclosed to other buyers when you leave the
Truedan System.

Please find contact information of the former and current master franchisees in Exhibit E.

During the last 3 fiscal years, no current or former master franchisees have signed confidentiality clauses
that restrict their ability from discussing with you their experience as a master franchisee in the Truedan
System.

There 1s no trademark specific franchise organization associated with the Truedan System.

ITEM 21: FINANCIAL STATEMENT

Attached as Exhibit A is the audited financial statements for the fiscal year of 2022, 2023 and 2024, as well
as the unaudited income statement and unaudited balance sheet dated December 31, 2025. Our fiscal year
end date is December 31.

ITEM 22: CONTRACT

The Following Agreements are exhibits to this Disclosure Documents:

Exhibit B Master Franchise Agreement

Exhibit C Directory of Administrative Agencies

Exhibit D State Specific Addenda

Exhibit E Contact Information of Former and Current Master Franchisees
Exhibit F Receipt
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ITEM 23: RECEIPT

Exhibit F contains detachable documents acknowledging your receipt of the Disclosure Document.
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/ S’m on & Edward’ LLP Rowland Heights, CA 91748

Independent Auditor's Report

To the Sole Member and Sole Manager
TRUEDANLLC
Taipei City, Taiwan (R.O.C.)

Opinion

We have audited the financial statements of TRUEDAN LLC (the Company), which comprise the balance sheets as
of December 31,2024, 2023 and 2022, and the related statements of operations, changes in member’s equity, and cash
flows for the years then ended, and the related notes to the financial statements.

In our opinion, the accompanying financial statements present fairly, in all material respects, the financial position of
the Company as of December 31, 2024, 2023 and 2022, and the results of its operations and its cash flows for the
years then ended in accordance with accounting principles generally accepted in the United States of America.

Basis for Opinion

We conducted our audits in accordance with auditing standards generally accepted in the United States of America
(GAAS). Our responsibilities under those standards are further described in the Auditor's Responsibilities for the Audit
of the Financial Statements section of our report. We are required to be independent of the Company and to meet our
other ethical responsibilities, in accordance with the relevant ethical requirements relating to our audits. We believe
that the audit evidence we have obtained is sufficient and appropriate to provide a basis for our audit opinion.

Responsibilities of Management for the Financial Statements

Management is responsible for the preparation and fair presentation of the financial statements in accordance with
accounting principles generally accepted in the United States of America, and for the design, implementation, and
maintenance of internal control relevant to the preparation and fair presentation of financial statements that are free
from material misstatement, whether due to fraud or error.

In preparing the financial statements, management is required to evaluate whether there are conditions or events,
considered in the aggregate, that raise substantial doubt about the Company's ability to continue as a going concern
within one year after the date that the financial statements are available to be issued.

Auditor’s Responsibilities for the Audit of the Financial Statements

Our objectives are to obtain reasonable assurance about whether the financial statements as a whole are free from
material misstatement, whether due to fraud or error, and to issue an auditor's report that includes our opinion.
Reasonable assurance is a high level of assurance but is not absolute assurance and therefore is not a guarantee that
an audit conducted in accordance with GAAS will always detect a material misstatement when it exists. The risk of
not detecting a material misstatement resulting from fraud is higher than for one resulting from error, as fraud may
involve collusion, forgery, intentional omissions, misrepresentations, or the override of internal control. Misstatements
are considered material if there is a substantial likelihood that, individually or in the aggregate, they would influence
the judgment made by a reasonable user based on the financial statements.
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In performing an audit in accordance with GAAS, we:

e  Exercise professional judgment and maintain professional skepticism throughout the audit.

o Identify and assess the risks of material misstatement of the financial statements, whether due to fraud or
error, and design and perform audit procedures responsive to those risks. Such procedures include examining,
on a test basis, evidence regarding the amounts and disclosures in the financial statements.

e  Obtain an understanding of internal control relevant to the audit in order to design audit procedures that are
appropriate in the circumstances, but not for the purpose of expressing an opinion on the effectiveness of the
Company’s internal control. Accordingly, no such opinion is expressed.

o Evaluate the appropriateness of accounting policies used and the reasonableness of significant accounting
estimates made by management, as well as evaluate the overall presentation of the financial statements.

e  Conclude whether, in our judgment, there are conditions or events, considered in the aggregate, that raise
substantial doubt about the Company’s ability to continue as a going concem for a reasonable period of time.

We are required to communicate with those charged with governance regarding, among other matters, the planned
scope and timing of the audit, significant audit findings, and certain internal control-related matters that we identified
during the audit.

Stmon & Edwand, LLP

Rowland Heights, California

April 16,2025
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TRUEDAN LLC

Balance Sheets
|

December 31, 2024 2023 2022
ASSETS
Current Assets:

Cash $ 572,682 S 599,662 $ 660,475

Accounts receivable 1,500 1,500 -

Other receivable - related party - - -
Total current assets 574,182 601,162 660,475
Non-Current Assets:

Deferred tax assets, net - - 25,633
Total asset $ 574,182 S 601,162 $ 686,108
LIABILITIES AND MEMBER’S EQUITY
Current Liabilities:

Other payable $ 14,000 S 23,080 S 16,325
Other payable — related party 6,462 6,462 49,000
Uneamed revenue - 21,934 40,000
Security deposit — current 33,000 33,000 -
Income tax payable 25 25 25
Total current liability 53,487 84,501 105,350
Non-current Liabilities:

Uneamed revenue — non-current - - 21,934
Security deposit — non-current - - 33,000
Total non-current liability - = 54,934
Total liabilities 53,487 84,501 160,284
Member’s Equity

Member’s contribution 532,062 532,062 532,062
Retained earnings (Accumulated deficit) (11,367) (15,401) (6,238)
Total member’s equity 520,695 516,661 525,824
Total liabilities and member’s equity $ 574,182 S 601,162 $ 686,108

See accompanying notes to financial statements

7]
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TRUEDAN LLC

Statements of Operations

For the Year Ended December 31, 2024 2023 2022

Revenue $ 21934 S 43,500 S 43,253

Cost of revenue - - -

Gross income 21,934 43,500 43,253

Selling, general and administrative

expenses (17,075) (26,205) (27,407)
Operating income 4,859 17,295 15,846
Income before income tax 4,859 17,295 15,846
Income tax (expenses) benefit (825) (26,458) (5,202)
Net Income (Loss) $ 4,034 S (9,163) S 10,644

See accompanying notes to financial statements
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TRUEDAN LLC

Statements of Changes in Member’s Equity

Total
Member’s Retained eamings Member’s
Contribution (Accumulated deficit) Equity
Balance - December 31, 2021 50,000 (16,882) $ 33,118
Member’s contribution 482,062 482,062
Net income - 10,644 10,644
Balance - December 31, 2022 532,062 (6,238) S 525,824
Net loss - (9,163) (9,163)
Balance - December 31, 2023 532,062 (15401) $ 516,661
Net Income - 4,034 4,034
Balance - December 31, 2024 532,062 (11,367) $ 520,695
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TRUEDAN LLC

Statements of Cash Flows
|

For the Year Ended December 31, 2024 2023 2022

Cash flows from operating activities:

Net income (loss) $ 4034 S (9,163) $ 10,644
Adjustments to reconcile net income to
net cash provided by (used in) operating
activities:

Deferred income tax - 25,633 4377
Change in assets and liabilities:

Account receivable - (1,500) =
Other payable (9,080) 6,755 16,273
Unearned revenue (21,934) (40,000) (40,000)
Other payable — related party - (42,538) 9,000
Income tax payable - - (22,803)
Security Deposit - - 33,000

Net cash provided (used) by operating

activities (26,980) (60,813) 10,491

Cash flows from investing activities:

Other receivable - related party - - 120,000
Net cash used in investing activities - - 120,000
Cash flows from financing activities

Proceed from member’s contribution - - 482,062
Net cash provided by financing activities - - 482,062
Net increase (decrease) in cash (26,980 ) (60,813) 612,553
Cash — beginning of period 599,662 660,475 47,922
Cash — end of period $ 572,682 S 599,662 S 660.475
Supplemental disclosure of cash flow

information:
Cash paid during the year for:
Income taxes $ 825 § 825 § 23,628
Interest $ - S - S -

See accompanying notes to financial statements

Truedan USA (California-Master)
February 2026 FDD



TRUEDAN LLC

Notes to Financial Statements
|

1. PRESENTATION AND NATURE OF OPERATIONS

TRUEDAN LLC (hereinafter “the Company”) is a Delaware corporation that was incorporated on March 23, 2020.
The Company is 100% owned by a single individual.

The Company’s principal operations are to grant franchises to operate TRUEDAN beverage retail stores, major in
selling tea-related beverages, and provide technical support, business strategy, marketing, and certain trademarks
to its franchisees. The Company plans to generate income through the margin on the initial franchise fees and
royalties collected from franchisees and service fees paid to its related party company, RUNG CHEN SIH CO.,
LTD, which is 100% owned by the same single member, Ms. SHING RUNG WU. The trademarks of TRUEDAN
stores owned by the related party company, RUNG CHEN SIH CO., LTD. are granted for the Company’s use in
the United States.

2 SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES
Basis of Accounting

The accounting and reporting policies of the Company are in accordance with accounting principles generally
accepted in the United States of America (“US GAAP”), which is based on the accrual method of accounting.

Use of Estimates

The preparation of financial statements in conformity with accounting principles generally accepted in the United
States of America requires management to make estimates and assumptions that affect the reported amounts of
assets and liabilities and disclosure of contingent assets and liabilities at the date of the financial statements and
the reported amounts of revenue and expenses during the reporting period. Actual results could differ materially
from those estimates.

Adoption of New Accounting Standards

In September 2022, the FASB issued ASU 2022-04, "Liabilities — Supplier Finance Programs (Subtopic 405-50):
Disclosure of Supplier Finance Program Obligations,” which requires that an entity that uses a supplier finance
program in connection with the purchase of goods or services disclose information about the program’s nature,
activity during the period, changes from period to period, and potential magnitude. The Company adopted this
standard for annual periods on a retrospective basis beginning January 1, 2023. The Company also adopted the
amendment on rollforward information, which became effective prospectively for annual periods beginning
January 1, 2024. The adoption of this guidance modified the Company’s disclosures and will modify its annual
disclosures for the rollforward information in 2024, but did not have an impact on its financial position and results
of operations.

Accounting Standards Issued but Not Yet Adopted

ASUs issued but not yet adopted were assessed and determined to be not applicable or are not expected to have a
material impact on the Company’s financial statements or financial statement disclosures.

Cash and Cash Equivalents
For purposes of reporting the statements of cash flows, the Company considers all cash accounts, which are not

subject to withdrawal restrictions or penalties, and all highly liquid debt instruments purchased with a maturity of
three months or less to be cash equivalents.
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Revenue Recognition

In May 2014, the FASB issued ASU 2014-09, Revenue from Contracts with Customers ("Topic 606"). ASU 2014-
09 replaces substantially all existing revenue recognition guidance with a single, comprehensive revenue
recognition model that requires a company to recognize revenue to depict the transfer of promised goods and
services to customers at the amount to which it expects to be entitled in exchange for transferring those goods or
services.

Topic 606 changed the timing of recognition of initial franchise fee revenue from franchisees. Under Topic 606,
the initial franchise services are not considered distinct from the continuing franchise services as they would not
transfer a benefit to the franchisee directly without the use of the franchise license and should be bundled with the
franchise license as a single performance obligation. As a result, the Company recognizes initial franchise fees on
a straight-line basis over the term of the franchise agreement, which is usually 3 years.

Income Taxes

The Company accounts for income taxes under ASC topic 740, Income Taxes, ASC topic 740 defines an asset and
liability approach that requires the recognition of deferred tax assets and liabilities for the expected future tax
consequences of events that have been recognized in the Company’s financial statements or tax returns. ASC topic
740 further requires that a tax position must be more likely than not to be sustained before being recognized in the
financial statements, as well as the accrual of interest and penalties as applicable on unrecognized tax positions.

Deferred income taxes are recognized for the tax consequences in future years of differences between the tax basis
of assets and liabilities and their financial reporting amounts at each period end, based on enacted tax laws and
statutory tax rates applicable to the periods in which the differences are expected to affect taxable income.
Valuation allowances are established, when necessary, to reduce deferred tax assets to the amount expected to be
realized. The provision for income taxes represents the tax payable for the period, if any, and the change during
the period in deferred tax assets and liabilities.

Valuation allowance is recorded when it is more likely than not that some portion or all the deferred income tax
assets will not be realized. Income tax expense is the tax payable or refundable for the period plus or minus the

change during the period in deferred income taxes.

In the normal course of business, the Company is subject to examination by taxing authorities.
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3.

INCOME TAXES

TRUEDAN LLC

Notes to Financial Statements

Income tax expenses consisted of the following for the years ended December 31, 2024, 2023 and 2022:

Year ended December 31, 2024 Federal State Total

Current $ - 825 825
Deferred - - -
Total income tax expense $ - 825 825
Year ended December 31, 2023 Federal State Total

Current $ - 825 825
Deferred 19,650 5,983 25,633
Total income tax expense $ 19,650 6,808 26,458
Year ended December 31, 2022 Federal State Total

Current S - 825 825
Deferred 3,241 1,136 4,377
Total income tax expense S 3,241 1,961 5,202

Significant components of the Company’s deferred tax assets and liabilities for income taxes on December 31,

2024, 2023 and 2022 consisted of the following:

December 31, 2024 Federal Total
Non-current deferred tax assets
Unearned revenue - 8 - $ -
Accrued Expenses 630 210 840
State taxes 174 - 174
NOL 14,540 4,226 18,766
Valuation allowance (15,344) (4,436) (19,780)
Total Deferred tax assets - S -3 =
December 31, 2023 Federal Total
Non-current deferred tax assets
Unearned revenue 4,606 $ 1,532 § 6,138
State taxes 174 - 174
NOL 11,411 3,243 14,654
Valuation allowance (16,191) (4,775) (20,966)
Total Deferred tax assets - $ - S =
11
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December 31, 2022 Federal State Total
Non-current deferred tax assets
Unearned revenue S 13,006 $ 4325 8§ 17,331
State taxes 174 - 174
NOL 6,470 1,658 8,128
Valuation allowance - » “
Total Deferred tax assets S 19,650 § 5983 § 25,633

4. CONCENTRATION OF CREDIT RISK
Cash
The Company maintains cash in one account within a financial institution. The standard insurance amount is
$250,000 per depositor under the FDIC’s general deposit insurance rules. As of December 31, 2024, 2023 and
2022, uninsured cash balance was $322,682, $349,662 and $410.475.
Major customer
The Company has one major customer which represented 100% of its total revenue of the Company. Revenue, a

ccounts receivable and unearned revenue from the customers for the years ended and as of December 31, 2024, 2
023 and 2022 as follows:

For the year ended December 31, 2024 As of December 31, 2024

Brand
Franchise Management Total Accounts Unearned
Income Income Revenue Receivable revenue
Customer A §$ 21,934 §$ - $ 21,934 $ 1,500 $ -
Total $ 21,934 $ - $ 21,934 $ 1,500 $ -

For the year ended December 31, 2023 As of December 31, 2023

Brand
Franchise Management Total Accounts Unearned
Income Income Revenue Receivable revenue
Customer A $ 40,000 $ 3,500 $ 43,500 $ 1,500 $ 21,934
Total $ 40,000 $ 3,500 $ 43,500 $ 1,500 $ 21,934

For the year ended December 31, 2022 As of December 31, 2022

Brand
Franchise Management Total Accounts Unearned
Income Income Revenue Receivable revenue
Customer A $ 40,000 S 3253 8§ 43,253 S - S 61,934
Total $ 40,000 § 3253 § 43,253 § - S 61,934
12
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5.  RELATED PARTY TRANSACTIONS

Truedan LLC applied for Franchise Disclosure Document (FDD) in 2020, so the Company asked its related party
- JENJUDAN INTERNATIONAL CO., LTD, which is 100% owned by the same single member, Ms. SHING
RUNG WU, to collect the franchise income. In May and December 2020, the full franchise income amount of
$120,000 was paid by the franchisee in advance to the company's related party - JENJUDAN INTERNATIONAL
CO.,LTD. As of December 31, 2024, 2023, and 2022, the Company had other receivables for the franchise income
in aggregate of SNil, SNil and SNil, respectively.

In July 2022, the professional fee amount of $9,000 was paid on behalf of the company by its related party -
JENJUDAN INTERNATIONAL CO., LTD. As of December 31, 2024, 2023, and 2022, the Company had other
payables for the professional fee in aggregate of $ Nil, $ Nil and $9,000, respectively.

On July 20, 2021, the Company signed two training and store-opened support agreements for its area franchise
businesses with its related party - RUNG CHEN SIH CO., LTD. The term of each agreement is from July 20, 2021
to December 31, 2021. According to the agreements, the Company must pay training and store-opened supporting
fees of $21,000 and $19,000, respevtively. The training and store-opened supporting fees amounted to SNil, $ Nil
and $ Nil for the year ended December 31, 2024, 2023 and 2022, respectively. As of December 31, 2024, 2023,
and 2022, the Company has other payable for the training and store-opened supporting fees in aggregate of SNil,
SNil, and $40,000, respectively.

In April 2023, JENJUDAN INTERNATIONAL CO., LTD requested the Company to collect franchise income
from its New York branch. As of December 31, 2024, 2023, and 2022, the Company had other payable in aggregate
0f $6,462, $6,462 and $ Nil, respectively.

For the years ended December 31, 2024, 2023 and 2022, the related party company - RUNG CHEN SIH CO., LTD.
internally transferred the franchise operating right to the Company without charging any royalty cost. RUNG
CHEN SIH CO., LTD granted the franchisee the right to use the trademarks, copyright, patents, slogans, signs,
logos, color designs, or other corporate symbols as well as the trade secret, techniques, and know-how initiatively
provided by the related party company - RUNG CHEN SIH CO., LTD. for the exclusive purpose of operating the
franchise business in California (the “Store™).

6. SUBSEQUENT EVENTS

ASC 855 “Subsequent Events” establishes management to evaluate events and transactions that may occur for
potential recognition and disclosure in the financial statement after the balance sheet date through the date the
financial statements are available to be issued and determines the circumstances under which such events or
transactions must be recognized in the financial statements.

The Company has evaluated subsequent events through the date the financial statements were available to be
issued. Management does not believe any subsequent events have occurred that would require further disclosure
or adjustment to the financial statements.
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TRUEDAN LLC

Balance Sheets
December 31, 2025

ASSETS

Current Assets:
Cash $ 554,157
Current financial assets at amortised cost
Accounts receivable 1,500
Other current assets

Total current assets 555,657

Non-Current Assets:
Deferred income tax assets, noncurrent
Operating lease right-of-use asset
Other non-current asset

Total non-current assets -

Total assets $ 555,657

LIABILITIES AND MEMBER’S EQUITY

Current Liabilities:

Unearned revenue $

Accrued liabilities 9,300
Current lease liabilities

Other payable 6,487
Total current liabilities 15,787

Non-Current Liabilities:
Unearned revenue
Non-current lease liabilities

Security Deposit, net of current portion 33,000
Total non-current liabilities 33,000
Total liabilities 48,787

Commitments and contingencies

Member’s Equity:

Capital contribution from member 532,062
Accumulated deficit (25,192)
Total member’s equity 506,870
Total liabilities and member’s equity $ 555,657
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TRUEDAN LLC

Statements of Operations
From January 1 to December 31, 2025

Revenue $ 0.00
Cost of revenue 0.00
Gross profit 0.00
Operating expense (13,000.00)
Income (loss) from operations (13,000.00)

Other income (expenses):

Interest income 0.00

Other loss 0.00
Total other income 0.00
Income (loss) before income tax (13,000.00)

Income tax benefit (expense)

Current income tax expense (825.00)
Total income tax benefit (expense) (825.00)
Net income (loss) $ (13,825.00)
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TRUEDAN Master Franchise Agreement
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This Master Franchise Agreement (the “Agreement’) is made and entered into this date of

, _____ (the “Effective Date”) by and between TRUEDAN LLC, a limited liability company
organized and existing under the laws of Delaware with a principal place of business at 8 The Green,
Suite A, Dover, Delaware 19901 (the “Franchisor”) and , a company organized

and existing under the laws of with a principal place of business at
(the “Master Franchisee”).

#3
Recital
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Whereas, Franchisor is the licensee of the trademarks «JENJUDAN , ,

“ g ”L > . or other marks and logos as set forth in Attachment 1 (the “Trademarks”), and is

)

authorized to sub-license the Trademarks to third parties;
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Whereas, Franchisor possesses advanced technology, management system, continuous and innovative
product development, and knowledge in relation to a unique and distinctive system relating to the
development and operation of Truedan tea shop (the “Tea Shop”) establishment with unique product lines,
distinctive fixtures, equipment, interior and exterior accessories, color scheme, inventory and accounting
system, of which may be changed, improved, and further developed by Franchisor or Franchisor’s affiliates
from time to time (the “Truedan System”);
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Whereas, Franchisor desires to grant Master Franchisee has right for the operation of Truedan master
franchise business in the Area (defined below). Master Franchisee will grant sub-franchise to Sub-franchisee
(defined below) to establish and operate the Tea Shop in the Area (as defined below) using the Truedan
System and the Tradmarks, and in according with Franchisor’s operation manuals. And Master Franchisee

desires and agrees to accept such grant, according to the term and conditions set forth herein.
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FREO E 9P FLE R T Scope of Authorization, Term, and Fees

1.1

1.2

1.3

1.4

1.5

#2## $& 5 Scope of Authorization :

R EFF RIS ES pRE e THRE ) > o REF I HNES CFK
Y iE 4§Vu7wg‘r;:t!,b4fag£\ﬁ% gfxfﬁf@'ﬁ%ﬁ,\@ﬁ'ﬁ£ﬁAﬁipﬁﬁ
.,4«? AR SR EHNAESE PR EE 2SN s FHET L E A
B g BB EL CABEYN PSR F0 o 4‘*_?;;%&#"*#‘5 EEBFELL IR
RH et N H s Ei 2 N Lell *ﬂ}:}il——,« (RELAERIELY A ¥:f ‘;‘r——“Ff» g * TE T
;%lfb‘}iig%'\“°y’\i'l,?i CLE Fﬁsﬂi/f%}_"‘i’(’éffy_@ﬁ ;k ‘gﬂé’:f— PI\J%"
TR R LER L TER rﬁ c AP EHEAE. Jﬁﬂﬁ“(haﬁr'f)r’\ I
REFERALEGZ T JIF B FL LAz g #"%Era i N S LAY B
Franchisor has the right to establish “Standards” for various aspects of the Truedan System
that include the location, physical characteristics and quality of operating systems of Tea
Shops and other concepts; the products that are sold; the qualifications of suppliers; the
qualifications, organization and training of master franchisees and their personnel; the
timely marketing of products and our brand, including execution of marketing windows; and
all other things affecting the experience of consumers who patronize the Truedan System.
Franchisor makes those Standards available to you in our operation manuals, trainings, on-
site assistance, and in other forms of communication, which we may update from time to
time. Complete uniformity may not be possible or practical throughout the Truedan System,
and Franchisor may from time to time vary Standards as we deem necessary or desirable for
the Truedan System. Franchisor authorizes Master Franchisee may utilize Truedan System
and use Trademarks operate the Truedan master franchise business according to the terms
and conditions in this Agreement during the Term (defined below) of this Agreement.
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Unless otherwise agreed in writing by both parties or this Agreement is terminated earlier,
the term of this Agreement shall be 3 years from the Effective Date (hereinafter referred to
as the “Term”).

#24# £ Franchise Fee :
AEXNZRBENE & R o
The franchise fee of this Agreement is US$
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Master Franchisee shall pay 100% franchise fee 2 calendar days before signing this
Agreement. The franchise fee is not refundable and must be paid in full, without any
reduction or offset.
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Refundable Security Deposit is US$50,000, Master Franchisee shall pay full amount when
signing this Agreement. Refundable Security Deposit will be returned to Master Franchisee

at upon the expiration or termination of this Agreement if Master Franchisee has not
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1.6

1.7

1.8

materially breached this Agreement.

# 41 £ Royalty Fee :
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Master Franchisee shall pay a royalty fee (the “Royalty Fee”) for each Tea Shop which
opens and operates by its Sub-franchisee.
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The Royalty Fee is 5% of the gross monthly sales of Tea Shop, the Minimum Royalty Fee
per month for each Tea Shop is US$1,500. The gross monthly sales means the aggregate
amount of all sales of our products, food, beverages and other merchandise and products
approved by us and sold and services rendered at each Tea Shop per month but excluding:
(a) value-added, sales or service taxes collected from customers and paid to the
appropriate governmental taxing authority; and (b) all customer refunds and adjustments
and promotional discounts, including senior citizens discount.
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The Royalty Fee is a non-refundable fee under no circumstances and must be paid in full
without any deduction or offset.
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Master Franchisee shall pay the Royalty Fee to Franchisor on the 25™ day of next month.
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Payment Method: Remitting the full amount to the account designated by Franchisor,
and providing the relevant remittance documents.
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US$1,500 -

In the event that the Franchisor has discovered that the Master Franchisee has misreported
the gross monthly sales of Sub-Franchisee’s Tea Shops, after being discovered by
Franchisor, Master Franchisee shall pay the Royalty Fee within 10 calendar days after
receiving the notice from Franchisor. the Minimum Royalty Fee per month for each Teah
Shop is US$1,500.

4p Tk © Designated Account

41{7 Bank CTBC Bank (1222-104006)
BANK SWIFT CODE CTHCUS66

= ¢ Account Name TRUEDAN LLC

& %5, Account Number 3800448407
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All payments made under this Agreement will be subject to reduction to reflect taxes or other
charges required to be withheld by law. In the event that Master Franchisee is required to
withhold taxes on behalf of Franchisor, Master Franchisee will inform Franchisor and provide
documents relating to the withholding tax.
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#HH;% Authorizing Model

2.1

2.2
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Franchisor hereby grants to Master Franchisee the exclusive, non-transferable right and
license, to grant sub-franchise to Sub-franchisee in the Area by entering into a sub-franchise
agreement to establish and operate the Tea Shop using the Truedan System and Franchisor’s
operation manuals (“Development Rights”).
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Franchisor authorizes Master Franchisee to have right to sub-franchise within the Term by
using the Truedan System and using the Trademarks in the specific area: (the
“Area”). Master Franchisee undertakes to and guarantees to secure, establish and operate the
numbers of Tea Shops, through its Sub-franchisee under sub-franchise agreement, not less
than the “Minimum Number of Operating Tea Shops” (defined below) as stated in Article 2.3.
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Master Franchisee shall, from the Effective Date of this Agreement, achieve the minimum
number of operating Tea Shop each year (the “Minimum Number of Operating Tea Shops”)
as follows:

o ELREEIBRFLICEVIRESE  ZIAFFEIRFHAEL P -

In the first year, sub-franchise and open at least a total of 1 Tea Shop, achieving a total of 1
operating Tea Shop.
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In the second year, sub-franchise and open at least 2 additional Tea Shops, achieving a total
of 3 operating Tea Shops.

FEELRBERFL O GL2RGNFARE SN AFFESHEAE LD R

In the third year, sub-franchise and open at least 2 additional Tea Shops, achieving a total of
5 operating Tea Shops.
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In the fourth year, sub-franchise and open at least 2 additional Tea Shops, achieving a total of
7 operating Tea Shops.
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In the fifth year, sub-franchise and open at least 1 additional Tea Shop, achieving a total of 8
operating Tea Shops.
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2.4

2.5

2.6

2.7

2.8
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If Master Franchisee fails to achieve the annual Minimum Number of Operating Tea Shops,
Master Franchisee shall submit a written improvement plan to Franchisor, and implement the
plan after Franchisor’s approval. In the event that Master Franchisee fails to improve as
planned, Franchisor reserve the right terminate this Agreement in accordance with Article 11
of this Agreement.
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Master Franchisee shall comply with the provisions of this Agreement and “Operation and
Management Practice Manual” provided to Master Franchisee, which may be updated by the
Franchisor from time to time (“Operation Manual”).
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Both parties agree that Franchisor may change its brand, trademark, icon, packaging, slogan,
service marks, commendation method, etc. at any time. During the Term, Master Franchisee is
responsible to conduct Sub-franchisee’s Tea Shops and ask Sub-franchisee to repair any
damaged decoration or signboard, and shall ensure that if the overall decoration conforms to
Franchisor’s design specifications or Franchisor’s announcement or instruction.
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Without Franchisor’s writing instructions, Master Franchisee or its Sub-franchisee shall not
remove the Chinese and English logos of “Truedan” or other signboard, signs or slogans of the
brands authorized by Franchisor (including but not limited to the signs are jointly with others),
and the use of the Chinese and English logos of “Truedan” or other brand signboards, signs or
slogans authorized by Franchisor (including but not limited to co-branding signs) shall comply
with the Brand Identity Guidebook that will be provided to Master Franchisee, which may be
updated by Franchisor from time to time (the “Brand Identity Guidebook”). If there is a
violation, Master Franchisee shall indemnify Franchisor (including but not limited to the direct
and indirect damage suffered (including damage to goodwill), lost profits, fines, fines, fees,
litigation costs and attorney fees).
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During the Term, Master Franchisee shall guarantee that the Truedan System (including the
overall decoration space design, installation and decoration, etc.) and the Trademarks provided
by Franchisor shall not be utilized, imitated, remaked, modified or implemented, or used other
than the purpose of operating its Sub-franchisee’s Tea Shops. The above limitation also applies
when the Agreement expires, terminates, terminates, or other reasons lead to the relationship
in this Agreement disappears. Master Franchisee also cannot use the Chinese and English logos
of “Truedan”, or any of Franchisor’s company names, Trademarks, or anything confusingly
similar as part as part of a corporate, limited liability company, other entity name, e-mail
address, electronic identifier, or internet domain name. For example, Master Franchisee’s
business name may not include any of Franchisor’s company names or the Chinese and English
logos of “Truedan” or any variation of them and Master Franchisee may not use its name in
connection with the Chinese and English logos of “Truedan” in advertising its Sub-franchisee’s
Tea Shops (such as “John Smith’s Truedan”). In all approved uses of the Trademarks on Master
Franchisee’s business forms such as Master Franchisee’s letterhead, invoices, order forms,
receipts, and contracts, Master Franchisee must identify itself as Franchisor’s Master
Franchisee and Master Franchisee’s business as independently owned and operated.
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The items and prices sold by Master Franchisee’s Sub-franchisee shall receive Franchisor’s
prior written approval. If it is necessary to adjust the items and prices in according to the local
demand, Master Franchisee shall obtain Franchisor’s prior written consent. Franchisor shall
review Master Franchisee’s or its Sub-franchisee’s writing application within 30 to 60 calendar
days after receiving such writing application.
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Master Franchisee or its Sub-franchise may apply in writing to request Franchisor to review
the new supplier. All applications will be reviewed in accordance with Franchisor’s then-
current procedures. Franchisor will take into consideration our available resources, which may

[E3

54



2.11

2.12

2.13

2.14

affect the timing of Franchisor’s response. The new supplier must meet our then-current
specifications, Standards and requirements, which may include signing a non-disclosure
agreement and a guarantee of performance. Franchisor may change its specifications,
Standards and requirements at any time. There is no limit on Franchisor’s right to do so. If the
supplier that Master Franchisee or its Sub-franchisee proposes is initially approved or
disapproved, Franchisor will notify Master Franchisee within 30 to 60 calendar days depending
on the nature of the products or services. Franchisor may withdraw its approval at any time if
the supplier’s performance does not meet Franchisor’s criteria, Franchisor changes its
specifications, Standards or requirements or other reasons. Master Franchisee or the supplier
will be required to reimburse Franchisor for all costs that Franchisor incurs in the testing and
approval process whether the supplier is approved or not.

INPRFENEEREL S Ea AR TS
FORIEEE oo d NIE J"l%’mﬁ%‘r’ﬁﬁ_@# ‘#—.—?—f

-
T e

_;lz —r N - .}
KN Jirr1ﬂgrr%‘ o B E e 4
T R

EREY EEE N

If Sub-franchisee wants to sell, display or promote the non-Truedan brand products or goods,
Sub-franchisee shall notify Master Franchisee in writing and Master Franchisee shall notify
Franchisor in writing and obtain the approval of Franchisor before implementation.
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The Master Franchisee is solely liable in ensuring that the decoration design and graphic design
of Sub-franchisee’s each Tea Shop shall be in accordance with Franchisor’s latest design
specifications or Franchisor’s announcement or instruction. The Master Franchisee must
provide the design drawings to the Franchisor for the purpose of record keeping. All related
expenses incurred in store design and construction, as well as maintenance or repair expenses
incurred in subsequent operations, shall be borne by Sub-franchisee solely.
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Sub-franchisee should fill out the “Tea Shop Opening Application Form as set forth in
“Attachment 2, which includes: name of Tea Shop, address, telephone number, renovation
progress, operation plan, store manpower, business hours, menu, related marketing activities
and other operation-related information, and the Master Franchisee is responsible for ensuring
the information’s completeness and accuracy. Master Franchisee shall provide such
information to Franchisor for the purpose of record keeping.
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Before the officially opening of Tea Shop, Sub-franchisee should fill out the “Trial Sale Notice”
as set forth in Attachment 3 to notify Master Franchisee 14 calendar days before the trial sale,
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2.15

2.16

2.17

2.18

2.19

and only after at least 7 calendar days of trial operation and opening marketing activities, it can
be open for business, and provide trial operation and opening related event information, data
and photos to Master Franchisee. Master Franchisee shall provide such information to the
Franchisor for the purpose of record keeping.
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After Tea Shop officially opens, Sub-franchisee shall provide Tea Shop’s previous month’s
sales data (including but not limited to Tea Shop sales, number of visitors, per customer
transaction, sales data of each drink, daily checkout slips, monthly checkout slips, and monthly
income statement) before the 10th of each month to Master Franchisee. If Sub-franchisee fails
to provide such data before the deadline, Sub-franchisee shall provide such data within 3
working days after receiving the notification from Master Franchisee. Sales data must include
but not limited to POS sales data, all independent (takeaway) platforms that are not connected
to sales data, related payment platforms that are not connected to sales data, or all
comprehensive and accurate sales data of the Tea Shop.
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Master Franchisee should submit a list of POS system suppliers which Master Franchisee
would like to obtain from to Franchisor for Franchisor’s review and approval. After Franchisor’
written approval, Master Franchisee can proceed in obtaining the POS system for the Sub-
franchisee. Master Franchisee should provide Franchisor with the highest authority in the POS
system to enable Franchisor to access Master Franchisee’s data and the Sub-franchisee’s data
within the POS system at any point in time from anywhere in the world without any restriction.
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Franchisor has the right to request to change Master Franchisee’s contact wmdow at any time,
and the Master Franchisee should immediately cooperate with it.
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During the Term, Master Franchisee shall operate independently and be responsible for its own
profits and losses. Franchisor shall not be liable for any guarantee of Master Franchisee’s
turnover or profits. If Master Franchisee suffers a business loss, it shall not raise an objection
to Franchisor or any request for damages (including the early termination of this Agreement or
the circumstances such as cessation of business by itself).
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2.20

2.21

2.22

2.23

2.24
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Master Franchisee shall conduct an approval process to confirm that each potential Sub-
franchisee and each potential Tea Shop meets all of Franchisor’s then-current requirements for
new Sub-franchisee and new Tea Shop, as the same may be amended, replaced or
supplemented by Franchisor from time to time. Franchisor also reserves the right, upon written
notice to Master Franchisee, to approve any or all potential Sub-franchisee and potential Tea
Shop.
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Franchisor’s approval of any potential Sub-franchisee or potential Tea Shop is in no way a
guarantee as to the success of that potential Sub-franchisee or potential Tea Shop, but only an
indication that the potential Sub-franchisee or potential Tea Shop generally meets Franchisor’s
then-current requirements.
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Once a potential Sub-franchisee and its Tea Shop have been approved pursuant to the approval
process described in Article 2.20, Master Franchisee shall enter into a sub-franchise agreement
in relation to the relevant approved Tea Shop with the relevant Sub-franchisee in the form
approved by Franchisor. Executed copies of the sub-franchise agreement shall be sent to
Franchisor before the opening of the relevant approved Tea Shop for Franchisor’s record.
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Except as otherwise provided herein or approved by Franchisor in writing, the sub-franchise
agreement shall be in compliance with, and no onerous less than, the terms of this Agreement.
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Master Franchisee shall follow all of Franchisor’s requirements relating to the amendment,
renewal, termination, transfer, assignment or novation of any sub-franchise agreement, or any
rights thereunder, as the same may be amended, replaced or supplemented by Franchisor from
time to time. Franchisor also reserves the right, upon written notice to Master Franchisee, to
approve any or all amendments, renewals, terminations, transfers, assignments or novation of
any sub-franchise agreement, or any right thereunder.
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Master Franchisee shall ensure that each Sub-franchisee shall not use the Truedan System in
any manner or for any purpose other than this Agreement.
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2.29

2.30
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Master Franchisee undertakes to ensure that Sub-franchisee complied with respective sub-
franchise agreement at all times, and to notify Franchisor promptly in writing if there is a breach
of any term of any sub-franchise agreement and/or this Agreement and, in any event, no later
than 14 calendar days of any such occurrence. Master Franchisee agrees that any act or
omission of any Sub-franchisee which is inconsistent with the terms of this Agreement or sub-
franchise agreement will be deemed a breach of this Agreement by Master Franchisee.
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Master Franchisee is not discharged or relieved from any obligation or liability arising under

this Agreement by entering into any sub-franchise agreement.
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Master Franchisee is liable to Franchisor for the acts, omissions, defaults and negligence of

each Sub-franchisee, or each Sub-franchisee’s personnel, as fully as if they were the acts,
defaults or negligence of Master Franchisee or Master Franchisee’s personnel.
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Franchisor may, by written notice to Master Franchisee require Master Franchisee to cease
using any Sub-franchisee where Franchisor considers that such Sub-franchisee has or is like
infringed Franchisor’s confidential information or Trademarks, or such Sub-franchisee fails to
comply with any of its obligations under the sub-franchise agreement.
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Except as otherwise described in this Agreement, as long as Master Franchisee remains in
compliance with this Agreement, Franchisor shall not at any time during the Term (1) manage,
establish and/or operate any Tea Shop in the Area; (ii) grant to any other individual or entity
any right to manage, establish and/or operate any Tea Shop in the Area; or (ii1) grant to any
other individual or entity the right or license to grant sub-franchise to any other individual or
entity to manage, establish and/or operate any Tea Shop in Area.
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Master Franchisee also understands and agrees that the Area do not include any airports or
other transportation terminals, sports arenas, stadiums and facilities, hospitals, schools, college
and university campuses, corporate campuses, corporate cafeterias, health clubs, military base,
casinos, convention centers, stores, mall kiosks or enclosed shopping centers, fairs or festivals,
or other similar types of locations that have a restricted trade area (Non-Traditional Locations™)
locate within the geographic boundaries of the Area.
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Franchisor will provide training to Master Franchisee according to the time schedule agreed
by both parties and the training schedule. Master Franchisee shall cooperate fully to ensure the
accuracy of the knowledge transfer. If the Master Franchisee has already received trainings
provided by the Franchisor in connection to signing an unit franchise agreement or an area
development franchise agreement with the Franchisor, the Franchisor will not provide the
training as set forth in this Article.
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Master Franchisee will request Franchisor to provide the training only after confirming the site
of its training center.
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Franchisor shall arrange the training within 6 weeks after Master Franchisee’s request.
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Master Franchisee shall comply with all training provided by Franchisor and develop the

management ability of Sub-franchise’s employees to maintain the Truedan brand.
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The training is free of charge and provided by Franchisor. The first stage of training is conducted
at the place of Franchisor’s company or at a location designated by Franchisor for a period of 1
month; the second stage of training is conducted at the place designated by Franchisor for a period
of 14 calendar days. In each training stage, if Master Franchisee fails to pass the test, the training
hours must be increased according to the learning situation.
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For Master Franchisee’s first stage training in its first Tea Shop, Master Franchisee shall assign

and send at least 3 employees (hereinafter referred to as “personnel”) to attend the training
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3.8

3.9

3.10

3.11

3.12

provided by Franchisor before opening. The second stage training is provided by 1 to 2
lecturers who sent by Franchisor to the place designated by Franchisor.
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If Franchisor organizes other training programs, franchise store conferences or various
seminars in Taiwan, Master Franchisee shall send personnel to Taiwan for on-site training at
most once a year, and Master Franchisee shall bear the relevant expenses of such personnel.
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Durlng the training period, the personnel shall comply with the training program and training
course specifications to accept the training.
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Franchisor w1ll test the content of the training received by the personnel to completing the
training.
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If the personnel cannot pass the Franchisor’s test, Franchisor shall continue to train the
personnel until the personnel pass the test. To facilitate the personnel’s continuous training
Master Franchisee shall be responsible for all expenses incurred or is related to the continuing
training (including but not limited to the course fee for continuing tutoring at US$300 per day,
and all transportation, accommodation and meal expenses for the personnel.
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When Master Franchisee start training its Sub-franchisee and the Master Franchisee is more
than 6 months away from the end of its last training completion by the Franchisor, or the
Franchisor, at its sole discretion following Franchisor’s audits, considers that Master
Franchisee shall be retraining, Franchisor has the right to request Master Franchisee to send
personnel to conduct retraining and retesting. However, this article does not apply in the event
that the Master Franchisee has its own corporate tea shop in connection with a unit franchise
agreement or an area development franchise agreement with the Franchisor.

)llﬁ, X1 r@;}ﬂ’“ﬁ "é""fﬁ'é_"l #ﬁ/"‘ﬁ

EEE- N AT Y T
EQIEF » ¥ad l*lﬁﬁﬁﬂf’ré’:})&o'&r'xl‘ﬂr@#ﬂ}f\ i"&ﬁi&ﬁ:’) ]:'Flf’—ﬁi-itgﬁ

EN
‘?’4‘?&@&#‘ i%ﬁ]1{45$$100m7g?‘”?’ P XA A B S 2 FARES T
FORERYR O NEF R EROE TR ASEF D SR L R L gANghr R
gi—iii\’?é%\}_%&g\:HP7ﬁl[}.H o &rx*lmra-ﬁfxévﬁ‘@fé#- it § 3.60%
TR B GRETRE o PR EFIARFRATAT R LR T\’Trﬂiﬁs%t* &3
Fr (NIREE T B-E P F £2007 2 gg?F??_EF‘“’ o e ITE & R - P fn”‘""‘ﬁ*‘&ﬁﬂ_@ﬁ'
FHROPTRR SRR R F IR LB B O R B Ly B 2 AR
AGRTE G s BB PR AR P RILE ?‘@"’F@:’Il‘gﬁﬂf@;jﬁ‘/&

60

o

’



4

3.13

2=

4.1

4.2

X pmev s AP LR ARZHT R

L %Ji’q* » ¥ad llﬂmr‘;agrrﬁ;})ﬁ FOHP G DA o dow DA

RAGEY P P @ FF R By R e w pIprlc F0D Dhe- 3F o K

- w2 AR 4\1%_@&5"’#:'%%]?7]’](—4 PE&£100~2 gk 5 * o

In the first stage training, all expenses such as salary, air tickets, transportation, meals,
accommodation and other expenses incurred by the staff assigned by Master Franchisee shall
be borne by Master Franchisee solely. If there are more than 3 personnel appointed by Master
Franchisee, for each additional one, Franchisor will charge an additional fee of US$100 per
day, and the total number of personnel shall not exceed 5. For the second stage training, Master
Franchisee shall bear the number of lecturers specified in Article 3.6 for round-trip economy
class air tickets to and from Taiwan, local transportation, meals, and accommodations of three-
star or above; if Master Franchisee requests Franchisor to send the number of lecturers as set
forth in Article 3.6, Franchisor may decide whether to agree to this request according to the
situation, and charges Master Franchisee an additional lecturer fee of US$200 per day for each
additional lecturer. If the Master Franchisee requests to conduct the first stage of training in
location other than Franchisor’s company or a location designated by Franchisor, Master
Franchisee shall bear the lecturers’ round-trip economy class air tickets to and from Taiwan,
local transportation, meals, and three-star or above accommodations. For the retraining, Master
Franchisee shall assign 1 to 3 staffs to the place designated by the Franchisor to conduct
retraining and retesting. All expenses such as salary, air tickets, transportation, meals,
accommodation, and other expenses incurred by such staffs shall be borne by Master
Franchisee solely. The term of retraining is at least 2 weeks. If such staffs who attend the
retraining fail to pass the retesting, Franchisor will increase the number of retraining hours on
a case-by-case basis, at a minimum increased by one week each time. Franchisor will charge
an additional fee of US$100 per day per each staff attending the retraining.
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Master Franchisee agrees that if this Agreement is terminated early, all expenses incurred due
to this article will not be refunded to Master Franchisee.
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Master Franchisee shall submit the brand marketing planning proposal in the Area for the
following year (including but not limited to the number of market campaigns and its schedules,
the number of estimated new products, length of the campaigns, and respective budget) before
September 15 of every year. The marketing budget of Master Franchisee for each year shall be
its 3% of the total gross sales of the previous year. The marketing budget is not paid to
Franchisor, but for Master Franchisee to use it as it sees fit, and must provide a statement of
the actual marketing spending of the previous year prior to January 31 of each year.
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If Sub-franchisee’s Tea Shop needs to handle the “Truedan” brand-related advertising, social
media and external exposure, it should submit the content of the next month’s event schedule
(including but not limited to purpose, production quantity of promotional materials,
distribution area, activity period, etc.) and pictures before the 15th of each month for the
reviewing by the overseas contact window of Master Franchisee, and can only be done after
Master Franchisee’s consent. If it is an urgent, temporary, or time-sensitive message or a time-
limited activity, Sub-franchisee shall notify Franchisor in writing and approved by Franchisor
1 calendar day before the release, and then it may not be restricted by providing before the 15th
of each month. Master Franchisee shall provide such information to Franchisor for the purpose
of record keeping.

«kﬁff""ji‘/‘ FAEZRE Lz Bd R32F A %z@—’x*f”r‘?}@ AYAREFIHE
uﬁrwilJ&wp*bamﬁmﬁawr&%*a?L’ﬂﬁ*“ﬁﬁﬁiﬁ?
FobaRlg 3 gonmaadm, R ey iREERsdTRE -
The marketing and advertising for Sub-franchisee’s Tea Shop shall be managed by Master
Franchisee. Master Franchisee shall do its utmost to implement and promote during the Term
to increase the reputation and effective operations of the brand of TRUEDAN and be
responsible to Franchisor. However, if Franchisor needs to handle marketing activities, Master
Franchisee and Sub-franchisee shall ensure that it cooperates with the implementation.
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The design of advertising materials, menus or other related trademarks and corporate
identification information required by Master Franchisee’s operation may be accessed from the
cloud database provided Franchisor. If Master Franchisee designs on its own, or request
Franchisor to designs the materials or other advertising materials other than the cloud database,
Master Franchisee should apply in accordance with Article 4.5 and be reviewed by Franchisor.
The related design cost which Master Franchisee requests Franchisor to design separately shall
be quoted by Franchisor in advance, and Master Franchisee shall bear it.
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If there are other marketmg projects, Master Franchisee shall fill out and submit the “Marketing
Activity/Design Request Form” provided by Franchisor for application and attach the design
drawing file for Franchisor’s review and approval. Franchisor shall reply to Master Franchisee
within 7 working days of the general review process and 3 working days for urgent cases, and
can only do so after Franchisor’s review and approval. If Master Franchisee fails to apply in

62



4.6

4.7

4.8

4.9

4.10

4.11

accordance with this Article, or Franchisor does not pass the reviewing, Master Franchisee’s
application may be rejected.
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All marketing materials, advertisement, or other promotional activities involved brand images
proposed by Master Franchisee shall be in accordance with Franchisor’s “Usage Specification
of Corporate Identity System (CIS)”, and obtained prior written approved by Franchisor.
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The method and content used by Master Franchisee for the marketing purpose shall not violate

the relevant laws and regulations in the Area. If there are any problems involving fraud or false
advertising, Master Franchisee shall bear full responsibility.
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If Master Franchisee has violated the relevant marketing laws and regulations, in addition to
compensating Franchisor for the damage suffered by Franchisor in accordance with Article

15.1, Franchisor may also confiscate the deposit, terminate this Agreement and claim
US$200,000 from Master Franchisee as the punitive damages.
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If Master Franchisee is aware or discovers that there is a third party infringes Franchisor’s
copyright, patent rights, trademark rights, or other intellectual property rights (including but
not limited to circumstances such as receiving warning letters, certified letters, or letters from
the competent authority), Master Franchisee should immediately notify Franchisor in writing,
discuss the follow-up procedures together, and assist Franchisor in protecting its rights and
interests.
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All relevant advertlslng exposed by Master Franchisee must conform to the brand image of

Franchisor. If there is any inconsistency, Franchisor has the right to request remove such
advertising, and Master Franchisee shall cooperate in handling the removal.
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Franchisor has right to acquire all the intellectual properties which is related to
TRUEDAN/JENJUDAN/# # % designed by Master Franchisee under this Agreement. This

paragraph shall survive after the expiration or the termination of this Agreement.
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In order to ensure the stability of the product’s quality and the branding’s recognition, during
the Term of this Agreement Sub-franchisee shall purchase the specific raw materials from
Master Franchisee in according to the Raw Material Purchase Order Form, and Master
Franchisee shall purchase from Franchisor or suppliers who designated by Franchisor. Without
the prior written consent of Franchisor, Sub-franchisee shall not order such specific raw
materials from a third party other than Master Franchisee or suppliers designated by Franchisor.
If there is any violation of this Article, Franchisor may request US$200,000 as a punitive
penalty from Master Franchisee.
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Sub-franchisee may, with the prior consent from Franchisor, purchase the raw materials not
included in the Raw Material Purchase Order Form from the legitimate local supplier.
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The quantities for each Sub-franchise’s first order of the raw materials and hardware,
uniforms, cups, and other suppliers are of fixed quantities and cannot be deleted or cancelled
arbitrarily.
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Franchisor shall place an order at least one time per quarter, and the amount of each order
shall not be less than US$3,600, and the total amount of orders for each store shall not be
less than US$50,000 per year. However, if the force majeure such as natural disasters or
the impact of the COVID-19 epidemic causes the minimum order amount has not been
reached, after Sub-franchisee submits proofs of such force majeure event to Franchisor
and Franchisor has confirmed such event, and then the above limitation is not applied.
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If the amount of one order from one Sub-franchisee is less than US$7,200, the applicable

of the Incoterms is EXW at Franchisor’s warehouse; if the amount of one order exceeds
US$7,200, the applicable Incoterms is FOB at the port designated by Franchisor.
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Once Franchisor confirms Sub-franchisee’s order, the order cannot be amended. Further
changes need to received prior written approval by the Franchisor, and Franchisor
reserve the right to charge an administrative processing fee of US$100 per each
amendment.
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Within 2 working days after the requisition for payment is signed by both Parties, Sub-
franchisee shall remit the entire amount of the order amount which shows on the

requisition for payment to the account designated by Franchisor by telegraphic transfer
(T/T) without deducting from the handling fee.
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Franchisor has the right not to carry out related preparation and export operations before
the order amount is fully received.
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All handling fees, reporting fees or other expenses incurred by the remittance shall be
borne by Sub-franchisee.
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In case of FOB under the Incoterms, Franchisor is only responsible to deliver the raw
materials to the Taiwan port designated by Franchisor. Sub-franchisee shall be full
responsibility for the subsequent transportation and custom clearance matters.
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In response to the market changes, seasonal products and alternative raw materials,
Franchisor will provide an updated version of the Raw Material Purchase Order Form from
time to time. The price of each order placed by Sub-franchisee shall be based on the most
updated version of the Raw Material Purchase Order Form provided by Franchisor before
the order date.

P= & %38 2 7% Item for Sales and Research and Develop

6.1

px 8 .38 Item for Sales

6.1.1

6.1.2
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Franchisor will provide the menu of the Tea Shop and the manual of the new products that
are expected to be launched in the year during the training.
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Unless otherwise agreed in writing by Franchisor, Master Franchisee shall ensure that the
products sold by Sub-franchisee should be the same as the fixed menu provided by
Franchisor, and Master Franchisee is prohibited to delete items or modify the formula,
production method, procedure, manufacturing process, raw materials and preparation steps.
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If Sub-franchisee’s operating data shows that the sales of one item lags behind and the
sales volume of such item is less than 3% of the total revenue, Master Franchisee may
apply and request Franchisor to remove such item from the menu, and Master Franchisee
may do so only after receiving Franchisor’s prior written consent.

6.2 # % A & Customized Products
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The request for customized products may be divided into the products that are researched
and developed on behalf of Master Franchisee, Master Franchisee’s self-developed
products, and other products (such as non-beverage items). The total number of such
products applied for each year shall not exceed . Master Franchisee should propose the
planning campaign schedule and new products for the following year before September
15 of the previous year. It shall negotiate with Franchisor on the scheduling of research
and development to facilitate procurement and transportation of required raw materials.
Franchisor reserves the right to refuse last minute research and development request.

622 px MR ¥ GEEE S uiﬁwmwéi’wﬁﬁﬁéﬁﬁﬂﬁfﬁaﬂﬁaﬁ
e H L EE 4\25_\?%“'&*&:’*] Shpaag ¥ i%m R fe » 418 at
LR BB o
Sales Period: The application of customized products is mainly for seasonal products. If
the customized product sales period needs to be extended, the sales volume of this period

shall be provided for Franchisor for planning purpose. The sales period can only be
extended after Franchisor’s written consent.
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6.3 ‘@4 % H 54 Researched and Developed by Franchisor for Master Franchisee
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If Master Franchisee requires Franchisor to do research and development on behalf of

Master Franchisee, Master Franchisee should submit a research and development

application form to the overseas contacting window before September 15 of the previous
year. The product style must conform to the essence and image of the Truedan brand.
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The application form will be quoted to Master Franchisee for the project after Franchisor’s
written consent. Franchisor will provide a standard preparation manual to Master
Franchisee after 21 working days from Master Franchisee’s payment date; Franchisor
owns all trade secrets and intellectual property rights related to or arising from this product,
as well as all trade secrets and intellectual property rights related to the research and
development, modification, and launching of the products. Master Franchisee can only sell
the product in the Tea Shop within the authorized scope granted by Franchisor.
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The raw materials which researched and developed by Franchisor for Master Franchisee

is also subject to the standards as set forth in this Agreement and should be purchased in
accordance with the instructions of Franchisor.

6.4 R p 7% Master Franchisee’s Self-developed
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If Master Franchisee needs to research and develop the products itself, it shall provide the

following documents to the overseas contact window of Franchisor 3 months before the

launching date of the product:
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Research and development application form, and the product style must conform to
the essence and image of the Truedan brand.
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The content of the complete preparation manual of such product should be truthful
and fully disclose the relevant raw materials, recipe, process and production methods,

and should be implementable without any misrepresentation, falsehood, concealment,
etc.
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Franchisor will provide a standard preparation manual to Master Franchisee within 21
working days after the application form is approved by Franchisor in writing. Franchisor
owns all trade secrets and intellectual property rights related to or arising from this product,
as well as all trade secrets and intellectual property rights related to the research and
development, modification, and launching of the products. Master Franchisee can only
sell the product in the Tea Shop within the authorized scope granted by Franchisor.’
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The raw materials which researched and developed by Master Franchisee should be

purchased in accordance with the instructions of Franchisor.
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6.5

2w ( ﬁ*#ﬁ LA 2.8 5 ok /7 8L ) Other (Refers to Non-beverage products such as
savory items/desserts
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If Master Franchisee needs Franchisor to develop non-beverage products on behalf of
Master Franchisee, Master Franchisee should submit a research and development
application form to the overseas contacting window before September 15 of the previous
year. The product style must conform to the essence and image of the Truedan brand.
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Master Franchisee needs to submit new products application form to Franchisor for all
new products, and obtain Franchisor’s prior written approval before introducing such new
products to the market. After 21 working days from Franchisor approves the application
form in writing, Franchisor will provide a standard preparation manual to Master
Franchisee. Franchisor owns all trade secrets and intellectual property rights related to or
arising from this product, as well as all trade secrets and intellectual property rights related
to the research and development, modification, and launching of the products. Master

Franchisee can only sell the product in the Tea Shop within the authorized scope granted
by Franchisor.’
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The raw materials which researched and developed by Franchisor for Master Franchisee
should be purchased in accordance with the instructions of Franchisor.
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Master Franchisee shall ensure that Sub-franchisee ablde by the local laws in the Tea Shop and
the relevant regulations on food, hygiene, and quality management in the operation manual,
and shall obtain relevant licenses (if any) related to operation, food, and hygiene management,

and regularly update the information, documents or certificates to the competent authority in
accordance with the local laws and regulations of the Tea Shop.
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If Sub-franchisee violates the local law in the Tea Shop and the relevant provisions of the

operation manual on food, hygiene, quality management, etc., Master Franchisee shall

compensate Franchisor for the damage suffered by it in accordance with Article 16.1, and
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Franchisor may confiscate the security deposit and terminate this Agreement directly and
request US$200,000 as a punitive penalty from Master Franchisee.

8 &R *»F’ufv Standard for the Tea Shop

8.1

8.2

8.3

8.4

8.5
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Franchisor will provide Master Franchisee with basic design and floor plan for a fee of
US$2,200 (“Design and Floor Plan Fee”). Unless requested by local law or real estate owner
to change the design, Master Franchisee shall ensure that the Tea Shop’s design drawings and
three-dimensional models of Sub-franchisee must comply with Franchisor’s then-current
Standards and specifications. At Franchisor’s written request, Master Franchisee must ask Sub-
franchisee promptly to correct any unapproved deviations from Franchisor’s Standards in the
development of the Tea Shop. If Sub-franchisee fails to construct in accordance with the
aforementioned requirements and rules, Franchisor reserves the right to demand Master
Franchisee to modify or reconstruct the Tea Shop at Master Franchisee’s cost.
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The Tea Shop shall open and in continuous operation for hours Franchise prescribes or agreed

upon, and operates the Tea Shop only under the Truedan System, unless Franchisor gives
written approval to do otherwise.
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The Tea Shop shall install and use only the raw materials, material, equipment, tool, utensils,
furnishings, fixtures, and signage that Franchisor approves, replace them as Franchisor may
require, and source them from approved suppliers.
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The type of insurance that Master Franchisee insures on its own must include comprehensive
commercial insurance, and the minimum amount for each event is US$2,000,000. If Master
Franchisee does not maintain such insurance may result in loss of Master Franchisee’s
franchise and additional financial obligations.
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Master Franchisee agrees that Franchisor’s employees or agents have the right to enter Sub-
franchisee’s Tea Shop without notice during business hours to inspect for determining Sub-
franchisee’s compliance with Standards and this Agreement. In principle such inspection is
conducted once a year. If Franchisor deems it necessary, the inspection may be conducted more
frequently. Master Franchisee should bear the economy class round-trip air ticket and three-
star or above accommodations for the employees or agents assigned by Franchisor and
Franchisor shall bear the meals, local transportation and salary for the employees or agents
assigned by Franchisor. During the course of any such inspection, Franchisor’s employees or
agents may photograph or video any part of the Tea Shop. Franchisor may select ingredients,
products, supplies, equipment and other items from the Tea Shop to evaluate whether they
comply with Franchisor’s Standards. Franchisor may require Master Franchisee or Sub-
franchisee to immediately remove non-conforming items, and Franchisor may remove them at
Master Franchisee’s expense if Master Franchisee or Sub-franchisee does not remove them
upon request. In addition, Master Franchisee require Sub-franchisee to cooperate with
Franchisor in conducting online audited every month. When Master Franchisee conducts the
audit for Sub-franchisee’s Tea Shop, Master Franchisee’s personnel should wear the uniform
of Franchisor.

Renewal
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Before the expiration of this Agreement, if Master Franchisee has not violated this Agreement
or received a warning letter, and there is no case that Franchisor considers that Master
Franchisee is unsuitable to continue business, Master Franchisee shall have the right to apply
for renewal for a period up to 5 years, and the renewal fee is 20% of franchise fee, namely
USS$ . Master Franchisee shall notify Franchisor in writing in the form of “Notice of
Renewal” in Attachment 4. Master Franchisee shall complete the signature and seal within 1
month after receiving the renewal agreement provided by Franchisor, and the renewal
agreement may have additional provisions.
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Unless otherwise agreed by both parties, the Brand Mamtenance Fee for the renewal agreement

shall be based on the amount of the Brand Maintenance Fee in this Agreement. However, if
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the Franchisor sends one warning letter to Master Franchisee during the Term, the Brand
Maintenance Fee for the renewal agreement will be increased by 20%; if 2 warning letters, the
Brand Maintenance Fee for the renewal agreement will be increased by 25%; if 3 or more
warning letters, Franchisor reserves the right to refuse to renew this Agreement.

10 4cpig gy #;‘" 73 3k & ¥ 2 535 Circumstances In Which Franchor May Terminate this

Agreement Dlrectly
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During the Term, if there occurs any of the following events which is relevant to the franchise, the
Franchisor may immediately provide a written notice to the Master Franchisee to terminate this
Agreement without providing the Master Franchisee an opportunity to improve:

10.1

10.2

10.3

10.4

10.5
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The Master Franchisee or the business to which the franchise relates has been the subject of
an order for relief in bankruptcy, judicially determined to be insolvent, all or a substantial
part of the assets thereof are assigned to or for the benefit of any creditor, or the Master
Franchisee admits his or her inability to pay his or her debts as they come due;
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The Master Franchisee abandons the franchise by failing to operate the business for 5
consecutive calendar days during which the Master Franchisee is required to operate the
business under the Agreement, or any shorter period after which it is not unreasonable under
the facts and circumstances for the Franchisor to conclude that the Master Franchisee does
not intend to continue to operate the franchise, unless such failure to operate is due to fire,
flood, earthquake, or other similar causes beyond the Master Franchisee’s control,
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The Franchisor and Master Franchisee agree in writing to terminate the franchise;
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The Master Franchisee makes any material misrepresentations relating to the acquisition of
the franchise business or the Master Franchisee engages in conduct which reflects materially
and unfavorably upon the operation and reputation of the franchise business or system;
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The Master Franchisee fails, for a period of 10 calendar days after notification of

noncompliance, to comply with any federal, state, or local law or regulation, including, but

not limited to, all health, safety, building, and labor laws or regulations applicable to the

operation of the franchise;
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The Master Franchisee, after curing any failure in accordance with Article 11 engages in the
same noncompliance whether or not such noncompliance is corrected after notice;
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The Master Franchisee repeatedly fails to comply with one or more requirements of the
franchise, whether or not corrected after notice;
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The franchised business or business premises of the franchise are seized, taken over, or
foreclosed by a government official in the exercise of his or her duties, or seized, taken over,
or foreclosed by a creditor, lienholder, or lessor, provided that a final judgment against the
Master Franchisee remains unsatisfied for 30 calendar days (unless a supersedeas or other
appeal bond has been filed); or a levy of execution has been made upon the license granted
by this Agreement or upon any property used in the franchised business, and it is not
discharged within five days of such levy;
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The Master Franchisee is convicted of a felony or any other criminal misconduct which is
relevant to the operation of the franchise;
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The Master Franchisee fails to pay any franchise fees or other amounts due to the Franchisor
or its affiliate within 5 calendar days after receiving written notice that such fees are overdue;
or
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Franchisor makes a reasonable determination that continued operation of the franchise by
Master Franchisee will result in an imminent danger to public health or safety.
PRy i @ Ea it &2 F35 Circumstances In Which Franchisor May

Terminate ThlS Agreement With Written Notice

w

R 2 TIEE o PR ¥ > HENSE R 60% 2T AL NIEE > & R
RIEFE e d o o IZF p 2 ERE AP 4260 p JEP P AL PF o AF KR TR o K
MRS P RHEF IR NE LRS- v IR

If Master Franchisee has the following occurrences, Franchisor may provide Master Franchisee a
60-days written notice in advance of the termination to ask Master Franchisee to improve. If Master
Franchisee fails to improve within 60 calendar days from the date of the notice of noncompliance,
this Agreement will be terminated immediately. Master Franchisee shall also be liable for Franchisor

for all damages caused by the termination of this Agreement:
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Master Franchisee defaults on any other provision of this Agreement, or any agreements signed
with Franchisor, instructions by Franchisor, improvement plan or operation manuals.
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Except notifying Franchisor of the change in the operating right according to the format of the
attached “Notice of Transaction” (Attachment 5) and obtaining Franchisor’s prior written
consent, more than half of the equity of Master Franchisee is transferred or transferred to others,
so that the actual operator of Master Franchisee has been changed. If Franchisor is notified and
completed the change of this Agreement 1 month before the occurrence of the change of the
operating right, this will not be the limit.
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Rejecting F ranchlsor s audit or providing w1th necessary assistance to Franchisor.
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Disclosing Franchisor’s trade secrets to any third party or use it outside of the Tea Shop, or
violate the non-competition clause.

11.5 # % 4p B : Research and Development Related:

11.5.1 APy ¥ 'ﬁiaﬂ}]ﬁt MR s R R
Without Franchisor’s agree in advance to purchase or use raw materials from other
suppliers.

11.5.2 @ EE R o
Using expired raw materials.
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Failure to supervise Sub-franchisee not to use expired raw materials, purchase or use
raw materials from other suppliers.

11.6 {74 4p B :Marketing Related:

11.6.1 B AEE AR EEREFHITH(ZE A4S RE2ZF > %3 -~ instagramZ H &
&%%ﬁbiaﬁﬂéﬁiﬁ%ﬁiﬁﬁ
Master Franchisee has not provided the overall marketing plan (including the official

Facebook, Instagram and other social media of the Tea Shop) which has not been
reviewed and approved by Franchisor before the Tea Shop opening.
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Prior to September 15 of each year, Master Franchisee must provide an overall
marketing plan for the following year, which shall be reviewed and approved by
Franchisor.

11.7 & ¢t #p B : Oversee Related:
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Master Franchisee shall place regular orders to ensure that the raw materials are
properly stocked. Master Franchisee’s orders according to the number of each Sub-
franchisee must meet one of the following two (2) minimum purchase amount criteria:
minimum of US$20,000 per quarter or minimum of US$80,000 per year.
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Using a forwarder not authorized by the Franchisor for the first shipment; or changing

the forwarder without obtaining Franchisor's prior written consent for the second or
subsequent shipments.

LI I K & 92 5 Circumstances In Which Master Franchisee May Terminate
This Agreement Directly
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If Franchisor has the following circumstances, Master Franchisee may terminate this Agreement
directly by providing a prior 60-days written notification to Franchisor:
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Franchisor has ceased to operate by the competent authority, company registration is cancelled,
the company is dissolved, or there is a major change in the business of Franchisor and it causes
Franchisor to fail to perform its obligation as set forth in this Agreement or continue to operate
its business.

12.2 4“33@@ jéiﬂg ‘r'q’i\;é}ﬁgﬁﬁm‘ :&4\1&’@@ i?}ib '&‘gff%]o
Franchisor declares bankruptcy, merger or company consolidation and it causes Franchisor to
fail to perform its obligation as set forth in this Agreement.
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IS
Franchisor experiences material organizational changes such as merger or transfer of shares
and it causes Franchisor to fail to perform its obligation as set forth in this Agreement.
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Franchisor has infringed upon Master Franchisee’s interests or has criminally damaged Master
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12.5

12.6

Franchisee’s reputation, which is verified by Master Franchisee.
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Franchisor leaks Master Franchisee’s commercial secrets to Master Franchisee’s competitors

or Franchisor violates the non-competition clause.
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Franchisor is convicted of or plead guilty or no contest to a felony or crime of moral turpitude.

% % % 4 Confidentiality

13.1

13.2
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The term “confidential information” in this Agreement refers to all objects or rights of
commercial, financial, accounting or business that has not been known by the public, owned,
held or used by Franchisor, or Master Franchisee obtained or known from Franchisor due to
the execution of this Agreement, including but not limited to this Agreement, operation
manuals, training manuals, operation procedure sheets, self-closing statements, financial
forecasts, emails, production operation sheets, product costs, supplier information, quotations,
data, diagrams, documents, flowcharts, research, planning, development, process, formulation,
procedure, reports, lists, contracts, system data, letters, meeting content and various materials
related to the business operation of this Agreement, as well as all other information with
commercial, property or potential economic value; regardless of whether they are marked as
“Confidential”, “Restricted Access”, “Control” or other synonymous or similar words are
classified as confidential information in this Agreement. Except for those required to be
disclosed by laws, government agencies or judicial agencies, the content and existence of this
contract, including terms, trading conditions, and any discussions with Franchisor, shall be
considered as confidential information, and no prior written consent of Franchisor shall be
allowed to disclose to any third party.
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13.3

13.4

13.5
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For the conﬁdentlal information, Master Franchisee shall take the duty of care to fulfill the
obligation of confidentiality, and Master Franchisee shall take necessary measures to maintain
its confidentiality. Except for the proper use required for the execution of this Agreement,
without the prior written consent of Franchisor, no disclosure, notification, delivery or transfer
to others, or directly or indirectly used for the benefit of itself or others, or for the disadvantage
of other party. Unless it is disclosed in accordance with the law or according to the
requirements of the court or government agencies, the confidential information can only be
disclosed within the necessary scope, and Franchisor should be notified immediately after
receiving or knowing that the disclosure is necessary, and Master Franchisee should be in the
interest of Franchisor to take necessary protective measures.
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If Master Franchisee creates or uses other similar methods to generate further improvements
based on confidential information through trade secrets, processes, formulas, trademarks or
patentable creations, Master Franchisee shall notify Franchisor of the improvements and the
complete information of the improvements in writing, and all rights to the aforementioned
improvements belong to Franchisor.
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When Master Franchisee needs to inform the confidential to the employees, agents, and legal
consultants necessary for the execution of this Agreement, Master Franchisee should carefully
select the necessary personnel and require the necessary personnel to sign the confidentiality
clause with a degree of protection not lower than this Agreement, and the necessary personnel
shall be jointly and severally liable for compensation to Franchisor.
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For the confidential information, Master Franchisee should take reasonable confidentiality
measures (including but not limited to the knowledge of different authorized job levels
according to the product type, restricting access to personnel, and setting passwords to protect

it), and Master Franchisee shall ensure that its directors, managers, supervisors, staff, personnel,

and partners (including its directors, managers, supervisors, staff, personnel), etc. shall not
disclose the aforementioned business technology or business secrets to any third party or for
using outside of the Tea Shop, and sign a confidentiality agreement which reviewed and agreed
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13.6

13.7

to by Franchisor with aforementioned personnel. If Master Franchisee’s directors, managers,
supervisors, employees, personnel, and partners (including its directors, managers, supervisors,
employees, and personnel) disclose the aforementioned business technology or business secrets,
Master Franchisee shall be liable for all damages for Franchisor. The Article 13 of this
Agreement shall continue to be valid even if the contractual relationship or the sub-license
relationship is extinguished due to the expiration, termination or other reasons.
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If Franchisor’s directors, managers, supervisors, employees, personnel, and partners (including
its directors, managers, supervisors, employees, and personnel) disclose the confidential
information, Master Franchisee shall compensate in accordance with Article 16.1 and
Franchisor may claim Master Franchisee US$200,000 as a punitive penalty.

jkf/g-““:ltl"}:‘u\gﬂkb ‘JLL"TBA\‘} ;:,U#’\ﬂkb ‘Jﬁ‘xll’ ﬁplg’)%léé'g‘ﬂ\}*[ ~’{o
This confidentiality clause shall be effective from the date of signing of this Agreement, and
shall continue to be valid perpetually after the termination or expiration of this Agreement.

14 ¥ # )+ Non-competition

14.1

14.2
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Master Franchisee and its affiliated enterprises or related persons, except for the similar
businesses that they have owned at the time of signing this Agreement and disclosed to
Franchisor’s knowledge (i.e. [Please insert business name which Master Franchisee is already
in operation or preparing to do business at the time of signing the Agreement]), during the
Term and within 2 years after the expiration or termination, no direct or indirect to invest,
operate the same, similar, competitive or may competitive business entity or organization, or
to support the business entity or organization for Master Franchisee’s interests, also to be serve
as a director, supervisor, manager, supervisor, employee or consultant of the aforementioned
business.
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When Master Franchisee violates Article 14. 1, Master Franchisee shall compensate Franchisor
in according with Article 16.1 for the damages suffered due to such breach. Franchisor may
also claim Master Franchisee US$200,000 as the punitive liquidated damages.
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15 £ M % % & End of Contractual Relationship

15.1
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15.2

15.3

15.4
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When this Agreement is terminated or expired, this contractual relationship ends. After the end
of this Agreement, Master Franchisee shall not use Franchisor’s “Truedan” system or
Trademark. If Master Franchisee violates this article, Master Franchisee shall compensate
Franchisor in according with Article 16.1 for the damages suffered due to such breach.
Franchisor may also claim Master Franchisee US$200,000 as the punitive liquidated damages.
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When this Agreement is terminated or expired, all Sub-franchisee, and all of Master
Franchisee’s rights and obligations thereunder, shall be assigned to Franchisor or its designee
effective as the date of such termination or expiration. If Master Franchisee does not complete
all the transfer within 2 months from the date of termination or expiration of this Agreement,

Master Franchisee shall compensate Franchisor in according with Article 16.1 for the damages
suffered due to the delay.

REFRAEAHBFLLRGLEREQPMLT] 2 20 LR BRAPH 2
TERAMSPRFEF S PR E SRR
Master Franchisee shall properly keep all documents related to this Agreement during the Term. After

the termination of this Agreement, the relevant documents shall be delivered to Franchisor or the person
designated by Franchisor.

CERHFEEFNALYER KLY RREFREFEONFE 0 BN0BL P PR LE
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Franchisor shall return the remaining deposit without interest within 30 working days after the expiration
and termination of this contract and Master Franchisee has no breach of this Agreement. If Master Franchisee
violates this Agreement, Franchisor may terminate this contract and confiscate the deposit. If any damages
generate from such breach, Franchisor may also claim against the damages.

16 ik ¥ 2 3f Z & ?f Breach of Agreement and Indemnification

16.1

16.2
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If Franchisor suffers damage due to reasons attributable to Master Franchisee, Master
Franchisee shall compensate Franchisor for the damage (including but not limited to the
damage suffered (including the damage to goodwill), the lost interest, fines, fees, litigation
costs and attorney fees).

ek g2 piEs ponAarLE S RIEFLREA R ASBEHSA oG i
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Regarding the performance of this Agreement and the compliance of various obligations, if
Master Franchisee’s employee, user or performance assistant violates this Agreement, it shall
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16.3

be deemed as a breach of this Agreement by Master Franchisee.

PhAA MEOERLENEENET nL H- K5 WRADHEFE -
For the avoidance of doubt, the punitive liquidated damages in the Articles of this Agreement
are not limited to one payment, and may be consecutively punished.

17 g% &2 & 23 {2+ Governing Law and Dispute Settlement

17.1

17.2

AEQEA IR VEENEF T R AL GLFARE FEAZENRBY RIph
MELPHE > A XBEFEET FERTL L 2RI ERIBOERE h &Y
PERS LR

The Agreement has been entered into in accordance with laws of California, and all questions
with respect to the construction of this Agreement and the rights and liabilities of the parties
will be governed by the laws of California without regard to its conflicts of laws, and excluding

the application of the United Nations Convention on Contracts for the International Sale of
Goods 1980.
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Any dispute, disagreement, controversy or claim arising out of or in connection with this
Agreement (“Dispute”) will be settled by the parties through mutual good-faith discussions. If
the parties are unable to do so within 60 calendar days after the complaining party’s written
notice to the other party, the parties will then seek to resolve the dispute through non-binding
mediation conducted in California. Each party must bear its own expenses in connection with
the mediation and must share equally the fees and expenses of the mediator. If the parties are
unable to resolve the dispute within 60 calendar days after commencing mediation, either party
may commence litigation in the applicable courts in California. Notwithstanding the
commencement of such dispute resolution, the Parties will continue to perform their
obligations hereunder.
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18 #4]%% 2 #&#F Assumption and Transfer of Rights

18.1

18.2
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A “transfer” by Master Franchisee is any sale, assignment, transfer, conveyance, gift, pledge,
mortgage or other encumbrance of any interest in either this Agreement, the franchise itself, or
any proprietorship, partnership, limited liability company (“LLC”) or corporation which owns
any interest in the franchise, to any person, persons, partnership, association, LLC or
corporation, whether by contract, operation of law or otherwise.

CRRHRFTLLER AN LF AP AR H PR R F L R 2 LR
79



19

20

Pl
|
1 ]
k»\»
;2
;
o
As»
= o
-Hi:
ok
oo
N
~a
%
w
=0
S
&y
e

Lo g A4 nRiEA T

Transfer by Franchisor: This Agreement inures to the benefit of Franchisor’s successors and
assigns, and Franchisor may assign our rights to any person or entity that agrees in writing to
assume all of Franchisor’s obligations without Master Franchisee’s approval. Upon transfer,
Franchisor will have no further obligation under this Agreement, except for any accrued
liabilities.

183 MIEF 5 L P ARG EF ARANAEP L FHRET AL ; o ST A R
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Transfer by Master Franchisee: Franchisor entered into this Agreement based on Master
Franchisee’s qualifications. Master Franchisee may transfer a direct or indirect interest in this
Agreement, but the Area and the associated rights and obligations are a package and are not
themselves divisible in any way. Any transfer requires Franchisor’s prior written consent, but
in this case, Franchisor has the right to terminate this Agreement and sign a new agreement
with Master Franchisee. In the event a person holding a direct or indirect interest dies, that
person’s legal representative must, within six (6) months of the event, apply in writing to
transfer that interest with notice to all other persons having a direct or indirect interest in this
Agreement.

184 % RIEF SHEM S REFLFREAPAHEF AL RIS E RO PG
’ﬁ FiEL f”*fﬂ%a °
At the time of Master Franchisee’s transfer, Master Franchisee must execute a general release
of Franchisor in Franchisor’s requested form.
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(the “Guarantor”) hereby agrees to guarantee payment and any and all
obligations in connection with or arising from this Agreement in full to Franchisor, including, but
not limited to, all payment obligation, penalty and liabilities, and all other charges attributable to
Master Franchisee per the terms of this Agreement. Guarantor further agrees that if Master
Franchisee, for any reason, fails to make such payments, Guarantor will be jointly and severally
responsible for making all such payments.

H 4 Miscellaneous
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20.2

20.3

20.4

20.5

20.6

20.7

This Agreement may be executed in two counterparts; each party will have one copy for the
purpose of record keeping. Two copies should be considered as the same document, and should
be the official and applicable text of the interpretation of this Agreement.

A@gé;\%zﬁ,yu‘zécg@ﬁi’ 4\%\&;%);71\ WA g AEFIER
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For matters not covered in this Agreement, it shall be governed by the latest version of the
operation manual published by Franchisor first, and then it shall be coordinated by both parties
based on good faith. The marketing plans, business plans, related systems, and written
documents planned by Franchisor are all regarded as part of this contract, and the validity is
deemed to be the same as this contract.

PER LTI RAF AR o M AL (T 2P 2R AL R
If there is any inconsistence between Chinese and English version, the Chinese version will
prevail.

SRR R AL RS RS R % 7 T B
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The damages or punitive liquidated damages which Franchisor may claim against Master
Franchisee will not lose their validity due to the expiration or termination of this Agreement.
The creditor’s rights (including the right to claim) that have occurred before the termination
shall not lose their validity due to the expiration or termination of this Agreement. Articles 2,
15,16, 17 and 18 of this Agreement will continue to be valid after the expiration or termination
of this Agreement.
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All notices issued in accordance with this Agreement shall be sent in Chinese and English to
the other party’s address in this Agreement; if any party’s address is modified, the modifying
party is obliged to immediately send a written notice to the other party. If the delivery of the
aforementioned written notice cannot be delivered due to the refusal of receipt or the changing
party fails to notify the other party of the change in the delivery address in time, the date of the
first postal delivery shall be deemed to have been delivered legally. The above notifications
can be notified separately by e-mail, but they do not have the effect of service in legal.

oA LT AEFRAREF LT HESE o BEINS B G T T T o

If any part of this Agreement is declared unenforceable or invalid, the remaining parts will
continue to be valid and enforceable.

AENEFAZEI T SR RIAZRFLEENT S A P Btz > TEHEFRE
BEF 2 PpAcd o

For matters not covered in this Agreement, it may be added, deleted, or modified only in
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writing after both Parties” mutual agreement and negotiation, and it will take effect on the date
of mutual agreement and execution.

(4™ 7 9 ) (This Space Intentionally Left Blank)
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IN WITNESS WHEREOF, this Agreement shall be fully effective as of the date of the last-executed

signature below:

BN =
Contractors:
el gk Party Al 327 Party B :
TRUEDAN LLC Company:
Company No. : 7911939 Company No. :
Wu, Shing-Rung Name, Title:
8 The Green, Suite A, Dover, Address of Company:

Delaware 19901, USA

Contact Address: 3F-1., NO.361, Danan Rd.,

Shilin Dist., Taipei city 111, Taiwan

+886-2-2882-5853 Phone No. :

2% A Guarantor
¥+ Z Name:

% ¥ By:

& 3% 55 Phone No.

% % p ¥ Signning Date / / (& YYYY/? MM/# DD)

&3



it - 3R & Attachment 1: Trademarks

M OELE(E A A s (Y F)rp TP op (¢ P )
5U5) OWNER | MARK WHERE REGISTRATION
REGISTRATION REGISTERED | DATE
NUMBER (APPLIED) (APPLICATION
(SERIAL DATE)
NUMBER)
5750144 Yung- USA May 14, 2019
Chen Kao
e
JENIJUDAN
5925115 Yung- USA Dec. 03, 2019
" JENJUDAN
5814305 Yung- USA July. 23,2019
Chen Kao &
s 2
6267877 RNG USA Feb. 09, 2021
st | TRIUEDAN

C., LD.
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## Attachment 2: Tea Shop Opening Application Form

® . opow
Countr Date of

y Application
LA R 2
Applicant Store Name
PR R K =g ) R % ®Y | pws i
Total Area (Total Area of Type of pp .
(Ping) Warchouse: ) Store o Street Shop o Store in Mall
¥ 14
Address
YR ER
Expected
Opening Date

™ % #Fif A 53 % Evaluation of the flow of people in stores and on the

street.

P & % ¥ Trarget Audience.

PP BN E ~ L2 % Bk E) Types of surrounding
commercial districts (metropolis, residential, commercial office, sightseeing,
etc.).

% i (= ®F #5 L 4) Transportation (Public Transportation Route).

HHIT A %’5\% BL(A AR ~E A b 2P ~ B3 EF]L.. %) Nearby
crowds gathering spots (large hotels, museums, department stores, amusement
parks... etc.).

FICE BT ~ ® > F ~ 45~ ... %) Administrative divisions (states,
districts, cities, towns, villages... etc.).

% 5 S-(IRiT 4k &1 ) Competitors in the same industry (neighboring
beverage brands)

M EESE B RS A~ 44 %4 Estimated store performance, store
opening cost, manpower preparation.

FPERYRREFHIELTR FHRERFT - ZHH - SF o~ &
¥ ~ % F-#F The store in mall must also provide: shopping mall developer,
shopping mall opening time, building area, operating area, number of floors,
number of parking lots.

FOR R ¥
Provided
Information

F® & ¢t LR & Photos of store exterior
F’B I‘,i % 1§ & % Photos of around store
Fit B LR # 4% % Estimated store opening schedule

Truedan USA (California-Master)

February 2026 FDD




Truedan LLC#-i£ BiJs & B b 2 R, 3Ffe & 3% 0 B & 2427 "L 34 4 2 #C o

Truedan LLC will follow-up the progress of shop opening, please cooperate and provide the shop
opening schedule for discussion and modification upon request.

PREFIA RE SRR e 6 LR P a2 35

Store decoration must be discussed and reviewed by the Franchisor’s designated interior designer.

% 1% "8 B (+ & =) Sign-off Sequence (from right to left)

% £ Bigm IR e P H /3
President General Manager Dept. Manager Provider/Supervisor

Truedan USA (California-Master)
February 2026 FDD




HE =z 3§ W Attachment 3: Trial Sale Notice
# 03 o&4 & %
Trial Sale Notice

i  TRUEDANLLC :
To TRUEDAN LLC :

(B L) RERRPHMEET Y 24 =

¥

o XERT A # " PR -
The preparation for the soft opening of (Store
Name) is completed and the soft opening shall begin on

YY/MM/

DD).
Wi FpT A = ! Pz 19 ~ # Pk
The soft opening period is from___ (YY/MM/DD) to
(YY/MM/DD).
i 7 * Name : (% & Signature)

% X p ¥ Effective Date  / / (# YYYY/? MM/F DD)

Truedan USA (California-Master)
February 2026 FDD



WiE e i o3 Attachment 4: Notice of Renewal

k3 £ i i S
Notice of Renewal

i TRUEDANLLC :

To TRUEDAN LLC:
- (2 7 24i# % %)% TRUEDAN
LLC*T 372 4 ff £ Toiacd = & ’ PAawEs
WA E o S T AT Al &R & (27 cfEd B BITR MR

L E R F 2 A E T > 0 3 RTRUEDANLLCHF - 4 v § o

Whereas the Franchising Agreement signed by and between (Company
Name

or Firm Name) and TRUEDAN LLC will expire on
(YY/MM/DD), and during the term period, both parties enjoy

mutual benefits. Thus, (Company Name or Firm Name) would

like to continue the cooperation and sign the renewal agreement. We hereby requested that
TRUEDAN LLC reply to this request of renewal.

g A (% %) Name:_(Signature)
o o -2 0 0
Effective Date: (YY/MM/DD)

O RIAFH X ERIPMPMF -
Agree to extend the Agreement and discuss the relevant terms and conditions.

QO 2FRILHFH-
Do not agree to extend the Agreement.

Q His
Other

Truedan USA (California-Master)
February 2026 FDD



Wit 7B #i 3 Attachment 5: Notice of Transaction

3 L) 3T & 3 E

H
Notice of Transaction

3= TRUEDAN LLC :

To TRUEDAN LLC:

i F] I
AR 27
AR REY E) Rt R LGHY E)

Due to [reason] , 1 am unable to be the

person-in-charge for

(Store Name), thus I would like to apply the

following changes (please choose):

O %1 (27 LA A
Changing the person-in-charge for (Company
Name or
Firm Name)

O #it Ub Bt )2 4 B AP M 1R 5
Transferring the franchising rights and obligations to (Company
Name)

O His
Other

¥ (=& LAEe 7 502 TRUEDAN LLC#T & 372 4c B2 &£ \)p F 47 > 2 H R LA

¥ 7w P~ {FTRUEDANLLCZ & F & > 450t 7o

In accordance with the terms and conditions of the Franchising Agreement signed by and
between_ (Company Nameor Firm Name) and TRUEDAN LLC, please
note that the relevant changes as set forth in this notice must be approved in advance by
TRUEDAN LLC in writing.

BEA (¥ %) Name:_(Signature)
ppa - & 3 2
Effective Date:(YY/MM/DD)

Truedan USA (California-Master)
February 2026 FDD



Exhibit C

Directory of Administrative Agencies and Agents for Service of Process

California Honolulu, Hawaii 96813
Department of Financial Protection &

Innovation Illinois

651 Bannon Street, Suite 300 [linois Attorney General
Sacramento, CA 95811 500 South Second Street
(916) 327-7585 Springfield, Illinois 62706

(217) 382-4465
Los Angeles

300 S. Spring Street, Suite 15513 Indiana
Los Angeles, CA 90013-1259 (for service of process)
(213) 897-2085 Indiana Secretary of State
201 State House
320 West 4th Street, Suite 750 200 West Washington Street
Los Angeles, CA 90013-2344 Indianapolis, Indiana 46204
(213) 576-7500 (317) 232-6531
San Diego (state agency)
1455 Frazee Road, Suite 315 Indiana Secretary of State
San Diego, CA 92108 Securities Division, Room E-111
(619) 610-2093 302 West Washington Street
Indianapolis, Indiana 46204
San Francisco (317) 232-6681
One Sansome Street, Suite 600
San Francisco, CA 94104-4428 Maryland
(415) 972-8565 (for service of process)
Maryland Securities Commissioner at the
Hawaii Office of Attorney General
(for service of process) Securities Division
The Commissioner of Securities 20" Floor, 200 St. Paul Place
Department of Commerce and Consumer Baltimore, Maryland 21202-2021
Affairs (410) 576-6360
Business Registration Division
335 Merchant Street, Room 203 (state agency)
Honolulu, Hawaii 96813 Office of the Attorney General — Securities
(808) 586-2722 Division
20" Floor, 200 St. Paul Place
(state agency) Baltimore, Maryland 21202-2021
The Commissioner of Securities (410) 576-6360
Department of Commerce and Consumer
Affairs Michigan
Business Regulation Division (for service of process)
335 Merchant Street, Room 203 Michigan Department of Commerce

Truedan USA (California-Master)
February 2026 FDD



Corporations and Securities Bureau
PO Box 30054

6546 Mercantile Way

Lansing, Michigan 48909

(state agency)

Consumer Protection Division

Antitrust and Franchise Unit

Michigan Department of Attorney General
670 G Mennen Williams Building

525 West Ottawa, 1% Floor

Lansing, Michigan 48933-1105
(517)373-7117

Minnesota

Minnesota Department of Commerce
Commissioner of Commerce

85 7™ Place East, Suite 280

St Paul, Minnesota 55101

(651) 539-1500

New York

(for service of process)

Secretary of the State of New York
99 Washington Avenue

Albany, New York 12231

(518) 474-4750

(state agency)

New York State Department of Law
Investment Protection Bureau

28 Liberty Street, 21st Floor

New York, NY 10005 (212) 416-8222

North Dakota

North Dakota Securities Department
Fifth Floor 600 East Boulevard
Bismarck, North Dakota 58505
(701) 328-2910

Oregon

Department of Consumer and Business
Services

Division of Finance and Corporate
Securities

Labor and Industries Building
Salem, Oregon 97310

Truedan USA (California-Master)
February 2026 FDD

(503) 338-4140

Rhode Island

Division of Securities

1511 Pontiac Avenue
Cranston, Rhode Island 02920
(401) 462-9582

South Dakota

South Dakota Department of Labor and
Regulation

Division of Securities

445 E Capitol

Pierre, South Dakota 57501

(605) 773-4823

Virginia

(for service of process)

Clerk of the State Corporation Commission
1300 East Main Street, 1% Floor
Richmond, Virginia 23219

(804) 371-9733

(for other matters)

State Corporation Commission
Division of Securities and Retail
Franchising

1300 East Main Street, Ninth Floor
Richmond, Virginia 23219

(804) 371-9051

Washington

(for service of process)

Director Department of Financial
Institutions

Washington Department of Financial
Institutions

Securities Division

150 Israel Road SW

Tumwater, Washington 98501

(for other matters)

Department of Financial Institutions
Securities Division

PO Box 41200, Olympia,

WA 98504-1200

(360) 902-8760



Wisconsin 345 West Washington Avenue, 4" Floor

Commissioner of Securities Madison, Wisconsin 53703
Wisconsin Department of Financial (608) 266-1064
Institutions

Truedan USA (California-Master)
February 2026 FDD



Exhibit D
State Specific Addenda
The State of California Addendum

a. The California Franchise Investment Law requires a copy of all proposed agreements relating
to the sale of the franchise to be delivered together with the offering circular.

b. California Business and Professions Code Sections 20000 through 20043 provide rights to the
franchise concerning termination, transfer or non-renewal of a franchise. If the franchise
agreement contains a provision that is inconsistent with the law the law will control.

c. The franchise agreement provides for termination upon bankruptcy. This provision may not be
enforceable under federal bankruptcy law 11 U.S.C.A. Sec. 101 et. seq.).

d. The franchise agreement contains a covenant not to compete which extends beyond the
termination of the franchise. This provision may not be enforceable under California law.

e. The franchise agreement contains a liquidated damage clause. Under California Civil Code
Section 1671, certain liquidated damages clauses are unenforceable.

f. Prospective master franchisees are encouraged to consult private legal counsel to determine
the applicability of California and federal laws (such as Business and Professions Code Section
20040.5, Code of Civil Procedure Section 1281, and the Federal Arbitration Act) to any
provisions of a franchise agreement restricting venue to a forum outside of the State of
California.

g. Section 31125 of the California Corporations Code requires us to give you a disclosure
document, in a form containing the information that the commissioner may by rule or order
require, before a solicitation of a proposed material modification of an existing franchise.

h. Truedan may require you to sign a general release which may not be enforceable in California
pursuant to California Corporations Code section 31512 and California Business and
Professions Code Section 20010.

1. OUR WEBSITE HAS NOT BEEN REVIEWED OR APPROVED BY THE CALIFORNIA
DEPARTMENT OF BUSINESS OVERSIGHT. ANY COMPLAINTS CONCERNING THE
CONTENT OF THIS WEBSITE MAY BE DIRECTED TO THE CALIFORNIA
DEPARTMENT OF BUSINESS OVERSIGHT AT https://dfpi.ca.gov/.

Truedan USA (California-Master)
February 2026 FDD



Exhibit E
Contact Information of Former and Current Master Franchisees

Below please find contact information of the former franchisees (please note that one master
franchisee may have multiple stores):

NY
G LEAFY INC.
11 FLAG LANE, NEW
HYDE PARK, NY,10040
gleafy19@gmail.com

CA
JODIFUND II LLC John & 3 Sister LLC
17534 VON KARMAN 3131 19" AVENUE, SAN

AVE IRVINE, CA 2614 FRANCISCO CA94116
johnand3sisters@gmail.com | dicksonsum@gmail.com

We do not have any current franchisees to be disclosed.

State Effective Dates

The following states have franchise laws that require that this Disclosure
Document be registered or filed with the states, or be exempt from registration:
California, Hawaii, Illinois, Indiana, Maryland, Michigan, Minnesota, New Y ork,
North Dakota, Rhode Island, South Dakota, Virginia, Washington, and Wisconsin.

This Disclosure Document is effective and may be used in the following states,
where the document is filed, registered, or exempt from registration, as of the
Effective Date stated below:

State Effective Date

California Pending

Hawaii Not registered
Illinois Not registered
Indiana Not registered
Maryland Not registered
Michigan Not registered
Minnesota Not registered
New York Not registered
North Dakota Not registered

Truedan USA (California-Master)
February 2026 FDD



Rhode Island Not registered
South Dakota Not registered
Virginia Not registered
Washington Not registered
Wisconsin Not registered

Other states may require registration, filing, or exemption of a franchise under other
laws, such as those that regulate the offer and sale of business opportunities or seller-
assisted marketing plans.

Truedan USA (California-Master)
February 2026 FDD



Exhibit F
Receipt (1)

This Disclosure Document summarizes certain provisions of the Master Franchise Agreement and
other information in plain language. Read this Disclosure Document and all agreements carefully.

If TRUEDAN LLC offers you a franchise, it must provide this Disclosure Document to you: (a)
fourteen (14) calendar days before you sign a binding agreement with, or make a payment to, the
Master Franchisor or an affiliate in connection with the proposed franchise sale or at your
reasonable request; or (b) under New York and Rhode Island law, if applicable, at the earlier of (i)
your first personal meeting to discuss the franchise, or (ii) ten (10) business days before you sign
a binding agreement with, or make payment to us or an affiliate in connection with the proposed
franchise sale, or (¢) under Michigan law, if applicable, at least ten (10) business days before you
sign any binding franchise or other agreement or pay any consideration to us, whichever occurs
first.

If TRUEDAN LLC does not deliver this Disclosure Document on time or if it contains a false or
misleading statement, or a material omission, a violation of federal law and state law may have
occurred and should be reported to the Federal Trade Commission, Washington, D.C. 20580 and
the state agencies listed in Exhibit C of the Disclosure Document.

The principal business address and telephone number of each franchise seller offering the franchise
is contacting David You, International Business Department, at 3F-1., No.361, Danan Rd., Shilin
Dist., Taipei City 111, Taiwan, +886-2-2882-5858 #2210, oversea@truedan.com.tw.

Additional Franchise Sellers, if any:

This Disclosure Document was issued: February 2, 2026.

Our own agent for service of process in the California is Department of Financial Protection and
Innovation, its principal address is at 651 Bannon Street, Suite 300, Sacramento, CA 95811.

Truedan USA (California-Master)
February 2026 FDD



I received a Disclosure Document issued on February 2, 2026. Included are the following

exhibits:

Exhibit A Financial Statement

Exhibit B Master Franchise Agreement

Exhibit C Directory of Administrative Agencies

Exhibit D State Specific Addenda

Exhibit E Contact Information of Former and Current Master Franchisees
Date Disclosure Document Received: R (enter date here)

Tea Shop Address:

Signed:

Name:

(Please print)

Last 4 digits of Social Security Number:

Street Address (domicile)

City or Town/State/Zip Code

Truedan USA (California-Master)

February 2026 FDD



Receipt (2)

This Disclosure Document summarizes certain provisions of the Master Franchise Agreement and
other information in plain language. Read this Disclosure Document and all agreements carefully.

If TRUEDAN LLC offers you a franchise, it must provide this Disclosure Document to you: (a)
fourteen (14) calendar days before you sign a binding agreement with, or make a payment to, the
Master Franchisor or an affiliate in connection with the proposed franchise sale or at your
reasonable request; or (b) under New York and Rhode Island law, if applicable, at the earlier of (i)
your first personal meeting to discuss the franchise, or (ii) ten (10) business days before you sign
a binding agreement with, or make payment to us or an affiliate in connection with the proposed
franchise sale, or (¢) under Michigan law, if applicable, at least ten (10) business days before you
sign any binding franchise or other agreement or pay any consideration to us, whichever occurs
first.

If TRUEDAN LLC does not deliver this Disclosure Document on time or if it contains a false or
misleading statement, or a material omission, a violation of federal law and state law may have
occurred and should be reported to the Federal Trade Commission, Washington, D.C. 20580 and
the state agencies listed in Exhibit C of the Disclosure Document.

The principal business address and telephone number of each franchise seller offering the franchise
is contacting David You, International Business Department, at 3F-1., No.361, Danan Rd., Shilin
Dist., Taipei City 111, Taiwan, 886-2-2882-5858 #2210, oversea@truedan.com.tw.

Additional Franchise Sellers, if any:

This Disclosure Document was issued: February 2, 2026.

Our own agent for service of process in the California is Department of Financial Protection and
Innovation, its principal address is at 651 Bannon Street, Suite 300, Sacramento, CA 95811.

Truedan USA (California-Master)
February 2026 FDD



I received a Disclosure Document issued on February 2, 2026. Included are the following

exhibits:

Exhibit A Financial Statement

Exhibit B Master Franchise Agreement

Exhibit C Directory of Administrative Agencies

Exhibit D State Specific Addenda

Exhibit E Contact Information of Former and Current Master Franchisees
Date Disclosure Document Received: R (enter date here)

Tea Shop Address:

Signed:

Name:

(Please print)

Last 4 digits of Social Security Number:

Street Address (domicile)

City or Town/State/Zip Code

Truedan USA (California-Master)

February 2026 FDD



