FRANCHISE DISCLOSURE DOCUMENT

Gigi Pip Franchising LLC,

a Utah limited liability company
571 Deseret Drive, #100
Kaysville, UT 84037
Phone: (801) 203-0903
https://www.gigipip.com/
hello@aqigipip.com

GIGI PIP

The franchise offered is for the right to operate a Gigi Pip Hat Bar franchised business offering
quality and fashionable hat collections, custom hat experiences, hat accessories, bags, sunglasses,
and more using the Gigi Pip System.

The total investment necessary to begin operation of a Gigi Pip Hat Bar franchise is $278,485 to
$491,870. This includes initial fees of $107,600 to $137,600 that must be paid to the franchisor
or affiliate.

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements
carefully. You must receive this disclosure document 14 calendar days before you sign a binding
agreement with, or make a payment to, the franchisor or an affiliate in connection with the
proposed franchise sale. Note, however, that no government agency has verified the
information contained in this disclosure document.

You may wish to receive your disclosure in another format that is more convenient for you. To
discuss the availability of disclosures in different formats, contact Jon Parrish, Gigi Pip
Franchising LLC at 571 Deseret Drive, #100, Kaysville, UT 84037 and (801) 203-0903.

The terms of your contract will govern your franchise relationship. Do not rely on this
disclosure document alone to understand your contract. Read all of your contract carefully.
Show your contract and this disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can
help you make up your mind. More information on franchising, such as “A Consumer’s Guide to
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Buying a Franchise,” which can help you understand how to use this disclosure document, is
available from the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or
by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also
visit the FTC’s home page at www.ftc.gov for additional information. Call your state agency or
visit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issued: January 28, 2026.
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to find

more information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

Item 19 may give you information about outlet sales, costs,
profits, or losses. You should also try to obtain this
information from others, like current and former franchisees.
You can find their names and contact information in Item 20
or Exhibits E1 and E-2.

How much will 1 need to

invest?

Items 5 and 6 list fees you will be paying to the franchisor or
at the franchisor’s discretion. Item 7 lists the initial
investment to open. Item 8 describes the suppliers you must
use.

Does the franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit D includes financial statements. Review
these statements carefully.

Is the franchise system | Item 20 summarizes the recent history of the number of
stable, growing, or | company-owned and franchised outlets.
shrinking?

Will my business be the only
Gigi Pip Hat Bar business in
my area?

Item 12 and the *“territory” provisions in the franchise
agreement describe whether the franchisor and other
franchisees can compete with you.

Does the franchisor have a
troubled legal history?

Iltems 3 and 4 tell you whether the franchisor or its
management have been involved in material litigation or
bankruptcy proceedings.

What is it like to be a Gigi
Pip Hat Bar franchisee?

Item 20 or Exhibits E-1 and E-2 list current and former
franchisees. You can contact them to ask about their
experiences.

What else should | know?

These questions are only a few things you should look for.
Review all 23 Items and all Exhibits in this disclosure
document to better understand this franchise opportunity.
See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even if
you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change its
manuals and business model without your consent. These changes may require you to make
additional investments in your franchise business or may harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than similar
items you could buy or you own.

Operating restrictions. The franchise agreement may prohibit you from operating a similar
business during the term of the franchise. There are usually other restrictions. Some examples
may include controlling your location, your access to customers, what you sell, how you market,
and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may
have to sign a new agreement with different terms and conditions in order to continue to operate
your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a similar
business after your franchise ends even if you still have obligations to your landlord or other
creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to register before
offering or selling franchises in the state. Registration does not mean that the state recommends
the franchise or has verified the information in this document. To find out if your state has a
registration requirement, or to contact your state, use the agency information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be made to your
franchise agreement. If so, you should check the State Specific Addenda. See the Table of
Contents for the location of the State Specific Addenda.
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DISCLOSURE REQUIRED BY THE STATE OF MICHIGAN

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT
ARE SOMETIMES IN FRANCHISE DOCUMENTS. IF ANY OF THE FOLLOWING
PROVISIONS ARE IN THESE FRANCHISE DOCUMENTS, THE PROVISIONS ARE
VOID AND CANNOT BE ENFORCED AGAINST YOU:

(@ A prohibition on the right of a franchisee to join an association of franchisees.

(b) A requirement that a franchisee assent to a release, assignment, novation, waiver,
or estoppel which deprives a franchisee of rights and protections provided in this act. This shall
not preclude a franchisee, after entering into a franchise agreement, from settling any and all
claims.

(©) A provision that permits a franchisor to terminate a franchise prior to the
expiration of its term except for good cause. Good cause shall include the failure of the
franchisee to comply with any lawful provision of the franchise agreement and to cure such
failure after being given written notice thereof and a reasonable opportunity, which in no event
need be more than thirty (30) days, to cure such failure.

(d) A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the time of
expiration of the franchisee's inventory, supplies, equipment, fixtures, and furnishings.
Personalized materials which have no value to the franchisor and inventory, supplies, equipment,
fixtures, and furnishings not reasonably required in the conduct of the franchise business are not
subject to compensation. This subsection applies only if: (i) The term of the franchise is less
than five (5) years, and (ii) the franchisee is prohibited by the franchise or other agreement from
continuing to conduct substantially the same business under another trademark, service mark,
trade name, logotype, advertising, or other commercial symbol in the same area subsequent to
the expiration of the franchise or the franchisee does not receive at least 6 months advance notice
of franchisor's intent not to renew the franchise.

(e) A provision that permits the franchisor to refuse to renew a franchise on terms
generally available to other franchisees of the same class or type under similar circumstances.
This section does not require a renewal provision.

() A provision requiring that arbitration or litigation be conducted outside Michigan.
This shall not preclude the franchisee from entering into an agreement, at the time of arbitration,
to conduct arbitration at a location outside this state.

(9) A provision which permits a franchisor to refuse to permit a transfer of ownership
of a franchise, except for good cause. This subdivision does not prevent a franchisor from
exercising a right of first refusal to purchase the franchise. Good cause shall include, but is not
limited to:

(1) The failure of the proposed transferee to meet the franchisor's then current
reasonable qualifications or standards.
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(i) The fact that the proposed transferee is a competitor of the franchisor or
sub-franchisor.

(iti))  The unwillingness of the proposed transferee to agree in writing to comply
with all lawful obligations.

(iv)  The failure of the franchisee or proposed transferee to pay any sums owing
to the franchisor or to cure any default in the Franchise Agreement existing at the time of the
proposed transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are
not uniquely identified with the franchisor. This subdivision does not prohibit a provision that
grants to a franchisor a right of first refusal to purchase the assets of a franchise on the same
terms and conditions as a bona fide third party willing and able to purchase those assets, nor does
this subdivision prohibit a provision that grants the franchisor the right to acquire the assets of a
franchise for the market or appraised value of such assets if the franchisee has breached the
lawful provisions of the franchise agreement and has failed to cure the breach in the manner
provided in subdivision (c).

(1) A provision which permits the franchisor to directly or indirectly convey, assign,
or otherwise transfer its obligations to fulfill contractual obligations to the franchisee unless
provision has been made for providing the required contractual services.

The fact that there is a notice of this offering on file with the attorney general does not constitute
approval, recommendation, or endorsement by the attorney general.

Any questions regarding this notice should be directed to the Michigan Department of Attorney
General, P.O. Box 30215, Lansing, Michigan 48909 (517) 373-7117.
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Special Risk(s) to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1. Out of State Dispute Resolution. The franchise agreement requires you to resolve
disputes with us by mediation, arbitration and/or litigation only in Utah. Out-of-state mediation,
arbitration, or litigation may force you to accept a less favorable settlement for disputes. It may
also cost more to mediate, arbitrate, or litigate with us in Utah than in your own state.

2. Short Operating History. We are at an early stage of development and have a
limited operating history. This franchise is likely to be a riskier investment than a franchise in a
system with a longer operating history.

Certain states may require other risks to be highlighted. Check the “State Specific Addenda” (if
any) to see whether your state requires other risks to be highlighted.

Gigi Pip
2026 FDD
3087408



TABLE OF CONTENTS

ITEM PAGE

Item1: THE FRANCHISOR AND ANY PARENTS, PREDECESSORS AND AFFILIATES1

Iltem 2:  BUSINESS EXPERIENCE ... 2
Item 3:  LITIGATION. ..o 3
ltem 4: BANKRUPTCY ..o 3
Item 5:  INITIAL FEES ... ..o 3
ltem 6:  OTHER FEES ... 4
Iltem7:  ESTIMATED INITIAL INVESTMENT ....oooiiiiiiii e 7
Item 8: RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES............cccce.e. 9
Item 9: FRANCHISEE’S OBLIGATIONS ......ooiiiiii e 12
Item 10:  FINANCING. ... 13
Iltem 11: FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS AND
TRAINING ..o 13
Item 120 TERRITORY ..o 20
Iltem 13:  TRADEMARKS ... ..o 21
Item 14: PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION........c.ccovenene. 23
Item 15: OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF THE
FRANCHISE BUSINESS ... 24
Item 16: RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL .........cccooviiiiinnnnn. 25
Iltem 17: RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION......... 25
Iltem 18: PUBLIC FIGURES. ... 31
Item 19: FINANCIAL PERFORMANCE REPRESENTATIONS ......cccoiiiiiiiiiiei 31
Item 20: OUTLETS AND FRANCHISEE INFORMATION ....cooiiiiiiiiiiiiieee e 34
Item 21:  FINANCIAL STATEMENTS ..o 37
Item 220 CONTRACTS ... 37
Item 23:  RECEIPTS ..o 37
-i-

Gigi Pip
2026 FDD



EXHIBITS:

TIOmMMmMmMmOoOo
T N -

Gigi Pip
2026 FDD

STATE ADMINISTRATORS AND AGENTS FOR SERVICE OF PROCESS
FRANCHISE AGREEMENT

Schedule 1-General Release

Schedule 2-Nondisclosure and Non-Competition Agreement

Schedule 3-Unlimited Guaranty and Assumption of Obligations

Schedule 4-Lease Addendum

Schedule 5-ACH Payment Agreement

Schedule 6-Holders of Legal or Beneficial Interest in Franchisee; Officers; Directors
Schedule 7-State Addenda to the Franchise Agreement

OPERATIONS MANUAL TABLE OF CONTENTS

FINANCIAL STATEMENTS

LIST OF CURRENT FRANCHISEES

LIST OF FORMER FRANCHISEES

FRANCHISEE DISCLOSURE QUESTIONNAIRE

STATE ADDENDA TO THE DISCLOSURE DOCUMENT

STATE EFFECTIVE DATES

RECEIPTS



ITEM1
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS AND AFFILIATES

To simplify the language in this Disclosure Document, “we”, “us”, “our,” “Gigi Pip Hat Bar” or
“Gigi Pip” means Gigi Pip Franchising LLC, the franchisor of this offering. “You” or “your”
means the person who buys the franchise and includes your owners if you are a corporation or
other business entity.

Franchisor, Parents and Predecessors

Gigi Pip Franchising LLC is a Utah limited liability company that was organized on May 23,
2025. We do business as Gigi Pip. Our principal business address is 571 Deseret Drive, #100,
Kaysville, UT 84037. We have no predecessor or parent.

Other than as stated above, we are not in any other business, we have not conducted business in
any other line of business, and we have not offered or sold franchises in any other line of
business.

Our Affiliates/Licensees

Gigi Pip LLC is a Utah limited liability company that was organized on July 26, 2015. Gigi Pip
LLC has operated a business similar to the business offered in this Disclosure Document in Salt
Lake City, UT since July 2015. Our affiliate does not offer franchises in any line of business or
provide products or services to our franchisees.

Our Agent for Service of Process

Our agents for service of process are disclosed in Exhibit A.

General Description of the Franchise

We grant franchises for a business offering quality and fashionable hat collections, custom hat
experiences, hat accessories, bags, sunglasses, and more (the “Franchised Business”), under the
“Gigi Pip” trade name and service mark (the “Proprietary Marks™) using certain procedures,
techniques, training methods, designs, layouts, products, business policies, and a body of
knowledge pertaining to the establishment and operation of the Franchised Business (the
“System”). The franchise offered is for the right to operate a Gigi Pip Hat Bar business using the
Proprietary Marks and the System. You must sign our standard franchise agreement (the
“Franchise Agreement”) when you purchase a franchise.

Competition

The business market for retail sales of hats, bags and accessories is highly developed and
competitive. You will compete against other businesses that offer similar services, including
franchised operations, national chains, and independently owned businesses.
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Applicable Laws and Regqulations

There are state and local laws, regulations and ordinances applicable to the operation and
management of a Gigi Pip business. You should investigate these laws and regulations, and keep
appraised of changes that are made in areas that you service. You are responsible to investigate
and determine licensing requirements in the area you would like to service before signing the
Franchise Agreement. It is your responsibility to investigate and comply with these laws and
regulations. We advise that you consult with an attorney to ensure compliance with all relevant
laws.

ITEM 2
BUSINESS EXPERIENCE

CEO: Jon Parrish

Jon Parrish has been CEO of Gigi Pip Franchising LLC since its inception in May 23, 2025.
From July 2015 to the present, Jon Parrish has been CEO of Gigi Pip LLC operating Gigi Pip
businesses in Kaysville, UT. From August 2010 to July 2024, Jon Parrish was CEO of Patch
Retention in North Salt Lake, UT. From August 2023 to the present, Jon Parrish has been a
Partner and Consultant of The Pickrl in Kaysville, UT.

President: Ginger Parrish

Ginger Parrish has been President of Gigi Pip Franchising LLC since its inception in May 23,
2025. From July 2015 to the present, Ginger Parrish has been President of Gigi Pip LLC
operating Gigi Pip businesses in Kaysville, UT.

Two Roads President: Coy Whittier

From March 2020 to the present, Coy Whittier has been Two Roads President of Gigi Pip LLC
operating Gigi Pip businesses in Kaysville, UT.

VP of Marketing: Cam Banner

From April 2025 to the present, Cam Banner has been VP of Marketing of Gigi Pip LLC
operating Gigi Pip businesses in Kaysville, UT. From March 2023 to March 2025, Cam Banner
was Senior Director of Marketing for The Picklr in Salt Lake City, UT. From September 2014 to
December 2022, Cam Banner was VP of Marketing and Operations for Staghead Designs in
Ogden, UT.

Brand President: Megan Bailey
From October 2022 to the present, Megan Bailey has been Brand President of Gigi Pip LLC

operating Gigi Pip businesses in Kaysville, UT. From May 2017 to October 2022, Megan Bailey
was Chief Creative Officer for Fawn Design in Draper, UT.
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Director of Customer Experience: Lindsey Rendon

From October 2018 to the present, Lindsey Rendon has been Director of Customer Experience of
Gigi Pip LLC operating Gigi Pip businesses in Kaysville, UT.

ITEM3
LITIGATION

No litigation is required to be disclosed in this Item.

ITEMA4
BANKRUPTCY

No bankruptcy is required to be disclosed in this Item.

ITEMS
INITIAL FEES

Initial Franchise Fee

You must pay us an initial franchise fee of $50,000 (the “Franchise Fee”). You must pay the
Franchise Fee to us in full when you sign the Franchise Agreement. The Franchise Fee is fully
earned and non-refundable upon payment.

Initial Product Purchase

You must purchase equipment for hat bar including steamers, brands, brand holders, as well as
all inventory (hats, bags, sunglasses, ball caps, etc.) from our affiliate, Gigi Pip LLC. Gigi Pip
LLC is the only approved supplier of equipment for hat bar including steamers, brands, brand
holders, as well as all inventory (hats, bags, sunglasses, ball caps, etc.). The price for equipment
for hat bar including steamers, brands, brand holders, as well as all inventory (hats, bags,
sunglasses, ball caps, etc.) is $57,600 to $87,600.

There are no other purchases from or payments to us or any affiliate that you must make before
you open your Gigi Pip franchise.

[remainder of page intentionally left blank]
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ITEMG

OTHER FEES
Type of Fee Amount Due Date Remarks
Note 1
Royalty Fee 7% of Gross We debit your account on the

Revenues from your
Franchised Business
over the preceding
reporting period
(the “Royalty Fee”).

10th day of each month, or
on the next business day, for
Gross Revenues for the
preceding calendar month.
The Royalty Fee will be paid
through Electronic Funds
Transfer (“EFT”).

Local Advertising The greater of As incurred. All advertising
$2,000 or 2% of content is
Gross Revenues required to be
from your approved by us
Franchised Business in advance.
over the preceding
reporting period.
Approximately Monthly as incurred.

Software Fees $200 - $500 per
month

Commission Fees The greater of 10% | As incurred. Paid by you if
or the amount Gigi Pip LLC

charged by third

books an event

party vendor. in your territory
and you elect to
take on the
event.

Brand Development The greater of We debit your account on the

Fund $1,250 or 1.25% of | 10th day of each month, or
Gross Revenues on the next business day, for
from your Gross Revenues for the
Franchised Business | preceding calendar month.
over the preceding | The Brand Development Fee
reporting period. will be paid through EFT.

Renewal Fee 25% of the then Upon renewal. Due upon
current initial signing your
franchise fee. renewal

franchise
agreement

Additional Training $500 per person, per | As incurred.
day.

-4-
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Type of Fee

Amount Due Date Remarks
Note 1
Attorneys’ Fees Actual fees 10 days after written notice Note 2
incurred. that fee has been assessed in
accordance with the Manner
of Payment.
Audit Cost of inspection As incurred. Amounts beyond
plus the amount of the
the underpayment underpayment
plus interest from are due if the
the date such audit or any
amount was due other inspection
until received by reveals an
Franchisor, paid at underpayment of
the rate of the lesser 2% or more.
of 1.5% per month
or the highest
commercial contract
interest rate allowed
by law.
National Franchise $500 As incurred. Payable to us to
Convention Fee attend our
Annual
Franchise
Convention.
Insufficient Funds $75 per occurrence. | As incurred.

Interest Fee

Lesser of 1.5% per
month or the highest
commercial contract
interest rate allowed
by law.

15 days after written notice
that fee has been assessed.

Transfer Fee

50% of the then
current initial
franchise fee.

At the time of transfer.

Upgrade Oversight 15% of the cost of Paid to us 10 days after that
Fee furnishing and fee has been assessed.
installing upgrades.
-5-
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Type of Fee
Note 1

Amount

Due Date

Remarks

Insurance

Amount of
insurance, plus
expenses.

As incurred.

If you do not
maintain
insurance on the
Franchised
Business as we
require, we may
obtain the
insurance and
you shall
reimburse us for
all premiums and
other expenses
incurred by us to
do so.

Indemnity

Actual amount of
loss or expense
incurred.

At the time incurred.

You must
indemnify us and
our affiliates
form liability for
any claimed
based upon your
operations of
your Franchised
Business

Costs and Attorney
Fees

Actual costs
incurred.

As incurred.

You shall pay
our legal and
other expenses
incurred if we
substantially
prevail in any
litigation
between you and
us.

Assistance in the
Event of Death or
Disability

Actual costs
incurred.

As incurred.

You must pay
our
compensation
and expenses in
running your
Franchised
Business in the
event of death or
disability.

Note 1.  All fees are uniformly imposed by, collected by and payable to us via EFT and are
non-refundable. You must complete the ACH Authorization Form attached as Schedule 5 to the
Franchise Agreement when you enter into the Franchise Agreement with us.

-6-
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Note. 2

You must pay us a “Royalty Fee” by the 10th day of each month, or more frequently

as the Company may designate.

“Gross Revenues” means all sales or revenues derived directly or indirectly from the Franchised
Business. Gross Revenues also includes business interruption insurance proceeds. Gross
Revenues does not include:

(1) sales taxes collected from customers and paid to the appropriate taxing authority;
and
(i)  the amount of all coupons redeemed at the Franchised Business (but only if the
coupons have been previously approved by the Company as provided in the
Franchise Agreement and only if such coupons have been included in Gross
Revenues).
ITEM7
ESTIMATED INITIAL INVESTMENT
YOUR ESTIMATED INITIAL INVESTMENT
FRANCHISE AGREEMENT
To Whom
Type of Estimated Method of | When Due | Payment is
Expenditure Amount Payment to be Made
(Note 1)
Low High
Initial Franchise $50,000 $50,000 Check or Upon Us
Fee electronic signing the
transfer Franchise
Agreement
Training $2,500 $3,500 Check or Before Airlines,
(Transportation and credit card opening hotels and
Lodging) (Note 2) restaurants
Rent, Prepaids and | $15,000 $25,500 Check Before Landlord
Security Deposit (3 opening
months)
Construction of $82,000 $196,000 | Check or Before Other
Leasehold credit card opening suppliers
Improvements selected by
you
Furniture, Fixtures, | $7,225 $13,200 Check or Before Other
and Décor credit card opening suppliers
selected by
you
Initial Inventory $50,000 $75,000 Check or Before Us or other
credit card opening suppliers

Gigi Pip
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To Whom

Type of Estimated Method of | When Due | Payment is
Expenditure Amount Payment to be Made
(Note 1)
selected by
you
Signage $5,000 $10,000 Check or Before Other
credit card opening suppliers
selected by
you
Prints and Wall $700 $2,800 Check or Before Other
Decor credit card opening suppliers
selected by
you
Hat Bar Supplies $7,600 $12,600 Check or Before Us or other
credit card opening suppliers
selected by
you
Business Licenses | $1,000 $2,000 Check or Before Other
and Permits (Note credit card opening suppliers
3) selected by
you
Professional Fees | $10,000 $20,000 Check or Before Other
credit card opening suppliers
selected by
you
Internet, Phones, $3,500 $5,000 Check, credit | Before Other
TVs, and card or opening suppliers
Computers electronic selected by
transfer you
Business Insurance | $500 $1,500 Check or Before Other
(3 months) credit card opening suppliers
selected by
you
Grand Opening $15,000 $35,000 Check or Within one | Other
Advertising credit card month of suppliers
the opening | selected by
of your you
Franchised
Business
Additional Funds $28,460 $39,700 Check or As incurred | Third parties
for First 3 Months credit card
(Note 3)
TOTAL $278,485 $491,870
(Notes 4 and 5)
-8-
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Explanatory Notes:

1. Except as otherwise provided, none of the amounts payable to us or our affiliates in either
table are refundable under any circumstances. All amounts payable to third parties will be paid
pursuant to the terms of your agreement with those respective third parties.

2. There is no additional fee for initial training. This cost estimates expenses for travel,
boarding, meals, salaries, and other miscellaneous out-of-pocket expenses associated with
training for two individuals. More information regarding initial training can be found in Item 11
of this Disclosure Document.

3. This is an estimate of anticipated working capital that will be required during the first
three months of operating your Franchised Business. This is only an estimate, and we cannot
assure you that you will not incur additional expenses during the period. Our estimates do not
include salary or compensation to you as the owner and operator of your Franchised Business
and, accordingly you must account for personal funds that you will require. We have relied on
the experience of our affiliate owned locations in making this estimate.

4, We do not offer direct or indirect financing. We do not guaranty any note, lease or other
obligation you may make to others.

5. You should review these figures carefully with a business advisor before making any
decision to purchase the franchise.

ITEM S8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

To ensure that our standards and specifications of quality and service are maintained, and that, at
all times, you must operate your Franchised Business in strict conformity with the methods,
standards, specifications, and sources of supply that we designate and prescribe in our
Operations Manual and various other confidential manuals and writings prepared by us for your
use in operating a Franchised Business in accordance with the System. We may periodically
change our standard and specifications in our sole discretion upon written notice to you or as
may be specified by the Operations Manual.

Advertising Material.

You must either use advertising templates which we make available or specify or obtain our
written approval before placing any advertising.

Computer Hardware and Software.

You must purchase the computer hardware and software that we specify.

Furniture, Fixtures, Equipment and Signs.
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You must purchase furniture, fixtures, equipment, and signs pursuant to our specifications or
prior written approval.

Insurance.

You must purchase insurance in the types and amounts of coverage that we specify and we
reserve the right to specify designated broker(s) or insurance carrier(s). At present, we require
franchisees to purchase the following minimum insurance requirements:

1. Commercial general liability insurance policy, including products liability,

combined single limit for bodily injury and property damage liability in the

minimum amount of $1,000,000 per occurrence and $2,000,000 aggregate.

Business property insurance in the amount of $50,000 per occurrence.

Workers’ compensation insurance as required by local law.

4. Gigi Pip Franchising LLC must be listed as an additional insured and provide for
written communication at least 30 days in advance of a cancellation of the policy.

5. A surety or fidelity bond or similar insurance policy covering franchisees and its
employees is recommended.

6. Excess liability coverage of $1,000,000 per occurrence.

7. Automobile liability insurance for all owned, non-owned and hired automobiles
with a single limit coverage of not less than $1,000,000.

wn

Leased Location

You will need a site in which to operate the franchise. We furnish site selection guidelines. We
require you to send to us any proposed lease and information as required by us to evaluate the
site for our approval before you sign the lease. You may lease from any landlord.

Leasehold Improvements

You may purchase leasehold improvements from any supplier but must build out your location
according to our specifications.

Signage
You must purchase signage according to our specifications.

Whether We or Our Affiliates Are Approved Suppliers.

Our affiliate, Gigi Pip LLC, is the only approved supplier of equipment for hat bar including
steamers, brands, brand holders, as well as all inventory (hats, bags, sunglasses, ball caps, etc.).
We and our affiliates are not currently an approved supplier of any other goods or services to
franchisees.

Officer Interests in Suppliers.

Our officers, Jon Parrish and Ginger Parrish, own an interest in our affiliate, Gigi Pip LLC.
-10-
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Approval of Alternate Suppliers.

If you want to purchase or lease any supplies, materials, tools, products or services not
previously approved in writing by us as acceptable or from a supplier not approved by us, you
can request our approval in writing, at your sole expense. You may need to submit, among other
things, sufficient samples, specifications, photographs, drawings and other related information in
order for us to determine whether the items meet our specifications and certain information about
this proposed supplier. You must reimburse us for the actual fees and costs for evaluating
alternate products or services proposed by you.

When considering and evaluating the approval of a particular supplier, among other things, we
apply the following general criteria: ability to produce the products, services, supplies or
equipment to meet both our standards and specifications for quality and uniformity and the
customers’ expectations; production and delivery capabilities and ability to meet supply
commitments; financial stability; and the negotiation of a mutually satisfactory approved vendor
or supplier agreement, copyright assignment and confidentiality agreement in a form satisfactory
to us. We have no obligation to approve any supplier and our criteria for approving suppliers is
not available to franchisees.

We will advise you within 30 days whether the proposed items and supplier(s) meet our
specifications, and our approval will not be unreasonably withheld. The approval time may vary
if we determine, in our independent judgment, that additional testing is needed. We will notify
you in writing of our approval or disapproval and of revocation of approved suppliers. Suppliers
must maintain our standards in accordance with written specifications and any modifications. If a
supplier deviates from our specifications, we may terminate the supplier’s status as an approved
supplier.

Specifications.

We issue specifications to franchisees. We issue and modify the specifications by updating the
Operations Manual.

Revenue from Franchisee Purchases.

We may, but do not currently, derive revenue or other material consideration from required
purchases or leases by you. Our affiliate does not earn revenue or other material consideration
from required franchisee purchases or leases.

In our last fiscal year ending December 31, 2025, we did not earn revenue or other material
consideration from required purchases or leases by franchisees.

Required Purchases and Leases as a Proportion of Costs.

We estimate your required purchases and leases will represent 60-75% of your overall purchases
and leases in establishing and operating the Franchised Business.
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Supplier Payments to Us.

Designated suppliers may make payments to us from franchisee purchases.

In the fiscal year ended December 31, 2025, we did not yet receive any supplier rebates but may
do so in the future.

Cooperatives.
We do not have any purchasing or distribution cooperatives.

Purchase Arrangements.

We may negotiate purchase arrangements with suppliers, including price terms, for the benefit of
our franchisees.

Material Benefits

We do not provide material benefits to you based on your use of a particular supplier. However,
when your franchise is up for renewal, to continue your franchise rights, we require you to be in
compliance with your franchise agreement, which includes compliance with any supplier
standards that are contained in our Operations Manual.

ITEM9
FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the Franchise Agreement and other
agreements. It will help you find more detailed information about your obligations in these
agreements and in other items of this Disclosure Document.

Obligation Section in Agreement Item in Disclosure
Document
a. Site selection and FA: Sections 2 and 5 Item 11
acquisition/lease
b. Pre-opening FA: Sections 5, 13 and 15 Items 5, 6,7,8and 11

purchases/leases

c. Site development and other FA: Sections 2, 3,5,8and 10 | Items5, 7,8 and 11
pre-opening requirements

d. Initial and ongoing training FA: Section 8 Items 5, 6,7 and 11
e. Opening FA: Sections 4,5, 11 and 13 Item 11
f. Fees FA: Sections 3, 4, 8, 10, 11, Items 5, 6, 7, 8, and 11

12,13, 15, 18, 21, 22 and 23

g. Compliance with standards FA: Sections 6, 7, 9, 10 and Items 8 and 11

and policies/Operations 13
Manual
h. Trademarks and proprietary | FA: Sections 6,7 and 9 Items 13 and 14
information
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Obligation

Section in Agreement

Item in Disclosure
Document

Restrictions on
products/services offered

FA: Sections 6 and 13

Items 8, 11, 12 and 16

and 3

j. Warranty and customer FA: Section 13 Not Applicable
service requirements
k. Territorial development and Item 12
sales quotas
I.  On-going product/service FA: Section 13 Items 6, 8 and 11
purchases
m. Maintenance, appearance FA: Sections 3, 10 and 13 Item 8
and remodeling
requirements
n. Insurance FA: Section 15 Items 6, 7, and 8
0. Advertising FA: Section 11 Items 6, 7, 8 and 11
p. Indemnification FA: Section 21 Item 6
g. Owner's participation/ FA: Sections 8 and 13 Item 15
management/staffing
r. Records and reports FA: Section 12 Items 6 and 11
s. Inspections and audits FA: Sections 6 and 12 Item 6
t. Transfer FA: Sections 18 and 19; Item 17
Schedule 1
u. Renewal FA: Section 4; Schedule 1 Item 17
v. Post-termination obligations | FA: Section 17; Schedule 2 Item 17
w. Non-competition covenants FA: Sections 7, 9 and 17; Item 17
Schedule 2
X. Dispute resolution FA: Section 23; Schedules 2 Item 17

We do not offer direct or indirect financing. We do not guarantee your note, lease or obligations.

ITEM 10
FINANCING

ITEM11

FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS AND

TRAINING

Except as listed below, we are not required to provide you with any assistance.

Pre-Opening Obligations

Before you open your Franchised Business, we will:
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1) Provide an initial training program. This training does not include any professional
licenses, certification, or other training you must possess and/or complete before you can operate
the Franchised Business. (Section 8.1 of the Franchise Agreement).

2 Provide to you opening assistance and guidance to assist you with any questions you may
have in operating and establishing the Franchised Business. (Section 8.2 of the Franchise
Agreement).

(3) Provide you with access to an electronic copy of the Operations Manual. The Table of
Contents of the Operations Manual, along with number of pages devoted to each section, is
included as Exhibit C to this Disclosure Document. (Section 9.1 of the Franchise Agreement).
The Operations Manual contains a total of 51 pages.

4) Provide assistance and guidance in establishing prices for products and services. (Section
9 of the Franchise Agreement).

(5) We provide assistance with obtaining equipment, signs, fixtures, opening inventory, and
supplies. We provide specifications or a list of approved suppliers for these items. We do not
deliver or install these items. (Section 13.2 of the Franchise Agreement).

(6) We provide limited assistance to help you or your contractor conform the premises to
local ordinances and building codes and obtain any required permits. We provide limited
assistance to help you or your contractor construct, remodel, or decorate the premises. (Section
9.1 of the Franchise Agreement).

(7) We provide assistance in the type and number of employees that should be hired.
However, you are solely responsible for hiring, firing, compensating, paying applicable payroll
taxes and day-to-day supervision and control over your employees. (Section 9.1 of the Franchise
Agreement).

Continuing Obligations

During the operation of your Franchised Business, we will:

1) Offer you advice, discuss problems, and offer general guidance by telephone and/or
electronic correspondence, with respect to planning and operating the Franchised Business.
(Section 14.1 of the Franchise Agreement).

@) Make available to you ongoing training as we think necessary. (Section 8.4 of the
Franchise Agreement).

(3) Provide you with modifications to the Operations Manual as they are made available to
franchisees. (Section 9.2 of the Franchise Agreement).

Except as expressly disclosed in this Item, we have no obligation to develop products or services
you will offer to your customers, hire, or train your employees, improve, and/or develop your
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franchised business, resolve operational problems encountered by you, or establish: (a) prices, or
(b) administrative, bookkeeping, accounting, or inventory control procedures.

Site Selection

We provide site selection criteria to you to assist you in locating a site for the Franchised
Business. We do not generally own the premises and lease it to you. We consider the following
factors when reviewing a proposed site: (i) residential population, (ii) income levels, (iii)
demographics, (iv) competition, (v) visibility, (vi) proximity to other franchised or affiliate
locations, (vii) accessibility, (viii) traffic, (ix) size, (X) condition and character, (xi) parking, and
(xii) available signage. (Franchise Agreement, Section 8.2).

You must secure a location for the Business within 45 days of the signing of the Franchise
Agreement; this includes the requirement of obtaining our approval for your selected location.
We will generally approve or deny your selected location within 10 days, but we maintain the
right to take additional time if circumstances demand it. In addition, you must sign the lease or
otherwise secure the legal right to occupy the location, meeting all the state and local
specifications, within 15 days following our approval of such location. If you and we do not
agree on a selected site in the permitted time, we can allow you more time or terminate the
Franchise Agreement.

Time Until Commencement of Operation

We estimate that the typical length of time between the signing of the Franchise Agreement and
the opening of the franchise is approximately 210 to 270 days. Factors that may affect your
beginning operations include the ability to secure permits, perform the buildout, obtain and
install furniture, fixtures, and equipment, and hire and train employees. You must open your
franchised business and be operational within 300 days from executing the Franchise Agreement.
Nonetheless, we reserve the right to grant extensions to the Time Before Operations period at our
sole and absolute discretion, we are in no way obligated to consider such extensions in any case.
(Section 5.4 of the Franchise Agreement).

Local Advertising and Promotion

You must spend for local advertising and promotion of the Franchised Business and the
Proprietary Marks the greater of $2,000 per month or 2% of Gross Revenues from your
Franchised Business over the preceding reporting period in the area or territory where your
franchise is located. We may review your books and records periodically to determine your
expenditures for advertising and promotion. If we determine that you have not spent the
requisite amount, we may require you to pay the unexpended amounts to us for spending on your
behalf.

Advertising may and should include promotional trade to partners, influencers, or other affiliates
in effort to promote Gigi Pip products and services. You must list and advertise the Franchised
Business in such print or online directories as we specify utilizing our standard forms of listing
and advertisements. We may, at our option, maintain one or more telephone numbers for the
Franchised Business and, if we do maintain this number(s), you will be authorized and required

-15-
Gigi Pip
2026 FDD



to use this number(s) during the term of the Franchise Agreement. You must acknowledge that
we have the sole rights to and interest in all these telephone number(s). We will notify you
monthly of the cost of the telephone service and you must, within 5 days of your receipt of this
bill, reimburse us for our costs in maintaining telephone numbers for the Franchised Business. If
you do not so reimburse us, we may, at our option, instruct the telephone service provider to
terminate or transfer this telephone number(s) to us or our designee.

We are not required to spend any amount on advertising in the area or territory where you will be
located.

Franchisee Use of Own Advertising Material

You may only use advertising material prepared or previously approved by us, by submitting it
to us for approval. If you do not receive written approval within fourteen days after the date of
receipt by us of the materials, we will be deemed to have disapproved the materials. You will
have access to corporate provided social media and the ability to use and post pursuant to our
guidelines, but we will have master rights on such social media and can change and edit your
posts. You also must abide by our guidelines with respect to any digital chat communication
tools that you use.

Websites are deemed “advertising” under the Franchise Agreement and are subject to our
approval. You are restricted from establishing a presence on, or marketing on the Internet
without our written consent. We have an Internet website that provides information about the
System and our franchises. All information posted on our website or any linked webpages must
be approved by us before it is posted. We retain the sole right to market on the Internet, including
the use of websites, domain names, uniform resource locators, keywords, linking, search engines
(and search engine optimization techniques), banner ads, meta-tags, marketing, auction sites, e-
commerce, and co-branding arrangements. You may be requested to provide content for our
Internet marketing and you must follow our intranet and Internet usage rules, policies and
requirements. We retain the sole right to use the Marks on the Internet, including on websites, as
domain names, directory addresses, search terms and meta-tags, social media pages and in
connection with linking, marketing, co-branding and other arrangements. We retain the sole right
to approve any linking to, or other use of, our website. You are not permitted to use a domain
name containing our marks in the URL. (Section 11.4 of the Franchise Agreement).

Grand Opening Advertising

Within one month of the opening of your Franchised Business, you must spend a minimum of
$5,000 to $15,000 on local advertising and promotion of the opening of the Franchised Business
in accordance with an opening marketing plan approved by us.

Regional Advertising Fund

Provided that a majority of the Gigi Pip locations in your Regional Area agree to participate in
the program, you must participate in and contribute your share to additional advertising and
promotional programs in your Regional Area through a Regional Advertising Fund. All Gigi Pip
locations contribute the same amount and any corporate owned outlets in an area would also
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contribute the same amount. We are responsible for administering the Fund. The Fund does not
have to prepare annual or periodic financial statements or make them available for your review.
We have the power to form, change, dissolve, or merge a Fund. “Regional Area” is defined as
the area covered by the advertising medium (television, radio or other media) as recognized in
the industry.

Brand Development Fund

We will administer an advertising and marketing fund (the “Brand Development Fund”) for the
advertising and marketing programs as we may deem necessary or appropriate. You must
contribute to the Brand Development Fund in an amount equal to the greater of $1,250 per
month or 1.25% of Gross Revenues from your Franchised Business over the preceding reporting
period, payable together with the Royalty Fee due under the Franchise Agreement.

We will direct all advertising and marketing programs financed by the Brand Development Fund,
with sole discretion over the creative concepts, materials and endorsements used, and the
geographic, market and media placement and allocation. Currently the source of our marketing
and advertising programs is our in-house personnel. The Brand Development Fund may be used
to pay the costs of preparing advertising materials and administering national, regional and local
advertising programs and public relations activities including creating direct mail and media
materials which may include print, television, radio and billboards, formulating advertising and
marketing programs, developing and maintaining website and internet based advertising and
marketing programs, intranet development and ongoing operation, toll-free locator services,
employing advertising agencies, providing brochures and other advertising and marketing
materials, and participating in national or regional trade shows.

The Brand Development Fund will be accounted for separately from our other funds and will not
be used to defray any of our general operating expenses, except for salaries, administrative costs
and overhead as we may incur in activities reasonably related to the administration of the Brand
Development Fund and its advertising and marketing programs including conducting market
research, preparing advertising and marketing materials and collecting and accounting for
contributions to the Brand Development Fund. We may spend in any fiscal year an amount
greater or less than the aggregate contribution of all locations to the Brand Development Fund in
that year and the Brand Development Fund may borrow from us or other lenders to cover deficits
or invest any surplus for future use. If we do not spend all Brand Development Funds in the year
in which they accrue, we will retain the money in the Brand Development Fund to spend in the
future. We will furnish to you upon written request an unaudited annual report of the Brand
Development Fund.

Although we will endeavor to utilize the Brand Development Fund to develop advertising and
marketing materials and programs, and to place advertising that will benefit all franchises
businesses, we undertake no obligation to ensure that expenditures by the Brand Development
Fund in or affecting any geographic area are proportionate or equivalent to the contributions to
the Brand Development Fund by locations operating in that Brand Development geographic area
or that any franchise location will benefit directly or in proportion to its contribution to the Brand
Development Fund from the development of advertising and marketing materials or the
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placement of advertising. We are not required to spend any amount of the Brand Development
Fund’s money on advertising in your area or territory where your franchise is located.

All unspent monies on the date of termination will be distributed to us, our affiliates and our
franchisees in proportion to their respective contributions to the Brand Development Fund during
the preceding 12-month period.

DPS Security locations owned by us or companies related to us by common ownership
contribute on the same basis to the Brand Development Fund as franchisees.

The Brand Development Funds shall not be used to solicit new franchise sales.

Advertising Councils or Cooperatives

There are currently no advertising councils or local or regional advertising cooperatives.

Computer Systems

You must purchase and use any hardware and software programs we designate. (Section 12.5 of
the Franchise Agreement). Presently, we require you to purchase the following hardware and
software:

Hardware

1 desktop or laptop computer with internet access and printer/ scanner/
copier; and POS Hardware

Software
Shopify POS, Odoo ERP, Patch Retention

The approximate cost of the hardware and software ranges from $3,500 to $5,000.

Neither we nor our affiliates or any third party have any obligation to provide ongoing
maintenance, repairs, upgrades, or updates. You must maintain your computer systems in good
working order and must replace, update, or upgrade your hardware systems as we require. There
IS no contractual limitation on the frequency or cost of such maintenance duties. The estimated
annual cost of optional or required maintenance, updating, upgrading, or support contracts to
your computer systems is approximately $500.

Independent Access to Information. We have, and you are required to provide, independent
access to the information that will be generated or stored in your computer systems, which
includes, but not limited to, customer, transaction, and operational information. You also must
provide to us 24-hour access to any video surveillance video stream via approved equipment. We
have the right to review your business operations, in person, by mail, or electronically, and to
inspect your operations and obtain your paper and electronic business records related to the
Franchised Business and any other operations taking place through your Franchised Business.
There are no contractual restrictions on our right to access your data.

Training Program
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We provide you with an initial training program before you commence operations, covering the
areas identified in the below table. Up to two employees of your choosing may also attend at
your option. The time frames provided in the chart are estimates of the time it will take to
complete training. We do not charge for the initial training. You must pay for all travel costs and
living expenses for yourself and any of your attendees. If you replace your helper s/he must
attend our training program. You will be charged for additional training, as provided for in Item
6. Your Franchised Business must at all times either be under your day-to-day supervision as the
Owner/Operator, or by an approved manager who has satisfactorily completed our training
program.

Hours of Hours of On-
Subject Classroom the-Job Location
Training Training
Introduction to Gigi Pip
= Hat Bar Experience 3 hours HQ/Store
= Warehouse and Corp. Visit/Lunch
General Brand Guide
= Dailly Operations and Management
= |Inventory Management
= Ordering and re-ordering
= Receiving
= Stocking
= Shelf Layout and Organization of 3 hours 1 hour HQ/Store
Inventory
= Scheduling
= Numbers and Reporting
= Pricing and Margins
= Continued Education
HR/Administrative
= Onboarding
= Incentives
= Dress Code
= Hiring 6 hours HQ/Store
= Payroll
= Discipline
= Ongoing Education
= Management and Numbers
In-Store Training
= Product Knowledge
= Merchandising 3 hours 10 hours HQ/Store
= Customer Experience
= Upsells
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= Store Maintenance

= Employee Downtime

= Hat Making

= Opening and Closing Duties
=  POS System

= Safety

= Theft

= Loyalty Cash

= Damaged Products

= Returns

= Alcohol and Drinks

= Store Ambiance and Vibe

Hat Events
= Streamlining Efficiency
= Setup and Takedown
= Event Sales

= Event Planning 2 hours 4 hours HQ/Store
= Signage
= Temp. Employee Contractors
= Showcase
= Do’sand Don’ts
Marketing and Advertising
= Influencers
= Email and SMS
= Socials (Channels and How-to0)
= Local Outreach 6 hours 2 hours HQ/Store
= Access to Content
= Google Listing
= PR News
= Mailers
TOTAL 23 hours 17 hours

After the Franchised Business opens, additional training shall be at a cost of $500 per person per
day if at our location, or $500 per person per day if the training is at your location (plus costs of

travel, air fare and incidentals). (Sections 8.1, 8.3, and 8.4 of the Franchise Agreement).

The training is overseen by Ginger Parrish and Lindsey Rendon and performed by members of
the executive team. Ginger has been involved with the Gigi Pip model since its inception in July
2015 and Lindsey has been involved with the Gigi Pip model since October 2018.

The Operations Manual will be used as the principal instructional manual.

The person responsible for daily operations of your Franchised Business is required to

successfully complete the training. You may also send one additional employee to training.

Training for up to two people is provided without additional charge.
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We do not currently require any additional training or refresher courses after the initial training;
however, we may to do so in the future.

ITEM 12
TERRITORY

The franchise is for the operation of one Franchised Business to be located at a site to be
approved by both you and us within the state specified in your Franchise Agreement. You will
not receive an exclusive territory. You may face competition from other franchisees, from
outlets that we own, or from other channels of distribution or competitive brands that we control.
Provided you are not in breach of your Franchise Agreement, we shall not establish another
Franchised Business within a 5 mile radius of your approved location and any renewal (the
“Territory”). No other Franchised Business shall be permitted to service customers within your
Territory without your written consent or you refuse to service the customers at an event in your
Territory. This prohibition includes us and our affiliates. You may face competition from other
franchisees, from outlets that we own, or from other channels of distribution or competitive
brands that we control. We may franchise or operate anywhere any other business using the
same Proprietary Marks as licensed to you in your Franchise Agreement. We are allowed to
operate and franchise anywhere any business under trademarks different from the Proprietary
Marks licensed to you in your Franchise Agreement and are allowed to conduct anywhere any
business using the Proprietary Marks or System on the Internet or by any other alternate channel
of distribution. You do not receive any options, rights of first refusal or similar rights to acquire
additional franchises.

We have used and reserve the right to use other channels of distribution, such as by the Internet,
mail order, or catalog sales, to make sales anywhere using the Franchisor’s principal trademarks.
We have used and reserve the right to use other channels of distribution, such as by the Internet
or by mail order or catalog to make sales anywhere of products or services under trademarks
different from the ones the franchisees will use under the franchise agreement. There is no
compensation that we must pay for soliciting or accepting orders from near your location.

You must focus your marketing efforts on promoting and enhancing the Franchised Business.
You are prohibited from selling products or services by the Internet or by mail order or catalog,
unless we first provide written approval. You may only sell products or services within the
Territory. You do not have the right to use other channels of distribution, such as by the Internet
or by mail order or catalog to make sales.

Neither the Franchisor nor any affiliate operates, franchises, or has plans to operate or franchise a
business under a different trademark which sells or will sell goods or services similar to those the
franchisee will offer.

If you want to relocate your Franchised Business, you must notify us in writing 60 days before
the relocation. We reserve the right to refuse to approve a proposed relocation if we believe that
the proposed relocation is for any reason not acceptable to us. Our judgment may be based on
factors such as the proximity to existing or proposed locations owned by other franchisees or us,
the suitability of the proposed facilities, compliance with our then current franchise location
requirements, the competitiveness within the marketplace or other factors.
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Continuation of your franchise rights does not depend on your achieving a certain sales volume,
market penetration, or other contingency.

ITEM 13
TRADEMARKS

Pursuant to the terms of the Franchise Agreement, we will grant you the non-exclusive right and
license to utilize the Proprietary Marks and those other marks identified in this Item 13 to operate
your Franchised Business in accordance with the System.

The following is a description of the principal trademarks and service marks registered on the
Principal Register of the United States Patent and Trademark Office:

DESCRIPTION OF MARK SERIAL REGISTRATION
NUMBER

Gigi P ip 88232333 July 30, 2019

TW 0 RO ad S 99158263 Pending

We have filed all required Trademark registrations, fees, affidavits and maintenance documents
as the same have become due.

No currently effective agreements significantly limit our rights to use or license the Proprietary
Marks in any manner material to the franchise. We have no currently effective material
determinations of the United States Patent and Trademark Office, the Trademark Trial and
Appeal Board or any state trademark administrator or court. We have no pending infringement,
opposition or cancellation proceeding or pending material federal or state court litigation
regarding our use or ownership rights in a trademark. We have no actual knowledge of any
superior prior rights or infringing uses which could materially affect your use of such marks.

If any administrative or judicial proceeding arising from a claim or challenge to your use of any
of our marks, you must immediately notify us, and we may take any such action as we deem
appropriate in order to preserve and protect the ownership, identity and validity of the marks. We
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are only obligated to defend you from any claims arising from your use of our primary marks. If
we decide to modify or discontinue the use of any mark and/or use one or more additional or
substitute marks, you will be responsible for the tangible costs (such as replacing signs and
materials) associated with such a change.

You are required to immediately notify us of any use of, or claims of rights to, a mark identical
to or confusingly similar to our marks. We are not required to take affirmative action when
notified of these uses or claims. We have the right, but not the obligation, to bring any action
against any third party using such a similar mark. We have the right to control any such litigation
or administrative proceedings, including any settlement. We are not required to take affirmative
action when notified of these uses or claims.

We are not required to participate in your defense and/or indemnify you for expenses or damages
if you are a party to an administrative or judicial proceeding involving a trademark if the
proceeding is resolved unfavorably for you. At our option, we or our designee may defend and
control the defense of any proceeding arising directly from your use of any Proprietary Mark.

ITEM 14
PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION

No patents or registered copyrights are material to the franchise. We and our affiliates claim
common law copyright protection of our Operations Manual and related materials although these
materials have not been registered with the United States Registrar of Copyrights. The
Operations Manual and related materials are considered proprietary and confidential and are
considered the property of us and our affiliates and may be used by you only as provided in the
Franchise Agreement. You may not use our confidential information in any unauthorized
manner and must take reasonable steps to prevent its disclosure to others.

You will be entitled to use of the copyrighted and proprietary materials during the term of the
franchise. There are no currently effective material determinations of the USPTO, the United
States Copyright Office, or a court regarding the copyrighted materials. There are no agreements
that significantly limit our rights to use or license the use of the copyrighted or proprietary
materials. There is no provision in the Franchise Agreement specifically obligating us to protect
your rights to use of the proprietary or copyrighted materials, but we will respond to this
information as we deem appropriate. There are no infringing uses known to us which would
materially affect your use of the proprietary and/or copyrighted materials.

If we decide that you should modify or discontinue using any of the copyright material, or if we
decide that you should use one or more additional or substitute copyrights, you must comply
with our directions in the time that we reasonably specify. Neither we nor any of our affiliates
will have any obligation to reimburse you for the cost of comply with our directions. If so
requested by us, you will discontinue the use of the subject matter covered by any copyright used
in with the franchise.

All data that you collect from customers and potential customers in connection with the

Franchised Business during the term of the Franchise Agreement (“Customer Data”) is our

proprietary information and property and you must provide the Customer Data to us at any time

that we request. We reserve the right to require that you provide us with remote access to your
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computer systems and all data related to the Franchised Business stored therein, in a manner that
meets our System Standards and specifications. You have the right to use Customer Data while
the Franchise Agreement or a renewal Franchise Agreement is in effect, but only in connection
with operating the Franchised Business and only in accordance with the policies that we establish
from time to time. You may not sell, transfer, or use Customer Data for any purpose other than
operating and marketing the Franchised Business. In the event of an approved sale of the
Franchised Business, to a new owner who will continue to operate the Franchised Business under
an agreement with us, you are require to transfer the Customer Data to us and we will transfer
the Customer Data to new owner, or we may require you, in our sole discretion, to transfer the
Customer Data directly to the new owner. At the expiration or termination of the Franchise
Agreement for any reason, you will promptly turn over to us the Customer Data and make no
further use of it for any purpose. Since your business relationship with customers is attributable
solely to the Marks and the goodwill associated with the Marks, all such business relationships
with all customers will revert to us and become our sole and exclusive property upon termination
or expiration of the Franchise Agreement.

All ideas, concepts, techniques, or materials concerning a Breadless, whether or not protectable
intellectual property and whether created by or for you or your owners or employees, must be
promptly disclosed to us and will be deemed to be our sole and exclusive property, part of the
system, and works made-for-hire for us. To the extent any item does not qualify as a “work
made-for-hire” for us, through the Franchise Agreement you assign ownership of that item, and
all related rights to that item, to us and must take whatever action (including signing assignment
or other documents) we request to show our ownership or to help us obtain intellectual-property
rights in the item.

ITEM 15
OBLIGATION TO PARTICIPATE IN THE
ACTUAL OPERATION OF THE FRANCHISE BUSINESS

You or fully-trained manager or a fully-trained assistant manager (the “Designated Manager”)
selected by you and approved by us, must participate personally in the direct operation of the
Franchised Business. We do not require that the designated owner or other persons who directly
or indirectly own an ownership interest in your business entity provide direct on-premises
supervision.

Each Designated Manager must successfully complete those portions of our initial training
program required for their positions in their entirety. We will provide initial training on the
operation of a Franchised Business. You must pay for all travel and living expenses which you
incur in connection with training. Training for up to two people is provided without additional
charge. If you replace your Designated Manager, your replacement Designated Manager has to
attend and satisfactorily complete our initial training program.

Certain individuals associated with your Franchised Business, including your owners, officers,
directors, partners, and your managers, executives, employees, and staff may be required to sign
nondisclosure and non-competition agreements the same as or similar to the Nondisclosure and
Non-Competition Agreement attached to the Franchise Agreement. We will be a third-party
beneficiary with the independent right to enforce the agreements.
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If you are a business entity, each of your owners that are active in the Franchised Business at any
time during the Term and any owner that has a beneficial ownership interest of 10% or more in
you, must personally guarantee, jointly and severally, your obligations under the Franchise
Agreement and agree to be personally bound by, and personally liable for the breach of, every
provision of the Franchise Agreement. This includes both monetary obligations and obligations
to take or refrain from taking specific actions or to engage or refrain from engaging in specific
activities. The form of your Unlimited Guaranty and Assumption of Obligations is attached to
the Franchise Agreement attached as Schedule 3.

ITEM 16
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

You must offer and sell only those goods and services which we have approved. You must also
offer all goods and services that we designate. All goods and services provided by you must be
presented in accordance with our System Standards. We may periodically change the required
and/or authorized products and services, and there are no limits on our right to do so. You must
promptly implement these changes and must discontinue selling any products or services that we
at any time decide to disapprove in writing.

You must use the Franchised Business premises only for operation of the Franchised Business
and for no other unrelated purpose.

Periodically, we may allow certain services or products that are not otherwise authorized for
general use as a part of the System to be offered locally or regionally based on factors, including
test marketing, your qualifications, and regional or local differences.

We do not place restrictions on you with respect to who may be a customer of your Franchised
Business.

You and all of your staff must present a clean, neat appearance and provide competent and
courteous service to customers at all times.

ITEM 17
RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION

THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the franchise and related agreements. You
should read these provisions in the agreements attached to this Disclosure Document.

Provision Section in franchise or Summary
other agreement

a. Length of the franchise
term

EA: Section 4.1 The initial term is 10 years.

b. Renewal or extension of _ . If you have substantially complied
the term FA: Section 4.2 with the Franchise Agreement,
you have the right to renew for
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Provision

Section in franchise or
other agreement

Summary

additional 10 year terms.

c. Requirements for
franchisee to renew or

extend

FA: Section 4.2

Written notice of intent to renew,
sign new franchise agreement and
release, pay renewal fee, refurbish
or remodel the premises, and
replace the equipment to be in
compliance with our then current
standards. The new franchise
agreement may contain terms and
conditions materially different
from those in your previous
franchise agreement, such as
different fee requirements and
territorial rights.

d. Termination by franchisee

FA: Section 16.1

You may terminate the Franchise
Agreement upon (1) our mutual
agreement; (2) non-renewal; (3) a
sale pursuant to the terms of this
Agreement; or (4) under any
ground permitted by law.

e. Termination by franchisor

without cause

Not Applicable

Not Applicable.

f. Termination by franchisor

with cause

FA: Section 16.2

We may terminate the Franchise
Agreement only if you default. If
we terminate the Franchise
Agreement following a default,
your interest in the franchise will
terminate.

g. “Cause” defined — curable

defaults

FA: Section 16.2.2

If a default arises from your
failure to comply with a
mandatory specification in the
Franchise Agreement or
Operations Manual, you can avoid
termination of the Franchise
Agreement if you cure the default
within 30 days of receiving our
notice of default, except for the
defaults that require cure in a
shorter time and non-curable
defaults. If a default arises from
your failure to maintain insurance,
you can avoid termination of the
Franchise Agreement if you cure
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Provision

Section in franchise or
other agreement

Summary

the default within 10 days of
receiving our notice of your
failure to maintain insurance. If a
default arises from your failure to
make payments due to us, you can
avoid termination of the Franchise
Agreement if you cure the default
within 5 days of receiving our
notice of default. If we terminate
the Franchise Agreement
following a default, your interest
in the franchise will terminate.

h. “Cause” defined — non-

curable defaults

FA: Section 16.2.1

We have the right to terminate the
Franchise Agreement without
giving you an opportunity to cure
if you: fail to timely establish,
equip and begin operations of the
franchised business; fail to
satisfactorily complete training;
fail to maintain all required
professional licenses, permits and
certifications for more than 5
business days; made a material
misrepresentation or omission in
the application for the franchise;
are convicted of or plead no
contest to a felony or other crime
or offense likely to affect the
reputation of either party or the
Franchised Business; after notice
to cure, fail to refrain from
activities, behavior or conduct
likely to adversely affect either
party or the Franchised Business;
use the Operations Manual, trade
secrets or other confidential
information in an unauthorized
manner; if required, fail to have
your owners, officers, directors,
managers, other executives,
employees and professional staff,
and other individuals having
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Provision

Section in franchise or
other agreement

Summary

access to trade secrets or other
confidential information sign
nondisclosure and non-
competition agreements or, if
requested, fail to provide us with
copies of all signed nondisclosure
and non-compete agreements;
abandon the Franchised Business
for 5 or more consecutive days;
surrender or transfer control of the
Franchised Business in an
unauthorized manner; fail to
maintain the Franchised Business
under the supervision of a
Designated Manager following
your death or disability; submit
reports on 2 or more separate
occasions understating any
amounts due by more than 2%;
are insolvent; misuse or make
unauthorized use of the Marks;
fail on 2 or more occasions within
any 12 months to submit reports
or records or to pay any fees due
us or any affiliate; violate on 2 or
more occasions any health, safety
or other laws or operate the
Franchised Business in a manner
creating a health or safety hazard
to customers, employees or the
public; take any action reserved to
us; fail to comply with applicable
law after notice; repeatedly breach
the franchise agreement or
comply with specifications; or
default under any other agreement
with us (or an affiliate) so that we
(or the affiliate) have the right to
terminate the agreement.

i. Franchisee’s obligations
on termination/non-

FA: Section 17.1

Pay amounts owed; return the
Operations Manual and Software
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Provision

Section in franchise or
other agreement

Summary

renewal

Program and return or destroy all
other materials; stop using Marks,
System and confidential
information; de-identify yourself
from us; cancel assumed names;
return to us any signs utilizing the
Marks; provide us with the names,
addresses, and telephone numbers
of all customers; assign to us your
telephone and facsimile numbers,
and e-mail and internet addresses,
websites, domain names, social
media sites and search engine
identifiers; assign your lease to us,
at our option; adhere to non-
competition provisions. Pay
liquidated damages. Upon our
request, refund deposits and fees,
and take such other actions to
ensure the orderly transition of the
business.

j.  Assignment of contract by
franchisor

FA: Section 18.1

No restriction on our right to
assign.

k. “Transfer” by franchisee —
defined

FA: Section 18.2

Includes any type of transfer of
the Franchise Agreement or assets
or any ownership change.

I.  Franchisor approval of
transfer by franchisee

FA: Section 18.2

You may not transfer your interest
in any of the items listed in (k)
above without our prior written
consent. If Franchisee is in
compliance with this Agreement,
Franchisor’s consent to such
transfer shall be conditioned upon
the satisfaction of the
requirements in FA Section 18.2

(@)-(m).

m. Conditions for franchisor
approval of transfer

FA: Section 18.2

Transferee qualifies; all amounts
due are paid in full; you are not in
default; the transferee complies
with training requirements;
transferee has received required
disclosure documents; then
current form of Franchise
Agreement signed; transferee
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Provision

Section in franchise or
other agreement

Summary

assumes remaining obligations
under your agreements; transfer
fee paid; assets have been
refurbished, remodeled or
replaced; lessor consent to lease
assignment, if necessary; Releases
signed; guaranty of performance
may be required; and right of first
refusal declined by us. (also seer
below).

n. Franchisor’s right of first
refusal to acquire
franchisee’s business

FA: Section 19

We can match any offer for your
business, except broker’s fees are
excluded. Cash may be
substituted for any form of
payment proposed.

0. Franchisor’s option to
purchase franchisee’s
business

FA: Section 17.4

Except as described in (n) above,
we do not have the right to
purchase your franchised
business; however, during the 30-
day period after the termination or
expiration of the Franchise
Agreement, we have the right to
purchase any assets of the
franchised business for book
value.

p. Death or disability of
franchisee

FA: Section 18.6

After the death or incapacity of an
owner of the franchisee, his or her
representative must transfer,
subject to the terms of the
Franchise Agreement, the
individual’s interest in the
franchise within 180 days of death
or incapacity or we may terminate
the Franchise Agreement.

g. Non-competition
covenants during the term
of the franchise

FA: Section 7.3

You, your owners, and your
officers, directors, executives,
managers, professional staff, and
employees are prohibited from:
attempting to divert any business
or customer of the Franchised
Business to a competitive
business or causing injury or
prejudice to the Marks or the
System; owning or working for a
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Provision

Section in franchise or
other agreement

Summary

competitive business.

Non-competition
covenants after the
franchise is terminated or
expires

FA: Section 17.2

May not offer services similar to
those offered by a, or solicitation
of past customers, for two years
within 25 miles of your former
Gigi Pip location or any other
Gigi Pip business.

Modification of the
agreement

FA: Sections 9.2, 22.7,
and 22.8

The Franchise Agreement can be
modified only by written
agreement between you and us.
We may modify the Operations
Manual without your consent if
the modification does not
materially alter your fundamental
rights.

Integration/merger clause

FA: Section 22.7

Only the terms of the Franchise
Agreement are binding (subject to
state law). Any representations or
promises outside of the disclosure
document and franchise
agreement may not be
enforceable. Nothing in this or in
any related agreement, however,
is intended to disclaim the
representations we made in the
franchise disclosure document
that we furnished to you.

Dispute resolution by
arbitration or mediation

FA: Section 23.9;
Schedules 2 and 3

You must mediate and arbitrate
claims against us (subject to
applicable state law).

Choice of forum

FA: Section 23.2;
Schedules 2 and 3

Any mediation, litigation or
arbitration must be pursued where
our headquarters are located
(subject to applicable state law).

w. Cho