FRANCHISE DISCLOSURE DOCUMENT

Gemini Cleaners LLC

A Maryland Limited Liability Company
8510 Corridor Road, Suite 200
Savage, Maryland 20763
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franchise@geminicleaners.com
www.mulberryscleaners.com

If you are awarded a Mulberrys Garment Care franchise, you will operate a premium, toxin-free dry
cleaning, laundry, garment and fabric care, repair, and alterations business offering pick-up, drop-off,
delivery, and locker services under the name “Mulberrys Garment Care” (your “Franchised Business”).

The total investment necessary to begin operation of a Franchised Business which has its own on-
site cleaning facility ranges from $867,700 to $1,287,000. This includes $47,500 that must be paid to the
franchisor or its affiliates. The total investment necessary to begin operation of a retail store Franchised
Business that has only drop-off facilities ranges from $226,200 to $432,000. This includes $27,500 that
must be paid to the franchisor or its affiliates. If you sign a Development Agreement, you must (a) develop
two (2) or more Mulberrys Garment Care businesses, the first of which, in certain circumstances, must be
a Franchised Business with its own cleaning facility, and (b) pay to franchisor or its affiliates a development
fee equal to $10,000 per Franchised Business, which will be credited against the initial franchise fee(s) due
under each Franchise Agreement. The total investment necessary for a Development Agreement ranges
from $23,000 to $25,000. This amount is in addition to the initial investment for the first outlet.

This disclosure document summarizes certain provisions of the Development Agreement and
Franchise Agreement and other information in plain English. Read this disclosure document and all
accompanying Agreements carefully. You must receive this disclosure document at least 14 calendar days
before you sign a binding Agreement with, or make any payments to, us or our affiliates in connection with
the proposed franchise sale, or sooner if required by applicable state law. Note, however, that no
governmental agency has verified the information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for
you. To discuss the availability of disclosures in different formats, contact the Gemini Cleaners LLC Sales
Department at 8510 Corridor Road, Suite 200, Savage, Maryland 20763 or (301) 318-0389.

The terms of the Development Agreement (if applicable) and Franchise Agreement (“Agreements”)
will govern your franchise relationship. Don’t rely on the disclosure document alone to understand the
Agreements. Read all of the Agreements carefully. Show the Agreements and this disclosure document
to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help
you make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document, is available from the
Federal Trade Commission. You can contact the FTC by calling 1-877-FTC-HELP or writing the FTC at
600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home page at
www.ftc.gov for additional information. Call your state agency or visit your public library for other sources
of information on franchising. There may also be laws on franchising in your state. Ask your state agencies
about them.

Issuance Date: April 7, 2026
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips

on how to find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

Item 19 may give you information about outlet
sales, costs, profits or losses. You should
also try to obtain this information from others,
like current and former franchisees. You can
find their names and contact information in
ltem 20 or Exhibit M.

How much will | need to invest?

ltems 5 and 6 list fees you will be paying to
the franchisor or at the franchisor’s direction.
Item 7 lists the initial investment to open.
ltem 8 describes the suppliers you must use.

Does the franchisor have the
financial ability to provide
support to my business?

ltem 21 or Exhibit | includes financial
statements. Review these statements
carefully.

Is the franchise system stable,
growing, or shrinking?

Item 20 summarizes the recent history of the
number of company-owned and franchised
outlets.

Will my business be the only
Mulberrys Garment Care
business in my area?

Item 12 and the “territory” provisions in the
franchise agreement describe whether the
franchisor and other franchisees can
compete with you.

Does the franchisor have a
troubled legal history?

ltems 3 and 4 tell you whether the franchisor
or its management have been involved in
material litigation or bankruptcy proceedings.

What's it like to be Mulberrys
Garment Care franchisee?

ltem 20 or Exhibit M list current and former
franchisees. You can contact them to ask
about their experiences.

What else should | know?

These questions are only a few things you
should look for. Review all 23 Items and all
Exhibits in this disclosure document to better
understand this franchise opportunity. See
the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other
fees even if you are losing money.

Business model can change. The franchise agreement may allow the franchisor
to change its manuals and business model without your consent. These changes
may require you to make additional investments in your franchise business or may
harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or
a limited group of suppliers the franchisor designates. These items may be more
expensive than similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from
operating a similar business during the term of the franchise. There are usually
other restrictions. Some examples may include controlling your location, your
access to customers, what you sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a
territory, the franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does,
you may have to sign a new agreement with different terms and conditions in order
to continue to operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from
operating a similar business after your franchise ends even if you still have
obligations to your landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors
to register before offering or selling franchises in the state. Registration does not
mean that the state recommends the franchise or has verified the information in
this document. To find out if your state has a registration requirement, or to contact
your state, use the agency information in Exhibit A.

Your state also may have laws that require special disclosures or
amendments be made to your franchise agreement. If so, you should check the
State Specific Addenda. See the Table of Contents for the location of the State
Specific Addenda.
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Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1.

Out-of-State Dispute Resolution. The franchise agreement
requires you to resolve disputes with the franchisor by mediation
and/or litigation only in Maryland, where the franchisor’s principal
place of business is located. Out-of-state mediation or litigation may
force you to accept a less favorable settlement for disputes. It may
also cost more to mediate or litigate with the franchisor in Maryland
than in your own state.

Spousal Liability. Your spouse must sign a document that makes
your spouse liable for all financial obligations under the franchise
agreement even though your spouse has no ownership interest in the
franchise. This guarantee will place both you and your spouse’s
marital and personal assets, perhaps including your house, at risk if
your franchise fails.

Supplier control. You must purchase all or nearly all of the inventory
or supplies that are necessary to operate your business from the
franchisor, its affiliates, or suppliers that the franchisor designates, at
prices the franchisor or they set. These prices may be higher than
prices you could obtain elsewhere for the same or similar goods. This
may reduce the anticipated profit of your franchise business.

Financial Condition. The franchisor’s financial condition as reflected
in its financial statements (see Item 21) calls into question the
franchisor's financial ability to provide services and support to you.

Operating History: The Franchisor is at an early stage of
development and has a limited operating history. This franchise is
likely to be a risker investment than a franchise in a system with a
longer operating history.

Certain states may require other risks to be highlighted. Check the “State
Specific Addenda” (if any) to see whether your state requires other risks to be

highlighted.
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ITEM 1

THE FRANCHISOR AND ANY PARENTS, PREDECESSORS AND AFFILIATES

To simplify the language in this disclosure document, “we,” “us” or “Gemini Cleaners”
means Gemini Cleaners LLC, the subfranchisor. “You” means the person or legal entity who buys
the franchise. If you are a corporation or other entity, certain provisions of this disclosure
document also apply to your owners and will be noted.

Gemini Cleaners is a Maryland limited liability company formed on July 17, 2023. Our
principal place of business is 8510 Corridor Road, Suite 200, Savage, Maryland 20763. We do
business only under our corporate name. Our agents for service of process in various states are
listed in Exhibit B.

On September 15, 2023, we entered into a Master Franchise Agreement and a
Management Services Agreement with Mulberrys Franchising, LLC, pursuant to which we were
granted the right to offer and to sell to qualified applicants Mulberrys Garment Care franchises in
the United States.

We currently do not operate any business of the type being franchised. Officers or
directors identified in Item 2 or owners of our parent company, VDA, operate 2 Mulberrys Garment
Care franchises.

We began offering Mulberrys Garment Care franchises as of October 16, 2023. We have
not offered franchises in any other line of business, and we do not engage in any business not
described in this Item 1.

Parent, Predecessors and Affiliates.

Value Drycleaners of America, LLC (“VDA”) is our direct parent. VDA is a Maryland limited
liability company. VDA'’s principal place of business is the same as ours.

Our affiliate, ZIPS Franchising, LLC, a Maryland limited liability company formed on August
30, 2004, is a wholly owned subsidiary of VDA, with the same principal business address as ours.
ZIPS Franchising, LLC has offered franchises in a similar line of business as us, namely, in garment
care and cleaning, since 2006.

Our affiliate, ZIPSsoft, LLC (“ZIPSsoft”) is a wholly-owned subsidiary of VDA. ZIPSsoft
licenses proprietary business management software (“ZIPSsoft Software”) to our franchisees.
ZIPSsoft has the same principal business address as ours.

We have no predecessors.
Except as disclosed in this Item, our parents and affiliates do not currently offer and have
not previously offered franchises in this or any other line of business. Except as described in this

disclosure document, our parents and affiliates conduct no other business. We have no other
parents or affiliates that must be disclosed.
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The Franchised Business

In this disclosure document, we offer the opportunity to become a franchisee to develop
and operate Franchised Businesses, each of which offers premium, toxin-free dry cleaning,
laundry, garment and fabric care, repair and alteration services to customers according to a
unique and distinctive system (“System”), whose distinguishing characteristics include: a physical
plant, standards and specifications for equipment and equipment layouts, competitive flat pricing
structure, same-day services, open floor plan, a highly efficient, integrated production process for
garment and fabric care, special layout, color schemes and designs, and the accumulated
experience reflected in our training programs, operating procedures and standards and
specifications. You must operate your Franchised Business in accordance with our System under
the names “Mulberrys Garment Care” and certain other trademarks, service marks, names, logos,
insignias, slogans, emblems, symbols and designs that we designate (collectively, “Marks”).
Franchised Businesses are typically located in an in-line mall or freestanding building on a major
thoroughfare.

We offer two types of garment care businesses. One is a facility which services customers
with an on-premises physical plant where dry cleaning and laundry are processed (a “Plant
Facility”). The other is a facility where the customer can drop off and pick up its dry cleaning and
laundry, but the dry cleaning and laundry is processed in a separate Plant Facility (a “Drop Facility”).
Generally, a Franchised Business occupies 3,000 to 3,500 square feet of space for a Plant Facility
or 1,300 to 1,500 square feet of space for a Drop Facility. You must open the Franchised
Business within 18 months after you sign the Franchise Agreement, or we may terminate the
Franchise Agreement.

We have described our mandatory and recommended standards, specifications and
operating procedures in our confidential operations manual and other manuals (collectively, the
“Manuals”). We will provide access to electronic versions of our Manuals for various periods of time
during the term of your franchise depending on the subject matter of the applicable Manual. We
have the right to change the Manuals and the elements of the System.

You may acquire the right to develop and operate a single Franchised Business, or, if you
and the area in which you are interested meet certain qualifications, you may acquire the right to
develop multiple Franchised Businesses under a Development Agreement (‘Development
Agreement”) (Exhibit C) in accordance with an agreed upon Development Schedule. If you are
granted the right to develop multiple Franchised Businesses, and at the time you and we enter
into the Development Agreement you do not already own and operate a cleaning facility meeting
our then-current standards and specifications for such facilities, then the first Franchised Business
developed under the Development Agreement must be a Plant Facility. At the time you sign your
Development Agreement, you must also sign a Franchise Agreement for the first Franchised
Business to be developed. Before you begin the site selection process for a Franchised Business,
you and we will enter into a Franchise Agreement (Exhibit D). You should not acquire any interest
in a site for the Franchised Business until you have been approved as a franchisee and we have
accepted the site in writing. During the franchise application process, we may require you to sign
a confidentiality and noncompetition agreement (Exhibit E-1). For each future Franchised
Business that Developer develops, Developer may be required to sign a Franchise Agreement
different from the form of Franchise Agreement included in this Franchise Disclosure Document.
The recommended ratio of Plant Facilities to Drop Facilities is 1:1.

When you sign the Franchise Agreement, you and our affiliate, ZIPSsoft, will also sign the
ZIPSsoft Software License and Service Agreement (Exhibit G). This Agreement will grant you
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the right to use the proprietary business management software program developed for our System
franchisee by ZIPSsoft and permit ZIPSsoft to perform the maintenance and support services.

Your receipt of this disclosure document does not mean that you will be approved as a
franchisee or that you may develop or open a Franchised Business. Before you may develop and
open a Franchised Business, among other things, we must approve you as a franchisee and
accept the site for your proposed Franchised Business in writing; you and we must sign the
agreements; and you (or your Operating Principal (as defined in Item 15)) and your Store
Manager(s) (as defined in ltem 15) must attend and successfully complete training programs (as
described in Iltem 11).

Market and Competition.

The garment and fabric care offered by Franchised Businesses is marketed to the general
public. Except in small towns and rural areas, the market for garment and fabric care is well
developed and highly competitive. Due to intense competition in all major urban areas, garment
care is a consumer choice market. We are one of many franchisors and businesses in this
industry and some of our competitors also offer a flat pricing structure. You will compete with
small independent operators, national and regional chains and other franchised operations.
Some of these chains have developed franchise programs and are in the early stages of
expansion. Some of our competitors have longer operating histories than ours. Fluctuations in
the habits of the general public, local and national economic conditions and population density
affect this industry and are generally difficult to predict. The major barriers to entry into this
business are the costs of machinery and equipment that meet Environmental Protection Agency
standards and competition for advertising.

Industry-Specific Laws and Regulations.

The U.S. Environmental Protection Agency and most states and localities have pollution
control standards and requirements for garment care businesses. You should investigate the
local, state and federal environmental standards and requirements that apply in the geographic
area where you are interested in locating a Franchised Business and you should consider both
their effect and cost of compliance. Additionally, you must comply with all applicable local, state
and federal laws and regulations including those relating to the operation of a Franchised
Business, such as: (1) regulate matters affecting the health, safety and welfare of your customers,
such as general health and sanitation requirements for the storage, handling and disposal of
commercial cleaning products, solvents and other substances or solutions, restrictions on
smoking, and availability of and requirements for public accommodations, including restrooms.
You should consult with your attorney concerning these and other laws and ordinances that may
affect the operations of the Franchised Business. You must also obtain all real estate permits
and licenses and operational licenses.
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ITEM 2

BUSINESS EXPERIENCE

Gemini Cleaners LLC - Subfranchisor

Chief Executive Officer: Michael Weisel

Mr. Weisel has been our Chief Executive Officer since January 2026. In addition to this
role, Mr. Weisel serves as Chief Executive Officer of our affiliate, ZIPS Franchising, LLC, since
January 2026. Prior to that, Mr. Weisel was Vice President of Operations from July 2024 to
December 2025. Additionally, Mr. Weisel served as Vice President of Operations of our affiliate,
ZIPS Franchising, LLC, from July 2024 to December 2025. From April 2021 to June 2024, Mr.
Weisel was the Franchise Business Director/Head of Cleaning Capability for Tide Cleaners in
Cincinnati, Ohio. From December 2019 to April 2021, he was the Senior Manager of Dry Cleaning
Operations for Rent the Runway in Secaucus, New Jersey.

Franchise Development Manager: Jerry DeFeo

Mr. DeFeo has been our Franchise Development Manager since March 2026. In addition to
this role, Mr. DeFeo serves as our Franchise Development Manager of our affiliate, ZIPS
Franchising, LLC, since March 2026. From December 2024 to February 2026, Mr. DeFeo was the
Vice President of Franchise Operations at Honey Baked Ham in Alpharetta, GA. From November
2011 to July 2024, he was the Vice President of Franchise Operations at Tide Services — Agile
Pursuits in Cincinnati, OH.

Vice President of IT, Operations, and Training: Kathleen Razmus

Ms. Razmus has been our Vice President of IT, Operations, and Training since January
2026. In addition to this role, Ms. Razmus serves as Vice President of IT, Operations, and
Training for our affiliate, ZIPS Franchising, LLC since January 2026. From July 2024 to December
2025, Ms. Razmus was our Director of Technology and IT Security. Additionally, from July 2024
to December 2025, Ms. Razmus was the Director of Technology and IT Security for our affiliate,
ZIPS Franchising, LLC. From June 2023 to July 2024, Ms. Razmus was our Director of Operations
and Technology. In addition to this role, Ms. Razmus has served as Director of Operations and
Technology of our affiliate, ZIPS Franchising, LLC since June 2023. From August 2021 to June
2023, Ms. Razmus was Director of Operations, Training, & Development at ZIPS Franchising, LLC.
Ms. Razmus was the Director of Store Profitability at ZIPS Franchising, LLC from March 2019 to
July 2021.

Director of Operations and Store Development: Jaici Kelly

Ms. Kelly has been our Director of Operations and Store Development since January 2026.
In addition to this role, Ms. Kelly serves as Director of Operations and Store Development for our
affiliate, ZIPS Franchising, LLC, since January 2026. From July 2024 to December 2025, Ms.
Kelly was our Field Operations Manager. Additionally, Ms. Kelly was the Field Operations Manager
from July 2024 to December 2025 at ZIPS Franchising, LLC. From July 2023 to July 2024, Ms.
Kelly was our Franchise Operations and Development Manager. Additionally, Ms. Kelly was the
Franchise Operations and Development Manager from August 2021 to July 2024 at ZIPS

©Gemini Cleaners LLC 04.01.26



Franchising, LLC. She was the Store Profitability Manager at ZIPS Franchising, LLC, from March
2019 to July 2021.

VDA Board of Directors

Chairman of the Board: Brett Vago

Mr. Vago has been the Chairman of the Board of VDA since January 2026. From January
2002 to December 2025, he served as a Director of the Board for VDA. Mr. Vago owns and operates
5) ZIPS Cleaners, manages 3 ZIPS Cleaners and 2 Mulberrys Garment Care businesses in
Washington, D.C., and Virigina.

Director of the Board: Theresa Casiello

Ms. Casiello has been a Director of the Board of VDA since January 2002. Ms. Casiello
owns and operates 7 ZIPS Cleaners businesses in Maryland.

Director of the Board: Dennis McMahon

Mr. McMahon has been a Director of the Board of VDA since January 2002. Mr. McMahon
previously owned 2 ZIPS Cleaners businesses in Maryland, which were sold in October 2021.

Director of the Board: Russell Kaplan

Mr. Kaplan has been a Director of the Board of VDA since January 2026. Mr. Kaplan owned
and operated one ZIPS Cleaners business in Maryland since July 1999, which was sold in October
2022. Mr. Kaplan has owned and operated one ZIPS Cleaners business in Maryland since March
2012.

Mulberrys Franchising, LLC

President: Daniel Miller

Mr. Miller has been President of Mulberrys Franchising, LLC since its formation in July 2019
and is currently located in Delray Beach, Florida.

Unless otherwise indicated, the location of the employer in this Item 2 is Savage, Maryland.
ITEM 3
LITIGATION
No litigation is required to be disclosed in this Item.
ITEM 4
BANKRUPTCY

No bankruptcy is required to be disclosed in this Iltem.
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ITEM S

INITIAL FEES

Initial Franchise Fee

The Initial Franchise Fee for your Franchised Business is (i) $40,000 for a Plant Facility,
and/or (2) $20,000 for a Drop Facility.

You must pay the Initial Franchise Fee when you sign the Franchise Agreement. The
Initial Franchise Fee is fully earned by us when paid, is not credited against any other fees due to
us and is not refundable.

We participate in the International Franchise Association VetFran Program, which
provides special financial incentives to qualified veterans. If you are a qualified veteran (as
specified by us), we will reduce the Initial Franchise Fee by 20% for each Franchised Business
that you open.

Conversion Fee

We grant qualified applicants the right to convert their existing business to a Mulberrys
Franchised Business - whether such conversion is from a ZIPS Franchising, LLC franchised
business, or from another laundry and/or garment care business. The Conversion Fee for your
Franchised Business is $10,000 for the conversion of your business to either a Mulberrys Plant
Facility or to a Mulberrys Drop Facility and is paid upon signing the Franchise Agreement. The
Conversion Fee is fully earned by us when paid, is not refundable, and is not credited against any
other fees due to us.

ZIPSsoft Software Initial License Fee

You must pay to ZIPSsoft the initial software license fee in the amount of $7,500
(“Software License Fee”) for the ZIPSsoft Software, which is payable when you sign the Franchise
Agreement. The Software License Fee is fully earned when paid, is nonrefundable, and is not
credited against any other fees.

Development Fee

If you enter into a Development Agreement, at the time you sign that Agreement, you must
pay to us a Development Fee equal to the sum of $10,000 for each Franchised Business you
must develop and commence operating under the Development Agreement. We will credit the
Development Fee against the Initial Franchise Fee for each Franchise Agreement signed
pursuant to the Development Agreement. The Development Fee is not refundable and is fully
earned when paid.

Extension Fee

Under the Development Agreement, we may grant you extensions to meet the
Development Schedule in full-month increments. You must request from us an extension of the
applicable deadline at least 14 days before the deadline date, and provide the number of full
months of extensions requested. If we grant an extension on any deadline, we will determine the
length of the extension in our sole discretion, not to exceed the number of full months requested
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by you, and you must pay an extension fee to us equal to $2,000 per full month to compensate
us for our costs, expenses and lost opportunities related to the proposed extension (the
“Extension Fee”). We may consider a variety of factors in granting or denying an extension,
including the diligence you have shown in meeting the Development Schedule. The Extension
Fee is fully earned by us when due and is nonrefundable, and will not be credited against any
Initial Franchise Fee.

Architectural Plans and Services

We will provide you a generic layout for a Franchised Business. Your architect must
develop site specific plans for the Franchised Location. Before you commence construction, we
must review and accept the final plans in writing. If you do not use an architect acceptable to us,
you must reimburse us for all costs and expenses we incur (including an hourly fee for any
employee of ours) to assist you with developing the Plans. This amount will be due upon your
receipt of an invoice from us. We cannot estimate the cost of these services.

* * * *

These fees are uniform for all franchisees and, unless otherwise indicated, are fully earned
by us and non-refundable upon receipt. We do not offer any financing for any fees or amounts
described in this Item 5.

ITEM 6

OTHER FEES

TYPE OF FEE")

AMOUNT

DUE DATE

REMARKS®

Royalty

6% of Royalty
Net Sales

Due by 8:00 AM
EST on the
Tuesday after the
end of each fiscal
week (as
determined by us)

See Note 3 for the definition of
Royalty Net Sales.

Total Marketing | 5% of Royalty See below Your total marketing obligation and
Obligation® Net Sales divided our marketing funds are further
among the described in Item 11. We cannot
National require you to spend more than 5%
Marketing Fund, of Royalty Net Sales for your total
any Regional marketing obligation, of which not
Marketing Fund more than 4% Royalty Net Sales
(or, any Regional can be used for the National
Co-op) and Local Marketing fund and not more than
Store Marketing 3% Royalty Net Sales can be used
for a Regional Marketing Fund (or
Regional Co-op).
7
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TYPE OF FEE™" AMOUNT DUE DATE REMARKS®
National Up to 4% of Same as royalty
Marketing Fund Royalty Net fees

Contribution

Sales; Currently,
2.0% of Royalty
Net Sales

Regional
Marketing Fund
Contribution

Amount we
determine (not to
exceed 3% of
Royalty Net
Sales); Currently,
2.0% of Royalty
Net Sales

Same as royalty
fees

See Note 5 for additional details.

Regional Co-op

Amount

As determined by

In lieu of a Regional Marketing

Fee determined by the Co-op Fund, a Regional Co-op may be
the Co-op which established. The amount of and the
will not exceed payment terms for the Regional Co-
5% of Royalty op Fee will be determined by the
Net Sales, unless Co-op. Franchisor-owned outlets
the majority of will have one vote for each outlet
the members of owned. If the franchisor outlets
the Co-op vote have controlling voting power, the
for it to exceed minimum fees will be 2% of Royalty
5% of Royalty Net Sales and the maximum fees
Net Sales will not exceed 3% of Royalty Net

Sales.

Local Store Currently, 1% of | Asincurred The amounts due for Local Store

Marketing®© Royalty Net Marketing are payable to
Sales appropriate vendors at their

specified rate.

Customer If implemented, As incurred

Satisfaction and | all costs

Retention associated with

Programs the 800 number,
secret shopper
programs, loyalty
and/or rewards
programs and
other customer
satisfaction and
retention
programs as we
may require

8
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TYPE OF FEE™" AMOUNT DUE DATE REMARKS®
Additional Rates in the Within 30 days of | We may require that you (or, if
Training Manuals; receipt of invoice | applicable, the Operating Principal),

currently, $500 any Store Manager, any 10%
per day, plus our Owner, and/or any employee whom
expenses you expect will become a Store
Manager take and successfully
complete any additional training
courses.
Audit and Reasonable cost | Within 10 days Payable if an inspection or audit is

Inspection Costs

of the audit or
inspection
including, fees for
attorneys and
independent
accountants, and
the travel
expenses, room,
board and
compensation of
our employees or
designees

after receipt of
the audit or
inspection report

made necessary by your failure to
furnish reports or supporting
records, or to furnish such reports,
records or information on a timely
basis, or if an understatement of
Royalty Net Sales for the period of
any audit is determined by any audit
or inspection to be greater than 2%.

Collection Costs
and Expenses

Our costs and
expenses

On demand, if
required

These costs and expenses include,
but are not limited to, costs and
commissions due a collection
agency, reasonable attorneys’ fees
(including attorneys’ fees for in-
house counsel employed by us or
our affiliates and any attorneys’ fees
incurred by us in bankruptcy
proceedings), costs incurred in
creating, reconciling, or replicating
reports demonstrating Royalty Net
Sales of the Franchised Business,
court costs, expert witness fees,
discovery costs and reasonable
attorneys’ fees and costs on appeal,
together with interest charges on all
of the foregoing.

Costs and
Attorneys’ Fees

Our costs and
expenses

As incurred

If we prevail in mediation or litigation
regarding enforcement of the terms
of any agreement, you must pay our
attorneys’ fees and costs.

©Gemini Cleaners LLC
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TYPE OF FEE™" AMOUNT DUE DATE REMARKS®

Indemnification The losses and As incurred To the extent permitted by
expenses applicable law, you must indemnify
incurred by us and hold us, our affiliates, and
and our affiliates Mulberrys Franchising, LLC

harmless in all actions arising out of
or resulting from the development or
operation of your Franchised
Business.

Interest Interest on the When any The interest rate is the maximum
amount owed payment is rate permitted for indebtedness of
from the date due | overdue this nature in the state in which the
until paid Franchised Business is located not

to exceed 1.5% per month (or a
portion of a month).

Late Fee $500 for each On demand You must pay the late fee if any
delinquent payment is paid or if any report is
payment or report submitted after the Due Date or if

any report is submitted in the
incorrect format.

New Product Reasonable cost | As incurred If you propose to purchase any

and Supplier
Testing

of the inspection
and the actual
cost of the test.
We estimate that
the fees for such
testing will be
between $-0- and
$2,500.

materials (that you are not required
to purchase from us, an affiliate of
ours or a designated supplier) from
a supplier that we have not
previously approved, you must
submit a written request for such
approval or request the supplier to
do so itself. We have the right to
require, as a condition of approval,
that our representatives be
permitted to inspect the supplier’s
facilities, and that such information,
specifications and samples as we
reasonably designate be delivered
to us and/or to an independent,
certified laboratory designated by us
for testing prior to granting or
refusing to grant approval.

Reimbursement
of Insurance
Costs

Our out-of-pocket
costs of obtaining
coverage

Immediately upon
receipt of invoice

If you fail to procure or maintain the
required insurance, we may procure
the insurance and charge its cost
along with our out-of-pocket
expenses to you.

©Gemini Cleaners LLC
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TYPE OF FEE™" AMOUNT DUE DATE REMARKS®
Relocation Greater of actual | Prior to any You may not relocate the
expenses or relocation Franchised Business without our
$10,000 prior written consent, which may be
withheld by us in our sole discretion.
We may condition our approval
upon the payment of an agreed
minimum royalty to us during the
period in which the Franchised
Business is not in operation.
Renewal Fee $10,000 At the time you The renewal fee is in addition to any

sign the renewal

costs for remodeling that we may

franchise require as a condition of renewal.
agreement
Liquated An amount equal | Upon demand We may require you to pay us this
Damages to the average amount in the event you terminate
royalty fees the Franchise Agreement without
earned by us for cause or we terminate the
the last 12 Franchise Agreement for cause.
months (or
shorter period if
the Franchise
Business has
been in operation
less than 12
months),
multiplied by 36
or the number of
months
remaining in the
term, whichever
is less.
Software Actual cost of As incurred The Franchise Agreement gives us
Updates updates the right to require you to purchase
and use any new or upgraded
proprietary software programs,
system documentation Manuals and
other proprietary materials that we
may develop in the future.
Taxes You must Within 30 days of

reimburse us for
any taxes, fees or
assessments
imposed on us
for acting as
franchisor or
licensing the
Marks.

receipt of invoice

©Gemini Cleaners LLC
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TYPE OF FEE™" AMOUNT DUE DATE REMARKS®
Transfer $10,000 Prior to There is no fee if you transfer to a
consummation of | corporation or limited liability
transfer company that you control.
Transfers, however, are subject to
our prior consent.
ZIPSsoft $550 Monthly This Fee is payable to ZIPSsoft for
Software maintenance and support services.
Ongoing
License and
Service Fee
Non-compliance | $500 for first As incurred If, after we notify you, you fail to

Fee

violation in 12-
month period;
$750 for second
and $1,000 for
third violation

comply with the System standards,
we may charge you a fee.

Customer All costs incurred | Upon Demand If we determine it is necessary to
Service in assisting your provide services directly to your
customers customers, you must reimburse us
for all costs and expense we incur.
Customer Reasonable Upon Demand If we resolve any customer
Complaints costs and complaints, you must pay all
expenses, plus reasonable costs and expenses we
$100 per incident incur. If we respond to customer
if we respond due complaints due to your lack of timely
to your failure to response, we may charge a fee of
timely respond $100 per occurrence.
Additional Rates as in the Upon Demand If you request any additional
Optional Manuals, assistance, you must pay us this
Support currently, $500 fee.

per day, plus our
expenses

Initial Training

We charge this

Before training

We do not charge you a fee to send

Program — fee only if you commences 2 people to our initial training

Training Fee send more than 2 program; however, if any additional,
people to the replacement, subsequent, or
initial training substitute personnel attend the
program. Then- training, we may charge you a fee.
current fee, If you do not employ at least 2
currently $150 people who have attended and
per day, per been certified by us in the initial
person. training program, we may charge

you a penalty fee.
12
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TYPE OF FEE™ AMOUNT DUE DATE REMARKS®

Extension Fee $2,000 per full Upon Demand You must pay us an Extension Fee

(Development month granted for each full month of extensions we

Agreement) grant you under your Development
Schedule

NOTES TO ITEM 6 TABLE:

(1

(2)

()

(4)

(5

General. Unless otherwise noted, all fees are imposed by and payable to us and are non-
refundable. Generally, all fees are uniformly imposed on our franchisees, however, in
certain unique circumstances, we may reduce or waive a fee for a particular franchisee
for a limited period of time. Franchised Businesses operated by our affiliates may not pay
the same ongoing fees as our franchisees.

Electronic Funds Transfer and Due Date. For all fees that are payable to us (unless we
advise you otherwise), you must participate in our electronic funds transfer program
authorizing us to utilize a pre-authorized bank draft system. All royalty fees and other
amounts owed to us under the Franchise Agreement, including advertising fees and
interest charges, must be received by us by no later than 8:00 AM EST on the Tuesday
after the end of each fiscal week or at a later point specified by us. If we request, you
must designate an account at a commercial bank and furnish to us all authorizations
necessary to permit us to make withdrawals by electronic funds transfer.

Definition of Royalty Net Sales. Royalty Net Sales shall include all revenue from the
sale of all products and services and all other income of every kind and nature (including
stored value gift cards and gift certificates when redeemed but not when purchased and
proceeds from business interruption insurance) related to the Franchised Business,
whether for cash or credit and regardless of collection in the case of credit. Royalty Net
Sales shall not include: (1) any sales taxes or other taxes collected from customers by
Franchisee for transmittal to the appropriate taxing authority; (2) the sale of services for
which refunds have been made in good faith to customers; or (3) the sale of equipment
used in the operation of the Franchised Business. Royalty Net Sales shall include, without
limitation, monies or credit received from the sale of merchandise, from tangible property
of every kind and nature, promotional or otherwise, and for services performed from or at
the Franchised Business.

Reallocation of Marketing Contribution. We have the right, following written notice to
you, to reallocate your total marketing contribution among the National Marketing Fund
Contribution, the Regional Marketing Fund Contribution (or, any Regional Co-op Fee) or
Local Store Marketing.

Regional Marketing Funds and Regional Co-ops. We have the right, in our sole
discretion, to establish a Regional Marketing Fund or a Regional Co-op in the geographic
area that covers your Franchised Business to which you will be required to contribute. If
a Regional Co-op is established, that Co-op will determine the contribution rates for the
Franchised Business in that Co-op. The Co-op may increase the contribution rate to an
amount that will cause your Total Marketing Expenditure to exceed 5% of Royalty Net
Sales. Each company-owned business will have one vote for each company-owned
business operated in the geographic area covered by a Regional Co-op.

13
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(6) Local Store Marketing. If you are required to contribute (and you actually contribute) to
a Regional Marketing Fund or a Regional Co-op, your Local Store Marketing obligation
will be reduced by the amount of that contribution.

Franchise Agreement

ITEM 7

ESTIMATED INITIAL INVESTMENT

TABLE A:
YOUR ESTIMATED INITIAL INVESTMENT FOR A FRANCHISED BUSINESS FOR A PLANT
FACILITY
To Whom
Type of Expenditure Amount’ L LR Payment Is To
Payment Due
Be Made
Initial Fees - Initial $20,000 - $40,000 | Lump Sum | Upon signing Us
Franchise Fee? Agreement
New Store Marketing?® $15,000 - $25,000 | As incurred Between 90 Third Parties
days prior to
opening to 60
days after
opening of
Franchise
Business
Real Property/Rent* $12,000 - $24,000 As As arranged Landlord
Arranged
Utility Deposits® $2,000 - $6,000 As As incurred Utility Company
Arranged or Surety Bond
Agent
Leasehold $195,000 - Progress As arranged Contractor
Improvements® $290,000 Payments
Architectural and $10,000 - $35,000 As As incurred Architect
Engineering Fees’ Arranged
Furnishings, Fixtures, $28,000 - $35,000 | As arranged As incurred Approved
Marketing Materials, Vendors, Third
Supplies, and Other Parties
Branded Items?®
Insurance® $3,000 - $7,000 As arranged As incurred Insurance
Companies
Signage° $13,000 - $20,000 | As arranged | As incurred Approved
Vendors, Third
Parties
Point of Sale $35,000 - $45,000 | As arranged As incurred Approved
System/Technical Vendors, Third
Equipment'" Parties
14
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To Whom
Type of Expenditure Amount’ LB Cij WL Payment Is To
Payment Due
Be Made
Software'? $7,500 As incurred | Upon signing ZIPSsoft
Agreement
and Franchise
Agreement
Office Equipment & $1,200 - $4,000 As arranged As incurred Approved
Supplies™® Vendors, Third
Parties
Dry Cleaning / Laundry $400,000 - As arranged As incurred Approved
Production Equipment $475,000 Vendors
and Installation™
Initial Production $24,000 - $30,000 | As arranged As incurred Approved
Supplies’® Vendors
Training'® $500 - $30,000 As arranged As incurred Airlines, Hotels,
Third Parties
Licenses and Permits $1,500 - $13,500 | As arranged As incurred Licensing
and Professional Authorities, your
Fees'” attorney,
accountant and
other business
advisors
Additional Operating $100,000 - As arranged As incurred Third Parties
Funds — 6 months'® $200,000
TOTAL ESTIMATED
INITIAL $867,700 — 1,287,000
INVESTMENT?
TABLE B:
YOUR ESTIMATED INITIAL INVESTMENT FOR A FRANCHISED BUSINESS FOR A DROP
FACILITY*
To Whom
Type of Expenditure Amount' uEtnEEl of WL PaymentIs To
Payment Due
Be Made
Initial Fees — Initial $20,000 - $40,000 | Lump Sum | Upon signing Us
Franchise Fee? Agreement
15
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To Whom

Type of Expenditure Amount’ LB Cij WL Payment Is To
Payment Due
Be Made
New Store Marketing?® $15,000 - $25,000 | As incurred Between 90 Third Parties
days prior to
opening to 60
days after
opening of
Franchise
Business
Real Property/Rent* $5,000 - $10,000 As As arranged Landlord
Arranged
Utility Deposits® $500 - $6,000 As As incurred Utility Company
Arranged or Surety Bond
Agent
Leasehold $45,000 - $55,000 Progress As arranged Contractor
Improvements® Payments
Architectural and $4,000 - $10,000 As As incurred Architect
Engineering Fees’ Arranged
Furnishings, Fixtures, $28,000 - $35,000 | As arranged As incurred Approved
Marketing Materials, Vendors, Third
Supplies, and Other Parties
Branded Items?
Insurance® $1,500 - $5,000 As arranged As incurred Insurance
Companies
Signage° $13,000 - $20,000 | As arranged | As incurred Approved
Vendors, Third
Parties
Point of Sale $25,000 - $35,000 | As arranged As incurred Approved
System/Technical Vendors, Third
Equipment'" Parties
Software'? $7,500 As incurred | Upon signing ZIPSsoft
Agreement
and Franchise
Agreement
Office Equipment & $1,200 - $4,000 As arranged As incurred Approved
Supplies’® Vendors, Third
Parties
Dry Cleaning / Laundry | $32,000 - $45,000 | As arranged As incurred Approved
Production Equipment Vendors
and Installation™
Initial Production $8,500 - $11,000 | As arranged As incurred Approved
Supplies’® Vendors
16
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To Whom
Type of Expenditure Amount’ LB B LUl Paymentls To
Payment Due
Be Made
Training'® $500 - $5,000 As arranged As incurred Airlines, Hotels,
Third Parties
Licenses and Permits $1,500 - $13,500 | As arranged As incurred Licensing
and Professional Authorities, your
Fees'” attorney,
accountant and
other business
advisors
Delivery Van'8 $3,000 - $55,000 | As arranged As incurred Third Parties
Additional Operating $15,000 - $50,000 | As arranged As incurred Third Parties
Funds — 6 months'®
TOTAL ESTIMATED
INITIAL $226,200 — $432,000
INVESTMENT?

NOTES TO ITEM 7 TABLE:

(1

(2)

()

(4)

©Gemini Cleaners LLC

Refundability. Costs paid to us are not refundable. Whether any costs paid to third
parties are refundable will vary based on the practice in the area where your Franchised
Business is located. Amounts due to us and our affiliates must be paid by cashier’s check,
certified check, wire transfer or pre-authorized bank debit, as specified by us or our
affiliate. We do not offer any financing directly or indirectly for any part of the initial
investment.

Initial Franchise Fee. The Initial Franchise Fee must be paid when the Franchise
Agreement is signed. If you sign a Development Agreement, we will credit $10,000 of the
Development Fee against the Initial Franchise Fee. If you qualify for the VetFran Program,
we will reduce by 20% the Initial Franchise Fee. See Item 5 for more detail on the Initial
Franchise Fee.

New Store Marketing. During the period beginning 90 days before the scheduled
opening of the Franchised Business and continuing for 120 days after the Franchised
Business first opens for business, you must conduct new store opening advertising for the
Franchised Business that has been approved by us. See Item 11 for additional details.
Factors that may affect the actual amount spent include the type of media used, the size of
the area you advertise to, local media costs, location of the Franchised Business, time of
year and customer demographics in the surrounding area. Stores opening in new regions
may require substantially more marketing during the initial stages of market and brand
development.

Acquisition of the Franchised Location. You must lease or purchase a suitable facility
for the operation of the Franchised Business. Typically, a Franchised Business with a
processing plant on premises requires approximately 3,000 to 3,500 square feet of space.
Typically, a Franchised Business without a processing plant on premises requires

17
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approximately 1,300 to 1,500 square feet of space. It is difficult to estimate lease acquisition
costs, which may vary based upon square footage, cost per square foot and required
maintenance costs. The estimated cost range to enter into a lease agreement includes the
first month’s rent and a security deposit equal to one month’s rent. Lease agreements may
include the following expenses: taxes, insurance, maintenance, fixed rent (with
escalations), percentage rent and other charges related to the operation of the Franchised
Business. Estimated rental costs for an additional 5 months are included with the
category “Additional Operating Funds.” We cannot estimate the cost to purchase a
suitable facility.

(5) Utility Deposits. If you are a new customer of your local utility providers, you may have to
pay deposits in connection with services such as electric, telephone, gas and water. The
amount of the deposit will vary depending upon the policies of the local utility providers.

(6) Leasehold Improvements. The Franchised Business must be established in accordance
with the requirements of the System. The cost of the leasehold improvements assumes the
space is tenant ready, which we consider to be the “vanilla box” stage, which refers to the
interior condition of either a new or existing building or suite that has been prepped with
adequate electrical/gas/water service to the leased space; heating/cooling with delivery
systems; lighting; lavatory(s); a finished ceiling; walls ready for paint; and a concrete slab
floor and will vary depending upon the condition of, layout, size and location of the
Franchised Business, local wage rates and material costs. Your actual costs for this item
may be reduced by contributions or reimbursements agreed to by the landlord. The
landlord’s willingness to provide tenant improvements and the form in which it is provided
will vary.

(7) Architectural and Engineering Fees. This range is for the cost for you to take the generic
layout that we provide and have that layout reviewed by a licensed architect, have the
architect provide a site-specific layout and have a set of construction documents including
mechanical, electrical, and plumbing drawings prepared by the architect for the Franchised
Business. The fees may vary from location to location depending upon the prevailing rates.
In addition, if you use an architect that we have not approved or that has not previously
worked with us or our franchisees, your costs are likely to exceed the high end of the range.
You should consult with local architects to determine the cost you will incur.

(8) Furnishings, Fixtures, Marketing Materials, Supplies and Other Branded Items. You
will be required to purchase and install fixtures, furniture, items of décor, marketing
materials, supplies, and other branded items necessary to outfit and operate your
Franchised Business according to our specifications, including the counter stations and/or
kiosk stations, lighting and other items. The cost of these items includes sales tax at the
rate of 5% and will vary according to local market conditions, the size of the Franchised
Business, competition among suppliers and other related factors. You may be able to lease
from or finance through a third party a portion of these purchases.

(9) Insurance. Factors that may affect your cost of insurance include the location of the
premises, value of the leasehold improvements and equipment, number of employees, and
history of claims.

(10) Signage. This range includes the cost of all signage used in the Franchised Business. The
signage requirements and costs will vary based upon the size and location of the Franchised
Business, local zoning requirements and local wage rates for installation. The typical sign
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(11)

(12)

(13)

(14)

(15)

(16)

(17)

(18)

(19)

package includes exterior channel letters signage, interior graphics, vinyl applied window
graphics, pylon signage and any other signage required by the Sign Manual.

Point of Sale System/Technical Equipment. The Point of Sale System is described in
more detail in Item 11. This item also includes the server, computer hardware, digital
surveillance system, alarm system, wall mounted televisions, telephones, printers, scanners,
cellular backup, and firewall.

Software. As described in more detail in ltem 5, ZIPSsoft will license to you the ZIPSsoft
Software and you must pay the ZIPSsoft Software Initial License Fee. The Fee is payable
with the Initial Franchise Fee.

Office Equipment and Supplies. You must purchase general office supplies and purchase
or lease office equipment including a safe, lockers and other items. Sales tax at the rate of
5% is included. Factors that may affect the cost of office equipment and supplies include
local market conditions, the size of the premises, suppliers and other factors.

Dry Cleaning/Laundry Production Equipment and Installation. You must purchase or
lease dry cleaning/laundry production equipment for your on-premises physical plant. The
range of costs represents the estimated purchase price and cost of installation of the
equipment including the machines, conveyors, rail systems, and estimated freight.

Initial Production Supplies. You will need to purchase an initial inventory of dry cleaning
and laundry supplies.

Training. You must pay any travel expenses, living expenses, wages, and other expenses
incurred by you and your employees while attending our training programs. Our training
programs are described in Item 11. The total cost will vary depending on the number of
people attending, how far you travel and the type of accommodations you choose.

Licenses, Permits and Professional Fees. You should check with the relevant
regulatory agencies to identify costs for required building permits, impact fees, taxes,
bonds, licenses and other fees, which can vary significantly depending on the location.
These figures also represent the estimated costs of engaging an attorney or other
business professionals to review this disclosure document and the accompanying
agreements, assist you in organizing a business entity and help you obtain required
licenses and permits. These fees may vary from location to location depending upon the
prevailing rates of local attorneys, accountants and consultants.

Delivery Van. These figures are an estimate of the funds required for the first 3 months
to lease a van or to purchase a van.

Additional Operating Funds - Initial Period. These figures are an estimate of the
additional funds that you may require for certain expenses during the initial period, which
we consider to be 6 months after opening. This estimate does not include payments for,
among other things, taxes, loan payments (including interest), depreciation, Local Store
Marketing obligations, National Marketing Fund contributions, Regional Marketing Fund
contributions, ongoing software fees and royalty fees. This calculation does include the
following expenses: payroll but not for the owner, insurance premiums, rent, cost of
supplies, and payments to utility companies. These figures are estimates, and we cannot
guarantee that you will not have additional expenses starting the business.
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(20) Total. This is an estimate of your initial investment and is based on our estimate of
average costs and market conditions prevailing as of the date of this Disclosure Document
and is based on our and our affiliates’ experience. We do not finance any portion of the
initial investment.

(21) The Franchised Business with drop-off facilities is only available to franchisees that own
an outlet with a processing plant.

Development Agreement

ESTIMATED INITIAL INVESTMENT (for 2 Franchised Businesses)

To Whom
Method of Payment is to

Type of Expenditure | Amount Payment When Due Be Made
Development Fee () $20,000 Lump Sum | On signing Us

Development

Agreement
Working Capital $3,000 — 5,000 As arranged | As incurred Third Parties
Needs®
Total $23,000 - $25,000

(NUpon signing the Development Agreement, you must pay us the non-refundable
development fee of $10,000 per Franchised Business to be developed as described in Item 5 of
this disclosure document.

@You will also need funds for working capital to pursue your obligations under the
Development Agreement, but there are no other initial investments required at that time. The
figures here are assuming that you are developing 2 Franchised Businesses. We are unable to
estimate the extent of your working capital needs if you develop more than 2 Franchised
Businesses. An initial investment will be required for each Franchised Businesses opened by
you. Our estimate of each such investment is disclosed above in this Item.

ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Approved Suppliers / Approved Materials. We have the right to require that you purchase all
advertising materials, furniture, fixtures, equipment, signage, decorations, branded items, forms,
inventory, packaging, supplies (such as garment bags), uniforms, and other items and services
offered for sale at, or used in the operation of, a Franchised Business (“materials”) from
manufacturers, distributors, vendors and suppliers (collectively “suppliers”) approved by us. We,
our parent, and our affiliates may be an approved supplier for any materials. We will provide, in
the Manuals or by other written or electronic form, a list of materials you will need to purchase
and offer for sale to customers or to operate your Franchised Business. We may require that you
use only certain brands and prohibit you from using other brands. We may from time to time
modify the list of approved brands and/or suppliers, and you may not, after receipt of such
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modification in writing, reorder any brand from any supplier that is no longer approved. Our
standards and specifications for Franchised Businesses are contained in the Manuals. A list of
approved suppliers is available upon written request.

Supplier Approval Process. \We may approve one or more suppliers for any materials and may
approve a supplier only as to certain materials. We may concentrate purchases with one or more
suppliers to obtain lower prices and/or the best advertising support and/or services for any group
of Franchised Businesses or any other group of garment care businesses franchised or operated
by us or our affiliates. Approval of a supplier may be conditioned on requirements relating to the
frequency of delivery, competitive pricing, reporting capabilities, standards of service, including
prompt attention to complaints, or other criteria, and concentration of purchases, as set forth
above, and may be temporary pending a further evaluation of such supplier by us. We may
establish distribution facilities owned and operated by us or an affiliate that we shall designate as
an approved supplier.

If you propose to purchase any materials (that you are not required to purchase from us,
our affiliate, or an approved supplier) from a supplier that we have not previously approved, you
must submit to us a written request for such approval or request the supplier to do so itself. Our
criteria for approving suppliers is available to you upon request. We have the right to require, as
a condition of our approval, that our representatives be permitted to inspect the supplier's
facilities, and that such information, specifications and samples as we reasonably designate be
delivered to us and/or to an independent, certified laboratory designated by us for testing prior to
granting approval. You must pay a charge not to exceed the reasonable cost of the inspection
and the actual cost of the test. We will notify you within 30 days after receipt of your request as
to whether you are authorized to purchase such products from that supplier. We may re-inspect
the facilities and products of any such approved supplier and revoke our approval upon the
suppliers’ failure to continue to meet any of our criteria.

Currently, ZIPSsoft is the only supplier of the ZIPSsoft Software and the only provider of
services under the ZIPSsoft Software License and Service Agreement. A copy of the ZIPSsoft
Software License and Service Agreement is included as Exhibit G. During the fiscal year ended
December 31, 2025, ZIPSsoft's revenues from the ZIPSsoft Software License and Service
Agreement totaled $434,952. The revenue information was obtained from our audited financial
statements. We did not derive any revenue as a result of franchises’ purchase of the ZIPSsoft
Software. Other than ZIPSsoft, neither the franchisor nor any officer owns an interest in any
supplier.

We estimate that the purchase of products that are subject to our standards and
specifications represents up to 95% of your overall purchases in establishing the Franchised
Business and up to 95% of your overall purchases in operating the Franchised Business.

We may receive fees, rebates, commissions, royalties, or other consideration from
approved suppliers based on sales to franchisees, and we may charge non-approved suppliers
reasonable testing and/or inspection fees. As of our fiscal year ended December 31, 2025, neither
we, our affiliates nor our master franchisor, Mulberrys Franchising, LLC, have received any revenue
or other material consideration from third-party suppliers as a result of purchases made by
franchisees. However, we reserve the right to receive rebates from suppliers as a result of
purchases made by you and other franchisees.

We may negotiate system-wide purchasing arrangements, including pricing terms, with
suppliers for the benefit of all Franchised Businesses. There are no purchasing or distribution
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cooperatives in existence at this time. However, we do reserve the right to develop these
cooperatives in the future.

We do not provide or withhold material benefits to you (such as renewal rights or the right
to open additional Franchised Businesses) based on whether you purchase through the sources
we designate or approve; however, purchases of unapproved products or purchases from
unapproved suppliers in violation of the Franchise Agreement will entitle us to terminate the
Franchise Agreement.

Computer Equipment. You must purchase (or lease) from an approved vendor and maintain a
computer system and point of sale system that meets our specifications. See ltem 11.

Insurance. You must purchase and maintain during the term of the Franchise Agreement the
types and amounts of insurance specified in Section 17.B. of the Franchise Agreement in addition
to any other insurance that may be required by applicable law, any lender or lessor. The minimum
required insurance includes: comprehensive general liability insurance on an occurrence basis
with policy limits of not less than $1,000,000 per occurrence and $2,000,000 in the aggregate;
property insurance for not less than the full replacement value of the Franchised Business, its
furniture, fixtures, equipment, inventory and other tangible property; business interruption and
extra expense coverage; plate glass coverage; employer’s liability coverage in the minimum
amount of $100,000 or higher if required by state law; workers’ compensation; builder’s all risks
insurance; automobile liability insurance for not less than $1,000,000; pollution and environmental
liability insurance in the minimum amount of $1,000,000; and umbrella insurance in the minimum
amount of $1,000,000. We may increase the minimum coverage required or require different or
additional kinds of insurance. Your insurance policies must name us as an additional insured.

ITEM 9
FRANCHISEE’S OBLIGATIONS
This table lists your principal obligations under the Franchise Agreement and the

Development Agreement. It will help you find more detailed information about your
obligations in these agreements and in other items of this disclosure document.

SECTION IN
DEVELOPMENT AGREEMENT (DA) DISCLOSURE
FRANCHISE AGREEMENT (FA) DOCUMENT
OBLIGATION ITEM
a. Site selection and DA: Section 3 ltems 7 & 11
acquisition/lease FA: Sections 3, 4 & Appendix E
b. Pre-opening DA: Section 5 ltems 7 & 8
purchases/leases FA: Sections 3A, 4 & 5C
c. Site development and DA: Not Applicable ltems 6, 7 & 11
other pre-opening FA: Sections 3, 5 & Appendix A
requirements
d. Initial and ongoing DA: Not Applicable ltems 5,6, 7 &
training FA: Sections 6B(10), 12 & 13B 11
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SECTION IN

DEVELOPMENT AGREEMENT (DA) DISCLOSURE
FRANCHISE AGREEMENT (FA) DOCUMENT
OBLIGATION ITEM
e. Opening DA: Not applicable ltems 7 & 11
FA: Sections 6, 13B, Appendix A & Rider
1
f. Fees DA: Section 4 & Appendix B ltems 5,6 &7
FA: Sections 1C, 1D, 2B(6), 5A, 7, 150,
20C(1) & Appendix A
g. Compliance with DA: Not applicable ltems 8 & 11
standards and FA: Sections 8 & 10
policies/Operating
Manual
h. Trademarks and DA: Section 10B ltems 13 & 14
proprietary information FA: Sections 10C, 16, 22A & 22B
i. Restrictions on DA: Not applicable ltems 8 &16
products/services FA: Section 11B
j. Warranty and customer DA: Not applicable ltems 11 & 16
service requirements FA: Sections 15G & 15M
k.  Territorial development DA: Section 2 & Appendices A & B ltem 12
and sales quotas FA: Sections 1B & Appendix A
l. Ongoing product/service DA: Not applicable ltem 8
purchases FA: Sections 11B, 15B & 15C
m. Maintenance, DA: Not applicable Item 11
appearance and FA: Sections 11 & 15
remodeling requirements
n. Insurance DA: Section 5 ltems 6,7 & 8
FA: Section 17
0. Advertising DA: Not applicable ltems 6, 7 & 11
FA: Sections 7, 9 & Appendix B
p. Indemnification DA: Section 14 Item 6
FA: Section 27
g. Owner’s participation/ DA: Section 6 ltems 11 & 15
management/staffing FA: Sections 13C., 15H, 18G, 18H, 28 &
34F
r.  Records/reports DA: Not applicable ltems 6 & 11
FA: Sections 8
s. Inspections/audits DA: Not applicable ltems 6 & 11
FA: Sections 5E, 8 & 14
t. Transfer DA: Sections 7 & 8 ltem 17
FA: Sections 19 & 20
u. Renewal DA: Not applicable ltem 17

FA: Section 2B
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SECTION IN
DEVELOPMENT AGREEMENT (DA) DISCLOSURE
FRANCHISE AGREEMENT (FA) DOCUMENT
OBLIGATION ITEM
v. Post-termination DA: Section 12 ltem 17
obligations FA: Section 24
w. Non-competition DA: Section 10C ltem 17
covenants FA: Section 22
x.  Dispute resolution DA: Sections 19 ltem 17
FA: Sections 32 & 34G
y.  Spousal Guarantee DA: Section 6F and Guarantee Item 15
FA: Section 18F and Guarantee

ITEM 10

FINANCING

We do not offer any direct or indirect financing. We do not guarantee your note, lease or

obligation.

ITEM 11

FRANCHISOR'’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS AND TRAINING

Except as listed below, we are not required to provide you with any assistance.

Our Obligations Prior To Opening

Before you open your Franchised Business, we will:

1.

Identify a non-exclusive area (“Designated Area”) in which you will select a site to be
accepted by us. (Franchise Agreement, § 3A)

Provide you with the following site selection assistance: (A) our site selection guidelines
and, as you may request, a reasonable amount of consultation; and (B) such on-site
evaluation as we may deem advisable as part of our evaluation of your request for site
acceptance. (Franchise Agreement, § 3B)

Advise you in writing whether we have accepted the site within 15 days after we receive
your completed site application and any additional information that we may reasonably
require. If we do not respond within 15 days, we will be deemed to have refused to accept
the site. (Franchise Agreement, § 3D(1))

Provide a generic (not site-specific) layout for a Franchised Business. (Franchise
Agreement, § 5A(1))

If you propose to purchase any furnishings, fixtures, equipment or signage from a supplier
that we have not approved, you must notify us in writing and submit the information we
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10.

11.

request. We will notify you within 30 days after we receive that information whether we
approve or disapprove that supplier. (Franchise Agreement, § 5C)

During the course of construction for the Franchised Business, inspect the Franchised
Location and the course of construction and/or renovation. (Franchise Agreement, § 5E)

Permit you to have access to an electronic version of our confidential and proprietary
Manuals, which contain information and knowledge that is unique, necessary and material
to the System, including mandatory specifications and standards relating to the
construction, management and operation of a Franchised Business. The Manuals remain
our property. We may revise the contents of the Manuals, and you agree to comply with
each new or changed section. (Franchise Agreement, § 10) The Tables of Contents of
the Manuals as of the date of this disclosure document is attached as Exhibit J. As of that
date, the Manuals contained a total of 151 pages.

Provide the initial training program to up to 2 persons including: (a) you (if you are an
individual) or the Operating Principal (if you are an entity) or a 10% Owner; and (b) a Store
Manager. (Franchise Agreement, § 12A)

Provide you with consultation and advice with regard to the development and operation of
the Franchised Business, building layout, furnishings, fixtures and equipment, plans and
specifications, employee recruiting, selection and training, purchasing and inventory
control and such other matters as we deem appropriate. (Franchise Agreement, § 13A)

Provide opening assistance that we deem necessary. (Franchise Agreement, § 13B)

Provide specifications for the computer system and point of sale system that meets our
requirements. (Franchise Agreement, § 15C)

Our Obligations After Opening

During the operation of your Franchised Business, we will:

1.

Collect, administer and spend for advertising purposes monies, if any, paid by Franchised
Businesses into the National Marketing Fund and any Regional Advertising Fund (if
established). (Franchise Agreement, §§ 9C & D)

Provide you with general guidelines for local advertising and promotion from time to time.
You must submit to us for our prior approval all local advertising and promotional materials.
(Franchise Agreement, § 9G)

Approve or disapprove all content requested to be posted on our Internet website.
(Franchise Agreement, §9I)

Provide ongoing and additional training to you (or, if applicable, your Operating Principal),
your Store Managers, any 10% Owner or any individual whom you have identified as a
future Store Manager, if we decide to require and/or offer such training. (Franchise
Agreement, § 12)

Provide periodic advice and consultation to you in connection with the operation of the
Franchised Business as we deem appropriate or necessary, including our knowledge and
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expertise regarding the System and pertinent new developments, techniques and
improvements in the areas of garment care business design, pricing, management, sales
promotion, service concepts and other areas. (Franchise Agreement, § 13C)

6. Conduct inspections of the Franchised Business. (Franchise Agreement, § 14)

7. Establish the price that you must charge for one or more services offered for sale at the
Franchised Business, subject to applicable state and federal laws. (Franchise Agreement,
§ 15N)

Advertising

New Store Marketing. During the period beginning 90 days before the scheduled
opening of the Franchised Business and continuing for 120 days after the Franchised Business
first opens for business, you must conduct new store opening advertising for the Franchised
Business that has been pre-approved by us. We have sole discretion over the manner in which
such new store marketing for the Franchised Business is conducted. We reserve the right to
require you to deposit with us the funds for the New Store Marketing program so that we may
distribute the funds in connection with the New Store Marketing program.

Total Marketing Obligation. Your total marketing obligation is 5% of the Royalty Net
Sales of the Franchised Business, which will be allocated among the National Marketing Fund,
any Regional Marketing Fund or, in lieu of a Regional Marketing Fund, a Regional Co-op and
Local Store Marketing (as described in more detail below). Following written notice to you, we
may decrease, increase and reallocate your total marketing obligation.

We have established a national marketing fund (“National Marketing Fund”). We will not
require you to contribute more than 4% of Royalty Net Sales to the National Marketing Fund.
Currently, you are required to contribute 2.0% of Royalty Net Sales of the Franchised Business
to the National Marketing Fund. Company-owned businesses are required to contribute to the
National Marketing Fund on the same basis as comparable franchisees. During the year ending
December 31, 2025, we spent 100% of the National Marketing Fund on Media Advertising.

We or our designee will direct all advertising, marketing, and public relations programs
and activities financed by the National Marketing Fund, with sole discretion over the creative
concepts, materials and endorsements used in those programs and activities, and the geographic,
market and media placement and allocation of advertising and marketing materials. The National
Marketing Fund may be used, among other things, to pay the costs of preparing and producing
such associated materials and programs as we or our designee may determine, including video,
audio and written advertising materials; employing advertising agencies; sponsorship of sporting,
charitable or similar events; administering regional and multi-regional advertising programs,
including, without limitation, purchasing direct mail and other media advertising and employing
advertising agencies to assist with these efforts; and supporting public relations, market research
and other advertising, promotional and marketing activities.

We reserve the right to establish regional marketing funds (“Regional Marketing Funds”)
and regional advertising cooperatives (“Regional Co-ops”); provided that, you will not be required
to contribute to a Regional Marketing Fund and a Regional Co-op at the same time. If we establish
a Regional Marketing Fund or Regional Co-op for a geographic area that includes your
Franchised Business, you will be required to contribute a portion of your total marketing obligation
to that Regional Marketing Fund or Regional Co-op. We will determine the geographic area
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covered by a Regional Marketing Fund or a Regional Co-op based on the location of the
Franchised Business in the area and the reach of print, radio and television media in the area.
Advertising that is funded by any Regional Marketing Fund or any Regional Co-op must conform
to those advertising and sales promotions specified by us from time to time. Only company owned
businesses and Franchised Businesses in the geographic area covered by a Regional Marketing
Fund or a Regional Co-op will be obligated to contribute to that Fund or Co-op. As of the date of
this disclosure document, we have not yet established any Regional Marketing Funds or Regional
Co-ops.

We, or our designee, shall direct all advertising, marketing, and public relations programs
and activities financed by the National Marketing Fund and any Regional Marketing Fund, with
sole discretion over the creative concepts, materials and endorsements used in those programs
and activities and the geographic, market and media placement and allocation of advertising and
marketing materials. The advertising used by any fund may be national, regional or local. The
marketing materials prepared for the National Marketing Fund and any Regional Marketing Fund
may be prepared by an in-house marketing department or any advertising agency. You must
participate in all advertising, marketing, promotions, research and public relations programs
instituted by the National Marketing Fund or any Regional Marketing Fund.

As noted above, in lieu of a Regional Marketing Fund for the area that includes your
Franchised Location, we may establish a Regional Co-op. Monies in the Regional Co-op may be
spent for the purposes determined by majority vote of the Regional Co-op on the basis of one
vote for each Franchised Business in the Regional Co-op. If the members of a Regional Co-op
are unable or fail to determine how to spend Regional Co-op monies, we may assume this
decision-making authority following advance written notice to the Regional Co-op members. The
amount to be paid to the Regional Co-op will not exceed 5% of Royalty Net Sales, unless the
majority of the members of the Co-op vote for it to exceed 5% of Royalty Net Sales. |If the
members of a Regional Co-Op vote to increase the contribution requirements to the Regional Co-
Op, then in some instances your Total Marketing Obligation may exceed 5% of the Royalty Net
Sales for your Franchised Business.

Advertising that is funded by the National Marketing Fund, any Regional Marketing Fund
or Regional Co-op Fund must conform to our advertising and sales promotions. We, or our
designee, have the right to terminate (and subsequently restart) any of the advertising and
cooperative funds and establish different advertising and/or cooperative funds. We may
incorporate any advertising fund and may have a separate entity manage any advertising fund.
We will not use any of the advertising funds for advertising that is principally a solicitation for the
sale of franchises. We have not established an advisory council of franchisees to provide input
on advertising matters, but we reserve the right to do so in the future.

Currently, you must spend at least 1% of Royalty Net Sales on Local Store Marketing. If
you are required to contribute (and you actually contribute) to a Regional Marketing Fund or a
Regional Co-op, your Local Store Marketing obligation will be reduced by the amount of that
contribution; we will not reimburse you for any amount that your contributions exceed your Local
Store Marketing obligation. You may purchase Local Store Marketing materials from any source
approved by us. We, or our designee, may furnish you with marketing, advertising and
promotional materials at the cost of producing them, plus any related shipping, handling and
storage charges. You may not modify such materials without our prior written consent. If you
purchase these materials from a source other than us or our affiliates, these materials must
comply with federal and local laws and regulations and with the guidelines for advertising and
promotions promulgated from time to time by us or our designee and must be submitted to us or
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our designee at least 30 days prior to first use for written approval by us, which we may grant or
withhold in our sole discretion. Your marketing, advertising and promotional materials must bear
the Marks in the form, color, location and manner that we prescribe. In no event may your
advertising contain any statement or material which, in our sole discretion, may be considered:
(1) in bad taste or offensive to the public or to any group of persons; (2) defamatory of any person
or an attack on any competitor; (3) to infringe upon the use, without permission, of any other
persons’ trade name, trademark, service mark or identification; or (4) inconsistent with the public
image of the System.

We will separately account for all of the advertising funds, but we are not required to
segregate any of the funds from our other monies. None of the funds shall be used to defray any
of our general operating expenses. We and our affiliates may be reimbursed by each fund for
expenses directly related to the fund’s marketing programs including conducting market research,
preparing advertising and marketing materials and collecting and accounting for contributions to
each fund. We may spend in any fiscal year an amount greater or less than the aggregate
contribution of all Franchised Businesses to each fund during the year or cause each fund to
invest any surplus for future use by the fund. We will prepare an unaudited report of the
operations of the funds annually, which will be available to you upon written request. In spending
advertising monies, we are not obligated to make expenditures for any franchisee that are
equivalent or proportionate to that franchisee’s contribution or to ensure that any particular
franchisee benefits directly or on a pro rata basis from expenditure of the funds. Franchisees of
Mulberrys Franchising, LLC or of its other subfranchisors do not contribute to any advertising
funds to which you are required to contribute. The National Marketing Fund, any Regional
Marketing Fund and any Regional Co-op are not trusts and we assume no fiduciary duty to you
in connection with administering these funds.

You must list the telephone number of the Franchised Business in any print and on-line
telephone or business directories that we designate. You must place the listing with other
Franchised Businesses operating within the distribution area.

Computer System

Before you open the Franchised Business, you must purchase (or lease) from an
approved vendor and maintain a computer system and point of sale system that meets our
specifications. You must obtain and install the data processing equipment, computer hardware
and software, required dedicated telephone, DSL and power lines, high speed Internet
connections, printers and other computer-related accessory or peripheral equipment as we
specify in the Manuals or otherwise. All of the foregoing must be able to provide us that
information, in that format/medium, as we reasonably may specify from time to time. You must
establish a high-speed static internet connection communication link. You must assist us with
bringing your computer system on-line with the computer system designated and/or maintained
by us or our affiliates. We will have the free and unfettered right to access and retrieve any data
and information from your computers, including electronically polling the daily sales and other
data of the Franchised Business. The information that we will have access to includes all
customer information and sales records.

You must utilize any proprietary software programs, system documentation Manuals and
other proprietary materials provided by us or required by us in connection with the operation of
the Franchised Business. You must input and maintain in your computer the software programs,
data and information as we prescribe. You must purchase or license from us or our affiliates, at
prices and upon terms that we determine, the applicable proprietary software programs (including
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the ZIPSsoft Software), Manuals and/or computer-related materials if and when we decide to use
new or upgraded programs, Manuals and/or materials throughout the System.

These systems must be capable of recording customer transactions, collecting and
generating sales reports and collecting and generating sales reports by categories. The system
also must be capable of complying with the Fair Credit Reporting Act, which requires that, among
things, merchants truncate credit card and debit card numbers. You must establish and
continuously maintain a high-speed static Internet connection communication link with a cellular
backup and firewall. You must provide all assistance required by us to bring your computer
system and point of sale system on-line with our computer system. We have the right to access
and retrieve any data and information from your computer system that we deem appropriate,
including electronically polling the daily sales and other data of the Franchised Business. There
are no contractual limitations on our right to access this information and data.

We estimate that it will cost you approximately $16,000 to $25,000 to purchase a computer
system and POS System for your Franchised Business. ZIPSsoft will license the ZIPSsoft
Software to you and you will pay the ZIPSsoft Software Initial License Fee of $7,500 and,
currently, a monthly ongoing fee of $550. Pursuant to this Agreement, ZIPSsoft will provide
ongoing maintenance and support services to you. We may provide, at no cost to you,
enhancements for the ZIPSsoft Software. You are required to upgrade or update these systems
during the term of the Franchise Agreement, and there is no contractual limitation on the
frequency and the cost of the obligation and we do not provide these services to you. Most
vendors have a standard warranty on their products, and extended warranty and maintenance
programs may be available. We estimate that the current annual cost of an optional and/or
required maintenance/support contract, including upgrades/updates, may be up to $6,000,
depending on numbers and types of equipment. Upgrade and maintenance costs are subject to
change, without notice.

Selecting the Location for the Franchised Business

We do not select the site for your Franchised Business. You select the site for your
Franchised Business (subject to our acceptance) by the Site Acceptance Deadline from within
the Designated Area. If you have not signed a Development Agreement, generally, the Site
Acceptance Deadline is 180 days after you sign the Franchise Agreement. If you have signed a
Development Agreement, generally, the Site Acceptance Deadline is 180 days prior to the Store
Open Deadline. If we have not accepted a site by the Site Acceptance Deadline, we, at our
option, may terminate the Franchise Agreement and we will not refund any portion of the Initial
Franchise Fee if we terminate the Franchise Agreement. As noted in Item 1, you should not
acquire any interest in a site for your Franchised Business until you have been approved as a
franchisee, and we have accepted the site in writing.

You must submit to us a Site Application (containing that information as we may
reasonably require) for a proposed site which you reasonably believe conforms to site selection
criteria we establish from time to time, including demographic characteristics, traffic patterns,
parking, character of the neighborhood, competition from other businesses in the area, the
proximity to other businesses (including businesses operated or franchised by us or our affiliates),
the nature of other businesses in proximity to the site and other commercial characteristics
(including the purchase price, rental obligations and other lease terms for the proposed site) and
the size, appearance, other physical characteristics, and a site plan of the premises. You also
must furnish us with such financial statements and other information regarding you and the
development and operation of the proposed Franchised Business, including, without limitation,
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investment and financing plans for the proposed Franchised Business, as we reasonably may
require. For Franchised Businesses to be developed pursuant to a Development Agreement, we
will provide you with our then-current criteria for site selection and will accept or decline the site
you have selected for the location of the Franchised Business.

Upon receipt of the Site Application and other requested materials, we will review those
materials and evaluate the proposed site using the site selection criteria referenced above. Within
15 days after we receive the completed Site Application and any additional information that we
may reasonably require, we will advise you in writing whether we have accepted a particular site.
If we do not respond within that time period, we will be deemed to have refused to accept the site.
Our acceptance or refusal to accept a site may be subject to reasonable conditions as determined
in our sole discretion.

Our acceptance of one or more sites is not a representation or a promise that a Franchised
Business at an accepted site will achieve a certain sales volume or a certain level of profitability.
Similarly, our acceptance of one or more sites and our rejection of other sites is not a
representation or a promise that an accepted site will have a higher sales volume or be more
profitable than a site that we did not accept. Our acceptance only indicates our willingness to be
represented by you at that site.

If you propose to lease or sublease the Franchised Location, you must provide us with a
copy of the lease or sublease (for a term, including renewal terms, for at least the initial term of
the Franchise Agreement) for the Franchised Location within 30 days after we accept the site for
the Franchised Location.

Time Between Agreement Signing and Opening

We estimate that the time from our acceptance of a site to opening of the Franchised
Business is approximately 8 to 15 months. Factors affecting the length of time needed to open
the Franchised Business usually include your ability to obtain a lease and adequate financing,
weather, local requirements and procedures for necessary permits and zoning, shortages or
delayed installation of equipment, signs and fixtures and special circumstances affecting
construction in a particular area, none of which are within our control. You must open the
Franchised Business within 18 months after you sign the Franchise Agreement or we will
terminate the Franchise Agreement.

Training
Initial Training Program

At least 20 days before you open the Franchised Business, you (or, if you are a business
entity, your Operating Principal) must successfully complete, to our satisfaction, and be certified
by us in our initial training program. To satisfactorily complete the training program, you must
pass on online examination and answer questions and provide practical demonstrations, both
during training and upon completion of the training program, of the skills needed for the
management of a Franchised Business. After you or your Operating Principal have successfully
completed and been certified in our initial training program, you (or the Operating Principal) are
fully responsible for the training of all of your employees in accordance with our System Standards
and you must certify to us that such persons have successfully completed all required training.
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We do not charge a fee for 2 people to attend the initial training program; however, you
must pay our then-current fee for any additional, subsequent, replacement or substitute personnel
who attend the initial training program. You must pay all travel expenses, living expenses, wages
and other incidental expenses incurred by all trainees while attending the initial training program.

We will not authorize your Franchised Business to open until at least 1 person who will
work at the Franchised Business has successfully been trained and certified. Subsequent to the
opening of the Franchised Business, the Franchised Business must, at all times, be under the
direct, on-site supervision of a trained and certified individual. If the Franchised Business is not
under the direct, on-site supervision of a trained and certified individual at all times, we may
charge you a penalty fee or place you in default under your agreements.

We reserve the right to dismiss from the initial training program any person whom we do
not believe will perform acceptably and you must provide a suitable replacement within 30 days
of such dismissal. If any trainee fails to complete our initial training program or receive
certification, the trainee (or a substitute) may repeat the training; however, we will have no
obligation to extend the Opening Deadline and, if we provide the training, we may charge you a
training fee. In the alternative, we may terminate your agreements with us and not permit you to
open the Franchised Business.

The initial training program consists of 120 hours of classroom and on the job training
(which takes place over a minimum of 3 weeks). We have the right to modify the duration or
content of the initial training program for any trainee. We offer the initial training program
periodically during the year on an as-needed basis. The initial training program is scheduled so
that it is completed sufficiently in advance of your Franchised Business’ initial opening to afford
adequate time for the Franchised Business set-up and the hiring and training of employees before
the opening of the Franchised Business. The initial training program is mandatory for all
franchisees.

The following chart summarizes the subjects taught during the initial training program in
the operation of a Franchised Business:

TRAINING PROGRAM

HRS OF HRS OF ON
SUBJECT CLASSROOM | THE JOB LOCATION ™
TRAINING TRAINING
Counter and Customer Service, dry cleaning > 16 Our Training Facility or other
tagging, and laundry tagging with ZIPSsoft location we designate
Dry cleaning pressing > 8 Our Training Facility or other
location we designate
Dry cleaning, dry cleaning machine operations, . ..
sorting darks and lights, fibers, fabrics and stain 2 16 Our Tral_nlng FaC|I|t_y or other
location we designate
removal
Laundry, washer operations, laundry pressing > 8 Our Training Facility or other
location we designate
Quality, assembling, bagging, and assigning Our Training Facility and your
orders to conveyer locations with ZIPSsoft and 2 8 Franchised Business, or other
Quick Sort location we designate
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SUBJECT

HRS OF
CLASSROOM
TRAINING

HRS OF ON
THE JOB
TRAINING

LOCATION ™

Production process management

2

8

Our Training Facility or other
location we designate

Management training; staffing and labor
management, PPOH and scheduling, employee
relations, supply ordering, store level profitability,

payroll processing, claims management,

customer service culture, lot management and
workflow, cash reconciliation and daily deposits,
P&L cost controls, preventative maintenance
procedures and tracking, hands on management
of the training store

24

12

Our Training Facility or other
location we designate

Administrative topics, advertising, reporting
requirements and procedures, daily financial
closeout of your Franchised Business, Final

Our Home Office, or other
location we designate

Assessment

TOTAL 40 80

Note to Training Table:

(1) The initial training program is conducted at our training facility located in Washington, D.C.,
or another approved facility. We also reserve the right to conduct the initial training at other
Franchised Businesses depending on various factors including the availability of personnel and
trainers.

We will use the Manuals and related handouts as instructional materials for the initial
training program. Ms. Jennifer Hall, our Field Training Manager, oversees our training programs.
Ms. Hall has 14 years of experience as a trainer and 14 years of experience with us. In addition,
we will provide qualified trainers for the training program, which may include our officers. Our
trainers have direct experience with operating a Franchised Business, with various aspects of the
dry cleaning industry or with franchising generally. Each trainer has between 11 and 15 years of
experience in the dry-cleaning industry and 11 and 15 years of experience with us.

Subsequent to the opening of the Franchised Business, any personnel replacing someone
who went through training must, within 60 days after assuming such position, attend and
successfully complete the initial training program. We reserve the right to charge you a training
fee for providing the initial training program to the replacement person. You must pay for any
travel expenses, living expenses, wages, and other expenses incurred by the replacement person
while attending the initial training program.

Ongoing Training

We may provide and require you (or, if applicable, the Operating Principal), any Store
Manager, any 10% Owners, and any employee whom you expect will become a Store Manager
to attend ongoing training programs and seminars. We will not require any person to attend more
than 4 days of ongoing training per calendar year. We will not charge a training fee for such
ongoing training. You must pay for any travel expenses, living expenses, wages, and other
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expenses incurred by the trainees while attending the ongoing training. This training will be
conducted at our headquarters, at your Franchised Business or such other location as we
designate.

Additional Training

We may require that you (or, if applicable, the Operating Principal), any Store Manager,
any 10% Owner and/or any employee whom you expect will become a Store Manager take and
successfully complete any additional training courses. We reserve the right to require you to pay
a training fee as established by us from time to time for such additional training programs. You
must pay for any travel expenses, living expenses, wages, and other expenses incurred by the
trainees while attending the additional training programs. This training will be conducted at our
headquarters, at your Franchised Business or such other location as we designate.

ITEM 12
TERRITORY

Development Agreement

You will not receive an exclusive territory if we grant you a Development Territory. You
may face competition from other franchisees, from outlets that we own, or from other channels of
distribution or competitive brands that we control. If you sign a Development Agreement, you will
receive a Development Territory, which will be mutually agreed upon by us and you, taking into
consideration the density of the area and the number of Franchised Businesses you agree to
develop. A description of the Development Territory will be attached as an appendix to the
Development Agreement. The perimeters of the Development Territory may be described by
specific street boundaries, county lines, state lines, municipal boundaries, railroad tracks or other
similar boundary descriptions, and the size may range from a portion of a metropolitan area to a
county or a state in less densely populated areas.

During the term of the Development Agreement, we will not operate or license others to
operate Franchised Businesses in the Development Territory, provided you are in compliance
with the terms of the Development Agreement and other agreements with us or our affiliates and
you are current on all obligations due to us and our affiliates. The restrictions apply only to us
(and not any affiliate or parent of us) and do not apply to Franchised Businesses under
development or in operation in the Development Territory as of the date of the Development
Agreement.

We retain the right to: (A) operate and/or license others to operate, businesses in the
Development Territory identified in whole or in part by the Marks and/or utilizing the System that
are located in hotels or any similar captive market location; (B) award national, regional or local
licenses to third parties to sell services under the Marks in facilities in the Development Territory,
provided that those facilities are identified by the third party’s trademark; (C) sell, merchandise
and distribute services or products identified by the Marks or by any other name or mark through
any method or channel of distribution (including the Internet, wholesale, mail order and catalogs)
other than through the operation of a business to any location including to locations within the
Development Territory; (D) sell and/or distribute services and products identified by the Marks to
businesses in the Development Territory, provided that those businesses are not licensed to use
the Marks in connection with retail sales; (E) operate and/or license others to operate businesses
identified in whole or in part by the name “Mulberrys Garment Care®” at any location outside of
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the Development Territory; (F) operate and/or license others to operate, at any location any type
of business other than a business identified in whole or in part by the name and mark “Mulberrys
Garment Care®”, including, but not limited to, franchised businesses offered by our affiliate, ZIPS
Franchising, LLC; (G) operate, and license others to operate, after the Development Agreement
terminates or expires, Franchised Businesses at any location (including within the Development
Territory); (H) develop and/or own other franchise systems for the same or similar products and
services using trade names and trademarks other than the Marks licensed to you; and
(I) purchase, be purchased by, merge with or combine with businesses that directly or indirectly
compete with Franchised Businesses. If you wish to open your Franchised Business in a
Development Area in which one or more franchised businesses offered by our affiliate, ZIPS
Franchising, LLC, already operate, then we must approve such co-existence in writing prior to the
designation of your Development Area.

There are no minimum sales quotas or other conditions that must be met in order to
maintain your Development Territory. However, if you are in default under the Development
Agreement (which may include, but is not limited to, a default for failing to comply with the
Development Schedule) or any Franchise Agreement, we may terminate the Development
Agreement and your Development Territory. As a result, you will not have the right to develop
additional Franchised Businesses in the former Development Area, and we may establish or
operate, or license others to establish or operate, new Franchised Businesses or substantially
similar businesses operating under the same or substantially similar trade name or marks in the
former Development Area. You do not receive any rights of first refusal, options or similar rights
under the Development Agreement to develop or operate any Franchised Business in addition to
the number specified in the Development Schedule.

Franchise Agreement

You will not receive an exclusive territory if we grant you a Designated Area. You may
face competition from other franchisees, from outlets that we own, or from other channels of
distribution or competitive brands that we control. If you have not identified a site when you sign
the Franchise Agreement, you will select a site for the Franchised Business from within the limited
geographic area (“Designated Area”) that we designate and identify in an appendix to the
Franchise Agreement. The Designated Area is identified only for site selection purposes. By the
Site Acceptance Deadline, you must obtain our acceptance of the site for the Franchised Business
or, we, at our option, may terminate the Franchise Agreement. We have the right to move or
modify the Designated Area. The Designated Area will be determined by us on a case-by-case
basis considering economic, demographic and geographic information (such as population
density). You do not have any territorial exclusivity or protection in the Designated Area.

Once we have accepted a site for your Franchised Business, you will have the right to
operate a Franchised Business at that location. If you comply with the Franchise Agreement and
any other agreements with us, during the term of the Franchise Agreement, we will not operate,
or license others to operate, Franchised Businesses in a geographic area that we identify
(“Protected Area”). The Protected Area may be stated as a radius (of approximately 2 miles), a
metes and bounds description around the Franchised Location, or a group of zip codes.

When the Franchise Agreement is signed, we will define the parameters of a delivery area
in accordance with our policy (“Delivery Area”). We have the right, in our sole discretion, to adjust
the size of your Delivery Area to account for changes in market conditions, population changes,
or other considerations. During approved hours of operation, you must offer delivery to customers
within your delivery area according to the rules we periodically establish. You understand and
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agree that you may not change the boundaries of your Delivery Area without our prior written
consent. When making deliveries, you must comply with all laws, regulations, and rules of the
road and due care and caution.

We and our affiliates retain the rights to: (1) operate and/or license others to operate,
businesses in the Protected Area identified in whole or in part by the Marks and/or utilizing the
System that are located in hotels or any similar captive market location; (2) award national,
regional or local licenses to third parties to sell services under the Marks in facilities in the
Protected Area, provided that those facilities are identified by the third party’s trademark; (3) sell,
merchandise and distribute services or products identified by the Marks or by any other name or
mark through any method or channel of distribution (including the Internet, wholesale, mail order
and catalogs) other than through the operation of a business to any location including to locations
within the Protected Area; (4) sell and/or distribute services and products identified by the Marks
to businesses in the Protected Area, provided that those businesses are not licensed to use the
Marks in connection with sales; (5) operate and/or license others to operate businesses identified
in whole or in part by the name Mulberrys Garment Care®” at any location outside of the Protected
Area; (6) operate and/or license others to operate, at any location any type of business other than
a business identified in whole or in part by the name and mark “Mulberrys Garment Care®”,
including, but not limited to, franchised businesses offered by our affiliate, ZIPS Franchising, LLC;
(7) operate and license others to operate, after this Agreement terminates or expires, Franchised
Businesses at any location (including within the Protected Area); (8) develop and/or own other
franchise systems for the same or similar products and services using trade names and
trademarks other than the Marks licensed to Franchisee; and (9) purchase, be purchased by,
merge with or combine with businesses that directly or indirectly compete with Franchised
Businesses. The exclusivity in the Protected Area does not limit the operation of Franchised
Businesses that are under construction or in operation in the Protected Area when you sign the
Franchise Agreement. If you wish to open your Franchised Business in a Protected Area in which
one or more franchised businesses offered by our affiliate, ZIPS Franchising, LLC, already
operate, then we must approve such co-existence in writing prior to the designation of your
Protected Area.

There are no minimum sales quotas or other conditions that must be met in order to
maintain your Protected Area. However, if you are in default under the Franchise Agreement, we
may terminate the Franchise Agreement and the Protected Area. You do not receive any rights
of first refusal, options or similar rights under the Franchise Agreement to develop or operate
additional Franchised Businesses. We do not pay any compensation for soliciting or accepting
orders inside your Protected Area.

You may not relocate the Franchised Business without our written consent. Our consent
to relocation may be conditioned upon: (1) our acceptance of the new location; (2) your
construction and equipping of a Franchised Business at the new location in accordance with the
then-current System standards and specifications; (3) you open a Franchised Business at the
new location to the public for business within 6 months after the loss of possession of the
Franchised Location; (4) you pay us the greater of: any expenses incurred by us in connection
with the relocation or a relocation fee in the amount of $10,000; and (5) for the time the Franchised
Business is not in operation, you pay us a minimum weekly royalty fee based upon the Royalty
Net Sales during the 26 weeks prior to the request for relocation.

* * *
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We generally do not restrict the persons you solicit, or the methods by which you promote
the Franchised Business. We do not restrict you from soliciting or accepting orders from
customers outside your Protected Area, including, whether you have the right to use other
channels of distribution, such as the Internet, catalog sales, telemarketing, or other direct
marketing to make sales outside your Protected Area. We may not modify or terminate your rights
in the Development Territory or the Protected Area unless you are in default under the
Development Agreement or Franchise Agreement.

Our affiliate, ZIPS Franchising, LLC (“ZIPS”), offers franchises for garment care and
cleaning services businesses under the trademark “ZIPS Cleaners” and other such marks as
designated by ZIPS. Outlets operated under the ZIPS franchise system may be affiliate- and/or
franchisee-owned and operated (each a “ZIPS Business”). ZIPS Businesses may solicit and
accept orders from customers in your Protected Area and your Development Territory, as
applicable. ZIPS’s principal business address is listed in Item 1. ZIPS may share offices and
training facilities for ZIPS Businesses with us. As disclosed in this Item, ZIPS Businesses may
operate in your Protected Area and your Development Territory without restriction.

Except as described above, we and our affiliates may establish other franchised or
company outlets under the Marks and/or under other marks that may compete with your location.
We and our affiliates may merchandise and distribute goods and services identified by the Marks
through methods or channels of distribution other than outlets similar to your Franchised
Business. We have no obligation to compensate you for any such sales in the Development
Territory or the Protected Area. We reserve all rights to use and license the System other than
those we expressly grant you under the Development Agreement or Franchise Agreement.

ITEM 13
TRADEMARKS

We grant you the right to operate a dry cleaners and laundry business under the name
“Mulberrys Garment Care®” and to use our other current or future Marks in the operation of your
Franchised Business. Pursuant to a Master Franchise Agreement with Mulberrys Franchising,
LLC dated September 15, 2023, we have the right in the United States to use and to sublicense
our franchisees to use the Marks. The term of the license agreement is approximately 25 years;
however, the license agreement may be terminated if we make an assignment of assets for the
benefit of creditors, if a trustee is appointed to administer our business or if we are adjudged
bankrupt, among other conditions. If the Master Franchise Agreement were terminated, you may
be required to stop using the Marks and all other intellectual property licensed to us under the
Master Franchise Agreement, at your cost.

Mulberrys Franchising, LLC or its affiliate is the registered owner of the following principal
Marks, which have been registered with the United States Patent and Trademark Office (USPTO)
on the Principal Register, and all required affidavits of continued use have been filed and
accepted:

Mark Registration Number | Registration Date
3749128 February 16, 2010
MULBERRYS GARMENT CARE (word | 6012931 March 17, 2020
mark)
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LAUNDRY LOCKER (word mark) 4141863 May 15, 2012
LAUNDRY LOCKER BY MULBERRYS 6012825 March 17, 2020

You must follow our rules when you use the Marks. You may not use the Marks on any
vehicles without our prior written approval. You may not modify the Marks in any manner in
connection with your display of, or creation or duplication of materials bearing, the Marks. You
may not use the Marks or any variations of the Marks or marks or names confusingly similar to
the Marks in any manner not authorized by us or in any entity name. You may not use any other
trade names, service marks or trademarks in conjunction with the Franchised Business. You
must use the symbol ® with all registered marks and the symbol ™ with all pending registrations
or other marks. You may not use the Marks in connection with the sale of any unauthorized
products or services or in any manner not authorized in writing by us.

You may not use the Marks on any Internet domain name, e-mail address or in the
operation of any Internet web site without our prior written consent.

If we elect to use a principal name other than “Mulberrys Garment Care®” to identify the
System, the System and the Franchise Agreement will be deemed amended to substitute that
name, and you will be required to incur the necessary costs to adopt the new name.

There are no presently effective rulings of the USPTO, the Trademark Trial and Appeal
Board, the trademark administrator of any state or any court relating to the principal Marks that
would materially affect your right to use the Marks. There are no pending infringement, opposition
or cancellation proceedings or material litigation involving the principal Marks. Other than as
described above, there are no agreements currently in effect that significantly limit our right to use
or license the use of the principal Marks in any manner material to you. We do not know of either
superior prior rights or infringing uses that could materially affect your use of the principal Marks
in any state.

The Franchise Agreement does not contain any provisions under which we are required
to defend or indemnify you against any claims of infringement or unfair competition arising out of
your use of the Marks. The Franchise Agreement does require that you notify us immediately if
any litigation involving the Marks is instituted or threatened against you. We will control any
litigation or other proceeding. You also must fully cooperate in defending or settling the litigation.
You may not directly or indirectly contest the validity, or our ownership, of the Marks.

ITEM 14
PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION
We do not own any patents that are material to the franchise.

We or Mulberrys Franchising, LLC claim copyrights in the Manuals, certain forms,
architectural, engineering and construction plans, advertising materials, specifications,
processes, techniques and methodologies, computer programs, newsletters, training materials,
operations and accounting materials and other copyrightable items that are part of the System.
We or Mulberry Franchising, LLC have not registered any copyrights with the United States
Registrar of Copyrights. You may use these items only as we specify while operating the
Franchised Business and you must stop using them if we direct you to do so. There are currently
no effective determinations of the Copyright Office (Library of Congress) or any court regarding
these materials. Our right to use or license these items is not materially limited by any agreement
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(other than our Master Franchise Agreement with Mulberrys Franchising, LLC) and there are no
known infringing uses.

We or Mulberrys Franchising, LLC have developed certain confidential and proprietary
information (“Confidential Information”), including certain trade secrets, methods of business
management, sales and promotion techniques, and know-how, knowledge of, and experience in,
operating a Franchised Business. We will provide Confidential Information to you during training,
in the Manuals and as a result of the assistance we furnish you during the term of the franchise.
You may only use the Confidential Information for the purpose of operating your Franchised
Business. You may not disclose any part of this information to anyone who is not your employee.
You may disclose to your employees only those parts of the Confidential Information that the
employee needs to know to perform his job duties. You are responsible for enforcing the
confidentiality provisions as to your employees. You cannot contest our interest in the trade
secrets or Confidential Information.

Certain individuals with access to Confidential Information, including your owners, (and
members of their immediate families and households) and officers, directors, executives, managers
and professional staff, may be required to sign confidentiality and noncompetition agreements in a
form the same as or similar to the Confidentiality and Noncompetition Agreement attached as
Exhibit E-2.

All ideas, concepts, techniques or materials concerning the Franchised Business, whether
or not protectable intellectual property and whether created by or for you or your owners or
employees, must be promptly disclosed to us and will be deemed our sole and exclusive property
and a part of the System that we may choose to adopt and/or disclose to other franchisees.
Likewise, we will disclose to you concepts and developments of other franchisees that we make
part of the System. You must also assist us in obtaining intellectual property rights in any concept
or development if requested.

We are not required by any agreement to protect or defend copyrights or Confidential
Information, although we intend to do so as appropriate.

ITEM 15

OBLIGATION TO PARTICIPATE IN
THE ACTUAL OPERATION OF THE FRANCHISE BUSINESS

The Operating Principal must devote full time to supervising and conducting the operation
of your Franchised Business and those other businesses that are franchised by us or our affiliates
that you operate in the same geographic area as the Franchised Business. The Operating
Principal must: (1) own at least a 10% equity interest in you; (2) maintain a primary residence
within a reasonable driving distance of the Franchised Business; (3) successfully complete and
be certified in the initial training program and any additional training we require; and (4) be a
person acceptable to both us and you. Full time means that you must be available to handle
matters concerning the Franchised Business during business hours.

We require that you identify at least one Store Manager for the Franchised Business, who
may be the Operating Principal. The Store Manager must successfully complete and be certified
in the initial training program and any additional training we require and must sign our then-current
Confidentiality and Noncompetition Agreement (Exhibit E-3). Store Managers are not required to
own an equity interest in you.
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If you sign a Development Agreement, you must designate a qualified individual to serve
as your Development Principal. The Development Principal must: (1) devote full-time to
supervising the development of the Franchised Businesses; (2) be a person acceptable to both
us and you; (3) own at least a 10% equity interest in you; (4) successfully complete and be certified
in any training we require; and (5) maintain a primary residence within a reasonable driving
distance of the Development Territory. Full time means that you must be available to handle
matters concerning the Franchised Business during business hours.

If you are any type of business entity other than a sole proprietorship, we and you will
identify a “Continuity Group.” The members of the Continuity Group will be listed in an appendix
to the Development Agreement and Franchise Agreement. You must notify us of any change in
the Continuity Group. The Operating Principal and Development Principal must be members of
the Continuity Group. Each member of the Continuity Group and each officer, director, and any
person who holds a legal or beneficial interest in you of 10% or more (and the spouse of any such
person) will be bound by the confidentiality and noncompetition restrictions described in Iltem 17
and must sign a guarantee assuming and agreeing to discharge all of your obligations to us.

ITEM 16
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

You must use the Franchised Business solely for the operation of a Franchised Business.
You must operate the Franchised Business in strict conformity with the Manuals (or as otherwise
provided in writing) including all methods, standards and specifications. Specifically, you must
maintain sufficient inventories of materials, adequately staff each shift with qualified employees
and continuously operate the Franchised Business at its maximum capacity and efficiency for the
minimum number of days and hours that we specify in the Manuals or otherwise in writing.

You must offer for sale and sell at the Franchised Business all and only those services
and products as are expressly authorized by us in the Manuals or otherwise in writing. You may
not sell any services or products that we have not authorized. From time to time, we may allow
certain services or products that are not otherwise authorized for general use as a part of the
System to be offered locally or regionally based upon such factors as we determine, including test
marketing, your qualifications, and regional or local differences. We may identify optional services
that your Franchised Businesses may be permitted to offer; provided that our prior written receipt
is obtained and has not been revoked.

We have the right to change the services and products you may offer, the materials,
supplies and goods used in the operation of the Franchised Business or our standards and
specifications and, there are no limits on our ability to do so. You must promptly comply with the
new requirements including discontinuing the offer of any services or products that we, in our sole
discretion, disapprove, purchasing, removing or replacing any equipment, signs and fixtures, and
making any improvements or modifications.

We do not limit the customers to whom you may sell goods or services.
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ITEM 17

RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION

THE FRANCHISE RELATIONSHIP

The following tables list certain important provisions of the Development

Agreement and Franchise Agreement.

You should read these provisions in the

agreements attached to this disclosure document.

DEVELOPMENT AGREEMENT
SECTION IN
PROVISION DEVELOPMENT SUMMARY
AGREEMENT
Length of the Section 1 The term begins on the date we sign the Development

franchise term

Agreement and expires on the earlier of: (A) the date the
last Franchised Business identified in the Development
Schedule actually opens; or (B) the Opening Deadline
for the last Franchised Business as set forth in the
Development Schedule.

Renewal or Section 4B You have no right to renew the term. At your request
extension of the and in our sole discretion, we may extend the
term Development Schedule in full-month increments.

Requirements for Section 4B For Development Schedule extensions only, you must

you to renew or
extend

request an extension 14 calendar days before the
deadline date, provide the number of full months of
extensions requested and pay us an extension fee.

Termination by
you

Not applicable

You may terminate under any grounds permitted by
law.

Termination by
us without cause

Not applicable

Termination by
us with cause

Section 11

We may terminate upon default.

“Cause” defined-
curable defaults

Section 11A(13)

You have 10 days to cure monetary defaults. You have
15 days to cure the following defaults: acquisition of site
before accepted by us; construction commenced before
receipt of executed Franchise Agreement; unauthorized
transfer; knowing falsification of any report; and material
misrepresentation. Under certain conditions, you have
six months to cure a default for failure to comply with
Development Schedule. You have 120 days to cure the
following defaults: insolvency; unable to pay creditors
(including us); petition in bankruptcy, arrangement for
the benefit of creditors or a petition for reorganization
filed; assignment for the benefit of creditors; or
appointment of receiver or trustee; execution is levied;
and foreclosure proceedings. You have 30 days to cure
defaults other than those discussed in h below.
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PROVISION

SECTION IN
DEVELOPMENT
AGREEMENT

“Cause” defined
— non-curable
defaults

Sections 11A(1-12)

SUMMARY
Non-curable defaults include: material breach of
confidentiality or noncompetition obligations;

unauthorized transfer; material misrepresentation or
omission of material fact in franchise application; felony
conviction; default under another agreement.

Your obligations Section 12 Obligations include: forfeiture of right to develop;

on termination of your rights in Development Territory;

termination/non- return of materials to us; continued observance of

renewal covenants; payment of amounts due us, our affiliates,
and vendors; forfeiture of Development Fee; no
operation of business under any Mark or in any manner
that suggests connection to us and our affiliates; and
cease use of our materials.

Assignment of Section 7 There are no restrictions on our right to assign.

contract by us

“Transfer” by Section 8A Includes sale, assignment, transfer, conveyance, gift,

you-defined

pledge, mortgage or other encumbrance of any interest
in you, the Development Agreement, any Franchised
Business, any site for any Franchised Business, or any
other assets pertaining to your operations under the
Development Agreement.

Our approval of
transfer by you

Sections 8B and
8H

We have the right to approve transfers. Certain
transfers may be undertaken without our prior approval.

. Conditions for our
approval of
transfer

Sections 8B and
8C

Conditions include: simultaneous transfer to the same
transferee of all Franchised Businesses operated by you
within the Development Territory; qualified transferee;
reasonable sales price; payment of amounts due; no
default under any agreement with us or our affiliates; no
default beyond the applicable cure period under any real
estate lease, equipment lease or financing instrument
relating to the Franchised Businesses or with any
vendor or supplier to the Franchised Businesses; signed
release (a copy of the current form of General Release
is attached as Exhibit L); noncompetition agreements;
payment of transfer fee; agreements signed; and
execution of guarantee under the terms of which you will
remain liable for all obligations to us incurred before the
transfer date and for 2 years following the transfer.

Our right of first
refusal to acquire
your business

Section 8K

We can match any offer for your business.

Our option to
purchase your

Not applicable

business
. Your death or Section 8G Transfer must be completed within 180 days from the
disability date of death or permanent disability.
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PROVISION

SECTION IN
DEVELOPMENT
AGREEMENT

SUMMARY

Non-competition
covenants during
the term of the
franchise

Section 10C

Subject to state law, no interest in any business that
offers dry cleaning or laundry services.

Non-competition
covenants after
the franchise is
terminated or
expires

Section 10C

Subiject to state law, no activity as described in q. above
for 2 years within any development territory under a
Development Agreement with us, within 25 miles of its
border and within 25 miles of any then-existing
Franchised Business.

S.

Modification of
the agreement

Section 18

No modification generally without signed agreement, but
we may modify the System and the Manuals.

t. Integration/merger

clause

Section 18

Subiject to state law, only the terms of the Development
Agreement, the documents referred to in and the
attachments to the Development Agreement are
binding. Any other oral or written promises related to the
subject matter of the Development Agreement may not
be enforceable. Nothing in the Development Agreement
is intended to disclaim our representations in this
disclosure document.

Dispute resolution
by arbitration or
mediation

Section 19A(2)

Disputes must be submitted to non-binding mediation.

v. Choice of forum Section 19B Subject to state law, you can only file suit where our
principal offices are located, and we may file suit in the
jurisdiction where our principal offices are located,
where you reside or do business, where the
Development Territory or any Franchised Business is or
was located or where the claim arose.

w. Choice of law Section 19C Subiject to state law, Maryland law applies.

FRANCHISE AGREEMENT

extension of the
term

SECTION IN
PROVISION FRANCHISE SUMMARY
AGREEMENT
a. Length of the Section 2A 10 years from the date that the Franchised Business
franchise term opens.
b. Renewal or Section 2B You can renew for two successive 5-year renewal terms.
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SECTION IN

PROVISION FRANCHISE SUMMARY
AGREEMENT
c. Requirements for Section 2B In order to renew at the end of the Initial Term you must:

you to renew or
extend

give timely notice; pay all amounts owed to us and our
affiliates; not be in default under any agreement with us or
our affiliates; not be in default beyond the cure period
under any real estate lease, equipment lease or financing
instrument relating to the Franchised Business or with any
vendor or supplier to the Franchised Business; remodel;
comply with then-current requirements for new
franchisees; attend any required training; written
confirmation of right to remain in possession of the
Franchised Location for the Renewal Term; sign general
release (a copy of the current form of General Release is
attached as Exhibit L); comply with training requirements;
sign a new Franchise Agreement with us which may
contain terms and conditions substantially different from
your current Franchise Agreement; and pay a renewal fee.

d. Termination by you

Not applicable

You may terminate under any grounds permitted by law.

e. Termination by us
without cause

Not applicable

f. Termination by us
with cause

Section 23

We may terminate upon default.

g. “Cause” defined-
curable defaults

Sections 23A,
23B, 23C

You have 10 days to cure monetary defaults. You have 15
days to cure the following defaults: failed to obtain
acceptance of a site by the Site Acceptance Deadline;
beginning construction prior to acceptance of plans; fail to
begin construction by Construction Commencement Date;
failed to open by Opening Deadline; transfer without
approval; and falsification of reports. You have 60 days to
cure a default for failure to open after we authorize
opening. You have 120 days to cure the following defaults:
insolvency; bankruptcy; execution levied on your business
or property; and foreclosure. You have 30 days to cure all
other defaults except those discussed in h below.

h. “Cause” defined —
non-curable
defaults

Sections 23A,
23B(3), 23C

Non-curable defaults include: closure of Franchised
Business for more than 5 days; material breach of
covenants; access any systems, software, databases, or
other proprietary infrastructure of ours without prior, written
authorization by us; material misrepresentation;; imminent
danger to public health or safety; loss of possession of
Franchised Location; felony conviction; breach of
representation or warranty; default beyond cure period
under other agreements with us or our affiliates; default
after receipt of 2 or more notices of default within previous
12 months; and receipt of second consecutive failing score
on an inspection.
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SECTION IN

defined

PROVISION FRANCHISE SUMMARY
AGREEMENT
Your obligations on Section 24 Obligations include: cease operating Franchised
termination/nonrene Business; pay amounts due; return Manuals; continue to
wal observe covenants; discontinue use of the Marks; and
complete de-identification of the Franchised Business.
Assignment of Section 19 There are no restrictions on our right to assign.
contract by us
. “Transfer” by you- Section 20A Includes sale, assignment, transfer, conveyance, gift,

pledge, mortgage or other encumbrance of any interest in
you, the Franchise Agreement, the Franchise, the
Franchised Business, the assets of the Franchised
Business, the Franchised Location or any other asset
pertaining to your operations under the Franchise
Agreement.

Our approval of

Sections 20B &

We have the right to approve transfers. Certain transfers

covenants during
the term of the
franchise

transfer by you 20H may be undertaken without our prior approval.
. Conditions for our Sections 20B& | Conditions include: transferee qualified; reasonable sales
approval of transfer 20C price; payment of amounts due; remodel Franchised
Business to conform to current standards; no default on
any agreement with us or our affiliates; no default beyond
the applicable cure period on any real estate lease,
equipment lease or financing instrument relating to the
Franchised Business or with any vendor or supplier to the
Franchised Business; signed release (a copy of the current
form of General Release is attached as Exhibit L);
execution of noncompetition agreement; transferee must
complete training; transfer fee paid; agreements signed;
and execution of guarantee under the terms of which you
will remain liable for all obligations incurred before the
transfer date and for 2 years following the transfer.
. Our right of first Section 20K We or our designee can match any offer for your business.
refusal to acquire
your business
. Our option to Section 25 We can purchase some or all of your assets upon
purchase your expiration or earlier termination of the Franchise
business Agreement.
. Your death or Section 20G Transfer must be completed within a reasonable time, not
disability to exceed 180 days after the date of death or permanent
disability.
. Non-competition Section 22C Subject to state law, no diversion of any business or

customer to any competitor; no employment or
inducement to leave employment of any person employed
by us or any developer or franchisee of ours; no interest in
any business that offers dry cleaning or laundry services.
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SECTION IN

clause

PROVISION FRANCHISE SUMMARY
AGREEMENT
Non-competition Section 22C Subject to state law, no interest in any business that offers
covenants after the dry cleaning or laundry services for 2 years within 25 miles
franchise is of any development territory under a Development
terminated or Agreement with us, the Protected Area, or any then-
expires existing Franchised Business. No diversion of any
business or customer to any competitor and no
employment or inducement to leave employment of any
person employed by us or any developer or franchisee of
ours.
. Modification of the Section 31 No modification generally without signed agreement, but
agreement we may modify the System and the Manuals.
Integration/merger Section 31 Subject to state law, only the terms of the Franchise

Agreement, the Manuals, and the documents referred to in
and the attachments to the Franchise Agreement are
binding. Any other oral or written promises related to the
subject matter of the Franchise Agreement may not be
enforceable. Nothing in the Franchise Agreement is
intended to disclaim our representations in this disclosure
document.

. Dispute resolution
by arbitration or

Section 32A(2)

Disputes must be submitted to nonbinding mediation.

mediation
. Choice of forum Section 32B Subject to state law, you can only file suit where our
principal offices are located, and we may file suit in the
jurisdiction where our principal offices are located, where
you reside or do business, where the Franchised Business
is or was located or where the claim arose.
. Choice of law Section 32C Subiject to state law, Maryland law applies.

ITEM 18

PUBLIC FIGURES
We do not use any public figure to promote our franchise.
ITEM 19
FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or
potential financial performance of its franchised and/or franchisor-owned outlets, if there is a
reasonable basis for the information, and if the information is included in the disclosure document.
Financial performance information that differs from that included in Item 19 may be given only if:
(1) a franchisor provides the actual records of an existing outlet you are considering buying; or
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(2) a franchisor supplements the information provided in this Item 19, for example, by providing
information about possible performance at a particular location or under particular circumstances.
The financial performance representation is based on historical data concerning the franchise
system’s outlets.

We do not make any representations about a franchisee's future financial performance or
the past financial performance of company-owned or franchised outlets. We also do not authorize
our employees or representatives to make any such representations either orally or in writing. If
you are purchasing an existing outlet, however, we may provide you with the actual records of
that outlet. If you receive any other financial performance information or projections of your future
income, you should report it to the franchisor's management by contacting our CEO, Michael
Weisel, at 8510 Corridor Road, Suite 200 Savage, Maryland 20763, (301) 313-0389, the Federal
Trade Commission, and the appropriate state regulatory agencies.

ITEM 20

OUTLETS AND FRANCHISEE INFORMATION

A. Subfranchisor — Gemini Cleaners, LLC

Table No. 1 — Systemwide Outlet Summary
For Years 2023 - 2025("

Outlet Type Year Outlets at the Outlets at the Net Change
Start of the End of the Year
Year
2023 0 1 +1
Franchised 2024 1 1 0
2025 1 0 -1
Company-Owned gggi 8 8 8
(Note 2)
2025 0 2 +2
2023 0 1 +1
Total Outlets 2024 1 1 0
2025 1 2 +1

Table No. 2 — Transfers of Qutlets from Franchisees to New Owners
(Other than Franchisor or Franchisor’s Affiliate)
For Years 2023 - 2025("

State Year Number of Transfers

2023 0
All States 2024
2025
2023
Total 2024
2025

o000 |O
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Table No. 3 — Status of Franchised Outlets

For Years 2023 - 2025("2)

State Year Outlets at | Outlets | Terminations Non- Reacquired Ceased Outlets
Start of | Opened Renewals by Operation — at End
Year Franchisor Other of Year
Reasons
e 2023 0 1 0 0 0 0 1
8';3'%?; 2024 1 0 0 0 0 0 1
2025 1 0 0 0 0 1 0
2023 0 1 0 0 0 0 1
Total 2024 1 0 0 0 0 0 1
2025 1 0 0 0 0 1 0
Table No. 4 — Status of Company / Affiliate-Owned Outlets
For Years 2023 - 2025
State Year Outlets | Outlets Outlets Outlets | Outlets Sold | Outlets
at Start | Opened | Reacquired | Closed to at End
of Year from Franchisee of Year
Franchisee
L 2023 0 0 0 0 0 0
gggﬁtb‘i’; 2024 0 0 0 0 0 0
2025 0 1 0 0 0 1
2023 0 0 0 0 0 0
Virginia 2024 0 0 0 0 0 0
2025 0 1 0 0 0 1
2023 0 0 0 0 0 0
Total 2024 0 0 0 0 0 0
2025 0 2 0 0 0 2
Table No. 5 — Projected Openings
As Of December 31, 2025
Franchise Projected New c PrOJecteq .
Agreement Signed | Franchised Outlet ompanylAf_ﬂIlate
State 9 g . Owned Business
But Outlet Not Openings In Next - .
Opened Fiscal Year Openings in
Next Fiscal Year
Maryland 0 1 0
Virginia 0 1 0
Total 0 2 0
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NOTES TO ITEM 20 TABLES:

(1)

(2)

3)

(4)

5

If multiple events occurred affecting an outlet, the tables show the event that occurred last
in time.

Table 20(A) includes all units opened or franchised by us, Gemini Cleaners, LLC, as of
the reference date.

Table 20(B) includes all units opened or franchised by Mulberrys Franchising, LLC as of
the reference date. These units were opened before Gemini Cleaners, LLC acquired the
right to offer franchises in the United States and are operated by, or under license by,
Mulberrys Franchising, LLC (the “Licensor”). We are not the franchisor for these outlets.

Exhibit M includes a list of our and Mulberrys Franchising, LLC franchisees who had a
Franchised Business terminated, canceled, not renewed or otherwise voluntarily or
involuntarily (including through transfer) ceased to do business under a franchise
agreement during fiscal year 2025 or failed to communicate with us or with Mulberrys
Franchising, LLC within 10 weeks of the issuance date of this disclosure document. If you
buy this franchise, your contact information may be disclosed to other buyers when you
leave the franchise system. There are currently no area developers.

Exhibit M includes a list of ours and the Mulberrys Franchising, LLC’s franchised
businesses, developers and former franchisees as of December 31, 2025.

B. Franchisor — Mulberrys Franchising, LLC®)

Table No. 1 — Systemwide OQutlet Summary
For Years 2023 — 2025 (Note 1)

Outlet Type Year Outlets at the Outlets at the Net Change
Start of the End of the Year
Year
2023 5 +1
Franchised 2024 6 12 +6
2025 12 13 +1
Company-Owned 2822 g 8 %
(Note 2) -
2025 0 0 0
2023 11 12 +1
Total Outlets 2024 12 12 0
2025 12 13 +1
Note 1. The numbers for each year are as of December 31, and include Cleaning

Facilities and Retail Stores.

Note 2. These outlets were owned by our affiliate.
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Table No. 2 — Transfers of Outlets from Franchisees to New Owners

(Other than Franchisor or Franchisor’s Affiliate)

For Years 2023 — 2025 (Note 1)

State Year Number of Transfers
2023 0
All States 2024 0
2025 0
2023 0
Total 2024 0
2025 0
Note 1. The numbers for each year are as of December 31, and include Cleaning
Facilities and Retail Stores.

Table No. 3 — Status of Franchised Outlets

For Years 2023 — 2025 (Note 1, Note 2)

State Year Outlets | Outlets | Terminations Non- Reacquired | Ceased Outlets at
at Start | Opened Renewals by Operation | End of Year
of Year Franchisor | — Other

Reasons
2023 0 0 0 0 0 0 0
California 2024 0 6 0 0 0 0 6
2025 6 1 0 0 0 1 6
2023 5 1 0 0 0 0 6
Minnesota 2024 6 0 0 0 0 0 6
2025 6 1 0 0 0 0 7
2023 5 1 0 0 0 0 6
Total 2024 6 6 0 0 0 0 12
2025 12 2 0 0 0 1 13
Note 1. The numbers for each year are as of December 31, and include Cleaning
Facilities and Retail Stores.
Note 2. Outlets Opened in California in 2024 reflect 6 existing opened company-owned

outlets that were sold by our affiliate to a franchisee (see Table No. 4(A)).
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Table No. 4 — Status of Company / Affiliate-Owned Outlets
For Years 2023 — 2025 (Note 1)

State Year Outlets | Outlets Outlets Outlets Outlets Outlets
at Start | Opened | Reacquired | Closed Sold to at End
of Year from Franchisee | of Year

Franchisee
California 2023 6 0 0 0 0 6
(N(')te 2') 2024 6 0 0 0 6 0
2025 0 0 0 0 0 0
2023 6 0 0 0 0 6
Total 2024 6 0 0 0 6 0
2025 0 0 0 0 0 0
Note 1. The numbers for each year are as of December 31, 2025 and include Cleaning
Facilities and Retail Stores.
Note 2. These outlets were owned by our affiliate.
Table No. 5 — Projected Openings
As Of December 31, 2025
. . Projected
A F’a""h'g.e g PrF°‘e°tf1‘?' Ng‘” Company/Affiliate
State greement Signe ranchise Owned Business
But Outlet Not Outlets In Next . .
Opened Fiscal Year Openings in
Next Fiscal Year

California 0 1 0

Minnesota 0 0 0

Total 0 1 0

General Notes

During our last three fiscal years, we have not signed confidentiality clauses with current
or former franchisees which would restrict their ability to speak openly with you about their
experience with us. We are not aware of any trademark-specific franchisee organizations
associated with the System and no independent franchisee organizations have asked to be
included in this disclosure document.

We are not aware of any franchisee association regardless of whether they use our marks.

We may establish a franchisee referral program. We may provide monetary or other
compensation or consideration to an existing franchisee who refers to us a qualified prospective
franchisee who eventually becomes a franchisee under the System. However, our existing
franchisees are not sales representatives or sales agents for us.
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ITEM 21
FINANCIAL STATEMENTS
Attached to this disclosure document as Exhibit | are the following:
Attached to this disclosure document as Exhibit | are the balance sheets as of December
31, 2025 and December 31, 2024 and statements of operations and members’ equity, and cash
flows for the years ended December 31, 2025, December 31, 2024 and December 31, 2023 of

VDA, all of which have been audited by an independent auditor using generally accepted United
States auditing standards.

VDA has agreed absolutely and unconditionally to guarantee to assume our duties and
obligations under the franchise agreements we enter, should we become unable to perform our
duties and obligations. A copy of VDA'’s guarantee is included with Exhibit I.

ITEM 22
CONTRACTS

The following agreements related to a Franchised Business are attached as exhibits to
this disclosure document:

Exhibit C Development Agreement
Exhibit D Franchise Agreement
Exhibit E Confidentiality and Noncompetition Agreements
Exhibit G ZIPSsoft Software License and Service Agreement
Exhibit K State-Specific FDD and Agreement Addenda
Exhibit L General Release
ITEM 23
RECEIPTS

The last two pages of this disclosure document are detachable receipt pages. Please sign
and date each of them as of the date you received this disclosure document and return one copy
to us.
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EXHIBIT A TO THE FRANCHISE DISCLOSURE DOCUMENT
LIST OF STATE ADMINISTRATORS

We intend to register this disclosure document as a “franchise” in some or all of the following states, if required
by the applicable state laws. If and when we pursue franchise registration (or otherwise comply with the franchise
investment laws) in these states, the following are the state administrators responsible for the review, registration,
and oversight of franchises in these states:

CALIFORNIA NEW YORK
Commissioner of Financial Protection and Innovation NYS Department of Law
Department of Financial Protection and Innovation Investor Protection Bureau
320 West Fourth Street, Suite 750 28 Liberty St. 21st F1
Los Angeles, California 90013-2344 New York, NY 10005
(213) 576-7500 / Toll Free: (866) 275-2677 (212) 416-8222
Email: ASK.DFPI@dfpi.ca.gov
Website: http://www.dfpi.ca.gov
HAWAII NORTH DAKOTA
Commissioner of Securities North Dakota Insurance & Securities Department
Department of Commerce & Consumer Affairs 600 East Boulevard Avenue, Dept. 401
Business Registration Division Bismarck, North Dakota 58505-0510
Securities Compliance Branch (701) 328-2910
335 Merchant Street, Room 203
Honolulu, Hawaii 96813
(808) 586-2722
ILLINOIS RHODE ISLAND
Illinois Office of the Attorney General Department of Business Regulation
Franchise Bureau Securities Division, Building 69, First Floor
500 South Second Street John O. Pastore Center
Springfield, Illinois 62701 1511 Pontiac Avenue
(217) 782-4465 Cranston, Rhode Island 02920
(401) 462-9527
INDIANA SOUTH DAKOTA
Secretary of State Division of Insurance
Franchise Section Securities Regulation
302 West Washington, Room E-111 124 South Euclid Avenue, 2" Floor
Indianapolis, Indiana 46204 Pierre, South Dakota 57501
(317) 232-6681 (605) 773-3563
MARYLAND VIRGINIA
Office of the Attorney General State Corporation Commission
Securities Division Division of Securities and Retail Franchising
200 St. Paul Place 1300 East Main Street, 9th Floor
Baltimore, Maryland 21202-2020 Richmond, Virginia 23219
(410) 576-6360 (804) 371-9051
MICHIGAN WASHINGTON
Michigan Attorney General’s Office Department of Financial Institutions
Corporate Oversight Division, Franchise Section Securities Division
525 West Ottawa Street P.O. Box 41200
G. Mennen Williams Building, 5" Floor Olympia, Washington 98504-1200
Lansing, Michigan 48913 (360) 902-8760
(517) 335-7567
MINNESOTA WISCONSIN
Minnesota Department of Commerce Division of Securities
85 7" Place East, Suite 280 4822 Madison Yards Way, North Tower
St. Paul, Minnesota 55101 Madison, Wisconsin 53705
(651) 539-1600 (608) 266-2139
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EXHIBIT B TO THE FRANCHISE DISCLOSURE DOCUMENT
AGENTS FOR SERVICE OF PROCESS

We intend to register this disclosure document as a “franchise” in some or all of the following states, if
required by the applicable state law. If and when we pursue franchise registration (or otherwise comply
with the franchise investment laws) in these states, we will designate the following state offices or officials
as our agents for service of process in these states. There may be states in addition to those listed below
in which we have appointed an agent for service of process. There may also be additional agents in some
of the states listed.

CALIFORNIA NEW YORK
Commissioner of Financial Protection and | New York Secretary of State
Innovation One Commerce Plaza
Department of Financial Protection and Innovation | 99 Washington Avenue

320 West Fourth Street, Suite 750 Albany, NY 12231

Los Angeles, California 90013-2344 (518) 473-2492

(213) 576-7500 / Toll Free: (866) 275-2677
Email: ASK.DFPI@dfpi.ca.gov
Website: http://www.dfpi.ca.gov

HAWAII NORTH DAKOTA

Commissioner of Securities North Dakota Insurance Commissioner
Department of Commerce & Consumer Affairs North Dakota Insurance & Securities Department
Business Registration Division 600 East Boulevard Avenue, Dept. 401

Securities Compliance Branch Bismarck, North Dakota 58505-0510

335 Merchant Street, Room 203 (701) 328-2910

Honolulu, Hawaii 96813
(808) 586-2722

ILLINOIS RHODE ISLAND

Illinois Attorney General Director of Department of Business Regulation
500 South Second Street Department of Business Regulation
Springfield, Illinois 62701 Securities Division, Building 69, First Floor
(217) 782-4465 John O. Pastore Center

1511 Pontiac Avenue
Cranston, Rhode Island 02920
(401) 462-9527

INDIANA SOUTH DAKOTA

Secretary of State Division of Insurance

Franchise Section Director of the Securities Regulation

302 West Washington, Room E-111 124 South Euclid Avenue, 2™ Floor
Indianapolis, Indiana 46204 Pierre, South Dakota 57501

(317) 232-6681 (605) 773-3563

MARYLAND VIRGINIA

Maryland Securities Commissioner Clerk of the State Corporation Commission
200 St. Paul Place 1300 East Main Street, 1% Floor

Baltimore, Maryland 21202-2020 Richmond, Virginia 23219

(410) 576-6360 (804) 371-9733

MICHIGAN WASHINGTON

Michigan Attorney General’s Office Director of Department of Financial Institutions
Corporate Oversight Division, Franchise Section Securities Division — 3™ Floor

525 West Ottawa Street 150 Israel Road, Southwest

G. Mennen Williams Building, 5" Floor
Lansing, Michigan 48913
(517) 335-7567

Tumwater, Washington 98501
(360) 902-8760

MINNESOTA WISCONSIN

Commissioner of Commerce Division of Securities

Minnesota Department of Commerce 4822 Madison Yards Way, North Tower
85 7 Place East, Suite 280 Madison, Wisconsin 53705

St. Paul, Minnesota 55101 (608) 266-2139

(651) 539-1600
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GEMINI CLEANERS, LLC DEVELOPMENT AGREEMENT

THIS AGREEMENT is made as of by and between
Gemini Cleaners, LLC (“Franchisor”’), a Maryland limited liability company, and
,a(n) [type of entity] formed in

[jurisdiction] (“Developer”).
RECITALS

Franchisor has expended a considerable amount of time, skill, effort and money to develop
a unique and distinctive proprietary system (“System”) relating to the development, establishment
and operation of garment care businesses (“System Businesses”), which feature either (i) an on-
premises physical plant, equipment, open floor plan, and highly efficient, integrated production
process for garment care (“Plant Facility”) or (ii) a facility where customers drop off and pick up
their garments and the items are serviced at a Plant Facility (“Drop Facility”). Both the Plant
Facility and the Drop Facility feature competitive flat rate pricing structure and same day service.

The distinguishing characteristics of the System include, without limitation, uniform and
distinctive building designs, interior and exterior layout and trade dress; standards and
specifications for equipment, equipment layouts and supplies; operating procedures; and
methods and techniques for garment care services, cost controls, recordkeeping and reporting,
personnel management, purchasing, sales, promotion and advertising. Franchisor may change,
improve and further develop the System and its components from time to time.

Franchisor has acquired the right to license and to sublicense to franchisees the names
“Mulberrys Garment Care™” and “Mulberrys® and the other names, trademarks, service marks,
logos, insignias, slogans, emblems, symbols and designs (collectively, “Marks”) used in
connection with the operation of Franchised Businesses through a master franchise agreement
with Mulberrys Franchising, LLC, pursuant to which Franchisor has the right to use and license
others to use the Marks.

Franchisor identifies the System by means of certain Marks that Franchisor has
designated, or may in the future designate, for use with the System. Franchisor may modify the
Marks to be used with the System from time to time.

Subject to the terms and conditions of this Agreement, Developer desires to be granted
the opportunity to develop Franchised Businesses in the limited geographic area described in
attached Appendix A (“Development Territory”).

Developer understands and acknowledges the importance of Franchisor's high and
uniform standards of quality, operations and service and the necessity of developing the
Franchised Businesses in strict conformity with this Agreement.

Franchisor is willing to grant Developer the opportunity to develop Franchised Businesses
in the Development Territory, subject to the terms and conditions of this Agreement.

NOW THEREFORE, in consideration of Franchisor's grant to Developer of the right to
develop Franchised Businesses in the Development Territory during the Development Term (as
defined in Section 1), as well as the other mutual covenants, agreements and obligations set forth
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below, and other good and valuable consideration, the receipt and sufficiency of which are hereby
acknowledged, the parties agree as follows:

1. DEVELOPMENT TERM

The term of this Agreement (“Development Term”) begins on the date that Franchisor
signs this Agreement and expires on the earlier of: (A) the date the last Franchised Business
identified in the Development Schedule (as defined in Section 3A) actually opens for business; or
(B) the Opening Deadline (defined in Section 3A) for the last Franchised Business as set forth in
the Development Schedule, unless terminated earlier pursuant to Section 11. There is no renewal
term for this Agreement.

2, DEVELOPMENT RIGHTS

A. Grant. Subject to the terms, conditions, provisions and limitations of this
Agreement, Franchisor hereby grants to Developer the right to develop Franchised Businesses
in the Development Territory during the Development Term. Each Franchised Business shall be
located in the Development Territory at a specific site accepted by Franchisor.

B. Limited Exclusive Rights. Provided that Developer is in compliance with the
terms of this Agreement and any other agreements with Franchisor or its affiliates and is current
on all obligations due Franchisor and its affiliates, during the Development Term, Franchisor will
not operate or license others to operate Franchised Businesses in the Development Territory.
These restrictions apply only to Franchisor and do not apply to Franchised Businesses under
development or in operation in the Development Territory as of the date of this Agreement.

C. Rights Reserved to Franchisor. During the Development Term, nothing in this
Agreement shall prohibit Franchisor from:

(1) Operating and/or licensing others to operate, businesses in the
Development Territory identified in whole or in part by the Marks and/or utilizing the System that
are located in hotels or any similar captive market location; provided however, to the extent
permitted pursuant to the agreement allowing Franchisor or another party to operate businesses
in the Development Territory identified in whole or in part by the Marks and/or utilizing the System
that are located in hotels or any similar captive market location, Franchisor shall permit (i)
Developer or the franchisee to operate such businesses in the Development Territory or (ii) permit
Developer or the franchisee to operate the processing plant for such business. Franchisor is to
have the right to decide which option Developer or the franchisee shall have and shall notify
Developer of such option. Developer shall notify Franchisor within fifteen (15) days after
Franchisor provides notice to Developer of the business opportunity contemplated;

(2) Awarding national, regional or local licenses to third parties to sell services
under the Marks in facilities in the Development Territory, provided that those facilities are
identified by the third party’s trademark; provided however, to the extent permitted pursuant to
the agreement awarding national, regional or local licenses to third parties to sell services under
the Marks in facilities in the Development Territory, Franchisor shall permit (i) Developer or the
franchisee to provide such services in such facilities in the Development Territory or (ii) permit
Developer or the franchisee to operate the processing plant for such business. Franchisor is to
have the right to decide which option Developer or the franchisee shall have and shall notify
Developer of such option. Developer shall notify Franchisor within fifteen (15) days after
Franchisor provides notice to Developer of the business opportunity contemplated; provided
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further, however, that if Developer is not permitted to provide such services pursuant to such
agreement, Franchisor will not approve or otherwise permit any signage or other materials
displaying the Marks to be permanently displayed on the exterior of such facility or in any area
adjacent thereto;

(3) Selling, merchandising and distributing services or products identified by
the Marks or by any other name or mark through any method or channel of distribution (including
the Internet, wholesale, mail order and catalogs) other than through the operation of a business
to any location including to locations within the Development Territory;

(4) Selling and/or distributing services and products identified by the Marks to
businesses in the Development Territory, provided that those businesses are not licensed to use
the Marks in connection with retail sales;

(5) Operating and/or licensing others to operate businesses identified in whole
or in part by the name “Mulberrys®” at any location outside of the Development Territory;

(6) Operating and/or licensing others to operate, at any location any type of
business, including a garment cleaning and/or repair business, other than a business identified in
whole or in part by the name and mark “Mulberrys®”;

(7) Operating, and licensing others to operate, after this Agreement terminates
or expires, Franchised Businesses at any location (including within the Development Territory);

(8) Developing and/or owning other franchise systems for the same or similar
products and services using trade names and trademarks other than the Marks licensed to
Developer; and

(9) Purchasing, being purchased by, merging with or combining with
businesses that directly or indirectly compete with Franchised Businesses.

D. Development Rights Only. This Agreement is not a license or a franchise
agreement, nor does it give Developer any right to operate, or license others to operate,
Franchised Businesses or to use, or license others to use, the System. For each Franchised
Business that Developer develops and opens pursuant to the terms of this Agreement, Developer
must sign a Franchise Agreement and develop and operate that Franchised Business pursuant
to the terms of that Agreement.

3. DEVELOPMENT SCHEDULE

A. Development Obligations. During the Development Term, Developer shall
develop, open and continuously operate in the Development Territory the number of Franchised
Businesses specified in the Development Schedule in Appendix B. For each Franchised
Business developed pursuant to this Agreement, Developer shall obtain Franchisor's written
acceptance of a site for that Franchised Business by the applicable deadline for site acceptance
set forth in the Development Schedule (“Site Acceptance Deadline”) and shall open that
Franchised Business by the applicable deadline for opening set forth in the Development
Schedule (“Opening Deadline”). Developer acknowledges that strict compliance with the
Development Schedule (including each Site Acceptance Deadline and Opening Deadline) is
essential to this Agreement and that any failure to comply with the Development Schedule
(including any Site Acceptance Deadline or Opening Deadline) shall constitute a material, non-
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curable breach of this Agreement permitting Franchisor to terminate this Agreement by giving
Developer written notice of termination without an opportunity to cure.

B. Issuance of Franchise Agreement. Within thirty (30) days of Developer’s receipt
of a Franchise Agreement from Franchisor for the accepted site, the following shall occur:

(1) Developer shall execute a Franchise Agreement for each Franchised
Business to be developed hereunder. Notwithstanding the foregoing, Franchisor, in its sole
discretion, may permit one or more Franchise Agreements to be executed by entities other than
Developer; provided that (a) Continuity Group owns a controlling ownership interest in the
franchisee entity; (b) Franchisor approves the ownership structure of, and each owner of more
than twenty-five percent (25%) direct or indirect equity interest in, the franchisee entity; and (c)
the Developer, or all members of the Continuity Group, executes a guarantee, guarantying to
Franchisor the timely payment and performance of the franchisee’s obligations under the
Franchise Agreement. The Franchise Agreement for the first (1st) Franchised Business
developed hereunder shall be executed concurrently with the execution of this Agreement, and
the Franchise Agreement for each additional Franchised Business developed hereunder shall be
the form of Franchise Agreement being offered generally by Franchisor at the time each such
Franchise Agreement is executed. The initial franchise fee for each Franchise Agreement shall
be Thirty Thousand Dollars ($30,000); and

(2) Developer, and each franchisee operating a Franchised Business
operating as a result of franchised businesses being developed pursuant to this Agreement, shall
execute a general release and a covenant not to sue, in a form satisfactory to Franchisor, of any
and all claims against Franchisor and its affiliates and their respective past and present officers,
directors, shareholders, agents and employees, in their corporate and individual capacities,
including, without limitation, claims arising under federal, state and local laws, rules and
ordinances, and claims arising out of, or relating to, this Agreement and any other agreements
between Developer and Franchisor or its affiliates and all other garment care businesses operated
by Developer that are franchised by Franchisor or its affiliates.

C. Sale of Franchised Business. During the Development Term, if Developer sells
a Franchised Business that was developed pursuant to this Agreement, that Franchised Business
will continue to be counted as a Franchised Business for the purpose of meeting Developer’s
obligations under the Development Schedule, provided that the sale has been approved by
Franchisor and so long as that garment care business continues to be operated pursuant to a
franchise agreement with Franchisor or its affiliates.

4, DEVELOPMENT FEE

A. Development Fee. No later than the date that Developer executes this
Agreement, Developer shall pay Franchisor a development fee equal to $10,000 for each
Franchised Business that Developer has agreed to develop in the Development Territory during
the Development Term (“Development Fee”). The total amount of the Development Fee is set
forth in Appendix B. Developer acknowledges and agrees that the Development Fee is fully
earned by Franchisor when paid and it is not refundable.

B. Extensions. During the Term, Franchisor may, in its sole discretion and upon
request, grant Developer extensions on any of the prescribed deadlines in this Agreement in full-
month increments. Developer must request from Franchisor an extension of the applicable
deadline at least fourteen (14) calendar days before the deadline date, and provide the number
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of full months of extensions requested. If Franchisor grants an extension on any deadline,
Franchisor will determine the length of the extension in its sole discretion, not to exceed the
number of full months requested by Developer, and Developer shall pay an extension fee to
Franchisor equal to Two Thousand Dollars ($2,000) per full month to compensate Franchisor for
its costs, expenses, and lost opportunities related to the proposed extension (the “Extension
Fee”). Franchisor may consider a variety of factors in granting or denying an extension, including
the diligence Developer has shown in developing the Franchised Business(es) and the
Developer’s ability to meet the Development Schedule previously. The Extension Fee shall be
deemed fully earned and non-refundable when due, and will not be credited against any initial
franchise fee payable under any franchise agreement.

5. INSURANCE

Developer is responsible for all loss or damage arising from or related to