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The Yoga Pod, Inc, (“Yoga Pod”) offers a franchised yoga business, which provides yoga classes, 
workshops and training to individuals via a membership program, as well as teacher training for yoga 
instructors, yoga apparel, emd yoga supplies, thrbugh a unique business model, br^d, and culture 
developed by Yoga Pod under the trade name The Yoga Pod.

The total investment necessary to begin operation of a The Yoga Pod single unit franchised 
business is between $560,220 ^d $781,550. This includes between $46,800 and $52,600 that must be 
paid to the franchisor or its affiliate(s).

This disclosure document siunmarizes certain provisions of your Franchise Agreement and 
other information in plain English. Read this disclosure document and all accompanying agreements 
carefully. You must receive the disclosure document at least 14 calendar days before you sign a binding 
agreement witlr, Of make any payment to the franchisor or an affiliate in coimection with the proposed 
franchise sale. Note, however, that no government agency has verified the information contained in 
this document.

You may wish to receive your disclosure document in another format that is,naore convenient for 
you. To discuss the availability of disclosures in different formats, contact Alex Jarboe at 3710 Arapahoe 
Avenue, #C117, Boulder CO 8G303, and (215)384-3382.

The terms of ybur contract will govern your franchise relationship. Don't rely on the disclosure 
document alone; to understand ypur contract. Read aU of your contract carefully. Show yoiir contract and 
this disclosure docuniient to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investrUent. The information in this disclpsm-e dpcmnent can 
help ypu make up ypur mind. More infcrmatien on franchising, such as “A Consumer’s Guide to Buying 
a Franchise,” which can help you understand how to use this disclosure document, is available from the 
Federal Trade Commission. You can contact the FTC at 1-877-FTG-HELP or by writing to die FTC at 
600 Pennsylvania Avenue, NW, Washington, D C. 20580. You can also Gsit the FTC’s home page, at 
www.ftc.gov for additional information. Call your state ^ency Of visit your public library for otiier 
sources of information on franchising. There may also be; laws on franchising in your state. Ask your 
state agencies about them.

Issuance Date: September 26^ 2018



STATE COVER PAGE

Your state may have a franchise law that requires a franchisor to register or file with a state 
franchise administrator before offering or selling in your state. REGISTRATION OF A 
FRANCHISE BY A STATE DOES NOT MEAN THAT THE STATE RECOMMENDS THE 
FRANCHISE OR HAS VERIFIED THE INFORMATION IN THIS DISCLOSURE 
DOCUMENT.

Call the state franchise administrator listed in ExhibitD for information about the franchisor, or 
about franchising: in your state.

MANY FRANCHISE AGREEMENTS DO NOT ALLOW YOU TO RENEW UNCONDITIONALLY 
AFTER THE INITIAL TERM EXPIRES. YOU MAY HAVE TO SIGN A NEW AGREEMENT WITH 
DIFFERENT TERMS AND CONDITIONS IN ORDER TO CONTINUE TO OPERATE YOUR 
BUSINESS. BEFORE YOU BUY, CONSIDER WHAT RIGHTS YOU HAVE TO RENEW YOUR 
FRANCHISE, IF ANY, AND WHAT TERMS, YOU MIGHT. HAVE TO ACCEPT IN ORDER TO 
RENEW.

I

Please consider the following RISKS FACTORS before you buy this franchise;

1. THE FRANCHISE AGREEMENT REQUIRES YOU TO RESOLVE DISPUTES WITH 
US BY MEDIATION THAN ARBITRATION ONLY IN COLORADO OUT-OF- 
STATE MEDIATION AND ARBITRATION MAY FORCE YOU TO ACCEPT A 
LESS FAVORABLE SETTLEMENT FOR DISPUTES. IT MAY ALSO COST YOU 
MORE TO MEDIATE AND/OR ARBITRATE WITH US IN COLORADO THAN IN 
YOUR OWN STATE

2. THE FRANCHISE AGREEMENT STATES THAT COLORADO LAW GOVERNS 
THE AGREEMENT, AND THIS LAW MAY NOT PROVIDE THE SAME 
PROTECTIONS AND BENEFITS AS LOCAL. LAW. YOU MAY WANT TO 
COMPARE THESE LAWS.

3. THE FRANCHISEE MUST MAKE A MINIMUM MONTHLY ROYALTY 
PAYMENT, EVEN IF NO REVENUE WAS DERIVED. FAILURE TO MAKE THE 
PAYMENT COULD RESULT IN TERME^ATION OF THE FRANCHISE 
AGREEMENT AND LOSS OF YOUR INVESTMENT

4. THE FRANCHISOR REQUIRES THAT SPOUSES OF THE FRANCHISEE, WHO
mAy not be involved in the franchise business, must be bound
TO THE FRANCHISE ACatEEMENT AND PERSONAL GUARANTEE, PLACING 
THE SPOUSES MARITAL AND PERSONAL ASSETS AT RISK,

5. THE FRANCHISEE WILL BE REQUIRED TO MAKE AN ESTIMATED INITIAL 
INVESTMENT ranging FROM $560,220 to $781,550. THIS AMOUNT EXCEEDS 
THE FRANCHISOR’S STOCKHOLDERS EQUITY AS OF DECEMBER 31, 2017, 
WHICH IS ($18,35.1).

6. THERE MAY BE OTHER RISKS CONCERNING THIS FRANCHISE.

Effective Date: See the next page for state effective dates.



STATE EFFECTIVE DATES

The following states require that the Franchise Disclosure Document be registered or filed with, 
the state, or be exempt frorn registration: California, Connecticut, Florida, Hawaii, Illinois,
Indiana, Kentucky, Louisiana, Maryland, Michigan, Mihriesofa, Hew York, North Carolina, 
North Dakota, Rhode Island, South Carolina, South Dakota, Texas, Utah, Virginia, Washington 
and Wisconsin.

This Franchise Disclosure Document is Tegistered, on file or exempt from registration in the 
following states having franchise registration and disclosure laws, with the following effective 
dates;

STATE EFFECTIVE DATE AMENDMENT DATE
California Pending
Louisiana September 6, 2016
North Carolina Exempt '
South Carolina Exempt
Texas Exempt - July 14, 2014

In all the other states, the effective date of this Franchise Disclosure Document is the issuance 
date of September 26, 20IS
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THE YOGA POD, INC 
FRANCHISE DISCLOSURE DOCUMENT 

SINGLE FRANCHISE UNIT

ITEM 1
THE FRANCHISOR, AND ANY PARENTS, PREDECESSORS AND AFFILIATES

To simplify tiie language, in this Franchise Disclosure Document, “we”, “us”, “om”, “The Yoga 
Pod, or Yoga Pod” means The Yoga.Pod, Inc , the Franchisor. “You” means the. person who buys; 
the franchise, the franchisee. If the initial frmchisee is an individual.(s) that subsequently assigns 
his, her or their interest to a corporation, liinited liability Company, partnership or other entity, 
then "You" will include the entity’s owners by virtue of our requirement that all of the entity 
owners must personally guarantee, and be personally bound by,, your obligafions under the 
Franchise Agreement and the other agreements described in this Disclosure Document. To> fully 
underst^d dl of your and our respective rights and obligations, you must still carefully review 
the actual agreements you must execute. These agreements will conti-ol if there is any dispute 
between us.

The Franchisor, any Parents, Predecessors and Affiliates:

The Yoga Pod,. Inc. was incorporated under the laws of Colorado on January 30, 2012. The Yoga 
Pod tides not do business under any other namei Qur principal business address: is 3701 Arapahoe 
AN^enue, #C117, Boulder, Colorado, ;8O303. Yoga Pod’s agent for service of process is disclosed 
in E^ibit D to. this Franchise Disclosure Document. The Yoga Pod has never sold atiy other 
franchise. We dO nOt currently own or operate any locations. We have never Offered Fraanchises 
in this or any other line of business.

The Yoga Pod, Inc. has no parent companies, however, the following information is relevant: 
Nourish Enterprises, LLC w^ .a Colorado Limited Liability Company that was formed imder the 
laws of Colorado in 2009. In 2010, Nourish Enterprises, LLC purchased all of the assets of Yoga 
Pod, LLC, from a third-party. In 2012, the name of Nourish Enterprises, LLC was changed to 
Yoga Pod Boulder, Inc. Neither Yoga Pod, LLC, Nourish Enterprises;, LLC nor Yoga Pod 
Boulder, Inc. has ever offered franchises in this, or any other line of business. Yoga Pod Boulder, 
Inc. operates a business which was the model for our franchise system. Yoga Pod Boulder, Inc; 
was a former affiliate of ours. It is no longer listed as an affiliate in this Franchise Disclosure 
Document, ^ it does not currently meet the statutory definition required for this Disclosure 
Document.

The Yoga Pod, Inc, has nO predecessors but we do have one affiliate: Chomp^ Swamp, & Sweat 
LLC, d/b/a Yoga Pod Gainesvillej Florida (opened Spring 2018), which is owned and operated by 
Alexander Jarboe, Rachel Jarboe and Daniel Carbonell, principals of our company. This affiliate 
has not offered franchises in this or any other line Of business.

Description of the Franchise

If we approve yOu as a franchisee; you vrill sign a Franchise, Agreement, in the form attached as 
Exhibit B to operate a single Yoga Pod Outlet.
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All Eounding; Teaching staff members are required to complete Yoga Pod’s Pre-Opening Studio 
Intensive in order to work at Yoga Pod. You are required after opening to offer the Yoga,Pod 200 
Hour Teacher Training program, as well as our 60 Hour podFIT training and our 60 Hour 
podHOT training; for any students who wish to become yoga teachers at your studio. Class 
requirements for teaching at your studio will be based on which class your teachers wish to teach. 
Non-teaching staff will go through standard on boarding procedures per the operations manual.

We offer franchises for the operation of a business providing yoga and fitness instruction by 
trained teachers in a vibrant yoga corhmunity vvfiere each student can transform their body, 
elevate their mind, and open their heart. You will offer memberships to your Yoga Pod Studio 
that include class instruction and training to students who \yish to learn, and/or enhance their 
knowledge of the practice of Yoga. You will be considered the Home Studio for memberships, 
signed and paid at your location. We have in place a reciprocal program, or the Cross Regional 
Revenue Distribution Program, whereby Home Members are permitted to visit another Yoga Pod 
Studio at no cost to them, however, the cost of the Member’s visit will be collected from the 
home (where the member originally joined) studio and dispersed to the visited (a studio other than 
the home studio attended by the member) studio quarterly.

A typical Yoga Pod Studio occupies approximately 3,00Q to 3,500 square feet of space that may 
be either owned or leased from a third party. All Studios are constructed to our specifications as 
to size, layout, decor, and the like. Yoga,Pod Studios are typically located in a metropolitan area 
Or surrounding suburbs, and proximity to high traffic areas is desifablei A Studio may be located 
either in a freestanding buildiiig or in an in-line retail plaza spacer but, in any event, ample 
parking, good visibility and availability of prominent signage are a necessity. Preferred locations 
for Studios are strip shopping centers with a mixture Of residences and Commercial facilities 
(offices, and businesses) nearby.

You will operate under the Yoga Pod trademarks, trade names, service marks, and logos 
(“Marks”). The franchise is operated under a business format in accordance with a unique system, 
including our valuable know how, information, trade secrets, methods, manuals, standards; 
designs, methods of trademark usage, copyrightable workSj sources and specifications, software, 
confidential electronic and other communications, methods of internet usage, marketing 
programs, and research and development connected with the operation and promotion of the 
Business (collectively, the “System”) owned and developed by us and known as The^ Yoga Pod 
(“Business”). We are designed to support you in your ongoing business efforts. We reserve the 
right to change or otherwise modify the System and add, modi.fy, or delete any of our designs, 
processes, or services at any time in oiir sole, discretion.

You may be required to participate in marketing programs in which we may promote our services.

You must operate your Outlet in agreement with our standard business operating practices and 
si^ our standard Franchise Agreement (“Franchise Agreement”), which is attached to this 
Disclosure Document as Exhibit B.

We have been offering franchises since May 2012. Neither we nor any affiliate(S) have conducted 
business in any other line of business. Neither we nor any predecessor or affiliate(s) has offered 
franchises in any other line of business.
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The Market and Gompetition

The frmchise targets its services to the general public. You may have to cornpete with other 
businesses including, franchised operations, national chains, and independently owned comp^iesi 
offering simile services to customers. The number of American yoga practitioners has increased 
to Over 36 million in 2016, and the percentage of people that practice Yoga increases an average 
of 22-15% every year. Thei market for a centralized Yoga Instruction business is developed and 
highly competitive^ YOu will also face other normal business risks that could have an adverse 
effect on your Franchise: These may include indijstry developments; such as pricing policies of 
competitors, and supply and dernand.

I

Regulations

Some state consumer protection laws and regtilations cover the rescission of consumer contracts; 
including within the weight management industry. These laws and regulations may require you to 
include rescission language in contracts with your clients. Sorrie laws let clients withdraw from 
the program and receive a refund within periods ranging from three to ten days, Even when not 
required, we encourage you to make a pro-rata refund on a client’s request.

Some state consumer protection laws and regulations restrict the duration of prepaid contracts for 
certain types of services,, including for weight loss and weight management: services. These laws 
and regulations may require you to limit the duration of prepaid contracts and when and how 
prepaid contracts may be renewed,

In some state health club and related laws also require businesses; such as Fitness Centers, Weight 
Loss and Weight Management Centers to post bonds for the protection of their Customers. These 
bonds may be in an amount equal to any prepaid amounts paid to yOu by customers of the Fitness 
Center, Weight Loss and Weight Management Centers.

As a franchisee, you may be subject to general business, employment and other laws and 
regulations. You should consult with your attorney and local, state and federal government 
agencies before buying your Yoga Pod franchise to determine all legal, requirements and consider 
their effects on you and cost of compliance. It is your sole; responsibility, to investigate, satisfy 
and remain in compliance with all local, state and federal laws, since foey vary from place to 
place and can change over time.

Many states and local jurisdictions have enacted laws, rules, regulations and ordinances that may 
apply to the operation of your busi ness. Your Outlet may also be required to comply with various 
health standards and regulations. You must also comply with laws that apply generally to all 
businesses. You should investigate these laws.

You are required to comply with your state's statutes or regulations regulating Health Spas, Health 
Clubs and Health Studios; if these laws exist in your state.
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ITEM 2
BUSINESS EXPERIENCE

Alexander Jarboe. CKief Executive Officer

Mt; Jarboe now serves as our Chief Executive Officer and a member of our Board of Directors. 
Prior to this service, he was our Director of Business Development & Franchise Opportunities 
from September 2015 to July 2017, located in Boulder CO- Mr. Jarboe also served as Yoga 
Instructor for us since March 2012, and Managing Partner for Yoga Pod LoDo from December 
2013 to September 2015. Previously, Alex was an underwriter for Lloyds of London and worked 
for the Department of Homeland Security.

Daniel Carbonell. Chief Operating Officer

Mr. Garboneli has been 'with us since April 2014, in various capacities^ and now serves as our 
COO, based out of our corporate headquarters in Boiildef Colorado and a member of our Board 
of Directors. Prior to tiiis service, he was employed at CorePower Yoga as Programming 
Assistant from January 2015 to December 2015 and yoga teacher from January 2015 to January 
2017, located in Boulder, Colorado. Previously, he was an Economist from June 2009 to 
February 2013 for the Federal Regulatory Commission located in Washington DC.

I

Geri*v J. Wienholt. Member of the Board of Directors

Mr. Wienholt co-founded The Yoga Pod Inc in January 2012, and is located at our corporate 
headquarters in Boulder Colorado. From August 2010 to present, Mr. Wienholt; has been a yoga 
instructor at Yoga Pod Boulder, Inc= Prior to that time, since 1996, and to date, Mr. Wieriholt is 
the owner of PEP; InC:, an organizational development firm located in Boulder, Colorado. He is 
presently a Board member of the company.

Nicole Wienholt. Member of the Board of Directors

Ms. Wienholt confounded The Yoga Pod in January 2012, and is located at our corporate 
headquarters in Boulder Colorado. From December 2008 to present, Ms. Wienholt has been a 
yoga instructor at Yoga Pod Boulder, Inc. Prior to that time,, since 2005, Ms. Wienholt was the 
o’wner of PEP. Inc., an organizational development firm located in Boulder, Colorado, She^ is 
presently a Board member of the company.

Rachel Jarboe. Chief Sales Officer

Ms. Jarboe has worked with the business team at The Yoga Pod since DeCenriber 2013, first as a 
Franchise Owner of Yoga Pod LoDo location, and currently as the Chief Sales Officer, Prior to 
this service, she was an instructor for us since 2013. Prior to that time, she was a Manager for 
GorePower Yoga from 2009 to 20l3. and Director of Sales for Hanuman Festival, in Boulder, 
COfi-om201L2013.
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Meeaii Allen - Franchise Consultant and Board Member

Megan Mien has served,as our Franchise Consultant since March pf 2018, and operates from her 
office in Denver, Colorado. She has also served as the owner of FranPromise, LLC, a franchise 
consulting firm located in Denver, Colorado, since April 2014. Ms. Allen was the Chief 
Operating Officer for D.O.G. Developrhent (dba Camp Bpw Wo\y), located in Broomfield, 
Colorado, from September 2011 to April 2014, after serving as D.O.G. Development’s Director 
of Strategic Development and Real Estate fro in January 2006 to September 2011.

ITEM 3 
LITIGATION

No litigation is required to be disclosed in this Item.

ITEM 4
BANKRUPTCY

No bankruptcy is required to be disclosed in this Item.

ITEMS 
INITIAL FEES

The Initial Franchise Fee: is $45,000. The Initial Franchise Fee is due when you sign the 
Franchise Agreement. The Initial Franchise Fee is fully earned upon payment, and there are no 
refunds under any circumstances. We offer a 5% discount on the franchise fee for honorably 
discharged military veterans.

You must pay to us a fee of $1,200 for the initial set up of ypur websiter You must also pay to us 
a monthly software supportTee of $200 beginning; prior to your first month of operation.

We must approve the location fOr yOur franchise. We will travel to your territory, to assist in 
selection and provide our approval of the location. We provide this at no charge for one visit. If 
we cannot agree on a location during this visit, or any other circumstance: arises, and additional 
visits are necessary, you are required to pay to us a fee of $ 1 ;800 per each additional visit for our 
assistance in your site selection and our approval Of the site location.

We will provide corporate assistance to you, at no charge; up to 3 days of Grand Opening 
Support at your location. Should you require or request additional support beyond the 3 days, 
you will be charged $1,500 per day plus travel and lodging for one support person that we will 
send.

Yoga Pod Teacher Training Pre-Opening Studio IntensiveS; You and 100% of your founding 
teaching staff must complete this training, in addition to the Initial Operations Training. Cost for 
the intensive is $2,500 per Corporate Trainer sent. We we will send up to 2 corporate trainers to 
your location to train your staff on our unique class Offerings. You are also responsible for any 
travel and living expenses for our staff to travel to your ,location tO teach this training:
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Initial Operations Training for two persons is included in the Initial Franchise Fee: Should you 
wish to train more than 2 persons, you will pay to us a fee of $500 per person^ per day. You will 
also be responsible for any travel and living expenses of those \yho attend training.

You pay us or Ouf affiliates no Other fees or payments for services pr goods before your business 
opens.

ITEM 6 
OTHER FEES

TypeofEee Amount DueDate RemaHis

Royalty Fee

2.5% of Gross 
Revenuefor the first 
full 12 months,of 
operation after public 
opening date and 5% 
beginning with month
13 andicontinuing 
until the end of the
F A, with a minimum 
of $ 1,000 per month 
(whichever is greater) 
(Note 2)

Due not later than the 
7th of each month Required of all Franchisees.

National Marketing Fund
Not currently in effect 
(Note 2)

Due not later than the 
7th of each:month

In the future. We may require participation 
in.a National Marketing, Fiind (NMF) or 
Multi Area Marketing Program (MAM).,.
The contribution will be no more than 1% 
of'Gross Revenues per month and will bei 
required of all Franchisees. All franchises, 
as well,as Company and aftiliate owned 
locations.contribute equally,

Initial Operations Training 
for Additional Persons

$500 per person per 
day (Note 3) As incurred

Initial Operations Training for two persons 
is included in the Initial Franchise Fee and 
is covered in oUr weeklong Franchise 
Trainiig.

Yoga Pod Teacher Training 
Pre-Opening Studio 
Intensives

$2,500 per Corporate 
Trainer senrplus 
travel andliving. 
expenses. (Note"4)

As incurred

This>is a required-training for all staff.
You must have l00%7Of your founding 
teachers and all .staff in place to trigger this 
tiaining. We will sendup to 2 corporate 
representatives to your, locaction for this 
training. In additioiii Teachers on .boarded 
after the studio is open are required to take 
our 200hr Yoga Pod Teacher Trairiing, 
tiOhr podFIT training, or 60hr podHOT 
traiitihg, depending on the courses they 
will teach. You and your staff will conduct 
this Training at your location.. Non 
teaching staff will go. through standard on 
boarding procedures per the Gperatipns 
manual
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Type of Fee Amount Diie Date Remarks

Additional Training or 
refresher courses

Up to $2,500 per 
persorij depending on 
offering, (note 5)

As incurred

We periodically may require .you or youi- 
studio at our option to attend and corhplete 
to our satisfaction any supplemental or 
refresher training programs we choose to 
provide.

Grand Opening or Soft 
OpeningiSupport

Ido charge for the first
3 days. $-1,500 per 
day plus travel and 
living expenses for 
each day beyond the 
initial 3 days

Prior to Opening

We will send'a Company representative to 
provide 3 days of Grand Opening or SOfl 
Opening.support'for the first,3 days'of 
opening of your Franchise at:no cost to 
you. should yOu-require support in excess 
of 3 daySi,you will be-'charged $ 1,500 per 
day plus travel and living expenses.

Initial Website set up and 
ongoing monthly support 
fee

$1^00 plus $200 
monthly

Due not later, than the
7 th 0 f each inonth

YOu'will'be required to pay $1,200 for'the 
initial, set-up ofryOur website; and a 
monthly support fee,of $200. Support 
begins when, Website goes live. You will 
pay this fee directly to us in the same; 
manner andTorm as the Royalty Fee

Cross Regional Revenue 
Distribution Varies Quarterly

Revenue: distribution for clients’ visits at a 
studio other than the “Home Studio”
(where the students’ membership or 
services are processed) is.calculated 
quarterly, one mOnth after .the previous 
quarter, and automatically debited from the 
studios account 10 days’after invoiced. We 
do not distribute revenue for any additional 
fees beyond memberships or services, such 
as merchant transaction fees.

Site Selection,Approval Fee $1,800 As incurred

We will make one visit to yOur territory'to 
assist in site selection and approve the site, 
selection,at;no cost to you. If we cannot 
agree ph a location during this visit or ariy 
other circumstance, arises,, and additional 
visits are: necessary, you are required to 
pay to us a fee. of $1,800 per additional 
visit for our assistance in your Site 
selection,and our approval of the,site 
location,

Relocation:Site ;Selection
Fee $1,800 per visit As iricurred

We must also approve yourrtevy location 
should you decide to relocate,, and as, such, 
you will be requied to pay to us our Site 
Selection Fee of $1,800 per visit..

transfer Fee $0 to 12,500,
(Note 6)

Prior to acceptance'of 
transfer Payable before you sell your interest
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Type of Fee Amount Due Date Remarks

PodScore Audit

$50.0 per day which 
does not include 
travel and living 
expenses

As incurred.

We will perform.an .audit generally within
30 days'of opening and in total up tP 4 
times per year, to determine the quahty of 
the teaching and smdentisatisfaciion. We 
estimate this audit will take approximately
2 days, If we deem the PodScore % to fall 
below our Standards, we offer suggestions / 
recommendations to improve, in order to 
meet’our standards. The suggestions are 
sent via email-as a “Performance Action 
Plan.” You are responsiblefpr travel and 
hying expenses of the auditor alpng-with 
the per day expense: of $500.

CpnferOTce Fees

UptoSLOOOper 
person.attending plus 
travel, and living 
expenses

As inurred

i^en we hold mandatory conferences, you 
willbe required tp pay a conference fee 
which we estimate to be approximately 
$ 1,000, and,you must pay all of the travel 
and living expenses for you and any other 
employees who attend. These conferences, 
will be held at our corporate headquarters 
or at a conference center chosen by us. We 
estimate the cost of the travel and living 
expenses to attend the conferences to be 
between $1,500 and $2,500

Management F ee
5% of gross revenue 
plus our reasonable 
costs and expenses

On-demand

If you are in default .of toe franchise 
agreement or fail to liiaintain the studio in 
accordance with ouratmidards, we may 
send in our, persoimel to manage the studio 
until the default is cured or you are able to 
meet our standards^

Indemnification Will vaiy under 
circumstances On Demand

You must idemnify uS when certain of 
your actions result in loss to us under the 
agreement.

Audit
Cost of audit plus 1% 
interest.per month on 
understatement

30 ^y s .after billing

Weipay all audit cpsts unless the audit 
shows an understatement of at least 2% of 
Gross Revenue for any month Also 
payable for failure to submit required 
repprts, such as required monthly financial 
statements.,

Fees for Lost Manual Actual replacement 
cost Upon ordering

You must rCplace any Manual that.is lost, 
stolen,or destroyed. The Manual remains 
our property.

Interest l .% per month 30 days after due date

Franchisees must pay interest on late 
payments in toe ampunt of f%:iper month, 
or the maximum interest rate allowed by 
apphcableTaw, whichever is less.

Franchise Renewal Fee Currently $5i000 ,30 days prior to 
renewal

Initial franchise term is lO years. The 
renewal term is 10 years. !

Computer and 
Communications
Equipment Upgrades and 
fv^Uintenance

YarieSi but usually no 
mprethan $f000 per 
year

As incurred or as 
agreed

Ypu must.purchase;upgrades and pay for 
maintenance for your computer and 
.comrnumcations equipment, including 
upgrades for any required proprietary 
software, when we require you to dp so
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Notes:

1) We or our affiliates impose all the fees in this table, you pay them to us or pur affiliate, and we or our 
affiliate(s) do. not refund them. The fees and costs in this Item 6 are unifonnly imposed.

2) “Gross Revenues” means the total of all reeeipts derived from gross revenue receipts, including all retail 
sales, of apparel and yoga supplies, and any other form of revenue >yithin the Ypga Pod leased space 
including, rent collected or other services rendered, whether the receipts are evidenced by cash, credit, 
checks, services, property, or other means of exchange. Gross Revenue excludes only sales tax receipts that 
you must by law collect from customers and that you actually pay to the goveritment; promotional or 
discount coupons to the extent that Franchisee reali^s no revenue, and employee receipt of services, if free, 
or any portion not paid for by an employee.

3) Initid Operations Training for you and your Manager is meluded in the Initial Franchise Fee. Additional 
charges are only applied if you choose that we train more than two people. Training fees can be increased or 
decreased by us at any time in our discretion. The Initial Operations Training is during our weeklong 
Franchise Training in Boulder CO.

4) Yoga Pod Pre-Opening Studio Intensives: We require all founding teachers to complete the Pre-Openiilg 
Studio Intensives prior to the studio opening, You must have all your foimding teachers in place to trigger 
this training, which costs $2,500 per Corporate Trainer sent, as well as travel and living expenses for the 
trainers. We vvill send up to 2 corporate trainers to your location to provide this training. Teachers on- 
boarded after the studio is open are required to take our 200hr Yoga Pod Teacher Training, 60hr podFIT, or 
60hr podHOT training depending on \vhat style they will teach. Training for these Teachers will be 
conducted by yOu and your staff at your location.. Non teaching staff will go through standard on-boarding 
procedures per the operations manual.

5) Ongoing assistance by telephone is included. We will charge you the Additional Assistance fee only if you 
require additional assistance at your franchise. Fees for additibnal assistance can be increased.or decreasedby 
us at any time in our discretion,

6) No Transfer Fee is required if you transfer your Outlet to a corporation or limited liability company in which 
you are the majority stockholder or member, or if you traiisfer the Outlet to your child, parent, sibling, or 
spouse. You must pay a Transfer Fee of $5,000 if you transfer your interest in the Franchise Agreement to 
another Franchisee of ours. In all other cases, you must pay a Transfer Fed of $12,500 to transfer your 
interest in yom Franchise Agreement.

ITEM?
ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT

Type of 
Expenditure

3,000 sq ft 
Amount 

(Low to High)

3^500 sq ft 
Amount 

(Low to High)
Method of 
payment When due

To whom 
payment is to 

be made

Initial Franchise 
Fee

(Note 1)
$45,000 :$45,000 Lump-sum

Upon.signingiof 
a Franchise 
Agreemeiit

Us

Leasehold, 
Contractor 

Improvemenfsv 
Construction 

Costs (Note 2)

$360,000 to 
$525,000

$385i000to
$560,000

As determined by 
Contractor

Prior to opening 
and as.arranged

Approved
Contractors
/Architect
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Type of 
Expeiiditure

3,000 sq ft 
Amount 

(Low to High)

3;500 sq ft 
Amount 

(Low to High)

Method of 
payment When due

To whom 
payment is to 

be made

Architectural Fees 
fNpteS) $18,000 $20,000 As determined by 

Contractor Prior to opening
Approved

Gontfactors
/Architect

Construction 
Managment.Fees 

(Note 4)
$800 to $9;6i30 $800‘tb;$l 1,200 As determined by 

Vendors

Prior to opening 
or as arranged 
with Vendors

Vendor

Audio Package 
(Note 5.)

$7,000 to 
$8,000

$7,000 to 
$8,000

As detefiriined by 
Vendors

Prior to opening 
or as arranged 
with Vendors

Audio Vendor

Furniture;& 
Fixtures (Note 6)

$16,000 to 
$19,500

$16,000 to 
$19,500

As determined by 
Vendors

1

Prior to opening 
or as arranged 
with Vendors

Approved
Contractors
/Architect

Exterior Signage if $8,000 to 
$10,000

As determined'by 
Vendors

Prior to opening 
or as arranged 
with Vendors

Vendors

Interior Signage: 
Front Desk 

Signage, Interior 
Logo Signage. 

Window Graphics

$7,500 to 
$10,000

$7,500 to 
$10,000

As determined by 
Vendors

Prior to opening 
or as afrmged, 
with Vendors

Vendors

Cornputer, Initial 
Software cost and 
POS Equipment 

(Note 7')

$6,720 to 
;$8,500

$7,920 to 
$8,500

As determined by 
Vendors

Prior to opening; 
or as arranged 
with Vendors'

V endors/Approv 
ed Vendors

Yoga Equipment 
(Note 8)

$4,450 to 
$6,300

$4,450 to 
$6,300

Asdeteimined by 
Vendors Prior to opening Approved

Suppliers

Stait-Up Retail 
Merchandise 

(Note 9)

$8,000to
$10,000

$15,000 to 
$18,000

As determined by 
Vendors Prior to opening :Suppli'erS‘

Retail Fixtures $1,000 to 
$3,000

SlidOOto
$3,000

As deteimined by 
Vendors Prior'to, opening Approved

Suppliers

Initial Website 
set-up (Note 10) $1,200 $1,200 As deteimined by

Ds ■
Prior to. opeiiihg Us

Rent , of Real 
Estate: (Note LI)

:$1.50to$5.00 
peraquare foot 

per month

$1.50 to $5.00 
per square, foot 

per month

As determined by 
Lessor, Prior to opening Lessor

Pre-Sales Grand 
Opening; 

Marketing
(NoteL2)

'll $40;000 to 
$50,000 As determined by 

Vendors Prior to opening Suppliers

Post Opening 
Local IVfarketing 

and Lead 
Generation (1 

ihonth) (Note 12)

$3,000 $3,000 As determined'by 
Vendors Monthly Suppliers
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Typeof
Expenditure

3,000 sq ft 
Amount 

(Low to High)

3,500 sq ft 
Amount 

(Low to High)
Method of 
payment \Yhen-due

To whom 
payment is to 

be made

Legal &
Professional Fees 

(Note 13)

$3,500 to 
$7,000

$3,500 to 
$7,000

As determined by 
Vendors

Prior to opening 
or as arranged

Yourattomey, 
state and local 
jurisdictions, 

required 
consulting, firm, 

etc.
PodScore Audit 

(Note 14)
$500 to $1,500 $500 to $1,500 As incurred After 30 days of 

operation Us.

Miscellaneous 
Opening Cbsts 

(Note' 15)

$3,000 to 
$5,000

ii As determined by 
Vendors Prior to opening Suppliers, 

Utilities, etc.

Travel and Living 
Expenses; for 

Initial Operations 
Training (Note

16)

ll $2,000 to 
$2,500

As determined by 
Vendors During training

Airlines, Hotels, 
Restaurants, etc.

Yoga Rod Pre- 
Opening Studio 
Intensiyes 2G()hr 

(Note 17)

$2,500 to 
$5,000

$2,500 to 
$5,000 As incurred Prior to opening Us

Yoga Alliance 
Teacher Training 

Certificate
$50 $50 As incurred Prior to opening

Yoga AUiUnce 
(Industry 

Governing 
body)

Insurance (Yearly 
basis) (Note 1;8)

$2,000 to 
$7,000

Ii As determined by 
Insurance 
Company

Prior to Openmg 
or as arranged 
with Insurance 

Company/Agent

Insurance
Company

/Agent

Additional Grand 
Opening Support 

(Note 19)
$.0 to $3,000 $Oto.$3',00G As mcurred During your 

Grand Opening Us

Site Selection 
Approval Fee. 

(Note 20)
$0 to $1,800 $0 to; $1,800 As. incurred Prior to opening Us

Landlord 
Provided Tenant 

Improvement

($75,000 to 
$150,000)

($87,500 to 
$175,000)

As negotiated by 
You and 
Landlord

As arraiiged

Deduction from 
IniprOvement 
Cost,and or 

reimbursement 
to You (Average 

90 days post 
finaTpaynient to 

GC)
Additional Funds 
for Initial three 

(3) Months 
(Note,21)

$95,000 to 
$150,000

$95,000 to 
$150,000

As determined by 
Vendors

During Initial 3 
inonths of 
operation

Suppliers,
Utilities,

Rrrtplbyees,.etc,
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Type, of 
.Expenditure

TOTALS 
(Note 22)

3,000 sq ft 
Amount 

(LowtoHigh)

$560,220 to 
$759,950

3i500sqft 
Amount 

(Low to High)

$582,920 to 
$781,550

Method Of 
payment When, due

To whom 
paynient is to 

be ma:de

The above Chart describes the estimated initial investment for'a single Yoga Pod Outlet. The foregoing expenses 
are merely estimates, Yoii are encom-aged to make an independent investigation and analysis of the potential 
expenses which may be incurred in order to start your Outlet.

Notes:

1. The Yoga Pod will approve of decline your application witliin 45 days of pur feceipt of your completed 
application. Your Franchise Fee will be due upon signing the Franchise Agreement and is fully earned 
upon payment. We will not refund the Initial Franchise Fee under any circumstances. Neither The Yoga 
Podj nor any agent of affiliate finances any part of the initial investment. All other fees in this Item 7 are 
generally non-refimdable.

2. Leasehold, Contractor Improvements, Construction Costs: You will be required to CQnforin to oiir 
construction and build-out specifications and use our approved ^chitect and General Contractors (See Item 
8). We have provided estimates of the cost based on a 3,000 and 3,500 sq ft space. Space is typically 
leased, though some; franchisees own theif premises. The; costs will vary widely and may be significantly 
higher than projected in this table depending on such factors as property location, population density, 
economic climate, prevailing interest rates and other finmicing costs, conditions of the property and extent 
of alterations required for the property, as well as Landlord provided Tenant lmprovement Fund, if any. The 
tenant improvement credit is included so that in full transparency the prospect knows the total cost to build 
out the studio and then accordingly the 'net' cost of the build out to the prospect after tenant improvement 
funds. Our trade dress and sophisticated heat and humidity system are unique to our concept and incur 
significant costs to our franchisees., Due to tliis relatively high cost, and the quality and quantity of 
customers the Yoga Pod brand brings to retail centers. Yoga Pod requires landlords; to provide a sufficient 
amount of tenant improvement funds to franchisees before Yoga Pod Inc approves site locations. Without 
these tenant improvements fmids pur site selection team,, national real estate agent and corporate team 
would not approve such a location. The tenant improvement funds are essential to ouf concept and are not 
up for negotiating when woiLing with landlords, Actual tenant improvementTunds may be different in your 
area. You should investigateiall of these costs in the area where you wish to establish a Franchise.

3. Architectural Fees: You will be required to use our approved Architect (See Item 8).
4:. Construction Management Fees: You must contract an approved construction consultant for an estimated

minimum of 10 houm at a rate of .$ 100/hour in addition to 1 site visit which is cost of travel and lodging to 
your location for review. The construction consultant will do a site visit before you sign your lease, to 
identify any location specific deficiencies that must be addressed in the lease. Our recommended 
Consultant is listed in Item 8.

5. Audio Package: You will be required to purchase an audio system including speakers, receiver^ and 
amplifier, for use in your franchise. We do hot currently require you to use any specific vendor, however 
yoiu audio system must conform to om standards,

6. Furniture and Fixtures: You will be required to purchase decor items and furniture for use in your 
franchise, including shelving, rugs, office furniture and appliances., We vyill provide the specifications to 
you at no additional cost. We do not currently require you to use any specific vendor, however^ your 
furniture and fixtures must conform to our standards

7. We require that you use a minimum of two iMac desktop computers in the operation of yoin franchise. We 
estimate the cost for two computers to be approximately $2,800 to $3,000. You must also have access to 
the Internet, and communications equipment. We require that you meet certain minimum Standards 
established periodically in the Manual. You will be required to purchase or lease MindBody Online (MBO) 
third party software for the operation of your franchise. There is a $420 initial set-up fee that rnust be paid 
prior to opening in addition to the $275 monthly licensing fee. You are also required to utilize software
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10.

11.

packages from iKizmet at tlie cost of $45 per month, and Buxton at a cost of $400 annually, We require 
you to have your social and digital advertising handled by a professional organization. We recommend, but 
do not require that you utilize Marketing 360 for this service. You will also have fees pertaining to utilizing 
niarketing services suCh as Emma email marketing. Listen 360 reviews, plus any additional platforms you 
choose to engage in, We estimate these fees to be approximately $149 to $549 per month You will be 
required to purchase Uvo desktop scanners, two card swipers, two omnidirectional barcode scanners, a.retail 
Bar Code Pricing Printer, and a supply of 2,000 scan Cards from oiir approved vendor at a cost of 
approximately $2,850 to $2,000.

8; Yoga Equipment: You must purchase an initial inventory of operating supplies such as rental towels^ rental 
mats, hangers, blankets, blocks: and straps for use in the operation of your franchise. We do not currently 
require you to use any specific vendor, however^ yoim Equipment must conform to our standards.

9:, You must purchase retail merchandise for the start-up of your outlet. The purchase should include T-shirts, 
towels and mats, water bottles and yoga attire for retail sale in your outlet. You may carry any combmation 
of Yoga Pod Branded merchanise and nonTbranded merchandise. The cost of the opening retail 
merchandise is, approximately $8,000 to $18,000. We dp npt currently require you to use any specific 
vendor, however, these retail isupplies must Conform to our (Standards.
You will be required to pay $1,200 for the initial set-up of your website. You wilt pay this fee to Yoga Pod 
Inc. Additional fees for software during the first 3 months of operation are included in “Other Fees” and 
explained in Note 20.
Rent/Real Estate: If you dp not own adequate space, you must lease tlie space for yoiir Business. Generally, 
this will include first month’s rent,, plus a security deposit. Rental amounfs, can vary and we are unable to 
estimate with any precisipn the cpsts of leasing or purchasing real estate because of tiie wide variation from 
region to region. Costs will depend upon the area in which the studio is located^ its size, the condition of 
the premises, the landlord’s contribution to yOur leasehold improvements and other factors. You may want 
to contact a commercial real estate broker to discuss the costs associated with acquiring real estate. Typical 
franchises are commercial centers' strip centers or buildings On commercial streets with heavy traffic, malls 
and office buildings with a minimum square footage of 3,000. The terms and conditions of all agreements 
relating to the purchase, lease, and alteration of the property will be negotiated solely by you; however, we 
require you to include certain lease provisions, including a pre-opening temporary workspace 90 days: pripr 
to grand opening in which to conduct yOur PrC-Sales M:arketing. The purchase of real estate may have 
additional legal expenses.

12. Pre-Sales Grand Opening Marketing Requirements: Franchisees will be required to invest a minimum of 
$40,000 to $50,000 on Pre-Sales, Grand Opening, Marketing prior to the Grand Opening, as defiiied in the 
marketing and pre-sales manuals found on-line in the Partner POrtal. You are responsible for executing this 
pre-opening marketing. During the pre-opening timeline,.you will invest a minimum of $10,000 to $12,500 
per month (based on a 4 month period) on digital, print and grassroots marketing utilizing the campaigns 
and strategy set forth in The Yoga Pod Inc marketing and pre-sales manuals, and used in cpnjujiction with 
an outside agency hired by you arid approved by Yoga Pod, to conduct ypin Social/Digifal marketing. 
Following yoin Grand Opening, you will be required to invest a minimum of $3,0.00 per month on digital, 
print and grassroots marketmg utilizing tlie same campaigns and strategy, as well as hire an outside agency, 
as required in the Pre-Sales Grand Opening Program. All Franchisees are required to use a 3^ party vendor 
for Social/Digital Advertising & Management as defined in the above requirements in Note 7. The local 
monthly marketmg expenditure for months 2 and 3 are included in Other Fees amd described in Note 20 on 
this table.

13; Includes cOsts for legal assistance, incorporation feeSi licensing, permits and accounting.
14. PodScore Audit: We will perform an audit generally within 30 days of opening and in total up to 4 times 

per year^ tO determine tliC quality of the teaching and student satisfaction. We estimate this audit will take 
approximately 2 days. If we deem the PodScore % to fall below our standards, we offer suggestions / 
recommendations to improve^ in order to meet our standm-ds, The suggestions are sent via email as a 
“Performahee Action Plan.” You are responsible for travel and living expenses of the auditor along with the 
per day expensemf $500.

15. Includes other deposits, utility costs, telephone, internet and communications Costs.
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16. We require that you attend Initial Operations Training during the weeklong Franchise Training, You \yill be 
required to pay for all travel and living expenses for you and any employees who attend. Training for two 
people is included in; die firan.cliise fee; Each additional person is $5d0/day, plus all travel and living 
expenses.

\1. Yoga Pod Pre-Opening Studio Intensives: We require all founding teachers to complete the Pre-Opening 
Studio Intensives prior to die studio opening. You must have all y.oiu' founding teachers in place to digger 
this training. Our 200hr Teacher Training costs $2,500 per Corporate Trainer sent as well as travel and 
living expenses for the trainers. We will send up to 2 corporate trainers to your location to provide this 
training. Teachers on boarded after the studio is open are required to: take our 200hr Yoga Pod Teacher 
Training, depending on what style they will teach,This Teacher Training will be conducted by you and your 
staff, at your location. Non teaching staff will go through standard on boarding procedures; per the 
operations manual

18. You must maintain insurance policies in amounts as specified by Us periodically in the Manual. Insurance 
coverage must include general liability-, combined single limit, bodily injury and property damage msurance 
for premises operations, arid all other occurrences against claims of any person, employee^ customer, agent, 
or otherwise.

19. Grand Opening/Soft Opening Support; We will provide to you, at no charge, up to 3 days of Grand 
Opening/Soft Opeiting Support at your location. Should you require or request addifidiial support beyond 
the 3 days, you will be charged $l,500 per day plus travel and living expenses of our support personel.

20. We must approve the location for yoiu franchise. We; will travel to your terrifory, to assist in selection and 
provide our approval of the site selection. We provide this at;no Charge for 1 visit. If we cannot agree on a 
location during diis yiait, or any other circumstance arises, and additional visits are necessary, you are 
required to pay to us a fee of $1,800 per additional visit for our assistahce in your site selection and our 
approval of the site location.

21. This estimates your initial start-up expenses for an initial three-month period, including payroll COsts: (i.e. 3- 
montli Studio Manager Salary), monthly rent for months one, two and three, monthly advertising for 
months one, two and three (Franchisees will be required to spend a minimum of $3^000 per mondi on local 
marketing), $200 monthly website support fee which is paid directly to us’, a monthly license fee of $275 
per month for the MB© software as wed as approximately $395 per mondi for marketing management 
services, $45 per month for iKimet software and between $149 and $549 per month for additional software 
requirements. This Estimate does not include any revenue generated by the operation of yoiu Business. 
These figpres are estimates and we cannot guarantee that; you will not have additional expenses starting 
your Business. Your expenses will depend on factors such as; hpw much you follow our methods and 
procedures, your management skill, experience and business aCmneri, local economic conditions (e.g,, die 
local market for Yoga instruction), the prevailing wage rate, competition and the sales level reached during 
the Initial period. These figures dso include die estimated cost of principal and interest, principal reduction 
if .you have chosen to finance a portion of your staiimp expenses.

22. We relied on over 30 years of combined experience in the Yoga instruction business to compile these 
estimates; You should, review these figures carefidly with a business advisor before making any decision to 
purchase the franchise. We do not provide financing arrangements for you. If you obtain financing from 
others; to pay for some of the expenditures necessary to establish and operate the franchise, the cost of 
financing will depend on your creditworthiness, collateral, lending policies, financial condition of the 
lender, regulatory environment, and Other factors.

ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

We require; that you establish and operate your franchised Franchise in compliance with your 
Franchise Agreement. You must strictly follow our Specifications as described in the operations 
manual \ve provide to you or other written materials from us (collectively, the “Manual”), which 
we may modify from time to time, and which, may be in print or electronic format. We reserve 
the right to require you to use an electronic Version of the Manual and to require you to access
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the ddeument using the Internet or an intranet created and supported by us. Our standards and 
speGifi’eations have been prescribed in order to maintain a uniform standard of high quality, 
value, advertising support and availability to be furnished to the pubiie in connection \vith our 
Marks. In operating the Franchise, all equipment, supplies and Outlet designs must conform to 
our standards and specifications, which have been established throu^ years of experience. In 
the future, we may modify Our Outlet equipment,, supplies and Outlet design specifications.

You must purchase office/studio furnishings, rental towels and mats, hangers^ blankets^ blocks 
and straps for use in the operation of yOiif franchise as well as your start-up retail merchandise, 
using a Social/Digital Advertising & Management vendor, from a vendor of your choice, which 
must be approved by Us. Currently, we are not an approved supplier of any of these itenis.

You will be required to purchase, lease or license software; utilize services of specific 
contractors, architect firms. Consulting firms and purchase equipment only from specified 
vendors as listed below. In addition, we have listed recommended vendors for services and/or 
products required by Us' for the operation of your fraiichise. Currently, we are not an approved 
supplier of any of these items.,

You are required to utilize our proprietafy web service, which includes our Partner Portal, and 
pay to us a set-up fee and monthly service fee for this item. We are the only approved supplier 
for this item.

Required Vendors: In the futurej we may derive income Or Other material benefit from required 
purchases from designated and/or approved vendors/suppliers. In the fiscal year ended December 
31, 2017, we did not receive any income from required purchases.

Software:

MINDBODY, Inc. 4051 Broad Street, Suite #220 San Luis Obispo, California 93401 USA and 
phone; 1-877-755-4279 and web; www mindbodyonline.com

Buxton 2651 S Polaris Dr, FOrt Worth, TX 76137,1-888-228-9866 | buxton@buxtonco.com

iKizmet 265 South St h, San Lms Obispo, CA 93401, (805) 548-1100, https://ikizmet.eom/

POS Equipment: POSWorld, 2100 Powers Ferry Rd, Ste 110, Atlanta, GA 30339: and phone. 
1.888.801.7282, and web; wwwposworid.com

Architect / Interior Design:: Michael Fries AIA Prineipail | FM Group Inc. 15974 N 77th Street, 
Suite 100 Scottsdale, Arizona 85260; Phone: 602.277.7877 cell 480.397.0046,
mtfries@fmgroup.net

HVAC: RuppAir Heating Cooling Ventilation, Kyle Burns District Sales Manager | Region 113, 
P.O. Box 17489, Reno, NV 89511 p: 1.800.291.2452 x5013 | m: 775.420.9071 | f 9l9.516\8720, 
kyleibums@ruppams. com

Humidifier System:: Nortec Humidification - Long & Associates, 5001 South Zuni Street, 
Littletom CO 80120 Phone: 303.975.2l00; Fax; 303.936=2755.
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Recommended Vendors for required expenses:

Accounting: Eric R Killian CPA, LLC 6093 Eldora Street, Golden CQ 8Q403 and phone 
720.608.4608, eric@killiancpa.com

General Contractor Consultant: TKR Conctruction LLC, Michaella Tucker, President, 1755 
Rock Haven.Dr., Reno, NV 89511, nit@tkrconstruetionllcxom, phone 401-480-1205.

Digital and SbCiail Advertising: Marketing 360, 3420 Building 3'''^ Floor 5 Technology Parkway, 
Fort Collins, CO 80525; phone 1.800.705.0177, Contact: jenny.breyer@marketing36Q.eom

Yoga Pod estimates that the cost of the iMac computers, scanner equiprnent. Accounting 
Serivees, proprietary software, office supplies, general operating supplies. Yoga Pod Tees, 
Towels & Mats, water bottles and yoga attire that must be purchased from us or designated or 
approved suppliers or in accordance with YogaPod^s specifications will represent approximately 
between 4% and 5% of your total purchases in connection with the establishment of your 
business, and will represent from 2% and 3% of your ongoing expenses.

In the future, we expect to derive some income from Franchisees’ required purchases from 
designated and approved suppliers (maximum 2% to 5%) through a program of rebates from 
some of our designated or approved suppliers:, These rebates serve to partially reimburse us for 
our costs in the irtitial sourcing, approval and ongoing mOititoring of compliance with our quality 
standards by our suppliers but we may receive rebates in excess of oUr cost to sburcei approve 
and monitor suppliers. In the fiscal year ended December 31^ 2017^ neither we nor Our affiliates 
derived revenue from purchases or leasesmade by our Franchisees.

if we establish approved suppliers and if you would like to purchase these items froth another 
supplier^ you may request bur “Supplier Approval Criteria and Request Form.” Based On the 
information and samples you supply to us, we will test the items supplied and review the 
proposed supplier’s business reputation, delivery performance, crectit rating and other 
information.; There is: no cost to you for this review: We expect to complete Our review and 
advise you of our decision within 30 days after you submit the required information. The 
specifications and standards for these required purchases are in the Manual. We reserve the right 
to disapprove any previously approved vendor whose performance falls below our standards. 
We will make any approvals of new vendors or revoke approval of vendors in writing based on 
the vendor’s credit worthiness, delivery standards, and cost and will incorporate our decision in 
the Manual. The specifications and standards: for these required purchases are in the Manual.

We do not have any purchasing or distribution cooperatives as of the date of this Disclosure 
Docurnent. We may negotiate purchase arrangements with other suppliers and distributors for 
the benefit sof our Franchisees in the future and we may receive rebates pr volume discounts from 
our piirchase of equipment and supplies that we resell tO you. We do not provide material 
benefits, such as renewing or granting additional franchises, to Franchisees based on their use of 
designated or approved suppliers.
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Leases

You must obtain Yoga Pod’s prior written approval of your proposed business; site. We require 
yOii to iriclude certain lease provisions, including a pre-opening temporary workspace 90 days 
prior to grand opening.

Insurance

You must, at all times, maintain insurance as follows:

A. If you have employees, workers’ compensation insurance in amounts prescribed 
by law in your territory;

B. Fire and lightening, extended coverage, theft, v^dalism and malicious mischief, 
flood (if the Franchise is ih a Designated Flood Hazard Area), and sprinkler leakage insurance on 
the Franchise and all fixtures^ equipment, supplies and other property used in ttie operation of the 
Franchise, for not less than 1,00% of the replacement value of the same, except that an 
appropriate deductible clause will be permitted;

C. Comprehensive general liability insurance and product liability insurance 
Coverage in Such amounts and upon such terms as may from time to time be customary for a 
Yoga instruction business located in your Territory, but not less than $1,000,000, insuring both 
you and Yoga Pod against all claims, suits, obligations^ liabilities and damage, including 
attorrteys’ fees, based upon or arising out of actual or alleged personal injuries dr property 
damage relating to the use or condition of the Franchise; and

D. Such additional insurance as may be required by the terms of any lease or 
mortgage for the Franchise.

Computer Requirements

You will be required to purchase at least two iMac desktop computers to establish or operate the 
Business as well as purchase two desktop scanners, two card swipers, two omnidirectional 
barcode scanners, a retail Bar Code Pricing Printer, and a supply of 2,000 scan cards. We also 
specify the standards for computer and communication equipment and Internet access. You will 
be required to purchase or lease software to use, in the operation of your Franchise. We reserve 
the: right to specify computer hardware dr software, and other communications equipment, and to 
specify other computer-related and communications standards in the future.

ITEM 9
FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It will help you 
find more detailed information about your obligations in these agreements and in other items of 
this disclosure document.
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Section in
ITEM in 

J)i$ciosure
Obligation Agreements Document

A :Site':selection.and acquisition/le'asedf any Sections 5, 8'& 10 of the Franchise 
Agreement

ITEMS 11 & 12

B; Pre-opening purchases/leases Sections 5; 8,10 & 12 of the Franchise 
Agreemeitt

ITEM 11

G Site development and other pre-opening 
requirements

Sections 5; 8, 10 & 12 of the Franchise 
Agreement

ITEM 1.1

D Initial and ongoing training, Section 8 of the Franchise Agreement ITEM 11
E Openiing Sections’8 &, 10 and Attachment I of the; 

Franchise Agreement
ITEMS 11 & 12

F Fees Section 5 of the Franchise Agreement ITEMS, 6, & 7
G Compliance with stmdards and 

pOlicies/Manual
Sections 11 & 12 of the Franchise 
Agreement

fTEM 11

H Trademarks, and proprieta^ mformation Sections 7 and 12 of the Franchise 
Agreement

ITEM 13 & 1,4

I Restrictions On and services Offered Section 6 7 of the Franchise
Agreement

ITEM 8 & 16

J Warranty and customer service; requireinents Sections'8 and 12 of the Franchise 
Agreement

1TEM6&7

K Territorial development andisales quotas Section 4 and Attachment,! of the 
Franchise Agreement

ITEMll & 12

L Ongoing Product, and service:purchases SeCtipn4 and Attachment I of the 
Franchise Agreement

ITEM 8 & 16

M Maintenance, appearance and remodeling 
requirements.

Sectioii iO and 11 of the Franchise 
Agreement

ITEM 8

N Insurance Section 12: of the Franchise Agreement ITEM 8
0 Advertising Sections 9 and 12 of the Franchise 

Agreement
ITEM 11,

P Indemnification Section 12 of the Franchise Agreement Not Applicable
Q Owner’s participation/nianagement staffing Section.9 of the Franchise Agreement ITEM 15
•R Records and reports Section. 12 of the Franchise Agreement Not Applicable
:S inspection and audits Sections 8 & 11 ofthe Franchise 

Agreement
ITEMS 6&7

T Transfer Section 14 of the Franchise Agreement, i ITEM 17
u Terms & Renewal Section 3 ofthe,Franchise Agreement ITEM 17
V Post-termination obligations Section. 13 ofthe Franchise Agreement ITEM 17
w Non-competition covenants Sections 7 and,, 15 & Attachment VI of 

the Franchise Agreement
iTEMn

X Dispute resolution Section 16 of the Franchise Agreement ITEM 1,7
Y Other Section 3'of the Franchise Agreement Not Applicable

ITEM 10 
FINANCING

Neither we nor any agent or affitiate(s) of ours offers direct or indirect fin^cing. Neither we, 
nor any agent or affiliate(s) guararitee your note, lease, or obligation
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ITEM 11
FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS AND

TRAINING

Except as listed bddw, we are not required tP provide you with any assistance.

Pre-Opening Obligations

Before you begin yoiir Business, We will:

1. Witiiin 30 days, of signing the Franchise Agreement, designate your Protected Teititory in 
writing and approve, if it meets our standards and specifications for approval, the fi-anchise 
selected solely by yOu tO be used for the operation of the Franchise. (See Sections 4 and 10 of 
the Franchise Agreement).

2. Loan you a copy of Our confidential operating Manual, which contains' mandatory and 
suggested specificatiOris, standards. Operating procedures and rules. The Manual is confidential 
and remains our property. You will be required to sign a Gonfidentiality Agreement (See 
Attachment V). We may modify the Manual fi-om time to time; but the modification will not 
alter your status and rights under the Franchise Agreement. (See Section 7.04 of the Franchise 
Agreement), We have included a copy of the Table of Contents of our Manual as Exhibit F to 
this Franchise Disclosure Document. The Operating Manual consists of 315 pages

3. Provide advice aibout selecting and analyzing a site for your Franchise. Your Franchise 
model will be based on approximately 3,000-3,500 square foot. Site selection is yoUr 
responsibility but we will assist you in the site selection process by considering population 
density, traffic patterns, and proximity of the proposed site to other The Yoga Pod or any other 
reasonable criteria. We will send a representative to your Territory to assist in the site selection 
process as well as provide approval of the site locatiOii. We provide one> visit to your territory at 
no charge. We provide this at no Charge for One (1) visit. If we cannot agree on a location during 
this visit, or any other circumstaiiee arises, and additional visits are necessary, you are required 
to pay to us a fee of $1,800 per additional visit for our assistance in your site selection and our 
approval of the site location. The Franchise Agreement cannot be terminated due to failure to 
agree on site selection; however, the Franchise Agreement may be terminated for failure to 
designate a location within 3 months of signing the Franchise Agreement. In addition, failure to 
begin operations of yoUr Yoga Pod franchise within twelve (12) months of signing the Franchise 
Agreement may result in termination of the Franchise Agreement and we will retain all monies 
received. Our assistance in no way constitutes a representation or warranty with respect to the 
property . (See Sections 8.02 and 10.02 of the Franchise Agreement)

4. Provide you advice about the negotiation pf the lease or purchase of a site for your 
Business, which will be leased or purchased by you from independent third parties. Our 
assistance in no way constitutes a representation or warranty with respect to the lease or 
purchase. (See Sections 8.02,10.02 and 10.03 of the Franchise Agreement).

5. Approve, if it meets our standards and specifications for approval, plans submitted for the 
design of yom Franchise. Construction or remodeling, if needed, should begin as soon as 
possible after signing the Franchise Agreement, but, in any case, will not begin later than five 
months after signing the Franchise Agreement. Upon request, we will assist in the development
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and planning of any construction or remodeling with respect to sign specification and colors and 
Fr^chise layout and design. You must pay for construction or rernodeling and all other costs 
associated with compliance and permits. Our j^proval means that the site and plans meet 
minimum specifieations and is not a warranty for their ^propriateness. (See Section 10 of the 
Franchise Agreement).

6. Provide assistance with equipment, signs, fixtures, opening inventory and supplies. We 
will provide you a list of the names of approved supphers. Upon request, we will provide written 
specifications for these items. We do not deliver or install any of the items. (See Section 8.03 of 
the Franchise Agreement.

7. We will send a eortipany tepfesentative to provide 3 days of Grand Opening support for 
the first 3 days Of opening of your Franchise at no cost to you. Should you require support in 
excess of 3 dayS; you will be charged $1,500 per day plus travel and living ejqjenses. (See 
Section 8.06 of the Franchise Agreement)

8. You should be able to open yoUr Business •within nine to twelve months after you sign a 
Franchise Agreement. The factors that affect this time are the ability to obtain a building or lease, 
obtain general business’ permits, training, financing or building permits, zoning and local 
ordinances, weather conditions, shortages, and installation of equipment, fixtures and signs: If 
you do not open your franchise within twelve (12) months after signing the Franchise 
Agreement, we may terminate the Franchise Agreement and retain all monies received: (See 
Sections 8.02 and 10:01 of the Franchise Agreement)

During the operation of the franchised business: we will:!. Research new equipment,
supplies, services and metiiods of doing business and provide you with information eoneeming 
developments of this research. (See Section 8.09 of the Franchise! Agreement). We will offer 
new equipment and supplies to you on reasonable terms: iil oUr discretion. (See Section 8,12 of 
the Franchise Agreement)

2. Offer you continuing advisory services by telephone, email or other types of 
communication during normal business hours not to exceed 5 hours in a 30-day period. Any 
additional advisory services you request may incur a fee. We may also provide to you visits by 
our field representative, but any on-site consultation you request may incur a fee. (See Section 
8,08 of the Franchise Agreement).

3. Include informatioit about your Franchise on our Web site. 
Franchise Agreement).

(See Section 8.15 of the

4. We may provide to you a toll free: support line. While we currently do not charge a fee, 
we reserve the right to charge an additional fee for this service. (See Section 8.08 of the 
Franchise Agreement):

5. We may implement a purchasing system for you and negotiate prices and terms with 
suppliers. We may receive rebates from the suppliers for these purchases. We reserve the right 
to use these funds in our sole discretion. (See Section 8.14 of the Franchise Agreement).

6. Perform an Audit, called a PodScore Audit, generally within 30 days of Opening, to 
ensure quality standards in classes offered and client satisfaetioni. The cost for this Audit is $500
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per day as well as travel and living expenses for our representative. This Audit generally lasts 
approximately 2 days. If we deem the: PodScore % to fail below our standards, we offer 
suggestions / recommendations to improve, in order to nieet pur standards. The suggestions are 
sent via email as a “Performance Action Plan. (See' Sections :5,08 and 8,09 of the. Franchise 
Agreement)

7. Gross Regional Revenue Distribution. Currently we track and monitor the visits of 
Studio Members vvho visit a studio other than the “Home Studio” (where: the students’ 
membership is processed) A percentage of the monthly membership fee paid by the Member will 
be calculated quarterly one month folloWing the previous quarter, and automatically debited 
from the studios account 10 days after invoice . The revenue per visit is calculated by dividing 
the full membership charge by the total number of visits on that membership series, multiplied 
by the total visits at that loeation, during the time frame the membership series was valid. (See 
Sections 5,09 and 8.10 of the Franchise Agreement)

For example, if a membership is $100 for the month processed at Studio A, and they had 
5 visits at Studio A and 4 visits at Studio B and 1 Visit at Studio G during that month, $50 would 
remain at Studio A, $40 would be allocated from Studio A to Studio B, and $10 allocated from 
Studio A tp: Studio C. We do not distribute revenue for any additional fees beyond membership, 
such as merchant transaction fees.

8. We may hold mandadoiy periodic regional or national conferences to discuss on-going 
changes in the industry, operational techniques, developments, personnel training, bookkeeping, 
accounting, advertising programs and new service procedures. You are required to attend these 
conferences. When we hold mandatory conferences, you will be required to pay a conference, 
fee which we estimate to be approximately $1,000, and you must pay all of the travel andliving 
expenses for yOu and any other employees who attend. These conferences will be held at our 
corporate headquarters or at a conference center chosen by us. We estimate the cost of the travel 
and living expenses to attend the conferences to be between $1,500 and $2,500. We may 
provide other conferences, training or refresher courses from time to time, and you may be 
required to pay a fee for these additional conferences based upon the direct costs to us of 
retaining speakers and other direct expenses associated with the conferencei but we estimate this 
cost to be no more than $2,500 per year: You must pay all pf tire travel and living expenses for 
you and any other employees who attend. We will not receive any net income from these 
conferences. (See Section 8.07 of the Franchise Agreement).

9. We will provide marketing, promotional' materials, and services to you via the sales and 
marketing manuals in the Partner Portal. Materials provided may include video, copy-ready print 
marketing materials^ posters, banners and miscellaneous items, You will receive one sample of 
each at no charge. If you want additional copies you must pay duplication costs. We may use 
both outside advertising and marketing agencies and internal staff to create advertising. You may 
develop marketing materials for your own use, at your own cpst, however, you must submit these 
materials to Us andWe must approve the marketing materials in advance and in writing, We 
expect to complete our review within fifteen days from receipt. We reserve the right to utilize 
marketing developed by you for the Use of all Franchisees without any payment or other 
compensation to you. (See Section 9.02 of the Franchise Agreement),

10. We do not restrict the amount, type, frequency Or where you may advertise; except that 
yOu may not outside your territory by any method or means. All of your advertising must be pre-
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approved by us and you rnust utilize the campaigns and strategy set forth by the Yoga Pod Inc in 
the Partner Portal You are also required to utilize! the services of an outside agency for 
Social/Digital Advertising <6: Management. We recommend, but dp not require that; you Use the 
vendor disclosed in Item 8. We must lapprove your vendor selection prior to your usage: (See 
Section 9 of the Franchise Agreement.)

Training Programs

Within 60 days: after you sign the Franchise Agreement, or any other time as may be mutually 
agreed upon, we will provide the Initial Operations Training for you and your designated 
Manager.

Subject
Orientation

Leadership

Operations

Management

Mmketipg and 
Promotion
TOTALS

TRAINING PROGRAM

Hours of 
Classroom 
Training

1 hour

5 hours

15 hours,

10 hours

10 hours

41 hours

Hours of 
On-the^ob 
Trying

None

Ncirie

None

None

None

None

Location
Boulder,
Colorado
Boulder,
Colorado
Boulder,
Colorado
Boulder,
Coioradb
Boulder,
Colorado

Our training staff consists of Rachel JarbOe, Alex Jarboei Dan Garbonell, Gerry Weinholt, and 
Nicple Weinholt, who have had more than 15 years combined experience and individually at 
least 1 year experience in the operation of a'The YogaPod Studio. They have 30 years combined 
experience iri the Yoga Training business. Training materials will consist of The Manual, 
handouts, webinars, flyers and live instruction. The training, prpgr^ will be conducted as often 
as necessary to enable each franchisee to complete training prior to opening for business.

You or your desigriated Manager must attend the initial operations training, but we do not charge 
an additional fee for this training or service unless more than two persons ^e attending. You 
will, however, be required to pay the travel and living expenses for yon, your designated 
Manager, and your employee(s). All Initial Operations Training, except any on-site training, will 
be held at our training location in Boulder, Colorado, Or at another designated location., You 
must complete this initial operations training to our satisfaction. Or repeat this training, at no cost 
prior to commencing operation,of your franchise. (See Section 8.04 of the Franchise Agreement).

YogaPod Pre-Qpehing;Studio Intensiyes: We require all founding teachers to complete the Pre- 
Opening Studio Intensives prior to the studio opening. You must have all your founding teachers 
in place to trigger this training. Our 20Qhr Teacher Training costs $2,500 per Corporate Trainer 
sent as well as travel and living expenses for the trainers. We will send up to 2 corporate trainers
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to your location to provide this training, Teachers on boarded after the studio is Open are 
required to take our 200hr Yoga Pod Teacher Training, 60hr podPIT training or 60hr podHOT 
training depending on \\hat style they will teach. This: training will be conducted by you and 
your staff at ydur location. Non-teaching staff will go through standard on boarding procedures 
per the operations manual. (See Section 8.05 of the Franchise Agreement).

Marketing Progfams

Local

Pre-Sales & Grand Opening Marketing Requirements: Franchisees will be required to invest a 
minimum of $40,000 to $50,000 on Pre-Sales advertising, prior to the Grand Opening as outlined 
in the marketing and pre-sales manuals found Onrline in the Partner Portal, which will be made 
available to you electronically. You, are solely responsible for executing this pre-opening 
marketing and Yoga Pod Inc will have no invOlvernent other than answering questions and 
training. You are also required to utilize the services of ah outside agency for SocialiOOigital 
Advertising & Management. We recommend, but do not require that you use the vendbr 
disclosed in Item 8. We must approve your Vendor selection prior to your usage. During the pre­
opening timeline' you \vill invest a minimum of $10,000 to $12,500 per month (based on 4 
months) on digital, print and grassroots marketing utilizing the campaigns and strategy set forth 
in the marketing and pre-sales manuals, and used in conjunction with ah Outside agency hired by 
you, and approved by Yoga Pod, to conduct your Soeial/Digital marketing Funds are paid 
directly to advertisers and we do not collect or disperse these funds. (See Section 9.01 of the 
Franchise Agreement).

FollOwihg:you Pre-Sales (h-and Opening and for the duration of yoUr Franchise Agreement, you 
are also required to market on a local basis as an individual Franchise You are required to spend 
a hunimum of $3,000 per month on marketing and promotion on a monthly basis in ypur 
Territory.You must also follow the same specifications described above relating to marketing 
collateral and Usage of an outside agency. (See Section 9.04 of the Franchise Agreement).

National Marketing Fund / Multi Area Marketing Programs

In the future, you will be required to participate in national advertising and/or multi-area 
marketing programs. Once implemented, all Franchisees may be required to pay to us a 
contribution to the National Marketing Fund (‘Tund”)' or a Multi-Area Marketing Program(s) 
(MAM Programs) in a combined amount not to exceed 1% of your Gross. Revenue at the same 
time and maimer as the Royalty Fee. We will hold contributions to the Fund, or MAM 
Program(s) in a separate bank account. The Fund and/or MAM Programs will be administered by 
Yoga.Pod’s marketing arid accounting staff. All company-owned arid affiliate-owned The Yoga 
Pod will be required to contribute to the Fund and MAM Programs on the sarrie basis as 
Franchisees: We will use the Fund or MAM Programs' for local, regional, national, or
international advertisirig or marketing, development, and maintenance of any Internet Or e- 
commerce programs, related expenses, and any media or agency costs. Yoga Pod will not derive 
income from the funds, but we may reimburse our administrative expenses incurred in 
administering the Fund or MAM Programs. We tnay also use the funds to offset or partially 
rebate the franchisee local media and printing expenses. Advertising e?q3enditures may or may 
not be proportionate to your contributions Or provide direct benefit to you or any other 
Franchisee. We are not required to spend any amount on advertising in your particular territory.
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We will spend the contributions to the Fund or MAM Programs in our discretion, and we have 
no fiduciary duty to you regarding the contributions. We may accumulate these funds, and the 
balance may be carried over to subsequent^years. If the Fund or MAM Prograin(s) operate(s): at 
a deficit or require additional funds at any time, we reserve the right to loan such funds; to the 
Fund, or MAM Program(s) on any terms we determine. An unaudited annual financial staitement 
of the Fund and.MAM Programs will be prepared within 120 days of the close of our fiscal year 
and will be available to any Franchisee upon written request. (See Section 9.03 of the Franchise 
Agreement).

Any advertising funds not spent in the fiscal year in. which they accrue will be cairied over to the 
nejct'year. The fund will not be used to solicit the sale of franchises.

In the last fiscal year ending December 31, 2017, the Advertising Fund was not in effect; 
therefore^ no funds have been spent On production, media placement, administrative expenses or 
other uses.

Regional Advertising Cooperative

There are no Regional Advertising Cooperatives in effect at this time.

Other Advertising Information

We have the power to require a Franchisee Advisory Cpimcil to be formed, changed, dissolved 
or merged, We formed a FAC in January of 2018 Wei will periodically meet with a council of 
Yoga Pod franchisees ("Franchisee Advisory Council") to provide input to us. Members of the 
Franchisee Advisory Council will be selected by us from existing Franchisee’s. We will give due. 
consideration to all input from the council(s) but we retain the ultimate decision-making 
authority and responsibility for all of these matters. If we submit a matter for approvd to the 
Franchisee Advisory Council, and that matter is approved by a majority vote of tiie Franchisee 
Advisory Council, that approval will be fully binding:on yOu.

Schedule for Opening

It is estimated that the length; of time between the sighing of the Franchise Agreement and the 
Opening of yOur Business will usually he about nine to twelve months. Factors affecting this 
length of time include financing arrangements, property lease terms, construction or conversion 
requirements, and scheduling and completion of the training prograih. Failure to begin 
op.eratidns of your Yoga Pod franchise within twelve (12) months, of signing the Franchise 
Agreement may result in termination of the Franchise Agreement and we will retain all monies 
received. (See .SeCtiOns 8.02 and 10.01 of the Franchise Agreement).

Computer Systems, Proprietary Software, and Internet Access

You are required to purchase aminimum of two iMac desktop computers. This hardware may be 
obtained from apple or ah iMac authorized dealer and will cost approximately $2,800 to $3,000, 
We reserve the right to specify computer hardware or software and to specify other computer- 
related standards ih the future: You must have access to the Internet, thorough a provider of your 
choosing, have an electronic' mail address and.periodieally check yom eleCtronic mailbox and the 
portioh of our Web site devOfed to fianchise owners;
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You must also purchase two desktop scanners, two card swipers, two omnidirectional barcode 
scanners, a retail Bar Code Pricing ^nter, and a supply of 2,000, scan cards from Our approved 
vendor at a cost of approximately $2,850 to $3,000.

You will be required to have a \yebsite designed by our website design specialist. You will pay 
an initial set up fee of $1,200, and an ongoing support fee of $200 per month.

You will be required to purchase or lease MindBody Online (MBO) third party software for the 
operation of your franchise. There is a $420 initial set-up fee that must be paid prior to opening 
in addition to the $275 monthly licensing fee. You are also required to utilize software packages, 
from iKizmet at the cost Of $45 per month, and Buxton at a cost of $400 annually. We require 
you to have your social and digital advertising: handled by a professional' organization. We 
recornmend, but do not require that you utilize Marketing 360 for this service: There is a monthly 
fee of $395 for their services, in addition to the cost of advertising. If you choose a different 
provider, your fees may vary. You will also have fees pertaining to utilizing marketing services 
such as Emma email marketing. Listen 360 reviews, plus any additional platforms you Choose to 
engage in. We estimate these fees to be approximately $149 to $549 per month

The software will generate information and Yoga POd will use such information to collect 
revenue and other operating data. We will have access to, this information oyer the internet. 
However, we will be restricted to the information relating to your franchise. Yoga Pod has the 
contractual right to poll the necessary data from your computer, but as a practical matter would 
be unable to do so without your cooperation. Yoga Pod will not have the ri^t to access other 
types of data on your computer and,does not have the ability to access it ,independently.

You will also be required to piirchase two Card Readers, two Omnidirectional Bar Code 
Projection Scaimer Kit, two Retail Bar Code Pricing Printer, and a supply of 2,000 scan cards 
from o,ur approved vendor. We estimate this cost to be approximately $2,850 to $3,000. (See 
Section 12.14-ofthe Franchise Agreement)

You may be required to upgrade, your hardware and/or software in order to utilize the 
computerized system as technological advances require. You will be responsible for the cost of 
such upgrades. You will not be required to upgrade-your hardware Or software more often than 
once a year, at a maximum cost of $1,000. (See Section 12,14 of the Franchise Agreement)

You are solely responsible for protecting yourself from viruses, computer hackers, and other 
communications and computer-related problems, and you may not sue us for any harm Caused by 
such computer-related problems. You must also take; reasonable steps to verify that any person 
or entity upon whom you rely is reasonably protected. This may include establishing: firewalls, 
access code protection, anti-virus systems, and use of backup systems. (See Section 12.15 of the 
Franchise Agreement)

ITEM 12 
TERRITORY

Franchise Agreement

You will not receive an exclusive territory. You vrill receive a Protected Territory. This Territory 
will be bounded by streets, highways, political; jurisdictions, natural features or zip codes being
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approximately two miles distant from your prernises. You and we will determine the exact; 
boundaries of youf Territory once your location is approved. You will operate from one location 
approved by us and must receive our permission before relocating. We must also approve your 
new location, and as such, you will be requied to pay to Us our Site Selection Fee of $1,800 per 
visit. Provided you are in compliance witii your Franchise Agreement, permission to relocate 
will not be unreasonably withheld. The Franchise Agreement cannot be terminated due to failure 
to agree on site selection; however, the Franchise' Agreement may be terminated for failure to 
designate a, site for your Studio within three (3) months of signing the Franchise Agreement. 
Provided you are in compliance with your Franchise Agreement, Yoga Pod will not operate, 
through our current trademarks Or different trademarks, any Yoga Pod permanent^based Yoga 
Pod Franchises or grant franchises for a siniilar or competitive business within your Protected 
Territoiy, but it has the right to do so any^^l^ere outside your Territoiy. Once established and 
unless otherwise agreed to in writing, the boundaries of your Protected TerritOty will not be 
adjusted regardless of whether the populatioii of your Protected Territory increases or decreases 
over time.

We will maintairi the official Yoga Pod Web pages which will include information reg^ding 
your Franchise. You rnay also advertise your Franchise On the Internet or World Wide Web with 
our prior written approval.

There is no minimum sales quota however; there is a minimuni Royalty fee to encourage 
development of business in your territory. The minimum rnonthly Royalty fee is 2.5% of Gross 
Revenue per month for the first full 12 months of Operation and 5% Of Gross Revenue per 
month beginning with the 13*'’ full month of operation and until the end of the completion of the 
Agreement, or $1,000 per month, whichever is greater, is required. Failure to pay the royalties 
Or minimum royalty is a material breach of the Franchise Agreement and may result in 
termination.

You do: not receive the right to acquire additional franchises' within your area or any contiguous 
area by this agreement alone. Each Franchise Agreement is a separate and distinct transaction 
between you and us. We intend to develop a strong system of multi-unit owners. YOu are 
encouraged to purchase franchise rights to operate additional franchises within or outside; your 
local trade area. You do not receive aiiy rights to use any other channel of distribution for our 
products or services without our written consent.

If we engage in electronic commerce through any fritemet. World Wide Web or other computer 
network site or sell through any other alternative distribution channel, and we receive orders for 
my $ystem products or services Calling for service or performance in your Territory,, then we 
will offer the order to you at the price we establish. If you choose not to fulfill the order or are 
unable to do so, then we, one of our affiliates or a third, party we designate (induding another 
franchisee) may fulfill the order, and yOu will be entitled to no compensation in connection with 
this.

We reserve the right, among others:

1. to own, franchise, or operate Franchises; at any location outside of the Protected 
Territory, regardless of the projdmity to yoUr Franchise;
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2. to use the Marks md the System to sell any equipment or services, or supplies 
similar to those which you \vill sell, through any alternative channels of distribution within or 
outside of the Protected Territory. This includes, but is not limited to,, other channels of 
distribution such as television, mail order, catalog sales, wholesale sale to unrelated 
franchises, or over the Internet;

3. to purchase or be purchased by, or merge or combine with, any business, including 
a business that competes directly with yoiir Franchise, wherever located; and

4. to implement iriulti-area marketing programs Which may allow us or others to 
solicit or sell to customers anyvWiere and you will be entitled to no cornpensation in 
connection with this. We also reserve the right to issue: mandatory policies to coordinate such 
multi-area marketing programs.

ITEM 13 
TRADEMARKS

We grant you the right to operate a business under our Marks, including the name “The Yoga 
Pod.” You may also use our other current or future Marks as we may designate to operate your 
Business. You must indicate, as required in the Franchise Agreement and specified in the 
Manual, that you are an independent operator of the Franchise ;and shall use the appropriate 
trademark and copyright marks as indicated by us.

The following is a description of the principal Trademarks, which we will license to you;

Description of Mark Registration Date Registration Number

Principal or 
Supplemental 
Register of the 

United States Patent 
and Trademark 

Office
Yoga Pod (design mark) October 23, 2012 4229318 Principal

o#^•--Oo

yoga
You must follow our rules ydien you use any of the Marks. You may not use any of the Marks 
alone or with modifying words, designs or symbols as part of a corporate name or in any form on 
the Internet, including, but not limited tO URLs, domain names, email addresses, locators^ links, 
rnetatags Or search techniques except as we license to you. You may not use any of the Marks in 
connection with the sale of an unauthorized product or service or iri a maimer not authorized by

Page 32:



US in writing. Guidelines regarding proper trademark use and notices are set forth in the Manual 
and will be updated from time to time in our discretion.

There is no cuiteritly effective determination of the United States Paterit and Trademark Office; 
the Trademark Trial and Appeal Board, the trademark administrator of this state or any court, or 
any pending interference, opposition or cancellation proceeding, or any pending material 
litigation involving the Marks, which are relevant to your use of these Marks.

No currently effective litigation affects our use or ownership rights in a trademark. There are no 
currently effective agreements that significantly limit our rights to use or license the use of the 
Trademarks' listed in this section in a manner material to the franchise; All required affidavits 
have been filed;

We have the right to control any administrative proceedings or litigation involving a trademark 
licensed by us to you. You must notify us within three days of when you learn about an 
infringement of or challenge to your use of our Marks. We will take the action necessaiy, in our 
sole and absolute discretion, to protect the unauthorized use of our Marks, which may include 
payment of reasonable costs associated with the action. We will indemnify you for any claims of 
infringement or challenges from use of Marks, and will be solely for the defense and the cost 
thereof

You .must modify or discontinue the use Of a Mark if we modify .or discontinue use: The use of a 
new or modified trademark may be required, and you may be required to remove existing signs. 
If this happens, we will reimburse you for your tangible Cost of compliance (for example, 
changing signs). You must not directly or indirectly contest our right to our Marks, trade secrets 
or business techniques that are part of our business.

We do not know of any infringing uses that could materially affeCt your use of our Marks. You 
should understand that there CQuld be other local businesses using trademarks, trade names, or 
other Commercial symbols similar to our Marks. These businesses may have a Superior rights to 
use the marks, names or symbols in your local area. Before starting your Franchise; you should 
research this possibility, using telephone directories, trade directories, Internet directories, or 
otherwise in order to avoid the possibility of having to change the Use of our Marks and your 
Franchise name.

You may not use any Yoga Pod Mark or any words or designations similar to the Marks (i) as 
part of any corporate or legal business name, (ii) with any prefix, suffix or other modifying 
words, terms, designs or symbols (other than logps we have licensed to you), (iii) in selling any 
unauthorized services or products, (iv) as part of any domain name, electronic address, metatag, 
search engine keyword, social media account, or otherwise in connection with any website or 
other electronic medium without our consent, or (v) in any other manner we have not expres% 
authorized in writing.

ITEM 14
PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION 

Patents and Copyrights
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There are no pending patent applications that are rnateriaLl tp the franchise. We hold no patents. 
We have registered no copyright with the? United States Copyright Office. However, we claim 
copyrights on certain forms, advertisements,, promotional materials and odier written materials. 
We also claim copyrights and other proprietary rights in the Yoga Pod’s Confidential Operating 
Manual.

There are no agreements currently in effect, which significantly limit your right to use any of our 
copyrights. Also, there are no eurrently effective determinations of the USPTO, the U.S. 
Copyright Office (Library of Congress) or any court pertaining to or affecting any of Our 
copyrights discussed above. As of the date of this disclosure document, we are unaware of any 
infringing uses of or superior previous rights: to any of our copyrights, which could materially 
affect your use of them in any state.

theYour and our obligations to protect your rights to use OUf copyrights are the same 
obligations for Trademarks described in Item 13 of this disclosure document.

Proprietaiy Information;

You may never - during the Initial Term, any Renewal Term, Or after'the Franchise Agreement 
expires or is terminated - reveal any of oUr confidential information tO another person or use it 
for any other person or business. You may not copy any of oUr confidential information or give it 
to a third party except as we authorize. All persons affiliated with you must sign our 
Confidentiality/NoU-COmpetition Agreement (Attachment V).

Our Confidential information will include services, technologies and procedures relating to the 
operation of a The Yoga Pod; systems of operation, services^ programs, products, procedures, 
policies, standards, techniques, requirements and specifications which are part of the Yoga Pod 
Systern; the Manual: methods of advertising and promotion: instmctional materials; and Other 
rnatters.

ITEM 15
OBLIGATION TO PARTICIPATE IN THE ACTUAL 

OPERATION OF THE FRANCHISE BUSINESS

You or a fully trained and qualified manager (“Manager”), both of yfiom have completed our 
training program, must directly ,supervise and participate in the: actual day-to-day operation the 
Franchise on a full-time basis. Additionally, yO'u need to hire, no less than 2 membership 
consultants to assist the manager. At times, you will also need to hire a “lead teacher” who will 
assist vrith programing and training of teachers during the Operations of our business. Neither 
you nOr yOUr Manager may have an interest or business, relationship with any of o.ur business 
competitors. If you are an entity, we do not require that your designated Manager own an equity 
interest in such entity. However, your designated Manager and each of your officers, directors, 
partners, shareholders or members, as applicable must; execute Our standard Confidentiality and 
Covenant not To Compete Agreement, a copy of which is attached to the Franchise Agreement 
as Attachment V. Other than the above, we make no Other recommendations and haye no other 
requirements regarding employment or other written agreements between you and your 
employees..
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If your interest is subsequently assigned to a business entity, each of the entity’s officers, 
directors, shareholders, partners, and members, plus any individual vdio owns, directly or 
indirectly, a 5% or greater interest in the entity must also assume and agree to discharge all of 
your obligations and comply with all restrictions under the Franchise Agreement.

ITEM 16
RESTRICTIONS ON WHAT THE FRANCHISEE: MAY SELL

You must offer and sell only products, closes and services, which are part of The Yoga Pod 
system^ You must offer and sell all products, classes and services that we designate as required 
for all Franchisees within your market area as well as all products, classes and services we 
incorporate into The Yoga Pod systeni in the fuhire: Yoga Ppd reserves the right, in our sole 
discretion, to Change the types of authorized services upon reasonable notice to you. There are no 
contractual limits on Yoga Pod’s right to make changes,, but Yoga Ppd will not make changes 
lightly^ We also reserve the right to set maximum prices for use with mulh-area marketing and 
special price promotions.

Currently, you must purchase Yoga Pod Tees, Jade Towels & Mats, Manduka Mats, and yoga 
attire from us or our approved suppliers. We reserve the right in the future to designate altemate 
vendors from whoin you will purchase Yoga Pod Tees, Jade Towels & Mats, Manduka Mats and 
yoga attire. You, are not restricted as to individuals to whom you may offer services.

ITEM 17
RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION

This table lists important provisions of the franchise and related agreements. You should 
read the full provisions in the Franchise Agreement attached to this Disclosure Document.

THE FRANCHISE RELATIONSHIP

Provision
Section, in Franchise- 

Agreement Summary For Franchise Agreenient
A Length of the franchise: term Section.3 of the

F ranchise, Agreement
iO years from .signing the-Franchise. 
Agreemtot.

B Renewal or extension of term Section,3 of the 
; F ranchise; Agreeinent

If you,are in good standingjou can 
additional :terms of 10 years.
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Provision
Section in Franchise 

Agreement Summary For Franchise Agreement

c Requirements for Franchisee to renew or 
extend

Section 3 of the 
Franchise Agreement.,

Sign new agreement, be curfenffri 
payments, and pay the Renewal.Fee.
You may be asked to si^ a new 
Franchise Agreement with materially 
different ternis.and conditions than 
your original contract, but the 
boundaries of the'territory will reniain 
the same;, and the Gontinumg. Royalty 
on renewal will be no greater than 
Royalties that we'impose on similarly- 
situated renewing franchisees.

D Tennination by Fimichisee Section 13.01 of the 
Franchise Agreement

Default by us.

E: Terrrtination by Franchisor without cause Not Applicable NotApphcable
F Tennination by Franchisor yyith cause Section 13 of the 

Franchise Agreement
We can terminate if you commit.any 
one of several violations with a written 
'90 day notice.

G “Cause” defined - curable defaults Section 13v01(a) of 
the Franchise 
Agreement.

You have 30 days to cure, including 
failure to comply with the System, 
non-payment of fees and.other 
obligations, failuredo> Comply with 
federal, state or local laws or 
regulations.

H “Cause” defined - non-curable defaults Section 13.Q 1(b) of
theFranchise
Agreement

Non-curabledefaults include 
misrepresentation by you,, failure to 
complete initial training, bankruptcy, 
insolvency, or appomtmertt of 
receiver, abandoninent, trademark 
misuses and unapproved transfers. 
.(Termination upon bankruptcy may 
not be enforceable iinder U S. 
Bankruptcy Law.)

I -Franchisee’s dbligations ort 
termination/honrenewal

Sections 13,03,13.04 Obligations include complete de­
identification, non-competition and 
paymentiof amounts due.

J Assignment of contract by Franchisor Section 14 of the 
Franchise Agreement .

No restriction on our right to, assign.

K “Transfer” by franchisee - definition Section 14.03 of the 
Franchise Agreement.

Includes trmsfer of contract or assets 
or 'owiierMp 'change.

L, Franchisor approval of transfer by 
Franchisee

Section 14,04-14.06 
of the Franchise 
Agreement

We have the right to approve all 
transfers but will not unreasonably 
withhold approval.
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Provision
Section in Franchise 

Agreement Summary For Frahchise Agr^meht
,M Conditions of approval of transfer Section 14.04 of the 

Franchise Agreement.
New Franchisee qualifies. Transfer
Fee paid,,purchaseagreement 
approved, training arranged, release 
signed by you, and current agreement 
signed by riew Franchisee.
Trarisferee qualifies, you pay all 
amounts owed to us or pur affiliates, 
transfer'fee paid, release signed, 
training; of transferee, economically 
reasonable sale:terms.

N Franchisor’s.right;of first refusal to acquire 
Franchisee’ s Business.

Sectiori 14.07 of the 
Franchise Agreement

We can rriatchariy pffer for your 
Business.

O Franchisor’s;optibn to purchase 
franchisee’s Business

Section 14.0.7 of the 
Franchise Agreement

We may purchase Franchisee’s
Business if Franchise is terminated fPr 
aiiy reason by Right of First Refusal.

P Death or disabihty of Franchisee Section 14 .06 of the 
Franchise Agreement

FranchiSe-rhust be assigned by estate 
to approved transferee"within l20 
days.

Q Nonrcompetition covenants during the 
termof franchise

Section 1-5:01 and 
Attachment VI of the 
Franchise Agreement

No involvement in. competing business 
anywhere in U.S.

R Noii-conlpetition covenants after the 
franchise is terminated or expires

Section 15.01 & 
Attachment VI of the 
Franchise Agreement

No competing business for ;2 years 
within 50 miles from the boundary Pf 
your Protected Territory or from 
another The Yoga Pod franchise, 
companyHiwned Franchise, pr pn the 
Internet :(including afterassignment).

S Modification of agreement Sections 7.04, 8.09 
md 18.02 of-tlie 
Franchise Agreenieht

Np modifications generally but
Manual subject to change.

T Integratipn/merger clause' Section 18;01 of the
F ranchise Agreement

Oiily the terms of the Franchise 
Agreement are binding (subject to 
state law). All representations and 
promises made outside the disclosure 
document and Franchise'Agreement 
may not be enforceable. Npthing;in 
this agreement-or ih.any related 
agreement is intended to disclaim any 
of the representationsmadesin the 
disclosure document.

U Dispute resolution by arbitratipn or 
mediation

Section 16 of the 
Franchise-Agreemeiit

Except for certain claims,, all disputes 
must be arbitrated. Subject to State
Law

V Choice of forum Section 16:06 of the 
Franchise Agreement

Arbitration,and actions for injunctive 
relief, claims based On the ly^rks, or 
on covenants-not to compete must'be 
in the State of Colorado.

W Choice of law Section 16.06 of the 
Franchise Agreement

Colorado law applies; subject to .State 
Law
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The provision of the Franchise A^eeraent that provides for termination upon your bankruptcy may 
not be enforceable under federal bankruptcy law (11 UjS.C. Section 101 et seq.).

See the state addenda attached as Exhibit E to the Franchise Agreement and franchise disclosure 
document for special state disclosures.

ITEM 18
PUBLIC FIGURES

We do not use any public figure to promote oUr franchise:

ITEM 19
FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC's Franchise Rule permits a franchisor to provide information about the actual or potential 
financial performance of its franehisee and/or franchisor-owned outlets, if there is a reasonable 
basis for the information, and if the information is included in the disclosure document. 
Financial performance information that differs from that included in Item 19 may be given only if 
(1) a franchisor provides the. actual records of an eidsting outlet you are considering buying; or (2) a 
franchisor supplements the information provided in this Item 19, for example, by providing 
information about possible performance at a particular location or under particular circumstances.

The gross revenue, the number of Prema Members (members that pay a monthly membership fee 
via auto-debit from their credit card), and the number of new students below represent the 
average historical operating figures for 10 out of fO franehisee-owned Units during the calendar 
years 2013-2017.

Of a total of 5 Franchisee owned locations in existence as of August 31, 2017, 4 Franchisee 
owned locations have achieved these figures. Some Outlets have achieved these figures, but 
should not be considered as potential revenues; expenses or conversation ratios that may be 
realized by you. There is no assurance you’ll do as well. If you rely upon our figures, you must 
accept the risk of not doing as well.

The earnings claim figures do not reflect the Costs of Sales, operating expenses, or other costs or 
expenses that must be deducted from the gross revenues or gross sales figures to obtain your net 
income or profit. You should conduct an mdependent ifivestigation of the costs and expenses you 
will mcur in loperating your Yoga Pod franchised blismeSS: Franchisees or former franchisees, 
listed in the disclosure document-may be one source of information.

We have based these representations upon the busmesS records and financial information 
submitted b.y our franchisees and have compiled these estimates 10 the extent possible in a 
manner consistent with generally accepted accounting prihciples consistently applied. Written 
substantiation for the financial performance representation will be made available to the 
prospective franchisee .upon reasonable request.

the products and services offered by each franchisee,, although essentially the same, may vary 
slightly based on market Gonditions; demand for specific services, the requirements of
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customers^ and the sales skills utilized by the owners and employees of each individual 
Unit. The gross revenue attained by each Unit will depend on a wide range of factors including, 
but not limited to, geographic differences, competition within the immediate market area, the 
quality of the service provided to customers by the franchisee and its employees, consumer 
demand for our services, and the marketing skills and sales efforts employed by each franchisee: 
The profitability of individual franchisees will depend on a number of factors which may va^ 
due to the individual characteristics of each territory. Factors affecting the net profits may 
include, but are not limited to, the costs of labor, insurance, supplies, and compliance with state 
andlocal laws regulating the provision of yOga instruction, including any state- specific licensing 
requirements. The figures below represent the revenues, sources of revenues and new student 
numbers of all franchises that were in existence at August 31, 2017. Out of a total of 10 
ffanchises,;5 were operational for the entire 12 montiis and 4 out of 10 franchises (or 40%), have 
attained the figures listed on tiie following page;

The chart on the following page represents a mean average of 10 Yoga Pod.franchise locations as 
of August 31, 2017:
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S’

16 Month Studio Average Moisni Months Month 4 Mbnth>5 Month 6 Month? Months Months Month 10 Monthll Month .12 Month .13 Month 14 Month 15 Month 16
'Prema Menibership Sales S14.556 $16,260 118J77 $10726, 620310 618,856 $15,007 S24.099 $23:464 $ 24,871 $;25:667 $ 23,631 $31,736 $29,217 ;$ 29,165 $.30,770

~!Puhch Card Sales $ 2,105 1,1.82 im 5 2:254 .$ 2,005 S 6,626’ S 2.271 $ 2,879 $L2.^ .$ 2,632. $ 2.662 1_26K $ J.84Q $ 3.030 P2;8T7
Drop In Sales S 6B5 S 825 S 875 $ 928 $ 902 6 901 1 954'j S 934. $ 0.125 $ 1,255 $ 1.195 $ 0300 S 06a S 0456 S. 0863 $ 0986
Subitatal Glassies $,17,3« $18,906' $21,301 $22;909 $24,216; 621.647 $27,304 $27,468 $M,730 $29i493 127.593 $36,293 $‘M,513 $.34,058 $35i593

Teacher Training Sales $ 1;499' S 381 Tviil JJm 6 2.5M 1-2.172 $'0698 1"3.M $-2,114 SJ.7.10 PMse $■ 2.241 'SJ..821; $1,009 2,145
Workshop Sales ' S 300 $ 232 IJ?2 S 217 $ 446 's' 278 $ 473 S 447 $ ~m. $ 403 $ .282, S 289: S 551 S' 98 S 347 S 40'0 ^4

Retail Salw 52,674 $ 2,373 S 2.628 $3,634 '$ 2,369 $,1395 6 2,385; S 2,610 S 5,380 S 2,650 $ 4,T74 $-3,079. S 4,118 $ 1,189 $ 4,648: S_3I83 ...3,349
[Gift Card/Fees S 723^ 525 S 32 $ .768 S 2.649 6 1.892 6 2.200 S 635 s see $ 1.138 ■$^ 827 $ 2:219 $ 0'287 S 489' 1 778 S 926 0103

.JTotal Revenue $22;541 $22,580 $24,564 $28,647 $31,645 $28,762 $29,350 $33,169 $35,315 $^;241 $37,490 $ 36,890 $46,705 $ 40,530 $41,551 $43,711
Average

— i Number of Prema Members told _155 .__18Q i’97 207 213 _ 209 22\ 25'2 '269 ^^78 273 260 317 320 329 _/j55 ,__252
iNumbdr of Punch Cards Sold 14 13 16 16 13 13 ' 16 “22 22 20 20 21 24 ___ 32 ,_-24 21 19

- —fi'Number of Drop Ins SoTd"^ 46 55 '58 60 60 . - 58 57 “ 67 62 70 _17 '76 ■ “88 80 121 137 72
Number of New Students 342 207 2M '188 '211 180 172 239 194 20*6 ■ 183 192 289 259 248 249 223

Prema Members are members that pay tiieu montiily mexnb^hip fee via auto-debit from toeir credit or debit card.
New Students are students who are completely new to Yoga Pod. They have never stepped inside, nor have thej' fried a class with one of our studios.
The above chartrepresents a mean average of all ten (10) Yoga Pod franchue locations in existence as of August 31.2017. No franchises were excluded from 
the figures below. The 10 studios represented here opened at different montlu betw-^ December 2Q13 and August 2017. In otda to ^ty present the memi 
averages we haJve matched up the first full month a studio was open as '^mpnlh 1". The second month each stmfio was open is listed as month 2.



Other than the preceding financial performance representation, we do not make any financial 
performance represenfa:fions. We also do not a,uthonze our employees or repreSentatiyes to make 
any such representations either Orally or in writing. If you are purchasing an existing outlet, 
however, we may provide you with the actual records of that outlet. If you reiCeive any other 
financial performance inforhiation or projections of your future income, you should report it to 
the ffanehisor's management by contacting Alex Jarboe at 3701 Arapahoe Avenue, #C117, 
Boulder, Colorado 80303; and (215) 384-3382 and the Federal Trade Commission, and the 
appropriate state regulatory agencies

ITEM 20
OUTLETS AND FRANCHISEE INFORMATION

Table No, 1
System Wide Outlet Summary 

For years 2015 to 20i7 (As of December 31 of each year)

OUTLETTYPE YEAR OUTLETSATTHE 
START OF THE YEAR

OUTLETS AT THE 
END OF THE YEAR NET CHANGE

Franchised 2015 5 4 -1

2016 4- 9 ' +5

2017 9 15 +6

Company or Affiliate- 
Owned

2015 0 0 0

2016 0 0 0

201:7 0 0 .0

Total Outlets 2015 5 4 -1

2016 •4 9 +5

2017 9 15 -t6

Table No. 2
Transfers of outlets from Franchisees to New Owners (other than the Franchisor)

STATE YEAR NUMBER OF TRANSFERS

Colorado 2015 Q
2016 1
2017 0

Total Outlets ,201-5 0
2016 1
,2017 0
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Table No. 3
Status of Franchised Outlets 

For.years'2015 to 2017^ (As of.December 31 jof each year)
STATE VEAit OUTLETS

AT
START

OF YEAR

OUTLETS
OPENED TERMINATIONS

non-
renewals REACQUIRED

BY
FRANCHISOR

CEASED
OPERATION

s-Other
REASONS

OUTLETS
ATEND
OFTHE
YEAR

Colorado

2015 3 0 0 0 0 0 3

2016 3 1 0 0 0 0 4

201.7 ; 4 5 Q 0 0 •0 9

Oregon

2015 1 0 0 0 O' 1 0

2016 0 0 0 0 0 0 0

2017 0 0 0 0 0 0 0

Minnesota

2015 0 0 0 0 0 0 0

2016 Q' 1 0 0 0 0 1

, ,2017 1 0 0 0 0 1 0

Nevada

2015 0 0 0 0 0 0 0

2016 0 1 0 ;o 0 0 1

2017 1 0 0 0 0 0 1

Texas

2015; 1 0 0 0 0 0 1

2016 1 2 0 0 0 0 3

2017' 3 2 0 0 0 0 5

Total
Outlets

2015 5 0 0 0 0 1 4

2016 4 :5 0' 0 0 0 ■9

2017 9 7 0 0 0 1 15

Table No. 4
Status of Company-Owned Outlets 

For years 2015 .to 2017 (Aslof December 31 of each year)

STATE YEAR

OUTLETS
AT

START
OF Y E A R

OUTLETS
OPENED

OUTLETS
REACXJUIRED

FROM
FRANeHISEES

OUTLETS
GLQSED

OUTLETS 
SOLD TO 

FRANCHISEES

OUTLETS
ATEND
OFTHE

YEAR

Total
Outlets

2015 0 0 0 0 0 0

2016 0 0 0. 0 0 0

2017 0 0 0 0 0 0
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Table No. 5
PROJECTED OPENINGS AS OF DECEMBER 31,2017

State
Franchise Agreements 
Signed but Outlet
Not Open

Projected.Ncw
Franchised Outlets in 
the Nest Fiscal Year

Projected New 
CompsUiy-Owned 
Outlets:in the next'Eiscaii 
Year

Arizona 3 0 0

California 1 I 0
Colorado 6 3 0
Elorida 1 0 1

Texas 2 2 0

TOTALS 13 6 1

Lists of Current Franchisees;

Below lists the names of all current franchisees and the addresses and telephone numbefS of their outlets 
as of December 31, 2017.

Franchisee Address City , Zip Code Stat
e

PhoneNumber

TJMaxfield
Yoga.Pod SouthGleim

6870 South University 
Blvd Centenniali 80122 GO 303.396-2006

Paul Quinn & Carter Kennedy
Yoga Pod LoDo

1956 Lawrence St., Ste 
lOO Denver, 80202 CO 303-593.0018

Laura;& Bob Aicklen
Yoga PodCherty'Creek 2780E.,6*Ave Denver, 80206 CO 214-914-3325

Shannon Scott,& Christy Oberg 
Yoga Pod Denyer Tech Center 4930 S Yosemite Greenwood Village, 

80111 CO 303-24 U6148

Perrin Kringel
Yoga P6d.Denver West 14500 W Colfax Aye Lakewood, 80401 CO 303-246-6792.

Stacey Goddard & Bob Kehr
Yoga Pod Littleton 850,1 W Bowles Ave Littleton, 80123 CO 303-941-3081

Kori Norberg
Yoga Pod Park Meadows

7824 Park Meadows,Dr 
#200 Lone Tree, :80124 CO 303-284-8314

Adrian Dalmy & Kodi Ypunghein 
Yoga Pod Longmont 1350 Ken Pratt Blvd Longmont, 80501 CO 303-881-5907

Majiis Goecke. & Joey Delgado 
Yoga Pod Fort Collins 632‘ Sundance Ete Windsor, 80550 CO 970-310-8407
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Frandiisee Address City, Zip Code Slat
e

Phone Number

Joanna O’Neal & John Reynolds 
Yoga Pod Reno 1393‘5 S Virginia. St Rend. 89511 NV 480-332-2225

Cliff Latham
Yoga,Pod College Station

3995 Highway 6 South, 
Suite 100 College Station. 77845 TX 979^693-3837

Michelle Weaver
Yoga Pod Dallas 3707 Miles St #9 Dallas, 75209 TX 214-435-1240

Diana & Guido Bressani
Yoga Pod West Houston

10455 Briar Forest Dr 
#.200b Houston, 77042 'TX 713-497-5397

Melony Bergeron
Yoga Pod The Woodlands 10807 KuykendahlRd The Woodlands,

77382 TX 936-443-0971

Amy Tarter
Yoga Pod Waco 5100 Franklin Aye Waco, 76710 TX .254-339-4'5.4'5

Below list the n^es addresses and telephone numbers of all franchises who have signed a Franchise 
Agreement, but were not open for business as of Pecember'31,2017.

Fimichisee Address Cify, Zip Code State Phone
Number

Lisa Gutfs (3 Units)
Yoga Pod Tucson 6360 E Via Amable Tucson, 85750 Az 415-547-9567

Robin McDonald, Yoga Pod 
Cupertino

1060 Continentals Way 
#409 Behnorit, 94002 CA 650-279-8479

Jeanne & Tarek Reslaii
Yoga Pod Castle Rock 3980 Limelight Ave #D Castle Rock, 80109 CO 720-387-857

Andi Oliveira (2 Units)
Yoga Pod Lowry 101 S Ulster St Denver;.80320 CO 720-443-1855

Keith Siggins
Yoga Pod Highlands 401 Pheasant Run Louisville, 80027 CO 720-469-1704

Scott & Kristina Stutler
Yoga Pod Westminster 5480 El 17th Ave^ Thornton, 80233 CO 760-2:12-0913

Maj-Lis Goecke & Joey Delgado 
Yoga Pod Greeley 632' Sundance Dr Wmdsor, 80550' CO 970-31Q-8407

Rob Gassata
Yoga Pod Florida, 106, Southwest P‘Ave Delray Beach,

33444 , FL 917-751-1964

Jennifer Haley
Yoga Pod Austin 1817 Chalk Rock Cove Austin, 78735 TX 512-791-3229
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Franchisee Address City, Zip Code State Phone
Number

Lisa Wescott
Yoga Pod San Antonio 307 Joliet, Ave San Antonio, TX‘ 210-849-4619

Tliere are no company-owmed or afifiiiate outlets as of December 31, 2017. The following information is 
for our affiliate-Owned unit that w^ purchased in 2017, but not yet open as of December 31, 2017;

Name Address City, Statei.Zip Code Phone Number

Yoga Pod .Gainesville 3045 SW 34“ Street::#22 Gainesvillei FL, 32608 352-507.5547

Below lists the Franchisees who had an outlet terminated, canceled or not renewed, or otherwise 
ybluntarily or involuntarily ceased to do business imder the Franchise Agreement during our most 
recently completed fiscal year or who has riot eomrriuriicated with us within 10 weeks of the issuance date 
of this Disclosure Document. If you buy this franchise, your contact information may be disclosed to 
other buyers when you leave the franchise systerii.

Franchisee
Paul Grangaard 
Yoga Pod Minnetonka

Address

12993 Ridgedale Dr #.103

City,,Zip Code

Minnetonka, 55305

State

MN

Phone Number

952-5C5-5910'

Contlden tiality Agreements:

During the last three fiscal years^ no current or former franchisees have sigiied confidentiality clauses' that 
restrict them froiri discussing with you their experiences as a franchisee in oUr franchise system

Associations and/or Organizations:

There are no trademark-specific franchisee organization associated with the franchise system being 
offered wltiph we haye created, sponsored or endorsed.

There are no independent franchisee organizations tliat have asked to be included in this disclosure 
documerit.

ITEM 21
FINANCIAL STATEMENTS

Attached to the Disclosure Document ^ Exhibit A is oiir audited financial statement as of 
December 31, 2015, December 31, 2016 and December 31, 2017. Attached as Exhibit A-1 is our 
unaudited financial statement for the period January 1, 2018 thrOu^ July 31, 2018. These, 
financial statements are prepared without an audit. Prospective franchisees or sellers of 
franchises should be advised that no certified public accountant has audited these figures or 
expressed his/her opinion with regard to the content or form.

ITEM 22 
CONTRACTS

Page 45



y\ttached to this Disclosure Docurhent are the following contracts: 

Exhibit B Franchise Agreement
Attachment I Addendum
Attachment II Authorization for Debit and Credit

Electronic Funds Transfer
Attachment IH Collateral Assignment of Numbers 
Attachment IV Statement of Ownership
Attachment V Guaranty of Franchisee’s Obligations
Attachment VI General Release

ITEM 23 
RECEIPT

Included as the last document of this Disclosure Document is a detachable Receipt to be signed 
by you.
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EXHIBIT B
FRANCraSE AGREEMENT

O" omOo

o

The Yoga Pod, Inc,

FRANCHISE AGREEMENT

Franchisee:
Date:
Territory:
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FRANCHISE AGREEMENT

This’ Franchise Agreement (the “Agreement”) is entered into and effective this___ day of
. _____ , 20^, between The Yoga Po^ Inc., a Colorado Corporation, located at 3701
Arapahoe Avenue, #C117, Boulder, Colorado 803,03 (“Franchisor”), and

, (“Franchisee”), residing at

In consideration of the mutual promises in this Agreement, the parties agree as follows:

1. DEFINITIONS

1.01 “Assets” means the franchised Business, including all inventories, 
supplies, furnishings, equipment, fixtures, land, buildings and improvements, and 
other tangible itemS:

1.02 “Business” means: the right, which is granted to Franchisee to 
operate a Franchise as set forth in this Agreement.

1.03 “Business Records” means evidence of each business transaction, 
and all financial, marketing, and other Operating aspects of the Business, and all 
evidence and records with respect tO customers. Clients, employees,, and other service 
professionals relating the Business including, without limitation, all databases in 
print, electronic or other form, including all names, addresses, phone numbers, e- 
mail addresses, customer/client records,, and all other records contained in the 
database, and all other records created and maintained by Franchisee in operation of 
the Business.

1.04 “Confidential Information” means all methods for establishing, 
operating and promoting the Business pursuant to the Franchisor’s distinctive 
business format, plans, methods, data,, processes, supply systems, marketing systems, 
formulas, techniques, designs, layouts, operating procedures, Marks and information 
and know-how of the Franchisor and such other information as may be further 
developed periodically by the Franchisor.

1.05 “Designated Marketing Area” means that area included in a 
Regional Marketing Co-Operative.

1.06 “Gross Revenue” means the total of all receipts derived from gross 
revenue reGeiptSi whether the receipts are evidenced by cash, credit, checks, services, 
property, or other means of exchange. “Gross Revenue” shall exclude only sales tax 
receipts that Franchisee must by law collect from customers and that.Franchisee pays 
to the government, promotional or discount coupons to the extent that Franchisee 
realizes no revenue, and employee receipt of services, if free, or any portion not paid 
for by an employee.



1.07 “Franchise” means the Yoga Pbjd licensed business which 
Franchisee is granted the right to operate in coriformity with the requirements of this 
Agreement,

1.08 “Manual” means Franchisor’s operations m^ual and other written 
materials, including: information posted on Frmchisor’s Web site and information 
sent to or accessed by Franchisee in print or electronic form, manuals, written 
procedures,, memoranda and their supplements loaned to Franchisee by Franchisor.

1.09 “National Marketing Fund” means; the separate bank account used 
by Franchisor for the purposes specified in this Franchise Agreement. The 
Mafketing Fuiid is not a trust or escrow account, and is managed by Ftanchisbr in its 
Sole discretion.

1.10 “Marks” means Fraiiehisor’s trade naihes, trademarks, service 
marks, logos, decor, trade dress^ lay out,, and commercial symbols, md similar and 
related words or symbols; now or in toe future associated with Fraiichisor, toe 
System or toe franchised Business, ^^toether or not they are registered, including, but 
not limited to, “The Yoga Pod.”

1.11 “Multi-Area Marketing Program” (MAM Programs) means a 
regional, national, or' international program designed to increase business, such as 
marketing to multi-area customers, Internet, shows, events, yellow pages, 
directories, affinity marketing, vendor programs, and co-branding programs. Such 
programs may require Franchisee’s cooperation and participation, including 
refraining from certain channels of marketing arid distribution, and payment of 
commissions or referral fees; Franchisee must also adhere to; maximum pricing to 
toe extent permitted by law. All such programs are Trade iSecrets of Franchisor,

1.12 “Premises” means the orie Frarichise within toe Protected Territory 
and as described in Attachment I at which Franchisee may operate the franchised 
Business using toe Systerri.

1.13 “Protected Territory” means the territory’ described in Attachment I 
to this Agreement, subject to any reservations Or exceptions contained in this 
Agreerrient.

1.14 “Regional Advertising Cooperative” irieans an advertising 
cooperative made up of franchisees who are located in Or Hear Designated Marketing 
Areas, as determined by Franchisor, and managed by franchisees elected by toe 
group. The cooperative, if established, may adopt its own written governing 
regulations, which you rnust follow but these regulations are subject to consent by 
us. These regulations will be made available to the Franchisee upon written request.

1.15 “System” means, collectively. Franchisor’s valuable know how, 
information, trade secrets, niethods. Manuals, standards, designs, methods of
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trademark usage, copyrightable works, sources and specifications, software, 
confidential electronic and other cornmunications^ methods of Internet usage, 
marketing programs, and research and development connected with the operation 
and promotion of the fr^chised Business, Las modified by Franchisor at any time.

1.16 “Trade Secret” is the whole or any portion of know-how, 
kno.wledge, methods, specifications, processes; procedures, and improvements 
regarding the System that is valuable and secret in the sense that it is not generally 
known to competitors of Franchisor,

1.17 “Transfer” means to voluntarily or involuntarily transfer, assign, 
sell, or encumber any interest in or ownership or control of, the franchised Business, 
Substantial assets of thesfranchised Business, or of this Agreement.

2. GRANT OF FRANCHISE

2.01 Grant of License: Subject to the terms and conditions of this
Agreement, Franchisor grants to Franchisee an exclusive license to operate a 
Franchise as designated in Attachment I to this Agreement and described in Section 
4, using the System and the M^ks for the term of this Agreement. Franchisee may 
use the Marks and System only in accordance with the terms and conditions of this 
Agreement;

2.02 Modification of System. Franchisor reserves the right to 
periodically change, improvei or further develop the System,, or my part of the 
System, Franchisee must promptly accept and comply with any change to the 
System and make any reasonable expenditure as necessary to comply, Franchisor 
will not alter these basic rights^ and obligations of the parties arising under this 
Agreement through changes in the Manual.

2.03 Ownership and Principal Contact Of Franchisee: If Franchisee 
assigns this Agreement to a business entity, each Of the officers, directors, and/or 
members, of the entity, plus any individual who owns, directly or indirectly , a 5% or 
greater interest in the entity must also sign the Confidentiality and Covenant Not to 
Compete Agreement (Attachment V).

Franchisee shall also provide to Franchisor a resolution signed by all 
members, directors pr partners, as appropriate, designating the principal contact for 
the Business. This principal contact must be a managing member, general partner or 
controlling shareholder, Such representative shall have the sole authority to speak 
for and bind Franchisee in all matters pertaining to this Agreement, and all matters 
relating, to the. Business.



3. TERM AND RENEWALS

3 01 Term of Agreement, This Agreement begins' on the date, executed 
by both parties, and: will continue for a period of ten (10) years, unless earlier 
teiminated as provided under this Agreenient.

3.02 Rights Upon Expiration. At the end of the term of this Agreement, 
Franchisee may renew its license for one successive period of ten (10) years, 
provided Franchisor does not exercise its rights of refusal as set forth below.

3.03 Right of Refusal to Renew. Franchisor may refuse, in Franchisor’s 
Sole discretion, to renew Franchisee’s license if Franchisee:

(i) fails to remedy, in the time fraine set forth in this Agreement, any 
breach of this Agreement specified by Franchisor in a written notice^

(ii) has committed two (2) or more material breaches of this 
Agreement in the preceding twenty four (24) months prior to expiration;

(iii) fails to give notice of Franchisee’s intent to renew at least six (6) 
months, but no more than twelve (12) months, prior to the expiration of this 
Agreement. Failure to give timely notice will be considered an election not to 
renew this Agreement; or

(iv) is not current in payment obligations to Franchisor or its 
subsidiaries and affiliates and to trade creditors, landlords, or mortgage holders at 
the time Franchisee delivers its notice of renewal or on the date this Agreement is 
scheduled to expire.

If Franchisor intends not to renew Franchisee’s license. Franchisor Shall give Franchisee 
at least one-himdred fifty (150) day notice of n6n:-renewal prior to expiration of the term.

3.04 Renewal Agreement, Franchisee must execute a renewal 
Franchise Agreement and all other legal agreements in Franchisor’s then-current 
form for new franchisees. These agreements may vary in material aspects from this 
Agreement, including, but not limited to, hi^er royalty and advertising fees. 
Franchisee must also make capital expenditures that are reasonably required for the 
renovation and modemizatibn of the Franchise, signs, or any o^er required 
equipment to reflect the then-current image of Franchisor.

3.05 Renewal Fee. Upon signing a renewal .Franchise Agreement, 
Franchisee will not be required to pay another Initial Franchise Fee, but will be 
required to pay a renewal fee of $5,000.



4. TERRITORY

4.01 Franchise. Franchisee may operate the franchised-Business only at 
the Premises as designated in Attachment I to this Agreement: Franchisee may not 
relocate the Premises without Franchisor’s prior written approval, suCh Consent not 
unreason^ly withheld for any reason. Franchisee will also be required to pay to 
Franchisor the Site Selection Fee as deseribedin Section 5.07.

4.02 Protected Territory; During the term of this Agreement and any 
extensions, Franchisor will not own, operate or franchise a fixed fi^atachise for the 
bperatiori of any other Franchise within your Protected Territory as designated in 
Attachment I to this Agreement. Once established, and unless otherwise agreed in 
writing, the boundaries of Franchisee’s: Protected Territory will not be adjusted 
without Franchisor’s written consent regardless of whether the population Of 
Franchisee’s Protected Territory increases or decreases over time.

4.03 Soliciting Outside the Protected Territory. Subject to the: 
requirements of Sections 9.01 and 9.02, Franchisee is not restricted in regard to 
soliciting or advertising to individuals who reside outside the Protected Territory 
without the express Written permission of Franchisor.

others;
4.04 Reservation of Rights. Franchisor reserves the fights, among

(i) to own, franchise, or operate Franchises at any franchise outside of 
the Protected Territory, regardless of ttie proximity to the Premises;

(ii) to use the Marks and System to sell any equipment and supplies, 
similar to those which Franchisee will sell through alternative channels of 
distribution within or outside of the Protected Territory^ other than through the 
Franchise at the Premises. This includes, but is not lirnited to, other channels Of 
distribution such as television, mail order, ca:talog sales, wholesale sale to 
unrelated franchiseSj or over the Internet. The Internet is a channel of distribution 
reserved exclusively to Franchisor,, and Franchisee may not independently market 
on the Internet or conduct e^cOmmefce;

(iii) to purchase or be purchased by, or merge or combine with, any 
business wherever located, including a business that competes directly with 
Franchisee’s Frarichise; and

(iv) to implement multi-area marketing programs which may allow 
Franchisor or others to solicit or sell to customers anywhere^ as set forth in 
Section 9. Franchisee will still have the option of servicing any customer within 
its. Protected Territory, Franchisor also reserves the right to issue mandatory 
policies to coordinate such multi-area marketing pfograms.



5. FEES AND ROYALTIES

5.01 Payment of Fees and Royalties. All payments required under this 
Section are irnposed by and payable to Franchisor, and are non-refundable except as 
expressly proyided below. All payrnents must be made by any method Franchisor 
reasonably specifies, including check; cash, certified cheek, money order, credit or 
debit card, automatic pre-authorfzed payment plan; electronic ^ds transfer, or 
payment in adyance. Franchisee must sign an Authorization for Debit and Credit 
Electronic Funds Transfer, set forth as Attachment II, and Franchisor may require 
Franchisee to submit any payments elecfionically. All payments to Frariehisof and 
dollar amounts stated in this Agreement are in U.S, dollars unless: otherwise: 
ejqjressed. Frahchisor will not require Franchisee to deposit all Franchisee’s reyenuei 
into an aceourit that Franchisor controls,, or frorn which withdrawals may be made 
only with Franchisor’s Consent, except to secure a loan or financing arrangement by 
Franchisor.

5.02 Initial Franchise Fee. Franchisee must pay an initial fi^anchise fee 
(“Initial Franchise Fee”) upon the signing; of this Agreement as set forth in 
Attachment I. The Initial Franchise: Fee for a single outlet is $45,000. A separate 
Franchise Agreement must be Sighed for each, outlet Franchisee agrees to open. The 
Initial Franchise Fee is fully earned upon payment, and is non-refundable under any 
circumstances.

5.03 Royalties. Franchise must pay to Franchisor a monthly royalty in 
the amount of 2.5% of Gross RCveriues for the first 12 full months of operation; then 
5% of Gross Reyenue per month beginning with the IS* full month of operation and 
thereafter for the preceding calendar month with a minimum of $1,000 per month 
(“Royalty Fee”). The Royalty Fee is due to Franchisor, vhthout notice from 
franchisor, on the 10th day of each month. Royalties must be reported in a form 
specified by Franchisor.

5.04 Initial Operations Training. Franchisee and its designated manager 
are required to attend and complete the Initial Operations Training that, is completed 
during our weeklong Franchise Training before your studio Opens. The cost of the 
Initial Operations Training for you and tine manager iS included in your Initial 
Franchise Fee. The cost of Initial Operations; Training for additional persons is $500 
per person. Trayel and living expenses for this Training are your responsibility. 
Franchisee must successfully complete the Initial Operations training program to our 
satisfaction, or repeat the training at a cost of $1,000 per person plus travel and 
living expenses.

5.05 Pre-Opening Training Intensives: Yoga Pod Pre-Opening Studio 
Intensives; We require all founding teachers to complete the Pre-Opening Studio 
Intensives prior to the studio opening. You must have all your foimdiiig teachers in 
place to trigger this training. Our 200hr Teacher Training costs $2,50O per
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Corporate Trainer sent as well as travel and living expenses for the trainers. We will 
send up to 2 corporate trainers to your location to provide this training. Teachers on 
boarded after the studio is open are required to take our 200hr Yoga Pod Teacher 
Training, 60hr podFlT training or 60hr podHOT training: depending on what style 
they will teach. Training for these Teachers will be conducted by you and your staff 
at your location. Non teaching staff will go through standard on boarding 
procedures per the operations tnanual

5.06 Grand Opening Support. Franchisor will provide to you, at no 
charge, up to 3 days of Grand Opening Support at your location. Geny and/or 
Nicole Wieriholt may attend this Support at no additional charge. Should you 
require or request aditiohal support beyond the 3 days, you will be charged $1,500 

per day plus travel and living expenses.

5.07 Site Selection Approval Fee. . Franchisor must approve the 
location for the Studio. Franchisor will be allowed one visit by Franchisor to assist 
in site selection at no cost to Franchisee. If ah acceptable site is not located during 
that visit or if other circumstances arise which necessitate additional visits. 
Franchisee will be required to pay to Franchisor a fee Of $1,800 per additional visit 
for Franchisor’s assistance in site selection and approval of the site location. In 
addition, should the Franchisee request to relocate the location of the Studio , 
Franchisor must approve the relocation and the relocation site. Franchisee will pay 
Franchisor $1,800 Site Selection Approval Fee for each visit required to select and 
approve the new location.

5.08 PodScore Audit Fee. Franchisee shall pay to Franchisor a fee of 
$500 per day as well as travel and living expenses for the representative sent. 
Franchisor will perform an audit at the Franchisee’s Studio, generally within the first 
30 days of operation and up to 4 times per year. The Audit will review quality 
standards for teaching method and student satisfaction. The Audit will generally last 
approximately 2 days, but may be more or less depending on findings. If Franchisor 
deems the POdScOre percentage to be below standards^ Franchisor will offer 
suggestions / recommendations for improve to the Franchisee, The suggestions are 
generally sent via entail as a “Performance Action Plan.

5 09 Membership Fee Revenue Distribution. Currently we track and 
monitor the visits of Studio Members Mio visit a studio other than the “Home 
Studio” (\yhere the students’ menibership is processed) A percentage of the monthly 
membership fee paid by the Member will be calculated annually after February 1 for 
the previous calendar year, and automatically debited frpm the istudios account by 
March l.The revenue per visit is calculated by dividing the full membership charge 
by the total number of visits on that membership series, multiplied by the total visits 
at that StudiOi during the lime frame the rnetnbership series was valid. For examplei, 
if a membership is $100 for the month processed at $tudio A, and they had 5 visits at 
Studio A and 4 Visits at Studio B and 1 Visit at Studio C during that month, $50
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would remain at Studio A, $40 from Studio A to Studio B, and $10 from Studio A to 
Studio C,

5.10 Late Charges and Other Fees. Unless otherwise stated. Franchisee 
must pay interest at the rate of one percent (1%) per month for ,any late payments 
due under this Agreement, or the maxirnum interest, rate allowed by applicable, law, 
whichever is less. Franchisee must pay any damages^ expenses through appeal, 
collection costs, and reasonable attorneys’ fees Franchisor incurs in connection with 
Franchisee’s failure to make any required payments;

5.11 Taxes and Debts. Franchisee will promptly pay when due all 
taxes, fees, debts, expenses, and assessments of the franchised Business, including 
payroll faxes. Franchisee will not permit a tax sale, seizure, levy, execution, 
bankruptcy, assignment of assets for or by creditors, or similar action to occur.

6. MARKS

6.01 Marks. Frmchisee must only use the Marks in the conduct of the 
Business as specified in this Agreement. Any unauthorized use of the Marks by 
Franchisee will constitute a breach of this Agreement and an infringement on 
Franchisor’s rights in and to the Marks. As between Franchisor and Franchisee, 
Franchisor has a prior and superior Claim to the Marks, and Franchisee has no rights 
in the Marks other than the right to use them in the operation of the Business in 
compliance with this; Agreement.

6.02 Authorized Marks. Franchisee shall use no trademarks other than 
“The Yoga Pod” or any Other Marks that Franchisor may specify for use in the 
identifica;tioni marketing, promotion, or operation of the Business. If Franchisee 
cannot lawfully use the Marks in the Protected, Territory, Franchisee must obtain 
Franchisor’s written approval to use other marks. Franchisee must also follow the 
copyright guidelines as specified by Franchisor in the Manual and which approval 
may not be unreasonably withheld, conditioned or delayed. Franchisor will 
indemnify Franchisee for any claims against misuse Or infringement of Marks,

6.03 Change of Marks. Franchisor may add, modify, or discontinue any 
Marks to be used under the System. Within a reasonable time of receiving written 
notification of any change. Franchisee must cornply with the change, at Franchisee’s 
sole expense unless Franchisor does not control the M^kS iii which case Franchisor 
shall bear cost of the Franchisee changing of the Marks.

6.04 Limitations on Franchisee'S Use of the Marks. Franchisee must 
use the: Marks as the sole identification of the: Business, but must also: identify itself 
as the independent owner of the Business in the manner prescribed by Franchisor. 
All Marks must be displayed in the manner prescribed by the Franchisor: Franchisee 
may not use the Marks, or any words or symbols similar to the Marksi alone or with 
any prefix, suffix, modifying words, terms, designs, or symbols:

B-IP



(i) as part of any entity or business name;

(ii) in conjunction with any documents, contracts, licenses, permits 
and other official documents. Any reference to the Marks in any document must 
state that Franchisee’s use of the Marks is limited by this Agreement;

(iii) in arty form on the Internet, including, but not limited to, 
addresses, domain names, links, metatags, locators, and search techniques;

(iy) in connection with the performance or sale of any una;uthorizeti 
services or products; or

(v) in any other manner not expressly authorized by Franchisor in
writing.

6.05 Marks on the Internet; Other than as specified herein. Franchisor 
retains the^sole right to use the Marks and market on the Internet, including all use of 
Web sites, domain names; URL’s, linking, advertising, and co-branding 
arrangements. Franchisee may not establish a presence on the Internet except as we 
may specify^ and only with our prior written consent. Franchisee will provide 
Franchisor with content for Franchisor’s Internet marketing, and Franchisee must 
sign the Internet and intranet usage agreements when developed by Franchisor: 
Franchisor retains the right to approve any linking to or other use of Yoga Pod’s 
Web site.

6.06 Marks in Advertising. Subject to Section 9.03, Franehisee must 
obtain Franchisor’s prior written approval for any use of arty item of printed, audio, 
visual, Internet, electronic rnedi^ or multimedia material of any kind bearing any of 
the: Marks, unless supplied by Franchisor. Franchisee must indicate that it is 
“independently owned and.operated.”

6.07 Goodwill. All usage of the Marks by Franchisee and,any goodwill 
associated with the: Marks, including any goodwill that might be deemed to have 
arisen through Franchisee’s operation of the Business or other activities will inure to 
the exclusive benefit of Franchisor.

6.08 Infringement. Franchisee must notify Franchisor in writing within 
three (3) days of obtaining knowledge of any possible infringement or illegal use by 
others of a trademark vyhich is the same as or confusingly similar to the Marks. 
Franchisor niay, in its sole discretion, commence or join any claim against the 
infringing party, and bear the reasonable costs associated with the>action.

6.09 Signage. As specified by Franchisor, Franchisee must display 
signage bearing the Marks and identifying the Prernises as a Franchise, and signage 
indicating that the Business is independently owned and operated as a fratiehised
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Business. All signage must remain current with the System’s standards as 
FrmiGhiSor may modify peripchcally.

7. MANUAL AND CONFIDENTIAL INFORMATION

7.01 Confidential Information. The System, the Manual, and other 
Confideritial Information are proprietary, involve Trade Secrets Of Franchisor,, and 
are disclosed tO Franchisee solely on the express condition that Franchisee agrees,, 
and Franchisee does hereby agree to:

(i) fully and strictly adhere to all security procedures prescribed by 
Franchisor, in its sole discretion, for maintaining the Confidential Ihformation as 
confidential;

(ii) disclose such information to its employees only to the extent 
necesSaiy to market and for the operation of the Business in accordance with this 
Agreement;

(iii) ; not use any such information in any other business or in any
manner not specifically authorized or approved in writing by Franchisor; and

(iv) exercise the highest degree of diligence and make eveiy effort to 
maintain the absolute corifidehtiality of all such information during and after the 
term of this: Agreement, and follow Franchisor’s security procedures, which 
include the execution Of approved nondisclosure agreements, and intranet, 
extranet and Internet Usage agreements when developed by Franchisor, by 
Franchisee and any employee Or agent vdio is allowed access.

7.02 Standards and Authorized Use. Franchisee must maintain strict 
compliance with the Manual as presently set forth and, as subsequently amended and 
revised.

7.03 Unauthorized Use. Franchisee must not copy or otherwise 
reproduce any Confidential Information, and must establish procedures to prevent 
unauthorized use by any other person. Unauthorized use of the Manual or the 
System will constitute a breach of this Agreement and an infnngement of oUr 
propfietary rights, including trade secrets, and copyrights. You must promptly report 
any unauthorized use of the Manual or other Confidential Information.

7.04 Manual. Franchisor will loan to Franchisee during the term of the 
franchise one (1) copy of Franchisor’s: CUnfidentiul operating Manual,, which may be 
in print, on an access code-protected company intranet: or extranet, or tiirough other 
media. Franchisor reserves the right to require Franchisee to use the Manual in only 
an electronic format. The Manual will at all times remain the property of Franchisor, 
and Franchisee must immediately return the Manual to Franchisor upon expiration, 
termination. Or Transfer of this Agreement; Franchisor may periodically update and
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revise the Manud. Franchisee acknowledges that its entire knowledge of the 
operation of the System is and shall be derived from ihformaLtioh disclosed to 
Franchisee by Franchisor ajnd that certain of such information is Confidential 
Inforrnation of Franchisor. Franchisee shall maintain the absolute confidentiality of 
all such Trade Secrets during and after the term of this Agreement, and shall not use 
any such information in arty other business or in any manner not specifically 
authorized or approved in writing by Franchisor. Franchisee is bound by the 
standards for maintaining the privacy of the Manual in the same manner as all Other 
Confidential Information as provided in this Agreement.

7.05 Confidentialitv and Covenant Not to Compete Agreement. 
Franchisee and, in the event of a subsequent transfer to an entity, the entity, its 
ownerSi members, managers, partners or shareholders, officers, directors^ agents, 
beneficial owners, and principal employees, as applicable shall execute Franchisor’s 
standard Confidentiality and Ndnreompetition Agreement (Attachment V) before 
performing any work at the Business or otherwise having access to Franchisor’s 
Confidential Information. A copy of all such signed agreements shall be delivered to 
Franchisor within one week of their execution.

7.06 Ownership of Business Records. Franchisee acknowledges and 
agrees fiiat the Franchisor has access to all Business Records with respect to 
customers, clients, employees, and other service professionals of, and related to, the 
franchised Franchise including, without limitation, all databases (whether in print, 
electronic or other form)^ including all names, addresses, phone numbers, e-mail 
addresses, customer records;, and all other records contained in the database, and all 
other Business Records created and maintained by Franchisee for evaluation and 
research purposes only. Franchisee further acknowledges and a^ees that, at all 
times during; and after the termination, expiration or cancellation of this Agreement, 
Franchisor may access such Business Records, and may utilize, transfer, or analyze 
such Business Records as Franchisor determines, to be in the best interest of the 
System, in Franchisor’s sole discretiom This will in no way cause harm to 
Franchisee’s business.

8. FRANCHISOR'S DUTIES

8:01 Services Provided bv Franchisor. Franchisor will provide initial 
and continuing services as it deems necessary or advisable in furthering Franchisee’s 
Business and the business of the System as a whole and in connection with 
protecting the Marks and goodwill of Franchisor. Provision of services by 
Franchisor, either initial or continuing,, is independent from the payment the Initial 
Franchise Fee or the continuing Royalty Fees. Notwithstanding the foregoing. 
Franchisor will provide the services listed belpwon a continuing basis.

8.02 Site Selection. Franchisor will provide assistance to Franchisee in 
analyzing a site and in negotiating a lease. Franchisor will analyze a site by
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examining population density, traffic patterns, and projdniity of the proposed 
franchise to any other Yoga Pod, or any other reasonable criteria, as set forth in 
Section 10,02. Franchisee agrees^ that the site of the Franchise is a factor in the 
potential for success of the Business and Franchisor may reject any site in its sole 
discretion, but consent will not bo unreasonably withheld. However, Franchisor’s 
assistance in no way constitutes a representation or warranty with respect to the 
property or the lease. Franchisor must approve the location for tiie Studio. 
Franchisor will travel to the territory, to ^sist in selection and provide approval of 
the site selection. Franchisee will be allowed one visit by Franchisor to assist in site 
selection at no cost to Franchisee. If an acceptable site is not located during that visit 
or if other circumstance arises which necessitate additional visits, Franchisee will be 
required to pay to Franchisor a fee of $1,800 per additional visit for Franchisor’s 
assistance in site selection and approval of the site location. The Franchise 
Agreement may be terminated for failure to designate a location within 3 months of 
signing the Franchise Agreement. In Addition, the Franchise Agreement can be 
terminated for failure to begin Operations within 12 months of sigryng the Franchise 
Agreement. We will retain all monies received.

8.03 Eauipment. Inventory. Advertising and Services. Franchisor will 
specify or approve certain equipment, service firms and supplies used in the 
Business, as provided elsewhere in this Agreement. Franchisor may negotiate 
marketing programs with suppliers and obtain advertising ^lowances or rebates for 
doing so, and may utilize such allowances dr rebates in any manner ip which 
Franchisor elects, in its sole discretion.

8.04 Initial Operations Training. Franchisor will provide initial and 
ongoing; training and assistance, as Franchisor may reasonably determine to be 
appropriate, within si>^ (60) days of signing this Agreement. Franchisor will 
provide the initial training program at its corporate headquarters,, or at another 
franchise designated by Franchisor, to Franchisee and one designated Manager or 
other employee. Franchisee and a designated manager must attend and satisfactorily 
cornplete the initial training program. The training program lasts for approximately 
40 hourSi and consists of a discussion of the System, techniques, procedures, and 
methods of operation, ordering, accounting, support procedures and instructions pn 
quality standards and practical experience in the operation Of the Franchise 
Franchisee is responsible for personsd travel, accommodation, and Other costs of its 
employees while attending training. Franchisee will be charged Franchisor’s current 
trairiing fee for any additional persons attending training.

8; 05 “Pre-Opening Training Intensives”: We require all founding
teachers to complete the Pre-Opening Studio Intensives prior to the studio opening. 
You must have all your founding teachers^ in place to trigger this training: Our Pre- 
Opening Training Intensives costs $2,500 per Corporate Trainer sent as well as 
travel and living expenses for the trainers. We will send up to 2 corporate trainers to 
your location to provide this training. Teachers on boarded after the studio is open
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are required to take our 200hr Yoga Pod Teacher Training conducted by you and 
your staffat your location, 60hr podFIT trdning or 60hr podHOT training depending 
on what style they will teach. Non teaching staff will go through standard on 
boarding procedufes per the operations manual

8.06 Grand Opening Support: will provide to you, at no charge^ up to 3 
days of Grand Opening Support at your location. Should you require or request 
additional support beyond the 3 days, you will be charged’$1,500 per day plus travel 
and livnng expenses

8.07 Ongoing Training. Franchisor reserves the' right to hold and 
require Franchisee to attend annual conferences to discuss on-going changes in the 
industry, sales techniques, personnel training, bookkeeping, accounting, inventory 
control, performance standards^ and advertising; programs. If the conference is 
mandatory, Franchisee will be required to pay a conference fee of up to $1;0OO per 
person attending and must pay all personal travel and living expenses for all of its 
employees attending tiie conference. Conferences will be held at Franchisor’s 
corporate: headquarters or at an alternate location chosen by Franchisor. Franchisor 
may provide: other conferences, training of refresher courses from time to time, and 
Franchisee may be required to pay a fee for these additional conferences based upon 
the direct; costs to of retaining speakers and other direct expenses associated with the 
conference,, but Franchisor estimates this cost to be no more than $2,500 per year. 
Franchisee must pay all of the travel and living expenses fPr any who attend. 
Franchisor will notreceive any net income from these conferences.

8.08 Continuing Assistance:, Franchisor wall provide ongoing assistance 
by telephone, email, or other form of communication for up to 5 hours per riionth to 
Franchisee during normal business hours. If Franchisee requires additional on-site 
assistaneOi Franchisee will be charged Franchisor’s then-current additional 
assistance fee per day, plus travel and hying ejqjenses for Franchisor’s 
representative.

8.09 PodSCore Audit. Approximately 30 days after the Franchise is 
opened for business. Franchisor will perform an Audit at the Franchisee’s Location. 
This Audit wall assess the quality of the courses taught as well as client satisfaction. 
The cost for this Audit is; $500 per day and cost of travel and living expenses for 
company representative(s) \vhd performs the Audit. It is estimated this Audit 
generally takes 2 days to complete. If Franchisor deems the PodScore percentage 
below standards. Franchisor will offer Suggestions / recommendations for irhprove to 
the Franchisee, The suggestions are generally sent via email as a “Performance 
Action,plan. Franchisor may perform this Audit up to 4 times per year.

8. IQ Membership Fee Revenue Distribution: Franchisor wall track and 
distribute revenue of visits of Studio Members who visit a studio other than the
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“Home Studio” (where the students’ membership is processed) in accordance with 
Section 5.09 of this Franchise Agreement

8.11 Advertising and Promotional Programs. Franchisor will provide 
advertising and promotional programs as:set forth in Section 9.

8.12 Development of Programs., Franchisor may develop new designs 
arid service methods, as Franchisor deems beneficial to the System. Franchisor will 
offer such new design and service methods tP Franchisee on terms; reasonably 
determined by Franchisor.

8.13 Modification of System. Franchisor will periodically continue to 
improve, modify, aiid revise the Manual and the specifications, standards, and 
operating procedures and rules of the System,, as set forth in Sections 2.02 and 7.04.

8.14 Central Purchasing. Franchisor reserves the right to implement a 
purchasing ^stem for franchisees and negotiate prices and terms with suppliers and 
to receive rebates from such purchases by Franchisees. Franchisor may utilize such 
rebated funds in any manner it choOses in Franchisor’s sole discretion

8.15 Web Site. Franchisor will provide information regarding 
Franchisee’s Business on its Web site, as set forth in Section 9.02.

9. SOLICITATION AND ADVERTISING

9.01 Franchisee Advertising.

(i) Local Advertising: Beginning after the Pre-Sales Grand Opening 
Expenditure, Franchisee is required to spend a minimum of $3,0Q0 per month of 
Franchisee’s Gross Monthly Revenue on local advertising and promotion.

(ii) Pre-Sales & Grand Opening Advertising: Franchisee is required to 
spend a minimum of $40,00.0 to $50,000 on Pre-Sales Grand Opening 
Advertising program you may spend this on digital, print and grassroots 
advertising campaigns utilizing the advertising campaigns set forth by the 
marketing and pre-sales manuals in the Partner Portal. Franchisee is also required 
to hire an outside agency, which must be approved by Franchisor^ for all 
Social/Digital Advertising- Funds are paid directly to advertisers and we do not 
collect or disperse these funds;

(iii) Franchisee may also be required to participate, at Franchisee’s 
expense, in any National Advertising Fund (Fund), Multi-Area Marketing 
Programs (MAM Programs) or Regional Advertising Cooperative (Co-Op), as 
determined by Franchisor. Once implemented. Franchisee’s requirement to 
contribute to Such Fund or Programs (eombined) will not exceed one 1% per 
month of Franchisee’s Gross Revenues; Contributions tO a CO-Op will be
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determined by the Franchisees within the Designated Marketing Area. All 
expenditures will be reported to Franchisor at such times and in such manner as 
Franchisor specifies^ including by electronic means. Subject to this Section, 
Franchisee may not advertise in any media with a primary circulation outside 
Franchisee’s Protected Territory, except with Franchisor’s written consent and 
with the reasonable consent of any franchisee whose territory is reached by the 
media. However, Franchisee may advertise in media \\tiose circulation is 
primarily inside Franchisee’s Protected Territory, even if it also reaches outside 
Franchisee’s Protected Territory. You may market independently on the Internet, 
with OUT prior approval, but you may not acquire an independent Internet domain 
name or Web site. Franchisor will include Franchisee’s Franchise on its Web site.

9.02 Advertising and Marketing Materials. Franchisor will provide 
Franchisee with with access to templates via the; marketing ^d pre-sales manauls in 
the Partner Portal. Franchisee is responsible for all costs associated with print and 
distribution of any marketing collateral. Collateral may include, but are not limited 
to, multimedia, DVD, prinriready advertising materials, posters, flyers, banners^ and 
other items.. Franchisee may develop and produce additional advertising and 
marketing materials howeveer, any new marketing collateral must be approved by 
Yoga Pod Inc. Updates to existing templates must be in line* with Yoga Pod Brand 
Identity & Logo Guidelines, at Franchisee’s own expense, and any advertising and 
marketing materials must be approved in writing by Franchisor in advance of 
Franchisee’s use of such materials. Franchisor will approve or disapprove of 
materials submitted by Franchisee within fifteen (15) days of receipt. Franchisor also 
reserves the option of utilizing the advertising, without cost, developed by 
Franchisee and providing the advertising to other franchisees.

9.03 National Marketing Fund / Multi-Area Marketing Programs / 
Regional Advertising Co-Op. In the future. Franchisee may be required to pay a fee 
into the Natiohail Marketing Fund (Fund) or to ,a Multi-Area Marketing, Program 
(MAM Program) or Regional Advertising Co-Op to advertise the System on a 
regional, national, of international level. Contributions shall be made at the same 
time and in the same manner as the Royalty Fee: Franchisor will hold contributions 
to the Fund or Program in a separate bank account. Franchisor will use the 
contributions to the Fund or Program for local, regional^ national, Internet, or 
international advertising or marketing, development and; maintenance of any Internet 
or ,e-commerce programs, related expenses, and any media or agency costs or to: 
attend franchise trade: shows and Other events. Franchisor may also use 
contributions to the Fund or MAM Program to offset or partially rebate the 
franchisee’s local media and printing expenses. Franchisee acknowledges; and 
agrees tiiat expenditures from the Fund or MAM Program may or may not be 
proportionate to contributions made by Franchisee or provide a direct or any benefit: 
to Franchisee. The National Marketing Fund will be spent for the purposes set forth 
above at Franchisor’s sole discretion, and Franchisor has no fiduciary duti' with 
regard to the Fund or MAM Program(s). Franchisor may accumulate these
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Gontributions, and the balance may be earried over to subsequent years and used for 
the purposes stated in this Agreement. If the National Marketing Fund Operates at a 
deficit or requires additional funds at any tinae, Franchisor reserves the right to loan 
such funds to the National Marketing Fund on any terms Franchisor determines. 
Franchisor may also utilize the National Marketing Fund to reimburse itself for 
administrative expenses incuned.in administering the National Marketing Fund. An 
unaudited annual financial statement of the National Marketing Ftmd will be 
prepared within one hundred twenty (120) days of the close of Franchisor’s fiscal 
year and will be available tO. Franchisee upon,request

9.04 Advertising and Marketing Materials. All marketing collateral and 
materials Vvill be provided tO the Franchisee yia the sales and marketing manuals in 
Partner Portal Franchisee may develop and produce additional advertising and 
marketing materials, at Franchisee’s own expense, but any advertising and marketing 
materials must be approved in writing by Franchisor in advance of Franchisee’s use 
of such materiails. Franchisor will approve or disapprove of materials submitted by 
Franchisee within fifteen (15) days of receipt. Franchisor also reserves the option of 
utilizing the: advertising, without cost, developed by Fr^chisee and providing the 
advertising to other franchisees. Edits to Yoga Pod marketing collateral templates 
must be in alignment with Yoga Pod Brand Identity & Logo Guidelines.

Id. CONSTRUCTION AND MAINTENANCE OF FRANCHISE

10.01 Franchise Construction. Franchisee must construct or Convert a 
building and equip the site, at Franchisee’s expense, in a good and workmanlike 
manner as specified by Franchisor. All interior designs, construction or conversion 
work must be completed in accordance with the standards and specifications of 
Franchisor,, and must conform to all applicable zoning and other requirements^ of 
local authorities. Construction or conversion must begin by three (t) months from 
the. date of execution Of the Franchise’s lease, and be able to open within nine (9) 
months from the date: of this Agreement. Franchisor will approve or disapprove the 
plans within thirty (30) days of submission; The factors that affect diis time are the 
ability to obtain a building or lease, obtain general business pennits, trainirig, 
financing or building permits, zoning and local ordinances, weather conditions, 
shortages, and installation of equipment, fixtures and signs. If Franchisee does not 
make reasonable efforts, to open the franchise by the end of twelve months. 
Franchisor may terminate this Agreement and retain all monies, received.

10.02 Property. Franchisee may purchase or lease the required real 
property and improvements from any source upon terms approved by Franchisor in 
writing. Franchisor will provide assistance to Franchisee in analyzing a site and in 
negotiating a lease. Franchisor must approve the location for the franchise. 
Franchisor will travel to the territory, to assist in selection and provide approval of 
the site selection. Franchisee will be allowed one visit by Franchisor to assist in site 
selection at no cost to Franchisee, If an acceptable site is not located during that visit
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or if other circumstance arises which necessitate additional visits. Franchisee will be 
required to pay to Franchisor a fee of $1,800 per additional visit for Franchisor’s 
assistance in site selection and approval of the site location. The: Franchise 
Agreement may be terminated for failure to designate a location within three (3) 
months of signing the Franchise Agreement.

10.03 Landlord Tenant Improvement Fund: Franchisee will be required 
to conform to Franchisor’s construction and build-out specifications and use 
Franchisor’s approved architect and General Contractors. Space is typically leased, 
though Franchisee may own the Ipeatipn, Franchisor requires landlords to provide a 
sufficient amount of tenant improvernent funds to franchisees before Franchisor 
approves site locations. The tenant improvement funds are essential to Franchisor’s 
concept and are not up for negotiating when working with landlords, unless the site 
chosen already conforms to Franchisor’s Standards,

10.04 Maintenance and Upgrades, Subject to the terms of this Section, 
Franchisee must at all times comply with Franchisor’s standards, specifications, 
processes, procedures, requirements and instructions regarding the Franchise’s 
physical facilities, including the layout of furnishings and fixtures. Franchisee must 
maintain the Franchise and any parking areas in good and safe condition, as 
specified in the Manual. Franchisee must remodel or upgrade the Franchise at its 
own cost in accordance with Franchisor’s reasonable; standards and requests.

11. RECORDS AND REPORTS

11,01 Records. Franchisee must keep and transmit complete and 
accurate Business Records on a current basis relating to the Business in the form, 
time, and manner that Franchisor prescribes. Franchisee must provide Franchisor 
with all hard copies, and access to electronic reports, as reasonably prescribed. 
Franchisee must maintain an accounting system, which accurately reflects all 
operatiorial aspects of the Franchise including Uniform reports as may be required by 
Franchisor. Franchisee must submit tO Franchisor current financial statements^ 
including monthly profit and loss statements on a monthly basis (no later than 3 
weeks after the of each month), and such other reports as; Franchisor may 
reasonably request to evaluate or compile research data on any operational aspect of 
the Franchise. Franchisor reserves the right to require that Franchisee make 
available its sales records and files by way of an Internet connection. Business 
Records will specifically also include:

(i).

(ti)

tax returns; 

daily reports;

(iii) statements of Gross Revenues and expenses, to be prepared each 
month for the preceding month;
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(iy) profit and loss statements, to be prepared at least quarterly md by a 
Certified Public Accountant annually; and

(v) balance sheets, to be prepared at least annually by a Certified 
Public Accountant;

(vi) Franchisee must keep accurate records relating to the franchised 
Business for a period of six (6) years after the termination or expiration of this 
Agreement.

(vii) The Business Records, financial statements, and any other reports 
of financial information subject to disclosure and production under this Franchise: 
Disclosure: Document shall be submitted to the Franchisor by the Ffanchisee's, 
accountant or financial preparer.

11 02 Records Standards. Frmchisee must prepare all financial reports; 
in accordance with generally accepted accounting principles or other tax return basis 
of accounting, consistently applied, in a form approved by Franchisor. Franchisee: 
must periodically deliver to Franchisor copies pf accounting, tax and other 
-docurnents and information, within ten (IQ) business days of Franchisor’s requests. 
Franchisee must provide Franchisor with a copy of its annual finmcial. statements 
including a profit and loss statement and a balance sheet containing complete notes 
and disclosures. Franchisee must provide Franchisor with a copy of its monthly 
Profit & Loss statements including any financial notes created. Such statements must 
be compiled by aCeitified Public Accountant, and be delivered to Franchisor within 
ninety (90) days after Franchisee’s fiscal year end.

11.03 Audits. Franchisee must provide Franchisor or its agent’s access 
to Franchisee’s Business and computer systems to exarnine or audit Franchisee’s 
Business, at any reasonable time without notice. Franchisor will bear the cost of the 
audit, unless Franchisee fails to report as required of understates Gross Revenue by 
two percent (2%) or more for any reported lime period, in which case Franchisee 
will pay the audit cost plus interest; on understated costs of one percent (l.%) per 
mondi. Franchisee must immediately pay to Franchisor all sums owed in addition to 
any other remedies provided in this Agreement or by law.

12. FRANCHISEE'S DUTIES

12.01 Compliance with ApDlicable Laws. Franchisee agrees to (i) 
comply with all applicable laws, ordinances and regulations or rulings, or licensing 
reqiiirementSi of every nature whatsoever which in any way regulate or affect the 
operation of its Business, (ii) gay promptly all taxes and business expenses, and (iii) 
comply with all laws covering occupational hazards, accommodations for the 
disabled, including without liinitation, the Americans with Disabilities Act, if 
applicable, health, workers’ compensation insurance and unernployment insurance. 
Franchisee agrees, at its expense, to modify its Franchise, if necessary, to comply
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with any such applie^le laws or regulations. Franchisee shall not engage in any 
activity or practice that result, or may reasonably be anticipated to result, in any 
public criticism of the System or any part thereof

12.02 System Compliance. Franchisee must comply with the System, the 
Manual, and all systems, procedures and forms, as in effect from time to time: All 
mandatory specifications, standards, and operating procedures prescribed by 
Franchisor in the Manual, or otherwise communicated to Franchisee in writing, shall 
constitute provisions Of this Agreement as if fully set forth herein. Accordingly, all 
references in this Agreement to Franchisee’s obligations under this Agreement, 
including to the Franchise, equipment, procedures shall include such mandatory 
Specifications, standards, and operating procedures. Franchisor may require 
Franchisee to add additional concepts to the Business in the future; however, these 
concepts will be complementary.

12.03 Uniformity and Image. In Order to maintain uniform standards of 
quality, appearance, and marketing, it is essential that Franchisee conform to 
Franchisor’s standards and specificatidns Set forth in the Manual and the System. 
While Franchisee will manage its own operations and employees. Franchisee must 
agree and conform to all the requirements of this Section.

12.04 Operations: Franchisee must operate the Business in accordance 
with the System and Manual, as amended by Us in our discretion. Franchisee or a 
fully trained and qualified manager (“Manager”) approved by Franchisor must 
participate personally and full-time in the Business.

12.05 Right of Entry and Inspection. Franchisee must permit Franchisor 
Or its authorized agent or representative to enter the Premises during normal business 
hours and to reasonably inspect the operations of the franchised Business. Without 
any liability to Franchisee, Franchisor may confiscate any materials which 
Eranehisot,. in its reasonable judgment, determines to be either illegal or in violation 
of this Agreement. Franchisor shall have the right to observe Franchisee and its 
customers/elients rendering services, to confer with Franchisee’s employees and 
cuStomers/clients and to generally review the Business operations for compliance 
with the Standards and procedures set forth in the Manual.

12.06 Restrictions on Services and Products. Franchisee is prohibited 
from offering for sale any products and services not authorized by Franchisor as 
being a part of the System. Franchisee shall make all purchases and provide all 
seriVces in accordance with the Manual Franchisor vrtll provide a hst Of approved, 
designated and/of recommended vendors, However, if Franchisee proposes to offer, 
conduct or utitize any services,, products, materials, forms, items; supplies or services 
for use in connection with the Business, which are not previously approved by 
Franchisor as meeting its specifications. Franchisee shall first request approval in 
writing from Franchisor; Franchisor may, in its sole discretion, for any reason
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whatsoever, elect to withhold such approval; however, in order to make such 
detefrnina:tion. Franchisor may require submission of outlet design specifications, 
information of such equipment and supplies. Franchisor will advise Franchisee 
within a reasonable time whether such equiprnent and supplies meet its 
specifications. Approved equipment descriptions and supplier contact information 
are prescribed in the Manual. If there is no designated or approved supplier for 
particular items. Franchisee may purchase from suppliers approved in advance by 
Franchisor who meet all of Franchisor’s specifications and standards as to quality^ 
composition, finish, appearance and service^ and who shall adequately demonstrate 
their capacity and facilities to supply Franchisee’s heeds in the quantities, at the 
times, and with the reliability requisite to ah efficient operation of the Busiriess,

12.07 Limitations: on Supply Obligations. Nothing in this Agreement 
shall be construed tp be a promise or guarantee by Franchisor as to the contihued 
existence of a particular produetj nor Shall any provision herein imply or establish an 
obligation on the part of Franchisor to sell equipment and supplies to Franchisee if 
Franchisee is in arrears on any payment to Franchisor or otherwise in default under 
this Agreement, If Franchisee fails to pay in advance in full for each shipment of 
equipment and supplies purchased. Franchisor shall not be obligated to sell 
equipment and supplies to Franchisee. In addition. Franchisor may impose interest 
on any late^payments on the terms described in Section 5.,04.

12.08 Insurance. Franchisee must keep in fOrCe insurance policies as 
prescribed by Franchisor in the Manual by an insurance company acceptable to 
Franchisor at all times during the term of this Agreement and any renewals. 
Insurance coverage must include general liability, combined single limit, bodily 
injury and property damage insurance for premises operations, products liability and 
all Other occurrences against claims of aiiy person, employee, customer, and agent or 
otherwise in art amount per occurrence of not less than such amount set forth in the 
Manual and adjusted by Franchisor from time to time. Insurance policies must 
insure both Franchisee and Franchisor, its officers and directors, as additional; named 
insured against any liability vs^iich may accrue against them by reason of the 
ownerships maintenance or operation by Franchisee of the Business. The policies 
must also stipulate that Franchisor shall receive a thirty (30) day prior written notice: 
of cancellation. Original Of duplicate copies of all insurance policies, certificates of 
insurance or other proof of insurance acceptable to. Franchisor shall be furnished to 
Franchisor together with proof Of payment within thirty (30) days of issuance 
thereof. In the event Franchisee fails to obtain the required insurance and keep the 
same in full force and effect. Franchisee Shall pay Franchisor upon demand the 
premium cost thereof, which Franchisor Shall then forward to the insurance carrier. 
Notwithstanding the foregoing, failure of Franchisee to obtain insurance constitutes 
a material breach of this Agreement entitling Franchisor to terminate this Agreement 
pursuant to the provisions of this Agreement. Franchisee will also procure and pay 
for all other insurance required by state of federal law, including, without limitation, 
workers’ Compensation and unemployment insurance.
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12.09 Appearance and Customer Service^ Franchisee and its employees 
shall (i) niaintain a clean and attractive appearance, (ii) give prompt, courteous and 
efficient service to the public, and (iii) otherwise operate the Business in strict 
compliance with the policies,, practices arid procedures contained in the Manual so as 
to preserve, maintain and enhance the reputation and goodwill of the System. 
Franchisee may not alter, change, or modify the System, including, the Franchise' in 
any way without the prior written consent and approval of Franchisor:

12.10 Signs. All signs to be used on or in connection with the Business 
must be approved in writing by Franchisor prior to their use by Franchisee.

12.11 Training; Franchisee or its designated Manager must complete 
Franchisor’s initial Operations training, progr^ described in Section 8.04 above 
prior to opening the franchise, and Franchisor’s Yoga Pod Studio Pre-opening 
Intensive program, prior to offking the 200hr Yoga Pod Teacher Training, 60hr 
podFIT, and 60hrpodHOT Training Intensives at the franchise, described in Sectioii 
8.05 above., Franchisee Shall train its employees according to standards and 
procedures established by Franchisor.

12.12 Correction of Defects. Should Franchisor notify Franchisee at any 
time of defects, deficiencies or unsatisfactory conditions in the appearance or 
conduct of the Business, Franchisee shall correct within a reasonable timei any suCh 
itenis, Franchisee shall establish and niaintain an image and reputation for the 
Business consistent with the standards set forth in this Agreement, the Manual, or as 
otherwise specified by Franchisor. Franchisee Shall keep its Franchise; clean and in 
good order and repair at all times.

12.13 Indemnification. Franchisee agrees to indemnify^, defend and hold 
harmless Franchisor, its parent corporation, its subsidiaries and affiliates, and their 
respective shareholders, directors, offiGers, employees, agents, successors and 
assignees against all claims and liabilities directly or indirectly arising out of the 
operation of the Business pr arising out of the use of the Marks and System in any 
manner not irt accordance with this Agreement. For purposes of this 
indemnification, claiins shall mean; and include all obligations, actual and 
consequential damages and Costs reasonably incurred in the defense of any claim, 
including, without limitation, reasonable accountants’, attorneys’ and expert witness 
fees, costs of investigation and proof of facts, court costs; other litigation expenses 
and travel and living expenses. Franchisor shall have the right to defend any Such 
clairn against it. This indemnity shall continue in full force and effect subsequent to 
and notvrithstanding the expiration or termination of this Agreement. Franchisee 
shall not however, be liable for Claims arising as a result of Franchisor’s intentional 
or fraudulent acts, omissions or negligence.

12:14 Computer Systems. Franchisee must acquire, maintain, and 
upgrade computer, information processing and communication systems, including all
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applicable hardware, software, and Internet and other network aecess providers, and 
Web site vendors, as prescribed in the Manual. Franchisee itiust comply with any 
separate software or other license agreement that Franchisor or its designee uses in 
connection with providing these services.

12.15 Computer Problems. Viruses, and Attacks. Franchisee 
acknowledges and understands that cpinputer systems are vulnerable to computer 
viruses, bugs, power disruptions, communication line disruptions, Internet access 
failures, Internet content failures, date-related problems, and attacks by hackers and 
other unauthorized intruders. Franchisor has taken reasonable steps so that these 
problems will not materially affect the System. Franchisor does not guarantee that 
information Or communication systems supplied by Franchisor or its suppliers will 
not he vulnerable to these problems. Franchisee acknowledges and agrees that 
Franchisee is: solely responsible: for protecting itself from these problems. 
Franchisee must also take reasonable steps to verify that Franctiisee’s suppliers, 
lenders, landlordsi eustomefs, and governmental agencies on wbieh Franchisee 
relies, are reasonably protected. This may include taking: reasonable steps to secure 
Franchisee’s systems, including, but not limited to, firewalls, access code protection, 
anti-virus systems, ^d use of backup systems.

12.16 Hazardous Materials. Franchisee must not cause or permit any 
toxic or hazardous waste, substances, or materials, as defined under applicable 
government laws and regulations to be Used, generated, stored or disposed of near, 
on, under, about or transported to or from the Premises or any of Franchisee’s 
vehicles except as necessaiy for Franchisee’s operation of the franchised Business 
arid in accordance with the Manual. Franchisee shall conduct such permissible 
hazardous materials activities in strict compliance, and at Franchisee’s expense^ with 
all applicable federal, state; and local laws, rules and regulations riow or hereafter in 
effect and using all riecessaiy and appropriate precautions. Franchisor will not be 
liable for any Of these activities. Franchisee must provide Franchisor with a copy of 
all hazardous materials, inventory statements and updates filed by any governmental 
agency or regulation arid must immediately notify Franchisor both by telephone and 
in writing of any spill or unauthorized discharge of hazardous materials or of any 
conditions constituting ari imminent hazard.

12.17 Cooperation among Franchisees. Franchisee will cooperate; not 
only with Franchisor in regard to mutually productive ideals and goals, but 
Franchisee will also cooperate with other franchisees in the System to achieve the 
same ideals and goals. In this regard. Franchisee will allow the founders of the 
Franchisor, as well as the owners of other franchisees in the System, access during 
normal business hoUrS and without any cost, to Yoga classes and Yoga mats.

12.18 Cross Studio Access: We have a unique policy defined as "Cross- 
Studio Access", whereby a student from one Yoga Pod studio Can visit a different 
Yoga Pod studio tO access similar privileges. In order to make this fair to both the
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student's home studio and tiie visited studioj \ve will generate a monthly accounting 
to determine thei number of times that students may be participating at visited 
studios; we will then calculate; a "cost per class" and distribute revenue to the visited 
studio that is accepting the visiting student. This is a system-wide program and all 
Yoga Pod franchisees must participate in the.program.

13. DEFAULT AND termination

13:01 Termination bv Franchisee. Franchisee may terminate this 
Agreement if Franchisor violates a material provision of this Agreement and fails to 
remedy or to make substantial progress toward curing the violation within ninety 
(90) days after receiving written notice from Franchisee detailing the alleged default. 
Termination by Franchisee is effective ten (10) days after Franchisor receives 
written notice of termination. If Fr^chisee terminates this Agreement under this 
provision. Franchisee must follow the termination procedures as set forth in Section 
13.03.

13.02 Termination bv Franchisor. Subject to applicable law to the 
contraiy, Franchisor may, at its option,, terminate this Agreement before its 
expiration as set forth below;

With Notice of 30 Days. This Agreement will terminate thirty (30) days after Franchisor gives 
written notice to Franchisee and Franchisee fails to cure the defect within the 30-day period, in 
the event that:

(i) Franchisee fails dr refuses to maintain and operate the Business in 
compliance with this Agreement, the System, or the Manual;

(ii) Franchisee fails to pay Franchisor or suppliers for obligatidns 
under this Agreement;

(hi) Franchisee fails to comply with any material federal, state^ or local 
law or regulation ^plicable to the operation of the Business; or

(iv) Franchisee is in breach of any other term, condition^ or prdVisidti 
of this Agreement.

Without Notice. This Agreement and license will iihmediately terminatewithout notice in the 
event that;

(i) Franchisee misrepresented or omitted material facts which induced 
Franchisor to enter into this Agreement;

(ii) Franchisee fails to Complete the required initial training or has 
failed to designate an acceptable site:pursuant to Section 10;
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(iii) A permanent or ternpora^ receiver of trustee for the Franchise or 
all or substantially all of Franchisee’s property is appointed hy any court, or any 
such appointment is consented to Or liot opposed through legal ^tion by 
FrMchisee, or Franchisee maikes a general assignment for the benefit of 
Franchisee’s creditors or Franchisee m^es a written statement to the effect that 
Franchisee is unable to pay its debts as they become due, of a levy or execution is 
made On the license^ or an attachinent or lien remains on the Franchise for thirty 
(30) days unless the attachment or lien is being duly contested in good faith by 
Franchisee and Franchisor is advised in writing;

(iv) Franchisee loses possession or the right of possession Of all or a 
significant part of the Franchise through Condemnation, Casualty, lease 
termination of mortgage default/forecl'osure and the Franchise is not relocated Or 
reopened;

(v) Franchisee contests the validity of, or Franchisor’s ownership of, 
any of the Marks in any court or proceeding;

(vi) Franchisee; makes an unauthorized Transfer;

(vii) Franchisee is a business entity and any action is taken v^ich 
purports to merge, Consolidate, dissolve or liquidate the entity without 
Franchisor’s prior written consent.

(viii) Franchisee voluntarily abmdons or ceases operation of the 
Business for more than five (5) consecutive days; or

(ix) The Franchisee or any owner of greater than five percent (5%) of 
the Franchisee entity of Operator is charged or convicted of a felony, a crime 
involving moral tmpitude, or any crime or offense that is reasonably likely, in the 
sole opinion of the Franchisor, to rnaterially and unfavorably affect the Yoga Pod 
System, Marks, goodwill or reputation.

13.03 Effect of Termination. Upon any termination or e>qjiration of this 
Agreement, all obhgations that by their terms or by reasonable implication survive 
termination, including those pertaining to non-competition, confidentiality, and 
indemnity, will remain in effect, and Franchisee must immediately:

(i) promptly pay all amounts owed to. Franchisor based on the 
operation of the Franchise through the effective date of termination;

(ii) return tO Franchisor all copies of the Manual, customer lists, 
records, files, instructions; brochures, advertisirig materials, agreements, 
GOnfidential Information and any and all other materials provided by Franchisor 
to Franchisee or created by a third party for Franchisee relating to the: operation of
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the Business, and all items containing; any Marks, copyrights, and other 
proprietary items;

(iii) cancel or assign within five (5) days all registrations relating to its 
use of any of the Marks, in Franchisor’s sPle and absolute discretion. Franchisee, 
must notify the telephone, Internet,, email, electronic network, directory, and 
listing entities of the termination or expiration of the Franchisee’s right to use any 
numbers, addresses, domain names, locators,, directories and listings associated 
with any of the Marks, and ihust authorize their transfer to the Franchisor or any 
new franchisee as may be; directed by the Franchisor. The Franchisee 
acknowledges as between the Franchisor and the Franchisee, the Franchisor has 
the sole rights to, and interest in, all riumbers, addresses, domain names, locators, 
directories and listings used by Franchisee; to promote the System. The 
Franchisee hereby irrevocably appoints the Franchisor, with full power of 
substitution, as its true and lawful attorney-in-fact, which appointment is coupled 
with an interest; to execute suCh directions and authorizations as may be 
necessary or prudent to accomplish the foregoing. Such ^pointment Is evidenced 
by Attachments V and VI;

(iv) cease doing business Under any of the: Marks, cancel any assumed 
name registration that includes any of the Marks, assign all domain names and 
Internet directory listings that contain the Marks to Franchisor, and refrain from 
identifying itself as a Ypga Pod franchisee;

(v) allow Franchisor or representatives access to the Business and the 
computer systems to verify and secure Franchisee’s compliance with the 
obligations under this Agreement;

(vi) allow Franchisor to make a final inspection and audit of your 
Computer system,, books, records and accounts; and

(vii) abide by the terms of the required nonGompetition covenant.

In the event that Franchisee terminates this Agreement for cause as set forth in Section 
T3.0I, Franchisee is not,required to abide by the noneompetition covenants.

13.04 Failure to Cease or Remove IdentifiGation. If, within thirty (30) 
days after termination of this Agreement by Franehisor, Franchisee fails to remove 
all displays of the Marks from the Franchise, which are identified Or associated with 
the System, Franchisor may enter the Franchise to effect removal. In this event. 
Franchisor will not be charged with trespass nor be accountable or required to pay 
for any displays or materials. If, within thirty (30) days after termination Franchisee 
has not taken all steps necessary to amend or terminate any registration or filing of 
any fictitious name or any other registration or filing containing the Marks, 
Franchisee hereby irrevocably appoints Franchisor as Franchisee’s true and lawful 
attorney for Franchisee, for the purpose of amending or terminating all registrations
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and filings, this appointment being coupled with an interest to enable Franchisor to 
protect the System.

13.05 Other Claims. Termination of this Agreement will not affect, 
modify or discharge any claims, rights, causes of action or remedies, which 
Franchisor may have against Franchisee, vvhether such claims or rights arise before 
dr after termination.

14. TRANSFER.

14.01 Prohibited Acts. Any unauthorized Transfer or other conveyance, 
by dperatidn of'law or otherwise, or any attempt to do so, shall be deemed void, a 
breach of this Agreement, and grounds for termination of this Agreement by 
Franchisor.

14.02 Transfer by Franchisor. Franchisor’s obligations under this 
Agreement are not personal, and Franchisor can unconditionally assign and transfer, 
in its sole and absolute discretion, this Agreement to aiiother person or business 
entity at any tirhe. Franchisor does not need permission of Franchisee for the 
transfer, and may transfer free of any responsibility or liability vdiatsoeyer to the 
Franchisee, provided the transferee assumes the Franchisor’s material obligations. 
Franchisor may also;

(i) sell or issue its stock, other ownership interests; or assets, whether 
privately orpUblicly;

,(ii) merge with, acquire. Or be acquired by another entity, includihg an 
entity that competes directly with Franchisee; or

(iii) Undertake a refinancing,, recapitalization, leveraged buyout, or 
other economic or financial restructuring.

14.03 Transfer by Franchisee. Franchisee’s obligations under this 
Agreement are personal and may not be voluntarily or involuntrdly sold, pledged; 
assigned,, transferred, shared, .subdivided, sub franchised, encumbered or transferred 
in any way without the prior express written approval of Franchisor. Franchisor will 
not unreasonably withhold, delay or condition its conSerlt to any proposed transfer or 
assignment by Franchisee, vdiich requires Franchisor’s consent under Section 14.03 of 
the Franchise Agreement.

14.04 Conditions for Transfer or Assignment. No Transfer of this 
Agreement will be approved by Franchisor or be effective unless and until:

(i) Franchisee is under no default in the performance Or Observance of any of 
its obligations under this Agreement Or any other agreement with Frarichisor at
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the time Franchisee requests permission to assign this Agreement or at the time of 
the assignment;
(ii) Franchisee has settled all outstanding, accounts with Franchisor, and 
Franchisee, and every principal of Franchisee’s entity^ have executed,a general 
release of Franchisor and all principals of Franchisor from all claims that may be 
brought by you or any principal; the proposed transferee pays Franchisor a fee to 
transfer the Business (the “Transfer Fee”) in the amount of $12,500.00 unless the 
transferee is:

(a) a corporation Or limited liability company of vvhich Franchisee is 
die majority stockholder or majority member, or a child, parent, sibling or 
spouse of Franchisee, in which casemo Transfer Fee will be required. Or
(b) another franchisee Of Yoga Pod, in which case the Transfer Fee 
will be $5,000.00;

(iii) the proposed transferee executes a. separate Franchise Agreement with 
Franchisor, using the then-current form of Franchise A^eement;

(iv) he proposed transferee pays for, attends, and satisfactorily completes the 
trmhing program for new franchisees uiiless;

(a) the. transferee is a current franchisee in good standing in the 
Systeni, or

(b) the;transferee: is and has been a Manager for a period of One year or 
more of a Franchise in good standing;

(v) the individual proposed transferee^ or the stockholders, partners, members, 
or trustees and beneficiaries of a proposed entity transferee, each execute a 
personal guarantee, jointly and severally guaranteeing the performance Of the 
proposed transferee’s obligations; and,

(vi) the proposed transferee demonstrates to; Franchisor’s satisfaction that it, in 
all respects, rneets Franchisor’s; standards applicable to new'franchisees regarding 
experience, personal and financial reputation and stability, willingness and ability 
to devote his or her full time and best efforts to the operation of the franchised 
Business, and any other conditions as Franchisor may reasonably apply in 
evaluating new franchisees. Franchisor must be: provided all information about 
the proposed transferee as it may reasonably require. Because of the confidential 
information available to a franchisee^ no assignment to a competitor ofthe System 
will be permitted.

14.05 Transfer to an Entity. Notwithstanding the preceding sub^section, 
if the initial Franchisee(s) is comprised of One or more; individuals and after 
obtaining Franchisor’s written consent-, the franchise granted hereunder may be 
assigned by the initial franchisee(s) without charge. Once only,, to a newly formed
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corporate entity (such as a corporation, limited partnership or limited liability 
company) vdiich shall conduct no business other than the franchise granted 
hereunder,, which is actively managed by the initial franchisee(s) and in which all of 
the: principal individuals shall own and control the same percentage ownership 
interests as they held as individual franchisees. Franchisor shall be provided with a 
copy of the entity’s organizational documents, and the initial fr:anchise(s) and the 
enti^ shall execute an “Assignment of Agreement to an Entity” in Our standard 
fbrrrt, wherein each of the principals shall exeeute guarantees in our favor.

14.06 In the event of such an assignment by you of the franchise granted 
hereunder to a corporate entity whichyou control, you agree,, as a condition of being 
permitted to malte Such assignment, forthwith to cause the entity and its, 
directors/managers and Owners to acknowledge this Agreement and to agree in 
writing to be bound by the provisions hereof, cause the entity in its articles of 
organization to provide in effect that its objector business is confined exclusively to 
the operation of The Yoga Pod Business as provided in this Agreement, and cause 
the entity to restrict the issue of, and its directors/managers and owners to restrict the 
transfer of, ownership interests of the entiity.

14.07 Death of Franchisee. Upon the death of an individual Franchisee, 
the rights granted by this Agreement may pass (without payment Of arty Transfer 
Fee) to the next of kin or legatees,, provided that Franchisee’s legal representatives 
will within one hundred twenty (120) calendar days of Franchisee’s death apply in 
writing to Franchisor for the right to transfer to the next of kin or legatee 
Franchisee’s rights under this Agreement; Franchisor will not uhreasoflably 
withhold permission so long as the proposed transferees meet- each of the then- 
current requirements Of franchisees.

14.08 Right of First Refusal. Franchisee grants Franchisor the right to 
purchase the Business on the same terms and conditions specified in a bona fide 
written offer from a qualified third party. Within seven (7) days after receipt of the 
bona fide offer acceptable to Franchisee to transfer all or part of the Business, 
Franchisee must forward a Signed copy of the written offer to Franchisor. Franchisor 
will then have access to all Franchisee’s Business: Records in Order to evaluate the 
offer, and may purchase the Business upon notification to Franchisee within thirty 
(30) days and 60 additional days to close the transaction:

14.09 Election of Right / Set Qffs. If Franchisor elects to exercise its 
option to purchase ;Under this Agreement, Franchisor will have the right to set off 
against any payment all amounts due from Franchisee under this Agreement and the 
cost of the appraisal, if any.

14:10 Rights After Refusal. If Franchisor does not exercise its right to 
purchase within the required timeframe. Franchisee may transfer the Business to the 
third party, but not at a lower price or on more favorable terms than disclosed to
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Franchisor in writing. Such transfer remains subject to Franchisor’s prior written 
approval and other conditions specified in this Agreement. If Franchisor does not 
transfer the franchised Business to the transferee on the same terms offered to 
Franchisor, then Franchisee must again extend the right of first refusal to Franchisor 
in the manner described above, before another desired transfer.

15. GENERAL PROVISIONS

15.01 Covenants Not to Compete^ During the term of this Agreement 
and for two (2) years after termination, transfer, or expiration of this Agreement for 
any reason, neither Franchisee, nor persons associated with Franchisee, including 
owners, managers, employees or agents, may participate directly or indirectly or 
serve in any capacity in aiiy business engaged in the Yoga instruction the same as, 
similar to, or eompetihve with the System. This covenant not to compete apphes: (i) 
during the term of the Agreement, within any state in vdiich Franchisor, or 
franchisees do business; and after tenhination within a fifty (50) mile radius from the 
boundary of Franchisee’s Protected Territory, and from any franchised. Franchisor- 
owned or affiliated company-oMied premises; (ii) on the Internet; and (iii) on any 
other Multi-Area Marketing chaimels used by Franchisor.

This covenant not to compete is given in part in consideration for training 
and access to Franehisor’s Trade Secrets, and vsfiich, if used in a competitive 
business without paying royalties and Other payments, would give Franchisee an 
unfair advantage oyer Franchisor and Franchisor’s franchisees. The unenforceability 
of all or part of this covenant not to Compete in any jurisdiction will not affect the 
enforceability of this covenant not to cornpete in other jurisdictions, or the 
enforceability of the remainder of this Agreement.

15.02 Stock Ownership. Nothing in this Section will prevent any active 
officer of Franchisee or rnember of Franchisee’s farnily either individually or 
Collectively, from owning not more than a total Of five percent (5%) of the stock of 
any company, which is subject to the reporting requirements of Sections 11 or 
Subsection 14(d) of the Securities and Exchange Act of 1934.

16. DISPUTE RESOLUTION

For purposes of this Section 16^ "you" includes all of your owners. Affiliates and their respective 
employees, and ' -we" includes all of the "Franchisor-Rel ated Pefsons/Entities."

16.01 Negotiation. The parties will first attempt to resolve any dispute 
relating to or arising out of this Agreernent by negotiation. Franchisor will provide a 
procedure for internal dispute resolution as set forth in the Manual, and diis 
procedure may be revised periodically in Franchisor’s discretion.

B-3t



16.02 Right to Relief. To protect from violations that wOuld cause 
immediate loss and damages. Franchisor and Franchisee each have the right to seek 
from a court of competent j urisdiction;

(i) injunctive relief and any related incidental damages;
(ii) an action for disputes or claims related to or based on the Marks; 

and
(hi) enforcement of a covenant not to compete:

16.03 Arbitration. Except as specifically provided under this Agreement, 
any dispute or claim relating to or arising out of this Agreement must be resolved 
exclusively by rtiandatory arbitration by and in accordance with the Commercial 
Arbitration Rules of the American Arbitration Association (“AAA”) or another 
arbitration service agreed to by the parties. Arbitration will be Gonducted solely on 
an individuals not a class.-wide, basis, unless all parties so agree. No award in 
arbitration involving Franchisor will have any effect of preclusion or collateral 
estoppel in any other adjudication or arbitration. A single: arbitrator shall be selected 
in accordance vvith standard AAA procedure, and the proceedingswill be conducted 
at its Boulder, Colorado, office. Each party shall bear all of its own costs and 
attorneys’ fees and one-half of the arbitrator’s expenses. The decision of the 
arbitrator shall be final and binding.

16.04 Applicability; This dispute resolution section applies to claims by 
and against all parties and their successors. Owners, hianagers, officers, directors, 
employees, agents, and representatives, as to-claims arisiiig but of or relating to this 
Agreement, except as stated above; This dispute resolution clause shall survive the 
termination or expiration of this Agreement;

16.05 Governing Arbitration Law; Notwithstanding; any Choice of law 
provision of this Agreement, all issues relating to arbitration or the enforcement of 
the agreement to arbitrate contained in this Agreement are governed by the U.S. 
Federal Arbitration Act (9 XJ.S.C, § 1 et seq;) and the US. federal cominon law of 
arbitration. This, federal act preempts any state rules on arbitration, including those 
relating to the site of arbitration.. Judgment on an arbitration award, or On any award 
for interim relief, may be entered in any court having jurisdiction, and will be 
binding.

16:06 Goveming Law/Consent-to Venue and Jurisdiction. Except tO the 
extent governed by the Federal Arbitration Act, the United States Trademark Act of 
1946 (Lanham Act, 15 U.S.C. Sections 1051 et seq:) or other federal law^ this 
Agreement shall be interpreted under the laws of the state of .Colorado and any 
dispute between the parties shall be governed by and deteimined in accordance with 
the substantive laws of the state of Colorado, which laws ishall prevail in the event of 
any conflict of law. Franchisee and Franchisor have negotiated regarding a forum in 
Which to resolve any disputes, which may arise between them and have agreed to 
select a forum in order to promote stability in their relationship. Therefore, if a
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claim is asserted in any legal proceeding involving Franchisee, its officers, directors, 
managers dr partners (collectively, “Franchiseei Affiliates”) and Franchisor, its: 
p^ertt, subsidiaries or affiliates and their respective officers, directors and sales 
employees (collectively, “Franchisor Affiliates”) the parties agree that the exclusive 
venue for disputes between them shall be in the state and federal courts of Colorado 
or the Boulder, Colorado office of the AAA and each party waives any objection 
they may have to the personal jurisdiction of or venue in the state and federal courts 
of Colorado or the Boulder, Colorado office of the AAA. Franchisor, Franchisor 
Affiliates, FranOhisee and Franchisee Affiliates each waive their rights to a trial by 
jury.

16.07 LimitatiOnsion Actions. Except for payments owed by one'party to
the other, and unless prohibited by applicable law, ,any legal action or arbitration 
proceeding brought or instituted with.respect to any dispute arising from or related to 
this Agreement or with respect to any breach of the terms Of this Agreement must be 
brought or instituted within a period of two (2) years from the date of discovery of 
the.conduct or event that forms the basis of the legal action or proceedmg.

17. RELATIONSHIP OF THE PARTIES

17.01 Independent Contractor. Franchisee is an independent contractor 
and is not an agent, partner, joint venturer, or beneficiary of Franchisor, nor is 
Franchisor a fiduciary of Franchisee. Neither party will be bound or obligated by the 
other,, except as set forth in this Agreement. Franchisee may not act as an agent in 
the Franchisor’s name or on behalf of the Franchisor for any purpose whatsoever.

17.02 Operations and Identification. Franchisee must conspicuously 
identify itself in all dealings with the public as “independently owned and operated” 
Separate from Franchisor. Franchisee’s employees are employees Of the Franchisee 
alorte and are not, for any purpose; considered employees under the control of 
Franchisor. Franchisor and Franchisee; miwt file separate tax, regulatory, and payroll 
reports for each party’s own operations, and must indemnify the Other for any 
liability arising from the other’s reports.

18. MISCELLANEOUS

ISrOl Entire Agreement. This Agreement, together with all written 
related agreements, exhibits and attachments, constitutes the entire understanding of 
the parties and supersedes all prior negotiations, commitments, and representations. 
Nothmg in the Agreement or in any related agreement is intended to disclaim the 
representations we made in the franchise disclosure document.

18.02 Modification. No modifications of the terrns of this Agreement 
shall be valid unless made in Writing and executed by both Franchisor and 
Franchisee;, However, the Manual may be periodically modified by Franchisor and 
shall be fully enforceable against Franchisee.

B-33



18.03 Waiver Franchisor’s waiver of any particular right by Franchisee 
will not affect or impair Franchisor’s rights as to any subsequent exercise of that 
right of the same or a different kind; nor will any delay, forbearance or omission by 
Franchisor to execute any rights affect or impair Franchisor’s rights: as to; any future 
exercise of those rights.

18.04 Severability. If any part of this Agreement, for any reason, is; 
declared invalid by art arbitrator or court, the declaraition vyill not affect the validity 
of any remainiiig portion. The remaining portion will remairi in force and effect aS if 
this Agreement were executed with the invalid portion eliminated or curtailed. All 
partially valid and enforceable provisions shall be enforced to the extent that they are 
valid and enforceable:

18.05 Conflict vrith Local Law. If any provision of this Agreement is 
inconsistent with a valid applicable law, the provision will be deemed amended to 
conform to the minimum standards required. The parties may execute an Addendum 
setting forth certain of these amendments ^plicable in certain jurisdictions, which 
will apply only so long as and to tiie extent that then applicable laws referred to in 
the addendum remain validly in effect.

18.06 Section Headings. Titles of articles and sections are used for 
convenience of reference only and are not part of the text, nor are they to be 
construed as limiting or affecting the construction of the provisions.

18.07 Legal Costs. If either party institutes a legal proceeding, including 
court proceeding: and arbitration, and prevails entirely or in part in any action at law 
or in equity against the other party based entirely or in part On the terms of this 
Agreement,, the prevailing party shall be entitled to recover from the losing party, in 
addition to any judgment, reasonable attorneys’ fees; court costs and all of the 
prevailing party’s expenses in connection with any action at law.,

18.08 Obligations. Franchisor has no liability fOr Franchisee’s 
obligations to any third party whatsoever.

18.09 Continuation of Agreement. The provisions of this Agreement, 
which by their terms or by reasonable iniplication require performance by 
Franchisee after assignment, expiration or termination, remain enforceable 
notwithstanding the assignment, expiration or termination of this Agreement, 
including those pertaining; to non-competition, intellectual property protection, 
confidentiality and indemnity. This Agreement inures to the benefit of arid is 
binding on tiie respective heirs,, legal representatives, successors, and permitted 
assigns of the parties.

18.10 Delivery. All notices and other communications required by this 
Agreement must be in writing and must be delivered in person, sent by Federal 
Eiqiress or U.S. Mail Overnight delivery, or by registered or certified mail,, return
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receipt requested, or in any other manner Franchisor may designate. 
Communications sent to Franchisor must be sent to the attention of the Chief 
Executive Officer at Franchisor’s address or at any other address Franchisor 
designa;tes in writing. Communications to Franchisee will be sent to Franchisee at 
Franchisee’s last known business address, or at any Other address Franchisee 
designates in writing. Any notice is considered given and received, wheii delivered 
in person, or on the third business day foliov^ng the mailing, if mailed.

18.11 Joint and Several Liability. If two or more persons or entities or 
any combination sign this Agreemeiit, each will have joint and several liability. All 
owners, and controllers of an entity or association which compri’se the Franchisee are 
jointly and severally liable for the Obligations of the Franchisee under this 
Agreement.

18.12 Cumulative Remedies. Rights and remedies under this Agreement 
are cumulative. No enforcement of a right or remedy precludes the enforcement of 
any Other right or remedy.

18.13 Set Off. Franchisee may not set off any amounts owed to 
Franchisor under this Agreement nor may Franchisee vathhold any amounts owed to 
Franchisor due to any alleged non-perfOrrhance by Franchisor under this Agreement. 
Franchisee waives any right tO set off:

18.14 Completion of Agreement. The parties agree to acknowledge, 
execute and deliver all further dbcuments, instrurnents or assiirances and to perform 
all further acts or deeds as may be reasonably required to cany out this Agreement.

19. acknowledgement

BY SIGNING THIS AGREEMENT, FRANCHISEE ACKNOWLEDGES THAT:

19.01 FRANCHISEE HAS CONDUCTED AN INDEPENDENT 
INVESTIGATION OF THE YOGA POD SYSTEM AND RECOGNIZES 
THAT THE BUSINESS CONTEMPLATED BY THIS AGREEMENT
ewOlves business risk and will largely depend upon the
ABILrrV OF FRANCHISEE AS AN INDEPENDENT BUSINESS PERSON; 
AND

19 02 FRANCHISOR HAS NOT GIVEN AND FRANCHISEE HAS
NOT RECEIVED ANY EXPRESS OR IMPLIED WARRANTY OR 
GUARANTY REGARDING POTENTIAL VOLUME, PROFITS, OR 
SUCCESS OF THE BUSINESS CONTEMPLATED BY THIS AGREEMENT; 
AND

19.03 FRANCHISEE IS NOT A PARTY TO OR SUBJECT TO 
AGREEMENTS THAT MIGHT CONFLICT WITH THE TERMS OF THIS
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AGREEMENT AND AGREES NOT TO ENTER INTO ANY CONFLICTING 
AGREEMENTS DURING THE TERM OR ANY RENEWAL TERMS;

19 04 FRANCHISEE HAS RECEIVED THE FRANCHISE 
DISCLOSURE DOCUMENT DISCLOSURE DOCUMENT REQUIRED BY 
THE FEDERAL TRADE COMMISSION WITH APPLICABLE EXHIBITS 
AT LEAST FOURTEEN (14) CALENDAR DAYS BEFORE THE DATE ON 
WHICH THIS AGREEMENT WAS EXECUTED, AND HAS RECEIVED A 
COPY OF THE COMPLETE YOGA POD FRANCHISE AGREEMENT AT 
LEAST SEVEN (7) CALENDAR DAYS BEFORE THE DATE ON WHICH 
THIS AGREEMENT WAS EXECUTED.

IN WITNESS WHEREOF, the parties hereto have executed, sealed and delivered this 
Agreement in two (2) or more counterparts on the day and year first above written.

FRANCHISOR: 
The Yoga Pod, Inc.

FRANCHISEE:

By:

Alex Jarbpe, CEO 

Date Signed:____________

[Signature

Printed Name, 
Date Signed: _

Signature

Printed Name 
Date Signed: _
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ATTACHMENT I 
TO FRANCHISE AGREEMENT 

TERRITORY ADDENDUM

THIS ADDENDUM to The Yoga Pod, Inc. Franchise Agreement (“Agreement”) dated
, 20__ between The Yoga Pod, Inc. (“Franchisor”) and

(‘Tranchisee”)j is made effective as. of the date of
the Franchise Agreement.

1. Piihcipal Business Address. Franchisee’s Principal Business Address is:

2. Initial Franchise Fee. The Franchisee shall pay $_ 
Fee pursuant to Section 5.02 of the Agreement.

3. Premises. Franchisee’s Studio will be located at:

as an Initial Franchise

Protected Territory. Once the location of your Studio in Item 3 dbove^ is selected by you 
and, approved by us, you and we will insert the boundaries of your approximate two mile 
Protected Territory below: Franchisor will not own, operate, lic^e a business for the 
operation of another The Yoga Pod Franchise within the area described as:

Executed this day of _ ^20_

The Yoga Pbdy Inci FRANCHISEE:

Alex Jarboe,, CEO Signature

Pate signed [Printed name]

Date Signed

Signature

printedname]

Date Signed
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ATTACHMENT II 
TO FitANCHISE AGREEMENT

AUTHORIZATION AGREEMENT 
FOR PREAUTHORIZED PAYMENT SERVICE

4:^InterGept Efr

Employer anet/or Third Pam
Name:
Street Address:
City. State. Zip:
Telephone:
Fax Number.

INTERCEPT CORPORATION
1700 42nd St. S. Suite 2000

Fargo. ND 58103

An&orization for Debit and Credit 
Electronic Funds Transfers

I baeby anthciize. on das day of _ my employer and/or third patty as
referred to l^mthin, and their agents including Intercept C<npoiatioa (IC), to initiate electronic 
witfadiBwals and/dr d^sits to the bank ucount diown bdow. I tmderstand ^ at^ustment an^or 
reversing entries may be made to this account to insure an accurate ai^ balanced acconnhng of all 
transactions. This au^rization will remain in effect until;

a) I notify my Banh and IC in writing to tenninote this agreement and give the 
Bank and IC reasonable time to terminate this agreement,

b) The Bank, third paify/employer, and/or IC have sent me five (S) business daj’s 
advance written notice of the Bank's and/or IC’s termination of t^ .‘Agreement

I undci^d that any cancellation in writing will become, effectiro no earlier than five (.5) busings 
days afier the day the last tranmction has cleared and there are no outstanding balances to die 
account.

I UNDERSTAND THAT BNTERCEFT CORPORATION PROMDES ELECTRONIC FUND 
TRANSFER SERVICES TO THIRD PARTIES AND/OR M\’ EMPLOYER THE FUNDS TO 
BE TRANSFERRED MUST BE COLLATERALLY FUNDED .AND ARE FULLY 
GUARANTEED BY M\' EMPLOYER AND/OR MYSELF. IN THE EVENT THE FUNDING

TRANSFERRED FUNDS TO MY ACCOUNT, I AUTHORIZE INTERCEPT 
CORPORATION TO WITHDRAW/REAERSE FROM kIV ACCOUNT THE .AMOUNT OF 
FUNDS TRANSFERRED IN ^OR I ALSO UNDERSTAND TH.AT IC MAY 
WITHDRAW A.ND/OR DEPOSIT TO MY ACCOUNT VARIOUS FUNDS REGARDING 
MY PARTlGIPAnON IN A FLEXIBLE BENEFTT/CAFETERLA PLAN/ERISA PL.AN. I 
KREBY HOLD INTERCEPTEFT RARMLESS FOR TRANSFERRING ANY FUNDS 
DESIGNATED FOR FLEX BENEFITS UPON THE DIRECTION OF MY EMPLOYER OR 
PROCESSOR AND THAT MY REMEDY FOR ANY ERRO.NEOUS TRANSFERS IS

k^EMPLOATO .AND TH.AT I WILL 
HOLD HARMLESS INTERCEPTEFT FROM ANY LLABIUIY AND DAkLAGES 
RESULTING THEREFROM I UNDERSTAND, .AGRK, .AND ACKNOWLEDGE THAT 
.AS PART OF THE ACH PROCESS, O.NCE FUNDS ARE DEBIIED FROM THE BANK 
ACCOUNT SHOW?/ BELOW PURSUANT TO THIS .AGREEMENT, SUCH FUNDS

ICS B.A>« .AND THAT IC
SH.ALL BE THE ONLY ENTITY AUTHORIZED ON SUCH ACCOUNTS. I FURTHER 
.ACKNOWLEDGE THAT SUCH IC .ACCOUNTS SRALL BE SUBJECT TO SETOFF BY 
ICS RANK

pB3?»80a.mSB2B - - MilDiSfoeKESlKSiii - 17Dii.42"Sre5JS.Sa.iCai,ifB9e^tCtSeiBJ

B-n.i



'^Intercept BhT'
Hettromc Funds Transfer a§ U S.C. § 1693): 1 harely ackn<Krtedge receipTof 
financial imtitution described here wifiiin of. (b the underagoed’s liability for an unauthorized 
elecbonic fimd transfer, 0i) the nnderaiped’s duty to pionqitty igrart such unauthorized transfers, 
6i0 the undersig&ed’s liability for diarges for electronic fimd iran^rs, (tv) die undersigned's right 
to stop payment of pre-antfaorized electronic fund traidfers, <v) the procedure to initiate such stop 
payn^ ordets, (vi) tlm ri^ to r«:eive docummitation of electronic fimd transfers, and (vii) the 
Bank's liability pursuant to the Electronic Funds Ttans&r Act found at 13 U.S.C. § 1693, et aL

limitation of Action: 1 acknowlolge that I have 60 days firom the date of a withdrawal frmn or 
deposit to the account shown below to dispute the withdrawal or deposit by contacfing my mnployei 
and hderc^ Corporation by telqdione and latm supplmrated in wiit^ or in writing of say 
discrqiancira, enors' or diqn^ cancemmg any transfer of fimds to ox from any' account processed 
by Interoqil This will include but not limited to, errors in amoun^ erroneous transactimis, or other 
transactions processed. All written notices must include the following infoimatioa'

a)

b) 
0 
4)
e)
f)

The name of the conqiany with whom the undasigped authorized toe tnmsaction, te., 
enqtloyer and/or third pa^.
Federal Taapayer ID numbs of toe conqnny autoorized to make toe transaction; 
Federal Taxpayer ID nimbs of the undersigiied;
XltC of tll£
The iHune, account number and ABA number on toe transaction in question; 
The doDar amount of the transaction in questior^ and 
besoiption of toe error and explanation of the error.

I understand and ag^ tlml ttty etttyloyer, its agent, or IC will inform me of die results of todr 
investigation within tmi (10) do^ of toe receipt of toe conqdaint and wiD correct any error pronq>ily. 
l undeistand and agree t^ifmy entyloyer, and/or its age^ or ICne^more time, IC may take iq> 
to 43 days to investigate the undasig^’s complaint. For transfers initiated outside toe United 
States or transfers resultiim.fruiri point of sale or drfrit/acces cards, toe time periods for lesolving 
enors will be 43 dtys and % days le^pectivety.

Undersigned’s Name Date

Finandal Institution Branch

City

M I I I I I I I I
Routmg (ABA) Number

Phone Number

I I I I I I i I I I
Routmg (ABA) Numba

II I I I I I I I I I I I I II I I
AocmuitNuiriber Account Type: Checking □ Savings □

I I I I I I I I I I I I I I I I 1~l
Account Number Account Type; Checking a Savings o

Undersigned s Signature Social SecurityT'hnnba'

aaadi to this aabnsmtiaD a voided peiscDal chsci for voificBttoB of «U clieddng ammiu infinnmlHm.

lwran««aa.37BJ32e ■ a* 70ij«?3.s3«i - «vt.is£nspau»ni • iToaar’svBris. as. aioo,F3!9i.tra'seio3

B-II-2



ATTACHMENT HI 
TO FRANCHISE AGREEMENT

PROPOSED TRADE NAME and DELEGATION OF AUTHORITY

1„ Franchisee may not commence operation of the fr^chise, unless and until the Frjuichisor 
approves the trade name / assumed name under \\fiich Franchisee will operate the 
business.

Franchisee’s Proposed Trade Name;!______________

The above Proposed Trade Name is approved by the Franchisor:

The Yoga Pod, Inc.

By:
Alex Jarboe, GEO

Date approved

2. If the franchisee is comprised of more than one individual, please provide the name of the
one individual that has fihal and ultimate authority to represent and make binding 
decisions on behalf of the franchisee:

We hereby designate _____
authority to act on our behalf

,as the sole individual who has

Date
Signature

[Print Name]

Signature

[Print Name]



ATTACHMENT IV 
TO ERANCHISE AGREEMENT

ASSIGNMENT OF AGREEMENT TO AN ENTITY

The Franchisee(s), named below, as Assignor, hereby- assigns that eeftain Franchise Agreerhent,
dated, 20____________ between The Yoga Pod, Inc (“Franchisor”) to the entity named below
(Assignee). This assignment Shall be effective as of the dated executed by the Franchisor, below.

WHEREAS, the.Franchise Agreement was executed by Franchisee (whether comprised of one or 
more individuals); and, WHEREAS, Franchisee desires to assign all of Franchisee’s rights under 
the Agreement(s) to a corporation or limited liability company^ wholly o^ed and/or controlled 
by said Franchisee, NOW THEREFORE, Franchisee (Assignor) and the officer(s), director(s), 
owier(s) or the member(s) of the respective entity (Assignee^ who together with Franchisee 
constitute all of the shareholders of corporation, or the members of the limited liability company, 
and who, in order to induce Franchisor to consent to die assignment of the Franchise Agreement 
to the entity in accordance with the provisions of Article 14,03 of the Franchise Agreement, said 
individuals hereby agree as follows:

1. The undersigned Franchisee shall remain personally liable in all respects under the 
Franchise Agreement. All of the undersigned officers,, directors and shareholders of the 
corporation, or the members of the lirriited liability company,, intending to be fully legally bound 
hereby agree, jointly and severally, to be personally bound by the provisions of the Franchise 
Agreement including the restrictive covenants contained in Article 15 of the Franchise 
Agreement thereof, to the same extent as if each of them were the Franchisee set forth in the 
Franchise Agreement and they hereby jointly -and severally personally guarantee all of the 
Franchisee’s obligations set forth in said Franchise Agreement.

2. The undersigned officer(s), director(s) and owner(s) of a majority of the issued and 
outstanding voting stock of the corporation hereby agree not to transfer any stock in the 
corporation or, as appropriate, the member(s): Of the limited liability company hereby agree not 
to transfer any interest in the company without the prior written approval of the Franchisor and 
further a^ee that all stock certificates representing shares in the corporation, or all certificates 
representing membership interests in the company shall bear the appropriate legend;

“The shares of stock represented by this certificate are subj ect to the terms and conditions'
set forth in a Franchise Agreement dated,, 20_______________ between Franchisee and
The Yoga Pod, Inc”.

“The ownership interests represented by this certificate are subject to the terms and
conditions set forth in a Franchise Agreement dated , 20____________  between
Franchisee and The Yoga Pod, Inc”.
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3.a. The initial FrMchisee(s), whether one or more, hereby consent to the assignnierit:

Signed.in his, her, their individual capacity Date

3 .b. The Assignee Entity (Corporation or Limited Liability Company); 
. orgailized in the state of _________________ .■ hereby Consents to the

Assignment:

Signed,by the enti^’s authorized representative Title

3.C. The follovving individuals, being all of the officers, directors and shareholders of the 
corporation or, as appropriate; the members of the limited, liability company, hereby 
execute this Assignment, to be effective aS of the dated signed by the Franchisor, below:

Signed Date Signed Date

Printed Name Printed Name

Signed Date Signed Date

Printed Name Printed Name

3.d, In consideration of the execution of the above Agreement by the named individuals 
and entity. The Yoga Pod, Inc. hereby consents to the above assignnrent on this 

day of, 20__________________________ .

The Yoga Pod, inc.:
By: _______________________

Alex Jarboe, CEO

Printed name

Title
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ATTACHMENT V 
TO FRANCHISE AGREEMENT

CONFIDENTIALITY and COVENANT NOT TO COMPETE AGREEMENT 

Instructions:

This “Confidentiality and Covenant Not to Compete Agreement must be completed and signed by 
the spouse of the Franchisee, every manager of the Franchisee, each Guarantor of the Franchisee, 
and each key employee haying access to the Franchisor's confidential information. This is an 
omoihs requirement that continues beyond the execution of the Franchise Agreement. The signed 
origihal(s) of this Agreement must he delivered to the Franchisor.by the Franchise no later than 10 
days following execution of the Franchise Agreement or no later than 16 days following the 
commencement of the relationship with the Affiliate,

This Agreement is made and entered into between ("Franchisee")^, and
("Franchisee Affiliate") ^d is intended to benefit both the Franchisee 

and The Yoga Pod, Inc("Franchisor"),

Recitals

Whereas, Franchisor has develpped a unique system (the "System") and is engaged in the 
business of offering, selling or granting franchises or licenses for the operation of a location to 
provide Yoga instruction to individuals (“Business”), known as The: Yoga Pod, and.

Whereas, Franchisor has granted to Franchisee the limited right to develop an The Yoga Pod 
Business using the System, the Licensed Marks and the Trade Secrets, pursuant to a Franchise 
Agreement (“Franchise Agreement"), by and between Franchisor,and Franchisee; and. 

Whereas, the System includes, but is npt limited to, certain trade names, service marks, 
trademarks, Ipgos, emblems and indicia pf origin ("Licensed Marks"), including, but not 
limited to, the Marks and other trade names, service marks, trademarks^ logos, insignia, 
slogans, emblems, designs and corhmereial symbols as Franchisor may develop in the future 
to identify for the public the Source: of services and products marketed under such marks and 
under the System and representing the System's high standards of quality, appearance and 
service ^d distinctive marketing, uniform standards, specifications and procedures for 
performing services, merchandising, management and financial control; operations; quality 
and imiformity of services offered; training and assistance; and advertising, marketing and 
pfomotional programs; all of vtiieh may be changed, improved and fiirther developed by 
Franchisor from time to time and are used by Franchisor in connection with the operation Of 
the System ("Trade Secrets"); and.

Whereas, the Licensed Marks and Trade Secrets provide economic advantages to Franchisor and 
are not generally known to, and are not readily ascertainable by proper means by. Franchisor's: 
competitors who could obtain economic value from kitowledge and use of the Trade Secrets; 
and.

Whereas, Franchisor has taken and intends to take all reasonable: steps to maintain the 
confidentiality and secrecy of the Trade Secrets; and,
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Whereas, Franchisor and Franchisee have agreed in the Franchise Agreement on the importance 
to Franchisor and to Franchisee and other licensed users of the System of restricting the use, 
access, and di ssemination of the Trade Secrets; and.

Whereas, It will be necessary for employ ees, agente and independent contractors of Franchisee, 
or any entity having an interest in Franchisee ("Franchisee Affiliates") to have aceess^to and to 
use some or all of the Trade Secrets in the management and operation of Franchisee's The 
Yoga Pod Business using the System;, and.

Whereas, Franchisee has agreed to obtain from those Franchisee Affiliates written agreements 
protecting the Trade Secrets and the System against unfair competition; and.

Whereas, Franchisee Affiliate desires or will beconie associated with or be employed by 
Franchisee;, to remain in such employment,, or is or will become involved with the Company 
in the capacity of an officer, partner, director, agent, employee, principal, or as a beneficial 
owner of the person or entity tilat has acquired the right to operate a Business of the Company 
(“Franchisee”), or as an immediate family member of the Franchisee and will become 
privileged-as to certain Confidential Information;, and.

Whereas, Franchisee Affiliate desires and needs to receive and use the Trade Secrets in the course 
of his employment or association in order to effectively perform die services for Franchisee; 
and.

Whereas, Franchisee Affiliate acknowledges that receipt of and the right to use the Trade Secrets 
constitutes independent valuable consideration for the representations, promises and 
covenants made by Franchisee Affiliate herein;

Now Therefore, in consideration of the mutual covenant and obligations contained herein, the 
receipt and sufficiency of which are acknowledged, die parties agree as follows;

CONFIDENTIALITY AGREEMENT

1. Franchisor and/or Franchisee may disclose: to Franchisee Affiliate some or all of the Trade 
Secrets relating to the System. All, information and materials, including, without limitation, 
manuals, drawings, marketing techniques, specificationsi techniques and compilations of data that 
Franchisor provides to Franchisee and/Or Franchisee Affiliate shall be deemed confidential Trade 
Secrets for the purposes of this Agreement.

2. Franchisee Affiliate shall receive the Trade Secrets in confidence and shall, at all times, 
maintain them in confidence, and use them Only in the course of his employment Or association 
with a Franchisee and tiien only in connection with die development and/or operation by Franchisee 
of ah The Yoga.Pod Business for so long as Franchisee is licensed by Franchisor to use the System.

3. Franchisee Affiliate shall not at any time make copies of any documents or eompilations 
containing some or all of the Trade Secrets without Franchisor's express written permission.

4. Franchisee Affiliate shall not at any time disclose or permit the disclosure of the: Trade 
Secrets except to other ernployees of Franchisee and only to the: limited extent necessary to train or 
assist other employees of Franchisee in the development Or operation of an The Yoga Pod Business.

B-y-2



5. Franchisee Affiliate shall surrender materid containing some or all of the Trade Secrets 
to Franchisee or Franchisor, upon request, or upon termination of employment by Franchisee, or 
upon conclusion of the use for which such information or material may have been furnished to 
Franchisee Affiliate.

6. Franchisee Affiliate shall not at any time, directly or indirectly, do any act that would dr 
would likely be injurious or prejudicial to the goodwill associated with the Licensed Marks, the 
Trade Secrets or the System.

7. All manuals are loaned by Franchisor to Franchisee for limited purposes only and, remain 
the property of Franchisor and may not be reproduced, in whole or in part, without Franchisor's 
written consent.

COVENANTS NOT TO COMPETE

1. In order tp protect the good-Mll and unique qiidities of the System and the confidentiality 
and vdue of the Trade Secrets, and in consideration for the disclosure to Franchisee Affiliate of the 
Trade Secrets, Franchisee Affiliate further agrees and covenants that Franchisee Affiliate will not 
without the prior written consent of Franchisor:

a. Have any direct or indirect interest as a disclosed or beneficial owner in a Gdmpetitive 
Business, except with Franchisor's approval;

b. Perform services as a director, officer, manager, employee, consultant, representative, agent 
or otherwise for a Competitive Business wherever operating except: with Franchisor's 
approval;

c. Employ, or seek to employ, any person who is at the time or was within the preceding 180 
days employed by Franchisor, any of its affiliates or any of its franchisees, or otherwise 
directly or indirectly induce such person to leave that person's employment; or

d. Divert or attempt to diyert, directly or indirectly, ^y business, business opportunity or 
customer of theiThe Yoga Pbd.Business to any competitor;,

e. Make any disparaging remarks, or otherwise take my action or do anything that coiild 
reasonably be; anticipated to cause loss or damage to the business or business opportunities, 
affairs, reputation and goodwill of, or otherwise negatively reflect upon. Franchisor, the 
System or the Licensed Marks; and

The term "Competitive Business" as used in this Agreement means any business (other than an The 
Yoga Pod operated under a franchise agreement with Franchisor) the primary activity of which is 
providing Yoga instruction to individuals under the The Yoga POd trademarks, trade names, service 
marks, and logos (“Marks”) or the offering of any product or service offered by Franchisor or by 
Franchisor's approved vendors.

2. This Covenant Not to Compete shall apply:
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(a) during the term of Franchisee Affiliate’s relationship^ association with or employment by 
Franchisee anywhere within the United States; and,

(b) for the two years following the temiination of Franchisee Affiliate’s association with or
employ merit by Franchisee:

(1) within Franchisee’s Protected Territory or any area serviced by Franchisee;
(2) within counties adjacent to Franchisee’s Protected Territory or within a Territory then 

operated by or under development by Franchisor or pother franchisee of Franchisor;
(3) within a fifty mile radius frOiri the boundary of Franchisees Protected Territory or from 

any other franchised or Company-owned llie Yoga Pod, Inc, or
(4) on the Internet or on any other Multi-Area Marketing channels used by Franchisor.

The restrictions of this Section will not be applicable: to the ownership of shares of a class of 
securities listed on a stock exchange or traded on the over-the-counter market that represent five 
percent (5%) or less of the number of shares of that class of securities, issued and outstanding. 
Franchisee! Affiliate, Franehisee, and its officers, directors, shareholders, managers, members and 
paftners expressly acknowledge that they possess skills and abilities Of a general nature and have 
Other opportunities for exploiting such skills. Consequently, enforcement Of the covenants made in 
this Section will not deprive them of their personal goodwill or ability to earn a living.

MISCELLANEOUS

1. Franchisee shall make all commercially reasonable efforts to ensure that Franchisee Affiliate 
acts as required by this Agreement.

2. Franehisee and Franchisee Affiliate agree that in the event of a breach of this Agreement, 
Franchisor would be irreparably injured and be without an, adequate remedy at law. Therefore, in 
the event of such a breach. Or threatened or attempted breach of any of the provisions hereof. 
Franchisor shall be entitled to enforce the provisions of this Agreement and shall be entitled, in 
addition to any other remedies that are made available-to it at law or in equity, including the right to 
terminate the Franchise A.greement, to a temporary and/or permanent injunction and/or a decree for 
the specific performance of the terms of this Agreement, without the necessity of showing actual or 
threatened harm: and without being required to furnish a bond or other security. Franchisee and 
Franchisee Affiliate, agree that Franchisee’s and/or Franehisee Affiliate’s sole remedy in the event 
of the entiy of such injunctive relief shall be dissolution of such injunctive relief, if warranted, upon 
hearing duly had; provided, however, that all Claims for damages by reason of the wrongful 
issuance of any such injunction are hereby expressly waived by Franchisee and by Franchisee 
Affiliate.

3. Franchisee Affiliate agrees to pay all expenses (including court costs and reasonable 
.attorneys' fees) incurred by Franchisor and Franchisee in enforcing this Agreement.

4. Any failure by Franchisor to object to or take action with respect to any breach of this 
Agreenaent by Franchisee Affiliate shall not operate or be construed as a waiver of or consent to 
that breach or any subsequent breach by Franchisee Affiliate.
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5. THIS AGREEMENT SHALL BE GOVERNED BY. CONSTRUED AND ENFORCED IN 
ACCORDANCE WITH THE LAWS OF THE STATE OF COLORADO. FRANCHISEE 
AFFILIATE HEREBY IRREVOCABLY SUBMITS HIMSELF TO THE JURISDICTION OF 
THE STATE COURTS OF BOULDER COUNTY, COLORADO OR THE U. S. DISTRICT 
COURT FOR THE DISTRICT OF COLORADO; FRANCHISEE AFFILIATE HEREBY 
WAIVES ALL QUESTIONS OF PERSONAL JURISDICTION OR VENUE FOR THE 
PURPOSE OF CARRYING OUT THIS PROVISION. FRANCHISEE AFFILIATE HEREBY 
AGREES THAT SERVICE OF PROCESS MAY BE MADE UPON HIM IN ANY PROCEEDING 
RELATING TO OR ARISING UNDER THIS AGREEMENT OR THE RELATIONSHIP 
CREATED BY THIS AGREEMENT BY ANY MEANS ALLOWED BY COLORADO OR 
FEDERAL LAW. FRANCHISEE AFFILIATE FURTHER AGREES THAT VENUE FOR ANY 
PROCEEDING relating TO OR ARISING OUT OF IMS AGREEMENT SHALL BE IN 
BOULDER COUNTY, COLORADOj PROVIDED, HOWEVER, WITH RESPECT TO ANY 
action that includes injunctive relief or other EXTRAORDINARY RELIEF, 
FRANCfflSOR OR FRANCMSEE MAY BRING SUCH ACTION IN ANY COURT IN ANY 
STATE THAT HAS JURISDICTION.

6. The parties acknowledge £uid agree diat each of the eovenarifs contained herein are 
feasoiiable limitations as to time, geographical area, and scope of activity to be restrained and do 
not impose a greater restraint than is necessary to protect the goodwill or other business interests of 
Franchisor. The parties agree that each of the foregoing covenants shall be construed as 
independent of any other covenant or provision of this Agreement. If all or any portion of a 
covenant in this Agreement is held unreasonable or mtenforceable by a court or agency havirig valid 
jurisdietibn in any unappealed fiual decision to which FfanchisOr is a part. Franchisee Affiliate 
eN^resSly agrees to be bound by any lesser covenant embraced within the teims of such covenant 
that imposes the majdrnum duty permitted by law as if the resulting covenant were separately stated 
in and made a part of this Agreement: If any provision of this Agreement shall be hel d, declared or 
pronounced void, voidable, invalid, unenforceable or inoperative for any reason, by any cOurt of 
competent jurisdiction, government authority or otherwise^ such holding, declaration or 
pronouncement shall not affect adversely any other provisions of this Agreement ^^llich shall 
otherwise remain in full force and effect.

7. This Agreement contains the entire agreement of the parties regarding the subject matter 
hereof This Agreement may be modified Only by a duly authorized writing executed by all parties.

8. The rights and remedies of Franchisor under this Agreement are fully assignable and 
transferable and shall inure to the benefit of its respective affiliates, successor and assigns. The 
respective Obligations of Franchisee and Franchisee Affiliate hereunder may not be assigned by 
Franchisee or Franchisee Affiliate without the prior written consent of Franchisor.

9. The waiver by Franchisor of any breach of any provision of this Agreement by Franchisee 
or Franchisee Affiliate shall not operate or be construed as a waiver of any subsequent breach 
thereof

B-V-5



10. In any action at law or in equity to enforce any of the provisions or rights under this 
Agreement, the unsuccessful party in such litigation, as determined by the court in a final j udgment 
or decree, shall pay the successful party or parties all costs, expenses and reasonable attorneys’ fees 
incurred therein by such party or parties (including without limitation such costs, expenses and fees 
on any appeals), and if such successful party shall recover judgment in any Such action or 
proceeding, such costs, expenses .and attorneys’ fees shall be included ^ part of Such judgment.

1L All notices and demands required to be given hereunder shall he in writing and Shall be sent 
by personal delivery, expedited delivery service, certified or registered mail, return receipt 
requested, firstyclass postage prepaid, facsimile,, telegram or telex (provided that the sender 
confirms the facsimile^ telegram Or telex by sending an original confirmation copy by certified or 
registered mail or expedited delivery Service within three business days after transmission), tO the 
respective parties at the following addresses unless and until a different address has been designated 
by written notice to the other parties.

If directed to Franchisor, the notice shall be addressed to;

The Yoga Pod, INC 
3701 Arapahoe Avenue,, #C117 
Boulder, Colorado 80303 

Attention, Alex Jarboe, CEO
Email: Alex@yogapod.com

If directed to Franchisee, the notice shall be addressed to:

Attention;
Email:

If directed tO Franchisee Affiliate, the notice shall be addressed to:

Attention:
Email:

Any notices sent by personal delivery shall be deemed given upon receipt. Any notices given by 
facsimile shall be deemed given upon transmission, provided confirmation is made as provided 
above. Any notice sent by expedited delivery service or registered or certified mail shall be deemed 
gven three business days after the time of mailing. Any change in the foregoing addresses shall be 
effected by giving 15 days' written notice of such change to the other parties. A “business day” for 
the purpose of this Agreement excludes Saturday, Sunday and national holidays.
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The effecti ve date of Agreement shall be theday of 

FRANCHISEE:

FRANCHISEE AFFILIATE:

Signature

Printed Name

Signature

Printed N^e

_,20

Relationship of Franchisee Affiliate to the Franchisee:
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ATTACHMENT VI 
TO FRANCHISE AGREEMENT

(To be used at time of Transfer of Franchise and for other Designated Purposes)
(Should not be signed at time of award of Initial Franchise)

FULL. AND FINAL MUTUAL RELEASE

FOR AND IN CONSIDERATION of the mutual covenants contained herein, and other good and 
valuable consideration^ the receipt and sufficiency of which is hereby acknowledged by all 
parties, the parties agree and covenantas follows;

1. The undersigned The Yoga Pod, Inc. ("the Fr^chisOr"), does hereby release and forever
discharge  ("the Franchisee"), officers, directors, successors, 
shareholders, agents, assigns, employees, representatives, and any and all other persons, 
firms and corporations whatsoever, from any and all claims, demands, damages, actions, 
causes Of action, or suits of any kind or nature whatsoever, both known and unknown, 
arising Out Of, related to or in miy way connected with the Franchise Agreement dated 

^and specifically including but not limited to, any and all claims or 
demands which may have been alleged or any other future claims related to the above 
Franchise Agreement.

The undersigned (the “Franchisee”) and its shareholders, officers.
and directors does hereby release and forever discharge The Yoga Pod, Inc. (“the 
Franchisor”), its; successors, agents, assigns, officers, directors, shareholders, employees, 
representatives, and any and all other persons, firms and corporations whatsoever, from 
any and all claims, demands, damages, actions, causes of action, or suits of any kind or 
nature whatsoever, both known and unknown, breach of contract, defamation, and any 
claims whatsoever. This Full, Final and Absolute Mutual Release (the "Release") shall 
apply to all agreements or contracts existing or entered into by and between 

(“the Franchisee”) and The Yoga Pod, Inc..

It is understood and agreed that the settlement evidenced by this Release is a compromise 
Of all claims herein specified, whether past, present or future, that such claims are 
doubtful and disputed, and that execution of this Release is not tp be construed as an 
admission of liability on the part of any party. Rather, liability is expressly denied.

The consideration expressly mentioned.herein is the only consideration paid or to be paid 
by said parties hereby released. No representations as to damages or liability have been 
made. The parties acknowledge that, no other party, or agent, or attorney of any other 
party, has made any promise, or representation or warranty to induce this Release, not 
herein expressly set forth, and no such promises, representations or warranties are relied 
upon as a consideration for this Release, or otherwise, but any and all of the parties! 
fespective claimsi of whatever nature are hereby fully and forever released, compromised 
and settled. Full and complete compromise, settlement, and accord and satisfaction are 
hereby acknowledged, and it is expressly agreed by the undersigned parties never to sue 
any of the Other parties hereby released on any alleged pronuse, representation or 
warranty for this Release not herein expressly set forth.
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5. This Agreement contains the; entire agreement and understanding between the parties as 
to the matters Specified herein and supersedes and replaces all prior negotiations or 
proposed agreenients on this subject matter, whether written or oral. The terms contained 
herein may not be modified or amended except in writing signed by the parties. The 
terms of this Release are Contractual and not a mere recital. Since the purpose of this 
Release is to end this matter forever, should it develop that there are any errors^ mistakes 
or any omissions in this instrument, whether legal or factual and whether mutual or 
unilateral, vdiieh would cause the release of the, parties herein released to be defective or 
less than complete, then the undersigned will sign any and all documents and do any and 
all things necessary to effectuate a full, final and absolute release of said party.

6. The undersigned further state that they have carefully read the foregoing instrument; that 
they know die contents thereof; that they understand and agree to each and every term 
and condition contained herein; that they signed the same as their own free act and deed; 
and that they have not assigned any rights released hereunder to any person or 
organization, private or governmental.

7. The terms of this Release arose from negotiations and discussions between the parties. 
Accordingly, no claimed ambiguity in this Release shall be Construed against any party 
claimed to have drafted or proposed the lariguage in question.

8; This Release shall be governed by and construed pursuant to the laws of the State of 
Colorado.

9.J This Release may be executed in two copies, each of which shall he deemed an original.

WITNESS OUR SIGNATURES, this the___ day of, 20______________

The Yoga Pod, Ina 
By::

Alex Jarboe, CEO

Franchisee:
By:

.(title)
(By our Signature above, we attest to this Agreement for stockholders, members, corporate and 
individually)
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EXHIBIT C 
The Yoga Pod, Inc.

COMPLIANCE QUESTIONNAIRE

You, as a prospectivQ Franchisee of The Yoga Pod, Inc., doing, business as Tlie Yoga Pod, are preparing 
to enter into a Francliisei Agreement for the purchase and operation of a The Yoga Pod ffancluse. The 
purpose of this Questionnaire is to determine whether any statements or-promises were made to you that 
The Yoga Podj Inc. did not authorize or that may be untrue, in^curate or misleading. In addition, this, 
Questionnaire may bemsed to ensure and evidence compliance vvith applicable state laws and regulations 
which apply to arid regulate the sale of franchises. Pleasereview each of theTollowmg questions carefully 
and please print’complete and honest responses to each question.

1. Full Name(s) of prospective Franchisee:

2. Current Address: 
(Street, City, State, Zip Code)

3. Please state the date that the The Yoga Pod’s Franchise Disclosme Document was received and by 
whom?

Date Received: Recipient:

4. Have you received and carefully reviewed the The Yoga Pod’s Franchise Disclosure Document,and 
its: exhibits:, ihcluding the The Yoga Pod’s Franchise Agreement and its attachments?

___ Yes ___ ^No

5. Do you understand all information contained in the The Yoga Pod’s Franchise Disclosure Document 
and its exhibits, including the The Yoga Pod’s Franchise Agreement and its, attachments?

___ Yes ___ No
* If you answered “No” to this question, please explain which sentences, paragraphs or:sectionsiof the 

The Yoga Pod’s Franchise Disclosure Document and its exhibits you do not-midersfand? (Attach 
additional pages, if necessary).

6. Have you diseussed the benefits and risks of operating afire Yoga Pod’s franchise witlr an attorney, 
accountant or any other professional advisor of your choice?

Yes No

7. Do you understand the benefits and risks refen-ed to in Question 6? No

8. please indicate the date and location of the first face-to-face-meeting between you and a 
representative of The Yoga Pod, Inc..

Date: place:

9. Have you asked any The Yoga Pod representative any question(s) concerning tire The Yoga Pod’s 
Franchise Disclosure Document that were not satisfactorily answered?
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No

If you answered “Yes” to Question 10^ please explain. (Add additional pages, if necessary)

10. Do you luiderstand that the success or failure of your business will depend in large part upon your
skills, abilities, competition from other businesses; interest rates, inflation, labor ^d supply costs, 
lease terms, as well as other economic and business factors? ___ Yes ___ No

11, Has any The Yoga Pod employee or any person speaking on its behalf made.any statement or promise
concerning a fremchised business that is different from the information contained within the The Yoga 
Pod’s Franchise Disclosure Docurhent? ___ ^Yes _.No

* If you answered “Yes” to Question 11, please explmn in detail, (Attach additional pages, if 
necessary)

12. Other than the information contained in Item 19 of the The Yoga Pod’s Franchise Disclosure 
Document, has any The Yoga Pod employee or person speaking on behalf of The Yoga Pod made any 
statement regarding the: potential sales, profits or earnings that could be aiiticipated at any future The 
Yoga Pod’s location?

Yes No

* If you answered “Yes” to Question 12, please explain in detail. (Attach additional pages, if necessary)

13, Has any The Yoga Pod employee or any person speaking on its behalf made any statement, promise 
or agreement concerning the advertising, marketing, training, support service or assistance Tbe Yoga 
Pod will funiish to you which is different from the information in the The Yoga Pod’s Franchise 
Disclosure Document? ___ Yes No

* If'yOu answered “Yes” to Question 14, please explain in detail. (Attach additional pages, if 
necessary)

14. Did you contact any The Yoga Pod franchisee(s) to discuss your possible purchase of a The Yoga 
Pod’s franchise? Yes ____ ^No

* If you answered “Yes” to Question l5, please identify each Fraiichisee. (Attach additional pages^ if 
necessary)

15. Do you fully imderstand the franchise fee is npirrefundabie? Yes No
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By signing this The Yoga Pod Franchise Disclosure and Compliance Questionnaire, I (or We) 
stipulate that I have answered truthfully all of the above questions. I understand that The Yoga Pod 
is acting jn reliance upon the truthfulness and thoroughn^s of my responses to the questions above.

I (or We) acknowledge and agree that in the event that any legal dispute arises, this Questionnaire 
will be admissible evidence in any such dispute, including mediation or arbitration proceedings. 
Accordingly, I (or We) waive, to the fullest extent permissible under the law, any objections to this 
Questionnaire and my answers thereto;

NameiofFrancMsee/Applicant

Date:

Name of Franchisee/Applicant

Date: _.20_
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EXHIBIT D 
The Yoga Pod, Inc.

LIST QF STATE ADMINISTRATORS AND 
AGENTS FOR SERVICE OF PROCESS

STATE STATE ADMINISTRATOR
AGENT FOR

SERVICE OF PROCESS

CALIFORNIA California Department of Business Oversi^t 
One>:Sansome Street, Suite 600

San FranciscoiCA 94105'
(415) 972-8559 

www.dbo.ca.gov

1 Gommissidner of Business Oversight 
1515 K Street, Suite 200 
Sacramento, CA 95814 

1-866-275-2677 
www.dbo.ca.gov

GONNECTIGUT Securities and Business Investment Division 
Connecticut Department of Banking

260 Constitution Plaza
Hartford, CT 06106 

(203) ‘240-8299

Gonnecticut.BankingGommi'ssioner 
Same Address

FLORIDA Department of Agriculture & Consumer Services 
P.O. Box.6700

Tallahassee, FL ,32399-6700 
(800) 435-7352

Same

GEORGIA Office of Consumer Affairs
2 Martin Luther King Drive, S.E.

Plaza Level, East Tower
Atlanta, GA 30334 

(4.04)656-3790

Same

HAWAH Department of Commerce and,Consumer Affairs 
Business Registration Division 

Comniissioner of Securities
P. O., Box 40

Honolulu, Hawaii'96810 
(808) 5864744

Commissioner of Securities'of the 
State of Hawaii

Department of Commerce and 
Consumer Affairs

Securities Compliance.Brahch
335 Merchant St:, Room 205 

Honolulu, HI 96810

ILLINOIS Frandhise Division
Office .of the Attorney General

500 South Second Street
Springfield, IL, 627Q6 

(217)78244.65

Illinois Attorney General
Same Address

INDIANA Securities Commissioner
Indiana Securities Division

RoomE 111
302 West Washington Street 

htdianapphs, IN 46204 
(317) 232-6681

Indiana Secretary of State
201 State House

200 West Washington Street 
Indianapolis, IN 46204



STATE STATE ADMINISTRATOR
A GENT FOR

SERVICE OF PROCESS

IOWA Iowa Seciirities Bureau
SecondEloor

Lucas Slate Office Building
Des Moines, lA 50319 

(515) 281-5705

Same

KENTUCKY Kentucky Attorney General's Office 
Consumer Protection division

1024 Capitol Center Dri ve
Frankfort, KY 40602 

;(502) 696-5300

Same

LOUISIANA Department .of Urban & Community Affairs 
ConsumerPrptection Office
301 Main Street, 6th Floor

One America Place
Baton Rouge, LA 70801 

(504) 342-7013 (gen, info.)
(504) 342-7900

Same

MA-INE Department of Business Regulations
State House - 'Station 35

Augusta, ME 04333 
(207)298-3671

Same

MARYLAND Office of the. Attorney General
Securities Division 
'200 St: Paul Place

Baltimore, MD 21202 
(410) 576-6360

Maryland :Securities Commissioner
200 St. Paul Place

Baltimore, IVteryland 21202-2020'

MICfflGAN Michigan Department of Attorney General 
Consumer Protection.Divisiph
Antitrust and.Franchise Unit

PO Box 30213
Lansing, MI 489,09 

(5:17)373-7117

Michigan Department of Commerce 
Corporations and Securities Bureau 

Same Address:

MINNESOTA Minnesota Department of Commerce
85 7*Place East,. Suite 500

St.Paul,.MN 55101 
■(651)2964026

Minnesota. Commissioner of 
Commerce

Same Address

NEBRASKA Department of Banking and Finance 
1230=‘^O?'Street, Suite 400

P.O; Box'95006
Lincoln, NE 68509-5006 

(402) 471-3445

Director of the Department of Banking 
and Finance

Same Address



STATE STATE ADMINISTRATOR
AGENT FOR

SERyiGE OF PROCESS

NEW HAMPSHIRE Attorney General
Gonsumer Protection and Antitrust Bureau

State House Annex.
Goncori NH 03.301 

(603i) 271-364:i

Same

NEW YORK Bureau of Investor Protection and.Securities
New York State Department of La>v

120 Broadway, 23rd Floof
New York, NY 10271 

(212) 4,16-8222'

Secretary of State of New York
99 Washington Street

Albany, New York 12231

NORTH CAROLINA Secretary of Statens .Office
Securities Division

Legislative Annex Building
300 Salisbury Street
Raleigh, NC' 2-7602 

(919) 733-3924

secretary of State
Secretary of State's. Office

300: Salisbury Street '
Raleigh, NC 27602

NORTH DAKOTA North Dakota Securities Department
600 East Boulevard Avenue

State Capital, 5* Floor, Dept 414
Bismarck,. ND 585Q5-0.510 

(701) 328-4712

North Dakota Securities Commissioner 
Same Address

OHIO Attorney General
Gonsumer Fraud & Crime Section

State Office Tower
15th Floor

30 East Broad Street
Columbus, OH 43215 

(614) 466-8831 or (800) 282-0515

Same

OKLAHOMA Oklahoma Securities Commission
2915 Lincoln Blvd.

Oklahoma, City5 OK 73105 
(405)'524-2451

Same

OREGON Department of Ihsuraii.ee and F inance 
Corporate Securities Section

Labor and Industries Building,
Salem, OR 96310 

(503).378-4387

Director
Department of Insurance and Finance 

Same Address

RHODE ISLAND Department of Business Regulation 
Securities Division

John 0. Pastore Complex
1514 Pontiac Ave.,.Building 69-1

Cranston,, RI02910 
.(401)462-9588

Department , of Business Regulation 
Securities Division

John O. Pastore Complex
1511 Pontiac Ave., Building 69-1 

Cranston, RI 02910

(401) 462-9588
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STATE STATE ADMINISTRATOR
AGENT FOR

SERVICE OF PROCESS

SOUTH CAROLINA Secretary of State
R:0. Box 11350

Columbia, SC 29211 
(803) 734.-2166

Same

SOUTH DAKOTA
Department of Labor and Regulation 

Division of Securities
124 S Euclid, Suite 104

Pierre SD 57501 
(605) 773-4823

Director of South Dakota Division.of 
Securities

Same Address

TEXAS Attorney General’s Office
Consumer Protection Division

P:0. Box 12548
Austin, TX 7871 i 

(512) 463-2070

Same

UTAH Utah Department ,of Commerce
Consumer Protection .Division

160 East 300 South
P.Q. Bpx 45804

Salt Lake City, UT .841'45-0804 
(801) 530-6001

Same

VIRGINIA State-Corporation Commission
Division of Securities and Retail Eranchising

1300 E., Main Street, Ninth Floor 
Richmond, VA 23219. 

(804)471-9051

Clerk of the State Corporation 
Commission

1300 E( Main Street, P‘Floor 
Richmond, VA 232!l9 

(804) 3:71-9733

WASHINGTON Departrhent. of Financial Institutions: 
Securities Division

P.O.Box 9033
Olympia, WA 98507-9033 

(360) 902-8760

Director of Dept, of Fiiiancial 
Institutions

Securities Division
150 Israel Rd SW’

Tumwater WA 98501

WISCONSIN Commission of Securities
P.O:Box 1768

Madison, Wi 53701-1768 
(608) 266rl365

Wisconsin Commissioner of Securities 
Same Address
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EXHIBIT E 
The Yoga Pod, Inc.

MULTI-STATE LAW ADDENDA TO 
FRANCHISE DISCLOSURE DOCUMENT, FRANCHISE AGREEMENT

The following modifications are to The Yoga Po.d, Inc. Franchise Disclosure; Document and 
Franchise Agreement and may supersede, to the e^ent then required by valid applicable state 
law, certain portions of the Franchise Agreement dated dated, 20______________________ .



CALIFORNIA

1. The California Franchise Investment Law requires a copy of all proposed agreements 
relating to the sale Of the franchise be delivered together with the Disclosure Document.

2. Neither the franchisor, nor aoy person or franchise broker in Item 2 of the FDD is subject 
to any currently effective order Of any national securities association or national securities 
exchange; as defined in the Securities Exchange Act of 1934, 15 U.S.C.A. 78a et seq., 
suspending or expelling such persons from membership in such association or exchange.

3., California Business and Professions Code 20000 through 20043 provides rights; to the^ 
franchisee concerning, termination or iron-renewal of a franchise. If the Franchise 
Agreement contains a provision that is inconsistent with the law, the law wall control.

4. The Franchise Agreement provides for termination upon bankruptcy. This provision may 
not be enforceable under federal bankruptcy law. (iTUiS.C.A. Sec. 101 et seq.)

5. The Franchise Agreement contains a,Covenant not to compete, which extends beyond the 
termination of the franchise. This provision may not be enforceable under’CalifOmia law;

6. The Franchise Agreement contains a liquidated damages clause. Under California Civil 
Code Section 1671, certain liquidated damages clauses are unenforceable.

7. The Franchise Agreement requires binding, arbitration. The arbitration will occur in 
Colprado with the costs being borne by both parties,

8. Prospective franchisees are encourage to consult private legal counsel to determine the 
applicability of California and federal laws (such as Business and Professions Code 
Section 20040.5, Code Procedure Section 1281, and the Federal Arbitration Act) to any 
provisions of a Franchise Agreement restricting venue to a forum outside the State of 
California.

9. The Franchise Agreement requires application of the laws of Colprado. This provision 
may nOt be enforceable under California law.

10. Section 31125 of the California Corporations Code requires us to give you a disclosure 
document, in a form containing the information that the coinmissioner may by rule or 
order require, before: a solicitation of a proposed material modification of an eidsting 
franchise.

11. You must sign a general release if you renew or transfer yOur fianchise, California 
Corporations Code §31512 voids a vyaiver of your rights under the Franchise Investment 
Lavv (California Corporations Code §§31000 through 31516). Business and Professions 
Code §20010 voids a Waiver of your rights under the Franchise Relations Act (Business 
and Professions Code §§20000 through 20Q43),

12., “The earnings claims figure(s) does (do) not reflect the costs of sales, operating expenses, 
or other costs or expenses that must be deducted from the gross revenue or gross sales



figures to obtain your net income or profit. You should conduct an independent 
investigation of the costs and expenses you will incur in operating your franchise 
business. Franchisees or former franchisees, listed in the Disclosure Document, may be 
one source of this information.”

13. OUR WEBSITE HAS NOT BEEN REVIEX^D OR APPROVED BY THE 
CALIFORNIA DEPARTMENT OF BUSINESS OVERSIGHT. ANY COMPLAINTS 
CONCERNING THE CONTENT OF THIS WEBSITE MAY BE DIRECTED TO THE 
DIRECTOR, CALIFORNIA DEPARTMENT OF BUSINESS OVERSIGHT at 
www.dbo,ca.gov.

IN WITNESS WHEREOF, each of the undersigned hereby acknowledges haying read this 
Addendum, arid understands and consents to be bound by all of its terms.

THE YOGA POD, INC. 

By:_________________

FRANCHISEE:

Signature;

[Printed name] 

Title;;________

[Printedname]

Signature

[Printed Name]



ILLINOIS

Any provision in a Franchise Agreement that designates jurisdiction or venue in a fonirn outside 
the State of Illinois Will not be enforceable and.is amended to the extent required by Illinois law

The governing law or choice of law ejause described in the Disclosure Document and contained 
in the Franchise Agreement will not be enforceable under Illinois law. This governing law 
clause, shall not be construed to negate the application of the Illinois Law in all situations to 
which it is applicable.

Section 5(2^, of the Illinois Franchise Disclosure Act requires 14 calendar days’ disclosure prior 
to the signing Of a,binding agreement or the payment of any fees to us. Item 23 of the Disclosure; 
Document is amended accordingly, to the extent required by Illinois law.

IN WITNESS WHEREOF, each of the undersigned hereby acknowledges having read this 
Addendum, and Understands arid coriserits to be bound by all of its terms.

THE YOGA POD, INC.

By:;_________________

FRANCHISEE:

Signature

[Printed.name]

Title; ___

[Printed name]

Signature

[Printed Name]



INDIANA

It is unlawful for any Franchise Agreement betw;een any franchisor and a frmchisee who is a 
resident of Indiana or a non-resident who is to operate the franchise in Indira to contain a 
provision that requires a franchisee not to compete with the franchisor in an area greater than the 
exclusive territory granted in the Franchise Agreement or, if no exclusive territdiy is granted,, in 
an area of more than reasonable size, upon Terrnination of a Franchise Agreement. (Ihd. Code § 
23-2-2.7-1(9)). Accordingly, both the Franchise Agreement and Item 17 of the Disclosure 
Docurnenf .are amended to apply to the area within a 50-mile radius of your Yoga Pod Studio.
The Franchise Agreement requires binding arbitration. The arbitration will occur in a state Other 
than Indiana, with costs being borne by the non-prevailmg party. The provision concerning the 
place wfrere arbitration will occur is deleted from the Franchise Agreement.

The Franchise Agreement requires application of the laws of another state. This provision is 
deleted from the Indiana Franchise Agreement.

Item 17 of the Disclosure Document, Sections (u), (v), and (w), is amended to omit any reference 
to selection of an out-of-Indiana forum or choice Of law.
The Franchise Agreement requires; you to sign a general release of claims as a condition of 
renewing or reselling the franchise. Under the law of Indiana any provision that purports to bind 
a person acquiring a franchise to waive compliance with the franchise laws of Indiana is void. 
The Franchise Agreement and Item 17 of the Disclosure Document, Sections (b) (renewal) and 
(k) (transfer) are aniended to omit the requirement that an Indiana Franchisee sign a general 
release of claims as a condition of renewal or resale. This will not prevent Franchisor from 
requiring you tO sign a general release of claims as part Of a settlement of a dispute:

IN WITNESS WHEREOF, each of the undersigned hereby acknowledges having read this 
Addendum, and understands and consents to be bound by all of its terms,

THE YOGA POD, INC,

By:^_________________

FRANCHISEE:

Signature

[Printed n^e] 

Title;____

[Printedname]

Signature

[Printed Name]



MARYLAND

The following amends the Franchise Disclosure Documenti, Fr^chise Agreement Multi-Unit 
Development Agreement and Exhibit C to the Franchise Disclosure Document, the 
Compliance Questionnaire:
The Franchise Agreement provides for termination upon bankruptcy. This provision may not be' 
enforceable under federal bankruptcy la\y (11 U.S.C.A. Sec. 101 et seq.). Item 17ft of the: 
Franchise Disclosure Document and Section 5,11 of the Franchise Agreement are amended to 
add this provision.
Item 17M of the Franchise Disclosure Document, Section 14.04(b) of tiie Franchise Agreement is 
^amended to state that the general release required as a condition of sale and/br assignment/transfer 
shall not.apply to any liability under the Maryland Franchise Registration and Disclosure Law:

Item 17 Y of the Franchise Disclosure Document, Section 16.03 of the Franchise Agreement is 
am^ded to state; A franchisee may bring a lawsuit in Maryland for claims arising under the 
Maiyland Franchise Registration and Disclosure Law.

item 17 V of tiie Franchise Disclosure Document. Section! 6.06 of the Franchise Agreement is 
amended to state; Any claims arising under the Maiylmd Franchise Registration and Disclosure 
Law must be brought within 3 years after the grant of the franchise.

Section 19 of the Franchise Agreement, Exhibit C of the Franchise Disclosure! Document, the 
Compliance Questionnaire is amended to state: All representations requiring prospective
franchisees to assent to a release, estoppels, or \vaiver of liability are not intended to nor shall 
they act as a release, estoppel or waiyer of any liability incurred under the Maryland Franchise 
Registration and Disclosure Law

IN WITNESS WHEREQF, each of the undersigned hereby acknowledges having read this 
Addendum, and understands and consents to be bound by all of its terms.

THE YOGA POD, INC,

By:_________________

FRANCHISEE:

Signature

[Printed riaine] 

Title;_________

[Printed name]

Signature'

[Prihted.Name]



MICHIGAN

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT ARE 
SOMETIMES INi FRANCHISE DOCUMENTS. IF ANY OF THE FOLLOWING PROVISIONS ARE 
IN THESE FRANCHISE DOCUMENTS, THE PROVISIONS ARE VOID AND CANNOT BE 
ENFORCED AGAINST YOU.

Eaeh of the following provisions is void and unenforceable if contained in any documents 
relating to a franchise:

A prohibition on your right to join an association of frarichisees,

A requirement that yOU assent to a release, assignment, notation, waiver, or estoppel, which 
deprives you of rights and protections provided in this act: This shall not preclude you, after 
entering into a Franchise Agreement, from settling any and all claims.

A provision that permits us to terminate a franchise prior to the expiration of its term except for 
good cause. Good cause shall include your failure to eprnply with any lawful provision of the 
Franchise Agreement and to cure such failure after being given written notice thereof and a 
reasonable opportunity , which in no event need be more than 30 days, to cure such failirre.

A provision that permits us to refuse to renew your franchise without:fairiy compensating you by 
repurchase or other means for the fair niarket value at the time of expiration of your inventory, 
supplies, equipment, fixtures, and furnishings. Personalized materials which have no value to us 
and inventory, supplies, equipment, fixtures, and furnishings not reasonably required in the 
conduct of the franchise business are not subj ect to compensation., This subsection applied only 
if: (i) the term of the fi’anchise is less than 5 years and (ii) you are prohibited by the franchise or 
other agreement from continuing to conduct substantiariy the same business under another 
tradetnark, service mark, trade name, logotype, advertising, or other commercial symbol in the 
same area subsequent to the expiration of the franchise or you do not receive at least 6 months 
advance notice of our intent not to renew the fi;anchise.

A provision that permits us to refuse to renew a franchise on terms generally available to other 
franchisees of the same class or type under similar circumstances. This section does not require 
a renewal provision.

A provision requiring that arbitration or litigation be conducted outside this stated This shall not 
preclude you from entering into an agreement, at the time of arbitration, to conduct arbitration at 
a franchise outside this state;

A provision, vdiich permits a us to refuse to; permit a transfer of ownership of a fianchise; except 
for good cause. This subdivision does not prevent us from exercising a right of first refusal to 
purchase the franchise. Good cause shall include^ but is not limited to;

(i) The failure of the proposed transferee to meet our then current 
reasonable qualifications or standards:

(ii) The fact that the proposed transferee is a competitor of us or our 
subfranchisor.



The unwillin^ess of the proposed transferee to agree in writing to 
cornply with all lawful obligations.

(iv) Yoiir or proposed transferee’s failure to pay any sums owing to us 
or to cure any default in the, Franchise Agreement existing at the time of the 
proposed transfer;

A provision that requires you to resell to us items that are not uniquely identified with us. This 
subdiyision does not prohibit a provision that grants to us a right of first refusal to purchase the 
assets of a franchise oii ttie same terms and conditions as a bona fide third party willing and able 
to pmchase those assets^ nor does this subdivision prohibit a provision that grants us the right to 
acquire the assets of a franchise for the market of appraised value of such assets if you have 
breached the lawful provisions of the Franchise Agreement and have failed to cure the breach in 
the manner proyided in subdivision (c).

A provision which permits us tO directly or indirectly convey, assign, or otherwise transfer our 
obligations to fulfill contractual obligations to you unless provision has been made for providing 
the required contractual services.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH THE ATTORNEY 
GENERAL DOES, NOT CONSTITUTE APPROVAL, RECOMMENDATION, OR ENDORSEMENT 
B Y THE ATTORNEY GENERAL.

ESCROW REQUIREMENTS (IF ANY):;_______________________ ______________

Any questions regarding this notice should be directed tO:

State of Michigan 
Department of Attorney General 
Consumer Pfotection Division 

Attn: Fr^chise:
670 Law Building.

Lansing, Michigan 48913 
Telephone Number: (51^)373 -7117

IN WITNESS WHEREOF,, each of the undersigned hereby acknowledges having, read this 
Addendum^ and understands and consents to be bound,by all of its terms.

THE yoga POD, INC. FRANCHISEE:

By..
Signature

[Printed name]

Title:________

[Print^'ilaine]

Signature

[Printed Name]



MINNESOTA

We will comply with Minnesota Statute 8GC.14 subdivisions 3, 4, and 5^ which require except in 
certain specific Cases, that you be given 90 days’ notice of termination (with 60 days to cure) and 
180 days’ notice for rioh-renewal of the; Franchise Agreement.

Minn, Stat. Sec. 80C.21 and Minn. Rule 2860.44001, may prohibit ,us from requiring 
litigation to be conducted outside Minnesota. In addition, nothing in the Disclosure Document or 
Franchise Agreement can abrogate or reduce any of your rights as provided for in Minnesota 
Statutes^ Chapter 80C, dr your rights to any procedure; forum, or rernedies provided for by the 
laws of the jurisdiction.

fo accordance with Minnesota Rule 2860.4400J, to the extent required by law, the Disclosure 
Document and Franchise Agreement are modified so that we can not require you to waive yOur 
rights to a jury trial or to waive rights to any procedure; forum, or remedies provided for by the 
laws of the jurisdiction, or to consent to liquidated damages, termination penalties,, or judgment 
notes;, provided that this part shall not bar an exclusive arbitration clause.

Minnesota Rule 286Q.4400D prohibits us from requiring you to assent to a general release. The 
Disclosure Document and Franchise Agreement are modified accordingly, to the extent required 
by Minnesota law.

Pursuant to Minn. Stat, Sec, 80C.12; Subd. 1(g), to the extent required by law, the Franchise 
Agreement and Item 13 of the Disclosure Document are amended to state-that we will protect 
your right to use the primary trademark, service mark, trade name, logotype or other commercial 
symbol of indemnify you from any loss;, costs or expenses arising but of any claim, suit or 
demand regarding the use of our primary trade name.

Pursuant to Minn. Stat. Sec. 80C.17, Subd. 5, to the extend required by law,, the Franchise 
Agreement and Item 17 of the Disclosure Document are amended to state that no action may be 
commenced pUrsuantto this section more than three years after the cause of action accrues,

IN WITNESS WHEREOF, each of the undersigned hereby acknowledges having read this 
Addendum-, and understands and consents to be bound by all of its terms.

THE YOGA POD, INC. 

By;_________________

FRANCHISEE:

Signature

[Printed name] 

Title:________

[Printed iiMne]

signature

[Printed Name]



NEW YORK

The cover page of the Disclosure Document will be supplemented with the following, inserted at 
the bottom of the cOver page;

WE MAY, IF WE CHOOSE, NEGOTIATE WITH YOU ABOUT ITEMS COVERED IN THE 
PROSPECTUS. HOWEVER. WE CANNOT USE THE NEGOTIATING PROCESS TO PREVAIL 
UPON YOU TO ACCEPT TERMS, WHICH ARE LESS FAVORAELE THAN THOSE SET FORTH 
IN THIS PROSPECTUS.

Add to Item 3 of the Franchise Disclosure Document as follows, as the last Daragraoh:-

(A) Except as described above, neither we, our predecessors, a 
person identified in Item 2,, rtOr an affiliate offering franchises under our prineipal 
trademark has an administrative, criminal Or civil action pending against that person 
alleging; a felony; a violation of a franchise, antitrust or securities law; fraud, 
embezzlement, fraudulent conversion, misappropriation of property; unfair or deceptive 
practices or comparable civil or misdemeanor allegations; or any pending actions, other 
than routine litigation incidental to the business, which are significant in the context of 
the number of franchisees and the size, nature or financial condition of the fi-anchise 
system or its business operations,

(B) Except as described above, neither we„ our predecessors, a 
person identified in Item 2, nor an affiliate offering franchises under our principal 
trademark has been convicted of a felony or pleaded nolo contendere to a felony charge 
or, within the ten-year period immediately preceding the application for registration, has 
been convicted of or pleaded nolo contendere to a misderneanOr charge or has been the 
subject of a civil action alleging; violation of a franchise, antifraud of securities law; 
fraud, embezzlement, fraudulent conversion or misappropriation of property, or unfair or 
deceptive practices Or comparable allegations.

(C) Except as described above, neither we. Our predecessor, a 
person identified in Item 2, nor an affiliate offering franchises: under our principal 
trademark is subject to a currently effective injunctive or restrictive' order or decree 
relating to the franchise. Or under a federal, State or Canadian franchise, securities, 
antitrust, trade regulation Or trade practice law(, resulting from a concluded or pending 
action or proceeding brou^t by a public agency; or is subject to any currently effective 
order of any national securities association or national securities exchange, as defined in 
the Securities and Exchange Act of 1934, suspending or expelling such person from 
membership in such association or exchange; or is subject to a currently effective 
injunctive or restrictive order relating to any other business activity as a result of an 
action brou^t by a public agency or department, including, without limitation, actions 
affecting a license as a real estate broker or sales agent.

Add the following language to Item 4 of the Franchise Disclosure Document, the last paragraph ;

A., Except as described above, neither we, our affiliates, predecessors nor 
officers during the ten-year period immediately before the date of the Disclosure
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bocument; (a) filed as debtor (or had filed against it) a petition to start an action under 
the U S. Bankruptcy Code; (b) obtained a discharge of its debts under the bankruptcy 
code; or (c) was a principal officer of a company or a general partner in a partnership that 
either filed as a debtor (or had filed against it) a petition to start an action under die U.S. 
Bankruptcy Code or that obtained a discharge of its debts under the U.S. Bankruptcy 
Code during or within 1 year after the officer or general partner held this position in the 
company or partnership.

Add at die end of the first paragraph of Item S of the Disclosure Document:

The purpose of the initial fee is to pay for our training, sales, legal compliance, 
salary, and general administrative! expenses, and profit.

The first paragraph of Item 17 of the Disclosure Document is modified to read as follows:

THIS TABLE LISTS CERTAIN IMPORTANT PROVISIONS OF THE FRANCHISE 
AND RELATED AGREEMENTS, PERTAINING TO RENEWAL, TERMINATION, 
TRANSFER AND DISPUTE RESOLUTION. YOU SHOULD READ THESE PROVISIONS 
IN THE AGREEMENTS'ATTACHED TO THIS DISCLOSURE DOCUMENT;.

Add in Item I7d of the Disclosure Document:

You may terminate the agreement On any grounds available by law.

Add at the: end of the choice of law clause: in the Franchise Agreement and in Item I7w of the 
Disclosure Document:

The foregoing choice of law should not be considered a waiver of any right 
conferred upon either you or us by the General Business Law of the State of New York, 
Article 32.

IN WITNESS Whereof, each of the undersigned hereby acknowledges having read this 
Addendum, and understands and consents to be bound by all of its terms.

THE YOGA POD, EMC. 

By;_________________

FRANCHISEE:

Signature

[Printed name]

Title:_____

[Printed name]

Signature

[Printed Name]
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NORTH DAKOTA

Item n(e) Diselosure Document and Section 1.2 of the Franchise Agreement requiring 
you to sign a general release upon renewal of the franchise may not be enforceable under Section 
51-19-09 of the North Dakota Franchise Investment Law, and are thereby deleted in their 
entirety.

Iteni 17(i) of the Disclosure Document and Section 16.2 of the Franchise Agreement 
requiring you to consent to termination or liquidated damages may not be enforceable under 
Section 51-19-09 of the North Dakota Franchise Investment Lawj and are amended accordingly 
to the extent required by law:

Item 17(r) of the Disclosure Document and Section 16.2 of the Franchise Agreement 
restricting competition are generally considered unenforceable under Section 51-19^09 of the 
North Dakota Franchise investment Law, and are pended accordingly to the extent required by 
law.

Item n(u): of the Franchise Disclosure Document and Section 18.06 of the Franchise 
Agreement requiring resolution of disputes to be outside North Dakota may not be enforceable 
under Section 51-19-09 of the North Dakota Franchise Investment Law, and are amended 
accordingly to the extent required by law. The site of ^bitration or mediation must be agreeable 
to all parties.

Item 17(vv) of the Franchise Disclosure Document and Section 18.06 of the Franchise 
Agreement relating to choice Of law, may not be enforceable under SectionsS 1-19-09 and 51-19- 
12 of the North Dakota Franchise Investment Law, and are amended accordingly to state that 
choice of law and jurisdiction will be in North Dakota.

Item 17 of the Franchise Disclosurei Document and Section 18.16 of the Franchise 
Agreement requiring you to consent to a waiver of trial by jury may not be enforceable under 
Section 51-19-09 of the North Dakota Franchise, Investment Law, and is amended accordingly to 
the extent required by law.

Item 17 of the Franchise Disclosure* Document, Sections 17 and 18.16 of the Franchise 
Agreement requiring the franchisee to consent to a waiver of exemplary and punitive damages, 
may not be enforceable under Section 51-19-09 of the North Dakota Franchise Investment Law, 
and are thereby deleted in their entirety.

Item 17 of the Franchise Disclosure Document, Section 18.16 of the Franchise 
Agreement and Section VHI of the Multi-Unit Development Agreement requiring the franchisee 
to consent to a limitation of claims within one year may not be enforceable under Section 51-19- 
09 of the North Dakota Franchise Inyestment Law. Therefore, the statute of limitations under 
North Dakota,Law will apply..

Section 18.16 of the Franchise Agreement stipulates that the franchisee shall pay all costs 
arid expenses incurred by the franchisor in enforcing the agreement, which may not be 
enforceable under Section 51-19-09 of the North Dakota Franchise Investment Law, and are
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amended accordingly to the extent required by law. The prevailing party in any enforcement 
action is entitled to recoyer costs and expenses including attorney’s fees.

INWITNESS WHEREOF, each of the undersigned hereby acknowledges having read this 
Addendum, and vmderstands and consents to be bound by all of its terms.

THE YOGA POD, INC. 

Bv: ____________

FRANCHISEE:

Signature

[Printed name]

Title:________

[Printed name]

Signature

[Printed Name]
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RHODE ISLAND

The Rhode Island Securities Division requires the following specific disclosures to be made to 
prospectiye Rhode Island fr^chisees:

§1:9-28.1-14 of the Rhode Island Franchise Investment Act prowdes that “A provisibri in ai 
Franchise Agreement restficting jurisdiction or venue to u forum outside this state or requiring 
the application of the laws: of another state is void wilh respect to a claim otherwise enforceable 
under the Act=”

IN WITNESS WHEREOF, eaCh of the undersigned hereby acknowledges having read this 
Addendum, and understands and consents to be bound by all of its terms.

THE YOGA POD, INC.

By:_________________

FRANCHISEE:

Signature

[Pnnted name]

Title:

[Printed name]

Signature

[PrintedNtoe]
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VIRGINIA

In recognition of the restrictions contained in Section 13.1-564 of the Virginia Retml Franchising 
Act, the Frairchise Disclosure Document for The Yoga Pod, Inc. for use in the Commonwealth of 
Virginia shall be amended as follows;

Pursuant to Section 13.1-564 of the Virginia Retail Franchising Act, it is unlawful for a 
franchisor to cancel a fraiichise without reasonable cause. If any grounds for default or 
terminatioit stated in the Franchise Agreement does not constitute "reasonable cause," as that 
term may be defined in the Virginia Retail Franchising Act or the laws of Virginia, that provision 
may not be eiiforeeable.

Pursyant to 'Section 13.1-564 of the Virginia Retail Franchising Act, it is unlawful for a 
franchisor to use undue influenee to induce a franchisee to surrender any right given to him 
under the franchise. If any provision of the Franchise Agreement involves the use of undue 
influenee by the franchisor to induce a.franchisee to surrender any rights given to hirn under the 
franchise;, that provision may not be enforceable.

IN WITNESS WHEREOF, each of the undersigned hereby acknowledges having read this 
Addendum, and understands and consents to be bound by all Of its terms.

THE YOGA POD, INC. FRANCHISEE:

By:.
Signature

[Prints name]

Title;_________

[Printed name]

Signature

[Printed Name]



WASHINGTON

The Gollection of the Initial Franchise Fees vyill be deferred until the franchisor h^ fulfilled it 
initial pre^opeiiiitt Obligations and the franchisee is open for business.

The state of Washington has a statute, RCW 19.100.180 which may supersede the Franchise 
Agreement in your relationship with the franchisor including the areas of termination and 
renewal of your frmichise. There may also be court depisions, which may supersede the 
Franchise Agreement in your relationship with, the franchisor including the areas of termination 
and renewal of your franchise.

In any arbitration involving a franchise purchased in Washington, the arbitration site shall be 
either in Washington, in a place as mutually agreed ;upon at the time of the arbitration, Or as 
determined,by the arbitrator,.

In the event of a conflict of laws, the provisions of the Washington Franchise Investment 
Protection Act, Chapter 19; 100 RCW shall prevail.

A release or waiver of rights executed by yOu shall not include rights: under the Washington 
Franchise Investment Protection Act except when executed pursuant to a negotiated settlement 
after the Franchise Agreement is in effect and vdiere the parties are represented by independent 
counsel. Provisions such: as those, which unreasonably restrict or limit the statute of limitations 
period for claims under the Acf rights or remedies under the Act such as a right to a jury trial, 
may not be enforceable:

Transfer fees are collectible to the extent that they reflect our reasonable estimated or actual 
costs in effecting a transfer.

IN WITNESS WHEREOF, each of the undersigied hereby acknowledges having read this 
Addendum, and understands and consents to be bound by all of its terms.

THE YOGA POD^ INC. 

By:_________________

FRANCHISEE:

Signature

[Printed name] 

Title:;________

[Printedname]

Signature

[Printed Name]
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ACKNOWLEDGMENT:

It is agreed that the applicable foregoing state law addendum, if any, supersedes any inconsistent 
portion of the Franchise Agreement dated, 20^, and of the Franchise 
Disclosure Document, but only to the extent they are then valid requireihents of an applicable 
and enforceable state law, and for only so long as such state law remains, in effect.

DATED this day of ,20

FRANCHISOR: 
The Yoga Pod

By-;___________

[Printed name]

Title:________

FRANCHISEE:

Signature

[Printed naine]

Signature

[Printed Name]
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RECEIPT

This disclosure doCiunent summarizes certain provisions of the Franchise Agreement and other information in 
plain language; Read this disclosure document and all agreements carefully.

If The Yoga Pod, Inc, offers you a jfranchise, it must provide diis disclosure document to you 14 calendar days before 
you sign a binding agreement or make a payment vyifli the franchisor or an affihate in connection with die proposed 
franchise sale.

New York and Rhode Island requires that The Yoga Pod, Inc. give you this Disclosure Document at the earher of the 
first personal meeting or 10 business days before tire execution of the franchise or other agreement or the payment of 
any consideration to us or an affihate in connection with the proposed franchise sale. Michigan requires that The Yoga 
Pod, Inc. give you this Disclosure Document at least 10 business days before the execution of the franchise of other 
agreement or the payment of anyxonsideration, whichever occurs first.

If The Yoga Pod, Inc. does not dehver tliis disclosure document on time or if it contains a false or misleading 
statement, of a material omission, a violation of federal law and State law may have occurred and should be 
reported to the Federal Trade Commissioner, Washington. D.C. 2D580 and the'istate agency hsted on Exhibit D for 
your state.,

Date of Issuance: September 26^ 2018
The frahchise seller for this offering is Alexander Jarboe, CEO^ at The Yoga Podj Inc., 3701 Arapahoe Avenue; 
#C117, Boulder, Colorado ,80303; and Phone.:; (720) 468-2090.,

See ETdtibit D for our registered agents authorized to receive service of process.

I have received a disclosiire-docurhent ondated JSeptembCr 26,2018, that included the following 
Exhibits:

A Financial Statements-
B Franchise Agreement

Attachment I Territoiy Addendum
Attachment II Authorization Agreement For Preauthorized Payment Service
Attachment HI Proposed Trade Name tod Delegation of Authority
Attachment IV Assignment to Entity
Attachment V Gonfldentiality And Covenant Not To Compete Agreement
Attachment VI Full and Final Mutual Release

C Compliance Questibnnaire
D State Administrators and Agents for Service of Process
E MuItirState’Law Addenda to the Franchise Disclosure Document and Franchise Agreement 
F Manual Table of Contents

Receipt - Last Page

Dated: PROSPECTIVE FRANCHISEE:

(Print Name) 

By._______

Please sign this copy of the receipt, date your signature, and retain it for your records.

Receipt-1
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Receipt - Last Page

Dated: ______________ PROSPECTIVE FRANCMISEF,:

(Print Name)

By:

Please sign this copy of the receipt, date yoiir signature, and return it to The Yoga Pod, Ihc.
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