FRANCHISE DISCLOSURE DOCUMENT

1'\,- NATURALAWN OF AMERICA INC.
( A MARYLAND CORPORATION

1 EAST CHURCH STREET
FREDERICK, MD 21701
SUPPORT@NATURALAWN.COM
WWW.NATURALAWN.COM
TELEPHONE: (301) 694-5440

THE LEADER IN ORGANIC-BASED LAWN CARE®

As a NaturaLawn of America franchisee, you will conduct a lawn care service business that
primarily uses organic-based treatments.

The initial investment necessary to begin operation of a NaturaLawn® of America franchised
business ranges from $77,500 to $152,650. This includes $39,500 that must be paid to the
franchisor, and up to $15,000 that may be paid to the franchisor.

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements
carefully. You must receive this disclosure document at least 14calendar days before you sign
a binding agreement with, or make any payment to, the franchisor or an affiliate in connection
with the proposed franchise sale. Note, however, that no government agency has verified
the information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient to
you. To discuss the availability of disclosures in different formats, contact either Blaine Young or
Philip Catron, 1 East Church Street, Frederick, Maryland 21701, (301) 694-5440,
support@naturalawn.com.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure
document alone to understand your contract. Read all of your contract carefully. Show your
contract and this disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can
help you make up your mind. More information on franchising, such as “A Consumer’s Guide to
Buying a Franchise,” which can help you understand how to use this disclosure document, is
available from the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or
by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington, DC 20580. You can also
visit the FTC’s home page at www.ftc.gov for additional information. Call your state agency or
visit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: March 31, 2026
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how

to find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

ltem 19 may give you information about outlet
sales, costs, profits or losses. You should
also try to obtain this information from others,
like current and former franchisees. You can
find their names and contact information in
Iltem 20.

How much will | need to
invest?

Items 5 and 6 list fees you will be paying to
the franchisor or at the franchisor’s direction.
Item 7 lists the initial investment to open.
Item 8 describes the suppliers you must
use.

Does the franchisor have
the financial ability to
provide support to my
business?

Exhibit A includes financial statements.
Review these statements carefully.

Is the franchise system
stable, growing, or
shrinking?

Item 20 summarizes the recent history of the
number of company-owned and franchised
outlets.

Will my business be the only
NaturaLawn of America
business in my area?

Item 12 and the “territory” provisions in the
franchise agreement describe whether the
franchisor and other franchisees can compete
with you.

Does the franchisor
have a troubled legal
history?

ltems 3 and 4 tell you whether the franchisor
or its management have been involved in
material litigation or bankruptcy proceedings.

What'’s it like to be an
NaturaLawn of America
franchisee?

ltem 20 lists current and former
franchisees. You can contact them to ask
about their experiences.

What else should | know?

These questions are only a few things you
should look for. Review all 23 Items and all
Exhibits in this disclosure document to better
understand this franchise opportunity. See
the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay service fees
(royalties) and other fees even if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to
change its manuals and business model without your consent. These changes may
require you to make additional investments in your franchise business or may harm your
franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a
limited group of suppliers the franchisor designates. These items may be more
expensive than similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions.
Some examples may include controlling your location, your access to customers,
what you sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory,
the franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does,
you may have to sign a new agreement with different terms and conditions in order to
continue to operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating
a similar business after your franchise ends even if you still have obligations to your
landlord or other creditors.

Some States Require Regqistration. Your state may have a franchise law, or other law,
that requires franchisors to register before offering or selling franchises in the state.
Registration does not mean that the state recommends the franchise or has verified the
information in this document. To find out if your state has a registration requirement, or
to contact your state, use the agency information in Exhibit [C].

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific
Addenda. See the Table of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The franchise agreement requires you to
resolve disputes with the franchisor by mediation, arbitration and/or litigation
only in Maryland. Out-of-state mediation, arbitration, or litigation may force
you to accept a less favorable settlement for disputes. It may also cost more
to mediate, arbitrate, or litigate with the franchisor in Maryland than in your
own state.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.
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ITEM 1
THE FRANCHISOR, AND ANY PARENTS, PREDECESSORS AND AFFILIATES

The Franchisor

NaturaLawn of America, Inc. ("we" or "us") was incorporated on January 18, 1991, in the State
of Maryland and maintains its principal place of business at 1 East Church Street, Frederick, MD
21701. We may establish regional support offices, as we consider necessary. We are currently
doing business under the name of NaturaLawn of America, Inc. and we do not do business
under any other name. We have conducted a business of the type to be operated by you since
our incorporation. In this disclosure document, we refer to the person or legal entity that will sign
the Franchise Agreement described below as “you” or “your.”

Since our incorporation, we have awarded franchises to individuals and entities throughout the
United States granting the right to adopt and use the “NaturaLawn of America System,” its
techniques, advertising, trade names and service marks in the operation of NaturaLawn of
America Franchised Businesses. The NaturaLawn of America System is a comprehensive
system of organic-based lawn care and pest control services. We have not offered franchises in
any other line of business but reserve the right to do so in the future. In addition to awarding
franchises, we engage, or are planning to engage, in the sale of products and services such as
golf course supplies, pre-packaged cleaners, maintenance supplies, do-it-yourself products,
safety products, composting products, biological pest control products and organic-based
fertilizers. We may use a web site, storefronts, salespeople or any other source to promote and
make such sales.

Our agents for service of process are listed in Exhibit C.
Parents
We have no parents.

Predecessors and Affiliates

Our predecessor, NaturaLawn, Inc. (“NLI”), a Maryland corporation, was organized in 1987 by
Philip Catron and Beecher Smith to own and operate a lawn care company specializing in
organic-based treatments in Damascus, Maryland. NLI still operates the NaturaLawn of America
business in Damascus, Maryland.

In July 1989, NLI began offering franchises for NaturaLawn of America Franchised Businesses.
NLI did not offer franchises in any other line of business. NLI transferred its franchise system
assets to us on January 18, 1991, and currently has not offered franchises in any line of business
since that time.

In February 1990, NLI began operating a NaturaLawn of America business in Virginia Beach,
Virginia. On January 17, 1991, NLI transferred the assets of that business to SC Ventures, Inc.
(“SCV?), a Virginia corporation owned by Philip Catron. SCV currently owns and operates the
NaturaLawn of America business in Virginia Beach, Virginia servicing both the Virginia Beach
and Tidewater areas of Virginia.

In December 2008, Philip Catron created JT Ventures, Inc., (“*JTV”) a Virginia corporation, and

purchased the assets of a franchisee in Richmond, Virginia. JT Ventures, Inc. now operates a
NaturaLawn of America business in Richmond, Virginia.
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In January 2019, Philip Catron created GSC Ventures, Inc. (“GSC”), a Maryland corporation,
and purchased the assets of a franchisee in Greenville, South Carolina. GSC Ventures, Inc. now
operates a NaturaLawn of America business in Greenville, South Carolina.

In April 2021, Philip Catron created Bethel Ventures, Inc. ("“BETHEL”), a Virginia corporation,
that now operates a NaturaLawn of America business in Fredericksburg, Virginia.

In July 2021, Philip Catron created Newport News Ventures, Inc.(“NNV”), a Virginia corporation,
and purchased the assets of a franchisee in Williamsburg, Virginia. Newport News Ventures,
Inc. now operates a NaturaLawn of America business in Newport News, Virginia.

In August 2012, Philip Catron created Natural Alternative, Inc. (“NAI”), a Maryland corporation
based in Frederick, MD. In February 2013, NaturaLawn of America, Inc. (NLA) transferred the
retail assets and operations previously done by the Franchisor into this new corporation and
licensed NAI to use and sublicense certain trademarks, patents, copyrights, Domain Names and
other intellectual property which related to the retail business. NLA and NAI are affiliated
companies and have common officers, owners and business locations.

In August 2012, Philip Catron created Signum, LLC (“SIGNUM”), a Maryland limited liability
company. In February 2013, NLA assigned all the rights to its trademarks, patents, copyrights,
Domain Names and other intellectual property, including its license with NAI, to Signum. Signum
licensed back to NLA, with the right for NLA to sublicense, certain trademarks, patents,
copyrights, Domain Names and other intellectual property relating to the services offered by NLA
and its franchisees.

Other than as described in this Item 1, we do not have any affiliates.

Franchise Offered

We will award individuals, partnerships, corporations or other legal entities ("you") a franchise
license (“Franchise Agreement”), which grants you the right to establish and operate 1
NaturaLawn of America Franchised Business (“Franchised Business”) within a licensed territory
approved by us ("Licensed Territory"). You may operate from a location we approve ("Approved
Location"). The initial license fee may be reduced if you already have a qualified lawn care
business.

The Franchised Business will be a lawn care service business that primarily uses organic-
based/biological treatments, instead of high soluble salt fertilizers and synthetic pesticides. Your
primary services will be diagnosis of lawn problems and application of organic-based fertilization
and biological weed, disease and insect controls, as well as aeration and seeding to the lawns
of residential, commercial and government-owned properties 5 to 8 or more times a year,
depending on the region of the country.

The market for these services includes all residential and commercial lawns in your Licensed
Territory. Generally, your operating season will be from February 1 through December 20,
depending on the climate in your geographic area. You will compete with all other businesses
providing traditional lawn care services in the Licensed Territory served by your Approved
Location. The services provided by our franchisees reduce the lawn care customer’s workload
and time commitment in addition to providing a more comprehensive and professional lawn
treatment that is environmentally sensible.

You and certain of your principals (“Franchisee’s Principals”) may be designated as “Controlling
Principals.” We require Controlling Principals to sign the Franchise Agreement. Controlling
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Principals include, collectively or individually, any Principal whom we designate as a Controlling
Principal under the Franchise Agreement. By signing the Franchise Agreement, each of your
Controlling Principals agrees to be individually bound by certain obligations in the Franchise
Agreement, including covenants concerning confidentiality and non-competition, and to
personally guarantee your performance under the Franchise Agreement.

Industry-Specific Requlations

You must comply with all federal, state and local laws, rules and regulations that apply to
businesses generally. Most states require a Pesticide Business License to operate this type of
lawn care business. Most states require at least 1 person in the business to be a licensed
Pesticide Control Operator (“PCO”). Most states also require re-certification training (every 1 to
5 years). Most states require insurance coverage for accidental spillage of pesticides, in addition
to general liability insurance and worker's compensation insurance coverage for the operation
of this type of business.

There may be other laws, rules and regulations that apply specifically to your lawn care business.
For example, in California, the California Department of Pesticide Regulation follows the federal
standards for certification of commercial applicators as stated in the Federal Insecticide,
Fungicide, and Rodenticide Act (FIFRA) in Title 40 of the Code of Federal Regulations. You
should investigate these other laws.

ITEM 2
BUSINESS EXPERIENCE

Philip Catron, President & Treasurer, Director

Philip Catron is our founder, and has been our President, Treasurer and a member of our board
of directors in Frederick, MD since our incorporation in January 1991. He is a board-certified
agronomist and has over 4 decades of technical lawn care training experience, including more
than 3 decades with us and our predecessor, NaturaLawn, Inc.

Jesse Catron, Senior Vice President

Jesse Catron has been our Vice President in Frederick, MD since February 2020. He has over
a dozen years of lawn care industry experience, including four years of combined field
experience with our predecessor, NaturaLawn, Inc.

Theresa Smith, Senior Vice President

Theresa Smith has been our Vice President in Frederick, MD since February 2020. She also
oversees the Marketing Department and has over 19 years of experience in the lawn care
industry with us and our predecessor, NLI.

Blaine R. Youngq, Vice President Franchise Sales and Development

Blaine Young has been in charge of Franchise Sales and Development since February 2015
and from 1995 to 2015 he co-owned Yellow Cab of Frederick, MD.
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Doug Schwartz, Director of Operations

Doug Schwartz has been Director of Operations in Frederick, MD since 2025. He has over 20
years of experience in franchising and operations, including leadership roles supporting both
franchise and corporate systems.

John Steiner, Franchise Business Consultant

John Steiner has been a Franchise Business Consultant in Frederick, MD since October 2002.
He is a lawn care professional with over 3 decades of experience in opening and managing lawn
care operations throughout the United States.

Kevin Rutledge, Franchise Business Consultant

Kevin Rutledge has been a Franchise Business Consultant in Frederick, MD since July 2019,
and has over 3 decades of experience in managing operations and training within the green
industry.

Elvin Wolfe, Franchise Business Consultant

Elvin Wolfe has been a Franchise Business Consultant in Frederick, MD since July 2019, and
has over 2 decades of experience in the green industry.

Sean Scott-Fagan, Franchise Business Consultant

Sean Scott-Fagan has been a Franchise Business Consultant in Frederick, MD since October
2023. He is a lawn care professional with over 15 years of experience in opening and managing
lawn care operations with NaturaLawn of America.

Pete Medd Franchise Business Consultant

Pete Medd has been a Franchise Business Consultant in Frederick, MD since 2026. He has
over a decade of experience in franchising and business operations.

ITEM 3
LITIGATION

No litigation is required to be disclosed in this Item.

ITEM 4
BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.

ITEM 5
INITIAL FEES

RESERVATION FEE

If you want to reserve a Licensed Territory, you must pay us a $10,000 reservation fee when
you sign a Territory Reservation Agreement (see Exhibit D). The reservation fee is uniform and
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not refundable. If you sign the Franchise Agreement at least 6 weeks before our next new
franchisee initial training class, the reservation fee will be applied towards your initial license fee
under the Franchise Agreement (described below). If you do not sign the Franchise Agreement
at least 6 weeks before our next new franchisee initial training class, the reservation fee is
forfeited.

INITIAL LICENSE FEE

You must pay us an initial license fee in full when you sign the Franchise Agreement. Currently,
the minimum initial license fee is $39,500 for a standard Licensed Territory. The initial license
fee is uniform for all new Franchised Businesses but may be reduced or increased as specified
below. The initial license fee is not refundable under any circumstances.

If the Licensed Territory exceeds our demographic guidelines for a standard Licensed Territory
(which is defined to have at least 40,000 single-family households with median household
incomes of over $55,000), we may charge, and you must pay an additional initial license fee of
$0.55 per single-family household in excess of 40,000 with annual median household income of
over $55,000 in the Licensed Territory.

We may reduce the initial license fee if you already operate a lawn care business similar to a
NaturaLawn of America Franchised Business. In order to qualify for a reduced initial license fee,
your lawn care business must consist of application work such as fertilization, weed and disease
& insect control as well as aeration and seeding. Services such as mowing, landscaping,
irrigation or any other non-application services do not count as revenues for the reduced initial
license fee. The annual revenues of your current application business, as outlined in the 1%t
column and subject to our verification by audit, will determine the amount the initial license fee
will be discounted, as detailed in the 2" column:

Initial License Fee Will Be

Annual Revenues . )

Discounted By:
$ 25,000 -% 49,999 $ 2,500
$ 50,000 -% 99,999 $ 5,000
$100,000 - $149,999 $ 7,500
$150,000 - $199,999 $10,000
$200,000 - $249,999 $12,500
$250,000 - $299,999 $15,000
$300,000 - $349,999 $17,500
$350,000 or more $20,000

Opening Inventory

Before you open, you may choose to purchase additional supplies (including, for example,
uniforms, promotional materials and forms) and equipment beyond what we provide to you as
part of the initial license fee. If we have these items in stock, you must purchase the supplies
and equipment from us, at an estimated initial cost of $7,250 to $15,000. This fee is
nonrefundable and is due at the time of purchase. You must purchase these supplies and
equipment from approved suppliers through our purchasing department if we do not have certain
supplies or equipment in stock.
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ITEM 6

OTHER FEES
Fee Amount Due Date Remarks
Service Fee 9% of Gross Payable in weekly | Gross Sales means any and all
(see Note 1) Sales; installments, by collected payments, including

after renewal, 7%
or 9% of Gross
Sales

15% Gross Sales

electronic transfer
of funds

prepayments related to the Franchised
Business, except for taxes paid to the
government or amounts refunded to
customers.

Ice Melt Fee

5% of Gross Sales

Payable in weekly
installments, by
electronic transfer
of funds

Gross Sales means any and all
collected payments, including
prepayments related to the Franchised
Business, except for taxes paid to the
government or amounts refunded to
customers.

Advertising Fee

1% Advertising fee
based on Gross
Sales

Payable in weekly
installments, by
electronic transfer
of funds

A one (1%) percent advertising fee is
collected based on all Gross Sales of
the franchised business.

Supplies and
Equipment
(see Note 2)

Prices we or
suppliers charge

On demand, by
electronic transfer
of funds, or by a
pre-approved
credit card

You must purchase certain designated
supplies and equipment from us or
approved suppliers through our
purchasing department.

Interest
(see Note 3)

1.8% per month or
21.6% per year on
amounts past due

On demand

Payable on overdue amounts.

Delinquent $100 per week If the service fee is | If the service fee is not received within
Service Fee over 1 week past 7 days after the prior week's end, you
due must pay $100 per week for every
week the service fee is past due.
Non- $1,500 first year ACH on or before | If service fees are currently below 9%,
Attendance at and increased June 30th of they may increase to 9% level for the
Mandatory Service Fees after | current year remaining term of the franchisee’s

Meeting Fees

third

license agreement.

Indemnification

Costs & expenses

On demand

If there is claim or action against us
from your operation of the Franchised
Business, you must indemnify us for all
costs and expenses we incur.

Inspection &
Audit
(see Note 4)

Expense of
inspection and
audit

30 days after
receipt of our bill

Applicable if you understate Gross
Sales by more than 4%.

Attorney's Fees
& Costs

Actual costs &
expenses

As incurred

If a party is successful in any action to
enforce the Franchise Agreement, in
addition to any judgment entered in its
favor, the party is entitled to recover
reasonable attorney’s fees together
with court costs and expenses of the
litigation.
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Fee Amount Due Date Remarks

Extra Training Actual reasonable | As incurred If you request training or support at

or Support at travel & living your location, you must pay our

Your Location expenses reasonable travel and living expenses
for our employee(s) providing training
or support. This training or support is
not mandatory.

Transfer $10,000 Before transfer No fee imposed for transfers to legal

entities formed by you or transfers to
your immediate family resulting from
your death or incapacity. At our option,
this fee may be adjusted annually to
reflect changes in the Consumer Price
Index.

Notes:

1.

All fees are imposed by us and payable to us, and are non-refundable. You must pay service
fees due and amounts overdue for services from us by a pre-authorized electronic transfer
of funds from an account you designate. If there are insufficient funds for a transfer in the
account you designate, we will charge the amount due, plus a 5% administrative fee, to a
credit card you designate (see Attachment F to the Franchise Agreement).

Initially, the service fee will be 9% of your Gross Sales. If your Gross Sales for the Licensed
Territory are at least $500,000 in the last full calendar year before renewal, and if your
license is renewed, the service fee will be reduced to 7% of Gross Sales during the renewal
term, so long as your Gross Sales are at least $500,000 for the Licensed Territory in each
calendar year after renewal and do not decrease by 10% or more in any calendar year after
renewal. If, after renewal, your Gross Sales decreases to less than $500,000 or by 10% or
more in any calendar year, the service fee will automatically revert to 9% of Gross Sales in
the next calendar year and from then on during the renewal term.

You may not offer or sell NaturaLawn of America products or services outside your Licensed
Territory without our written consent. Service fees of 15% of Gross Sales will be assessed
on all revenue derived from sources outside of your Licensed Territory.

You must purchase certain designated supplies and equipment from us or approved
suppliers through our purchasing department. You must pay us by ACH debit accounts or if
acceptable by us, a pre-authorized charge to a credit card you designate before shipping.

The interest rate charged will not exceed the highest rate allowed by law.

We may access your computer system at any time, and for any reason, remotely through
the Internet, or any other physical or electronic means available, to review, monitor, inspect,
download and/or copy any or all of the data and/or records on your computer system
including, but not limited to, your financial data on your QuickBooks software. If your Gross
Sales are understated by more than 4%, you must pay for our inspection and audit
expenses. Our inspection and audit expenses are not uniform among all Franchised
Businesses.
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ITEM 7

ESTIMATED INITIAL INVESTMENT
YOUR ESTIMATED INITIAL INVESTMENT

Method of To Whom
Type of Expenditure Amount P When Due | PaymentIs
ayment T
o Be Made
Initial License Fee $19,500 - $39,500 | Lump Sum Execution Us
(see Note 1)
Opening Inventory $0 - $5,000 | As Arranged | As Incurred | Suppliers &
(see Note 2) Us
Real Estate Improvements See Note 3 | As Arranged | As Incurred Suppliers
(see Note 3)
Lawn Care Equipment Purchases $1,500 - $4,000 Varies As Incurred Suppliers
Vehicle (purchase or lease cost for $0 - $3,000 | As Arranged | As Incurred Suppliers
6 months)
Office Furniture & Equipment $0 - $5,000 | As Arranged | As Incurred Suppliers
Training Expenses $0 - $1,150 | As Arranged | As Incurred Suppliers
(see Note 4)
Computer & Technology Expenses $0 - $1,000 | As Arranged | As Incurred | Suppliers &
(see Note 5) Us
Initial Annual Advertising and $60,000 — 80,000 | As Arranged | As Incurred Suppliers
Marketing (see Note 6)
Licenses $250 - $500 | As Arranged | As Incurred State
Professional Fees (accounting, $1,250 - $2,000 | As Arranged | As Incurred | Lawyers &
legal, etc.) Accountants
Lease Deposits (rent, utilities, etc.) $2,000 - $3,500 | As Arranged | As Incurred Suppliers
Insurance Deposit $1,500 - $3,500 | As Arranged | As Incurred Insurers
Additional Funds (6 months or $1,500 - $4,500 Varies Varies Varies
more) (see Note 7)
T $77,500 - $152,650, plus access to a $150,000 - $250,000
otal g - . .
line of credit (does not include real estate costs or increase
in initial license fee for larger territory)
Notes:
1. The initial license fee is generally $39,500 but may be as low as $19,500 if you already

operate a lawn care business and may be higher if your territory exceeds our guidelines for
a standard territory. You pay us the initial license fee in a lump sum when you sign the
Franchise Agreement. The initial license fee is not refundable under any circumstances.

. You may choose to purchase certain additional supplies (including for example, uniforms,

promotional materials, and forms) and equipment beyond what we provide to you as part of
the initial license fee. If we have those items in stock, you must purchase the items from us.
If we do not have the items in stock, you must purchase them from approved suppliers
through our purchasing department.

We do not recommend the purchase of real estate for your Franchised Business. Due to the
various methods of acquiring the real property and the variable cost of this property based
on its location, it is impossible to estimate what expenditures might be necessary to acquire
real estate. It is expected that the Franchised Business office and warehouse will have
between 1,500 and 2,500 total square feet and be located in an industrial or commercial
area.
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4. You must pay for you and your manager’s or other principal owner’s transportation to the
initial training programs, and for you and your manager’'s or other principal owner’s living
expenses while attending up to 4 weeks of training at our home office and 2 weeks of
additional training at one of our company locations. The cost for transportation will vary
depending on your proximity to our home office and company locations. Your lodging will
cost about $200 per day per person, and food expenses will be about $50 per day per person.

5. We will supply you with a computer and certain pre-installed software as part of the initial
license fee. You must purchase additional technology, computer hardware and software in
accordance with our specifications. You are required to use the cloud-based,
WorkWave/RealGreen, Service Assistant 5 program. Currently, the program cost is per
user/per month, the first user cost is $132, users 2-5 are $74, users 6-9 are $69, and users
10+ are $58 per user. User prices may change when your annual WorkWave/RealGreen
contract is renewed.

6. Advertising and marketing investments will vary from year to year. In order to grow any
business, money needs to be directed for the acquisition of new customers. We will help you
develop a budget and marketing plan designed to meet the growth needs of the business to
secure a customer base which in turn will provide a source of reoccurring revenue to your
business.

The amount of money you will spend to acquire new customers is based on many factors,
one of which is our 3 plus decades of experience growing similar lawn care franchise
operations. You should anticipate spending between $60,000 and $80,000 a year on
approved marketing and advertising pieces and campaigns.

7. Certain expenses (e.g., licenses, office or lawn care equipment) may be less if you already
own a qualified lawn care company. The initial license fee may be more or less than the
amount stated, as specified in Note 1. The amounts on this chart cover about a 12-month
period after you sign the Franchise Agreement and certain start-up costs are “one time” only
and will not be incurred in subsequent years. Due to the seasonal nature of the lawn care
business, the initial phase of your business may be 6 months or more.

Other than the initial license fee, certain opening inventory and certain computer hardware
and software, all fees and expenses noted above are paid to the individual suppliers of each
item as noted. You may negotiate the method and terms of payment for each of the listed
items with each particular supplier. In most instances, however, we project that expenses
will be due as incurred and will not be refundable.

We relied on our more than 3 plus decades of experience in the industry when preparing
these figures. You should review these figures carefully with a business advisor before
making any decision to purchase the franchise. You may be eligible for financing through 3
party sources, if you are qualified.

ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

In order to maintain the high quality of operations, you must purchase all products, equipment,
inventory and services used in the Franchised Business from us or other approved suppliers, or
according to our standards, specifications and requirements as described in the NaturaLawn of
America Manual ("Manual"). You must process all orders for these items through our centralized
purchasing department. If we have items in stock, you must purchase them from us. If we do
not have items in stock, you may purchase them from approved suppliers through our
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purchasing department. There are no approved suppliers (other than us) in which any of our
officers owns an interest.

We have invested a significant amount of time and effort in the development of the NaturaLawn
of America System, marketing program and brand. You must use only pre-approved
marketing and advertising materials in the marketing, promotion and advertising of your
NaturaLawn of America business.

You will be provided a computer system that meets our specifications. You will be required to
purchase or acquire the following additional computer hardware: (1) bar code scanner (about
$200) and an HP LaserJet Printer series (about $500) or higher series printer. In addition, you
will be required to purchase the following software related items: an antivirus program at about
$30 a year, and an antimalware program around $30 a year.

There is no restriction on the source of insurance, but the minimum liability coverage must be at
least $1,000,000 or your state’s required minimum, whichever is greater.

Except for items that we have in stock, and except for forms and other materials bearing our
marks and logos, neither we nor any of our affiliates are the only approved supplier of any item.
In the future, we may be an exclusive or non-exclusive approved supplier of 1 or more products
or services.

We estimate that required purchases and leases represent 80% to 90% of all purchases and
leases to be made by you in establishing the Franchised Business and less than 5% as you are
operating the Franchised Business. These figures may vary depending on the costs of real
estate in your territory if you decide to buy rather than lease property.

Our specifications and requirements for supplies and services, including “designated products,
equipment and services,” may be modified or changed by us, in our sole discretion. You must
purchase such designated products, equipment and services, and, at your expense, comply with
any changes in the specifications and requirements. You may propose additional or different
specifications or suppliers for any products or services by submitting a written request to us. The
decision to adopt the proposed additional or different specifications or suppliers for the products
or services will be made by us, in our sole discretion, after conducting the investigations and
inspections we think necessary to determine whether the proposal is consistent with the
standards and procedures of the NaturaLawn of America System. We will notify you in writing
of our approval or disapproval of the proposed additional or different specifications or suppliers
within 30 days after our receipt of your proposal.

If you desire to use a particular supplier and if that supplier meets our specifications and
requirements, then that supplier may become an approved supplier for specific products. You
may submit a written request to us for acceptance of a particular supplier as an approved
supplier or to determine whether a particular product meets specifications. We do not charge a
fee for approval or disapproval of a supplier or a product. We will apply the following general
criteria in deciding whether to approve that supplier or the product:

1. Ability to make the manufactured product to our specifications and in packages bearing our
trademarks as we may designate;

2. Willingness to protect the secrets behind the uniqueness of our product from dissemination
to others;

3. Production and capability to meet supply commitment and delivery schedules;
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Integrity of ownership in order to protect our and your goodwill;

Competitive price with other approved suppliers;

Uses our reporting procedures;

4
5

6. Financially sound condition;
7

8. Provides required warranties;
9

Joins the System's marketing programs, if applicable;
10. Meets our packaging specifications; and

11. Willingness to enter into a Rebate/Remuneration Agreement with us based on amount of
products you purchase.

If at any time an approved supplier fails to continue to meet our specifications and requirements,
then we may revoke the approved status of that supplier. You will be notified in writing by us of
the approval, disapproval and revocation of approval of suppliers. Once notified, you must
immediately discontinue using any disapproved supplier, product or service.

During the fiscal year ending December 31, 2025, we derived $916627, or 10.4% of our total
revenues of $8,875,795, from the sale of products, supplies, equipment, paper and promotional
materials and other inventory to our franchisees, as well as certain rebates/remunerations we
received from our suppliers. This information was taken from our audited financial statements
and our internal accounting records.

We derive income from purchases made by you from suppliers and manufacturers other than
us. We also have certain arrangements with suppliers from whom we derive income based on
purchases or leases from franchisees and company locations to partially offset the
administrative costs incurred by us in the initial sourcing, approval or ongoing monitoring of
compliance with our quality standards by these suppliers. These payments may be in the form
of equipment or products provided to us, may be in the form of a percentage of franchisee and
company location purchases or lump sum payments for System purchases, and may be retained
by us or used to offset the cost of promotional materials or System operating costs. We currently
receive rebates/ remunerations from certain suppliers of equipment, products, promotional
materials and paper products. Those rebates/remunerations from suppliers based on your and
our purchases may range from 1% to 16% of the cost of the equipment, products, promotional
materials or paper products.

We do not condition any material benefit to you based on the use of a designated or approved
supplier. We are not obligated to negotiate purchase arrangements on behalf of franchisees, but
we will negotiate with suppliers on behalf of the System.

NATURALAWN OF AMERICA 17 FDD — DISCLOSURE DOCUMENT— 03/26NRS



ITEM 9

FRANCHISEE'S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It
will help you find more detailed information about your obligations in these agreements
and in other items of this disclosure document.

Section in Disclosure
Obligation Franchise Document

Agreement Item
a. | Site selection & acquisition/lease 3 8, 11
b. | Pre-opening purchases/leases 3,12 57,8
c. | Site development & other pre-opening requirements 3 8, 11
d. | Initial & ongoing training 6 11
e. | Opening 3,6 11
f. | Fees 8,9, 15D 5,6
g. | Compliance with standards and policies/ Manual 4&12 11,14
h. | Trademarks & proprietary information 2A(3), 11D, 11E, 12I 13, 14
i. | Restrictions on products/services offered 12F 8,11, 16
j. | Warranty & customer service requirements 12E 16
k. | Territorial development & sales quotas 13A 12
I. | Ongoing product/service purchases 12C 8
m. | Maintenance, appearance & remodeling requirements 12A & 12K 11
n. | Insurance 12B 7,8
0. | Advertising 5 6,7, 11
p. | Indemnification 24 6
g. | Owner's participation/management/staffing 13 15
r. | Records and reports 10, 12J 15
s. | Inspections and audits 10 6
t. | Transfer 15 6 & 17
u. | Renewal 2E 17
v. | Post-termination obligations 11B, 18, 19, 20 17
w. | Non-competition covenants 11A-C 17
X. | Dispute resolution 30 17
y. | Other obligations 11,12 1
e | Obtain a credit line of $75,000-$125,000 12L
o | Must obtain any necessary license required by the 12H 8

state for our industry.
e | Have business open 5 days a week through operating 12D Not Applicable
season
o | No interference with employment relations of others 14 Not applicable
o | No authority to act as our agent 17 Not Applicable
o | Notices 22 Not Applicable
ITEm 10
FINANCING

We do not offer direct or indirect financing. We do not guarantee your note, lease or obligation.
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ITEM 11
FRANCHISOR'S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND TRAINING

Except as listed below, we are not required to provide you with any assistance.

Our Pre-Opening Obligations

Before you open your initial Franchised Business to the public, we will provide the following
assistance to you:

1.

If requested by you, we will advise you on the relevant considerations in site selection for
the Franchised Business office. Our criteria for site selection are contained in the Manual.
Our Operations Department must review and approve the proposed site before you sign a
lease or purchase property. We are not responsible for negotiating the contract for sale
or lease of the site selected, nor are we responsible for any deficiencies that may result from
the selection of any site. (Franchise Agreement §3).

We will provide you with specifications for machinery, equipment, inventory and supplies
required for the Franchised Business. (Franchise Agreement §3).

We will provide you with initial office paper supplies, uniforms and marketing materials
needed to begin operation of the Franchised Business. (Franchise Agreement §3).

We will provide initial training in the NaturaLawn of America System to you, which is more
fully described below. (Franchise Agreement § 6).

We will provide you with reasonable guidance in the development of the Business.
(Franchise Agreement §3).

We will disclose confidential information to you relating to the Business. (Franchise
Agreement §11).

The Franchise Agreement sets forth all of the supervision, assistance and services that we must
provide to you before the opening of the Business.

Our Obligations During Operation

During the operation of the Franchised Business, we will provide the following assistance to you:

1.

We will advise and consult with you periodically about the operation of the Franchised
Business and, on your request, at other reasonable times. We will communicate to you our
know-how, new developments, techniques and improvements in the areas of management,
marketing, operations and service, which are pertinent to operation of a lawn care business
using the NaturaLawn of America System. The communications may be accompanied by
visits from Franchise Business Consultants and various other Home Office personnel, when
appropriate in our discretion, and by printed reports and other written communications. We
may also make available to you additional services, products, facilities, rights and privileges
that we make generally available to all our Franchised Businesses. (Franchise Agreement

§3).

We will provide you with the Manual and supplemental business manuals prepared by us
for use by all Franchised Businesses (see the below Table of Contents for Manual). The
manuals contain information about operation of the Franchised Business, including: (a)
specifications for machinery, equipment and organic-based lawn care treatments; (b)
methods of inventory control; (c) bookkeeping and accounting procedures; (d) business
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practices and policies, including planning and budgeting; (e) methods of market analysis; (f)
required and recommended insurance coverages; (g) other management, advertising and
personnel policies; (h) public relations; (i) purchasing; and (j) agronomic safety. These
manuals are on loan to you and may not be copied without our written consent. You must
return the manuals to us when you no longer have ownership in the Business. (Franchise
Agreement §4 and §6).

TABLE OF CONTENTS FOR MANUAL

Section

Part

Title & Pages

Total
Pages

Company Information

Introduction — Pages 1 -3

Organization & Philosophy — Page 4

N[=

Company Image — Pages 5 - 9

w

Standards of Operation — Pages 9 - 10

N~ |=|W

Lawn Care Program

Program Philosophies — Pages 1 - 2

IPM In Commercial Lawn Care — Pages 2 - 4

Basic Materials Used In The NaturaLawn of America Program — Pages 4 - 6

Weed Suppressants — Page 7

Insect Suppression — Pages 8 - 9

Disease Suppression — Page 9

Soil / The Program’s Foundation — Page 10

(N[O |WIN|[=

A Year In Lawn Care — Page 11

AlalalalalindiddiN

Finances & The Business Plan

—

Starting Your Business — Pages 1 -3

N

Writing Your Business Plan — Pages 3 - 4

N W

w

The Business Plan — Pages 5 - 13

(o]

Marketing 101

—

Introduction to Marketing — Pages 1 - 25

N
(¢}

Finances & The Business Plan

Making A Profit — Pages 1 - 2

Budgeting — Pages 2 - 4

Income Statement, Balance Sheet & Cash Flow — Pages 5 -9

AWIN|—

Cash or Accrual Basis — Page 9

= (BININ

Financial Management

Your Financial Management — Pages 1 -5

N

What You Can Expect & What We Can Expect — Pages 6 - 7

N|O1

Sample Forms — Pages 8 - 9

N

Purchasing

—

Account Setup — Page 1

Purchasing Guidelines — Pages 1 - 2

Purchasing Forms — Pages 3 - 13

=

Employee Relations

Personnel — Pages 1 -2

Recruiting — Page 3

Compensation — Page 3

AIWIN|—~

Training — Page 3

Sample Flow Chart — Page 4

Alalalaln

NaturaLawn of America Policy & Procedure Manual — Pages 5 - 16
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Section | Part Title & Pages Total
Pages

Employee Forms — Pages 17 - 33 16

Total Pages | 123

3. We will hold 1 to 2 franchise owner meetings and 1 to 4 training and discussion meetings per
year. You must attend all franchise owner meetings. You, and your managers,
technicians and office staff, must attend all of the training and discussion meetings.
(Franchise Agreement §6).

We, at our discretion, may provide additional supervision, assistance or services during your
operation of the Franchised Business, including: (a) development of new advertising, marketing
and public relations programs; (b) new products and services; (c) financial business analysis;
(d) developing insurance options; and (e) productivity.

Methods For Selecting Your Location

The franchise is granted for a specific geographic territory and for that area only. You may select
the site(s) for the Franchised Business office(s) only within your Licensed Territory. You need
our approval for the site(s). If you request, we may elect to assist you in locating a site for your
Franchised Business office by advising you in methods of ascertaining single family dwelling
density, income levels, traffic patterns, competition, cost of obtaining the site and other factors.
If you and we cannot agree on a site within 9 months after the date you sign the Franchise
Agreement, we may terminate the franchise.

Our Training Program

We will provide you with initial training as we consider necessary to enable you to properly
conduct the Franchised Business. Training is mandatory for you and also for certain of your
employees, including managers and turf technicians and other employees, who in our opinion,
require specialized skills in order to properly perform their jobs. You generally will attend each
training session. You and any of your employees who are required to engage in training must
complete the training to our satisfaction.

Initial owner training for you and, if applicable, your manager or other principal owner, is typically
conducted for up to 4 weeks at our home office in Frederick, Maryland, and for 2 additional
weeks at one of our company locations in Maryland or Virginia, before the opening of the
Franchised Business. Training for turf technicians and other employees is conducted at your
location, at a regional site, at one of our designated company locations or at our home office. If
we determine that your employees should begin training before your location is properly
equipped, then we may choose another location in which to provide training.

We currently hold the initial training for new franchise owners once a year. The seasonality of
the lawn care business impacts the time of year for training. Initial classroom training for you
and your manager or other principal owner is typically conducted for up to 4 weeks at our home
office in Frederick, Maryland, and includes orientation, business start-up, budget, business
planning, customer service, accounting, agronomic, sales/marketing, and Service Assistant 5
training. Additional field, agronomic, software, office set-up and equipment training are
conducted for about 2 to 4 days at your location. After this initial training, we will also require you
and your manager or other principal owner to attend another 2 weeks of operations training at a
designated company location to learn the hands-on aspects of our business. This additional
training is usually scheduled before the opening of your business. You must pay any expenses
that you or your manager or other principal owner incur to attend this training, and you and your
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manager or other principal owner must successfully complete this training before opening your
business.

The Manual, which includes instructional materials for all areas covered during initial training, is
provided to you without additional charge. Philip Catron, Jesse Catron, Theresa Smith, Blaine
Young, John Steiner, and Doug Schwartz or other qualified individuals currently employed or
whom we may employ in the future will conduct the initial training. Jesse Catron is in charge of
our training program. Philip Catron is our founder and developed our franchise program. He is
a board-certified agronomist. He has over 4 plus decades of technical lawn care training
experience, including 3 plus decades with us. The training group has over 50 years’ experience
in how to open and manage lawn care businesses, including 2 plus decades with us managing
and operating a NaturaLawn of America business.

The subjects currently covered in the initial new owner training program are described below:

TRAINING PROGRAM

Hours of Training

Subject Classroom | On the Job Location
Management & Operation of the 6-10 12-20 Our Home Office & A
Business Company Location
Marketing & Sales 6-10 15-30 Our Home Office & A
Company Location
Weed, Insect, & Disease Identification 6-10 12-20 Our Home Office, A

Company Location
& Your Location
Safe Use of Fertilizers & Pesticides 6-10 12-20 Our Home Office, A
Company Location
& Your Location

Total 24-40 51-90

During your initial owner training sessions, we will provide all training and support services
without charge. You will pay the food and lodging expenses for you and your manager or other
principal owner. You must pay for all travel expenses and all living expenses incurred by you
and your employees in connection with training. We do not pay any compensation to you or your
employees while they are in training. We do not pay travel costs. If we, at your request, provide
training or support services at your location, you must pay for all reasonable travel and living
expenses incurred by us and our employees for these services.

We will hold 1 or 2 annual or bi-annual owner training programs that you must attend after your
business is opened to the public. These meetings will be conducted in various locations and will
normally include training in marketing and sales techniques and promotional plans, as well as
technical updates and idea exchanges among Franchised Businesses. We will also be available
to provide assistance to you after the opening of your business, when required, on a reasonable
basis. In addition, we may hold periodic mandatory training and discussion meetings for all
Franchised Businesses and their managers. After the opening of your business, when we
develop new procedures or techniques which we believe require additional training, we will
provide this training to you.

Other than the training discussed above, we do not provide any additional training to assist you
or your employees to pass any state licensing or certification examination that may exist in your
state.
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Computer Systems

You must install and maintain computer hardware, software and other technology in accordance
with our standards and specifications to operate the NaturaLawn of America Franchised
Business as specified in the Manuals. We may (but are not required to) upgrade our minimum
standards and specifications at any time in order to keep pace with technology and improve the
efficiency and operation of the Franchised Business. We will advise you in writing of any required
upgrades and give you a reasonable time to comply. You may not install or use any
unauthorized software onto the computer system being used to run the NaturaLawn of
America Franchised Business; nor may any other business be run with the hardware
(computers) or software (programs) used for the Franchised Business.

We own all of the customers and their data and information that pertains to the Franchise
Business, and we will have independent access to electronically access, inspect, monitor and
retrieve information stored on your computer system related to the operations of the Franchised
Business. There are no contractual limitations on our rights to this information.

We will provide you, without charge and as part of the initial license fee, some of the computer
hardware and software that you need to operate the NaturaLawn of America Franchised
Business, in accordance with our specifications. After you successfully complete initial training,
we will supply you with a computer capable of running the hardware and software listed below;
which you must use for running the Franchised Business. You may not use this hardware or
software to run any other business entities or enterprises, including non-profits.

1. Dell Business Line Computer: A Dell Business Line workstation computer will be provided
for you with at least 8 GIGs of RAM and an Intel® i7 processor or better. We have used and
recommended the use of Dell Business Line workstation computers for more than a dozen
plus years.

2. Windows Professional Operating System: Windows Professional operating system by
Microsoft Corporation will be installed on the Dell Business Line workstation. If a newer
Windows operating system has been released and approved, we may at our sole discretion
opt to substitute it. We have used and recommended the use of Windows operating systems
for more than a dozen plus years.

3. RealGreen Service Assistant 5 owned by WorkWave: We use the cloud-based Service
Assistant 5 software program by WorkWave/RealGreen Systems, Inc., 8601 Boulder Court,
Walled Lake, Michigan 48390 (Phone: 800-422-7478). You will use this software for
database management, marketing, financial management, reporting data, and other
business functions to run the Franchised Business. We will save to your browser the URL
needed to reach your Service Assistant 5 program. All data on the Service Assistant 5
program will remain the property of NaturaLawn of America, Inc.

4. Intuit QuickBooks Online Plus Software: QuickBooks Online Plus software is a cloud-
based accounting and payroll service program. You may not substitute a comparable
software package for these functions. This program will be set up to conform with the
NaturaLawn of America franchise accounting system. All data on the QuickBooks program
will remain the property of NaturaLawn of America, Inc. We have used and recommended
the use of QuickBooks software for more than a dozen plus years.

5. Microsoft Office 365: Microsoft Office 365 by Microsoft Corporation is for office automation.
If a newer Microsoft Office package has been released and approved, we may at our sole
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discretion opt to substitute it. Other software packages may provide the same or similar
functions, but you may not substitute a comparable software package for these functions.
We have used or recommended the use of Microsoft Office for more than a dozen plus years.

Antivirus and Antimalware Software: It is vital to purchase and maintain antivirus and
antimalware protection for all computers used for the Franchised Business. If available, we
will install a trial version of both antivirus and antimalware protection on your computer
system to ensure it is virus and malware free when you take possession.

NaturaLawn of America Email Address: With your Microsoft 365 license you will receive
a NaturaLawn of America email address(@naturalawn.com). This @naturalawn.com
address is to be used exclusively in your Franchised Business. This email will be used on
our website, your business cards, and any printed marketing materials for customers or
potential customers you may market to.

Monthly and annual expenses to run your computer hardware and software will be at your
expense, as well as additional hardware and software you choose to add to your Franchised
Business.

1.

Dell Business Line Computer: We suggest any additional computers purchased would be
Dell Business Line workstations with at least 8 GIGs of RAM, and at least an i7 processor.
You may substitute other hardware as long as it has at least 8 GIG of RAM and at least an
i7 processor. We have used and recommended the use of Dell Business Line workstation
computers for more than a dozen plus years.

. Windows Professional Operating System: All additional computers must use a Windows

Professional operating system by Microsoft Corporation. If a newer Windows operating
system has been released and approved, you may substitute it. We have used and
recommended the use of Windows operating systems for more than a dozen plus years.

RealGreen Service Assistant 5 by WorkWave: We will incur any cost for the setup of your
cloud-based Service Assistant 5 program, but you will incur the cost of monthly users. User
pricing is based on a per user/per month basis. The first user costs $132; users 2-5 are $74,
users 6-9 are $69, and users 10+ are $58 per user. User prices may change when your
annual WorkWave/RealGreen contract is renewed. You may not substitute a comparable
software program. We have used and recommended the use of Service Assistant 5 software
for more than a dozen plus years.

. Microsoft Office 365: If additional hardware is purchased, Microsoft Office 365 by Microsoft

Corporation for office automation is required. If a newer Microsoft Office package has been
released and approved, you may substitute it.

Antivirus and Antimalware: If available, we load trial programs for antivirus and anti-
malware, you will need to purchase reputable antivirus and antimalware programs when you
take possession of your computer. The cost can vary greatly depending on how strong the
program is, but an estimated annual service cost is about $30 a year. You must also keep
your antivirus and antimalware definitions up-to-date daily to avoid system problems and/or
data loss. If you are looking for reputable programs, we have used or recommended the
Vipre Antivirus and the Malwarebytes programs for more than a dozen plus years.

Microsoft Office 365: You must obtain a NaturaLawn of America email address
(naturalawn.com). This @naturalawn.com address is to be used exclusively in your
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Franchised Business. You may choose from a Microsoft 365 Basic license which costs $100
per year, or a Standard license that costs $175 per year. This email will be used on our
website, your business cards, and any printed marketing materials for customers or potential
customers you may market to.

7. Bar Code Scanner: A bar code scanner can be used in conjunction with your Service
Assistant 5 program to scan information directly into Service Assistant 5 and eliminate some
data entry and rekeying mistakes. The cost is about $200.

8. Hewlett-Packard Printer: An HP LaserJet Printer to use in conjunction with your Service
Assistant 5 program and other software. It will be used to print invoices, letters, and other
documents needed to run your Franchised Business. The cost is about $500.

Currently, for each computer used in the Franchised Business, you must have the following in
reference to Internet access, browsers, and backup procedures:

1. Internet Service: You may choose an independent Internet Service Provider (ISP) of your
choice that meets our standards and specifications: high speed Fios, high-speed DSL, or
high-speed cable. The higher the bandwidth the better, since you will access your cloud-
based Service Assistant 5 program via the internet. If your license expires or is
terminated, you must appoint us your attorney-in-fact for your Internet account related
to the Franchised Business. You must sign any other documents we require to give
us that authority.

2. Browsers: There are two approved browsers: Edge by Microsoft or Chrome by Google.
WorkWave/RealGreen suggests using Chrome for accessing the Service Assistant 5
Program, but any browser that works is approved.

3. Backup Procedures: Two programs require daily backup: Service Assistant 5 and your
QuickBooks program. Your Service Assistant 5 backup is taken care of by
WorkWave/RealGreen each night, and also weekly by the NaturaLawn of America Corporate
IT Department. You are responsible for your QuickBooks backup. You may choose to use
Intuit’s offsite backup service, which may incur a fee, or you must take a daily backup offsite
using the thumb drive we provide. Backing up these two vital programs will include the day-
to-day information of your Franchised Business, and in the event of a computer crash, theft,
or fire, it will allow you to reconstruct your files.

You must provide us monthly reports, including a statement of Gross Sales, a profit and loss
statement, balance sheet, and inventory statement for the immediately preceding month. These
are to be ready by the 10" business day of each month covering the preceding month. You must
provide us quarterly reports, including schedules of cash on hand, accounts receivable, and
payroll taxes withheld for the immediately preceding fiscal quarter. You must provide us with an
annual financial statement covering the balance sheet, statement of income and expense
(profit/loss) and the statement of cashflow You must have your annual figures compiled by
a certified public accountant at your expense. You must provide a copy of this annual
financial statement to us by March 30t of the calendar year following the close of the
prior calendar year.

Advertising Program

As a service to you, we provide advertising, promotional, and public relations assistance to
increase the overall awareness of our lawn care and other services. Advertising pieces created
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for us by professional advertising agencies and other suppliers may include ads for television,
radio, yellow pages, direct mail, door hangers, as well as promotional materials to market other
lawn care services our franchisees provide. We have used focus groups to assist us in the
development of our advertising programs in order to more accurately target lawn care end-users.
We periodically conduct public relations training to demonstrate effective techniques in the
development of a sound public relations campaign to increase the awareness of NaturaLawn of
America in your market. This includes 3™ party endorsements, press release, and special events
planning such as grand openings. At this time, we do not use any public figures to promote our
franchise, but we may do so.

You may only use materials developed or approved by us. Any advertising materials you may
wish to develop must be submitted to us for approval before you use them. If the materials are
unacceptable, we will notify you within 15 business days (Franchise Agreement §5).

With our assistance each year, you must prepare an advertising/marketing plan showing how,
when and where advertising/marketing monies will be spent for your Franchised Business.
Based on our 3 plus decades of franchise experience, you must spend an overall advertising
and marketing expense of up to $60,000-$80,000 in your first year in operation on approved
direct advertising, promotion and marketing for your Franchised Business (see Franchise
Agreement §5). This includes, but is not limited to, our approved print ads, radio ads, TV ads,
Internet ads, publicity and trade shows. This is a mandatory first year expense and will vary
based on marketing plans. A minimum of $60,000 must be directed towards the marketing and
advertising of the business during each of the next four years. Once the annual Gross Sales of
your Franchises Licensed Territory reaches at least $500,000, you must continue to invest in
the advertising and marketing of your Franchised Business. In addition to collecting service fees,
we also collect a separate one (1%) percent advertising fee based on all Gross Sales of the
franchised business. This fee is collected weekly by ACH. Based on your annual Gross Sales
below are the minimal amounts you must spend in marketing and advertising each year:

% OF GROSS SALES TO BE SPENT ON

ANNUAL GROSS SALES ADVERTISING AND MARKETING

$500,000 to $600,000 10%
$600,000 to $750,000 9%
$750,000 to $1,000,000 8%
$1,000,000 to $1,500,000 7%
$1,500,000 to $2,000,000 6%
$2,000,000 and over 6%

Failure to invest in the growth of the franchise business by not spending the amount of Marketing
and Advertising monies, as set forth above, will be cause for service fees to remain at nine (9%)
percent, and if currently service fees are at seven (7%) percent, they would increase to nine
(9%) percent for the remainder of the license term.

We registered the domain name www.naturalawn.com. We currently maintain a web site to
advertise and promote the franchise system, and services and products marketed by you and
us. At no cost to you, we may develop an individual web page for your Franchised Business.
You are able to also participate in our Intranet, which we use as a communication link among
our franchisees (see Attachment E to the Franchise Agreement). You may not establish any
domain name registrations, web sites, advertising or listings on the Internet for the franchise
using our names, service marks or trademarks without our written consent.

The typical length of time between the signing of a Franchise Agreement and the opening of a
Franchised Business is usually within 2 to 3 months after you attend training, but will vary
depending on our training schedule, your availability to attend training, the seasonality of the
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business and your efforts to secure any necessary financing and business permits and licenses.
Currently, we provide training one time a year for new franchise owners.

ITEM 12
TERRITORY

We grant you authority to use the NaturaLawn of America System, its names, certain service
marks, certain trademarks, and operating procedures in a specific geographic territory approved
by us (“Licensed Territory”). The Licensed Territory will be determined before you sign the
Franchise Agreement. The Licensed Territory will vary in size depending on the demographic
profile of the area. However, it generally includes at least 40,000 single-family households. We
may charge an additional initial license fee for territories that exceed our demographic guidelines
for a standard Licensed Territory. You may not relocate to a different territory during the term of
your license.

Should you want to reserve a Licensed Territory, you must sign a Territory Reservation
Agreement (see Exhibit D) and pay us a $10,000 reservation fee. During the period specified in
the Territory Reservation Agreement, we will refrain from awarding a NaturaLawn of America
franchise for the territory specified in the Territory Reservation Agreement. If you sign the
Franchise Agreement at least 6 weeks before our next new franchisee initial training class, the
reservation fee is applied to your initial license fee. Should you not sign the Franchise Agreement
at least 6 weeks before our new franchisee initial training class, the reservation fee is forfeited
and we will have the right to award the territory to someone else.

Except as provided in the Franchise Agreement, and subject to your full compliance with the
Franchise Agreement, and with any other agreements between you and any of your affiliates
and us or any of our affiliates, you are granted an exclusive territory that neither we nor any
affiliate of ours will establish or authorize any person or entity, other than you, to establish a
NaturaLawn of America lawn care service Franchised Business in the Licensed Territory during
the term of your license. However, we, and our affiliates, may conduct, or may authorize 3™
parties to conduct, the following activities:

1. advertise and promote the System in the Licensed Territory;

2. offer and sell products, including lawn care-related products, inside and outside of the
Licensed Territory. These products may include, among other products, golf course
supplies, pre-packaged cleaners, maintenance supplies, do-it-yourself lawn care products,
ice melt products, safety products, composting products, biological pest control products
and organic-based fertilizers. These products may be marketed under the NaturaLawn of
America mark or under other names or marks, inside and outside of the Licensed Territory,
including on our web site, and we are not required to compensate you for any such sales;

3. offer and sell different products and services inside and outside of the Licensed Territory,
under different names and marks;

4. establish and operate NaturaLawn of America businesses anywhere outside of the
Licensed Territory, regardless of the proximity of their licensed territories to the Licensed
Territory; and

5. solicit and accept orders within your territory without paying you any compensation.

You may not offer or sell NaturaLawn of America products or services outside your Licensed
Territory without our written consent. If you do, all monies collected from those services or
products are subject to a 15% service fee. If we consent, you may sell NaturaLawn of America
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lawn care products or services to residential and commercial customers outside your Licensed
Territory, but not within the licensed territory of any other NaturaLawn of America franchised or
company business. If the area in which these customers are located becomes part of the
licensed territory of another NaturaLawn of America franchised or company Business, you must
sell these customers’ accounts to the new Franchised Business on the following terms: Each
residential customer’s account must be sold to the new Franchised Business at the end of the
then-current calendar year for a price of no more than $250 per account. Each commercial
customer’s account must be sold to the new Franchised Business at the end of the then-current
contract year for a price of no more than 15% of the annual contract price, payable when the
Franchised Business receives payment from this customer for the 1%t lawn care treatment
performed by the new Franchised Business for this customer. If the new Franchised Business
cannot adequately service this customer during its 15! year of operation, it may give you
permission to continue servicing this customer for an additional year, and may purchase the
account at the end of that year. You cannot use other channels of distribution such as the
Internet, catalog sales, telemarketing or other direct marketing to make sales outside your
territory.

We do not grant you a first right of refusal on additional territories. Should you wish to purchase
an additional Licensed Territory, you must pay us a fee based on the demographic profile of the
additional territory and you must have already achieved at least annual Gross Sales of $750,000
in your existing Licensed Territory.

You must achieve annual Gross Sales of at least $500,000 (or an adjusted dollar amount based
on changes in the Consumer Price Index) by the end of your 5" year in business, and must
maintain that minimum level of Gross Sales from then on, in order to maintain your license and
your Licensed Territory. If you do not achieve and maintain the stated minimum annual Gross
Sales, we may refuse to renew your license, terminate your license or reduce the size of your
Licensed Territory.

Except as described above, we have not established any franchises, other outlets or other
channels of distributions selling or leasing different products or services under different names
or marks, but we may do so.

ITEM 13
TRADEMARKS

We grant you the non-exclusive right and obligation to use only the trademarks, service marks

and trade names “NaturaLawn of America”, "NaturaLawn", “NaturLawn”, “Nature’sLawn”, “Tick
Ranger”, “Mosquito Ranger”, "Alternative" and “Natural Alternative”, “Organic Alternative”, and
other trademarks, service marks, trade names, logos, trade dresses and commercial symbols
(“Marks”) that we make available to you, in providing services and products under the
“‘NaturaLawn of America” system in your Licensed Territory. You may not use our trademarks in
the sale of unauthorized products or services or in any manner we have not authorized in writing.

All rights in and goodwill from the use of our Marks accrue solely to us.

Federal Regqistrations & Applications

We registered the following Marks on the Principal Register of the United States Patent and
Trademark Office (“PTO”):
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Mark Registration No. Registration Date
Naturlawn 1,414,588 October 21, 1986
Tick Ranger 2,176,667 July 28, 1998
Alternative 2,511,749 November 27, 2001
Tick Ranger & Design 2,540,264 February 19, 2002
NaturaLawn 2,543,921 March 5, 2002
Natural Alternative 2,548,940 March 19, 2002
NaturaLawn of America & Design 2,575,105 June 4, 2002
Protilizer 3,508,043 September 30, 2008
Organic Alternative 3,522,172 October 21, 2008
Cytolizer 3,602,063 April 7, 2009
The Leader in Organic Based Lawn Care 3,960,848 May 17, 2011
Mosquito Ranger 4,261,492 December 18, 2012
Natural Alternative It's An Easy Choice & Design 4,168,502 July 3, 2012
Natural Alternative It's An Easy Choice & Design 4,174,441 July 17, 2012
Mosquito Design 4,564,200 July 1, 2014
Mosquito Ranger Safer Effective Affordable 4,548,263 June 10, 2014
Mosquito Ranger Safer Effective Affordable 4,355,472 June 18, 2014
Probiolizer 4,857,510 November 24, 2015
Nature’sLawn 5,055,347 October 4, 2016

We have filed all required affidavits for the Marks. We have filed a renewal for "Naturlawn" and
intend to file all other renewal applications for the Marks when due.

Determinations

There are no currently effective material determinations of the PTO, the Trademark Trial and
Appeal Board (“TTAB”), or the trademark administrator of any state or any court, nor are there
any pending infringement, opposition or cancellation proceedings or material litigation, involving
the Marks that are relevant to their use by our franchisees.

There have been no decided infringement, cancellation or opposition proceedings in which we
unsuccessfully fought to prevent registration of trademarks in order to protect the Marks.

Superior Prior Rights Or Infringing Uses

There are no names or Mark uses actually known to us at this time which could materially affect
your use of our Marks in any state in which the Franchise Business is to be located. There are
no agreements currently in effect that significantly limit the rights of us to use or license the use
of the principal trademarks that are material to the franchise.

Your use of the NaturaLawn of America trade name in a state in which a substantially similar
name is registered as a service mark may be challenged as service mark infringement under
state or federal law by the holder of this mark. If you operate in the locale of another business
with a substantially similar name, you may have your use of the NaturaLawn of America name
challenged by the owner of this business under state or federal law.

Except as described above, we do not know of any potential superior prior rights or infringing
uses that could materially affect your use of the Marks.

Protection of Rights

If there is any infringement of, or challenge to, your use of any name or Mark, you must
immediately notify us, and we will have sole discretion to take action as we deem appropriate.
We have no obligation to protect your rights to use any name or Mark, or to protect you against
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claims of infringement or unfair competition with the same, or to indemnify you against any loss
from claims of infringement or from infringing uses by other parties.

You must modify or discontinue use of any name or Mark and/or use 1 or more additional or
substitute names or Marks, if it becomes advisable at any time in our sole discretion to do so.

ITEM 14
PATENTS, COPYRIGHTS, AND PROPRIETARY INFORMATION

We do not own any patents or copyrights material to the franchise. However, we do claim certain
proprietary rights over our business practices, manuals, packaging, label designs, website
design, products and processes, the use of which are licensed to you. For example, we claim
proprietary rights over our formulas for our fertilizers, pest control materials and special additives
to our products.

You must acknowledge that all practices, products, techniques, processes, know-how and other
proprietary information disclosed to you by us under the license are our confidential trade
secrets. You, your employees, agents, and assignees must: (1) adhere to all of our guidelines
for maintaining the secrecy of this information; (2) disclose this information to your employees
only to the extent necessary to operate the Franchised Business in accordance with the
Franchise Agreement and the NaturaLawn of America System; (3) not use this information in
any other business or in any manner not specifically authorized or approved in writing by us;
and (4) exercise the highest degree of care and make every effort to maintain the confidentiality
of all proprietary information during and after the term of your license.

ITEM 15
OBLIGATION To PARTICIPATE IN THE ACTUAL OPERATION OF THE FRANCHISED BUSINESS

Your Franchised Business must at all times be under your direct on-premises supervision or that
of a manager acceptable to us. The qualifications for an acceptable manager are contained in
the Manual and are subject to change by us, at our sole discretion. There are no other limitations
on whom you may hire as a manager. A manager need not have any equity interest in the
franchise, regardless of whether you are a business entity or an individual. However, a manager
is bound by the same non-disclosure, trade secret and non-compete provisions as the franchise
owner. The manager must complete our training program. You or your manager must work full-
time and personally devote your full attention and energy to managing and operating the
business and to supervising employees. You must own the majority interest (more than 50%) in
the franchise. You or your manager may not engage in, or acquire any financial or beneficial
interest in any lawn care, lawn maintenance, or landscaping business, which is similar to a
NaturaLawn of America business. You or your manager also may not seek to employ any
person who is employed by us or any Franchised Business without our prior written
permission.

The term "Franchisee's Principals" includes, collectively and individually, your spouse, if you are
an individual, all of your officers and directors if you are a form of legal entity (including the
officers and directors of any general partner of franchisee) whom we designate as Franchisee’s
Principals, all holders of an ownership interest in you and in any entity directly or indirectly
controlling you, and any other person or entity controlling, controlled by, or under common
control with you. The initial Franchisee’s Principals must be listed on Attachment A to the
Franchise Agreement. The term “Controlling Principal” includes, collectively and individually, any
Franchisee’s Principal who has been designated by us as a Controlling Principal. All Controlling
Principals must sign the Franchise Agreement, agree to be individually bound by certain
obligations in the Franchise Agreement, including covenants concerning confidentiality, trade
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secrets and non-competition, and to personally guarantee your performance under the
Franchise Agreement. All Franchisee’s Principals that we require must sign agreements relating
to confidentiality, trade secrets and non-competition.

ITEM 16
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

The NaturaLawn of America System is a comprehensive system for the offer and sale of organic-
based lawn care products and services, and related products and services, in a uniform manner,
with changes and improvements we adopt. You may offer and sell only products and services
that we approve.

If you currently own and operate a related Green Industry business, you may only continue to
do so with the following guidelines: all products and/or services sold or produced by, through
and with the use of the NaturaLawn of America mark or any of our other trade names or marks,
the use of our hardware or software or the customer base of your Franchised Business, or the
use of any related identifiable materials (i.e., truck, uniforms, brochures, etc.), are subject to
service fees, and must be products and/or services we approve. This is inclusive of any
Franchised Business products sold with Franchised Business services.

You may offer and sell products and services we have approved to customers in your Licensed
Territory. You may not solicit customers for any other purpose without our prior written
consent. There are no other limitations on the customers to whom you may sell products or
services, except those as may be provided by law or regulations of governmental authorities.
We may change the types of approved products and services, and there are no limits on our
right to make changes.

ITEM 17
RENEWAL, TERMINATION, TRANSFER, AND DISPUTE RESOLUTION
THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the franchise and related 