FRANCHISE DISCLOSURE DOCUMENT
SALAD HOUSE FRANCHISING LLC
a New Jersey limited liability company
133 Prospect Street, Suite 1
Westfield, New Jersey 07092
www.thesaladhouse.com

SALAD HOUSE

FRESH SALADS & WRAPS < SPECIALTY SANDWICHES

The franchised business you will own and operate is The Salad House restaurant (the “Restaurant”).
The Restaurant offers fresh salads and other food prepared to order and served quickly for dine-in,
delivery or carry-out customers, including, without limitation, salads, soups, wraps, pizza, and other
dishes; pre-packaged foods and beverages; and catering services.

The total investment necessary to begin operation of a Restaurant ranges from $263,393 to $554,900.
This includes $40,000 that must be paid to the franchisor or affiliate.

We offer qualified individuals the right to own and operate two or more Restaurants in a designated
development area by entering into an Area Development Agreement (“ADA”). The total initial
investment necessary to begin operating under the ADA will vary depending on the number of
Restaurants to be opened in your designated development area. The development fee due under the
ADA depends on the total number of Restaurants you are required to open under the ADA and is
calculated as follows: (i) $40,000 for the initial Restaurant; plus (ii) $30,000 for each additional
Restaurant you are required to open under the ADA. The total invest necessary to begin operation of
two units under the ADA ranges from $516,786 to $1,099,800. This includes $70,000 for two units
that must be paid to the franchisor or affiliate.

This Disclosure Document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this Disclosure Document and all accompanying agreements
carefully. You must receive this Disclosure Document at least 14 calendar-days before you sign
a binding agreement with, or make any payment to, the franchisor or an affiliate in connection
with the proposed franchise sale. Note, however, that no governmental agency has verified the
information contained in this document.

You may wish to receive your Disclosure Document in another format that is more convenient for
you. To discuss the availability of disclosures in different formats, please contact Megan McAleer
at 133 Prospect Street, Suite 1, Westfield, New Jersey, 07092, or at franchise @thesaladhouse.com.

The terms of your contract will govern your franchise relationship. Do not rely on this Disclosure

Document alone to understand your contract. Read all of your contracts carefully. Show your
contract and this Disclosure Document to an advisor, like a lawyer or an accountant.
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Buying a franchise is a complex investment. The information in this Disclosure Document can
help you make up your mind. More information on franchising, such as “A Consumer’s Guide to
Buying a Franchise,” which can help you understand how to use this Disclosure Document, is
available from the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or
by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington, D.C., 20580. You can also
visit the FTC’s home page at www.ftc.gov for additional information. Call your state agency or
visit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: April 29, 2022
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

Item 19 may give you information about outlet sales, costs,
profits or losses. You should also try to obtain this
information from others, like current and former
franchisees. You can find their names and contact
information in Item 20 or Exhibits D and E.

How much will | need to
invest?

Items 5 and 6 list fees you will be paying to the franchisor
or at the franchisor’s direction. Item 7 lists the initial
investment to open. Item 8 describes the suppliers you
must use.

Does the franchisor have the
financial ability in provide
support to my business?

Item 21 or Exhibit F includes financial statements. Review
these statements carefully.

Is the franchise system stable,
growing, or shrinking?

Item 20 summarizes the recent history of the number of
company-owned and franchised outlets.

Will my business be the only
Salad House business in my
area?

Item 12 and the “territory” provisions in the franchise
agreement describe whether the franchisor and other
franchisees can compete with you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material litigation or
bankruptcy proceedings.

What’s it like to be a Salad
House franchisee?

Item 20 or Exhibits D and E list current and former
franchisees. You can contact them to ask about their
experiences.

What else should | know?

These questions are only a few things you should look for.
Review all 23 Items and all Exhibits in this disclosure
document to better understand this franchise opportunity.
See the table of contents.
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“What You Need to Know About Franchising Generally”

Continuing responsibility to pay fees. You may have to pay royalties and other fees even
if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to
make additional investments in your franchise business or may harm your franchise
business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions. Some
examples may include controlling your location, your access to customers, what you sell,
how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may
have to sign a new agreement with different terms and conditions in order to continue to
operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord
or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the agency
information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda. See
the Table of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise
Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The franchise agreement requires you to resolve
disputes with the franchisor by mediation, arbitration, and/or litigation only in New
Jersey. Out-of-state mediation, arbitration, or litigation may force you to accept a
less favorable settlement for disputes. It may also cost more to mediate, arbitrate, or
litigate with the franchisor in New Jersey than in your own state.

2. Financial Condition. The franchisor’s financial condition as reflected in its
financial statements (see Item 21), calls into question the franchisor’s financial
ability to provide services to you.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.

Salad House FDD 2022 E



SALAD HOUSE FRANCHISING LLC
FRANCHISE DISCLOSURE DOCUMENT

TABLE OF CONTENTS
ITEM 1 THE FRANCHISOR AND ANY PARENTS, PREDECESSORS AND
AFFILIATES L. 1
ITEM 2 BUSINESS EXPERIENCE ..ot 3
ITEM 3 LITIGATION .....oooiiiii s 4
ITEM 4 BANKRUPTCY e 4
ITEM5 INITIAL FEES....coi s 4
ITEM 6 OTHER FEES ... oo 6
ITEM 7 ESTIMATED INITIAL INVESTMENT .....ccoiiiiiiiii 12
ITEM 8 RESTRICTIONS ON SOURCES OF SERVICES AND PRODUCTS................. 17
ITEMO FRANCHISEE’S OBLIGATIONS ......coooiiiiiiiii 22
ITEM 10 FINANCING. ... 23
ITEM 11 FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS
AND TRAINING. ...t 23
ITEM 12 TERRITORY o 36
ITEM 13 TRADEMARKS ... 39
ITEM 14 PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION................ 42
ITEM 15 OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF THE
FRANCHISED RESTAURANT ....ooiiiiii e 43
ITEM 16 RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL .........ccccovvieee. 43
ITEM 17 THE FRANCHISE RELATIONSHIP .....ccooiiiii 44
ITEM 18 PUBLIC FIGURES. ..ot 49
ITEM 19 FINANCIAL PERFORMANCE REPRESENTATIONS ..o, 49
ITEM 20 OUTLETS AND FRANCHISEE INFORMATION .....cccooiiieiiiiiienee e, ol
ITEM 21 FINANCIAL STATEMENTS ..o 53
ITEM 22 CONTRACTS bbbt b e ne e 53
ITEM 23 RECEIPTS ..o 53
EXHIBITS
A LIST OF STATE ADMINISTRATORS/AGENTS FOR SERVICE OF PROCESS
B. FRANCHISE AGREEMENT
C. AREA DEVELOPMENT AGREEMENT
D. CURRENT FRANCHISEES
E. FORMER FRANCHISEES
F. FINANCIAL STATEMENTS
G. SAMPLE GENERAL RELEASE
H. OPERATIONS MANUAL TABLE OF CONTENTS
l. STATE SPECIFIC ADDENDA

Salad House FDD 2022 E

Vi



ITEM1 THE FRANCHISOR AND ANY PARENTS, PREDECESSORS AND
AFFILIATES

The Franchisor is Salad House Franchising LLC, which will be referred to as “SHEF”, “we”, “our”,
or “us”. The terms “you” and “your" refer to the person, corporation, limited liability company,
partnership or other legal entity that is granted a franchise (as well as the direct or indirect owners
of any corporation, limited liability company, partnership or other legal entity that becomes a
franchisee).

The Franchisor

We are a New Jersey limited liability company formed on October 5, 2016. We have offered
franchises since October 2016. Our principal place of business is 133 Prospect Street, Suite 1,
Westfield, New Jersey, 07092. We conduct business as Salad House Franchising LLC. We do not
operate a business of the type to be operated by your franchisees. We have not conducted business
in any other line of business and we have not offered franchises in any other line of business.

Our Parents, Predecessors and Affiliates

We do not have any parent companies, predecessors, or affiliates that offer franchises in any line
of business, or that offer, sell, or provide products or services to our franchisees.

As disclosed in Item 13, our affiliate, Salad House IP, LLC, owns the proprietary marks, including
the The Salad House mark, and licenses them to us. Salad House IP, LLC was formed on October
5, 2016, and is located at our headquarters.

The Salad House Franchised Business

We offer the right to develop and operate casual restaurants offering fresh salads and other food
prepared to order and served quickly for dine-in, delivery or carry-out customers, including,
without limitation, salads, soups, wraps, pizza, and other dishes; pre-packaged foods and
beverages; and catering services (each a “Restaurant” or a “Franchised Business”). Restaurants
are required to offer customer pick-up and we require Restaurants to offer delivery service.
Restaurants are to be operated from an indoor structure that need not be free-standing, but vary in
size. The Restaurant will operate under our designated proprietary trade names, trademarks and
service marks, including The Salad House (the “Mark”). We have the right to change, substitute,
alter, modify and/or supplement the Mark at any time, in our sole discretion. There is no limitation
on our right to do so.

If you are approved as a franchisee, you will sign the Salad House Franchising, LLC Franchise
Agreement, under which you will have the right and obligation to develop and operate a single
Restaurant under the terms of the Franchise Agreement.

In addition to our single-unit offering, we grant qualified individuals the right to own and operate

multiple Restaurants through an Area Development Agreement (the “ADA”). If you sign an ADA,
you are required to develop a certain number of Franchised Businesses in the area designated in
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the ADA as the “Development Area” in accordance with the development schedule attached to the
ADA (the “Development Schedule”). A copy of the ADA is attached as Exhibit C. Under the
ADA, before you sign a lease agreement for each of the locations you commit to open under the
ADA, you must demonstrate that you meet our then-current financial criteria for new franchisees,
and that you are continuing to use all commercially reasonable efforts to meet your future
development obligations. If you do not meet our then-current financial criteria, or if you do not
establish that you are continuing to use all commercially reasonable efforts to meet your future
development obligation, you will not be permitted to continue with the development, opening and
operation of subsequent Restaurants and may lose any territorial protection granted to you under
the ADA. You must sign our then-current form of Franchise Agreement for each of the locations
you are obligated to develop under the ADA. For your second and each subsequent location, you
must pay the balance of our then-current franchise fee for each of the locations you are obligated
to develop under the ADA. The then-current Franchise Agreement may contain materially
different terms as compared to the form of Franchise Agreement attached to this FDD as Exhibit
B. We also have the right to require you to sign a general release as a condition to our granting
you the right to enter into your second and each subsequent Franchise Agreement. A current copy
of our form of sample general release is attached to this FDD as Exhibit G.

We may periodically make changes to the franchise system, including changes to the products and
services Restaurants are required to offer; standards; facility requirements; signage; equipment;
and fixture requirements. You may have to make additional investments in the franchised business
periodically during the term of the franchise if changes are made, or if your Restaurant’s equipment
or facilities wear out or become obsolete, or for other reasons, including changes in the system
standards. All Restaurants must be developed and operated to our specifications and standards.
You have no discretion in the products or services you sell. The franchise operates using our
standards, methods, procedures and specifications, called our “System.”

The typical Restaurants will be "in-line" stores or pad sites, meaning they are developed in strip
Restaurants or a retail lot adjacent to businesses and/or office buildings. Restaurants must consist
of approximately 1,200 to 2,500 square feet in size. We prefer the Restaurant to be located in a
space with ample parking, good visibility and visible signage.

System Restaurants are to feature our standards, specifications and procedures for operations;
distinctive exterior and interior design, signage, decor, color scheme, fixtures and furnishings;
proprietary recipes and methods of preparation and cooking; training and assistance; and
marketing programs; all of which we may change, improve upon, further develop or discontinue
at our discretion at any time.

As of our last fiscal year end, there were five Restaurants in operation, all of which are located in
New Jersey. Two of these Restaurants are owned and operated by our affiliates.

General Description of the Market and Competition

You compete with independent, franchised, national and local restaurants. The market for the types
of goods and services offered by Restaurants is well established and competitive. You will face
other business risks that could have an adverse effect on your business, including pricing policies of
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competitors, changes to laws or regulations, changes in supply, cost of and demand for products,
new technologies and competition that provide related products or services.

Requlations Specific to the Industry

We are not aware of any regulations specific to the industry in which The Salad House franchise
operates. You must, however, comply with all local, state and federal laws, regulations and licensing
requirements that apply to your Restaurant operations, including food handling requirements, health
regulations pertaining to restaurants, EEOC, OSHA, discrimination, employment and sexual
harassment laws. The regulations and requirements concern, among other things: the fitness and
adequacy of buildings and equipment; the appropriateness of materials and supplies; qualifications
of staff members; staff training and licensing; record-keeping; health, fire and safety standards;
disabilities of your employees and customers. The Americans with Disability Act of 1990 requires
readily accessible accommodation for disabled persons and therefore may affect your building
construction, site elements, entrance ramps, doors, seating, bathrooms, drinking facilities, etc. For
example, you must obtain real estate permits (such as zoning permits), real estate licenses and
operational licenses. There are also regulations that pertain to sanitation, labeling, food preparation,
food handling and food service. You are required to investigate and comply with all applicable laws,
rules and regulations, including local zoning requirements, which vary from jurisdiction to
jurisdiction. You alone are responsible for complying with all applicable laws and regulations
despite any advice or information that we may give you. You are strongly encouraged to consult
with an attorney concerning these and other local laws and ordinances that may affect your
Restaurant’s construction and operation.

Aagents for Service of Process

Our agents for service of process are listed on Exhibit A to this Disclosure Document.
ITEM 2 BUSINESS EXPERIENCE

Founder & CEO: Giuseppe Cioffi

Mr. Cioffi is the founder of The Salad House concept and has served as our CEO since our
inception. Mr. Cioffi owns an interest in and is employed by the affiliate entity that owns and
operates The Salad House location in Morristown, New Jersey, and Cioffi’s of Springfield (since
October 2001) located in Springfield, New Jersey. Mr. Cioffi, a 30+ year veteran of the restaurant
industry, earned his stripes as a dishwasher and worked his way up to co-owner of Cioffi’s Deli.
Mr. Cioffi previously owned an interest in an entity that owned and operated The Salad House
location in Millburn, New Jersey, through November 2019 before transferring ownership of the
restaurant to a franchisee. In 2022, he became a Board Member of “The Young Leaders” at
Cooperman Barnabas Medical Center.

Chairman: Gerald Eicke

Mr. Eicke has served as Chairman of The Salad House since February 2017. Mr. Eicke owns an
interest in and is employed by Ike Enterprises LLC, the affiliate entity that owns and operates The
Salad House location in Westfield, New Jersey. Mr. Eicke, a franchising veteran, is also a Master
Franchisee of Playa Bowls, a New Jersey-based smoothie bowl concept. Additionally, Mr. Eicke
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is a Founding Member of a New Jersey-based fitness franchise, Alpha Fit Club. Mr. Eicke
previously served as a Partner with YA Global Investments, LP in Mountainside, New Jersey,
from October 2001 to January 2017. Mr. Eicke served as Finance Chairman for the Downtown
Westfield Corporation from 2018 to 2021.

Chief Branding Officer: Tim Banos

Mr. Banos has served as our Chief Branding Officer since September 2021. Mr. Banos previously
held positions of Director of Brand Development and Chief of Staff since joining the company in
March of 2017. Mr. Banos is concurrently the Operating Partner of a New Jersey-based smoothie
franchise, Playa Bowls. Additionally, Mr. Banos is a Founding Partner of a New Jersey-based
fitness franchise, Alpha Fit Club. Mr. Banos previously was a teacher with the Edison Board of
Education in Edison, New Jersey, from September 2007 through February 2017, and was a Co-
Founder and General Manager of Full Count Academy in Middlesex, New Jersey, from September
2009 through September 2016.

Director of Business Development: Megan McAleer

Ms. McAleer has served as our Director of Business Development since August 2017. Ms.
McAleer is also the Operating Partner of Alpha Fit Club Red Bank in Red Bank, New Jersey.
Before joining the Salad House team, Ms. McAleer served as VP of Marketing and Investor
Relations for Yorkville Advisors in Mountainside, New Jersey, where she dealt with high-net-
worth individuals as well as institutional investors, from October 2010 through July 2016.

Vice President of Operations: Jarrod Bravo

Mr. Bravo serves as our Vice President of Operations, a position he has held since March 2015.
Mr. Bravo, a restaurant veteran of 15+ years, has been involved in the Salad House concept since
its founding in 2011 as Mr. Cioffi’s lead operator. Mr. Bravo is the Operating Partner of Salad
House of Montclair. Mr. Bravo served as the General Manager for The Salad House® restaurant
located in Morristown, New Jersey, since November 2011. Mr. Bravo previously served as General
Manager for The Salad House® location in Millburn, New Jersey, through November 2019, at
which time the restaurant was sold to a franchisee.

ITEM 3 LITIGATION

No litigation is required to be disclosed in this Item.

ITEMA4 BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.
ITEMS INITIAL FEES

Initial Franchise Fee

You must pay an Initial Franchise Fee of $40,000 to us for your Restaurant (the “Initial Franchise
Fee”). The Initial Franchise Fee is due in full upon signing the Franchise Agreement. The Initial
Franchise Fee is uniform and is non-refundable upon payment.
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The Initial Franchise Fee is compensation to us for our efforts in offering and selling a franchise to
you, for our franchise sales and marketing activities to promote the sale of a franchise to qualified
franchisees, our participation in the franchise sale, our legal compliance with franchise laws and
regulations, site selection assistance and guidelines, and/or the development and hosting of initial
training programs.

In the fiscal year 2021, we discounted the initial franchise fee for franchisees between $5,000 and
$22,000.

Existing Franchisee Discount

We will agree to reduce your Initial Franchise Fee to $30,000 for your second and each additional
Restaurant, if you are, at the time you enter into the Franchise Agreement for each additional
Restaurant, in compliance with any and all other Franchise Agreements entered into by and between
you and us.

Veteran’s Discount

In support of those who have served our country, if you are a qualified veteran of the U.S. Armed
Forces (a “Qualified Veteran™), an active member of the military or a spouse of a Qualified Veteran
or active member of the military, we will agree to reduce your Initial Franchise Fee to $30,000.

Referral Fee

We may pay a referral fee to existing franchisees that refer a prospective franchisee to us if the
prospect becomes a franchisee and opens a Restaurant. We may change or discontinue this program
at any time. Franchisees that refer prospective franchisees to us have no authority to make any
representations on our behalf, to bind us to any contract, accept any payments from, or to negotiate
on our behalf with prospective franchisees.

Except as disclosed in this Item, you are not required to pay any other fees to us and/or our affiliates
before you open your Restaurant.

Area Development Agreement

If you acquire rights under an ADA, you must pay an Area Development Fee based on the total
number of Restaurants you are obligated to open within the Development Area designated in your
ADA. We require you to pay a portion of the Area Development Fee when you sign the ADA in
consideration of the territorial rights granted. This amount is equal to $40,000 for the first location,
plus $30,000 multiplied by the total number of Restaurants you are obligated to develop under the
ADA (the “Initial Development Fee”). In addition to the Initial Development Fee, for the second
and each subsequent location you commit to open under the ADA, you must also pay the balance
of the then-current initial franchise fee at the earlier to occur of: (a) the date you sign a lease
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agreement for each such subsequent location; or (b) the lease execution deadline set forth in the

ADA for each such subsequent location.

The Initial Development Fee and subsequent initial franchise fees are deemed fully earned and
non-refundable upon payment. Except as otherwise disclosed in this Item, all fees described herein
are calculated and imposed uniformly on franchisees who purchase franchises under this
Disclosure Document.

ITEM 6 OTHER FEES
Type of Fee Amount Due Date Remarks
Royalty Fee 6% of gross sales Payable monthly You must pay the monthly
on or before the royalty fee directly to us. See
15" day of each definition of gross sales™
month
Brand Fund 1% of gross sales Payable monthly You pay the monthly Brand

Contribution

on the 15" day of
the subsequent
month

Fund Contribution to us.

Technology
Fee

Our then-current
technology fee;
Currently = $0

Payable monthly
on the 15" day of
the subsequent
month

We reserve the right to require
you to pay us a continuing
Technology Fee in the amount
we specify each month during
the term. The Technology Fee
may be used for technology
related purposes, including in
connection with the
development and maintenance
of one or more websites, the
development, installation and
maintenance of current and
future developed software,
mobile applications and other
technological platforms.

Audit

Cost of audit, plus
18% interest on the
underpayment
from the date of
the underpayment

Immediately upon
receipt of invoice.

We will have the right, at any
time, to audit or to have an
independent audit made of your
books and records. If an
inspection shows that any
payments have been understated
by you in any report to us, then
you must pay to us the amount
understated plus interest in the
amount of 18% per annum, or
the maximum rate permitted by
law, whichever is less. Audits

Salad House FDD 2022 E




Type of Fee Amount Due Date Remarks
are conducted at our expense,
however, if an audit shows an
underpayment by you of 2% or
more, then, in addition to
repayment of monies owed, with
interest, you must reimburse us
for all costs and expenses we
incur by for the audit, including
travel, lodging and wage
expenses, and reasonable
accounting and legal costs.
Interest on 18% per year or Upon invoice. Charges will be uniformly
Past Due the highest amount imposed on a state-by-state
Amounts allowed by basis in conformance with
applicable law, applicable state laws regulating
whichever is less interest rates.
Bank Charges Charges and fees When assessed If any EFT payment is not
and Fees assessed by banks honored by your bank for any
and third parties as reason, you are responsible for
a result of default the dishonored payment plus
in EFT payments any bank or other charges
incurred by or assessed upon us.
Costs of All costs, including Upon invoice. You are obligated to reimburse
enforcement total amount of us for costs and attorney’s fees
attorney’s fees incurred as a result of any act or
incurred as a result omission as well as for fees
of any act or incurred for enforcing this
omission as well as agreement.
fees incurred for
enforcing this
agreement.
Approval of $500 - $1,500, Time of evaluation Applies to the costs we expend
Products or approximately in our evaluation of new
Suppliers* suppliers you wish to purchase
from or products you wish to
purchase.
Product, See Item 8 See Item 8 You must buy products,
Equipment equipment and services from
and Services our designated and approved
Purchases suppliers whose items meet our
standards and specifications.
We reserve the right to be the
sole supplier of any product,
equipment and/or service. If we
exercise this right, you must
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Type of Fee

Amount

Due Date

Remarks

purchase the designated product,
equipment, and/or services from
us at the prices we specify,
which may include a mark-up.

Insurance Amount of unpaid Upon demand Payable to us only if you fail to
Policies premiums plus maintain required insurance
10% of the cost of coverage and we elect to obtain
the insurance coverage for you.
procured to
reimburse us for
our time and
expense in
obtaining the
policies
Successor $2,000 Upon expiration of You must pay us a successor
Franchise Fee the initial term franchise fee as a condition of
entering into a successor
franchise agreement for an
additional 5-year term on the
date your initial term expires.
Transfer Fee 25% of our then- Prior to Payable to us when you transfer
current initial consummation of your franchise. There is a
franchise fee the transfer. $1,000 charge if you submit a
proposed transfer to us for our
approval, but do not affect the
transfer. No charge if your
franchise is transferred to an
entity that you wholly own and
control during the first six
months of the Term. A $1,500
charge if you transfer your
franchise to a corporation or
limited liability company in
which you own a 100% interest.
Local $1,500 per month Monthly Uniformly Imposed. If you fail
Advertising or 1% of Gross expenditures to expend the local advertising
Deficiency Sales, whichever is required to be requirement as directed, we
Fee greater spent by you on have the right to require you to

local advertising.

pay us any unexpended amounts
to be used for advertising and
marketing in your local area.
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Type of Fee Amount Due Date Remarks
System Cost of As required If we make changes to our
Modifications implementation, System, you must adapt your
unlimited. business to conform to the
changes. Some examples of
changes include new equipment,
fixtures, software or
incorporation of new Marks.
Relocation $5,000 Upon receipt of If you request the right to
Fee our approval to relocate your Restaurant, and we
relocate. approved the relocation, you
must pay us a relocation fee of
$5,000.
Additional You will pay us Additional Members of your Franchisee
Hourly our designated Training — as Training Team in excess of
Training Fee? hourly rate and incurred before those we require to attend must
reimburse us for all beginning of pay our then-current training
out-of-pocket program. fees. You are responsible for all

expenses incurred
by our training
instructor,
including travel
expenses, food,
lodging and auto
rental.

Currently = $50
per hour

travel and living expenses for
you and your Franchisee
Training Team. We may require
you to attend or undergo
additional training during the
term of your franchise and we
may charge you additional
training fees for this additional
training.

System Currently, $0, but At the time of We reserve the right to hold
Conferences we reserve the registration. Non- System conferences, including

right to charge you refundable. mandatory conferences. We

a fee for have the right to charge you a

attendance at any fee to attend.

System conference

(which will not

exceed $1,000 per

person per

conference).
Temporary Currently, $300 to Each day that it If you breach the Franchise
Management $600 per day, plus applies Agreement or following the
Assistance our expenses and death or incapacity of an owner

costs

of the franchise, we may
temporarily manage your
franchised restaurant.

Indemnification

All costs including
actual attorneys’
fees

Upon demand

You must defend lawsuits at
your cost and hold us harmless
against lawsuits arising from
your operation of the franchised
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Type of Fee

Amount

Due Date

Remarks

restaurant. We also provide
indemnification to you for any
lawsuits or claims arising from
your authorized use of the Mark.

Liquidated
Damages

Aggregate Royalty
Fees and
Continuing Brand
Fund Contributions
due to us during
the 36-month
period immediately
preceding
termination

Upon termination

If the Franchise Agreement is
terminated as a result of your
default prior to the expiration of
the Term, you must pay us
liquidated damages equal to the
aggregate Royalty Fees and
Continuing Brand Fund
Contributions accrued under
your Franchise Agreement
during the 36 full calendar
months during which the
Restaurant was open and
operating immediately before
the termination date. If the
Restaurant has not been open
and operating for 36 months
before the termination date,
liquidated damages shall be
equal to the average monthly
Royalty Fees and Continuing
Brand Fund Contributions
accrued under the Franchise
Agreement for all months
during which the Restaurant was
open and operating multiplied
by 36. If there are less than 36
months remaining on the Term,
the liquidated damages shall be
calculated by multiplying the
amount calculated above by a
fraction, the numerator of which
is the number of calendar
months (including partial
months) remaining on the Term,
and the denominator of which is
36.

Non-
Compliance
Fee

Up to $500 per
incident

Upon demand

If you fail to comply with any of
your obligations under the
Franchise Agreement, and we
issue you a notice of default
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Type of Fee

Amount

Due Date

Remarks

(each a “Default Notice”), in
addition to any other right and
remedy we may have under the
Franchise Agreement and
applicable law, we have the
right to assess a Non-
Compliance Fee, which, if
assessed, will be due and
payable to us immediately upon
your receipt of the Default
Notice.

Taxes®

Amount of tax or

fee

When assessed

If any tax or fee (other than
federal or state income tax) is
imposed on us by any
government or governmental
agency due to our receipt of fees
you pay to us under the
Franchise Agreement, you must
pay us the amount of such tax or

fee as an additional franchise
fee.

NOTES

GENERAL NOTE  Unless otherwise stated, all fees imposed by, paid to and collected by us are
non-refundable. Except as otherwise disclosed in this Item, for all franchises offered pursuant to this
disclosure document, all fees described in this Item 6 are uniformly imposed, however, in some
circumstances under which we deem appropriate, we reserve the right to waive or reduce some or
all of these fees for a particular franchisee. We require that all fees payable to us be paid through an
electronic fund transfer, including automatic debits from your bank account(s), unless we specify
otherwise.

Note 1 "Gross Sales" shall mean all revenue derived from the sale of any and all products and
services, and all other income of every kind and nature, related in any way to the Franchised
Business, whether for cash or credit (and regardless of collection in the case of credit) and whether
or not such sales are made at or by the Franchised Business, including but not limited to catalog
or mail order sales, internet sales (or the like), sales to restaurants, clubs, hotels and the like, and
corporate gifts; provided, however, that you may deduct any sales taxes which were collected by
you as required by law.

We reserve the right to, in writing, approve granting franchises with lower royalty fees in
certain limited circumstances. Before varying from standard fees, we will take into account many
factors, including prior experience and financial capabilities. We may offer incentives in new or
developing markets. Incentives may be offered to new and/or existing franchisees. We anticipate
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that any reduced fees will only apply to franchisees who are in compliance with all of our
agreements and requirements. We are not currently offering an incentive program, but may do so
in the future. We reserve the right to cancel or modify any future incentive program we may offer.
You will not be entitled to receive the benefits of any such incentive programs unless agreed by
us in writing.

Note 2 You must pay all personal expenses incurred by your Franchise Training Team in attending
and providing the Initial Training Program, and for you and your employees in connection with
attendance at additional training programs or sessions, including costs and expenses of
transportation, lodging, meals, wages and employee benefits. SHF will not charge for the
attendance of your Franchise Training Team at the initial training program. Additional attendees
and additional training programs are at your cost and expense.

Note 3 If your state, or any governmental body in your state, charges a tax on the royalty we
receive from you, then you are required to pay an additional earned service fee equal to the amount
of this tax. This does not apply to any federal or income taxes we have to pay.

Note 4 We currently require you to pay all fees and sums due to us by electronic funds transfer
(EFT). You must provide us all of the bank and other forms we need to set up or change EFT
authorization. We will also require you to report your Gross Sales to us in the manner we
designate. Currently, you must report your Gross Sales electronically over the Internet via e-mail.
You must have computer equipment capable to accessing and using the electronic form. We
reserve the right to withdraw the electronic payment form at any time and designate another form
and payment procedure that you will be required to follow.

ITEM7 ESTIMATED INITIAL INVESTMENT

A. YOUR ESTIMATED INITIAL INVESTMENT — FRANCHISE AGREEMENT

TYPE OF METHOD TO WHOM
EXPENDITURE AMOUNT OF WHEN DUE PAYMENT ISTO
PAYMENT BE MADE
Initial Franchise Fee! $40,000 Lump Sum At signing of Us
Franchise
Agreement
Leasehold Improvements® | $100,000 to $175,000 | Lump Sum As Vendors/Designated
Incurred/Before | Suppliers/Service
Opening Providers
Kitchen Equipment? $4,200 to $150,000 As Incurred As Vendors/Designated
Incurred/Before | Suppliers
Opening
Grand Opening $5,000 As Incurred As Vendors/Designated
Advertising* Incurred/Before | Service Providers
Opening or
Relocation
Licenses & Permits® $5,000 to $7,000 Lump Sum Before Opening | Third Parties
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TYPE OF METHOD TO WHOM
EXPENDITURE AMOUNT OF WHEN DUE PAYMENT IS TO
PAYMENT BE MADE
Legal Expenses & $2,000 to $5,000 As Incurred Before Opening | Third Parties
Accounting
Prepaid Insurance $1,000 to $3,000 As Incurred Before Opening | Third Parties
Premiums®
Travel and Living $200 to $2,000 As Incurred During Training | Airlines, Hotels,
Expenses while Training’ Restaurants, Etc.
Real Estate Rental Fees — $9,000 to $25,000 Lump Sum As Incurred Service Providers
three months®
Opening Inventory® $5,000 to $8,000 Lump Sum As Incurred Designated Vendors
Utility Deposits $500 to $2,000 As Arranged | Before Beginning | Utility Company
Operations
Office Equipment, $5,000 to $10,000 As Arranged | Before Beginning | Suppliers
Furniture, Fixtures & Operations
Suppliest®
Signage $7,500 to $15,500 As Arranged | Before Beginning | Designated
Operations Suppliers
Uniforms $500 to $1,000 As Arranged | Before Beginning | Designated
Operations Suppliers
Audio/Video $8,000 to $12,000 As Arranged | Before Beginning | Designated
Operations Suppliers
POS™ $493 to $4,400 As Arranged | Before Beginning | Designated
Operations Suppliers
Additional Funds — first $70,000 to $90,000 Lump Sum As Incurred Service Providers;
three months*? Vendors; Suppliers;
Third Parties
TOTAL | $263,393 to $554,900
NOTES
GENERAL NOTE: The above chart lists estimates of the initial investment funds necessary to

open a The Salad House Restaurant. These are estimates only, as most costs are not within our control
and may change at frequent intervals. We cannot, and do not, guarantee that your costs will fall
within the stated ranges. These estimated ranges are based on market research and our affiliate’s
experience in developing the affiliate-owned Restaurants. Accordingly, these estimates are likely to
vary based on a number of factors, including your specific location and market. Costs are constantly
changing and your costs may be higher. You are strongly advised to diligently investigate all
potential costs with a qualified business advisor before proceeding with this investment to gain a
better understanding of your expected individual costs and expenses.
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Note 1 The Initial Franchise Fee for a Restaurant is $40,000. The Initial Franchise Fee is due and
payable in full when you sign the Franchise Agreement and is non-refundable under any
circumstances. See Item 5 for more details regarding the Initial Franchise Fee.

Note 2 The construction, leasehold improvements and real estate rental fees vary depending on a
number of factors including the size, location, existing leasehold improvements and costs of
construction in the area of the Restaurant. Your location must conform to our specifications. Costs
are influenced by local building standards and labor rates. If the premises are leased, the lessor’s
contribution toward the cost of construction, if any, may be a factor that will affect initial costs as
well as on-going rent. These costs will vary based on building size, configuration and condition
of the premises, material costs, construction costs, labor costs, installation costs, geographic
location, requirements imposed by government and distance from suppliers. Payments for building
or leasehold improvements are made to third party contractors and suppliers not related to us.
Payments to these contractors and suppliers are typically made as the services are received or when
the stages of work are completed. These payments are usually not refundable. Real estate/space
development costs vary considerably. Your costs can be higher depending on the site and code
requirements, and other factors.

Note 3 The estimated range for the kitchen equipment includes the current equipment items you
must purchase, finance or lease to open your Restaurant, including: ice machine, sandwich units,
refrigerated toss salad bar, sinks, worktable, slicer, deck pizza oven, burners, equipment stand,
griddle, fryer, exhaust hood, freezers, walk in cooler/freezer, and freight delivery set. If you choose
to purchase the kitchen equipment your estimated expenses will exceed the minimum range
amount and fall within the higher range estimate provided in the table. If you choose to finance
or lease the kitchen equipment the estimates range from $2,100 per month for 60 months to $4,400
per month for 24 months. If you secure an Approved Restaurant Location that was previously
operated as a restaurant, and space includes a functional hood and walk-in freezer that meets our
standards and specifications, you will not be required to acquire these items and under these
circumstances your estimated expenses for kitchen equipment may be lower than the range
provided in the table. The estimated purchase cost for an exhaust hood is approximately $20,000
and the estimated purchase cost for a walk-in freezer is approximately $20,000.

Note 4 You are responsible for Grand Opening Advertising fees at the time of opening of a
Restaurant as well if you relocate and/or the Restaurant to a new location.

Note 5 You are responsible for obtaining all necessary permits required for the development,
opening and operation of the Restaurant. The costs for permitting vary from location to location.

Note 6 You must purchase and maintain the types and amounts of insurance that we designate in
our Manuals or otherwise in writing. These policies must be written by a responsible carrier or
carriers acceptable to us, and must include, at a minimum (unless we specify otherwise), the
following:

Comprehensive General Liability Insurance, including broad from contractual liability,
broad form property damage, personal injury, advertising injury, completed operations and
products liability, with minimum limits of liability for each type of insurance of: $1,000,000 for
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general aggregate; $1,000,000 products-completed operations aggregate; $1,000,000 personal and
advertising injury, $1,000,000 each occurrence; $50,000 fire damage; $1,000 medical expense;
$1,000,000 liquor liability (if you are operating a Restaurant authorized to offer alcohol of any
kind); automobile liability insurance, including, without limitation, contractual liability coverage,
liability for autos owned, hired or borrowed (“owned auto” and ‘“hired auto” coverage,
respectively) and liability coverage for autos owned by others (“non-owned auto” coverage), with
limits of not less than $1,000,000 per occurrence of body injury and property damage combined,
together with an umbrella liability policy with minimum limits of $2,000,000 per occurrence;
worker’s compensation insurance as required under applicable law; Employer’s liability insurance
with minimum limits of $1,000,000; Umbrella excess liability insurance with minimum limits of
$2,000,000, and any other or increased amounts of insurance which we may, from time to time,
require.

You may, with our consent, have reasonable deductibles for the coverages described in the
previous paragraph. If you perform any construction, renovation, refurbishment or remodeling of
your Restaurant, you must also obtain Builder's All Risks insurance and performance and
completion bonds in forms and amounts, and written by a carrier or carriers, reasonably
satisfactory to us. You must provide us with a Certificate of Insurance evidencing these insurance
coverages before you begin construction and/or development of the Restaurant. All policies must
contain a waiver of subrogation in our favor, and must name us and any additional parties we
designate as additional insureds. You must maintain these insurance policies, in addition to any
other requirements we impose, throughout the term of the Franchise Agreement.

Note 7 The range in the chart is based upon three persons attending the training program. This
range increases if additional persons attend the training program.

Note 8 The estimate provided in the chart is based on our affiliate’s experience in developing and
operating the affiliate-owned Restaurants in New Jersey. Real estate rental fees vary extensively
depending upon your area and specific location. You are strongly advised to consult with a
business advisor to determine a more appropriate estimate of the real estate rental fees, costs and
expenses you are likely to incur in the area in which you wish to open a Restaurant before signing
the franchise agreement.

Note 9 The range in this chart represents an estimate for opening inventory requirements. Your
costs may vary depending on factors such as the size of the location and any upgrades or changes
in the specifications.

Note 10 The range includes an estimate of leasing and purchasing costs for tables, chairs,
countertops, counters, lighting, and supplies (including menus, office supplies, desktop computer
or laptop for back of the house office purposes). Your costs may vary and will depend upon, among
other things, the location and size of your Restaurant, and whether you decide to lease or purchase
certain equipment.

Note 11 You must acquire our designated POS System. You must acquire our designated POS
system from our designated supplier. Your POS system will include at least three terminals, three
printers, a router, and software. The POS System also includes an online ordering/system hook up
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and ongoing monthly software and support fees. The range in the chart reflects an estimate for the
monthly financing/lease estimate of $493.00 per month for a period of 36 months. We have
independent, unlimited access to both the POS system.

Note 12 The “Additional Funds” category includes estimated start-up costs calculated for a period
of three months, with additional operating capital to be available as may be needed during the
initial phase. These expenses do not include owner’s salary or draw. We cannot and do not
estimate when, or whether any franchisee will achieve a positive cash flow or profits during this
period, or any period. These amounts are estimates only and specific amounts will vary.

Note 13 This chart provides estimates of your initial start-up expenses and does not include
ongoing marketing and advertising expenses or percentage rent payable under the terms of your
lease. Depending on the size of the Store, these estimates may vary. These figures are estimates
only based upon our affiliate’s experience in developing and operating two affiliate-owned
locations. We cannot and do not guarantee that you will not have different or additional expenses
starting your business. Your costs will depend on your management skill, experience and business
acumen; local economic conditions; the local market for the Restaurant’s goods and services;
competition; and the sales level reached during the initial period. You are strongly advised to
review these figures carefully with a business advisor before making any decision to purchase the
franchise. All fees payable to us are non-refundable. The terms you negotiate with outside
suppliers or third parties govern the refundability of all payments to them.

Note 14 We do not offer direct or indirect financing. We do not guarantee your note, lease or any
other obligation. We do not have any agents or affiliates who offer financing directly or indirectly
to you.

B. YOUR ESTIMATED INITIAL INVESTMENT - AREA DEVELOPMENT
AGREEMENT!

If you sign an Area Development Agreement, you should review both the above tables of estimated
initial investment expenses applicable to Franchise Agreements as well as the following table of fees.

Type of Method of To Whom Payment
Expenditure AL Payment Wit (B Is to Be Made

Initial $40,000 for your first Lump sum,  [When you sign the |Company
Development  |Restaurant non- IArea Development
Fee? refundable  |Agreement
Initial $30,000 for each Lump sum,  [When you sign the |Company
Development [additional Restaurant after jnon- IArea Development
Fee? the first, that you commit [refundable  [Agreement

to open under the

development schedule
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Type of Method of To Whom Payment

Expenditure A Payment Hhine (B Is to Be Made
Initial $223,393 to $514,900 See Chart 7(A) above. The range is equal to the range of
Investment for the total from Chart 7(A) minus the $40,000 Initial
the First Development Fee, now accounted for in the row above in
Restaurant® Chart 7(B). See Note 3.
Initial $223,393 to $514,900 See Chart 7(A) above. The range is equal to the range of
Investment for the total from Chart 7(A) minus the $40,000 Initial
the Second Development Fee, now accounted for in the row above in
Restaurant® Chart 7(B). See Note 3

Total Initial  [$516,786 to $1,099,800 |In addition to the Initial Development Fee, you will incur
Investment  |(for a two-unit example) |initial investment expenses for the development and
opening of each Restaurant you are obligated to open under
the development schedule (including the initial franchise
fee due under the Franchise Agreement for the second and
each subsequent location). The current estimated initial
investment range for the development of a Restaurant is
disclosed in the above table and is subject to adjustment
and increase in the future.

Note 1 All fees and payments are non-refundable, unless otherwise stated or permitted by the
payee.

Note 2 The Initial Development Fee is described in greater detail in Item 5 of this FDD.

Note 3 This range represents the estimated initial investment for the development of your first
Restaurant under the ADA as of the issuance date of this Disclosure Document. The range does
not include any of the estimated costs or expenses you will incur in opening any additional
Restaurants you are obligated to open under the ADA. The estimated initial investment for each
Restaurant you are obligated to develop under the ADA is subject to change for future Restaurants,
based on our then current offer at the time of sale, and costs associated with the types of
expenditures listed in Chart 7(A) above. Also, as disclosed in Item 5, you must pay the balance of
our then-current initial franchise fee for your second and each subsequent Restaurant you are
obligated to open under the ADA. You will be required to enter into our then-current form of
franchise agreement for each Restaurant you are obligated to open under the ADA.

ITEM 8 RESTRICTIONS ON SOURCES OF SERVICES AND PRODUCTS

We have spent considerable time, effort and financial resources to develop The Salad House
franchise system (the "System™). We have established standards and specifications for most of the
goods and services used in the operation of the Restaurant. The System is subject to modification,
change and improvement going forward. You must conform to our System standards, including
high standards of quality, safety, cleanliness, appearance and service. We anticipate that our
standards will change over time. You must adhere to these changes. Our requirements are critical
to assure the quality, safety and consistency of the goods and services provided by Restaurants in
the System, and to protect and enhance the image of the Mark.

Salad House FDD 2022 E
17



You must, at your expense, construct, improve and operate the Restaurant under the System and
in accordance with our standards and specifications, as set forth in our Manual and other
publications we issue from time to time. You must, at your expense, purchase or lease, install and
use all fixtures, signage, equipment, furnishings, improvements, supplies, other products and items
(including point of sale, computer hardware and software, security systems), decor items, related
items and services we require, all of which must conform to the Manual and our standards,
specifications and other publications we issue from time to time. You may not install or permit to
be installed at the Restaurant any fixtures, furnishings, equipment, decor items, signs, games,
vending machines or other items that do not comply with our standards without our prior written
consent.

You must maintain in sufficient supply, use and sell at all times only the services, items, products,
materials, supplies and goods designated by us. You may not deviate from our standards and
specifications in any way without obtaining our written consent first, which we are not required to
give. You must sell and offer for sale only those items, products and services that we expressly
approve for sale in writing. You must offer for sale all programs, products and services we require
in the manner and style we require. You must immediately discontinue offering for sale any items,
products and/or services we may disapprove in writing at any time.

We have the right to, and expect to, supplement or modify the Manual and our standards,
specifications and other publications we issue in our sole discretion, at any time. We will provide
written notice to you of any charges.

We require you to purchase certain products, services, signs, furnishings, supplies, fixtures,
inventory, computer hardware and software, and equipment from distributors we have approved
or designated (collectively, "suppliers™). You must purchase all goods, items and services required
for the development and operation of the Restaurant from our approved or designated suppliers for
any given item of service. We will provide you with a list of suppliers, which list may change over
time.

Currently Required Purchase from Us or our Affiliates

As of the issuance date of this Disclosure Document, you are not currently required to purchase
any items from us. As of the issuance date of this Disclosure Document, you are not required to
purchase any other goods or services from us or our affiliates, however we reserve the right to
require you to purchase any item, good or service from us, our affiliates, and/or our designated
supplier, as we specify, in the future at any time. We and/or our affiliates will derive revenue and
other material consideration, including through mark-ups on your purchases, on account of these
and other purchases.

We may also derive revenue on account of your purchases from us, our affiliates and any other
supplier without limitation. The amount of markup and pricing for required purchases is subject to
the absolute discretion of the SHF. SHF will be free to act in its own self-interest without any
obligation to act reasonably or to act subject to any other standards of care limiting SHF’s rights.
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System Modifications

We have the right to supplement, improve and otherwise change the System at any time, including
in response to the opportunity to offer new services and products to customers of Restaurants
operating under the System, the experience of Restaurants over time and other factors. We will
have full control and discretion over any of these developments and you must comply with all
reasonable requirements, including offering and selling new or different products or services
specified by us. System modifications may be transmitted via the Internet, mail or through
modifications to the Manual.

Authorized Suppliers

We provide you with a list of all then-current approved suppliers and distributors during the
training program, or before you open your Restaurant. We may designate additional suppliers, or
remove any supplier from our approved list at any time. We reserve the right to purchase items
from us and/or our affiliates in the future. Currently, you must purchase the following items and
services from our designated suppliers: architecture, exterior and interior store signage, POS
system, credit card processing services, payroll services, certain salad dressings, uniforms, and
beverages.

Products/ltems Bearing the Marks

If you wish to purchase any items bearing the Marks, you must submit a sample of the items bearing
the Marks to us for approval before purchasing them from a third-party supplier. We reserve the
right to require you to purchase these and other items from us or a designated supplier in the future.

Derived Revenue

We may derive revenue on account of your purchases of any and all products, items, goods,
equipment, fixtures, furnishings and services. We and/or affiliates may charge you markups on any
item, product and service sold to you by us and/or our affiliates and there is no limitation on the
amount of any such markups.

Except as disclosed in this Item, as of the issuance date of this Disclosure Document, we have not
established any purchasing arrangements with designated suppliers and do not currently receive any
payments on the basis of required franchisee purchases. We reserve the right to establish purchasing
arrangements with designated suppliers and to receive payments and other consideration on the basis
of franchisee purchases at any time in the future.

There is currently one purchasing arrangement with Pepsi where Pepsi is our only approved soft
drink supplier. The agreement, signed on January 6, 2020, provides us with marketing support
funds based on case sales of approved products. We also receive new outlet support funds when
new locations open, and rebates for volume purchases based on case sales. We and our affiliates
will receive any and all of these rebates. We and our affiliates may collect and retain any or all of
these rebates, without restriction, and will earn revenue as a result of these rebates. We may also
choose to contribute these rebates to the Brand Development Fund, but if we do so it does not
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reduce or eliminate your requirement to pay the Brand Development Fee. As of December 31,
2021, we derived revenues of $2,832, or 1.1% of our total revenues of $261,792, resulting from
this arrangement with Pepsi.

Furniture, Fixtures and Equipment

You must lease or purchase furniture, fixtures, equipment, including point of sale and computer
hardware, software, security systems, inventory, signage, decor and services we require under
specifications set forth in the Confidential Operations Manual (the “Manual”).

You must at your expense, construct, improve and operate the Restaurant under the System and in
accordance with our standards and specifications as set forth in the Manual and other publications
we may issue from time to time. These specifications include standards and specifications for the
appearance, quality, price, performance and functionality. These standards and specifications will
be based on our affiliates’ experience in operating a Restaurant of the type we are franchising and
through research and testing. We may communicate our standards and specifications directly to
suppliers who wish to supply you with furniture, fixtures, equipment, inventory and signage under
specifications. We communicate our standards and specifications to you when we evaluate your
proposed location for the franchised Restaurant during training, before you conduct your grand
opening advertising, during on-site opening assistance, during periodic visits to your franchise
location and through the Manual (including periodic bulletins). We will periodically issue new
standards and specifications (if any) through written notices.

One of the individuals listed in Item 2 owns an interest in the franchisor company, which may
offer or sell products and services to franchisees. With the exception of this disclosed interest, as
of the issuance date of this Disclosure Document, no officer of the franchisor or anyone listed in
ITEM 2 has any ownership or other interest in any supplier.

New Products and Services, Review Criteria

If you would like to purchase any goods or services in establishing and operating the Restaurant
that we have not approved, (for goods and services that must meet our standards, specifications or
that require supplier approval), you must first send us sufficient information, specifications and
samples for us to determine whether the goods or services comply with our standards and
specifications or the supplier meets our approver supplier criteria. You must pay our expenses to
evaluate goods, services or suppliers. We anticipate the cost of testing to range from $500 to
$1,500. We will decide within a reasonable time (usually 30 days) after receiving the required
information whether you may purchase or lease the goods or services or from the supplier. Our
criteria for approving or revoking approval of suppliers include: the supplier's ability to provide
sufficient quantity of goods; quality of goods or services at competitive prices; production delivery
and capability; and dependability and general reputation. Our decision, however, to approve or
revoke approval of suppliers is subject to our sole and absolute discretion, without regard to any
standard of reasonableness or other standards of care limiting our rights.

Periodically, we may review our approval of any goods, services or suppliers. We will notify you
if we revoke our approval of goods, services or suppliers, and you must immediately stop
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purchasing disapproved goods or services, or must immediately stop purchasing from a
disapproved supplier. Additionally, we may, but are not required to, negotiate pricing
arrangements, including volume discounts on behalf of our franchisees with our suppliers. Volume
discounts may not be available to franchisees located in outlying markets that a particular supplier
does not serve in significant volume. Presently, there are no purchase or supply agreements in
effect and no purchasing or distribution cooperatives that you must join.

We estimate that approximately 85% to 95% of your expenditures for leases and purchases in
establishing your franchised Restaurant will be for goods and services that must be purchased from
us, our affiliates or an approved or designated supplier. We estimate that approximately 55% to
85% of your expenditures on an ongoing basis will be for goods and services that must be
purchased from us, our affiliates, or an approved supplier.

We do not guarantee the availability of independent sources of supply for any particular item,
product or service required to established or operate your Restaurant. We do not provide material
benefits to you (including renewal rights or the right to additional franchises) based on whether you
purchase through the sources we designate or approve. We have no purchasing or distribution
cooperatives serving our franchise System.

We must approve your Restaurant location and your lease agreement. The terms of the lease
agreement which you may be required to enter into for your Restaurant are described in Item 11
below.

At our request, you must sign a Security Agreement which creates a security interest for our benefit
in your inventory items, fixtures and equipment and other assets owned by you and used for the
operation of, or related to, your Restaurant, in order to secure your obligations to us. The Security
Agreement is included in Item 22 below of this Disclosure Document. You must sign a Collateral
Assignment of Lease agreement assigning all of your rights under your lease agreement to us, at our
option, if your Franchise Agreement is terminated or expires. The Collateral Assignment is included
in Item 22 of this Disclosure Document.

You must purchase and use the computer software services and electronic cash register system
designated by us from our designated supplier. See item 11 for additional disclosures relating to the
POS system. We reserve the right to change our supplier of software services and electronic cash
register system at any time. You must comply with all such changes at your sole cost and expense.

Insurance

You must obtain and maintain insurance, at your expense, as we require. See Iltem 11 for more
information on insurance requirements. You are also required to expend certain amounts on your
grand opening advertising and ongoing local advertising. All advertisements must be approved by
us in writing before use. You must provide us with proof of these expenditures.
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Pricing and Promotion Requirements

We reserve the right, subject to restrictions imposed under applicable law, to require Restaurants in
the System to offer all products, items and services at prices not to exceed the prices we publish from
time to time. We currently do not prohibit our franchisees from charging prices lower than our
suggested prices for any item and service; however, we reserve the right to do so in the future, to the
maximum extent allowed by applicable law.

Except as stated in this Item 8, there are no goods, services, supplies, equipment, computer hardware
and software or real estate which you must purchase or lease from us or our designee or from
suppliers approved by us.

ITEM9 FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It will

help you find more detailed information about your obligations in these agreements and in
other ITEMS of this Disclosure Document.

DISCLOSURE DOCUMENT

OBLIGATION SECTION IN AGREEMENT ITEM
Site Selection And Article 2 of the Franchise Item 7 and 11
Acquisition/Lease Agreement
Pre-Opening Sections 4.02, 4.03 and 8.04, Item 6, 7 and 8
Purchases/Leases 9.01 through 9.06 of the

Franchise Agreement

Site Development And Other
Pre-Opening Requirements

Article 2, 4 and 8 of the
Franchise Agreement

Items 6, 7 and 11

Initial And Ongoing Training

Sections 7.01 through 7.03 of
the Franchise Agreement

Item 11

Opening Sections 4.01.10 and 8.2 of the | Item 7,8 and 11
Franchise Agreement and
Section 1.2 of ADA

Fees Article 5 of the Franchise Items 5, 6 and 11

Agreement and Section 2.1 of
ADA

Compliance With Standards
And Policies/Operating Manual

Articles 8, 9 and 10 of the
Franchise Agreement

Item 8, 11, 14 and 16

Trademarks And Proprietary
Information

Article 10 of the Franchise
Agreement

Items 13 and 14

Restrictions On Articles 8 and 9 of the Item 16
Products/Services Offered Franchise Agreement

Warranty And Customer Article 8, Section 8.02.5 of the | Item 11
Service Requirements Franchise Agreement

Territorial Development And Section 1.2 of ADA Item 12
Sales Quotas

Ongoing Product/ Service Articles 8 and 9 of the Item 8 and 16

Purchases

Franchise Agreement
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DISCLOSURE DOCUMENT

OBLIGATION SECTION IN AGREEMENT ITEM
Maintenance, Appearance And | Articles 4 and 8 (including Item 8 and 11
Remodeling Requirements 8.03) of the Franchise
Agreement

Insurance Article 15 of the Franchise Items 7 and 8
Agreement

Advertising Article 14 of the Franchise Items 6 and 11
Agreement

Indemnification

Section 22.03 of the Franchise
Agreement and Section 9.4 of
the ADA

Item 6

Owner's participation/

Articles 8 and 9 of the

Items 11 and 15

Management/ Staffing Franchise Agreement

Records/Reports Article 13 of the Franchise Item 6
Agreement

Inspections/Audits Section 13.05 of the Franchise Items 6 and 11
Agreement

Transfer Article 16 of the Franchise Item 17
Agreement and Section 6 of
ADA

Renewal Section 3.02 of the Franchise Item 6 and 17
Agreement

Post-Termination Obligations Article 18 of the Franchise Item 6 and 17

Agreement and Section 5.3 of
ADA

Non-Competition Covenants

Article 18 and Article 19 of the
Franchise Agreement and
Section 7.1 of ADA

Item 12, 15 and 17

Dispute Resolution Article 25 of the Franchise Item 17
Agreement and Section 8 of
ADA

Security Interest Attachment 8 to the Franchise Item 8

Agreement

ITEM 10

ITEM 11
AND TRAINING

FINANCING

Pre-Opening Obligations

Before you open your Restaurant, we will do the following:

Salad House FDD 2022 E

23

We do not offer direct or indirect financing. We do not guarantee your note, lease or obligation.

FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS

Except as listed below, we are not required to provide you with any assistance.




1. We will make available to you, at no charge, standard specifications for the
construction of a prototypical Restaurant, including exterior and interior design and layout, display
requirements, fixtures, equipment and signage. You shall, at your expense, adapt the standard
specifications to the Restaurant. (Franchise Agreement Section 6.01.1, page 14).

2. We will provide an initial training program prior to the opening of the Franchised
Business for your Initial Training Team at the place we designate. (Franchise Agreement, Section
6.01.2, page 14).

3. We will provide to you, on loan, one copy of the Manual. (Franchise Agreement,
Section 6.01.4, page 14).

4. We will give you information and the identification of source from which you may
purchase certain products, signage and location collateral material. (Franchise Agreement, Section
6.01.5, page 14).

B. Although not obligated to do so, we may also:

1. Provide such other training programs, after the opening of the Restaurant as we, in
our sole discretion, deem appropriate. (Franchise Agreement, Section 6.02.1, page 15).

2. Provide such continuing advisory assistance to you in the operation of the
Franchised Business, after the opening of the Restaurant, as we, in our sole discretion, deem
advisable. (Franchise Agreement, Section 6.02.2, page 15).

3. Provide to you, periodically, as we, in our sole discretion, deem appropriate, advice
and written materials concerning techniques of managing and operating the Franchised Business,
including required and suggested inventory and sales instructions, new developments and
improvements in Restaurant layout and design, and new developments in services, merchandising
and packaging of products and services, however, we are not obligated to assist you in obtaining
your inventory. (Franchise Agreement, section 6.02.3, page 15).

Site Selection

A. You must find an approved location and secure a lease for the Restaurant within 90
days after you sign your Franchise Agreement. We do not select your site, however your location
must be approved by us. Factors considered for site selection approval include: location of the site
and its setting (free-standing building, shopping center, shopping mall, downtown location, etc.);
availability of parking; traffic patterns, visibility from main roads; availability, size and placement
of sighage; co-tenants in the shopping center or immediate area; accessibility to the site; condition
of the premises and how much build-out or construction it will need; area demographics; proximity
to competitive businesses; availability of utilities; and lease terms. We will use these and other
factors in determining the suitability of your proposed site for a Restaurant. We generally do not
own the premises and lease it to you. We shall approve or disapprove the proposed location within
30 days after the date that We receive all information that We reasonably request regarding the
proposed location. Once you find an approved location and secure a lease for the location, you will
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have 180 days to open your Restaurant. If you do not find a site (or if we are unable to agree on an
acceptable site) and open your Restaurant within the time periods required under your Franchise
Agreement, we have the right to terminate your Franchise Agreement. The Franchise Agreement
requires you to open for business no later than (a) 270 days after you sign the Franchise Agreement,
or (b) 180 days after you enter into a lease agreement for the Restaurant. (Franchise Agreement,
Section 17.02.1, page 40). At your request, we may assist you in finding an approved location,
however, our assistance will in no way constitute an assurance, representation or warranty of any
kind as to the suitability of the location, however, our assistance will in no way constitute an
assurance, representation or warranty of any kind as to the suitability of the location, or for any other
purpose. (Franchise Agreement, Section 2.02, page 5).

B. You must negotiate and obtain a lease agreement for the approved location at your
expense and sign and deliver to us a Collateral Assignment of your rights under the lease agreement
in order to secure your obligations and our rights under your Franchise Agreement. Y ou must submit
to us a copy of your lease before signing. We will require you to include certain provisions in your
lease agreement, including the provision outlined in C below. Any assistance we may provide in
negotiating your lease agreement, will in no way constitute an assurance, representation or warranty
of any kind as to the suitability for the lease agreement for the operation of the Restaurant or for any
other purpose. (Franchise Agreement, Section 2.02, page 5).

C. We require the inclusion of the following provisions in the lease agreement:
(Franchise Agreement, Section 2.02 pages 5-6)

1. A provision that restricts the use of the premises solely to the operation of
your Franchise;

2. A provision that, if you fail to timely pay all amounts due to us, or the
landlord, we have the right to charge and collect from you all resulting costs and expenses incurred
by and penalties imposed on us;

3. A provision that prohibits you from subleasing or assigning all or any part
of your rights or extending the term of or renewing the lease agreement without our prior consent;

4. A provision giving us the right to enter the premises to make modifications
necessary to protect the Proprietary Marks or the System or to cure any default under your
Franchise Agreement or the lease agreement;

5. A provision reserving to us the right to receive an assignment of the
leasehold interest upon the termination or expiration of the lease agreement or your Franchise
Agreement;

6. A provision requiring the landlord to provide SHF with written notices of
any defaults issued to you under the lease; and

7. Any other provision that SHF believes is necessary to protect its interests.
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C. If you enter into an ADA, we will designate your Development Area.

Plans and Specifications for your Restaurant

We provide to you, at no charge, standard, generic, prototypical plans and specifications for the
construction of your Restaurant, including design and layout, display requirements, fixtures,
equipment and signage. (Franchise Agreement, Section 6.01, page 14). You will then, at your
expense, have specific plans and specifications for construction or conversion of the space for the
Restaurant prepared by a licensed architect. You may request our assistance with the design layout
for the Restaurant, which we may provide at our discretion. We are not contractually obligated to
assist you with the design layout. Before you may begin construction, these plans and
specifications must be approved by us in writing. Any changes or modifications must also be
approved by us in writing. All construction and build-out costs will be at your sole expense.

You must ensure, before opening, that your Restaurant is accessible to, and useable by, persons
with disabilities, meets the Standards for Accessible Design for new construction in the ADA
Accessibility Guidelines (“ADAAG”) as may be amended from time to time, or any more stringent
accessibility standard under federal, state or local law. It is your responsibility to ensure that your
Restaurant is constructed in compliance with all applicable laws, rules and regulations.

You must perform all necessary construction of your Restaurant, and you must purchase and install
all fixtures, equipment and signs designated by us, at your expense. You must completely remodel
or refurbish your Restaurant, at our request, no more frequently than every 5 years unless you are
required by your lease or applicable law to do so more frequently. We are a start-up franchisor
and, as of the issuance date of this Disclosure Document, we have not imposed any remodeling or
refurbishment requirements. We cannot predict the range of costs and expenses associated with
any remodeling or refurbishment requirements. There are no limits on the costs and expenses you
may incur in complying with any remodeling or refurbishment requirements. We do not expect
that your costs and expenses you will incur in remodeling or refurbishing your Restaurant will
exceed the cost you incur in initially building out your Restaurant.

Estimated Opening Time Period

We expect that franchisees will typically open their Restaurants within four to eight months after
they sign their franchise agreements and typically two to five months after they find an approved
location and secure a lease for the location. The factors that affect this time are the ability to locate
a suitable site and obtain a lease, financing or building permits, zoning and local ordinances,
construction schedules, obtaining licenses and permits, weather conditions, shortages, and delayed
installation of equipment, fixtures and signs.

If you enter into an ADA, you will be required to open and operate the total number of Restaurants
identified in the Development Schedule by the deadlines stated in the schedule. If you do not meet
your development obligations, we have the right to terminate your ADA, in which case, you will
not have any further rights within the Development Area, except for any territory protections
granted under any Franchise Agreement then in effect. Additionally, if you do not meet our then-
current financial criteria, or if you fail to devote all commercially reasonable efforts to continue
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with the development of Restaurants under your ADA, we have the right to terminate your territory
rights.

Computer System

You must use all computer hardware and software applications that meet our specifications. You
must purchase our designated computer system. The current computer system includes the
following components: POS System, including hardware, touchscreens, router, port switches, and
printers for order receipts (“POS”). The POS software was not manufactured or produced
specifically for our franchise system. You are required to pay ongoing monthly software and
support fees to the POS System provider. As of the issuance date of this disclosure document, the
ongoing monthly software and support fees range from approximately $300 to $500 per month,
which includes the costs for any optional or required maintenance updating, upgrading or support
contracts. Additionally, the cost of the POS System, Security and Camera system is approximately
$8,500. There are no contractual limitations on the frequency and cost of upgrading or updating
your computer system. As of the issuance date of this disclosure document, our current supplier
for the POS system does not charge for annual updates, repairs or upgrades. You may be required
to update, repair or upgrade your POS system and components in the future. A franchisee’s
estimated annual cost for all optional or required maintenance, updating, upgrading or support
contracts for the POS System, Security and Camera system is approximately $12,100 to $14,500,
which totals include the initial $8,500 cost.

You use the computer to, among other things, keep sales, inventory and customer information. We
may independently access the information in your computer system to audit your sales or analyze
your operations. There are no contractual limitations on our rights to access your computer
information.

You must make reasonable upgrades and updates to your computer system, at our request and at
your expense. We need not assist you to obtain your computer hardware, software or related
services, i.e. maintenance, upgrades or repairs. Except as provided by the manufacturer's
warranties, neither we nor any third party has a contractual obligation to provide ongoing repairs,
upgrades or updates to your hardware or software.

If we change or modify our electronic point of sale system or computer system used in Stores, you
are required to change or modify your electronic point of sale or computer system to conform to
our new standards.

Operations Manual

We provide to you, on loan, one copy of the Manual, which contains mandatory and suggested
specifications, standards and procedures. (Franchise Agreement, Section 6.01.4, page 14). This
Manual is confidential, contains our trade secrets and remains our property. We may modify the
Manual, but the modification will not alter your status and rights under your Franchise Agreement.
(Franchise Agreement, Article 11, page 25). You are permitted to view the Manual at our offices
before signing the Franchise Agreement, but you must sign a confidentiality agreement before
doing so. The Table of Contents of our Manual is attached to this Disclosure Document as Exhibit
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H, which also shows the total number of pages devoted to each subject. Our Manual contains
approximately 260 pages exclusive of approximately forty electronic forms for your use.

We give you advice as to products and supplies, however, we are not required to assist you in
obtaining any products or supplies. (Franchise Agreement, Section 6, page 14)

We have no obligation to develop new products or services to be offered by you to your customers,
hire or train employees, improve or develop the franchised business, establish prices, establish or
use administrative, bookkeeping, accounting or inventory control procedures, or to resolve
operating problems encountered by you in the operation of your Restaurant. We need not provide
you with any other service or assistance before you open your Restaurant.

Ongoing Support

During your operation of the Restaurant, we provide you with advice regarding the management
and operation of your Franchise, to the extent that we deem necessary and desirable.

As we deem appropriate, we also issue updated information and revisions to the Manual as new
and improved methods, systems and procedures for the operation of your Franchise are developed
or adopted by us. (Franchise Agreement, Article 11, page 25).

Advertising Council

We have not currently established an advertising council (“Advertising Council”), but we reserve
the right to do so in the future. If we establish an Advertising Council, it will serve in an advisory
capacity to us with respect to certain advertising expenditures, including providing
advice/guidance on how to administer the Fund (if established in the future). At our discretion, the
Advertising Council may be comprised of our management representatives, employees, you and/or
other franchisees in the System. We will have the right to modify or dissolve an Advertising
Council (if created) at any time.

Brand Fund

You are required to pay us an ongoing Brand Fund Contribution of up to 1% of your Gross Sales
for advertising and marketing (the “Brand Fund Contribution”). You must pay your Brand Fund
Contribution to the Fund(s) on a monthly basis on the 15" day of each month. Payments shall be
made via ACH, electronic funds transfer, or, if we designate, by separate checks made payable to
SHF, its designee(s) or the Fund(s). Our current advertising is provided through a combination of
in-house services and regional and/or national agencies. We retain discretion in deciding upon
future sources for advertisement.

We will determine from time-to-time what portion of the Brand Fund Contribution you must (i)
contribute to the System Brand Fund (as defined below); (ii) contribute to a Regional Ad Fund (as
defined below); (iii) pay to us for Local Marketing Purposes (as defined below); or (iv) be spent
directly by you for Local Marketing Purposes. We reserve the right to amend and adjust the
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allocation of the Brand Fund Contribution upon 30 days written notice to you. You acknowledge
and agree that the Brand Fund Contribution may be used as follows:

System Brand Fund

At our sole discretion, the Brand Fund Contribution shall be paid to SHF, its designee(s) or one or
more funds to be used for the purpose of maximizing general public recognition and awareness of
Restaurants and the System (collectively, “System Brand Fund”), including, without limitation,
expenditures reasonably related to the production, creation, development, administration and
supervision of marketing and advertising programs and menu development for System
Restaurants. We do not represent or warrant that the Franchised Restaurant or any particular
Restaurant will benefit directly or pro rata from any marketing or advertising activity of any Fund,
including the System Brand Fund.

Regional Ad Funds

In addition to the establishment of the System Brand Fund, we have the right in our sole discretion
to establish one or more funds for the implementation of regional advertising programs intended
to increase general public recognition and acceptance of System Restaurants in specific regions.
Subject only to the limitation on the total amount of Brand Fund Contribution (1% of Gross Sales),
we may require you to contribute all or part of the Brand Fund Contribution to a regional fund
implemented in your regional area (“Regional Ad Fund”). Fees allocated to a Regional Ad Fund
will be used for the implementation, production, creation, development, administration and
supervision of regional marketing and advertising programs and menu development for System
Restaurants in the designated region. We do not represent or warrant that the Franchised Restaurant
or any particular Restaurant will benefit directly or pro rata from any marketing or advertising
activity of the Regional Ad Fund.

Local Marketing Purposes

We may require that some or all of the Brand Fund Contribution be paid to us or our designee, or
used directly by you, for marketing, advertising, sponsorships, public relations or promotions
specifically directed to or featuring the Franchised Restaurant in your local area (“Local Marketing
Purposes”). If we elect to have you directly spend a portion of the Brand Fund Contribution for
Local Marketing Purposes, you must submit to us for our review and approval, a marketing plan
specifically describing how you propose to spend the designated portion of the Brand Fund
Contribution for Local Marketing Purposes during each calendar quarter. If you do not spend the
designated amount for Local Marketing Purposes as we direct, we will have the right, in addition
to any and all other rights and remedies available under the Franchise Agreement or applicable
law, to require you to immediately pay all sums you were required to, but failed to expend: (a) to
one or more Funds established or designated by us, (b) to us to be used for Local Marketing
Purposes, or (c) to expend the Local Advertising Deficiency, as we direct, for Local Marketing
Purposes.

Salad House FDD 2022 E
29



Administration

We may administer the System Brand Fund or one or more Regional Ad Funds (each a “Fund”
and collectively, the “Funds”) ourselves, or designate or license a third party to do so. We may
change, dissolve or merge any of the Funds at any time, in our sole discretion. We have sole
discretion over the creative concepts, materials, media, type, nature, scope, frequency, place, form,
copy, layout and content of all national, regional, and local advertising paid out of the Funds; and
the Funds will be maintained and administered by us, or our designee, as follows:

The Funds are intended to maximize general public recognition and acceptance of the Marks for
the benefit of the System, and neither we, nor the Funds, are obligated to make expenditures for
you that are equivalent or proportionate to your contributions. We are not required to ensure that
you benefit directly or pro rata from the placement of advertising.

The Funds, all Brand Fund Contributions and contributions to the Funds, and any earnings by the
Funds, may pay for creating, producing, maintaining, administering, directing, conducting,
printing and preparing advertising, marketing, public relations and/or promotional programs and
materials, and any other activities which we believe will enhance the image of the System,
including the costs of preparing and conducting television, radio, Internet, mobile applications,
magazine, newspaper and other media advertising campaigns; developing and/or hosting an
Internet web page or similar activities; conducting market research; providing other marketing
materials to franchisees; direct mail advertising; on-line Internet advertising and marketing
including click-through charges paid to search engines, sources of banner advertising and host
sites; marketing surveys and other public relations activities; employing advertising and/or public
relations agencies; printing and production costs; purchasing promotional items, conducting and
administering visual merchandising, promotions and merchandising programs; and providing
promotional and other marketing materials and services. Advertising may be local, regional or
national, in any type of media, including Internet, print, radio and/or television.

Brand Fund Contributions contributed to the Funds may also be used to provide rebates or
reimbursements to you for local expenditures on products, services or improvements, approved in
advance by us, which we believe will promote general public awareness and favorable support for
the System. We have no obligation to segregate Brand Fund Contribution payments or maintain
accounts separate from our other funds. Brand Fund Contributions may be commingled with funds
in our general accounts. We expect to use an amount equal to all contributions made in any fiscal
year, but any monies remaining in any Funds at the end of any year will carry over to the next year.
We expect to use any interest or other earnings of the Funds before using current contributions,
but are not required to do so.

We are not required to prepare or provide you with any statements relating to the Brand Fund
Contribution, the Funds or expenditures of the Funds, although we may do so at our option. The
Funds will not be audited, unless we decide, in our sole discretion, to require an audit. If we choose
to require an audit, all expenses for the audit will be paid out of Brand Fund Contributions
contributed to the Funds. We may, but are not required to, create internally prepared, periodic
statements of operations for the Funds. These statements, if created, may be made available to you,
upon your reasonable prior written request.
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We have the right to terminate any one or more of the Funds at any time. If a Fund is terminated,
we are not required to return any Brand Fund Contribution contributed to any such terminated
Fund by you and will expend any retained contributions for the terminated Fund for System
advertising purposes. None of the Brand Fund Contributions paid to us are refundable at any time,
including upon termination or expiration of the Franchise Agreement.

We may use the Brand Fund Contributions and Fund contributions to pay: the salaries and benefits
of personnel who manage, administer and/or work the Fund(s) and its activities; administrative
costs, travel expenses, meeting costs, overhead costs and expenses; a management fee payable to
us, an affiliate and/or our designee; taxes on Brand Fund Contributions and contributions; market
research; public relations; and the creation, preparation and production of advertising, promotions
and marketing materials. We are not required to spend any of your Brand Fund Contributions and
Fund contribution in your Protected Territory you are granted under your Franchise Agreement.

The Fund is not a trust. We have no fiduciary obligation to you for administering the Fund or for
any other reason. We will not use Brand Fund Contributions principally to develop materials and
programs to solicit franchisees. However, media, materials and programs prepared using Brand
Fund Contributions and Fund contributions may describe our franchise program, reference the
availability of franchises and related information and process franchise leads.

We may structure the Fund(s) organization and administration in any way that we determine. We
may organize or reorganize the Fund into a separate entity as we deem appropriate and we may
transfer all Brand Fund Contributions and Fund contributions and assets to the entity. We may
require you to pay the Brand Fund Contributions directly to the entity.

During our fiscal year ended December 31, 2021, 19% of the Brand Fund Contributions were spent
on production, 2% on media placement, .1% on administrative expenses, 8% to solicit new
franchise sales and 71% on other expenses including Ad/M/PR.

Local Marketing

You must expend the greater of $1,500 or 1% of Gross Sales each month on local advertising,
marketing, sponsorships, public relations and promotions specifically identifying or featuring your
Restaurant in your local area (your “Local Marketing Expenditure Requirement”). Expenses for
employee salaries, wages, travel expenses, and menu printing and/or distribution do not count
towards your Local Marketing Expenditure Requirement. We reserve the right to require you to
submit to us, on a quarterly or monthly basis as we designate, a local marketing plan specifically
describing how you propose to spend Local Marketing Expenditure Requirement.

If you do not meet your Local Marketing Expenditure Requirement, or if you fail to otherwise
comply with your local marketing obligations, we have the right, in addition to any and all other
rights and remedies available to us under the Franchise Agreement and applicable law, to ()
require you to immediately pay all sums you were required to, but failed to expend (“Local
Adpvertising Deficiency”), to the Fund, (b) require you to spend the Local Advertising Deficiency
in the manner designated or approved by us for local marketing purposes, or (c) require you to
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immediately pay the Local Advertising Deficiency to us to be expended by us or our designee
directly in your Restaurant’s area for local marketing purposes.

Cooperative Advertising

We encourage the formation and operation of franchisee cooperative advertising associations (each
a “Co-op”). If formed, each Co-op will be organized for the exclusive purpose of administering
advertising, marketing efforts and programs for use by the members, and attempt to maximize the
efficient use of local advertising media. Membership for each Co-op is defined by region, you
must participate in the Co-op or lose your right to vote as to decisions regarding advertising and
marketing efforts and programs. In no event will you be required to be a member of more than one
Co-op. We have the right to require any Co-op to be organized and governed (a) in a form and
manner approved in advance by us in writing, and (b) for the exclusive purpose of administering
regional advertising programs and developing, subject to our approval, standardized promotional
materials for use by the members in local advertising. Any Franchisor-owned Restaurant that is
located within the Co-op region will not be required to contribute to the Co-op. Franchisees will
have the opportunity to review certain advertising and marketing documents in connection with
the advertising and marketing programs the Co-op participates in.

The payments you make to a Co-op will be equal to your local marketing requirement and may be
applied by you toward satisfaction of your local marketing requirement. If the amount you
contribute to a Cooperative is less than your local marketing requirement, you must still spend the
difference locally.

If the Co-op operates according to written documents, we must approve such documents, and a
copy of the Co-op documents applicable to the geographic area in which your Restaurant will be
located will be provided to you upon request.

No advertising or promotional plans or materials may be used by any Co-op, or furnished to its
members, without our prior approval. We, in our sole discretion, may grant to any franchisee an
exemption for any length of time from the requirement of membership in a Co-op, and/or from the
obligation to contribute to the Co-op (including a reduction, deferral or waiver of such
contribution), on written request of the franchisee stating reasons supporting the exemption. Our
decision concerning such request for exemption shall be final. As of the issuance date of this
Disclosure Document, you are not required to participate in any local or regional advertising
cooperatives; however, we reserve the right to require your participation in the future.

Promotional Programs

We have the right to create national, regional and/or local promotional programs that involve
giveaways and/or sales at specified prices for the time periods we designate. We may develop
digital promotions, social media promotions, customer loyalty programs, gift card programs,
coupons and similar programs for time period we designate.

Salad House FDD 2022 E
32



Grand Opening Advertising Campaign

You must conduct a Grand Opening Advertising Campaign for your Restaurant and expend $5,000
in the manner we specify or approve (the “Grand Opening Advertising Expenditure”). We may
designate an approved supplier of local advertising and marketing services and may require you
to engage that supplier’s services in connection with the Grand Opening of your Restaurant. We
may require you to expend the Grand Opening Advertising Expenditure in accordance with any
approved or designated supplier’s Grand Opening advertising program. You are required to
prepare and submit to us a written plan detailing the grand opening advertising campaign no later
than 30 days before the Restaurant’s scheduled grand opening. If we consent to the relocation of
your Restaurant, you are responsible for the Grand Opening Advertising Expenditure in connection
with the relocated Restaurant. Within four months following the date the Restaurant opens for
business, you must furnish us evidence as we may reasonably require to verify your compliance
with the Grand Opening Expenditure requirements.

Use of Your Own Advertising Material including Electronic Media

You may develop advertising and promotional materials for your own use, however, we must
approve all advertising promotional materials before you use them. If we do not approve or
disapprove your proposed materials within 15 days of your submission, they will be deemed
approved. We may require that a "tag line", stating that franchise and/or career opportunities are
available, be included in any advertising.

You are prohibited from using the Marks and listing, marketing, advertising, or otherwise
promoting your Franchised Business on or through the Internet, any social media site, mobile
application, networking website, electronic media, or any emerging or future developed media
outlet or platform, including Facebook®, Snap Chat, Twitter®, LinkedIn®, Living Social®,
Instagram®, Groupon®, YouTube, Pinterest, Foursquare, Yelp, Google, Yahoo, or any similar
sites, without our prior written consent in each instance. We may withhold our consent for any
reason and we may condition our consent on your compliance with our designated methods,
procedures, rules and regulations. You may not post any content on the Internet, electronic media,
mobile applications, social media or any future developed media outlet relating to the Restaurant
or the System without first (a) obtaining our prior written consent (which we may grant or refuse
in our sole and absolute discretion) and (b) complying with any and all restrictions, terms and
conditions we impose. You must comply with any and all policies, terms and conditions we
designate, including those related to privacy and security. We have the right to establish any
requirement we deem appropriate, including a requirement that your only presence on the Internet
will be through one or more web pages that we establish on our website.

We have the right to establish a website or other electronic system providing private and secure
communications between us, our franchisees and other persons and entities that we deem
appropriate. If we require, you must establish and maintain access to the extranet in the manner
we designate. We may periodically prepare agreements and policies concerning use of any
extranet that you must acknowledge and sign.
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Training

The training program we currently offer, which is subject to modification at any time, consists of
the following:

We provide you an initial training program that covers material aspects of the operation of the
Restaurant. The topics covered are listed in the chart below. The following persons are required to
attend and complete the initial training program: you (or one of your owners if you are a legal entity),
and your designated manager (you may serve as the designated manager) (collectively, your
“Training Team” or “Franchisee Trainees”). You are permitted, but not required, to bring up to three
additional persons to initial training at no charge.

We provide the initial training program to your Training Team. Your Training Team must
complete the initial training program to our satisfaction. Your Training Team must satisfactorily
complete the initial training no later than 15 days before the opening of the franchised Restaurant.
We expect that the Training Team will advance through the training program at different rates
depending on a variety of factors, including background and experience. The time frames provided
in the chart are an estimate of the time it will take to complete training. Except as otherwise disclosed
in this Item, we do not charge for initial training. You must pay for all travel costs, salaries (if
applicable) and living expenses for yourself and the Training Team. These costs (not inclusive of
salaries) are estimated in ITEM 7. If you replace your designated manager, your new designated
manager must attend our training program. You may be charged fees for additional training. Our
current fees for additional training are described in ITEM 6. You are responsible for training your
own employees and other management personnel. We currently conduct training programs on an
as-needed basis, after you sign your franchise agreement and before you are required to begin
operations, and do not have a regularly scheduled initial training programs at this time. You must
reimburse the expenses our representative incurs while providing opening assistance, such as travel,
lodging and meals.

Your franchised Restaurant must at all times be under the day-to-day supervision of a designated
manager who has satisfactorily completed our training program. After a replacement of the
designated manager, he or she has 60 days to complete initial training to our satisfaction. We may
permit the replacement manager to complete the initial training at your Restaurant, in which case,
you must pay our trainer(s) on an hourly basis at a rate of $60 per hour.

TRAINING PROGRAM

HOURS OF H(g)NL{_F\FaS_F
SUBJECT CLASSROOM LOCATION
TRAINING SO
TRAINING
Concept overview, Business, Model, 4 0 Westfield, NJ
Finances,
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HOURS OF

HOURS OF

SUBJECT CLASSROOM ON-THE- LOCATION
TRAINING JOI=
TRAINING
Developing Relationships with 2 0 Westfield, NJ
Professionals (Accountants,
Lawyers, etc.)
Recipes, Menu, Food control, 2 40 Morristown, NJ
Cooking, Prepping, etc.
Hiring, Staffing, Scheduling, 2 4 Westfield, NJ
Payroll, and Labor laws
Day to day operations of business 3 40 Morristown, NJ
including Inventory Management,
Ordering Product, operating the
POS, opening/closing procedures,
Financial Controls, Budgeting, & 2 0 Westfield, NJ
Record Keeping,
Managing the backend of POS, POS 2 0 Westfield, NJ
Reporting, and Third-Party Services
Setting Up the Location, Ordering 2 6 Westfield, NJ
Equipment, Arranging the Layout,
Display Cases, and Signage
Establishing the Business, Building 4 10 Westfield, NJ
the Brand, Marketing the Business,
Customer Interaction and
Management
TOTAL: 23 100

Training will be conducted by Jarrod Bravo. Please refer to Item 2 for Jarrod’s relative experience.
If circumstances require, a substitute trainer may provide training to you. A substitute trainer will
have at least 6 months of experience in any subject they teach. We may periodically name additional
trainers if the training schedule requires it. There are no limits on our right to assign a substitute

trainer to provide training.

The training will occur in Westfield, New Jersey, and Morristown, New Jersey, and, at our
discretion, at your Restaurant location. We will inform you of the dates and location of the

training.

Periodically, you, your managers or employees must attend refresher-training programs to be
conducted at our headquarters or another location we designate. Attendance at these programs
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will be at your expense. You do not have to attend more than one of these programs in any calendar
year and these programs will not exceed two days during any calendar year.

We may require you to attend system conferences, including annual conferences, and to charge
you a fee to attend.

ITEM 12 TERRITORY

Franchise Agreement

Your franchised Restaurant is to be located at a location to be approved by us. Once we approve
your location, a “Protected Territory” will be granted to you. We will not establish or license
another to establish a Restaurant within a specified area (your "Protected Territory™), during the
term of your Franchise Agreement, with the exception of Restaurants located in Special Venues.

You will not receive an exclusive territory. You may face competition from other franchisees,
from outlets that we own, or from other channels of distribution or competitive brands that we
control.

Minimum Protected Territory

We will describe your Protected Territory in your Franchise Agreement when we approve your
site for the Restaurant. We will determine the size and boundaries of your Protected Territory in
our discretion, based upon factors including geographic area, population density, character of
neighborhood, location and number of competing businesses in the surrounding area, and other
factors. While there is no minimum territory size and the exact size of each territory varies based
on the applicable factors, a typical territory will cover an area that consists of (a) approximately a
three-mile radius surrounding your Restaurant if your Restaurant is located in a rural area; (b) a
seven-block radius surrounding your Restaurant if your Restaurant is located in an urban area; (c)
the boundaries of the shopping center or mall premises, if your Restaurant is located within a
shopping center or mall. You have no option, right of first refusal or similar contractual right to
acquire additional Franchised Businesses within your Protected Area or in contiguous areas.

You must comply with your royalty payment obligations in order to retain your Protected
Territory. If you do not comply with your royalty payment obligations, subject to the notice and
cure periods stated in your Franchise Agreement, we have the right to terminate your Franchise
Agreement, which will eliminate all rights, including territorial protection. You are not required
to achieve or maintain any given level of sales or to satisfy any other contingency in order to retain
your Protected Territory and, provided that you are not otherwise in default under your Franchise
Agreement, this will continue to apply even if the population in your Protected Territory increases,
or you sell or transfer your Franchise.

Area Development Agreement (“ADA”)

Under the terms of the ADA we grant you the right to establish, according to a schedule, two or
more Restaurants within a geographical territory (“Development Area”). A Development Area is
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usually defined by zip codes or other boundaries such as streets, city, county, or state limits or by
other reasonable boundaries. The number of Restaurants to be developed may be adjusted
depending on demographics and other characteristics of a Development Area, including population
density, income and other characteristics of the surrounding area, natural boundaries, extent of
competition and whether the proposed Development Area is urban, suburban or rural in nature.
You have no option, right of first refusal or similar contractual right to acquire additional
Franchised Businesses within your Development Area or in contiguous areas.

Each additional Franchised Business must be open according to the Development Schedule
described in the ADA, which will specify the number of Franchised Businesses to be open and the
time frames within which they must be open. You must demonstrate that you meet our then-current
financial criteria before you sign a lease agreement for each Restaurant you are obligated to open
under the ADA. If you do not meet the financial criteria, you will not be permitted to continue
with the development and operation of additional locations under the ADA and we will have the
right to eliminate your rights in the Development Area. If you fail to meet the mandatory
Development Schedule and the ADA is terminated, you will retain your rights to any individual
Businesses, including the territorial rights described in the Franchise Agreement for such
Businesses, provided that the ADA was not terminated as a result of your failure to comply with
the terms of your existing Franchise Agreement(s). Your rights to any Businesses for which there
IS no Franchise Agreement and your protection in the Development Area will terminate
immediately. Thereafter, we will have the right to develop the Development Area on our own or
through third parties.

Special Venues

We reserve the right to establish and operate, or license others to establish and operate,
Restaurant(s) in “Special Venues”, including Special Venues located in your Protected Territory.
The term “Special Venues” shall mean travel centers, airports, schools, railroad/railway or bus
stations, government institutions, hospitals, military installations, stadiums, sports arenas, casinos,
amusement parks, theaters, golf clubs, “big box” retail stores, and other locations within
institutional or public service operations.

Relocation of Your Restaurant

Under the terms of the Franchise Agreement or ADA, you do not have the right to relocate your
Restaurant without our prior written consent. If you are not in default under your Franchise
Agreement or ADA, your Protected Territory will continue to apply even if you sell or transfer
your Franchise. Except for this Protected Territory, your Franchise is non-exclusive. You are not
granted any options, rights of first refusal or similar rights to acquire additional Restaurants.

If the lease agreement for your Approved Location expires or is terminated before the expiration
of your Franchise Agreement or ADA, other than because of your default under the lease
agreement or your Franchise Agreement or ADA, you have up to 180 days within which to: (i)
find a new location for your Franchise which is acceptable to us and does not conflict with any
rights granted by us to others; and (ii) secure a lease for the premises. You must open your re-
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located Franchised Business within 180 days after you find your new location and obtain a lease
for the premises.

If the lease agreement for your Approved Location expires or is terminated before the expiration
of your Franchise Agreement or ADA, you must use best efforts to secure a renewal of the existing
lease. If you are unable to secure a renewal of the existing lease, you must find a new location
which meets our then current site-selection criteria and which does not conflict with any rights
granted to third parties, and secure a lease for this location within 180 days after the termination
or expiration of the lease agreement. You must open your Restaurant for business at the new
Approved Location within 180 days after you secure the lease for the Approved Location. If you
are unable to secure a renewal of your existing lease, and/or you do not find an Approved Location
and open your Franchised Business, then your Protected Territory terminates and we may elect to
terminate your Franchise Agreement or ADA.

If you are unable to secure a renewal of your existing lease (despite using best efforts), you must
secure a new location approved by us. Your Franchise Agreement and ADA will remain in effect
following the expiration or termination of the lease; provided, however, that you do not have to
make royalty payments to us until the earlier of: (i) the date you find an Approved Location and
secure a lease for the premises; or (ii) the expiration of 180 days from the date your lease expires
or is terminated. If we consent to the relocation of your Restaurant, you are responsible for the
Grand Opening Advertising Expenditure in connection with the relocated Restaurant.

Non-Competition

If we terminate your Franchise Agreement or ADA, you may not, for a period of two years
thereafter, operate, engage in, provide assistance to, or have any interest in any business operating,
or granting franchises or licenses to others to operate, a fast-casual restaurant, a fast-casual food
service business, or a restaurant marketed or promoted as a salad restaurant or restaurant serving
healthy food, that is, or is intended to be, located (a) at the Approved Location; (b) within a 25-
mile radius of the Approved Location; (c) within a 25-mile radius any other Restaurant; or (d)
anywhere in the state of New Jersey. You further covenant that you shall not engage in unfair
competition with SHF or any of its System Restaurants.

Reservation of Rights

We, or our affiliate(s), may: (i) establish and license others to establish The Salad House
Restaurants under the System at any location outside of your Protected Territory and/or your
Development Area (if you sign an ADA); (ii) establish and license others to establish retail stores,
kiosks or the like under other systems, using other proprietary marks, which offer or sell other
products or services which are located either within or outside of your Protected Territory and/or
Development Area (if you sign an ADA) ; (iii) market, distribute and sell, directly or indirectly, or
license others to market, distribute or sell, directly or indirectly, any products from any location or
to any purchaser (whether the purchaser is located within or outside your Protected Territory
and/or your Development Area) under any proprietary mark, including “The Salad House” mark
through alternative channels of distribution, within or outside your Protected Territory and the
Development Area, including through the Internet and wholesale distribution centers; (iv) establish
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or operate and license others to establish or operate a The Salad House restaurant or kiosk at any
location outside the Protected Territory and the Development Area, regardless of the restaurant’s
proximity to your Protected Territory and/or the Development Area; and (v) acquire, be acquired
by, merge or affiliate with, or engage in any transaction with other businesses (whether or not
those businesses are competitive), including competing franchise systems with units operating in
your Protected Territory and/or your Development Area. If we acquire a competitive business or
a competitive franchise system with units operating in your Protected Territory and/or your
Development Area, we and/or our licensees have the right to operate the business under the Marks
in your Protected Territory without affording any rights to you or providing any compensation to
you.

Restrictions on Solicitations

You are not permitted to solicit customers or advertise outside of your Protected Territory without
our prior written approval. We may condition its approval on your agreement to offer other The
Salad House franchisees who are operating Restaurants in territories encompassed by the
circulation base of the proposed advertising, the opportunity to participate in, and share the
expense of your solicitation and/or advertising. You are not permitted to use other channels of
distribution such as the Internet, catalog sales, telemarketing or other direct marketing, to make
sales outside of your Protected Territory without our prior written approval. We have the right to
condition our approval on the terms that we determine necessary, such as requiring that your
domain name and home page belong to us and be licensed to you for your use during the term of
your agreement.

While we will not establish or license another to establish a Restaurant within your Protected
Territory, nothing in the Franchise Agreement and ADA prohibits us from soliciting or accepting
business within your Protected Territory through alternative channels of distribution (e.g. the
Internet, catalog sales, telemarketing or other direct marketing). We are not under any obligation
to pay you compensation for any business we solicit or accept inside your Protected Territory.

We have one affiliate that operates a restaurant selling similar goods and services under different
trademarks, Cioffi’s of Springfield located in Springfield, New Jersey. While neither we, nor our
affiliate, currently have any plan to open or operate, or to license others to open or operate
additional restaurants under this mark, we and/or our affiliates or licenses may do so at any time
in the future, including in your Protected Territory.

You will not receive an exclusive territory. You may face competition from other franchisees,
from outlets that we own, or from other channels of distribution or competitive brands that we
control.

ITEM 13 TRADEMARKS

You must operate your Restaurant under the Marks. Our current principal marks are identified on
the chart below. The Franchise Agreement licenses you the right to operate a Restaurant under the
Marks. We may require you to use other current or future developed trademarks to operate your
Restaurant. The term trademarks means trade names, trademarks, service marks and logos used to
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identify the Restaurant. Throughout this Disclosure Document, our trademarks, including those
developed in the future and licensed to you for use in connection with the operation of your
Restaurant, may be referred to as the “Marks.”

You are required to follow our rules when using the Marks. You are not permitted to use any of
the Marks as part of a corporate, limited liability company, or other entity name, email
address, electronic identifier or internet domain name. You cannot use any of the Marks,
except for those we license to you. You may not use any of the Marks for the sale of any
unauthorized product or service, or in any manner we have not authorized in writing. The Marks
licensed to you may only be used by you for the purpose of operating a Restaurant in accordance
with the Franchise Agreement, Manual and System.

Our affiliate, Salad House IP, LLC, is the current owner of the Marks, and Salad House IP, LLC has
registered the following Marks with the U.S. Patent and Trademark Office (“USPTO”):

Registration | Registration .
Mark Date Number Register
SALAD HOUSE 5/24/2022 6,735,085 Principal
THE SALAD HOUSE 11/12/2013 4,434,056 Supplemental

Salad House IP, LLC licensed us the right to use the mark, and the right to license others to use the
mark, in connection with the franchise system. The term of the license agreement is 20 years, and is
automatically renewed for additional 10-year terms. If the license agreement is terminated or expires,
your franchise agreement will be assigned to the trademark owner or its designee, authorizing you
the right to continue use of the Mark through the expiration of your Franchise Agreement, subject to
the restrictions set forth in your Franchise Agreement.

We expect and intend to file all required affidavits and renewals with the USPTO for the Mark above,
as and when they become due.

Currently, we know of no effective material determinations of the USPTO, trademark trial and
appeal board, the trademark administrator of any state or any court; pending infringement, opposition
or cancellation; or pending material litigation involving the Marks.

Other than the above, there are no agreements currently in effect that significantly limit our rights to
use or license the use of the Mark in any manner material to the franchise.

We know of no infringing or prior superior uses that could materially affect the use of the Mark in
the State of New Jersey.

You do not receive any rights to the Mark other than the non-exclusive right to use them in the
operation of your franchised Restaurant. You must follow our rules when you use the Mark. You
must use the Mark as the sole trade identification of the franchised Restaurant. You cannot use a
name or Mark as part of a corporate name or with modifying words, designs or symbols except for
those which we license to you. You may not use any Mark in connection with the sale of any
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unauthorized services or products, or in any other manner that we do not authorize in writing. You
must obtain a fictitious or assumed name registration if required by your state or local law. You
must not use the Mark as part of any email address. Any unauthorized use of the Mark by you is a
breach of the Franchise Agreement and an infringement of our rights in the Mark. You must not
contest the validity or ownership of the Mark, including any Marks that we license to you after you
sign the Franchise Agreement. You must not assist any other person in contesting the validity or
ownership of the Mark.

You must immediately notify us when you learn about an infringement of, or challenge to your use
of, any Mark, or any claim by any person of any rights in any Mark, and you must not communicate
with any person other than us and our counsel regarding any infringements, challenges or claims
unless you are legally required to do so, however, you may communicate with your own counsel at
your own expense. We will take the action we think appropriate in these situations; we have
exclusive control over any settlement or proceeding concerning any Mark. You must take any actions
that, in the opinion of our counsel, may be advisable to protect and maintain our interests in any
proceeding or to otherwise protect and maintain our interests in the Mark.

While we are not required to defend you against a claim arising from your use of our Marks, we
will reimburse you for all of your expenses reasonably incurred in any legal proceeding disputing
your authorized use of any Mark, but only if you notify us of the proceeding in a timely manner
and you have complied with our directions with regard to the proceeding. We have the right to
control the defense and settlement of any proceeding. We will not reimburse you for your expenses
and legal fees for separate, independent legal counsel and for expenses in removing signage or
discontinuing your use of any Mark. We will not reimburse you for disputes where we challenge
your use of a Mark.

If we require, you must modify or discontinue the use of any Mark and use other trademarks or
service marks we designate. We do not have to reimburse you for modifying or discontinuing the
use of a Mark or for substituting another trademark or service mark for a discontinued Mark. If we
adopt and use new or modified Marks, you must add or replace equipment, signs, supplies and
fixtures, and you must make other modifications we designate as necessary to adapt your
franchised Restaurant for the new or modified Marks. There is no limitation on the costs you may
be required to incur in complying with any designated changes or modifications. We do not
reimburse you for any loss of goodwill associated with a modified or discontinued Mark.

You must notify us if you apply for your own trademark or service mark registrations. You must
not register or seek to register as a trademark or service mark, either with the USPTO or any state or
foreign country, any of the Marks or a trademark or service mark that is confusingly similar to any
of our Marks.

You may not advertise on the Internet using, or establish, create or operate an Internet site or website
using any domain name containing, the word “Salad House”, “Cioffi’s” or any variation thereof
without our prior written consent.
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ITEM 14 PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION

No patents are material to the franchise. We own copyrights in the Confidential Operations Manual,
textbooks, our website, our social media pages, our marketing materials and other copyrightable
items that are part of the System. While we claim copyrights in these and similar items, we have not
registered these copyrights with the United States Register of Copyrights. You may use these items
only as we specify while operating the franchised Restaurant and you must stop using them if we
direct you to do so.

We know of no effective determinations of the U.S. Copyright Office or any court regarding any of
our copyrighted materials. Our right to use or license copyrighted items is not materially limited by
any agreement or known infringing use.

We have developed certain trade secrets and other confidential information, including methods of
business management, sales and promotion techniques, and know-how, knowledge of, and
experience in, operating The Salad House® restaurants. We may provide our trade secrets and other
confidential information to you during training, in the Operations Manual and as a result of the
assistance we furnish you during the term of the franchise. You may only use the trade secrets and
other confidential information for the purpose of operating your franchised Restaurant. You may
only divulge trade secrets and other confidential information to employees who must have access to
it to operate the franchised Restaurant. You are responsible for enforcing the confidentiality
provisions as to your employees.

Certain individuals with access to trade secrets or other confidential information, including your
shareholders (and members of their immediate families and households), officers, directors, partners,
members, if you are a corporation, limited liability company or other business entity, and your
managers, executives, employees and staff may be required to sign nondisclosure and non-
competition agreements in a form the same as or similar to the Non-disclosure and Non-Competition
Agreement attached to the Franchise Agreement. An immediate family member is defined as a
parent; sibling; child by blood, adoption, or marriage; spouse; grandparent or grandchild. A member
of household includes any individual who resides at the same premises as the shareholder. We will
be a third-party beneficiary with the right to enforce those agreements.

All ideas, concepts, techniques or materials concerning the franchised Restaurant and/or the System,
whether or not protectable intellectual property and whether created by or for you or your owners or
employees, must be promptly disclosed to us and will be our sole and exclusive property and a part
of the System that we may choose to adopt and/or disclose to other franchisees, and you agree to
assign to us all right, title and interest in any intellectual property so developed. Likewise, we will
disclose to you concepts and developments of other franchisees that we make part of the System.
You must also assist us in obtaining intellectual property rights in any concept or development if
requested.

Your use of the Confidential Operations Manual, trade secrets or other confidential information in
an unauthorized manner is a default of the Franchise Agreement that may result in automatic
termination of the Franchise Agreement. Further information about termination of the Franchise
Agreement following a default is included in ITEM 17.
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ITEM 15 OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF THE
FRANCHISED RESTAURANT

You, or if you are a corporation, limited liability company or other entity, at least one of your
owners must (the “Responsible Owner”), must devote his or her full time and effort to the active
management and operation of the franchised Restaurant; possess the authority and responsibility
to manage and operate the franchised Restaurant and to represent and act on your behalf in all
dealings with us. If you wish to hire a manager in addition to the Responsible Owner, that person
must meet our educational, managerial and business standards, must not have any interest in any
competitive business, and must attend and satisfactorily complete our initial training program (the
“Designated Manager”). The Restaurant must always be under the direct, full-time, day-to-day
supervision of the Responsible Owner or Designated Manager. You must keep us informed at all
times of the identity of your Designated Manager. If you must replace the Designated Manager,
your replacement must attend and satisfactorily complete our initial training program.

As described in ITEM 14, certain individuals associated with your franchised Restaurant, including
your owners (and members of their immediate families and households), officers, directors, partners,
and your managers, executives, employees and staff may be required to sign nondisclosure and non-
competition agreements the same as or similar to the Non-disclosure and Non-Competition
Agreement attached to the Franchise Agreement. We will be a third-party beneficiary with the
independent right to enforce the agreements.

If you are a corporation, limited liability company or other business entity, anyone who owns an
interest in the entity must personally guarantee the performance of all of your obligations under
the Franchise Agreement and agree to be personally liable for your breach of the Franchise
Agreement by signing the Personal Guarantee attached to the Franchise Agreement.

ITEM 16 RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

You must offer and sell the products, services and items we specify, including catering services.
You may not sell any products that we have not authorized and you must discontinue offering any
services or products that we disapprove. We may take action, including terminating your franchise
if you purchase or sell unapproved products or services, or if you make purchases from unapproved
suppliers. We may periodically change required or authorized services or products. There are no
limits on our right to do so.

Periodically, we may allow certain services or products that are not otherwise authorized for
general use as a part of the System to be offered locally or regionally based on factors, including
test marketing, your qualifications, and regional or local differences.

We do not place restrictions on you with respect to who may be a customer of your franchised
business.
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ITEM 17 THE FRANCHISE RELATIONSHIP
A - SINGLE-UNIT FRANCHISE AGREEMENT

This table lists certain important provisions of the franchise and related agreements. You
should read these provisions in the agreement attached to this Disclosure Document. You
should refer to your state’s specific addendum attached to this Disclosure Document for
exceptions to this Item 17.

SECTION IN
PROVISION FRANCHISE SUMMARY
AGREEMENT
a. Length of the Franchise Section 3.01 The term is 10 years.
Term
b. Renewal Or Extension Of | Section 3.02 We will grant you a successor franchise
The Term agreement for a successor term of 5 years,
subject to your eligibility and compliance
with certain obligations.
c. Requirements For You To | Sections 3.02 If you wish to obtain a successor franchise,
Renew Or Extend you must sign our then- current franchise
agreement with materially different terms
or conditions than your original contract,
pay us a successor franchise fee of $2,000,
replace, upgrade or update equipment, sign
a release, notify us in advance, not less
than 180 days prior to the expiration of
your then-current term of your desire to
obtain a successor franchise, be in
compliance with all terms and conditions
of your existing franchise agreement, and
complete any refresher training programs
We may require.
. Termination By You. Not Applicable
e. Termination By Us Not Applicable
Without Cause
f. Termination By Us With | Article 17 We can terminate if you default.
Cause
g. "Cause" Defined - Section 17.02 and You have a designated time period within
Curable Defaults 17.03 which to cure certain defaults, i.e., non-
payment of fees (10 days) , non-submission
of reports (5 days), default under other
agreements between you and us, and other
defaults under the Franchise Agreement
(30 days).
h. "Cause" Defined - Non- Sections 17.02.1- Non-curable defaults include: failure to
Curable Defaults 17.02.4, 17.02.9, timely obtain an approved location and all
17.02.11, 17.02.20, licenses, permits and approvals; failure to
17.02.21, 17.02.22, open the Restaurant timely; failure to
complete training; if you file for
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SECTION IN

PROVISION FRANCHISE SUMMARY
AGREEMENT

17.02.23, 17.02.25, bankruptcy, seek reorganization,

and 17.02.26 liquidation or dissolution; abandonment of
your Restaurant; conviction of felony,
repeated defaults even if cured, loss or
suspension of your business license,
abandonment, trademark misuse,
unapproved transfers; termination of other
franchise agreements between you and us;
and other defaults listed in Section 16.2.

Your Obligations On Article 18 Obligations include complete de-

Termination/Non-
Renewal

identification and payment of all amounts
due (see also r. below).

Assignment Of Contract
by Us

Section 16.01

There is no restriction on our right to
assign.

"Transfer" By You —
Defined

Sections 16.02 and
16.03

Includes transfer of contract or assets or
ownership change.

Our Approval Of
Transfer By You

Section 16.04

We have the right to approve all transfers
but will not unreasonably withhold our
approval.

Conditions For Our
Approval Of Transfer By
You

Section 16.04

New franchisee qualifies, transfer fee paid,
training arranged, release signed by you
and current agreement signed by new
franchisee (also see r. below).

Our Right Of First
Refusal To Acquire Your
Franchise

Section 16.05

We can match any offer for your franchise.

Our Option To Purchase
Your Franchise

Section 18.02

We have the option to purchase your
franchise upon expiration or termination of
the Franchise Agreement.

Your Death Or Disability

Section 16.07

Franchise must be assigned by your estate
to an approved buyer within six months.

Non-Competition
Covenants During The
Term Of The Franchise

Section 19.02

No involvement in a competing business.

Non-Competition
Covenants After The
Franchise Is Terminated
Or Expires

Section 19.03

No involvement in a competing business
for two years at the Approved Restaurant
Location, within a 25-mile radius of the
Approved Restaurant Location, within a
25-mile radius of any other Restaurant
(including after assignment), or within the
state of New Jersey.

Modification Of The
Agreement

Section 26.05

No modifications to the Franchise
Agreement unless the modifications are in
writing and signed by both parties. We
may change the Operations Manual and
System Standards at any time.
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PROVISION

SECTION IN
FRANCHISE
AGREEMENT

SUMMARY

Integration/Merger Clause

Section 26.05

Only the terms of the Franchise Agreement
are binding (subject to state law). Any
representations or promises made outside
the disclosure document and franchise
agreement may not be enforceable.
Nothing in the Franchise Agreement or in
any related agreement is intended to
disclaim the representations we made in
the franchise disclosure document.

Dispute Resolution By
Avrbitration Or Mediation

Section 25.02 and
25.03

With the exception of actions by SHF
under Section 24.4 of the Franchise
Agreement, all claims must first be
mediated prior to arbitration or litigation.
Except for certain claims, all disputes must
be arbitrated in New Jersey. The arbitration
will occur with each respective party
paying their own costs.

Choice Of Forum

Section 25.01

Litigation must be in the state or Federal
courts in the State of New Jersey. (Subject
to state law. See the state specific addenda
attached to this Disclosure Document)

Choice Of Law

Section 25.01

New Jersey law. (Subject to state law. See
the state specific addenda attached to this
Disclosure Document)

B - AREA DEVELOPMENT AGREEMENT

This table lists important provisions of the Area Development Agreement. You should

read these provisions in the Area Development Agreement attached to this FDD.

SECTION IN
PROVISION FRANCHISE SUMMARY
AGREEMENT

a. Term of the franchise Section 5.1 Commences on the date of the ADA is
signed and ends on the last Development
Deadline of the Development Schedule.

b. Renewal or extension | Section 5.1 The ADA is not subject to renewal.

of the term

c. Requirements for you | None Not Applicable

to renew or extend

d. Termination by you None Not Applicable

e. Termination by us None Not Applicable

without cause

f. Termination by us with | Section 5.2 We can terminate you for cause.

cause

g. “Cause” defined — Section 5.2 If you commit a default under the ADA

defaults which can be

(other than the type of default disclosed in
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SECTION IN

PROVISION FRANCHISE SUMMARY
AGREEMENT
cured (h) below, which defaults are non-curable),
you have 15 days after you receive notice
from us to cure the default identified in the
notice.
h. “Cause” defined — non- | Section 5.2 We have the right to terminate the ADA

curable defaults

effective immediately on notice to you if
you commit a Material Default, including:
(i) you fail to meet your Minimum
Development Obligations; (ii) you commit
any conduct that impairs the goodwill
associated with the marks or otherwise
causes harm to us or the reputation of the
brand or the System; (iii) the termination of
any Franchise Agreement entered into by
you or any of your affiliates and us and any
of our affiliates; (iv) uncured default under
any such Franchise Agreement; (V)
violation of the confidentiality and/or non-
competition covenants; and (vi) failure to
cure any other default within 15 days after
notice.

i. Your obligations on
termination/nonrenewal

Section 5.3, Section
712,73

Comply with covenants and all post-term
obligations of the ADA.

j. Assignment of contract | Section 6.1 No restriction on our right to assign.

by us

k. “Transfer” by you — Section 6.2 Includes transfer of the ADA or your
definition ownership change.

I. Our approval of transfer | Section 6.2 You are not permitted to assign or transfer

by you

the ADA.

m. Conditions for our
approval of transfer

Not applicable

You have no right to transfer or assign the
ADA.

n. Our right of first
refusal to acquire your
business

None

Not Applicable

0. Our option to purchase
your business upon
termination or non-
renewal

None

Not Applicable

p. Your death or
disability

None

Not Applicable

g. Non-competition
covenants during the term
of the franchise

Section 7.1.1

You may not (a) own, maintain, engage in,
be employed by, lend money to, extend
credit to or have any interest in any
Competing Business (as defined in the
franchise agreement), other than any other
Restaurant; or (b) divert or attempt to divert
any business or customer or prospect of the
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Restaurant to any competitor, by direct or
indirect inducement or otherwise, or do or
perform, directly or indirectly, any other act
injurious or prejudicial to the goodwill
associated with the Marks or the System.

r. Non-competition Section 7.1.2 During the two-year period after expiration
covenants after the or termination of this Agreement, you and
franchise is terminated or your owners, officers and agents will not
expires directly or indirectly participate as an

owner, director, partner, officer, franchisee,
employee, consultant, advisor, salesperson,
distributor, or agent or serve in any other
capacity in any Competitive Business that is
located: (a) anywhere in the Development
Area; (b) within a 25-mile radius of the
Development Area; or (¢) within a 25-mile
radius of any Restaurant in operation, under
lease, or under construction as of the date of
termination or expiration, as applicable.
During the two-year period after expiration
or termination of this Agreement, you and
your owners, officers and agents will not
directly or indirectly participate as an
owner, director, partner, officer, franchisee,
employee, consultant, advisor, salesperson,
distributor, or agent or serve in any other
capacity in any franchise system that is
offering or selling the right to develop, open
or operate Competitive Businesses
anywhere in the United States. The
covenants not to compete are in addition to
and not in lieu of your express agreements
set forth above to not use any trade secrets,
confidential information or personal
contacts except as authorized by us.

s. Modification of the Section 9.10 No modification except by written
agreement agreement signed by both parties.

t. Integration/merger Section 9.10 Only the terms of the ADA are binding
clause (subject to state law). Any representations

made outside of the disclosure document
and ADA may not be enforceable.

u. Dispute resolution by | Sections 8.1 and 8.2 Except for certain claims, all disputes must

arbitration or mediation be mediated and if not resolved through
mediation, arbitrated (subject to state law).

v. Choice of forum Section 9.1 Mediation and arbitration must be held in

Morris County, New Jersey (subject to state
law). (or, if our corporate headquarters is no
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longer in Morris County, New Jersey, the
county in which our corporate headquarters
is then-located)
w. Choice of law Section 9.1 New Jersey law applies (subject to state
law).

ITEM 18 PUBLIC FIGURES

We do not presently use any public figures to promote our franchise.

ITEM 19 FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential
financial performance of its franchised and/or franchisor-owned outlets, if there is a reasonable
basis for the information, and if the information is included in the Disclosure Document. Financial
performance information that differs from that included in Item 19 may be given only if: (1) a
franchisor provides the actual records of an existing outlet you are considering buying; or (2) a
franchisor supplements the information provided in this Item 19, for example, by providing
information about possible performance at a particular location or under particular circumstances.

HISTORIC FINANCIAL PERFORMANCE REPRESENTATION

Written substantiation for this financial performance representation is available to you upon
request.

As of the issuance date of this Disclosure Document, there were five Salad House® restaurants
open and operating: two of which are owned and operated by affiliates; one of which was
previously owned and operated by our affiliate and sold to a franchisee in 2019; and two of which
are independently owned and operated by franchisees. The restaurants included in this Item 19 are
collectively referred to as the “Item 19 Restaurants”. We have excluded franchised restaurants
operating for less than a full year as of April 29, 2022.

GROSS

SALES 2017 2018 2019 2020 2021
Millburn $535,636.28| $651,222.96| $889,692.78| $1,051,324.88 |$1,332,911.13
Morristown [$1,026,345.90|$1,083,274.20($1,240,061.54| $1,243,005.67 | $1,597,198.02
Westfield $658,673.28| $815,734.76|$1,142,021.45| $1,324,391.80 | $1,833,754.48
Somerville $606,713.01| $693,235.39( $398,615.71*
Livingston $1,221,317.55
Montclair $1,564,960.36

*Reflects data from January 1, 2020, through September 2020.
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Notes to Table:

1. General. The information presented in the above table reflects total annual Gross Sales for
each of the Item 19 Restaurants for the calendar years listed.

2. Information Regarding Item 19 Restaurants. Each of the Item 19 Restaurants are located
in the state of New Jersey in suburban areas. With the exception of the Westfield Restaurant, which
is restricted from selling smoothies due to lease restrictions imposed under the lease agreement for
the premises, all of the Item 19 Restaurants offer a menu that is substantially similar to the current
approved menu offerings for franchised restaurants.

% The Millburn Restaurant was owned and operated by our affiliate from
November 2011 until it was sold to a franchisee in November 2019, and
continues to be operated by that franchisee.

% The Morristown Restaurant is owned by our affiliate and opened for business
in April 2014.

% The Westfield Restaurant is owned by an affiliate and opened for business in
February 2017.

% The Livingston Restaurant is independently owned and operated by System
franchisees, and first opened for business in Somerville, New Jersey, in March
2018. The Somerville location closed in September 2020 and was relocated to
Livingston, New Jersey, where it reopened in February 2021.

% The Montclair Restaurant opened in January 2021.

3. Gross Sales Definition. For purposes of this Item 19, the term “Gross Sales” means all
revenue generated by the applicable restaurant over the calendar year stated, as reported to us
through the POS system, which reflects revenue generated before payment of any taxes, tips,
discounts and comps.

4. Unaudited Information. The information presented in this Item 19 has not been audited.

Some Restaurants have sold these amounts. Your individual results may differ. There is no
assurance that you’ll sell as much.

Other than the preceding financial performance representation, we do not make any financial
performance representations. We also do not authorize our employees or representatives to make
any such representations either orally or in writing. If you are purchasing an existing outlet,
however, we may provide you with actual records of that outlet. If you receive any other financial
performance information or projections of your future income, you should report it to the
franchisor’s management by contacting our Chief Executive Officer, Giuseppe Cioffi, 133
Prospect Street, Suite 1, Westfield, New Jersey, 07092, 973-644-4049, the Federal Trade
Commission, and the appropriate state regulatory agencies.
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ITEM 20

OUTLETS AND FRANCHISEE INFORMATION

Table No. 1
SYSTEMWIDE OUTLET SUMMARY FOR YEARS 2019 TO 2021
Outlets at the Outlets at the End
Outlet Type Year Start of the Year of the Year Net Change
2019 1 2 +1
Franchised 2020 2 1** -1
2021 1 3 +2
2019 3 2 -1
Company-Owned* 2020 2 2 0
2021 2 2 0
2019 4 4 0
Total Outlets 2020 4 3 1
2021 3 5 +2

*The company-owned outlets are owned and operated by our affiliates.

** The Somerville Restaurant located at 54 West Main Street, Somerville, New Jersey, 08876, closed in
September 2020 to relocate to Livingston, New Jersey, where it reopened in February 2021.

Table No. 2

TRANSFERS OF OUTLETS FROM FRANCHISEES TO NEW OWNERS (OTHER THAN THE

FRANCHISOR)

FOR YEARS 2019 TO 2021
State Year Number of Transfers
2019 0
Al States 2020 0
2021 0
2019 0
Total 2020 0
2021 0
Table No. 3
STATUS OF FRANCHISEE OUTLETS FOR YEARS 2019 TO 2021
Outlets at Reacquired Ceased Outlets at
Startof | Outlets | Terminatio Non- by Operations— | End of
State | Year Year Opened ns Renewals | Franchisor Other the Year
Reasons
New 2019 1 1* 0 0 0 0 2
Jersey | 2020 2 0 0 0 0 1** 1
2021 1 2 0 0 0 0 3

Salad House FDD 2022 E

51




STATUS OF FRANCHISEE OUTLETS FOR YEARS 2019 TO 2021

Outlets at Reacquired Ceased Outlets at
Startof | Outlets | Terminatio Non- by Operations — End of
State | Year Year Opened ns Renewals | Franchisor Other the Year
Reasons
2019 1 1 0 0 0 0 2
Total | 2020 2 0 0 0 0 1** 1
2021 1 2 0 0 0 0 3

*This outlet was previously owned and operated by our affiliate and was sold to a franchisee in November 2019.

**The Somerville Restaurant located at 54 West Main Street, Somerville, New Jersey, 08876, closed in
September 2020 to relocate to Livingston, New Jersey, where it reopened in February 2021.

Table No. 4
STATUS OF COMPANY-OWNED* OUTLETS FOR YEARS 2019 TO 2021
Outlets Outlets Outlets Outlets
at Start | Outlets Reacquired Outlets Sold to at End of
State Year of Year | Opened From Closed | Franchisee | the Year
Franchisee
2019 3 0 0 0 1 2
New Jersey 2020 2 0 0 0 0 2
2021 2 0 0 0 0 2
2019 3 0 0 0 1 2
Total 2020 2 0 0 0 0 2
2021 2 0 0 0 0 2

*The company outlet is owned and operated by our affiliate.

Table No. 5

PROJECTED OPENINGS AS OF DECEMBER 31, 2021

Franchise
Agreements Signed

Projected New Franchised

Projected New Company-

State But Outlet Not Yet | Outlets In The Next Fiscal | Owned Outlet in the Next
Opened Year Fiscal Year
NJ 12 5 0
Total 12 5 0

As of the issuance date of this disclosure document, no system franchisees have signed
confidentiality clauses restricting their ability to speak openly about their personal experience with

us during the last three fiscal years.

Current franchisee information, including store addresses and telephone numbers, is disclosed in
Exhibit D to this Disclosure Document. Attached as Exhibit E is a list of the name, city and state
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and current business telephone number (or if unknown, the last known home telephone number)
of every franchisee who has had a franchise terminated, transferred, cancelled, not renewed or
otherwise voluntarily or involuntarily ceased to do business under a franchise agreement during
the most recently completed fiscal year or who has not communicated with us within 10 weeks of
the issuance date of this disclosure document. If you buy this franchise, your contact information
may be disclosed to other buyers when you leave the franchise system.

As of the Issuance Date of this Disclosure Document, there were no trademark-specific franchisee
organizations associated with the System that have either been created, sponsored or endorsed by
us, or that have been incorporated or otherwise organized under state law and have requested us to
be included in this Disclosure Document within the 60-day period following the close of our fiscal
year.

ITEM 21 FINANCIAL STATEMENTS

Attached to this Disclosure Document as Exhibit F are our audited financial statements for the
fiscal years ended December 31, 2021, December 31, 2020, and December 31, 2019, and our
unaudited financial statements as of June 30, 2022.

Our fiscal year end is December 31.
ITEM 22 CONTRACTS

THE FOLLOWING AGREEMENTS PROPOSED FOR USE IN THIS STATE ARE ATTACHED
AS EXHIBITS TO THIS DISCLOSURE DOCUMENT:

EXHIBIT B Franchise Agreement

EXHIBIT C Area Development Agreement

EXHIBIT G Sample Release

EXHIBIT I  State Specific Addenda

ITEM 23 RECEIPTS

The last pages of this Disclosure Document contains a detachable document, in duplicate,
acknowledging receipt of this Disclosure Document with an issuance date of April 29, 2022, by
you. Please note that the issuance date is not the effective date for any registration state. Please
refer to the state effective dates provided at the end of this Disclosure Document, immediately
preceding the Receipt pages, under the page titled “State Effective Dates - 2022.” You should sign
both copies of the Receipt. You should retain one signed copy for your records and return the
other signed copy to: Megan McAleer at 133 Prospect St, Suite 1, Westfield, NJ 07092 or at
megan@thesaladhouse.com.
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EXHIBIT A
TO THE FRANCHISE DISCLOSURE DOCUMENT

LIST OF STATE ADMINISTRATORS/AGENTS FOR SERVICE OF PROCESS

This list includes the names, addresses and telephone numbers of state agencies having responsibility for
franchising disclosure/registration laws, and serving as our agents for service of process (to the extent that we
are registered in their states). This list also includes the names, addresses and telephone numbers of other

agencies, companies or entities serving as our agents for service of process.

State State Agency Agent for Service of Process

CALIFORNIA Commissioner of the Department of Financial Commissioner of the Department
Protection and Innovation of Financial Protection and
Department of Financial Protection and Innovation Innovation
320 West 4" Street, Suite 750
Los Angeles, CA 90013
(213) 576-7505
Toll-free (866-275-2677)

HAWAII Business Registration Division Commissioner of Securities of the
Department of Commerce and State of Hawaii
Consumer Affairs
335 Merchant Street, Room 203
Honolulu, HI 96813
(808) 586-2722

ILLINOIS Office of Attorney General Illinois Attorney General
Franchise Division
500 South Second Street
Springfield, IL 62706
(217) 782-4465

INDIANA Indiana Secretary of State Indiana Secretary of State
Securities Division 201 State House
302 West Washington St., Room E-111 Indianapolis, IN 46204
Indianapolis, IN 46204
(317) 232-6681

MARYLAND Office of the Attorney General Maryland Securities
Division of Securities Commissioner
200 St. Paul Place 200 St. Paul Place
Baltimore, MD 21202-2020 Baltimore, MD 21202-2020
(410) 576-6360 (410) 576-6360

MICHIGAN Michigan Department of Attorney General Michigan Department of
Consumer Protection Division Commerce, Corporations and
Antitrust and Franchise Unit Securities Bureau
670 Law Building
Lansing, M1 48913
(517) 373-7117

MINNESOTA Minnesota Department of Commerce Minnesota Commissioner of

85 7™ Place East, Suite 280
St. Paul, MN 55101-2198
(651) 539-1500

Commerce
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Securities and Franchise Registration
345 W. Washington Avenue
Madison, WI 53703

(608) 266-8559

State State Agency Agent for Service of Process
NEW YORK NYS Department of Law Attention: New York Secretary of
Investor Protection Bureau State
28 Liberty Street, 21 Floor New York Department of State
New York, NY 10005 One Commerce Plaza
(212) 416-8222 Phone 99 Washington Avenue, 6" Floor
Albany, NY 11231-0001
(518) 473-2492
NORTH North Dakota Securities Department North Dakota Securities
DAKOTA 600 East Boulevard, 5" Floor Commissioner
Bismarck, ND 58505-0510
(701) 328-4712
RHODE Department of Business Regulation Director of Rhode Island
ISLAND Securities Division Department of Business
1511 Pontiac Avenue, Building 68-2 Regulation
Cranston, RI 02920
(401) 462-9585
SOUTH Division of Insurance Director of South Dakota Division
DAKOTA Securities Regulation of Insurance-Securities
124 South Euclid, Suite 104 Regulation
Pierre, SD 57501
(605) 773-3563
VIRGINIA State Corporation Commission Clerk of State Corporation
Division of Securities and Retail Franchising Commission
1300 East Main Street, 9" Floor 1300 East Main Street, 1% Floor
Richmond, VA 23219 Richmond, VA 23219
(804) 371-9051 (804) 371-9733
WASHINGTON Department of Financial Institutions Director of Washington Financial
Securities Division Institutions
P.O. Box 9033 Securities Division
Olympia, WA 98507-9033 150 Israel Road, SW
(360) 902-8760 Tumwater, WA 98501
WISCONSIN Wisconsin Securities Commissioner Commissioner of Securities of

Wisconsin
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EXHIBIT B
TO THE FRANCHISE DISCLOSURE DOCUMENT

FRANCHISE AGREEMENT
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SALAD HOUSE FRANCHISING LLC
FRANCHISE AGREEMENT

THIS AGREEMENT (this “Agreement”) is made and entered into this
, (the “Effective Date”) by and between Salad House
Franchising LL.C, a New Jersey limited liability company, with its principal place of business
at 133 Prospect Street, Suite 1, Westfield, New Jersey, 07092 (“Franchisor,” “SHF,” “we,”

“us,” or “our”), , a(n)
, with its principal place of business
located at , and ‘s principals _
, an individual, residing at
, and , an individual, residing at

(“Principal(s)”).
and Principal(s) shall be collectively referred to in this Agreement as “Franchisee”,
“you”’ or “your”.

BACKGROUND

A. SHF is the franchisor of the 7The Salad House franchise system (the “System”),
which System involves the establishment and operation of casual restaurants offering fresh
salads and other food prepared to order and served quickly for dine-in, delivery or carry-out
customers, presently including salads, soups, wraps, pizza, and other dishes; pre-packaged
foods and beverages; and catering services.

B. The characteristics of the System currently include: sales and operating
methods; interior and exterior design; décor; layout; fixtures and furnishings; food
preparation and presentation techniques; customer service and development techniques;
procedures for inventory and management control; standards and procedures for efficient
business operations; training and assistance; marketing programs; and menu items, all of
which may be changed, discontinued, improved and further developed from time to time by
SHF.

C. SHF identifies the System by means of certain trade names, service marks,
trademarks, logos, emblems and indicia of origin, including, without limitation, the marks
“The Salad Hous€’, and the Salad House logo, and/or such other different and/or additional
trade names, trademarks, and service marks as are now designated and may hereafter be
designated by SHF in writing for use in connection with the System (collectively, the
“Marks”).

D. SHF has the right to establish brand standards and specifications for various
aspects of the System (as may be prescribed and/or modified by SHF from time to time, the
“Standards and Specifications”), including, among others, standards and specifications
related to: location selection; the Restaurant’s physical characteristics; operating procedures;
products and services offered; supplier qualifications; training; marketing; and other aspects
that affect and/or relate to enhancement and protection of the brand.

E. You desire to enter into the business of operating a Restaurant under the
System and to obtain a franchise from SHF for such purpose.
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F. You have had a full and adequate opportunity to be thoroughly advised of the
terms and conditions of this Agreement and have had sufficient time and opportunity to
evaluate and investigate the business concept and the procedure and financial requirements
associated with the business, as well as the competitive market in which the business
franchised under this Agreement shall operate.

G. You understand and acknowledge the importance of SHF’s high standards of
quality, cleanliness, appearance, and service, and the necessity of operating the business
franchised under this Agreement in conformity with SHF’s Standards and Specifications.

AGREEMENT

NOW, THEREFORE, the parties, in consideration of the undertakings and
commitments of each party set forth in this Agreement, and for other good and valuable
consideration, the receipt and sufficiency of which are hereby acknowledged, hereby agree as
follows:

ARTICLE 1. GRANT OF LICENSE; RESERVATION OF RIGHTS

1.01 Grant of License. Subject to the terms and conditions contained in this
Agreement, SHF hereby grants to you, and you hereby accept, the right and nonexclusive
license to operate a single Restaurant (the “Franchised Restaurant”) at the Approved
Restaurant Location (as such term is defined in Attachment 2), and to use the Marks and the
System solely in connection with the operation of the Franchised Restaurant. You
acknowledge and agree that you are obligated to operate the Franchised Restaurant for the
duration of the Term (as defined in Section 3.01 below) and that you shall not engage in any
other business at the Approved Restaurant Location during the Term. The background
paragraphs A through G set forth at the beginning of this Agreement are hereby incorporated
by reference as if set forth fully herein.

1.02 Protected Territory Rights. During the Term of this Agreement, so long
as you are in substantial compliance with your obligations under this Agreement, and subject
to SHF's Reservations of Rights set forth in Sections 1.3 and 1.4 below, SHF shall not
establish, nor license to any other person the right to establish, a Restaurant under the
System at any location within the geographic area described in Attachment 2 (the “Protected
Territory”). SHF maintains the right to revoke your Protected Territory upon a material
breach of this Agreement, including, without limitation, your failure to comply with your
continuing obligation to pay Royalty Fees.

1.03 Reservation of Rights. You expressly acknowledge that the license
granted to you under this Agreement is nonexclusive and that any territorial protection
afforded to you in connection therewith relates solely to your use of the Marks and the System
in connection with the operation of the Franchised Restaurant at the Approved Restaurant
Location during the Term. SHF retains all other rights. Specifically, but not exclusively, and
without limiting the generality of the foregoing, SHF, and/or its affiliates, has the right,
without granting you any rights therein, to:
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1.03.1 establish, and/or license to others the right to establish, restaurants
and/or businesses under other systems, using other proprietary marks, which offer or sell
other products and services within the Protected Territory;

1.03.2 market, sell and distribute, directly or indirectly, or license to others
the right to market, sell and distribute, directly or indirectly, any products, from any location
or to any purchaser (whether within or outside the Protected Territory), using the Marks or
other trademarks or service marks through alternative channels of distribution, including
through the Internet, supermarkets and wholesale distribution centers;

1.03.3 advertise and promote the System within the Protected Territory;

1.03.4 establish and operate, and to license others to establish and operate, a
Restaurant or business at any location outside the Protected Territory, notwithstanding such
business’s proximity to the Protected Territory; and

1.03.5 acquire, be acquired by, merge or affiliate with, or engage in any
transaction with any other business (whether or not these businesses are competitive),
including competing franchise systems with restaurants operating in the Protected Territory.
You acknowledge that, in the event that SHF acquires a competitive business or a competitive
franchise in the Protected Territory, SHF has the right to operate, or license to a third party
the right to operate, such competitive business in the Protected Territory under the Marks
without affording you any rights thereto or providing you with any compensation therefor.

1.04 Special Venues. SHF shall have the right to develop, open and operate,
and to license to others the right to develop, open and operate, Restaurant(s) in any Special
Venues, including any Special Venue located within the Protected Territory, without
providing you any rights thereto or compensation therefor. The term “Special Venues” shall
mean non-traditional venues, including, without limitation, travel centers, airports, schools,
railroad/railway stations, bus stations, government institutions and facilities, hospitals,
shopping mall food courts, military installations, stadiums, arenas, convention centers,
casinos, boardwalks, amusement parks, theaters, “big box” retail stores, and other locations
within institutional or public facilities.

1.05 Modifications to the System.

1.05.1 You understand and agree that the System shall not remain static, even
in the face of, among other things, unforeseen changes in technology, competitive
circumstances, economic circumstances, demographics, populations, consumer trends,
societal trends, regulations, and other marketplace variables. Accordingly, you expressly
understand and agree that SHF may, in its sole and absolute discretion, supplement,
improve, and otherwise modify the System at any time in the future. In the interest of
preserving the integrity of the System, SHF shall have full control and discretion over such
developments, and you shall comply with all of SHF’s requirements in that regard, including,
without limitation, offering and selling new or different products or services, participating in
specific promotions, including price-point promotions, or discontinuing the sale of certain
products or the offering of certain services. Upon reasonable notice by SHF of any System
modifications, you shall be required to comply with any such modifications within the time
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period specified in the notice. SHF shall not be liable to you for any expenses, losses or
damages sustained by you as a result of any of the modifications contemplated hereby.

1.05.2 If you or any of your owners, if you are a Legal Entity (as defined in
Section 20.01 below), or any of your employees, develop any new modification, concept,
process, improvement or slogan related to the operation or promotion of the Franchised
Restaurant or the System, the same shall be deemed a work made for hire. You shall
promptly notify SHF of, and provide SHF with all necessary information regarding, such
modification, concept, process, improvement or slogan. You acknowledge that any such
modification, concept, process, improvement or slogan shall become SHF’s sole and exclusive
property and that SHF may use, and allow other franchisees to use, the same in connection
with the System and the operation of Restaurants, without compensation to you.

1.06 Acknowledgments; No Additional Rights.

1.06.1 You hereby acknowledge that, as a franchisee, you are required to
comply with the Standards and Specifications, which SHF has the right to (and expects to)
change and modify over time. SHF’s Standards and Specifications shall be communicated to
you in writing through SHF’s Operations Manual (as defined in Section 11.01 below) and in
any other form that SHF may deem necessary or desirable from time to time. You
acknowledge that complete uniformity may not be possible or practical throughout the
System. You further acknowledge and agree that SHF is under no obligation to continue to
offer or to sell franchise opportunities in the future and may elect to cease offering and selling
franchises at any time in SHF’s sole and absolute discretion without any liability to you.

1.06.2 You acknowledge and agree that this Agreement relates solely to, and
is limited to, the operation of the Franchised Restaurant at the Approved Restaurant
Location, and affords you no right, title or interest in any additional franchises to be operated
at any other location (subject to relocation of the Franchised Restaurant, if authorized, in
accordance with the terms and conditions of this Agreement). You shall not, without the
express written permission of SHF, which permission may be withheld in SHF’s sole and
absolute discretion, offer or sell products or services through any other means or locations,
including, without limitation, retail or wholesale stores, supermarkets, grocery stores,
convenience stores, temporary locations, portable carts, kiosks or trailers, catalogs, mail
order or electronic means (including the Internet).

ARTICLE 2. APPROVED RESTAURANT LOCATION

2.01  Site Selection Process.

2.01.1 If you have not secured an Approved Restaurant Location as of the
Effective Date, you shall at your sole cost and expense: (a) find a location within the Site
Search Area (as set forth in Attachment 2), which location shall be subject to SHF’s prior
approval in accordance with Section 2.01.2 below; (b) within ninety (90) days after signing
this Agreement, enter into a binding lease agreement for the location in accordance with the
terms and conditions set forth in Section 2.02 below; and (c) as soon as possible after
execution of the lease agreement, begin constructing and equipping the Franchised
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Restaurant in strict accordance with Article 9 hereof and each of SHF’s then-current
standards, procedures, plans and specifications.

2.01.2 You shall submit a proposed location for the Franchised Restaurant in
writing in advance to SHF for approval of the location, which approval may be granted or
withheld in SHF’s sole and absolute discretion. SHF shall approve or disapprove the proposed
location within 30 days after the date that SHF receives all information that SHF requests
regarding the proposed location. If SHF does not approve or disapprove the proposed location
within this 30-day period, the proposed location shall be deemed disapproved.

2.01.3 You acknowledge that the selection, procurement and development of
the site for the Franchised Restaurant are your responsibility. You further acknowledge that
SHF’s approval of a site and/or rendering of assistance in the selection of any site does not
constitute a representation, promise, warranty or guarantee, express or implied, by SHF, its
officers, employees, directors or agents, as to the potential sales volume, profits, or success of
the Franchised Restaurant to be developed, opened and operated by you at such location.
SHF shall not be liable to you in any way with respect to any assistance that SHF provided
to you during the site selection process, and/or in SHF’s recommendation or approval of any
site location.

2.01.4 If you do not secure an Approved Restaurant Location within 90 days
after signing this Agreement, SHF has the right to immediately terminate this Agreement.

2.01.5 Once the location for the Franchised Restaurant is secured in
accordance with the terms of this Agreement, the parties shall amend the Attachment 2 to

identify the approved location as the “Approved Restaurant Location.”

2.02 Lease Requirements.

2.02.1 You shall acquire or lease the Approved Restaurant Location at your
expense. If you lease the Approved Restaurant Location, you shall obtain SHF’s prior written
approval, which may be granted or withheld in SHF’s sole and absolute discretion, before
entering into a lease agreement. Before you sign any lease agreement, you shall provide a
copy of the proposed lease agreement to SHF for its review. You are not a third-party
beneficiary of the lease review. You agree that SHF does not guarantee that the terms,
including rent, shall represent the most favorable terms available in the market. If SHF is
required to engage in more than one lease review for the proposed franchised location (or a
different proposed franchised location), you shall pay SHF or its designated supplier a Lease
Review Fee for each lease review SHF undertakes. SHF is not required and has no obligation
to negotiate the terms of your lease. You shall provide SHF with a copy of your fully executed
lease agreement immediately after signing.

At a minimum, SHF requires the inclusion of the Lease Rider in the form attached to this
Agreement as Attachment 3, and the following provisions in the lease:

(1) The requirement that you and the landlord execute and deliver to SHF
a collateral assignment of your rights under the lease (in substantially the form attached
hereto as Attachment 3, the “Collateral Assignment of Lease”), pursuant to which you shall,
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at SHF’s option, assign all of your rights under the lease to SHF or its designee upon
termination or expiration of this Agreement;

(2) A provision that if you fail to timely pay all amounts due to SHF or the
lessor, SHF has the right to charge and collect from you all resulting costs and expenses
incurred by, and penalties imposed on, SHF;

(3) A provision which restricts the use of the premises solely to the
operation of the Franchised Restaurant;

(4) A provision which prohibits you from subleasing or assigning all or any
part of your occupancy rights, or extending the term of or renewing the lease, without SHF’s
prior written consent, which SHF may withhold in its sole and absolute discretion;

(5) A provision giving SHF the right to enter the premises to make
modifications necessary to protect the Marks or the System, or to cure any default under this
Agreement, including the right to de-identify the Approved Restaurant Location as a
Restaurant and to remove and/or destroy any objects or others materials bearing any of the
Marks; and

(6) Any other provision which SHF deems necessary in its sole and absolute
discretion.

2.03 Lease Renewal Efforts. If the term of the lease for the Franchised
Restaurant is shorter than the Term, you agree to use your best efforts to obtain a renewal
of the existing lease of the Franchised Restaurant premises, or a new lease for the Franchised
Restaurant premises, to enable you to continue to operate the Franchised Restaurant at the
Approved Restaurant Location for the duration of the Term. You shall provide SHF with
written notice of your lease expiration no later than eight (8) months prior to the expiration
of your lease term.

2.04 Relocation. You may not relocate the Franchised Restaurant unless
you: (1) obtain SHF’s prior written consent, which may be granted or withheld in SHF’s sole
and absolute discretion; and (2) meet and satisfy each of the following conditions at the time
of such relocation: (a) you are not in default under this Agreement or any other Agreement
with SHF or any of its affiliates; (b) you and all persons and entities that have executed the
personal guarantee (in substantially the form attached hereto as Attachment 4, the “Personal
Guarantee”) agreeing to be bound by your obligations under this Agreement (each a
“Guarantor”, collectively “Guarantors”) have agreed to cancel this Agreement and to execute
the then-current form of franchise agreement, which shall include a term equal to the then-
remaining term of this Agreement; (c) you have secured a site which meets with SHF’s then-
current size and demographic requirements, and if you are leasing the space, you have
submitted the proposed lease agreement for SHF’s review and have paid SHF’s then-current
lease review fee; (d) you have agreed to equip and furnish your new Franchised Restaurant
so that it meets the then-current standards, procedures, plans and specifications applicable
to new Restaurants; (e) you and your Guarantors and owners have executed a general
release, in a form satisfactory to SHF, of any and all claims against SHF, its affiliates,
parents, subsidiaries and their respective members, managers, directors, officers,
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shareholders, partners, agents, representatives, servants, and employees, in both their
corporate and individualized capacities, including, without limitation, claims arising under
this Agreement, any other agreement between you and SHF or its affiliates, and all federal,
state and local laws and rules, to the fullest extent permitted by law; (f) you shall comply
with the Grand Opening Expenditure required for relocation under Paragraph 14.05; and (g)
you have agreed that you shall require no more than one (1) day to move all equipment from
the old Approved Restaurant Location to the new Approved Restaurant Location and shall
not cease operations of the Franchised Restaurant for any period longer than such one (1)-
day period. If SHF consents to the relocation, Franchisee must pay to SHF a “Relocation
Fee” of $5,000 immediately upon receipt of SHF’s written consent, and shall timely comply
with any and all conditions imposed by SHF in connection with any such approved relocation,
including, without limitation, compliance with site selection criteria, construction and build-
out requirements, lease requirements, and opening requirements.

ARTICLE 3. TERM & SUCCESSOR FRANCHISE

3.01 Initial Term. The initial term of this Agreement shall commence on the
Effective Date and shall expire ten (10) years from the Effective Date, unless sooner

terminated by SHF in accordance with the terms of this Agreement (the “Initial Term” or
“Term”).

3.02 Successor Franchise Agreement. Upon the expiration of the Initial
Term, Franchisee will have the option to obtain a Successor Franchise Agreement for an
additional ten (10)-year term (the “Successor Term”), providing that this Agreement has not
yet been terminated and you comply with each of the conditions set forth below:

3.02.1 You deliver written notice to SHF of your desire to obtain a Successor
Franchise Agreement no later than one hundred eighty (180) days prior to the expiration of
the Initial Term;

3.02.2 You are not in default of any provision of this Agreement, any
amendments to this Agreement, or any other agreement between you (or any of your owners,
Guarantors or affiliates) and SHF and/or its subsidiaries and affiliates at the time you deliver
the notice required under Section 3.02.1 above, or on the date that the Initial Term expires;

3.02.3 You have not received more than three (3) written notices of default of
this Agreement during the Initial Term, nor more than two (2) such notices during the five
(5) years immediately preceding the expiration of the Initial Term;

3.02.4 You have satisfied all monetary obligations owed by you to SHF and
SHEF’s subsidiaries and affiliates;

3.02.5 You agree to make any renovations and improvements to the
Franchised Restaurant as SHF may deem necessary or advisable to modernize, renovate,
equip and decorate the Franchised Restaurant to reflect SHF’s then-current System
standards;
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3.02.6 At least thirty (30) days before the Initial Term expires, yo