FRANCHISE DISCLOSURE DOCUMENT

Wevelopment USA, Inc.

INS ICE BEER 3435 Wilshire Blvd., Suite 3005
Los Angeles, CA 90010
(657) 620-0113
www.insicebeer.com

We offer franchises for the operation of a themed restaurant and bar offering frosty beer menu
items served in thin ice glasses, Korean street food and snack menu items, and a variety of other
related food products, side dishes, and other alcoholic and non-alcoholic beverages for both on-
premises and off-premises consumption. An INS Ice Beer Restaurant is decorated with a theme
of Hanok (a traditional Korean house developed and used during Joseon dynasty), featuring retro
décor and visual accents.

The total investment necessary to begin operation of a single-unit INS Ice Beer Restaurant
ranges from $444,000-$916,000. This includes $43,600 to $57,000 that must be paid to the
franchisor or affiliate.

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements
carefully. You must receive this disclosure document at least 14 calendar-days before you sign a
binding agreement with, or make any payment to, the Franchisor or an affiliate in connection
with the proposed franchise sale. Note, however, that no governmental agency has verified
the information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for
you. To discuss the availability of disclosures in different formats, contact Wevelopment USA,
Inc. at the address and telephone number provided in this page.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure
document alone to understand your contract. Read all of your contract carefully and thoroughly.
Show your contract and this disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can
help you make up your mind. More information on franchising, such as “A Consumer’s Guide
to Buying a Franchise,” which can help you understand how to use this disclosure document, is
available from the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or
by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also
visit the FTC’s home page at www.ftc.gov for additional information. Call your state agency or
visit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Date of Issuance: April 13, 2026



How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on
how to find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

Item 19 may give you information about
outlet sales, costs, profits or losses. You
should also try to obtain this information
from others, like current and former
franchisees. You can find their names
and contact information in Item 20 or
Exhibits E and F.

How much will I need to invest?

Items 5 and 6 list fees you will be paying
to the franchisor or at the franchisor’s
direction. Item 7 lists the initial
investment to open. Item 8 describes the
suppliers you must use

Does the franchisor have the
financial ability to provide support to
my business?

Item 21 or Exhibit G includes financial
statements. Review these statements
carefully.

Is the franchise system stable,

growing, or shrinking?

Item 20 summarizes the recent history of
the number of company-owned and
franchised outlets.

Will my business be the only INS Ice
Beer business in my area?

Item 12 and the “territory” provisions in
the franchise agreement describe
whether the franchisor and other
franchisees can compete with you.

Does the franchisor have a troubled
legal history?

Items 3 and 4 tell you whether the
franchisor or its management have been
involved in material litigation or
bankruptcy proceedings.

What’s it like to be INS lIce Beer
franchisee?

Item 20 or Exhibits E and F list current
and former franchisees. You can contact
them to ask about their experiences.

What else should | know?

These questions are only a few things
you should look for. Review all 23 Items
and all Exhibits in this disclosure
document to better understand this
franchise opportunity. See the table of
contents.




What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees
even if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to
change its manuals and business model without your consent. These changes may require
you to make additional investments in your franchise business or may harm your
franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a
limited group of suppliers the franchisor designates. These items may be more expensive
than similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions.
Some examples may include controlling your location, your access to customers, what
you sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you
may have to sign a new agreement with different terms and conditions in order to
continue to operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your
landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the
agency information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda.
See the Table of Contents for the location of the State Specific Addenda.



Special Risks to Consider About This Franchise
Certain states require that the following risk(s) be highlighted:

1. Out-Of-State Dispute Resolution. The franchise agreement requires you to
resolve disputes with us by arbitration only in California. Out-of-state arbitration
may force you to accept a less favorable settlement for disputes. It may also cost
you more to arbitrate with us in California than in your own state.

2. Spousal Liability. Your spouse must sign a document that makes your spouse
liable for all financial obligation under the franchise agreement even though your
spouse has no ownership interest in the franchise. This guarantee will place both
your and your spouse’s marital and personal assets, perhaps including your house,
at risk if your franchise fails.

3. Short Operating History. The franchisor is at an early stage of development and
has a limited operating history. This franchise is likely to be a riskier investment
than a franchise in a system with a longer operating history.

4, Unregistered Trademark. We do not have a federal registration for our
principal trademark. Therefore, our trademark does not have as many legal
benefits and rights as a federally registered trademark. If our right to use the
trademark is challenged, you may have to change to an alternative trademark
which may increase your expenses.

5. Financial Condition. The franchisor’s financial condition, as reflected in its
financial statements (see Item 21), calls into question the franchisor’s financial
ability to provide services and support to you.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.



(THE FOLLOWING APPLIES TO TRANSACTIONS GOVERNED BY THE
MICHIGAN FRANCHISE INVESTMENT LAW)

THE STATE OF MICHIGAN PROHIBITS CERTAIN PROVISIONS THAT ARE SOME
TIMES IN FRANCHISE DISCLOSURE DOCUMENT. IF ANY OF THE FOLLOWING
PROVISIONS ARE IN THESE FRANCHISE DOCUMENTS, THE PROVISIONS ARE

VOID AND CANNOT BE ENFORCED AGAINST YOU.

Each of the following provisions is void and unenforceable if contained in any documents related
to a franchise:

A

B.

Prohibition on the right of a franchisee to join an association of franchisees.

A requirement that a franchisee assent to a release, assignment, novation, waiver or
estoppel which deprives a franchisee of rights and protections provided in the Michigan
Franchise Investment Act. This shall not preclude a franchisee, after entering into a
franchise agreement, from settling any and all claims.

A provision that permits a franchisor to terminate a franchise prior to the expiration of
this term except for good cause. Good cause shall include the failure of the franchisee to
comply with any lawful provision of the franchise agreement and to cure such failure
after being given written notice and a reasonable opportunity, which will not be more
than 30 days, to cure such failure.

A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the
time of expiration of the franchisee’s inventory, supplies, equipment, fixtures and
furnishings. Personalized materials which have no value to the franchisor and inventory,
supplies, equipment, fixtures and furnishings not reasonably required in the conduct of
the franchise business are not subject to compensation. This subsection applies only if: (i)
the term of the franchise is less than 5 years, and (ii) the franchisee is prohibited by the
franchise or other agreement from continuing to conduct substantially the same business
under another trademark, service mark, trade name, logotype, advertising or other
commercial symbol in the same area subsequent to the expiration of the franchise or the
franchisee does not receive at least 6 months advance notice of franchisor’s intent not to
renew the franchise.

A provision that permits the franchisor to refuse to renew a franchise on terms generally
available to other franchisees of the same class or type under similar circumstances. This
section does not require a renewal provision.

A provision requiring that arbitration or litigation be conducted outside this state. This
shall not preclude the franchisee from entering into an agreement, at the time of
arbitration, to conduct arbitration at a location outside this state.

A provision which permits a franchisor to refuse to permit a transfer of ownership of a
franchise, except for good cause. The subdivision does not prevent a franchisor from
exercising a right of first refusal to purchase the franchise. Good cause shall include, but
is not limited to:



i.  The failure of the proposed transferee to meet the franchisor’s then-current

reasonable qualifications or standards.

ii.  The fact that the proposed transferee is a competitor of the franchisor or
subfranchisor.

iii.  The unwillingness of the proposed transferee to agree in writing to comply with
all lawful obligations.

iv.  The failure of the franchisee or proposed transferee to pay any sums owing to the
franchisor or to cure any default in the franchise agreement existing at the time of
the proposed transfer.

H. A provision that requires the franchisee to resell to the franchisor items that are not
uniquely identified with the franchisor. This subdivision does not prohibit a provision
that grants to a franchisor a right of first refusal to purchase the assets of a franchise on
the same terms and conditions as a bona fide third party willing and able to purchase
those assets, nor does this subdivision prohibit a provision that grants the franchisor the
right to acquire the assets of a franchise for the market or appraised value of such assets if
the franchisee has breached the lawful provisions of the franchise agreement and has
failed to cure the breach in the manner provided in subdivision (C).

I. A provision which permits the franchisor to directly or indirectly convey, assign or
otherwise transfer its obligations to fulfill contractual obligations to the franchisee unless
a provision has been made for providing the required contractual services.

If the franchisor’s most recent financial statements are unaudited and show a net worth of less
than $100,000.00 the franchisor shall, at the request of a franchisee, arrange for the escrow of
initial investment and other funds paid by the franchisee until the obligations to provide real
estate, improvements, equipment, inventory, training or other items included in the franchise
offering are fulfilled. At the option of the franchisor, a surety bond may be provided in place of
esCrow.

THE FACT THAT THERE IS ANOTICE OF THIS OFFERING ON FILE WITH THE
ATTORNEY GENERAL DOES NOT CONSTITUTE APPROVAL,
RECOMMENDATION OR ENFORCEMENT BY THE ATTORNEY GENERAL.

Any questions regarding this notice should be direct to:

Michigan Department of Attorney General
G. Mennen Williams Building
525 West Ottawa
Lansing, M1 48909
(517) 335-7567
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ITEM1

THE FRANCHISOR AND ANY PARENTS PREDECESSORS AND AFFILIATES

A. Terms

To simplify the language in this Disclosure Document, “we” or “us” means Wevelopment USA,
Inc., the Franchisor. “You” means the person that buys the franchise. If a corporation, partnership or other
entity buys the franchise, "you" refers collectively to all persons who own an interest in the entity. "INS Ice
Beer Restaurant” means the Restaurant we license you to operate. "Single unit franchise” means the right to
own and operate one INS Ice Beer Restaurant.

B. Our Business

This Disclosure Document is for the franchise offering of INS Ice Beer Restaurants. We are in
the business of selling franchises for the operation of INS Ice Beer Restaurants (“Restaurant) under the
name of “INS ICE BEER” and other related trademarks, service marks, logos and commercial symbols
(collectively, the “Marks™). We refer to this business as the “Franchised Business” in this disclosure
document.

An INS Ice Beer Restaurant (“Restaurant™) is a themed restaurant and bar operation offering
frosty beer menu items served in thin ice glasses, Korean street food and snack menu items accompanied
by our proprietary sauces, and a variety of other related food products, side dishes and alcoholic and non-
alcoholic beverages (collectively, “Menu Items”) for both on-premises and off-premises consumption.

An INS Ice Beer Restaurant is decorated with a theme of Hanok (a traditional Korean house developed
and used during Joseon dynasty), featuring retro décor and visual accents. We refer to this business as the
“Franchised Business” in this disclosure document.

If you acquire an INS Ice Beer Restaurant, you must operate your Restaurant according to our
business formats, methods, procedures, designs, layouts, standards and specifications (the “System”).
You must sign our standard Franchise Agreement (the “Franchise Agreement”) in the form attached as
Exhibit “C” to this disclosure document to operate a single INS Ice Beer Restaurant at a location that you
choose and that we approve. INS Ice Beer Restaurants will generally be in leased spaces of
approximately 1,500-3,500 square feet in a shopping center, shopping mall, or free-standing unit. Our
Menu Items are prepared according to proprietary recipes and procedures and use high quality
ingredients, some of which are branded, trademarked, and/or packaged exclusively for our System and
our franchise owners.

C. We, Our Parents Predecessors and Affiliates

We are a California corporation formed on January 4, 2024, with our principal place of business
located at 3435 Wilshire Blvd., Suite 3005, Los Angeles, CA 90010. We do business under our corporate
name “Wevelopment” and our brand names “INS Ice Beer,” “1943 Classic Wevelopment” and “Izakaya
Sea-Sun.” We do not do business under any other name. We began offering the INS Ice Beer franchise
since April 2024. We are a franchising company which promotes and sells franchises for the operation of
INS Ice Beer Restaurants, 1943 Classic Wevelopment restaurants and lzakaya Sea-Sun restaurants.
Except as disclosed in this Item 1, we have not offered franchises in any other line of business and have
not conducted any other business activity. As of the date of this Disclosure Document, there is one (1)
franchised INS Ice Beer Restaurant and no company-owned INS Ice Beer Restaurant, the business of the
type being franchised.



We offer franchises under the name of “1943 Classic Wevelopment™ and related trademarks,
service marks, logos and commercial symbols. A 1943 Class Wevelopment restaurant specializes in the
sale of Korean food and snack menu items, side dishes, alcoholic and non-alcoholic beverages using our
proprietary sauces and recipes and is decorated with a theme of the year 1943 in Korea, featuring elegant
and retro décor and visual accents. The “1943 Classic Wevelopment” franchise is offered under a
separate disclosure document, on terms which may differ materially from the terms of this Disclosure
Document. We began offering the 1943 Classic Wevelopment franchises since April 2024. There is one
(1) franchised restaurant and no company-owned restaurant.

We offer franchises under the name of “lzakaya Sea-Sun” and related trademarks, service marks,
logos and commercial symbols. An lIzakaya Sea-sun restaurant is a Japanese retro-pub style retail food
services establishment, selling Japanese izakaya foods, such as sukiyaki (Japanese style hot pot dish of
beef and vegetables), yakitori (Japanese style grilled chicken skewers), and a variety of other related food
products. The “lIzakaya Sea-Sun” franchise is offered under a separate disclosure document, on terms
which may differ materially from the terms of this Disclosure Document. We began offering the Izakaya
Sea-Sun franchise since January 2025. There is one (1) franchised Izakaya Sea-Sun restaurant and no
company-owned restaurant.

Our parent is Wevelopment Co., Ltd. (“Wevelopment Korea), a South Korea corporation,
formed on July 16, 2018, with its principal place of business is located at #601, Gwangdukdae-ro 137,
Danwon-gu, Ansan, Gyeonggi-do, Korea. Wevelopment Korea offers franchises and does business under
the brand names “INS Ice Beer,” 1943 Classic,” “Izakaya Sea Sun” and “Glo’er” and its corporate name
“Wevelopment.” Wevelopment Korea began offering franchises since July 2018. Wevelopment Korea,
directly or through licensees, owns and operates over 250 INS Ice Beer restaurants, over one hundred
1943 Classic restaurants and over 50 lzakaya Sea-Sun restaurants in Korea. Wevelopment Korea sells
certain required equipment, food products and supplies to INS Beer franchisees, and you may be required
to purchase these equipment and products from Wevelopment Korea. Wevelopment Korea offered a
license to operate a 1943 Classic restaurant in Virginia, which is no longer offered. Other than as
described in the foregoing, Wevelopment Korea has not offered franchises in any other line of business
and has no plans to offer franchises in the United States.

Except as described above, we have no parents, affiliates or predecessors to be disclosed
under this Item.

D. Special Industry Requlation

You must comply with laws and regulations that apply to businesses generally, and also
specifically to restaurants and businesses serving food and alcoholic beverages. Generally, applicable
laws and regulations include tax rules, labor and employment laws, business license requirements, laws
on construction of business premises, zoning rules, requirements for parking and access, the Americans
with Disabilities Act, export control laws pertaining to technology, and laws on storage, preparation,
packaging, labeling and sale of food and alcoholic beverages to the public.

Federal, state and local laws affecting businesses generally include smoking restrictions,
public posting of notices re: health hazards (e.g., tobacco smoke or other carcinogens), fire safety and
emergency preparedness laws, rules on use, storage and disposal of waste, insecticides and other
hazardous materials, environmental laws that may impact the operation of restaurants (like laws on
recycling and regulating the use of certain types of containers and materials potentially harmful to the
environment), and standards regarding sanitation, employee health and safety. Some areas have or are
considering proposals to regulate indoor air quality. Many places have laws against smoking inside
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restaurants. Additionally, federal, state and local jurisdictions control the sale of alcoholic beverages
and inspect restaurants and other retail food facilities to ensure compliance with safe food handling
practices and adequacy of kitchen facilities.

E. Competition and the Market

The market for restaurants and food services is extremely well established. You will be in
competition with a variety of quick-service shops, full-service restaurants and other dining
establishments. The restaurant business is highly competitive with respect to concept, price, location,
quality and service. The business is often affected by economic and real estate conditions, political
conditions, consumer tastes, trends, weather, population changes, the cost and availability of products and
qualified labor and traffic patterns. Restaurants compete in each market with national and regional
restaurant chains and locally-owned restaurants, some of which operate more shops and have longer
operating histories than our restaurants. There also is active competition for suitable commercial real
estate sites and personnel, including management personnel. We do not believe that the restaurant market
is seasonal. You are advised to investigate and research the retail food service market as well as the laws,
regulations and ordinances applicable to your franchised business further.

F. Agent for Service of Process

Our agent for service of process in this state is listed in Exhibit A.

ITEM 2

BUSINESS EXPERIENCE

Chief Executive Officer: Seungmin Jung

Mr. Seungmin Jung has been serving as the CEO of our company since September 2025. Mr. Jung
also has been serving as the CEO of our parent Wevelopment Korea since July 2018.

Chief Financial Officer; Namhun Kim

Mr. Namhun Kim has been serving as the CFO of our company since September 2025. Mr. Kim has
also been serving as the CFO of our parent Wevelopment Korea since January 2020.

Secretary: Jungsu Na
Mr. Jungsu Na has been serving as the Secretary of our company since September 2025. Mr. Na has
also been serving as the Secretary of our parent Wevelopment Korea since December 2019.
ITEM 3
LITIGATION
Virginia: On August 8, 2025, our parent Wevelopment Korea entered a settlement Order with the State of
Virginia, the Division of Securities and Retail Franchising (the “Division”), Case No. SEC-2024-00040.
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The Division alleged that Wevelopment Korea offered and/or sold one (1) 1943 Classic franchise in
Virginia without first registering or relying on an exemption from registration and failed to furnish a copy
of the current franchise disclosure document in violation of the Virginia Retail Franchising Act (the
“Act”). The Division and Wevelopment Korea agreed to the following settlement terms: (i) without
admitting or denying the Division’s allegations, Wevelopment Korea to be permanently enjoined from
violating the Act, (ii) pay $5,000 in penalty, and (iii) pay $500 in costs.

Except as disclosed above, no litigation is required to be disclosed in this Item.

ITEM 4

BANKRUPTCY

No bankruptcies are required to be disclosed in this Item.

ITEMS

INITIAL FEES

A. Franchise Fee

The initial franchisee fee for a single Franchised Business is $40,000 (“Initial Franchise Fee”) payable
at the time you sign the Franchise Agreement (see Exhibit C). The Initial Franchise Fee must be paid in a
lump sum when you sign the Franchise Agreement and is non-refundable. The Initial Franchise Fee is payable
by all franchisees who buy an INS Ice Beer franchise.

B. Initial Training Expenses

While there is no separate initial training fee, you must reimburse us all travel and living expenses we
incur to provide the initial training at your Franchised Restaurant, including transportation, lodging, meals and
other expenses associated with the initial training incurred by our representatives. The initial training program
will take place at your Franchised Restaurant prior to the opening of your Franchised Restaurant. The initial
training program will require you to have one to two of our representatives determined in our discretion to
provide the training for approximately one week (not to exceed 14 days). We estimate these reimbursable
initial training expenses in most cases to be between $3,600 and $10,000 but the actual amount may vary
depending on the location, the actual length of the initial training by us, and your skills, experience and
business acumen. The low end of this range assumes one trainer, while the high end assumes two trainers are
dispatched to your location. These payments are non-refundable.

C. Opening Inventory

Certain proprietary food products, such as our proprietary sauces, and branded supplies, including beer
mugs, dishes, cups, boxes and small wares must be purchased from us or our designated suppliers. We expect
the opening inventory to be purchased from us to be between $0 and $7,000 but the actual amount may vary
depending on the location and size of your Restaurant. This fee is non-refundable.



ITEM 6

OTHER FEES
Type of fee Amount Due Date Remarks
Royalty Fee 3% of Gross Sales | Payable on or See Note 2 for the definition of “Gross
before 7th day of Sales.”

each month based
on Gross Sales
during the prior
calendar month.

We require
payment by
electronic funds
transfer (“EFT”).

Marketing Fee

Up to 1% of Gross
Sales.

Same as Royalty
Fee

This fee is due and payable at the same
time and in the same manner as Royalty
Fee.

The maximum rate of the Marketing Fee
is 1% of Gross Sales. We may reduce or
change the rate of the Marketing Fee not
to exceed the maximum of 1% of Gross
Sales on 30 days written notice.

Grand Opening
Fee

$5,000 - $6,000
per week, plus a
10%
administrative fee

If incurred, on
receipt of invoice

If you request for our onsite grand opening
assistance, you must pay this optional fee
upon receipt of our invoice after our grand
opening assistance is completed. We
expect the Grand Opening Fee in most
cases to be between $5,000 and $6,000 for
approximately one week of onsite opening
assistance for one to two of our
representatives but the actual amount may
vary depending on the location, the actual
length of the grand opening assistance by
us, and the actual grand opening plan
agreed between you and us for your
Franchised Business.

Local
Advertising Fee

Up to 1% of Gross
Sales (currently
not assessed)

As incurred

If we institute this advertising program,
you must spend the Local Advertising
Fee on approved marketing material in
your Territory every month.

This fee is currently not assessed.




Additional
Training

Currently $100
per hour per
instructor, plus
travel and lodging
expenses; amount
is based on current
rate and subject to
change (up to 25%
increase annually)

Before start of
training.

You must pay training fees for any
additional training requested by you (i.e.,
training of additional personnel more
than 2), or if we determine that additional
training is necessary for your Restaurant
(i.e., refreshers, conventions,
conferences, or deficiencies in operation
after our inspection), or if you replace the
Approved Manager or change the
Operating Principal.

Transfer Review | $2,500 When you submit Franchise Agreement defines what events
Fee your transfer constitute “transfer” requiring payment
request to us of a fee.
This fee is to reimburse us for our legal
and accounting fees, credit investigation,
and other charges and expenses in
connection with such transfer whether or
not the transfer is consummated.
Transfer Fee $20,000 Upon our approval | Franchise Agreement defines what events
(subject to state of your transfer constitute “transfer” requiring payment
law) request of a fee.
This fee is a non-refundable training and
transfer fee to reimburse us for our
training expenses, legal and accounting
fees, and other charges and expenses in
connection with such transfer.
Renewal Fee $25,000 Within 30 days of | You will only need to pay this fee if you
the date when you | renew the Franchise Agreement.
give notice of your
exercise or renewal
option, which must
be at least 12
months before
expiration of the
current term.
Advertising An amount set by | Payment due date All members of an advertising

Cooperatives
Contribution

your advertising
cooperative (not
to exceed 1.5% of
Gross Sales)
(currently not
assessed)

by your advertising
cooperative

cooperative, whether a franchisee-owned,
company-owned or affiliate-owned
Restaurant, have voting rights on matters
brought before the advertising
cooperative for a vote, including matters
relating to the amount of the contribution
(see Item 11 for more details).




At this time, there is no advertising
cooperative.

Alternative
Supplier Testing
Fee

Actual costs

When approval of
an alternate
supplier is
requested by you.

This covers the costs of testing new
products or inspecting new suppliers you
propose.

Audit

Cost of inspection
or audit

On receipt of
invoice

You reimburse us for the full cost of the
audit if audit discloses understating
Restaurant Gross Sales by 2% or more.

Late Payment

Late charge equal

On receipt of

Interest is payable on entire overdue

to 5% of payment | invoice amount beginning with the date payment
due, together with is due until payment, late charge and
interest at 2% per interest is paid in full.
month (not to
exceed highest
legal rate)

Dishonored Item | $100 plus On notice You reimburse the amount we are

Fee reimbursement of | following a charged by our financial institution, and

charge a financial
or other institution
imposes on us, for
each dishonored or
unsuccessful
check, ACH debit,
electronic funds
transfer, credit or
wire transfer or
other form of
payment that in
any way is not

dishonor or other
incompletion of a
payment instrument
or debit or other
payment procedure

you pay us $75 to compensate our time
and administrative attention to the
dishonored item.

honored or
completed.
POS, Computer Up to $250 per If incurred, on If we institute this, you must pay this fee
or Information month demand to us or our affiliate (or a third-party
Systems Fee (currently not vendor approved by us) for license,
assessed) modification, maintenance or support of
software, hardware or any other goods
that we furnish to you in connection with
any of the systems.
Re-inspection $500 per re- As incurred If any inspection indicates any deficiency

Fee

inspection, plus
out of pocket
expenses

or unsatisfactory condition which
requires a re-inspection, you shall pay us,
upon demand, the sum of $500 for each
re-inspection of the Franchised
Restaurant and shall, in addition,
reimburse us for out of pocket expenses




for the re-inspection, including for
transportation costs, food, lodging and
similar costs.

Indemnification

Actual costs

As incurred

You reimburse losses we suffer from the
operation of your business.

Refresh or
Remodel for
Renewal of
Franchise
Agreement

Costs as incurred
to purchase and
install any
required fixtures,
furniture,
equipment,
banners, and/or
signs from us or
our affiliates (not
to exceed
$75,000)

If incurred, on
demand

You may be required as a condition for
renewing the franchise agreement, to
undertake remodeling and/or updating
your Restaurant, including decoration
and structural changes, to meet with our
then-current standards.

If we require you to refresh, remodel,
repair or improve your Restaurant as a
condition of a renewal, we may require
you to purchase some of these
remodeling and improvement items from
us and/or our affiliates. The costs will
vary depending on the location, condition
and size of your Restaurant and the scope
of the repair, improvements and
remodeling. For all other items, you will
pay directly the third party vendors and
suppliers on terms negotiated by you.

Non-Compliance
of Covenant Not
to Compete
(subject to state
law)

$1,000 per week

On demand

We may require you to pay us this
amount in the event you fail to comply
with the non-competition covenants by
diverting business, soliciting employment
of our or our franchisees’ employees, or
operating a competing business during
the term of the Franchise Agreement or
by operating a competing business within
10 miles of any INS Ice Beer Restaurant,
soliciting our or our franchisees’
employees or former suppliers, vendors
or customers for two years after
termination (subject to state law).

Management Fee

20% of Gross
Sales

As incurred

We may (but are not required to) step in
and manage your Restaurant in certain
circumstances, such as if you are absent
for any reason or are incapacitated to
operate the Restaurant; upon your failure
to cure any default within the applicable
time period; or in the event you or your
representative fails to transfer or sell the
Restaurant, to a party acceptable to us,




within 12 months from your death or
permanent incapacity or disability.

Liquidated
Damages

If we terminate
your franchise
agreement for

Within 10 days
from receipt of
notice, if incurred

Liquidated damages are paid to us.

cause, you must
pay us liquidated
damages equal to
the average
monthly Royalty
Fee multiplied by
(i) 24 or (ii) if less
than 24 months
remain in the term,
then the number of
remaining months

Costs and Actual costs As incurred

Attorneys’ Fees

Awarded to prevailing party if you and
we are involved in any legal claim.

NOTE 1: All fees are payable to us and are non-refundable. Unless otherwise noted, all fees are uniformly
imposed by and payable to us by electronic fund transfer or other automatic payment mechanism we
designate. However, we retain discretion to reduce fees in individual cases in our discretion.

NOTE 2: "Gross Sales" means all sales you make from the operation of your INS Ice Beer Restaurant,
including but not limited to, sales from delivery/catering services and other third party companies and the
retail value of all food and other merchandise of any kind sold through coupon redemption or otherwise
given away for which reduced or no cash is received except sales taxes. Unless we specify otherwise in
writing, Gross Sales shall include all ancillary charges or fees, including delivery fees and other service
charges, that are paid to you by a customer or by a third-party delivery or catering service (e.g., Uber Eats,
Postmates, Grubhub, Eat24, ezCater, or DoorDash) (a “TPS”) in connection with delivery or catering
services related to your Restaurant (recognizing that though the TPS may pay you an amount equal to the
purchase price less a commission, other fees, and any discounts, credits, or coupons applied to that order,
such commission, fees, discounts, credits, and coupons will not be deducted from your Gross Sales. Gross
Sales also includes any amount received from business insurance proceeds. The Franchise Agreements
requires payment by electronic funds transfer ("EFT").



ITEM7

ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT

Type of Expenditure Amount of Expenditure Method of When Due To Whom
Payment Payment Is Made
Low High
Initial Franchise Fee | $40,000 $40,000 Lump sum At signing of Franchisor
Franchise
Agreement,
before opening
Real Property/Site $10,000 $30,000 As arranged | When Incurred, Lessors
L ease’ before opening
Leasehold $250,000 $500,000 As arranged | When Incurred, Suppliers and
Improvements? before opening Approved
Suppliers
Equipment & $50,000 $100,000 As arranged | When Incurred, Approved
Furniture® before opening Suppliers and
Designated
Suppliers
Opening Inventory * | $10,000 $30,000 As arranged | When Incurred, Suppliers,
before opening Designated
Suppliers and/or
Franchisor
Insurance® $10,000 $15,000 As arranged | When Incurred, Insurance
before opening Provider
and annually
Signage, Menu $5,000 $15,000 As arranged | When Incurred, Approved
Board® before opening Suppliers
Grand Opening $5,000 $10,000 As arranged | When Incurred, Suppliers/
Promotion’ before opening Franchisor
POS and $5,000 $15,000 As arranged | When Incurred, Designated
Information System?® before opening Suppliers and
Suppliers
Initial Training $4,000 $11,000 As arranged | When Incurred, Suppliers and
Expenses® before opening Franchisor
Additional Funds — | $55,000 $150,000 As arranged | When Incurred, Employees and
3 months™® before and after Suppliers
opening
TOTAL $444,000 $916,000

The amounts shown for the Initial Franchise Fee are actual; all other amounts represent estimates,
based on our and our experience as the franchisor of the System and in the restaurant industry. These costs
vary significantly from locale to locale, and your initial cash outlay will depend on whether you choose to
purchase or lease the site for your Restaurant, whether you choose to do an inline, endcap or free standing
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Restaurant and whether you use one of our standard designs or choose to build a larger or smaller Restaurant.
You should review this information, including the footnotes, carefully, conduct your own investigation and
seek the help of qualified advisors before making any decision about an initial investment in a Restaurant.

None of these fees or payments are refundable unless otherwise noted below.
NOTES:

1 The total estimated initial investment relates to leasing a location and not purchasing If you purchase
the land and the building, your cost will be substantially higher and will vary depending on the market for real
estate in your area.

2. The cost of leasehold improvements depends on the type and size of Restaurant you will operate, the
condition and size of the site, the local cost of architectural and contract work, and the geographic location of
the Restaurant. Restaurants are typically inline, end cap or free standing locations ranging in size from 1,500
square feet to 3,500 square feet. Factors that may reduce your costs within or outside of the estimated ranges
include your ability to negotiate higher landlord improvement allowances or the location is already in suitable
operating condition immediately on your taking possession. Except for certain non-traditional venues, we do
not generally recommend building a Restaurant smaller than 1,500 square feet. Factors that may increase your
costs within or outside of the estimated range include building a larger Restaurant where the square footage is
more than 3,000, lower landlord improvement allowances, straight ground lease acquisition and buildout
and/or the need to do extensive remodeling to walls, ceilings, floors, HVAC and plumbing and other additional
construction, including electrical and carpentry work and site work. This also includes your costs to have an
approved, licensed architect prepare all required construction plans and specifications in compliance with
applicable ordinances, building codes, permit requirements, lease requirements and restrictions and the
specifications and layout provided us.

3. The equipment and furniture will vary, depending on the size and seating capacity of the Restaurant
and the products you offer at the Restaurant, within the range provided. The equipment and furniture needed
to operate your Restaurant includes (without limitation) refrigerators, freezers, fryer, sinks, ranges, ice maker,
smallwares, kitchen tools, uniforms, menu boards, tables and chairs. You must purchase the equipment,
furnishings and other items from our designated suppliers (which may be us or our affiliates) before your
Restaurant opens. You must use a standard interior decor style and standard equipment, fixtures and furniture
(including standard point-of-sale system, computer hardware and software).

4. This includes food and beverage products, paper products, utensils, cleaning supplies, and printing and
other supplies, including without limitation uniforms. This includes certain proprietary food products and
branded supplies to be purchased from our designated suppliers between $4,000 and $7,000.

5. You must obtain and maintain certain types and amounts of insurance. This figure estimates the
annual cost of your insurance premiums for your first year of operation based on our minimum requirements.
Insurance costs depend on policy limits, type of policies, nature and value of physical assets, gross revenue, the
number of employees, square footage, location, business contents, and other factors bearing on risk exposure.

6. The costs for these items will vary, within the range provided, depending on whether you build an
inline, endcap or stand-alone and whether you have architectural, municipal or lease restrictions on the signs
you can use at your Restaurant building and premises. You must use the menu board that meets with our
specifications.

7. This money covers your Grand Opening promotion and first 3 months of marketing. Your
expenditures will be in the areas of newspaper, direct mail advertising as well as in promotional items and
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food, such as menu brochures, coupons and promotional flyers. This includes the optional Grand Opening
Fee payable to us if you request for our onsite grand opening assistance. The Grand Opening Fee consists
of our travel expenses (including transportation, lodging, meal, rental car and other expenses associated
with the Grand Opening assistance) plus an administrative allowance for our planning and operation of
the Grand Opening Plan in an amount equal to 10% of the total travel expenses incurred by us, payable
upon receipt of our invoice after the assistance is provided. If incurred, we expect the Grand Opening Fee
in most cases to be between $5,000 and $6,000 but the actual amount may vary depending on the
location, the actual length of the Grand Opening assistance by us, and the actual Grand Opening Plan for
your Franchised Business.

8. This includes point-of-sale (“POS”) and information systems, including, without limitation, cash
registers, POS equipment, printer, computer, other accounting, reporting and records retention related office
equipment and related software, high-speed internet access, and any loyalty card processing equipment.

9. You must reimburse our travel and living expenses (including transportation, lodging, meal and other
expenses associated with the initial training) to provide the initial training at your Franchised Restaurant,
payable upon your receipt of our invoice. This includes the initial training expenses reimbursable to us and
any additional expenses you may incur for you and your personnel.

10. This item estimates funds that may be required during the first 3 months of operation to cover
Restaurant operating expenses, including wages and benefits, inventory, initial setup and monthly bookkeeper
costs, Advertising Contributions, royalty payments, controllable expenses, computer hardware and software
maintenance contracts and support services payments and facility expenses not expressly covered elsewhere in
this chart, based on our experience in developing and operating the Restaurants. These expenses include
payroll costs of $18,000 to $24,000 per month or a staffing level of six to eight staffs but not any draw or
salary for you.

11. We do not provide direct or indirect financing to our franchisees.

ITEM 8

RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Required Purchases

You must purchase certain fixtures, furniture, and equipment, which are proprietary in nature and
unique to the Restaurant (“Proprietary System Assets”), including but not limited to, signs, menu boards, and
required or recommended computer and point of sale information system, trade secret and proprietary food
products (‘“Trade Secret Food Products™), and certain packaging supplies, paper goods and other product and
service items for the preparation and service of INS Ice Beer products which bear any of the Marks (“Branded
Products™) from us, our affiliates and/or other specified exclusive sources designated by us (collectively
“Designated Suppliers”). Proprietary System Assets, Trade Secret Food Products, and Branded Products are
collectively referred to as “Proprietary Products.” We currently sell certain Branded Supplies only but may
expand the number of items sold to our franchisees. Wevelopment Korea currently does not sell any
required products or services to our franchisees. Our officers do not own an interest in any approved or
designated supplier.

POS, Computer Hardware and Software: You are required to purchase or lease the computer system,
including among other things, the POS System, cash register(s), hardware, software, and peripheral devices in
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compliance with our standards and specifications as follows:

0] You must purchase or lease your POS system, including hardware, software, and
related equipment, solely from our Designated Supplier Bankcard Services, located at 21281 S
Western Ave, Torrance, CA 90501 (Phone: 888-339-0100). We do not currently permit the use of any
alternative POS systems or third-party supplier. We receive rebates or other payments from Bankcard
Services based on your purchases and the volume of credit card transactions processed through the
system. Specifically, Bankcard Services pays us a commission or rebate equal to 25% of their net
profits generated from your transaction processing. For purposes of this calculation, ‘net profit’ is
defined as the remaining margin after deducting applicable credit card interchange fees and third-party
processing costs.

(i) You must also purchase or lease your tablet PC system solely from our Designated
Supplier t’order America, Inc., located at 17777 Center Court Drive, #600, Cerritos, CA 90703
(Phone: 213-982-0888). We receive a rebate or commission from t’order America, Inc. equal to 5% of
the purchase or lease price for each tablet PC unit you acquire.

Kitchen Equipment, Smallwares, and Supplies: Before opening your Restaurant, you must purchase
your initial and ongoing requirements for kitchen equipment, smallwares, utensils, and related supplies solely
from Trustl Sales, located at 1737 S. Vermont Ave., Los Angeles, CA 90006 (Phone: 323-732-3300), our
designated supplier. We receive a rebate or commission from Trust1 Sales equal to 3% of the gross purchase
price for all items you purchase from them. We do not currently permit the use of any alternative equipment
supplier.

Certain Food Products and Ingredients: You must purchase certain food products, proprietary
ingredients, and related supplies solely from Wang Globalnet, located at 2465 Fruitland Ave., Vernon, CA
90058 (Phone: 213-622-5111), our designated supplier. We and our affiliates do not currently receive any
rebates, commissions, or other payments from Wang Globalnet based on your purchases. We do not currently
permit the use of any alternative food supplier for these items to ensure maintaining quality and consistency
across the System.

Purchases Per Our Specifications

All other food products, supplies, furnishings, décor, signs and materials of your Restaurant and
services to your Restaurant must meet our specifications, standards, and requirements. The suppliers could, at
our option, be limited to our list of specified approved suppliers, in which you would have to buy such other
items only from those sources, unless otherwise approved by us in writing in accordance with the alternative
supplier procedures.

Construction: We will furnish you with mandatory and suggested specifications and layouts for a
Restaurant, including requirements for dimensions, design, color scheme, image, interior layout, décor,
fixtures, equipment, signs, and furnishings. You are obligated, at your expense, to have an approved, licensed
architect prepare all required construction plans and specifications to suit the shape and dimensions of the
accepted site and to ensure that the plans and specifications comply with applicable ordinances, building codes,
permit requirements, lease requirements and restrictions, and the mandatory specifications and layout provided
by us. You must use an approved, licensed architect or obtain our prior written approval of your licensed
architect. Design quality is important to us, and we have the right to review and approve all plans and
specifications and to confirm that construction is completed in conformance with our architectural and design
standards and specifications for an INS Ice Beer.
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Insurance: Before opening your Restaurant, you must purchase and throughout the term maintain
insurance policies meeting our specifications which we provide to you after you sign the Franchise
Agreement. At this time, we require at a minimum: (i) comprehensive general liability insurance with a limit
of Two Million Dollars ($2,000,000) per person or event (including broad form contractual liability); (ii) fire
and extended coverage insurance of your Restaurant and property in an amount adequate to replace them in
case of a loss; (iii) business interruption insurance in an amount sufficient to cover your average profit margins
and fixed expenses for six months; (iv) workers compensation insurance, employer’s liability insurance,
unemployment compensation insurance, and state disability insurance, as required by law; and (v) any
additional insurance required by law. We recommend (not require) that you carry employment practices
liability insurance with limits not less than $100,000 per occurrence/aggregate throughout the term of the
Franchise Agreement. We may modify our minimum insurance requirements, establish and change deductible
limits, and require you to carry additional forms of insurance on reasonable written notice. Premiums depend
on the insurance carrier’s charges, terms of payment and your history. All insurance policies must name us as
additional insured party and must be issued by an insurance carrier rated “A” or better.

Standards and Specifications

We state all specifications, and we will identify Designated Suppliers and approved suppliers in the
Operations Manuals, where applicable. You must operate the Restaurant in strict conformity with the
methods, standards and specifications that we prescribe in the Manuals or otherwise in writing. We can,
and expect to, modify our standards and specifications as we deem necessary. We will provide you notice
in the Manuals or other methods (such as by e-mail) of any changes in the standards and specifications.
We may revise the specifications and Designated Suppliers and approved suppliers through written bulletins or
supplements to the Operations Manuals at any time.

You must permit us or our agents to remove samples of food or non-food items from your
inventory or from the Franchised Restaurant free of charge for testing by us or by an independent
laboratory to determine whether the samples meet our then-current standards and specifications. After
you sign the Franchise Agreement, we will furnish you a list of designated and recommended and approved
suppliers. Except for items we identify by Designated Supplier, you may purchase all goods, services,
equipment, supplies, fixtures, furnishings and inventory that we require you to have to operate your INS Ice
Beer Restaurant from any supplier we recommend or from any alternative supplier whom you propose and
which we approve in writing following the procedures we specify below.

Procedure for Approving Alternate Suppliers

If you want to use any item or service that we have not yet evaluated or to buy or lease from a supplier
that we have not yet approved or designated, you first must send us sufficient information, specifications, and
samples so that we can determine whether the item or service complies with System Standards or the supplier
meets approved supplier criteria. You must reimburse us for our costs and expenses incurred for the
evaluation. We will notify you of decision to approve or deny the proposed supplier within 30 days after we
receive all requested information and complete the required testing. We periodically will establish procedures
for your requests and may limit the number of approved items, services, and/or suppliers as we think
appropriate. We do not have criteria for approving alternative suppliers available to our franchisees.

Supplier approval will depend on product quality, delivery frequency and reliability, service standards,
financial capability, customer relations, concentration of purchases with limited suppliers to obtain better
prices and service, and/or a supplier’s willingness to pay us and/or our system for the right to do business with
our system. Supplier approval may be temporary until we evaluate the supplier in more detail. We may
inspect a proposed supplier’s facilities during and after the approval process to make sure that the supplier
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meets our standards. If it does not, we may revoke our approval by notifying the supplier and you in writing.
We have no obligation to approve any request for a new supplier, product or service.

Purchasing Arrangements

During the fiscal year ended December 31, 2025, we derived $2,118 in revenue from the required
purchases or leases by our INS Ice Beer franchisees, which represents 2.7% of our total revenue of
$77,211.

We estimate that your purchases or leases from us or Designated Suppliers, or that must conform to
our specifications, will represent approximately 60% of your total purchases in establishing the Restaurant and
approximately 75% to 85% of your total purchases in the continuing operation of the Restaurant.

We and our affiliates have the right to receive payments, rebates, or other considerations from our
approved suppliers on account of their dealings with you and other franchise owners and to use all amounts
that we and our affiliates receive without restrictions (unless we and our affiliates agree otherwise with the
supplier) for any purposes we and our affiliates deem appropriate. You will not be entitled to receive any
portion of these payments.

We negotiate purchase agreements with suppliers for the benefit of our franchisees. No purchasing
arrangements or purchasing or distribution cooperatives exist at this time. We do not provide material benefits
to you based on your purchase of particular products or services or use of particular suppliers. We will notify
you of changes we make to our purchasing programs and any new purchasing arrangements that we offer
franchisees by written bulletins or supplements to the Operations Manuals.

ITEM9
FRANCHISEE'S OBLIGATIONS
This table lists your principal obligations under the franchise and other agreements. It will

help you find more detailed information about your obligations in these agreements and in other
items of this disclosure document.

Item(s) in
Article/Section in Franchise Disclosure
Obligation Agreement Document
a. Site selection and Sections Il and VII 6,7, 11
acquisition/lease
b.  Pre-opening purchases/ leases Sections II, VII, VIII and IX 7,8,11
C. Site development and other Sections 1, VII, VIII and IX 7,8, 11
pre-opening requirements
d. Initial and ongoing training Sections 11, IV, VI, VIII and XX 7,11
e.  Opening Sections I, VI and VII 11
Fees Sections V, VIII, IX, XI 56,7,11
and XX
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Item(s) in
Article/Section in Franchise Disclosure
Obligation Agreement Document
g. Compliance with standards Sections 1V, VIII, XI and XV 8,11, 16
and policies/Operating
Manuals
h.  Trademarks and proprietary Sections 111, VIII and XI 13, 14
information
i. Restrictions on products/ Sections VIII 8,16
services offered
J. Warranty and customer None None
service requirements
k.  Territorial development and None None
sales quotas
l. Ongoing product/service Section VI 8, 16
purchases
m.  Maintenance, appearance and Sections II, VIII and XV 7,8,11
remodeling requirements
n.  Insurance Section XII 7
0.  Advertising Section 1X 6,7,11
p. Indemnification Section XIII 6
g. Owner’s participation/ Sections VIII and X1X 15
management/staffing
r. Records/reports Section X 6
s. Inspection/audits Sections VIII and X 6, 11
t. Transfer Section XX 6, 17
u.  Renewal Section IV 6, 17
v.  Post-termination obligations Section XVIII 17
w.  Non-competition covenants Section XIV 17
X.  Dispute resolution Section XXX 17
y.  Guarantee Section 14.2, Exhibit B 15
ITEM 10
FINANCING

We do not provide, directly or indirectly, any financing to you. We do not guarantee your notes,
leases or other obligations.
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ITEM 11

FRANCHISOR'S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS AND TRAINING

Except as disclosed, we are not required to provide you with any assistance.

A. Pre-Opening

1. Give you our site selection criteria for the Restaurant. The site must meet our criteria. We
will approve or deny a location you propose for the Restaurant within 30 days after we receive the complete
site report and other materials we request. We will generally not own or lease the location. You will be
responsible for complying with all local ordinances and obtaining any permits required for your Restaurant.
We do not assist you in hiring employees. (Sections 2.1, 2.2, 7.1, and 7.9 of the Franchise Agreement)

2. Our representative will assist you with the purchase of equipment, signs, fixtures and opening
inventory and supplies, but we will not install these items. We will assist you in setting up accounts with
approved suppliers who are familiar with our specifications and will provide you a copy of such specifications.
(Sections 7.1, and 7.2 of the Franchise Agreement)

3. Give you mandatory and suggested specifications and layouts for your Restaurant, including
requirements for dimensions, design, image, interior layout, decor, fixtures, equipment, signs, furnishings and
color scheme. (Sections 7.1, and 7.2 of the Franchise Agreement)

4. Train you and your manager. This training is described in detail below in this Item. (Section
6.1 of the Franchise Agreement)

5. We will loan you a copy of (or provide you electronic access to) our Confidential Operations
Manuals, which may consist of one or more manuals (collectively, the “Manuals”). (Sections 7.3 and 11.1 of
the Franchise Agreement)

6. We will provide assistance and guidance on your initial opening of the Restaurant, including
dispatching of our representative to help with the opening. (Sections 7.3 and 7.4 of the Franchise Agreement)

7. We may as necessary assist you with obtaining the governmental approvals, licenses, permits
and other permissions necessary to operate your Restaurant. You will ultimately be solely responsible for
complying with all applicable laws and obtaining the necessary approvals, licenses, and permits. We do not
assist you in hiring employees. (Sections 2.1, 2.2 and 2.4 of the Franchise Agreement)

B. After Opening

1. We will provide guidance and advice to you regarding operating issues concerning the
Restaurant disclosed by reports you submit or inspections we make. (Sections 7.5 and 7.6 of the Franchise
Agreement)

2. We will give you guidance on standards, specifications and operating procedures and
methods used by other INS Ice Beer Restaurants in the System. This guidance will be furnished in our
Operations Manuals, bulletins or other written materials and/or during telephone and electronic
consultations. (Sections 7.5 and 7.6 of the Franchise Agreement)
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3. We will review and approve or disapprove of proposed advertising materials prepared by
you for use in local advertising. (Sections 7.10 and 9.4 of the Franchise Agreement)

4. We will inspect and observe the operations of the Restaurant from time to time to
determine whether you and the Restaurant are complying with the Franchise Agreement and all INS Ice
Beer System standards. The details of inspections will be furnished in our Operations Manuals. (Section
7.6 of the Franchise Agreement)

5. Administer the Marketing Fund in the manner described in the Franchise Agreement.
(Sections 7.10 and 9.2 of the Franchise Agreement)

6. We will provide ongoing initial training program, and we will also offer advanced and
refresher training for managers. (Sections 6.1 and 6.2 of the Franchise Agreement)

7. We will update periodically the Operations Manuals, as needed, in our sole discretion, to
incorporate new developments and changes in the INS Ice Beer System. We will provide you with a copy of
all updates or an access to such updates via inter/intranet. (Sections 7.5 and 11.3 of the Franchise Agreement)

8. In our discretion, at any time, without prior notice, we may delegate performance of our
duties to our affiliate operating in your market. These duties may include conducting inspections and
providing consultation and advice. (Section 7.6 of the Franchise Agreement)

C. Advertising and Marketing Fund

We will establish a Marketing Fund (the “Fund”) for such advertising, marketing and public relations
programs as we, in our sole discretion, may deem necessary or appropriate to promote INS Ice Beer
Restaurants. We will administer the Fund as follows:

1 We will direct all advertising and public relations programs financed by the Fund, with sole
discretion of approval over agencies, spokespersons, creative concepts, materials, and media placements and
allocations used in the programs. The Fund will establish and maintain an on-line presence. You must
contribute up to one percent (1%) of the Gross Sales to the Fund monthly on or before the 7th day of each
month by electronic funds transfer based on your Gross Sales for the preceding month. This Marketing Fee
is assessed uniformly by us, except for the Restaurants owned by us or our affiliates. INS Ice Beer
Restaurants owned by us or our affiliates are not required to contribute to the Fund. No advertising fund was
accrued or spent in the last fiscal year.

2. The Fund will be accounted for separately from our other funds. We may spend in any
fiscal year an amount greater or less than the aggregate contribution of all Restaurant to the Fund in that year.
Any unspent amount will be forwarded to the following year.

3. A statement of monies collected and costs incurred by the Fund will be prepared annually by
us and will be furnished to you upon written request. We are not required to have the Fund statements
audited.

4. The Fund is intended to maximize recognition of the Proprietary Marks and patronage of
INS Ice Beer Restaurants generally. Although we will endeavor to utilize the Fund to develop advertising
and marketing materials and programs, and to place advertising, in order to benefit all INS Ice Beer
Restaurants, we undertake no obligation to ensure that expenditures by the Fund in or affecting any
geographic area are proportionate or equivalent to the contributions to the Fund by the Restaurants operating
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in that geographic area or that any Restaurant will benefit directly or in proportion to its contribution to the
Fund from the development of advertising and marketing materials or the placement of advertising.

5. The Fund may place advertising in any media, including print, radio and television.
Advertising may be developed in-house and/or by regional and national advertising agencies. No money will
be spent by the Fund to solicit new franchisees.

D. Local Advertising

1 You may, at your own cost, develop promotional materials and advertising for local use.
Before distributing or publishing any advertising or promotional materials you create, you must obtain our
written approval of the materials you intend to distribute.

2. We may institute a local advertising program and require you to spend up to 1% of the
Gross Sales each month on local advertising. In such event, you must send us a monthly report before the
end of every month, including an expenditure report, along with copies of invoices, statements, canceled
checks or other forms of payment that you issued during the preceding month that evidence your
expenditure and payment of 1% of your Gross Sales on local advertising. We must approve all advertising
before you use it.

E. Advertising Cooperatives/National Advertising Council

1. We may establish advertising cooperatives comprised of groups of franchisees within
regions or areas we designate, and may modify boundaries of these groups in our discretion, effective on
written notice. If established, you must participate in any advertising cooperative which encompasses your
territory, and Franchisor may set the amount (but not to exceed 1.5% of Net Sales) you and other members
of such advertising cooperative or council must contribute. The members of each cooperative will adopt
governing rules and voting procedures and determine procedures for assessing members; however, we may
approve these rules and procedures and any amendments. If any of our affiliates owns an INS Ice Beer
Restaurant within the boundaries of a cooperative, it will contribute to the cooperative at the lowest
percentage contribution rate that any INS Ice Beer franchisee in the same cooperative then pays and will
have the same voting rights as franchisee members.

2. Each cooperative's members and elected officers are responsible for the cooperative's
administration. The cooperative must obtain our written approval of the copy and proposed media or
method of distribution for advertising and promotion it creates, following the same procedures you must
follow for materials you create, as described above. The cooperative must assign to us any copyright,
trademark or service mark rights in any materials it creates, without compensation, and permit us and other
INS Ice Beer franchisees which it authorizes to use these materials without compensation.

3. We may require a cooperative to merge with another cooperative servicing an adjacent or
proximate area, or to subdivide a cooperative into smaller groupings. We may dissolve a cooperative when
we simultaneously dissolve all advertising cooperatives. For example, we may determine it is preferable to
centralize all group advertising activities under the Marketing Fund. Advertising cooperatives must prepare
guarterly and annual financial statements, which need not be audited, and make them available to all
cooperative members and us. We have no present plan to sell goods or services to any advertising
cooperative.

4. At this time, there is no advertising council of franchisees that advises us regarding
advertising and promotional programs or policies for INS Ice Beer Restaurants generally. We do not
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currently require franchisees to participate in a local or regional advertising cooperative. No local or
regional advertising cooperative exists in our system at this time.

F. Website/Social Media

1. We alone may establish, maintain, modify or discontinue all internet, worldwide web and
electronic commerce activities pertaining to the System.

2. Any websites or other modes of electronic commerce that we establish or maintain may—
in addition to advertising and promoting the products, programs or services available at INS Ice Beer
Restaurants—also be devoted in part to offering INS Ice Beer franchises for sale and be used by us to
exploit the electronic commerce rights which we alone reserve.

3. You may not maintain your own website, otherwise maintain a presence or advertise on
the internet or any other mode of electronic commerce in connection with your Restaurant, establish a
link to any website we establish at or from any other website or page, or at any time establish any other
website, electronic commerce presence or URL which in whole or m part incorporates “INS Ice Beer”