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Indianapolis, IN 46240 
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THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company (“The Hot Room” or 
Franchisor”) offers franchises to develop, own, and operate a heated fitness studio with various custom 
and specialized classes under the name: The Hot Room®. The Hot Room® offers a variety of classes that 
are based in heated yoga, Pilates, and mindfulness. The total investment necessary to begin operation of a 
Hot Room franchise ranges between $835,325 to $1,051,575. This includes $60,000 that must be paid to 
the Franchisor or affiliate. The total investment necessary to begin operation under a two-to three-unit 
Multi Development Agreement (including the first unit) is $865,325 to $1,096,575, which includes 
$30,000-$45,000 that must be paid to the Franchisor.  
 
This franchise disclosure document (“Disclosure Document” or “FDD”) summarizes certain provisions 
of your franchise agreement (the “Franchise Agreement”) and other information in plain English. Read 
this Disclosure Document and all accompanying agreements carefully. You must receive this Disclosure 
Document at least fourteen (14) calendar days before you can sign a binding agreement with, or make any 
payment to, the franchisor or an affiliate in connection with the proposed franchise sale. Note, however, 
that no government agency has verified the information contained in this document. Capitalized terms 
utilized herein, but not otherwise defined herein shall have the meanings ascribed to them in the Franchise 
Agreement. 
  
You may wish to receive your Disclosure Document in another format that is more convenient for you. To 
discuss the availability of disclosures in different formats, contact Ashish Kalgaonkar at 3855 East 96th 
Street, Suite N, Indianapolis, IN 46240, or by email at ash@thehotroom.com or by phone at 317-650-7968. 
The terms of your contract will govern your franchise relationship. Do not rely on the Disclosure Document 
alone to understand your contract. Read your entire contract carefully. Show your contract and this 
Disclosure Document to an advisor, such as a lawyer or an accountant. Buying a franchise is a complex 
investment. The information in this Disclosure Document can help you make up your mind. More 
information on franchising, such as “A Consumer’s Guide to Buying a Franchise,” which can help you 
understand how to use this Disclosure Document, is available from the Federal Trade Commission (the 
“FTC”). You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at 600 Pennsylvania 
Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home page at www.ftc.gov for 
additional information. Call your state agency or visit your public library for other sources of information 
on franchising.  
  
There may also be laws on franchising in your state. Ask your state agencies about them. 
 

ISSUANCE DATE:  June 27, 2025 
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How to Use This Franchise Disclosure Document  

Here are some questions you may be asking about buying a franchise and tips on how to find 
more information: 
 

QUESTION WHERE TO FIND INFORMATION 
How much can I earn? Item 19 may give you information about outlet sales, 

costs, profits or losses. You should also try to obtain this 
information from others, like current and former 
franchisees. You can find their names and contact 
information in Item 20 or Exhibits C and D. 

How much will I need to invest? Items 5 and 6 list fees you will be paying to the 
franchisor or at the franchisor’s direction. Item 7 lists 
the initial investment to open. Item 8 describes the 
suppliers you must use. 

Does the franchisor have the 
financial ability to provide 
support to my business? 

Item 21 or Exhibit F includes financial statements. 
Review these statements carefully. 

Is the franchise system stable, 
growing, or shrinking? 

Item 20 summarizes the recent history of the number of 
company-owned and franchised outlets. 

Will my business be the only Hot 
Room Studio in my area? 

Item 12 and the “territory” provisions in the Franchise 
Agreement describe whether the franchisor and other 
franchisees can compete with you. 

Does the franchisor have a 
troubled legal history? 

Items 3 and 4 tell you whether the franchisor or its 
management have been involved in material litigation or 
bankruptcy proceedings. 

What is it like to be a Hot Room 
franchisee? 

Item 20 or Exhibits C and D list current and former 
franchisees. You can contact them to ask about their 
experiences. 

What else should I know? These questions are only a few things you should look 
for. Review all twenty-three (23) Items and all Exhibits 
in this Disclosure Document to better understand this 
franchise opportunity. See the Table of Contents.  
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What You Need To Know About Franchising Generally 

 
Continuing responsibility to pay fees. You may have to pay royalties and other fees even if you 
are losing money.  
 
The business model can change. The Franchise Agreement may allow the Franchisor to change 
its manuals and business model without your consent. These changes may require you to make 
additional investments in your franchise business or may harm your franchise business. 
  
Supplier restrictions. You may have to buy or lease items from the franchisor or a limited group 
of suppliers the Franchisor designates. These items may be more expensive than similar items you 
could buy on your own.  
 
Operating restrictions. The Franchise Agreement may prohibit you from operating a similar 
business during the franchise's term. There are usually other restrictions, such as the Franchise 
Agreement controlling your location, your access to customers, what you sell, how you market, 
and/or your hours of operation.  
 
Competition from franchisor. Even if the Franchise Agreement grants you territory, the 
Franchisor may have the right to compete with you in your territory.  
 
Renewal. Your Franchise Agreement may not permit you to renew. Even if it does, you may have 
to sign a new agreement with different terms and conditions to continue operating your franchise 
business.  
 
When your franchise ends. The Franchise Agreement may prohibit you from operating a similar 
business after your franchise ends even if you still have obligations to your landlord or other 
creditors.  
 

Some States Require Registration 
 

Your state may have a franchise law, or other law, that requires franchisors to register 
before offering or selling franchises in the state. Registration does not mean that the state 
recommends the franchise or has verified the information in this document. To find out if your 
state has a registration requirement, or to contact your state, use the agency information in Exhibit 
A.  
 

Your state also may have laws that require special disclosures or amendments be made to 
your Franchise Agreement. If so, you should check the State Specific Addenda. See the Table of 
Contents for the location of the State Specific Addenda. 
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Special Risks to Consider about This Franchise 

 
Certain states require the following risks be highlighted: 

 
1. Out-of-State Dispute Resolution. The Franchise Agreement requires you to 

resolve disputes with the franchisor by mediation, arbitration and/or litigation only 
in Indiana. Out-of-state mediation, arbitration, or litigation may force you to accept 
a less favorable settlement for disputes. It may also cost more to mediate, arbitrate, 
or litigate with the franchisor in Indiana than in your own state.  

 
2. Financial Condition. The Franchisor’s financial condition, as reflected in its 

financial statements (see Item 21), calls into question the Franchisor’s financial 
ability to provide services and support to you. 

 
3. Mandatory Minimum Payments. You must make minimum royalty and 

advertising payments, regardless of your sales levels. Your inability to make these 
payments may result in termination of your franchise and loss of your investment.  

 
4. Short Operating History. The Franchisor is at an early stage of development and 

has a limited operating history. This franchise is likely to be a riskier investment 
than a franchise in a system with a longer operating history.  

 
Certain states may require other risks to be highlighted. Please check the “State Specific 
Addenda” (if any) to see whether your state requires other risks to be highlighted.  
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DISCLOSURE APPLICABLE TO FRANCHISEES COVERED BY THE MICHIGAN 
FRANCHISE INVESTMENT LAW 

 
THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT ARE 
SOMETIMES IN FRANCHISE DISCLOSURE DOCUMENTS. IF ANY OF THE FOLLOWING 
PROVISIONS ARE IN THESE FRANCHISE DOCUMENTS, THE PROVISIONS ARE VOID 
AND CANNOT BE ENFORCED AGAINST YOU. 
 
Each of the following provisions is void and unenforceable if contained in any documents relating to a 
franchise: 
 

(a) A prohibition on the right of a franchisee to join an association of franchisees. 
 

(b) A requirement that a franchisee assent to a release, assignment, novation, waiver, or estoppel which 
deprives a franchisee of rights and protections provided in this Act. This shall not preclude a fran-
chisee, after entering into a Franchise Agreement, from settling any and all claims. 
 

(c) A provision that permits a franchisor to terminate a franchise prior to the expiration of its term 
except for good cause. Good cause shall include the failure of the franchisee to comply with any 
lawful provision of the Franchise Agreement and to cure such failure after being given written 
notice thereof and a reasonable opportunity, which in no event need be more than 30 days, to cure 
such failure. 
 

(d) A provision that permits a franchisor to refuse to renew a franchise without fairly compensating 
the franchisee by repurchase or other means for the fair market value at the time of expiration of 
the franchisee’s inventory, supplies, equipment, fixtures, and furnishings. Personalized materials 
which have no value to the franchisor and inventory, supplies, equipment, fixtures, and furnishings 
not reasonably required in the conduct of the franchise business are not subject to compensation. 
This subsection applies only if: (i) The term of the franchise is less than 5 years and (ii) the fran-
chisee is prohibited by the franchise or other agreement from continuing to conduct substantially 
the same business under another trademark, service mark, trade name, logotype, advertising, or 
other commercial symbol in the same area subsequent to the expiration of the franchise or the 
franchisee does not receive at least 6 months advance notice of franchisor’s intent not to renew the 
franchise. 
 

(e) A provision that permits the franchisor to refuse to renew a franchise on terms generally available 
to other franchisees of the same class or type under similar circumstances. This section does not 
require a renewal provision. 
 

(f) A provision requiring that arbitration or litigation be conducted outside this state. This shall not 
preclude the franchisee from entering into an agreement, at the time of arbitration, to conduct 
arbitration at a location outside this state. 
 

(g) A provision which permits a franchisor to refuse to permit a transfer of ownership of a franchise, 
except for good cause. This subdivision does not prevent a franchisor from exercising a right of 
first refusal to purchase the franchise. Good cause shall include, but is not limited to: 
 

i. The failure of the proposed transferee to meet the franchisor’s then current reasonable 
qualifications or standards. 

ii. The fact that the proposed transferee is a competitor of the franchisor or sub-franchisor. 
iii. The unwillingness of the proposed transferee to agree in writing to comply with all lawful 
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obligations. 
iv. The failure of the franchisee or proposed transferee to pay any sums owing to the franchi-

sor or to cure any default in the Franchise Agreement existing at the time of the proposed 
transfer. 

 
(h) A provision that requires the franchisee to resell to the franchisor items that are not uniquely iden-

tified with the franchisor. This subdivision does not prohibit a provision that grants to a franchisor 
a right of first refusal to purchase the assets of a franchise on the same terms and conditions as a 
bona fide third party willing and able to purchase those assets, nor does this subdivision prohibit 
a provision that grants the franchisor the right to acquire the assets of a franchise for the market or 
appraised value of such assets if the franchisee has breached the lawful provisions of the Franchise 
Agreement and has failed to cure the breach in the manner provided in subdivision (c). 
 

(i) A provision which permits the franchisor to directly or indirectly convey, assign, or otherwise 
transfer its obligations to fulfill contractual obligations to the franchisee unless provision has been 
made for providing the required contractual services. 

 
THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH THE 
MICHIGAN ATTORNEY GENERAL DOES NOT CONSTITUTE APPROVAL, 
RECOMMENDATION, OR ENDORSEMENT BY THE MICHIGAN ATTORNEY GENERAL. 
 
Any questions regarding the notice should be directed to the State of Michigan Department of Attorney 
General, Franchise Section – Consumer Protection Division, P.O. Box 30213, Lansing, MI 48909 or by 
telephone at 517-373-1140. 
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ITEM 1 
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES 

 
To simplify the language in this Disclosure Document, the terms “we”, “our”, or “us” refer to 
THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company , the Franchisor 
of this business. “You” refers to the franchisee, or the prospective buyer of the franchise. This 
includes individuals, corporations, partnerships, limited liability companies, or other legal 
entities. If a corporation, partnership or limited liability company buys the franchise, “you” 
includes each general partner in a partnership, the shareholders, officers or directors of a 
corporation, or members, officers or managing agents of a limited liability company. 

Franchisor, its Parents, Predecessors, and Affiliates 

THR Fitness and Wellness is an Indiana limited liability company that was formed on October 1, 
2024. Our principal business address is 3855 E 96th Street Suite N, Indianapolis, IN 46240. We 
conduct business under our corporate name and the name The Hot Room®. We began offering 
franchises under this name in June 2025. 

We offer a franchise opportunity that provides heated fitness, Pilates and wellness services which 
contain distinctive, effective and safe programs for strengthening and stretching major muscles, 
recovering from injury, and instilling mindfulness and wellness. This includes our proprietary 
Registered Yoga Training (“RYT”) approved leadership program, (“Hot Room Leadership 
Institute’s Yoga Certification Training”), Global Wellness Retreats, The Hot Room Now, 
BREATHE Foundation, Corporate Wellness Programs, Cold Therapy and Massage Therapy 
programs, and comprehensive programs for individuals of all ages, shapes, and sizes. We also 
offer branded and non-branded apparel, yoga, and fitness gear and accessories.  

We have not conducted business in any other line of business, nor have we offered franchises in 
any other line of business. 

Our Parents, Predecessors and Affiliates 

We do not currently have any predecessors or affiliates. We have a parent company, THR 
Holdings, LLC (the “Operating Company”), which was organized as a limited liability company 
in the State of Indiana on October 30, 2019, to own and operate five (5) Hot Room studios in 
Indiana and one (1) Hot Room studio in Illinois. Prior to that date, each studio operated under its 
own limited liability company. The formation of the Operating Company was mainly to 
consolidate to pay taxes and execute payroll for our growing staff. Our principal business address 
and the principal address of the Operating Company is 3855 E 96th Street Suite N, Indianapolis, 
IN 46240. Our agents for service for process are listed in EXHIBIT G.  

The Operating Company may own or operate additional Hot Room studios in the future. 

Agent for Service of Process 

Our agents for service of process are listed on Exhibit G of this Disclosure Document.  
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The Business We Offer, the Market, and Competition 

In 2013, President and Founder, Hye Jin Kalgaonkar, launched The Hot Room. The Hot Room 
franchise is an owner-developed and operated business (individually a “Studio” and collectively 
the “Studios”) that offers proprietary in-studio instruction programs to the general public as well 
as branded apparel and accessories that bear THE HOT ROOM® trademark, trade dress, and 
related marks (“Proprietary Marks”) and a system of operating techniques that are licensed to 
you and identify the Studio with The Hot Room training programs (“System”). The distinguishing 
characteristics of the System include, but are not limited to, our Studio designs, layouts, and 
identification schemes (“Trade Dress”), our specifications for equipment, inventory, and 
accessories; our website or series of websites for the promotion of the brand and the Studios (“Hot 
Room Website”); our relationship with vendors; our software and computer programs; our online 
booking system; our reservation procedures; any fitness programs and classes that we have 
developed or may develop; the accumulated experience reflected in our training program, 
operating procedures, and customer service standards, methods, and marketing techniques; and 
the mandatory policies, procedures, standards, specifications, rules, and requirements (“System 
Standards”) set out in our operations manuals and other written guidance (“Manuals”). We may 
change, improve, add to, our further develop the elements of the System from time to time.  

In addition to offering and selling The Hot Room® franchises, the Franchisor (THR Fitness and 
Wellness Corporation d/b/a THR Fitness Franchise Company ) is affiliated with and supports The 
Breathe Foundation, a separate nonprofit entity established to promote equity, access, and 
wellness initiatives in the broader community. The Breathe Foundation operates independently, 
with its own governance and mission, and engages in fundraising, scholarships, and charitable 
events. Franchisees are encouraged, but not required, to participate in Breathe Foundation 
activities. Participation is entirely voluntary and does not impact the terms or obligations of the 
Franchise Agreement. 

Additionally, Ashish Kalgaonkar, Vice President and CFO of the Franchisor, owns Vistara 
Business Solutions, LLC, a separate consulting and business advisory firm. Vistara is an 
independent entity and is not part of the Franchisor’s business operations. Franchisees are not 
required to use Vistara’s services, and any engagements are subject to separate agreements outside 
the Franchise Agreement. 

You may purchase a Studio at a mutually agreed upon location (“Site”) within an area that we 
will specify in the franchise agreement (“Territory”) that we and you will execute (“Franchise 
Agreement”). Each franchisee must be initially trained by us and participate in the Hot Room 
Leadership Institute’s Yoga Certification Training in order to open its Studio. We will also have 
ongoing training assistance available throughout the term of the Franchise Agreement at an 
additional cost. Our current form of Franchise Agreement is attached hereto as Exhibit B. 

The typical Studio is located in urban storefronts, free standing buildings and strip malls. A Studio 
may be located in any of these spaces, but should have sufficient parking, good visibility, and 
availability of prominent signage.  Your Studio should be no less than 3,200 square feet in a space 
that is either owned or leased from a third party.  



3 
H O T  R O O M  Y O G A ©  2 0 2 5  F R A N C H I S E  D I S C L O S U R E  D O C U M E N T  

The minimum age requirement for participation in regular classes at The Hot Room is fourteen 
(14) years old. Franchisees may implement this policy at their discretion, ensuring compliance 
with all applicable local laws and safety standards. 

Additionally, franchisees have the option to offer special Kids and Family Yoga classes to 
accommodate younger participants and families. These sessions must be designed to provide a 
safe, age-appropriate, and engaging environment, introducing yoga and wellness in a manner 
suited for children. Any Kids and Family Yoga classes are to be approved by the Franchisor to 
maintain consistency and uphold The Hot Room’s quality standards. 

This policy is subject to periodic review and updates to meet the evolving needs of our 
community. 

Market 

The market for heated fitness, yoga, and wellness services is a developing and expanding segment 
within the broader health and fitness industry, driven by increasing consumer demand for holistic 
wellness, stress reduction, and community connection. The Hot Room franchise competes in a 
growing market that includes national chains, regional operators, and independent studios, as well 
as broader health and fitness businesses offering similar classes and wellness products. 

 
While the market is competitive, it offers strong potential, particularly in communities with a 
health- and wellness-conscious demographic. The primary clientele for The Hot Room studios are 
health- and wellness-oriented adults motivated by physical fitness, mindfulness, stress relief, and 
a desire for social connection. These customers typically seek high-quality, specialized classes 
and value the supportive, community-driven atmosphere that The Hot Room offers. 

 
Depending on your Studio’s location, seasonality and local competition may influence customer 
demand and growth patterns. Success will depend in large part on local demographics, market 
positioning, competitive landscape, advertising effectiveness, and the franchisee’s ability to 
engage with the community. 

Applicable Regulations 

Some states require health and fitness facilities to have a staff person available during all hours 
of operation that is certified in basic cardiopulmonary resuscitation or other specialized medical 
training. Some state or local laws may also require that health/fitness facilities have an automated 
external defibrillator and/ or other first aid equipment on the premises. At a minimum, your Studio 
will be subject to various federal, state, and local laws, as well as regulations affecting the 
business, including laws relating to zoning, access for the disabled, and safety and fire standards. 
You may need the local fire marshals or other local, state, or federal agency’s permission before 
you begin operations. In addition, there may be local licensing and employment regulations, 
including worker’s compensation insurance requirements.  

Fitness studio regulations are constantly being updated and revised. We recommend that you 
research your state and county laws regulating the fitness studio industry.  

You will be solely responsible for ensuring you acquire and maintain any specific licenses, 
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permits, authorizations or otherwise that may be required to operate your Studio under the 
applicable laws of where your studio is located. Among other things, you will need to ensure that 
all music played by you or your employees is properly licensed. 

Before signing the Franchise Agreement, you should consult with an attorney concerning these 
and other laws, regulations, ordinances, licenses or permits that may affect the franchised 
business. 

ITEM 2 
BUSINESS EXPERIENCE 

Hye Jin Kalgaonkar – Founder, President and CEO – THR Holdings, LLC (Inception – 
Present) 

Hye Jin Kalgaonkar has served as the President and CEO of the Operating Company since June 
2015 in Indianapolis, IN. She has owned and operated Hot Room studios in the Indianapolis and 
Chicago areas since 2013. Previously, she served in many roles for Eli Lilly and Company 
including sales management, marketing and HR operations.  

Ashish Kalgaonkar – Founder, Vice President and CFO (Inception-Present) 

Ashish Kalgaonkar has served as the Vice President and CFO of the Operating Company since 
December 2019 in Indianapolis, IN. Previously, he served as Vice President in the financial 
component of Eli Lilly and Company from May 2013 to December 2019. Ashish’s career at Lilly 
started in June 1998.  

Regan Laker – Regional Manager, Teacher Training, Development, and Expansion THR 
Holdings, LLC (January 2024 – Present) 

With a comprehensive background in wellness and healthcare domains, Regan Laker brings a 
wealth of experience to her current role as Regional Manager overseeing various yoga disciplines 
across multiple studios. With a passion for holistic wellness, she handily manages a diverse team 
and ensures the highest standards in teacher training, program development, and client care across 
multiple locations for optimal studio growth. Prior to joining us, Regan served as a travel physical 
therapist for PT Solutions Physical Therapy from October 2020 to December 2022 in Bakersfield, 
California. After that, she served as Clinic Director at Rehab Specialists Inc., from January 2023 
to December 2023 in Marina Del Rey, California. 

Hayley Puff – Franchise Operations and  Project Manager – THR Holdings, LLC (August 
2022 – Present) 

Hayley Puff brings a wealth of experience in customer service, project management, and business 
development to her role as Project Manager at The Hot Room. She holds an MBA and real estate 
license, with a strong background in sales, fitness studio management, and account management. 
Known for her transparency and realistic approach, Hayley is dedicated to ensuring clients and 
franchisees receive the highest level of care and support. She is passionate about fostering growth 
and thrives on challenges, guided by her motto: Improvise, adapt, and overcome.  
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Prior to joining us, Hayley served as a real estate broker at RE/MAX Advanced Realty – Indy 
Home Pros Team from January 2022 and currently serves in that role. From August 2020 to 
February 2022, Hayley served as an intelligence analyst for the Indianapolis Metropolitan Police 
Department from August 2020 to February 2022. Hayley also served as transportation security 
officer for the Department of Homeland Security from January 2020 to August 2020. Each of 
these positions were located in Indianapolis, Indiana. 

ITEM 3 
LITIGATION 

No litigation is required to be disclosed in this item. 

ITEM 4 
BANKRUPTCY 

No bankruptcy is required to be disclosed in this Item. 

ITEM 5 
INITIAL FEES 

Upon execution of a Franchise Agreement, you must pay us $60,000 as the Initial Franchise Fee. 
This fee is uniform and not refundable.  

ITEM 6 
OTHER FEES 

Type of Fee (See Note 
1) 

Amount Due Date Remarks 

Royalty Fee (See Note 
2) 

The greater of 7%  
Gross Sales per 
week or $3,000  

Monthly Fee via 
electronic funds 

transfer 
(“EFT”) from 

your bank 
account through 

an automatic 
debit system. 

You will be required to 
start paying your royalty 
once your Studio begins 
collecting revenue from 

operations. 

National Marketing 
Fund (see Note 5) 

The greater of 1% of 
Monthly Gross Sales 

or $500 / month 

Monthly via 
EFT 

Locations owned by us or 
our affiliates may, but 

shall not be obligated to, 
contribute to the 

Marketing Fund on the 
same basis as franchisees. 
This fee can be increased 

to 5%. 

Local Advertising and 
Community Support  

The franchisee is 
responsible for all 

costs related to local 
advertising. 

Monthly by the 
10th day after 
the end of the 

month 

You must provide us with 
monthly reports of your 

local advertising 
expenditures. 
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Type of Fee (See Note 
1) 

Amount Due Date Remarks 

Relocation Fee $5,000 
At the time the 

relocation is 
approved by us 

You must have written 
approval of relocation.  

Transfer Fee under 
Franchise Agreement 

50% of the then-
current Initial 
Franchise Fee 

At the time the 
transfer is 

approved by us 

Payable if you sell, 
transfer, or assign your 

franchise. 

Renewal Fee  $10,000 
At the time the 

renewal is 
approved by us 

Payable if you renew 
your Franchise 

Agreement. 

Hot Room Leadership 
Institute’s Yoga 
Certification Training 

$899- $3,900 As incurred 

Payable to train and 
certify Instructors; 
waivable in limited 

circumstances. 

4-Week Presales 
Training Program 
(See Note 6) 

$5,000     As incurred 

On-site training is for up 
to two people and highly  
recommended. Includes 
virtual training for future 
use. 

4-Week Virtual 
Presales Training (See 
Note 6) 

$2,500     As incurred  

Includes live sessions for 
up to two people and 
recorded sessions for 
future use. 

Additional Training 
Fee (See Note 
3)                                                                                                                           

$500 / person / day As incurred 

You are also responsible 
for our travel expenses, 
meals and lodging that 

we incur in providing the 
additional training. 

Consulting Assistance 
(See Note 3) 

$100 per hour As incurred 

You are also responsible 
for our travel expenses, 
meals and lodging that 

we incur in providing the 
consulting assistance. 

Management Fee 

The costs/expenses 
we incur by taking 

over operations, 
including manager's 

salary, room and 
board, travel 

expenses, and all 
other related 

expenses 

Received by us 
by the 10th day 

of the following 
month 

Payable in the event we 
have to exercise our step-
in rights and manage the 
franchised business on 

your behalf. 

Audit Costs (See Note 4) 
All costs associated 
with audit charges 

Within 10 days 
of billing 

Payable only if the audit 
reveals that you 

understated your Gross 
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Type of Fee (See Note 
1) 

Amount Due Date Remarks 

Sales by more than 2%. 

Late Fee 

The greater of the 
highest applicable 

legal rate, or 1.5% / 
month 

Upon demand 

Payable if any fee or any 
other amount due to us 

under the Franchise 
Agreement is not 

received by us within five 
(5) days after such 

payment is due. 

Interest 12% per annum. As incurred 

Applies to any fee or any 
other amount due under 

the Franchise Agreement 
that is not received within 

five (5)days after such 
payment is due. Also 

applies to any 
understatement in 

amounts due revealed by 
an audit. 

Indemnification 
All costs including 

attorneys’ fees 
Upon demand 

You must defend 
lawsuits at your cost and 

hold us harmless or 
reimburse us if we are 
held liable for claims 
resulting from your 

franchised business’s 
operations. 

Costs and 
Attorney’s Fees 

All costs and 
attorneys’ fees 

Upon demand 

Non-prevailing party 
must pay prevailing party 
costs and attorney’s fees 
if successful in bringing 

an action or defense 
against other party 

arising out of, or related 
to the Franchise 

Agreement. 
 
Note 1: Type of Fee  

All fees listed in the table above are uniformly imposed and are payable directly to the Franchisor, 
unless otherwise specifically noted. These fees are non-refundable. 

“Gross Sales” is defined in our Franchise Agreement as the total revenues derived by the 
franchised business from all sales, whether paid by cash, check, credit, barter, or otherwise, 
without reserve or deduction for inability or failure to collect the same and whether such business 
is conducted in compliance with, or in violation of, the terms of this Agreement. Gross Sales does 
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not include refunds to customers, credits, discounts, or the amount of any sales taxes or similar 
taxes that you are required to collect and remit to governmental authorities. 

We may receive information regarding your Gross Sales through the computer system or POS 
system. If we ever cease to have access to this information, and you fail to report your Gross Sales 
when due, we may debit your designated account for an estimated Royalty Fee and Marketing 
Fund contribution on the date it is due. We will debit your designated account for 125% of the 
average of the last three Royalty payments and Marketing Fund contributions that we previously 
debited. If the amounts we debit are less than the amounts you actually owe, we will debit your 
designated account for the balance on the day we specify. If the amounts we debit are greater than 
the amounts you actually owe, we will credit the excess against future debits on the next payment 
due date. 

Note 2: Royalty Fee 

The weekly Royalty Fee must be received by us no later than the Friday of the following week. 
The Royalty Fee shall be paid by EFT from your bank account through an automatic debit system. 
During the term of the Franchise Agreement, you must provide us with access to your point of 
sale (POS) system and a monthly report of the Gross Sales for your franchised business. The 
report shall be in a form specified by us and shall fully disclose all information requested. You 
also must supply documentation supporting the information disclosed on the reports upon our 
written request.   

Note 3: Additional Training Fee; Consulting Assistance 

The cost of an initial 90-day training program for one manager is included in the Initial Franchise 
Fee. However, you will be responsible for all expenses incurred by you and your employees in 
attending the initial training, as well as our costs and expenses associated with conducting on-site 
training at your Studio. These expenses may include, but are not limited to, travel, lodging, meals, 
and other related costs. 

During the term of the Franchise Agreement, if any managers or employees require additional 
training, or if you hire new managers or employees who need to complete our training program, 
the additional charges outlined in the table above will apply. 
 
Managers and trainers at the Studio are required to participate in periodic online training sessions. 
In addition, as part of our ongoing support, each franchisee will receive a weekly check-in with 
our leadership team during the pre-opening phase to ensure readiness and address any operational 
questions. Following the studio’s opening, franchisees will continue to receive monthly check-ins 
with leadership for the first year to support growth, address challenges, and ensure alignment with 
The Hot Room’s standards. 
  
If additional assistance beyond these regular sessions is needed, we can provide consulting support 
at your franchised business upon written request. You will be responsible for the Consulting 
Assistance Fee, currently set at $100 per hour, as well as all travel and related expenses. We 
reserve the right to adjust the Consulting Assistance Fee at our discretion. 
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Note 4: Audit Costs 

We reserve the right to examine and audit your books, records, tax returns, accounts, and such 
other statistical and other information or records we require you to maintain and preserve. An 
examination or audit will be at our expense, unless it is discovered during the audit that you 
understated the Gross Sales of the franchised business by more than 2%, in which case you will 
be required to reimburse us for the cost and expense of such examination or audit. We assume 
costs vary depending on factors, including prevailing auditor’s rates in your area and how well 
you keep your books and records. You should be able to investigate these costs by contacting 
auditors in your area. 

Note 5: National Marketing Fund  

We may, in our sole discretion, decide to terminate or suspend the Marketing Fund at any time, 
decrease, or increase the amount (not to exceed 5% of your monthly Gross Sales) of the required 
contribution upon written notice to you. 

Note 6: Presales Training Program 

For your first Studio, you are required to participate in our Presales Training Program, which is 
designed to help you effectively market your Studio within the community, build brand 
awareness, and drive traffic, leads, and membership sales throughout the pre-sale and grand 
opening period. This training may be conducted virtually, or in a hybrid format; however, we 
recommend the hybrid format for an onsite experience at your existing studio location for a more 
immersive, hands-on approach. 

We, or our representatives, will deliver the Presales Training Program for a non-refundable fee, 
covering the travel and expenses of our representatives. For additional Studios, we may require 
you to participate in this program at our discretion. Typically, this requirement will apply if you 
do not achieve a minimum of three-hundred (300) presale memberships within the first four weeks 
of your presale activities. 

ITEM 7 
ESTIMATED INITIAL INVESTMENT 

 

Type of 
Expenditure 
(See Note 1) 

Amount 
Method 

of 
Payment 

When Due 

To Whom 
Payment 
is to be 
Made 

Initial Franchise Fee  
 
(See Note 2) 
 

$60,000 
Check or 

wire 
transfer 

Upon 
signing the 
Franchise 

Agreement  

Franchisor 

Workout Equipment, 
Staff Uniforms 
 
(See Note 3) 
 

$10,000 
As 

required 

Before 
beginning 
operations 

Franchisor, 
its 

Affiliate 
and/or 

Approved 
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Type of 
Expenditure 
(See Note 1) 

Amount 
Method 

of 
Payment 

When Due 

To Whom 
Payment 
is to be 
Made 

Vendors 
Other Required 
Studio Equipment, 
Software and 
Furniture 
 
(See Note 4) 
 

$3,000 to $10,000 
As 

arranged 
As arranged 

Approved 
Vendors 

Other Required 
Studio Components  
 
(See Note 5) 
 

$32,500 
As 

arranged 
As arranged Various 

Leasehold 
Improvements 
 
(See Note 6) 
 

$600,000 to $750,000  
As 

arranged 
As arranged 

General 
Contractor 

CAD 
Fee/Engineering & 
Architect Fees 
 
(See Note 7) 
 

$32,000 
As 

arranged 
As arranged 

Architect/
Engineer 

Trade Dress Items 
and Finish Out 
 
(See Note 8) 
 

$10,000 
As 

arranged 
As arranged 

Approved 
Vendors 

Utility, Phone, Real 
Estate, and Real 
Estate Lease Deposits 
 
(See Note 9) 
 

$5,000-$10,000 
As 

arranged 
As arranged 

Landlord 
and Local 
Providers 

Insurance Initial 
Payment 
(See Note 10) 
 
 

$4,000-$19,450 
As 

arranged 
As arranged 

Insurance 
Provider 

Printing, Marketing, $7,000 As As arranged Various 
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Type of 
Expenditure 
(See Note 1) 

Amount 
Method 

of 
Payment 

When Due 

To Whom 
Payment 
is to be 
Made 

and Advertising 
 
(See Note 11) 
 

arranged 

Wholesale 
Goods/Inventory to 
Begin Operating 
 
(See Note 12) 
 

$200 to $10,000 
Lump 
Sum 

As arranged 

Franchisor 
and/or 

Approved 
Vendor 

Professional Fees 
 
(See Note 13) 
 

$1,000-$10,000 
As 

arranged 
As arranged Various 

Additional 
Funds/Initial 
Operations/Working 
Capital 
 
(See Note 14) 
 

$30,000-$50,000 
As 

arranged 
As arranged N/A 

Training Expenses 
(Travel and Lodging) 
 
(See Note 15) 
 

$4,000 
As 

arranged 
As arranged 

Third 
Parties 

Massage Therapy 
Furniture 

$1,500 
As 

arranged 
As arranged 

Approved 
Vendor 

Cold Therapy 
Furniture and 
Equipment 

$35,125 
As 

arranged 
As arranged 

Approved 
Vendor 

TOTAL INITIAL 
INVESTMENT 
UNDER THE 
FRANCHISE 

AGREEMENT 

$835,325 to $1,051,575    

 
Note 1: Description of Expense 

All fees and expenditures represented in the above table in reference to Franchisor are non-
refundable. All fees and expenditures represented in the above table to third parties, including 
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suppliers, advertisers, various professionals, and governmental licensing agencies may be non-
refundable subject to their guidelines. We do not offer direct or indirect financing for any part of 
the Estimated Initial Investment. These estimated ranges are based on our and our affiliates’ 
experience in owning and operating company-owned locations. You should review these figures 
carefully with a business advisor as part of your due diligence before deciding to purchase a Hot 
Room franchise. 

In compiling this Item 7, we relied on our and our affiliates’ industry knowledge and experience. 
The amounts shown are estimates only and may vary for many reasons, including the capabilities 
of your management team and employees, where you locate your Studio, and your business 
experience and acumen. You should review these estimates carefully with an accountant or other 
business advisor before making any decision to buy a franchise. 

Note 2: Initial Franchise Fee 

The Initial Franchise Fee is described in Item 5 of this FDD. 

Note 3: Workout Equipment, Furniture, and Staff Uniforms 

You must purchase and/or lease and install furniture, décor, and equipment necessary to operate 
your Studio from Approved Vendors which may be limited to us or an Affiliate in our sole 
discretion. The equipment and furniture you are required to purchase and/or lease will 
include, but not be limited to, the products and materials listed in the Confidential Manuals 
and our brand guidelines.  All required equipment and furniture must be approved by us. 
The cost of the furniture, fixtures, décor, and equipment will vary according to local market 
conditions, the size of the order, the supplier used, whether the supplier permits you to lease the 
item, and other related factors.  

All studios must have the minimum required equipment mix. You must check with your state to 
determine what taxes are due. Our estimate for equipment assumes you buy all of the equipment. 
If you choose not to buy your equipment, you may choose to lease the equipment through a third-
party lender, if leasing is available to you.  

Note 4: Other Required Studio Equipment and Software 

Other required studio equipment, software, and furniture includes such things as lobby benches, 
security packages, POS software, payroll software, cameras, and hand dryers. These items relate 
to specific equipment, software, and furniture that must be purchased through an approved vendor 
as Franchisor designates.  

Note 5: Other Required Studio Components 

Other required studio components include various items required for Franchisee’s Studio per 
Franchisor’s guidelines. Franchisees may purchase these items from various vendors. These items 
include, but are not limited to, computer and POS equipment, exterior signage, water fountain, 
washer and dryer, speaker system, and office and maintenance supplies. Certain equipment 
requires an ongoing subscription fee, which is to be paid directly to an approved vendor. 
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Note 6: Leasehold Improvements 

You are required to have a full-service, brick and mortar location in your Territory in order to 
operate the Studio; you may either own or lease the building, subject to our approval. The building 
must be properly zoned, and the Studio must be legally permitted to operate on the premises. The 
space for the Studio should range from approximately 3,000-5,000 square feet with seating areas. 
On-site parking, high visibility, easy ingress/egress, Class A tenant mix, commuter traffic (e.g. 
morning side of the commute), and high foot-traffic areas are positive features and strongly 
encouraged.  

If you lease the premises for your Studio, the monthly rent will vary depending upon the 
geographic location, size of the building, type of building, and other economic factors and may 
include common area maintenance fees and real estate taxes. The cost of the required build-out 
will depend upon the size of the premises, location, material costs, labor costs, amount the 
landlord is willing to assume, and other economic factors. In a build-to-suit lease, the landlord 
may include some or all of the improvements, fixtures, equipment, and signs which may be 
factored into your lease payments.  

If you purchase the land and build, your estimated cost for the construction will vary depending 
upon the geographic location, size of the building, and other economic factors. If you build, you 
will likely not have to factor monthly rent into your estimated initial investment; however, you 
will have to factor in additional costs for financing and construction of the building, as well as 
any other associated costs. 

Regardless of whether you own or lease the building for your Hot Room Franchise, you must 
construct or renovate, as the case may be, the premises (the “Approved Location”) in accordance 
with our standards and specifications outlined in the Manuals or otherwise designated in writing 
by us. Prior to commencing such construction, renovation, or refurbishment, you must obtain all 
the necessary permits and certifications as may be required by law, ordinance, or regulation. If 
you elect or are required by us or the Franchise Agreement to perform construction work or 
significant renovations or refurbishment of the Approved Location affecting the design, character, 
or appearance of it, you must obtain our prior approval. We reserve the right to require you to 
renovate the Franchised Business and such renovations may require you to invest additional 
capital. 

Note 7: CAD Fee/Engineering and Architect Fees 

Some states may require review of your Studio plans by an architect or engineer. In this event, 
Franchisee will incur architectural and/or engineering fees to be paid by its selected 
architectural/engineering professional. This estimated range will vary depending on the 
geographic location and condition of location space and fees or rate structure of your selected 
engineering and/or architectural professional. 

Note 8: Trade Dress Items and Finish Out 

Trade dress and finish out items consist of millwork (including service stand and retail display), 
lighting, flooring, and interior branding components/signage. 
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Note 9: Utility, Phone, and Real Estate Deposits 

Some landlords may require a deposit of first and last month’s rent and/or a percentage of 
additional monthly charges. Deposits on utilities will also vary. Deposits will vary based on the 
market rental rates for your market and what you are able to negotiate with your landlord. This 
rent estimate is based on you negotiating for free rent for the approximately five (5) months 
between signing a lease and opening.  

Note 10: Insurance 

At a minimum, you will need to obtain commercial general liability, broad form contractual, 
property liability and professional liability with annual limits of $1 million per occurrence and $3 
million annual aggregate. You will also need business interruption coverage with annual limits of 
at least $300,000. You will also need both builder’s risk coverage and tenant improvement and 
betterment coverage each sufficient to cover the cost of build-out and any landlord participation. 
You will also need to obtain contents coverage with annual limits of up to $265,000 depending 
on the size of your Studio. Flood contents coverage is highly recommended but not required by 
Franchisor. This is an annual estimate, though whether premiums are paid annually or in 
installments will depend on the insurance provider. This estimate does not include insurance 
premiums or limits for worker’s compensation and/or automobile liability insurance. This range 
is an estimate only and may vary depending on your location and other rating factors considered 
by the insurance provider. You must add us and our affiliates to all insurance contracts as 
additional insured(s) under that respective insurance policy, the cost of which will be paid by you. 

Instructors need to carry their own liability insurance. 
 
Note 11: Printing, Marketing, and Advertising 

You are required to conduct pre-opening and grand opening marketing and advertising for your 
Studio subject to a marketing plan approved by us beginning at least four (4) months before 
beginning operations and continuing for sixty (60) days after you open your Studio. 

You are required to spend the minimum amount listed above, but you may spend more if you 
choose to do so. The factors that may affect the actual amount you spend include the type of 
media used, the size of the area you advertise to, local media cost, location of the Studio, time of 
year and customer demographics in the surrounding area. 

Note 12: Wholesale Goods/Inventory to Begin Operating 

You will be required to purchase a specified amount of wholesale goods for the initial inventory 
of products to be offered for sale based on the size of your Studio. A selection of Franchisor’s 
proprietary branded products and other branded products must be stocked. 

Note 13:  Professional Fees 

These fees may include inspection fees, occupational licenses, financing administrative and/or 
application fees, and legal fees associated with business entity set-up and contract review. We 
strongly recommend you employ an attorney, an accountant, and other consultants to assist you 
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in establishing your franchised business. These fees may vary by location depending on the 
prevailing rates of local attorneys, accountants, and consultants.  

Note 14: Additional Funds/Initial Operations/Working Capital 

This estimates your possible start-up expense for the initial three (3) months. These figures are 
estimates and we cannot guarantee that you will not have additional expenses starting the 
business. In formulating additional funds, we rely on our own business experience. Your costs 
will depend on factors such as: how well you follow our methods and procedures; your ability to 
manage the business; your experience and business acumen; local economic conditions; the local 
market for your services; the prevailing wage rate; competition; and the sales level reached during 
the initial period. A member of our franchise operations team will be available at your expense 
two days before opening and two days after opening. 

Note 15: Initial Training Expenses 

This includes expenses associated with attending training as well as travel and accommodation 
for the required on-site training. Additionally, these include expenses associated with certain 
technology used by us, such as Loud Rumor. 

ITEM 8 
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES 

Generally  
 
To maintain quality, consistency, and brand integrity, you are required to purchase or lease certain 
goods, services, supplies, fixtures, equipment, inventory, computer hardware and software, and 
other items either: 
 
(1) directly from us or our affiliates, 
(2) from suppliers we approve, or 
(3) according to specifications we provide. 
 
We or our affiliates derive revenue and other material benefits from franchisee purchases of 
certain products and services, including but not limited to equipment, branded goods, technology 
systems, and training programs. These revenues may take the form of wholesale markups, 
commissions, rebates, or marketing support. We do not pass these rebates, discounts, or other 
financial benefits through to franchisees. You must comply with any changes we make in the 
future to these requirements. 
 
The list of approved suppliers and specifications is maintained in the Confidential Operations 
Manual (“Manuals”), which we provide after signing the Franchise Agreement. We may update 
or change the list of designated suppliers approved by us (“Approved Vendors”), which may 
include and be limited to us or our affiliates, or update or change specifications periodically, based 
on performance, availability, price, or quality considerations. We will notify you in writing of any 
changes and allow a reasonable time to comply. 
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You are not required to purchase accounting, legal, or similar professional services directly from 
us or our affiliates. However, you must use our designated or approved vendors for certain services 
and systems, such as technology platforms, training, and marketing programs, as outlined in the 
Franchise Agreement and Manuals. 
 
At this time, we do not operate or manage any purchasing or distribution cooperatives. We reserve 
the right to establish such cooperatives in the future and would provide details about their 
structure, operations, and franchisee participation at that time. 

Specific Required Purchases 

You may only offer and sell services and products that we authorize, as further defined herein and 
within the Franchise Agreement. To ensure that our standards are maintained, you must operate 
your Studio in strict conformity with the Franchise Agreement and the methods, specifications, 
and sources of supply that we designate and require within the Franchise Agreement, the 
Confidential Operations Manual, or any related document we provide. 

You must develop and operate your Studio according to our standards and specifications, subject 
to any applicable laws, rules, and regulations. We require you to purchase certain types, models, 
and brands of fixtures, furnishings, equipment, services, advertisements, software, materials, 
inventory, and other items necessary to operate your Studio. These must be purchased either: 
 

1. directly from us or our affiliates, 
2. from designated suppliers approved by us (which may include and be limited to us or our 

affiliates), or 
3. according to specifications we provide. 

Even where purchases are not required to be made from Approved Vendors, they must still meet 
any specifications and standards we designate. The Manuals contain detailed specifications for 
the products, supplies, equipment, materials, and other items you are required to use in your 
Studio, including standards for quality, price, performance, and functionality. These standards are 
based on our operating experience and are communicated to you through training, periodic site 
visits, written notices, and updates to the Manuals. 

We may periodically issue new standards or revoke prior approvals of goods, services, equipment, 
or suppliers. If we revoke an approval, you must immediately stop purchasing the disapproved 
goods or services or stop using the disapproved supplier. 

We estimate that the items you are required to purchase will represent approximately 70% to 85% 
of your total purchases before opening and approximately 85% to 90% of your total ongoing 
expenses after operations begin. 

The categories of required purchases include, but are not limited to: 

 Workout equipment and fitness supplies, such as mats, blocks, straps, weights, 
reformers, and other tools necessary for hot yoga, Pilates, and related fitness classes. 

 Studio furniture and fixtures, including benches, front desks, shelving, display units, 
and décor elements consistent with The Hot Room’s trade dress and brand standards. 

 Technology systems, including point-of-sale (POS) hardware, booking and membership 
software, sound systems, cameras, and related computer equipment. 
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 Retail inventory, including The Hot Room branded apparel, accessories, hydration 
products (such as water, coconut water, sparkling water, electrolyte drinks), and any other 
merchandise approved by the Franchisor. 

 Marketing materials and signage, including grand opening materials, digital and print 
promotional items, banners, and branded collateral. 

 Training programs and certification services, such as instructor certifications, 
leadership training, and continuing education through the Hot Room Leadership Institute 
or other approved vendors. 

 Operational supplies, including cleaning and sanitation products, towels, office supplies, 
and other consumables required for daily operations. 

A detailed studio inventory list, including specific models, quantities, approved vendors, and 
pricing estimates, is maintained separately by the Franchisor and provided to franchisees upon 
execution of the Franchise Agreement. The Franchisor reserves the right to update the detailed 
inventory list from time to time in accordance with brand standards, market availability, and 
operational needs. Franchisees are required to comply with these updates within a reasonable time 
frame as communicated by the Franchisor. 

Revenue from Franchisee Purchases 

We may derive revenue as a result of your franchise and other franchisees purchasing the required 
products, supplies, equipment, materials, services, and other items from us, our affiliates, or 
Approved Vendors. Our total revenues are reflected in the attached Exhibit F. 

Computer and Software Requirements 

You must purchase, or lease, and install such computer hardware, modems, printers, and other 
computer-related equipment that meet our standards and specifications outlined in the Manuals 
or otherwise designated by us in writing.  

You are required to use the designated software for use in the operation of the franchised business 
and update such software as required by us from time to time, including the POS system and 
membership program. 

We reserve the right, without limitation, to modify or supplement the hardware or software 
required in the operation of the franchised business, and you may be required to make and install 
substantial modifications to the computer system, software, or hardware during the Initial Term 
of the Franchise Agreement or any renewal terms to efficiently operate the franchised business.  

Cooperatives 

We reserve the right to negotiate purchase agreements, including pricing terms, with select 
suppliers for goods and services on behalf of the System. To maintain consistency and streamline 
operations, we may establish preferred vendor programs and limit the number of approved 
vendors or suppliers. In some cases, we may designate a sole supplier for specific products or 
services. 

All retail purchases are optional for franchisees, except for the required sale of beverages. 
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Beverages must include water, coconut water, sparkling water, and any other electrolyte 
beverages approved by the franchisor. Retail purchases will be facilitated through our branded 
franchise website, where franchisees can place orders directly with us. The Franchisor will 
manage the ordering process with wholesalers, provide retail layout recommendations to 
franchisees, and offer consultative services for questions related to ticketing, discounts, and other 
inquiries. These consultative services are available for an additional fee of $100 per hour, as 
outlined in Other Fees in Item 6. 

Franchisees may also choose to source retail items independently; however, they will be 
responsible for negotiating pricing, obtaining wholesale licensing, and submitting all vendors and 
products for prior approval by the franchisor. 

Material Benefits 

We negotiate with suppliers and vendors for pre-arranged, discounted prices for our franchisees. 
You may receive benefits from these purchase arrangements for your use of Approved Vendors, 
but these benefits are not promised. 

Except as described in this Item 8, you do not receive any material benefit from us based upon 
your use of the Approved Vendors. However, we consider a variety of factors when determining 
whether to renew or grant additional franchises, including compliance with the requirements 
described in Item 8. 
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ITEM 9 
FRANCHISEE’S OBLIGATIONS 

This table lists your principal obligations under the franchise and other agreements. It 
will help you find more detailed information about your obligations in these 

agreements and in other items of this Disclosure Document. 
 

OBLIGATION SECTION IN AGREEMENT  
ITEMS IN 

DISCLOSURE 
DOCUMENT 

(a) Site selection and 
acquisition/lease 

Franchise Agreement: Section 6 
 

Item 11 

(b) Pre-opening purchases/leases Franchise Agreement: Section 6 Items 6, 7 and 8 

(c)Site development and other pre-
opening requirements 

Franchise Agreement: Section 6 
and 7 

 
Item 11 

(d) Initial and ongoing training Franchise Agreement: Section 8 
Items 5, 6, 7 

and 11 

(e) Opening Franchise Agreement: Section 7 
Items 5, 7 and 

11 

(f) Fees Franchise Agreement: Section 13 
Items 5, 6 and 

7 

(g) Compliance with standards and 
policies/Operations Manual 

Franchise Agreement: Section 9 
Items 8, 11 and 

14 

(h) Trademarks and proprietary 
information 

Franchise Agreement: Section 15 
Items 13 and 

14 

(i) Restrictions on products/services 
offered 

Franchise Agreement: Section 10 Items 8 and 16 

(j) Warranty and customer service 
requirements 

Franchise Agreement: Section 2 Not Applicable 

(k) Territorial development and sales 
quotas Franchise Agreement: Section 5 Item 12 
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(l) Ongoing product/service 
purchases 

Franchise Agreement: Section 10 Item 8 

(m) Maintenance and appearance 
requirements Franchise Agreement: Section 18 Item 11 

(n) Insurance Franchise Agreement: Section 16 Item 7 

(o) Advertising/Marketing Franchise Agreement: Section 14 
Items 6, 7 and 

11 

(p) Indemnification Franchise Agreement: Section 17 None 

(q) Owner’s 
participation/management/ 
staffing 

Franchise Agreement: Section 7 Item 15 

(r) Records/reports Franchise Agreement: Section 18 Item 6 

(s) Inspections/audits Franchise Agreement: Section 18 Item 11 

(t) Transfer Franchise Agreement: Section 21 Item 17 

(u) Renewal Franchise Agreement: Section 3 Item 17 

(v) Post-termination obligations 
Franchise Agreement: Section 20 

 
Item 17 

(w) Non-competition covenants Franchise Agreement: Section 22 Item 17 

(x) Dispute resolution Franchise Agreement: Section 24 Item 17 

(y) Guarantee of franchisee 
obligations  

Exhibit  Item 15 
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ITEM 10 
FINANCING 

We do not offer direct or indirect financing for any amount due under the Franchise Agreement. 
We do not guarantee your notes, leases or other obligations. 

ITEM 11 
FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND 

TRAINING 

Except as listed below, we are not required to provide you with any assistance.  
 
Pre-Opening Assistance 

Before you open your franchised business, we will perform the following services: 

Territory (Section 5 of the Franchise Agreement). 

We will designate and approve your Territory as described below in Item 12. The typical time 
between signing the Franchise Agreement and opening the franchised business is approximately 
nine (9) to twelve (12) months. The factors that affect opening time include, but are not limited 
to, completing the training program, renovating the space, ordering and receiving inventory and 
equipment, hiring personnel, and obtaining financing. You must open your Studio and be 
operational within nine (9) months after signing the Franchise Agreement, unless otherwise 
authorized in writing by us. 

Site Selection (Section 6 of the Franchise Agreement). 

You are required to have a full-service, brick-and-mortar location within your Territory to operate 
the Studio, and you may either own or lease the building, subject to our prior written approval. 
We must approve the location before you sign a purchase agreement or lease. We do not typically 
own the premises leased to you. 

The location must meet our criteria for demographic characteristics, parking, neighborhood 
character, competition and proximity to other Hot Room franchises, tenant mix, and the size, 
appearance, and physical characteristics of the proposed site. To seek approval, you must submit 
a complete site report, including location details, photographs, demographic information, lease 
terms, and any additional materials we request. You must email this report to the Franchisor at 
the designated approval email address, which will be provided in the Confidential Operations 
Manual or directly by our team. 

We will review your submission and make commercially reasonable efforts to approve or 
disapprove the proposed site within ten (10) days of receiving your complete report and 
supporting documentation. We will communicate our approval or disapproval in writing via email 
to the franchisee. Approval of a site does not constitute a guarantee or representation of success 
at that location. 
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You must secure an approved site within six (6) months of signing the Franchise Agreement, 
unless otherwise authorized by us in writing. If we cannot agree on an acceptable site within this 
timeframe, we reserve the right to terminate the Franchise Agreement. 

Approved Vendors (Section 10 of the Franchise Agreement). 

To maintain quality and consistency, we require that you purchase required products, supplies, 
equipment, materials, services, apparel, and other items solely from our Approved Vendors, 
which may include and be limited to us or our affiliates. The list of Approved Vendors is 
contained in our Manuals, which we will loan to you after you sign the Franchise Agreement. 
Other than providing you with the Approved Vendors list, we do not provide direct assistance in 
obtaining equipment, signs, fixtures, opening inventory, or supplies (unless such items are 
purchased through us or our affiliate) and we do not install such items. If you choose to use 
vendors outside of our Approved Vendors list, there must be written approval from the Franchisor.  

Pre-Opening Inspection (Section 12 of the Franchise Agreement). 

We will conduct one (1) pre-opening inspection of the franchised business, at our expense, to 
ensure you are following our standards and specifications. The franchised business may not open 
for business without written authorization from us after the pre-opening inspection has been 
completed and you have successfully demonstrated that you are complying with our standards 
and specifications. Our authorization for opening of the franchised business is limited solely to 
reviewing and confirming compliance with our standards and specifications and does not warrant, 
represent, guarantee, or assure that your franchised business will be successful, profitable, or meet 
your expectations. 

Training (Section 8 of the Franchise Agreement). 

We provide you with our Initial Training Program which covers most aspects of the operation of 
the franchised business such as sales training, customer service, community relations, 
communication, purchasing, policies, and marketing. The training program is conducted by our 
staff (certified trainers)and utilizes our operations and training manual and other materials. The 
classroom training may be conducted through a combination of in-person and virtual instruction. 
The on-the-job portions of the training may be conducted in a combination of both our company-
owned locations, including in Indianapolis, IN, and at your franchised business.  

The owner (if having any hands-on involvement in the operation of the studio) and studio manager 
must complete the initial training to our satisfaction prior to commencing the operation of your 
franchised business. As part of the training program outlined below, owners and studio managers 
are expected to work forty (40) hours in an Approved Location prior to opening their studio. 
Further, training for owners and managers in subsequent studios, within a territory, must be 
completed to our satisfaction prior to commending the operation of your franchised business. 

We expect that attendees will advance through the Initial Training Program at different rates 
depending on a variety of factors, including background and experience. As such, the time frames 
provided in the chart are an estimate of the time it will take to complete training. The charge for 
the Initial Training Program for the studio manager and staff (up to five people) is included in the 
Initial Franchise Fee, but you must pay for all travel costs and living expenses incurred by you 
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and / or your studio manager and department managers in attending and participating in the initial 
training. The franchised business must at all times be under the day-to-day supervision of 
someone who has completed the Initial Training Program to our satisfaction. 

Additional staff may be included in the training for an additional fee. If a new studio manager is 
hired or an existing employee is promoted to studio manager, the franchisor must be notified 
within seven (7) days. In addition, new studio managers must complete the program to our 
satisfaction within thirty (30) days of being hired. You will be responsible for all travel, lodging, 
meals, and other expenses incurred in providing the additional training to staff and / or new studio 
managers, which will typically be held in one of our corporate locations. 

You are solely responsible for recruiting, hiring, firing, training, and supervising employees to 
operate the franchised business and the terms and conditions of their employment. We may 
provide you with standardized interviewing and hiring information, but you are not obligated to 
use said information in making your hiring decisions. Any material or information related to 
hiring employees is for informational purposes only and the employees of the franchised business 
will only be your employees, and are not in any way our employees or agents.  

The franchise owner, Studio Managers, and staff (up to 5 people) may select from two training 
options: a Hybrid Program or a Virtual Program. Both programs are designed to equip franchisees 
and their Studio Managers with the knowledge and skills required to operate their studio 
successfully while providing flexibility to meet individual needs.  

The Initial Hybrid Program combines in-person training sessions at The Hot Room’s corporate 
headquarters with virtual and self-paced components. This program spans six (6) weeks. The first 
four (4) weeks consist of virtual classroom sessions for theoretical learning and operational 
guidelines, complemented by self-paced modules covering policies, compliance, and technology. 
The final two (2) weeks involve in-person training at the corporate headquarters or a designated 
corporate studio, where participants engage in hands-on practice and live observation sessions. 
Franchisees and Studio Managers are required to complete at least 80% of the virtual modules 
before attending the in-person sessions.  

The Initial Virtual Program is delivered entirely online and is ideal for participants unable to 
attend in-person sessions. This six (6) week program includes scheduled live webinars led by 
corporate trainers, covering sales, marketing, operations, and leadership topics. Participants will 
also complete self-paced modules on technology, compliance, and service standards. Roleplay 
videos will be submitted for review, with personalized coaching provided by trainers. All modules 
and a virtual assessment must be successfully completed prior to the studio opening. 

Our four (4) week Pre-Sales Training Program is required for your first studio and designed to 
prepare franchisees and their studio managers for a successful pre-sales campaign. The program 
begins immediately after the completion of the required six-week initial training program and 
focuses on maximizing membership sales, building community engagement, and ensuring 
operational readiness. Franchisees may select either the Hybrid Program, which includes on-site 
corporate support during the final week, or the Virtual Program, which is conducted entirely 
online. Both the initial training program and this pre-sales training must be completed at least 
three months before the studio begins operations. 
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The first three weeks of both the Hybrid and Virtual Pre-Sales Programs focus on pre-sales 
strategy, lead generation, and operational planning. Participants collaborate with corporate 
trainers to set membership goals and milestones, create a detailed marketing and outreach plan, 
and receive advanced training on the Loyalsnap platform for lead tracking and automations. 
Training emphasizes digital marketing campaigns, including social media advertisements and 
email promotions, as well as hosting community outreach events to attract potential members. 
Participants refine their sales techniques to ensure successful conversion of leads into 
memberships. 

The final week of the pre-sales program is dedicated to launch preparation. In the Virtual 
Program, participants host online promotions and virtual events to drive final membership sales, 
conduct a virtual studio walkthrough with corporate trainers, and receive personalized coaching 
to finalize launch readiness. In the Hybrid Program, corporate trainers visit the franchise location 
to provide on-site support, assist with facilitating the Founder's Dedication Event, and conduct an 
operational review of the studio to ensure it meets corporate standards. 

Participants in both programs receive comprehensive corporate support, including weekly 
coaching sessions with corporate trainers and access to a pre-sales toolkit. The toolkit includes 
scripts and templates for client communication, marketing materials such as social media posts 
and email templates, and event planning guides. Additionally, participants are provided with a 
performance dashboard to track membership sign-ups and campaign success. Hybrid Program 
participants receive added support through in-person coaching and event facilitation during the 
final week. 

To ensure adequate preparation, franchisees and studio managers must complete both the required 
six-week initial training program and the pre-sales program at least three (3) months prior to the 
studio's operational start date. Upon completion of the program, participants are certified in pre-
sales management and are fully prepared to execute a successful pre-sales campaign and studio 
launch.  

In order to operate a Studio, you must acquire at least a total of three (3) certified yoga and Pilates 
instructors and use our specific, proprietary, certification program. This includes New Teacher 
Hot Power Vinyasa Training, New Teacher Original Hot Yoga Training, Hot Power Sculpt, New 
Teacher Hot Pilates Training, Hot Pilates Weights and Bands Teacher Training, and New Teacher 
Yin Yoga Training (“Hot Room Leadership Institute’s Yoga Certification Training”). 

If you are already a Registered Yoga Teacher, you may request a waiver of the Hot Room 
Leadership Institute’s Yoga Certification Training, which may be approved or denied in The Hot 
Room’s sole discretion.  

Substitute trainers, trainers brought in by our approved third-party vendors, or hired experts may 
provide training to you if the training schedule requires it or is necessary for other reasons. Any 
substitute or additional trainer that we use will have a minimum of one (1) year of experience in 
the fitness industry and/or the subject they are teaching. There are no limits on our right to assign 
a substitute trainer to provide training. 

We intend, though we are not obligated, to prepare and offer various seminars and conferences to 
franchisees in addition to the Initial Training Program. All details concerning any programs, if 
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offered, such as time, location, duration, cost, and other matters, will be determined on a case-by-
case basis. We may require participation in these programs under the terms of the Franchise 
Agreement. 

Our Initial Training Program will utilize the Manual, and operating forms and materials used on 
a day-to-day basis during training. The training will occur at one of our corporate studios, your 
franchised business, virtually, or at other locations designated by us. The dates and location of 
the training will be communicated to you in the Confidential Operations Manual. Training will 
be conducted by our Regional/Franchise Managers and Head Teacher Trainer(s). 

Website and Social Media (Section 14 of the Franchise Agreement). 

All digital media and marketing must be approved by us. We will provide information about your 
franchise on our central website or other websites as we may designate for the System. You must 
establish, manage, and control social media accounts on your behalf for your local 
market/territory. You will have the right to submit content to us for posting in coordination with 
the overall marketing plan.  

Grand Opening Assistance (Section 14 of the Franchise Agreement). 

We will provide you with grand opening assistance at your franchised location for at least two (2) 
days before you open and two (2) days after you open your franchised business. You are 
responsible for our travel, lodging, and meal expenses incurred by our representatives for 
providing the grand opening assistance at your franchised business. The grand opening assistance 
is accounted for as part of your “Pre–Opening and Grand Opening Advertising and Marketing” 
described in Item 7, Note 14. 

Operations Manual (103 Pages) (Section 9 of the Franchise Agreement). 

We will loan you a complete copy of our Manuals after you sign the Franchise Agreement. The 
Manuals contain mandatory and suggested specifications, standards, and procedures and is 
confidential and remains our property. We may modify the Manuals from time to time, but the 
modification will not alter your status and rights under the Franchise Agreement. The Table of 
Contents of the Confidential Operations Manual is attached to this FDD as Exhibit E.  

The Approved Supplier list, which contains the Approved Vendors that you are required to utilize 
in the operation of the franchised business, is included in the Confidential Operations Manual. 

Post-Opening Assistance 

During the operation of your franchised business, we will perform the following services: 

Development of New Products and Services (Section X of the Franchise Agreement). 

We periodically develop new products and services for use in the franchised business and to 
further improve and develop the franchise System. You will be required to provide any new 
products or services we deem mandatory and you may incur additional cost associated with 
providing said products or services. You may determine the price for the products and services, 
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subject to the recommended and maximum prices established by us. 

Additional/Continuing Training and Consulting Assistance (Section X of the Franchise 
Agreement). 

We provide you and/or your employees with additional in-person training sessions as needed at 
our headquarters, the franchised business, or at another location designated by us. Currently, the 
charge for additional training is $500 per person per day, plus our travel expenses, meals and 
lodging that we incur in providing the additional training. 

We will provide mandatory additional training if during the Franchise Agreement you hire new 
studio managers who have not successfully completed our training program. New studio 
managers must attend and complete our training program within thirty (30) days of being hired 
and shall not manage or provide services on behalf of the franchised business until they have 
satisfactorily completed the training program. 

Additionally, if you feel you need more assistance outside of our regularly scheduled training 
sessions, we will provide you with consulting assistance at your franchised business, upon your 
written request. You must pay us the Consulting Assistance Fee in exchange for the consulting 
assistance, which is currently set at $100 per hour, as well as pay for all travel costs and expenses 
incurred by us for providing the consulting assistance. We have the right, without limitation, to 
modify the amount of the Consulting Services Fee at our discretion. 

Post-Opening Inspection (Section 12  of the Franchise Agreement). 

We may conduct an annual post-opening inspection of the franchised business, at our expense, to 
determine compliance with our standards and specifications. We may conduct the inspections 
during regular business hours and without giving prior notice to you. We may conduct more than 
one (1) post-opening inspection per year as we deem necessary and in our sole discretion. If 
additional post–opening inspections are necessary because of a default of the Franchise 
Agreement, you will be required to cover our travel expenses associated with conducting the post–
opening inspection. 

Website and Social Media (Section 14 of the Franchise Agreement). 

We will continue to include you on our website and national social media accounts during the 
Franchise Agreement term. You will post on the local social media account(s) on your behalf for 
your local market/territory. You will have the right to submit content to us for posting in 
coordination with the overall marketing plan. You will also review and respond, as appropriate, 
to online comments, reviews, questions, and complaints, such as Google reviews. 

. General Business Guidance and Support (Section 2 of the Franchise Agreement). 

We periodically advise you and offer general business guidance to you by telephone, e-mail, 
newsletters, and other methods. Our guidance is based on our and our affiliates’ knowledge and 
experience. We offer you advice and guidance on a variety of business matters, including 
operational methods, accounting procedures, authorized services or products and marketing and 
sales strategies.  
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National Marketing Fund (Section 14 of the Franchise Agreement). 

We have established a National Marketing Fund (“Marketing Fund”) that you are required to 
contribute, on a monthly basis, an amount currently equal to one percent (1%) of the total monthly 
Gross Sales of the franchised business. We may, in our sole discretion, decide to terminate or 
suspend the Marketing Fund at any time, decrease, or increase the amount (not to exceed 5% of 
your monthly Gross Sales) of the required contribution upon written notice to you. Studios owned 
by us and our affiliates may, but shall not be obligated to, contribute to the Marketing Fund on 
the same basis as franchisees. We have no obligation to conduct advertising on your behalf. 

We have the exclusive right to direct all marketing programs financed by the Marketing Fund, 
including the right to control the creative concepts, materials, and endorsements. We have the 
right to determine the geographic market, media placement, and allocation of the Marketing Fund 
and have no obligation to administer the Marketing Fund in such a manner as to ensure that 
expenditures by the Marketing Fund in any geographic area are proportionate or equivalent to 
contributions to the Marketing Fund by franchisees or that you will benefit directly or in 
proportion to your contribution to the Marketing Fund from the conduct of marketing programs 
or the placement of advertising.  

The Marketing Fund may be used to pay the costs of preparing and producing video, audio, and 
printed marketing materials; administering multiregional and national marketing programs, 
including purchasing television, radio, magazine, billboard, newspaper, online, social media, and 
other media advertising; employing advertising agencies and/or public relations firms or graphic 
designers to assist with marketing and advertising; and providing marketing materials to 
franchisees. The Marketing Fund may also be used to meet all costs reasonably related to 
administering the Marketing Fund and its related programs, including administrative costs. Under 
no circumstance will we use the Marketing Fund to solicit new franchisees. 

The Marketing Fund will be accounted for separately from our other funds. However, the 
Marketing Fund is not a trust or escrow account, and we have no fiduciary obligations to our 
franchisees with respect to the Marketing Fund or with the monies collected. We can spend in 
any fiscal year an amount greater or less than the aggregate contributions of franchisees to the 
Marketing Fund. Any part of the Marketing Fund contributions that were not spent during the 
fiscal year would remain in the Marketing Fund to be used in the next fiscal year. An unaudited 
statement of monies collected, and expenditures made by the Marketing Fund will be prepared 
annually and provided to you upon written request.  

At this time, there is not a franchise advisory council. However, we reserve the right to establish 
one to advise and consult with us in connection with the establishment, modification, continuance, 
or other decisions or considerations affecting marketing programs. In the event we establish said 
council, we will have the exclusive right to determine their organizational structure and manner 
of operation. 

Local Advertising & Community Support (Section 14 of the Franchise Agreement). 

You are required to conduct local advertising and to spend one percent (1%) of monthly Gross 
Sales of the franchised business on such advertising and community support, including product 
donations. Additionally, you must sponsor a minimum of four (4) community engagements, 
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events, or activities per year. The specific engagement, event, or activity must be pre-approved in 
writing by us before you sign any agreement to sponsor such engagement, event, or activity. You 
are not required to participate in a local or regional advertising cooperative. We have no obligation 
to conduct advertising on your behalf. 

You must provide us with monthly reports of your local advertising expenditures no later than the 
tenth (10th) day of the following month. You are permitted to create and use your own marketing 
and advertising materials to locally advertise your franchised business; provided, however, that 
such marketing and advertising materials are submitted to and pre-approved in writing by us 
before they are used. We will make commercially reasonable efforts to notify you of our approval 
or disapproval of the proposed advertising material within thirty (30) days after we receive all the 
necessary information for review. We may approve, disapprove, or revoke approval of any 
advertising materials for any reason and at any time and you must not use any marketing materials 
that we have disapproved. 

You are restricted from establishing a presence on or marketing on the Internet without our 
consent. We retain the sole right to market on the Internet, including the use of websites, domain 
names, uniform resource locators, keywords, linking, search engines (and search engine 
optimization techniques), banner ads, meta-tags, marketing, e-commerce, social media, and co-
branding arrangements. You may be requested to provide content for our Internet marketing, and 
you must follow our Internet usage rules, policies and requirements. We retain the sole right to 
use the Proprietary Marks on or sell products containing the Proprietary Marks over the Internet, 
including on websites, as domain names, directory addresses, search terms and meta-tags, and in 
connection with linking, marketing, co-branding and other arrangements. We retain the sole right 
to approve any linking to, or other use of, the Hot Room website. 

Grand Opening Advertising (Section 14 of the Franchise Agreement) 

You are required to conduct grand opening marketing and advertising for your franchised 
business subject to a marketing plan approved by us beginning at least four (4) months before 
beginning operations and continuing for sixty (60) days after opening. You are required to spend 
the minimum amount listed in Item 7 above, but you may spend more than that if you choose to 
do so. The factors that may affect the actual amount you spend include the type of media used, 
the size of the area you advertise to, local media cost, location of the franchised business, time of 
year and customer demographics in the surrounding area. 

We will provide you with grand opening assistance at your franchised location for two (2) days 
before and two (2) days after your grand opening. You are responsible for our travel, lodging, and 
meal expenses incurred by our representatives for providing the grand opening assistance at your 
franchised business.  

. Computer Requirements (Section 11 of the Franchise Agreement) 

You must purchase, or lease, and install such computer hardware, modems, printers, and other 
computer-related equipment that meet our standards and specifications outlined in the Manuals 
or otherwise designated by us in writing. As stated in Item 7, the estimated expense in purchasing 
or leasing the required computer system will be between $4,000 and $10,000 payable in 
accordance with the terms of your acquisition. 
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We have no obligation to provide ongoing maintenance, repairs, upgrades, or updates. The annual 
costs associated with any optional maintenance updating, upgrading, or supporting contracts for 
the POS and computer system are estimated at $4,200. 

You are required to use the designated software for operating the franchised business and provide 
us with access to your software including, but not limited to, your point-of-sale system (“POS”)  
program. In order to use this software, you must pay a fee to the designated vendor and such fee 
may be modified in our designated vendor’s sole discretion. Currently, you are required to use 
Mindbody for your POS. 

We reserve the right, without limitation, to modify or supplement the hardware or software 
required in the operation of the franchised business and you may be required to make and install 
substantial modifications to the computer system, software, or hardware during the Initial Term 
of the Franchise Agreement or any renewal terms to efficiently operate the franchised business.  

We will have the free and unfettered right to retrieve such data and information stored on your 
hard drive, either internally or externally, as we deem necessary, desirable, or appropriate and 
there are no contractual rights that limit our ability to do so. The business information or data that 
will be collected or generated includes, but is not limited to, sales data, trend analysis, records, 
social media accounts, email, customer reviews, pricing information, customer demographics, 
and the like. 

ITEM 12 
TERRITORY 

Franchise Agreement 

You will receive an exclusive territory which will be described and depicted in Exhibit A attached 
to the Franchise Agreement (the “Territory”). The Territory will be based on community 
boundaries, population density, drive times, and distance. We determine the boundaries of the 
geographic area based on a variety of factors, including proximity to competitors, proximity to 
other franchisees and natural and physical boundaries. The typical territory for a studio is a 7–10-
mile. You are not permitted to solicit consumers outside of your Territory. 

For your initial location, you must have a full-service, brick and mortar location within your 
Territory to operate the franchised business, and you may own or lease the building, subject to 
our approval. You shall not relocate from the Approved Location without our prior written 
authorization. We reserve the right to approve or deny your relocation request at our discretion 
based upon, without limitation, our own business judgment, your compliance with the Franchise 
Agreement, and the proposed new location. If we approve your relocation request, you must pay 
us a Relocation Fee which is currently set at $5,000. 

You may sell the authorized goods and services to customers residing outside of your Territory; 
provided, however, that you are only permitted to sell the authorized goods and services at and 
from the Approved Location. Otherwise, you are not permitted to solicit consumers outside of its 
Territory. 

You are prohibited from setting up, maintaining, or utilizing an Internet website, home page, or 
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other social media site to sell products and services. You must not cause or allow the Proprietary 
Marks to be used or displayed, in whole or in part, as an Internet domain name, or on or in 
connection with any Internet website, home page, or social media site without our express prior 
written consent, which we may grant or withhold in our sole discretion. If we provide our consent 
to such use, then you may only use the Proprietary Marks in such a manner authorized by us and 
in accordance with our procedures, standards and specifications as established from time to time. 

Except for the rights expressly reserved to us in this Item 12 and the Franchise Agreement, we 
will not open for business, grant a franchise, license, or otherwise authorize any other person or 
entity to open for business, a Hot Room Studio franchise within your designated Territory. As 
long as you are in compliance with the Franchise Agreement, there are no other circumstances 
under which we will modify your territorial rights. Continuation of territorial exclusivity does not 
depend on achieving a certain sales volume, market penetration, or other contingency. Outside of 
the Franchise Agreement, there are no circumstances permitting us to modify your territorial 
rights. 

Reserved Rights 

Except as otherwise provided, we retain the right to: 

i. Operate and grant others the right to operate a Hot Room Studio anywhere outside of your 
Territory; 

ii. Develop, operate, and grant others the right to operate any future concepts that are not 
included within the franchise System at any location anywhere; 

iii. Use and license the use of other trademarks or methods which are not a part of the 
franchise System at any location anywhere; 

iv. Operate any business that primarily offers the same or similar services as a Hot Room 
Studio at any location outside of the Territory; and 

v. Distribute or license any goods, services, or concepts, in or outside of your Territory, 
regardless of whether such products are authorized for Hot Room Studios or are 
distributed or licensed under the Proprietary Marks, through other channels of distribution, 
including, but not limited to the Internet or through consulting services. 

Currently, we do not have any plans to operate or franchise a business under a different trademark 
that sells or will sell goods or services similar to those you will offer.  

ITEM 13 
TRADEMARKS 

Service Mark 
Serial 

Number 
Application 

Date 
Register 

THE HOT ROOM 86373326 08/21/2014 Principal 

THE HOT ROOM NOW 88924774 05/20/2020 Principal 
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GLOWGA 87009420 04/21/2016 Principal 

COLD THERAPY 98427279 2/29/2024 Principal 

 

We have applied for and obtained federal registration with the United States Patent and 
Trademark Office (“USPTO”) of the trademarks listed above and, accordingly, we grant you the 
right to use the name THE HOT ROOM®, THE HOT ROOM NOW®, GLOWGA®, COLD 
THERAPY® and any other proprietary marks, trade names, logos, and the like (“Proprietary 
Marks”) required to use in the operation of the Studio. You shall not represent in any manner 
that you have acquired any ownership rights in the Proprietary Marks, and you shall not use any 
of the Proprietary Marks or any marks, names, or indicia which are, or may be confusingly similar, 
in your own entity or business name. You must obtain a fictitious or assumed name registration 
if required by your state or local law. All goodwill associated with the System and identified by 
the Proprietary Marks shall inure directly and exclusively to our benefit. 

We are not aware of any effective determinations of the USPTO, the trademark administrator of 
any state, or any court, nor is there any pending interference, opposition, or cancellation 
proceeding, or any pending material litigation involving the Proprietary Marks which may be 
relevant to its use in any state. We are not aware of any superior prior rights or infringing uses 
that could materially affect your use of the Proprietary Marks in any state.  

We are not obligated to defend your right to use the Proprietary Marks or to defend you against 
claims of infringement or unfair competition arising out of your use of the Proprietary Marks. 
The Franchise Agreement does not require us to participate in your defense or indemnify you for 
expenses or damages if you become a party to an administrative or judicial proceeding involving 
the Proprietary Marks, or if the proceeding is resolved unfavorably to you.  

You do not receive any rights to the Proprietary Marks other than the nonexclusive and 
nontransferable right to use them in the operation of the franchised business. You must follow 
our rules, including any style requirements, when you use the Proprietary Marks. You may not 
use any Proprietary Marks in connection with the sale of any unauthorized services or products, 
or in any other manner that we do not authorize in writing. Any unauthorized use of the 
Proprietary Marks by you is a breach of the Franchise Agreement and an infringement of our 
rights in the Proprietary Marks. You must not contest the validity or ownership of the Proprietary 
Marks, including any Proprietary Marks that we license to you after you sign the Franchise 
Agreement. You must not assist any other person in contesting the validity or ownership of the 
Proprietary Marks. You must not register or seek to register as a trademark or service mark, either 
with the USPTO or any state or foreign country, any of the Proprietary Marks or a trademark or 
service mark that is confusingly similar to any of our Proprietary Marks. Your right to use the 
Proprietary Marks does not extend beyond the termination or expiration of the Franchise 
Agreement. You must notify us of any use of, or claims of rights to, a trademark identical to or 
confusingly similar to the Proprietary Marks. The Franchise Agreement does not  require us to 
take affirmative action when notified of these uses or claims. We alone have the right to control 
any administrative proceedings or litigation involving the Proprietary Marks.  

If we require, you must modify or discontinue the use of any Proprietary Marks and use other 
trademarks or service marks we designate. We do not have to reimburse you for modifying or 
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discontinuing the use of a Proprietary Mark or for substituting another trademark or service mark 
for a discontinued Proprietary Mark, or for any loss of goodwill associated with a modified or 
discontinued Proprietary Mark. If we adopt and use new or modified Proprietary Marks, you must 
add or replace equipment, signs, supplies and fixtures, and you must make other modifications 
we designate as necessary to adapt your Studio for the new or modified Proprietary Marks. 

ITEM 14 
PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION 

We have no patents or registered copyrights that are material to the purchase of a franchise. 
However, we claim copyright interest in our written materials and other materials that are critical 
to the franchise system, including, but not limited to, our Manuals, training material, sales process, 
advertising material, website, and other publications. While we claim copyrights in these and 
similar items, we have not registered these copyrights with the United States Copyright Office. 
You may use these items only as we specify while operating the franchised business and you must 
stop using them if we direct you to do so.  

There is no current material determination of the USPTO, United States Copyright Office or a 
court regarding any patent or copyright. There is no forum, case number, claims asserted, issues 
involved, and effective determinations for any material proceeding pending in the USPTO or any 
court. We do not know of any patent or copyright infringement that could materially affect the 
franchised business. 

We have developed certain trade secrets and other confidential information, including methods 
of business management, design, sales and promotion techniques, and know-how, knowledge of, 
and experience in, operating a Hot Room Studio. We will provide our trade secrets and other 
confidential information to you during training, in the Manuals and as a result of the assistance 
we furnish you during the term of the Franchise Agreement. You may only use the trade secrets 
and other confidential information for the purpose of operating the franchised business. You may 
only divulge trade secrets and other confidential information to employees who must have access 
to it to operate the franchised business and you are responsible for enforcing the confidentiality 
provisions as to your employees. Your use of the Manuals, trade secrets or other confidential 
information in an unauthorized manner is a default of the Franchise Agreement for which we may 
terminate the agreement. 

Individuals with access to our trade secrets or other confidential information, including your 
shareholders, officers, directors, partners, members, managers, executives, spouse, vendors, 
employees, and staff will be required to sign nondisclosure and non-competition agreements in a 
form the same as or similar to the Nondisclosure and Non-Competition Agreement attached to 
the Franchise Agreement as Exhibit E. These rights remain the exclusive property of the 
Franchisor, and you must immediately cease all use and return or destroy all materials containing 
such proprietary information upon termination or expiration of the Franchise Agreement. 

ITEM 15 
OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION  

OF THE FRANCHISE BUSINESS 

You are required at all times to perform your contractual obligations faithfully, honestly, and 
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diligently, fully exploit your Franchise Agreement rights, and devote your time and best efforts 
to the operation, promotion, and enhancement of your franchised business. The franchised 
business must always be under your direct, full-time, day-to-day supervision or the supervision 
of someone who has successfully completed our Initial Training Program. Direct, full-time, day-
to-day supervision means a minimum of forty (40) hours per week.  Further, any owner who has 
hands-on involvement in the operation of a Studio must successfully complete our Initial Training 
Program. 

Individuals with access to our trade secrets or other confidential information, including 
shareholders, individuals who executed a personal guaranty, officers, directors, partners, 
members, managers, executives, spouses, vendors, employees and staff, as applicable, will be 
required to sign nondisclosure and non-competition agreements in a form the same as or similar 
to the Nondisclosure and Non-Competition Agreement attached to the Franchise Agreement as 
Exhibit E. Additionally, your shareholders, officers, directors, partners, members, managers, and 
executives, as applicable, must personally guaranty the performance of all of the franchisee’s 
obligations under the Franchise Agreement and agree to be personally liable for any breaches of 
the Franchise Agreement by signing the personal guaranty attached to the Franchise Agreement 
as Exhibit D. 

ITEM 16 
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL 

You must offer the services and products we specify under THE HOT ROOM® brand. You may 
not sell any services or products under THE HOT ROOM® brand that we have not authorized, 
and you must discontinue offering any services or products under THE HOT ROOM® brand that 
we disapprove. You are not permitted to wholesale our products, without our express consent. 

We have the right, without limit, to modify, add, or enhance the types of authorized services and 
products you are required to offer and sell under THE HOT ROOM® brand. We may take action, 
including but not limited to, terminating your franchise if you purchase or sell unapproved 
products or make purchases from unapproved vendors. 

We may allow certain services or products that are not otherwise authorized for general use as a 
part of the franchise system to be offered locally or regionally based on various factors, including 
test marketing, your qualifications, and regional or local differences. 

These rights remain the exclusive property of the Franchisor, and you must immediately cease all 
use and return or destroy all materials containing such proprietary information upon termination 
or expiration of the Franchise Agreement. 

ITEM 17 
RENEWAL, TERMINATION, TRANSFER, AND DISPUTE RESOLUTION 

This table lists important provisions of the franchise and related agreements. You 
should read these provisions in the agreements attached to this Disclosure Document. 
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THE FRANCHISE RELATIONSHIP 

PROVISION 
SECTION IN THE 

AGREEMENT 
SUMMARY 

(a) Length of the 
franchise term 

Franchise 
Agreement: Section 

3 
 
 

The Initial Term of the Franchise 
Agreement is ten (10) years. 

(b) Renewal or 
extension of the 
term of the 
franchise 

Franchise 
Agreement: Section 

3 

Provided certain conditions are met, you 
will have the option to renew the Franchise 
Agreement for two additional five (5)year 
periods. If you fail to meet any of the 
conditions to renew, we may refuse to 
renew or extend the terms of your 
Agreement. 

(c) Requirements 
for franchisee to 
renew or extend 

Franchise 
Agreement: Section 

3 

You may renew your Franchise Agreement 
if you: (i) provide us with not less than six 
(6) months but no more than nine (9) 
months written notice before expiration of 
the Franchise Agreement of your intent to 
renew; (ii) have fully complied with the 
provisions of the Franchise Agreement; 
(iii) have paid all monetary obligations 
owed to us; (iv) have completed all 
required additional training; (v) sign the 
then-current standard Franchise 
Agreement which may contain items and 
conditions that are materially different 
from those in the original Agreement; (vi) 
sign a general release in a form the same as 
or similar to the general release attached to 
the Franchise Agreement as Exhibit D; and 
vii) pay a Renewal Fee equal to 50% of the 
then-current Initial Franchise Fee. 

(d) Termination by 
franchisee 

Franchise 
Agreement: Section 

19 
 

You may not terminate the Franchise 
Agreement prior to the expiration of its 
term, except as provided by law. 

(e) Termination by 
franchisor 
without cause 

Franchise 
Agreement: N/A 

 
 

We may not terminate the Franchise 
Agreement without good cause. 

(f) Termination by 
franchisor with 
cause 

Franchise 
Agreement: Section 

19 
 

We may terminate the Franchise 
Agreement only if you default. 
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THE FRANCHISE RELATIONSHIP 

PROVISION 
SECTION IN THE 

AGREEMENT 
SUMMARY 

 

 
(g) “Cause” 

defined-curable 
defaults 

 
Franchise 

Agreement: Section 
19 

 
 

If a default arises from your failure to 
comply with a mandatory specification in 
the Confidential Operations Manual or the 
Franchise Agreement that does not permit 
immediate termination, you will have the 
opportunity to cure the default within thirty 
(30) days of receiving a notice of default 
from us, except for the defaults below that 
require cure in a shorter time or that are 
non-curable defaults. If a default arises 
from your failure to maintain insurance, 
you can avoid termination of the Franchise 
Agreement if you cure the default within 
ten (10) days of receiving a notice of your 
failure to maintain insurance. If a default 
arises from your failure to make payments 
due to us, you can avoid termination of the 
Franchise Agreement if you cure the 
default within five (5) days of receiving a 
notice of default. 

(h) “Cause” 
defined- non-
curable defaults 

Franchise 
Agreement: Section 

19 
 
 

We have the right to terminate the 
Franchise Agreement without giving you 
an opportunity to cure if you: (i) fail to 
select a location for the franchised business 
within six (6) months after the effective 
date of the Franchise Agreement; (ii) fail to 
begin operations of the franchised business 
within twelve (12) months of signing the  
Franchise Agreement; (iii) fail to execute 
or require managers, staff, spouses, or any 
other required personnel to execute the 
confidentiality and non-competition 
agreement; (iv) fail to satisfactorily 
complete our Initial Training Program; (v) 
made a material misrepresentation, false 
statement or omission in the application to 
obtain the right to operate the franchised 
business; (vi) after a notice to cure, fail to 
cease engaging in activities, behavior, or 
conduct likely to adversely affect the 
reputation of the franchised business, our 
reputation, or the reputation of the 
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THE FRANCHISE RELATIONSHIP 

PROVISION 
SECTION IN THE 

AGREEMENT 
SUMMARY 

franchise system; (vii) are convicted of or 
plead no contest to a felony or other crime 
or offense likely to affect the reputation of 
the franchised business, our reputation, or 
the reputation of the franchise system; 
(viii) misuse or make unauthorized use of 
the Proprietary Marks; (ix) use any of the 
Confidential Operations Manual, trade 
secrets, or other confidential information in 
an unauthorized manner; (x) make an 
unauthorized transfer of the franchised 
business or an interest in the franchised 
business; (xi) fail to operate the franchised 
business in strict compliance with all 
applicable civil and criminal laws, 
ordinances, rules, regulations and orders of 
governmental authorities; (xii) understate 
any amounts due to us by more than 5% on 
more than two occasions; (xiii) receive 
more than 3 valid notices of default in the 
same 12-month period, regardless of 
whether previous defaults have been cured; 
(xiv) default under any other agreement 
with us or an affiliate for which we or our 
affiliate have the right to terminate the 
agreement; or (xv) are adjudicated 
bankrupt, insolvent, or make a general 
assignment for the benefit of creditors. 
 
 

(i) Franchisee 
obligations on 
termination/non-
renewal 

Franchise 
Agreement: Section 

20 
 
 

If the Franchise Agreement is terminated or 
not renewed, you must: (i) immediately 
cease operating the franchised business; 
(ii) immediately cease using any trade 
secrets, confidential information, the 
franchise system, and the Proprietary 
Marks; (iii) not directly or indirectly 
represent or give the impression to the 
public that you were a present or former 
franchisee or were in anyway connected to 
the franchise system; (iv) cancel or assign 
to us any assumed names; (v) pay all 
amounts due to us, including liquidated 
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THE FRANCHISE RELATIONSHIP 

PROVISION 
SECTION IN THE 

AGREEMENT 
SUMMARY 

damages as a result of the termination or 
non-renewal, within seven (7) days of the 
termination or expiration of the  Franchise 
Agreement; (vi) return the Confidential 
Operations Manual, trade secrets and all 
other confidential information and provide 
a certificate of compliance within fifteen 
(15) days of the termination or expiration 
of the  Franchise Agreement; (vii) return or 
discontinue use of all forms, advertising 
materials, devises, insignias, slogans, 
designs, signs, and any trade dress and 
provide a certificate of compliance within 
fifteen (15) days of the termination or 
expiration of the  Franchise Agreement; 
(viii) cease to use any methods, procedures, 
techniques, copyrights, Proprietary Marks, 
trade names, and patents associated with 
the franchise system in which we have a 
proprietary right, title, or interest and 
provide a certificate of compliance within 
fifteen (15) days of the termination or 
expiration of the  Franchise Agreement; 
(ix) transfer and assign all telephone 
numbers to us; and (x) strictly comply with 
the covenants not to compete and any other 
surviving provisions of the  Franchise 
Agreement. 
 
 

(j) Assignment of 
contract by 
franchisor 

Franchise 
Agreement: Section 

21 
 

There are no restrictions on our right to 
assign our interest in the Franchise 
Agreement. 

(k) “Transfer” 
defined 

Franchise 
Agreement: Section 

21 
 
 

A “Transfer” includes transfer of an 
interest in the franchised business, the 
Franchise Agreement, or the franchised 
business’ assets, in any manner 
whatsoever. 

(l) Franchisor 
approval of 
transfer by 
franchisee 

Franchise 
Agreement: Section 

21 
 

You may not make a Transfer without our 
prior written consent. 
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THE FRANCHISE RELATIONSHIP 

PROVISION 
SECTION IN THE 

AGREEMENT 
SUMMARY 

(m) Conditions for 
franchisor 
approval of 
transfer 

Franchise 
Agreement: Section 

21 
 
 

We may consent to a Transfer if: (i) we 
have not exercised our right of first refusal; 
(ii) the transferee meets the then-current 
standards and requirements and does not 
own a competitive business; (iii) the 
transferee and all persons owning an 
interest in the transferee sign the then-
current form of the Franchise Agreement; 
(iv) the transferee agrees, at transferee’s 
expense, to complete our Initial Training 
Program to our satisfaction before 
assuming management of the franchised 
business; (v) the transferee and all persons 
owning an interest in the transferee have 
agreed to be personally bound by all 
provisions of the Franchise Agreement; 
(vi) transferee agrees to upgrade or 
renovate the Approved Location, if 
applicable, in accordance with our then-
current standards; (vii) transferee has 
obtained all necessary types of insurance; 
(viii) all monetary obligations owed to us 
are paid; (ix) you have complied with all 
material obligations under the  Franchise 
Agreement or any other agreement with us 
or our affiliates; (x) you sign a general 
release in a form the same as or similar to 
the General Release attached to the  
Franchise Agreement as Exhibit D; (xi) 
either you or transferee pay us the then-
current Transfer Fee; and (xii) you strictly 
comply with the covenants not to compete 
and any other surviving provisions of the 
Franchise Agreement. 
 
 

(n) Franchisor’s 
right of first 
refusal to 
acquire 
franchisee’s 
business 

Franchise 
Agreement: Section 

21 
 
 

We have the right to match any offer to 
purchase the franchised business or an 
ownership interest in it that you propose to 
sell. 

(o) Franchisor’s Franchise During the sixty (60) day period after the 
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THE FRANCHISE RELATIONSHIP 

PROVISION 
SECTION IN THE 

AGREEMENT 
SUMMARY 

option to 
purchase 
franchisee’s 
business 

Agreement: Section 
20 

 

termination or expiration of the Franchise 
Agreement, we have the right, but not the 
obligation, to purchase some or all of the 
assets of the franchised business for Fair 
Market Value. 

(p) Death or 
incapacity of 
franchisee 

Franchise 
Agreement: Section 

21 
 

Upon the death or incapacity of an owner 
of the franchise or Developer, his or her 
executor, administrator, conservator, or 
other personal representative must transfer 
the interest in the franchise to a third-party 
approved by us within a reasonable time 
not to exceed ninety (90) days from the 
date of death or incapacity, subject to state 
law, or we may terminate the Franchise 
Agreement. 

(q) Non-competition 
covenants during 
the term of the 
franchise 

Franchise 
Agreement: Section 

22 
 

You, your owners (and members of their 
immediate families) and your officers, 
directors, executives, managers, 
professional staff and employees are 
prohibited from attempting to divert any 
business or customer of the franchised 
business to a competitive business, to 
engage in activity that causes injury to the 
Proprietary Marks or the franchise system, 
or to own or work for a competitive 
business. 
 
You, owners of the developer (and 
members of their immediate families) and 
the developer’s officers, directors, 
executives, managers, professional staff, 
and employees shall be subject to all of the 
restrictive covenants set forth in the 
Franchise Agreement. 

(r) Non-competition 
covenants after 
the franchise is 
terminated or 
expired  

Franchise 
Agreement: Section 

22 
 

 

For three (3) years commencing upon the 
date of (a) a transfer permitted under the 
Franchise Agreement; (b) expiration of the 
Franchise Agreement; (c) termination of 
the Franchise Agreement (regardless of the 
cause for termination); (d) a final order of 
a court of competent jurisdiction (after all 
appeals have been taken) with respect to 
any of the foregoing or with respect to 
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THE FRANCHISE RELATIONSHIP 

PROVISION 
SECTION IN THE 

AGREEMENT 
SUMMARY 

enforcement of the covenants not to 
compete or (e) any or all of the foregoing, 
you, your owners (and members of their 
immediate families) and your officers, 
directors, executives, managers, 
professional staff and employees are 
prohibited from either directly or 
indirectly, through, on behalf of, or in 
conjunction with any person or legal entity 
to (i) own, maintain, operate, engage in, be 
employed by, provide assistance to, or have 
any interest in (as owner or otherwise) any 
Competitive Business located within your 
Territory; (II) located within a ten (10) mile 
radius of your Territory; or to (ii) solicit or 
influence any customers, employees, or 
business associates to compete with Hot 
Room or terminate their relationship with 
Hot Room. 
 
You, owners of the developer (and 
members of their immediate families) and 
the developer’s officers, directors, 
executives, managers, professional staff, 
and employees shall be subject to all of the 
restrictive covenants set forth in the 
Franchise Agreement. 

(s) Modification of 
the Franchise 
Agreement 

Franchise 
Agreement: Section 

26 
 

No amendment, change, or variance from 
the Franchise Agreement shall be binding 
upon either you or us except by mutual 
written agreement. We may modify the 
Confidential Operations Manual without 
your consent; provided, however, that such 
modification will not materially alter your 
rights under the Franchise Agreement. 

(t) Integration/merg
er clause 

Franchise 
Agreement: Section 

27 
 

Only the terms of the Franchise 
Agreement, and other related written 
agreements are binding, subject to state 
law. Any other representations or promises 
outside of the FDD or Franchise 
Agreement may not be enforceable. No 
claim made in any Franchise Agreement is 
intended to disclaim the express 
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PROVISION 
SECTION IN THE 

AGREEMENT 
SUMMARY 

representations made in this FDD. 

(u) Dispute 
resolution by 
arbitration or 
mediation 

Franchise 
Agreement: Section 

24 
 

Except for certain claims listed in the 
Franchise Agreement, and subject to state 
law, all disputes must first be submitted by 
the parties to non-binding mediation in 
Hamilton County, Indiana. If the parties 
first submit any claims to mediation and the 
dispute is unable to be resolved through 
mediation, then either party may initiate a 
suit, action, or legal proceeding in 
Hamilton County, Indiana. 

(v) Choice of forum 

Franchise 
Agreement: Section 

24 
 

Either party may initiate a suit, action or 
legal proceeding; provided, however, that 
such suit, action, or legal proceeding shall 
only be brought in in Hamilton County, 
Indiana. 

(w) Choice of Law 

Franchise 
Agreement: Section 

24 
 
 

Indiana law applies, except that disputes 
over the Proprietary Marks will be 
governed by the United States Trademark 
Act of 1946 (Lanham Act, 15 U.S.C. Sec. 
1051 et seq.) and disputes over copyrights 
will be governed by federal copyright laws 
of the United States. 

 
 

APPLICABLE STATE LAW MAY REQUIRE ADDITIONAL DISCLOSURES 
RELATED TO THE INFORMATION IN THIS FRANCHISE DISCLOSURE 
DOCUMENT. THESE ADDITIONAL DISCLOSURES, IF ANY, WILL APPEAR IN AN 
EXHIBIT TO THIS FRANCHISE DISCLOSURE DOCUMENT. TERMINATION OF 
THE FRANCHISE AGREEMENT ON BANKRUPTCY OR INSOLVENCY MAY NOT 
BE ENFORCEABLE UNDER FEDERAL BANKRUPTCY LAW (11 U.S.C. § 101 ET 
SEQ.). 
 

ITEM 18 
PUBLIC FIGURES 

We do not presently use any public figures to promote our franchise. We reserve the right to do 
so in the future. 

ITEM 19 
FINANCIAL PERFORMANCE REPRESENTATIONS 

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or 
potential financial performance of its franchised and/or franchisor-owned outlets, if there is a 
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reasonable basis for the information and if the information is included in the Disclosure 
Document. Financial performance information that differs from that included in Item 19 may be 
given only if: (1) a franchisor provides the actual records of an existing outlet you are considering 
buying; or (2) a franchisor supplements the information provided in this Item 19, for example, by 
providing information about possible performance at a particular location or under particular 
circumstances. 

We do not make any representations about a franchisee’s future financial performance or the past 
financial performance of company-owned or franchised outlets. We also do not authorize our 
employees or representatives to make any such representations, either orally or in writing. If you 
are purchasing an existing outlet, however, we may provide you with the actual records of that 
outlet. If you receive any other financial performance information or projections of your future 
income, you should report it to the franchisor’s management by contacting Ashish Kalgaonkar at 
3855 East 96th Street, Suite N, Indianapolis, IN 46240 (by phone at 317-650-7968), the Federal 
Trade Commission, and the appropriate state regulatory agencies. We recommend that you 
consult with your own independent financial advisor or accountant to evaluate the potential 
financial performance of your franchise investment. 

ITEM 20 
OUTLETS AND FRANCHISEE INFORMATION 

Table No. l 
System Wide Outlet Summary 

For 2022 – 2024 
 

SYSTEM WIDE OUTLET SUMMARY 
Outlet Type Year Outlets at the 

Start of the 
Year 

Outlets at the 
End of the 

Year 

Net Change 

Franchised 
Outlets 

2024 0 0 0 
2023 0 0 0 
2022 0 0 0 

Company -
Owned Outlets 

2024 5 6 1 
2023 0 0 0 
2022 0 0 0 

Total Outlets 2024 5 6 1 
2023 0 0 0 
2022 0 0 0 
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Table No. 2 

Transfers of Outlets from Franchisees to New Owners for 2021-2023 
 

TRANSFERS OF OUTLETS FROM FRANCHISEES TO NEW OWNERS 
State Year Number of Transfers 

 2022 N/A 
2023 N/A 
2024 N/A 

 
Table No. 3 

Status of Franchised Outlets for 2022-2024 
 

STATUS OF FRANCHISED OUTLETS 
State Year Outlets 

at Start 
of the 
Year 

Outlets 
Opened 

Terminated Non-
renewals 

Reacquired 
by 

Franchisor 

Ceased 
Operations 
for Other 
Reasons 

Outlets 
at the 

End of 
the 

Year 

 N/A N/A N/A N/A N/A N/A N/A N/A 
All 

States 
- 

Total 

        

 
Table No. 4 

Status of Company Owned Outlets 
For 2024 

 
STATUS OF COMPANY OWNED OUTLETS 

State Year Outlets 
at Start 
of the 
Year 

Outlets 
Opened 

Outlets 
Reacquired 

from 
Franchisees 

Outlets 
Closed 

Outlets Sold 
to 

Franchisees 

Outlets at 
the End 
of the 
Year 

Indiana 2023 0 0 0 0 0 1 
2022 0 0 0 0 0 1 
2021 1 0 0 0 0 1 

Total  1 0 0 0 0 3 
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Table No. 5 
Projected Openings  

as of 2024 
 

PROJECTED OPENINGS 

State 
Franchise Agreements 

Signed but Outlet Not Yet 
Opened 

Projected New 
Franchised Outlets 
in the Next Fiscal 

Year 

Projected New 
Company-Owned 
Outlet in the Next 

Fiscal Year 
Indiana 0 1 2 
Illinois 0 1 0 
Total 0 2 2 

 
Exhibit C to this FDD is a list of our franchises and outlet owners as of the end of our last fiscal 
year and the addresses and telephone numbers of their franchised businesses.  

Exhibit D to this FDD is the name, city and state, and current business telephone number of the 
franchisees who had an outlet terminated, canceled, or not renewed, or otherwise voluntarily or 
involuntarily ceased to do business under the franchise system during the last fiscal year, or who 
have not communicated with us within ten (10) weeks of the issuance date of this FDD. If you 
buy this franchise, your contact information may be disclosed to other buyers when you leave the 
franchise system. 

There are no trademark-specific franchisee organizations associated with the franchise system 
that have been either (i) created, sponsored, or endorsed by us, or (ii) incorporated or otherwise 
organized under state law and which have asked us to be included in our disclosure document 
during the next fiscal year. 

During the last three (3) fiscal years, no current or former franchisees have signed confidentiality 
clauses that restrict them from discussing with you their experiences as a franchisee in our 
franchise system. 

ITEM 21 
FINANCIAL STATEMENTS 

The Hot Room began offering franchises in 2025. The FTC only requires audited financial reports 
for the last three fiscal years for franchisors who have been in operation for more than three years. 
Because we have not been in business for three or more years, attached to this FDD as Exhibit F 
is our unaudited balance sheet as of December 31, 2024, and our unaudited income statement for 
the fiscal year ending December 31, 2024. 

ITEM 22 
CONTRACTS 

The following agreements and other required exhibits are attached to this Franchise Disclosure 
Document in the pages immediately following: 

Exhibit A – List of State Administrators 
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Exhibit B – Franchise Agreement and Exhibits 
Exhibit C – List of Current Franchisees 
Exhibit D –  List of Franchisees Who Have Left the System 
Exhibit E – Operations Manual – Table of Contents 
Exhibit F – Financial Statements 
Exhibit G – List of Agents for Service of Process 
Exhibit H – State Specific Disclosures and State Specific Addenda to Agreements 
Exhibit I– Franchise Compliance Certification 
Exhibit J – Disclosure Document Receipt (last pages of Disclosure Document) 
 

ITEM 23 
RECEIPT 

Exhibit J to this FDD contains two (2) receipt pages by which you acknowledge your receipt of 
this FDD with an Issuance Date of June 27, 2025. One of the copies is for your records. The other 
one must be signed, dated, and returned to Ashish Kalgaonkar at ash@thehotroom.com. 

mailto:ash@thehotroom.com


173942555v2 
 

   

 
A-1 | P a g e   H O T  R O O M  Y O G A   

2 0 2 4  F R A N C H I S E  D I S C L O S U R E  D O C U M E N T  

 

EXHIBIT A 
LIST OF STATE ADMINISTRATORS 

The following is a list of state administrators responsible for registration and review of franchises for these 
states. Although we list all state administrators, we are only filing/registering in Indiana and initially. We 
will update Exhibit A if/when additional states are added. 

 
California 
 
Department of Financial Protection & Innovation 
One Sansome Street, Suite 600 
San Francisco, California 94104 
 
Department of Financial Protection & Innovation 
320 W. 4th Street, Suite 750 
Los Angeles, California 90013 
 
Department of Financial Protection & Innovation 
2101 Arena Blvd.  
Sacramento, California 95834 
(866) 275-2677 Toll Free 
 

Nebraska 
 
Nebraska Department of Banking and Finance 
Commerce Court 
1230 O Street, Suite 400 
Lincoln, Nebraska 68509 
 

Connecticut 
 
Connecticut Banking Commissioner 
Department of Banking 
Securities & Business Investments Division 
260 Constitution Plaza 
Hartford, Connecticut 06103 
 

New York 
 
NYS Department of Law 
Investor Protection Bureau 
28 Liberty St., 21st Floor 
New York, New York 10005 
212-416-8285 
 

Florida 
 
Division of Consumer Services 
Attn: Business Opportunities 
2005 Apalachee Parkway 
Tallahassee, Florida 32399-6500 
 

North Carolina 
 
Secretary of State 
Securities Division 
300 North Salisbury Street, Suite 100 
Raleigh, North Carolina 27603-5909 

Hawaii 
 
Commissioner of Securities 
Department of Commerce & Consumer Affairs 
335 Merchant Street, Room 203 
Honolulu, Hawaii 96813 
(808) 586-2722 
 

North Dakota 
 
North Dakota Securities Department 
600 East Boulevard Avenue 
State Capitol – 5th Floor 
Department 414 
Bismarck, North Dakota 58505-0510 
(701) 328-4712 
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Illinois 
 
Illinois Attorney General 
500 South Second Street 
Springfield, Illinois 62706 
(217) 782-4465 
 

Rhode Island 
 
Department of Business Regulation 
JOHN O. PASTORE COMPLEX 
1511 Pontiac Avenue 
Bldg. 69, First Floor 
Cranston, Rhode Island 02920 
 

Indiana 
 
Indiana Secretary of State 
Securities Division 
302 West Washington Street, Room E-111 
Indianapolis, Indiana 46204 
 

South Carolina 
 
Office of the Secretary of State 
1205 Pendleton Street 
Edgar Brown Building, Suite 525 
Columbia, South Carolina 29201 
 

Kentucky  
 
Office of the Attorney General 
Consumer Protection Division 
Attn:  Business Opportunity 
1024 Capital Center Drive 
Frankfort, Kentucky 40601-8204 
 

South Dakota 
 
Department of Labor and Regulation 
Division of Securities 
124 Euclid, Suite 104 
Pierre, South Dakota 57501 
 

Maine 
 
Department of Professional and Financial 
Regulations 
Bureau of Banking 
Securities Division 
121 Statehouse Station 
Augusta, Maine 04333 
 

Texas 
 
Office of the Secretary of State 
Statutory Document Section 
1019 Brazos Street 
Austin, Texas 78701 
 

Maryland 
 
Office of the Attorney General 
Securities Division 
200 St. Paul Place 
Baltimore, Maryland 21202 
 

Utah 
 
Utah Department of Commerce 
Division of Consumer Protection 
160 East Three Hundred South 
P.O. Box 146704 
Salt Lake City, Utah 84114-6704 
 

Michigan 
 
Department of the Attorney General 
Consumer Protection Division, Franchise Section 
525 Ottawa Street 
G. Mennen Williams Building, 1st Floor 
Lansing, Michigan 48933 
 
 
 

Virginia 
 
State Corporation Commission 
Division of Securities and Retail Franchising 
Tyler Building, 9th Floor 
1300 East Main Street 
Richmond, Virginia 23219 
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Minnesota 
 
Minnesota Department of Commerce 
Commissioner of Commerce 
85 7th Place East, Suite 600 
St. Paul, Minnesota 55101 
 

Washington 
 
Department of Financial Institutions  
Securities Division 
150 Israel Road Southwest 
Olympia, Washington 98501 
 

 Wisconsin 
 
Division of Securities 
Department of Financial Institutions 
345 West Washington Avenue 
Madison, Wisconsin 53703 
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THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company  

 
An Indiana  Limited Liability Company 

 
3855 E 96th Street Suite N 

Indianapolis, IN 46240 

317-650-7968 

www.thehotroom.com 

 
 
 

Unit Franchise Agreement 
 

SUMMARY 

1. Franchisee Name 
  

2. Franchisee’s Address  

3. Principal Executive  

4. Initial Franchise Fee $60,000 

5. Site Selection Area 
  

6. Territory 
  

7. Opening Deadline One Year from Effective Date 

 

https://protect.checkpoint.com/v2/___http://www.thehotroom.com/___.YzJ1OnN0YXRlb2ZpbmRpYW5hOmM6bzo3YWExYTVjZDc5MmM4Y2IzNGM5N2I0NDA1MDBlOGNiYjo2OjgwNzk6YzdiMWY0YzE0OTE5NjJmNTcxOTJjMTMyY2RlNTIyZjNiZDNmY2E4YmJhYTVkN2YyMWEzMTI5YTMxNjlkMmMwMTpwOlQ6Tg
https://protect.checkpoint.com/v2/___http://www.thehotroom.com/___.YzJ1OnN0YXRlb2ZpbmRpYW5hOmM6bzo3YWExYTVjZDc5MmM4Y2IzNGM5N2I0NDA1MDBlOGNiYjo2OjgwNzk6YzdiMWY0YzE0OTE5NjJmNTcxOTJjMTMyY2RlNTIyZjNiZDNmY2E4YmJhYTVkN2YyMWEzMTI5YTMxNjlkMmMwMTpwOlQ6Tg
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FRANCHISE AGREEMENT 
 
This FRANCHISE AGREEMENT (“Agreement”) is effective as of (“Effective Date”) by and 
between THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company  an 
Indiana limited liability company, with a principal business address of 3855 E 96th Street Suite N, 
Indianapolis, IN 46240 (“Franchisor”) and      (“Franchisee”) whose 
principal business address is        if Franchisee is a business entity or 
partnership, or who is located in        if Franchisee is an individual. 
 

RECITALS 
 

The Franchisor and its Affiliates, as a result of practical business experience, have developed, and 
are in the process of developing, the System identified by THE HOT ROOM® relating to the 
establishment and operation of yoga and fitness studio (“Studio” or “Franchised Business”). In 
addition to the Proprietary Marks, the distinguishing characteristics of the System include uniform 
standards and procedures for efficient business operations; the business model; procedures and 
strategies for marketing, advertising and promotion; customer service and development 
techniques; training, techniques and Trade Secrets and other Confidential Information; and the 
Manuals.  
 
Franchisor grants qualified persons and business entities a license to the Proprietary Marks and 
System in order for Franchisee to operate a Studio using the System and the Proprietary Marks, 
subject to laws, rules, and regulations governing design and the like.  
 
Franchisee desires to operate a Studio and has submitted an application and other pertinent 
information to Franchisor, including  financial information requested by Franchisor, which fully 
and truthfully sets forth the information therein. Franchisee has further advised Franchisor of all 
persons who will hold interests in the franchise. Franchisor has approved Franchisee’s application 
to own and operate a Studio upon reliance on the information contained in the application including 
but not limited to the business skill, financial capacity, and character of Franchisee if Franchisee 
is an individual or the character of Franchisee’s owners if Franchisee is a business entity. 
 
Franchisee hereby acknowledges that Franchisee has read this Agreement and accepts the terms, 
conditions, and covenants contained in this Agreement as being reasonably necessary to maintain 
Franchisor’s standards of quality and service to protect and preserve the trademarks and goodwill 
associated therewith and Franchisee agrees to operate the Franchised Business in strict conformity 
with Franchisor’s System. 
 
THEREFORE, Franchisor and Franchisee, intending to be legally bound, for and in consideration 
of the covenants hereinafter following, do covenant and agree as follows:



          

B-3 | P a g e   H O T  R O O M  Y O G A   
2 0 2 5  F R A N C H I S E  A G R E E M E N T  

 

SECTION 1 - DEFINITIONS 
 
Whenever used in this Agreement, the following words and terms have the following meanings: 
 

 Affiliate(s) means any business entity that controls, is controlled by, or is under common 
control with Franchisor or Franchisee, respectively. 
 

 Agreement means this Franchise Agreement and its exhibits and any amendments thereto. 
 

 Approved Location means the location used for the operation of the Franchised Business 
that is built out to the Franchisor’s standards and specifications to provide the authorized 
products and services. 
 

 Approved Vendor has the meaning given to it in Section 10 of this Agreement. 
 

 Claim has the meaning given to it in Section 24 of this Agreement. 
 

 Competitive Business means any business that offers or provides (or grants franchises or 
licenses to others to operate a business that primarily offers or provides) (i) yoga services; 
(ii) fitness services; (iii) training services; or (iv) any other goods and services that are the 
same as or similar to the goods and services being offered by Franchisor under the franchise 
System. 

 
 Confidential Information means any information used in or related to the Franchised 

Business and not commonly known by or available to the public, including but not limited 
to the methods, processes, skills, know-how, formulas, recipes, techniques, information, 
trade practices, customer lists or databases, software, proprietary data, Trade Secrets, and 
any other information identified or labeled by Franchisor as confidential when provided to 
Franchisee. Confidential Information shall not include, however, any information that: (a) 
is now or subsequently becomes generally available to the public through no fault of 
Franchisee; (b) Franchisee can demonstrate was rightfully in its possession, without 
obligation of nondisclosure, prior to disclosure pursuant to this Agreement; (c) is 
independently developed without the use of any Confidential Information; or (d) is 
rightfully obtained from a third party who has the right, without obligation of 
nondisclosure, to transfer or disclose such information. 

 
 Confidential Operations Manual means the manual setting out the operations and 

procedures for operating the Franchised Business compiled by the Franchisor, regardless 
of form, and any other items that may be provided, added, changed, modified, or otherwise 
revised by Franchisor from time to time that contain or describe the standards, methods, 
procedures, and specifications of the System. 

 
 Consulting Assistance Fee means One Hundred Dollars ($100) per hour for consulting 

assistance requested by Franchisee and provided by Franchisor in addition to the Initial 
Training Program and required additional and on – going training. 
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 Control means the beneficial ownership of more than fifty percent (50%) of the ownership 
interest of a company or the legal power to direct or cause the direction of the general 
management of the company. The terms “controls,” “controlled,” and the 
expression “change of control” shall be construed accordingly. 
 

 Controlled Entity has the meaning given to it in Section 21 of this Agreement. 
 

 Day means a period of twenty-four (24) consecutive hours ending at 12:00 midnight. 
 

 Effective Date means the date on which Franchisor and Franchisee fully execute this 
Agreement, thereby commencing its effectiveness and term. 

 
 Fair Market Value means the price that the business sells for in the open market.  

 
 Force Majeure Event has the meaning given to it in Section 19 of this Agreement. 

 
 Franchised Business means the Hot Room Studio to be established and operated by 

Franchisee pursuant to the terms of this Agreement. 
 

 Franchisee means the individual or entity, as well as its Principals, defined as “Franchisee” 
in the introductory paragraph of this Agreement. 

 
 Franchisor means THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise 

Company . 
 

 GAAP means the generally accepted accounting principles, standards, and procedures used 
by accountants to prepare financial statements. 

 
 Gross Sales means the total revenues derived by the Franchised Business from all sales of 

the Franchised Business, whether from cash, check, credit, barter, or otherwise, without 
reserve or deduction for inability or failure to collect the same and whether such business 
is conducted in compliance with, or in violation of, the terms of this Agreement. Gross 
Sales does not include refunds to customers, credits, discounts or the amount of any sales 
taxes or other similar taxes that Franchisee might be required to collect, and does collect, 
from customers to be paid to any federal, state, or local taxing authority. 
 

 Impacted Party has the meaning given to it in Section 19 of this Agreement. 
 

 Initial Franchise Fee means the sum of $60,000, payable in accordance with Section 3 of 
this Agreement. 

 
 Initial Term means the ten (10) year period immediately following the Effective Date. 

 
 Initial Training Program means the training provided by Franchisor before Franchisee 

opens the Franchised Business consisting of in-person training, classroom training, and 
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online training at Franchisor’s headquarters, the Franchised Business, or another location 
designated by Franchisor. 
 

 Incapacity means a mental or physical condition, impairment or condition that is 
reasonably expected to prevent or actually does prevent Franchisee from supervising the 
operation of the Franchised Business for a collective period of three (3) months from the 
onset of such physical or mental condition. 
 

 Internet means the global computer network consisting of interconnected networks using 
standardized communication protocols. 

 
 Local Advertising means advertising, promotions and public relations conducted by 

Franchisee within the Territory, including community support and product donations 

 
 Management Fee: 25% of the monthly Gross Sales payable by the Franchisee to the 

Franchisor in accordance with Sections 7 and 21 of this Agreement. 
 

 Marketing Fund means a System-wide marketing, advertising and promotion fund to 
maximize general public recognition and acceptance of the Proprietary Marks and for other 
benefits for the System. 
 

 Principals means any person or entity who has an ownership interest in Franchisee if 
Franchisee is a legal entity. 

 
 Products and Services: the products and services offered and sold by the Franchised 

Business, as the same may, from time to time, be amended by notification in writing by the 
Franchisor to the Franchisee. 
 

 Proprietary Marks means the trademark “THE HOT ROOM” and such other trade names, 
trademarks, service marks, trade dress, designs, graphics, logos, emblems, insignia, 
slogans, drawings, and other commercial symbols, registered or unregistered, as Franchisor 
may designate to be used in connection with the System. 
 

 Relocation Fee has the meaning given to it in Section 6 of this Agreement. 
 

 Renewal Fee means a sum equal to fifty percent (50%) of the then-current Initial Franchise 
Fee. 
 

 Royalty Fee has the meaning given to it in Section 13 of this Agreement. 
 

 System means the uniform and distinctive business format and method developed and 
implemented by the Franchisor in connection with the Proprietary Marks using the 
intellectual property, Confidential Information, operational procedures, specifications, 
methods, management, marketing, and advertising techniques and as may be added to, 
changed, modified, withdrawn or otherwise revised by Franchisor for the operation of 
Franchised Businesses. 
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 Territory has the meaning given to it in Section 5 of this Agreement. 

 
 Trade Secrets means a type of Confidential Information in any form related to or used in 

the System that is not commonly known by or available to the public and such information: 
(a) derives economic value, actual or potential, from not being generally known to, and not 
being readily ascertained by proper means by, other persons who can obtain economic 
value from its disclosure or use; and (b) is the subject of efforts that are reasonable under 
the circumstances to maintain its secrecy. 
 

 Transfer has the meaning given to it in Section 21 of this Agreement. 
 

 Week means any period of seven (7) consecutive days. 
 

 Year means any period of twelve (12) consecutive months. 
 

SECTION 2 - GRANT OF FRANCHISE 
 
Upon the terms and conditions of this Agreement, Franchisor hereby grants Franchisee, and 
Franchisee hereby accepts, a revocable, limited, non-transferable, non-assignable, non-sub-
licensable license to use the Proprietary Marks and System solely for the purpose of operating the 
Franchised Business under the name THE HOT ROOM®. Franchisee agrees to operate the 
Franchised Business in accordance with the System and this Agreement, subject to laws, rules, and 
regulations governing restaurants and the like, and solely within the Territory unless otherwise 
approved in writing by Franchisor. Franchisee shall not sublicense the use the Proprietary Marks 
or the System to any person or entity.  
 
In all dealings with third parties, including, without limitation, customers and employees, 
Franchisee shall disclose in an appropriate manner acceptable to Franchisor that it is an 
independent entity operating under a franchise granted by Franchisor. Franchisee shall submit all 
applications and enter into all contracts in its designated corporate name or such other fictitious 
names which have been approved by Franchisor. Nothing in this Agreement is intended by the 
parties to create a fiduciary relationship between them, nor to constitute Franchisee or Franchisee’s 
employees or contractors as an agent, legal representative, subsidiary, joint venture, partner, or 
employee of Franchisor for any purpose whatsoever. It is understood and agreed that Franchisee 
is an independent contractor and is in no way authorized to make any contract, warranty, or 
representation or to create or imply any obligation on behalf of Franchisor. 
 
Franchisee and its Principals must execute a personal guaranty in favor of Franchisor in the same 
form, or substantially similar form, as the personal guaranty attached to this Agreement as Exhibit 
C. 
 

SECTION 3 - TERM AND RENEWAL 
A. Initial Term. 
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The Initial Term of this Agreement shall begin on the Effective Date first set forth above and shall 
expire on the date that is ten (10) years after the Effective Date, unless sooner terminated pursuant 
to this Agreement.  
 

B. Renewal Terms. 
 

Franchisee has the right to renew this Agreement at the expiration of the Initial Term by entering 
into a new agreement, which shall be in the Franchisor’s then current form of Franchise Agreement 
for two 5-year periods. Franchisor shall provide Franchisee written notice of its approval of the 
renewal not less than six (6) months before the end of the Initial Term, if the following conditions 
have been fulfilled and continue to be met as of the last day of the Initial Term: 
 

 Franchisee provides Franchisor with not less than six (6) months but not more than nine 
(9) months written notice before expiration of this Agreement of its intent to renew; 
 

 Franchisee is not in default or in violation of this Agreement or any other agreement with 
Franchisor, its Affiliates, or any of its Approved Vendors; 
 

 Franchisee has paid all monetary obligations owed to Franchisor, its Affiliates, or any of 
its Approved Vendors; 
 

 Franchisee has completed all required additional training; 
 

 Franchisee makes all required renovations and upgrades to the Approved Location to 
comply with then-current standard required of new franchisees; 
 

 Franchisee signs the then-current standard Franchise Agreement which may contain terms 
and conditions that are materially different from those in the original Agreement and which 
will supersede this Agreement in all respects; 
 

 Franchisee pays the Renewal Fee; and 
 

 Franchisee has executed a general release, in a form the same as or similar to the General 
Release attached as Exhibit D, that releases any and all claims against Franchisor, any 
Affiliates and their respective officers, directors, shareholders, managers, members, 
partners, owners, employees and agents (in their corporate and individual capacities), 
except to the extent prohibited by the laws of the state where the Franchised Business is 
located. 

 
If Franchisee does not comply with the conditions for renewal from the time the renewal is 
requested to the last day of the Initial Term, Franchisee agrees that Franchisor shall be deemed to 
have good cause to refuse to renew the Franchise Agreement. Failure or refusal by Franchisee to 
execute any agreements, instruments, and/or documents required by Franchisor in connection with 
such renewal within thirty (30) days after delivery to Franchisee (unless otherwise agreed) shall 
be deemed an election by Franchisee not to renew the Franchise Agreement. 
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SECTION 4 - INITIAL FRANCHISE FEE 
 

Franchisee shall pay Franchisor an Initial Franchise Fee of Sixty Thousand Dollars ($60,000.00). 
The Initial Franchise Fee is fully earned by Franchisor when Franchisee signs the Franchise 
Agreement and is payment, in part, for costs and expenses incurred by Franchisor in providing 
assistance and services to Franchisee, including general sales and marketing expenses, training, 
legal, accounting and other professional fees. 
 

SECTION 5 - TERRITORY 
A. Territory 

 
During the Initial Term, and provided Franchisee is not in default of this Agreement or any other 
agreement between Franchisor and Franchisee, neither Franchisor nor its Affiliates shall open for 
business, grant a franchise, license or otherwise authorize any other person or entity to open for 
business, a  Hot Room Studio within the Territory designated on the attached Exhibit A. 
 
Franchisee is not restricted from selling authorized Products and Services to customers residing 
outside of its Territory; provided, however, that Franchisee is only permitted to sell the authorized 
products and services at and from the Approved Location. Otherwise, Franchisee is not permitted 
to solicit consumers outside of its Territory. 
 

B. Rights Reserved 
 

Franchisee acknowledges that except to the extent provided herein, Franchisor and its Affiliates 
expressly retain the right to: 
 

 Operate and grant others the right to operate a Hot Room Studio anywhere outside of 
its Territory;  
 

 Develop, operate and grant others the right to operate any future concepts that are not 
included within the franchise System at any location anywhere; 
 

 Use and license the use of other trademarks or methods which are not a part of the 
franchise System at any location anywhere; 
 

 Operate any business that offers fitness or yoga services (whether under development 
or already in operation) included in any business acquisition at any location outside of 
the Territory; and 

 
 Distribute or license any goods, services, or concepts, in or outside of the Territory, 

regardless of whether such goods, services, or concepts are authorized for Hot Room 
Studios or are distributed or licensed under the Proprietary Marks, through other 
channels of distribution, including, but not limited to the Internet or through consulting 
services. 

 
 



          

B-9 | P a g e   H O T  R O O M  Y O G A   
2 0 2 5  F R A N C H I S E  A G R E E M E N T  

 

SECTION 6 - APPROVED LOCATION 
 

A. Approval of Location 

 
Franchisee is required to have a full-service, brick and mortar location to operate the Studio and, 
if a location has not been selected and approved at the time this Agreement is executed, it must be 
located and approved within six (6) months from the Effective Date. Franchisee must either own 
or lease a building for the Franchised Business within the Territory and Franchisee must obtain 
Franchisor’s approval before purchasing or leasing the building. Approval of a location is based 
on Franchisor’s sole discretion as to whether the proposed location meets Franchisor’s site 
selection criteria. 
 

B. Build-Out of Approved Location 

 
After selecting the location for the Approved Location, Franchisee must commence build-out of 
the Approved Location within three (3) months of receiving Franchisor approval, unless otherwise 
agreed. Franchisor may, in its sole discretion, furnish Franchisee with prototype design plans, 
specifications, décor and/or layout for the Approved Location, including requirements for design, 
color scheme, image, interior layout for fixtures, equipment, signs, and furnishings and space 
requirements relative to the Franchised Business. These samples are merely to provide guidance 
on the design and layout of other Hot Room Studio locations and Franchisor makes no 
representation or warranty concerning the suitability of the samples for building out the Approved 
Location.  
 
Franchisee is required to ensure that any construction plans and specifications provided by 
Franchisor comply with Franchisee’s local ordinances, building codes and permit requirements, 
and with lease requirements and restrictions. Franchisee must make changes specified by 
Franchisor to the construction plans from time to time during the build-out and Franchisee must 
not begin construction, remodeling or other development of the Approved Location until 
Franchisor has approved the plans. Franchisee must not make changes to the approved construction 
plans unless such changes are presented to and approved by Franchisor in writing. 
 
Without limiting Franchisee’s foregoing obligations, Franchisee agrees, at its own expense, to do 
the following with respect to developing the Approved Location: 
 

 Sign a lease or otherwise obtain the right to occupy the Approved Location within six (6) 
months of the Effective Date; 
 

 Obtain all building, utility, sign, health, sanitation, business and other permits and licenses 
required to construct and operate the Franchised Business; 
 

 Construct all required improvements to the Approved Location in compliance with 
construction plans and specifications approved by Franchisor; 
 

 Provide Franchisor with notice of commencement of the build-out within ten (10) days of 
the date it began; 
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 Receive the review and approval of Franchisor for your commercial lease prior to signing;  

 
 Commence the build-out of the Approved Location in accordance with Franchisor’s 

standards and specifications within three (3) months following approval of the location by 
Franchisor; 
 

 Ensuring that any design, working drawings, specifications, construction, renovation, or 
refurbishment complies with any applicable law, including any requirements relating to 
disabled persons; 
 

 Be responsible for any errors or omissions or discrepancies (of any nature) in any drawings 
or specifications; and 
 

 Cause the discharge or release of record of any and all liens which may be recorded or 
perfected or which may otherwise attach to all or any portion of the Studio as result of work 
done by or for the Franchisee within ten (10) days after notification of the existence of any 
such lien. 

 
C. Relocation of Approved Location 

 
Franchisee shall not change the location of the Approved Location without Franchisor’s prior 
written authorization. Franchisor reserves the right to approve or deny Franchisee’s relocation 
request in Franchisor’s discretion based upon, without limitation, Franchisor’s own business 
judgment, Franchisee’s compliance with this Agreement, and the proposed new location. In the 
event Franchisor approves Franchisee’s relocation request, Franchisee will be required to pay 
Franchisor a Relocation Fee of Five Thousand Dollars ($5,000). 
 

SECTION 7 - OPENING AND OPERATION OF THE FRANCHISED BUSINESS 
 

A. Opening of the Franchised Business 

 
Franchisee shall not open the Franchised Business for business without written authorization from 
the Franchisor. Franchisor shall provide its authorization for opening the Franchised Business once 
Franchisee has: (i) completed the Initial Training Program to Franchisor’s satisfaction; (ii) hired 
any necessary personnel required for operating the Franchised Business and such personnel has 
completed any required training; (iii) provided Franchisor with copies of all required insurance 
policies or such other acceptable evidence of insurance coverage; (iv) satisfactorily demonstrated 
that Franchisee is ready to open and able to meet Franchisor’s specifications and standards for 
operating the Franchised Business; (v) paid all amounts due to Franchisor or its Affiliates; and (vi) 
you have obtained a minimum of 300 presale memberships. 
 
You must commence presales activities twelve (12) to sixteen (16) weeks before opening each 
Studio and achieve a minimum of 300 presale memberships during such period. All presales 
activities must comply with the standards and specifications described in the Manual or otherwise 
in writing by us. 
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Franchisee must meet these conditions and open the Franchised Business to the public within 
twelve (12) months of the Effective Date, unless otherwise authorized in writing by the Franchisor. 
Time is of the essence. In the event Franchisee fails to open the Franchised Business within the 
specified time period, Franchisor has the right to terminate this Agreement. If the Agreement is 
terminated under these circumstances, Franchisor shall have the right to retain the entire Initial 
Franchise Fee paid by Franchisee for consideration of the Franchisor’s services, time expended, 
work performed, and other efforts of Franchisor. The retention of the Initial Franchise Fee shall 
not be construed as or considered to be a penalty. 
 

B. Operation of the Franchised Business 

 
The Studio shall only be operated by Franchisee, if Franchisee is an individual, or by a manager, 
if Franchisee is a legal entity, after such individual has successfully completed the Initial Training 
Program. If Franchisee is a legal entity, Franchisee shall notify Franchisor in writing of the identity 
of all individuals who will be managers and department managers at the time they are hired. If at 
any time a new Studio manager is hired, such individual must complete the Initial Training 
Program to the satisfaction of the Franchisor within thirty (30) days of hiring. 
 
Franchisee is solely responsible for recruiting, hiring, firing, and supervising employees to operate 
the Franchised Business and the terms and conditions of their employment. The employees of the 
Franchised Business will only be employees of Franchisee, and are not employees or agents of the 
Franchisor. 
 

C. Step-In Rights 

 
Franchisee shall operate the Franchised Business in accordance with the standards, specifications, 
and procedures set forth in the Confidential Operations Manual and shall comply with any 
modifications to the standards, specifications, and procedures in the Confidential Operations 
Manual, or as otherwise directed in writing by the Franchisor, subject to laws, rules, and 
regulations governing fitness and yoga studios. If, in the Franchisor’s judgment, the Franchised 
Business is not being managed properly, the Franchisor may, but need not, assume the Franchised 
Business’ management.  
 
All funds from the Franchised Business’ operation while the Franchisor assumes its management 
will be kept in a separate account, and all of Franchisor’s expenses will be charged to this account, 
including all travel, food, and lodging expenses incurred in the course of providing such services. 
Franchisor may charge Franchisee the Management Fee, plus the Franchisor’s direct out-of-pocket 
costs and expenses for managing the Franchised Business. Such fee would be in addition to the 
Royalty Fee and all other fees due under this Agreement.  
 
In the event the Franchisor assumes management of the Franchised Business, Franchisor has a 
duty to utilize only reasonable efforts and will not be liable to Franchisee for any debts, losses or 
obligations the Franchised Business incurs, or be liable to any of Franchisee’s creditors. Franchisor 
will cease managing the Franchised Business and return management responsibilities to Franchisee 
at such time that Franchisor, in its sole discretion and as it sees fit, determines that Franchisee can 
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manage the Franchised Business in accordance with this Agreement and Franchisor’s standards 
and specifications; provided, however, that if Franchisee does not resume management of the 
Franchised Business after six (6) months from the time Franchisor exercises its step-in rights, 
Franchisor may terminate this Agreement. 
 
Notwithstanding the foregoing, prior to Franchisor operating the Franchised Business pursuant to 
the terms of this Section, Franchisor shall have provided the Franchisee with notice of the nature 
and extent of Franchisee’s failure to comply with Franchisor’s operational requirements, standards, 
and specifications and the reasonable opportunity to cure the failure, so long as the opportunity to 
cure is expressly provided for under this Agreement. 
 

SECTION 8 - TRAINING 
 

A. Initial Training Program 

 
The Initial Training Program will be made available to Franchisee, if Franchisee is an individual, 
or the managers, if Franchisee is a legal entity, and the department managers at no additional cost. 
However, Franchisee shall be responsible for all travel, lodging, meals, and other expenses 
Franchisee and its representatives incur in providing the training and the travel, lodging, meals, 
and other expenses that Franchisor incurs in providing the portion of the training that takes place 
at Franchisee’s Approved Location. Additionally, Franchisee is responsible for all Franchisor’s 
travel, lodging, meals, and other expenses incurred by Franchisor’s representatives for providing 
on – site training at Franchisee’s Approved Location. The Initial Training will take place at 
Franchisor’s headquarters, online, at Franchisee’s Approved Location, or at another location 
designated by Franchisor.  
 
Franchisee (if having any hands-on involvement in the operation of the studio), its studio manager, 
and its department managers must complete the Initial Training Program to the Franchisor’s 
satisfaction prior to opening the studio. In the event Franchisee fails to complete the Initial Training 
Program to the Franchisor’s satisfaction, Franchisor has the right to terminate this Agreement. If 
this Agreement is terminated, Franchisor shall refund Franchisee fifty percent (50%) of the Initial 
Franchise Fee. The retention of fifty percent (50%) of the Initial Franchise Fee shall not be 
construed as or considered to be a penalty. As part of the training program, owners and studio 
managers are expected to work forty (40) hours in an Approved Location prior to opening the 
studio. Further, training for owners and managers in subsequent studios within a territory must be 
completed to our satisfaction prior to commencing the operation of your franchised business. 
 

B. Additional Training 

 
Franchisor provides additional and ongoing training to Franchisee as needed and when new studio 
managers are hired. If a new studio manager is hired or an existing employee is promoted to studio 
manager, Franchisee must provide seven (7) days’ notice to Franchisor of the new hire or 
promotion. New studio managers must attend and complete training to Franchisor’s satisfaction 
within thirty (30) days of being hired. In addition to paying Franchisor the additional training fee 
for the studio manager, Franchisee will be responsible for all travel, lodging, meals, and other 
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expenses Franchisor incurs in providing the additional training. Additional staff may be included 
in the training for an additional fee. 
 
Franchisee will also be required to participate in mandatory ongoing training provided periodically 
by Franchisor. 
 

C. Consulting Assistance 

 
In its sole discretion, Franchisor will periodically advise and offer general business guidance to 
Franchisee by telephone, e-mail, newsletters, and other methods on a variety of business matters, 
including operational methods, accounting procedures, authorized services or products and 
marketing and sales strategies. Franchisor’s guidance is based on its founders’ and its Affiliate’s 
knowledge and experience and its advice related to the operation of the Franchised Business is for 
educational purposes only and to ensure compliance with Franchisor’s standards and 
specifications.  
 
Franchisee may request, in writing, more assistance outside of Franchisor’s general business 
guidance and regularly scheduled training sessions. Upon such written request, Franchisor will 
provide Franchisee with consulting assistance at the Franchised Business in exchange for the 
Consulting Assistance Fee. Additionally, Franchisee must pay for all travel costs and expenses 
incurred by Franchisor for providing the consulting assistance. Franchisor has the right, without 
limitation, to modify the amount of the Consulting Services Fee in its sole discretion. 
 

D. Yoga Certification Training 
 
In order to operate a Studio, Franchisee must be a certified yoga instructor and use our specific, 
proprietary, certification program. This includes New Teacher Hot Power Vinyasa Training, New 
Teacher Original Hot Yoga Training, Hot Power Sculpt Training, New Teacher Hot Pilates 
Training, Hot Pilates Weights and Bands Teacher Training, and New Teacher Yin Yoga Training 
(“Hot Room Leadership Institute’s Yoga Certification Training”). 

If you are already a Registered Yoga Teacher, you may request a waiver of the Hot Room 
Leadership Institute’s Yoga Certification Training, which may be approved or denied in The Hot 
Room’s sole discretion. 
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TEACHER TRAINING PROGRAM  

Subject 

Hours of 
Classroom 

Training (in-
person and/or 

virtual) 

Location Amount 

NEW 
TEACHER Hot 
Power Vinyasa 
Training  

250 hours HQ and Virtual $3,900 

NEW TEACHER 
Original Hot Yoga 
Training 

200 hours 
HQ and Virtual 

 
$3,900 

Hot Power Sculpt  40 hours 
HQ and Virtual 

 
$549 

NEW TEACHER 
Hot Pilates 
Training 

75 hours 
HQ and Virtual 

 
$1,200 

Hot Pilates 
Weights and 
Bands Teacher 
Training 

40 hours HQ and Virtual $549 

NEW TEACHER 
Yin Yoga Training  

40 hours  
HQ and Virtual 

 
$899 

TOTAL   $10,948 

 
This NEW TEACHER fee is payable to us in connection with individuals who are not a RYTs, 
but desire to become Authorized Instructors. To host The Hot Room Leadership Institute’s 
Original Hot Yoga and Hot Power Vinyasa Teacher Training’s at your studio, a licensing fee of 
$4,000 per program offered through your studio is due to us before you can promote and/or accept 
enrollments into that program. To host The Hot Room Leadership Institute’s Pilates, Yin, and/or 
Sculpt Teacher Training’s at your studio, a licensing fee of $1,000 per program offered through 
your studio is due to us before you can promote and/or accept enrollments into that program. 
In order to provide the Yoga/Pilates Teacher Trainings at your studio, such trainings will need to 
be provided by an Approved Yoga/Pilates Teacher Facilitator that is (a) an Experienced RYT who 
has completed 500 hours of yoga/pilates training, (b) is in good standing with the Yoga Alliance, 
(c) has completed all Yoga Teacher Training components of the Teacher Facilitator Training 
Program and other training as required by us, and (d) is otherwise approved by us as an Approved 
YTT Facilitator. Our then-current criteria and conditions of Approved YTT Facilitators will be set 
forth in the Manual or otherwise in writing.  
 
If you are not able to conduct the Teacher Training Programs at your Studio, then we will advise 
you of the studio closest to your studio that can provide such instruction to interested clientele. 
Please note that certain states may have additional licensing related to education in order to conduct 
training at a studio if located in that state. If you are located in such a state, you will need to obtain 
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such required license(s) after your initial period of operations if your wish to provide Teacher 
Training Programs as an Approved Service at your Studio. 
 
Approved Teacher Training Facilitator Support Program: The amount varies depending on the 
Teacher Training Facilitator Support Program you request or we provide. As of the issue Date, the 
range of fees for this support from one (1) of our Approved Teacher Training Facilitators ranges 
from $600 to $1,800 per support or training session. This Support Program brings high-quality 
training support and quality control to Studios that do not have an Authorized Teacher Training 
Facilitator on staff, to provide support including: (i) corporate-led Teacher Training Facilitator 
Training Program(s) for one-off hires, (ii) format trainings, (iii) recruiting help, and (iv) ongoing 
quality control. The Approved Teacher Training Facilitator Support Program is elective unless 
prescribed as part of Remedial Training. 
 

SECTION 9 - CONFIDENTIAL OPERATIONS MANUAL AND CONFIDENTIAL 
INFORMATION 

 
A. Confidential Operations Manual 

 
During the Initial Term, Franchisor shall loan Franchisee one (1) copy of the Confidential 
Operations Manual. Franchisee shall conduct the Franchised Business in strict compliance with 
the provisions of the Confidential Operations Manual. The Confidential Operations Manual may 
consist of one (1) or more separate manuals and other materials as designated by Franchisor and 
may be in written or electronic form. The Confidential Operations Manual shall, at all times, 
remain the sole property of Franchisor and shall be promptly returned to Franchisor upon the 
expiration or termination of this Agreement. 
 
Franchisor has the right to add to or otherwise modify the Confidential Operations Manual from 
time to time to reflect changes in the specifications, standards, operating procedures, and rules 
prescribed by Franchisor; provided, however, that no such addition or modification shall materially 
alter Franchisee’s fundamental status and rights under this Agreement. Franchisor may make such 
additions or modifications without prior notice to Franchisee. Upon receiving notice of the 
additions or modifications, Franchisee must immediately adopt any such changes and shall ensure 
that its copy of the Confidential Operations Manual is up-to-date at all times. Franchisee 
understands and acknowledges that such compliance may require Franchisee to incur increased 
costs. 
 
If a dispute as to the contents of the Confidential Operations Manual arises, the terms of the master 
copy of the Confidential Operations Manual maintained by Franchisor at Franchisor’s 
headquarters shall be controlling. 
 

B. Confidential Information 

 
Franchisee acknowledges and agrees that the methods, processes, skills, know-how, formula, 
recipes, techniques, information, trade practices, customer lists or databases, software and other 
proprietary data relating to the development and operation of the Franchised Business is derived 
entirely from information disclosed to Franchisee by Franchisor and that such information is 
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proprietary, confidential, and constitutes trade secrets of the Franchisor. Franchisee shall at all 
times use its best efforts to keep the Confidential Information confidential and shall limit access 
to the information to employees and independent contractors of Franchisee on a need-to-know 
basis. Franchisee agrees to adhere fully and strictly to all confidentiality attached to such 
information and to exercise the highest degree of diligence in safeguarding Confidential 
Information during and after the term of this Agreement. Franchisor has the right to require certain 
individuals employed by or involved with the Franchised Business, including but not limited to, 
significant others and spouses, to execute a standard form confidentiality, nondisclosure, and non-
competition agreements in a form the same as or similar to the Sample Confidentiality, Non-
Disclosure and Non-Competition Agreement attached as Exhibit E. 
 
Franchisee acknowledges that the unauthorized use or disclosure of Confidential Information will 
cause irreparable injury to the Franchisor and that damages are not an adequate remedy. Franchisee 
accordingly covenants that it shall not at any time, without Franchisor’s prior written consent, 
disclose, use, permit the use thereof, copy, duplicate, reverse engineer, record, transfer, transmit, 
or otherwise reproduce such Confidential Information, in any form or by any means, in whole or 
in part, or otherwise make the same available to any unauthorized person or source, except as may 
be required by applicable law or authorized by this Agreement. Disclosure of the Confidential 
Information may be made in judicial or administrative proceedings, but only to the extent 
Franchisee is legally compelled to disclose the Confidential Information and provided that 
Franchisee first gives Franchisor the opportunity to obtain an appropriate protective order or other 
assurance that the confidential nature of the material to be disclosed will be maintained. 

 
SECTION 10 - AUTHORIZED PRODUCTS AND APPROVED VENDORS 

 
A. Authorized Products and Services 

 
Franchisee acknowledges that the reputation and goodwill of the System is based in large part on 
offering high quality Products and Services to its customers. Accordingly, Franchisee shall provide 
or offer for sale or use only those products and services that Franchisor from time to time approves 
and that comply with Franchisor’s specifications and quality standards. Franchisee agrees that it 
shall not sell any products and services that Franchisor has not authorized, and Franchisee agrees 
to discontinue offering or selling any products or services that are disapproved by Franchisor. 
Franchisor has the right to terminate this Agreement if unapproved products or services are offered, 
sold, or provided by the Franchised Business. Franchisee is not permitted to wholesale 
Franchisor’s products, without Franchisor express consent, or sell “day old” layered doughnuts. 
 
Franchisor has the right, without limit, to modify, add, or enhance the types of authorized Products 
and Services that Franchisee is required to offer and sell. Franchisor has the right to set maximum 
prices for the authorized products and services that Franchisee is required to sell, and Franchisee 
must not exceed the maximum price, even if the prices are lower than prevailing prices in the 
relevant market, unless otherwise approved by Franchisor. Franchisee may determine the price for 
the products and services subject to the recommended and maximum prices established by 
Franchisor.  
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Franchisor has the right to allow certain products and services that are not otherwise authorized 
for general use as a part of the System to be offered locally or regionally based on various factors, 
including test marketing, a franchisee’s qualifications, and regional or local differences. 
 

B. Improvements to System  
 
Franchisee acknowledges and agrees that if Franchisee develops any concept, process, design, 
service, or improvement in the operation or promotion of the Franchised Business, Franchisor will 
be deemed to own the improvements and may use them and authorize other franchisees to use 
them in the operation of their respective businesses without any obligation to compensate 
Franchisee. Any such improvements will also constitute Confidential Information. 
 
Franchisee shall, at any time requested by Franchisor, execute assignments or other similar 
documents of all such intellectual property to the Franchisor, including but not limited to, 
worldwide copyrights, moral rights, patents, right to obtain registrations, renewals, and reissues, 
and any and all such other rights of whatever kind now known or hereafter devised.  
  

C. Approved Vendors 
 
Franchisee acknowledges that the reputation and goodwill of the System is based in large part on 
offering high quality products and services to its customers. Accordingly, Franchisee agrees to 
purchase products, supplies, equipment, materials, services, and other items required for the 
operation of the Franchised Business from designated suppliers approved by Franchisor, which 
may include and be limited to Franchisor or its Affiliates (“Approved Vendors”).  
 
A list of Approved Vendors and standards and specifications for the products, supplies, equipment, 
materials, and other items required for operation of the Franchised Business are included in the 
Confidential Operations Manual and Franchisor may modify the list of Approved Vendors or 
standards and specifications from time to time. If Franchisor or its Affiliates are designated as an 
Approved Supplier for any such products, suppliers, signs, equipment or other specified items and 
services, Franchisee shall execute a standard form purchase or supply agreement for the items to 
be supplied by Franchisor or its Affiliates. 
 
Franchisor has the right to issue new standards and specifications through written notices and may 
review its prior approval of any goods, services, equipment, or suppliers in its sole discretion and 
as it sees fit. Franchisor shall notify Franchisee in writing if Franchisor’s approval of goods, 
services, equipment, or suppliers is revoked. Franchisee must immediately cease purchasing 
disapproved goods or services, or must immediately cease purchasing goods or services from a 
disapproved supplier. 
 

D. Request for Approval of New Supplier, Good, Service, or Equipment 
 
If Franchisee desires to utilize any services, products, supplier, or equipment that Franchisor has 
not approved (for services and products that require supplier approval), Franchisee must submit 
such request, including the basis for the request, via email to Franchisor’s designated 
representative. Approval is made on a case-by-case basis, and determined by Franchisor, in its sole 
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discretion. Franchisor will make commercially reasonable efforts to determine whether to approve 
the requested service, product, supplier, or equipment within thirty (30) days after receiving the 
required information and Franchisor will provide written notice of its approval or disapproval to 
Franchisee. Approval is at Franchisor’s sole discretion and as it sees fit, and may be conditioned 
on the ability to provide sufficient quantity of goods or equipment, the quality of goods, services 
or equipment, the price of the goods, services, or equipment, the production and delivery capability 
of the supplier, and the dependability and general reputation of the supplier or goods, services, or 
equipment. If the request is approved, Franchisee may make purchases from the new supplier or 
purchase the new good, service, or equipment.  
 
Nothing in this Section 10 shall be construed to require Franchisor to approve any particular 
supplier, or to require Franchisor to make available to prospective suppliers, any standards and 
specifications that Franchisor deems confidential. 
 

SECTION 11 - COMPUTER AND SOFTWARE REQUIREMENTS 
 

Franchisee must purchase, or lease, and install such computer hardware, modems, printers, and 
other computer-related equipment that meet Franchisor’s standards and specifications outlined in 
the Confidential Operations Manual or otherwise designated by Franchisor in writing. 
  
Franchisee is required to use the designated software to track all customer contact information, 
purchases, pricing, analytics, and accounting, and provide Franchisor access to your software, 
including but not limited to, your point-of-sale system (“POS”), loyalty reward program, and 
online ordering program. Franchisee must pay the designated vendor pursuant to the terms and 
conditions of Franchisee’s agreement with the vendor in order to use this software.  
 
Franchisor reserves the right, without limitation, to modify or supplement the hardware or software 
required in the operation of the Franchised Business and Franchisee may be required to make and 
install substantial modifications to the computer system, software, or hardware during the Initial 
Term to efficiently operate the Franchised Business.  
 
Franchisee acknowledges and agrees that Franchisor has the free and unfettered right, subject to 
state and federal law, to retrieve data and information stored in the software or on Franchisee’s 
hard drive, either internally or externally, that Franchisor deems necessary, desirable, or 
appropriate. The business information or data that will be collected or generated includes, but is 
not limited to, sales data, trend analysis, records, social media accounts, email, customer reviews, 
pricing information, customer demographics, and the like. 
 

SECTION 12 - INSPECTIONS 
 

A. Pre-Opening Inspection 
 

Franchisor will conduct one (1) pre-opening inspection of the Franchised Business to ensure 
Franchisee is following Franchisor’s standards and specifications. The Franchised Business may 
not open without Franchisor’s written authorization after the pre-opening inspection has been 
completed and Franchisee has successfully demonstrated that it is complying with Franchisor’s 
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standards and specifications. Franchisor’s authorization for opening the Franchised Business is 
limited solely to reviewing and confirming compliance with Franchisor’s standards and 
specifications and does not warrant, represent, guarantee, or assure that the Franchised Business 
will be successful, profitable, or meet Franchisee’s expectations. 
 

B. Post-Opening Inspections 
 

Franchisor reserves the right to conduct post-opening inspections of the Franchised Business in 
Franchisor’s sole discretion to determine compliance with Franchisor’s standards and 
specifications. Franchisor will conduct the inspections during regular business hours and without 
giving prior notice to Franchisee. Franchisor reserves the right to conduct as many post-opening 
inspections per year as it deems necessary. 
 

SECTION 13 - FEES 
A. Royalty Fee 

 
On the Friday of each week, Franchisee shall pay to Franchisor an amount equal to five percent 
(5%) of the Gross Sales of the Franchised Business for the preceding week. The Royalty Fee shall 
be paid by electronic funds transfer (“EFT”) from Franchisee’s bank account through an automatic 
debit system. Additionally, Franchisor shall have access to Franchisee’s point of sale system and 
Franchisee shall provide a report of the Gross Sales for the preceding week by email on the Friday 
of each week and the weekly report shall be in a form specified by Franchisor. The report shall 
fully disclose all information requested and Franchisee must supply documentation supporting the 
information disclosed on the reports upon Franchisor’s written request. 
 

B. Late Fee 

 
If any fee or any other amount due under this Agreement is not received within five (5) days after 
such payment is due, Franchisee shall pay Franchisor a Late Fee of Ten Percent (10%) of the 
balance due. In addition, Franchisee shall pay interest equal to twelve percent (12%) per annum 
on the overdue amount per year for each day such amount is past due. 
 

C. Electronic Transfer 
 

Franchisor requires all Royalty Fees, Marketing Fund contributions, Consulting Assistance Fee, 
and other amounts due to Franchisor to be paid through EFT. Franchisee shall give Franchisor 
authorization, in a form designated or approved by Franchisor, to initiate debit entries or credit 
correction entries to the Franchised Business’ operating account for payments of any fees due to 
Franchisor and other amounts due under the Franchise Agreement, including any applicable 
interest charges. Franchisor does not have a standard form of an EFT authorization document, but 
a sample form of one is attached hereto and incorporated by reference as Exhibit F. The form may 
vary based on Franchisee’s or Franchisor’s banking institution. Franchisee shall make the funds 
available in the operating account for withdrawal by electronic transfer no later than the due date 
of the payment. 
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D. Franchisor’s Right to Offset 
 
Franchisor shall have the right at any time before or after termination of this Agreement, without 
notice to Franchisee, to offset any amounts or liabilities that may be owed by the Franchisee to 
Franchisor against any amounts or liabilities that may be owed by Franchisor to Franchisee under 
this Agreement or any other agreement, transaction, or relationship between the parties. Under no 
circumstances shall Franchisee have the right to offset any amounts or liabilities that may be owed 
by the Franchisor to Franchisee against any amounts or liabilities that may be owed by Franchisee 
to Franchisor under this Agreement or any other agreement, transaction, or relationship between 
the parties. 
 

SECTION 14 - ADVERTISING AND PROMOTIONAL ACTIVITIES 
 

A. National Marketing Fund 

 
Franchisor has established a Marketing Fund and each week Franchisee is required to contribute 
an amount equal to one percent (1%) of the total weekly Gross Sales of the franchised business. 
Company-owned locations owned by Franchisor and/or its Affiliates may, but shall not be 
obligated to, contribute to the Marketing Fund on the same basis as franchisees. 
 
Franchisor reserves the right to adjust the amount of the Marketing Fund contribution (such 
amount shall not exceed 3% of Franchisee Weekly Gross Sales) at any time and in its discretion; 
provided, however, that Franchisor shall notify Franchisee at least thirty (30) days before imposing 
or changing Marketing Fund Contribution requirements. 
 
Franchisor has the exclusive right to direct all marketing programs financed by the Marketing 
Fund, including the right to control the creative concepts, materials, and endorsements. Franchisor 
has the right to determine the geographic market, media placement, and allocation of the Marketing 
Fund and has no obligation to administer the Marketing Fund in such a manner as to ensure that 
expenditures by the Marketing Fund are pro rata or that Franchisee will benefit directly from the 
conduct of marketing programs or from the placement of advertising.  
 
The Marketing Fund may be used to pay the costs for your local social media sites and online 
activity. The Marketing Fund may also be used to pay the costs of preparing and producing video, 
audio, and printed marketing materials; administering multi-regional and national marketing 
programs, including but not limited to purchasing television, radio, magazine, billboard, 
newspaper, digital, and other media advertising; employing advertising agencies and/or public 
relations firms to assist with marketing and advertising; and providing marketing materials to 
franchisees. The Marketing Fund may be used to meet any and all costs reasonably related and 
incident to administering the Marketing Fund and its related programs, including administrative 
costs. Franchisor will not use the Marketing Fund to solicit new franchisees under any 
circumstances. 
 
The Marketing Fund will be accounted for separately from Franchisor’s other funds. However, the 
Marketing Fund is not a trust or escrow account, and Franchisor has no fiduciary obligations to its 
franchisees with respect to the Marketing Fund or with the monies collected. Franchisor is 
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permitted to spend in any fiscal year an amount greater or less than the aggregate contributions of 
franchisees to the Marketing Fund in that year. Any part of the Marketing Fund contributions that 
are not spent during the fiscal year would remain in the Marketing Fund to be used in the next 
fiscal year. An unaudited statement of monies collected, and expenditures made by the Marketing 
Fund will be prepared annually and provided to Franchisee upon written request. 
 
Franchisor may, in its sole discretion, decide to terminate or suspend the Marketing Fund at any 
time; provided, however, that the Marketing Fund will not be terminated unless and until all 
Marketing Fund contributions have been expended for advertising and promotional purposes or 
returned to franchisees on a pro rata basis based on the total Marketing Fund contributions made 
by each franchisee. 
 

B. Local Advertising and Community Support 
 
Franchisee is required to conduct Local Advertising to promote the Franchised Business. 
Accordingly, every month, Franchisee must spend an amount equal to one percent (1%) of the 
total monthly Gross Sales of the franchised business per month on Local Advertising within the 
Territory, including community support and product donations. Additionally, Franchisee must 
sponsor a minimum of two (2) community engagements, events or activities per year. The specific 
engagement, event, or activity must be pre – approved in writing by Franchisor before Franchisee 
signs any agreement or otherwise commits in writing to sponsor such engagement, event, or 
activity. Local Advertising expenditures shall be made directly by Franchisee and Franchisee must 
provide monthly reports of its Local advertising expenditures to Franchisor no later than the tenth 
(10th) day of the following month.  
 
Franchisee is permitted to create and use its own marketing and advertising materials to advertise 
the Franchised Business; provided, however, that such marketing and advertising materials are 
submitted to and pre-approved in writing by Franchisor before such materials are used and all 
materials expressly state that Franchisee is an independently owned and operated franchise of THR 
Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company . Franchisor will make 
commercially reasonable efforts to notify Franchisee of its approval or disapproval of the proposed 
advertising material within thirty (30) days after Franchisor receives all the necessary information 
for review. If Franchisor does not approve of the proposed materials within the specified 
timeframe, then they shall be deemed to be disapproved. Franchisor may approve, disapprove, or 
revoke approval of any advertising materials for any reason and at any time. Franchisee shall not 
use any marketing materials that Franchisor has disapproved. 
 

C. Internet and Social Media 

 
Franchisee shall not set up, maintain, or utilize an Internet website, home page, or other social 
media account to advertise the Franchised Business or sell Products and Services. Franchisor 
retains the sole right to advertise and sell the Products and Services online and to use the 
Proprietary Marks on the Internet, including the use of websites, domain names, uniform resource 
locators, keywords, linking, search engines (and search engine optimization techniques), banner 
ads, meta-tags, marketing, e-commerce, social media, and co-branding arrangements. In addition, 
all digital media and marketing must be approved by us. We will provide information about your 
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franchise on our website or such other websites as we may designate for the System. In addition, 
we will establish, manage, and control social media accounts on your behalf for your local 
market/territory. You will have the right to submit content to us for posting in coordination with 
the overall marketing plan.  
 
Franchisor has established and maintains an Internet website that provides information about the 
System and the services and products that Franchisor and its franchisees provide. Franchisor 
reserves the right to use this uniform resource locator, or any other that it may acquire in the future, 
in Franchisor’s sole discretion. Franchisor will include a section or an interior page containing 
information about the Franchised Business. Franchisor has the right to require Franchisee to 
prepare all or a portion of the section or page, at Franchisee’s expense, using a template that 
Franchisor provides. All such information shall be subject to Franchisor’s approval prior to 
posting.  
 
Franchisee shall not cause or allow the Proprietary Marks to be used or displayed, in whole or in 
part, as an Internet domain name, or on or in connection with any Internet website, home page, or 
social media account without the Franchisor’s express prior written consent, which Franchisor may 
grant or withhold in its sole discretion. If Franchisor provides its consent to such use, then 
Franchisee may only use the Proprietary Marks in accordance with Franchisor’s procedures, 
standards and specifications as established from time to time. 
 

SECTION 15 - PROPRIETARY MARKS 
 
Upon the terms and conditions of this Agreement, Franchisor hereby grants you the right to use 
the Proprietary Marks in the operation of the Franchised Business. Franchisee expressly 
acknowledges that Franchisor is the owner of the Proprietary Marks and understands that 
Franchisee’s right to use the Proprietary Marks is derived solely from this Agreement, is non-
exclusive, and is limited to use in the operation of the Franchised Business in compliance with this 
Agreement and Franchisor’s standards, specifications, and operating procedures. Franchisee shall 
not acquire any ownership rights in the Proprietary Marks and shall not represent in any manner 
that Franchisee has acquired such ownership rights. Franchisee acknowledges and agrees that any 
and all goodwill associated with the System and identified by the Proprietary Marks shall inure 
directly and exclusively to the benefit of the Franchisor. 
 
Franchisee shall use the Proprietary Marks only in such manner as authorized by the Franchisor 
and shall not use the Proprietary Marks in Franchisee’s business entity name (if Franchisee is a 
business entity) or in connection with offering, selling, or advertising any unauthorized products 
or services. Any unauthorized use of the Proprietary Marks by Franchisee shall constitute a breach 
of this Agreement. Franchisee understands and agrees that any use of the Proprietary Marks other 
than in accordance with this Agreement, the Confidential Operations Manual, or otherwise 
directed in writing by the Franchisor, without the Franchisor’s prior written consent, is an 
infringement of Franchisor’s rights in the Proprietary Marks. Franchisee expressly covenants that, 
during the Initial Term and thereafter, Franchisee shall not, directly or indirectly, commit any act 
of infringement or contest the validity of the ownership of the Proprietary Marks or Franchisor’s 
right to use and sublicense the Proprietary Marks, or aid others in infringing or contesting the 
Franchisor’s right, title, and interest in the Proprietary Marks. Franchisee acknowledges that the 
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unauthorized use of the Proprietary Marks will cause irreparable injury to the Franchisor and that 
damages are not an adequate remedy.  
 
Franchisor reserves the right to modify or discontinue use of any Proprietary Mark, or use one or 
more additional or substitute trade names, trademarks, service marks, or other commercial symbols 
in Franchisor’s sole discretion. If Franchisor exercises such right, Franchisee agrees to comply 
with Franchisor’s directions to modify or otherwise discontinue the use of such Proprietary Marks 
within fifteen (15) days after notice from the Franchisor. Any and all expenses or costs incurred 
by Franchisee associated with such modification or discontinuance of any new, modified, or 
substitute Proprietary Marks shall be the sole responsibility of Franchisee. In no event, will the 
Franchisor be liable to Franchisee for any purported loss or damage to the Franchised Business 
due to the modification or discontinued use of the Proprietary Marks. 
 
Franchisee must notify the Franchisor immediately of any infringing or unauthorized use of or 
claim by any person of any rights in the System or the Proprietary Marks. Franchisee shall not 
communicate with any person other than Franchisor and its counsel in connection with any such 
infringement, challenge or claim; provided, however, Franchisee may communicate with 
Franchisee’s counsel at Franchisee’s expense. Franchisor shall have the sole right to handle 
disputes with third-parties concerning the Proprietary Marks and/or the System. If Franchisor 
undertakes the defense or prosecution of any litigation pertaining to the Proprietary Marks, 
Franchisee must reasonably sign any documents and do acts and things as may, in Franchisor’s 
attorneys’ opinion, be necessary to the defense or prosecution. Franchisor is not obligated to 
defend Franchisee’s right to use the Proprietary Marks or against claims of infringement or unfair 
competition arising out of Franchisee’s use of the Proprietary Marks. 
 

SECTION 16 - INSURANCE 
 

A. Insurance Coverage Requirements 
 

1. Insurance Coverage Requirements 
 
Franchisee must maintain, at their expense and prior to the start of construction or operations, 
insurance coverage with insurers rated A- VII or better by A.M. Best. Franchisor must be named 
as Additional Insured on all liability coverages. All policies must be primary and non-
contributory, and include a waiver of subrogation in favor of Franchisor. Insurers must provide 7 
days’ notice of any cancellation or material changes. 
 
2. Required Insurance Coverages and Minimum Limits 
 
Type of Insurance Minimum Coverage Limit Notes 
General Liability (GL) $1,000,000 per occurrence / 

$2,000,000 aggregate 
Must include premises 
liability and 
products/completed 
operations. Covers injuries 
(e.g., slips, dehydration, 
burns). 
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Professional Liability 
(Yoga Instructor Liability / 
E&O) 

$1,000,000 per claim / 
$2,000,000 aggregate 

Covers injuries or claims 
related to instruction or 
failure to guide safely. 

Commercial Property Replacement cost of 
building improvements, 
contents, equipment, and 
signage 

Required if Franchisee 
owns or leases space; must 
include “hot room” heating 
systems, mirrors, flooring, 
etc. 

Business Interruption 
Insurance 

12 months of actual loss 
sustained 

Optional but 
recommended—especially 
for franchisees financing 
build-outs. 

Workers’ Compensation Statutory limits (varies by 
state) 

Must include Employer’s 
Liability: $500,000 per 
accident/disease. 

Employment Practices 
Liability (EPLI) 

$250,000 Covers claims of 
harassment, discrimination, 
or wrongful termination—
important for small teams in 
high-contact roles. 

Cyber Liability $250,000 minimum Required if franchisee 
collects client data or uses 
booking/payment software. 

Umbrella / Excess Liability $1,000,000 Extends liability coverage 
above GL, Auto, and 
Employer’s Liability. 
Required for enhanced 
protection. 

Hired and Non-Owned 
Auto Liability 

$1,000,000 Required if any employees 
drive for business purposes 
(e.g., errands). 

 
Additional Terms: 
 
• Failure to Comply: Failure to maintain coverage may result in breach of contract and 
immediate suspension of operations. 
 
• Vendor Endorsements: Franchisor may require specific endorsements (e.g., CG 20 10 11 85) 
for Additional Insured status. 
 

B. Proof of Insurance  
 

Within sixty (60) days of signing this Agreement, but not later than the time which Franchisee 
begins construction or any other business operations under the Proprietary Marks, a Certificate of 
Insurance showing compliance with the requirements above must be furnished to Franchisor for 
approval and annually for renewal. Such form shall state policies cannot be cancelled or altered 
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without at least one (1) week prior written notice to Franchisor and shall reflect proof of paid 
premiums. 
 
Insurance coverage obtained by Franchisee pursuant to this Agreement will not relieve Franchisee 
of any liability under any indemnity provisions of this Agreement. 
 

C. Franchisee’s Failure to Procure Insurance  
 

The minimum limits in this Section may be modified from time to time, by written notice to 
Franchisee. Should Franchisee, for any reason, not comply and maintain such insurance coverage 
as is required, Franchisor shall have the right and authority (but no obligation) to procure such 
coverages and charge the same to Franchisee, plus a reasonable fee for expenses related to the 
procurement of such policies. This will be payable immediately upon notice. 
 

SECTION 17 - INDEMNIFICATION 
 
Franchisee agrees to protect, defend, indemnify, and hold Franchisor and its Affiliates, their 
respective owners, members, managers, employees and agents, jointly and severally, harmless 
from and against all claims, actions, proceedings, damages, costs, expenses and other losses and 
liabilities, consequently, directly or indirectly incurred (including without limitation attorneys’, 
accountants’ and other related fees) which arise from or is based upon Franchisee’s (a) ownership 
or operation of the Franchised Business; (b) violation, breach or asserted violation or breach of 
any federal, state or local law, regulation or rule; (c) breach of any representation, warranty, 
covenant, or provision of this Agreement or any other agreement between Franchisee and 
Franchisor (or Franchisor’s Affiliates); (d) acts, errors or omissions committed or incurred in 
connection with the Franchised Business; or (e) infringement, violation or alleged infringement or 
violation of any Proprietary Marks, patent or copyright or any misuse of Franchisor’s Trade Secrets 
or other Confidential Information. The obligations of this Section shall expressly survive the 
termination of this Agreement. 
 

SECTION 18 - RECORDKEEPING, REPORTS AND ACCOUNTING 
 

A. Books, Records, and Accounts 
 
Franchisee shall maintain and preserve full, complete, and accurate books, records, and accounts 
in accordance with GAAP, applicable law, and the Franchisor’s standards and specifications for 
at least six (6) years following the end of the calendar year to which they relate. Franchisee shall 
record all sales, receipts of revenue, purchase orders, invoices, payroll records, sales tax records, 
state and federal tax returns, bank statements, cancelled checks, deposit receipts, cash receipts and 
disbursement journals, general ledgers, and any other financial records designated by Franchisor 
or required by law.  
 
Franchisee shall deliver reports to the Franchisor no later than the Friday of each week during the 
term of this Agreement in a form that Franchisor approves or provides in the Confidential 
Operations Manual. Franchisee must also submit such other miscellaneous forms, reports, records, 
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financial statements, and other information relating to the Franchised Business to Franchisor as 
Franchisor may reasonably request, in the form and at the times and places specified by Franchisor. 
 

B. Financial Statements 

 
Franchisee shall deliver to Franchisor, no later than fifteen (15) days from the end of each quarter, 
a balance sheet as of the last day of the preceding quarter and an income statement for the preceding 
quarter, along with any other sales data requested by Franchisor, in the manner and at the time 
specified in the Confidential Operations Manual or otherwise provided in writing by Franchisor. 
All financial statements delivered to Franchisor by Franchisee shall be certified by Franchisee as 
true and correct. 
 
Franchisee shall deliver to Franchisor financial statements, which have been compiled by a 
certified public accountant, within ninety (90) days after the close of Franchisee’s fiscal year for 
each year during the Initial Term that reflects the financial condition of the Franchised Business 
at the end of such fiscal year. Such statements shall be in accordance with GAAP, applicable law, 
and the Franchisor’s standards and specifications.  
 
Franchisee shall submit to Franchisor copies of Franchisee’s federal, state, and city income tax 
and sales tax returns, within ten (10) days after their respective filing, during the Initial Term.  
 
Franchisor shall have the right to release financial and operational information relating to the 
Franchised Business in the Franchise Disclosure Document or to prospective franchisees as 
permitted by applicable franchise laws. 
 
If Franchisee fails to submit the required financial statements and reports to Franchisor within the 
prescribed time period, Franchisor may, in its sole discretion, perform an operational audit of the 
Franchised Business in accordance with Section 18(C) of this Agreement. 
 

C. Franchisor’s Right to Audit 
 

Franchisor reserves the right to examine, audit, or copy Franchisee’s books, records, tax returns, 
accounts, and such statistical and other information or records the Franchisor requires Franchisee 
to maintain and preserve. Examinations and audits may take place without prior notice, during 
normal business hours or at reasonable times and Franchisor may audit and inspect documents 
covering a period beginning with the date on which Franchisee first acquired the Franchised 
Business and ending on the date such audit is concluded. Inspections and audits may be conducted 
following the termination of this Agreement for any reason and Franchisee must provide such 
other assistance as may be reasonably requested related to the audit.  
 
If the audit or any other inspection reveals that any payments to Franchisor have been underpaid, 
then Franchisee shall immediately pay Franchisor the amount of the underpayment plus interest 
from the date the amount was due until paid at the rate of eighteen percent (18%) per annum or 
the highest rate allowed by the law of the state where Franchisee is located, whichever is higher.  
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If the audit or any other inspection reveals that Franchisee has understated its Gross Sales by more 
than five percent (5%), then Franchisee shall pay any and all costs and expenses connected with 
the audit and inspection including without limitation travel expenses and reasonable accounting 
and attorneys’ fees. The foregoing remedies shall be in addition to any other remedies Franchisor 
may have.  
 

SECTION 19 - DEFAULT AND TERMINATION 
 

A. Termination by Franchisor 
 

Franchisor may terminate this Agreement for good cause without prejudice to the enforcement of 
any legal or equitable right or remedy immediately upon giving written notice of such termination 
and the reason or cause for the termination, and, except as hereinafter provided, without providing 
Franchisee an opportunity to cure the default. Without in any way limiting the generality of the 
meaning of the term “good cause,” the following occurrences shall constitute sufficient basis for 
Franchisor to immediately terminate the Agreement: 
 

 Franchisee fails to select a location for the Approved Location within six (6) months 
of the Effective Date; 
 

 Franchisee fails to open the Franchised Business within twelve (12) months of the 
Effective Date; 
 

 Franchisee does not execute Exhibit E of this Agreement, and/or does not require its 
managers, staff, spouse, or any other required personnel that has access to Confidential 
Information to sign the appropriate version of the Exhibit E of this Agreement; or  
 

 Franchisee makes any materially false statement or report to Franchisor in connection 
with acquiring the Franchised Business; 

 
 Franchisee sells or offers for sale any products or services which have not been 

previously approved by the Franchisor in writing, or which have been subsequently 
disapproved; 
 

 Franchisee uses the Proprietary Marks in an unauthorized manner contrary to, or 
inconsistent with, this Agreement or Franchisor’s policies, standards or specifications 
as stated in the Confidential Operations Manual, or as otherwise directed in writing by 
the Franchisor; 
 

 Franchisee discloses or causes to be disclosed any Confidential Information provided 
to Franchisee contrary to the provisions of this Agreement or fails to exercise 
reasonable care to prevent such disclosure; 
 

 Franchisee operates or is involved in a Competitive Business during the Initial Term, 
except as a Hot Room franchisee; 
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 Franchisee makes or attempts to make an unauthorized transfer without Franchisor’s 
approval or fails or refuses to assign the Franchised Business or the interest in 
Franchisee of a deceased or incapacitated Principal thereof as required by this 
Agreement (for the avoidance of doubt, an assignment by the Franchisee to a third party 
without the prior written consent of the Franchisor shall be considered an unauthorized 
transfer); 

 
 Franchisee fails to operate the Franchised Business in strict compliance with all 

applicable laws, ordinances, rules, regulations and orders of governmental authorities 
pertaining to the maintenance and operation of the Franchised Business including, 
without limitation, those relating to health, safety, sanitation, employment, licensure, 
and taxation; 
 

 Franchisee receives more than three (3) valid notices of default in the same twelve (12) 
month period, regardless of whether previous defaults have been cured; 
 

 Franchisee understates its Gross Sales by more than five percent (5%) for any month 
on two (2) or more separate occasions at any time during the Initial Term and such 
understatement is not due to inadvertent error; 
 

 Franchisee, or if Franchisee is a legal entity, its Principals, are convicted of, or pleads 
no contest to, any felony or crime of moral turpitude regardless of the nature thereof, 
or any other crime or offense relating to the operation of the Franchised Business; 
 

 Franchisee engages in any conduct which reflects materially and unfavorably upon the 
operation of the Franchised Business, the Proprietary Marks, or the System generally; 

 
 Franchisee defaults under any other agreement between Franchisor and Franchisee or 

Affiliate and Franchisee and such default authorizes Franchisor or Affiliate to terminate 
the agreement;  
 

 Franchisee fails to pay any amount due to Franchisor within five (5) days of receiving 
notice of default; or 

 
 Franchisee becomes insolvent, is adjudicated as bankrupt, or files any action or petition 

of insolvency; if a receiver or other custodian is appointed for the Franchised Business 
or assets; if Franchisee make a general assignment for the benefit of its creditors; or if 
a final judgment remains unsatisfied of record for at least thirty (30) days. 
 

Franchisor has the right to terminate this Agreement if Franchisee is in default of any of the terms 
of this Agreement, other than those calling for immediate termination set forth above, if Franchisee 
fails to cure such default within thirty (30) days after receiving written notice of the default from 
Franchisor. Franchisor reserves the right to modify the time period within which Franchisee must 
cure defaults in its discretion. 
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B. Termination by Franchisee  
 

Franchisee may not terminate this Agreement prior to the expiration of the Initial Term, except 
through dispute resolution as set forth herein based upon a material breach of this Agreement by 
Franchisor; provided, however, that in the event that Franchisee claims that Franchisor has failed 
to meet any obligation under this Agreement, Franchisee shall provide Franchisor with written 
notice of such claim specifically enumerating all alleged deficiencies and providing Franchisor 
with an opportunity to cure, which shall in no event be less than sixty (60) days from the date of 
receipt of notice by Franchisor from Franchisee. Failure by Franchisee to give notice shall 
constitute a waiver by Franchisee of any alleged default. 
 

C. Force Majeure  
 

Notwithstanding anything contained in this Agreement to the contrary, no party shall be liable or 
responsible to the other party, nor be deemed to have defaulted under or breached this Agreement, 
for any failure or delay in fulfilling or performing any term of this Agreement (except for any 
obligations to make payments to the other party hereunder), when and to the extent such failure or 
delay is caused by or results from acts beyond the impacted party’s (“Impacted Party”) control, 
including, without limitation, the following force majeure events (“Force Majeure Event(s)”): (a) 
acts of God; (b) flood, fire, earthquake, epidemics, pandemics, or explosion; (c) war, invasion, 
hostilities (whether war is declared or not), terrorist threats or acts, riot or other civil unrest; (d) 
government order, law, or actions; (e) embargoes or blockades in effect on or after the date of this 
Agreement; (f) national or regional emergency; (g) strikes, labor stoppages or slowdowns, or other 
industrial disturbances; and (h) shortage of adequate power or transportation facilities. 
 

SECTION 20 - POST-TERMINATION OBLIGATIONS 
 

A. Franchisee Post-Termination Obligations  
 

Upon expiration or other termination of this Agreement, all rights granted under this Agreement 
to Franchisee will immediately terminate, and Franchisee shall: 
 

 immediately cease to operate the Franchised Business and will not directly or indirectly 
represent or give the impression to the public that it is a present or former franchisee 
of Franchisor;  

 
 pay all amounts due to Franchisor, including Liquidated Damages, within five (5) days 

of the termination or expiration of the Agreement; 
 

 return the Confidential Operations Manual, other proprietary information, software, 
and all Trade Secrets and confidential materials owned or licensed by the Franchisor 
and provide a certificate of compliance within fifteen (15) days of the termination or 
expiration of the Agreement; 

 
 return or discontinue use of all forms, agreements, advertising material, marks, devises, 

insignias, slogans, designs, signs, trade dress, and any computer systems including 



          

B-30 | P a g e   H O T  R O O M  Y O G A   
2 0 2 5  F R A N C H I S E  A G R E E M E N T  

 

proprietary software and/or hardware and provide a certificate of compliance within 
fifteen (15) days of the termination or expiration of the Agreement; 

 
 cease to use any methods, procedures, or techniques associated with the System in 

which the Franchisor has a proprietary right, title, or interest and provide a certificate 
of compliance within fifteen (15) days of the termination or expiration of the 
Agreement;  

 
 discontinue the use of all copyrights, Proprietary Marks, trade names and patents now 

or hereafter applied for or granted in connection with the operation of the Franchised 
Business and provide a certificate of compliance within fifteen (15) days of the 
termination or expiration of the Agreement; 

 
 take such action as may be necessary to transfer all phone numbers for the Franchised 

Business to the Franchisor and to cancel any fictitious, trade, or assumed name or 
equivalent registration that contains any Proprietary Marks or any variations thereof; 
and 

 
 strictly comply with all other provisions of this Agreement pertaining to post-

termination obligations, including, without limitation, all post-term restrictive 
covenants. 

 
B. Franchisor’s Right to Repurchase Products and Supplies 

 
Upon the expiration or termination of this Agreement, Franchisor has the right, but not the 
obligation, to purchase any or all assets of the Franchised Business including equipment, supplies, 
and other inventory at Fair Market Value within sixty (60) days of the termination or expiration 
date. If Franchisor elects to exercise this option to purchase, it has the right to offset the purchase 
price against any other amounts owed by Franchisee to Franchisor pursuant to this Agreement or 
any other agreement between Franchisee and Franchisor.  
 

SECTION 21 - TRANSFERS 
 

A. Transfer by Franchisor 
 

Franchisor has the right to assign this Agreement and any or all of its rights, obligations and 
privileges hereunder, in whole or in part, to any other person or entity without Franchisee’s prior 
consent; provided, however, the assignee shall assume the obligations of Franchisor and 
Franchisor shall have no liability for performance of any obligations of this Agreement after the 
date of the assignment. 
 

B. Transfer by Franchisee 
 

Franchisee acknowledges and agrees that its rights and duties stated in this Agreement are personal 
to Franchisee (or its Principals), and that Franchisor has entered into this Agreement in reliance on 
the business skill, financial capacity, and character of Franchisee (or its Principals). Accordingly, 
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except as otherwise provided in this Section, neither Franchisee nor any Principal may sell, assign, 
convey, give away, pledge, mortgage, sublicense or otherwise transfer, whether by operation of 
law or otherwise, any interest in this Agreement, the Franchised Business, the Franchised 
Business’ assets, or any part or all of the ownership interest in Franchisee without the prior written 
approval of Franchisor (“Transfer”). Transfer shall include an asset sale, an equity sale, a merger, 
or any other agreement that would constitute a change of control of the Franchised Business. Any 
and all unauthorized transfers without Franchisor’s approval shall be void and shall constitute a 
material breach of this Agreement.  
 
Franchisor’s consent to a Transfer may be conditioned upon fulfilling the following requirements: 
 

 Franchisee notified Franchisor in writing of any bona fide proposed transfer and set forth 
a complete description of all terms, conditions, and fees of the proposed transfer in the 
manner prescribed by the Franchisor to comply with Franchisor’s right of first refusal as 
set forth in this Agreement; 
 

 Franchisee complied with the requirements of this Agreement, including paying all amount 
due to Franchisor or its Affiliates; 
 

 The transferee meets all of Franchisor’s then-current standards and requirements, including 
management, business and financial standards, and possessing the character, reputation, 
and capabilities Franchisor requires to satisfactorily demonstrate transferee’s ability to 
operate the Franchised Business; 
 

 The transferee (and its owners) shall execute the then-current form of the Franchise 
Agreement generally being offered to franchisees and such agreement shall generally 
provide for a new term and may be materially different from this Agreement; 
 

 The transferee, or its owners if transferee is a legal entity, execute a personal guaranty in a 
form the same or similar to the Guaranty attached as Exhibit C, agreeing to be personally 
bound jointly and severally by all provisions of the Franchise Agreement; 
 

 The transferee agrees that the transferee shall complete the Initial Training Program to 
Franchisor’s satisfaction before assuming the management of the day-to-day operation of 
the Franchised Business; 

 
 Franchisee signs a general release in a form the same as or similar to the General Release 

attached as Exhibit D of any and all claims against Franchisor and its Affiliates, including 
its owners, managers, members, partners, employees and agents (in their corporate and 
individual capacities), including, without limitation, claims arising under federal, state or 
local laws, rules or ordinances, and any other matters incident to the termination of this 
Agreement or to the Transfer of Franchisee’s interest herein or to the Transfer of 
Franchisee’s ownership of all or any part of the Franchised Business, except to the extent 
prohibited by the laws of the state where the Franchised Business is located; 
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 Franchisee or transferee shall pay a transfer fee in an amount equal to fifty percent (50%) 
of the then-current Initial Franchise Fee, which is intended to cover Franchisor’s costs and 
expenses associated with the Transfer. Franchisee and transferee acknowledge that such a 
transfer fee is appropriate; and 

 
 Transferee has obtained all necessary types of insurance as described in this Agreement. 

 
Franchisor has the right to provide the transferee any and all records Franchisor maintains relating 
to this Agreement or the Franchised Business. Franchisee hereby agrees to release and hold 
Franchisor harmless from and against any claim, loss, or injury resulting from providing transferee 
with such records. 
 

C. Transfer to a Controlled Entity 
 
Franchisee may transfer this Agreement or any interest herein to a legal entity wholly owned by 
Franchisee that is formed for the financial planning, tax, or other convenience of Franchisee 
(“Controlled Entity”) with the prior approval of Franchisor. Franchisor shall approve a transfer to 
a Controlled Entity if the following conditions are fulfilled: 
 

 the Controlled Entity is newly organized and its charter or articles of formation 
provides that its activities are confined exclusively to the operation of the Franchised 
Business; 

 
 Franchisee or all holders of a legal or beneficial interest in Franchisee own all of the 

equity and voting power of the outstanding stock or other capital interest in the 
Controlled Entity; 

 
 all obligations of Franchisee to Franchisor or any Affiliate are fully paid and satisfied; 

provided, however, that neither Franchisee nor the Controlled Entity shall be required 
to pay a transfer fee as required pursuant to this Agreement; 

 
 the Controlled Entity has entered into a written agreement with Franchisor expressly 

assuming the obligations of this Agreement and all other agreements relating to the 
operation of the Franchised Business. If the consent of any other party is required, 
Franchisee has obtained such written consent and provided the same to Franchisor prior 
to consent by Franchisor. The term of the transferred franchise shall be the unexpired 
term of this Agreement; 

 
 all holders of a legal or beneficial interest in the Controlled Entity have entered into an 

agreement with Franchisor jointly and severally guaranteeing the full payment of the 
Controlled Entity’s obligations to Franchisor and the performance by the Controlled 
Entity of all the obligations of this Agreement; 

 
 each stock certificate or other ownership interest certificate of the Controlled Entity has 

conspicuously endorsed upon the face thereof a statement in a form satisfactory to 
Franchisor that it is held subject to, and that further assignment or transfer thereof is 
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subject to, all restrictions imposed upon transfers and assignments by this Agreement; 
and 

 
 copies of the Controlled Entity’s articles of incorporation or organization, bylaws, 

operating agreement, federal tax identification number and other governing regulations 
or documents, including resolutions of the board of directors authorizing entry into this 
Agreement, have been promptly furnished to Franchisor. Any amendment to any such 
documents shall also be furnished to Franchisor immediately upon adoption. 

 
D. No Encumbrance 

 
Franchisee shall not in any event have the right to pledge, encumber, hypothecate, or otherwise 
give any third party a security interest in this Agreement in any manner whatsoever. 
 

E. Right of First Refusal 
 
If Franchisee (or any of its Principals) desire to sell or otherwise transfer the Franchised Business 
or any of its assets or an ownership interest in Franchisee, Franchisee shall obtain and deliver a 
bona fide, written offer to purchase and any supporting documents to Franchisor. Within thirty 
(30) days after Franchisor’s receipt of the bona fide offer (or if Franchisor shall request additional 
information, within thirty (30) days after receipt of such additional information), Franchisor has 
the right to exercise its right of first refusal to purchase the offered assets or interest for the price 
and on the same terms and conditions contained in the bona fide offer delivered to Franchisor. 
After providing notice of Franchisor’s intent to exercise its right of first refusal, Franchisor shall 
have sixty (60) days to purchase the offered assets or ownership interest. Franchisor has the right 
to substitute an equivalent sum of cash for any consideration other than cash specified in said 
notice. 
 
If Franchisor does not elect to exercise its right of first refusal within the specified time period 
above, Franchisee (or its Principals) may accept the offer or proposal by the third-party, subject to 
Franchisor’s prior written approval. If Franchisee does not close the sale within six (6) months 
after the offer is delivered to Franchisor or the terms of the offer or proposal are materially 
changed, Franchisor’s right of first refusal shall renew and Franchisee must comply with the 
conditions of this Section before selling the assets or ownership interest to a third-party. 
 

F. Transfer Upon Franchisee’s Death or Incapacity 

 
Upon Franchisee’s death or Incapacity (if Franchisee is an individual) or any Principal (if 
Franchisee is a business entity), the appropriate representative shall within a reasonable time, not 
to exceed ninety (90) days from the date of death or Incapacity, transfer the interest in the 
Franchised Business or Franchisee to a third party approved by Franchisor and subject to the 
conditions of Section 21(B); provided, however, if the Franchised Business is transferred by gift, 
devise or inheritance, it is not subject to Franchisor’s right of first refusal. Failure to dispose of 
such interest within the specified period of time will constitute a material breach of this Agreement 
and Franchisor reserves the right to terminate this Agreement. 
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Following the death or Incapacity of Franchisee (if Franchisee is an individual) or any Principal 
(if Franchisee is a business entity), Franchisor may, but need not, assume the Franchised Business’ 
management and provide services on behalf of the Franchised Business until the interest is 
transferred to a third party approved by Franchisor. All funds from the Franchised Business’ 
operation while the Franchisor assumes its management will be kept in a separate account, and all 
of Franchisor’s expenses will be charged to this account, including all travel, food, and lodging 
expenses incurred in the course of providing such services. Franchisor may charge Franchisee the 
Management Fee for the provision of services on behalf of the Franchised Business, plus the 
Franchisor’s direct out-of-pocket costs and expenses for managing the Franchised Business. Such 
fee would be in addition to the Royalty Fee and all other fees due under this Agreement. In the 
event the Franchisor assumes management of the Franchised Business, the Franchisor has a duty 
to utilize only reasonable efforts and will not be liable to Franchisee for any debts, losses, or 
obligations the Franchised Business incurs, or be liable to any of Franchisee’s creditors. 
 

SECTION 22 - RESTRICTIVE COVENANTS 
 

A. Non-Competition 
 
During the Initial Term and for a period of three (3) years after the expiration or termination of 
this Agreement, regardless of the cause for termination, Franchisee shall not, either directly or 
indirectly: 
 

 Own an interest in, manage, operate, or provide assistance to any Competitive Business as 
a proprietor, partner, investor, lender, shareholder, director, officer, member, manager, 
employee, principal, agent, representative, advisor, franchisor, franchisee, consultant or 
otherwise within (i) the Territory; (ii) within a ten (10) mile radius of the Territory; or (iii) 
within a ten (10) mile radius of any other Hot Room franchisee’s territory operating at the 
time of termination or expiration of this Agreement; or 
 

 Solicit or otherwise attempt to induce or influence any customer, employee, vendor, or 
supplier to terminate or modify their business relationship with Franchisor, other Hot Room 
franchisees, or to compete with Franchisor or other Hot Room franchisees. 

 
If Franchisee commits a breach of the restrictive covenants, the three (3) year restrictive period 
shall be tolled and start on the date that the former Franchisee is enjoined from competing or stops 
competing, whichever is later. 
 
Nothing in this Agreement shall prevent Franchisee from owning for investment purpose up to an 
aggregate of two (2%) of the capital stock of any Competitive Business that is a publicly held 
corporation whose stock is listed and traded on a national or regional stock exchange, or through 
the National Association of Securities Dealers Automated Quotation System (NASDAQ) as long 
as Franchisee does not Control any such company. 
 

B. Severability and Reasonableness of Restrictive Covenants 
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Franchisee acknowledges and agrees that each of the foregoing covenants shall be construed as 
independent of any other covenant or provision of this Agreement. Franchisee further 
acknowledges and agrees that the foregoing restrictions limit Franchisee’s right to compete only 
to the extent necessary to protect Franchisor from unfair competition. Should any part of one or 
more of these restrictions be found to be unenforceable by virtue of its scope in terms of area, 
business activity prohibited, or length of time, and should such part be capable of being made 
enforceable by reduction of any or all thereof, Franchisee and Franchisor agree that the same shall 
be enforced to the fullest extent permissible under the law. Franchisee expressly acknowledges 
that Franchisee possesses skills and abilities of a general nature and have other opportunities for 
exploiting these skills and enforcing the non-competition provisions in this Agreement will not 
deprive Franchisee of personal goodwill or the ability to earn a living. 
 

C. Enforcement of Restrictive Covenants 
 

Franchisee acknowledges and agrees that a violation of the terms of the restrictive covenants in 
this Agreement would result in immediate and irreparable injury to Franchisor for which no 
adequate remedy at law is available. Accordingly, Franchisee hereby consents to the entry of an 
injunction, without bond, prohibiting any conduct by Franchisee in violation of the terms of the 
restrictive covenants set forth in this Agreement. 
 

SECTION 23 - NOTICES 
 

All notices, requests, demands, payments, consents, and other communications required under this 
Agreement shall be transmitted in writing and shall be deemed to have been duly given when sent 
by registered or certified United States mail, postage prepaid, or other form of delivery which 
provides for a receipt and otherwise agreed to in writing by the parties, to the addresses listed 
below. Either party may change its address by a written notice sent in accordance with this Section. 
 
 

FRANCHISOR:       FRANCHISEE: 
 
THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company  
3855 E 96th Street Suite N 
Indianapolis, IN 46240 
 
With a copy to: 
 
Josh F. Brown, Esq. 
Taft Stettinius & Hollister, LLP  
One Indiana Square, Suite 3500 
Indianapolis, IN 46204 
Jbrown@taftlaw.com 

 
 
 

 

mailto:Jbrown@taftlaw.com
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SECTION 24 - DISPUTE RESOLUTION AND GOVERNING LAW 
 

A. Mediation 
 
All claims or disputes between Franchisee and Franchisor (or its Affiliates) arising out of, or in 
any way relating to, this Agreement or any other agreement by and between Franchisee and 
Franchisor (or its Affiliates), or any of the parties’ respective rights and obligations arising from 
such agreement must be submitted to non-binding mediation to take place in the State of 
Franchisor’s then-current corporate headquarters in accordance with the American Arbitration 
Association (“AAA”) Commercial Mediation Rules then in effect, unless otherwise mutually 
agreed in writing by the parties. Each party will bear its own cost of mediation and Franchisor and 
Franchisee will share mediator fees equally. This agreement to mediate will survive any 
termination or expiration of this Agreement. Notwithstanding this, Franchisor shall not be required 
to first attempt to mediate a controversy, dispute, or claim through mediation if such controversy, 
dispute, or claim concerns an allegation that Franchisee has violated (or threatens to violate, or 
poses an imminent risk of violating) any intellectual property rights in the Proprietary Marks, the 
System, or in any Confidential Information; any of the restrictive covenants contained in this 
Agreement; or any of Franchisee’s payment obligations under this Agreement. The Dispute 
Resolution provisions comply with federal and state-specific requirements, and state addenda are 
provided where necessary. 
 

B. Litigation 
 
Franchisee and Franchisor agree that any claim, dispute, suit, action, controversy, or proceeding 
of any type whatsoever including any claim for equitable relief and/or where either party is suing 
pursuant to a statutory claim or otherwise, between or involving Franchisee and Franchisor on 
whatever theory, and whether or not arising out of this Agreement (“Claim”) that was not resolved 
during mandatory non-binding mediation must be submitted by the parties to a state or federal 
court whose jurisdiction encompasses Marion County, Indiana.  
 

C. Governing Law 
 
This Agreement shall be interpreted under the laws of the State of Indiana and any dispute between 
the parties shall be governed by and determined in accordance with the internal substantive laws, 
of the State of Indiana, which laws shall prevail in the event of any conflict of law. 
 

D. Injunctive Relief  
 
Franchisee acknowledges and agrees that adherence to the terms and conditions of this Agreement 
are necessary to protect the value of the Franchisor’s business. Franchisee therefore acknowledges 
and agrees that in the event of a breach or a threatened breach by Franchisee relating to 
Confidential Information, the Proprietary Marks, or restrictive covenants would result in 
irreparable injury to Franchisor. Accordingly, Franchisor shall be entitled to obtain injunctive 
relief, without posting bond, against any such breach. Franchisee acknowledges and agrees that 
seeking or obtaining injunctive relief shall not preclude Franchisor from making a claim for 
damages or other relief available at law or in equity. 
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E. Liquidated Damages 

 
If this Agreement is terminated before its expiration due to Franchisee breaching its obligations 
under this Agreement, Franchisee shall pay to the Franchisor an amount equal to ten percent (10%) 
of the average monthly Gross Sales multiplied by the past twelve (12) months (the “Liquidated 
Damages”). The parties intend that Liquidated Damages constitute compensation, and not a 
penalty. The parties acknowledge and agree that the Franchisor’s harm caused by a breach by 
Franchisee that led to termination of the Agreement would be impossible or very difficult to 
accurately estimate, and that the Liquidated Damages are a reasonable estimate of the anticipated 
or actual harm that might arise from such termination. 
 

F. Waiver of Jury Trial 
 

FRANCHISEE AND FRANCHISOR EACH IRREVOCABLY WAIVE TRIAL BY JURY IN 
ANY ACTION, WHETHER AT LAW OR EQUITY, BROUGHT BY EITHER OF THEM. 
 

G. Attorneys’ Fees  
 
In any action arising out of or related to this Agreement (whether in state or federal court), the 
non-prevailing party must pay the prevailing party costs and attorney’s fees if successful in 
bringing an action against the it other party arising out of, or related to the Franchise Agreement, 
including, but not limited to, an action to collect amounts owed to prevailing party. If both parties 
are awarded a judgment in any dollar amount, the court shall determine which party is the 
prevailing party taking into consideration the merits of the claims asserted by each party, the 
amount of the judgment received by each party in relation to the remedies sought and the relative 
equities between the parties. 
 

SECTION 25 - COMPLIANCE WITH LAWS 
 

Franchisee shall comply with all applicable federal and state laws, ordinances, rules, regulations 
and orders of governmental authorities pertaining to the maintenance and operation of the Studio 
including, without limitation, those relating to health, safety, sanitation, employment, licensure 
and taxation. Franchisor has no obligation to advise Franchisee of any legislative or other legal 
developments that may affect its Franchised Business. Franchisee acknowledges and agrees that it 
is solely responsible for inquiring about and becoming familiar with all applicable laws, rules and 
regulations, and determining those actions required for compliance. Franchisee shall obtain any 
and all permits, certificates, and licenses required for the full and proper conduct of the Franchised 
Business. Any information Franchisor provides to Franchisee regarding applicable laws, rules or 
regulations does not relieve Franchisee of its responsibility to consult with its own legal advisor 
and otherwise take appropriate action to inquire about and comply with applicable laws, rules and 
regulations. Any violation of such laws, rules or regulations, as set forth in this paragraph, shall be 
deemed a default of this Franchise Agreement, and Franchisor may immediately terminate this 
Agreement. 
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SECTION 26 - MISCELLANEOUS 
A. Waiver 

 
No failure of Franchisor to enforce any rights or powers under this Agreement or to require strict 
compliance by Franchisee shall be construed as the waiver of such rights. Any waiver, including 
waiver of default, or acceptance of money or other performance by Franchisor from Franchisee, 
in any one instance, shall not constitute a continuing waiver or a waiver in any other instance. 
Franchisee shall not be deemed to have been excused from performance of any of its obligations 
pursuant to this Agreement, unless otherwise agreed to in writing and signed by an authorized 
representative of Franchisor and Franchisee. 
 

B. Severability 
 

If any part, Section, sentence, or clause of this Agreement shall be held to be indefinite, invalid or 
otherwise unenforceable, the provision which is indefinite, invalid or unenforceable shall be 
deemed deleted, and the remaining part of this Agreement shall continue in full force and effect. 
 

C. Modification  
 
The Franchisor retains the right to update operational procedures via the Confidential Operations 
Manual, which is standard practice, but any material changes to franchisee obligations under the 
Franchise Agreement itself require mutual written agreement. 
 

D. Construction 
 
All terms and words used herein shall be construed to include the number and gender as the context 
of this Agreement may require. The parties agree that each section of this Agreement shall be 
construed independently of any other section or provision of this Agreement. As used in this 
Agreement, the words “include,” “includes,” or “including” are used in a non-exclusive sense. 
Unless otherwise expressly provided herein to the contrary, any consent, approval or authorization 
of Franchisor that Franchisee may be required to obtain hereunder may be given or withheld by 
Franchisor in its sole discretion. In addition, on any occasion where Franchisor is required or 
permitted hereunder to make any judgment or determination, including any decision as to whether 
any condition or circumstance meets Franchisor’s standards or satisfaction, Franchisor may do so 
in its sole judgment. Section titles used in this Agreement are for convenience only and shall not 
be deemed to affect the meaning or construction of any of the terms, provisions, covenants, or 
conditions of this Agreement. 
 

SECTION 27 - ENTIRE AGREEMENT 
 
This Agreement and all exhibits to this Agreement constitute the entire agreement between the 
parties and supersede any and all prior negotiations, understandings, representations and 
agreements. Nothing in this or in any related agreement, however, is intended to disclaim the 
representations Franchisor made in the Franchise Disclosure Document that Franchisor furnished 
to Franchisee. Franchisee acknowledges that Franchisee is entering into this Agreement as a result 
of its own independent investigation of the Franchised Business and not as a result of any 
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representations about Franchisor made by its officers, employees, agents, representatives, 
independent contractors, or franchisees that are contrary to the terms set forth in this Agreement, 
or in any disclosure document, prospectus or other similar document required or permitted to be 
given to Franchisee pursuant to applicable law. 
 

SECTION 28 - ACKNOWLEDGEMENTS 
 
Franchisee hereby acknowledges the following: 

 
A. FRANCHISEE WARRANTS AND REPRESENTS THAT FRANCHISEE HAS FULL 

POWER AND AUTHORITY TO ENTER INTO AND BE BOUND BY THIS 
AGREEMENT. 

B. FRANCHISEE IS AWARE OF THE FACT THAT OTHER PRESENT OR FUTURE 
FRANCHISEES OF FRANCHISOR MAY OPERATE UNDER A DIFFERENT FORM OF 
AGREEMENT, AND CONSEQUENTLY THAT FRANCHISOR'S OBLIGATIONS AND 
RIGHTS WITH RESPECT TO ITS VARIOUS FRANCHISEES MAY DIFFER 
MATERIALLY IN CERTAIN CIRCUMSTANCES.  

C. FRANCHISEE ACKNOWLEDGES THAT FRANCHISOR MAY APPOINT AN 
INDEPENDENT CONTRACTOR TO FULFILL FRANCHISOR’S OBLIGATIONS TO 
PROVIDE ASSISTANCE TO FRANCHISEE. 

D. NO STATEMENT, QUESTIONNAIRE, OR ACKNOWLEDGMENT SIGNED OR 
AGREED TO BY A FRANCHISEE IN CONNECTION WITH THE COMMENCEMENT 
OF THE FRANCHISE RELATIONSHIP SHALL HAVE THE EFFECT OF (I) WAIVING 
ANY CLAIMS UNDER ANY APPLICABLE STATE FRANCHISE LAW, INCLUDING 
FRAUD IN THE INDUCEMENT, OR (II) DISCLAIMING RELIANCE ON ANY 
STATEMENT MADE BY ANY FRANCHISOR, FRANCHISE SELLER, OR OTHER 
PERSON ACTING ON BEHALF OF THE FRANCHISOR. THIS PROVISION 
SUPERSEDES ANY OTHER TERM OF ANY DOCUMENT EXECUTED IN 
CONNECTION WITH THE FRANCHISE. 

IN WITNESS WHEREOF, Franchisee and Franchisor have duly executed and delivered this 
Agreement, as of the Effective Date written above.  

FRANCHISEE:  
      
 
By:       

 
Title:       

FRANCHISOR:  
THR Fitness and Wellness Corporation d/b/a 
THR Fitness Franchise Company  
By:       

 
Title:       
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EXHIBIT A 
TERRITORY 

 
1. The Territory referred to in Section 5(A) of the Agreement shall be: 

              
              
              
 

2. The Approved Location shall be located at: 
              
              
              
 

3. By execution hereof, Franchisor hereby acknowledges and approves the above stated 
Territory. The Franchisee acknowledges and warrants that Franchisor’s acceptance of the 
Territory does not constitute a guarantee, recommendation, or endorsement of the Territory 
and does not guarantee the success of the Franchisee’s Franchised Business. 

 
FRANCHISEE:  
 
      
 
By:       

 
Title:       

 
 
 
 
 
 
 

FRANCHISOR:  
THR Fitness and Wellness Corporation d/b/a 
THR Fitness Franchise Company  
By:       

 
Title:       
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EXHIBIT B 

OWNERSHIP VERIFICATION 
 

This form must be completed to provide the Franchisor of the type of business organization and 
the names and addresses of the individuals owning an interest in Franchisee, as well as, the 
percentage of said interest. Franchisor is relying on the truth and accuracy of the information set 
forth in awarding the franchise to Franchisee. 
 

1. Form of Entity  
 

Franchisee is a (check one): 
 

A. General Partnership      

B. Corporation      

C. Limited Partnership      

D. Limited Liability Company        

E. Other    Specify: _____________ 

 
2. Business Entity  

 
Franchisee was incorporated or formed on    , under the laws of the State of  
 . Franchisee has not conducted business under any name other than Franchisee’s business 
entity name.  
 
Business Name and Address: 
______________________________________________________________________________
______________________________________________________________________________ 
 
The following is a list of all persons who have an ownership interest in Franchisee, their address, 
positions, and respective percentage of ownership:  
 

NAME AND ADDRESS POSITION PERCENTAGE OF 
OWNERSHIP INTEREST 

 
 

  

 
 

  

 
 

  

 
3. Governing Documents.  

 
Franchisee agrees to provide Franchisor with copies of the documents and contracts governing the 
ownership, management, and other significant aspects of the business organization such as, articles 
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of incorporation or organization, partnership, or shareholder agreements, upon reasonable request 
by the Franchisor. 
 
FRANCHISEE:  
 
By:       

Title:       
      
 
 
 

 
FRANCHISOR:  
THR Fitness and Wellness Corporation d/b/a 
THR Fitness Franchise Company  
 
      
 
By:       

Title:       
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EXHIBIT C 

PERSONAL GUARANTY OF FRANCHISE AGREEMENT 
 

In consideration of, and as an inducement to, the execution of the foregoing Franchise Agreement 
by and between THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company  
(“Franchisor”) and    (“Franchisee” or “Guarantor”) and dated   , the 
undersigned hereby jointly and severally guarantee unto Franchisor that the undersigned will 
perform and/or pay each and every covenant, payment, agreement, obligation, liability and 
undertaking on the part of Franchisee contained and set forth in or arising out of such Franchise 
Agreement, and every other agreement signed by the Franchisee with Franchisor (the 
“Obligations”).  
 
Franchisor, its successors and assigns, may from time to time, without notice to the undersigned 
(a) resort to the undersigned for payment of any or all of the Obligations of the Franchisee to 
Franchisor, whether or not Franchisor or its successors have resorted to any property securing any 
of the Obligations or proceeded against any of the undersigned or any party primarily or 
secondarily liable on any of the Obligations; (b) release or compromise any Obligation of the 
Franchisee or of any of the undersigned hereunder or any Obligations of any party or parties 
primarily or secondarily liable on any of the Obligations; and (c) extend, renew or credit any of 
the Obligations of the Franchisee to Franchisor for any period (whether or not longer than the 
original period), alter, amend or exchange any of the Obligations, or give any other form of 
indulgence, whether under the Franchise Agreement or not.  
 
Each of the undersigned further waives presentment, demand, notice of dishonor, protest, 
nonpayment and all other notices whatsoever, including without limitation: notice of acceptance 
hereof; notice of all contracts and commitments; notice of the existence or creation of any liabilities 
under the foregoing Franchise Agreement and other agreements and of the amount and terms 
thereof; and notice of all defaults, disputes or controversies between Franchisee and Franchisor 
resulting from such Franchise Agreement, other agreements or otherwise, and the settlement, 
compromise or adjustment thereof.  
 
The undersigned jointly and severally agree to pay all expenses paid or incurred by Franchisor in 
attempting to enforce the Obligations and this Guaranty against Franchisee and against the 
undersigned and in attempting to collect any amounts due thereunder and hereunder, including 
reasonable attorneys’ fees if such enforcement or collection is by or through an attorney-at-law. 
Any waiver, extension of time or other indulgence granted from time to time by Franchisor or its 
agents, successors or assigns, with respect to the foregoing Obligations, shall in no way modify or 
amend this Guaranty, which shall be continuing, absolute, unconditional and irrevocable.  
 
The undersigned shall be bound by the restrictive covenants, confidentiality provisions, audit 
provisions, and the indemnification provisions contained in the Franchise Agreement.  
 
If more than one person has executed this Guaranty, the term “the undersigned,” as used herein 
shall refer to each such person, and the liability of each of the undersigned hereunder shall be joint 
and several and primary as sureties. 
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ACCEPTED AND AGREED TO: 
THR Fitness and Wellness Corporation d/b/a 
THR Fitness Franchise Company  
 

By:       
 

Title:       
 

 
IN WITNESS WHEREOF, Franchisee and Franchisor have duly executed and delivered this 
Agreement, as of the Effective Date written above.  
 
 
 
GUARANTOR:  
     



 

B-45 | P a g e   H O T  R O O M  Y O G A   
2 0 2 5  F R A N C H I S E  A G R E E M E N T  

 

 
EXHIBIT D 

 
GENERAL RELEASE 

 

This GENERAL RELEASE is made and given on [DATE] by [ENTITY NAME], (“Releasor”) an 
[ENTITY TYPE] with a principal address of [ADDRESS] in consideration of:  
 

(check applicable provision) 
 

___ the execution by THR Fitness and Wellness Corporation d/b/a THR Fitness 
Franchise Company , an Indiana limited liability company (“Releasee”), of a 
successor Franchise Agreement or other renewal documents renewing the 
franchise (the “Franchise”) granted to Releasor by Releasee pursuant to that 
certain Franchise Agreement (the “Franchise Agreement”) between Releasor and 
Releasee; or 

 
___ Releasee’s consent to Releasor’s assignment of its rights and duties under the 

Franchise Agreement; or 
 
___ Releasee’s consent to Releasor’s assumption of rights and duties under the 

Franchise Agreement  
 
and other good and valuable consideration, the adequacy of which is hereby acknowledged. 
 
Accordingly, Releasor hereby releases and discharges Releasee, Releasee’s officers, directors, 
managers, members, partners, owners, employees and agents (in their corporate and individual 
capacities), and Releasee’s successors and assigns, from any and all causes of action, suits, debts, 
damages, judgments, executions, claims and demands whatsoever, in law or in equity, that Releasor 
and Releasor’s heirs, executors, administrators, successors and assigns had, now have or may have, 
upon or by reason of any matter, cause or thing whatsoever from the beginning of the world to the 
date of this Release arising out of or related to the Franchised Business or the Franchise Agreement, 
including, without limitation, claims arising under federal, state and local laws, rules and ordinances. 
 
This General Release shall not be amended or modified unless such amendment or modification is in 
writing and is signed by Releasor and Releasee. 
 
IN WITNESS WHEREOF, Releasor has executed this General Release as of the date first above 
written. 
 
RELEASOR:  
 
 

By:       

 
Title:       
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EXHIBIT E 

CONFIDENTIALITY, NON-DISCLOSURE AND NON-COMPETITION AGREEMENT 
(SAMPLE –MANAGERS) 

 
In consideration of, and as an inducement to, employment with   (“Franchisee”), 

this Confidentiality, Non-Disclosure and Non-Competition Agreement is entered into by and 
between Franchisee and      (“Employee”) on this   day of  , 
  . Franchisee has entered into a Franchise Agreement for the operation of the Franchised 
Business. Franchisee desires Employee to have access to and review certain trade secrets and 
Confidential Information through the course of employment at the Franchised Business and 
Franchisee is required by its Franchise Agreement to have Employee execute this Agreement prior 
to providing access to the trade secrets and Confidential Information. Accordingly, in consideration 
of the receipt and/or use of information proprietary to the Franchisor by Franchisee, agrees as 
follows: 
 

1. CONFIDENTIALITY 
 

Employee acknowledges and agrees that Franchisee has access to Trade Secrets and 
Confidential Information relating to the development and operation of the Franchised Business. For 
the purposes of this Agreement, Confidential Information means any information used in or related 
to the Franchised Business and not commonly known by or available to the public, including but 
not limited to the methods, processes, skills, know-how, formulas developed for use in the franchise 
System, techniques, information, trade practices, customer lists or databases, software, proprietary 
data, trade secrets, and any other information identified or labeled by Franchisee as confidential 
when provided to Employee. Confidential Information shall not include, however, any information 
that: (a) is now or subsequently becomes generally available to the public through no fault of 
Employee; (b) Employee can demonstrate was rightfully in its possession, without obligation of 
nondisclosure, prior to disclosure pursuant to this Agreement; (c) is independently developed 
without the use of any Confidential Information; or (d) is rightfully obtained from a third party who 
has the right, without obligation of nondisclosure, to transfer or disclose such information. 
 

Employee agrees to exercise the highest degree of diligence in safeguarding Confidential 
Information during and after the term of this Agreement and to adhere fully and strictly to all 
confidentiality attached to such information. Employee acknowledges that the unauthorized use or 
disclosure of Confidential Information will cause irreparable injury to the Franchisee and that 
damages are not an adequate remedy. Employee accordingly covenants that it shall not at any time, 
without Franchisee’s prior written consent, disclose, use, permit the use thereof, copy, duplicate, 
record, transfer, transmit, or otherwise reproduce such Confidential Information, in any form or by 
any means, in whole or in part, or otherwise make the same available to any unauthorized person 
or source, except as may be required by applicable law or authorized by this Agreement. Disclosure 
of the Confidential Information may be made in judicial or administrative proceedings, but only to 
the extent Employee is legally compelled to disclose the Confidential Information and provided 
that Employee first gives Franchisee the opportunity to obtain an appropriate protective order or 
other assurance that the confidential nature of the material to be disclosed will be maintained. 
 

2. NON-COMPETITION 
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During Employee’s employment with Franchisee and for a period of two (2) years after the 
termination of Employee’s employment with Franchisee, regardless of the cause for termination, 
Employee shall not, either directly or indirectly: 
 

 Own an interest in, manage, operate, or provide assistance to any Competitive 
Business as a proprietor, partner, investor, lender, shareholder, director, officer, member, manager, 
employee, principal, agent, representative, advisor, franchisor, franchisee, consultant or otherwise 
within (i) Franchisee’s Territory; or (ii) within a ten (10) mile radius of Franchisee’s Territory; 
provided, however, that this restrictive covenant shall not prevent Employee from becoming a Hot 
Room franchisee if Employee is otherwise deemed qualified by THR Fitness and Wellness 
Corporation d/b/a THR Fitness Franchise Company ; or 

 
 Solicit or otherwise attempt to induce or influence any customer or employee to 

terminate or modify their business relationship with Franchisee or to compete with Franchisee. 
 

For purposes hereof, Competitive Business shall mean any business that offers or provides 
(or grants franchises or licenses to others to operate a business that primarily offers or provides (i) 
yoga services (ii) fitness services (iii) training services; or (iv) any other goods and services that are 
the same as or similar to the goods and services being offered by Franchisor under the franchise 
System. 
 

If Employee commits a breach of these restrictive covenants, the two (2) year restrictive 
period shall be tolled and start on the date that Employee is enjoined from competing or stops 
competing, whichever is later. 

Nothing in this Agreement shall prevent Employee from owning for investment purpose up 
to an aggregate of two (2%) of the capital stock of any Competitive Business that is a publicly held 
corporation whose stock is listed and traded on a national or regional stock exchange, or through 
the National Association of Securities Dealers Automated Quotation System (NASDAQ) as long 
as Employee does not Control any such company. 
 

3. INJUNCTIVE RELIEF 

 
Employee acknowledges and agrees that adherence to the terms and conditions of this 

Agreement are necessary to protect the value of the Franchisee’s business. Employee therefore 
acknowledges and agrees that in the event of a breach or a threatened breach of the restrictive 
covenants by Employee, Franchisee shall be entitled to obtain injunctive relief, without posting 
bond, against any such breach. Employee acknowledges and agrees that seeking or obtaining 
injunctive relief shall not preclude Franchisee from making a claim for damages or other relief 
available at law or in equity or that the existence of any claim or cause of action Employee may 
have against Franchisee predicated on this Agreement or otherwise shall not constitute a defense to 
the enforcement of this Agreement. 
 

4. SEVERABILITY AND REASONABLENESS 
 

The parties agree that each of the provisions of this Agreement shall be construed as 
independent of any other covenant or provision of this Agreement. The parties further agree that 
the foregoing restrictions limit Employee’s right to compete only to the extent necessary to protect 
Franchisee from unfair competition. Should any part of one or more of these restrictions be found 
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to be unenforceable by virtue of its scope in terms of area, business activity prohibited or length of 
time, and should such part be capable of being made enforceable by reduction of any or all thereof, 
Employee and Franchisee agree that the same shall be enforced to the fullest extent permissible 
under the law. Employee expressly acknowledges that Employee possesses skills and abilities of a 
general nature and has other opportunities for exploiting these skills and enforcing the non-
competition provisions in this Agreement will not deprive Employee of personal goodwill or the 
ability to earn a living. 

 
5. WAIVER 

 
No failure of Franchisee to enforce any rights or powers under this Agreement shall be 

construed as the waiver of such rights. Any waiver in any one instance, shall not constitute a 
continuing waiver or a waiver in any other instance. Employee shall not be deemed to have been 
excused from performance of any of its obligations pursuant to this Agreement, unless otherwise 
agreed to in writing and signed by an authorized representative of Franchisee. 

 
6. GOVERNING LAW 

 
This Agreement shall be governed and construed in accordance with the laws of the State 

in which the Franchisee is located. Any action to enforce, challenge, or construe the terms of this 
Agreement or bring an action to recover for breach of this Agreement shall be litigated exclusively 
in a state or federal court whose jurisdiction encompasses the then-current principal office of the 
Franchisee. The parties hereby consent to personal jurisdiction and venue therein. Parties waive any 
right to object to personal jurisdiction or venue. 
 

IN WITNESS WHEREOF, Employee and Franchisee have duly executed and delivered 
this Agreement, as of the Effective Date written above. 

 
 

FRANCHISEE:  
 
 
 

By:       

 
Title:       

 
 
 

EMPLOYEE:  
 
Title:     
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CONFIDENTIALITY AND NON-DISCLOSURE AGREEMENT 

(SAMPLE - STAFF) 
 

In consideration of, and as an inducement to, employment with    
(“Franchisee”), this Confidentiality and Non-Disclosure Agreement (“Agreement”) is entered 
into by and between Franchisee and      (“Employee”) on this   day 
of  ,  . Franchisee has entered into a Franchise Agreement for the operation of 
the Franchised Business. Franchisee desires Employee to have access to and review certain 
trade secrets and Confidential Information through the course of employment at the Franchised 
Business and Franchisee is required by its Franchise Agreement to have Employee execute this 
Agreement prior to providing access to the trade secrets and Confidential Information. 
Accordingly, in consideration of the receipt and/or use of information proprietary to the 
Franchisor by Franchisee, agrees as follows: 
 

1. CONFIDENTIALITY 
 

Employee acknowledges and agrees that Franchisee has access to Trade Secrets and 
Confidential Information relating to the development and operation of the Franchised Business. 
For the purposes of this Agreement, Confidential Information means any information used in 
or related to the Franchised Business and not commonly known by or available to the public, 
including but not limited to the methods, processes, skills, know-how, formulas developed for 
use in the franchise System, techniques, information, trade practices, customer lists or 
databases, software, proprietary data, trade secrets, and any other information identified or 
labeled by Franchisee as confidential when provided to Employee. Confidential Information 
shall not include, however, any information that: (a) is now or subsequently becomes generally 
available to the public through no fault of Employee; (b) Employee can demonstrate was 
rightfully in its possession, without obligation of nondisclosure, prior to disclosure pursuant to 
this Agreement; (c) is independently developed without the use of any Confidential Information; 
or (d) is rightfully obtained from a third party who has the right, without obligation of 
nondisclosure, to transfer or disclose such information. 
 

Employee agrees to exercise the highest degree of diligence in safeguarding 
Confidential Information during and after the term of this Agreement and to adhere fully and 
strictly to all confidentiality attached to such information. Employee acknowledges that the 
unauthorized use or disclosure of Confidential Information will cause irreparable injury to the 
Franchisee and that damages are not an adequate remedy. Employee accordingly covenants that 
it shall not at any time, without Franchisee’s prior written consent, disclose, use, permit the use 
thereof, copy, duplicate, record, transfer, transmit, or otherwise reproduce such Confidential 
Information, in any form or by any means, in whole or in part, or otherwise make the same 
available to any unauthorized person or source, except as may be required by applicable law or 
authorized by this Agreement. Disclosure of the Confidential Information may be made in 
judicial or administrative proceedings, but only to the extent Employee is legally compelled to 
disclose the Confidential Information and provided that Employee first gives Franchisee the 
opportunity to obtain an appropriate protective order or other assurance that the confidential 
nature of the material to be disclosed will be maintained. 
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2. INJUNCTIVE RELIEF 

 
Employee acknowledges and agrees that adherence to the terms and conditions of this 

Agreement are necessary to protect the value of the Franchisee’s business. Employee therefore 
acknowledges and agrees that in the event of a breach or a threatened breach of the restrictive 
covenants by Employee, Franchisee shall be entitled to obtain injunctive relief, without posting 
bond, against any such breach. Employee acknowledges and agrees that seeking or obtaining 
injunctive relief shall not preclude Franchisee from making a claim for damages or other relief 
available at law or in equity or that the existence of any claim or cause of action Employee may 
have against Franchisee predicated on this Agreement or otherwise shall not constitute a defense 
to the enforcement of this Agreement. 
 

3. SEVERABILITY AND REASONABLENESS 
 

The parties agree that each of the provisions of this Agreement shall be construed as 
independent of any other covenant or provision of this Agreement. The parties further agree that 
the foregoing restrictions limit Employee’s right to compete only to the extent necessary to 
protect Franchisee from unfair competition. Should any part of one or more of these restrictions 
be found to be unenforceable by virtue of its scope in terms of area, business activity prohibited 
or length of time, and should such part be capable of being made enforceable by reduction of 
any or all thereof, Employee and Franchisee agree that the same shall be enforced to the fullest 
extent permissible under the law. Employee expressly acknowledges that Employee possesses 
skills and abilities of a general nature and has other opportunities for exploiting these skills and 
enforcing the non-competition provisions in this Agreement will not deprive Employee of 
personal goodwill or the ability to earn a living. 
 

4. WAIVER 

 
No failure of Franchisee to enforce any rights or powers under this Agreement shall be 

construed as the waiver of such rights. Any waiver in any one instance, shall not constitute a 
continuing waiver or a waiver in any other instance. Employee shall not be deemed to have been 
excused from performance of any of its obligations pursuant to this Agreement, unless otherwise 
agreed to in writing and signed by an authorized representative of Franchisee. 
 

5. GOVERNING LAW 

 
This Agreement shall be governed and construed in accordance with the laws of the 

State in which the Franchisee is located. Any action to enforce, challenge, or construe the terms 
of this Agreement or bring an action to recover for breach of this Agreement shall be litigated 
exclusively in a state or federal court whose jurisdiction encompasses the then-current principal 
office of the Franchisee. The parties hereby consent to personal jurisdiction and venue therein. 
Parties waive any right to object to personal jurisdiction or venue. 
 
IN WITNESS WHEREOF, Employee and Franchisee have duly executed and delivered this 
Agreement, as of the Effective Date written above. 
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FRANCHISEE:       EMPLOYEE: 
 
             
 
By: ___     

 
Title:       
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EXHIBIT F 

ELECTRONIC TRANSFER OF FUNDS FORM/ACH AUTHORIZATION 

 
I, the undersigned officer or agent of ___________________________ (“Franchisee”), hereby 
authorize THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company  (the 
“Franchisor”) to withdraw or deposit funds, utilizing the following account, by ACH draft or 
electronic debit for payment or receipt of funds relating to Royalty Fees, Advertising Fees, or 
payment for goods and services. This Agreement may be terminated upon written notice to 
either Franchisor or Bank. 
 
Franchisee (LLC) Name:  _________________________________________________ 
 
Name on the account: ____________________________________________________ 
 
Address: _______________________________________________________________ 
 
City, State, Zip: _________________________________________________________ 
 
Bank Routing Number: ___________________________________________________ 
 
Bank Account Number: ___________________________________________________ 
 
E-Mail Confirmation: _____________________________________________________ 
 
EIN Number:  __________________________________________________________ 

 
 
 
FRANCHISEE:  
     
 
By:      

 
Title:      

 
Date: ______________________ 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
FRANCHISOR:  
 
THR Fitness and Wellness Corporation 
d/b/a THR Fitness Franchise Company  
 
By:       
 
Title:       
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EXHIBIT G 
LEASE RIDER 

 
THIS LEASE RIDER made this   day of    ,  , by and between 

  , (“Landlord”), and    , a    and duly authorized franchisee 
(“Tenant”) of THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company , an 
Indiana limited liability company, with its principal offices at 3855 E 96th Street Suite N Indianapolis, 
IN 46240 (“Franchisor”).  
 

WHEREAS, the parties desire that this Lease Rider supplement and form a part of that certain 
lease between Landlord and Tenant, dated    , 20  (the “Lease”) for the leased 
premises located at     (the “Leased Premises”);  
 

WHEREAS, the parties are entering into this Lease Rider in connection with Franchisor’s 
grant of a franchise to Tenant to operate a Hot Room franchise at the Leased Premises; and  

 
WHEREAS, the parties intend that this Lease Rider provide Franchisor with the opportunity 

to preserve the Leased Premises as Hot Room franchise under Franchisor’s brand in the event of: (i) 
Tenant’s default under the Lease or the Franchise Agreement; (ii) the termination of Tenant’s right 
under the Lease; or (iii) the expiration or termination of the Franchise Agreement between Franchisor 
and Tenant.  

 
NOW, THEREFORE, in consideration of the foregoing premises and for other good and 

valuable consideration, the receipt and sufficiency of which is hereby acknowledged, Landlord 
hereby:  
 

A. Agrees to notify Franchisor, in writing, of and upon Tenant’s failure to cure any default under 
the Lease, and to provide Franchisor with the right, but not the obligation, to cure any default 
by Tenant under the Lease within thirty (30) days from Franchisor’s receipt of notice (“Cure 
Period”) from Landlord of such default by Tenant; provided, however, that if such default 
cannot be reasonably cured by Franchisor within the Cure Period, Landlord agrees that the 
Cure Period will be extended for such time as is reasonably necessary to cure such default, so 
long as Franchisor has commenced taking the steps to cure such default within the Cure Period 
and is diligently working towards curing said default;  
 

B. Agrees that Franchisor has the right to take possession of the Leased Premises in the event 
Franchisor elects to exercise its “step-in rights” as set forth in the Franchise Agreement by 
and between Franchisor and Franchisee;  
 

C. Agrees that Franchisor has the right, but not the obligation, within thirty (30) days of the date 
of: (i) Franchisor’s receipt of notice from Landlord of default by Tenant; (ii) termination under 
the Lease; (iii) Tenant’s default under the Franchise Agreement; or (iv) the expiration or 
termination of the Franchise Agreement to take possession of the Leased Premises and 
Landlord will recognize Franchisor as tenant under the Lease, provided that Franchisor cures 
Tenant’s defaults under the Lease within the Cure Period set forth in Section A above;  
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D. Agrees that if Franchisor becomes the assignee of the Lease as provided for in Section C 
above, Franchisor may: (i) further assign the Lease to an affiliate of Franchisor or to another 
franchisee of Franchisor; or (ii) enter into a sublease with an affiliate or Franchisor or another 
franchisee. Landlord agrees that upon the effectiveness of the assignment referred to in 
Section D(i) above, Franchisor will have no further liability or obligation under the Lease as 
assignee, tenant or otherwise, other than to certify that the additional assignee will operate the 
Leased Premises as a Hot Room Studio; and  
 

E. Agrees that the Lease may not be amended, assigned or sublet without Franchisor’s prior 
written consent.  

 
IN WITNESS WHEREOF, Landlord, Tenant and Franchisor have caused this Lease Rider 

to be executed as of the date first written above.  
 

TENANT: LANDLORD: 
 

 

By:    
By:   

Title:    

 
 

Date:   

 
   Title:    

 
 
FRANCHISOR: 
THR Fitness and Wellness 
Corporation d/b/a THR 
Fitness Franchise Company  
 
By:   
Title:   

Date: 
 



  

C-1 | P a g e   H O T  R O O M  Y O G A   
2 0 2 5  F R A N C H I S E  D I S C L O S U R E  D O C U M E N T  

 

EXHIBIT C 
LIST OF CURRENT FRANCHISEES AS OF DECEMBER 31, 2024 

 

FRANCHISEE FRANCHISED LOCATION 
ADDRESS 

STATE PHONE NUMBER 
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EXHIBIT D 
LIST OF FRANCHISEES WHO HAVE LEFT THE SYSTEM 

 
FRANCHISEE LAST KNOWN 

ADDRESS 
STATE PHONE NUMBER 
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EXHIBIT E 
OPERATIONS MANUAL TABLE OF CONTENTS 
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EXHIBIT F 
FINANCIAL STATEMENTS 
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THR Fitness Franchise Company   BALANCE SHEET 

      

Assets     

Current assets: Previous Year Current Year 

Cash                                        -                             5,000.00 

Investments                                        -                                          -   

Inventories                                        -                                          -   

Accounts receivable                                        -                                          -   

Pre-paid expenses                                        -                                          -   

Other                                        -                                          -   

Total current assets                                        -                             5,000.00 

      

Fixed assets: Previous Year Current Year 

Property and equipment                                        -                                          -   

Leasehold improvements                                        -                                          -   

Equity and other investments                                        -                                          -   

Less accumulated depreciation                                        -                                          -   

Total fixed assets                                        -                                          -   

      

Other assets: Previous Year Current Year 

Goodwill                                        -                                          -   

Total other assets                                        -                                          -   

Total assets                           -                5,000.00 



 

G-3 | P a g e   H O T  R O O M  Y O G A   
2 0 2 5  F R A N C H I S E  D I S C L O S U R E  D O C U M E N T  

 

      

  

Liabilities & owner's equity 

Current liabilities: Previous Year Current Year 

Accounts payable                                        -                                          -   

Accrued wages                                        -                                          -   

Accrued compensation                                        -                                          -   

Income taxes payable                                        -                                          -   

Unearned revenue                                        -                                          -   

Other                                        -                                          -   

Total current liabilities                                        -                                          -   

      

Long-term liabilities: Previous Year Current Year 

Mortgage payable                                        -                                          -   

Total long-term liabilities   

      

Owner's equity: Previous Year Current Year 

Investment capital                                        -                             5,000.00 

Accumulated retained earnings                                        -                                          -   

Total owner's equity                            5,000.00 

Total liabilities & owner's equity                           -                5,000.00 

      

Balance                                  -                                    -   
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EXHIBIT G 
LIST OF AGENTS FOR SERVICE OF PROCESS 

The following state agencies are designated as our agent for service of process in accordance with the 
applicable state laws. We may register in one or more of these states. 

 
 
California 
 
Department of Business Oversight 
One Sansome Street, Suite 600 
San Francisco, California 94104 
 
Department of Business Oversight 
320 W. 4th Street, Suite 750 
Los Angeles, California 90013 
 
Department of Business Oversight 
1515 K St., Suite 200 
Sacramento, California 95814 
(866) 275-2677 

 

 
Minnesota 
 
Minnesota Department of Commerce 
Commissioner of Commerce 
85 7th Place East, Suite 600 
St. Paul, Minnesota 55101 

 
Connecticut 
 
Connecticut Banking Commissioner 
Department of Banking 
Securities & Business Investments Division 
260 Constitution Plaza 
Hartford, Connecticut 06103 

 

 
New York 
 
Secretary of the State of New York 
41 State Street 
Albany, New York 12231 

 
Hawaii 
 
Commissioner of Securities 
Department of Commerce and Consumer Affairs 
335 Merchant Street, Room 203 
Honolulu, Hawaii 96813 
 

 
North Dakota 
 
North Dakota Securities Department 
State Capitol – 5th Floor 
600 East Boulevard 
Bismarck, North Dakota 58505-0510 
 

 
Illinois 
 
Illinois Attorney General 
500 South Second Street 
Springfield, Illinois 62706 

 
Rhode Island 
 
Department of Business Regulation 
JOHN O. PASTORE COMPLEX 
1511 Pontiac Avenue 
Bldg. 69, First Floor 
Cranston, Rhode Island 02920 
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Indiana 
 
Indiana Secretary of State 
Securities Division 
302 West Washington Street, Room E-111 
Indianapolis, Indiana 46204 
 

 
South Dakota 
 
Department of Labor and Regulation 
Division of Securities 
124 Euclid, Suite 104 
Pierre, South Dakota 57501 

 
 
Maryland 
 
Maryland Securities Commissioner 
Office of Attorney General 
Securities Division 
200 St. Paul Place 
Baltimore, Maryland 21202 

 
Virginia 
 
Clerk, State Corporation Commission 
Tyler Building, 1st Floor 
1300 East Main Street 
Richmond, Virginia 23219 
(804) 371-9733 

 
 
Michigan 
 
Michigan Department of Commerce 
Corporations and Securities Bureau 
P.O. Box 30054 
6546 Mercantile Way 
Lansing, Michigan 48909 
 

 
Washington 
 
Director, Department of Financial Institutions 
Securities Division 
150 Israel Road Southwest 
Olympia, Washington 98501 

  
Wisconsin 
 
Commissioner of Securities  
345 West Washington Street, 4th Floor 
Madison, Wisconsin 53703 
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EXHIBIT H 
STATE SPECIFIC ADDITIONAL DISCLOSURES AND STATE SPECIFIC ADDENDA 

CALIFORNIA 
 

ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR 
FITNESS FRANCHISE COMPANY ’S FRANCHISE DISCLOSURE DOCUMENT 

FOR THE STATE OF CALIFORNIA 
 

1. THE CALIFORNIA FRANCHISE INVESTMENT LAW REQUIRES THAT A COPY OF 
ALL PROPOSED AGREEMENTS RELATING TO THE SALE OF THE FRANCHISE BE 
DELIVERED TOGETHER WITH THE DISCLOSURE DOCUMENT. 

 
2. Section 31125 of the California Corporations Code requires us to give you a 

Disclosure Document, in a form containing the information that the commissioner may by rule or 
order require, before a solicitation of a proposed material modification of an existing franchise. 

 
You must sign a general release if you renew or transfer your franchise. California 

Corporations Code §31512 voids a waiver of your rights under the Franchise Investment Law 
(California Corporations Code §§31000 through 31516). Business and Professions Code §20010 
voids a waiver of your rights under the Franchise Relations Act (Business and Professions Code 
§§20000 through 20043). 

 
Neither the franchisor, any person or franchise broker in ITEM 2 of the Disclosure Document 

is subject to any currently effective order of any national securities association or national securities 
exchange, as defined in the Securities Exchange Act of 1934, 15 U.S.C.A. 78a et seq., suspending or 
expelling these persons from membership in the association or exchange. 

 
3. The following is added to the end of the “Summary” sections of Item 17(c), titled 

“Requirements for franchisee to renew or extend,” and Item 17(m), entitled “Conditions 
for franchisor approval of transfer”: 

 
The California Business and Professions Code Sections 20000 through 20043 
provide rights to the franchisee concerning termination, transfer or non-renewal of 
a franchise. If the Franchise Agreement contains a provision that is inconsistent with 
the law, the law will control. 

 
4. The following is added to the end of the “Summary” sections of Item 17(h), titled “Cause 

defined - non-curable defaults”: 
 

The Franchise Agreement provides for termination upon bankruptcy. This 
provision may not be enforceable under federal bankruptcy law (11 U.S.C.A. Sec. 
101 et seq.). 

 
5. The following is added to the end of the “Summary” sections of Item 17(r), titled “Non- 

competition covenants after the franchise is terminated or expired”: 
 

The Franchise Agreement contains a covenant not to compete that extends beyond 
the term of the agreement. This provision might not be enforceable under California 
law. 
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6. The following is added to the end of the “Summary” section of Item 17(v), entitled Choice of 
forum: 

 
The Franchise Agreement requires litigation to be conducted in a court located 
outside of the State of California. This provision might not be enforceable for any 
cause of action arising under California law. 

 
7. The following is added to the end of the “Summary” section of Item 17(w), entitled Choice of 

Law: 
 

The Franchise Agreement requires application of the laws of a state other than the 
State of California. This provision might not be enforceable under California law. 

 
8. The following URL address is for the franchisor’s website: https://www.thehotroom.com/. 

FRANCHISOR’S WEBSITE HAS NOT BEEN REVIEWED OR APPROVED BY THE 
CALIFORNIA DEPARTMENT OF BUSINESS OVERSIGHT. ANY COMPLAINTS 
CONCERNING THE CONTENT OF THIS WEBSITE MAY BE DIRECTED TO THE 
CALIFORNIA DEPARTMENT OF BUSINESS OVERSIGHT AT www.dbo.ca.gov.

https://protect.checkpoint.com/v2/___https://www.thehotroom.com/___.YzJ1OnN0YXRlb2ZpbmRpYW5hOmM6bzo3YWExYTVjZDc5MmM4Y2IzNGM5N2I0NDA1MDBlOGNiYjo2OjhjNjA6NGViODY5NDY3MzFmZjc3NWZhNWIyMTMyODE4MTVlZTA4MjE5MmMwYzI2YjgyYzIwNDg1Y2M1ZmZiOTllYjRlZDpwOlQ6Tg
https://protect.checkpoint.com/v2/___http://www.dbo.ca.gov/___.YzJ1OnN0YXRlb2ZpbmRpYW5hOmM6bzo3YWExYTVjZDc5MmM4Y2IzNGM5N2I0NDA1MDBlOGNiYjo2OjIzYTk6YzY4YjViMzgzM2ZlNWM3ZDY2ZjJmYTA1Y2I1ZmJkNzA1MWFhZGZjYTljMmQ1NzRmMWViMzllMWE3MjExZWI3NjpwOlQ6Tg
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ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE AGREEMENT FOR THE STATE OF CALIFORNIA 
 

This Addendum to the Franchise Agreement is agreed to this  day of  , 20 

 , is by and between 

THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company ’s and  

  

  

   and amends the Franchise Agreement between the parties dated as of the 

Effective Date (the “Agreement”). 
 

. In recognition of the requirements of the California Franchise Investment Law, Cal. Corp. 

Code §§31000-31516 and the California Franchise Relations Act, Cal. Bus. And Prof. Code §§20000-

20043, the Agreement is amended as follows: 
 

 The California Business and Professions Code 20000 through 20043 provide rights 

to the Franchisee concerning termination, transfer or non-renewal of a franchise. If 

the Franchise Agreement contains a provision that is inconsistent with the law, the 

law will control. 
 

 Section 19, which terminates the Franchise Agreement upon the bankruptcy of 

Franchisee, may not be enforceable under federal bankruptcy law (11 U.S.C. 

Section 101, et seq.). 
 

 Section 22 contains a covenant not to compete that extends beyond the expiration 

or termination of the Agreement; this covenant may not be enforceable under 

California Law. 
 

 The Franchise Agreement requires litigation to be conducted in a court located 

outside of the State of California. This provision might not be enforceable for any 

cause of action arising under California law. 
 

 The Franchise Agreement requires application of the laws of a state other than 

California. This provision might not be enforceable under California law. 
 

. To the extent this Addendum shall be deemed to be inconsistent with any terms or conditions of 

said Franchise Agreement or exhibits or attachments thereto, the terms of this Addendum shall 

govern. 
 

IN WITNESS WHEREOF, each of the undersigned hereby acknowledges having read this 

Addendum, and understands and consents to be bound by all of its terms. 
 

THR Fitness and Wellness Corporation d/b/a 
THR Fitness Franchise Company ’S:  

By:   

Title:   

Franchisee:   

By:   

Title:   
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HAWAII 
 

ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE DISCLOSURE DOCUMENT FOR THE STATE OF 

HAWAII 
 

1. The following list reflects the status of our franchise registrations in the states that 
have franchise registration and/or disclosure laws: 

 This registration is not currently effective in any 
state. 

 This proposed registration is on file with or will shortly be on file with the 
State of Indiana. 

 
 There are no states that have refused, by order or otherwise, to register these 

franchises. 
 

 There are no states that have revoked or suspended the right to offer these 
franchises. 

 
2. You must sign a general release if you renew or transfer your franchise. This release 

shall exclude claims arising under the Hawaii Franchise Investment Law. 
 

3. The following is added to the end of the “Summary” sections of Item 17(c), titled 
“Requirements for franchisee to renew or extend,” and Item 17(m), entitled “Conditions for 
franchisor approval of transfer”: 

 
The Hawaii Franchise Investment Law provides rights to the franchisee 
concerning non-renewal, termination and transfer of the Franchise 
Agreement. If the Franchise Agreement, contains a provision that is 
inconsistent with the Hawaii Franchise Investment Law, the Hawaii 
Franchise Investment Law will control. 

 
4. The following is added to the end of the “Summary” sections of Item 17(h), titled 

“Cause defined - non-curable defaults”: 
 

The Franchise Agreement provides for termination upon bankruptcy. This 
provision may not be enforceable under federal bankruptcy law (11 U.S.C.A. 
Sec. 101 et seq.). 

5. The Receipt Pages are amended to add the following: 
 

 THIS FRANCHISE WILL BE/HAS BEEN FILED UNDER THE 
FRANCHISE INVESTMENT LAW OF THE STATE OF HAWAII. 
FILING DOES NOT CONSTITUTE APPROVAL, 
RECOMMENDATION OR ENDORSEMENT BY THE DIRECTOR OF 
COMMERCE AND CONSUMER AFFAIRS OR A FINDING BY THE 
DIRECTOR OF COMMERCE AND CONSUMER AFFAIRS THAT 
THE INFORMATION PROVIDED HEREIN IS TRUE, COMPLETE 
AND NOT MISLEADING.
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 THE FRANCHISE INVESTMENT LAW MAKES IT UNLAWFUL TO 
OFFER OR SELL ANY FRANCHISE IN THIS STATE WITHOUT 
FIRST PROVIDING TO THE PROSPECTIVE FRANCHISEE, OR 
SUBFRANCHISOR, AT LEAST SEVEN DAYS PRIOR TO THE 
EXECUTION BY THE PROSPECTIVE FRANCHISEE, OF ANY 
BINDING FRANCHISE OR OTHER AGREEMENT, OR AT LEAST 
SEVEN DAYS PRIOR TO THE PAYMENT OF ANY 
CONSIDERATION BY THE FRANCHISEE, OR SUBFRANCHISOR, 
WHICHEVER OCCURS FIRST, A COPY OF THE DISCLOSURE 
DOCUMENT, TOGETHER WITH A COPY OF ALL PROPOSED 
AGREEMENTS RELATING TO THE SALE OF THE FRANCHISE. 

 

 THIS DISCLOSURE DOCUMENT CONTAINS A SUMMARY ONLY 
OF CERTAIN MATERIAL PROVISIONS OF THE FRANCHISE 
AGREEMENT AND THE CONTRACT OR AGREEMENT SHOULD 
BE REFERRED TO FOR A STATEMENT OF ALL RIGHTS, 
CONDITIONS, RESTRICTIONS AND OBLIGATIONS OF BOTH THE 
FRANCHISOR AND THE FRANCHISEE.
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ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE AGREEMENT FOR THE STATE OF HAWAII 

 

This Addendum to the Franchise Agreement is agreed to this  day of  , 20 

 , is by and between 

THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company ’s and  

  

  

   and amends the Franchise Agreement between the parties dated as of the 

Effective Date (the “Agreement”). 

 
1. In recognition of the requirements of the Hawaii Franchise Investment Law, Hawaii 

Revised Statutes, Title 26, Chapter 482E et seq., the Agreement is amended as follows: 
 

 The Hawaii Franchise Investment Law provides rights to Franchisee 
concerning non-renewal, termination and transfer of the Franchise 
Agreement. If the Agreement contains a provision that is inconsistent with 
the Hawaii Franchise Investment Law, the Hawaii Franchise Investment Law 
will control. 

 

 Sections 3 and 21 require Franchisee to sign a general release as a condition of 
renewal or transfer of the Franchise; such release shall exclude claims arising 
under the Hawaii Franchise Investment Law. 

 

 Section 19, which terminates the Franchise Agreement upon the bankruptcy of 
Franchisee, may not be enforceable under federal bankruptcy law (11 
U.S.C. Section 101, et seq.). 

 
2. Each provision of this Addendum shall be effective only to the extent that the 

jurisdictional requirements of the Hawaii Franchise Investment Law are met independently of this 
Addendum. To the extent this Addendum shall be deemed to be inconsistent with any terms or 
conditions of said Franchise Agreement or exhibits or attachments thereto, the terms of this 
Addendum shall govern. 

 
IN WITNESS WHEREOF, each of the undersigned hereby acknowledges having read this 

Addendum, and understands and consents to be bound by all of its terms. 

 
THR Fitness and Wellness Corporation d/b/a 
THR Fitness Franchise Company :  

By:   

Title:   

Franchisee:   

By:   

Title:   
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ILLINOIS 
 

ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE DISCLOSURE DOCUMENT FOR THE STATE OF 

ILLINOIS 
 

1. The following is added to the end of the “Summary” sections of Item 17(c), titled “Requirements 

for franchisee to renew or extend,” and Item 17(m), entitled “Conditions for franchisor approval of 

transfer”: 

 
The conditions under which a franchise can be terminated and your rights upon 

non-renewal, as well as the application by which you must bring any claims, may 

be affected by Sections 705/19 and 20 of the Illinois Franchise Disclosure Act of 

1987, 815 ILCS 705/19 and 705/20. 

 
2. The following is added to the end of the “Summary” sections of Item 17(c), titled 

“Requirements for franchisee to renew or extend,” and Item 17(m), entitled “Conditions for franchisor 
approval of transfer”: 

 
Any provision in the Franchise Agreement requiring a general release is void if the 
provision requires a waiver of compliance with the Illinois Franchise Disclosure 
Act. 

 
3. The following is added to the end of the “Summary” section of Item 17(v), entitled 

Choice of forum: 
 

The Illinois Franchise Disclosure Act provides that any provision in the Franchise 

Agreement which designates jurisdiction or venue in a forum outside of Illinois is 

void with respect to any cause of action which otherwise is enforceable in Illinois. 

 
4. The following is added to the end of the “Summary” section of Item 17(w), entitled 

Choice of Law: 
 

For choice of law purposes, and for the interpretation and construction of the 
Franchise Agreement, the Illinois Franchise Disclosure Act, 815 ILCS 705 
governs.
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ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE AGREEMENT FOR THE STATE OF ILLINOIS 

 

This Addendum to the Franchise Agreement is agreed to this  day of  , 20  , 

is by and between THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company  and   

   

   and amends the Franchise Agreement between the parties dated as of the Effective 

Date (the “Agreement”). 

 
1. In recognition of the requirements of the Illinois Franchise Disclosure Act, 815 ILCS 705, the 

Agreement is amended as follows: 

 

 Sections 3 and 21 are amended to add that no general release shall be required as a 

condition of renewal or transfer that is intended to require Franchisee to waive 

compliance with the Illinois Franchise Disclosure Act, 815 ILCS 705. 

 

 Section 19 is amended to add that the conditions under which the Agreement can be 

terminated and Franchisee’s rights upon termination or non-renewal, as well as the 

application by which Franchisee must bring any claims, may be governed by the Illinois 

Franchise Disclosure Act, 815 ILCS 705/19 and 705/20. 

 

 Section 24(C) is amended to add that the Agreement shall be governed by Illinois law. 

 

2. Any condition, stipulation, or provision purporting to bind any person acquiring any Franchise 

to waive compliance with any provision of this Act or any other law of this State is void. This Section shall 

not prevent any person from entering into a settlement agreement or executing a general release regarding 

a potential or actual lawsuit filed under any of the provisions of this Act, nor shall it prevent the litigation of 

any claim pursuant to the provisions of Title 9 of the United States Code. 
 

3. Each provision of this Addendum shall be effective only to the extent that the jurisdictional 

requirements of the Illinois Franchise Disclosure Act are met independently of this Addendum. To the 

extent this Addendum shall be deemed to be inconsistent with any terms or conditions of said Franchise 

Agreement or exhibits or attachments thereto, the terms of this Addendum shall govern. 
 

IN WITNESS WHEREOF, each of the undersigned hereby acknowledges having read this 

Addendum, and understands and consents to be bound by all of its terms. 

 
THR Fitness and Wellness Corporation d/b/a 
THR Fitness Franchise Company  

By: __________________________  

Franchisee: __________________________  

 By: ________________________________ 

Title: __________________________   Title _______________________________ 
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INDIANA 
 

ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE DISCLOSURE DOCUMENT FOR THE STATE OF 

INDIANA 
 

1. ITEM 8 of the Disclosure Document is amended to add the following: 
 

Under Indiana Code § 23-2-2.7-1(4), Franchisor will not obtain money, goods, 
services, or any other benefit from any other person with whom Franchisee does 
business, on account of, or in relation to, the transaction between Franchisee and 
the other person, other than for compensation for services rendered by Franchisor, 
unless the benefit is promptly accounted for, and transmitted by Franchisee. 

 
2. ITEMS 6 and 9 of the Disclosure Document are amended to add the following: 

 
Franchisee will not be required to indemnify Franchisor for any liability imposed 
upon Franchisor as a result of Franchisee’s reliance upon or use of procedures or 
products that were required by Franchisor, if the procedures or products were 
utilized by Franchisee in the manner required by Franchisor. 

 
3. The following is added to the end of the “Summary” sections of Item 17(c), titled 

“Requirements for franchisee to renew or extend,” and Item 17(m), entitled “Conditions for franchisor 
approval of transfer”: 
 

Indiana Code § 23-2-2.7-1(5) prohibits a prospective general release of claims 

subject to the Indiana Deceptive Franchise Practices Law. 

 
4. The following is added to the end of the “Summary” sections of Item 17(e), titled 

“Termination by franchisor without cause”: 

 
Indiana Code § 23-2-2.7-1(7) makes unlawful unilateral termination of a franchise 

unless there is a material violation of the Franchise Agreement and the termination is 

not in bad faith. 

 
5. The following is added to the end of the “Summary” sections of Item 17(r), titled “Non-

competition covenants after the franchise is terminated or expired”: 
 

Indiana Code § 23-2-2.7-1(9) prohibits the post-termination covenant not to 
compete to have a geographical limitation larger than the Territory granted to 
Franchisee under the Franchise Agreement.
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ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE AGREEMENT FOR THE STATE OF INDIANA 

 

This Addendum to the Franchise Agreement is agreed to this  day of  , 20  , 

is by and between THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company  and   

   

   and amends the Franchise Agreement between the parties dated as of the Effective 

Date (the “Agreement”). 

 
1. In recognition of the requirements of the Indiana Deceptive Franchise Practices Law, Ind. Code 

§ 23-2-2.7, et seq., and the Indiana Franchise Disclosure Law, Ind. Code § 23-2- 2.5, et seq., the Agreement 
is amended as follows: 

 

 Sections 3(B) and 21(B) do not provide for a prospective general release of claims against 
Franchisor that may be subject to the Indiana Deceptive Franchise Practices Law or the 
Indiana Franchise Disclosure Law. 

 

 In accordance with IC 23-2-2.7-1(2), Section 5 does not permit Franchisor to compete 
unfairly with Franchisee within a reasonable area. 

 

 In accordance with IC 23-2-2.7-1(1), Section 10 does not impose a requirement on 
Franchisee to purchase goods, supplies, inventories, or services exclusively from 
Franchisor or sources designated by Franchisor where such goods, supplies, inventories, 
or services of comparable quality are available from sources other than those designated by 
Franchisor. 

 

 Section 17 is amended to provide that Franchisee will not be required to indemnify 
Franchisor for any liability imposed upon Franchisor as a result of Franchisee’s reliance 
upon or use of procedures or products which were required by Franchisor, if such 
procedures or products were utilized by Franchisee in the manner required by Franchisor. 

 

 Section 19(A) is amended to prohibit unlawful unilateral termination of a franchise unless 
there is a material violation of the Franchise Agreement and the termination is not in bad 
faith and to prohibit the discontinuance of services or products for which Franchisor is an 
Approved Supplier in the event of default by Franchisee. 

 

 Section 22(A) is amended subject to IC 23-2-2.7-1(9) to provide that the post- termination 
covenant not to compete contained therein shall have a geographical limitation of the 
Territory granted to Franchisee under the Franchise Agreement. 

 

 In accordance with IC 23-2-2.7-1(10), Section 24(E) is deleted. 
 

 In accordance with IC 23-2-2.7-1(10), Section 24(F) does not waive the party’s rights to 
trial by jury. 

 
2. Each provision of this Addendum shall be effective only to the extent that the jurisdictional 

requirements of the Indiana statute(s) applicable to the provisions are met independently of this Addendum. 
To the extent this Addendum shall be deemed to be inconsistent with any terms or conditions of said 
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Franchise Agreement or exhibits or attachments thereto, the terms of this Addendum shall govern. 
 

IN WITNESS WHEREOF, each of the undersigned hereby acknowledges having read this Addendum, 

and understands and consents to be bound by all of its terms. 

 
THR Fitness and Wellness Corporation d/b/a 
THR Fitness Franchise Company : 

By:  _________________________ 

Franchisee: __________________________ 

By: __________________________  

Title: ____________________________   Title: ________________________  
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MARYLAND 
 

ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE DISCLOSURE DOCUMENT FOR THE STATE OF 

MARYLAND 
 

1. The following is added to the end of the “Summary” sections of Item 17(c), titled “Requirements 

for franchisee to renew or extend,” and Item 17(m), entitled “Conditions for franchisor approval of 

transfer”: 

 
Under the Maryland Franchise Registrations and Disclosure Law, Md. Code Ann. 

Bus. Reg. §14-201 et seq., no general release shall be required as a condition of 

renewal, termination and/or transfer that is intended to exclude claims under the 

Maryland Franchise Registration and Disclosure Law. 

 
2. The following is added to the end of the “Summary” sections of Item 17(h), titled “Cause 

defined - non-curable defaults”: 
 

The Franchise Agreement provides for termination upon bankruptcy. This 
provision may not be enforceable under federal bankruptcy law (11 U.S.C. Section 
101, et seq.). 

 
3. The following is added to the end of the “Summary” section of Item 17(v), entitled 

Choice of forum: 
 

Any litigation between Franchisee and Franchisor may be instituted in any court 
of competent jurisdiction, including a court in the State of Maryland for claims 
arising under the Maryland Franchise Registration and Disclosure Law. Any 
claims arising under the Maryland Franchise Registration and Disclosure Law 
must be brought within 3 years after the grant of the franchise. 

 
4. The following is added to the end of the “Summary” section of Item 17(w), entitled 

Choice of Law: 
 

In the event of a conflict of laws if required by the Maryland Franchise Registration 
and Disclosure Law, Maryland law shall prevail. 

 
5. Exhibit H to the Disclosure Document is amended as follows: 

 
Any portion of the Disclosure Questionnaire which requires prospective 
franchisees to disclaim the occurrence and/or acknowledge the non-occurrence of 
acts would constitute a violation of the Maryland Franchise Registration and 
Disclosure Law. Any of these representations are not intended to nor shall they act 
as a release, estoppel or waiver of any liability incurred under the Maryland 
Franchise Registration and Disclosure Law.
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ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE AGREEMENT FOR THE STATE OF MARYLAND 

 

This Addendum to the Franchise Agreement is agreed to this  day of  , 20  , 

is by and between THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company  and   

   

   and amends the Franchise Agreement between the parties dated as of the Effective 

Date (the “Agreement”). 
 

1. In recognition of the requirements of the Maryland Franchise Registration and Disclosure Law, 
Md. Code Ann., Bus. Reg. §§14-201-14-233, the Agreement is amended as follows: 

 Sections 3(B) and 21(B) require Franchisee to sign a general release as a condition 
of renewal or transfer of the Franchise; such release shall exclude claims arising under 
the Maryland Franchise Registration and Disclosure Law. 

 

 Section 19, which terminates the Franchise Agreement upon the bankruptcy of 
Franchisee, may not be enforceable under federal bankruptcy law (11 U.S.C. 

Section 101, et seq.). 
 

 Section 24(B) requires litigation to be conducted in the State of Indiana; the 
requirement shall not limit any rights Franchisee may have under the Maryland 
Franchise Registration and Disclosure Law to bring suit in the State of Maryland. 

 Section 24(C) requires that the Franchise be governed by the laws of the State of 
Indiana; however, in the event of a conflict of laws to the extent required by the 
Maryland Franchise Registration and Disclosure Law, the laws of the State of 
Maryland shall prevail. 

2. Any Section of the Franchise Agreement requiring Franchisee to assent to any release, 
estoppel or waiver of liability as a condition of purchasing the Franchise are not intended to, nor shall they 
act as a, release, estoppel or waiver of any liability incurred under the Maryland Franchise Registration and 
Disclosure Law. 

 

3. Each provision of this Addendum shall be effective only to the extent that the jurisdictional 
requirements of the Maryland Franchise Registration and Disclosure Law applicable to the provisions are 
met independently of this Addendum. To the extent this Addendum shall be deemed to be inconsistent with 
any terms or conditions of said Franchise Agreement or exhibits or attachments thereto, the terms of this 
Addendum shall govern. 

 

IN WITNESS WHEREOF, each of the undersigned hereby acknowledges having read this 
Addendum, and understands and consents to be bound by all of its terms. 

 
THR Fitness and Wellness Corporation d/b/a 
THR Fitness Franchise Company  

By: __________________________  

Franchisee: __________________________ 

By: ______________________________  

Title: ________________________   Title: _______________________  
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MINNESOTA 
 

ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE DISCLOSURE DOCUMENT FOR THE STATE OF 

MINNESOTA 
 

1. ITEM 13 of the Disclosure Document is amended as follows: 
 

As required by the Minnesota Franchise Act, Minn. Stat. Sec. 80C.12(g), we will reimburse 
you for any costs incurred by you in the defense of your right to use the Proprietary Marks, 
so long as you were using the Proprietary Marks in the manner authorized by us, and so 
long as we are timely notified of the claim and given the right to manage the defense of the 
claim including the right to compromise, settle or otherwise resolve the claim, and to 
determine whether to appeal a final determination of the claim. 

 
2. The following is added to the end of the “Summary” sections of Item 17(c), titled 

“Requirements for franchisee to renew or extend,” and Item 17(f), entitled “Termination by franchisor 

with cause”: 

 
With respect to franchises governed by Minnesota law, we will comply with Minn. Stat. 

Sec. 80C.14, Subds. 3, 4 and 5, which require, except in certain specified cases, that you 

be given 90 days’ notice of termination (with 60 days to cure) and 180 days’ notice of non-

renewal of the Agreement. 

 
3. The following is added to the end of the “Summary” sections of Item 17(c), titled 

“Requirements for franchisee to renew or extend,” and Item 17(m), entitled “Conditions for franchisor 

approval of transfer”: 

 
We will not require a prospective general release of claims against us that may be subject 
to the Minnesota Franchise Law. Minn. Rule 2860.4400D prohibits a franchisor from 
requiring a franchisee to assent to a general release. 

 
4. The following is added to the end of the “Summary” section of Item 17(v), entitled 

Choice of forum: 
 

Minn. Stat. §80C.21 and Minn. Rule 2860.4400J prohibit us from requiring litigation to be 
conducted outside Minnesota. In addition, nothing in the Disclosure Document or Franchise 
Agreement can abrogate or reduce any of your rights as provided for in Minnesota Statutes, 
Chapter 80C, or your rights to any procedure, forum or remedies provided for by the laws 
of the jurisdiction.
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ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE AGREEMENT FOR THE STATE OF MINNESOTA 

 

This Addendum to the Franchise Agreement is agreed to this  day of  , 20  , 

is by and between THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company  and   

   

   and amends the Franchise Agreement between the parties dated as of the Effective 

Date (the “Agreement”). 

 
1. In recognition of the Minnesota Franchise Law, Minn. Stat., Chapter 80C, Sections 80C.01 

through 80C.22, and the Rules and Regulations promulgated pursuant thereto by the Minnesota 
Commission of Securities, Minnesota Rule 2860.4400, et. seq., the parties to the attached Agreement agree 
as follows: 

 Sections 3(B) and 19(A) is amended to add that with respect to Franchises 
governed by Minnesota Law, Franchisor will comply with the Minnesota 
Franchise Law that requires, except in certain specified cases, that Franchisee 
be given 90 days’ notice of termination (with 60 days to cure) and 180 days’ 
notice of non-renewal of the Agreement. 

 

 Sections 3(B) and 21(B) do not provide for a prospective general release of any 
claims against Franchisor that may be subject to the Minnesota Franchise Law. 
Minn. Rule 2860.4400D prohibits a franchisor from requiring a franchisee to 
assent to a general release. 

 

 Section 15 is amended to add that as required by Minnesota Franchise Act, 
Franchisor will reimburse Franchisee for any costs incurred by Franchisee in 
the defense of Franchisee’s right to use the Proprietary Marks, so long as 
Franchisee was using the Proprietary Marks in the manner authorized by 
Franchisor, and so long as Franchisor is timely notified of the claim and is 
given the right to manage the defense of the claim including the right to 
compromise, settle or otherwise resolve the claim, and to determine whether 
to appeal a final determination of the claim. 

 

 Section 24(F) does not waive the party’s rights to trial by jury pursuant to Minn. 
Rule Part 2860.4400J 

 

 Minn. Rule Part 2860.4400J prohibits Franchisee from waving its rights to 
consenting to Liquidated Damages, termination penalties or judgment notes. 
To the extent that the Agreement requires Franchisee to waive these rights, the 
Franchise Agreement will be considered amended to the extent necessary to 
comply with the Minnesota Rule. 

 
2. Each provision of this Addendum shall be effective only to the extent that the jurisdictional 

requirements of the Minnesota Franchise Law applicable to the provisions are met independently of this 
Addendum. To the extent this Addendum shall be deemed to be inconsistent with any terms or conditions 
of said Franchise Agreement or exhibits or attachments thereto, the terms of this Addendum shall govern. 
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IN WITNESS WHEREOF, each of the undersigned hereby acknowledges having read this 
Addendum, and understands and consents to be bound by all of its terms. 

 
THR Fitness and Wellness Corporation 
d/b/a THR Fitness Franchise Company : 

By:   

Franchisee:  

By:   

Title:   Title:   
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NEW YORK 
 

ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE DISCLOSURE DOCUMENT FOR THE STATE OF NEW 

YORK 
 

1. The following information is added to the cover page of the Franchise Disclosure 
Document: 

INFORMATION COMPARING FRANCHISORS IS AVAILABLE. CALL THE 
STATE ADMINISTRATORS LISTED IN EXHIBIT A OR YOUR PUBLIC 
LIBRARY FOR SOURCES OF INFORMATION. REGISTRATION OF THIS 
FRANCHISE BY THE STATE OF NEW YORK  DOES NOT MEAN THAT NEW 
YORK STATE RECOMMENDS IT OR HAS VERIFIED THE INFORMATION IN 
THIS FRANCHISE DISCLOSURE DOCUMENT. IF YOU LEARN THAT 
ANYTHING IN THE FRANCHISE DISCLOSURE DOCUMENT IS UNTRUE, 
CONTACT THE FEDERAL TRADE COMMISSION AND NEW YORK STATE 
DEPARTMENT OF LAW, BUREAU OF INVESTOR PROTECTION AND 

SECURITIES, 28 LIBERTY STREET, 21ST FLOOR, NEW YORK, NEW YORK 
10005. THE FRANCHISOR MAY, IF IT CHOOSES, NEGOTIATE WITH YOU 
ABOUT ITEMS COVERED IN THE FRANCHISE DISCLOSURE DOCUMENT. 
HOWEVER, THE FRANCHISOR CANNOT USE THE NEGOTIATING 
PROCESS TO PREVAIL UPON A PROSPECTIVE FRANCHISEE TO ACCEPT 
TERMS WHICH ARE LESS FAVORABLE THAN THOSE SET FORTH IN THIS 
FRANCHISE DISCLOSURE DOCUMENT. 

 
2. The following is added at the end of Item 3: 

 
Except as provided above, with regard to the franchisor, its predecessor, a person identified 
in Item 2, or an affiliate offering franchises under the franchisor’s principal trademark: 

 
. No such party has an administrative, criminal or civil action pending against that 

person alleging: a felony, a violation of a franchise, antitrust, or securities law, 
fraud, embezzlement, fraudulent conversion, misappropriation of property, unfair 
or deceptive practices, or comparable civil or misdemeanor allegations. 

 
. No such party has pending actions, other than routine litigation incidental to the 

business, which are significant in the context of the number of franchisees and the 
size, nature or financial condition of the franchise System or its business 
operations. 

 
. No such party has been convicted of a felony or pleaded nolo contendere to a 

felony charge or, within the 10-year period immediately preceding the application 
for registration, has been convicted of or pleaded nolo contendere to a 
misdemeanor charge or has been the subject of a civil action
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alleging violation of a franchise, antifraud, or securities law; fraud; 
embezzlement; fraudulent conversion or misappropriation of property; or unfair 
or deceptive practices or comparable allegations. 

 
. No such party is subject to a currently effective injunctive or restrictive order or 

decree relating to the franchise, or under a Federal, State, or Canadian franchise, 
securities, antitrust, trade regulation or trade practice law, resulting from a 
concluded or pending action or proceeding brought by a public agency; or is 
subject to any currently effective order of any national securities association or 
national securities exchange, as defined in the Securities and Exchange Act of 
1934, suspending or expelling such person from membership in such association 
or exchange; or is subject to a currently effective injunctive or restrictive order 
relating to any other business activity as a result of an action brought by a public 
agency or department, including, without limitation, actions affecting a license as 
a real estate broker or sales agent. 

3. The following is added to the end of Item 4: 
 

Neither the franchisor, its affiliate, its predecessor, officers, or general partner 
during the 10-year period immediately before the date of the offering circular: (a) 
filed as debtor (or had filed against it) a petition to start an action under the U.S. 
Bankruptcy Code; (b) obtained a discharge of its debts under the bankruptcy code; 
or (c) was a principal officer of a company or a general partner in a partnership 
that either filed as a debtor (or had filed against it) a petition to start an action 
under the U.S. Bankruptcy Code or that obtained a discharge of its debts under 
the U.S. Bankruptcy Code during or within 1 year after that officer or general 
partner of the franchisor held this position in the company or partnership. 

 
4. The following is added to the end of Item 5: 

 
The Initial Franchise Fee constitutes part of our general operating funds and will 
be used as such in our discretion. 

 
5. The following is added to the end of the “Summary” sections of Item 17(c), titled 

“Requirements for franchisee to renew or extend,” and Item 17(m), entitled “Conditions for franchisor 
approval of transfer”: 

 
However, to the extent required by applicable law, all rights you enjoy and any 
causes of action arising in your favor from the provisions of Article 33 of the 
General Business Law of the State of New York and the regulations issued 
thereunder shall remain in force; it being the intent of this proviso that the non-
waiver provisions of General Business Law Sections 687.4 and 
687.5 be satisfied.
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6. The following language replaces the “Summary” section of Item 17(d), titled 
“Termination by franchisee”: 

 
You may terminate the agreement on any grounds available by law. 

 
7. The following is added to the end of the “Summary” section of Item 17(j), titled 

“Assignment of contract by franchisor”: 
 

However, no assignment will be made except to an assignee who in good faith 
and judgment of the franchisor, is willing and financially able to assume the 
franchisor’s obligations under the Franchise Agreement. 

 
8. The following is added to the end of the “Summary” sections of Item 17(v), titled “Choice 

of forum”, and Item 17(w), titled “Choice of law”: 
 

The foregoing choice of law should not be considered a waiver of any right 
conferred upon the franchisor or upon the franchisee by Article 33 of the General 
Business Law of the State of New York.
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ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE AGREEMENT FOR THE STATE OF NEW 

YORK 
 

This Addendum to the Franchise Agreement is agreed to this  day of  , 20  , 

is by and between THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company  and   

   

   and amends the Franchise Agreement between the parties dated as of the Effective 

Date (the “Agreement”). 

 
1. In recognition of the requirements of the General Business Laws of the State of New York, Article 

33, §§ 680 through 695, the Agreement is amended as follows: 

 Sections 3(B) and 21(B) require Franchisee to sign a general release as a 

condition of renewal or transfer; such release shall exclude claims arising under 

the General Business Laws. 

 

 Section 19(B) is amended to state that Franchisee may terminate the agreement 

on any grounds available by law. 

 

 Under Section 21(A), Franchisor shall not transfer and assign its rights and 

obligations under the Agreement unless the transferee will be able to perform 

Franchisor’s obligations under the Agreement, in Franchisor’s good faith 

judgment, so long as it remains subject to the General Business Laws of the 

State of New York. 

 

 Section 17 is amended to provide that Franchisee will not be required to 

indemnify Franchisor for any liability imposed upon Franchisor as a result of 

Franchisee’s reliance upon or use of procedures or products that were required 

by Franchisor, if such procedures or products were utilized by Franchisee in the 

manner required by Franchisor. 

 

 Section 24(C) requires that the Franchise be governed by the laws of the State 

of Indiana, such a requirement will not be considered a waiver of any right 

conferred upon Franchisee by Article 33 of the General Business Laws. 

2. Each provision of this Addendum shall be effective only to the extent that the jurisdictional 

requirements of the New York Law applicable to the provisions are met independently of this Addendum. To 

the extent this Addendum shall be deemed to be inconsistent with any terms or conditions of said Agreement 

or exhibits or attachments thereto, the terms of this Addendum shall govern.
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IN WITNESS WHEREOF, each of the undersigned hereby acknowledges having read this Addendum, 

and understands and consents to be bound by all of its terms. 

 
THR Fitness and Wellness Corporation 
d/b/a THR Fitness Franchise Company : 
 

By:   

Franchisee:  

By:   

Title:   Title:   
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NORTH DAKOTA 
 

ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE DISCLOSURE DOCUMENT FOR THE STATE OF 

NORTH DAKOTA 
 

1. ITEM 5 of the Disclosure Document is amended by the addition of the following language to 
the original language: 

 
Refund and cancellation provisions will be inapplicable to franchises operating 
under North Dakota Law, North Dakota Century Code Annotated Chapter 51-19, 
Sections 51-19-01 through 51-19-17. If franchisor elects to cancel the Franchise 
Agreement, franchisor will be entitled to a reasonable fee for its evaluation of you 
and related preparatory work performed and expenses actually incurred. 

 
2. The following is added to the end of the “Summary” sections of Item 17(c), titled 

“Requirements for franchisee to renew or extend,” and Item 17(m), entitled “Conditions for franchisor 
approval of transfer”: 

 
No general release shall be required as a condition of renewal, termination and/or 
transfer that is intended to exclude claims arising under North Dakota Law. 

 
3. The following is added to the end of the “Summary” sections of Item 17(r), titled “Non-

competition covenants after the franchise is terminated or expired”: 
 

Covenants not to compete upon termination or expiration of the Franchise Agreement are 
generally unenforceable in the State of North Dakota except in limited instances as 
provided by law. 

 
4. The following is added to the end of the “Summary” section of Item 17(v), titled “Choice 

of forum”: 
 

A provision requiring litigation to be conducted in a forum other than North Dakota is void 
with respect to claims under North Dakota Law. 

 
5. The following is added to the end of the “Summary” section of Item 17(w), titled “Choice 

of law”: 
 

In the event of a conflict of laws, North Dakota Law will control.
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ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE AGREEMENT FOR THE STATE OF NORTH 

DAKOTA 
 

This Addendum to the Franchise Agreement is agreed to this  day of  , 20  , 

is by and between THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company  and  

   

   and amends the Franchise Agreement between the parties dated as of the Effective 

Date (the “Agreement”). 

 
1. The North Dakota Securities Commission requires that certain provisions contained in the 

Agreement be amended to be consistent with North Dakota Law, including the North Dakota Franchise 
Investment Law, North Dakota Century Code Addendum, Chapter 51-19, Sections 51- 19-01 et seq. Such 
provisions in the Agreement are hereby amended as follows: 

 

 Under Sections 3(B) and 21(B), the execution of a general release upon renewal or 
transfer shall be inapplicable to Franchises operating under the North Dakota 
Franchise Investment Law to the extent that such a release excludes claims arising 
under the North Dakota Franchise Investment Law. 

 

 Section 22(A) is amended to add that covenants not to compete upon termination 
or expiration of the Franchise Agreement are generally unenforceable in the State 
of North Dakota except in limited instances as provided by law. 

 

 Section 24(B) is amended to state that litigation involving a Franchise purchased 
in North Dakota must be held either in North Dakota. 

 

 Section 24(C) is amended to state that in the event of a conflict of laws, North 
Dakota Law shall prevail 

 
2. Each provision of this Addendum shall be effective only to the extent that the jurisdictional 

requirements of the North Dakota Law applicable to the provisions are met independently of this 
Addendum. To the extent this Addendum shall be deemed to be inconsistent with any terms or conditions 
of said Franchise Agreement or exhibits or attachments thereto, the terms of this Addendum shall govern. 

 

IN WITNESS WHEREOF, each of the undersigned hereby acknowledges having read this 

Addendum, and understands and consents to be bound by all of its terms. 

 
THR Fitness and Wellness Corporation d/b/a THR 
Fitness Franchise Company : 

By: __________________________  

Franchisee: ___________________________   

By: ________________________________  

Title: ________________________   Title: _______________________________  
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RHODE ISLAND 
 

ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE DISCLOSURE DOCUMENT FOR THE STATE OF 

RHODE ISLAND 
 

1. The following is added to the end of the “Summary” sections of Item 17(c), titled 
“Requirements for franchisee to renew or extend,” and Item 17(m), entitled “Conditions for franchisor 
approval of transfer”: 

 

 Any general release as a condition of renewal, termination or transfer will be void 
with respect to claims under the Rhode Island Franchise Investment Act. 

 
2. The following is added to the end of the “Summary” section of Item 17(v), titled “Choice 

of forum”: 
 

 The Rhode Island Franchise Investment Act, R.I. Gen. Law Ch. 395 Sec. 19-28.1-
14 provides that a provision in a Franchise Agreement restricting jurisdiction or 
venue to a forum outside this state or requiring the application of the laws of 
another state is void with respect to a claim otherwise enforceable under the Rhode 
Island Franchise Investment Act.
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ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE AGREEMENT FOR THE STATE OF RHODE ISLAND 

 

This Addendum to the Franchise Agreement is agreed to this  day of  , 20  , 

is by and between THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company  and   

   

   and amends the Franchise Agreement between the parties dated as of the Effective 

Date (the “Agreement”). 

 
1. In recognition of the requirements of The Rhode Island Franchise Investment Act 

§19-28.1-14, the Agreement is amended as follows: 
 

 Sections 3(B) and 21(B) require Franchisee to sign a general release as a condition 
of renewal or transfer; such release shall exclude claims arising under The Rhode 
Island Franchise Investment Act. 

 
 Section 24 is amended to state that restricting jurisdiction or venue to a forum 

outside the State of Rhode Island or requiring the application of the laws of another 
state is void with respect to a claim otherwise enforceable under The Rhode Island 
Franchise Investment Act. 

 
2. Each provision of this Addendum shall be effective only to the extent that the jurisdictional 

requirements of the Rhode Island Law applicable to the provisions are met independently of this 
Addendum. To the extent this Addendum shall be deemed to be inconsistent with any terms or conditions 
of said Franchise Agreement or exhibits or attachments thereto, the terms of this Addendum shall govern. 

 
IN WITNESS WHEREOF, each of the undersigned hereby acknowledges having read this Addendum, 

and understands and consents to be bound by all of its terms. 

 
THR Fitness and Wellness Corporation d/b/a THR 
Fitness Franchise Company : 

By: ________________________  

Franchisee:  ____________________________ 

By: _______________________________  

Title: ________________________   Title: _______________________________  
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VIRGINIA 
 

ADDENDUM TO FITNESS FRANCHISE COMPANY, LLC’S FRANCHISE DISCLOSURE 
DOCUMENT FOR THE COMMONWEALTH OF VIRGINIA 

 

In recognition of the restrictions contained in Section 13.1-564 of the Virginia Retail Franchising Act, the 
Franchise Disclosure Document for THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise 
Company  for use in the Commonwealth of Virginia shall be amended as follows: 

 
1. The following is added to the end of the “Summary” sections of Item 17(h), titled “Cause 

defined - non-curable defaults”: 
 

Under Section 13.1-564 of the Virginia Retail Franchising Act, it is unlawful for a 
franchisor to cancel a franchise without reasonable cause. If any grounds for 
default or termination stated in the Franchise Agreement does not constitute 
“reasonable cause,” as the term may be defined in the Virginia Retail Franchising 
Act or the laws of Virginia, that provision may not be enforceable.
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ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE AGREEMENT FOR THE COMMONWEALTH OF 

VIRGINIA 
 

This Addendum to the Franchise Agreement is agreed to this  day of  , 20  , 

is by and between THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company  and   

   

   and amends the Franchise Agreement between the parties dated as of the Effective 

Date (the “Agreement”). 

 
1. The following is deleted from Section 19 from the Agreement: 

 
Franchisee defaults under any other agreement between Franchisor and Franchisee 

or Affiliate and Franchisee and such default authorizes Franchisor or Affiliate to 

terminate the agreement; 

 
2. Each provision of this Addendum shall be effective only to the extent that the jurisdictional 

requirements of Section 13.1-559 of the Virginia Retail Franchising Act applicable to the 
provisions are met independent of this Addendum. To the extent this Addendum shall be deemed 
to be inconsistent with any terms or conditions of said Franchise Agreement or exhibits or 
attachments thereto, the terms of this Addendum shall govern. 

 
IN WITNESS WHEREOF, each of the undersigned hereby acknowledges having read this Addendum, 

and understands and consents to be bound by all of its terms. 

 
THR Fitness and Wellness Corporation d/b/a THR 
Fitness Franchise Company : 

By: __________________________  

Franchisee:  ____________________________  

By: _______________________________  

Title: _______________________    Title: ________________________________  
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WASHINGTON 
 

ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE DISCLOSURE DOCUMENT FOR THE STATE OF 

WASHINGTON 
 

In recognition of the Washington Franchise Investment Protection Act (the “Act”), RCW 19.100, the 
Franchise Disclosure Document is amended as follows: 

 
. The following is added to the end of the “Summary” sections of Item 17(c), titled 

“Requirements for franchisee to renew or extend,” and Item 17(m), entitled “Conditions for franchisor 
approval of transfer”: 

 
With respect to franchises governed by the Act, a general release or waiver of rights 
signed by you will not include rights under the Act. 

 
. The following is added to the end of the “Summary” section of Item 17(m), entitled 

Conditions for franchisor approval of transfer: 
 

With respect to franchises governed by the Act, the transfer fee is collectable only 
to the extent that it reflects the franchisor’s reasonable estimated or actual costs in 
effecting the transfer. 

 

. The following is added to the end of the “Summary” section of Item 17(v), entitled 
Choice of forum: 

 
With respect to franchises governed by the Act, the requirement for any litigation 
proceedings to be conducted in a state other Washington shall not limit any rights 
such franchisees may have under the Act to arbitrate in the State of Washington. 

 
. The following is added to the end of the “Summary” section of Item 17(u), entitled 

Dispute resolution by arbitration or mediation: 
 

With respect to franchises governed by the Act, a release or waiver of rights 
executed by a franchisee shall not apply to any liability under the Act except when 
executed pursuant to a negotiated settlement after the agreement was in effect and 
where the parties are represented by independent counsel. Furthermore, provisions 
which unreasonably restrict or limit the statute of limitations period for claims 
under the Act, rights or remedies under the Act such as a right to a jury trial may 
not be enforceable. 

 
. The following is added to the end of the “Summary” section of Item 17(w), entitled 

Choice of Law: 
 

In the event of a conflict of laws, the provisions of the Act shall prevail.
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ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE AGREEMENT FOR THE STATE OF WASHINGTON 

 

This Addendum to the Franchise Agreement is agreed to this  day of  , 20  , 

is by and between THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company  and   

   

   and amends the Franchise Agreement between the parties dated as of the Effective 

Date (the “Agreement”). 

1. In recognition of the requirements of the Washington Franchise Investment Protection Act, 

Washington Rev. Code §§19.100.010 – 19.100.940 (the “Act”), the Agreement is amended as follows: 

 The State of Washington has a statute, RCW 19.100.180 which may supersede the 

Agreement, including the areas of termination and renewal of the franchise. There may 

also be court decisions which may supersede the Agreement, including the areas of 

termination and renewal of the franchise. Provisions of the Act relating to the areas of 

termination and renewal of the franchise will prevail. 
 

 Sections 3(B) and 21(B) require Franchisee to sign a general release as a condition of 

renewal or transfer; such release shall exclude claims arising under the Act. A release or 

waiver of rights executed by a franchisee shall not include rights under the Act except 

when executed pursuant to a negotiated settlement after the agreement is in effect and 

where the parties are represented by independent counsel. 
 

 Section 21(B) is amended so that the Transfer Fee is collectable to the extent that it reflects 
Franchisor’s reasonable estimated or actual costs in effecting a Transfer. 

 

 Section 24(B) requires litigation to be conducted in the State of Indiana; the 

requirement shall not limit any rights Franchisee may have under the Act to bring suit 

in the State of Washington. 
 

 Section 24(D) requires that the Franchise be governed by the laws of the State of Indiana; 

such a requirement may be unenforceable in the event of a conflict with the Act. In the 

event of a conflict of laws, the provisions of the Act, Chapter 19.100 RCW, shall prevail. 
 

2. Each provision of this Addendum shall be effective only to the extent that the jurisdictional 

requirements of the Act applicable to the provisions are met independently of this Addendum. To the extent 

this Addendum shall be deemed to be inconsistent with any terms or conditions of said Agreement or 

exhibits or attachments thereto, the terms of this Addendum shall govern. 
 

IN WITNESS WHEREOF, each of the undersigned hereby acknowledges having read this Addendum, 

and understands and consents to be bound by all of its terms. 

 
THR Fitness and Wellness Corporation d/b/a THR 
Fitness Franchise Company :  

By: _________________________  

Franchisee:  ____________________________  

By: _______________________________  

Title: ________________________   Title: ________________________________  
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WISCONSIN 
 

ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE DISCLOSURE DOCUMENT FOR THE STATE OF 

WISCONSIN 
 

1. The following is added to the end of the “Summary” sections of Item 17(h), titled “Cause 
defined - non-curable defaults”: 

 
 The Wisconsin Fair Dealership Law Title XIV-A Ch. 135, Section 135.01- 

135.07 may affect the termination provision of the Franchise Agreement. 
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ADDENDUM TO THR FITNESS AND WELLNESS CORPORATION D/B/A THR FITNESS 
FRANCHISE COMPANY ’S FRANCHISE  

AGREEMENT FOR THE STATE OF WISCONSIN 
 

This Addendum to the Franchise Agreement is agreed to this  day of  , 20 

 , is by and between 

THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company  and   

  

  

  and amends the Franchise Agreement between the parties dated as of the 

Effective Date (the “Agreement”). 

 
1. The Wisconsin Fair Dealership Law Title XIV-A Ch. 135, Sec. 135.01-135.07 shall supersede 

any conflicting terms of the Franchise Agreement. 

 
2. This provision of this Addendum shall be effective only to the extent that the jurisdictional 

requirements of the Wisconsin Fair Dealership Law applicable to the provisions are met independently of 

this Addendum. To the extent this Addendum shall be deemed to be inconsistent with any terms or 

conditions of said Franchise Agreement or exhibits or attachments thereto, the terms of this Addendum 

shall govern. 

 
IN WITNESS WHEREOF, each of the undersigned hereby acknowledges having read this 

Addendum, and understands and consents to be bound by all of its terms. 

 

THR Fitness and Wellness Corporation d/b/a 
THR Fitness Franchise Company : 

By:   

Title:   

Franchisee:   

By:   

Title:   
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EXHIBIT I 
FRANCHISE COMPLIANCE CERTIFICATION 

Please review each of the following questions and statements carefully and provide honest and complete 
responses to each. Do not sign or date this Certification the same day as the Receipt for the Franchise 
Disclosure Document; you should sign and date this Certification the same day you sign the 
Franchise Agreement.    
 

1. You had your first face-to-face meeting with our representative on:      
 
2. Did you sign a receipt for the FDD indicating the date you received it? 
 

☐ Yes          ☐ No 
 

 
3. Do you acknowledge and understand that no parent of ours promises to back us financially or 

otherwise guarantees our performance or commits to perform post-sale obligations for us? 
 

☐ Yes          ☐ No 
 
 
4. You signed the Franchise Agreement and Addendum (if any) and related agreements on 

____________, 2024 and acknowledge that no agreement or addendum is effective until signed 
and dated by us. 

 
 
The individuals signing below for the Franchisee constitute all of the executive officers, partners, share-
holders, investors and/or principals of the Franchisee, or constitute the duly authorized representatives or 
agents of the foregoing. 

 

FRANCHISEE:   
 
By: _____________________  

 
Title: ________________________                                                              
Date: ______________________________  
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State Effective Dates 

The following states have franchise laws that require that the Franchise Disclosure Document 
be registered or filed with the state, or be exempt from registration: California, Hawaii, Illinois, 
Indiana, Maryland, Michigan, Minnesota, New York, North Dakota, Rhode Island, South Dakota, 
Virginia, Washington, and Wisconsin.  

This document is effective and may be used in the following states, where the document is 
filed, registered or exempt from registration, as of the Effective Date stated below:  

State Effective Date 

California  

Hawaii  

Illinois  

Indiana  

Maryland  

Michigan  

Minnesota  

New York  

North Dakota  

Rhode Island  

South Dakota  

Virginia  

Washington  

Wisconsin  

 
Other states may require registration, filing, or exemption of a franchise under other laws, such as those 
that regulate the offer and sale of business opportunities or seller-assisted marketing plans. 



173942555v2 
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EXHIBIT J 
FRANCHISE DISCLOSURE DOCUMENT RECEIPT (COPY 1) 

This Disclosure Document summarizes certain provisions of the Franchise Agreement and other information in 
plain language. Read this Disclosure Document and all agreements carefully.  
 
If THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company  offers you a franchise, it must 
provide this Disclosure Document to you 14 calendar-days before you sign a binding agreement with, or make a 
payment to, the franchisor or an affiliate in connection with the proposed franchise sale. The delivery of the 
Disclosure Document is to be received at the earlier of the first personal meeting or 10 business days before the 
execution of the franchise or other agreement or the payment of any consideration that relates to the franchise 
relationship in the State of New York. 
 
If THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company  does not deliver this Disclosure 
Document on time or if it contains a false or misleading statement, or a material omission, a violation of federal and 
state law may have occurred and should be reported to the Federal Trade Commission, Washington, DC 20580 and 
the State Administrator listed in Exhibit A. 
 
The following are the names, principal business addresses, and telephone numbers of each franchise seller offering 
the franchise. Franchisor will check the name of the person who offered the franchise.  
 

Ashish Kalgaonkar 
East 96th Street 
Suite N 
Indianapolis, IN, 46240 
317-650-7968 

 
 

 
This Disclosure Document includes the following Exhibits: 
 
Exhibit A – List of State Administrators 
Exhibit B – Franchise Agreement and Exhibits 
Exhibit C – List of Current Franchisees 
Exhibit D -- List of Franchisees Who Have Left the System 
Exhibit E – Operations Manual-Table of Contents 
Exhibit F – Financial Statements 
Exhibit G – List of Agents for Service of Process 
Exhibit H – State Specific Disclosures and State Specific Addenda to Agreements 
Exhibit I – Franchise Compliance Certification 
Exhibit J -- Disclosure Document Receipt (last page of Disclosure Document) 
 
Please sign and print your name below, date and return one copy of this receipt to THR Fitness and Wellness 
Corporation d/b/a THR Fitness Franchise Company  at ash@thehotroom.com and keep the other for your records. 
By signing and dating below you acknowledge that you have received this Franchise Disclosure Document 
(Issuance Date of June 27, 2025). 
 
  
Date of Receipt    
________________________________ 
Print Name 

   
Signature 

mailto:ash@thehotroom.com
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EXHIBIT J 
FRANCHISE DISCLOSURE DOCUMENT RECEIPT (COPY 2) 

This Disclosure Document summarizes certain provisions of the Franchise Agreement and other information in 
plain language. Read this Disclosure Document and all agreements carefully.  
 
If THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company  offers you a franchise, it must 
provide this Disclosure Document to you 14 calendar-days before you sign a binding agreement with, or make a 
payment to, the franchisor or an affiliate in connection with the proposed franchise sale. The delivery of the 
Disclosure Document is to be received at the earlier of the first personal meeting or 10 business days before the 
execution of the franchise or other agreement or the payment of any consideration that relates to the franchise 
relationship in the State of New York. 
 
If THR Fitness and Wellness Corporation d/b/a THR Fitness Franchise Company  does not deliver this Disclosure 
Document on time or if it contains a false or misleading statement, or a material omission, a violation of federal and 
state law may have occurred and should be reported to the Federal Trade Commission, Washington, DC 20580 and 
the State Administrator listed in Exhibit A. 
 
The following are the names, principal business addresses, and telephone numbers of each franchise seller offering 
the franchise. Franchisor will check the name of the person who offered the franchise.  
 

Ashish Kalgaonkar 
East 96th Street 
Suite N 
Indianapolis, IN, 46240 
317-650-7968 

 
 

 
This Disclosure Document includes the following Exhibits: 
 
Exhibit A – List of State Administrators 
Exhibit B – Franchise Agreement and Exhibits 
Exhibit C – List of Current Franchisees 
Exhibit D -- List of Franchisees Who Have Left the System 
Exhibit E – Operations Manual-Table of Contents 
Exhibit F – Financial Statements 
Exhibit G – List of Agents for Service of Process 
Exhibit H – State Specific Disclosures and State Specific Addenda to Agreements 
Exhibit I – Franchise Compliance Certification 
Exhibit J -- Disclosure Document Receipt (last page of Disclosure Document) 
 
Please sign and print your name below, date and return one copy of this receipt to THR Fitness and Wellness 
Corporation d/b/a THR Fitness Franchise Company  at ash@thehotroom.com and keep the other for your records. 
By signing and dating below you acknowledge that you have received this Franchise Disclosure Document 
(Issuance Date of June 27, 2025). 
 
  
Date of Receipt   
    
________________________________ 
Print Name 

   
Signature 

mailto:ash@thehotroom.com
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