FRANCHISE DISCLOSURE DOCUMENT
DOG HAUS WORLDWIDE, LLC
A California limited liability company
22 Central Court
Pasadena, California 91105
(626) 796-4287
Email: erik@doghaus.com
URL: www.doghaus.com

Dog Haus Worldwide, LLC, a California limited liability company, offers franchises for the operation of Dog
Haus Restaurants (“Dog Haus Restaurants”) that offer freshly prepared, cooked to order, high quality
proprietary gourmet hot dogs, sausages, hamburgers, chicken and plant-based food products accompanied by
our proprietary sauces and a variety of other related food products, side dishes and alcoholic and non-alcoholic
beverages for both on-premises and off-premises consumption. We offer the rights for 3 different franchises in
this Disclosure Document:

Fast Casual Restaurant Program. Under the Fast Casual Restaurant Program, you will sign a Franchise
Agreement to operate a single Dog Haus Fast Casual Restaurant. The total investment necessary to begin
operations of a single Dog Haus Fast Casual Restaurant ranges from approximately $315,525 to $543,900. This
includes $48,525 to $76,000 that must be paid to us or our affiliate.

Biergarten Restaurant Program. Under the Biergarten Restaurant Program, you will sign a Franchise Agreement
to operate a single Dog Haus Biergarten. The total investment necessary to begin operations of a single Dog Haus
Biergarten ranges from approximately $577,082 to $968,600. This includes $70,000 to $105,000 that must be paid
to us or our affiliate.

Area Development Program. Under the Area Development Program, we will assign you a defined area within
which you must develop and operate 2 or more Dog Haus Restaurants, which may include Dog Haus Fast Casual
Restaurants, Dog Haus Biergartens, Remote Kitchens or Dog Haus, Haus Markets. We offer franchise programs
for the development, sale and operation of Remote Kitchens and Dog Haus, Haus Markets under a separate

Disclosure Document. The total investment necessary to begin operations of a single Dog Haus Fast Casual
Restaurant under the Area Development Program ranges from approximately $340,525 to $631,900. This includes
$68,525 to $156,000 that must be paid to us or our affiliate. The total investment necessary to begin operations of
a single Dog Haus Biergarten under the Area Development Program ranges from approximately $602,082 to
$1,056,600. This includes $90,000 to $185,000 that must be paid to us or our affiliate.

This Disclosure Document summarizes certain provisions of your Franchise Agreement and other information in
plain English. Read the Disclosure Document and all accompanying agreements carefully. You must receive this
Disclosure Document at least 14 calendar days before you sign a binding agreement with, or make any payments
to the Franchisor or an affiliate in connection with the proposed franchise sale. Note, however, that no
government agency has verified the information contained in this document.

You may wish to receive your Disclosure Document in another format that is more convenient for you. To discuss
the availability of disclosures in different formats, contact Erik Hartung, 22 Central Court, Pasadena, California
91105; Telephone: 626-796-4287.
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The terms of your contract will govern your franchise relationship. Don’t rely on the Disclosure Document alone
to understand your contract. Read all of your contract carefully. Show your contract and this Disclosure
Document to an advisor, like a lawyer or accountant.

Buying a franchise is a complex investment. The information in this Disclosure Document can help you make up
your mind. More information on franchising, such as “A Consumer’s Guide to Buying a Franchise”, which can help
you understand how to use this Disclosure Document is available from the Federal Trade Commission. You can
contact the FTC at 1-877-FTC-HELP or by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington, DC
20580. You can also visit the FTC’s home page at www.ftc.gov for additional information. Call your state agency or
visit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

ISSUANCE DATE: APRIL 13,2021, AS AMENDED JULY 28, 2021
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to find
more information:

QUESTION

WHERE TO FIND INFORMATION

How much can I earn?

[tem 19 may give you information about outlet sales,
costs, profits or losses. You should also try to obtain this
information from others, like current and former
franchisees. You can find their names and contact
information in Item 20 or Exhibit K.

How much will I need to
invest?

Items 5 and 6 list fees you will be paying to the franchisor
or at the franchisor’s direction. Item 7 lists the initial
investment to open. Item 8 describes the suppliers you
must use.

Does the franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit I includes financial statements. Review
these statements carefully.

Is the franchise system stable,
growing, or shrinking?

[tem 20 summarizes the recent history of the number of
company-owned and franchised outlets.

Will my business be the only
Dog Haus business in my area?

Item 12 and the “territory” provisions in the franchise
agreement describe whether the franchisor and other
franchisees can compete with you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material litigation or
bankruptcy proceedings.

What's it like to be a Dog Haus
franchisee?

Item 20 or Exhibit K lists current and former franchisees.
You can contact them to ask about their experiences.

What else should I know?

These questions are only a few things you should look for.
Review all 23 Items and all Exhibits in this disclosure
document to better wunderstand this franchise
opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even if
you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change its
manuals and business model without your consent. These changes may require you to make
additional investments in your franchise business or may harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited group
of suppliers the franchisor designates. These items may be more expensive than similar items
you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a similar
business during the term of the franchise. There are usually other restrictions. Some examples
may include controlling your location, your access to customers, what you sell, how you market,
and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may
have to sign a new agreement with different terms and conditions in order to continue to operate
your franchise business.

When vour franchise ends. The franchise agreement may prohibit you from operating a similar
business after your franchise ends even if you still have obligations to your landlord or other
creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to register
before offering or selling franchises in the state. Registration does not mean that the state
recommends the franchise or has verified the information in this document. To find out if your
state has a registration requirement, or to contact your state, use the agency information in
Exhibit J.

Your state also may have laws that require special disclosures or amendments be made to
your franchise agreement. If so, you should check the State Specific Addenda. See the Table of
Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1.

Out-of-State Dispute Resolution. The Franchise Agreements requires you to
resolve disputes with us by litigation only in California. Out-of-state litigation may
force you to accept a less favorable settlement for disputes. it may also cost you
more to sue us in California than in your home state.

Spousal Liability. Your spouse must sign a document that makes your spouse
liable for all financial obligations under the franchise agreement even though your
spouse has no ownership interest in the franchise. This guarantee will place both
your and your spouse’s marital and personal assets, perhaps including your house,
at risk if your franchise fails.

Financial Condition. The franchisor’s financial condition, as reflected in its
financial statements (see Item 21), calls into question the franchisor’s financial
ability to provide services and support to you.

Certain states may require other risks to be highlighted. Check the “State Specific Addenda” (if
any) to see whether your state requires other risks to be highlighted.
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ITEM 1
THE FRANCHISOR, AND ANY PARENTS, PREDECESSORS AND AFFILIATES

Franchisor

Dog Haus Worldwide, LLC, a California limited liability company (“Franchisor”), was organized on March 7,
2018, and is the franchisor of Dog Haus Restaurants. To simplify the language in this Disclosure Document,
“Franchisor,” “we” and “us” means Dog Haus Worldwide, LLC. “You” or “Franchisee” means the business
entity, person or persons who sign the Franchise Agreement. The names and addresses of our agents for
service of process appear in Exhibit J to this Disclosure Document.

Franchisor’s Parents, Predecessors and Affiliates

This Disclosure Document is for the franchise offering of “Dog Haus Fast Casual Restaurants” and “Dog
Haus Biergartens”. We offer franchise programs for the development, sale and operation of “Dog Haus
Remote Kitchens” and “Dog Haus, Haus Markets” under a separate Disclosure Document, on terms which
may differ materially from the terms of this Disclosure Document. We have offered Dog Haus Fast Casual
Restaurants and Dog Haus Biergartens for sale since April 2018. We have offered our Remote Kitchens for sale
since January 2020. We have offered our Dog Haus, Haus Markets for sale since April 2021.

Our predecessor, Dog Haus International, LLC, a Delaware limited liability company (“DHI”) was organized
on January 22, 2013 and offered “Dog Haus Fast Casual Restaurants” and “Dog Haus Biergartens” franchises
for sale from May 18, 2013 until April 2, 2018. DHI’s affiliate, Dog Haus, LLC, a California limited liability
company (the “Operating Company”), was organized on August 17, 2010 and owned the trade name “Dog
Haus” and the “Dog Haus” trademarks, service marks, logos, commercial symbols and other intellectual
property until April 2, 2018. On April 2, 2018, DHI and the Operating Company closed a recapitalization
financing transaction with us under which DHI transferred all existing area development agreements,
franchise agreements, franchisee indebtedness, obligations and guarantees with Dog Haus franchisees and
other assets to us and the Operating Company transferred all of its right, title and interest to the Dog Haus
trademarks, service marks, logos, commercial symbols and other intellectual property to us. We assumed
responsibility as the “franchisor” for all existing Dog Haus area developers and franchisees and perform all
pre-opening and post-opening obligations under their area development agreements and franchise
agreements. We also assumed responsibility for all future franchising of Dog Haus Restaurants worldwide.
DHI does not offer or sell any additional franchises.

The Operating Company does not own or operate any Dog Haus Restaurants of the type being franchised.
Our affiliate, Dog Haus Tennessee, LLC, a California limited liability company (“DHW Tennessee”),
organized on August 23, 2018, owned and operated one “Dog Haus Biergarten” (the “Tennessee Restaurant”)
of the type being franchised located at 521 NW Broad Street, Murfreesboro, Tennessee, 37129, which DHW
Tennessee purchased from a former Dog Haus franchisee on August 31, 2018. The Tennessee Restaurant closed
in January 2020. Our affiliate, DH Covina, LLC, a California limited liability company (“DH Covina”), was
organized on January 9, 2020, and co-owns and manages the operations of one “Dog Haus Fast Casual
Restaurant” (the “Covina Restaurant”) of the type being franchised located at 2678 E Garvey Ave S, West
Covina, California 91791, which DH Covina reacquired from a former Dog Haus franchisee in November 2020.
Our affiliate, Pyramid Powder, LLC, a California limited liability company (“Pyramid Powder”), is
headquartered at 12251 Montague Street, Pacoima, California 91331 and is the Approved Supplier (as defined
in Item 8) for furniture and other items that you must purchase for your Franchised Restaurant. Pyramid
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Powder has never owned or operated a business of the type being franchised. Our affiliate Dog Haus
Management, LLC, a California limited liability company (“DHM”), organized on October 20, 2020 provides
management services for the Covina Restaurant and may provide project management services for Remote
Kitchen franchisees and/or management services to Dog Haus Restaurants in the future. DHM has never
owned or operated a business of the type being franchised. Neither we, the Operating Company, DHW
Tennessee, DH Covina, Pyramid Powder nor DHM have ever offered franchises in this business or in any
other line of business. We do not operate any Dog Haus Restaurants.

Neither we, DHI, the Operating Company, DHW Tennessee, DH Covina nor DHM conduct any other business
activities. We do not do business under any other names. We, DHI, the Operating Company, DHW Tennessee,
DH Covina and DHM are headquartered at 22 Central Court, Pasadena, California 91105. With these
exceptions, we have no parent companies, predecessors or affiliates.

Dog Haus Franchise

We, our predecessor and affiliates, have developed the Dog Haus system (“Dog Haus System”) for the
operation of Fast Casual restaurants (“Dog Haus Fast Casual Restaurants”), Biergarten restaurants (“Dog
Haus Biergartens”) and delivery-only commercial kitchens (“Dog Haus Remote Kitchens”) and Dog Haus,
Haus Markets (“Dog Haus, Haus Markets”) that offer freshly prepared, cooked to order, high quality gourmet
hot dogs, sausages, hamburgers, chicken and plant-based food products accompanied by our proprietary
sauces and a variety of other related food products, side dishes and alcoholic, where permitted by
applicable law and non-alcoholic beverages for both on-premises and off-premises consumption under the
trade name “Dog Haus” and other related trademarks, service marks, logos and commercial symbols, and
the trade dress used to identify Dog Haus Restaurants, including the unique and distinctive interior and
exterior building designs, color schemes, furniture, fixtures and accessories present in Dog Haus Restaurants
(collectively, the “Dog Haus Marks”).

This Disclosure Document is for the franchise offering of Dog Haus Fast Casual Restaurants and Dog Haus
Biergartens. We offer franchise programs for the development, sale and operation of Remote Kitchens and
Dog Haus, Haus Market under a separate Disclosure Document. We offer 3 separate franchises in this
Disclosure Document, although we may not necessarily grant you the opportunity to purchase under any of
these programs:

Fast Casual Restaurant Program

Under this program, you will sign a Franchise Agreement (Exhibit A) to operate a single Dog Haus Fast Casual
Restaurant at a location that you choose and that we accept (the “Franchised Location”). Dog Haus Fast Casual
Restaurants will be in leased spaces of approximately 1,300 — 1,600 square feet, will take orders at the counter
will have communal seating, and will have a limited selection of beer and wine available for purchase.

Biergarten Restaurant Program

Under this program, you will sign a Franchise Agreement (Exhibit A) to operate a single Dog Haus Biergarten
at the Franchised Location that you choose and that we accept. Dog Haus Biergartens will differ from Dog
Haus Fast Casuals Restaurants in a variety of features, including those listed below. Dog Haus Biergartens
will be in leased spaces of approximately 1,800 — 2,200 square feet, will be required to have (i) a minimum 24
beers on tap; (ii) a minimum of 8 seats at the bar; (iii) at least one bartender on duty at all times; (iv) a minimum
of 4 televisions; (v) cable/satellite television capability with multiple control boxes, including DirectTV boxes
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with Dog Haus TV boxes, PC Music boxes and Video Box; (vi) a patio with a minimum of 24 seats; (vii) open
or enclosed kitchens, depending on the layout of the premises; (viii) extended hours of operation; (ix)
glassware, a beer wheel and a dishwasher; (x) a wine kegerator with 2 taps; (xi) a server with a handheld POS
(xii) happy-hour pricing for food and beverages; (xiii) liquor; (ix) an additional freezer and ice molds to serve
liquor and (x) additional equipment. In addition, Dog Haus Biergartens may have brewery events, club
affiliations, video games, shuffleboard, board games, bocce ball, pool tables, corn hole or foosball. At our
discretion, you may be allowed to only serve beer and wine.

All references to a “Franchised Restaurant” in this Disclosure Document mean a Dog Haus Fast Casual
Restaurant and a Dog Haus Biergarten unless the context of its use indicates otherwise.

Area Development Program

Under this program, we will assign you a defined area (the “Development Area”) within which you, as an
area developer (“Area Developer”), must develop and operate a minimum of 2 Dog Haus Fast Casual
Restaurants and/or Dog Haus Biergartens (individually, the “Franchised Restaurant”, and collectively the
“Franchised Restaurants”) within a specified period of time. A Development Agreement may include Remote
Kitchens or Dog Haus, Haus Markets. We offer franchise programs for the development, sale and operation
of Remote Kitchens and Dog Haus, Haus Markets under a separate Disclosure Document. The Development
Area may be one city, one or more counties, or some other defined geographic area. You will sign an Area
Development Agreement (Exhibit B), that will describe your development area and your development
schedule and obligations. You and we will determine the Development Area and the number of Franchised
Restaurants that you will develop and operate before you sign your Area Development Agreement. You must
sign a separate Franchise Agreement for each Franchised Restaurant that you will open under the Area
Development Agreement. The Franchise Agreement for your first Franchised Restaurant will be in the form
attached as Exhibit A to this Disclosure Document and must be signed when you sign your Area Development
Agreement. The Franchise Agreements you will sign for your additional Franchised Restaurants will be our
then-current form of Franchise Agreement that we are then offering to new franchisees, which may contain
terms and conditions that are materially different from our current Franchise Agreement attached as Exhibit
A to this Disclosure Document. You will sign our then-current form of Franchise Agreement for each
Franchised Restaurant that you will develop after we accept the site for each Franchised Restaurant.

Competition

Our current business model for new franchises focuses on developing Dog Haus Fast Casual Restaurants in
leased spaces of approximately 1,300 — 1,600 square feet and developing Dog Haus Biergartens in leased spaces
of approximately 1,800 — 2,200 square feet. The typical Dog Haus Fast Casual Restaurant and Dog Haus
Biergarten Restaurant will be located on a major thoroughfare or in/or adjacent to a retail/shopping center or
in a strip mall. You will compete in the fast casual food business with various established independent local
restaurants and regional or national chain outlets specializing in the sale of hot dogs, sausages, hamburgers,
chicken and plant-based food products, both take-out service and full service, as well as with other restaurants
and take-out facilities selling all kinds of food or other specialty foods, including well-established national
chain outlets, other commercial kitchens and local businesses. Many restaurants specialize in hot dogs,
sausages, hamburgers, chicken and plant-based food products and competition in the restaurant business in
general and the fast casual food industry in particular is intense. In addition, competition for qualified
management and supervisors, skilled labor and unskilled labor for the restaurant industry is significant, which
may cause labor costs to be higher than average. The supply of suitable locations for restaurants and
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commercial kitchens is limited and is subject to increasing demand from other restaurant concepts and non-
restaurant retailers.

Special Industry Regulation

Federal, state and local jurisdictions have enacted laws, rules, regulations and ordinances that may apply to
the operation of your Franchised Restaurant, including those that (i) establish general standards, specifications
and requirements for the construction, design and maintenance of restaurant premises; (ii) regulate matters
affecting the health, safety and welfare of your customers, such as general health and sanitation requirements
for restaurants; employee practices concerning the storage, handling, cooking and preparation of food and
beverages; restrictions on smoking; availability of and requirements for public accommodations, including
restrooms; (iii) set standards pertaining to employee health and safety; (iv) set standards and requirements for
fire safety and general emergency preparedness; (v) govern the use of vending machines; (vi) control the sale
of alcoholic beverages; and (vii) regulate the proper use, storage and disposal of waste, insecticides, and other
hazardous materials. You should investigate whether there are regulations and requirements that may apply
in the geographic area in which you are interested in locating your Franchised Restaurant and should consider
both their effect and cost of compliance.

Dog Haus Fast Casual Restaurants must serve beer and wine and, at our option, certain Dog Haus Fast Casual
Restaurants will have the right to also serve liquor. Dog Haus Biergartens must serve beer, wine and liquor.
At our discretion, we may allow you to only sell beer and wine at your Dog Haus Biergarten. State alcoholic
beverage regulatory authorities administer and enforce laws and regulations that govern the sale of alcoholic
beverages. You are required to use your best efforts to obtain a beer and wine license. If you are a Dog Haus
Biergarten franchisee you are required to use your best efforts to obtain a license to sell liquor as well as beer
and wine at your Franchise Restaurant. You must comply with all applicable laws, rules and regulations in
your state and locality related to the sale of alcoholic beverages at your Franchised Restaurant.

In addition, you must comply with all local, state, and federal laws that apply to your Franchised Restaurant
including health, sanitation, no smoking, EEOC, OSHA, discrimination, employment, and sexual harassment
laws, including all requirements set forth in the Alcoholic Beverage Control Act and in the California Code of
Regulations, Title 4 with regard to the sale of alcoholic beverages. The Americans with Disability Act of 1990
(“ADA”) requires readily accessible accommodation for disabled people. The ADA requires any
accommodation necessary to provide access to goods, service, facilities, privileges, advantages or
accommodations to the public and may affect your building construction, site elements, entrance ramps, doors,
seating, bathrooms, etc. You must obtain all required real estate permits, licenses and operational licenses. You
must also comply with all menu and menu board labeling laws and rules requiring restaurant operators to
disclose certain calorie or other nutritional information about the foods they sell, including, for example, the
FDA’s Nutrition Labeling of Standard Menu Items in Restaurants and Similar Food Establishments Rule.
California law requires each food facility that meets specified criteria (which cover franchised outlets with at
least 19 other franchised outlets with the same name among certain other food facilities) to provide nutritional
information that includes, per standard menu item, the total number of calories, grams of saturated fat, grams
of trans fat, and milligrams of sodium and to have menu boards to include the total number of calories. In
California, local county health departments inspect restaurants and other retail food facilities to ensure
compliance with safe food handling practices and adequacy of kitchen facilities. Other states and cities may
have laws similar to these California laws.
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The Nutrition Labeling and Education Act (NLEA) sets regulations for food labeling, including nutritional
label standards, nutrient content claims, and health claims. NLEA applies to virtually all foods in the food
supply, including food served and sold in restaurants. While NLEA specifies a number of exemptions for
restaurants, there are many instances where a nutritional label is required. The Food and Drug
Administration’s Nutritional Labeling Guide for Restaurants and Other Retail Establishments provides answers to
commonly asked questions regarding the application of NLEA. The Health Care Reform Bills that became law
in March 2010 additionally contain provisions that require disclosure of nutrition and calorie information in
chains of more than 20 restaurants.

The Payment Card Industry Data Security Standard ("PCI") requires that all companies that process, store, or
transmit credit or debit card information maintain a secure environment. PCI applies to all organizations or
merchants, regardless of size or number of transactions, that accepts, transmits or stores any cardholder data.

You should consult with your attorney concerning these and other local laws and ordinances that may affect
your Franchised Restaurant.

ITEM 2
BUSINESS EXPERIENCE

André Vener - Marketing and Finance Partner

André Vener has been our Marketing & Finance Partner since April 2, 2018 and served DHI in that same
capacity since January 2013.He has been a member of Dog Haus, LLC in Pasadena, California, since August
2010. Mr. Vener has been a shareholder of Pyramid Powder headquartered in Pacoima, California, since
January 1, 2016. From August 2006 to February 2013, Mr. Vener was a partner of “redwhite+bluezz,” an
upscale restaurant and jazz club in Pasadena, California. From 2008 to December 31, 2015, Mr. Vener served
as Partner/Executive Producer for Pasadena Entertainment in Pasadena, California.

Quasim Riaz - Development Partner

Quasim Riaz has been our Development Partner since January 2019. He served as our Real Estate, Design and
Construction Partner from April 2, 2018 to January 2019 and has served DHI in that same capacity since
January 2013. He has been a member of Dog Haus, LLC in Pasadena, California, since August 2010. Mr. Riaz
has been a shareholder of Pyramid Powder headquartered in Pacoima, California, since June 2000. Since
November 2006, Mr. Riaz has been a founding partner in Kings Row Gastropub, a neighborhood restaurant
and bar located in Pasadena, California.

Hagop Giragossian - Operations and Culinary Partner

Hagop Giragossian has been our Operations and Culinary Partner since April 2, 2018 and served DHI in that
same capacity since January 2013. He has been a member of Dog Haus, LLC in Pasadena, California, since
August 2010. Mr. Giragossian has been a shareholder of Pyramid Powder headquartered in Pacoima,
California, since June 2000. Since November 2006, Mr. Giragossian has been a founding partner in Kings Row
Gastropub, a neighborhood restaurant and bar located in Pasadena, California.
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Christopher “CJ]” Ramirez — Marketing Director

Mr. Ramirez has served as our Marketing Director since April 2, 2018 and served DHI in that same capacity
since August 2013. From January 2013 to August 2013, Mr. Ramirez was a self-employed marketing consultant
in Pasadena, California. From January 2004 to January 2013, Mr. Ramirez served as an Account Director and
Vice President at Artime Group in Pasadena, California.

Erik Hartung — Director of Development

Mr. Hartung has served as our Director of Development since September 2019. He previously served as our
Director of Real Estate from January 2019 to September 2019. He served as our Director of Franchise
Development from April 2, 2018 to January 2019 and served DHI in that same capacity from November 1, 2015
to January 2019. From February 2015 to October 2015, Mr. Hartung served as a Fine Wine Specialist for Palm
Bay International in Los Angeles, California. From February 2007 to February 2015, Mr. Hartung worked as a
Sales Representative for Southern Wine & Spirits in Pasadena, California.

Keith Gertler — Operations Manager

Mr. Gertler has served as our Operations Manager since April 2, 2018 and served DHI in that same capacity
since May 2017. From June 2014 to May 2017, Mr. Gertler served as Director of Operations for Coastal Business
Group in Inland Empire, California. From February 2009 to July 2014, Mr. Gertler served as Bar Manager for
Morton’s Steakhouse in New Orleans, Louisiana and Los Angeles, California.

Bruce Olandt — Director, Design and Construction

Mr. Olandt has served as our Director of Design and Construction since April 2, 2018 and served DHI in that
same capacity since February 2015. Mr. Olandt has served as Principal of Olandt Design Group in Pasadena,
California since February 2015.

Razmig Mahrouk — Director of Operations

Mr. Mahrouk has served as our Director of Operations since April 2020. Mr. Mahrouk served as our Operations
Manager from April 2, 2018 to April 2020 and served DHI in that same capacity from August 2015 to April 2,
2018.

ITEM 3
LITIGATION

No litigation is required to be disclosed in this Item.

ITEM 4
BANKRUPTCY

No bankruptcy is required to be disclosed in this Item.
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ITEM 5
INITIAL FEES

Single Fast Casual/Biergarten

You must pay us an initial franchise fee (the “Initial Franchise Fee”) of $40,000 when you sign your Franchise
Agreement (Exhibit A) for your single Fast Casual or Biergarten Restaurant, when you sign your Franchise
Agreement (Exhibit A).

Area Development Program

You must pay us a development fee (the “Development Fee”) of $20,000 for each Franchised Restaurant you
will develop under an Area Development Agreement, other than your first Franchised Restaurant, when you
sign the Area Development Agreement (Exhibit B) for a minimum of 2 Franchised Restaurants. You must sign
the Franchise Agreement for your first Franchised Restaurant and pay us an Initial Franchise Fee of $40,000
when you sign the Area Development Agreement. When you sign a Franchise Agreement for each subsequent
Franchised Restaurant you will develop, you must pay us an Initial Franchise Fee of $35,000 for each
subsequent Franchised Restaurant; however, we will credit $15,000 of your Development Fee against the Initial
Franchise Fee for each subsequent Franchised Restaurant (not to exceed a credit of $15,000 for any single
Franchised Restaurant), so you will only have to pay us $20,000 when you sign a Franchise Agreement for
each subsequent Franchised Restaurant.

Initial Purchases from Our Affiliate
Before you open your Franchised Restaurant for business, you must purchase designated furniture, trash can
caddies, trash cans, lighting fixtures, menu boards and ad boxes for your Franchised Restaurant from our

affiliate, Pyramid Powder. We estimate that the cost of these items will be approximately $30,000 - $69,500.

Refunds, Different Fees and Financing

The Initial Franchise Fee, Development Fee and the amounts paid for your purchases from Pyramid Powder
are fully earned by us when paid and are not refundable under any circumstances. We use the proceeds from
Initial Franchise Fees to defray a portion of our expenses in connection with the sale and establishment of
franchises, such as: (i) costs related to developing and improving our services; (ii) expenses of preparing and
registering this Disclosure Document; (iii) legal fees; (iv) accounting fees; (v) costs of obtaining and screening
franchisees; and (vi) general administrative expenses. We may reduce, finance, defer or waive the Initial
Franchise Fee or Development Fee if and when we determine, it is warranted by a unique or compelling
situation. We generally do not provide financing for the Initial Franchise Fee or Development Fee. We may do
so if and when we determine, it is warranted by a unique or compelling situation.

[THE REMAINDER OF THIS PAGE IS LEFT INTENTIONALLY BLANK.]
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ITEM 6

OTHER FEES !
Name Of Fee Amount Due Date Remarks
Royalty Fee? 6% of “Gross Sales” Tuesday of each “Gross Sales” includes all revenue from

week on the Gross
Sales of your
Franchised
Restaurant during
the immediately
preceding week.

your operations. Gross Sales do not
include bona fide refunds paid to
customers, sales or use taxes actually
paid to governmental authorities or the
retail price of any coupons, gift
certificates and vouchers when they are
redeemed.

Marketing, Creative &
Technology Fee

Currently, 2% of Gross Same as Royalty
Sales Fee.

The Marketing, Creative & Technology
Fee that you pay the Marketing,
Creative & Technology Fund is in
addition to the 1% of Gross Sales that
you must spend on local marketing. We
may adjust the amount of the
Marketing, Creative & Technology Fee
upon 90 days’ prior written notice, not
to exceed 3.5% of Gross Sales.

Local Marketing
Expenditure

1% of Gross Sales or Each quarter.
$3,750 per calendar
quarter, whichever is
greater.

In addition to the Marketing, Creative &
Technology Fee, if you are opening a
Dog Haus Fast Casual Restaurant or a
Dog Haus Biergarten Restaurant, you
must spend 1% of Gross Sales or $3,750
per calendar quarter, whichever is
greater, on local marketing. This
amount is not paid to us. If you fail to
spend 1% of Gross Sales or $3,750 per
calendar quarter, whichever is greater,
on local marketing, on the last day of
each calendar quarter, you must pay the
Marketing, Creative & Technology
Fund the difference between the
amount that you actually spent and the
greater of 1% of your Gross Sales or
$3,750 per calendar quarter. We may
adjust the amount of the Local Store
Marketing Expenditure upon 90 days’
prior written notice, not to exceed 3% of
Gross Sales.
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Name Of Fee

Amount

Due Date

Remarks

Cooperative Marketing
Fees

As determined by us
and 50% or more of the
participating Dog Haus
Restaurants in the
Cooperative Marketing
Program, at least .5% of
Gross Sales but not to
exceed 2% of Gross
Sales.

As we designate.

You must contribute to the Cooperative if
we establish a Cooperative Marketing
Program in the Marketing Coverage Area
where your Franchised Restaurant is
located. Your contributions will be
credited against your local marketing
expenditures.

Virtual Branded Products | $5,000 per brand Before and after the | If your Franchised Restaurant offers the
Marketing Expenditure launch of eachnew | Virtual Branded Products, you must
Virtual Branded spend at least $5,000 marketing each new
Product your Virtual Branded Product your Franchised
Franchised Restaurant offers. This amount is not paid
Restaurant offers, to us.
which will vary
depending on the
Virtual Branded
Product launched.
Plan Review Fee $1,500 On demand You must use a licensed architect

approved by us to prepare plans for your
Franchised Restaurant. We recommend
that you use our architect. If you choose to
use a different architect, he or she must be
licensed and approved by us and you
must pay us a $1,500 plan review fee
directly to our architect.

Late Charge

$200 plus 1-1/2% per
month on the amount
outstanding per month,
not to exceed the
maximum interest rate
allowed by law, from
the date payment was
due until paid in full. 2

Continues to accrue
until paid.

Payable if any check, draft, electronic or
other payment is unpaid because of
insufficient funds or if any sums due to us
are not paid promptly when due.

Additional Pre-Opening
Initial Training Fee

$3,500 per additional
trainee plus our
respective
transportation costs,
food, lodging and
similar costs, including,
for us, the expenses for
up to 2 round trip
flights, 2 hotel rooms
and 2 rental vehicles,
and a $45 per diem

On demand

We will provide an initial training
“Pre-Opening Initial
Training Program”) for up to 2
supervisorial or managerial personnel

program (the

you select. If you send more than 2 people
to the Training
Program, you must pay this Additional
Pre-Opening Initial Training Fee per week
per additional trainee.

Pre-Opening Initial
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Name Of Fee

Amount

Due Date

Remarks

each of our
representatives who
provide training.

Additional Post-Opening
Initial Training Fee

$1,500 per week for
each trainee who
attends Additional
Post-Opening Initial
Training Programs for
you, plus our
transportation costs,
food, lodging and
similar costs, including
the expenses for up to 2
round trip flights, 2
hotel rooms and 2
rental vehicles, and a
$45 per diem for each of
our representatives
who provide training.

On demand

If, following the opening date of a
Franchised Restaurant, you request us to
provide additional Training
Programs for replacement
supervisorial or managerial personnel,
you must pay this Post-Opening Initial

Initial
new or

Training Fee.

Additional Post-Opening
Training Program Fee

$400 per day for each of
our representatives
who provide
Additional Post-
Opening Training
Programs, plus our
transportation costs,
food, lodging and
similar costs, including
the expenses for up to 2
round trip flights, 2
hotel rooms and 2
rental vehicles, and a
$45 per diem for each of
our representatives
who provide training.

On demand

We may require your general manager,
you and other supervisorial or managerial
personnel to attend additional and
remedial training programs, at our
discretion.

Post-Opening On-Site
Assistance

$45 per diem for each of
our representatives
who provide training,
plus our
representatives’
transportation costs,
food, lodging and
similar costs, including
the expenses for up to 2
round trip flights, 2
hotel rooms and 2
rental vehicles.

On demand

We will provide you with up to a 4-person
opening assistance team to assist you for
up to 5 days before and 5 days after the
opening date of your first Franchised
Restaurant.
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Name Of Fee Amount Due Date Remarks

Manual Replacement Fee | $500 On demand Payable if you misplace the Manuals or
fail to return them to us upon demand.

Inspection Fee $500 per re-inspection On demand Payable if we must revisit your
Franchised Restaurant for an inspection
after you have already been notified of
any deficiency or  unsatisfactory
condition.

Insurance Amount of unpaid On demand Payable if you fail to maintain required

premiums and our out
of pocket costs.

insurance coverage and we elect to obtain
coverage for you.

Transfer Fee $17,500 Before transfer Payable if you transfer/assign your

(Franchise Agreement) Franchise Agreement.

Transfer Fee $17,500 Before transfer Payable if you transfer/assign your Area

(Area Development Development Agreement.

Agreement)

Renewal Fee $5,000 When you delivera | This $5,000 renewal fee will be in lieu of

(Franchise Agreement) renewal notice tous | the Initial Franchise Fee payable when
for your Franchise you renew your Franchise Agreement.
Agreement.

Renewal Fee $10,000 When you delivera | This $10,000 renewal fee will be payable

(Area Development
Agreement)

renewal notice to us
for your Area
Development
Agreement.

when you renew your Area Development
Agreement.

Non-Cash Payment
System

All costs associated
with non-cash payment
systems.

As incurred

You must accept debit cards, credit cards,
stored value gift cards or other non-cash
payment systems we specify.

Default Reimbursement

Our costs and expenses
from your default.

Within 5 days after
you cure your
default or on
demand if the
default is not cured.

Payable if you default under your
Franchise Agreement.

Audit

Cost of audit (estimated
to be $1,000 - $5,000)
plus interest at the
highest rate allowed by
law, which is currently
10% in California (not
to exceed 18%) 2

On demand

Payable if an audit shows an
understatement of 3% of Gross Sales or
more.

Interim Management Fee

To be determined

As incurred

Payable if you are in default under your
Franchise Agreement and we elect to
assume interim management of your
Franchised Restaurant during the
pendency of any cure period or in lieu of
immediately terminating your Franchise
Agreement.

Gross-Up Fees

Varies with
circumstances

On demand

To ensure that we receive a full 6% of
Gross Sales as a Royalty Fee that is due,
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Name Of Fee

Amount

Due Date

Remarks

you must pay us, whether in arrears, in
advance, in a lump sum or in the same
manner that you pay us Royalty Fees, the
amount of all taxes we must pay on
revenue we earn or collect based upon
your use of our intellectual property or
other intangibles or based upon the
existence of your Franchise Agreement.

Sanitation and Food

Cost of

the inspection

On demand

We may, in our sole discretion, contract

Safety Audits with a third party to conduct sanitation
and food safety audits during the term of
your Franchise Agreement.

New Product and Reasonable cost of As incurred If you propose to purchase any goods or

Supplier Testing inspection and actual materials from a supplier that we have not

cost of testing; $1,000
must be paid as a
deposit before facility

previously approved, we have the right to
require an inspection of the supplier’s
facilities and testing of samples we

inspection. designate. You must pay us a fee equal to
the reasonable cost of the inspection and
the actual cost of the test.

Annual Conference Fee $500 Upon demand at You must pay us a Franchise Conference
least 30 days before | Fee to reimburse us for a portion of our
the date of the direct costs to provide the Annual
Annual Franchise Franchise Conference, whether or not you
Conference. attend the conference.

Relocation Fee $5,000 When we approve You must obtain our consent to the

your request to
relocate your
Franchised
Restaurant.

relocation of your Franchised Restaurant.

Relocation Assessment

An amount equal to the
Royalty Fees you paid
for your original
Franchised Restaurant
during the last
preceding calendar
year plus an additional

On demand.

If we consent to a relocation of your
Franchised Restaurant, you secure the
new Franchised Location and open your
replacement Franchised Restaurant at the
new Franchised Location within 12
months from the date we approve the new
Franchised Location. If you fail to do so,

10%. we can bill you for the Relocation
Assessment as described in this chart.
Lease Compliance Fee $10,000 On demand If you, due to your own fault, neither

obtain your Landlord’s agreement to
include the provisions in Section 5.2 of the
Franchise Agreement in your Lease, nor
obtain your Landlord’s execution of the
Option to Obtain Lease Assignment, then
you must pay us the sum of $10,000 as
damages.
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Name Of Fee

Amount

Due Date

Remarks

Lease Negotiation Fee

$1,500

On demand

If you request our consent for you to
execute a Lease containing modified
versions of the provisions in Section 5.2 of
the Franchise Agreement, or to execute a
modified version of the Option to Obtain
Lease Assignment, then you must
reimburse us upon demand for our
reasonable attorneys’ fees incurred to
review, revise and/or negotiate any
changes made to those provisions and/or
to the Option to Obtain Lease
Assignment.

Management Fee

2% of Gross Sales

Weekly.

Payable if DHM provides you with
ongoing management services.

Private Offering Fee
(Franchise Agreement
and Area Development

$10,000 or such greater
amount as is necessary
to reimburse us for our

Before offering.

Payable for each proposed private
offering of securities, partnership or other
ownership interests in Franchisee and is

Agreement) reasonable costs and in addition to any Transfer Fee under any
expenses with Franchise Agreement and/or Area
reviewing the proposed Development Agreement.
offering.

Administrative $100 for the first On demand. Administrative Assessments are levied to

Assessments violation, $200 for the reimburse us for our administrative
second violation and efforts to process your reporting
$300 for the third and violations.
each subsequent
violation.

NOTES:

1. Unless otherwise noted, all fees are uniformly imposed by and payable to us by electronic funds
transfer or other automatic payment mechanism we designate and are non-refundable. (Franchise Agreement,
Section 4.6).

2. Interest begins from the date of the underpayment. (Franchise Agreement, Section 4.5).

3. If state or local law in the state in which the Franchised Restaurant is located prohibits or restricts in

any way your ability to pay and our ability to collect Royalty Fees or other amounts due to us based on revenue
derived from the sale of alcoholic beverages at the Franchised Restaurant, we will reset the amount of the
Royalty Fees or other sums payable to us and redefine Gross Sales to exclude the payment of Royalty Fees on
revenue derived from the sale of alcoholic beverages to an amount that will have the same basic economic
result for both you and us.

\\Prolaw1\ shares\ Documents\ CD\ 18500-17\ 2532647_2.docx
2021 DOG HAUS WORLDWIDE FDD - CALIFORNIA - PEA #1
(FAST CASUAL AND BIERGARTEN)

7/28/2021

13



ITEM 7
ESTIMATED INITIAL INVESTMENT

SINGLE DOG HAUS FAST CASUAL RESTAURANT

YOUR ESTIMATED INITIAL INVESTMENT

AMOUNT TO WHOM
METHOD OF WHEN
TYPE OF EXPENDITURE PAYMENT IS TO
LOW HIGH PAYMENT DUE BE MADE

BUILD-OUT COSTS

Utility Deposits, Fees & Licenses ! $2,000 $5,000 Cash As Incurred | City, County, State

Pre-Construction Cost (Architect, $10,000 $18,000 As Arranged As Incurred | Dog Haus Approved

Plans, Permits)? Suppliers

Leasehold/Construction 3 $125,000 $180,000 As Arranged As Incurred | Dog Haus Approved
Suppliers

FURNITURE, FIXTURES,

EQUIPMENT & SIGNAGE

Exterior Signage, Artwork; Graphics $5,000 $22,000 As Arranged As Incurred | Dog Haus Approved

& Interior Signage Suppliers

POS System and Software; Back $15,500 $18,900 As Arranged As Incurred | Dog Haus Approved

Office Computer; Printer and Suppliers

Related Hardware and Software;

Sound System; Televisions*

As A Asl Dog Haus A

Equipment/Smallwares; Hood $50,000 $85,000 s Arranged s Incurred og Haus pproved
Suppliers

OTHER

Designated Furniture; Trash Can $8,525 $36,000 As Arranged Before Pyramid Powder

Caddies & Trash Cans; Menu Opening

Boards & Ad Boxes; Drink Station;

Railing

Opening Inventory $7,500 $9,000 As Arranged Before Dog Haus Approved

Opening Suppliers

Beer & Wine/Liquor License $1,500 $7,000 Lump Sum Before Governmental

Costs ® Opening Agencies and
Professional Services
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AMOUNT TO WHOM
METHOD OF WHEN
TYPE OF EXPENDITURE PAYMENT IS TO
LOW HIGH PAYMENT DUE BE MADE
Grand Opening Marketing ¢ $12,500 $17,500 As Arranged 30 Days Dog Haus Approved
Before Suppliers
Opening
and 7 days
following
opening
Franchised Location $12,000 $40,000 Cash At Signing Landlord
(Security Deposit and 3 Month’s (non-
Rent) 7 refundable)
Insurance - Liability & Workers’ $5,000 $8,000 Cash Annual Insurance Carriers
compensation (initial deposit) Premium,
paid in full
Before
Opening
Legal Fees/Organizational Expenses $3,000 $7,500 Cash AsIncurred | Legal & State
8
Training Expenses $3,000 $5,000 As Arranged As Incurred | Airlines, Hotels,
(Travel and Living Expenses) ° Restaurants
Initial Franchise Fee 10 $40,000 $40,000 Cash At Signing Us
ADDITIONAL FUNDS $15,000 $45,000 Cash As Incurred | Dog Haus Approved
(3 months) 1112 Suppliers &
Employees
GRAND TOTAL * $315,525 $543,900
SINGLE DOG HAUS BIERGARTEN
YOUR ESTIMATED INITIAL INVESTMENT
AMOUNT TO WHOM
METHOD OF WHEN
TYPE OF EXPENDITURE PAYMENT IS TO
LOW HIGH PAYMENT DUE BE MADE
BUILD-OUT COSTS
Utility Deposits, Fees & Licenses ! $2,000 $5,000 Cash As Incurred | City, County, State
Pre-Construction Cost $10,000 $20,000 As Arranged As Incurred | Dog Haus
(Architect, Plans, Permits) 2 Approved Supplier
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AMOUNT TO WHOM
METHOD OF WHEN
TYPE OF EXPENDITURE PAYMENT IS TO
LOW HIGH PAYMENT DUE BE MADE
Leasehold/Construction 3 $250,000 $325,000 As Arranged As Incurred | Dog Haus
Approved Supplier
FURNITURE, FIXTURES,
EQUIPMENT & SIGNAGE
Exterior Signage, Artwork; Graphics $17,500 $35,100 As Arranged AsIncurred | Dog Haus
& Interior Signage Approved
Suppliers
POS System and Software; Back $15,082 $19,000 As Arranged Before Dog Haus
Office Computer, Printer and Related Opening Approved
Hardware and Software * Suppliers
$100,000 $140,000 As Arranged As Incurred | Dog Haus
Equipment/Smallwares and Hood Approved
Suppliers
Beer System 13 $14,000 $31,000 As Arranged Before Dog Haus
Opening Approved
Suppliers
Televisions and Sound System $10,500 $18,500 As Arranged Before Dog Haus
Opening Approved
Suppliers
OTHER
Designated Furniture; Trash Can $30,000 $65,000 As Arranged Before Pyramid Powder
Caddies & Trash Cans; Menu Boards Opening
& Ad Boxes; Drink Station; Railing
Opening Inventory $15,000 $25,000 As Arranged Before Approved
Opening Suppliers
Beer & Wine/ Liquor License Costs ° $2,500 $107,000 | As Arranged Before Governmental
Opening Agencies and
Professional
Services
Grand Opening Marketing ¢ $12,500 $17,500 As Arranged 30 Days Dog Haus
Before Approved
Opening Suppliers
and 7 days
following
opening
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AMOUNT TO WHOM
METHOD OF WHEN
TYPE OF EXPENDITURE PAYMENT IS TO
LOW HIGH PAYMENT DUE BE MADE
Franchised Location $32,000 $52,000 Cash At Signing Landlord
(Security Deposit and 3 Month’s (non-
Rent) ” refundable)
Insurance — Liability & Workers’ $5,000 $10,000 Cash Annual Insurance Carriers
compensation (initial deposit) Premium,
paid in full
Before
Opening
Legal Fees/Organizational Expenses ® $3,000 $7,500 Cash As Incurred | Legal & State
Training Expenses $3,000 $6,000 As Arranged As Incurred | Various Vendors
(Travel and Living Expenses) °
Initial Franchise Fee 10 $40,000 $40,000 Cash At Signing Us
ADDITIONAL FUNDS $15,000 $45,000 Cash As Incurred | Dog Haus
(3 months) 1112 Approved
Suppliers &
Employees
GRAND TOTAL * $577,082 $968,600
AREA DEVELOPMENT AGREEMENT
YOUR ESTIMATED INITIAL INVESTMENT
(2—5DOG HAUS FAST CASUAL RESTAURANTS)
AMOUNT TO WHOM
METHOD OF WHEN
TYPE OF EXPENDITURE PAYMENT IS TO
LOW HIGH PAYMENT DUE BE MADE
INITIAL INVESTMENT TO OPEN 1t UNIT
Initial Investment 1%t Dog Haus Fast $315,525 $543,900 See Above See Above See Above
Casual Restaurant
Development Fees 10 $20,000 $80,000 Cash At Signing Us
Additional Legal Fees 8 $5,000 $8,000 Cash As Incurred | Legal & State
GRAND TOTAL © $333,025 $616,900
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AREA DEVELOPMENT AGREEMENT

YOUR ESTIMATED INITIAL INVESTMENT

(2—5 DOG HAUS BIERGARTENS)

AMOUNT METHOD OF WHEN TO WHOM
TYPE OF EXPENDITURE PAYMENT I
o NDITU LOW HIGH PAYMENT DUE TO Bl\]/i[ 1\1: AD:

INITIAL INVESTMENT TO OPEN 1st UNIT
Initial Investment 1%t Dog Haus $577,082 $968,600 See Above See Above See Above
Biergarten
Development Fees 10 $20,000 $80,000 Cash At Signing Us
Additional Legal Fees 8 $5,000 $8,000 Cash As Incurred | Legal & State
GRAND TOTAL ©2 $602,082 $1,056,600

Unless otherwise noted, all fees are uniformly imposed by and payable to us by electronic funds transfer or
other automatic payment mechanism we designate and are non-refundable. You authorize us to debit from
your designated primary business checking or savings operating account for each week any funds due and
payable to us for royalty fees and all other sums that you owe to us or our affiliate. These estimated initial
expenses are our best estimate of the costs you may incur in establishing and operating your Dog Haus
Restaurant. The factors underlying our estimates may vary depending on several variables, and the actual
investment you make in developing and opening your Dog Haus Restaurant may be greater or less than the
estimates given in this disclosure document depending upon the location of your Franchise, and current
relevant market conditions. Your costs may vary depending on factors such as the degree to which you follow
our methods and procedures, your management skills, your business experience and capabilities, local and
economic conditions, the local market for our products and services, the prevailing wage rates, competition,
and sales levels reached during your initial phase of business operations. All expenses payable to third parties
are non-refundable, except as you may arrange for utility deposits and other payments. We currently do not
offer financing for any purpose, but reserve the right to do so in the future. Please see Item 10 for further
information. We do not guarantee your note, lease or other obligation.

1. This category includes equipment, security deposits, sales tax deposits or bonds, business licenses
fees, sewer hookup charges, and utility deposits. The figures provided exclude any special connection and/or
tap fees, EDD or sales taxes, which are based on projected sales.

2. These estimates include costs for space plan layout, design, architectural, kitchen, mechanical,
electrical, plumbing and related drawings, engineering, testing, permit expediter, and city permits and fees.
You must use a licensed architect approved by us to prepare plans for your Franchised Restaurant. We
recommend that you use our architect. If you choose to use a different architect, he or she must be licensed
and approved by us and you must pay a $1,500 plan review fee directly to our architect.

3. These estimates are for the costs incurred for project and construction management and construction
and remodeling a location to conform to our current standards, including a general contractor’s fee;
contractor’s insurance; materials and supplies; tools; labor and subcontractor fees; and other costs to construct
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leasehold improvements that conform to our standards. You must perform or have performed any
construction, remodeling, or additions necessary to cause the premises to conform to applicable Federal, state,
county, city, local laws, ordinances, codes, rules and regulations and meet our requirements for the layout
design, construction, fixturization, equipment and installation, and the trade dress appearance of a Franchised
Restaurant. Construction and remodeling costs vary widely depending upon the location, design, the
condition and configuration of existing services and facilities such as air conditioning, electrical and plumbing,
lease terms and the local real estate market. These estimates presume that you will receive a “vanilla shell”
from your landlord. For purposes of these estimates, a “vanilla shell” includes leased premises with one
restroom built to local code specifications in a location specified in the tenant improvement plans for your Dog
Haus Restaurant; (2) sheet-rocked, taped and painted walls; (3) concrete floor, broom clean; (4) grease
interceptor; (5) 200-40 amp low voltage electrical service distributed to local code specifications; (6) fluorescent
4’ x 2’ lighting fixtures with usually one fixture per 150-200 square feet; (7) HVAC system distributed at one
ton per 175-200 square feet depending upon local climate conditions and use, generally with a gas heating
system and an electrical air conditioning system; (8) fire sprinklers per local code specifications distributed
throughout the premises designed for retail use; and (9) water, gas, cable and telephone service stubbed to the
rear of the premises. If you do not receive a “vanilla shell” from your landlord, your leasehold construction
costs may substantially exceed these estimates. These estimates do not include demolition expenses.

4. The estimates provided are the cost to purchase a computerized cash accounting and POS system (see
Item 11), including installation and monthly service fees for your first 3 months of operation. Your costs may
vary. We require you to use approved hardware. Currently, we use a FOCUS POS System, including the Dog
Haus Suite of Tools, a dashboard portal for location sales and operation reports; support plans and handheld
terminals. The FOCUS POS system is available from FOCUS, the only supplier we currently approve. The cost
to install a FOCUS POS System in a Dog Haus Fast Casual Restaurant is $8,770. The cost to install a FOCUS
POS System in a Dog Haus Biergarten is $13,656. In addition to the installation costs for a Dog Haus Fast
Casual Restaurant or Dog Haus Biergarten, you also must pay a $160 monthly service fee for help desk
services, menu programming, web reporting and a mobile point of sale application. You must accept online
orders through our mobile application. You must pay OLO, the company that provides the online ordering
service through our mobile application, a $200 one-time set up fee and $105 monthly service fee and a $.50
dispatch delivery fee per order. You must pay LevelUp, the company that manages our mobile application, a
$149 monthly subscription fee and a $75 monthly support fee, and a $.02 transaction fee. We have the right to
change POS systems and mobile applications at any time upon 90 days’ notice.

5. Dog Haus Fast Casual Restaurants must serve beer and wine and, at our option, certain Dog Haus
Fast Casual Restaurants will have the right to also serve liquor. All Dog Haus Biergartens must serve beer,
wine and liquor. At our discretion, a Dog Haus Biergarten may only serve beer and wine. Beer and wine
license costs will generally range $1,500 - $7,000. If you are operating a Dog Haus Biergarten or if we decide
that you should serve liquor at your Dog Haus Fast Casual Restaurant, your liquor license costs could range
from $1,000 - $100,000, depending upon the state in which your Dog Haus Restaurant will be located.
However, you may have to pay an amount that is substantially higher for a beer and wine license or liquor
license. You must check with your local alcoholic beverage licensing authority to determine the cost of your
beer, wine and liquor license.

6. At least 60 days before the opening of your Franchised Restaurant, you must submit a grand opening
marketing plan (“Grand Opening Plan”) to us, which outlines your proposal for grand opening marketing
and promotion of your Franchised Restaurant. You must obtain our written consent to the Grand Opening
Plan before you implement it. You must modify the Grand Opening Plan as we request, and, thereafter, you
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may not make any substantial changes to the Grand Opening Plan without our advance written consent. You
must, during the period beginning 30 days before the scheduled opening of your Franchised Restaurant and
continuing for 7 days after your Franchised Restaurant opens for business, spend $12,500 - $17,500 to conduct
grand opening marketing and promotion per the Grand Opening Plan approved by us. We may designate a
different time period for you to conduct the Grand Opening Plan upon 90 days’ prior written notice. Within
30 days of the opening date of your Franchised Restaurant, you must submit evidence to us of the grand
opening expenditures. In addition, you must give away Haus Dogs free-of-charge from open until close on
the first day of your grand opening promotion for the Free Haus Dog promotional event.

7. These estimates assume that your location will be a leased, unimproved, unfinished retail store-type
unit. The estimates are based on the assumption that the premises will be rented and that the landlord will
require a security deposit. Each landlord has its own requirements and some landlords may require 1 month’s
rent as a security deposit. A typical Franchised Restaurant will be located in a densely populated suburban or
urban area on a major thoroughfare or adjacent to or part of a suburban or urban shopping center or strip mall.
Dog Haus Fast Casual Restaurants will be in leased spaces of approximately 1,300 — 1,600 square feet. Monthly
lease payments for Dog Haus Fast Casual Restaurants usually range from $6,000 to $10,000 per month. Dog
Haus Biergartens will be in leased spaces of approximately 1,800 - 2,200 square feet. Monthly lease payments
for Dog Haus Biergartens usually range from $8,000 to $13,000 per month. Lease costs will vary widely
depending on factors including the location and size of the premises and the prevailing pricing, terms and
conditions of leasing. These estimates assume a security deposit equal to 1 month’s rent and rent for 3 months.

8. This estimate includes legal review and negotiation of the proposed lease for the Franchised
Restaurant and accounting assistance in setting up your books. Additional Legal Fees in the Area Development
chart above reflects additional legal costs you may incur as a result of signing an Area Development
Agreement.

9. This estimate includes the cost of sending your Principal Owner and General Manager and other
supervisorial or managerial personnel you select to attend our Pre-Opening Initial Training Program. You
must arrange and pay all costs of transportation, food, lodging and similar costs for your employees who
attend our Pre-Opening Initial Training Program. Although we do not charge a tuition fee for the Pre-Opening
Initial Training Program, you will be solely responsible for any salaries and wages for your employees while
attending the Pre-Opening Initial Training Program. This estimate does not include the pre-opening training
salaries for your General Managers and employees at the Franchised Restaurant or the cost of 2 round trip
flights, 2 hotel rooms and 2 rental vehicles and the $45 per diem for each of our representatives who provide
training.

10. The Initial Franchise Fee and the Development Fee are described in Item 5 of this Disclosure
Document. The Initial Franchise Fee and the Development Fee are not refundable.

11. The estimates provided above include estimated employee wages, 3 months of inventory (including
Franchised Restaurant equipment, beverage ingredients and food products), facility expenses, opening cash,
and any other miscellaneous required expenses you will incur before opening and through the first 3 months
of operations. These estimates do not take into account the finance charges, interest and related costs you may
incur if any portion for the initial investment is financed or all other recurring monthly operating expenses.
These amounts are the minimum recommended levels to cover operating expenses, including employees’
salaries for 3 months. However, we cannot guarantee that those amounts will be sufficient. Additional working
capital may be required if sales are low or fixed costs are high. The disclosure laws require us to include this
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estimate of all costs and expenses to operate your Franchise during the “initial phase” of your business, which
is defined as a 3 month period or longer period if “reasonable for the industry.” We are not aware of any
established longer “reasonable period” for the restaurant industry, so our disclosure covers a 3 month period.

12. To develop these estimates, we relied on the Operating Company’s experience in opening and
operating the Company-Owned Restaurant in California and our experience as a franchisor in the restaurant
industry. We also relied on our franchisees’ experience opening and operating Franchised Restaurants, a
majority of which are in California, if and to the extent that they shared this information with us. You should
review these estimates carefully with a business advisor before making any decision to purchase the franchise.

13. The Beer System includes faucets, towers, trunk lines, coolers, foam-on-beer detectors, glycol power
pack, drip trays, blowers, regulators, glass rinsers and related equipment.

14. The Initial Investment for one Dog Haus Fast Casual Restaurant and one Dog Haus Biergarten is taken
from the first 2 charts above, titled Estimated Initial Investment, Single Dog Haus Fast Casual Restaurant and
Estimated Initial Investment Single Dog Haus Biergarten, respectively.

ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Except as described below, you have no obligation to purchase or lease from us or from suppliers approved
by us or according to specifications we issue:

Dog Haus Approved Suppliers.

You may only use suppliers that we have accepted and approved (“Approved Suppliers”) because they have
demonstrated to us their ability to supply products and services for Franchised Restaurants meeting our
specifications as to brand names, models, contents, manner of preparation, ingredients, quality, freshness,
compliance with governmental standards and regulations, reliability with respect to delivery and consistency
in the quality of their products or services. We will provide you with our Manuals and various supplemental
bulletins and notices that will contain the specifications, standards and restrictions on your purchase of
products and services. Upon request, we will furnish to you a list of Dog Haus Approved Suppliers that we
may update from time to time. You must operate your Franchised Restaurant in strict compliance with the
standard procedures, policies, rules and regulations contained in the Manuals. All “Dog Haus Branded
Products”, “Dog Haus Proprietary Products”, “Virtual Branded Products” and “Non-Proprietary Products”
designated by us for use and sale at or from the Franchised Restaurant must be purchased from Dog Haus
Approved Suppliers. “Dog Haus Branded Products” are products that bear any of the Dog Haus Marks,
including products that are prepared, sold and/or manufactured in strict accordance with our, methods,
standards and specifications, including pre-packaged food and beverage products, clothing, souvenirs and
novelty items. One of our Approved Suppliers, Impossible Foods, Inc. has agreed to permit select Dog Haus
franchisees to participate in an optional program under which the franchisees will offer prepared Impossible
Foods’ products and Impossible Foods’ frozen and refrigerated food products from the franchisees’ Dog Haus
Restaurants through third party Food Delivery Services.

Dog Haus Proprietary Products.

You must serve all and only the products we authorize (“Dog Haus Authorized Products”). We may provide
you with our proprietary hot dogs, sausages, hamburgers, chicken and plant-based food products, sauces,
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marinades, branded products and proprietary beverages, food products, packaging and products that are
produced or manufactured according to our trade secrets, proprietary recipes, specifications and/or formulas
(collectively, the “Dog Haus Proprietary Products”). You must buy Dog Haus Proprietary Products only from
us, our affiliates or our Dog Haus Approved Suppliers. Currently, we, our affiliates and our Dog Haus
Approved Suppliers are the only approved suppliers of Dog Haus Proprietary Products. We will not be
obligated to reveal our trade secrets or the recipes, specifications and/or formulas of Dog Haus Proprietary
Products to you or any third party. You must purchase, use, and maintain in stock a sufficient amount of Dog
Haus Authorized Products and Dog Haus Proprietary Products to operate your Franchised Restaurant.
During the fiscal year ended December 31, 2020, we did not derive any revenue from required franchisee
purchases or leases.

Pyramid Powder is a Dog Haus Approved Supplier and is the only approved supplier for certain furniture
and equipment for your Franchised Restaurant. Pyramid Powder will derive a profit from these sales to our
franchisees. André Vener, Quasim Riaz, and Hagop Giragossian, our members listed in Item 2, own Pyramid
Powder. Pyramid Powder’s total revenue in 2020 was $830,540.43. Pyramid Powder earned $240,586.65 or
28.97% of its revenue from sales to our franchisees in 2020. The source of this information is the financial books
and records of Pyramid Powder.

Approximately 70 - 75% of your start-up expenses and 70 - 80% of your ongoing expenses, will be for purchases
from Dog Haus Approved Suppliers or purchases according to our specifications.

Virtual Branded Products.

You may also provide a variety of food products (“Virtual Branded Products”) under various names, logos
and commercial symbols we select for sale and delivery to customers of online food ordering platforms by
Food Delivery Services. You may only sell the Virtual Branded Products from your Franchised Restaurant
through online food ordering platforms offered by Food Delivery Services. The Virtual Branded Products will
be branded to online customers under the name “The Absolute Brands Powered by Dog Haus” or the
individual virtual brand name we designate for the Virtual Branded Products. Customers will place their
orders for Virtual Branded Products online with the Food Delivery Service they choose for the food they want
delivered. The Food Delivery Service will then transmit the order to your Franchised Restaurant for
preparation, pick up the order at your Franchised Restaurant and deliver the food to the customer for a fee
established by the Food Delivery Services which may range from 13% to 30% of each customer’s total order.
If you choose to sell the Virtual Branded Products from your Franchised Restaurant, you must sell all Virtual
Branded Products we designate unless we agree otherwise in writing. All Virtual Branded Brands Products
must be sold under the names we designate and must be prepared strictly in accordance with our recipes,
methods, standards, and specifications. You may not remove any Virtual Branded Product from your menu
without our written consent. You may not sell any Virtual Branded Products to any customer for the purpose
of resale by the customer. Your menu of Virtual Branded Products may vary depending upon region, market
size and other factors which affect your ability to sell the Virtual Branded Products. We may change the menu
of Virtual Branded Products from time to time and authorize tests from region to region or within regions.
You must, upon receipt of notice from us, add, delete or update any Virtual Branded Products according to
the instructions contained in our notice. You will have 30 days after receipt of written notice in which to fully
implement any menu change. You must cease selling previously approved Virtual Branded Products within
30 days after receipt of notice that those products are no longer authorized. You will have full responsibility
for all orders of Virtual Branded Products sent to your Franchised Restaurant for fulfillment, including (i) the
preparation and packaging of all orders on a timely basis and in a professional manner in accordance with our

\\Prolaw1\ shares\ Documents\ CD\ 18500-17\ 2532647_2.docx
2021 DOG HAUS WORLDWIDE FDD - CALIFORNIA - PEA #1
(FAST CASUAL AND BIERGARTEN)

7/28/2021

22



standards and specification for Virtual Branded Products; (ii) compliance with all applicable laws in the
fulfillment of the orders, (iii) compliance with the fulfillment requirements of each order; and (iv) performance
of all of your obligations under your Franchise Agreement and any other agreements with us or our affiliates.
Currently, you are not required to offer the Virtual Branded Products, but we reserve the right to require all
franchisees to offer the Virtual Branded Products in the future.

Non-Proprietary Products.

We may designate certain non-proprietary food products, condiments, beverages, raw materials, fixtures,
furnishings, equipment, uniforms, supplies, paper goods, menus, packaging, forms, customer comment cards,
POS Systems, computer hardware, software, modems and peripheral equipment and other products, supplies,
services and equipment, other than Dog Haus Proprietary Products or Virtual Branded Products, that you
may or must use or sell at your Franchised Restaurant (“Non-Proprietary Products”). You may use, offer or
sell only those Non-Proprietary Products that we expressly authorize. You will purchase Non-Proprietary
Products from Dog Haus Approved Suppliers. Each supplier we approve must comply with our usual and
customary requirements regarding insurance, indemnification, and non-disclosure, and satisfy us that it will
supply products meeting our specifications (which may include particular brand names, model, contents,
quality, freshness and compliance with governmental standards), reliably deliver consistent quality products
or services, and meet any other requirements we determine is in the best interest of the Dog Haus System. We
may limit items to a particular brand or brands set by us.

Delivery Services.

You must offer third-party delivery service from your Restaurant through of online food ordering platforms
offered by Food Delivery Services that we approve. Customers will place their delivery orders online with the
Food Delivery Service they choose for the food they want delivered. The Food Delivery Service will then
transmit the order to your Franchised Restaurant for preparation, pick up the order at your Franchised
Restaurant and deliver the food to the customer for a fee established by the Food Delivery Services which may
range from 13% to 30% of each customer’s total order.

Equipment & Fixtures.

You must purchase and install, at your expense, all fixtures, furnishings, equipment (including a point-of-sale
cash collection system), décor, and signs as we direct. You may not install on or about your Franchised
Restaurant any merchandise, furnishings, interior or exterior décor items, supplies, fixtures, equipment or
utensils unless they have been approved by us in writing. You must purchase these items from a Dog Haus
Approved Supplier.

Computer Equipment and Merchant Services Provider.

You must purchase, lease or license all computer hardware and software designated by us for the Franchised
Restaurant at your expense. You must maintain and update all computer hardware and software as required
by us. Currently, FOCUS is our only approved supplier for POS equipment, including the Dog Haus Suite of
Tools, a dashboard portal for location sales and operation reports; support plans and handheld terminals.
Currently, Beacon Merchant Solutions is our only approved supplier for merchant processing services, which
will assist you with your payment processing needs. We have the right to change POS systems and merchant
service providers at any time upon 90 days’ notice. (See Item 11).
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On-Line Ordering.

You must accept online orders through our mobile application. Currently, OLO is our only approved supplier
of our online ordering mobile application and LevelUp is our only approved supplier authorized to manage
our mobile application. We have the right to change mobile applications at any time upon 90 days’ notice. (See
Item 11).

Approval of Suppliers.

If you wish to procure any items from a supplier other than us or a Dog Haus Approved Supplier, you must
obtain our approval. You must identify the proposed supplier, its name and address, and the item(s) you
desire to purchase from that supplier. We may require you to deliver a sample of their product. Our
specifications and standards for supplier approval are generally available upon written request. If product
specifications for the item are not in the Manuals, we will furnish the general, but not manufacturing,
specifications for Non-Proprietary Products to you at your request. We may condition our approval on the
supplier agreeing in writing not to disclose any confidential information regarding us or our operations, to
comply faithfully with our specifications for the items it sells, to sell any materials bearing our marks only to
our franchisees, and on the supplier demonstrating to our reasonable satisfaction that it is able to supply
commodities meeting our specifications on a continuing basis, and that the supplier is, and will continue to
be, of good standing in the business community with regard to its financial soundness and the reliability of its
product and service. We also have the right to require, as a condition of approval, that our representatives are
permitted to inspect the supplier’s facilities and that you deliver to us and/or to an independent, certified
laboratory designated by us, all information, specifications and samples that we reasonably designate for
testing. You must pay us a fee not to exceed the reasonable cost of the inspection and the actual cost of the test.
In addition to product testing, a facility audit may be required. You will be responsible for any additional costs
and expenses associated with the inspection of the facility. We will use our good faith efforts to notify you of
our decision within 60 days after we receive your request for approval and all requested back-up information.
You may not use a supplier unless we notify you of our approval in writing. We may revoke a supplier’s
approval for failure to comply with our requirements and specifications. We will disapprove or withdraw our
approval of any supplier by written notice to you.

Rebates.

We may, from time to time, receive rebates from Dog Haus Approved Suppliers based on the aggregate
volume of items ordered. You will not be entitled to receive any portion of these rebates. We do not currently
receive rebates based on purchases by franchisees. In addition, we may negotiate certain arrangements
(including price terms) for the purchase of certain items, such as logoed paper products and cups with
suppliers. We do not provide material benefits to franchisees (for example, renewal or granting additional
franchises) based upon their purchase of particular products or services or use of particular suppliers. There
are currently no purchasing or distribution cooperatives for the System. Through an agreement with one of
our approved beverage suppliers, we receive a flat fee rebate of $2,000 per Restaurant, upon opening of that
Restaurant. During the fiscal year ended December 31, 2020, we received a total of $4,000 in rebates from that
approved beverage supplier, which were contributed to the Marketing Fund. Through an agreement with
Impossible Foods, Inc., in the fiscal year ended December 31, 2020, we received an incentive of $4,200 to market
the sale of the Impossible Burger, all of which was spent in media outlets.
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Insurance.

You must obtain and maintain throughout the term of your Franchise Agreement the types and amounts of
insurance required by us and you must provide us with proof of coverage and Certificates of Insurance for all
policies of insurance. You must obtain workers’” compensation insurance with limits in compliance with your
state law and employer’s liability insurance with $1,000,000 combined single limit coverage, as well as any
other insurance that may be required by statute or rule of the state in which your Franchised Restaurant is
located or operated. Additionally, you must obtain: (i) comprehensive general liability insurance and product
liability insurance with limits of $1,000,000 per occurrence and $2,000,000 aggregate coverage including the
following: broad form contractual liability and personal injury coverage (employee and contractual inclusion
deleted) insuring us and you against all claims, suits, obligations, liabilities and damages, including attorneys'
fees, for actual or alleged personal injuries or property damage relating to the Franchised Restaurant business,
provided that the required amounts may be modified periodically by us to reflect inflation or future experience
with claims; (ii) automobile liability insurance on company vehicles, including owned, hired and non-owned
vehicle coverage, with a combined single limit of at least $1,000,000; (iii) loss of income insurance (in an amount
sufficient to cover the continuing license fee and other fees due under the Franchise Agreement for a period
of at least 12 months); (iv) rental value insurance (in an amount sufficient to cover the rents and other fees due
the landlord and/or merchants’ association under the lease, if any, during any period of business interruption
or inability to operate the Franchised Restaurant) or any greater amounts of insurance as required by the lease
for the Franchised Restaurant’s premises; (v) employment practices liability insurance; and (vi) additional
insurance and types of coverage as required by the terms of any lease for the Franchised Restaurant premises,
including an umbrella policy with limits of $1,000,000 to $3,000,000. We reserve the right to change our
insurance requirements during the term of your Franchise Agreement, including the types of coverage and
the amounts of coverage, and you must comply with those changes. If you do not obtain any insurance as
required, we have the right (but not the obligation) to purchase insurance on your behalf and you must
reimburse us for our costs related to the purchase of insurance.

Company Store.

DHI has registered the Internet domain name http://doghausstore.com/ (the “Company Store”) and has
established a website using this domain name. As described in Item 1, DHI has assigned all of its assets to us.
The Company Store will serve as the primary source for Dog Haus Franchisees” purchases of promotional Dog
Haus Branded Products. All promotional Dog Haus Branded Products available at the Company Store may
not be duplicated or purchased elsewhere. Currently, Clayton Kendall is the only Approved Supplier of Dog
Haus Branded Products.

Credit Cards.

You are required to honor all credit, charge, courtesy and cash cards approved by us in writing. To the extent
you store, process, transmit or otherwise access or possess cardholder data in connection with selling Dog
Haus Authorized Products, you are required to maintain the security of cardholder data and adhere to the
then-current Payment Card Industry Data Security Standards (“PCI DSS”), currently found at
www.pcisecuritystandards.org for the protection of cardholder data throughout the Term of your Franchise
Agreement. You are responsible for the security of cardholder data in the possession or control of any of
subcontractors you engage to process credit cards. All subcontractors must be identified to and approved by
us in writing prior to sharing cardholder data with the subcontractor. You must, if requested to do so by us,
provide appropriate documentation to us to demonstrate compliance with applicable PCI DSS requirements
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by you and all identified subcontractors.

Gift Cards, Loyalty, CRM, Social Media Software, Online and Mobile Ordering Programs.

You may not create or issue any gift certificates or gift cards and may only sell gift certificates or gift cards that
have been issued by us that are accepted at all Franchised Restaurants. You must participate in all gift
certificate and/or gift card administration programs as we may designate from time to time. You must use our
approved gift card vendor. Currently, Valutec is our only Approved Supplier for gift cards. You must pay
Valutec a $25 one-time set up fee, a $5 monthly fee and fee of $.018 per gift card transaction. We have the right
to change gift card suppliers at any time upon 90 days’ notice. You must honor all coupons, gift certificates,
gift cards and other programs or promotions we direct. You must fully participate in all guest loyalty or
frequent customer programs now or in the future adopted or approved by us. You must not issue coupons or
discounts of any type for use at the Franchised Restaurant except as approved by us in writing. In addition,
you must purchase, enroll in or subscribe to, as applicable, all CRM, social media analytics and online and
mobile ordering software or programs that we designate. We may change the designated suppliers of these or
similar services in our discretion. You must change, purchase or subscribe to the additional programs or
software, as applicable, after we give you notice to do so.

Audio and Video Selection.

You must use PC Music, a computer based, on-demand music, video, and AV provider of music for your
Franchised Restaurant, and must play only the music and music selections that we approve. You must use
Dog Haus TV, our television program for your Franchised Restaurant. You must install the equipment
necessary to receive and play approved audio and video.

There are no restrictions as to whom you may sell the goods or services.

ITEM 9
FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the Franchise Agreement and other agreements. It will
help you find more detailed information about your obligations in these agreements and in other items of
this Disclosure Document.

Disclosure Document

Obligation Section(s) In Agreements Item
a. Site selection and Sections 5.1 — 5.3 of the Franchise Agreement; Items 8, 11 and 16
acquisition/lease Sections 5.1-5.2 of the Area Development
Agreement
b. Pre-opening purchases/leases Sections 5.1 — 5.3 of the Franchise Agreement; Item 5 and 16
Article 5 of the Area Development Agreement
c. Site development and other pre- Sections 5.3 and 5.4 of the Franchise Agreement; Items 7, 11 and 16
opening requirements Article 2, Article 6 and Exhibit A of the Area
Development Agreement
d. Initial and ongoing training Sections 6.1 and 6.2 of the Franchise Agreement Items 6 and 11
e. Opening Section 5.4 of the Franchise Agreement Item 11
f. Fees Sections 4.1-4.6,4.9,5.2,5.5,6.1,69,72-75,7.11, | Items5, 6 and 7

7.29,14.4.7,15.7, 16.7, 17.2, 19.6 of the Franchise
Agreement; Sections 4.1, 4.2,5.4,5.5,84,9.4.7,15.5
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http://doghausstore.com/
http://www.pcisecuritystandards.org

Obligation

Section(s) In Agreements

Disclosure Document
Item

and Exhibit A of the Area Development
Agreement

g. Compliance with standards and
policies/Manuals

Article 7 and Section 15.1 of the Franchise
Agreement; Section 6.2 and Article 16 of the Area
Development Agreement

Item 11

h. Trademarks and proprietary
information

Article 9 of the Franchise Agreement; Articles 7
and 8 of the Area Development Agreement

Items 11, 13, and 14

i. Restrictions on products/services
offered

Sections 8.1 — 8.3 of the Franchise Agreement;
Section 6.2 of the Area Development Agreement

Items 8 and 16

j. Warranty and customer service Section 7.22 of the Franchise Agreement Not Applicable
requirements

k. Territorial development and sales | Sections 2.1, 2.2, 2.5, 2.6 and 6.1 of the Area Item 12

quotas Development Agreement

1. Ongoing product/service Sections 7.4,7.5,7.7-7.11,7.13,8.1-8.3 and 10.5 Item 16

purchases

of the Franchise Agreement

m. Maintenance, appearance and
remodeling requirements

Sections 5.3, 7.16, 7.17, 7.22, 7.24 and 7.25 of the
Franchise Agreement

Items 7 and 16

n. Insurance

Article 13 of the Franchise Agreement

Items 8 and 16

0. Marketing

Article 10 of the Franchise Agreement

Items 6, 11 and 13

p- Indemnification

Section 18.4 of the Franchise Agreement; Section
14.4 of the Area Development Agreement

Items 6, 12 and 17

q. Owner’s participation/ Section 7.14 of the Franchise Agreement Item 15

management/staffing

r. Records and reports Sections 12.1 — 12.4 and 12.6 of the Franchise Item 6
Agreement

s. Inspections and audits Sections 7.7 and 12.3 of the Franchise Agreement Item 6

t. Transfer Sections 14.2 — 14.6 of the Franchise Agreement; Items 6 and 17
Sections 9.2 — 9.5 and Article 10 of the Area
Development Agreement

u. Renewal Sections 3.2-3.4 of the Franchise Agreement; Items 6 and 17

Article 3 of the Area Development Agreement

v. Post-termination obligations

Article 17 of the Franchise Agreement; Sections
12.2 - 12.3 of the Area Development Agreement

Items 6 and 17

w. Non-competition covenants Sections 15.2 — 15.4 and 15.8 of the Franchise Item 17
Agreement; Sections 13.2, 13.3 and 13.7 of the Area
Development Agreement

x. Dispute resolution Article 19 of the Franchise Agreement; Article 15 Item 17

of the Area Development Agreement

y. Taxes & Permits

Sections 4.6, 4.9, 5.3, 7.17, 12.2.3 and 12.3 of the
Franchise Agreement

Items1and 7

z. Computer hardware Section 7.9 of the Franchise Agreement Item 16
and software
Other: aa. Security Interest Section 4.8 of the Franchise Agreement Item 10
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ITEM 10
FINANCING

We do not offer direct or indirect financing. We will not guarantee your note, lease, or obligation.

ITEM 11
FRANCHISOR'’S ASSISTANCE, MARKETING, COMPUTER SYSTEMS, AND TRAINING

Except as listed below, we are not required to provide any assistance to you.

Before Opening

We have the following obligations to you before you open your Franchised Restaurant for business:

1. Site Selection Assistance. We will provide you with our site criteria that include the factors we

consider in accepting Franchised Restaurant locations, such as general location and neighborhood, traffic
patterns, parking, size, physical characteristics of existing buildings and lease terms. Upon locating a proposed
site, you must submit in writing certain information we request in the form we prescribe. (Franchise
Agreement, Section 5.1). You are solely responsible for selection of the proposed site of your Franchised

Restaurant, which will be subject to our review and acceptance. After you sign your Franchise Agreement,
you must identify one or more sites that meet our then current standards and specifications and submit the
site to us for approval. We will notify you in writing whether the site is accepted or rejected within about 30
days after we receive all of the information we require to evaluate the site If you are purchasing the site for
your Franchised Restaurant, you must submit the purchase contract to us for acceptance at least 15 days before
you sign it and provide us with a fully signed copy within 15 days of the closing of the purchase transaction.
You must identify the site for your Franchised Location within 90 days after you sign your Franchise
Agreement and obtain a fully executed Lease for the site no later than 180 days after you sign your Franchise
Agreement. (Franchise Agreement, Section 5.1). You must open your Franchised Restaurant within one year
after you sign your Franchise Agreement. We will not unreasonably withhold our consent to your request for

additional time to open your Franchised Restaurant. (Franchise Agreement, Section 5.4). If you and we fail to
agree on a site within the required time limit, we can terminate your Franchise Agreement. (Franchise
Agreement, Section 16.2.14).

2. Site Design Assistance. We will provide you with a copy of our specifications for the décor and layout

of a Franchised Restaurant and the required fixtures, equipment, furnishings, décor, trade dress and signs.
You are responsible for the costs of preparing architectural, engineering and construction drawings and site
and space layout and exterior signage plans. You must use a licensed architect approved by us to prepare
plans for your Franchised Restaurant. We recommend that you use our architect. If you choose to use a
different architect, he or she must be licensed and approved by us and you must pay a $1,500 plan review fee
directly to our architect. You are responsible for the cost of construction and remodeling of your Franchised
Restaurant. (Franchise Agreement, Section 5.3).

3. Manuals. After you sign your Franchise Agreement, we will loan you 1 copy of our Operations
Manual, which may consist of 1 or more manuals (“Manuals”) to use during the term of your Franchise
Agreement by hard copy or via the intranet. The Manuals contain our standard operational procedures,
policies, rules and regulations with which you must comply. We may, from time to time, update or change the
Manuals in our sole discretion. (Franchise Agreement, Section 6.5). Our Manuals currently contain 451 pages.
You will be given the opportunity to review the Manuals before you sign your Franchise Agreement. You
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must operate your Franchised Restaurant in compliance with the terms of your Franchise Agreement and the
Manuals. You will exercise day-to-day control over all operations, activities and elements of the Dog Haus
Restaurant, including over your employees. The various requirements, restrictions, prohibitions, specifications
and procedures of the Dog Haus System with which you must comply under the Franchise Agreement and
the Manuals constitute standards to which you must adhere when exercising your control over the day-to-day
operations of your Dog Haus Restaurant consistent with our policies. (Franchise Agreement, Section 7.1).

4. Pre-Opening Initial Training Program. We will provide our (“Pre-Opening Initial Training
Program”) at our corporate office or other Dog Haus Restaurant or location that we designate, or through a

virtual communication platform designated by us, for your Principal Owner and your General Manager or
other supervisorial or managerial personnel. (Franchise Agreement, Section 6.1).

5. Dog Haus Approved Suppliers. We will designate our Dog Haus Approved Suppliers for you after
we sign your Franchise Agreement. All Dog Haus Branded Products, Dog Haus Proprietary Products, Virtual
Branded Products and Non-Proprietary Products that we designate for use and sale at or from your Franchised
Restaurant must be purchased from Dog Haus Approved Suppliers. (Franchise Agreement, Section 8.1).

6. Virtual Training. We may provide any or all portions of the Pre-Opening Initial Training Program
and/or pre-opening on-site opening assistance remotely over a virtual communication platform designated by
us. (Franchise Agreement, Section 6.8).

Post-Opening Obligations

We have the following obligations to you during the operation of your Franchised Restaurant:

1. On Site Opening Assistance. We will provide on-site training and assistance for up to 5 days before
and 5 days after your first Dog Haus Restaurant opens to the public. (Franchise Agreement, Section 6.4). We
do not provide on-site opening assistance for you or your affiliates” subsequent Franchised Restaurants or if
you sign a renewal Franchise Agreement.

2. Consultation. We may provide regular consultation and advice to you in response to inquiries from
you regarding administrative and operating issues that you bring to our attention. We may make
recommendations that we deem appropriate to assist your efforts. However, you will establish all
requirements, consistent with our policies, regarding (i) employment policies, hiring, firing, training, wage
and hour requirements, record keeping, supervision, and discipline of employees; (ii) the individuals to whom
you will offer and sell your products and services; and (iii) the suppliers from whom you obtain any products
or services used in or at the Dog Haus Restaurant for which we have not established Dog Haus Approved
Suppliers. (Franchise Agreement, Section 6.6).

3. Additional Post-Opening Training Programs. We may provide additional and refresher training
programs (“Additional Post-Opening Training Programs”) for new or replacement supervisorial or
managerial personnel. (Franchise Agreement, Section 6.3).

4. Additional Post-Opening Initial Training Programs. We may provide additional Initial Training
Programs for new or replacement supervisorial and managerial personnel. (Franchise Agreement, Section
6.2).
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5. Products. We will designate Dog Haus Branded Products, Dog Haus Proprietary Products, Virtual
Branded Products and Non-Proprietary Products that you may or must stock and promote. (Eranchise
Agreement, Section 8.3).

6. Inspections. We may examine your Franchised Restaurant to confer with your supervisorial or
managerial employees, inspect and check operations, food, beverages, furnishings, interior and exterior décor,
supplies, fixtures and equipment, and determine whether your Franchised Restaurant is being operated in

accordance with your Franchise Agreement, Dog Haus System and the Manuals. (Franchise Agreement,
Section 6.7).

7. Pricing Guidelines. We may provide pricing guidelines for Dog Haus Authorized Products, subject
to Applicable Law. (Franchise Agreement, Section 7.11).

8. Manuals. We will continue to provide you with access to our Manuals during the term of your
Franchise Agreement which may include audio, video, computer software, other electronic media and/or
written materials. We may, from time to time, update or change the Manuals in our sole discretion. (Franchise
Agreement, Section 6.5).

9. Dog Haus Marks and Dog Haus System. We will permit you to use the Dog Haus Marks and the Dog
Haus System during the term of your Franchise Agreement. (Franchise Agreement, Section 2.1).

10. Confidential Information. We will provide you with access to our confidential information during
the term of your Franchise Agreement. (Franchise Agreement, Section 11.1).

11. Toll Free Telephone Number. We may now or in the future establish a toll free telephone number
for the purpose of accepting and confirming customer orders nationwide, customer service, and customer

follow-up and satisfaction surveys. If we establish a toll free number, you must comply with our procedures
for implementing the nationwide service as we specify in the Manuals or otherwise in writing. (Franchise
Agreement, Section 6.10).

12. Virtual Training and Inspections. We may provide all or any portions of the Post-Opening Additional
Initial Training Programs, Additional Training Programs, post-opening on-site opening assistance, post-
opening consultations and/or post-opening inspections remotely over a virtual communication platform
designated by us. (Franchise Agreement, Section 7.8).

Length of Time to Open Your Franchised Restaurant

You must identify a site for your Franchised Restaurant within 90 days after you sign your Franchise
Agreement, deliver a fully executed copy of the Lease to us within 180 days after you sign your Franchise
Agreement, and you must open your Franchised Restaurant for business within one year after signing your
Franchise Agreement, unless we agree otherwise. (Franchise Agreement, Sections 5.1 and 5.4). A Franchised
Restaurant usually opens for business within 12 months after you sign your Franchise Agreement. Factors that
may affect the length of time between signing of a Franchise Agreement and opening for business include the
time necessary to: identify a location that we will accept; obtain any financing you need; obtain required

permits and governmental agency approvals; fulfill local ordinance requirements; complete construction,
remodeling, alteration, and improvement of the Franchised Location, including the installation of fixtures,
equipment, and signs; complete the hiring and training of personnel; and any delays in obtaining any
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necessary visas or work permits to enable you to operate the Franchised Restaurant in the United States. Delay
in construction may be caused by inclement weather, material or labor shortages, labor actions, slow deliveries,
equipment shortages and similar factors.

You may open a Franchised Restaurant under the Area Development Agreement only by signing a Franchise
Agreement after you obtain a Franchised Location. As noted above, we estimate the length of time between

signing a Franchise Agreement and the opening of your Franchised Restaurant is 12 months.

Site Selection/Lease/Purchase of Real Estate

If you do not already have a location when you sign your Franchise Agreement, you must purchase or lease a
site for your Franchised Restaurant promptly after you sign your Franchise Agreement. You must submit all
demographic and other information regarding the proposed site and neighboring areas that we may require.
You must submit your proposed lease to us for approval to allow us at least 15 days to confirm that the
required provisions in Section 5.2 of the Franchise Agreement have been included in the lease, and/or that you
and your landlord have executed an Option to Obtain Lease Assignment in the form we specify. (Franchise
Agreement, Section 5.2). You must provide us with a fully signed copy of your lease within 180 days of signing

your Franchise Agreement. If we accept the proposed site, we will notify you of our preliminary acceptance
of the site within about 30 days (or 15 days after you provide any supplemental information we request). Your
lease must not (i) obligate us in any manner, or (ii) contain any provision inconsistent with your Franchise
Agreement. In addition, you and your Landlord must enter into our Option to Obtain Lease Assignment
and/or your lease must provide for the following: (i) the Lease may not be amended, assigned or sublet without
our prior written consent; (ii) we have the right (but not the obligation) to succeed to your rights under the
Lease if you fail to exercise any option to renew, and/or extend the term of the Lease; (iii) if you default under
the Lease, the Landlord must notify us in writing at least 15 days prior to the termination or non-renewal of
the Lease; (iv) we have an option to assume the Lease upon the termination or expiration of the Lease for any
reason by giving written notice of the election to you and the Landlord; (v) you have the unrestricted right,
without the Landlord’s consent, to assign or sublet the Franchised Location to us, or any franchisee or licensee
approved by us; and (vi) we have the right to enter the Franchised Location to remove all of the Dog Haus
Marks from the Franchised Location and modify the décor of the Franchised Location so that it no longer
resembles, in whole or in part, a Franchised Restaurant if you fail to do so. If you request our consent for you
to execute a Lease containing modified versions of the provisions in Section 5.2 of the Franchise Agreement,
or to execute a modified version of the Option to Obtain Lease Assignment, then, whether or not we ultimately
grant such consent, you must reimburse us upon demand for our reasonable attorneys’ fees incurred to review,
revise and/or negotiate any changes made to those provisions and/or to the Option to Obtain Lease
Assignment. (Franchise Agreement, Section 5.2). If you are purchasing the Franchised Location, you must
submit the contract for purchase and sale to us for approval at least 15 days before you sign it, and provide a
fully signed copy of the contract to us within 15 days following closing. You may not relocate your Franchised
Restaurant without our prior written consent. (Franchise Agreement, Section 5.5).

When you sign each Franchise Agreement under an Area Development Agreement, you must locate sites for
your Dog Haus Restaurants. We must approve the site and our then-current standards for Dog Haus
Restaurant sites will apply. After you have located a site, you must submit it to us for our review and request
us to consider and approve the site. Following receipt of our acceptance of a site, you must negotiate a lease
or purchase agreement for the site and submit a copy to us. (Area Development Agreement, Section 5.2). We
will then give you execution copies of our then-current Franchise Agreement for the proposed location. You
must return the signed Franchise Agreement to us within 30 days after you receive the execution copies of the
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Franchise Agreement. (Area Development Agreement, Section 5.2). You may not enter into any Lease for a
site unless and until we have approved the site and the Lease in writing. (Area Development Agreement,
Section 5.2).

You may not open your Franchised Restaurant at the Franchised Location for business until you have received
our written authorization, which may be subject to our satisfactory inspection of the Franchised Restaurant at
the Franchised Location. (Franchise Agreement, Section 5.4).

POS System; Computer Hardware and Software; Sound System

You must purchase, use and maintain a computerized point of sale cash collection system, including a POS
System network router and software (the “POS System”) and a back office computer and printer, including
all related hardware and software, cameras and a DVR, televisions, and a sound system, each as specified in
the Manuals or otherwise by us in writing. Your POS System must be capable of accessing the Internet for the
purpose of implementing software, transmitting and receiving data, and for ordering and maintaining the
POS System. We will have independent access to the information generated and stored in your POS System,
The POS System must be electronically linked to us, and you must allow us to poll the POS System on a daily
or other basis at the times and in the manner established by us, with or without notice, and to retrieve
transaction information including sales, sales mix, usage, and other operations data that we deem appropriate.
We may require that you update, upgrade or replace the POS System, including hardware and/or software,
upon written notice, provided that you will not be required to replace the POS System any more frequently
than once every 2 years. The POS System must include the required technology to permit you to accept online
orders of Dog Haus products and services at your Franchised Restaurant and to accept and process Dog Haus
gift cards sold in other Franchised Restaurants. In addition, you must purchase, lease or license all computer
hardware and software designated by us for your Franchised Restaurant at your expense. During the term of
your Franchise Agreement, you must maintain and update all computer hardware and software as required
by us. (Franchise Agreement, Section 7.9).

It will cost you approximately $8,770 - $15,082 to buy the POS System and software for your Franchised
Restaurant. You must purchase the POS System designated by us. Currently, FOCUS is our only approved
supplier of the POS System, including the Dog Haus Suite of Tools. Monthly maintenance costs to the POS
System are $160 per month. You must upgrade the POS System if we instruct you to do so. You must use our
designated merchant services provider, which is currently Beacon Merchant Solutions. You must pay Beacon
an annual fee of $99 as well as monthly processing fees that range from .04% to .4% of your gross volume and
any additional fees for ongoing processing services, which will vary depending on transaction volume.

On-Line Ordering; Mobile Application.

You must accept online orders through our mobile application. Currently, OLO is our only Approved Supplier
of our online ordering mobile application and LevelUp is our only Approved Supplier authorized to manage
our mobile application. The fee with OLO is currently $105 per month and the fee with LevelUp is currently
$224 per month, which consists of a $149 monthly subscription fee and $75 monthly support fee (per
Franchised Restaurant) and a $.02 transaction fee. You must also pay OLO a $.50 dispatch delivery fee per
order. For these fees, you receive the use, access and maintenance of the on-line ordering system. We have the
right to change mobile applications at any time upon 90 days’ notice. (Franchise Agreement, Section 7.31).
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Gift Cards.

You must participate in all gift certificate and/or gift card administration programs as may be designated by
us from time to time. (Franchise Agreement, Sections 7.12, 7.31). Currently Valutec is our only Approved
Supplier for gift card processing services and for gift cards. The fee with Valutec is currently $5 per month

and a fee of $.018 per gift card transaction. For these fees Valutec will provide gift card processing services
and will supply our gift cards to our Approved Supplier, Clayton Kendell for your purchase. We have the
right to change gift card suppliers at any time upon 90 days’ notice.

Internet

DHI has registered the Internet domain name www.doghaus.com and has established a site using this domain
name. As described in Item 1, DHI has assigned all of its assets to us. You acknowledge that the domain name
is our sole property. You may not use in any manner, any computer medium or electronic medium (for
example, any Internet home page, e-mail address, website, domain name, URL, bulletin board, newsgroup or
other Internet related medium or activity, including all forms of social media) that contains the Dog Haus
Marks, or any other words, symbols or terms confusingly similar to the Dog Haus Marks without our express
prior written consent. We may include on our Internet Website interior pages that identify all Franchised
Restaurants, including your Franchised Restaurant. (Franchise Agreement, Sections 10.7 and 10.8, Area
Development Agreement, Section 7.5).

We have the sole right to market on the Internet and use the Dog Haus Marks on the Internet, including all
use of websites, domain names, URLs, directory addresses, email addresses, metatags, linking, marketing,
cobranding and other arrangements, and in all other forms of electronic media. You may not separately
register any domain name or any portion of a domain name containing the Dog Haus Marks or participate or
market on any website or other form of electronic media (including social technology, social media and social
networking platforms) using the Dog Haus Marks unless you first obtain written approval from us. Your
general conduct on the Internet or other forms of electronic media, including your use of the Dog Haus Marks
or any marketing, is subject to the terms and conditions of your Franchise Agreement and any other rules,
requirements or policies that we may identify. (Franchise Agreement Sections 2 and 10.7, Area Development
Agreement Section 7.5).

You must provide free WiFi service at your Dog Haus Restaurant for use by your customers in compliance
with our requirements for bandwidth included in the Manuals or other directives from us. We will control the
WiFi gateway and all emails collected will be our property, with no restrictions on our use or distribution of
email addresses.

Intranet

We may, at our option, establish an Intranet through which our franchisees may communicate with each other,
and through which we may communicate with you and may disseminate the Manuals, updates and other
confidential information to you. If we establish an Intranet, you must establish and maintain an electronic
connection with the Intranet that allows us to send messages to and receive messages from you. We will have
sole discretion and control over all aspects of the Intranet, including the content and functionality of the
Intranet. You will have the privilege, but not the right, to use the Intranet, subject to your compliance with our
policies. (Franchise Agreement Section 7.25).
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Marketing, Creative & Technology Fees

You must pay us a Marketing, Creative & Technology Fees equal to 2% of the Gross Sales of your Franchised
Restaurant. We have the right to adjust the amount of the Marketing, Creative & Technology Fees at any time
during the term of your Franchise Agreement on 90 days’ prior written notice to you, not to exceed 3% of
Gross Sales. Marketing, Creative & Technology Fees are in addition to your Local Store Marketing
Expenditures. Company-owned and affiliate owned Dog Haus Restaurants, including any owned by the
Operating Company, may, but are not required to, contribute to the Marketing, Creative & Technology Fund.
If they do, they may not be required to contribute in the same percentage as you and may stop contributing at
any time without notice to you. The Marketing, Creative & Technology Fund will be administered by us and
will be used to meet the costs of conducting marketing and promotional activities. The Marketing, Creative &
Technology Fund may be used to pay the costs of preparing and producing video, audio and written
marketing materials, employing marketing agencies, sponsorship of sporting, charitable or similar events,
administering regional and multi-regional marketing programs including purchasing direct mail and other
media marketing, and employing marketing agencies to assist with marketing efforts, supporting public
relations, market research and other marketing and promotional activities, campaigns, test marketing,
marketing surveys, public relations activities, website development/operation for portal, Internet, Intranet and
URL services and for 800 or similar numbers. (Franchise Agreement, Section 10.1). We will administer the
Marketing, Creative & Technology Fund. The Marketing, Creative & Technology Fund is intended to
maximize general public recognition and acceptance of the Dog Haus Marks for the benefit of the Dog Haus
System. The administrator will not be obligated, in administering the Marketing, Creative & Technology Fund,
to make expenditures in your “Protected Area”
contribution, or to ensure that you benefit directly or pro rata from the marketing or promotion conducted
under the Marketing, Creative & Technology Fund. (Franchise Agreement, Section 10.1.2). Your Marketing,
Creative & Technology Fees will be held in an account separate from our other funds. Your Marketing,
Creative & Technology Fees will not be used to defray any expenses of ours or the administrator's, except for
the reasonable costs and overhead, if any, as each may incur, such as the costs of personnel for creating and

or for you that are equivalent or proportionate to your

implementing promotional and marketing programs. Any unused monies in the Marketing, Creative &
Technology Fund at the end of any year will be used in the next fiscal year. We will not use any Marketing,
Creative & Technology Fees for marketing that is principally a solicitation for the sale of franchises. (Franchise
Agreement, Section 10.1.3). No more than once a year, we will prepare an annual unaudited accounting of the
Marketing, Creative & Technology Fund and upon request distribute the accounting to Dog Haus Franchisees.
The annual accounting will state the total amount of money collected and spent by the Marketing, Creative &
Technology Fund during the previous year and will list, by general category, the manner in which we spent
the money. The report will not be separately audited. In the fiscal year ended December 31, 2020, our
advertising expenditures were as follows:

Marketing 42.29%
Social Marketing 15.84%
Public Relations 16.24%
Creative 9.23%
Technology 16.4%
Total 100%

Local Marketing Expenditures - Dog Haus Fast Casual Restaurant/Dog Haus Biergarten Restaurant

In addition to any Marketing, Creative & Technology Fees you are required to pay us, if you are opening a
Dog Haus Fast Casual Restaurant or a Dog Haus Biergarten Restaurant, you must spend an amount equal to
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1% of the Gross Sales or $3,750 per calendar quarter, whichever is greater, of your Franchised Restaurant on
local promotion and marketing (the “Local Marketing Expenditure”). We have the right to adjust the amount
of the Local Store Marketing Expenditures at any time during the term of your Franchise Agreement on 90
days’ prior written notice to you, not to exceed 3% of Gross Sales. All local marketing must meet our
specifications in our Manuals including, two-a-days, grassroots marketing, school fundraisers, dine out
fundraisers, milestones, school ambassadors, marketing cooperative, loyalty programs, delivery and catering.
You must submit to us before use, samples of all local marketing materials, and descriptions of all local
marketing programs, not prepared or previously approved by us, for our approval. You may not use any
marketing material or program or use the Dog Haus logo or Dog Haus Marks in any public manner without
our prior written approval. On the 10t day of each month, you must provide us with a report summarizing
your Local Marketing Expenditures during the previous month. Within 15 days of the end of each calendar
quarter, you must provide us with copies of all invoices, statements, canceled checks or other forms of payment
that you issued during the preceding calendar quarter that evidence your expenditure and payment of 1% of
your Gross Sales or $3,750 per calendar quarter, whichever is greater, on local marketing. If you fail to do so,
or if you fail to spend at least 1% of your Gross Sales or $3,750 per calendar quarter, whichever is greater, on
local marketing during any month, at the end of each calendar quarter you must pay the Marketing, Creative
& Technology Fund the difference between the amount that you actually spent on local marketing and the
greater of 1% of your Gross Sales or $3,750 per calendar quarter. (Franchise Agreement, Section 10.2).

Cooperative Marketing Programs

We may, in the future, establish programs for co-operative marketing (“Cooperative Marketing Programs”)
to coordinate advertising, marketing efforts and programs, to serve as a conduit for the collection and
expenditure of the contributed funds and to maximize the efficient use of local and/or regional marketing
media. If we create a Cooperative Marketing Program for a defined coverage area (a “Marketing Coverage
Area”) in which your Franchised Restaurant is located, you (and, if we or an affiliate own Franchised
Restaurant in the Marketing Coverage Area, then we and/or our affiliate), must become a subscriber and
member of the Cooperative Marketing Program and must participate in the Cooperative Marketing Program
in the manner we prescribe. The size and content of a Marketing Coverage Area will be binding upon you and
all other similarly situated Dog Haus franchisees. Each participating Dog Haus franchisee will be entitled to
one vote for each Franchised Restaurant located within the Marketing Coverage Area as we may determine.
(Franchise Agreement, Section 10.3).

You and all other members of the Marketing Coverage Area whose Franchise Agreements require their
participation in the Cooperative Marketing Program, will contribute to the Cooperative Marketing Program
the amounts that are determined by us and 50% or more of the participating Franchised Restaurants in the
Cooperative Marketing Program (at least .5% of Gross Revenue but not to exceed 2% of the Gross Revenue of
each participating Franchised Restaurant located in the Marketing Coverage Area. Your contributions to the
Cooperative Marketing Program will be credited against your local marketing expenditures. (Eranchise
Agreement, Section 10.3.1).

We will administer the Cooperative Marketing Program and determine the policies of the Cooperative
Marketing Program and the use of the available funds for media time, production of media materials, radio,
television, newspapers or Franchised Restaurant local marketing materials such as flyers or posters, or for any
other type of advertising or marketing use. We reserve the right to establish general standards concerning the
operation of the Cooperative Marketing Program, advertising agencies retained by the Cooperative Marketing
Program, and marketing conducted by the Cooperative Marketing Program. We are not required to spend any
amount on advertising or marketing for your franchise or in your or “Development Area” if you are an Area
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Developer. Any disputes (other than pricing) arising among or between you, other Dog Haus franchisees,
and/or the Cooperative Marketing Program will be resolved by us and our decision will be final and binding
on all parties. (Franchise Agreement, Section 10.3.2).

Grand Opening Plan

At least 60 days before the opening of your Franchised Restaurant, you must submit a grand opening
promotional campaign plan (“Grand Opening Plan”) to us, which outlines your proposal for grand opening
marketing and promotion of your Franchised Restaurant. (Franchise Agreement, Section 10.4). You must
obtain our written consent to the Grand Opening Plan before you implement it. You must modify the Grand
Opening Plan as we request, and, thereafter, you may not make any substantial changes to the Grand Opening
Plan without our advance written consent. You must spend $12,500 - $17,500 on the Grand Opening Plan
within 30 days before and 7 days after of the opening date of your Franchised Restaurant. We may designate
a different time period for you to conduct the Grand Opening Plan upon 90 days’ prior written notice. You
must provide us within 30 days after your opening date with copies of all invoices, statements, canceled checks
or other forms of payment that you have issued which evidence your expenditure and payment for the Grand
Opening Plan. (Franchise Agreement, Section 10.4).

Promotional Campaigns

We may conduct promotional campaigns on a national or regional basis to promote products or marketing
themes. You must participate in all promotional campaigns which we may establish for the region in which
your Franchised Restaurant is located. (Franchise Agreement, Section 10.5).

Virtual Branded Products

If your Franchised Restaurant offers the Virtual Branded Products, you must spend at least $5,000 marketing
each new Virtual Branded Product your Franchised Restaurant offers (the “Virtual Branded Products
Marketing Expenditure”). You must spend the Virtual Branded Products Marketing Expenditure before and
after of the launch of each new Virtual Branded Product at your Franchised Restaurant, which will vary
depending on the Virtual Branded Product launched. (Franchise Agreement, Section 7.12).

Advisory Council

We may establish an Advisory Council for Dog Haus Franchisees to work with us and to consult with us on
potential improvements to the Dog Haus System, the products offered by Dog Haus Restaurants, advertising
conducted by the Marketing, Creative & Technology Fund and any other matters that we deem appropriate.
If an Advisory Council is formed, it will act solely in an advisory capacity, will not have decision making
authority, and will be comprised of our representatives and Dog Haus Franchisees who may be chosen by us
or elected by other Dog Haus Franchisees. All Dog Haus Franchisees who serve on an Advisory Council must
pay their own transportation costs, food, lodging and similar expenses to attend Advisory Council meetings.
We will have the right to form, change, merge or dissolve any Advisory Council at any time, in our discretion.
(Franchise Agreement, Section 10.6).

Pre-Opening Initial Training Program

We will provide a Pre-Opening Initial Training Program in the Dog Haus System and methods of operation
at our corporate office, over a virtual communication platform designated by us, at Dog Haus Restaurants
operated by our Affiliates or at other Dog Haus Restaurants or at locations that we designate, for up to 2
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supervisorial or managerial personnel selected by you who must include the Principal Owner and General
Manager. Your Principal Owner, each General Manager and/or other supervisorial or managerial personnel
must attend and complete the Pre-Opening Initial Training Program to our satisfaction. Your Principal Owner
must attend and complete 2 days of marketing training at our corporate office as a part of the Pre-Opening
Initial Training Program.

The Pre-Opening Initial Training Program will consist of approximately 3 weeks of virtual training that must
be completed before the Franchised Restaurant opens for business. After completion of virtual training, you
will participate in 8 to 13 days of in person training at our Company-Owned Dog Haus Restaurant in Pasadena
or at another location we designate. If the Franchised Restaurant is the first Franchised Restaurant you will
operate, we will provide a training manual and other materials at no charge to you. However, you may be
required to pay us reimbursement for up 2 round trip flights, 2 hotel rooms, 2 rental vehicles, and a per diem
in the sum of $45 for each of our employees who provide training to defray a portion of our direct cost to
provide the Pre-Opening Initial Training Program (Franchise Agreement, Section 6.1). You must pay all
travel, living, compensation, and other expenses incurred by your Principal Owner, each General Manager

and other supervisorial or managerial personnel while attending the Pre-Opening Initial Training Program.

We will not provide the Pre-Opening Initial Training Program if you or your affiliates own another Dog Haus
Restaurant, or your Franchise Agreement is a renewal Franchise Agreement. (Franchise Agreement, Section
6.1 and Section 7.2). In addition, before the Franchised Restaurant opens for business, your Principal Owner
and General Manager and other supervisorial or managerial personnel must successfully complete the
ServSafe® Food Safety Certification Program, or show evidence of prior ServSafe certification and must
successfully complete the Certified Beer Server Program which is the first level of certification in the Cicerone
Certification Program®. (Franchise Agreement, Section 7.14).

PRE-OPENING INITIAL TRAINING PROGRAM

Hours Of Hours Of
Classroom | On-The-Job
Subject Training Training Location

Welcome / Culture & Values 1 0 Pasadena, CA, or other Dog Haus Restaurants
or other location we designate or virtual
communication platform

Review Training Agenda & 1 0 Pasadena, CA, or other Dog Haus Restaurants

Operating Forms or other location we designate or virtual
communication platform

Menu Description (overview) & 8 0 Virtual communication platform

Basic Culinary Education

Review Operation Manuals Review 8 0 Virtual communication platform

Recipes & Procedures

General Administration 0 0 Pasadena, CA, or other Dog Haus Restaurants
or other location we designate or virtual
communication platform

Hiring & Scheduling 1 0 Pasadena, CA, or other Dog Haus Restaurants

or other location we designate or virtual
communication platform
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Hours Of Hours Of
Classroom | On-The-Job
Subject Training Training Location

Marketing (Local) 12 0 Pasadena, CA, or other Dog Haus Restaurants
or other location we designate or virtual
communication platform

POS Training / Cashier Skills 1 8 Pasadena, CA, or other Dog Haus Restaurants
or other location we designate or virtual
communication platform

Safety & Sanitation 1 1 Pasadena, CA, or other Dog Haus Restaurants
or other location we designate or virtual
communication platform

Kitchen Equipment Basic 0 1 Pasadena, CA, or other Dog Haus Restaurants
or other location we designate or virtual
communication platform

Inventory (Purchasing /Receiving) 1 1 Pasadena, CA, or other Dog Haus Restaurants
or other location we designate or virtual
communication platform

Kitchen (Fry Station, Prep Station, 0 48 Pasadena, CA, or other Dog Haus Restaurants

Grill, Food Prep) or other location we designate or virtual
communication platform

Opening / Closing Procedure 0 2 Pasadena, CA, or other Dog Haus Restaurants
or other location we designate or virtual
communication platform

Beer and Bar Training 1 10 Pasadena, CA, or other Dog Haus Restaurants
or other location we designate or virtual
communication platform

Manager Training 1 24 Pasadena, CA, or other Dog Haus Restaurants
or other location we designate or virtual
communication platform

TOTAL 36 95

In our discretion, we may vary the length and content of the Pre-Opening Initial Training Program based on
the experience and skill level for each individual attending the Initial Training program. As of the issuance
date of this Franchise Disclosure Document, the primary instructional material for the Pre-Opening Initial
Training Program and Additional Post-Opening Training Programs is the Manuals. We do not have a set
schedule for the training courses and we hold initial training classes as needed to train new Dog Haus
franchisees. Training is conducted by members of our headquarters and operations team under the
supervision of Keith Gertler who has worked for us and for DHI in an operations capacity since May 2017.
Members of our training team are Raz Mahrouk with 10 years of experience with us and DHI, Juan Canche
with 9 years of experience with us and DHI, Josue Antonio with 9 years of experience with us and DHI,
Lorenzo Butler with 6 years of experience with us and DHI and Keith Gertler with 4 years of experience with
us and DHI. Mr. Gertler will supervise the training classes. Additional personnel of Franchisor who have direct
experience in areas of operation of a Dog Haus Restaurant (for example, opening, operations or systems
management) will assist Mr. Gertler with the development and administration of the Pre-Opening Initial
Training Program and Additional Post-Opening Training Programs. Our trainers have 53 years of experience
in operating quick-service and fast-casual restaurants, with 36 years of that experience with us and DHIL
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Training will be conducted as often as necessary to ensure that franchisees complete training before their
Franchised Restaurant opens for business.

Your Principal Owner and General Manager or other supervisorial or managerial personnel, must faithfully
attend and actively participate in all phases of the Pre-Opening Initial Training Program and complete it to
our satisfaction, as certified by us in writing. Your or their failure to successfully complete any aspect of the
Pre-Opening Initial Training Program, as we determine in our sole discretion, constitutes grounds for
termination of your Franchise Agreement. (Franchise Agreement, Section 7.2). We may allow you to retake
the Pre-Opening Initial Training Program in our sole discretion. You must pay all expenses of travel, lodging,

meals and salaries and wages incurred by you and your employees while attending any of our training
programs. You may be required to pay us reimbursement for up to 2 round trip flights, 2 hotel rooms and 2
rental vehicles, and a per diem in the sum of $45 for each of our employees who provide you training to defray
our direct costs to provide the Pre-Opening Initial Training Program. (Franchise Agreement, Section 7.2).
Additional Post-Opening Initial Training Programs

If, following the opening date of your Franchised Restaurant, you request us to provide additional Initial
Training Programs for new or replacement supervisorial or managerial personnel and we agree to do so, you
must pay us our then-current Additional Post-Opening Initial Training Fee for each of our employees who
provide the Additional Post-Opening Initial Training Programs to defray our direct costs to provide the
Additional Post-Opening Initial Training Programs. You must also pay all transportation costs, food, lodging
and similar expenses incurred by us and you in connection with attendance at the Additional Post-Opening
Initial Training Programs, including the expenses for up to 2 round trip flights, 2 hotel rooms and 2 rental
vehicles, and a per diem in the sum of $45 for each of our employees who provide training. (Franchise
Agreement, Section 7.3).

Virtual Training and Assistance.

We may provide all or any portions of the Pre-Opening Initial Training Program, Pre-Opening Additional
Initial Training Program, Post-Opening Additional Initial Training Programs, Additional Training Programs,
post-opening on-site opening assistance and/or post-opening consultations remotely over a virtual
communication platform designated by us.

On-Site Assistance

For your first Franchised Restaurant, we will provide on-site training and assistance for up to 5 days before
and 5 days after the first Franchised Restaurant opens for business. We will not provide any on-site assistance
for your or your affiliate’s subsequent Franchised Restaurants. We will select the representatives providing
the on-site training and we may vary the length of time that on-site training is provided. (Franchise
Agreement, Section 6.4). You must notify us at least 30 days in advance of the scheduled date (the “Turnover
Date”) that (i) all construction and remodeling of the Franchised Location will be completed; (ii) Franchisee
will have all permits necessary to Open the Franchised Restaurant; (iii) the Franchised Restaurant will be ready
for turn-over to you by the general contractor, to allow us to schedule a date for our on-site opening assistance

for your first Franchised Restaurant; and (iv) completion of your turnover checklist. We will provide you with
a turnover checklist approximately 14 days before the scheduled Turnover Date and will schedule a conference
call with you approximately 8 days before the scheduled Turnover Date to confirm the Turnover Date so that
we can book travel arrangements for our representatives who will provide the on-site opening assistance.
Approximately 3 days before the scheduled Turnover Date, we will schedule a final conference call with you
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to confirm the Turnover Date and the date on which our representatives will arrive at your Franchised
Restaurant. If, after the final conference call, the Turnover Date is delayed or accelerated by more than 2 days
from the date specified during the conference call, you must reimburse us for any and all costs and expenses
we incur to change the travel arrangements for our representatives who were scheduled to provide pre-
opening on-site opening assistance. You must pay all transportation costs, food, lodging and similar costs
incurred by us in connection with our employees’ attendance at the Franchised Restaurant for the on-site
opening assistance, including expenses for up to 2 round trip flights, 2 hotel rooms and 2 rental vehicles, and
a $45 per diem for each of our employees who provide the training. (Franchise Agreement, Section 6.4).

Additional Post-Opening Training Programs

In our discretion, we may require your Principal Owner, you and each General Manager or other supervisorial
or managerial personnel to attend Additional Post-Opening Training Programs. You must pay us our then-
current Additional Post-Opening Training Program Fee for each of our representatives who provides the
Additional Post-Opening Training Programs, to defray our direct costs of providing the Additional Post-
Opening Training Programs. We will provide up to 4 representatives to provide training. (Franchise
Agreement, Section 7.4).

In addition, you must pay all transportation costs, food, lodging, salaries and wages for your Principal Owner,
you, each General Manager and/or other supervisorial or managerial personnel to attend the Additional Post-
Opening Training Programs. (Franchise Agreement, Section 7.4). If you appoint a new General Manager, that
person must complete our Pre-Opening Initial Training Program to our satisfaction before assuming
responsibility for the management of your Dog Haus Restaurant. If we provide Additional Post-Opening
Training you may be required to pay additional fees for this training, including the cost for up to 2 round trip
flights, 2 hotel rooms and 2 rental vehicles, and a $45 per diem for each of our representatives who provide
you training to defray our direct costs to provide the Additional Post-Opening Training Program. (Franchise
Agreement, Section 7.4).

Annual Franchise Conference

We may hold an Annual Franchise Conference for all Dog Haus franchisees each year. The Principal Owner
and each General Manager must attend the Annual Franchise Conference. You must pay us a $500 Franchise
Conference Fee to reimburse us for a portion of the direct costs to provide the Annual Franchise Conference.
You must pay the Franchise Conference Fee upon demand at 30 days before the date of the Annual Franchise
Conference, whether or not you attend the Annual Franchise Conference. (Franchise Agreement, Section
7.29).

ITEM 12
TERRITORY
Franchise Agreement

You will be permitted to operate your Franchised Restaurant at a specific location that we accept, as described
in your Franchise Agreement. You will not receive an exclusive territory. You may face competition from other
franchisees, from outlets that we own, or from other channels of distribution or competitive brands that we
control.
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You will be granted a protected territory (“Protected Area”) of a 1/2 - 5 mile radius from your Franchised
Restaurant as described in the Franchise Agreement. Your Protected Area will be designated when you have
identified a site for your Franchised Restaurant. Factors that we consider in determining the size of your
Protected Area include the demographics, population size, age and income levels, neighboring and adjacent
retail tenants, road visibility, traffic patterns, geographical barriers and proximity of other Dog Haus
Restaurants or competitors serving the same market area. Provided you are not in default under your
Franchise Agreement, we will not own, operate, sell or issue a Franchised Restaurant franchise to another
franchisee in your Protected Area. There are no other radius restrictions or minimum population requirements
that limit where we can franchise or operate another Franchised Restaurant. You may not relocate your
Franchised Restaurant to any other location without our prior written consent.

We expressly reserve the exclusive, unrestricted right, in our sole and absolute discretion, directly and
indirectly to: (i) develop, own and operate, and to grant franchises to third parties to develop, own and operate,
Franchised Restaurants (including Remote Kitchens and Dog Haus, Haus Markets) outside of your Protected
Area, regardless of their proximity to the Franchised Restaurant; (ii) develop, own and operate, and to grant
franchises to third parties to develop, own and operate any other business, other than a competitive business,
under marks and systems different from the Dog Haus Marks and the Dog Haus System at any location
regardless of their proximity to your Franchised Restaurant; (iii) sell or distribute, at retail or wholesale,
directly or indirectly, or license others to sell or distribute, Dog Haus Branded Products at any location within
or outside your Protected Area regardless of its proximity to the Franchised Restaurant, through the Internet,
mail order catalogs, direct mail marketing and through other distribution methods; (iv) market on the Internet
and use the Dog Haus Marks on the Internet, including all use of Websites, domain names, URLs, directory
addresses, email addresses, metatags, linking, marketing, co-branding and other arrangements, and in all
other forms of electronic media; and (v) own or operate and to franchise or license others to own or operate
Franchised Restaurants at any Non-Traditional Venue within and outside your Protected Area regardless of
their proximity to your Franchised Restaurant. We are not required to pay you any compensation if we exercise
any of the rights specified above. “Non-Traditional Venues” mean a broad variety of atypical sites, including
a site or location within a captive market site, another primary business or in conjunction with other businesses
or at institutional settings including office buildings and business complexes, arenas, stadiums and
entertainment venues, health clubs and recreational facilities, beaches, parks, prisons, airports, train and bus
stations, travel plazas, toll road facilities and other transportation terminals and related facilities, educational,
medical, governmental and other types of institutional facilities, restaurant-in retail locations or restaurant-in-
store (for example, a cafe within a grocery store), trucks, cafeterias, casinos, food delivery fulfillment centers,
food courts operated by a master concessionaire and any site for which the lessor, owner or operator limits the
operation of its beverages and/or food service facilities to a master concessionaire or contract food service
provider. Your Franchise Agreement may be amended, if necessary, for certain types of Non-Traditional
Venues.

You may not advertise or solicit business outside of your Protected Area. Under your Franchise Agreement,
continuation of your location rights does not depend upon the volume of sales generated or on your
penetration of the market potential. Unless approved in writing by us, you will not have the right to use other
channels of distributions, such as the internet, catalog sales, telemarketing or other direct marketing, to make
sales outside your Protected Area. Under your Franchise Agreement, continuation of your location rights does
not depend upon the volume of sales generated or on your penetration of the market potential. You do not
have the right to acquire additional franchises, options, rights of first refusal or similar rights to acquire
additional franchises, although you may apply for the right to operate additional Franchised Restaurants
under separate Franchise Agreements.
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Area Development Agreement

You will not receive an exclusive territory. You may face competition from other franchisees, from outlets that
we own, or from other channels of distribution or competitive brands that we control.

Under the Area Development Agreement, we grant you the right to develop and operate a specified number
of Franchised Restaurants, which may include Dog Haus Fast Casual Restaurants, Dog Haus Biergartens
Remote Kitchens and/or Dog Haus, Haus Markets, at venues in a specified Development Area, subject to our
approval. We offer franchise programs for the development, sale and operation of Dog Haus Remote Kitchens
and Dog Haus, Haus Markets under a separate Disclosure Document. The Development Area may be one or
more cities, counties, states, or some other defined area. During the term of the Area Development Agreement,
we will not operate or grant a license or franchise to any other person to operate a Franchised Restaurant in
your Development Area.

We will determine or approve the location of each Dog Haus Restaurant under the Franchise Agreement at
the time each Franchise agreement is signed, and our then-current standards for approving sites and
determining Development Areas will apply. We expressly reserve the exclusive, unrestricted right, in our sole
and absolute discretion, directly and indirectly to: (i) develop, own and operate, and to grant franchises to
third parties to develop, own and operate, Franchised Restaurants outside of your Development Area,
regardless of its proximity to the Franchised Restaurant; (ii) develop, own and operate, and to grant franchises
to third parties to develop, own and operate any other business, other than a competitive business, under
marks and systems different from the Dog Haus Marks and the Dog Haus System at any location regardless
of their proximity to your Franchised Restaurant; (iii) sell or distribute, at retail or wholesale, directly or
indirectly, or license others to sell or distribute, Dog Haus Branded Products at any location within or outside
of the Development Area regardless of its proximity to the Franchised Restaurant, through the Internet, mail
order catalogs, direct mail marketing and through other distribution methods; (iv) market on the Internet and
use the Dog Haus Marks on the Internet, including all use of Websites, domain names, URLs, directory
addresses, email addresses, metatags, linking, marketing, co-branding and other arrangements, and in all
other forms of electronic media; and (v) own or operate and to franchise or license others to own or operate
Franchised Restaurants at any Non-Traditional Venue within and outside of your Development Area
regardless of their proximity to your Franchised Restaurant. We are not required to pay you any compensation
if we exercise any of the rights specified above. Until the termination or expiration of the Area Development
Agreement, (i) you will have no further right to develop additional Franchised Restaurants in the
Development Area and no further rights or obligations under the Area Development Agreement; (ii) you will
have the right to continue to own and operate all Franchised Restaurants you opened prior to the expiration
date under Franchise Agreements with Franchisor that remain in full force and effect on the expiration date;
and (iii) we may, but are not required to, develop, own and operate, and grant franchises to third parties to
develop, own and operate Franchised Restaurants at any location within or outside of the Development Area,
without restriction, subject only to the territorial rights that are granted to you under your Franchise
Agreements for your Franchised Restaurants in the Development Area.

If you fail to meet any of your obligations under the Area Development Agreement, including the
development obligations, or commit a material breach of any Franchise Agreement signed by you under the
Area Development Agreement, or a material breach of any other agreement between you and us, we may
terminate your right to develop, open and operate new Franchised Restaurants in the Development Area. The
termination of your right to develop Franchised Restaurants in your Development Area, however, will not
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terminate any rights granted under your Franchise Agreements then in effect between you and us, absent a
breach of your Franchise Agreement itself. After the expiration of the term of your Area Development
Agreement, we may own, operate, franchise or license others to operate additional Franchised Restaurants
anywhere, without restriction, including in your Development Area, subject only to the territorial rights
reserved to you in the individual Franchise Agreements.

If you satisfy the Development Obligation and desire to develop, open and operate additional Franchised
Restaurants in the Development Area, you will have the right (the “Additional Development Rights”) to
extend the term of your Development Agreement for an additional 5 years. If you desire to extend the term of
your Development Agreement for an additional 5 years, you must notify us in writing (the “Additional
Development Notice”) that you desire to do so and provide us with a proposal for the development and
opening of additional Franchised Restaurants in the Development Area (the “Additional Development
Obligation”), setting forth the number of additional Franchised Restaurants you propose to open and the
proposed opening dates for each Franchised Restaurant during the extended term. (Area Development
Agreement, Section 2.6). We may, but have no obligation to, accept your proposed Additional Development
Obligation or grant you the Additional Development Rights in our sole discretion.

If we accept the proposed Additional Development Obligation, you and we will sign our then-current form of
Area Development Agreement (the “Additional Area Development Agreement”) for the Additional
Development Obligation if, and only if (i) you have fully performed your obligations under your Area
Development Agreement and all other agreements between us and are in good standing on the date of the
Additional Development Notice and on the date we sign the Additional Area Development Agreement; (ii)
you have demonstrated your then-current financial ability to timely implement and complete the Additional
Development Obligation; (iii) you continue to operate the aggregate number of Franchised Restaurants in the
Development Area as required by your initial development obligation; (iv) you sign the Additional Area
Development Agreement and deliver it to us with the initial development fees payable to us for the Additional
Development Rights; and (v) you sign and deliver a general release to us in a form acceptable to us. (Area
Development Agreement, Section 2.6.2). You must sign our then-current Franchise Agreement and pay us

our then-current initial franchise fee for each additional Franchised Restaurant you will open in the
Development Area. (Area Development Agreement, Section 2.6.1). If we elect not to grant you the Additional
Development Rights, your Area Development Agreement will expire on its scheduled expiration date. (Area
Development Agreement, Section 2.6.1).

General

We have not established other franchises or company-owned outlets or another distribution channel selling or
leasing similar products or services under a different trademark. We describe earlier in this Item 12 what we
may do anywhere and at any time.

Except for any other franchise program that we may develop in the future, neither we nor any parent or
affiliate has established, or presently intends to establish, other franchised or company-owned facilities which
provide similar products or services under a different trade name or trademark, but we reserve the right to do
so in the future, without first obtaining your consent.

[THE REMAINDER OF THIS PAGE IS LEFT INTENTIONALLY BLANK.]
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ITEM 13
TRADEMARKS

As a Franchisee, you are licensed to use and display the trade name “Dog Haus” and the marks discussed
below, during the term of your Franchise Agreement and only for the operation of your Franchised Restaurant
and the sale of products described on the Dog Haus standard menu. You may not license or sublicense any
trademarks, service marks, trade names, logotypes or commercial symbols owned by us or our affiliate. We
have registered the following marks on the Principal Register of the U.S. Patent and Trademark Office
(“USPTO”):

Mark Registration Number Registration Date Register

4,202,507 September 4, 2012 Principal

Dog Haus 4,326,591 April 30, 2013 Principal
The Absolute Wiirst 5,042,667 September 13, 2016 Principal
Dog Haus Biergarten 5,383,157 January 23, 2018 Principal

We have registered the following mark on the Supplemental Register of the USPTO:

Mark Registration Number Registration Date Register
Freiburger 4,228,124 October 16, 2012 Supplemental

The Operating Company has applied to register the following marks on the Principal Register of the USPTO:

Mark Serial Number Filing Date Register
90,122,309 August 18, 2020 Principal

RQ‘UE-VDJ
DIAS

G = TAST =41 F 2T L S OO - MRST

HUEVOS DIAS 90,122,303 August 18, 2020 Principal

We have applied to register the following marks on the Principal Register of the USPTO:

Mark Serial Number Filing Date Register
BAD MUTHA CLUCKA 88,932,930 May 26, 2020 Principal
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Mark Serial Number Filing Date Register
88,932,937 May 26, 2020 Principal
BADMUTHAGLUCKA
NS4
THE ABSOLUTE BRANDS 90,090,215 August 3, 2020 Principal
JAILBIRD 90,319,072 November 13, 2020 Principal
HAUS MARKET 90,319,080 November 13, 2020 Principal
BIG BELLY BURGERS 90,447,139 January 4, 2021 Principal
ANIMAL HAUS BURGERS 90,447,148 January 4, 2021 Principal

Since neither we nor the Operating Company has a federal trademark registration for the trademarks with
Serial Numbers 88,932,930; 88,932,937; 90,090,215; 90,319,072; 90,319,080; 90,447,139; 90,447,148; 90,122,309; or
90,122,303, these marks do not have as many legal benefits and rights as a federally registered trademark. If
our right to use these trademarks is challenged, you may have to change to alternative trademarks, which may
increase your expenses. However, we claim common law rights to the trade and service marks we license to
you.

The Operating Company assigned all of its right title and interest in the Dog Haus Marks to us. Since the
registration of the “Freiburger” trademark is only on the Supplemental Register, this trademark does not have
as many legal benefits and rights as our trademarks that are registered on the Principal Register. If our rights
to use this trademark is challenged, you may have to change to an alternative trademark, which may increase
your expenses. However, we claim common law rights to the trade and service marks we license to you. We
will file all required affidavits when they become due, as prescribed by law. No agreements are currently in
effect which limit our use of the trademarks in any manner material to the franchise.

On February 19, 2013, the Operating Company and Southeast Food Systems, Inc. entered into a letter
agreement pursuant to which the Operating Company agreed (i) not to advertise or offer services in or to
individuals located in Georgia, North Carolina, South Carolina and Virginia; (ii) to cease all use of its logo
incorporating a hot dog or sausage shape other than in pre-existing display materials used only at then-
existing restaurant locations; (iii) to refrain from using the trade dress of Southwest Food Systems, Inc., which
includes elements such as a registered fire hydrant trash cans along with the dog house design of their
restaurants; (iv) not to use dog names, including, but not limited to, the marks Bull-Dog, Boxer Dog, Collie
Dog, Hound-Dog, Puppy Dog, Ol Yallow, German Shepard or Chihuahua for the names of food items at its
restaurants; and (v) in the event the Operating Company adopts a new logo design in the future, the new logo
would not include a dog house, hot dog or sausage image and the difference in the word portions of the
respective marks should be emphasized. With the exception of the letter agreement described above, we are
not aware of any agreements currently in effect that significantly limit our rights to use or license the use of
the principal trademarks that are material to the franchise.

We are aware of others who are using “Dog Haus” as a trade name. We have learned that the words “Dogg
Haus” are currently being used for hot dog restaurants operating in Minnesota and Wisconsin. There may be
other prior superior rights or infringing uses that could materially affect your use of the licensed trade name,
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trademarks, or service marks. There may be similar uses to the Dog Haus Marks of which we are unaware,
which could arise from prior users. We have not, however, conducted an exhaustive search of users of names
that may be the same or similar to the Dog Haus Marks.

On April 25, 2014, Carnevor, Inc. filed Petitions for Cancellation Proceedings No. 92059099 and No. 92059167
of Registration No. 4,326,591 and No. 4,202,507, respectively, with the USPTO Trademark Trial and Appeal
Board (“TTAB”) alleging that our mark “Dog Haus” was descriptive and that its mark “Hundehaus” (“Dog
House” in English) was denied registration because of our Registration No. 4,326,591. We filed our Answers
to these Petitions on July 17, 2014 denying the allegations in these Petitions for Cancellation and filed a
Counterclaim to Cancel Registration of Carnevor, Inc.’s Registration No. 4,336,555 on July 17, 2014 for
Carnevor, Inc.’s mark Hund & Bier Haus. Carnevor, Inc. filed its Answer to Counterclaim for Cancellation
with the USPTO on August 14, 2014. On August 22, 2014, Carnevor, Inc. filed a Motion to Consolidate the
Petitions for Cancellation Proceedings No. 92059099 and No. 92059167 of Registration No. 4,326,591 and No.
4,202,507. The Motion was granted on October 22, 2014. On April 8, 2015, Carnevor, Inc. filed a Motion to
Suspend the proceedings pending settlement negotiations. The Motion was granted to suspend the
proceedings until July 7, 2015. On November 10, 2015, Carnevor, Inc. filed a second separate motion to suspend
proceedings and the motion was granted. On December 4, 2015, the parties’ jointly filed their withdrawal of
the petitions to cancel along with the corresponding counterclaim No. 92059099 without prejudice. The TTAB
dismissed the petitions to cancel and counterclaim without prejudice.

With these exceptions, there are no currently effective material determinations of the TTAB, US Patent and
Trademark Office, the trademark administrator of any state or any court, or any opposition or cancellation
proceeding, or any pending litigation involving the trade name Dog Haus or the Dog Haus Marks.

You must use the trade name Dog Haus without any suffix or prefix attached to it to identify your Franchised
Restaurant. You are prohibited from using our trade name, trademarks, or service marks as part of any
corporate name or using the Dog Haus trade name with any prefix, suffix, or other modifying words, terms,
designs, or symbols. You are obligated to file a fictitious business name statement and do all other things
necessary to prevent the use of the Dog Haus trade name, trademarks, or service marks by you from
diminishing or destroying the legal protection to which they are entitled.

You must notify us of any infringement of, challenge to, or unauthorized use of the licensed name or the Dog
Haus Marks that comes to your attention, including any claim, suit or demand against you. We may take
actions we deem appropriate to protect our name or the Dog Haus Marks but we are not obligated by the
Franchise Agreement to do so.

We have the sole right to control any litigation involving our trade name or the Dog Haus Marks and to
compromise or settle any claim, in our discretion, at our sole cost and expense, using lawyers of our own
choosing, and you must cooperate fully in defending any claim, and you may participate at your own expense
in the defense or settlement. You may not make any demand against any alleged infringer, prosecute any claim
or settle or compromise any claim by a third party without our prior written consent. You agree in your
Franchise Agreement not to contest, directly or indirectly, our ownership, right, title, or interest in the Dog
Haus Marks, or contest our sole right to register, use, or license others to use those names and the Dog Haus
Marks.

We may add to, delete, or modify any or all of the Dog Haus Marks. You must modify or discontinue the use
of the Dog Haus Marks, at your expense, if we modify or discontinue it. We will not compensate you if we
modify or discontinue the Dog Haus Marks.
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ITEM 14
PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION

We do not own any rights in or to any patents. There are no pending patent or copyright applications that are
material to the franchise. We have no registered copyrights, but we claim copyright protection for the Manuals
and all marketing material that may be distributed by us. We will loan you one copy of the Manuals for
confidential use in the Franchised Restaurant. You may not disclose, publish, sell, show, or reproduce the
Manuals and you must return the Manuals to us intact upon termination or expiration of your Franchise
Agreement or Area Development Agreement.

We regard our recipes, our particular method of producing our sauces, and all the information contained in
the Manuals, as proprietary and confidential information owned by us. You agree, as part of your Franchise
Agreement, not to contest our exclusive ownership of the copyrights, trade secrets, recipes, processes,
methods, procedures, formulae, techniques, and other proprietary information to which we claim exclusive
rights. You are not given any rights in other trade secrets or proprietary or confidential information developed
by us in the future. You must implement any reasonable procedures we may adopt to protect our trade secrets
including restrictions on disclosures to your employees and requiring employees who will have access to our
trade secrets to sign agreements containing non-disclosure and non-competition provisions in substantially
the form of Exhibit E. None of the provisions in the Confidentiality and Non-Disclosure Agreement are
intended to prohibit or restrict any activity which prohibition or restriction violates your employees’ rights to
engage in protected concerted activity under the National Labor Relations Act.

There are no prior superior rights or infringing uses actually known to us that could materially affect your use
of the copyrights, trade secrets, processes, methods, procedures, or other proprietary information described
above. There are no agreements currently in effect that limit our rights to use or license the above-mentioned
copyrights in any manner.

All ideas, concepts, techniques or materials you create while you are a Dog Haus franchisee, whether or not
protectable intellectual property, must be promptly disclosed to us and will become our exclusive property
and a part of Dog Haus franchise system as a work made for hire for us without compensation to you.

All data pertaining to your Franchised Restaurant and all data you create or collect in connection with your
operation of the Franchised Restaurant, including, data pertaining to, or otherwise concerning, the Franchised
Restaurant’s customers, or that you otherwise collect including data uploaded to, or downloaded from your
computer system is Dog Haus data and is our sole property. We have the right to review and use the Dog
Haus data in any manner that we deem appropriate without any compensation to you. You just provide us
with copies and/or originals of the Dog Haus data within 5 days after our request for the Dog Haus data at no
cost to us and at any time during the term of your Franchise Agreement and upon the expiration and/or
termination of your Franchise Agreement. We license the use of the Dog Haus data to you during the term of
your Franchise Agreement, at no cost to you, solely for your use in the operation of your Franchised
Restaurant. You must maintain the Dog Haus data as secret and confidential must not make any of the Dog
Haus data available to any unauthorized person without our prior written consent of and then only in the
manner we permit.

The goodwill associated with all phone and fax numbers, email addresses, domain names, websites or
webpages, social media and other Internet addresses used in operation of the Franchised Restaurant is an asset
that belongs to us. Upon cancellation, termination or expiration of the Franchise Agreement, you will be
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deemed to have assigned to us or our designee all right, title and interest in and to these and/or services
associated with the same. You must sign the instruments we request to confirm the assignments and transfers
to us.

ITEM 15
OBLIGATION TO PARTICIPATE IN THE ACTUAL
OPERATION OF THE FRANCHISE BUSINESS

You must designate a Principal Owner acceptable to us who will be responsible for the operational decisions
of your Franchised Restaurant. Your Principal Owner must devote his or her full time to the Franchised
Restaurant and must own at least 10% interest in your equity and voting rights (unless you are a publicly held
entity or a wholly-owned subsidiary of a publicly-held entity) when you sign your Franchise Agreement.
Under certain circumstances we may waive the requirement that your Principal Owner must have a 10%
interest in your equity and voting rights. You must also designate a General Manager who will be the
individual responsible for your Franchised Business in the absence of the Principal Owner. Your General
Manager does not have to own an equity interest in you or the franchise. Your Franchised Restaurant must, at
all times, be directly supervised by the Principal Owner. Your Principal Owner, if applicable, must, unless
otherwise agreed in writing (i) devote 100% of his or her time and best efforts solely to the operation of your
Dog Haus Restaurant; (ii) meet our educational, experience, financial and other reasonable criteria for the
position, as contained in the Manuals or otherwise in writing; (iii) be an owner with 10% or more (direct or
indirect) of your equity and voting rights, and (iv) be approved by us.

You must provide comprehensive initial training programs, additional training programs and refresher
training programs for your other employees. Your Principal Owner and each General Manager and other
supervisorial or managerial personnel must successfully complete the ServSafe Food Safety Certification
Program. Your Principal Owner and each General Manager must successfully complete the Certified Beer
Server Program which is the first level of certification in the Cicerone Certification Program®. We may require
each of your owners, General Managers and other supervisorial and managerial employees who will have
access to any confidential information to sign a Confidentiality and Non-Disclosure Agreement in
substantially the form of Exhibit E. None of the provisions in the Confidentiality and Non-Disclosure
Agreement are intended to prohibit or restrict any activity which prohibition or restriction violates your
employees’ rights to engage in protected concerted activity under the National Labor Relations Act.

If you are an entity, all present and future owners of the equity or your voting rights, including spouses (and
family members who live in the same household, excluding minor children) must execute a written guarantee
in a form we prescribe, personally, irrevocably and unconditionally guaranteeing, jointly and severally, with
all other guarantors, the full payment and performance of your obligations to us and to our affiliate. Upon
each transfer or assignment of your interest in your Franchise Agreement, or other change in your ownership
interests, and at any other time we request, these holders must re-execute a written guarantee in a form we
prescribe.

ITEM 16
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

Except as described below, you must offer and sell all, and only, those goods and services that we approve,
except providing the Virtual Branded Products is currently optional for our franchisees, but we reserve the
right to require all franchisees to provide the Virtual Branded Products in the future (See Item 8). We may add,
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delete, and change menu items that you may or must offer, in our unrestricted discretion, and this may require
you to purchase additional equipment. There are no limits on our right to make changes. You may not operate
any co-branding system without our prior written consent, which may be withheld unless we recognize the
co-branding chain as an approved co-brand for operation within Franchised Restaurants. “Co-branding”
includes the operation of an independent business, product line or operating system owned or licensed by
another franchisor that is featured or incorporated within the Franchised Location or is adjacent to the
Franchised Location and is operated in a manner likely to cause the public to perceive that it is related to your
Franchised Restaurant.

We may, on occasion, require you to test market products and/or services at your Franchised Restaurant. You
must cooperate with us in conducting these test marketing programs and must comply with all rules and
regulations established by us.

No vending, gaming machines, payphones, automatic teller machines, Internet kiosks or other mechanical or
electrical devices are permitted in your Franchised Restaurant without our prior written consent. You cannot
sell Authorized Products on the Internet without our prior written approval.

ITEM 17
RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION
THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the franchise and related agreements. You should read these
provisions in the agreements attached to this Disclosure Document.

FRANCHISE AGREEMENT
Section In
Franchise
Agreement
Provision (Exhibit A) Summary
Length of the term of Franchise 10 years.
the franchise Agreement
Section 3.1
Renewal or extension Franchise Successive 10 year terms.
of the term Agreement
Section 3.2
Requirements for Franchise You must notify us you wish to renew no less than 12 months
Franchisee to renew or Agreement prior to the expiration date of your Franchise Agreement; have
extend Sections 3.2 -3.4 | complied with your obligations during the term of your
Franchise Agreement; at our request, renovate or modernize
your Franchised Restaurant to comply with our then-current
standards for a new Franchised Restaurant; sign our then-
current form of Franchise Agreement that may contain terms and
conditions materially different from those in your original
Franchise Agreement; satisfy our then-current training
requirements; pay a renewal fee; sign a general release and
provide us with a guarantee signed by all equity owners of the
franchisee and their spouses (if the franchisee is an entity). The
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Section In

Franchise
Agreement
Provision (Exhibit A) Summary
royalty and other payments under your renewal Franchise
Agreement will be at the rates then applicable to new
franchisees.
Termination by Not Applicable | Not Applicable
Franchisee
Termination by Not Applicable | Not Applicable
Franchisor without
cause
Termination by Franchise We can terminate the Franchise Agreement if you materially
Franchisor with cause Agreement default under your Franchise Agreement, any other individual
Sections 16.1 — Franchise Agreement, any Area Development Agreement (other
16.3 and 16.5 than solely for your failure to meet your development
obligation), or any other agreement between you and us.
“Cause” defined - Franchise You have 5 days to cure non-payment of fees and 10 days to cure
curable defaults Agreement non-compliance with laws and defaults not listed in Section 16.2.
Section 16.3
“Cause” defined non- Franchise Non curable defaults include: bankruptcy, foreclosure, and
curable defaults Agreement insolvency; abandonment; unapproved transfers; repeated
Sections 16.1 defaults, even if cured; misrepresentations in acquiring your
and 16.2 license; health or safety violations; trademark misuse; conviction

of a felony; failure, for a period of 10 days after notification of
noncompliance, to comply with any state or local law or
regulation applicable to the operation of the Franchised
Restaurant; knowingly maintaining false books or records or
submitting false reports or knowingly underreporting gross
sales; materially misusing the Dog Haus Marks; making an
unauthorized use of the trade secrets or confidential information;
failing to purchase appropriate inventory; failure to meet the site
selection requirements, enter a Lease or open the Franchised
Restaurant within the applicable time periods provided for in the
Franchise Agreement; purchasing products from non-approved
suppliers; a breach of your obligations under the Franchise
Agreement or any other agreement between you and us that is
not capable of being cured by you; an approved assignment is
not effected within the time provided following your death of
permanent incapacity; failing to comply with the covenants in
Article 15 or failing to deliver the executed covenants required
under Section 11.5 or Section 15.8 to us; failing to successfully
complete the Initial training Program; failing to obtain or
maintain the required insurance coverage; failing to make a
payment within 10 days after receipt of written notice from us
that any required payment is overdue, unless you notify us of a
bone fide dispute and take immediate action to resolve it; failing
to make timely payments upon any obligation if we have
advanced any funds on your behalf or if we are acting as your
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Section In

Summary

guarantor or upon default or breach of any provisions of any
promissory note or other evidence of indebtedness or any
agreement relating to the Franchise Agreement; if you default in
the repayment or performance of any obligation or financing
truncation with third parties under which your performance is
secured by this franchise, the Franchised Location or any asset of
the Franchised Restaurant; if you or any of your owners use
abusive language when communicating to us, our staff,
customers or denigrates the Dog Haus System or portrays it in
an unflattering light on the Internet or otherwise; if you fail to
sell and offer for sale all and only authorized services and
merchandise required by us after receiving a Notice of Default
from us or you fail to discontinue selling and offering for sale
any services or merchandise that we may disapprove in writing
at any time, within 10 days after your receipt of written notice
from us to do so; and if you fail to respond to all communications
from us in a timely manner.

You must cease use of our trademarks, de-identify the
Franchised Restaurant, pay all amounts due to us, and return the
Manuals. We may, at our option, assume all telephone numbers
for the Franchised Restaurant. You must, at our option, cancel or
assign to us your rights to any Internet websites or web pages or
e-mail addresses or assumed, fictitious or corporate names that

"oy

contain the Dog Haus Marks. See also “r” below.

No restriction on our right to assign.

Includes transfer of the Franchise Agreement or change in
ownership of the business entity that owns it.

Transfers require our prior written consent, which will not be
unreasonably withheld.

Franchise
Agreement
Provision (Exhibit A)
Franchisee’s Franchise
obligations on Agreement
termination/ Sections 17.1 -
nonrenewal 17.4,17.7 and
17.8
Assignment of Franchise
contract by Franchisor Agreement
Section 14.1
“Transfer” by Franchise
Franchisee - definition Agreement
Section 14.2
Franchisor’s approval Franchise
of transfer by Agreement
Franchisee Section 14.2
Conditions for Franchise
Franchisor’s approval Agreement
of transfer Sections 14.2
and 14.4

The proposed transferee must qualify, successfully complete our
initial training program, sign our then-current Franchise
Agreement (provided, that the term of the new Franchise
Agreement will be the remaining term of the existing Franchise
Agreement), provide us with a guarantee signed by all equity
owners of the proposed franchisee and their spouses (if the
proposed franchisee is an entity), the proposed transferee must
conform the Franchised Restaurant with our then current
appearance and design standard and equipment specifications
applicable to new Dog Haus Restaurants, and you must be in
good standing, sign a general release, sign a guarantee of the
transferee’s obligations under the new Franchise Agreement in

\\Prolaw1\ shares\ Documents\ CD\ 18500-17\ 2532647_2.docx
2021 DOG HAUS WORLDWIDE FDD - CALIFORNIA - PEA #1
(FAST CASUAL AND BIERGARTEN)

7/28/2021

51




Section In
Franchise
Agreement
Provision (Exhibit A) Summary
our favor and pay the transfer fee. See also “r” below. If the
Franchise Agreement has been signed under an Area
Development Agreement, except as described below, you must
concurrently assign all other existing Franchise Agreements to
the same assignee
Franchisor’s right of Franchise We can match any offer for your business.
first refusal to acquire Agreement
Franchisee’s business Section 14.3
Franchisor’s option to Franchise When your Franchise Agreement expires or is terminated, we
purchase Franchisee’s Agreement have the option to purchase some or all of the assets of the
business Section 17.5 Franchised Restaurant and some or all of your assets related to
the Franchised Restaurant.
Death or disability of Franchise Your spouse, heirs or personal representative has 180 days to
Franchisee Agreement purchase your interest or complete an assignment of your
Section 14.5 interest to a qualified, approved third party, subject to the
transfer provisions.
Non-competition Franchise You are prohibited from: (i) diverting any present or prospective
covenants during the Agreement Dog Haus customer to any competitor, or performing any other
term of the franchise Section 15.2 act injurious or prejudicial to the goodwill associated with the
Dog Haus Marks and the Dog Haus System; or (ii) owning or
having any interest in a “Competitive Business” with Dog Haus
Restaurants. A “Competitive Business” is defined as any
restaurant business that prepares, offers and sells gourmet hot
dogs, sausages, hamburgers, chicken and plant-based food
products as its primary menu items and any business that looks
like, copies, imitates, or operates with similar trade dress or
décor to Dog Haus Restaurants.
Non-competition Franchise For 2 years following the expiration or termination of your
covenants after the Agreement Franchise Agreement, you cannot own or have any interest in a
franchise is Section 15.3 competitive business within 2 miles of the Franchised Location
terminated or expires or any other Franchised Restaurant. If you violate the post-term
covenant not to compete, you must pay us, throughout the 2 year
period following the termination, transfer, or expiration of your
Franchise Agreement, 6% of the gross revenue of any business
that provides similar services or products.
Modification of the Franchise The Franchise Agreement can be modified or amended only by
agreement Agreement written agreement of all of the parties. The Manuals are subject
Sections 6.5 and | to change at any time. You must comply with any changes set
21.5 forth in the Manuals.
Integration/ merger Franchise Only the terms of the Franchise Agreement and other related
clause Agreement written agreements are binding (subject to applicable state law).
Section 21.5 Any representations or promises outside the disclosure
document and franchise agreement may not be enforceable.
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Section In
Franchise
Agreement
Provision (Exhibit A) Summary
u. Dispute resolution by None
arbitration or
mediation
v. Choice of forum Franchise All proceedings will be held in Los Angeles County, California,
Agreement subject to applicable state law. See the State Specific Addenda
Section 19.1 (Exhibit G) attached to this Disclosure Document.
w. Choice of law Franchise California, subject to the exception provided in Section 19.1 of
Agreement the Franchise Agreement and applicable state law.
Section 19.1 See the State Specific Addenda (Exhibit G) attached to this
Disclosure Document.

AREA DEVELOPMENT AGREEMENT

Section In Area
Development
Agreement
Provision (Exhibit B) Summary

a. Length of the term of the Article 3 5 years or the date you sign the Franchise Agreement for the last
Area Development Franchised Restaurant necessary to satisfy your development

obligations, whichever is earlier.

b. Renewal or extension of Section 2.6 If you satisfy the Development Obligation and desire to develop,
the term open and operate additional Franchised Restaurants in the

Development Area, you will have the right to extend the term of
your Development Agreement for an additional 5 years provided
you comply with the conditions in the Area Development
Agreement.

c. Requirements for Area Section 2.6 You must notify us you wish to renew no less than 180 prior to the
Developer to renew or expiration date of your Area Development Agreement, sign our
extend then-current Area Development Agreement, which will contain

your additional development obligations during the renewal term;
you must sign a general release; you may be asked to sign a
Franchise Agreement that contains terms and conditions
materially different from those in your previous agreements; you
must have fulfilled all of your obligations under the Area
Development Agreement; you must demonstrate your financial
ability to implement and complete your renewal development
obligations; you must pay the renewal fee.

d. Termination by Area Not Applicable Not Applicable
Developer

e. Termination by Not Applicable | Not Applicable
Franchisor without
cause
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Section In Area

Development
Agreement
Provision (Exhibit B) Summary
f. Termination by Sections 11.1-11.3 | We can terminate the Area Development Agreement if you default
Franchisor with “cause” and 11.5 under your Area Development Agreement, an individual

Franchise Agreement, or any other agreement between you or
your affiliate and us.

g. “Cause” defined -
curable defaults

Section 11.3

You have 30 days to cure defaults under your Area Development
Agreement, and in the case of a breach or default in the
performance of your obligations under any Franchise Agreement
or other agreement between you and us, the notice and cure
provisions of the Franchise Agreement or other agreement will
control.

h. “Cause” defined —non-
curable defaults

Sections 11.1 and
11.2

defaults  include:
unapproved transfers;
obligations; any breach of the covenants not to compete set forth
in Article 13; repeated defaults, even if cured; unapproved
transfers; termination of any of your Franchise Agreements;
conviction of a felony; disclosure of confidential information; and
a breach of your obligations under the Area Development
Agreement or any other agreement between you and us that is not

capable of being cured by you.

Non-curable bankruptcy, insolvency;

failure to meet your development

i. Area Developer’s
obligation on
termination/non-renewal

Section 12.1

You will have no further right to develop or operate additional
Franchised Restaurants which are not, at the time of termination,
the subject of a then validly existing Franchise Agreement between
you and us. You may continue to own and operate all Franchised
Restaurants under then validly existing Franchise Agreements.

j. Assignment of contract Section 9.1 No restrictions on our right to assign.
by Franchisor
k. “Transfer” by Area Section 9.2 Includes transfer of the agreement or changes in ownership of the
Developer — defined business entity which owns it. No shares of an Area Developer that
is a business entity may be offered for sale through the public
offering of securities. Shares may be offered by private offering
with our prior written consent.
1. Franchisor’s approval of Section 9.2 Transfers require our prior written consent, which will not be

transfer by Area
Developer

unreasonably withheld.

m. Conditions for
Franchisor’s approval of
transfer

Sections 9.2.1 and
9.4

Except as described below, you may not transfer any Franchise
Agreement signed under the Area Development Agreement
except with our written consent and a simultaneous assignment of
the Area Development Agreement and all of the Franchise
Agreements signed under the Area Development Agreement to
the same assignee. The proposed buyer must sign our then-current
form of Franchise Agreement for each of your Franchised
Restaurants then developed or under development. The proposed
transferee must qualify as a franchisee and sign our then-current
Area Development Agreement and provide us with a guarantee
signed by all equity owners of the proposed franchisee and their
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Summary

spouses (if the proposed transferee is an entity) and you must be
in good standing, sign a general release, sign a guarantee of the
transferee’s obligations under new Area Development Agreement

“u_ 1

and pay the transfer fee. See also “r” below.

We may match any offer to purchase your business.

We may sell our assets, the Dog Haus Marks or the Dog Haus
System, may sell securities in a public offering or in a private
placement, may merge, acquire other corporations, or be
acquired by another corporation, and may undertake a
refinancing, recapitalization, leveraged buy-out, or other
economic or financial restructuring (each a “Capital Event”) all
without your consent or approval by you. Upon the occurrence
of a Capital Event, we have the right to compel you to sell to us
the assets of all your Dog Haus Restaurants, whether or not
they are open or under construction

Your spouse, heirs or personal representative has 180 days to
purchase your interest or complete an assignment of your interest
to a qualified, approved third party, subject to the transfer
provisions.

You are prohibited from: (i) diverting any present or prospective
Dog Haus customer to any competitor, or performing any other act
injurious or prejudicial to the goodwill associated with the Dog
Haus Marks and the Dog Haus System; or (ii) owning or having
any interest in a “Competitive Business” with Dog Haus
Restaurants. A “Competitive Business” is defined as any
restaurant business that prepares, offers and sells gourmet hot
dogs, sausages, hamburgers, chicken and plant-based food
products as its primary menu items and any business that looks
like, copies, imitates, or operates with similar trade dress or décor
to Dog Haus Restaurants.

For 2 years following the expiration or termination of your Area
Development Agreement, you cannot own or have any interest in
a competitive business within 2 miles of any location designated
as a “Franchised Location” in a Franchise Agreement between you
and us, or at any location within a 2 mile radius of any Dog Haus
Restaurant or a Franchised Location.

The Area Development Agreement can be modified or amended
only by written agreement of all of the parties.

Section In Area
Development
Agreement
Provision (Exhibit B)
n. Franchisor’s right of first Section 9.3
refusal to acquire Area
Developer’s business
o. Franchisor’s option to 9.1
purchase Area
Developer’s business
p. Death or disability of Section 9.5
Area Developer
q. Non-competition Section 13.2
covenants during the
term of the franchise
r. Non-competition Section 13.3
covenants after the
franchise is terminated
or expires
s. Modification of the Area Section 18.5
Development
Agreement
t. Integration/merger Section 18.5
clause

Only the terms of the Area Development Agreement and its
exhibits are binding (subject to applicable state law). No other
representations or promises will be binding. Any representations
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Section In Area

Development
Agreement
Provision (Exhibit B) Summary
or promises outside of the Disclosure Document and Area
Development Agreement may not be enforceable.
u. Dispute resolution by None
arbitration or mediation
v. Choice of forum Section 15.1 All proceedings will be held in Los Angeles County, California,

subject to applicable state law. See the State Specific Addenda
(Exhibit G) attached to this Disclosure Document.

w. Choice of law Section 15.1 California, subject to the exception provided in Section 15.1 of the
Area Development Agreement and applicable state law. See the
State Specific Addenda (Exhibit G) attached to this Disclosure
Document.

ITEM 18
PUBLIC FIGURES

Adam Gertler, a celebrity chef whose Food Network appearances include “The Next Food Network Star,”
“Kid in a Candy Store” and “Will Work for Food,” makes all of the sausages served at Dog Haus Restaurants
and occasionally makes appearances at Dog Haus Restaurants. Adam was compensated for each service he
provided us. Adam was the executive chef of The Smoked Joint: A Barbecue Experience in Philadelphia which
opened in 2003. In 2008, he appeared on season 4 of The Next Food Network Star. Adam served as host of Will
Work For Food (2009) and Kid In A Candy Store (2010), both on Food Network. Adam has also appeared on
many episodes of Food Network’s The Best Thing I Ever ate and The Best Thing I Ever Made, as well as
episodes of Food Network Challenge and Chef Vs. City. In 2012, Adam began working with us as our
Wiirstmacher (sausage maker) and brand ambassador. Adam is currently the host of FX Movie Download on
FX and Man Vs. Child on fyi.

With these exceptions, no compensation or other benefit is given or promised to a public figure for the use of
a public figure in the name or symbol of the Franchised Restaurant or the endorsement or recommendation of
the Franchised Restaurant by a public figure in advertisements. You do not have the right to use the name of
any public figure in promotional efforts or marketing without our prior written approval. No public figures
are involved in the actual management or control of Dog Haus Worldwide, LLC.

ITEM 19
FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential financial
performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for the
information, and if the information is included in the Disclosure Document. Financial performance
information that differs from that included in Item 19 may be given only if: (1) a franchisor provides the actual
records of an existing outlet you are considering buying; or (2) a franchisor supplements the information
provided in this Item 19, for example, by providing information about possible performance of a particular
location or under particular circumstances.

Tables 1 through 10 below are limited to actual historical unaudited information provided to us by our
franchisees for franchised Dog Haus Fast Casual Restaurants and Dog Haus Biergartens that were open for
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business for at least one year on December 31, 2018, on December 31, 2019, and on December 31, 2020. The
financial performance representations that appear in Tables 1 through 12 below do not include costs of sales,
operating expenses or other costs or expenses that must be deducted from Gross Sales to obtain your net
income or profit. You should conduct an independent investigation of the costs and expenses you will incur
in operating your Dog Haus Fast Casual Restaurant or Dog Haus Biergarten. Franchisees or former franchisees
listed in this Disclosure Document may be one source of this information. The characteristics of each Dog Haus
Fast Casual Restaurant and Dog Haus Biergarten included in this Item 19 and franchises for Dog Haus Fast
Casual Restaurants and Dog Haus Biergartens that may be offered to prospective franchisees are generally
similar, except for possible variances in square footage, layout and the like.

Written substantiation for the financial performance representations made in this Item 19 will be made
available to you upon reasonable request.

Some Dog Haus Fast Casual Restaurants and Dog Haus Biergartens have earned these amounts. There is
no assurance you will earn as much.

[THE REMAINDER OF THIS PAGE IS LEFT INTENTIONALLY BLANK.]
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TABLE 1

GROSS SALES AT FRANCHISED DOG HAUS FAST CASUAL RESTAURANTS
OPEN MORE THAN ONE YEAR ON DECEMBER 31, 2020 (NOTES 1 -11)

Number of Total Gross Sales Highest/Lowest Average Gross Number/Percentage of Number/Percentage Median Gross
Franchised Dog of Franchised Gross Sales Sales of Franchised Dog Haus of Franchised Dog Sales of
Haus Fast Casual Dog Haus Fast Franchised Dog | Fast Casual Restaurants Haus Fast Casual Franchised Dog
Restaurants Casual Haus Fast That Exceeded Average | Restaurants That Did | Haus Fast Casual
(Notes 1 and 4) Restaurants Casual Gross Sales Not Attain Average Restaurants
(Notes 6 and 7) Restaurants Gross Sales (Notes 10 and 11)
(Notes 8 and 9)
$2,287,007/
1 7 79,01 2/20% %o ,84
0 $9,790,099 $615,196 $979,010 /20% 8/80% $939,845
TABLE 2
MONTHLY GROSS SALES AT FRANCHISED DOG HAUS FAST CASUAL RESTAURANTS
OPEN MORE THAN ONE YEAR ON DECEMBER 31, 2020 (NOTES 1 -11)
Month Number of Total Gross Highest/Lowest | Average Gross Sales | Number/Percentage Number/Percentage | Median Gross
Franchised Dog Sales of Gross Sales of Franchised Dog of Franchised Dog of Franchised Dog Sales of
Haus Fast Casual | Franchised Dog Haus Fast Casual Haus Fast Casual Haus Fast Casual Franchised
Restaurants Haus Fast Casual Restaurants Restaurants That Restaurants That Did Dog Haus
(Notes 1 and 4) Restaurants (Notes 8 and 9) Exceeded Average Not Attain Average Fast Casual
(Notes 6 and 7) Gross Sales Gross Sales Restaurants
(Notes 10 and
11)
January 10 $787,875 $134,127/ $40,462 $78,788 6/60% 4/40% $82,456
February 10 $781,756 $136,071/$45,409 $78,176 6/60% 4/40% $81,516
March 10 $583,816 $116,051/$25,706 $58,382 3/30% 7/70% $53,594
April 10 $519,278 $133,967/$0 $51,928 4/40% 6/60% $44,319
May 10 $780,184 $194,882/$25,445 $78,018 4/40% 6/60% $65,090
June 10 $ 827,559 $192,437/$40,851 $82,756 4/40% 6/60% $79,923
July 10 $950,667 $222,650/$58,221 $95,067 2/20% 8/80% $87,862
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Month Number of Total Gross Highest/Lowest | Average Gross Sales | Number/Percentage Number/Percentage | Median Gross

Franchised Dog Sales of Gross Sales of Franchised Dog of Franchised Dog of Franchised Dog Sales of

Haus Fast Casual | Franchised Dog Haus Fast Casual Haus Fast Casual Haus Fast Casual Franchised

Restaurants Haus Fast Casual Restaurants Restaurants That Restaurants That Did Dog Haus
(Notes 1 and 4) Restaurants (Notes 8 and 9) Exceeded Average Not Attain Average Fast Casual
(Notes 6 and 7) Gross Sales Gross Sales Restaurants
(Notes 10 and
11)
August 10 $945,090 $239,485/$57,571 $94,509 1/10% 9/90% $82,142
September 10 $899,680 $219,974/$49,340 $89,968 3/30% 7/70% $78,976
October 10 $1,005,255 $254,266/$53,869 $100,525 3/30% 7/70% $90,424
November 10 $864,556 $227,499/$49,636 $86,456 3/30% 7/70% $72,771
December 10 $844,384 $215,599/$44,470 $84,438 3/30% 7/70% $71,040
TABLE 3
GROSS SALES AT FRANCHISED DOG HAUS FAST CASUAL RESTAURANTS
OPEN MORE THAN ONE YEAR ON DECEMBER 31, 2019 (NOTES 1 -11)
Number of Total Gross Sales Highest/Lowest Average Gross Number/Percentage of Number/Percentage | Median Gross
Franchised Dog of Franchised Gross Sales Sales of Franchised Franchised Dog Haus of Franchised Dog Sales of
Haus Fast Casual Dog Haus Fast Dog Haus Fast Fast Casual Restaurants Haus Fast Casual Franchised Dog
Restaurants Casual Casual Restaurants | That Exceeded Average Restaurants That Haus Fast
(Notes 1 and 4) Restaurants (Notes 8 and 9) Gross Sales Did Not Attain Casual
(Notes 6 and 7) Average Gross Sales Restaurants
(Notes 10 and
11)
11 $10,778,157 $1,677,627/$495,651 $982,428 6/55% 5/45% $1,028,269

\\Prolaw1\ shares\ Documents\ CD\ 18500-17\ 2532647_2.docx
2021 DOG HAUS WORLDWIDE FDD - CALIFORNIA - PEA #1
(FAST CASUAL AND BIERGARTEN)

7/28/2021

59



TABLE 4

MONTHLY GROSS SALES AT FRANCHISED DOG HAUS FAST CASUAL RESTAURANTS
OPEN MORE THAN ONE YEAR ON DECEMBER 31, 2019 (NOTES 1-11)

Month Number of Total Gross Highest/Lowest | Average Gross Sales | Number/Percentage Number/Percentage | Median Gross

Franchised Dog Sales of Gross Sales of Franchised Dog of Franchised Dog of Franchised Dog Sales of

Haus Fast Casual | Franchised Dog Haus Fast Casual Haus Fast Casual Haus Fast Casual Franchised

Restaurants Haus Fast Casual Restaurants Restaurants That Restaurants That Did Dog Haus

(Notes 1 and 4) Restaurants (Notes 8 and 9) Exceeded Average Not Attain Average Fast Casual

(Notes 6 and 7) Gross Sales Gross Sales Restaurants

(Notes 10 and
11)

January 11 $868,457 $133,152/ $35,760 $78,951 6/55% 5/45% $79,339
February 11 $816,170 $123,931/ $36,419 $74,197 6/55% 5/45% $75,110
March 11 $984,679 $152,594/ $49,451 $89,516 4/36% 7/64% $85,855
April 11 $922,690 $135,699/ $45,320 $83,881 6/55% 5/45% $86,272
May 11 $993,731 $143,999/ $42,656 $90,339 6/55% 5/45% $95,872
June 11 $991,815 $142,975/ $40,165 $90,165 6/55% 5/45% $99,300
July 11 $973,986 $148,758/ $40,272 $88,544 6/55% 5/45% $96,406
August 11 $958,841 $148,784/ $41,454 $87,167 5/45% 6/55% $91,273
September 11 $877,636 $142,325/ $40,060 $79,785 6/55% 5/45% $83,165
October 11 $846,554 $131,049/ $41,743 $76,959 6/55% 5/45% $76,147
November 11 $782,663 $135,134/ $38,181 $71,151 6/55% 5/45% $74,523
December 11 $755,590 $139,227/ $35,846 $68,690 6/55% 5/45% $71,833

\\Prolaw1\ shares\ Documents\ CD\ 18500-17\ 2532647_2.docx
2021 DOG HAUS WORLDWIDE FDD - CALIFORNIA - PEA #1
(FAST CASUAL AND BIERGARTEN)

7/28/2021

60




TABLE 5

GROSS SALES AT FRANCHISED DOG HAUS BIERGARTENS
OPEN MORE THAN ONE YEAR ON DECEMBER 31, 2020 (NOTES 1-11)

Number of Total Gross Sales Highest/Lowest Average Gross Number/Percentage of | Number/Percentage Median Gross
Franchised Dog of Franchised Gross Sales Sales of Franchised Franchised Dog Haus of Franchised Dog Sales of
Haus Biergartens Dog Haus Dog Haus Biergartens That Haus Biergartens Franchised Dog
(Notes 1 and 5) Biergartens Biergartens Exceeded Average That Did Not Attain Haus
(Notes 6 and 7) (Notes 8 and 9) Gross Sales Average Gross Sales Biergartens
(Notes 10 and
11)
$2,184,372/
19 $26,048,636 $659,773 $1,370,981 10/53% 9/47% $1,378,058
TABLE 6
MONTHLY GROSS SALES AT FRANCHISED DOG HAUS BIERGARTENS
OPEN MORE THAN ONE YEAR ON DECEMBER 31, 2020 (NOTES 1-11)
Month Number of Total Gross Highest/Lowest | Average Gross Sales | Number/Percentage Number/Percentage | Median Gross
Franchised Dog Sales of Gross Sales of Franchised Dog of Franchised Dog of Franchised Dog Sales of
Haus Biergartens | Franchised Dog Haus Biergartens Haus Biergartens Haus Biergartens Franchised
(Notes 1 and 5) | Haus Biergartens (Notes 8 and 9) That Exceeded That Did Not Attain Dog Haus
(Notes 6 and 7) Average Gross Sales | Average Gross Sales Biergartens
(Notes 10 and

11)
January 19 $2,014,045 $178,699/ $57,989 $106,002 9/47% 10/53% $101,147
February 19 $2,000,215 $174,754/ $59,714 $105,274 10/53% 9/47% $105,308
March 19 $1,393,034 $136,736/ $36,744 $73,318 9/47% 10/53% $73,091
April 19 $914,614 $126,066/ $12,405 $62,534 8/42% 11/58% $59,540
May 19 $1,593,045 $202,269/ $55,880 $112,479 10/53% 9/47% $114,476
June 19 $1,913,622 $214,432/ $55,693 $134,202 11/58% 8/42% $136,324
July 19 $2,075,774 $236,398/ $63,379 $143,338 11/58% 8/42% $146,687
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Month Number of Total Gross Highest/Lowest | Average Gross Sales | Number/Percentage Number/Percentage | Median Gross
Franchised Dog Sales of Gross Sales of Franchised Dog of Franchised Dog of Franchised Dog Sales of
Haus Biergartens | Franchised Dog Haus Biergartens Haus Biergartens Haus Biergartens Franchised
(Notes 1 and 5) | Haus Biergartens (Notes 8 and 9) That Exceeded That Did Not Attain Dog Haus
(Notes 6 and 7) Average Gross Sales | Average Gross Sales Biergartens
(Notes 10 and
11)
August 19 $2,073,758 $248,139/ $65,258 $143,857 11/58% 8/42% $151,063
September 19 $1,932,455 $215,468/ $58,551 $132,649 11/58% 8/42% $141,110
October 19 $2,073,151 $224,404/ $65,285 $142,729 8/42% 11/58% $141,660
November 19 $1,641,431 $177,788/ $53,380 $113,484 9/47% 10/53% $109,504
December 19 $1,424,953 $167,108/ $39,968 $101,113 10/53% 9/47% $101,298
TABLE 7
GROSS SALES AT FRANCHISED DOG HAUS BIERGARTENS
OPEN MORE THAN ONE YEAR ON DECEMBER 31, 2019 (NOTES 1-11)
Number of Total Gross Sales Highest/Lowest Average Gross Number/Percentage of | Number/Percentage Median Gross
Franchised Dog of Franchised Gross Sales Sales of Franchised Franchised Dog Haus of Franchised Dog Sales of
Haus Biergartens Dog Haus Dog Haus Biergartens That Haus Biergartens Franchised Dog
(Notes 1 and 5) Biergartens Biergartens Exceeded Average That Did Not Attain Haus
(Notes 6 and 7) (Notes 8 and 9) Gross Sales Average Gross Sales Biergartens
(Notes 10 and
11)
$2,145,087 /
14 $18,853,605 $765,472 $1,346,686 6/43% 8/57% $1,272,044
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TABLE 8
MONTHLY GROSS SALES AT FRANCHISED DOG HAUS BIERGARTENS
OPEN MORE THAN ONE YEAR ON DECEMBER 31, 2019 (NOTES 1-11)

Month Number of Total Gross Sales | Highest/Lowest Gross Average Gross Number/Percentage | Number/Percentage | Median Gross
Franchised Dog | of Franchised Dog Sales Sales of Franchised of Franchised Dog of Franchised Dog Sales of
Haus Biergartens | Haus Biergartens Dog Haus Haus Biergartens Haus Biergartens Franchised
(Notes 1 and 5) (Notes 6 and 7) Biergartens That Exceeded That Did Not Dog Haus
(Notes 8 and 9) Average Gross Sales Attain Average Biergartens
Gross Sales (Notes 10 and
11)
January 14 $1,410,810 $157,079/ $45,025 $100,77 7/50% 87/50% $98,977
February 14 $1,365,903 $151,834/ $46,931 $97,564 7/50% 87/50% $98,405
March 14 $1,688,924 $183,512/ $63,904 $120,637 6/43% 8/57% $115,766
April 14 $1,597,204 $178,934/$61,759 $114,086 6/43% 8/57% $111,269
May 14 $1,681,558 $188,291/$61,434 $120,111 6/43% 8/57% $111,939
June 14 $1,738,433 $205,051/$68,366 $124,174 6/43% B/57% $112,693
July 14 $1,717,503 $197,266/$63,513 $122,679 6/43% 8/57% $109,678
August 14 $1,683,623 $202,162/$45,780 $120,259 6/43% 8/57% $111,333
September 14 $1,572,290 $182,048/$66,620 $112,306 9/64% 5/36% $106,805
October 14 $1,572,626 $182,712/$65,403 $112,330 9/64% 5/36% $112,394
November 14 $1,460,609 $177,096/$62,354 $104,329 8/57% 6/43% $90,971
December 14 $1,364,122 $153,308/$60,203 $97,437 9/64% 5/36% $91,096
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NOTE 1:

We have only included franchised Dog Haus Fast Casual Restaurants and Dog Haus Biergartens in Tables 1
and 5 that were open for business for at least one year on December 31, 2020. The Tables include actual
historical information for franchised Dog Haus Fast Casual Restaurants and Dog Haus Biergartens provided
to us by our franchisees. All information is unaudited.

We have only included franchised Dog Haus Fast Casual Restaurants and Dog Haus Biergartens in Tables 3
and 7 that were open for business for at least one year on December 31, 2019. The Tables include actual
historical information for franchised Dog Haus Fast Casual Restaurants and Dog Haus Biergartens provided
to us by our franchisees. All information is unaudited.

NOTE 2:

A Dog Haus Fast Casual Restaurant is approximately 1,300 to 1,600 square feet in size and will have a limited
menu, take orders at the counter, have communal seating and a limited selection of beer and wine available
for purchase.

NOTE 3:

A Dog Haus Biergarten is approximately 1,800 to 2,200 square feet in size and has (i) a minimum 24 beers on
tap; (ii) a minimum of 8 seats at the bar; (iii) at least one bartender on duty at all times; (iv) a minimum of 4
televisions; (v) cable/satellite television capability with multiple control boxes, including DirectTV boxes, Dog
Haus TV boxes, PC Music boxes and Video Box; (vi) a patio with a minimum of 24 seats; (vii) open or enclosed
kitchens, depending on the layout of the premises; (viii) extended hours of operation; (ix) glassware, a beer
wheel and a dishwasher; (x) additional equipment; (xi) server with a handheld POS (xii) happy-hour pricing
for food and beverages and (xiii) a wine kegerator with 2 taps. Some Dog Haus Biergartens serve liquor.

NOTE 4:

There were 11 franchised Dog Haus Fast Casual Restaurants in operation for at least one year as of December
31, 2020. Tables 1 and 2 include actual historical information for 10 of these franchised Dog Haus Fast Casual
Restaurants provided to us by our franchisees. Similar information for the remaining franchised Dog Haus
Fast Casual Restaurant was either unavailable to us or believed to be incomplete, inaccurate or unreliable. All
information is unaudited.

Due to the COVID-19 pandemic, all 10 franchised Dog Haus Fast Causal Restaurants streamlined their
operations to focus on take-out and delivery for the period from March 16, 2020 through December 31, 2020.
Each of these 10 franchised Dog Haus Fast Causal Restaurants operated take-out and delivery services from
March 16, 2020 through December 31, 2020, and:

e 1 closed its dining room from March 16, 2020 through August 31, 2020, was closed entirely from April
8, 2020 through April 14, 2020, opened its patio for outdoor dining on July 2, 2020, and closed its patio
for outdoor dining on November 23, 2020 through December 31, 2020;

e 1 closed its dining room from March 16, 2020 to June 23, 2020, reopened its dining room at 75%
capacity on June 24, 2020, closed its dining room from August 18, 2020 through December 31, 2020; 1
closed entirely for the period from March 16, 2020 to May 5, 2020, opened its patio for outdoor dining
on July 2, 2020, and closed its patio for outdoor dining on November 23, 2020 through December 31,
2020;
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e 1 closed its dining room from March 20, 2020 to May 14, 2020 reopened its dining room with social
distancing requirements in place, closed entirely from June 14, 2020 to June 21, 2020, and opened at
50% capacity starting June 22, 2020 through December 31, 2020;

e 1 closed its dining room from March 18, 2020 to May 22, 2020, reopened its dining room at 50%
capacity, and opened its patio for outdoor dining on July 2, 2020, and closed its patio and dining room
on November 23, 2020 through December 31, 2020;

e 1 closed entirely from March 17, 2020 to March 24, 2020 and opened its dining room at 50% capacity
on May 27, 2020, and closed its dining room and opened its patio for outdoor dining on November 23,
2020 through December 31, 2020;

¢ 3 closed their dining rooms for the period from March 16, 2020 through July 2, 2020, opened their patio
for outdoor dining only on July 2, 2020, and closed their patio for outdoor dining on November 23,
2020 through December 31, 2020;

e 1 closed its dining room for the period from March 16, 2020 through August 25, 2020, opened its patio
for outdoor dining on August 25, 2020, and closed its patio for outdoor dining on November 23, 2020
through December 31, 2020; and

e 1 closed its dining room on March 24, 2020 and opened its dining room at 50% capacity in May 2020
and opened its dining room to 70% capacity in October 2020.

There were 12 franchised Dog Haus Fast Casual Restaurants in operation for at least one year as of December
31, 2019. Tables 3 and 4 includes actual historical information for 11 of these franchised Dog Haus Fast Casual
Restaurants provided to us by our franchisees. All information is unaudited. The 11 franchised Dog Haus Fast
Casual Restaurants included in Tables 3 and 4 were selected because the information was available to us and
believed to be complete, accurate and reliable. Similar information for the remaining franchised Dog Haus
Fast Casual Restaurant was either unavailable to us or believed to be incomplete, inaccurate or unreliable.

NOTE 5:

There were 19 franchised Dog Haus Biergartens in operation for at least one year as of December 31, 2020.
Tables 5 and 6 include actual historical information for all 19 of these franchised Dog Haus Biergartens
provided to us by our franchisees. All information is unaudited.

Due to the COVID-19 pandemic, all 19 franchised Dog Haus Biergartens streamlined their operations to focus
on take-out and delivery for the period from March 16, 2020 through December 31, 2020. Each of these 19
franchised Dog Haus Biergartens operated take-out and delivery services from March 16, 2020 through
December 31, 2020, and:

e 7 closed their dining rooms on March 16, 2020 and opened their patios for outdoor dining on July 2,
2020, and closed their patios for outdoor dining on November 23, 2020 through December 31, 2020;

e 1 closed its dining room from March 16, 2020 to July 11, 2020, when it fully reopened;

e 1 closed its dining room from March 16, 2020 through July 1, 2020 and reopened its dining room at
25% capacity;

e 1 closed its dining room from March 16, 2020 to May 22, 2020 and reopened its dining room at 25%
capacity for limited hours, opened its dining room for full hours on September 4, 2020 and closed its
dining room on November 23, 2020 through December 31, 2020;

e 1 closed its dining room from March 16, 2020 to May 25, 2020, reopened its dining room at 50%
capacity for limited hours, and, on July 22, 2020, reopened its dining room at 50% capacity for standard
hours, and, on November 23, 2020 through December 31, 2020, closed its dining room and only
operated its patio for outdoor dining;
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e 1 closed its dining room from March 16, 2020 to May 27, 2020, reopened its dining room at 50%
capacity for limited hours, and, on July 22, 2020, reopened its dining room at 50% capacity for standard
hours, and, on November 23, 2020 through December 31, 2020, closed its dining room and only
operated its patio for outdoor dining;

e 1 closed its dining room from March 16, 2020 to May 25, 2020 and reopened its dining room at 25%
capacity for limited hours until September 18, 2020 when it reopened its dining room at full hours,
and closed its dining room from November 23, 2020 through December 31, 2020;

e 1 closed its dining room from March 16, 2020 to May 24, 2020 and reopened its dining room with social
distancing requirements for limited hours, and opened its patio for outdoor dining on July 24, 2020,
closed its patio for outdoor dining on November 23, 2020 through December 31, 2020, and closed
entirely from December 16, 2020 to December 21, 2020;

e 2 closed their dining rooms from March 16, 2020 through May 11, 2020, operated their dining rooms
at 25% capacity until May 18, 2020, operated at 50% capacity until May 29, 2020 and operated at full
capacity until September 3, 2020, and operated at 50% capacity through December 31, 2020;

e 1 closed its dining room on March 18, 2020 and open its dining room at full capacity for standard
hours on May 11, 2020;

e 1 closed its dining room on March 16, 2020, opened its patio for outdoor dining on July 2, 2020, and
closed its patio for outdoor dining on October 15, 2020 through December 31, 2020; and

e 1 closed its dining room from March 18, 2020 and opened its dining room at full capacity on May 5,
2020 through December 31, 2020.

There were 21 franchised Dog Haus Biergartens in operation for at least one year as of December 31, 2019.
Tables 7 and 8 includes actual historical information for 14 of these franchised Dog Haus Biergartens provided
to us by our franchisees. All information is unaudited. The 14 franchised Dog Haus Biergartens included in
Tables 7 and 8 were selected because the information was available to us and believed to be complete, accurate
and reliable. Similar information for the remaining 7 franchised Dog Haus Biergartens was either unavailable
to us or believed to be incomplete, inaccurate or unreliable.

NOTE 6:

“Gross Sales” means all revenue derived from the operation of a Dog Haus Fast Casual Restaurant or a Dog
Haus Biergarten and from the sale of all services and merchandise sold at or from a Dog Haus Fast Casual
Restaurant or a Dog Haus Biergarten, and all other income of every kind and nature related to a Dog Haus
Fast Casual Restaurant or a Dog Haus Biergarten including, without limitation, business interruption
insurance, whether for cash or credit, and regardless of collection in the case of credit and all proceeds from
the sale of coupons, gift certificates or vouchers. “Gross Sales” does not include the amount of bona fide
refunds paid to customers, the amount of any sales or use taxes actually paid to any governmental authority
and the retail price of any coupons, gift certificates and vouchers when they are redeemed.

NOTE 7:

The total Gross Sales for the 10 franchised Dog Haus Fast Casual Restaurants that were open for more than
one year on December 31, 2020 was $9,790,099. The total Gross Sales for the 19 franchised Dog Haus
Biergartens that were open for more than one year on December 31, 2020 was $26,048,636. Tables 1 and 5
include actual historical information for all 10 of these franchised Dog Haus Fast Casual Restaurants and for
all 19 of these franchised Dog Haus Biergartens provided to us by our franchisees. All information is
unaudited.
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Tables 2 and 6 provide a monthly breakdown of the Gross Sales for the 10 franchised Dog Haus Fast Casual
Restaurants that were open for more than one year on December 31, 2020 and for the 19 franchised Dog Haus
Biergartens that were open for more than one year on December 31, 2020. All information is unaudited.

The total monthly Gross Sales for the 10 franchised Dog Haus Fast Casual Restaurants that were open for more
than one year on December 31, 2020 were: January 2020 $787,875; February 2020 $781,756; March 2020 $583,816;
April 2020 $519,278; May 2020 $780,184; June 2020 $827,559; July 2020 $950,667; August 2020 $945,090;
September 2020 $899,680; October 2020 $1,005,255; November 2020 $864,556; December 2020 $844,384.

The total monthly Gross Sales for the 19 franchised Dog Haus Biergartens that were open for more than one
year on December 31, 2020 were: January 2020 $2,014,045; February 2020 $2,000,215; March 2020 $1,393,034;
April 2020 $914,614; May 2020 $1,593,045; June 2020 $1,913,622; July 2020 $2,075,774; August 2020 $2,073,758;
September 2020 $1,932,455; October 2020 $2,073,151; November 2020 $1,641,431; December 2020 $1,424,953.

The total Gross Sales for the 11 franchised Dog Haus Fast Casual Restaurants that were open for more than
one year on December 31, 2019 was $10,778,157. The total Gross Sales for the 14 franchised Dog Haus
Biergartens that were open for more than one year on December 31, 2019 was $18,853,605. Tables 3 and 7
include actual historical information for all 11 of these franchised Dog Haus Fast Casual Restaurants and for
all 14 of these franchised Dog Haus Biergartens provided to us by our franchisees.

Tables 4 and 8 provide a monthly breakdown of the Gross Sales for the 11 franchised Dog Haus Fast Casual
Restaurants that were open for more than one year on December 31, 2019 and for the 14 franchised Dog Haus
Biergartens that were open for more than one year on December 31, 2019. All information is unaudited.

The total monthly Gross Sales for the 11 franchised Dog Haus Fast Casual Restaurants that were open for more
than one year on December 31, 2019 were: January 2019 $868,457; February 2019 $816,170; March 2019 $984,679;
April 2019 $922,690; May 2019 $993,731; June 2019 $991,815; July 2019 $973,986; August 2019 $958,841;
September 2019 $877,636; October 2019 $846,554; November 2019 $782,663; December 2019 $755,590.

The total monthly Gross Sales for the 14 franchised Dog Haus Biergartens that were open for more than one
year on December 31, 2019 were: January 2019 $1,410,810; February 2019 $1,365,903; March 2019 $1,688,924;
April 2019 $1,597,204; May 2019 $1,681,558; June 2019 $1,738,433; July 2019 $1,717,503; August 2019 $1,683,623;
September 2019 $1,572,290; October 2019 $1,572,626; November 2019 $1,460,609; December 2019 $1,364,122.

NOTE 8:

“Average” means the aggregate Gross Sales divided by the total number of franchised Dog Haus Fast Casual
Restaurants and the total number of franchised Dog Haus Biergartens that were open for more than one year
on December 31, 2020, and the aggregate Gross Sales divided by the total number of franchised Dog Haus Fast
Casual Restaurants and the total number of franchised Dog Haus Biergartens that were open for more than
one year on December 31, 2019.

NOTE 9:

The Average Gross Sales for the 10 franchised Dog Haus Fast Casual Restaurants that were open for more than
one year on December 31, 2020 was $979,010 ($9,790,099 divided by 10 = $979,010). The Average Gross Sales
for the 19 franchised Dog Haus Biergartens that were open for more than one year on December 31, 2020 was
$1,370,981 ($26,048,636 divided by 19 = $1,370,981). Tables 1 and 5 include actual historical information for all
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10 of these franchised Dog Haus Fast Casual Restaurants and for all 19 of these franchised Dog Haus
Biergartens provided to us by our franchisees. All information is unaudited.

Tables 2 and 6 provide a monthly breakdown of the monthly Average Gross Sales for the 10 franchised Dog
Haus Fast Casual Restaurants that were open for more than one year on December 31, 2020 and for the 19
franchised Dog Haus Biergartens that were open for more than one year on December 31, 2020. All information
is unaudited.

The monthly Average Gross Sales for the 10 franchised Dog Haus Fast Casual Restaurants that were open for
more than one year on December 31, 2020 were: January 2020 $106,002; February 2020 $105,274; March 2020
$73,318; April 2020 $62,534; May 2020 $112,479; June 2020 $134,202; July 2020 $143,338; August 2020 $143,857;
September 2020 $132,649; October 2020 $142,729; November 2020 $113,484; December 2020 $101,113.

The monthly Average Gross Sales for the 19 franchised Dog Haus Biergartens that were open for more than
one year on December 31, 2020 were: January 2020 $106,002; February 2020 $105,274; March 2020 $73,318; April
2020 $62,534; May 2020 $112,479; June 2020 $134,202; July 2020 $143,338; August 2020 $143,857; September
2020 $132,649; October 2020 $142,729; November 2020 $113,484; December 2020 $101,113.

The Average Gross Sales for the 11 franchised Dog Haus Fast Casual Restaurants that were open for more than
one year on December 31, 2019 was $982,428 ($10,778,157 divided by 11 = $982,428). The Average Gross Sales
for the 14 franchised Dog Haus Biergartens that were open for more than one year on December 31, 2019 was
$1,346,686 ($18,853,605 divided by 14 = $1,346,686). Tables 3 and 7 include actual historical information for all
11 of these franchised Dog Haus Fast Casual Restaurants and for all 14 of these franchised Dog Haus
Biergartens provided to us by our franchisees.

Tables 4 and 8 provide a monthly breakdown of the Average Gross Sales for the 11 franchised Dog Haus Fast
Casual Restaurants that were open for more than one year on December 31, 2019 and for the 14 franchised Dog
Haus Biergartens that were open for more than one year on December 31, 2019. All information is unaudited.

The monthly Average Gross Sales for the 11 franchised Dog Haus Fast Casual Restaurants that were open for
more than one year on December 31, 2019 were: January 2019 $78,951; February 2019 $74,197; March 2019
$89,516; April 2019 $83,881; May 2019 $90,339; June 2019 $90,165; July 2019 $88,544; August 2019 $87,167;
September 2019 $79,785; October 2019 $76,959; November 2019 $71,151; December 2019 $68,690.

The monthly Average Gross Sales for the 14 franchised Dog Haus Biergartens that were open for more than
one year on December 31, 2019 were: January 2019 $100,77; February 2019 $97,564; March 2019 $120,637; April
2019 $114,086; May 2019 $120,111; June 2019 $124,174; July 2019 $122,679; August 2019 $120,259; September 2019
$112,306; October 2019 $112,330; November 2019 $104,329; December 2019 $97,437.

NOTE 10:

“Median” means the midpoint dollar value for the 10 franchised Dog Haus Fast Casual Restaurants that were
open for more than one year on December 31, 2020 and the 19 franchised Dog Haus Biergartens that were open
for more than one year on December 31, 2020, the 11 franchised Dog Haus Fast Casual Restaurants that were
open for more than one year on December 31, 2019, and the 14 franchised Dog Haus Biergartens that were
open for more than one year on December 31, 2019. The Median for a category with an odd number of data
points will be the center number in that set. The Median for a category with an even number of data points is
determined by taking the mean (average) of the two middlemost values in that category, which is calculated
by adding those two values together and then dividing the aggregate by two.
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NOTE 11:

The Median Gross Sales for the 10 franchised Dog Haus Fast Casual Restaurants that were open for more than
one year on December 31, 2020 was $939,845. The Median Gross Sales for the 19 franchised Dog Haus
Biergartens that were open for more than one year on December 31, 2020 was $1,378,058. Tables 1 and 5 include
actual historical information for all 10 of these franchised Dog Haus Fast Casual Restaurants and for all 19 of
these franchised Dog Haus Biergartens provided to us by our franchisees.

Tables 2 and 6 provide a monthly breakdown of the Median Gross Sales for the 10 franchised Dog Haus Fast
Casual Restaurants that were open for more than one year on December 31, 2020 and for the 19 franchised Dog
Haus Biergartens that were open for more than one year on December 31, 2020. All information is unaudited.

The monthly Median Gross Sales for the 10 franchised Dog Haus Fast Casual Restaurants that were open for
more than one year on December 31, 2020 were: January 2020 $82,456; February 2020 $81,516; March 2020
$53,594; April 2020 $44,319; May 2020 $65,090; June 2020 $79,923; July 2020 $87,862; August 2020 $82,142;
September 2020 $78,976; October 2020 $90,424; November 2020 $72,771; December 2020 $71,040.

The monthly Median Gross Sales for the 19 franchised Dog Haus Biergartens that were open for more than
one year on December 31, 2020 were: January 2020 $101,147; February 2020 $105,308; March 2020 $73,091; April
2020 $59,540; May 2020 $114,476; June 2020 $136,324; July 2020 $146,687; August 2020 $151,063; September
2020 $141,110; October 2020 $141,660; November 2020 $109,504; December 2020 $101,298.

The Median Gross Sales for the 11 franchised Dog Haus Fast Casual Restaurants that were open for more than
one year on December 31, 2019 was $1,028,269. The Median Gross Sales for the 14 franchised Dog Haus
Biergartens that were open for more than one year on December 31, 2019 was $1,272,044. Tables 3 and 7 include
actual historical information for all 11 of these franchised Dog Haus Fast Casual Restaurants and for all 14 of
these franchised Dog Haus Biergartens provided to us by our franchisees.

Tables 4 and 8 provide a monthly breakdown of the Median Gross Sales for the 11 franchised Dog Haus Fast
Casual Restaurants that were open for more than one year on December 31, 2019 and for the 14 franchised Dog
Haus Biergartens that were open for more than one year on December 31, 2019. All information is unaudited.

The monthly Median Gross Sales for the 11 franchised Dog Haus Fast Casual Restaurants that were open for
more than one year on December 31, 2019 were: January 2019 $79,339; February 2019 $75,110; March 2019
$85,855; April 2019 $86,272; May 2019 $95,872; June 2019 $99,300; July 2019 $96,406; August 2019 $91,273;
September 2019 $83,165; October 2019 $76,147; November 2019 $74,523; December 2019 $71,833.

The monthly Median Gross Sales for the 14 franchised Dog Haus Biergartens that were open for more than
one year on December 31, 2019 were: January 2019 $98,977; February 2019 $98,405; March 2019 $115,766; April
2019 $111,269; May 2019 $111,939; June 2019 $112,693; July 2019 $109,678; August 2019 $111,333; September 2019
$106,805; October 2019 $112,394; November 2019 $90,971; December 2019 $91,096.

Other than the preceding financial performance representation, we do not make any financial performance
representations. We also do not authorize our employees or representatives to make any such representations
either orally or in writing. If you are purchasing an existing outlet, however, we may provide you with the
actual records of that outlet. If you receive any other financial performance information or projections of your

future income, you should report it to the franchisor’s management by contacting our Director of Franchise
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Development, Erik Hartung, 22 Central Court, Pasadena, California 91105; Telephone: 626-796-4287; the
Federal Trade Commission; and the appropriate state regulatory agencies.

ITEM 20
OUTLETS AND FRANCHISEE INFORMATION

TABLE NO. 1-A
SYSTEM-WIDE OUTLET SUMMARY
(FAST CASUAL, BIERGARTEN, REMOTE KITCHEN AND DOG HAUS, HAUS MARKET OUTLETS)
FOR FISCAL YEARS 2018 to 2020

Outlets At The Start Outlets At The End

Outlet Type Year Of The Year Of The Year Net Change
Franchised
2018 27 31 +4
2019 31 31 0
2020 31 38 +7
Company-Owned
2018 1 1* 0
2019 1* 2%% +1
2020 2 2% 0
Total Outlets
2018 28 32 +4
2019 32 33 +1
2020 33 40%** +7

The figures in Table No. 1-A include system-wide totals for Fast Casual, Biergarten, Remote Kitchen and Dog
Haus, Haus Market locations as of December 31, 2018, December 31, 2019 and December 31, 2020. See Table 1-
B for system-wide totals for Fast Casual locations. See Table 1-C for system-wide totals for Biergarten locations.

*Our affiliate, Dog Haus Tennessee, purchased an operating Dog Haus Biergarten Restaurant from a former
Dog Haus franchisee on August 31, 2018.

** The Operating Company purchased an operating Dog Haus Biergarten Restaurant from a former Dog Haus
franchisee in January 2019.

** Qur affiliate, DH Covina, reacquired a Dog Haus Fast Casual Restaurant from a former Dog Haus
franchisee in November 2020.

TABLE NO. 2-A
SYSTEM-WIDE TRANSFERS OF OUTLETS FROM FRANCHISEES TO NEW OWNERS
(FAST CASUAL , BIERGARTEN, REMOTE KITCHEN AND DOG HAUS, HAUS MARKET OUTLETS)
FOR FISCAL YEARS 2018 to 2020

State Year Number Of Transfers
California
2018 3
2019
2020 1

\\Prolaw1\ shares\ Documents\ CD\ 18500-17\ 2532647_2.docx
2021 DOG HAUS WORLDWIDE FDD - CALIFORNIA

(FAST CASUAL AND BIERGARTEN)

7/28/2021

70



State Year Number Of Transfers
Total Outlets

2018 3
2019 3
2020 1

The figures in Table No. 2-A include outlet transfers for Fast Casual, Biergarten locations, Remote Kitchen and
Dog Haus, Haus Market locations as of December 31, 2018, December 31, 2019 and December 31, 2020. See
Table 2-B for transfers of franchised Fast Casual locations. See Table 2-C for transfers of franchised Biergarten
locations.

TABLE NO. 3-A
SYSTEM-WIDE STATUS OF FRANCHISED OUTLETS
(FAST CASUAL , BIERGARTEN, REMOTE KITCHEN AND DOG HAUS, HAUS MARKET
FRANCHISED OUTLETS)
FOR FISCAL YEARS 2018 TO 2020

Outlets Ceased Outlets
Outlets Reacquired | Operations- | At End
At Start | Outlets | Termina Non- By Other Of The
State Year | Of Year | Opened -tions | Renewals | Franchisor Reasons Year
Arizona
2018 1 0 0 0 0 0 1
2019 1 0 0 0 0
2020 3 1 0 0 0 0 4
California
2018 19 4 2 0 0 0 21
2019 21 1 0 0 1 2 19
2020 19 1 0 0 1 0 19
Colorado
2018 3 0 0 0 0 0 3
2019 3 0 0 0 0 0 3
2020 3 0 0 0 0 0 3
Illinois
2018 1 1 0 0 0 2
2019 2 0 0 0 0 1 1
2020 1 1 0 0 0 2
Maryland
2018 0 1 0 0 0 0
2019 1 0 0 0 0 0
2020 1 1 0 0 0 0
Nevada
2018 1 0 0 0 0 0
2019 1 0 0 0 0 0
2020 1 0 0 0 0 0
Tennessee
2018 0 1 0 0 1 0 0
2019 0 0 0 0 0 0 0
2020 0 0 0 0 0 0 0
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Outlets Ceased Outlets
Outlets Reacquired | Operations- | At End
At Start | Outlets | Termina Non- By Other Of The
State Year | Of Year | Opened -tions | Renewals | Franchisor Reasons Year
Texas
2018 1 0 0 0 0 0 1
2019 1 1 0 0 0 0
2020 2 3 0 0 0 0 5
Utah
2018 1 0 0 0 0 0
2019 1 0 0 0 0 0
2020 1 0 0 0 0 0
Wyoming
2018 0 0 0 0 0 0 0
2019 0 0 0 0 0 0
2020 0 1 0 0 0 0 1
Total Outlets
2018 27 7 2 0 1 0 31
2019 31 4 0 0 1 3 31
2020 31 8 0 0 1 0 38

The figures in Table No. 3-A include the status of franchised outlets for Fast Casual, Biergarten, Remote
Kitchen and Dog Haus, Haus Market locations as of December 31, 2018, December 31, 2019 and December 31,
2020. See Table 3-B for the status of franchised outlets for Fast Casual locations. See Table 3-C for the status of
franchised outlets for Biergarten locations.

TABLE NO. 4-A
SYSTEM-WIDE STATUS OF COMPANY-OWNED OUTLETS
(ALL COMPANY-OWNED FAST CASUAL , BIERGARTEN, REMOTE KITCHEN AND DOG HAUS,
HAUS MARKET OUTLETS)
FOR FISCAL YEARS 2018 TO 2020

Outlets At Outlets Outlets Outlets At
Start Of Outlets Reacquired Outlets Sold To | End Of The
State Year The Year Opened | From Franchisee | Closed | Franchisee Year
California
2018 1 0 0 0 1 0
2019 0 0 1** 0 0 1
2020 1 0 1% 0 0 2
Tennessee
2018 0 0 1* 0 0
2019 1 0 0 0
2020 1 0 0 1 0
Total
2018 1 0 1* 0 1 1
2019 1 0 1** 0 0 2
2020 2 0 1H** 1 0 2

The figures in Table No. 4-A include system-wide totals for company-owned Fast Casual, Biergarten, Remote
Kitchen and Dog Haus, Haus Market locations as of December 31, 2018, December 31, 2019 and December 31,
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2020. See Table 4-B for total company-owned Fast Casual locations. See Table 4-C for total company-owned
Biergarten locations.

*Our affiliate, Dog Haus Tennessee, purchased an operating Dog Haus Biergarten Restaurant from a former
Dog Haus franchisee on August 31, 2018.

** The Operating Company purchased an operating Dog Haus Biergarten Restaurant from a former Dog Haus
franchisee in January 2019.

*** QOur affiliate, DH Covina reacquired a Dog Haus Fast Casual Restaurant from a former Dog Haus franchisee
in November 2020.

TABLE NO. 5-A
SYSTEM-WIDE PROJECTED OPENINGS AS OF DECEMBER 31, 2020
(FAST CASUAL , BIERGARTEN, REMOTE KITCHEN AND DOG HAUS, HAUS MARKET OUTLETS)

Franchise Agreements | Projected New Franchised | Projected New Company-
Signed But Outlets Not | Outlets In The Next Fiscal Owned Outlets In The
State Opened Year Next Fiscal Year

Arizona 1 2 0
California 7 8 2
Colorado 2 1 0
New York 1 1 0
Texas 5 7 0
Utah 0 0 0
Totals 16 19 2

The figures in Table No. 5-A include system-wide totals for projected franchised and company-owned Fast
Casual, Biergarten, Remote Kitchen and Dog Haus, Haus Market locations as of December 31, 2020. See Table
5-B for totals for projected franchised and company-owned Fast Casual locations. See Table 5-C for totals for
projected franchised and company-owned Biergarten locations.

TABLE NO. 1-B
OUTLET SUMMARY
(FAST CASUAL OUTLETS)
FOR FISCAL YEARS 2018 to 2020

Outlets At The Start Outlets At The End

Outlet Type Year Of The Year Of The Year Net Change
Franchised
2018 13 11 -2
2019 11 11 0
2020 11 10 -1
Company-Owned
2018 0 0 0
2019 0
2020 0 1 1
Total Outlets
2018 13 11 -2
2019 11 11 0
2020 11 11 0
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TABLE NO.2-B
TRANSFERS OF OUTLETS FROM FRANCHISEES TO NEW OWNERS

(FAST CASUAL OUTLETS)
FOR FISCAL YEARS 2018 to 2020
State Year Number Of Transfers
California
2018 1
2019 1
2020 1
Total Outlets
2018 1
2019 1
2020 1
TABLE NO. 3-B
STATUS OF FRANCHISED OUTLETS
(FAST CASUAL OUTLETS)
FOR FISCAL YEARS 2018 TO 2020
Outlets Ceased Outlets
Outlets Reacquired | Operations- | At End
At Start | Outlets | Termina Non- By Other Of The
State Year | Of Year | Opened -tions | Renewals | Franchisor Reasons Year
Arizona
2018 1 0 0 0 0 0 1
2019 1 1 0 0 0 0 2
2020 2 0 0 0 0 0 2
California
2018 10 0 2 0 0 0 8
2019 8 1 0 0 0 1 8
2020 8 0 0 0 1 0 7
Colorado
2018 1 0 0 0 0 0
2019 1 0 0 0 0 0
2020 1 0 0 0 0 0
Illinois
2018 0 0 0 0 0 0 0
2019 0 0 0 0 0 0 0
2020 0 0 0 0 0 0 0
Maryland
2018 0 0 0 0 0 0 0
2019 0 0 0 0 0 0 0
2020 0 0 0 0 0 0 0
Nevada
2018 0 0 0 0 0 0 0
2019 0 0 0 0 0 0 0
2020 0 0 0 0 0 0 0
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Outlets Ceased Outlets
Outlets Reacquired | Operations- | At End
At Start | Outlets | Termina Non- By Other Of The
State Year | Of Year | Opened -tions | Renewals | Franchisor Reasons Year
Tennessee
2018 0 0 0 0 0 0 0
2019 0 0 0 0 0 0 0
2020 0 0 0 0 0 0 0
Texas
2018 0 0 0 0 0 0 0
2019 0 0 0 0 0 0 0
2020 0 0 0 0 0 0 0
Utah
2018 1 0 0 0 0 0
2019 1 0 0 0 0 0
2020 1 0 0 0 0 0
Wyoming
2018 0 0 0 0 0 0 0
2019 0 0 0 0 0 0 0
2020 0 0 0 0 0 0 0
Total Outlets
2018 13 0 2 0 0 0 11
2019 11 2 0 0 0 1 11
2020 12 0 0 0 1 0 10
TABLE NO. 4-B
STATUS OF COMPANY-OWNED OUTLETS
(ALL COMPANY-OWNED FAST CASUAL OUTLETS)
FOR FISCAL YEARS 2018 TO 2020
Outlets At Outlets Outlets Outlets At
Start Of Outlets Reacquired Outlets Sold To | End Of The
State Year The Year Opened | From Franchisee | Closed | Franchisee Year
California
2018 0 0 0 0 0 0
2019 0 0 0 0 0 0
2020 0 0 1 0 0 1
Tennessee
2018 0 0 0 0 0 0
2019 0 0 0 0 0 0
2020 0 0 0 0 0 0
Total
2018 0 0 0 0 0 0
2019 0 0 0 0 0 0
2020 0 0 1 0 0 1
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TABLE NO. 5-B

PROJECTED OPENINGS AS OF DECEMBER 31, 2020

(FAST CASUAL OUTLETS)
Franchise Agreements | Projected New Franchised | Projected New Company-
Signed But Outlets Not | Outlets In The Next Fiscal Owned Outlets In The
State Opened Year Next Fiscal Year
Arizona 0 0 0
California 0 0 0
Colorado 0 0 0
New York 0 0 0
Texas 0 0 0
Utah 0 0 0
Totals 0 0 0
TABLE NO. 1-C
OUTLET SUMMARY
(BIERGARTEN OUTLETS)
FOR FISCAL YEARS 2018 to 2020
Outlets At The Start | Outlets At The End
Outlet Type Year Of The Year Of The Year Net Change
Franchised
2018 14 20 6
2019 20 20 0
2020 20 23 3
Company-Owned
2018 1 0
2019 2 1
2020 1 -1
Total Outlets
2018 15 21 6
2019 21 22 1
2020 22 25 3
TABLE NO.2-C
TRANSFERS OF OUTLETS FROM FRANCHISEES TO NEW OWNERS
(BIERGARTEN OUTLETS)
FOR FISCAL YEARS 2018 to 2020
State Year Number Of Transfers
California
2018 2
2019 2
2020 0
Total Outlets
2018 2
2019 2
2020 0
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TABLE NO. 3-C
STATUS OF FRANCHISED OUTLETS

(BIERGARTEN OUTLETS)
FOR FISCAL YEARS 2018 TO 2020

Outlets Ceased Outlets
Outlets Reacquired | Operations- | At End
At Start | Outlets | Termina Non- By Other Of The
State Year | Of Year | Opened -tions | Renewals | Franchisor Reasons Year
Arizona
2018 0 0 0 0 0 0
2019 0 0 0 0 0 1
2020 1 0 0 0 0 2
California
2018 9 4 0 0 0 13
2019 13 0 0 0 1 11
2020 11 1 0 0 0 11
Colorado
2018 2 0 0 0 0 0 2
2019 2 0 0 0 0 0 2
2020 2 0 0 0 0 0 2
Illinois
2018 1 1 0 0 0 0
2019 2 0 0 0 0 1
2020 1 0 0 0 0 0
Maryland
2018 0 1 0 0 0 0
2019 1 0 0 0 0 0
2020 1 1 0 0 0 0
Nevada
2018 1 0 0 0 0 0
2019 1 0 0 0 0 0
2020 1 0 0 0 0 0
Tennessee
2018 0 1 0 0 1 0 0
2019 0 0 0 0 0 0 0
2020 0 0 0 0 0 0 0
Texas
2018 1 0 0 0 0 1
2019 1 0 0 0 0 2
2020 0 0 0 0 3
Utah
2018 0 0 0 0 0 0 0
2019 0 0 0 0 0 0 0
2020 0 0 0 0 0 0 0
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Outlets Ceased Outlets
Outlets Reacquired | Operations- | At End
At Start | Outlets | Termina Non- By Other Of The
State Year | Of Year | Opened -tions | Renewals | Franchisor Reasons Year
Wyoming
2018 0 0 0 0 0 0 0
2019 0 0 0 0 0 0 0
2020 0 1 0 0 0 0 1
Total Outlets
2018 14 7 0 0 0 20
2019 20 2 0 0 2 19
2020 19 5 0 0 0 23
TABLE NO. 4-C
STATUS OF COMPANY-OWNED OUTLETS
(ALL COMPANY-OWNED BIERGARTEN OUTLETS)
FOR FISCAL YEARS 2018 TO 2020
Outlets At Outlets Outlets Outlets At
Start Of Outlets Reacquired Outlets Sold To | End Of The
State Year The Year Opened | From Franchisee | Closed | Franchisee Year
California
2018 1 0 0 0 1
2019 0 0 1 0 0
2020 1 0 0 0 0
Tennessee
2018 0 0 1 0 0
2019 1 0 0 0 0
2020 1 0 0 1 0
Total
2018 1 0 0 1
2019 0 0 0 0
2020 2 0 1 0
TABLE NO. 5-C
PROJECTED OPENINGS AS OF DECEMBER 31, 2020
(BIERGARTEN OUTLETS)
Franchise Agreements | Projected New Franchised | Projected New Company-
Signed But Outlets Not | Outlets In The Next Fiscal Owned Outlets In The
State Opened Year Next Fiscal Year
Arizona 1 2 0
California 7 8 2
Colorado 2 1 0
New York 1 1 0
Texas 5 7 0
Utah 0 0 0
Totals 16 19 2
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There are no independent franchisee organizations that have asked to be included in this Disclosure
Document. In some instances, current and former franchisees sign provisions restricting their ability to speak
only about their experience with the Dog Haus franchise system. You may wish to speak with current and
former franchisees, but be aware that not all such franchisees will be able to communicate with you. Provided
in Exhibit K are lists of the names, addresses, and telephone numbers of all current franchisees, and of
franchisees who had an outlet terminated, canceled, not renewed, or reacquired by us, or who otherwise
voluntarily or involuntarily ceased to do business, during the fiscal year ending December 31, 2020. If you buy
this franchise, your contact information may be disclosed to other buyers when you leave the franchise system.
1 of our franchisees had their outlet terminated, canceled, not renewed, or reacquired by us, or otherwise
voluntarily or involuntarily ceased to do business during the fiscal year ending December 31, 2020. None of
our franchisees have not communicated with us within 10 weeks of the issuance date of this Disclosure
Document.

ITEM 21
FINANCIAL STATEMENTS

Attached to this Disclosure Document as Exhibit I are our audited financial statements as of December 31,
2020, 2019 and 2018.Our fiscal year end is December 31.

ITEM 22
CONTRACTS

Attached:
Exhibit A is a copy of our current form of Franchise Agreement.

Exhibit B is a copy of our current form of Area Development Agreement.
Exhibit C is a copy of our current form of Option to Obtain Lease Assignment.
Exhibit D is a copy of our current form of Confidentiality Agreement for Prospective Franchisees.

Exhibit E is a copy of our current form of Non-Disclosure and Confidentiality Agreement for
Employees of Franchisee.

Exhibit F is a copy of our current form of General Release.
Exhibit G is a copy of our State Specific Addenda.
Exhibit H is a copy of our current form of Franchise Compliance Certificate.

ITEM 23
RECEIPTS

2 copies of an acknowledgment of your receipt of this Disclosure Document appear as Exhibit L. Please return
one copy to us and retain the other for your records.
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DOG HAUS WORLDWIDE, LLC
FRANCHISE AGREEMENT

THIS FRANCHISE AGREEMENT (this “Agreement”) is made and entered into as of the “Effective Date” set
forth on Exhibit A by and between DOG HAUS WORLDWIDE, LLC, a California limited liability company
("Franchisor"), on the one hand, and the individuals or Entity identified as "Franchisee" on Exhibit A, on the
other hand, who are individually referred to in this Agreement as a “Party”, and collectively referred to in this
Agreement as “Parties”, with reference to the following facts:

A. Franchisor, its predecessor and Affiliate have developed the “Dog Haus System” for the establishment
and operation of fast-casual restaurants (“Dog Haus Restaurants”) that offer freshly prepared, cooked to order,
high quality proprietary gourmet hot dogs, sausages, hamburgers, chicken and plant-based food products
accompanied by Franchisor’s proprietary sauces and a variety of other related food products, side dishes and
alcoholic and non-alcoholic beverages for both on-premises and off-premises consumption under the trade name
and service mark “Dog Haus” and other related trademarks, service marks, logos and commercial symbols, and
the trade dress used to identify Dog Haus Restaurants, including the unique and distinctive interior and exterior
building designs, color schemes, furniture, fixtures and accessories present in Dog Haus Restaurants (collectively,
the “Dog Haus Marks™).

B. Franchisee desires to obtain a license and franchise to develop, own and operate one “Dog Haus
Biergarten” or “Dog Haus Fast Casual Restaurant” (the “Franchised Restaurant”), under the Dog Haus Marks
in strict accordance with the Dog Haus System and the standards established by Franchisor, and Franchisor is
willing to grant Franchisee a license and franchise under the terms and conditions in this Agreement.

NOW, THEREFORE, THE PARTIES AGREE:
1. DEFINITIONS.

The capitalized terms in this Agreement that are not defined elsewhere in the text of this Agreement are assigned
these definitions:

“Abandon” means (i) Franchisee’s failure, at any time during the Term, to keep the Franchised Restaurant open
and operating for business for a period of five (5) consecutive days, except as provided in the Manuals; (ii)
Franchisee’s failure to keep the Franchised Restaurant open and operating for any period after which it is not
unreasonable under the facts and circumstances for Franchisor to conclude that Franchisee does not intend to
continue to operate the Franchised Restaurant, unless the failure to operate is due to Force Majeure (subject to
Franchisee’s continuing compliance with this Agreement); (iii) the withdrawal of permission from the Landlord
that results in Franchisee’s inability to continue operation of the Franchised Restaurant at the Franchised Location;
or (v) a closure of the Franchised Restaurant required by Applicable Law.

“Additional Post-Opening Initial Training Fee” means the $1,500 weekly fee that Franchisee shall pay
Franchisor for each trainee if Franchisee requests Franchisor to provide its Initial Training Program for new or
replacement employees of Franchisee following the Opening Date of the Franchised Restaurant.

“Additional Pre-Opening Initial Training Fee” means the $3,500 fee that Franchisee shall pay Franchisor for
each additional trainee if Franchisee requests Franchisor to provide its Initial Training Program to more than two
(2) persons selected by Franchisee prior to the Opening Date of the Franchised Restaurant.
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“Administrative Assessments” means $100 for Franchisor’s services for processing the first violation of a
reporting requirement, $200 for Franchisor’s services for processing the second violation of a reporting
requirement, and $300 for Franchisor’s services for processing the third and each subsequent violation of the same
reporting requirement, each levied to reimburse Franchisor for its administrative efforts to process Franchisee’s
reporting violations, and not as a penalty.

“Affiliate” or “Affiliates” mean any person or Entity that controls, is controlled by, or is under common control
with, a Party to this Agreement. Control of a person or Entity means the power, direct or indirect, to direct or
cause the direction of the management and policies of such person or Entity whether by contract or otherwise.

“Applicable Law” means and includes applicable common law and all statutes, laws, rules, regulations,
ordinances, policies and procedures established by any Governmental Authority with jurisdiction over the
operation of the Franchised Restaurant that are in effect on or after the Effective Date, as they may be amended
from time to time.

"Business Judgment" means that Franchisor is allowed to exercise its judgment however Franchisor believes is
appropriate in a given circumstance without limitation, subject to the use of that discretion in any reasonable way
as more fully described in Section 21.16.

“Co-Branding” means the operation of an independent business, product line or operating system owned or
licensed by another Entity (not Franchisor) that is featured or incorporated within the Franchised Restaurant or
is adjacent to the Franchised Restaurant and operated in a manner likely to cause the public to perceive it is related
to the Franchised Restaurant. An example would be an independent ice cream store or counter installed within
the Franchised Restaurant.

“Competitive Business” means any restaurant business that prepares, offers and sells gourmet hot dogs,
sausages, hamburgers, chicken and plant-based food products as its primary menu items and any business that
looks like, copies, imitates, or operates with similar trade dress or décor to the Franchised Restaurant.

“Constituents” means past, present and future Affiliates, parents, subsidiaries, divisions, partners, members,
trustees, receivers, executors, representatives, administrators, owners, shareholders, distributors, parents,
predecessors, officers, directors, agents, managers, principals, employees, insurers, successors, assigns,
representatives and attorneys and the past, present and future officers, directors, agents, managers, principals,
members, employees, insurers, successors, assigns, representatives and attorneys of each of the foregoing.

“Crisis Management Event” means any event that occurs at or about the Franchised Restaurant that has or may
cause harm or injury to customers or employees, including, without limitation, food contamination, food
spoilage/poisoning, food tampering/sabotage, contagious diseases, natural disasters, terrorist acts, shootings,
epidemics, pandemics or any other circumstance which may damage the Dog Haus System, the Dog Haus Marks,
or the image or reputation of Franchisor and its Affiliates.

“Default” means any breach of, or failure to comply with, any of the terms or conditions of an agreement.

“Dog Haus Approved Suppliers” means suppliers of Dog Haus Branded Products, Dog Haus Proprietary

Products, Virtual Branded Products and Non-Proprietary Products, and ancillary services, Food Delivery

Services, food products, beverages, supplies, furniture, fixtures and equipment for Dog Haus Restaurants that

have been accepted and approved by Franchisor because they have demonstrated to Franchisor their ability to

supply products and services for Dog Haus Restaurants meeting Franchisor’s specifications as to brand names,
2
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models, contents, manner of preparation, ingredients, quality, freshness, compliance with governmental
standards and regulations, reliability with respect to delivery and consistency in the quality of their products or
services. Franchisor and its Affiliates may be Dog Haus Approved Suppliers.

“Dog Haus Authorized Products” means all Dog Haus Branded Products, Virtual Branded Products, Dog Haus
Proprietary Products and Non-Proprietary Products offered for sale or used at Dog Haus Restaurants, as specified
by Franchisor from time to time.

“Dog Haus Biergarten” a Dog Haus Restaurant of approximately 1,800 to 2,200 square feet in size and will be
required to have (i) a minimum 24 beers on tap; (ii) a minimum of 8 seats at the bar; (iii) at least one bartender on
duty at all times; (iv) a minimum of 4 televisions; (v) have cable/satellite television capability with multiple control
boxes, including DirectTV boxes, Dog Haus TV boxes, PC Music boxes and Video Box; (vi) a patio with a
minimum of 24 seats; (vii) open or enclosed kitchens, depending on the layout of the premises; (viii) extended
hours of operation; (ix) glassware, a beer wheel and a dishwasher; (x) additional equipment; (xi) server with a
handheld POS (xii) happy-hour pricing for food and beverages and (xiii) a wine kegerator with 2 taps. In addition,
Dog Haus Biergartens may have brewery events, club affiliations, video games, ping shuffleboard, board games,
bocce ball, pool tables, corn hole or foosball. If the Dog Haus Restaurant serves liquor, Franchisee must purchase
an additional freezer and ice molds.

“Dog Haus Branded Products” means any product now existing or developed in the future that bears any of the
Dog Haus Marks, including products that are prepared, sold and/or manufactured in strict accordance with
Franchisor’s recipes, methods, standards and specifications, including pre-packaged food and beverage products,
clothing, souvenirs and novelty items.

“Dog Haus Fast Casual Restaurant” means a Dog Haus Restaurant of approximately 1,300 to 1,600 square feet
and will have a limited menu, will take orders at the counter, will have communal seating, and will have a limited
selection of beer and wine available for purchase.

“Dog Haus Franchise Agreements” means Franchise Agreements between Franchisor and other Dog Haus
Franchisees for Dog Haus Restaurants, including all exhibits, riders, guarantees or other related instruments, all
as amended from time to time.

“Dog Haus Franchisees” means the parties who enter into Dog Haus Franchise Agreements with Franchisor to
develop, own and operate Dog Haus Restaurants.

“Dog Haus Proprietary Products” means Dog Haus food products, beverages, packaging and other items that
are produced or manufactured strictly in accordance with the Dog Haus Trade Secrets or that Franchisor or its
Affiliates otherwise designate as proprietary.

“Dog Haus System” means Franchisor’s operating methods and business practices related to Dog Haus
Restaurants, the relationship between Franchisor and Dog Haus Franchisees, interior and exterior restaurant
design, trade dress, specifications for equipment, fixtures and uniforms, defined product offerings, recipes and
preparation methods, recommended pricing and promotions, restrictions on ownership, standard operating and
administrative procedures, management and training programs, marketing and public relations programs, and
Franchisor’s website, all as Franchisor may modify the same from time to time.
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“Dog Haus Trade Secrets” means proprietary and Dog Haus Confidential Information, including, recipes,
ingredients, specifications, procedures, policies, concepts, systems, know-how, plans, software, strategies and
methods and techniques of operating the Franchised Restaurant and producing Dog Haus Authorized Products,
excluding information that is or becomes a part of the public domain through publication or communication by
third parties not bound by any confidentiality obligation or that Franchisee can show was already lawfully in
Franchisee’s possession before receipt from Franchisor.

“Electronic Signature” means any electronic symbol and/or process attached to or logically associated with a
document and executed by a Party with the intent to sign such document, including facsimile, email, or other
electronic signatures.

“Entity” means any limited liability company, partnership, trust, association, corporation or other entity, which
is not an individual. If Franchisee is an Entity, the Entity shall conduct no business other than the operation of the
Franchised Restaurant.

“Equity” means capital stock, membership interests, partnership rights or other equity ownership interests of an
Entity.

“Expiration Date” means the tenth (10t) anniversary of the Opening Date as set forth on Exhibit A.

“Food Delivery Services” means on-line third-party food ordering platforms that deliver Dog Haus Authorized
Products .

"Force Majeure" means any event (i) that was reasonably unforeseeable as of the Effective Date; (ii) that is beyond
the reasonable control, directly or indirectly, of a Party; (iii) that could not reasonably have been prevented or
avoided by that Party with the exercise of reasonable efforts and due diligence; (iv) that does not result from the
fault or negligence of that Party or its agents, employees or contractors; and (v) that causes performance by that
Party to be delayed, in whole or in part, or unable to partially or wholly perform its obligations under this
Agreement. Subject to the satisfaction of the foregoing criteria, “Force Majeure” includes (a) acts of God (such as
tornadoes, earthquakes, hurricanes, floods, fire or other natural catastrophe); (b) strikes, lockouts or other
industrial disturbances; (c) war, terrorist acts, riot, or other civil disturbance; (d) unilateral governmental action
impacting restaurants generally; and (e) epidemics, transportation shortages, inadequate supply of labor, material
or energy, or a party foregoing the right to acquire or use any of the foregoing in order to accommodate or comply
with the orders, requests, regulations, recommendations or instructions of any federal, state or municipal
government or any department or agency. Neither an act or failure to act by a Governmental Authority, nor the
performance, non-performance or exercise of rights under any agreement with Franchisee by any lender,
landlord, contractor, or other person, or Franchisee’s financial inability to perform or Franchisee’s insolvency,
shall be an event of Force Majeure under this Agreement, except to the extent that such act, failure to act,
performance, non-performance or exercise of rights results from an act which is otherwise an event of Force
Majeure.

“Franchised Location” means the site of the Franchised Restaurant as set forth on Exhibit A.

“General Manager” means an individual who is responsible for overseeing the operation of the Franchised
Restaurant in the absence of the Principal Owner as set forth on Exhibit B.
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“General Release” means the form of general release prescribed by Franchisor of any and all known and
unknown obligations, liabilities, demands, costs, expenses, damages, claims, actions and causes of action, of
whatever nature, character or description, against Franchisor and its Constituents. A General Release will cover
future consequences of acts, omissions events and circumstances predating the date of the General Release, but
will not release, in advance, future acts, omissions or events which have not occurred at the time the General
Release is executed.

“Grand Opening Marketing Expenditure” means the $12,500 - $17,500 that Franchisee must spend for a
promotional campaign for the grand opening of the Franchised Restaurant within ninety (90) days of the Opening
Date.

“Good Standing” means Franchisee is in substantial compliance with the material requirements of this
Agreement, the Manuals and all other agreements then in effect between Franchisor, or its Affiliates, and
Franchisee, and has substantially cured each curable Default for which Franchisor has issued a Notice of Default
to Franchisee within the time periods set forth in Article 16.

“Governmental Authority” means all Federal, state, county, municipal and local governmental and quasi-
governmental agencies, commissions and authorities.

“Gross Sales” means the total of all revenues derived from sales of any nature or kind whatsoever from the
Franchised Restaurant during the Term, as well as the proceeds from any business interruption insurance related
to the non-operation of the Franchised Restaurant, and whether evidenced by cash, services, property, barter, or
other means of exchange, including orders taken in or from the Franchised Restaurant although filled elsewhere.
“Gross Sales” shall include the full value of drinks and snacks Franchisee provides to its employees as incident
to their employment (less the value of any discounts against Gross Sales given during the month in which the
drinks and snacks were provided) and all proceeds from the sale of coupons, gift certificates or vouchers. “Gross
Sales” shall exclude the amount of bona fide refunds paid to customers and the amount of any sales or use taxes
actually paid to any Governmental Authority and the retail price of any coupons, gift certificates and vouchers
when they are redeemed.

“Initial Franchise Fee” means the $40,000 initial fee that Franchisee must pay Franchisor for the right to operate
the Franchised Restaurant under this Agreement.

“Initial Term” means the ten (10) year period commencing on the Effective Date and ending on the Expiration
Date.

“Initial Training Program” means Franchisor’s training program that Franchisor shall provide for up to two (2)
persons selected by Franchisee who must include the Principal Owner and General Manager, at no charge to
Franchisee before Franchisee begins servicing customers and that Franchisor may provide at other times during
the Term, upon Franchisee’s request, and by mutual arrangement of the Parties for the Additional Pre-Opening
Initial Training Fees and the Additional Post-Opening Initial Training Fees described in this Agreement.
Franchisor may modify the Initial Training Program at any time without notice.

“Landlord” means the owner of the Franchised Location who enters into a Lease with Franchisee for the
Franchised Location.
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“Lease” means any agreement, however denominated, that allows Franchisee to occupy a Franchised Location
owned by a Landlord, including any lease, sublease, concession agreement, license and similar arrangement
between Franchisee and a Landlord.

“Local Store Marketing Expenditure” means the amount that Franchisee shall spend each week during the Term
for local promotion and marketing for the Franchised Restaurant equal to one percent (1%) of the Gross Sales of
the Franchised Restaurant or $3,750 per quarter, whichever is greater. Franchisor shall have the right to adjust the
amount of the Local Store Marketing Expenditure at any time and from time to time during the Term upon ninety
(90) days’ prior written notice from Franchisor to Franchisee, to an amount not to exceed three percent (3%) of
Gross Sales.

“Manuals” means Franchisor’s Operations Manual, which may consist of one or more manuals, and any other
written directives related to the Dog Haus System, as they may be amended, issued and revised from time to
time.

“Marketing, Creative & Technology Fees” means the fees that Franchisee shall pay Franchisor each week equal
to two percent (2%) of the Gross Sales of the Franchised Restaurant. Franchisor shall have the right to adjust the
amount of the Marketing, Creative & Technology Fees at any time and from time to time during the Term upon
ninety (90) days’ prior written notice from Franchisor to Franchisee, to an amount not to exceed three and one-
half percent (3.5%) of Gross Sales.

“Marketing, Creative & Technology Fund” means the fund that Franchisor has established to promote the Dog
Haus Marks and Dog Haus Restaurants.

“NACHA” means the National Automated Clearing House Association, an organization that establishes the
standards and rules followed by financial institutions for transferring payments.

“Non-Proprietary Products” means the food and beverage products, condiments, drink ingredients, raw
materials, fixtures, furnishings, equipment, uniforms, supplies, paper goods, services, menus, packaging, forms,
POS Systems, computer hardware, software, modems and peripheral equipment and other products, supplies,
services and equipment, other than Dog Haus Branded Products, Virtual Branded Products and Dog Haus
Proprietary Products, that Franchisee may or must use, offer and sell at the Franchised Restaurant.

“Non-Traditional Venues” means a broad variety of atypical sites, including a site or location within a captive
market site, another primary business or in conjunction with other businesses or at institutional settings including
office buildings and business complexes, arenas, stadiums and entertainment venues, health clubs and
recreational facilities, beaches, parks, prisons, airports, train and bus stations, travel plazas, toll road facilities and
other transportation terminals and related facilities, educational, medical, governmental and other types of
institutional facilities, restaurant-in retail locations or restaurant-in-store (for example, a cafe within a grocery
store), trucks, cafeterias, casinos, food delivery fulfillment centers, food courts operated by a master
concessionaire and any site for which the lessor, owner or operator limits the operation of its beverages and/or
food service facilities to a master concessionaire or contract food service provider.

“Notice of Default” means a written notice from one Party to another Party demanding the cure of a Default and
demanding that the defaulting Party provide evidence of the cure to the other Party.
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“Open,” “Open For Business,” and “Opened” means that Franchisee has actually begun to offer Dog Haus
Authorized Products for sale to the public from the Franchised Restaurant.

“Opening Date” means the day that (i) Franchisee receives written authorization from Franchisor and all
applicable Governmental Authorities to commence business operations at the Franchised Restaurant, and (ii)
Franchisee actually begins to offer Dog Haus Authorized Products for sale to the public from the Franchised
Restaurant, whichever occurs last, as set forth on Exhibit A.

“Owner” means each of the individuals listed on Exhibit B and each future direct or indirect shareholder,
member, general or limited partner, trustee or other Equity owner of Franchisee. If Franchisee is an Entity, each
Owner and each Owner’s spouse shall jointly and severally guarantee Franchisee's payment and performance of
its obligations under this Agreement under a Guarantee in the form of Exhibit C.

“Payment Network” means Visa, MasterCard and any credit or debit card network issuing credit or debit cards
and/or their duly authorized entities, agents or affiliates.

“Payment Processors” means all credit card, debit card and/or ACH processors whose services Franchisor may
require Franchisee to utilize, as well as payment gateway service providers.

“Payment Rules” means the operating rules and regulations of Payment Processors and any applicable Payment
Network, as in effect from time to time.

“Post-Opening Additional Training Program Fee” means the $400 daily fee that Franchisee shall pay Franchisor
for Post-Opening Additional Training Programs provided by Franchisor for each of Franchisor’s representatives
who provides Post-Opening Additional Training Programs for Franchisee.

“Principal Owner” means the individual designated by Franchisee on Exhibit B and accepted by Franchisor to
serve as the primary operator of the Franchised Restaurant, to serve as the authorized representative of Franchisee
who shall act as Franchisee’s representative in all matters with Franchisor as Franchisee’s liaison with Franchisor
and the Owners, and who shall have the authority to act on behalf of Franchisee during the Term without the
active participation of any other Owner.

“Protected Area” means the geographic area designated on Exhibit A.

“Recommended Suppliers” means suppliers of Non-Proprietary Products who are recommended by Franchisee
to become Dog Haus Approved Suppliers.

“Relocation Fee” means the $5,000 fee that Franchisee must pay Franchisor if Franchisee requests Franchisor to
consent to a relocation of the Franchised Restaurant.

“Renewal Fee” means the $5,000 fee that Franchisee must pay Franchisor to extend the Initial Term and each
Renewal Term.

“Renewal Right” means the right held by Franchisee to renew this Agreement for successive Renewal Terms
upon the expiration of the Initial Term and prior Renewal Terms.

“Renewal Term” means successive periods, each for ten (10) years.

\\PROLAW1\Shares\Documents\CD\18500-17\2504810.docx
2021 DOG HAUS WORLDWIDE FDD
FRANCHISE AGREEMENT



“Renewal Term Expiration Date” means the tenth anniversary of the commencement date of each Renewal Term.

“Restricted Person” means Franchisee, and each of its Owners and Affiliates, and the respective officers,
directors, managers and Affiliates of each of them, and the spouse of each of the foregoing who are individuals.

“Royalty Fees” means the fees that Franchisee shall pay Franchisor on Tuesday of each week during the Term
equal to six percent (6%) of the Gross Sales of the Franchised Restaurant during the immediately preceding week.

“Term” the Initial Term unless this Agreement is extended for one or more Renewal Terms, in which case “Term”
shall mean both the Initial Term and the Renewal Terms.

“Then-Current” means the form of agreement then-currently provided by Franchisor to similarly situated
prospective Dog Haus Franchisees which may contain terms and conditions that are materially different from this
Agreement, or if not then being so provided, then a form of agreement selected by Franchisor in its discretion
which previously has been delivered to and executed by a Dog Haus Franchisee of Franchisor, or, as the context
of this Agreement indicates, the fees then-currently charged by Franchisor for services provided by Franchisor.

“Transfer Fee” means the $17,500 fee that Franchisee must pay Franchisor as a condition precedent to an
Assignment of this Agreement.

“Virtual Branded Products” means all food products and packaging that bear names, logos and commercial
symbols as designated by Franchisor, whether now existing or to be designated in the future, that are prepared
by Franchisee in accordance with Franchisor’s recipes, methods, standards and specifications only for sale and
delivery to customers of online food ordering platforms by Food Delivery Services and are branded to online
customers under the name “The Absolute Brands Powered by Dog Haus” or other individual virtual brand name
Franchisor designates for the Virtual Branded Products.

“Virtual Branded Products Marketing Expenditure” means the $5,000 Franchisee shall spend to market each
new Virtual Branded Product offered from the Franchised Restaurant.

“Website” means an interactive electronic document contained in a network of computers linked by
communication software that refers to the Franchised Restaurant, the Dog Haus Marks, Franchisor or the Dog
Haus System, and includes Internet and World Wide Web home pages.

2. GRANT.

2.1 Grant. Franchisor hereby awards Franchisee, and Franchisee hereby accepts, the right, license and
obligation, during the Initial Term, to use and display the Dog Haus Marks and use the Dog Haus System to
continually operate one (1) Dog Haus Restaurant of the type specified on Exhibit A at, and only at, the Franchised
Location, upon the terms and subject to the provisions of this Agreement and all ancillary documents binding
Franchisor and Franchisee. Franchisee shall utilize the Franchised Location only for the operation of the
Franchised Restaurant. Franchisee shall not sublicense, sublease, subcontract or enter any management
agreement providing for the right to operate the Franchised Restaurant or to use the Dog Haus System granted
pursuant to this Agreement.

2.2 Protected Area. Except as provided in Section 2.3, during the Initial Term, and provided that Franchisee
is not in Default of this Agreement or any other agreement between Franchisor or its Affiliates and Franchisee,
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Franchisor shall not own, operate, sell or issue a franchise for any other Franchised Restaurant within the
Protected Area. Franchisee shall not receive an exclusive territory. Unless Franchisor agrees otherwise in writing,
Franchisee may only accept and fulfill orders received from Food Delivery Services in the Protected Area.
Franchisee must advise all Food Delivery Services of these delivery restrictions imposed on Franchisee. The
license granted to Franchisee under this Agreement is nonexclusive, and except as provided in this Section 2.2
and on Exhibit A, Franchisee shall have no territorial or protective rights.

2.3 Rights Reserved by Franchisor. The license granted under this Agreement is nonexclusive and
Franchisee shall have no territorial or protective rights. Franchisor and its Affiliates expressly reserve all other
rights with respect to the Dog Haus System, the Dog Haus Marks and Dog Haus Restaurants, including the
exclusive right, in their discretion, directly or indirectly, without paying Franchisee any compensation or granting
Franchisee any rights in the same to: (i) develop, own and operate, and to grant licenses and franchises to third
parties to develop, own and operate, Dog Haus Restaurants at any location outside Franchisee’s Protected Area
regardless of its proximity to the Franchised Restaurant; (ii) develop, own and operate, and to grant licenses and
franchises to third parties to develop, own and operate, any other business, including a beverage and snack or
food business, other than a Competitive Business, under marks and systems different from the Dog Haus Marks
and the Dog Haus System at any location within or outside Franchisee’s Protected Area regardless of its proximity
to the Franchised Restaurant; (iii) sell or distribute, at retail or wholesale, directly or indirectly, and license others
to sell or distribute, Dog Haus Branded Products and Dog Haus Proprietary Products from any location within
or outside Franchisee’s Protected Area regardless of proximity to the Franchised Restaurant, through the Internet,
mail order catalogs, direct mail advertising and through other distribution methods; (iv) market on the Internet
and use the Dog Haus Marks on the Internet, including all use of websites, domain names, URLs, directory
addresses, email addresses, metatags, linking, advertising, co-branding and other arrangements, and in all other
forms of electronic media; (v) develop, own or operate and to grant licenses or franchises to third parties to
develop, own or operate Dog Haus Restaurants at Non-Traditional Venues within or outside Franchisee’s
Protected Area regardless of their proximity to the Franchised Restaurant; (vi) acquire the assets or ownership
interests of one or more businesses providing products and services similar to those provided at Dog Haus
Restaurants and to franchise, license or create similar arrangements with respect to these businesses once
acquired, wherever these businesses (or the franchisees or licensees of these businesses) are located or operating;
(vii) be acquired (whether through acquisition of assets, ownership interests or otherwise, regardless of the form
of transaction), by any business providing products and services similar to those provided at Dog Haus
Restaurants, or by another business, even if such business operates, franchises and/or licenses Competitive
Businesses; and (viii) engage in all other activities that this Agreement does not expressly prohibit.

3. INITIAL AND RENEWAL TERMS.

3.1 Initial Term. The Initial Term shall commence on the Effective Date and shall expire on the Expiration
Date. If Franchisee does not elect to renew the Initial Term under Section 3.2, this Agreement shall expire on the
Expiration Date.

3.2 Renewal Right. Upon the expiration of the Initial Term, Franchisee shall have the right (the “Renewal
Right”) to enter into a new franchise agreement in the Then-Current form then generally being offered to
prospective Dog Haus Franchisees (a “Renewal Franchise Agreement”) for successive Renewal Terms. If
Franchisee desires to exercise the Renewal Right for a Renewal Term, Franchisee shall, no later than twelve (12)
months prior to the Expiration Date or Renewal Term Expiration Date, as the case may be, notify Franchisor in
writing (the “Renewal Notice”) that Franchisee desires to extend the Initial Term or Renewal Term for the
duration of the Renewal Term or the next successive Renewal Term. If Franchisee exercises a Renewal Right, this

\\PROLAW1\Shares\Documents\CD\18500-17\2504810.docx
2021 DOG HAUS WORLDWIDE FDD
FRANCHISE AGREEMENT



Agreement shall terminate on the next Renewal Term Expiration Date. This Agreement is not otherwise
renewable.

3.3 Conditions to Renewal. Franchisee may exercise its Renewal Rights only if all of the following conditions
precedent are satisfied prior to the Expiration Date or Renewal Expiration Date, as the case may be: (i) Franchisee
shall have fully performed all of its obligations under this Agreement, any Area Development Agreement and all
other agreements binding Franchisor and Franchisee and shall be in Good Standing on the date of the Renewal
Notice, on the date of Franchisor’s execution of the Renewal Franchise Agreement and on the Expiration Date of
Renewal Expiration Date, as the case may be; (ii) Franchisee shall, prior to the commencement date of the Renewal
Term, undertake and complete at its expense, the remodeling, renovation, modernization, and refurbishing of the
Franchised Location and the Franchised Restaurant to comply with Franchisor’s Then-Current specifications and
standards for new Dog Haus Restaurants; (iii) Franchisee shall not have committed three (3) or more material
Defaults during any twelve (12) month period during the then-expiring Initial Term or Renewal Term, as the case
may be, which were subject to notices of Default issued by Franchisor, whether or not the Defaults were cured;
(iv) Franchisee shall continue to comply with the terms and conditions of this Agreement; (v) Franchisee shall
have satisfied Franchisor’s Then-Current qualifications and training requirements; (vi) Franchisee shall have
executed and delivered to Franchisor a General Release; (vii) each Owner and each Owner’s spouse of Franchisee
shall have executed and delivered to Franchisor a personal guarantee, in a form then satisfactory to Franchisor,
jointly and severally guaranteeing Franchisee's performance of its obligations under the Renewal Franchise
Agreement; (viii) Franchisee shall have paid Franchisor a Renewal Fee when Franchisee issues the Renewal Notice
to Franchisor; and (ix) Franchisee shall have executed the Renewal Franchise Agreement and delivered it to
Franchisor.

3.4 Renewal Procedures. Following the expiration of any waiting periods required by Applicable Law and
no more than thirty (30) days after Franchisee receives franchise disclosure document, if applicable, and the
execution copies of the Renewal Franchise Agreement, Franchisee shall execute the copies of the Renewal
Franchise Agreement and return them to Franchisor. If Franchisee has exercised a Renewal Right in accordance
with Section 3.2 and satisfied all of the conditions in Section 3.3 and this Section 3.4, Franchisor shall execute the
Renewal Franchise Agreement. If Franchisee fails to perform any of the acts, or deliver any of the notices required
under this Article 3 in a timely fashion, the failure to do so shall be deemed an election by Franchisee not to
exercise the applicable Renewal Right and shall automatically cause the applicable Renewal Right to lapse and
expire.

35 Notice Required by Law. If Applicable Law requires Franchisor to give notice to Franchisee prior to the
expiration of the Initial Term or a Renewal Term, as the case may be, this Agreement shall remain in effect on a
week-to-week basis until Franchisor has given the notice required by Applicable Law. If Franchisor is not offering
new franchises, is in the process of revising, amending or renewing its form of franchise agreement or franchise
disclosure document, or is not lawfully able to offer Franchisee its Then-Current form of franchise agreement, at
the time Franchisee delivers a Renewal Notice, Franchisor may, in its discretion (i) offer to renew this Agreement
upon the same terms set forth in this Agreement for a renewal term determined in accordance with Section 3.2;
or (ii) offer to extend the Term on a week-to-week basis following the expiration of the Term for as long as it
deems necessary or appropriate so that it may lawfully offer its Then-Current form of franchise agreement.

3.6 Month-to-Month Agreement. If Franchisee does not sign Franchisor’s Then-Current Franchise
Agreement prior to the Expiration Date and Franchisee continues to accept the benefits of this Agreement after it
expires, then at Franchisor’s option, this Agreement may be treated either as (i) expired as of the Expiration Date
with Franchisee then operating without a license to do so and in violation of Franchisor’s rights; or (ii) continued
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on a month-to-month basis (“Month-to-Month Agreement”) until one party provides the other with written
notice of such party’s intent to terminate the Month-to-Month Agreement, in which case the Month-to-Month
Agreement will terminate thirty (30) days after receipt of the notice to terminate the Month-to-Month Agreement,
or such longer notice period as is required by Applicable Law. In the latter case, all of Franchisee’s obligations
shall remain in full force and effect during the Month-to-Month Agreement as if this Agreement had not expired,
and all obligations and restrictions imposed on Franchisee upon expiration of this Agreement shall be deemed to
take effect upon termination of the Month-to-Month Agreement.

4. FEES AND PAYMENTS.

4.1 Initial Franchise Fee. On the Effective Date, Franchisee shall pay Franchisor the Initial Franchise Fee in
the manner provided in Section 4.6. The Initial Franchise Fee shall be non-refundable, in whole or in part, when
paid.

4.2 Royalty Fees. Franchisee shall pay Franchisor a weekly Royalty Fee in the manner provided in Section
4.6 without deduction, abatement or offset. The Royalty Fee shall be paid on Tuesday of each week on the Gross
Sales of the Franchised Restaurant during the preceding week. Each payment shall be accompanied by a statement
of Gross Sales for the preceding calendar week, certified as complete and accurate by the Principal Owner.

4.3 Marketing, Creative & Technology Fees. Franchisee shall pay a weekly Marketing, Creative &
Technology Fee to the Marketing, Creative & Technology Fund in the manner provided in Section 4.6 without
deduction, abatement or offset. The Marketing, Creative & Technology Fee shall be paid on Tuesday of each week
on the Gross Sales of the Franchised Restaurant during the immediately preceding week. Franchisor may, at any
time during the Initial Term, upon ninety (90) days’ prior notice to Franchisee, increase the amount of the
Marketing, Creative & Technology Fee to no more than three and one-half percent (3.5%) of Gross Sales. In
addition, Franchisor may, from time to time, offer Franchisee the opportunity to purchase point of sale advertising
material, posters, flyers, product displays, templates and other promotional materials for the Franchised
Restaurant at Franchisor’s direct costs for the same.

4.4 Other Payments. Franchisee shall promptly pay Franchisor and its Affiliates, as applicable, when due
without deduction, abatement or offset (i) all amounts advanced by Franchisor or which Franchisor has paid, or
for which Franchisor has become obligated to pay on behalf of Franchisee for any reason whatsoever; and (ii) all
amounts due to Franchisor or its Affiliates for Dog Haus Branded Products and Dog Haus Proprietary Products
sold to Franchisee.

4.5 Interest and Charges for Late Payments. If Franchisee fails to pay any amount due to Franchisor under
this Agreement by the date payment is due, or if any electronic payment is unpaid because of insufficient funds
or otherwise, Franchisee shall additionally be obligated to pay, as a late charge, the sum of $200 for each late
payment transaction. Additionally, Franchisee shall pay interest on the amount outstanding for each late payment
transaction at the rate of one and one-half percent (1.5%) per month (but not to exceed the maximum legal rate of
interest) imposed from the date payment was due until the entire sum and late charge are paid in full. This Section
4.5 does not constitute an agreement by Franchisor to accept any payment after the date payment is due or a
commitment by Franchisor to extend credit to, or otherwise finance, Franchisee, and Franchisee’s failure to pay
all amounts when due shall constitute grounds for termination of this Agreement notwithstanding this Section
4.5.
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4.6 Manner of Payment. Franchisee shall make all payments due to Franchisor or its Affiliates from
Franchisee’s bank account by electronic funds transfer (“EFT”) or other automatic payment mechanism that
Franchisor may designate. Promptly upon Franchisor’s request, Franchisee shall execute and deliver to Franchisor
the EFT payment form attached to this Agreement as Exhibit D and all pre-authorized check forms and other
instruments or drafts required by Franchisor’s bank, payable against Franchisee’s bank account, to enable
Franchisor to draw the Royalty Fees and other sums payable under the terms of this Agreement. Franchisee shall
maintain a single bank account for all EFT payments and shall maintain such minimum balance in this accountin
the amount that Franchisor may reasonably specify from time to time in order to ensure that all payments due to
Franchisor and its Affiliates can be paid in full when drawn from the account. Franchisee shall not alter or close
this account except with Franchisor’s prior written approval. Any failure by Franchisee to implement an EFT
system in strict accordance with Franchisor’s instructions shall constitute a material Default of this Agreement.
All payments by Franchisee shall be made in US Dollars free and clear of any tax, deduction, offset or withholding
of any kind. Franchisee shall register for and collect and report sales tax in compliance with all Applicable Laws.
All taxes and penalties, presently or in the future levied on the payments due to Franchisor under this Agreement
shall be fully borne by Franchisee.

4.7 Application of Funds. If Franchisee shall be delinquent in the payment of any obligation to Franchisor
under this Agreement, or under any other agreement with Franchisor, Franchisor shall have the absolute right to
apply any payments received from Franchisee to any obligation owed, whether under this Agreement or
otherwise, notwithstanding any contrary designation by Franchisee as to application.

4.8 Security Interest. Franchisee hereby grants Franchisor and its Affiliates a security interest in and to all
leasehold improvements, fixtures, furnishings and equipment, inventory, supplies and vehicles located at or used
in connection with the Franchised Restaurant, now or hereafter acquired by Franchisee, together will all accounts,
payment intangibles, attachments, accessories, additions, substitutions and replacements, all cash and non-cash
proceeds derived from insurance or the disposition of the assets, all rights of Franchisee to use the Dog Haus
Marks, trade names, trade styles, patents, copyrights and their registrations, trade secret information and other
proprietary rights, and all rights granted, owned or licensed to Franchisee under this Agreement for the use of
the Dog Haus Marks, trade names, trade styles, patents, copyrights, trade secret information and other
proprietary rights, to secure payment and performance of all debts, liabilities and obligations of any kind,
whenever and however incurred, from Franchisee to Franchisor. Franchisee hereby authorizes Franchisor and its
Affiliates to prepare and file all Uniform Commercial Code (and comparable) financing statements and other
documents necessary or desirable to evidence, perfect and continue the priority of this security interest under the
Uniform Commercial Code wherever applicable. If Franchisee is in Good Standing under this Agreement and all
other agreements between Franchisee and Franchisor or its Affiliates, then Franchisor and its Affiliates shall, upon
request of Franchisee, execute a written subordination of its security interest to lenders providing equipment or
other financing for the Franchised Restaurant. If Franchisee is in Default of any of the terms and conditions of this
Agreement, Franchisor and its Affiliates may, in their discretion, exercise their rights with respect to their security
interests. In that event, Franchisee shall remain liable for any deficiency remaining due to Franchisor and its
Affiliates and shall be entitled to recover any surplus which results after the application of the proceeds derived
from the enforcement of the security interest.

4.9 Gross-Up Fees; Sale of Alcoholic Beverages. To ensure that Franchisor receives the full amount of its
Royalty Fees and Marketing, Creative & Technology Fees to which Franchisor may be entitled, as the amount
thereof may vary from time to time, Franchisee shall pay Franchisor, upon demand, whether in arrears, in
advance, in a lump sum or in the same manner as Royalty Fees and Marketing, Creative & Technology Fees are
paid to Franchisor, the amount of all taxes paid by Franchisor to any Governmental Authority on revenue earned
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or collected by Franchisor based upon Franchisee’s use of Franchisor’s intellectual property or other intangibles
or based upon the existence of this Agreement, within the Governmental Authority’s domain during each of
Franchisor’s fiscal years throughout the entire Term. Further, if state or local law in the state in which the
Franchised Restaurant is located prohibits or restricts in any way Franchisee’s ability to pay and Franchisor’s
ability to collect Royalty Fees or other amounts due to Franchisor based on revenue derived from the sale of
alcoholic beverages at the Restaurant, Franchisor shall reset the amount of the Royalty Fees or other sums payable
to Franchisor under this Agreement and redefine Gross Sales to exclude the payment of Royalty Fees on revenue
derived from the sale of alcoholic beverages to an amount that will have the same basic economic result for both
Franchisor and Franchisee.

5. FRANCHISED LOCATION, CONSTRUCTION AND OPENING FOR BUSINESS.

5.1 Franchised Location. The Franchised Restaurant shall be located at the Franchised Location. If the
address of the Franchised Location has not been inserted in the blank space on Exhibit A on the Effective Date,
Franchisee shall, within ninety (90) days after the Effective Date, locate one or more proposed sites that meet
Franchisor’s then-current standards and specifications. Franchisor shall provide Franchisee with Franchisor’s site
criteria following the parties’ execution of the Franchise Agreement. Franchisee shall submit to Franchisor all
demographic and other information regarding a proposed site and neighboring areas that Franchisor shall require
in the form prescribed by Franchisor. Franchisor shall accept or reject a proposed site for the Franchised
Restaurant within thirty (30) days (or fifteen (15) days after Franchisee provides Franchisor all supplemental
information that Franchisor requires to evaluate the site). Following Franchisor’s approval of a site, Franchisee
shall promptly negotiate a Lease for the site and shall submit a copy of the proposed Lease to Franchisor to allow
Franchisor at least fifteen (15) days to confirm that (i) the provisions set forth in Section 5.2 have been included in
the proposed Lease, and/or (ii) the Landlord and Franchisee have executed an Option to Obtain Lease Assignment
in the form specified by Franchisor. Franchisee shall not enter into any Lease for a site unless and until Franchisor
has approved the site and the Lease in writing. Following Franchisee’s execution of the Lease for the Franchised
Location, Franchisor and Franchisee shall complete and execute an addendum to Exhibit A to identify the
Franchised Location. This Agreement may be amended, if necessary, for certain types of Non-Traditional Venues.
Franchisee shall obtain a fully executed Lease for the site no later than one hundred eighty (180) days after the
Effective Date and provide Franchisor with a lease abstract in the form prescribed by Franchisor. Franchisor may
voluntarily, and without obligation, assist Franchisee in selecting an acceptable site for the Franchised Location.
Neither Franchisor’s assistance, if any, its acceptance of a proposed site, nor its acceptance of a proposed Lease
shall be construed to ensure or guarantee the profitable or successful operation of the Franchised Restaurant at
the site selected by Franchisee and Franchisor hereby expressly disclaims any responsibility therefor. Franchisee
acknowledges its sole responsibility for finding the Franchised Location.

5.2 Lease for Franchised L ocation. Franchisee shall not create any obligations on Franchisor’s behalf or grant
the Landlord any rights against Franchisor, or agree to any term, condition or covenant in the Lease which are
inconsistent with any provision of this Agreement. Franchisee shall deliver a fully executed copy of the Lease to
Franchisor promptly following its execution, in the form and on the terms previously accepted by Franchisor,
without further request by Franchisor. The Lease shall provide, unless Franchisor otherwise consents in writing
prior to the execution of the Lease, that: (i) the Lease may not be amended, assigned or sublet without Franchisor’s
prior written consent; (ii) Franchisor shall have the right (but not the obligation) to succeed to Franchisee’s rights
under the Lease if Franchisee fails to exercise any option to renew, and or extend the term of the Lease; (iii) upon
Franchisee’s Default under the Lease, the Landlord shall notify Franchisor in writing at least fifteen (15) days
prior to the termination or non-renewal of the Lease; (iv) Franchisor shall have an option to assume the Lease
upon the termination or expiration of the Lease for any reason by giving written notice of the election to
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Franchisee and the Landlord; (v) Franchisee shall have the unrestricted right, without the Landlord’s consent, to
assign or sublet the Franchised Location to Franchisor, or any franchisee or licensee approved by Franchisor; and
(vi) Franchisor shall have the right to enter the Franchised Location to remove all of the Dog Haus Marks from
the Franchised Location and modify the décor of the Franchised Location so that it no longer resembles, in whole
or in part, a Franchised Restaurant if Franchisee fails to do so. As an alternative to including these provisions in
the Lease, Franchisor, Franchisee and the Landlord may execute Franchisor’s Then-Current form of an Option to
Obtain Lease Assignment. If Franchisor elects to succeed to Franchisee’s rights under the Lease, Franchisee shall
assign to Franchisor all of its right, title and interest in and to the Lease and take all further action that Franchisor,
in its sole and absolute discretion, may deem necessary or advisable to effect the assignment within ten (10) days
after written demand by Franchisor to do so. If Franchisee, due to its own fault, neither obtains the Landlord’s
agreement to include the provisions in this Section 5.2 in the Lease nor obtains the Landlord’s execution of the
Option to Obtain Lease Assignment, then Franchisee shall pay Franchisor the sum of $10,000 as damages (the
“Lease Compliance Fee”). Franchisor and Franchisee acknowledge and agree that it would be impossible and
impracticable to determine the precise amount of damages that Franchisor will incur if Franchisee, due to its own
fault, neither obtains the Landlord’s agreement to include the provisions in this Section 5.2 in the Lease nor obtains
the Landlord’s execution of the Option to Obtain Lease Assignment, and further acknowledge and agree that
under all the facts and circumstances, $10,000 is a reasonable, good faith estimate of those damages. If Franchisee
requests Franchisor’s consent for Franchisee to execute a Lease containing modified versions of the provisions in
this Section 5.2, or to execute a modified version of the Option to Obtain Lease Assignment, then, whether or not
Franchisor ultimately grants such consent, Franchisee shall reimburse Franchisor, upon demand, for Franchisor’s
reasonable attorneys’ fees incurred to review, revise and/or negotiate any changes made to the provisions in this
Section 5.2 and/or to the Option to Obtain Lease Assignment.

5.3 Construction. Franchisor shall make available, at no charge to Franchisee, Franchisor’s specifications for
the décor and layout of a prototype Franchised Restaurant and the required fixtures, equipment, furnishings,
décor, trade dress and signs. Franchisee shall be responsible for the costs of preparing architectural, engineering
and construction drawings and site and space layout and exterior signage plans for the Franchised Restaurant.
Franchisee shall, at its own expense, adapt the specifications for the prototype Franchised Restaurant to conform
to the characteristics of the Franchised Location and shall submit the final plans to Franchisor within forty-five
(45) days after Franchisee obtains possession of the Franchised Location. Franchisor shall review and accept or
reject the plans within fifteen (15) days after receiving them from Franchisee. Before commencing any renovation
or construction, Franchisee shall employ a licensed architect approved by Franchisor to prepare preliminary and
final architectural drawings and specifications for the Franchised Restaurant in accordance with Franchisor's
standard architectural plans and specifications for a prototype Franchised Restaurant. Franchisor recommends
that Franchisee use Franchisor’s architect. If Franchisee chooses to use a different architect, the architect must be
licensed and approved by Franchisor and Franchisee must pay a $1,500 plan review fee directly to Franchisor’s
architect. Franchisee shall, at its own expense, obtain all zoning classifications, licenses, permits, and clearances
for construction. Franchisee’s failure to locate an acceptable site, enter a Lease and Open the Franchised
Restaurant within the applicable time periods provided for in this Article 5 shall be deemed to be material Default
under this Agreement. Franchisee shall notify Franchisor of the anticipated construction completion date and,
within a reasonable time after construction is completed Franchisor shall have the right, but not the obligation, to
conduct a final inspection of the Franchised Restaurant.

5.4 Open for Business. The Franchised Restaurant shall Open For Business no later than the first anniversary
of the Effective Date, unless (i) Franchisor extends the date for the required Opening Date of the Franchised
Restaurant in writing. Franchisor shall not unreasonably withhold its consent to Franchisee's request for
additional time to Open the Franchised Restaurant without cause; (ii) the occurrence of an event of Force Majeure
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delays the Opening Date, in which case the Opening Date shall be extended by the number of days equal to the
number of days that the Force Majeure exists, not to exceed ninety (90) days from the first anniversary of the
Effective Date; or (iii) the Opening Date is otherwise set forth pursuant to an applicable Development Agreement
with Franchisor. To protect the Dog Haus System, the Dog Haus Marks, the Dog Haus Trade Secrets and the
goodwill associated with the same, Franchisee shall not Open the Franchised Restaurant or offer Dog Haus
Authorized Products to the public without the express written authorization of Franchisor, which authorization
may be conditioned upon Franchisee's strict compliance with the specifications of the approved final plans and
Dog Haus System standards, the completion of the Initial Training Program by the Principal Owner and the
General Manager and Franchisee's compliance with staffing and other requirements. Franchisee shall Open the
Franchised Restaurant for business following receipt of a temporary or permanent certificate of occupancy and
no more than ten (10) days after receipt of Franchisor's written authorization to Open. Following the Opening
Date, Franchisor and Franchisee shall complete and execute an addendum to Exhibit A to designate the Opening
Date.

55 Relocation of Franchised Restaurant. To protect the Dog Haus System, the Dog Haus Marks, the Dog
Haus Trade Secrets and the goodwill associated with the same, Franchisee may not relocate the Franchised
Restaurant without Franchisor’s prior written consent. Franchisee shall pay Franchisor a Relocation Fee when
Franchisee requests Franchisor’s consent to a relocation of the Franchised Restaurant. If Franchisor consents to a
relocation, Franchisee shall de-identify the former Franchised Location in the manner described in Section 17.1
and shall reimburse and indemnify and hold Franchisor harmless from any direct and indirect losses, costs and
expenses, including attorneys’ fees, arising out of Franchisee’s failure to do so. If Franchisor consents to a
relocation of the Franchised Restaurant during the Term, Franchisee shall have twelve (12) months from the date
of Franchisor’s approval of the new Franchised Location to secure the new Franchised Location and to Open and
operate the Franchised Restaurant at the new Franchised Location. Once Franchisee has identified the new
Franchised Location, Franchisor has approved it, and the Lease has been submitted to Franchisor to allow
Franchisor at least fifteen (15) days to confirm that the provisions set forth in Section 5.2 have been included in
the proposed Lease and that the Landlord and Franchisee have executed an Option to Obtain Lease Assignment
in the form specified by Franchisor, Franchisor will prepare an addendum to Exhibit A and provide it to
Franchisee. If Franchisee fails to secure the new Franchised Location within twelve (12) months of the date of
Franchisor’s approval of the new Franchised Location, Franchisor shall have the right to estimate and bill
Franchisee for Royalty Fees for the time period following the expiration of the twelve (12) month period based
upon the Royalty Fees received for the Franchised Restaurant during the identical periods of the last preceding
calendar year plus an additional ten percent (10%) of such amount or, if the Franchised Restaurant was not in
operation during the identical period of the last preceding year, based upon the average Royalty Fees paid during
the number of months the Franchised Restaurant was in operation plus an additional ten percent (10%) of that
amount.

6. OBLIGATIONS OF FRANCHISOR.

6.1 Pre-Opening Initial Training Programs. Prior to the Opening Date of the Franchised Restaurant,
Franchisor shall provide an Initial Training Program in the Dog Haus System and methods of operation (the “Pre-
Opening Initial Training Program”) at Franchisor’s training facilities at Franchisor’s corporate office, at Dog
Haus Restaurants operated by Affiliates of Franchisor or by Dog Haus Franchisees or at other locations that
Franchisor designates, for up to two (2) supervisorial or managerial personnel of Franchisee selected by
Franchisee who must include the Principal Owner and General Manager. Franchisee shall pay Franchisor its
Then-Current Additional Pre-Opening Initial Training Fee for each additional trainee. The Pre-Opening Initial
Training Program will consist of approximately three (3) weeks of virtual training prior to the Opening Date,
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which must be completed before the Franchised Restaurant Opens for business, and eight (8) to thirteen (13) days
of in-person training. The Pre-Opening Initial Training Program shall not be provided to Franchisee by Franchisor
if () Franchisee or any Affiliate of Franchisee owns or operates a Dog Haus Restaurant as of the Effective Date
and/or has already completed a Pre-Opening Initial Training Program; or (ii) this Agreement is executed as a
Renewal Franchise Agreement. Franchisor shall determine the contents and manner of conducting the Pre-
Opening Initial Training Program in its discretion, however, the Pre-Opening Initial Training Program will be
structured to provide practical training in the implementation and operation of a Dog Haus Restaurant and may
include such topics as food and beverage preparation, portion control, cooking procedures, packaging
procedures, Dog Haus System standards, marketing and customer service techniques, reports and equipment
maintenance. In Franchisor’s discretion, Franchisor may vary the length and content of the Pre-Opening Initial
Training Program based on the experience and skill level for each individual attending the Pre-Opening Initial
Training Program.

6.2 Additional Post-Opening Initial Training Programs. Following the Opening Date of the Franchised
Restaurant, Franchisor may, at Franchisee’s request and at Franchisor’s discretion, provide additional Initial
Training Programs for new or replacement supervisorial or managerial personnel of Franchisee (“Additional
Post-Opening Initial Training Programs™).

6.3 Post-Opening Additional Training Programs. Following the Opening Date of the Franchised Restaurant,
Franchisor may, at Franchisor’s discretion, from time to time during the Term (i) require the Principal Owner and
each General Manager and/or other supervisorial or managerial personnel of Franchisee to attend; or (ii) make
available to the Principal Owner and each General Manager and/or other supervisorial or managerial personnel
of Franchisee, additional and remedial training programs (“Post-Opening Additional Training Programs™). In
addition, if Franchisor conducts an inspection of the Franchised Restaurant and determines that Franchisee is not
operating the Franchised Restaurant in compliance with this Agreement or the Manuals, Franchisor may require
Franchisee, the Principal Owner and each General Manager and/or other supervisorial or managerial personnel
to attend Post-Opening Additional Training Programs to address the operating deficiencies.

6.4 On-Site Opening Assistance. For Franchisee’s first Franchised Restaurant, Franchisor will provide up to
four (4) of its employees to provide Franchisee with on-site training and assistance for up to five (5) days before
and five (5) days after the Dog Haus Restaurant Opens to the public. If this Agreement is for Franchisee’s, or any
Affiliate’s, second or subsequent Franchised Restaurant, Franchisor will not provide on-site training and
assistance.. On-site opening assistance shall not be provided by Franchisor if (i) Franchisee or any Affiliate of
Franchisee owns or operates at least one (1) Dog Haus Restaurant as of the Effective Date; or (ii) this Agreement
is executed as a Renewal Franchise Agreement. Franchisor shall select the persons who will provide the on-site
training and the length of time that on-site training will be provided. Franchisee shall pay all transportation costs,
food, lodging and similar costs incurred by Franchisor in connection with its employees’ attendance at the
Franchised Restaurant for the on-site opening assistance, including expenses for up to two (2) hotel rooms and
two (2) rental vehicles, and a $45 per diem for each of Franchisor’s employees who provide the training.

6.5 Manuals. Franchisor will loan one (1) copy or provide Franchisee with access to its current Manuals by
hard copy or via the intranet during the Term. The Manuals may change from time to time during the Term. The
Manuals are, and at all times shall remain Franchisor’s sole property and shall promptly be returned to Franchisor
upon expiration, termination or an Assignment of this Agreement. The Manuals contain both mandatory and
recommended specifications, standards, procedures, rules and other information pertinent to the Dog Haus
System and Franchisee’s obligations under this Agreement. The Manuals, as modified by Franchisor from time to
time, are an integral part of this Agreement and all provisions now or hereafter contained in the Manuals or
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otherwise communicated to Franchisee in writing are expressly incorporated into this Agreement by this
reference and made a part of this Agreement. Franchisor reserves the right to modify the Manuals from time to
time to reflect changes that it may implement in the mandatory and recommended specifications, standards and
operating procedures of the Dog Haus System.

6.6 Post-Opening Consultation. Following the Opening Date of the Franchised Restaurant, Franchisor may
provide regular consultation and advice to Franchisee in response to Franchisee’s inquiries about specific
administrative and operating issues that Franchisee brings to Franchisor’s attention including, without limitation,
mandatory and recommended specifications, standards and operating procedures of the Dog Haus System.
Franchisor’s consultation and advice may be provided by telephone, in writing, electronically, in person, or by
other means. Franchisee acknowledges and agrees that the results of Franchisee’s efforts to operate a Dog Haus
Restaurant rest solely with Franchisee. Franchisor may make recommendations that it deems appropriate to assist
Franchisee’s efforts. However, Franchisee alone shall establish all requirements, consistent with the policies of
Franchisor, regarding: (i) employment policies, hiring, firing, training, wage and hour requirements, record
keeping, supervision, and discipline of employees; (ii) the individuals to whom Franchisee will offer and sell its
products and services; and (iii) the suppliers from whom Franchisee obtains any products or services used in or
at the Restaurant for which Franchisor has not established Dog Haus Approved Suppliers.

6.7 Post-Opening Inspections. To protect the Dog Haus System, the Dog Haus Marks, the Dog Haus Trade
Secrets and the goodwill associated with the same, following the Opening Date of the Franchised Restaurant,
Franchisor’s authorized representatives shall have the right, but not the obligation, at any time and from time to
time, to enter the Franchised Restaurant (either physically or remotely though the use of video equipment, Skype,
FaceTime, GoToMeeting or other similar Internet service), to examine the Franchised Restaurant, to confer with
Franchisee’s supervisorial or managerial personnel, inspect and check operations, food, beverages, furnishings,
interior and exterior décor, supplies, fixtures and equipment, and determine whether the Franchised Restaurant
is being operated in accordance with this Agreement, the Dog Haus System and the Manuals. Franchisor shall
use reasonable efforts to avoid materially disrupting the operation of the Franchised Restaurant during an
inspection.

6.8 Virtual Training, Assistance and Inspections. Franchisor may provide any or all portions of the Pre-
Opening Initial Training Program, Pre-Opening Additional Initial Training Program, Post-Opening Additional
Initial Training Programs, Additional Training Programs, pre and post-opening on-site opening assistance, post-
opening consultations and/or post-opening inspections remotely over a virtual communication platform
designated by Franchisor.

6.9 Assignment. Upon the occurrence of an Assignment, the Proposed Buyer must be trained by Franchisor
as a condition to the granting of Franchisor’s consent to the Assignment. All costs for this training shall be
included in the Transfer Fee payable by Franchisee in accordance with Section 14.4.7. The Franchised Restaurant
shall not be transferred, Opened, or re-Opened by the Proposed Buyer until Franchisor accepts the Proposed
Buyer in writing as certified to operate the Franchised Restaurant and Franchisor has otherwise consented to the
Assignment in accordance with this Agreement.

6.10  Toll Free Telephone Number. Franchisor has the right, but not the obligation, to establish and maintain
a toll free telephone number for the purpose of accepting and confirming customer orders nationwide, customer
service, and customer follow-up and satisfaction surveys. If Franchisor establishes a toll free number, Franchisee
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shall comply with Franchisor’s procedures for implementing the nationwide service as Franchisor specifies in the
Manuals or otherwise in writing.

7. OBLIGATIONS OF FRANCHISEE.

To protect the Dog Haus System, the Dog Haus Marks, the Dog Haus Trade Secrets and the goodwill associated
with the same:

7.1 Dog Haus System. Franchisee shall operate the Dog Haus Restaurant in compliance with the terms of
this Agreement and the Manuals. Franchisee acknowledges and agrees that Franchisee alone shall exercise day-
to-day control over all operations, activities and elements of the Dog Haus Restaurant, including over Franchisee’s
employees, and that under no circumstance shall Franchisor do so or be deemed to do so. Franchisee further
acknowledges and agrees that the various requirements, restrictions, prohibitions, specifications and procedures
of the Dog Haus System with which Franchisee must comply under this Agreement, the Manuals or otherwise,
do not directly or indirectly constitute, suggest, infer or imply that Franchisor controls any aspect or element of
the day-to-day operations of the Dog Haus Restaurant, which Franchisee alone controls, but only constitute
standards to which Franchisee must adhere when exercising Franchisee’s control over the day-to-day operations
of the Dog Haus Restaurant consistent with the policies of Franchisor. Franchisee shall comply with Franchisor’s
standards and shall operate the Franchised Restaurant in conformity with the methods, standards, and
specifications that Franchisor may from time to time prescribe in the Manuals or otherwise. Franchisee shall
comply, at Franchisee’s expense, with all modifications prescribed by Franchisor and shall implement changes to
the Dog Haus System within the time periods specified by Franchisor following Franchisee’s receipt of notice
from Franchisor to do so. Franchisee shall refrain from deviating from the methods, standards, and specifications
without Franchisor's prior written consent and from otherwise operating in any manner which reflects adversely
on the Dog Haus Marks or the Dog Haus System. Since every detail of the Dog Haus System is essential in order
to develop and maintain quality operating standards, to increase the demand for the products and services sold
by Dog Haus Restaurants under the Dog Haus System and to protect the Dog Haus Marks and reputation and
goodwill, Franchisor shall have the right to disapprove, as it believes necessary, any modification of, or addition
to, the Dog Haus System suggested by Franchisee that is reasonably likely to have an adverse material effect on
the Dog Haus System, the Dog Haus Marks or Franchisor’s reputation or goodwill.

7.2 Pre-Opening Initial Training Programs. Franchisee’s supervisorial and managerial personnel shall
attend and complete to Franchisor's satisfaction the Pre-Opening Initial Training Program at Franchisor’s training
facilities at Franchisor’s corporate office, at Dog Haus Restaurants operated by Affiliates of Franchisor or by Dog
Haus Franchisees or at other locations that Franchisor designates. Franchisee’s Principal Owner must attend and
complete two (2) days of marketing training a Franchisor’s corporate office as a part of the Pre-Opening Initial
Training Program. Franchisee shall not commence operation of the Franchised Restaurant until the Pre-Opening
Initial Training Program has been completed. Franchisee shall pay all transportation costs, food, lodging and
similar costs incurred by Franchisee for the Principal Owner, General Manager and other supervisorial or
managerial personnel to attend the Pre-Opening Initial Training Program, and for Franchisor, the expenses for
up to two (2) round trip flights, two (2) hotel rooms and two (2) rental vehicles, and a $45 per diem for each of
Franchisor’s employees who may travel to provide the Initial Training Program. Franchisee acknowledges that
because of Franchisor’s superior skill and knowledge with respect to the training and skill required to manage a
Dog Haus Restaurant, Franchisor, in its sole discretion, shall determine if Franchisee, the Principal Owner, the
General Manager and/other supervisorial or managerial personnel have satisfactorily completed the Pre-Opening
Initial Training Program. If the Principal Owner (i) fails to complete the Pre-Opening Initial Training Program
within five (5) months after the Effective Date; (ii) does not complete the Pre-Opening Initial Training Program to
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Franchisor's satisfaction; (iii) does not, during the Pre-Opening Initial Training Program, appear to possess the
skills necessary to properly fulfill and discharge the demands and responsibilities required by the Dog Haus
System or this Agreement; or (iv) is not acceptable to become a franchisee of Franchisor for any reason whatsoever,
in Franchisor’s sole and absolute discretion, Franchisor may terminate this Agreement upon five (5) days’ written
notice to Franchisee and this Agreement shall thereafter be of no further force or effect. Franchisor shall have the
right to retain the Initial Franchise Fee. Franchisor and Franchisee acknowledge and agree that the actual damages
to be suffered by Franchisor in this circumstance are difficult, if not impossible, to determine, and that, under all
the facts and circumstances, this calculation of Franchisor’s potential damages and retention of the Initial
Franchise Fee by Franchisor, are a reasonable, good-faith estimate of those damages.

7.3 On-Site Opening Assistance. Franchisee shall notify Franchisor at least thirty (30) days in advance of the
scheduled date (the “Turnover Date” ) that (i) all construction and remodeling of the Franchised Location will be
completed; (ii) Franchisee will have all permits necessary to Open the Franchised Restaurant; and (iii) the Dog
Haus Restaurant is ready for turn-over by the general contractor to Franchiseg, to allow Franchisor to schedule a
date for Franchisor’s on-site opening assistance for Franchisee’s first Dog Haus Restaurant. Franchisor will
provide Franchisee with a turnover checklist approximately fourteen (14) days before the scheduled Turnover
Date and will schedule a conference call with Franchisee approximately eight (8) days before the scheduled
Turnover Date to confirm the Turnover Date so that Franchisor may book travel arrangements for its
representatives who will provide the on-site opening assistance. Approximately three (3) days before the
scheduled Turnover Date, Franchisor will schedule a final conference call with Franchisee to confirm the Turnover
Date and the date on which Franchisor’s representatives will arrive at the Dog Haus Restaurant. If, after the final
conference call, the Turnover Date is delayed or accelerated by more than two (2) days from the date specified
during the conference call, Franchisee shall reimburse Franchisor for any and all costs and expenses incurred by
Franchisor to change the travel arrangements for its representatives who were scheduled to provide pre-opening
on-site opening assistance.

7.4 Additional Post-Opening Initial Training Programs. If, following the Opening Date of the Franchised
Restaurant, Franchisee requests Franchisor to provide additional Initial Training Programs for new or
replacement supervisorial or managerial personnel and Franchisor agrees to do so, Franchisee shall pay
Franchisor its Then-Current Additional Post-Opening Initial Training Fee for each of Franchisor’s representatives
that provides the Additional Post-Opening Initial Training Programs to defray Franchisor’s direct costs to provide
the Additional Post-Opening Initial Training Programs. Franchisee shall pay all transportation costs, food,
lodging and similar costs incurred by Franchisor and Franchisee in connection with attendance at the Additional
Post-Opening Initial Training Programs, including for Franchisor, the expenses for up to two (2) round trip flights,
two (2) hotel rooms and two (2) rental vehicles, and a $45 per diem for each of Franchisor’s employees who
provide training.

7.5 Post-Opening Additional Training Programs. Following the Opening Date of the Franchised Restaurant,
Franchisee, the Principal Owner and each General Manager shall attend Additional Training Programs as
required by Franchisor. Franchisee shall pay Franchisor its Then-Current Post-Opening Additional Training
Program Fee for each of Franchisor’s employees who provide Additional Training Programs to defray
Franchisor’s direct costs to provide the Additional Training Programs. Franchisee shall pay all transportation
costs, food, lodging and similar costs incurred by Franchisor and Franchisee in connection with attendance at the
Post-Opening Additional Training Programs, including, for Franchisor, the expenses for up to two (2) round trip
flights, two (2) hotel rooms, two (2) rental vehicles and a $45 per diem for each person who provides training, and
for Franchisee, all compensation expenses for Franchisee’s Principal Owner, Franchisee, each General Manager
and other supervisorial or managerial personnel to attend the Post-Opening Additional Training Programs.
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7.6 Manuals. Franchisee shall treat all information contained in the Manuals as Dog Haus Confidential
Information and shall use all reasonable efforts to keep the information confidential. Franchisee shall not, without
Franchisor’s prior written consent, copy, duplicate, record or otherwise reproduce the Manuals, in whole or in
part, or otherwise make them available to any person not required to have access to their contents in order to
carry out their employment functions. If Franchisee misplaces the Manuals or fails to return the manuals to
Franchisor upon demand, Franchisee shall pay Franchisor the sum of $500 as a manual replacement fee.
Franchisee shall comply with all mandatory requirements now or hereafter included in the Manuals, and
acknowledges and agrees that a Default under any mandatory requirement of the Manuals shall constitute a
Default under this Agreement and grounds for termination. Franchisee shall immediately conform its operations
to all revisions in mandatory specifications, standards, operating procedures and rules prescribed by Franchisor.

7.7 Inspection. Following the Opening Date of the Franchised Restaurant, if any inspection of the Franchised
Restaurant by Franchisor indicates any deficiency or unsatisfactory condition at the Franchised Restaurant,
Franchisor will notify Franchisee in writing of the deficiencies and Franchisee shall promptly correct, remedy or
repair the deficiency or unsatisfactory condition. In addition, if any inspection indicates any deficiency or
unsatisfactory condition which requires a re-inspection of the Franchised Restaurant within a period of thirty (30)
days, Franchisee shall pay Franchisor, upon demand, the sum of $500 for each re-inspection of the Franchised
Restaurant and shall, in addition, reimburse Franchisor for its out of pocket expenses for the re-inspection,
including for transportation costs, food, lodging and similar costs.

7.8 Virtual Training, Assistance and Inspections. Franchisee acknowledges and agrees that Franchisor may
provide any or all portions of the Pre-Opening Initial Training Program, Pre-Opening Additional Initial Training
Program, Post-Opening Additional Initial Training Programs, Additional Training Programs, post-opening on-
site opening assistance, post-opening consultations and/or post-opening inspections remotely over a virtual
communication platform designated by Franchisor.

7.9 POS System; Computer Hardware and Software and Sound System. Franchisee shall purchase, use and
maintain a computerized point of sale cash collection system (the “POS System”), a back office computer and
printer, including all related hardware and software, cameras and a DVR, televisions, and a sound system, each
as specified in the Manuals or otherwise by Franchisor in writing for the Franchised Restaurant. The POS System
shall at all times be capable of accessing the Internet for the purpose of implementing software, transmitting and
receiving data, and accessing the Internet for ordering and maintaining the POS System. The POS System shall be
electronically linked to Franchisor, and Franchisee shall allow Franchisor to poll the POS System on a daily or
other basis at the times and in the manner established by Franchisor, with or without notice, and to retrieve
transaction information including sales, menu mix, usage, and other operations data that Franchisor deems
appropriate. Franchisor may require Franchisee to update, upgrade or replace the POS System, including
hardware and/or software, from time to time, upon written notice, provided that Franchisee shall not be required
to replace the POS System any more frequently than once every two (2) years. Franchisor has the right to change
the POS System and mobile applications at any time upon ninety (90) days’ notice. The POS System must include
the required technology to permit Franchisee to accept online orders of Dog Haus Products and services at the
Franchised Restaurant and to accept and process Dog Haus gift cards sold in other Dog Haus Restaurants. In
addition, Franchisee shall purchase, lease or license all computer hardware and software designated by
Franchisor for the Franchised Restaurant at Franchisee’s expense. During the Term, Franchisee shall maintain and
update all computer hardware and software as required by Franchisor.

7.10  Alcoholic and Non-Alcoholic Beverages. Franchisee shall stock and maintain the types and brands of
alcoholic and non-alcoholic beverages and related supplies at the Franchised Restaurant as designated and
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approved by Franchisor in compliance with the Manuals and shall at all times comply with: (i) all Federal, state,
city, local and municipal licensing, insurance and other laws, regulations and requirements applicable to the sale
of alcoholic beverages by Franchisee at the Franchised Restaurant; and (ii) the liquor liability insurance
requirements set forth in this Agreement or otherwise provided by Franchisor in writing.

7.11 Product Line and Service. Franchisee shall advertise, sell and serve all and only Dog Haus Authorized
Products at or from the Franchised Restaurant. All Dog Haus Authorized Products shall be sold and distributed
under the names designated by Franchisor and shall be prepared and served strictly in accordance with
Franchisor’s methods, standards, and specifications. Franchisee shall not remove any Dog Haus Authorized
Product from Franchisee’s menu without Franchisor’s written consent. Franchisee shall not sell any Dog Haus
Authorized Products outside of the Franchised Restaurant or to any customer for the purpose of resale by the
customer, and all sales by Franchisee shall be for retail consumption only. Subject to Applicable Law, following
the Opening Date of the Franchised Restaurant, Franchisor shall have the right to establish pricing guidelines for
Dog Haus Authorized Products and, subject to Applicable Law, Franchisee shall comply with, and be bound by,
prices which may be recommended, suggested or advertised by Franchisor.

7.12  Virtual Branded Products. Franchisee may also provide Virtual Branded Products for sale and delivery
to customers of online food ordering platforms by Food Delivery Services. Franchisee may only sell the Virtual
Branded Products from the Franchised Restaurant through online food ordering platforms offered by Food
Delivery Services. Customers will place their orders for Virtual Branded Products online with the Food Delivery
Service they choose for the food they want delivered. The Food Delivery Service will then transmit the order to
the Franchised Restaurant for preparation, pick up the order at the Franchised Restaurant and deliver the food to
the customer for a fee established by the Food Delivery Services. If Franchisee chooses to sell the Virtual Branded
Products from the Franchised Restaurant, Franchisee must sell all Virtual Branded Products Franchisor designates
unless Franchisor agrees otherwise in writing. Franchisor may change the menu of Virtual Branded Products from
time to time and authorize tests from region to region or within regions. Franchisee will have full responsibility
for all orders of Virtual Branded Products sent to the Franchised Restaurant for fulfillment, including the
preparation and packaging of all orders on a timely basis and in a professional manner in accordance with
Franchisor’s standards and specifications for Virtual Branded Products compliance with the fulfillment
requirements of each order. Currently, franchisees are not required to offer the Virtual Branded Products, but
Franchisor reserves the right to require all franchisees to offers the Virtual Branded Products in the future. If
Franchisee offers Virtual Branded Products from the Franchised Restaurant, Franchisee shall spend the Virtual
Branded Products Marketing Expenditure for each new Virtual Branded Product offered from the Franchised
Restaurant before and after of the launch of each new Virtual Branded Product, which will vary depending on
the Virtual Branded Product launched.

7.13 Prices. Subject to Applicable Law, following the Opening Date of the Franchised Restaurant, Franchisor
shall have the right to establish pricing guidelines for Dog Haus Authorized Products and, subject to Applicable
Law, Franchisee shall comply with, and be bound by, prices which may be recommended, suggested or advertised
by Franchisor. Subject to Applicable Law, Franchisee shall honor the terms of all promotional or discount
programs that Franchisor may offer to the public for Dog Haus Restaurants and shall comply with all pricing
policies that Franchisor may specify, including minimum and maximum price policies, minimum advertised price
policies and unilateral price policies. Franchisee shall also provide products and services designated by Franchisor
on terms Franchisor specifies, including free-of-charge. In addition, Franchisee shall conduct friends and family,
soft-opening and other events and promotions at the Franchised Restaurant as required and directed by
Franchisor and shall provide products and services designated by Franchisor to the public in the manner and at
the prices Franchisor specifies, including free-of-charge. Franchisee shall participate in all gift certificate and/or
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gift card administration programs as may be designated by Franchisor from time to time. Franchisee shall honor
all coupons, gift certificates, gift cards and other programs or promotions as directed by Franchisor. Franchisee
shall fully participate in all guest loyalty or frequent customer programs now or in the future adopted or approved
by Franchisor. Franchisee shall not issue coupons or discounts of any type for use at the Franchised Restaurant
except as approved by Franchisor in writing, which may be withheld in Franchisor’s sole and absolute discretion.

7.14  Qversight and Management. The Principal Owner shall be responsible for oversight of the day-to-day
operations of the Franchised Restaurant and shall devote his or her full time and best efforts solely to operation
of the Franchised Restaurants operated by Franchisee and to no other business activities. The Principal Owner, if
applicable, must, unless otherwise agreed in writing: (i) devote substantially all of his or her time and best efforts
solely to the operation of the Franchised Restaurant; (ii) meet Franchisor’s educational, experience, financial and
other reasonable criteria for the position, as contained in the Manuals or otherwise in writing; (iii) be an owner of
ten percent (10%) or more (direct or indirect) of Franchisee’s equity and voting rights; and (iv) be approved by
Franchisor. The Franchised Restaurant shall be under the direct control of a General Manager in the absence of
the Principal Owner. Following the Opening Date of the Franchised Restaurant, Franchisee shall provide
comprehensive initial training programs, additional training programs and remedial training programs for its
supervisorial and managerial personnel and other employees and shall ensure that the Franchised Restaurant is
at all times under the direct control of a General Manager fully trained by Franchisee and solely dedicated to
operation of the Franchised Restaurant and other employees who have been fully trained by Franchisee and solely
dedicated to operation of the Franchised Restaurant. Each General Manager shall have a skill level, training and
experience commensurate with the demands of the position and conform in all respects with Franchisor’s high
standards for quality products, courteous service, and cleanliness of operations. Prior to the Opening Date,
Franchisee, its Principal Owner and each General Manager shall successfully complete the ServSafe® Food Safety
Certification Program, or show evidence of prior ServSafe® certification and shall successfully complete the
Certified Beer Server Program which is the first level of certification in the Cicerone Certification Program®.
Franchisor may, in its sole discretion, replace the ServSafe® Food Safety Certification Program with another food
safety certification program, if deemed appropriate. Franchisee shall be responsible for all fees and material costs
associated with any certification program. In addition, Franchisor may, in its sole discretion, contract with a third
party to conduct sanitation and food safety audits of the Franchised Restaurant periodically throughout the Term,
but no less than once per calendar year.

7.15 Menus. The approved and authorized menu and menu formats may include, in Franchisor’s discretion,
requirements on organization, graphics, product descriptions, illustrations and any other matters related to the
menu, whether or not similar to those listed. In Franchisor’s discretion, the menu and/or menu formats may vary
depending upon region, market size and other factors which affect the Franchised Restaurant. Franchisor may
change the menu and/or menu formats from time to time, but not more frequently than twice in any calendar
year, and authorize tests from region to region or within regions. Franchisee shall, upon receipt of notice from
Franchisor, add, delete or update any Dog Haus Authorized Products to its menu according to the instructions
contained in the notice. Franchisee shall have a minimum of thirty (30) days and not more than sixty (60) days
after receipt of written notice in which to fully implement any menu change. Franchisee shall cease selling
previously approved Dog Haus Authorized Products, or Virtual Branded Products, if applicable, within thirty
(30) days after receipt of notice that the product is no longer approved. All menus, containers, napkins, bags, cups
and other packaging and like articles used at the Franchised Restaurant shall conform to Franchisor’s
specifications, shall be imprinted with the Dog Haus Marks, if and as specified by Franchisor, and shall be
purchased by Franchisee from a Dog Haus Approved Supplier.
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7.16 Compliance with Applicable Law. Franchisee shall operate the Franchised Restaurant as a clean, orderly,
legal and respectable place of business in accordance with Franchisor’s business standards and merchandising
policies and shall comply with all Applicable Laws. Franchisee shall not cause or allow any part of the Franchised
Restaurant or the Franchised Location to be used for any immoral or illegal purpose. Franchisee shall in all
dealings with its customers, suppliers, and public officials adhere to high standards of honesty, integrity, fair
dealing and ethical conduct and refrain from engaging in any action which will cause Franchisor to be in violation
of any Applicable Law. If Franchisee shall receive any notice, report, fine, test results or the like from any
applicable department of health (or other similar Governmental Authority), Franchisee shall promptly send a
copy of the same to Franchisor.

7.17 Hours. Subject to Applicable Law, Dog Haus Fast Casual Restaurants shall be open and operational at
least eleven (11) hours per day, seven (7) days per week or as otherwise prescribed by Franchisor and Dog Haus
Biergarten Restaurants shall be open and operational at least thirteen (13) hours per day, seven (7) days per week
or as otherwise prescribed by Franchisor. Franchisee shall continually operate the Franchised Restaurant
throughout the Term. Franchisee shall diligently and efficiently exercise its best efforts to achieve the maximum
Gross Sales possible from its Franchised Location, and shall remain open for longer hours if additional opening
hours are reasonably required to maximize operations and sales.

7.18  Signs. Franchisee shall maintain approved signs and/or awnings at, on, or near the front of the Franchised
Restaurant, identifying the Franchised Location as a Franchised Restaurant, which shall conform in all respects
to Franchisor’s specifications and requirements and the layout and design plan approved for the Franchised
Location, subject only to restrictions imposed by Applicable Law.

7.19 Franchisee Employee Policies. Franchisee shall maintain a competent, conscientious, and trained staff
and shall take all steps necessary to ensure that its employees preserve good customer relations, render
competent, prompt, courteous, and knowledgeable service, and meet the minimum standards that Franchisor
may establish from time to time in the Manuals or otherwise. All employees hired by or working for Franchisee
shall be the employees of Franchisee, and Franchisee alone, and shall not, for any purpose, be deemed to be the
employees of Franchisor or subject to Franchisor’s direct or indirect control, most particularly with respect to any
mandated or other insurance coverage, tax or contributions, or requirements pertaining to withholdings, levied
or fixed by any Governmental Authority. Franchisee and Franchisor will each file their own tax, regulatory and
payroll reports, and be responsible for all employee benefits and workers’ compensation insurance payments
with respect to their respective employees and operations. Franchisee acknowledges and agrees that Franchisor
will not have the power to hire or fire Franchisee’s employees. Franchisee expressly agrees, and will never contend
otherwise, that Franchisor’s authority under this Agreement to certify Franchisee’s supervisorial or managerial
personnel for qualification to perform certain functions at the Franchised Restaurant does not directly or indirectly
vest in Franchisor the power to hire, fire or control any of Franchisee’s personnel. Franchisee alone shall be solely
responsible for all hiring and employment decisions and functions relating to the Franchised Restaurant,
including, without limitation, those related to hiring, firing, training, establishing remuneration, compliance with
wage and hour requirements, personnel policies, benefits, recordkeeping, supervision and discipline of
employees regardless of whether Franchisee has received advice from Franchisor on these subjects or not.
Franchisee acknowledges and agrees that any guidance Franchisee receives from Franchisor regarding
employment policies should be considered as examples, that Franchisee alone is responsible for establishing and
implementing its own employment policies, and that Franchisee understands that Franchisee should do so in
consultation with local legal counsel experienced in employment law. Franchisee shall immediately defend,
reimburse and hold Franchisor harmless from any direct or indirect losses, costs and expenses, including
attorneys’ fees, arising out of any claim made by or for the benefit of any employee of Franchisee against
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Franchisor regarding employment decisions and employee functions at the Franchised Restaurant, including,
without limitation, those related to hiring, firing, training, wage and hour requirements, record keeping,
supervision, and discipline of employees. Franchisee shall take all action necessary to ensure that Franchisee’s
employees understand and acknowledge that they are not employees of Franchisor, including, without limitation,
requiring Franchisee’s employees to sign a written acknowledgement that Franchisee is an independently owned
and operated franchisee and their sole employer in a form specified by Franchisor in the Manuals or otherwise in
writing from time to time. Franchisee shall cause all employees, while working in the Franchised Restaurant, to
wear uniforms of the color, design and other specifications that Franchisor may designate from time to time and
to present a neat and clean appearance. If Franchisor removes a type of uniform utilized by Franchisee from the
list of approved uniforms, Franchisee shall have thirty (30) days from receipt of written notice of removal to
discontinue use of its existing inventory of uniforms and obtain and use the approved type of uniform.

7.20  Vending or Other Machines. Except with Franchisor’s written approval, Franchisee shall not cause or
permit vending, gaming machines, pay telephones, automatic teller machines, Internet kiosks or any other
mechanical or electrical device to be installed or maintained at the Franchised Restaurant.

7.21  Co-Branding. Franchisee may not engage in any co-branding in or in connection with the Franchised
Restaurant except with Franchisor’s prior written consent. Franchisor may approve any co-branding chain or
arrangement in its discretion, and only if Franchisor has recognized that co-branding chain as an approved co-
brand for operation within Dog Haus Restaurants.

7.22  Customer Complaints and Cooperation. Franchisee shall respond promptly to each customer inquiry or
complaint and resolve all reasonable complaints to the customer’s satisfaction. At Franchisor’s request, Franchisee
shall use and display in the Franchised Restaurant during all operating hours customer comment cards in the
manner specified in the Manuals. Franchisee shall, from time to time, purchase from Franchisor or a Dog Haus
Approved Supplier, and maintain in the Franchised Restaurant, a supply of postage prepaid customer comment
cards reasonably adequate to meet Franchisee’s needs. Franchisee shall at all times cooperate with Franchisor and
other franchisees of Franchisor and shall actively participate in any and all sales, public relations, marketing,
cooperative marketing and purchasing programs or promotional programs which may be developed and
implemented by Franchisor which call for the cooperation of Franchisee and other franchisees of Franchisor.
Franchisee shall further cooperate in any additional programs which may be established and designated by
Franchisor from time to time including participating in coupon programs, the system-wide use of gift cards, and
other similar programs for the benefit of the Dog Haus System, and shall comply with Franchisor’s rules and
regulations established from time to time in connection herewith. Franchisee shall cooperate with Franchisor in
connection with the test marketing of products and services at the Franchised Restaurant and shall comply with
Franchisor’s rules and regulations established from time to time in connection herewith.

7.23  Adequate Reserves and Working Capital. Franchisee shall, at all times, maintain adequate reserves and
working capital sufficient for Franchisee to fulfill all of Franchisee’s obligations under this Agreement and to
cover the risks and contingencies of the Franchised Restaurant for at least three (3) months.

7.24 Re-lmaging of Franchised Restaurant. Franchisee shall at its own expense, make the alterations,
additions, or modifications to the Franchised Restaurant that Franchisor may reasonably require to accommodate
changes made by Franchisor to the Dog Haus System, including, without limitation, changes to menu items or
market positioning. Franchisee shall have ninety (90) days from receipt of notice from Franchisor regarding re-
imaging requirements in which to make the required alterations, additions, or modifications to the Franchised
Restaurant.
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7.25 Intranet. If Franchisor establishes a Dog Haus franchisee Intranet, Franchisee shall have the mere
privilege to use the Intranet, subject to Franchisee’s strict compliance with the standards and specifications,
protocols and restrictions that Franchisor may establish from time to time in the Manuals and otherwise.
Franchisee acknowledges that, as administrator of the Intranet, Franchisor may access and view any
communication posted on the Intranet. Franchisee further acknowledges that the Intranet facility and all
communications that are posted to it will become Franchisor’s property, free of any claims of privacy or privilege
that Franchisee or any other person may assert. Upon receipt of notice from Franchisor that Franchisor has
established an Intranet, Franchisee shall establish and continually maintain an electronic connection with the
Intranet as specified in the Manuals that allows Franchisor to send messages to and receive messages from
Franchisee. If Franchisee shall Default under this Agreement or any other agreement with Franchisor, Franchisor
may, in addition to, and without limiting any other rights and remedies available to Franchisor, disable or
terminate Franchisee’s access to the Intranet without Franchisor having any liability to Franchisee.

7.26 Improvements. If Franchisee develops any new concept, process or improvement in the Dog Haus
System (an “Improvement”), Franchisee shall promptly notify Franchisor and provide Franchisor with all
necessary related information, without compensation. Any Improvement shall become the sole property of
Franchisor and Franchisor shall be the sole owner of all related intellectual property rights. Franchisee hereby
assigns to Franchisor any rights Franchisee may have or acquire in the Improvements, including the right to
modify the Improvement, and Franchisee waives and/or releases all rights of restraint and moral rights therein
and thereto. Franchisee shall assist Franchisor in obtaining and enforcing the intellectual property rights to any
Improvement in any and all countries and further agrees to execute and provide Franchisor with all necessary
documentation for obtaining and enforcing those rights. Franchisee hereby irrevocably designates and appoints
Franchisor as Franchisee’s agent and attorney-in-fact to execute and file any the documentation and to do all other
lawful acts to further the prosecution and issuance of intellectual property rights related to any Improvement. If
the foregoing provisions of this Section 7.25 are found to be invalid or otherwise unenforceable, Franchisee hereby
grants Franchisor a worldwide, perpetual, non-exclusive, fully-paid license to use and sublicense to use of the
Improvement to the extent the use or sublicense would, absent this Agreement, directly or indirectly infringe
Franchisee’s rights therein.

7.27 Refurbishment of Franchised Restaurant. At Franchisor's request, but not more often than once every
five (5) years unless sooner required by the Lease, Franchisee shall refurbish the Franchised Restaurant, at its own
expense, to conform to the building design, trade dress, color schemes, and presentation of the Dog Haus Marks
in @ manner consistent with the then-current public image for new or remodeled Dog Haus Restaurants,
including, without limitation, replacement or renovation of equipment, remodeling, redecoration, and
modifications to existing improvements and reasonable structural changes that Franchisor may reasonably
require or that may be required by Applicable Law. Franchisee’s costs for the required refurbishment shall not
exceed $100,000 for the interior of the Franchised Restaurant or $50,000 for the exterior of the Franchised
Restaurant.

7.28 Notifications and Crisis Management Events. Franchisee shall notify Franchisor in writing within (i)
twenty-four (24) hours, and confirm in writing within two (2) days thereafter, of any investigation or violation,
actual or alleged, of any health, liquor or narcotics laws or regulation related to the Franchised Restaurant; and
(ii) five (5) days of the commencement of any investigation, action, suit, or proceeding or of the issuance of any
order, writ, injunction, award, or decree of any court, agency, or other Governmental Authority which may
adversely affect the operation or financial condition of the Franchised Restaurant. Franchisee shall immediately
inform Franchisor’s Chief Executive Officer (or as otherwise instructed in the Manuals) by telephone of the
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occurrence of a Crisis Management Event. Franchisee shall cooperate fully with Franchisor with respect to
Franchisor’s response to a Crisis Management Event.

7.29  Authorization to Release Information and Use Images. Franchisee hereby authorizes (and agrees to
execute any other documents deemed necessary to effect the authorization):

7.29.1 All banks, financial institutions, businesses, suppliers, manufacturers, contractors, vendors and
other persons or entities with whom Franchisee does business to disclose to Franchisor any financial information
in their possession relating to Franchisee or the Franchised Restaurant which Franchisor may request.

7.29.2 Franchisor to disclose to prospective franchisees or other third parties data from Franchisee’s
reports if Franchisor determines, in Franchisor’s sole discretion, that the disclosure is necessary or advisable.

7.29..3 Franchisor to photograph and film Franchisee, its employees, the public and all areas of the
Franchised Restaurant, without further authorization from, or compensation to, Franchisee and to use their
images for marketing and promotion of the Franchised Restaurant, other Dog Haus Restaurants and franchises
for Dog Haus Restaurants.

7.29..4 Franchisor to disclose to third parties, including but not limited to Franchisee’s Landlord or bank,
information about Franchisee relating to Franchisee’s obligations or performance under this Agreement if
Franchisor determines, in Franchisor’s sole discretion, that the disclosure is necessary or advisable.

7.30  Annual Franchise Conference. Franchisor may hold an Annual Franchise Conference for all Dog Haus
franchisees each year. The Principal Owner and each General Manager shall attend the Annual Franchise
Conference. Franchisee shall pay Franchisor a “Franchisee Conference Fee” to reimburse Franchisor for a portion
of the direct costs to provide the Annual Franchise Conference. Franchisee shall pay the Franchisee Conference
Fee upon demand at least thirty (30) days before the date of the Annual Franchise Conference, whether or not
Franchisee attends the Annual Franchise Conference.

7.31  Credit Cards. Franchisee shall honor all credit, charge, courtesy and cash cards approved by Franchisor
in writing. To the extent Franchisee shall store, process, transmit or otherwise access or possess cardholder data
in connection with the sale of Dog Haus Authorized Products, Franchisee shall maintain the security of cardholder
data and adhere to the Then-Current Payment Card Industry Data Security Standards (“PCI DSS”), currently
found at www.pcisecuritystandards.org, for the protection of cardholder data throughout the Term. Franchisee
shall be and remain responsible for the security of cardholder data in the possession or control of any
subcontractors Franchisee engages to process credit cards. All subcontractors must be identified to and approved
by Franchisor in writing prior to sharing cardholder data with the subcontractor. Franchisee shall, if requested to
do so by Franchisor, provide appropriate documentation to Franchisor to demonstrate compliance with
applicable PCI DSS requirements by Franchisee and all identified subcontractors.

7.32  Gift Cards, Loyalty, CRM, Social Media Software, Online and Mobile Ordering Programs. Franchisee
shall not create or issue any gift certificates or gift cards and shall only sell gift certificates or gift cards that have
been issued by Franchisor that are accepted at all Dog Haus Restaurants. Franchisee shall participate in all gift
certificate and/or gift card administration programs as may be designated by Franchisor from time to time.
Franchisee shall honor all coupons, gift certificates, gift cards and other programs or promotions as directed by
Franchisor. Franchisee shall fully participate in all guest loyalty or frequent customer programs now or in the
future adopted or approved by Franchisor. Franchisee shall not issue coupons or discounts of any type for use at
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the Restaurant except as approved by Franchisor in writing, which may be withheld in Franchisor’s sole and
absolute discretion. In addition, Franchisee shall purchase, enroll in or subscribe to, as applicable, all CRM, social
media analytics, and online and mobile ordering software or programs as specified by Franchisor in its Manual
or otherwise in writing. Franchisor reserves the right to change the designated suppliers of these or similar
services in Franchisor’s sole discretion. Franchisee shall change, purchase or subscribe to the additional programs
or software, as applicable, immediately upon ninety (90) days’ notice from Franchisor to do so.

7.33 Music and Music Selection. Franchisee shall use PC Music, acomputer based, on-demand music, video,
and AV provider and play only the music and music selections approved by Franchisor as set forth in the
Manuals or otherwise in writing. Franchisee shall install the equipment necessary to receive and play all
approved music.

7.34 Data Security Safequards. Franchisee shall exert Franchisee’s best efforts to protect its customers against
a cyber-event, including, without limitation, a data breach or other identity theft or theft of personal information
(collectively, a “Cyber Event”). If a Cyber Event occurs, regardless of whether the Cyber Event affects only the
Restaurant, Franchisor reserves the right, but shall not have any obligation, to perform and/or control and/or
cause its third-party consultants to perform and/or control all aspects of the response to the Cyber Event
including, without limitation, the investigation, containment and resolution of the Cyber Event and all
communications within the Dog Haus system franchise system and with vendors and suppliers, Governmental
Authorities and the general public. Franchisor’s control of the response to a Cyber Event may potentially affect
or interrupt operations of the Restaurant, but shall not create any liability for Franchisor or additional rights for
Franchisee, entitle Franchisee to damages or relieve Franchisee of Franchisee’s indemnification obligations under
Section 18.4. Franchisee shall reimburse Franchisor for all of Franchisor’s out-of-pocket costs and expenses
incurred in responding to and remedying any Cyber Event caused solely by Franchisee or the Restaurant.
Franchisee shall at all times be compliant with (i) the NACHA ACH Security Framework; (ii) the Payment Rules;
(iii) Applicable Law regarding data privacy, data security and security breaches; and (iv) Franchisor’s security
policies and guidelines, all as may be adopted and/or amended from time to time (collectively, “Data Security
Safeguards”). Franchisee shall obtain advice from Franchisee’s own legal and security consultants to ensure that
Franchisee operates the Restaurant at all times in full compliance with the Data Security Safeguards.
Notwithstanding Franchisor’s right to perform and/or control all aspects of a response to a Cyber Event,
Franchisor shall make commercially reasonable efforts to coordinate its response with Franchisee and
Franchisee’s insurance carrier(s) and to cooperate with Franchisee’s insurance carrier(s) regarding insurance
coverage of the Cyber Event to the extent reasonably practicable under the circumstances.

7.35  Communications. Franchisee shall respond to all communications with Franchisor in a timely manner.
Franchisee’s repeated failure to do so shall constitute a Default under this Agreement.

7.36 Marketing. Franchisee shall comply with all provisions of this Agreement relating to marketing,
including but not limited to Article 10.

8. SUPPLIERS AND PRODUCTS.

To protect the Dog Haus System, the Dog Haus Marks, the Dog Haus Trade Secrets and the goodwill associated
with the same,

8.1 Dog Haus Approved Suppliers. All Dog Haus Branded Products, Dog Haus Proprietary Products,
Virtual Branded Products, Non-Proprietary Products, POS systems, mobile applications, online ordering systems
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and merchant service providers designated by Franchisor for use and sale at the Franchised Restaurant must be
purchased from Dog Haus Approved Suppliers. Franchisor and its Affiliates may be, but are not obligated to
become, Dog Haus Approved Suppliers of certain Dog Haus Branded Products, Dog Haus Proprietary Products,
Virtual Branded Products and Non-Proprietary Products and may act as the sole Dog Haus Approved Suppliers
of certain Dog Haus Branded Products, Dog Haus Proprietary Products, Virtual Branded Products and Non-
Proprietary Products. Franchisor may operate an online portal that Franchisee can use to buy Dog Haus Branded
Products, Dog Haus Proprietary Products, marketing materials, handbooks and menus directly from Dog Haus
Approved Suppliers.

8.2 Recommended Suppliers. If Franchisee desires to purchase authorized Non-Proprietary Products from
aRecommended Supplier rather than from Franchisor, its Affiliates or a Dog Haus Approved Supplier, Franchisee
shall deliver written notice to Franchisor identifying the Recommended Supplier and shall provide Franchisor
with reasonable financial, operational and other information regarding the Recommended Supplier necessary for
Franchisor to assess the Recommended Supplier. Franchisor shall notify Franchisee of Franchisor’s decision
within sixty (60) days after Franchisor’s receipt of the necessary information from Franchisee. If Franchisor does
not approve or disapprove a Recommended Supplier within sixty (60) days, the Recommended Supplier shall be
deemed disapproved. As a condition of its approval, Franchisor may require a Recommended Supplier to agree
in writing to (i) provide, from time to time, upon Franchisor’s request, free samples of the Non-Proprietary
Product the Recommended Supplier intends to supply to Franchisee; (ii) faithfully comply with Franchisor’s
specifications for the Non-Proprietary Products to be sold by the Recommended Supplier; (iii) sell any Non-
Proprietary Products bearing the Dog Haus Marks only to franchisees of Franchisor and only under a trademark
license agreement with Franchisor; (iv) provide Franchisor, upon request, with duplicate purchase invoices issued
to Franchisee for Franchisor’s records and inspection purposes; and (v) otherwise comply with Franchisor’s
reasonable requests. Further, Franchisor may require Franchisee or the Recommended Supplier to reimburse
Franchisor for all of Franchisor’s reasonably anticipated costs in reviewing the application of the Recommended
Supplier and all current and future reasonable costs and expenses, including travel and living costs, related to
inspecting, re-inspecting and auditing the Recommended Suppliers’ facilities, equipment, and food products, and
all product testing costs paid by Franchisor to third parties and to pay Franchisor, in advance, a deposit of up to
$1,000, before Franchisor inspects the Recommended Supplier’s facilities. Franchisor may revoke its approval of
a previously approved Recommended Supplier if the Recommended Supplier does not continue to satisfy
Franchisor’s criteria.

8.3 Purchases from Franchisor or its Affiliates. All Dog Haus Branded Products, Dog Haus Proprietary
Products and Non-Proprietary Products purchased from Franchisor shall be purchased in accordance with the
purchase order format issued from time to time by Franchisor and at the prices and on delivery terms and other
terms offered to similarly situated Dog Haus franchisees. Franchisor, in its sole and absolute discretion, may
establish the credit terms, if any, upon which it will accept Franchisee’s orders, and may require Franchisee to
pay for orders on a cash-in-advance or cash-on-delivery basis. On the expiration or termination of this Agreement,
or in the event of any Default by Franchisee under this Agreement, Franchisor shall not be obliged to fill or ship
any orders then pending or, in the case of termination or non-renewal, made any time thereafter by Franchisee
and may, among other things, only deliver the quantities reasonably necessary to supply Franchisee's needs prior
to the expiration or termination of this Agreement. Franchisor shall not be liable to Franchisee for any delay or
delivery failure caused by Force Majeure.

8.4 Rebates. Franchisor or its Affiliates may receive rebates or allowances from certain Dog Haus Approved
Suppliers on purchases of Dog Haus Branded Products, Dog Haus Proprietary Products, Virtual Branded
Products and Non-Proprietary Products made by Franchisee and other Dog Haus franchisees. Rebates and
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allowances will generally be a percentage of the revenue derived by the Dog Haus Approved Supplier from sales
to Dog Haus Restaurants, will be included in Franchisor’s general revenue, and may be used by Franchisor for a
variety of purposes including ongoing programs, education, marketing, advertising, seminars and conferences,
the handling of inquiries and complaints from franchisees’ customers and for general and administrative
expenses. Franchisor may use these rebate and allowance funds received for any purpose in its sole and absolute
discretion.

8.5 Company Store. Franchisor has registered the Internet domain name http://doghausstore.com/ (the
“Company Store”’) and have established a website using this domain name. Franchisee acknowledges and agrees
that this domain name is Franchisor’s sole property. The Company Store shall serve as the primary source for
Dog Haus Franchisees’ purchases of promotional Dog Haus Branded Products. All promotional Dog Haus
Branded Products available at the Company Store may not be duplicated or purchased elsewhere by Franchisee.
In addition, the Company Store shall serve as the primary source for public purchases of Dog Haus Branded
Products and Dog Haus Proprietary Products.

9. DOG HAUS MARKS.

Franchisor and its Affiliates continue to develop, use and control the use of the Dog Haus Marks in order to
identify for the public the source of services and products marketed under the Dog Haus Marks and the Dog
Haus System, and to represent the Dog Haus System’s high standards of quality, appearance and service. To
protect the Dog Haus System, the Dog Haus Marks, the Dog Haus Trade Secrets and the goodwill associated with
the same:

9.1 Ownership and Goodwill of Dog Haus Marks. Franchisee acknowledges that its right to use the Dog
Haus Marks is derived solely from this Agreement and is limited to use in operating as Franchisee pursuant to
and in compliance with this Agreement. Any unauthorized use of the Dog Haus Marks by Franchisee shall
constitute a Default under this Agreement and an infringement of Franchisor’s and Franchisor’s Affiliate’s rights
in and to the Dog Haus Marks. Franchisee acknowledges and agrees that as between Franchisor and Franchisee
(i) Franchisor owns the Dog Haus Marks and the Dog Haus System; (ii) Franchisee owns no goodwill or rights in
the Dog Haus Marks or the Dog Haus System except for the license granted by this Agreement; and (iii)
Franchisee’s use of the Dog Haus Marks and any goodwill established by that use shall inure to the exclusive
benefit of Franchisor. Franchisee agrees not to contest, or assist any other person to contest, the validity of
Franchisor’s rights and interest in the Dog Haus Marks or the Dog Haus System either during the Term or after
this Agreement terminates or expires.

9.2 Limitations on Use. Franchisee shall not use any Dog Haus Marks (i) with any prefix, suffix, or other
modifying words, terms, designs, or symbols (other than logos licensed to Franchisee under this Agreement); (ii)
in connection with unauthorized services or products; (iii) as part of any domain name or electronic address
maintained on the Internet, the World Wide Web, or any other similar proprietary or common carrier electronic
delivery system; or (iv) in any other manner not expressly authorized in writing by Franchisor. Franchisee shall
give all notices of trademark and service mark registration that Franchisor specifies and shall use and obtain all
fictitious or assumed name registrations required by Franchisor or under Applicable Law. Franchisee further
agrees that no service mark other than “Dog Haus”, other Dog Haus Marks specified by Franchisor shall be used
in marketing, promoting, or operating the Franchised Restaurant.

9.3 Modifications. Franchisor reserves the right to (i) modify or discontinue licensing any of the Dog Haus
Marks; (ii) add new names, marks, designs, logos or commercial symbols to the Dog Haus Marks and require that
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Franchisee use them; and (iii) require that Franchisee introduce or observe new practices as part of the Dog Haus
System in operating the Franchised Restaurant. Franchisee acknowledges and agrees that the term “Dog Haus
Marks” means the specific names, marks, designs, logos or commercial symbols licensed by Franchisor at any
given point in time, subject to Franchisor’s right to impose changes. Franchisee shall comply, at Franchisee’s sole
expense, with Franchisor’s directions regarding changes in the Dog Haus Marks and Dog Haus System within a
reasonable time after written notice from Franchisor. Franchisor shall have no liability to Franchisee for any cost,
expense, loss or damage that Franchisee incurs in complying with Franchisor’s directions and conforming to
required changes.

94 Defense of Dog Haus Marks and Dog Haus System. Franchisor shall have the sole right, either alone or
with its Affiliate, to handle disputes with Franchisees and third parties concerning Franchisor’s or Franchisor’s
Affiliates’ ownership of, rights in, or Franchisee’s use of, the Dog Haus Marks or the Dog Haus System. Franchisee
shall immediately notify Franchisor in writing if Franchisee receives notice, or is informed, of any (i) improper
use of any of the Dog Haus Marks or elements of the Dog Haus System, including misuse by Franchisees; (ii) use
by any third party of any mark, design, logo or commercial symbol which, in Franchisee’s judgment, may be
confusingly similar to any of the Dog Haus Marks; (iii) use by any third party of any business practice which, in
Franchisee’s judgment, unfairly simulates the Dog Haus System in a manner likely to confuse or deceive the
public; or (iv) claim, challenge, suit or demand asserted against Franchisee based upon Franchisee’s use of the
Dog Haus Marks or the Dog Haus System. Franchisor and/or Franchisor’s Affiliates shall have sole discretion to
take all action as it deems appropriate, including, without limitation, to take no action, and the sole right to control
any legal proceeding or negotiation arising out of any infringement, challenge or claim or otherwise relating to
the Dog Haus Marks or the Dog Haus System. Franchisee shall not settle or compromise any claim, suit or demand
asserted against it and agrees to be bound by Franchisor’s decisions in handling disputes regarding the Dog Haus
Marks and the Dog Haus System. Franchisee shall cooperate fully with Franchisor and execute all documents and
perform all actions as may, in Franchisor’s judgment, be necessary, appropriate or advisable in the defense of all
claims, suits or demands and to protect and maintain Franchisor’s rights in the Dog Haus Marks and the Dog
Haus System. Unless it is established that a third party claim asserted against Franchisee is based directly upon
Franchisee’s misuse of the Dog Haus Marks or the Dog Haus System, Franchisor agrees to defend Franchisee
against the third party claim and indemnify Franchisee for any losses resulting therefore, provided Franchisee
has notified Franchisor as soon as practical after learning of the claim and fully cooperates in the defense of the
action. Because Franchisor will defend the third party claim, Franchisee is not entitled to be reimbursed for legal
or other professional fees or costs paid to independent legal counsel or others in connection with the matter.

10. MARKETING.

To protect the Dog Haus System, the Dog Haus Marks, the Dog Haus Trade Secrets and the goodwill associated
with the same:

10.1 Marketing, Creative & Technology Fund. The Marketing, Creative & Technology Fund shall be
administered by Franchisor and shall be used to meet the costs of conducting marketing and promotional
activities. Franchisor retains sole discretion over all marketing and public relations programs and activities
financed by the Marketing, Creative & Technology Fund, including the creative concepts, materials and
endorsements used and the geographic market, media placement and allocation.

10.1.1 The Marketing, Creative & Technology Fund may be used to pay the costs of preparing and
producing associated materials and programs as Franchisor determines, including video, audio and written
marketing materials employing marketing agencies, sponsorship of sporting, charitable or similar events,
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administering regional and multi-regional marketing programs including purchasing direct mail and other media
marketing, and employing marketing agencies to assist with marketing efforts, supporting public relations,
market research and other marketing and promotional activities, campaigns, test marketing, marketing surveys,
public relations activities, website design and development/operation for portal, Internet, Intranet and URL
services, social media, technology programs, electronic application design and development, and for 800 or
similar numbers. All expenditures are at the sole discretion of Franchisor. Franchisor may spend in any year more
or less than the total contributions to the Marketing, Creative & Technology Fund in that year. Franchisor may
borrow from Franchisor or other lenders on behalf of the Marketing, Creative & Technology Fund to cover deficits
of the Marketing, Creative & Technology Fund or cause the Marketing, Creative & Technology Fund to invest
any surplus for future use by the Marketing, Creative & Technology Fund. Upon request, Franchisor will prepare
an annual accounting of the Marketing, Creative & Technology Fund and will distribute it to Dog Haus
Franchisees, once a year, that will state the total amount of money collected and spent by the Marketing, Creative
& Technology Fund during the previous year and list, by general category, the manner in which Franchisor spent
the money. The report will not be separately audited but will be examined as part of the overall annual audit of
Franchisor’s books.

10.1.2 Franchisee acknowledges that the Marketing, Creative & Technology Fund is intended to
maximize general public recognition of and the acceptance of the Dog Haus brand for the benefit of the Dog Haus
System as a whole. Franchisor undertakes no obligation, in administering the Marketing, Creative & Technology
Fund, to make expenditures in Franchisee’s Protected Area or for Franchisee that are equivalent or proportionate
to its contribution, or to ensure that any particular Franchisee benefits directly or pro rata from marketing or
promotion conducted with the Marketing, Creative & Technology Fund.

10.1.3 Franchisor will maintain the Marketing, Creative & Technology Fund in an account separate from
Franchisor’s other monies, and will not use it to defray any of Franchisor’s expenses, except for reasonable
administrative and marketing wages and costs and overhead which Franchisor may incur in activities related to
administering the Marketing, Creative & Technology Fund and marketing programs for Franchisor’s franchisees.
Franchisor’s printed materials and Website may also contain references stating that “Franchises Are Available”
and/or that “Each Dog Haus Franchise Is Independently Owned and Operated” to promote the sale of franchises
for Dog Haus Restaurants. With this exception, no portion of the Marketing, Creative & Technology Fund will be
used to solicit or to sell Dog Haus franchises to prospective franchisees. The Marketing, Creative & Technology
Fund is not and will not be an asset of Franchisor. Any Marketing, Creative & Technology Fees collected in a year,
but not spent in that year, will be carried over to the next year. Franchisor maintains the right to terminate the
collection and disbursement of Marketing, Creative & Technology Fees upon ninety (90) days’ prior written notice
to Franchisee. Upon termination, Franchisor shall disburse the remaining Marketing, Creative & Technology Fees
on hand only for the purposes authorized by this Article 10.

10.2 Local Store Marketing Expenditure. If Franchisee operates a Biergarten or Fast Casual Franchised
Restaurant, Franchisee shall spend the Local Store Marketing Expenditure on local marketing and promotion of
the Franchised Restaurant as required by Franchisor. Franchisor shall have the right to adjust the amount of the
Local Store Marketing Expenditure at any time and from time to time during the Term upon ninety (90) days’
prior written notice from Franchisor to Franchisee to an amount not to exceed three percent (3%) of Gross Sales.
Franchisee shall conduct all local marketing and promotion in accordance with the policies and provisions with
respect to format, content, media, geographic coverage and other criteria as are from time to time contained in
the Manuals, or as otherwise directed by Franchisor, and shall not use or publish any marketing material or in
any way use or display any of the Dog Haus Marks except in accordance with said policies and provisions and
with Franchisor’s prior written approval. Franchisee shall submit samples of all marketing and promotional plans
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and materials to Franchisor for Franchisor’s approval and may only commence use of the materials after they
have been approved, in writing, by Franchisor. Franchisor shall have the right at any time after Franchisee
commences use of any materials to prohibit further use, effective upon written notice to Franchisee. On the tenth
(10t) day of the each calendar month during the Term, Franchisee shall provide Franchisor with a report
summarizing Franchisee’s Local Store Marketing Expenditures for the preceding month. Within fifteen (15) days
of the end of each calendar quarter, Franchisee shall provide Franchisor with copies of all invoices, statements,
canceled checks or other forms of payment that have been issued by Franchisee during the preceding calendar
quarter which evidence the expenditure and payment by Franchisee of the required Local Store Marketing
Expenditure. If Franchisee fails to do so, or fails to spend the required Local Store Marketing Expenditure during
any calendar month, at the end of each calendar quarter Franchisee shall pay the Marketing, Creative &
Technology Fund the difference between the amount that Franchisee actually spent on local marketing and the
required Local Store Marketing Expenditure.

10.3  Cooperative Marketing Programs. Franchisor may from time to time establish programs for co-operative
marketing (“Cooperative Marketing Programs”) to coordinate marketing efforts and programs, to serve as a
conduit for the collection and expenditure of the contributed funds and to maximize the efficient use of local
and/or regional advertising media. If and when Franchisor creates a Cooperative Marketing Program for the a
marketing coverage area (an “Marketing Coverage Area”) in which the Franchised Restaurant is located,
Franchisee (and, if Franchisor or an Affiliate of Franchisor owns a Franchised Restaurant in the Marketing
Coverage Area, then Franchisor or such Affiliate of Franchisor), shall become a subscriber and member of the
Cooperative Marketing Program and shall participate in the Cooperative Marketing Program in the manner
prescribed by Franchisor. The size and content of a Marketing Coverage Area, when and if established by
Franchisor, shall be binding upon Franchisee, and all other similarly situated Dog Haus franchisees and
Franchisor or an Affiliate of Franchisor, if it operates Dog Haus Restaurants in the Marketing Coverage Area.
Each participating Dog Haus Franchisee, as well as Franchisor (or its Affiliate), if applicable, shall be entitled to
one vote for each Franchised Restaurant located within the Marketing Coverage Area as may reasonably be
determined by Franchisor, but in no event shall any Dog Haus Franchisee and/or its Affiliates have more than
twenty-five percent (25%) of the vote, regardless of the number of Dog Haus Restaurants owned.

10.3.1 Franchisee and all other members of the Marketing Coverage Area whose Franchise Agreements
require their participation in the Cooperative Marketing Program, shall contribute to the Cooperative Marketing
Program the amounts that are determined by Franchisor and fifty percent (50%) or more of the participating Dog
Haus Restaurants in the Cooperative Marketing Program (at least one-half percent (.5%) of Gross Sales but not to
exceed two percent (2%) of the Gross Sales of each participating Franchised Restaurant located in the Marketing
Coverage Area). Franchisee’s contribution to the Cooperative Marketing Program shall be credited towards the
satisfaction of the Local Store Marketing Expenditure required by Section 10.2.

10.3.2 Franchisor shall administer the Cooperative Marketing Program and shall determine the policies
of the Cooperative Marketing Program and the usage of the available funds for media time, production of media
materials, radio, television, newspapers or Franchised Restaurant level materials such as flyers, or posters, or for
any other type of advertising or marketing use. Franchisor reserves the right to establish general standards
concerning the operation of the Cooperative Marketing Program, advertising agencies retained by the
Cooperative Marketing Program, and marketing conducted by the Cooperative Marketing Program. Any
disputes (other than pricing) arising among or between Franchisee, other Dog Haus franchisees, and/or the
Cooperative Marketing Program shall be resolved by Franchisor, whose decision shall be final and binding on all
parties. Franchisor undertakes no obligation, to make expenditures for advertising or marketing in Franchisee’s
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Protected Area or to ensure that any particular franchisee benefits directly or pro rata from marketing or
promotion conducted by the Cooperative Marketing Program.

10.4 Grand Opening Marketing Expenditure; Grand Opening Events. At least sixty (60) days before the
Opening Date of the Franchised Restaurant, Franchisee shall develop and provide Franchisor with a promotional
campaign plan for the grand opening of the Franchised Restaurant. Franchisee shall spend the required Grand
Opening Marketing Expenditure within thirty (30) days before, and seven (7) days after, the Opening Date.
Franchisor may designate a different time period to conduct the Grand Opening promotional campaign upon
prior written notice to Franchisee. Franchisee shall provide Franchisor with copies of all invoices, statements,
canceled checks or other forms of payment which have been issued by Franchisee which evidence the Grand
Opening Marketing Expenditure and payment by Franchisee of the amounts required by this Section 10.4 for the
grand opening marketing campaign for the Franchised Restaurant within forty five (45) days of the Opening Date.
If Franchisee fails to provide Franchisor with such evidence of payment, or if Franchisee fails to spend the amount
required by this Section 10.4, Franchisee shall immediately pay must pay the Marketing, Creative & Technology
Fund the difference between the amount that Franchisee actually spent on the grand opening marketing campaign
and the required Grand Opening Marketing Expenditure. In addition to the Grand Opening Marketing
Expenditure, Franchisee shall conduct grand opening events and promotions as required and directed by
Franchisor and shall provide free-of-charge HausDogs to the public from opening until closing on the first day of
the grand opening promotion free-of-charge.

10.5 Promotional Campaigns. From time to time during the Term, Franchisor shall have the right to establish
and conduct promotional campaigns on a national or regional basis, which may by way of illustration and not
limitation promote particular products or marketing themes. Franchisee shall participate in the promotional
campaigns upon the terms and conditions that Franchisor may establish. Franchisee acknowledges and agrees
that participation may require Franchisee to purchase point of sale advertising material, posters, flyers, product
displays and other promotional materials.

10.6  Advisory Council. Franchisor may from time to time establish an Advisory Council for Dog Haus
Franchisees to work with Franchisor and to consult with Franchisor on potential improvements to the Dog Haus
System, the products offered by Dog Haus Restaurants, advertising conducted by the Marketing, Creative &
Technology Fund and any other matters that Franchisor deems appropriate. If an Advisory Council is formed, it
will act solely in an advisory capacity, and will not have decision making authority, will be comprised of
Franchisor’s representatives and Dog Haus Franchisees who may be chosen by Franchisor or elected by other
Dog Haus Franchisees. All Dog Haus Franchisees who serve on an Advisory Council shall pay all transportation
costs, food, lodging and similar costs incurred in connection with their attendance at Advisory Council meetings.
Franchisor shall have the right to form, change, merge or dissolve any Advisory Council at any time, in its sole
discretion.

10.7 Internet. Franchisee shall not develop, create, generate, own, license, lease or use in any manner any
computer medium or electronic medium (including, without limitation, any Internet home page, e-mail address,
Website, domain name, bulletin board, newsgroup or other Internet-related medium or activity, including all
forms of social media) which in any way uses or displays, in whole or part, the Dog Haus Marks, or any of them,
or any words, symbols or terms confusingly similar thereto without Franchisor’s prior written consent, and then
only in the manner and in accordance with the procedures, policies, standards and specifications that Franchisor
may establish from time to time. Franchisee shall not separately register any domain name or any portion of any
domain name containing the Dog Haus Marks or participate or market on any Website or other form of electronic
media (including, without limitation, through the use of social technology, social media, social networking
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platforms, video Websites, email marketing sites or other forms of electronic media not yet developed) using the
Dog Haus Marks without Franchisor’s prior written consent. Franchisee’s general conduct on the Internet and in
the use of other forms of electronic media is subject to the terms and conditions of this Agreement and all other
rules, requirements or policies that Franchisor may identify from time to time. Franchisor may, at any time after
Franchisee commences use of any approved electronic media, prohibit further use, effective upon receipt of
written notice by Franchisee. Franchisee shall provide free WiFi service at the Franchised Restaurant for use by
Franchisee’s customers in compliance with Franchisor’s requirements for bandwidth included in the Manuals or
otherwise. Franchisor control the WiFi gateway and all emails collected will be Franchisor’s property, with no
restrictions on Franchisor’s use or distribution of email addresses.

10.8  Websites. Franchisor shall establish and maintain from time to time, one or more Internet Websites that
shall be used to provide information about Dog Haus Restaurants to the public. Franchisor has sole discretion
and control over the establishment, design and content of the Website. Franchisor may, in its discretion, configure
the site to accommodate one or more interior pages which Franchisor shall dedicate, in whole or in part, to the
Franchised Restaurant, all at Franchisee’s expense. Franchisor shall have the right, at its sole option, from time to
time, to (i) change, revise, or eliminate the design, content and functionality of the Website, (ii) make operational
changes to the Website, (iii) change or modify the URL and/or domain name of the Website, (iv) substitute,
modify, or rearrange the Website, at Franchisor's sole option, including in any manner that Franchisor considers
necessary or desirable to comply with Applicable Laws, or respond to changes in market conditions or technology
and respond to any other circumstances, (v) limit or restrict end-user access (in whole or in part) to the Website,
and (vi) disable or terminate the Website without any liability to Franchisee.

11. CONFIDENTIAL INFORMATION.

111 Dog Haus Confidential Information. Franchisee acknowledges and agrees that the Dog Haus System is
comprised of confidential information that has been developed by Franchisor and its affiliate by the investment
of time, skill, effort and money and is widely recognized by the public, is of substantial value, and is proprietary,
confidential and constitutes trade secrets of Franchisor and its affiliates, and includes, without limitation, tangible
and intangible information (whether or not in electronic form) relating to Franchisor’s business operations,
products and services, recipes, sources of materials and equipment, client management and other software, data,
other content, formulations, patterns, compilations, programs, devices and processes, business relationships,
contact information for industry professionals, designs, developmental or experimental work and services,
improvements, discoveries, plans for research, potential new or supplemental products and services, websites,
advertisements or ancillary products and services, marketing and selling methods and/or plans, business plans,
budgets and unpublished financial statements, licenses, prices and costs, vendors, collaborators, current customer
and prospective customer names and addresses, information regarding credit extensions to customers, customer
service purchasing histories and prices charged to customers, customer lists and other customer data, information
regarding the skills and compensation of employees of Franchisor and contractors of Franchisor, designs,
drawings, specifications, source code, object code, documentation, diagrams, flowcharts, research, development,
marketing techniques and materials, trademarks, trade secrets, sales/license techniques, inventions, copyrightable
material, trademarkable material, databases, relationships between Franchisor and other companies, persons or
entities, knowledge or know-how concerning the methods of operation of the Franchised Restaurant which may
be communicated to Franchisee, or of which Franchisee may be apprised, by virtue of Franchisee's operation of
the Franchised Restaurant under the terms of this Agreement, and any other information or material considered
proprietary by Franchisor whether or not designated as confidential information by Franchisor, that is not
generally known by the public, or which derives independent economic value (actual or potential) from not being
generally known to the public or persons unaffiliated with Franchisor or its affiliates and which is the subject of
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efforts by Franchisor that are reasonable under the circumstances to maintain its secrecy, and any other
information in oral, written, graphic or electronic form which, given the circumstances surrounding its disclosure,
would be considered confidential (collectively, the “Dog Haus Confidential Information”). Dog Haus
Confidential Information does not include any information that was in the lawful and unrestricted possession of
Franchisee prior to its disclosure by Franchisor; is or becomes generally available to the public by acts other than
those of Franchisee after receiving it; has been received lawfully and in good faith by Franchisee from a third
party who did not derive it from Franchisor or Franchisee; or is shown by acceptable evidence to have been
independently developed by Franchisee.

11.2  Value. Franchisee acknowledges and agrees the Dog Haus Confidential Information is not generally
known by the public or parties other than Franchisor, its affiliates, its franchisees and Franchisee; derives
independent economic value (actual or potential) from not being generally known to the public or persons
unaffiliated with Franchisor or Franchisee; and is the subject of efforts by Franchisor that are reasonable under
the circumstances to maintain the secrecy of the Dog Haus Confidential Information, including, without limitation
(i) not revealing the Dog Haus Confidential Information to unauthorized parties; (ii) requiring its franchisees to
acknowledge and agree in writing that the Dog Haus Confidential Information is confidential; (iii) requiring its
franchisees to agree in writing to maintain the confidentiality of the Dog Haus Confidential Information; (iv)
monitoring electronic access to the Dog Haus Confidential Information by the use of passwords and other
restrictions so that electronic access to the Dog Haus Confidential Information is limited to authorized parties;
and (v) requiring its franchisees to return all Dog Haus Confidential Information to Franchisor upon the
expiration or termination of their Franchise Agreements.

11.3 Maintain Confidentiality. To protect the Dog Haus System, the Dog Haus Marks, the Dog Haus Trade
Secrets and the goodwill associated with the same, Franchisee shall not, during the term of this Agreement or
thereafter, communicate, divulge, or use for the benefit of anyone else, any information that Franchisor considers
its Dog Haus Trade Secrets and/or Dog Haus Confidential Information. Franchisee shall divulge Dog Haus
Confidential Information only to its supervisorial or managerial personnel who must have access to it in order to
perform their employment responsibilities.

11.4 Irreparable Injury from Disclosure of Dog Haus Confidential Information. Franchisee acknowledges
that failure to comply with the requirements of this Article 11 will result in irreparable injury to Franchisor for
which no adequate remedy at law may be available, and Franchisee consents to the issuance of, and agrees to pay
all court costs and reasonable attorneys' fees incurred by Franchisor in obtaining, without the posting of any bond,
an ex parte or other order for injunctive or other legal or equitable relief with respect to the requirements of this
Article 11.

115 Confidentiality Covenants from Individuals Associated with Franchisee. Franchisee shall require any
supervisorial or managerial personnel who may have access to any Dog Haus Confidential Information of
Franchisor to execute covenants that they will maintain the confidentiality of the Dog Haus Confidential
Information they receive in connection with their association with Franchisee. Such covenants shall be in a form
satisfactory to Franchisor, including, without limitation, specific identification of Franchisor as a third-party
beneficiary of such covenants with the independent right to enforce them.

11.6 Dog Haus Data. All data pertaining to the Franchised Restaurant and all data created or collected by
Franchisee in connection with Franchisee’s operation of the Franchised Restaurant, including, without limitation,
data pertaining to, or otherwise concerning, the Franchised Restaurant’s customers and other pertinent data about
the Franchised Restaurant collected by Franchisee, including, without limitation, data uploaded to, or
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downloaded from Franchisee’s computer system (collectively “Dog Haus Data) is Dog Haus Confidential
Information and is the sole property of Franchisor. Franchisor shall have the right to review and use the Dog Haus
Data in any manner that Franchisor deems appropriate without any compensation to Franchisee. Franchisee shall
provide Franchisor with copies and/or originals of the Dog Haus Data within five (5) days after Franchisor’s
request for the Dog Haus Data at no cost to Franchisor and at any time during the Term and upon the expiration
and/or termination of this Agreement. Franchisor hereby licenses use of the Franchised Restaurant. Franchisee
shall maintain the Dog Haus Data as secret and confidential throughout the Term and shall not make any of the
Dog Haus Data available to any unauthorized person without the prior written consent of Franchisor and then
only in the manner permitted by Franchisor. Franchisor hereby licenses use of the Dog Haus Data to Franchisee
during the Term, at no cost, solely for Franchisee’s use in connection with the Franchised Restaurant.

11.7 No Restriction. Nothing in this Article 11 is intended to prohibit or restrict any activity which prohibition
or restriction violates Franchisee’s employees’ rights to engage in protected concerted activity under the National

Labor Relations Act.

12. ACCOUNTING AND RECORDS.

12.1 General Reporting. Franchisee shall submit weekly statistical control forms and other financial,
operational and statistical information that Franchisor may require (i) to assist Franchisee in the operation of the
Franchised Restaurant; (ii) to allow Franchisor to monitor Gross Sales, purchases, costs and expenses; (iii) to
enable Franchisor to develop chain wide statistics; (iv) to assist Franchisor in the development of new Dog Haus
Authorized Products or the removal of existing unsuccessful Dog Haus Authorized Products; (v) to enable
Franchisor to refine existing Dog Haus Authorized Products; and (vi) to generally improve chain-wide
understanding of the Dog Haus System (collectively, the “Reporting Information”).

12.2  Specific Reporting. Unless otherwise agreed by Franchisor in writing, Franchisee shall submit condensed
reports of daily Gross Sales to Franchisor on a weekly basis in accordance with the guidelines established by
Franchisor. Franchisee will electronically link the Franchised Restaurant to Franchisor and will allow Franchisor
to poll the POS System on a daily basis at a time selected by Franchisor to retrieve Reporting Information
including sales, sales mix, usage and operations data. Further:

12.2.1 Within ten (10) days following the end of each month during the Term, or at any other interval
that Franchisor may establish, Franchisee shall submit a Gross Sales report signed by Franchisee, in the form and
manner prescribed by Franchisor, reporting all Gross Sales for the preceding month, together with the additional
financial information that Franchisor may, from time to time, request.

12.2.2 Within forty-five (45) days following the end of each calendar quarter during the Term,
Franchisee shall submit to Franchisor financial statements for the preceding quarter, including a balance sheet
and profit and loss statement, prepared in the form and manner prescribed by Franchisor and in accordance with
generally accepted accounting principles, which shall be certified by Franchisee to be accurate and complete.

12.2.3 Within forty-five (45) days following the end of each calendar year during the Term, Franchisee
shall submit to Franchisor an unaudited annual financial statement prepared in accordance with generally
accepted accounting principles, and in the form and manner prescribed by Franchisor, which shall be certified by
Franchisee to be accurate and complete. Franchisee shall also provide Franchisor with copies of signed original
sales and use tax forms contemporaneously with their filing with the appropriate Governmental Authority.
Franchisor reserves the right to require the further information concerning the Franchised Restaurant that
Franchisor may, from time to time, reasonably request.
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12.3  Administrative Assessments. If Franchisee fails to transmit the reporting information to Franchisor in
the manner, at the times, and in the formats specified by Franchisor, in addition to all other remedies available to
Franchisor under this Agreement, Franchisee shall pay Franchisor, upon demand, the applicable Administrative
Assessment as reimbursement to Franchisor. Franchisor and Franchisee acknowledge that violations of these
reporting requirements will damage Franchisor in amounts that cannot be quantified as of the Effective Date and
that each of these Administrative Assessments is a reasonable, good faith estimate of those damages.

12.4  Audits. Franchisee shall prepare, and keep for not less than three (3) years following the end of each of
its fiscal years, adequate books and records showing daily receipts in, at and from the Dog Haus Restaurants,
applicable sales tax returns, if any, all pertinent original serially numbered sales slips and cash register records,
and the other sales records as may be reasonably required by Franchisor, from time to time, to verify the Gross
Sales reported by Franchisee to Franchisor, in a form suitable for an audit of Franchisee’s records by an authorized
auditor or agent of Franchisor. Such information shall be broken down by categories of goods, foods and
beverages sold, when possible. Franchisor, its agents or representatives may, at any reasonable time during
normal working hours, audit or review Franchisee’s books and records in accordance with generally accepted
standards established by certified public accountants. If any audit or other investigation reveals an under-
reporting or under-recording error of three percent (3%) or more, then in addition to any other sums due, the
expenses of the audit/inspection shall be borne and paid by Franchisee upon billing by Franchisor, which shall
include, without limitation, Franchisor’s travel, lodging and wage expenses and reasonable accounting and legal
expenses, plus interest at the highest compound rate permitted by Applicable Law, but not to exceed the rate of
eighteen percent (18%) per annum.

125 Books and Records. Franchisee shall maintain an accounting and record keeping system, which shall
provide for basic accounting information necessary to prepare financial statements, a general ledger and reports
required by this Agreement and the Manuals. Franchisee shall maintain accurate, adequate and verifiable books
and supporting documentation relating to the accounting information.

12.6 Use of Financial Statements In Disclosure Document. Franchisee hereby irrevocably consents to
Franchisor's use of information contained in its financial statements, at Franchisor's election, in its franchise
disclosure document for the offer and sale of franchises.

12.7 Data for Franchised Restaurant. All data pertaining to the Franchised Restaurant and all data created or
collected by Franchisee in connection with Franchisee’s operation of the Franchised Restaurant (including,
without limitation, data pertaining to or otherwise concerning the Franchised Restaurant’s customers) or
otherwise provided by Franchisee (including, without limitation, data uploaded to, or downloaded from
Franchisee’s POS System and/or computer system) is the sole property of Franchisor and Franchisor shall have the
right to use such data in any manner that Franchisor deems appropriate without any compensation to Franchisee.
Franchisee shall provide Franchisor with copies and/or originals of such data upon request by Franchisor.
Franchisor hereby licenses use of such data to Franchisee during the Term, at no cost, solely for Franchisee’s use
in connection with the Franchised Restaurant.

13. INSURANCE.

13.1 Franchisee's Insurance Obligations. Franchisee shall obtain and maintain throughout the Term the types
and amounts of insurance required by Franchisor and shall provide Franchisor with proof of coverage and
Certificates of Insurance upon demand. This insurance shall protect Franchisee and Franchisor against any
demand or claim with respect to personal and bodily injury, death, or property damage, or any loss, liability, or
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expense whatsoever arising or occurring upon or in connection with the operation of the Franchised Restaurant.
Franchisee shall obtain and maintain: (i) workers’ compensation insurance in compliance with local laws and
regulations; (iii) employer’s liability insurance with $1,000,000 combined single limit coverage; (iii) comprehensive
general liability insurance and product liability insurance with limits of $1,000,000 per occurrence and $2,000,000
aggregate coverage including the following: broad form contractual liability and personal injury coverage
(employee and contractual inclusion deleted) insuring Franchisor and Franchisee against all claims, suits,
obligations, liabilities and damages, including attorneys' fees, for actual or alleged personal injuries or property
damage relating to the Franchised Restaurant business, provided that the required amounts may be modified
periodically by us to reflect inflation or future experience with claims; (iv) automobile liability insurance on
company vehicles, including owned, hired and non-owned vehicle coverage, with a combined single limit of
at least $1,000,000; (v) loss of income insurance (in an amount sufficient to cover the all fees due to Franchisor
under this Agreement for a period of at least twelve (12) months); (vi) rental value insurance in an amount
sufficient to cover the rents and other fees due the Landlord under the Lease during any period of business
interruption or inability to operate the Franchised Restaurant or any greater amounts of insurance as required by
the Lease for the Franchised Location; (vii) employment practices liability insurance; and (viii) additional insurance
and types of coverage as required by the terms of the Lease for the Franchised Location, including an umbrella
policy with limits of $1,000,000 to $3,000,000. Franchisor reserves the right to change the insurance requirements
during the term of this Agreement, including the types of coverage and the amounts of coverage. Franchisee must
comply with any changes to these requirements.

13.2 Required Endorsements and Certificates. Each policy shall: (i) be written by insurers licensed and
admitted to write coverage in the jurisdiction in which the Franchised Restaurant is located and with a rating of
"A" or better as set forth in the most recent edition of Best's Key Rating Guide; (ii) name Franchisor as an additional
insured; and (iii) comply with the requirements prescribed by Franchisor at the time the policies are obtained.
Franchisee and Franchisee's insurers shall agree to waive their rights of subrogation against Franchisor, and
Franchisee shall provide evidence of the waiver in accordance with Section 13.1. Franchisee's obligation to obtain
and maintain insurance shall not be limited in any way by reason of any insurance which may be maintained by
Franchisor, nor shall Franchisee's performance of that obligation relieve it of liability under the indemnity
provisions set forth in Section 18.4. All public liability and property damage policies shall contain a provision that
Franchisor and its Affiliates, although named as an additional insured, shall nevertheless be entitled to recover
under the policies on any loss occasioned to Franchisor, or its Affiliates, partners, shareholders, directors, agents,
or employees by reason of the negligence of Franchisee or its partners, shareholders, directors, agents, or
employees. At least ten (10) days prior to the time any insurance is first required to be carried by Franchisee, and
thereafter at least thirty (30) days prior to the expiration of any policy, Franchisee shall deliver to Franchisor
Certificates of Insurance evidencing the proper types and minimum amounts of required coverage. All
Certificates shall expressly provide that no less than thirty (30) days' prior written notice shall be given Franchisor
in the event of material alteration to or cancellation or non-renewal of the coverages evidenced by the Certificates.
Certificates evidencing the insurance required by this Article 13 shall name Franchisor, and each of its Affiliates,
partners, shareholders, directors, agents, and employees as additional insureds on the additional-insured Grantor
of Franchise Form CG-2029 or an insurer’s comparable form, and shall expressly provide that any interest of each
shall not be affected by any Default by Franchisee of any policy provisions for which the Certificates evidence
coverage.

13.3 Franchisor's Right to Secure Insurance on Behalf of Franchisee. Should Franchisee, for any reason, fail
to procure or maintain the insurance required by this Agreement, as the requirements may be revised from time
to time by Franchisor in the Manuals or otherwise in writing, Franchisor shall have the right and authority (but
not the obligation) to immediately procure the insurance and to charge the same to Franchisee, which charges,
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together with Franchisor's expenses in so acting, shall be payable by Franchisee immediately upon notice. The
foregoing remedies shall be in addition to any other remedies Franchisor may have.

14. TRANSFER OF INTEREST.

141 Transfer by Franchisor. Franchisor shall have the right to transfer or assign all or any part of its rights or
obligations under this Agreement to any person or legal Entity without the consent or approval of Franchisee.
With respect to any assignment which results in the subsequent performance by the assignee of all of Franchisor's
obligations under this Agreement, the assignee shall expressly assume and agree to perform the obligations, and
shall become solely responsible for all obligations of Franchisor under this Agreement from the date of
assignment. Franchisor and or its Affiliates may sell their assets, the Dog Haus Marks, or the Dog Haus System,
may sell securities in a public offering or in a private placement, may merge, acquire other corporations, or be
acquired by another corporation, and may undertake a refinancing, recapitalization, leveraged buy-out, or other
economic or financial restructuring all without the consent or approval of Franchisee.

14.2  Assignment by Franchisee. Franchisee acknowledges and agrees that the rights granted to Franchisee
under this Agreement are personal and are granted in reliance upon, among other considerations, the individual
or collective character, skill, aptitude, attitude, experience, business ability and financial condition and capacity
of Franchisee and, if Franchisee is an Entity, that of the Owners. Accordingly, to protect the Dog Haus System,
the Dog Haus Marks, the Dog Haus Trade Secrets and the goodwill associated with the same, Franchisee shall
not offer, sell, or negotiate the sale of its rights under this Agreement to any third party, either in Franchisee’s
own name or in the name and/or on behalf of Franchisor, except as otherwise provided in this Agreement.
Franchisee acknowledges and agrees that Franchisee has no right, by operation of law or otherwise, to sell, assign,
transfer, pledge, donate, encumber or otherwise deal with, directly or indirectly, (i) any interest in this Agreement;
or (ii) the right to use the Dog Haus System or the Dog Haus Marks (an “Assignment”) without Franchisor’s prior
written consent. Franchisor shall not unreasonably withhold its consent to an Assignment if, in Franchisor’s
judgment, Franchisee satisfies the conditions to the Assignment identified in this Agreement.

14.2.1 Unless the Parties otherwise agree in writing, Franchisee shall not make any Assignment of this
Agreement except in conjunction with a concurrent Assignment to the same approved assignee of all Dog Haus
Restaurants then owned and operated by Franchisee. As a condition to Franchisor’s consent to an Assignment,
the assignee must execute Franchisor’s then-current form of Franchise Agreement for each Franchised Restaurant
sold to the assignee. Further, without Franchisor’s prior written consent, which may be withheld by Franchisor
in its discretion, (i) Franchisee shall not offer for sale or transfer at public or private auction any of the rights of
Franchisee under this Agreement; and (ii) Franchisee shall not, directly or indirectly, pledge, encumber,
hypothecate or otherwise grant any third party a security interest in this Agreement in any manner whatsoever.
To the extent that the foregoing prohibition may be ineffective under Applicable Law, Franchisee shall provide
not less than ten (10) days’ prior written notice (which notice shall contain the name and address of the secured
party and the terms of the pledge, encumbrance, hypothecation or security interest) of any pledge, encumbrance,
hypothecation or security interest in this Agreement.

14.2.2 For purposes of this Agreement, each of the following events is an Assignment subject to the
conditions to transfer identified in this Agreement: (i) the death or incapacity of any Owner; (ii) the offer or sale
of securities of Franchisee pursuant to a transaction subject to registration under applicable securities laws or by
private placement pursuant to a written offering memorandum; (iii) the sale, assignment, transfer, conveyance,
gift, pledge, mortgage, or other encumbrance of more than twenty percent (20%) in the aggregate, whether in one
or more transactions, of the Equity or voting power of Franchisee, by operation of law or otherwise or any other
events or transactions which, directly or indirectly, effectively changes control of Franchisee; (iv) the issuance of
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any securities by Franchisee which itself or in combination with any other transactions results in the Owners, as
constituted on the Effective Date, owning less than fifty percent (50%) of the outstanding Equity or voting power
of Franchisee; and (v) any merger, stock redemption, consolidation, reorganization, recapitalization or other
transfer of control of the Franchisee, however effected. Franchisee shall promptly provide Franchisor with written
notice (stating the information that Franchisor may from time to time require) of each and every transfer,
assignment and encumbrance by any Owner of any direct or indirect equity or voting rights in Franchisee,
notwithstanding that the same may not constitute an Assignment under this Article 14.

14.2.3 Neither Franchisor’s right of first refusal nor the other conditions of Assignment shall apply to a
transfer by Franchisee of all of Franchisee’s rights under this Agreement to a newly-formed corporation, limited
liability company or other business Entity provided all of the Equity or voting interests of the new business Entity
are owned by the same Owners (a “Qualified Assignment”). Any attempted or purported Assignment which
fails to comply with the requirements of this Article 14 shall be null and void and shall constitute a Default under
this Agreement.

14.3.  Right of First Refusal. Except with respect to a Qualified Assignment, if Franchisee or an Owner receive
a bona fide written offer (“Third Party Offer”) from a third party (the “Proposed Buyer”) to purchase or
otherwise acquire any interest in Franchisee which will result in an Assignment within the meaning of this
Agreement, Franchisee or the Proposed Buyer shall, within fourteen (14) days after receiving the Third Party Offer
and before accepting it, apply to Franchisor in writing for Franchisor’s consent to the proposed Assignment. To
constitute a bona fide written offer, the Third Party Offer must also apply to purchase or otherwise acquire all
Dog Haus Restaurants then owned and operated by Franchisee, or its Affiliates.

14.3.1 Franchisee, or the Proposed Buyer, shall attach to its application for consent to complete the
transfer a copy of the Third Party Offer together with (i) information relating to the proposed transferee’s
experience and qualifications; (ii) a copy of the proposed transferee’s current financial statement; and (iii) any
other information material to the Third Party Offer, proposed transferee and proposed Assignment or that
Franchisor requests.

14.3.2 Franchisor or its nominee shall have the right, exercisable by written notice (“Purchase Notice”)
given to Franchisee or the Proposed Buyer, within thirty (30) days following receipt of the Third Party Offer, all
supporting information, and the application for consent, to notify Franchisee or the Proposed Buyer that it will
purchase or acquire the rights, assets, Equity or interests proposed to be assigned on the same terms and
conditions set forth in the Third Party Offer, except that Franchisor may (i) substitute cash for any form of
payment proposed in the offer discounted to present value based upon the rate of interest stated in the Third
Party Offer; and (ii) deduct from the purchase price the amount of all amounts then due and owing from
Franchisee to Franchisor under this Agreement or otherwise.

14.3.3 If Franchisor or its nominee elects to purchase or acquire the rights, assets, Equity or interests
proposed to be assigned to the Proposed Buyer, the closing shall take no later than sixty (60) days following the
date that the Purchase Notice was issued by Franchisor.

14.3.4  If Franchisor does not elect to purchase or acquire the rights, assets, Equity or interests proposed
to be assigned to the Proposed Buyer, the closing of the sale to the Proposed Buyer shall take no later than ninety
(90) days following the date that the Third Party Offer was received by Franchisee. If there is any material change
in the terms of the Third Party Offer before the closing of the sale, Franchisor shall have a right of first refusal to
accept the new terms subject to the conditions stated in this Section 14.3.
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144 Conditions of Assignment to Third Party. As a condition to obtaining Franchisor’s consent to an
Assignment, all of the following conditions must be satisfied:

14.41 The Proposed Buyer must submit a completed franchise application to Franchisor and meet
Franchisor’s then-current qualifications for new Dog Haus franchisees, including qualifications pertaining to
financial condition, credit rating, experience, moral character and reputation.

14.4.2 Franchisee must be in Good Standing on the date consent is requested and until the date of
closing of the Assignment.

14.4.3 The sales price of the interest to be conveyed must not be so high, or the terms of the sale so
onerous, that, in the judgment of Franchisor, the Proposed Buyer will be unlikely to meet the Proposed Buyer’s
financial and other obligations to Franchisor, third party suppliers and creditors following the closing. Franchisor
shall have no liability to either Franchisee or the Proposed Buyer if Franchisor approves the Assignment and the
Proposed Buyer thereafter experiences financial difficulties.

14.4.4 The Proposed Buyer must sign Franchisor’s then-current form of Franchise Agreement, the terms
of which may differ materially from any and all of the terms contained in this Agreement, and which shall
supersede this Agreement in all respects, except that the term of replacement Franchise Agreement shall be the
remaining term of this Agreement. In exchange for signing the then-current Franchise Agreement, the Proposed
Buyer shall receive the rights provided for in this Agreement. If the Proposed Buyer is an Entity, each owner and
each owner’s spouse of the Proposed Buyer shall jointly and severally guarantee the Proposed Buyer’s
performance of its obligations in the then-current Franchise Agreement under a Guarantee in the form of Exhibit
C. If Franchisor is not offering new Dog Haus franchises, is in the process of revising, amending or renewing
Franchisor’s form of Franchise Agreement or franchise disclosure document or is not lawfully able to offer
Franchisor’s then-current form of Franchise Agreement at the time of an Assignment, Franchisor may offer to
amend this Agreement, upon terms and conditions that will be established by Franchisor and the Proposed Buyer
at that time, or may offer to amend the Term on substantially the terms and conditions set forth in this Agreement
on a month-to-month basis for as long as Franchisor deems necessary or appropriate so that Franchisor may
subsequently offer and utilize a then-current form of Franchise Agreement.

14.4.5 Franchisee will remain subject to all obligations stated in this Agreement that expressly, or by
implication due to their nature, survive the transfer, termination or expiration of this Agreement, including,
without limitation, the provisions prohibiting competition, non-interference and non-disclosure of Dog Haus
Confidential Information.

14.4.6  Franchisee and the Proposed Buyer shall execute a General Release of all known and unknown
liabilities, demands, costs, expenses, damages, claims, actions and causes of action, of whatever nature, character
or description, that they have, may have or believe to have against Franchisor and its Affiliates and their officers,
directors, agents, shareholders and employees as of the date of the general release, in a form acceptable to
Franchisor.

14.4.7 Franchisee shall pay Franchisor the Transfer Fee to apply against Franchisor’s administrative and
other costs to process the Assignment.

14.4.8 Franchisee must simultaneously transfer its rights in all contracts for which continuation is
necessary for operation of the Franchised Restaurant to the Proposed Buyer and satisfy any separate conditions
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to obtain any third party consents required for the transfer of Franchisee’s rights to the Proposed Buyer. The
Proposed Buyer must execute all other documents and agreements required by Franchisor to consummate the
Assignment. All required third party consents to the Assignment must be obtained.

14.4.9 Franchisee’s right to receive the sales proceeds from the Proposed Buyer in consideration of the
Assignment shall be subordinate to the obligations of the Proposed Buyer owed to Franchisor and its Affiliates
under, or pursuant to, this Agreement or any other agreement. All contracts by and between Franchisee and the
Proposed Buyer shall expressly include a subordination provision permitting payment of the sales proceeds to
Franchisee only after any outstanding obligations owed to Franchisor and its Affiliates are fully satisfied.

14.4.10Except when the transferee is an existing Franchisee or franchisee of Franchisor, the Proposed
Buyer and a supervisorial or managerial employee of the Proposed Buyer who will have general management
and supervisory responsibilities for the Franchised Restaurant who is acceptable to Franchisor, must complete to
Franchisor’s sole satisfaction Franchisor’s Initial Training Program prior to the effective date of the Assignment.

14.4.11 The Proposed Buyer must conform the Franchised Restaurant with Franchisor’s then-current
appearance and design standards and equipment specifications applicable to new Dog Haus Restaurants.

14.4.12 Franchisee must sign a guarantee personally guaranteeing the Proposed Buyer’s obligations
under the new Franchise Agreement in favor of Franchisor.

14.5 Death or Incapacity. In the event of the death or incapacity of an Owner, the spouse, heirs or personal
representative of the deceased or incapacitated Owner, or the remaining Owners (the “Successor’) shall have one
hundred eighty (180) days from the date of death or incapacity in which to (i) purchase the interest of the deceased
or incapacitated Owner; or (ii) complete an Assignment of the interest of the deceased or incapacitated Owner to
a qualified, approved third party, subject to the provisions of this Article 14. If a Successor has not purchased the
interest of the deceased or incapacitated Owner or completed an Assignment of the interest of the deceased or
incapacitated Owner to a qualified, approved third party within one hundred eighty (180) days from the date of
death or incapacity, Franchisor may terminate this Agreement.

14.6  Transfer by Franchisee in Bankruptcy. If, for any reason, this Agreement is not terminated pursuant to
Section 16.1 and this Agreement is assumed, or Assignment of the same to any person or Entity who has made a
bona fide offer to accept an Assignment of this Agreement is contemplated, pursuant to the United States
Bankruptcy Code, then notice of the proposed Assignment or assumption, setting forth (a) the name and address
of the proposed assignee, and (b) all of the terms and conditions of the proposed Assignment and assumption,
shall be given to Franchisor within twenty (20) days after receipt of the proposed assignee's offer to accept
Assignment of this Agreement, and, in any event, within ten (10) days prior to the date application is made to a
court of competent jurisdiction for authority and approval to enter into the Assignment and assumption, and
Franchisor shall thereupon have the prior right and option, to be exercised by notice given at any time prior to
the effective date of the proposed Assignment and assumption, to accept an Assignment of this Agreement to
Franchisor itself upon the same terms and conditions and for the same consideration, if any, as in the bona fide
offer made by the proposed assignee, less any brokerage commissions which may be payable by Franchisee out
of the consideration to be paid by the assignee for the Assignment of this Agreement.

14.7 Restriction on Publicly Traded and Private Securities. Securities, partnership or other ownership
interests in Franchisee may not be offered to the public under the Securities Act of 1933, as amended, nor may
they be registered under the Securities Exchange Act of 1934, as amended, or any comparable federal, state or
foreign law, rule or regulation. Such interests may be offered by private offering or otherwise only with the prior

42

\\PROLAW1\Shares\Documents\CD\18500-17\2504810.docx
2021 DOG HAUS WORLDWIDE FDD
FRANCHISE AGREEMENT



written consent of Franchisor, which consent shall not be unreasonably withheld. All materials required for any
private offering by federal or state law shall be submitted to Franchisor for a limited review as discussed below
prior to being filed with any governmental agency; and any materials to be used in any exempt offering shall be
submitted to Franchisor for such review prior to their use. No offering by Franchisee shall imply that Franchisor
is participating in an underwriting, issuance or offering of securities of Franchisee or Franchisor, and Franchisor’s
review of any offering materials shall be limited solely to the subject of the relationship between Franchisee and
Franchisor, and its Affiliates. Franchisor may, at its option, require Franchisee’s offering materials to contain a
written statement prescribed by Franchisor concerning the limitations described in the preceding sentence.
Franchisee, its Owners and other participants in the offering must fully agree in writing to defend and indemnify
Franchisor, its Affiliates, their respective partners and the officers, directors, manager(s) (if a limited liability
company), shareholders, members, partners, agents, representatives, independent contractors, servants and
employees of each of them, from and against any and all losses, costs and liability in connection with the offering
and shall execute any documentation required by Franchisor to further evidence this indemnity. For each
proposed offering, Franchisee shall pay to Franchisor a non-refundable fee of $10,000, which shall be in addition
to any Transfer Fee under any Franchise Agreement and/or Development Agreement or such greater amount as
is necessary to reimburse Franchisor for its reasonable costs and expenses associated with reviewing the proposed
offering, including without limitation, legal and accounting fees. Franchisee shall give Franchisor written notice
at least thirty (30) days prior to the date of commencement of any offering or other transaction covered by this
Avrticle 14.

15. COVENANTS.

15.1 No Prior Experience, Information or Knowledge. Franchisee specifically acknowledges and agrees that
prior to becoming a franchisee of Franchisor, Franchisee had no experience, information or knowledge
whatsoever about a gourmet hot dog, sausage, hamburger, chicken and plant-based food products restaurant or
a Dog Haus Restaurant and that Franchisee’s knowledge of the Dog Haus Confidential Information was obtained
solely from Franchisor, following Franchisee’s training by Franchisor and Franchisee’s subsequent operation of
the Franchised Restaurant under this Agreement. In addition, Franchisee specifically acknowledges that,
pursuant to this Agreement, Franchisee will receive valuable specialized training and confidential information,
including, without limitation, Dog Haus Confidential Information regarding the operational, sales, promotional,
and marketing methods and techniques of Franchisor and the Dog Haus System, which are unique and
proprietary to Franchisor, derive independent economic value from not being generally known to the public and
are the subject of Franchisor’s efforts and that are reasonable under the circumstances to maintain their secrecy.

15.2 Non-Competition During Term of Agreement. Franchisee and each Owner covenants that during the
Term, except as otherwise approved in writing by Franchisor, Franchisee and each Owner shall not, either directly
or indirectly, for itself, or through, on behalf of, or in conjunction with any person, or legal Entity: (i) divert or
attempt to divert any present or prospective Dog Haus customer to any Competitive Business, by direct or indirect
inducement or otherwise, or do or perform, directly or indirectly, any other act injurious or prejudicial to the
goodwill associated with the Dog Haus Marks and the Dog Haus System; or (ii) own (either beneficially or of
record), engage in or render services to, whether as an investor, partner, lender, director, officer, manager,
employee, consultant, representative or agent, any Competitive Business, provided, however, the restrictions
stated in this Section 15.2 shall not apply to any Owner after two (2) years from the date the Owner ceases to be
an officer, director, shareholder, member, manager, trustee, owner, general partner, employee or otherwise
associated in any capacity with Franchisee.
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15.3 Non-Competition After Expiration or Termination of Agreement. Except as Franchisor otherwise
approves in writing, commencing upon the date of (i) an Assignment permitted under Article 14, (ii) the
Expiration Date of this Agreement, (iii) the termination of this Agreement (regardless of the cause for
termination), or (iv) a final court order (after all appeals have been taken): with respect to any of the foregoing
events or with respect to enforcement of this Section 15.3, and continuing for an uninterrupted period of two (2)
years thereafter, Franchisee and each Owner shall not, own (either beneficially or of record), engage in or render
services to, whether as an investor, partner, lender, director, officer, manager, employee, consultant,
representative or agent, any Competitive Business located at the Franchised Location or within two (2) miles of
the Franchised Location or any other Dog Haus Restaurants; provided, however, the restrictions stated in this
Section 15.3 shall not apply to any Owner after two (2) years from the date the Owner ceases to be an officer,
director, shareholder, member, manager, trustee, owner, general partner, employee or otherwise associated in
any capacity with Franchisee.

154  Violation of Covenants. If Franchisee or any Restricted Person shall commit any violation of Section 15.3
during the two (2) year period following (i) the expiration or termination of this Agreement; (ii) the occurrence of
any Assignment during the Term; (iii) the cession of the Restricted Person’s relationship with Franchisee; or (iv)
a final court order (after all appeals have been taken) with respect to any of the foregoing events or with respect
to enforcement of Section 15.3, in addition to all other remedies available to Franchisor, Franchisee or the
Restricted Person shall pay Franchisor, throughout the twenty-four (24) month period, five percent (5%) of the
revenue derived by Franchisee from the sale of all products and services and all other income of every kind and
nature (“Post Termination Gross Sales”) of the Competitive Business. Franchisee shall account for and pay the
six percent (6%) of the Post Termination Gross Sales to Franchisor on the fifteenth day of each calendar month on
the Post Termination Gross Sales of the Competitive Business during the preceding calendar month. Franchisor
shall have the right to audit the books and records of the Competitive Business in accordance with Section 12.3 to
confirm Franchisee’s compliance with this Section 15.4, upon prior notice to Franchisee.

155 Exceptions to Covenants. Sections 15.2 and 15.3 shall not apply to ownership by Franchisee or an Owner
of a less than five percent (5%) beneficial interest in the outstanding equity securities of any Competitive Business
registered under the Securities Act of 1933 or the Securities Exchange Act of 1934.

15.6 Reducing Scope of Covenants. Franchisee understands and acknowledges that Franchisor shall have the
right, in its sole discretion, to reduce the scope of any covenant set forth in Section 15.3, or any portion thereof,
without Franchisee's consent, effective immediately upon receipt by Franchisee of written notice thereof; and
Franchisee agrees that it shall comply forthwith with any covenant as so modified, which shall be fully
enforceable.

15.7 Reasonable Good Faith Estimate. Franchisor and Franchisee acknowledge and agree that it would be
impossible and impracticable to determine the precise amount of damages and expenses Franchisor will incur if
Franchisee or any Restricted Person shall commit any violation of Section 15.3 during the two (2) year period
following (i) the expiration or termination of this Agreement; (ii) the occurrence of any Assignment during the
Term; (iii) the cession of the Restricted Person’s relationship with Franchisee; or (iv) a final court order (after all
appeals have been taken) with respect to any of the foregoing events or with respect to enforcement of Section
15.3 due to the complications inherent in determining the amount of revenue lost by Franchisor because of the
uncertainty regarding the number of months left to complete the then-current Term, the uncertainty regarding
the Gross Sales of the Franchised Restaurant during the remainder of the then-current Term, the amount of
Royalty Fees Franchisee would have paid Franchisor based upon the Gross Sales of the Franchised Restaurant
and the like as well as the amount of the fees that Franchisor will collect from Franchisee upon the occurrence of
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the circumstances described in Section 15.3. Franchisor and Franchisee further acknowledge and agree that the
five percent (5%) fee of Post Termination Gross Sales is a reasonable, good faith estimate of those damages.

15.8 Covenants from Individuals. Franchisee shall obtain and furnish to Franchisor executed covenants
similar in substance to those set forth in this Article 15 (including covenants applicable upon the termination of a
person’s relationship with Franchisee) from all Owners. Every covenant required by this Section 15.8 shall be in a
form acceptable to Franchisor, and shall include, without limitation, a designation of Franchisor as a third party
beneficiary of the covenants with the independent right to enforce them.

15.9 Effect of Applicable Law. In the event any portion of the covenants in this Article 15 violates laws
affecting Franchisee, or is held invalid or unenforceable in a final judgment to which Franchisor and Franchisee
are parties, then the maximum legally allowable restriction permitted by Applicable Law shall control and bind
Franchisee. Franchisor may at any time unilaterally reduce the scope of any part of the above covenants, and
Franchisee shall comply with any reduced covenant upon receipt of written notice. The provisions of this Article
15 shall be in addition to and not in lieu of any other confidentiality obligation of Franchisee, or any other person,
whether pursuant to another agreement or pursuant to Applicable Law.

15.10 Business Practices. Franchisee shall comply with and/or assist Franchisor to the fullest extent possible in
Franchisor’s efforts to comply with Executive Order 13224 issued by the President of the United States, the USA
Patriot Act, and all other present and future federal, state and local laws, ordinances, regulations, policies, lists
and any other requirements of any Governmental Authority addressing or in any way relating to terrorist acts
and acts of war (the “Anti-Terrorism Laws”). In connection with its compliance, Franchisee certifies, represents
and warrants that none of Franchisee’s property or interests are subject to being “blocked” under any of the Anti-
Terrorism Laws and that Franchisee is not otherwise in violation of any of the Anti-Terrorism Laws. Any violation
of the Anti-Terrorism Laws by Franchisee or Franchisee’s employees or any “blocking” of Franchisee’s assets
under the Anti-Terrorism Laws constitute grounds for immediate termination of this Agreement and any other
agreements Franchisee has entered into with Franchisor or any of its Affiliates, in accordance with the provisions
of Section 16.2.

15.11  Survival. The provisions of this Article 15 shall survive the expiration and termination of this Agreement
and shall not limit, restrain or otherwise affect any right or cause of action which may accrue to Franchisor for
any infringement of, violation of, or interference with, this Agreement, or the Dog Haus Marks, the Dog Haus
System, the Dog Haus Confidential Information, the Dog Haus Trade Secrets, or any other proprietary aspects of
Franchisor’s business.

16. DEFAULT AND TERMINATION.

16.1 Termination In the Event of Franchisee's Bankruptcy or Insolvency. Franchisee shall be deemed to be
in Default under this Agreement, and all rights granted to Franchisee of this Agreement shall automatically
terminate without notice to Franchisee, (i) if Franchisee or its Principal Owner becomes insolvent or make a
general assignment for the benefit of creditors; (ii) if a petition in bankruptcy is filed under any foreign, state or
United States Bankruptcy Act by Franchisee or its Principal Owner or if a petition is filed against and not opposed
by Franchisee or its Principal Owner; (iii) if Franchisee or its Principal Owner is adjudicated as bankrupt or
insolvent; (iv) if a bill in equity or other proceeding for the appointment of a receiver of Franchisee or its Principal
Owner or other custodian for the Franchised Restaurant is filed and consented to by Franchisee or its Principal
Owner; (v) if a receiver or other custodian (permanent or temporary) of Franchisee's assets or property, or any
part thereof, is appointed by any court of competent jurisdiction; (vi) if proceedings for a composition with
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creditors under any Applicable Law is instituted by or against Franchisee or its Principal Owner; (vii) if a final
judgment in excess of $100,000 against the Franchised Restaurant remains unsatisfied or of record for thirty (30)
days or longer (unless a supersedeas bond is filed); (viii) if Franchisee or its Principal Owner admits Franchisee
or its Principal Owner is unable to generally pay Franchisee’s or its Principal Owner’s debts as they become due;
(ix) if execution is levied against the Franchised Restaurant or property; (x) if suit to foreclose any lien or mortgage
against the Franchised Restaurant, the Franchised Location or the equipment of the Franchised Restaurant is
instituted against Franchisee or its Principal Owner and not dismissed within thirty (30) days; or (xi) if the
Franchised Restaurant or the Franchised Location shall be sold after levy thereupon by any sheriff, marshal, or
constable.

16.2  Option to Terminate Without Opportunity to Cure. Franchisee shall be deemed to be in Default and
Franchisor may, at its option, terminate this Agreement and all rights granted under this Agreement, without
affording Franchisee any opportunity to cure the Default, effective immediately upon receipt of notice by
Franchisor upon the occurrence of any of the following events:

16.2.1 If Franchisee shall Abandon the Franchised Restaurant.

16.2.2 If Franchisee shall purport to make any Assignment without the prior written consent of
Franchisor.

16.2.3 If Franchisee shall Default in any obligation as to which Franchisee has previously received three
(3) or more written notices of Default from Franchisor setting forth the Default complained of within the preceding
twelve (12) months.

16.2.4 If Franchisee makes any material misrepresentations in connection with the execution of this
Agreement or the operations of the Franchised Restaurant.

16.2.5 If Franchisee fails, for a period of ten (10) days after having received notification of
noncompliance from Franchisor or any Governmental Authority, to comply with any Federal, state or local law
or regulation applicable to the operation of the Franchised Restaurant.

16.2.6 If Franchisee’s operation of the Franchised Restaurant constitutes an imminent danger to the
public health.

16.2.7 If an audit or investigation conducted by Franchisor discloses that Franchisee has knowingly
maintained false books or records, or submitted false reports to Franchisor, or knowingly understated its Gross
Sales or withheld the reporting of the same as provided in this Agreement.

16.2.8 If Franchisee or any of its Owners, are convicted of or plead guilty or nolo contendere to a felony
or any other crime or offense that is reasonably likely, in the sole opinion of Franchisor, to adversely affect
Franchisor’s reputation, the Dog Haus System, the Dog Haus Marks or the goodwill associated the same;
however, if the crime or offense is committed by an Owner other than the Principal Owner, Franchisor may only
terminate this Agreement under this Section 16.2.8 if the convicted Owner fails to sell its interest in Franchisee to
Franchisee’s other Owners within thirty (30) days after the conviction or guilty plea.

16.2.9 If Franchisee materially misuses or makes any unauthorized use of the Dog Haus Marks or
otherwise materially impairs the goodwill associated therewith or Franchisor’s rights therein, or takes any action

46
\\PROLAW1\Shares\Documents\CD\18500-17\2504810.docx
2021 DOG HAUS WORLDWIDE FDD
FRANCHISE AGREEMENT



which reflects materially and unfavorably upon the operation and reputation of the Franchised Restaurant or the
Dog Haus chain generally.

16.2.10 If Franchisee makes any unauthorized use, disclosure, or duplication of the Dog Haus Trade
Secrets or Dog Haus Confidential Information.

16.2.11 If Franchisee fails to purchase and maintain in inventory the types and quantities of Dog Haus
Branded Products, Dog Haus Proprietary Products, Virtual Branded Products or Non-Proprietary Products
necessary to meet reasonably anticipated consumer demand.

16.2.12 If Franchisee shall or purports to purchase Dog Haus Branded Products or Dog Haus Proprietary
Products or Virtual Branded Products or Non-Proprietary Products from other than a Dog Haus Approved
Supplier and fails to cease use of the non-complying product within three (3) days after having received
notification from Franchisor to do so.

16.2.13 If Franchisee shall Default in any obligation under this Agreement that by its nature is not capable
of being cured by Franchisee.

16.2.14 If Franchisee fails to meet the site selection requirements, enter a Lease or Open the Franchised
Restaurant within the applicable time periods provided for in this Agreement.

16.2.15 If an approved Assignment as required by Section 14.5, is not effected within the time provided
following the death or permanent incapacity (mental or physical) of Franchisee.

16.2.16 If Franchisee fails to comply with the covenants in Article 15 or fails to deliver to Franchisor the
executed covenants required under Section 11.5 or Section 15.8.

16.2.17 If Franchisee or the Principal Owner fails to successfully complete the Initial Training Program
required by Section 6.1.

16.2.18 If Franchisee fails to obtain or maintain the insurance coverage required by Sections 13.1 and 13.2.

16.2.19 If, within ten (10) days after receipt of written notice from Franchisor that any required payment
is overdue, Franchisee fails to make the payment to Franchisor, Franchisor's Affiliates, or, to Franchisee's landlord,
suppliers, creditors or employees unless, with respect to Franchisee's suppliers, creditors or employees,
Franchisee notifies Franchisor of the existence of a bona fide dispute and takes immediate action to resolve it.

16.2.20 If Franchisee fails to make timely payments upon any obligation of Franchisee upon which
Franchisor has advanced any funds for or on behalf of Franchisee, or upon which Franchisor is acting as a
guarantor of Franchisee, or Default upon or breach of any provision of any promissory note or other evidence of
indebtedness or any agreement relating to this Agreement concerning any obligation of Franchisee which arises
from the Franchised Restaurant.

16.2.21 If Franchisee Defaults in the repayment or performance of any obligation or financing transaction
with third parties under which this franchise, the Franchised Location or any asset of the Franchised Restaurant
is pledged as security for Franchisee’s performance.
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16.2.22 If Franchisee or any of its Owners use abusive language when communicating with Franchisor,
Franchisor’s staff, or customers, or denigrates the Dog Haus System or portrays it in an unflattering light on the
Internet or otherwise.

16.2.23 If, contrary to the terms of Section 7.10, Franchisee fails to sell and offer for sale all and only
authorized services and merchandise required by Franchisor after Franchisee receives a Notice of Default from
Franchisor due to Franchisee’s failure to do so, whether or not Franchisee has cured the Default after one or more
notices; or if Franchisee fails to discontinue selling and offering for sale any services or merchandise that
Franchisor may, in its sole discretion, disapprove in writing at any time, within ten (10) days after Franchisee’s
receipt of written notice from Franchisor to do so.

16.2.24 If Franchisee fails to respond to all communications with Franchisor in a timely manner.

16.3  Termination with Notice and Opportunity to Cure. Except for any Default by Franchisee under Sections
16.1 or 16.2, and as expressly provided elsewhere in this Agreement, Franchisee shall have five (5) days, in the
case of any monetary Default and ten (10) days in the case of any other type of Default, following the receipt of a
notice of Default (a “Notice of Default”) demanding the cure of the Default and to provide evidence of the cure
to Franchisor. If any Default is not cured within that time period, or any longer time period that Applicable Law
may require or that Franchisor may specify in the Notice of Default, this Agreement and all rights granted in this
Agreement shall automatically terminate without further notice or opportunity to cure.

16.4 Reimbursement of Franchisor’s Costs. Upon a Default by Franchisee, all of Franchisor’s costs and
expenses arising from the Default, including reasonable attorneys’ fees, shall be paid to Franchisor within five (5)
days after cure or upon demand by Franchisor whether or not the Default is cured.

16.5  Cross-Default. Any Default under the terms and conditions of this Agreement, any Area Development
Agreement or any other agreement between Franchisor, or its Affiliates, and Franchisee, or its Owners or
Affiliates, shall be deemed to be a Default of each and every other agreement. In the event of termination, for any
cause, of this Agreement or any other agreement between the Parties, Franchisor may, at its option, terminate any
or all of the agreements.

16.6 Notice Required By Law. Notwithstanding anything to the contrary contained in this Article 16, if any
valid Applicable Law of a competent Governmental Authority having jurisdiction over this Agreement and the
Parties shall limit Franchisor’s rights of termination under this Agreement or shall require longer notice periods
than those set forth above, this Agreement shall be deemed amended to conform to the minimum notice periods
or restrictions upon termination required by that Applicable Law. Franchisor shall not, however, be precluded
from contesting the validity, enforceability or application of Applicable Laws in any action, hearing or dispute
relating to this Agreement or the termination of this Agreement.

16.7 Interim Management. To protect the Dog Haus System, the Dog Haus Marks, the Dog Haus Trade Secrets
and the goodwill associated with the same, after Franchisor has given Franchisee written notice that Franchisee
is in Default, Franchisor may (but is not obligated to) assume interim management of the Franchised Restaurant
during the pendency of any cure period or in lieu of immediately terminating this Agreement. If Franchisor elects
to assume interim management of the Franchised Restaurant (i) Franchisor’s election will not relieve Franchisee
of Franchisee’s obligations under this Agreement; (ii) Franchisor will not be liable for any debts, losses, costs or
expenses incurred in the operation of the Franchised Restaurant during any interim management period; (iii)
Franchisor will have the right to charge a reasonable fee for the management services; and (iv) Franchisee agrees
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to, and hereby does, indemnify and hold Franchisor harmless against any and all claims, demands, judgments,
fines, losses, liabilities, costs, amounts paid in settlement and reasonable expenses (including, but not limited to
attorneys’ fees) incurred in connection with the interim management of the Franchised Restaurant, other than
those arising solely from the gross negligence or willful misconduct of Franchisor.

16.8 Delay by Force Majeure. Franchisee shall provide Franchisor, within ten (10) days after the occurrence
of an event that Franchisee believes is an event of Force Majeure, with notice of the specific nature and extent of
the Force Majeure and an explanation as to how the event has delayed Franchisee's performance under this
Agreement. The determination of whether an event of Force Majeure has occurred shall be made by Franchisor
upon Franchisor’s assessment of the event causing the delay. If Franchisor determines that the Default is the result
of an event of Force Majeure, the required date for performance by Franchisee shall be extended by the number
of days equal to the number of days that the Force Majeure exists. Franchisee shall provide Franchisor with
continuing updates and all information requested by Franchisor regarding Franchisee's progress and diligence in
responding to and overcoming the event of Force Majeure. An event of Force Majeure will not affect or change
Franchisee’s obligation to pay Royalty Fees, Marketing, Creative & Technology Fees, Cooperative Marketing Fees,
Plan Review Fee, Management Fee or any other fees owed to Franchisor when due during the event of Force
Majeure.

16.9  Termination by Franchisee. Franchisee may terminate this Agreement due to a material Default by
Franchisor of its obligations under this Agreement, which Default is not cured by Franchisor within sixty (60)
days after Franchisor’s receipt of prompt written notice by Franchisee to Franchisor detailing the alleged Default
with specificity; provided, that if the Default is such that it cannot be reasonably cured within such sixty (60) day
period, Franchisor shall not be deemed in Default for so long as it commences to cure such Default within sixty
(60) days and diligently continues to prosecute such cure to completion. If Franchisee terminates this Agreement
pursuant to this Section 16.9, Franchisee shall comply with all of the terms and conditions of Article 17.

16.10 Options At Termination. Upon any Default under Sections 16.2 or 16.3, Franchisor may immediately
take any one or more of the following actions, by written notice to Franchisee: (i) terminate this Agreement and
all rights granted to Franchisee under this Agreement; (ii) eliminate or diminish Franchisee’s rights with respect
to the Protected Area or the size of the Protected Area; (iii) increase the fees to be paid by Franchisee to Franchisor;
or (iv) increase Franchisee’s Local Store Marketing Expenditures.

17. OBLIGATIONS FOLLOWING TERMINATION OR EXPIRATION.

17.1 General. To protect the Dog Haus System, the Dog Haus Marks, the Dog Haus Trade Secrets and the
goodwill associated with the same, upon the expiration or termination of Franchisee’s rights granted under this
Agreement, Franchisee shall immediately cease to use all Dog Haus Trade Secrets, Dog Haus Confidential
Information, the Dog Haus Marks, and any confusingly similar trademark, service mark, trade name, logotype,
or other commercial symbol or insignia. Franchisee shall at its own cost immediately return the Manuals and all
written materials incorporating Dog Haus Trade Secrets and all copies of any of the same to Franchisor. Franchisee
shall at its own cost make cosmetic changes to the Franchised Restaurant and the Franchised Location so that they
no longer contain or resemble Franchisor’s proprietary designs and shall remove all Dog Haus identifying
materials and distinctive Dog Haus cosmetic features and finishes, furniture, soffits, interior wall coverings and
colors, exterior finishes and colors and signage from the Franchised Location that Franchisor may reasonably
direct.
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17.2 Prior Payments;. Franchisor may retain all fees paid to Franchisor pursuant to this Agreement, and
Franchisee shall immediately pay any and all amounts remaining due to Franchisor and its Affiliates. If this
Agreement terminates due to a Default by Franchisee, the amounts to be paid by Franchisee shall include all
damages, and costs, and expenses, including reasonable attorneys' fees, incurred by Franchisor as a result of the
Default, which obligation shall remain, until paid in full, a lien in favor of Franchisor against assets of the
Franchised Restaurant.

17.3  Termination of Obligations and Rights. Following the termination or expiration of this Agreement, any
and all obligations of Franchisor to Franchisee under this Agreement shall immediately cease and terminate.
Likewise, any and all rights of Franchisee under this Agreement shall immediately cease and terminate and
Franchisee shall immediately cease and thereafter refrain from representing itself as a then or former Franchisee
or other Affiliate of Franchisor.

17.4 Electronic Communications and Media. The goodwill associated with all phone and fax numbers, email
addresses, domain names, Websites or webpages, social media and other Internet addresses used in operation
of the Franchised Restaurant (“Electronic Communications and Media”) is an asset that belongs to Franchisor.
Franchisor shall have the option, exercisable by written notice within thirty (30) days after the cancellation,
termination or expiration of this Agreement, to take an assignment of all Electronic Communications and Media
for the Franchised Restaurant. If Franchisor exercises this option, Franchisee will be deemed to have assigned to
Franchisor or Franchisor’s designee all right, title and interest in and to these and/or services associated with the
same. Franchisee shall notify the telephone company, domain name registrars and all listing agencies of the
cancellation, termination or expiration of its right to use the Electronic Communications and Media associated
with the Franchised Restaurant, and shall authorize their transfer to Franchisor. Franchise hereby appoints
Franchisor as its true and lawful agent and attorney-in-fact with full power and authority, for the sole purpose of
taking such action as may be necessary to effect an assignment of Electronic Communications and Media for the
Franchised Restaurant. This power of attorney is coupled with an interest and shall survive the cancellation,
termination or expiration of this Agreement. Franchisee, by executing this Agreement, authorizes Franchisor and
hereby appoints Franchisor and all of Franchisor’s officers as Franchisee’s attorney-in-fact to direct the telephone
company, domain name registrars and all listing agencies to transfer the same to Franchisor, should Franchisee
fail or refuse to do so. The telephone company, domain name registrars and all listing agencies may accept this
Agreement as conclusive evidence of Franchisor’s exclusive rights to the Electronic Communications and Media
and Franchisor’s authority to direct their transfer. Franchisee must sign the instruments Franchisor requests to
confirm the assignments and transfers to Franchisor. Franchisee shall not be not entitled to any compensation
from Franchisor if Franchisor exercises this option.

175 Purchase Restaurant Assets. Upon the expiration of this Agreement or the termination of this Agreement
for any Default of Franchisee, Franchisor shall have the option, to be exercised by written notice to Franchisee
within thirty (30) days after the Expiration Date or termination date, to purchase some or all of the assets of the
Franchised Restaurant, regardless of whether the Franchised Restaurant is under construction or is Open and
operating, and some or all of the assets of Franchisee related to the Franchised Restaurant that Franchisor elects
to purchase (collectively, the “Restaurant Assets”). The purchase price for the Restaurant Assets (the “Purchase
Price”) shall be the "Fair Market Value" of the Restaurant Assets as determined under this Section 17.5. "Fair
Market VValue" means the price that a willing buyer would pay to a willing seller when neither is acting under
compulsion and when both have reasonable knowledge of the relevant facts on the date the option is first
exercisable (the "Exercise Date"). Franchisor and Franchisee shall use their best efforts to mutually agree upon
the Fair Market Value. If they are unable to so agree within thirty (30) days after the Exercise Date, Franchisor
shall appoint, within forty (40) days of the Exercise Date, one (1) appraiser, and Franchisee shall appoint within
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forty (40) days of the Exercise Date, one (1) appraiser. The two (2) appraisers shall within a period of five (5)
additional days, agree upon and appoint an additional appraiser. The three (3) appraisers shall, within sixty (60)
days after the appointment of the third appraiser, determine the Purchase Price in writing and submit their report
to Franchisor and Franchisee. The Purchase Price shall be determined by disregarding the appraiser's valuation
that diverges the greatest from each of the other two (2) appraisers' valuations, and the arithmetic mean of the
remaining two (2) appraisers' valuations shall be the Purchase Price. Franchisor and Franchisee shall each pay for
the services of the appraiser they select, plus one half (1/2) of the fee charged by the third appraiser, and one half
(1/2) of all other costs relating to the determination of the Purchase Price. The Purchase Price as so determined
shall be payable as Franchisor and Franchisee mutually agree. If they are unable to so agree within ten (10) days
after final determination of the Purchase Price, fifty percent (50%) of the Purchase Price shall be payable in cash
and the remaining fifty percent (50%) of the Purchase Price shall be paid in eighty-four (84) equal monthly
payments and shall bear interest at a rate equal to the greater of the prime rate of interest, as published by the
Western Edition of the Wall Street Journal, plus three percent (3%), OR ten percent (10%) per annum, but in no
event in excess of the maximum rate permitted by Applicable Law. Payment of the portion of the Purchase Price
not paid in cash shall be secured by a security interest in the Restaurant Assets. Any purchase of the Restaurant
Assets shall include the assumption by Franchisor and the assignment by Franchisee, of the Lease for the
Franchised Restaurant.

17.6  Survival of Obligations. Termination or expiration of this Agreement shall be without prejudice to any
other rights or remedies that Franchisor or Franchisee, as the case may be, shall have in law or in equity, including,
without limitation, the right to recover benefit of the bargain damages. In no event shall a termination or
expiration of this Agreement affect Franchisee’s obligations to take or abstain from taking any action in
accordance with this Agreement. The provisions of this Agreement which by their nature or expressly constitute
post-termination or post-expiration covenants and agreements shall survive the termination or expiration of this
Agreement.

17.7 No Ownership of Dog Haus Marks. Franchisee acknowledges and agrees that the rights to the Dog Haus
Marks and the use of the Dog Haus Marks shall be and remain the property of Franchisor. Franchisee
acknowledges and agrees that any use of the Dog Haus Marks after the termination or expiration of this
Agreement shall constitute an unauthorized use of an identical mark and shall entitle Franchisor to damages due
to, but not limited to, trademark infringement and counterfeiting.

17.8  Government Filings. If Franchisee has registered any of the Dog Haus Marks or the name Dog Haus or
Dog Haus as part of an assumed, fictitious or corporate name, Franchisee shall promptly amend those
registrations to delete the Dog Haus Marks and any confusingly similar marks or names.

18. INDEPENDENT CONTRACTOR AND INDEMNIFICATION.

18.1 No Fiduciary Relationship. This Agreement does not create a fiduciary relationship between the Parties.
Franchisee shall be an independent contractor, and nothing in this Agreement is intended to constitute or appoint
either Party an agent, legal representative, subsidiary, joint venturer, partner, employee, or servant of the other
for any purpose whatsoever.

18.2 Public Notice of Independent Status. Franchisee shall conspicuously identify itself in all dealings with
its customers, contractors, suppliers, public officials, and others, as an independent Franchisee of Franchisor, and
shall place the notice of independent ownership on all forms. Franchisor shall have the right to specify the
language of any notice.

51
\\PROLAW1\Shares\Documents\CD\18500-17\2504810.docx
2021 DOG HAUS WORLDWIDE FDD
FRANCHISE AGREEMENT



18.3 Independent Contractor. Franchisee acknowledges and agrees that it is not authorized to make any
contract, agreement, warranty, or representation on Franchisor's behalf, or to incur any debt or other obligations
in Franchisor's name, and that Franchisor shall in no event assume liability for, or be deemed liable under this
Agreement as a result of, any action, nor shall Franchisor be liable by reason of any act or omission of Franchisee
in its conduct of the Franchised Restaurant or for any claim or judgment arising therefrom against Franchisee or
Franchisor.

18.4 Indemnification. Franchisee and its Owners and Affiliates (collectively, the “Indemnitors™) shall
indemnify, defend and hold harmless to the fullest extent permitted by Applicable Law, Franchisor and its
Constituents (collectively, the “Indemnitees”), from any and all “Losses and Expenses” incurred in connection
with any litigation or other form of adjudicatory procedure, claim, demand, investigation, or formal or informal
inquiry (regardless of whether same is reduced to judgment) or any settlement thereof, and regardless of whether
the same is between Indemnitors and Indemnities (collectively, an “Indemnifiable Claim™) which arises directly
or indirectly from, as a result of, or in connection with Franchisee's operation of the Franchised Restaurant and
regardless of whether the Indemnifiable Claim or the Losses and Expenses resulted from any strict or vicarious
liability imposed by law on Franchisee; provided, however, that this indemnity shall not apply to any liability
arising from the gross negligence of Franchisor (except to the extent that joint liability is involved, in which event
the indemnification provided for in this Section 18.4 shall extend to any finding of comparative negligence or
contributory negligence attributable to Franchisee). For the purpose of this Section 18.4, the term “Losses and
Expenses” means and include compensatory, exemplary, or punitive damages, fines and penalties, attorneys'
fees, experts' fees, court costs, costs associated with investigating and defending against claims, settlement
amounts, judgments, compensation for damages to a Party’s reputation and goodwill, and all other costs
associated with any of the foregoing Losses and Expenses.

18.4.1 The Indemnitees shall give the Indemnitors prompt notice of any Indemnifiable Claim of which
the Indemnitees are aware for which indemnification is required under this Section 18.4. The notice shall specify
whether the Indemnifiable Claim arises as a result of an Indemnifiable Claim by a third party against the
Indemnitees (a “Third Party Claim”) or whether the Indemnifiable Claim does not result from an Indemnifiable
Claim by a third party against the Indemnitees (a “Direct Claim”), and shall also specify with reasonable
particularity (to the extent that the information is available) the factual basis for the Indemnifiable Claim and the
amount of the Indemnifiable Claim, if known. If, through the fault of the Indemnitees, the Indemnitors do not
receive notice of any Indemnifiable Claim in time to effectively contest the determination of any Losses and
Expenses susceptible of being contested, the Indemnitors shall be entitled to set off against the amount claimed
by the Indemnitees the amount of any Losses and Expenses incurred by the Indemnitors resulting from the
Indemnitees’ failure to give such notice on a timely basis.

18.4.2 With respect to Third Party Claims, the Indemnitors shall have the right, at their expense and at
their election, to assume control of the negotiation, settlement and defense of Third Party Claims through counsel
of their choice. The election of the Indemnitors to assume such control shall be made within thirty (30) days after
the Indemnitors’ receipt of notice of a Third Party Claim. If the Indemnitors elect to assume control, the
Indemnitors shall do so at the Indemnitors’ sole expense. The Indemnitees shall have the right to be informed and
consulted with respect to the negotiation, settlement or defenses of the Third Party Claim and to retain counsel to
act on the Indemnitees’ behalf, at the Indemnitees’ sole expense, unless the Indemnitors consent to the retention
of the Indemnitees’ counsel at the Indemnitors’ expense or unless the Indemnitors and the Indemnitees are both
named in any action or proceeding and the representation of both the Indemnitors and the Indemnitees by the
same counsel would be appropriate because of the absence of any actual or potential differing interests between
them (such as the availability of different defenses).
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18.4.3 If the Indemnitors elect to assume control, but thereafter fail to defend the Third Party Claim
within a reasonable time, the Indemnitees shall be entitled to assume control and the Indemnitors shall be bound
by the results obtained by the Indemnitees with respect to the Third Party Claim. If any Third Party Claim is of a
nature that the Indemnitees are required by Applicable Law to make a payment to any claimant with respect to
the Third Party Claim before the completion of settlement negotiations or related legal proceedings, the
Indemnitees may make such payment and the Indemnitors shall, within thirty (30) days after demand by the
Indemnitees, reimburse the Indemnitees for the amount of the payment. If the Indemnitees’ liability under the
Third Party Claim, as finally determined, is less than the amount paid by the Indemnitors to the Indemnitees, the
Indemnitees shall, within thirty (30) days after receipt of the difference from the claimant, pay the difference to the
Indemnitors.

18.4.4 If the Indemnitors fail to assume control of the defense of any Third Party Claim, the Indemnitees
shall have the exclusive right to consent, settle or pay the amount claimed. Whether or not the Indemnitors assume
control of the negotiation, settlement or defenses of any Third Party Claim, the Indemnitors shall not settle any
Third Party Claim without the written consent of the Indemnitees, which consent shall not be unreasonably
withheld or delayed. The Indemnitees and the Indemnitors shall cooperate fully with each other with respect to
Third Party Claims, and shall keep each other fully advised with respect to Third Party Claims (including
supplying copies of all relevant documentation promptly as they becomes available).

18.4.5 With respect to Direct Claims, following receipt of notice from the Indemnitees of the Direct
Claim, the Indemnitors shall have thirty (30) days to make such investigation of the Direct Claim as is considered
necessary or desirable. For the purpose of the investigation, the Indemnitees shall make available to the
Indemnitors the information relied upon by the Indemnitees to substantiate the Direct Claim, together with all
other information that the Indemnitors may reasonably request. If the Indemnitors and the Indemnitees agree at
or prior to the expiration of the thirty (30) day period (or any mutually agreed upon extension thereof) to the
validity and amount of a Direct Claim, the Indemnitors shall immediately pay the Indemnitees the full agreed
upon amount of the Direct Claim. If the Indemnitors fails to pay the same, the matter shall be resolved in the
manner described in Article 19.

18.4.6 The Indemnitees shall exert commercially reasonable efforts to mitigate the Losses and Expenses
upon and after becoming aware of any Indemnifiable Claim which could reasonably be expected to give rise to

the payment of Losses and Expenses.

19. DISPUTE RESOLUTION.

19.1 Judicial Relief. The Parties agree that all disputes arising out of or relating to this Agreement shall be
brought in the Superior Court of California, County of Los Angeles, or the United States District Court of the
Central District of California. To the fullest extent that the Parties may do so under Applicable Law, the Parties
waive the defense of inconvenient forum to the maintenance of an action in these Courts and agree not to
commence any action of any kind except in these Courts. This Agreement shall be interpreted and construed
under the laws of California. In the event of any conflict of law, the law of California shall prevail, without regard
to the application of California conflict of law rules. If, however, any provision of this Agreement would not be
enforceable under the laws of California, and if the Franchised Restaurant is located outside of California and
such provision would be enforceable under the laws of the state in which the Franchised Restaurant is located,
then such provision shall be interpreted and construed under the laws of that state. Nothing in this Section 19.1
is intended by the Parties to subject this Agreement to any franchise or similar law, rules, or regulation of any
state to which it would not otherwise be subject.
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19.2  Waivers. The Parties agree, to the extent permitted by Applicable Law, that any legal action of any kind
by either Party arising out of or relating to this Agreement or its Default under this Agreement must be
commenced by no later than the last to occur of the following: (i) one hundred eighty (180) days after obtaining
knowledge of the facts which constituted or gave rise to the alleged violation or liability; or (ii) one (1) year after
the act, event, occurrence or transaction which constituted or gave rise to the alleged violation or liability.
Franchisor and Franchisee, for themselves, and for and on behalf of the Franchisor Owners and the Owners,
respectively, hereby waive to the fullest extent permitted by Applicable Law, any right to, or claim for, punitive
or exemplary damages against the other and agree that, in the event of a dispute between them, Franchisor and
Franchisee shall each be limited to recovering only the actual damages proven to have been sustained by that
Party, except as provided in Section 19.4.

19.3 Specific Performance. Franchisor and Franchisee acknowledge that each Party would be irreparably
damaged if the provisions of this Agreement were not capable of being specifically enforced, and for this reason,
Franchisor and Franchisee agree that the provisions of this Agreement shall be specifically enforceable. Franchisor
and Franchisee further agree that any act or failure to act which does not strictly comply with the provisions and
conditions of this Agreement may be specifically restrained, and that the equitable relief provided for in this
Agreement shall not in any way limit or deny any other remedy at law or in equity that either Franchisor or
Franchisee might otherwise have.

19.4 Exclusive Remedy. In no event shall either Party make or have any claim for money damages based on
any claim or assertion that the other Party has unreasonably withheld, conditioned or delayed any consent,
approval or authorization required under this Agreement. Each Party waives any claim for damages. Neither
Party may claim any damages by way of setoff, counterclaim or defense. Each Party’s sole remedy for such aclaim
shall be an action or proceeding to enforce the provisions of this Agreement, for specific performance or for
declaratory judgment.

19.5  Attorneys’ Fees. In any legal action or proceeding brought to enforce any provision of this Agreement or
arising out of, or in connection with, this Agreement, the prevailing Party shall be entitled to recover from the
other Party its reasonable attorneys’ fees and costs in addition to any other relief that may be awarded by a court
of competent jurisdiction.

20. NOTICES.

All notices or demands to be given under this Agreement shall be in writing and shall be served in person, by air
courier delivery with a guaranteed tracking facility, by certified mail, by facsimile transmission or by electronic
transmission (email). Service shall be deemed conclusively made (i) at the time of service, if personally served; (ii)
three (3) business days after delivery by the Party giving the notice, statement or demand if by air courier with a
guaranteed tracking facility; (iii) three (3) business days after placement in the United States mail by Certified Mail,
Return Receipt Requested, with postage prepaid; (iv) on the day of facsimile transmission to the facsimile number
given below if telephonic confirmation of receipt is obtained by the sender promptly after completion of facsimile
transmission; and (v) on the day of electronic transmission to the email address given below if telephonic
confirmation of receipt is obtained by the sender promptly after completion of electronic transmission. Notices and
demands shall be given to the respective Parties at the following addresses, unless and until a different address has
been designated by written notice to the other Party:
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Notices to Franchisor:
Dog Haus Worldwide, LLC
22 Central Court
Pasadena, California 91105
Attention: Erik Hartung

With a copy to (which shall not constitute notice):
Barry Kurtz, Esq.
Lewitt, Hackman, Shapiro, Marshall and Harlan
16633 Ventura Boulevard, 11t Floor
Encino, California 91436
Fax: (818) 981-4764

Notices to Franchisee: See Exhibit A

Either Party may change its address for the purpose of receiving notices, demands and other communications
provided by a written notice given in the manner aforesaid to the other Party.

21. ACKNOWLEDGMENTS.

21.1  Waiver and Delay. No waiver by Franchisor of any Default, or series of Defaults in performance by
Franchisee, and no failure, refusal or neglect of Franchisor to exercise any right, power or option given to it under
this Agreement or under any agreement between Franchisor and Franchisee, whether entered into before, after
or contemporaneously with the execution of this Agreement, or to insist upon strict compliance with or
performance of Franchisee’s obligations under this Agreement or any Franchise Agreement or other agreement
between Franchisor and Franchisee, whether entered into before, after or contemporaneously with the execution
of this Agreement, shall constitute a waiver of the provisions of this Agreement with respect to any continuing or
subsequent Default or a waiver by Franchisor of its right at any time thereafter to require exact and strict
compliance with the provisions thereof.

21.2  Survival of Covenants. The covenants contained in this Agreement which, by their nature or terms,
require performance by the Parties after the expiration or termination of this Agreement shall be enforceable
notwithstanding said expiration or other termination of this Agreement for any reason whatsoever.

21.3  Successors and Assigns. This Agreement shall be binding upon and inure to the benefit of the successors
and assigns of Franchisor and shall be binding upon and inure to the benefit of Franchisee and his or their
respective, heirs, executors, administrators, and its successors and assigns, subject to the prohibitions and
restrictions against Assignment contained in this Agreement.

21.4  Joint and Several Liability. If Franchisee consists of more than one Owner, the obligations and liabilities
of each person or Entity to Franchisor are joint and several.

215 Entire Agreement. This Agreement and the Exhibits contain all of the terms and conditions agreed upon
by the Parties concerning the subject matter of this Agreement. No other agreements concerning the subject matter
of this Agreement, written or oral, shall be deemed to exist or to bind either of the Parties and all prior agreements,
understandings and representations are merged into this Agreement and superseded by this Agreement. No
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officer or employee or agent of Franchisor has any authority to make any representation or promise not included
in this Agreement and Franchisee agrees that it has executed this Agreement without reliance upon any
representation or promise not included in this Agreement. This Agreement cannot be modified or changed except
by written instrument signed by both of the Parties. Notwithstanding the foregoing, nothing in this Agreement is
intended to disclaim any representations made in the Dog Haus Franchise Disclosure Document.

21.6  Titles and Recitals. Article and Section titles used in this Agreement are for convenience only and shall
not be deemed to affect the meaning or construction of any of the terms, provisions, covenants, or conditions of
this Agreement. The recitals set forth in Recitals A and B are true and correct and are hereby incorporated by
reference into the body of this Agreement.

21.7  Gender and Construction. The terms of all Exhibits attached to this Agreement are hereby incorporated
into and made a part of this Agreement as if the same had been set forth in full in this Agreement. All terms used
in any one number or gender shall extend to mean and include any other number and gender as the facts, context,
or sense of this Agreement or any Article or Section in this Agreement may require. As used in this Agreement,
the words “include,” “includes” or “including” are used in a non-exclusive sense. Unless otherwise expressly
provided in this Agreement to the contrary, any consent, approval, acceptance or authorization of Franchisor or
Franchisee that may be required under this Agreement shall be in writing and shall not be unreasonably withheld,
conditioned or delayed by the Party whose consent, approval, acceptance or authorization has been requested.
To protect the Dog Haus System, the Dog Haus Marks, the Dog Haus Trade Secrets and the goodwill associated
with the same, on any occasion where Franchisor is required or permitted to make any judgment, determination
or use its discretion, including any decision as to whether any condition or circumstance meets Franchisor’s
standards or satisfaction, Franchisor may do so in its sole subjective judgment and discretion. Neither this
Agreement nor any uncertainty or ambiguity in this Agreement shall be construed or resolved against the drafter
of this Agreement, whether under any rule of construction or otherwise. On the contrary, this Agreement has
been reviewed by the Parties and shall be construed and interpreted according to the ordinary meaning of the
words used so as to fairly accomplish the purposes and intentions of both Parties. Franchisor and Franchisee
intend that if any provision of this Agreement is susceptible to two or more constructions, one of which would
render the provision enforceable and the other or others of which would render the provision unenforceable, then
the provision shall be given the meaning that renders it enforceable.

21.8  Severability; Modification. Nothing contained in this Agreement shall be construed as requiring the
commission of any act contrary to Applicable Law. Whenever there is any conflict between any provisions of this
Agreement and any present or future statute, law, ordinance or regulation contrary to which the Parties have no
legal right to contract, the latter shall prevail, but in that event, the provisions of this Agreement thus affected
shall be curtailed and limited only to the extent necessary to bring it within the requirements of the law. In the
event that any part, article, paragraph, sentence or clause of this Agreement shall be held to be indefinite, invalid
or otherwise unenforceable, the indefinite, invalid or unenforceable provision shall be deemed deleted, and the
remaining part of this Agreement shall continue in full force and effect.

219  Counterparts and Electronic Transmission. This Agreement may be executed in any number of
counterparts, each of which shall be deemed to be an original and all of which together shall be deemed to be one
and the same instrument. Copies of this Agreement with signatures that have been transmitted by email or by
facsimile shall constitute and be deemed original copies of this Agreement for all purposes, provided that the
copies are fully executed, dated and identical in form to the original hard copy version of this Agreement. In
addition, this Agreement and all Exhibits to this Agreement may be signed electronically by the Parties and
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electronic signatures appearing on this Agreement and the Exhibits shall be deemed to be the same as handwritten
signatures for the purposes of the validity, enforceability and admissibility of this Agreement and the Exhibits.

21.10 Electronic Execution and Copies. This Agreement and all Exhibits to this Agreement may be signed
electronically by the Parties and Electronic Signatures appearing on this Agreement and the Exhibits shall be
deemed to be the same as handwritten signatures for the purposes of the validity, enforceability and admissibility
of this Agreement and the Exhibits. An executed copy of this Agreement (or any portion of this Agreement) may
be delivered by either of the Parties by facsimile, electrical, digital, magnetic, optical, electromagnetic, or similar
capability regardless of the medium of transmission (collectively, “electronic”), and delivery will be effective and
binding upon the Parties, and will not in any way diminish or affect the legal effectiveness, validity or enforceability
of this Agreement. Franchisee acknowledges and agrees that Franchisor may create an electronic record of any or
all agreements, correspondence or other communications between the Parties or involving third parties and may
thereafter dispose of or destroy the original of any of the agreements, correspondence or other communications.
Any such electronic record will be inscribed on a tangible medium or stored in an electronic or other medium and
be retrievable in perceivable form, and will be maintained in and readable by hardware and software generally
available. Notwithstanding any Applicable Law to the contrary, any electronic version of this Agreement or any
other agreements, correspondence or other communications between the Parties will have the same legal effect,
validity and enforceability as an original of any document, even if the original of the document has been disposed
of or intentionally destroyed.

21.11 Intentto Comply. Franchisee, and its Owners, jointly and severally acknowledge that they have carefully
read this Agreement and all other related documents to be executed concurrently or in conjunction with the
execution of this Agreement, that they have obtained the advice of counsel in connection with entering into this
Agreement, that they understand the nature of this Agreement, and that they intend to comply with the terms of
this Agreement and be bound by the terms of this Agreement. Franchisor expressly disclaims making, and
Franchisee acknowledges that it or they have not received or relied on any warranty or guarantee, express or
implied, as to the potential volume, profits, expenses, or success of the business venture contemplated by this
Agreement.

21.12 Independent Investigation. Franchisee acknowledges that Franchisee has conducted an independent
investigation of the business franchised under this Agreement, recognizes that the business venture contemplated
by this Agreement involves business risks, and that its success will be largely dependent upon the ability of
Franchisee and if an Entity, its Owners, as independent businesspersons. Franchisor expressly disclaims the
making of, and Franchisee acknowledges that it has not received, any warranty or guarantee, express or implied,
as to the potential volume, profits, or success of the business venture contemplated by this Agreement.

21.13 Copy of Agreement. Franchisee acknowledges that it received a copy of this Agreement, the Exhibits
attached to this Agreement and all other agreements relating to this Agreement, if any, with all of the blank lines
filled in, at least five (5) business days prior to the Effective Date.

21.14 Opportunity to Consult. Franchisee acknowledges that it has read and understood this Agreement, the
Exhibits attached to this Agreement, and all other agreements relating to this Agreement, if any, and that
Franchisor has accorded Franchisee ample time and opportunity to consult with advisors of Franchisee’s own
choosing about the potential benefits and risks of entering into this Agreement.

21.15 Area Development Agreement. This Section 21.15 is only applicable if Franchisee or its Affiliates have
entered into an Area Development Agreement (a “Development Agreement”) with Franchisor. Franchisor and
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Franchisee acknowledge and agree that the Development Agreement contains certain negotiated provisions
which are intended to apply to, and modify, future franchise agreements entered into by the Parties. Therefore,
notwithstanding anything to the contrary set forth in this Agreement, to the extent any provision in the
Development Agreement contradicts any provision in this Agreement, or is in addition to any provision of this
Agreement, the Development Agreement shall control to the extent of such inconsistency or addition. Franchisor
and Franchisee further acknowledge and agree that this Section 21.15 has been added at the request and for the
convenience and benefit of both Parties and with advice of counsel. Accordingly, both Franchisor and Franchisee
shall work in good faith to resolve any disputes regarding the application or intent of the Development
Agreement and future franchise agreements entered into by the Parties. Should a dispute arise as to the
application or intent of the Development Agreement as it pertains to this Agreement, the Parties shall resolve the
dispute in accordance with Article 19.

21.16 Business Judgment. Notwithstanding any provision in this Agreement to the contrary, Franchisee and
the Owners acknowledge and agree that:

21.16.1 This Agreement (and the relationship of the Parties which arises from this Agreement) grants
Franchisor the discretion to make decisions, take actions or refrain from taking actions not inconsistent with the
explicit rights and obligations of Franchisee and the Owners hereunder that may affect Franchisee and the
Owners’ interests favorably or adversely. Franchisor shall use its Business Judgment in exercising such discretion
based on its assessment of its own interests and balancing those interests against the interests, promotion, and
benefit of the Dog Haus System and other Dog Haus Franchisees, Dog Haus Restaurants generally, and
specifically without considering the individual interests of Franchisee or the Owners or the individual interests
of any other Dog Haus Franchisee. Franchisee and the Owners acknowledge and agree that Franchisor shall have
no liability to Franchisee or the Owners for the exercise of its discretion in this manner; and even if Franchisor has
numerous motives for a particular action or decision, so long as at least one motive is a reasonable business
justification, no trier of fact in any legal action shall substitute his or her judgment for Franchisor’s judgment so
exercised and no such action or decision shall be subject to challenge for abuse of discretion. If Franchisor takes
any action or Franchisor chooses not to take any action in its discretion with regard to any matter related to this
Agreement and its actions or inaction are challenged for any reason, the Parties expressly direct the trier of fact
to find that Franchisor’s reliance on a business reason in the exercise of its discretion is to be viewed as a
reasonable and proper exercise of its discretion, without regard to whether other reasons for its decision may exist
and without regard to whether the trier of fact would independently accord the same weight to the business
reason.

21.16.2 In granting its approval of the Franchised Location, designating suppliers, setting standards and
the like, Franchisor shall exercise its Business Judgment. However, in the exercise of its Business Judgment,
Franchisor shall not be liable to Franchisee or the Owners or anyone else, if Franchisor’s exercise of its Business
Judgment results in a business loss or if the products or services provided fail to meet the expectations of
Franchisor, Franchisee, the Owners or other parties. Franchisor disclaims all warranties and liability for the acts
or omissions of any contractors, vendors, suppliers, products or employees which Franchisee uses, purchases,
retains or hires pursuant to Franchisor’s exercise of its Business Judgment.

21.17 Franchise Disclosure Document. Franchisee acknowledges that it has received a copy of the complete
Dog Haus Franchise Disclosure Document which contains a copy of this Agreement, at least fourteen (14) calendar
days prior to the date on which this Agreement was executed. Franchisee acknowledges and agrees that
Franchisor has made no promises, representations, warranties or assurances to Franchisee which are inconsistent
with the terms of this Agreement or Franchisor’s Franchise Disclosure Document, concerning the profitability or
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likelihood of success of the Franchised Restaurant, that he has been informed by Franchisor that there can be no

guarantee of success in the franchised business and that Franchisee’s business ability and aptitude is primary in
determining his success.

21.18 Atypical Terms. Franchisee acknowledges and agrees that Franchisor may modify the offer of its
franchises to other Dog Haus franchisees in any manner and at any time, which offers have or may have terms,
conditions, and obligations that may differ from the terms, conditions, and obligations in this Agreement.
Franchisee further acknowledges and agrees that Franchisor has made no warranty or representation that all Dog
Haus Franchise Agreements previously issued or issued after this Agreement by Franchisor do or will contain
terms substantially similar to those contained in this Agreement. Franchisor may, in its reasonable business
judgment and its sole and absolute discretion, due to local business conditions or otherwise, waive or modify

comparable provisions of other Franchise Agreements previously executed or executed after the Effective Date
with other Dog Haus franchisees in a non-uniform manner.

(Signature Page Follows)
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IN WITNESS WHEREOF, the Parties have executed this Agreement on the Effective Date.

FRANCHISOR:

DOG HAUS WORLDWIDE, LLC,
A California limited liability company

By:

Name:

Title:
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FRANCHISEE:

(IF FRANCHISEE IS A CORPORATION,
LIMITED LIABILITY COMPANY, OR
PARTNERSHIP):

[Print Name of Franchisee Entity]

By:

Name:

Title:

AND

(IF FRANCHISEE IS AN INDIVIDUAL):

Print Name

Signature

Print Name

Signature
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EFFECTIVE DATE:

DOG HAUS WORLDWIDE, LLC
FRANCHISE AGREEMENT

EXHIBIT A
FRANCHISE INFORMATION

NAME OF FRANCHISEE:

EXPIRATION DATE:

ADDRESS OF FRANCHISED LOCATION:

TYPE OF RESTAURANT (CHECK ONE):

DOG HAUS BIERGARTEN

DOG HAUS FAST CASUAL RESTAURANT

OPENING DATE:

PROTECTED AREA:

RENEWAL TERM:

RENEWAL TERM EXPIRATION DATE:

NOTICE ADDRESS FOR FRANCHISEE:

IN WITNESS WHEREOF, the Parties have executed this Exhibit A on the Effective Date.

FRANCHISOR: FRANCHISEE:
DOG HAUS WORLDWIDE, LLC,
A California limited liability company A
By: By:
Name: Name:
Title:

Title:
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DOG HAUS WORLDWIDE, LLC
FRANCHISE AGREEMENT

EXHIBIT B
ENTITY INFORMATION DISCLOSURE
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DOG HAUS WORLDWIDE, LLC
FRANCHISE AGREEMENT

EXHIBIT B
ENTITY INFORMATION DISCLOSURE

Franchisee represents and warrants that the following information is accurate and complete in all material
respects:

1) Franchisee is a (check as applicable):

[ ]corporation

[ ]limited liability company
[ 1general partnership

[ ]limited partnership

[ ] Other (specify):

State of incorporation/organization:
Franchisee entity name:
Federal Tax Identification Number:

(2 Franchisee shall provide to Franchisor concurrently with the execution of this Agreement true
and accurate copies of its charter documents including Articles of Incorporation/Organization, Bylaws, Operating
Agreement, Partnership Agreement, resolutions authorizing the execution of this Agreement and any
amendments to the foregoing (the “Entity Documents”).

(3) Franchisee promptly shall provide all additional information that Franchisor may from time to
time request concerning all persons who may have any, direct or indirect, financial interest in Franchisee.

4) The name and address of each Owner is:
NUMBER OF SHARES OR
NAME ADDRESS PERCENTAGE INTEREST
(5) The names, addresses and titles of Franchisee Owner who will be devoting their full time to the

Franchised Restaurant are:

NAME ADDRESS TITLE

(6) The address where Franchisee’s financial records and Entity Documents are maintained is:

(7 The Principal Owner is
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(8) The General Manager is

9) Franchisee represents and warrants to Franchisor, as an inducement to Franchisor’s execution of
the Franchise Agreement, that the information set forth in this Entity Information Disclosure is true, accurate and
complete in all material respects on the Effective Date and that Franchisee shall provide Franchisor with all
additional information Franchisor may request with respect to the partners, shareholders and members of
Franchisee and the ownership of Franchisee upon demand by Franchisor. In addition, Franchisee shall notify
Franchisor within ten (10) days of any change in the information set forth in this Entity Information Disclosure
and shall provide Franchisor with a revised Entity Information Disclosure certified by Franchisee to be true,
correct and complete in all material respects. Franchisor grants Franchisee the rights in the Franchise Agreement
in reliance upon each and all of the terms of this Entity Information Disclosure.

IN WITNESS WHEREOF, the Parties have executed this Exhibit B on the Effective Date.

FRANCHISOR: FRANCHISEE:

DOG HAUS WORLDWIDE, LLC,

A California limited liability company (IF FRANCHISEE IS A CORPORATION,

LIMITED LIABILITY COMPANY, OR
PARTNERSHIP):

By:
Name: [Print Name of Franchisee Entity]
Title:

By:

Name:

Title:

AND

(IF FRANCHISEE IS AN INDIVIDUAL):

Print Name

Signature

Print Name

Signature
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DOG HAUS WORLDWIDE, LLC
FRANCHISE AGREEMENT

EXHIBIT C
GUARANTEE OF FRANCHISE AGREEMENT
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DOG HAUS WORLDWIDE, LLC
FRANCHISE AGREEMENT

EXHIBIT C
GUARANTEE OF FRANCHISE AGREEMENT

The undersigned (collectively, “Guarantors”) have requested DOG HAUS WORLDWIDE, LLC, a
California limited liability company (“Franchisor”), to enter into a Franchise Agreement dated

, (the “Franchise Agreement”) with the “Franchisee” named in the Franchise
Agreement. In consideration for, and as an inducement to, Franchisor’s execution of the Franchise
Agreement, Guarantors hereby grant this guarantee (this “Guarantee”) agree as follows:

1. “Obligations” means and includes any and all obligations of Franchisee arising under or pursuant
to the Franchise Agreement and all other obligations, whether now existing or hereafter arising, of
Franchisee to Franchisor of whatever nature.

2. Guarantors irrevocably and unconditionally, fully guarantee to Franchisor the prompt, full and
complete payment of any and all Obligations of Franchisee to Franchisor and the performance of any and
all obligations of Franchisee including, without limitation, obligations under the Franchise Agreement or
any other agreement, instrument or document relating to, evidencing or securing any Obligations.

3. If Franchisee fails to pay any of the Obligations, Guarantors shall, within five (5) days after a
written demand therefore has been given to Guarantors by Franchisor, pay all of the Obligations in like
manner as if the Obligations constituted the direct and primary obligation of Guarantors. Guarantors agree
that if any obligation, covenant or agreement contained in the Franchise Agreement is not observed,
performed or discharged as required by the Franchise Agreement (taking into consideration any applicable
cure periods), Guarantors shall, within five (5) days after a written demand therefore has been given to
Guarantors by Franchisor, to observe, perform or discharge the obligation, covenant or agreement in like
manner as if the same constituted the direct and primary obligation of Guarantors.

4. No exercise or non-exercise by Franchisor of any right under this Guarantee, no dealing by
Franchisor with Franchisee or any other person and no change, impairment or suspension of any right or
remedy of Franchisor shall in any way affect any Obligations of Guarantors under this Guarantee or give
Guarantors any recourse against Franchisor. Without limiting the generality of the foregoing, Guarantors
agree that, regardless of whether Franchisor gives notice thereof or obtains the consent of Guarantors
thereto, Guarantors’ liability under this Guarantee shall not be released, extinguished or otherwise reduced
in any way by reason of (i) any amendment, modification, renewal, extension, substitution or replacement
of the Franchise Agreement or of any of the Obligations, in whole or in part; (ii) any acceptance,
enforcement or release by Franchisor of any security for the Franchise Agreement or of any of the
Obligations, any addition, substitution or release of any of the Guarantors, or any enforcement, waiver,
surrender, impairment, release, compromise or settlement of any matter with respect to the Franchise
Agreement or the Obligations or any security therefore; (iii) any assignment of this Guarantee, in whole or
in part by Franchisor, or any Assignment or transfer of the Franchise Agreement (or any of them) by
Franchisor or Franchisee; (iv) the invalidity or unenforceability of any provision of the Franchise
Agreement or any of the Obligations; or (v) any failure, omission or delay of Franchisor in enforcing the
Franchise Agreement, the Obligations or this Guarantee.
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5. Guarantors waive and agree not to assert or take advantage of (i) any right to require Franchisor
to proceed against Franchisee or any other person, firm or corporation or to proceed against or exhaust any
security held by Franchisor at any time or to pursue any other remedy in Franchisor’s power; (ii) any statute
of limitations in any action under this Guarantee to collect any Obligations guaranteed hereby; (iii) any
defense that may arise by reason of Franchisee’s incapacity, lack of authority, insolvency or bankruptcy or
Franchisor’s failure to file or enforce a claim against the estate (either in bankruptcy or other proceeding)
of Franchisee, any other or others; (iv) any defense arising out of any alteration of the Franchise Agreement
or the Obligations; (v) notice of Franchisee’s Default in the payment or performance of any of the
Obligations; (vi) demand, protest and notice of any kind including, without limitation, notice of acceptance,
notice of the existence, creation or incurring of new or additional Obligations or obligations or of any action
or non-action on the part of Franchisee, Franchisor, any endorser, creditor of Franchisee or Guarantors
under this or any other instrument, or any other person, in connection with any obligation or evidence of
Obligations held by Franchisor or in connection with any Obligations hereby guaranteed; (vii) all rights
and defenses arising out of an election of remedies by Franchisor, even though that election of remedies,
such as non-judicial foreclosure with respect to security for a guaranteed obligation, has destroyed
Guarantors’ rights of subrogation and reimbursement against Franchisee by operation of Applicable Law
or otherwise; (viii) any duty of Franchisor to disclose to Guarantors any facts that Franchisor may now or
hereafter know about Franchisee, regardless of whether Franchisor has reason to believe that those facts
materially increase the risk beyond that which Guarantors intends to assumes or has reason to believe that
the facts are unknown to Guarantors or has a reasonable opportunity to communicate the facts to
Guarantors, it being understood and agreed that Guarantors is responsible to be and to keep informed of
Franchisee’s financial condition and of all circumstances bearing on the risk of nonpayment of any
Obligations hereby guaranteed; and (ix) any right to the benefit of or to direct the application of any security
held by Franchisor.

6. Until all Obligations to Franchisor are paid in full and fully performed, Guarantors shall have no
right of subrogation and waive any right to enforce any remedy that Franchisor now has or may hereafter
have against Franchisee. All existing or future indebtedness of Franchisee to Guarantors and any right to
withdraw capital invested in Franchisee by Guarantors are hereby subordinated to all Obligations.

7. Guarantors’ liabilities and all rights, powers and remedies of Franchisor under this Guarantee and
under any other agreement now or at any time hereafter in force between Franchisor and Guarantors shall
be cumulative and not alternative and the rights, powers and remedies shall be additional to all rights,
powers and remedies given to Franchisor by Applicable Law. Without limiting the generality of anything
contained in this Guarantee, Guarantors waive and agree not to assert or take advantage of (i) all rights
described in California Civil Code Section 2856(a)(1) through 2856(a)(3), inclusive, including without
limitation, any rights or defenses which are or may become available to Guarantors by reason of California
Civil Code Sections 2787 through 2855, inclusive; and (ii) California Civil Code Section 2899.

8. The liability of Guarantors under this Guarantee shall be an absolute, direct, immediate and
unconditional continuing guarantee of payment and performance and not of collection. Guarantors’
obligations under this Guarantee are independent of Franchisee’s obligations. This is a continuing
Guarantee. It shall be irrevocable during the initial term and each renewal term and through any
extensions, renewals, amendments, modifications, substitutions or replacements of the Franchise
Agreement and until all Obligations has been fully paid and the Obligations have been fully performed. In
the event of any Default under this Guarantee, a separate action and/or successive actions may be brought
and prosecuted against Guarantors regardless of whether action is brought against Franchisee or whether
Franchisee is joined in any action or actions. Franchisor may maintain successive actions for other Defaults.
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Franchisor’s rights under this Guarantee shall not be exhausted by Franchisor’s exercise of any rights or
remedies or by any action or by any number of successive actions until and unless all Obligations have
fully been paid and performed. The obligations of Guarantors shall be primary and are independent of the
obligations of Franchisee and Franchisor may directly enforce its rights under this Guarantee without
proceeding against or joining Franchisee or any other person or Entity, or applying or enforcing any
security of the Franchise Agreement. Guarantors acknowledge and agree that Guarantors shall, and hereby
are, bound by each and all of the confidentiality and non-competition provisions of the Franchise
Agreement.

9. Neither any provision of this Guarantee nor right of Franchisor under this Guarantee can be
waived, nor can Guarantors be released from Guarantors’ obligations under this Guarantee except by a
written agreement executed by Franchisor. If any provision or portion of any provision of this Guarantee
is found by a court of competent jurisdiction to be illegal or unenforceable, all other provisions shall,
nevertheless, remain enforceable and effective. This Guarantee constitutes the entire agreement of
Guarantors and Franchisor with respect to the subject matter of this Guarantee and no representation,
understanding, promise or condition concerning the subject matter of this Guarantee shall bind Franchisor
unless expressed in this Guarantee.

10. All written notices permitted or required under this Guarantee shall be deemed given and
delivered in accordance with Article 20 of the Franchise Agreement. Notices to Guarantors shall be sent to
the address set forth below each Guarantors’ signature below.

11. This Guarantee may be executed in any number of counterparts, each of which shall be deemed to
be an original and all of which together shall be deemed to be one and the same instrument. Copies of this
Guarantee with signatures that have been transmitted by email or by facsimile shall constitute and be
deemed original copies of this Guarantee for all purposes, provided that the copies are fully executed, dated
and identical in form to the original hard copy version of this Guarantee. In addition, this Guarantee may
be signed electronically by the Guarantors and electronic signatures appearing on this Guarantee shall be
deemed to be the same as handwritten signatures for the purposes of the validity, enforceability and
admissibility of this Guarantee.

12. This Guarantee shall be interpreted and construed under the laws of California. In the event of any
conflict of law, the law of California shall prevail, without regard to the application of California conflict of
law rules. If, however, any provision of this Guarantee would not be enforceable under the laws of
California, and if the Franchised Restaurant is located outside of California and such provision would be
enforceable under the laws of the state in which the Franchised Restaurant is located, then such provision
shall be interpreted and construed under the laws of that state. Nothing in this Paragraph 12 is intended
by the Parties to subject this Agreement to any franchise or similar law, rules, or regulation of the state of
Californiato which it would not otherwise be subject. Venue for purposes of any legal proceedings brought
in connection with or arising out of this Guarantee shall be conclusively presumed to be in the State of
California, County of Los Angeles. Guarantors hereby submit to the jurisdiction of the United States District
Court for the Central District of California.

(Signature Page Follows)
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Executed by or on behalf of Guarantors on the date set forth below.

Date:

Address:

Date:

Address:
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DOG HAUS WORLDWIDE, LLC
FRANCHISE AGREEMENT

EXHIBIT D
DEBIT AUTHORIZATION FORM
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AUTHORIZATION AGREEMENT FOR PREARRANGED PAYMENTS
(DIRECT DEBITS)

The undersigned franchisee/depositor (“Depositor”) hereby (1) authorizes DOG HAUS WORLDWIDE,
LLC and its affiliates (“Franchisor”) to initiate debit entries and/or credit correction entries to the
undersigned’s checking and/or savings account indicated below and (2) authorizes the depository
designated below (“Depository”) to debit such account pursuant to Franchisor’s instructions.

Depository Branch
City and State Zip Code
Bank Transit /ABA Number Account Number

This authority is to remain in full force and effect until Depository has received joint written notification
from Franchisor and Depositor of the Depositor’s termination of such authority in such time and in such
manner as to afford Depository a reasonable opportunity to act on it. Notwithstanding the foregoing,
Depository shall provide Franchisor and Depositor with thirty (30) days’ prior written notice of the
termination of this authority. If an erroneous debit entry is initiated to Depositor’s account, Depositor shall
have the right to have the amount of such entry credited to such account by Depository, if within fifteen
(15) calendar days following the date on which Depository sent to Depositor a statement of account or a
written notice pertaining to such entry or forty-five (45) days after posting, whichever comes first,
Depositor shall have sent to Depository a written notice identifying such entry, stating that such entry was
in error, and requesting Depository to credit the amount thereof to such account. These rights are in
addition to any rights Depositor may have under federal and state banking laws. Depositor shall be
responsible for all charges assessed by Depository to process all debit entries and/or credit corrections
entries to the undersigned’s checking and/or savings account initiated by Franchisor. Franchisor will credit
Depositor for fees if error is deemed to be caused by Franchisor.

DEPOSITOR (Print Name) DEPOSITORY (Print Name)
By: By:
Its: Its:
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DOG HAUS WORLDWIDE, LLC
AREA DEVELOPMENT AGREEMENT

THIS AREA DEVELOPMENT AGREEMENT (the “Agreement”) is made and entered into as of the “Effective
Date” set forth on Exhibit A, by and between DOG HAUS WORLDWIDE, LLC, a California limited liability
company ("Franchisor"), on the one hand, and the individuals or Entity identified as "Area Developer" on Exhibit
A, on the other hand, who are individually referred to in this Agreement as a “Party”, and collectively referred to in
this Agreement as “Parties”, with reference to the following facts:

A. Franchisor and its predecessor and Affiliate have developed the “Dog Haus System” for the establishment
and operation of fast casual restaurants that offer freshly prepared, cooked to order, high quality proprietary gourmet
hot dogs, sausages, hamburgers, chicken and plant-based food products accompanied by Franchisor’s proprietary
sauces and a variety of other related food products, side dishes and alcoholic and non-alcoholic beverages for both
on-premises and off-premises consumption under the trade name and service mark “Dog Haus” and other related
trademarks, service marks, logos and commercial symbols, and the trade dress used to identify Dog Haus
Restaurants, including the unique and distinctive interior and exterior building designs, color schemes, furniture,
fixtures and accessories present in Dog Haus Restaurants (collectively, the “Dog Haus Marks”).

B. Franchisor desires to expand and develop “Dog Haus Biergarten” and/or “Dog Haus Fast Casual
Restaurant” (“Dog Haus Restaurants”) in the Development Area and Area Developer desires to develop, open and
operate Dog Haus Restaurants in the Development Area in accordance with the terms of this Agreement.

NOW, THEREFORE, IT IS AGREED:
1. DEFINITIONS

The capitalized terms in this Agreement that are not defined elsewhere in the text of this Agreement are assigned
these definitions:

“Affiliate” or “Affiliates” mean any person or Entity that controls, is controlled by, or is under common control
with, a Party to this Agreement. Control of a person or Entity means the power, direct or indirect, to direct or cause
the direction of the management and policies of such person or Entity whether by contract or otherwise.

“Applicable Law” means and includes applicable common law and all statutes, laws, rules, regulations, ordinances,
policies and procedures established by any Governmental Authority with jurisdiction over the operation of Dog
Haus Restaurants that are in effect on or after the Effective Date, as they may be amended from time to time.

"Business Judgment" means that Franchisor is allowed to exercise its judgment however Franchisor believes is
appropriate in a given circumstance without limitation, subject to the use of that discretion in any reasonable way as
more fully described in Section 18.16.

“Competitive Business” means any restaurant business that prepares, offers and sells gourmet hot dogs, sausages,
hamburgers, chicken and plant-based food products as its primary menu items and any business that looks like,
copies, imitates, or operates with similar trade dress or décor to the Dog Haus Restaurant.

“Constituents” means past, present and future Affiliates, parents, subsidiaries, divisions, partners, members,
trustees, receivers, executors, representatives, administrators, owners, shareholders, distributors, parents,
predecessors, officers, directors, agents, managers, principals, employees, insurers, successors, assigns,
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representatives and attorneys and the past, present and future officers, directors, agents, managers, principals,
members, employees, insurers, successors, assigns, representatives and attorneys of each of the foregoing.

“Default” means any breach of, or failure to comply with, any of the terms or conditions of an agreement.
“Development Area” means the geographic area designated on Exhibit A.

“Development Fee” means the development fee payable to Franchisor by Area Developer on the Effective Date in
the amount set forth on Exhibit A.

“Development Period” means each of the time periods indicated on Exhibit A during which Area Developer shall
have the right and obligation to construct, equip, Open and thereafter continue to operate Dog Haus Restaurants in
accordance with the Minimum Development Obligation.

“Dog Haus Approved Suppliers” means suppliers of Dog Haus Branded Products, Dog Haus Proprietary Products
and Non-Proprietary Products, and ancillary services, food products, beverages, supplies, furniture, fixtures and
equipment for Dog Haus Restaurants that have been accepted and approved by Franchisor because they have
demonstrated to Franchisor their ability to supply products and services for Dog Haus Restaurants meeting
Franchisor’s specifications as to brand names, models, contents, manner of preparation, ingredients, quality,
freshness, compliance with governmental standards and regulations, reliability with respect to delivery and
consistency in the quality of their products or services. Franchisor and its Affiliates may be Dog Haus Approved
Suppliers.

“Dog Haus Authorized Products” means all Dog Haus Branded Products, Dog Haus Proprietary Products and Non-
Proprietary Products offered for sale or used at Dog Haus Restaurants, as specified by Franchisor from time to time.

“Dog Haus Biergarten” a Dog Haus Restaurant of approximately 1,800 to 2,200 square feet in size and will be
required to have (i) a minimum 20 beers on tap; (ii) a minimum of 8 seats at the bar; (iii) at least one bartender on
duty at all times; (iv) a minimum of 6 televisions; (v) have cable/satellite television capability with multiple control
boxes, including DirectTV boxes, Dog Haus TV boxes and PC Music boxes; (vi) a patio with a minimum of 30 seats;
(vii) open or enclosed kitchens, depending on the layout of the premises; (viii) extended hours of operation; (ix)
glassware and a dishwasher; and (x) additional equipment. In addition, Dog Haus Biergartens may have brewery
events, club affiliations, video games, ping pong tables, darts or foosball, and happy-hour pricing for food and
beverages.

“Dog Haus Branded Products” means any product now existing or developed in the future that bears any of the
Dog Haus Marks, including products that are prepared, sold and/or manufactured in strict accordance with
Franchisor’s recipes, methods, standards and specifications, as well as novelty items such as cups, coolers, hats, t-
shirts and the like.

“Dog Haus Fast Casual Restaurant” means a Dog Haus Restaurant of approximately 1,300 to 1,600 square feet and
will have a limited menu, will take orders at the counter, will have communal seating, and will have a limited
selection of beer and wine available for purchase.

“Dog Haus Proprietary Products” means only those food products, beverages, packaging and other products which
are produced or manufactured strictly in accordance with Dog Haus Trade Secrets or that Franchisor otherwise
designates as proprietary.
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“Dog Haus System” means Franchisor’s operating methods and business practices related to a Dog Haus
Restaurant, and the relationship between Franchisor and its area developers and franchisees, including interior and
exterior Dog Haus Restaurant design; other items of trade dress; specifications of equipment, fixtures, and uniforms;
defined product offerings; recipes and preparation methods; Franchisor specified pricing and promotions; standard
operating and administrative procedures; restrictions on ownership; management and technical training programs;
and marketing and public relations programs; all as Franchisor may modify the same from time to time.

“Dog Haus Trade Secrets” means proprietary and confidential information, including, recipes, ingredients,
specifications, procedures, policies, concepts, systems, know-how, plans, software, strategies and methods and
techniques of operating Dog Haus Restaurants and producing Dog Haus Authorized Products, excluding
information that is or becomes a part of the public domain through publication or communication by third parties
not bound by any confidentiality obligation or that can be shown that was already lawfully in a third party’s
possession before receipt from Franchisor.

“Electronic Signature” means any electronic symbol and/or process attached to or logically associated with a document
and executed by a Party with the intent to sign such document, including facsimile, email, or other electronic

“Entity” means any limited liability company, partnership, trust, association, corporation or other entity, which is
not an individual. If Area Developer is an Entity, the Entity shall conduct no business other than the development of
Franchised Restaurants in the Development Area, in accordance with the Development Obligation.

“Equity” means capital stock, membership interests, partnership rights or other equity ownership interests of an
Entity.

“Expiration Date” means the fifth (5t) anniversary of the Effective Date.

“Food Delivery Services” means on-line third-party food ordering platforms that deliver Dog Haus Authorized
Products.

"Force Majeure" means any event (i) that was reasonably unforeseeable as of the Effective Date; (ii) that is beyond
the reasonable control, directly or indirectly, of a Party; (iii) that could not reasonably have been prevented or avoided
by that Party with the exercise of reasonable efforts and due diligence; (iv) that does not result from the fault or
negligence of that Party or its agents, employees or contractors; and (v) that causes the Party to be delayed, in whole
or in part, or unable to partially or wholly perform its obligations under this Agreement. Subject to the satisfaction
of the foregoing criteria, Force Majeure shall include: (a) acts of God (such as tornadoes, earthquakes, hurricanes,
floods, fire or other natural catastrophes); (b) strikes, lockouts or other industrial disturbances; (c) war, terrorist acts,
riot, or other civil disturbance; (d) unilateral governmental action impacting restaurants generally; and (e) epidemics,
transportation shortages, inadequate supply of labor, material or energy.

“Franchise Agreement” means the form of agreement prescribed by Franchisor and used to grant to Area Developer
the right to develop, open and operate a single Dog Haus Restaurant in the Development Area, including all exhibits,
riders, guarantees or other related instruments, all as amended from time to time.

“Franchised Location” means the site of a Franchised Restaurant.

“General Release” means the form of general release prescribed by Franchisor of any and all known and unknown
obligations, liabilities, demands, costs, expenses, damages, claims, actions and causes of action, of whatever nature,
character or description, against Franchisor and its Constituents. A General Release will cover future consequences
of acts, omissions events and circumstances predating the date of the General Release, but will not release, in advance,
future acts, omissions or events which have not occurred at the time the General Release is executed.
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“Good Standing” means Area Developer is in substantial compliance with the material requirements of this
Agreement, the Dog Haus Franchise Agreements, the Manuals and all other agreements then in effect between
Franchisor or its Affiliates, and Area Developer, and has substantially cured each curable Default for which
Franchisor has issued a notice of Default to Area Developer within the time periods set forth in Section 11.3.

“Governmental Authority” means all Federal, state, county, municipal and local governmental and quasi-
governmental agencies, commissions and authorities.

“Gross Sales” means the total of all revenues derived from sales of any nature or kind whatsoever from the Dog
Haus Restaurants during the Term, as well as the proceeds from any business interruption insurance related to the
non-operation of the Dog Haus Restaurant, and whether evidenced by cash, services, property, barter, or other means
of exchange, including orders taken in or from a Dog Haus Restaurant although filled elsewhere. “Gross Sales” shall
include the full value of drinks and snacks Area Developer provides to its employees as incident to their employment
(less the value of any discounts against Gross Sales given during the month in which the drinks and snacks were
provided) and all proceeds from the sale of coupons, gift certificates or vouchers. “Gross Sales” shall exclude the
amount of bona fide refunds paid to customers and the amount of any sales or use taxes actually paid to any
Governmental Authority and the retail price of any coupons, gift certificates and vouchers when they are redeemed.

“Initial Franchise Fee” means the initial fee that Area Developer must pay Franchisor for each Dog Haus Restaurant
developed, Opened and operated by Area Developer in the Development Area in the amounts set forth on Exhibit
A

“Landlord” means the owner of a Franchised Location who enters into a Lease with Area Developer for a Franchised
Location.

“Lease” means any agreement, however denominated, that allows Area Developer to occupy a Franchised Location
owned by a Landlord, including any lease, sublease, concession agreement, license and similar arrangement between
Area Developer and a Landlord.

“Manuals” means Franchisor’s Operations Manuals, which may consist of one or more manuals, and any other
written directive related to the Dog Haus System, as the same may be amended and revised from time to time,
including all bulletins, supplements and ancillary and additional manuals and written directives established by
Franchisor as in effect and amended from time to time.

“Minimum Development Obligation” means the Area Developer’s right and obligation to construct, equip, Open
and thereafter continue to operate at sites within the Development Area the cumulative number of Dog Haus
Restaurants set forth in Exhibit A within each Development Period.

“Non-Proprietary Products” means the food and beverage products, condiments, drink ingredients, raw materials,
fixtures, furnishings, equipment, uniforms, supplies, paper goods, services, menus, packaging, forms, POS Systems,
computer hardware, software, modems and peripheral equipment and other products, supplies, services and
equipment, other than Dog Haus Branded Products and Dog Haus Proprietary Products, that may or must be used,
offered and sold at the Dog Haus Restaurants.

“Non-Traditional Venues” means a broad variety of atypical sites, including a site or location within a captive

market site, another primary business or in conjunction with other businesses or at institutional settings including

office buildings and business complexes, arenas, stadiums and entertainment venues, health clubs and recreational

facilities, beaches, parks, prisons, airports, train and bus stations, travel plazas, toll road facilities and other

transportation terminals and related facilities, educational, medical, governmental and other types of institutional
4
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facilities, restaurant-in retail locations or restaurant-in-store (for example, a cafe within a grocery store), trucks,
cafeterias, casinos, food delivery fulfilment centers, food courts operated by a master concessionaire and any site for
which the lessor, owner or operator limits the operation of its beverages and/or food service facilities to a master
concessionaire or contract food service provider.

“Open” and “Opened” means that Area Developer has actually begun to sell food products to the public from a Dog
Haus Restaurant.

“Opening Date” means the day that (i) Area Developer receives written authorization from Franchisor and all
applicable Governmental Authorities to commence business operations at a Dog Haus Restaurant; and (ii) Area
Developer actually begins to offer Dog Haus Authorized Products for sale to the public from the Dog Haus
Restaurant, whichever occurs last.

“Owner” means each of the individuals listed on Exhibit B and each future direct or indirect shareholder, member,
general or limited partner, trustee or other Equity owner of Area Developer. If Area Developer is an Entity, each
Owner and each Owner’s spouse shall jointly and severally guarantee Area Developer's payment and performance
of its obligations under this Agreement under a Guarantee in the form of Exhibit C.

“Principal Owner” means the individual designated by Area Developer on Exhibit B, and accepted by Franchisor,
to serve as the authorized representative of Area Developer, who shall act as Area Developer’s representative in all
matters with Franchisor, as Area Developer’s liaison with Franchisor, the Franchisor Owners and the Owners, who
shall have the authority to act on behalf of Area Developer during the Term without the participation of any other
Owner, and who shall own at least ten percent (10%) of the Equity of Area Developer.

“Term” means the five (5) year period commencing on the Effective Date and ending on the Expiration Date.

“Then-Current” means the form of agreement then-currently provided by Franchisor to similarly situated
prospective Dog Haus area developers and franchisees which may contain terms and conditions that are materially
different from this Agreement, or if not then being so provided, then a form of agreement selected by Franchisor in
its discretion which previously has been delivered to and executed by a Dog Haus area developer or a franchisee; (ii)
the fees then-currently charged by Franchisor or its Affiliates; (iii) the then-current qualifications or financial
conditions required by Franchisor for Dog Haus area developers or franchisees; or (iv) then-current appearance,
design standards and equipment specifications applicable to Dog Haus Restaurants.

“Transfer Fee” means the $17,500 fee that Area Developer must pay Franchisor as a condition precedent to an
Assignment of this Agreement.

“Venue” means any site other than a Non-Traditional Venue.

2. EXCLUSIVE LICENSE

2.1 Grant and Minimum Development Obligation. Franchisor hereby grants Area Developer, and Area
Developer hereby accepts the right and obligation to use the Dog Haus Marks and the Dog Haus System to develop,
open and operate the cumulative number of Dog Haus Restaurants set forth in Exhibit A in the Development Area
during the Term. Except as provided in Section 2.6, Area Developer may not develop, open or operate more Dog
Haus Restaurants than the number of Dog Haus Restaurants set forth on Exhibit A during the Term. Area Developer
shall not subcontract, sublicense, share, divide or partition this Agreement or enter into any agreement with any
third party providing for the right to develop, open or operate Dog Haus Restaurants or to use the Dog Haus Marks

\\PROLAW1\Shares\Documents\CD\18500-17\2504811.docx
2021 DOG HAUS WORLDWIDE FDD
AREA DEVELOPMENT AGREEMENT



or the Dog Haus System and nothing in this Agreement will be construed as granting Area Developer the right to do
so. The Parties shall execute Franchisor’s Then-Current Franchise Agreement for each Dog Haus Restaurant to be
developed, opened and operated by Area Developer under this Agreement, the form of which may differ from the
form of Dog Haus Franchise Agreement attached to Franchisor’s Franchise Disclosure Document (the “Disclosure
Document”) provided to Area Developer prior to the Effective Date.

2.2 Exclusive License. Except as otherwise provided in Section 2.4, the rights granted to Area Developer under
this Agreement are exclusive during the Term so long as Area Developer is in Good Standing and neither Franchisor
nor any of its Affiliates shall themselves develop, open and operate, or grant third parties the right to develop, open
and operate, Dog Haus Restaurants in the Development Area during the Term.

2.3 Adherence to Development Schedule. Area Developer shall satisfy the Minimum Development Obligation
by Opening the number of Dog Haus Restaurants in the Development Area within each Development Period as
required by the Development Schedule set forth on Exhibit A and by continuing to operate the cumulative number
of Dog Haus Restaurants required by the Minimum Development Obligation. Failure to comply with the
Development Schedule shall constitute a Default under this Agreement and shall entitle Franchisor to terminate this
Agreement, unless the Default results from an event of Force Majeure, in which case, the deadline to Opening a Dog
Haus Restaurant may be extended by Franchisor as provided in Section 2.7.

2.4 Rights Reserved by Franchisor. Except as expressly provided in Section 2.2, Franchisor expressly reserves
all other rights, including the exclusive, unrestricted right, in its discretion, directly and indirectly, through its
employees, Affiliates, representatives, licensees, assigns, agents and others, to (i) develop, own and operate, and to
grant franchises to third parties to develop, open and operate, Dog Haus Restaurants outside the Development Area,
regardless of their proximity to the Development Area; (ii) develop, open and operate, and to grant franchises to
third parties to develop, open and operate any other business, including a beverage and snack or food business, other
than a Competitive Business, under marks and systems different from the Dog Haus Marks and the Dog Haus System
within and outside the Development Areg; (iii) sell or distribute, at retail or wholesale, directly or indirectly, or license
others to sell or distribute, Dog Haus Branded Products and Dog Haus Proprietary Products within and outside the
Development Area, through the Internet, mail order catalogs, direct mail advertising and through other distribution
methods; (iv) market on the Internet and use the Dog Haus Marks on the Internet, including all use of web sites,
domain names, URLSs, directory addresses, email addresses, metatags, linking, advertising, co-branding and other
arrangements, and in all other forms of electronic media; (v) open or operate and to franchise or license others to
open or operate Dog Haus Restaurants at any Non-Traditional Venue within and outside of the Development Area
regardless of their proximity to any Dog Haus Restaurants developed or under development by Area Developer; (vi)
acquire the assets or ownership interests of one or more businesses providing products and services similar to those
provided at Dog Haus Restaurants and to franchise, license or create similar arrangements with respect to these
businesses once acquired, wherever these businesses (or the franchisees or licensees of these businesses) are located
or operating; (vii) be acquired (whether through acquisition of assets, ownership interests or otherwise, regardless
of the form of transaction), by any business providing products and services similar to those provided at Dog Haus
Restaurants, or by another business, even if such business operates, franchises and/or licenses Competitive
Businesses; and (viii) engage in all other activities that this Agreement does not expressly prohibit.

2.5 Closures and Assignments. To protect the Dog Haus System, the Dog Haus Marks, the Dog Haus Trade
Secrets and the goodwill associated with the same, if, during the Term, Area Developer ceases to operate any Dog
Haus Restaurant developed and Opened under this Agreement for any reason, Area Developer must develop a
replacement Dog Haus Restaurant (a “Replacement Restaurant™) to fulfill Area Developer’s obligation to have Open
and in operation the required number of Dog Haus Restaurants at the expiration of each Development Period. Area
Developer may not, however, cease operating any Dog Haus Restaurant or obtain a Replacement Restaurant without
Franchisor’s prior written consent. Area Developer must Open each Replacement Restaurant within twelve (12)
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months after the date of the closing of the Dog Haus Restaurant that it will replace. Dog Haus Restaurants that are
operating that are assigned to Affiliates of Area Developer with Franchisor’s consent, shall count in determining
whether Area Developer has satisfied the Minimum Development Obligation for so long as the applicable Affiliate
continues to comply with the terms of this Agreement.

2.6 Additional Development Rights. If Area Developer satisfies the Minimum Development Obligation before
the Expiration Date and desires to develop, open and operate additional Dog Haus Restaurants in the Development
Area, Area Developer shall have the right to extend the Term of this Agreement for an additional five (5) years on
the terms and conditions set forth in this Section 2.6. If Area Developer desires to extend the Term of this Agreement
for an additional five (5) years, Area Developer shall, no later than one hundred eighty (180) days prior to the
Expiration Date, notify Franchisor in writing (the “Additional Development Notice”) that Area Developer desires
to do so and provide Franchisor with a proposal for the development of additional Dog Haus Restaurants in the
Development Area (the “Additional Development Obligation”), setting forth the number of additional Dog Haus
Restaurants proposed to be opened by Area Developer, the proposed development fees and the proposed opening
dates for each Dog Haus Restaurant during the extended term. Franchisor may, but has no obligation to, grant Area
Developer the Additional Development Rights described in this Section 2.6 in its sole and absolute discretion.

2.6.1 If the Additional Development Obligation proposed by Area Developer is unacceptable to
Franchisor, or if the Parties cannot reach an agreement on an alternative Additional Development Obligation within
the thirty (30) day period after the date of the Additional Development Notice, this Agreement shall expire on the
Expiration Date. Franchisor and Area Developer shall execute Franchisor’s Then-Current Franchise Agreement for
each additional Dog Haus Restaurant to be developed and opened in the Development Area by Area Developer. If
the Additional Development Obligation proposed by Area Developer is acceptable to Franchisor, or if the Parties
reach agreement on an alternative Additional Development Obligation within the thirty (30) day period after the
date of the Additional Development Notice, Franchisor shall deliver to Area Developer its Then-Current form of Dog
Haus Area Development Agreement (the “Additional Area Development Agreement”) setting forth the agreed
upon Additional Development Obligation. Within thirty (30) days after Area Developer’s receipt of the Additional
Area Development Agreement, Area Developer shall execute the Additional Area Development Agreement, and
return it to Franchisor. If Area Developer has so executed and returned the Additional Area Development
Agreement, and has satisfied the conditions precedent set forth in Section 2.6.2, Franchisor shall execute the
Additional Area Development Agreement, and return a fully executed copy to Area Developer.

2.6.2  Franchisor shall execute the Additional Area Development Agreement, if, and only if, (i) Franchisor
elects to grant the Additional Development Rights to Area Developer; (ii) Area Developer has fully performed all of
its obligations under this Agreement and all other agreements between Franchisor and Area Developer and is in
Good Standing on the date of the Additional Development Notice and on the date of Franchisor signs the Additional
Area Development Agreement; (iii) Area Developer has demonstrated Area Developer’s Then-Current financial
ability to timely implement and complete the Additional Development Obligation; (iv) Area Developer continues to
operate no less than the aggregate number of Dog Haus Restaurants in the Development Area as required by the
Minimum Development Obligation; (v) Area Developer has executed the Additional Area Development Agreement
and delivered it to Franchisor together with the development fees and initial development fees payable to Franchisor
for the Additional Development Rights; and (vi) Area Developer executes and delivers to Franchisor a General
Release in a form acceptable to Franchisor.

2.7 Force Majeure. Neither Party will be in default in the performance of its obligations under this Agreement

if such performance is prevented or delayed due to Force Majeure. If Area Developer is unable to meet the Minimum

Development Obligation for any Development Period solely as the result of Force Majeure or any legal disability of

Franchisor to deliver a Disclosure Document pursuant to Section 5.4, which results in the inability of Area Developer

to construct and Open the Dog Haus Restaurants as required by this Agreement, Area Developer shall provide
7
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Franchisor, within ten (10) days after the occurrence of an event that Area Developer believes is an event of Force
Majeure, with notice of the specific nature and extent of the Force Majeure and an explanation as to how the event
has delayed Area Developer's performance under this Agreement. The determination of whether an event of Force
Majeure has occurred shall be made by Franchisor upon Franchisor’s assessment of the event causing the delay. If
Franchisor determines that the Default is the result of an event of Force Majeure, the required date for performance
by Area Developer shall be extended by the number of days equal to the number of days that the Force Majeure
exists. Area Developer shall provide Franchisor with continuing updates and all information requested by Franchisor
regarding Area Developer's progress and diligence in responding to and overcoming the event of Force Majeure.

2.8 No Rights to Use the Dog Haus Marks or Dog Haus System. This Agreement is not a Dog Haus Franchise
Agreement, and does not grant Area Developer any right to use the Dog Haus Marks or the Dog Haus System or to
sell or distribute any Dog Haus Authorized Products. To protect the Dog Haus System, the Dog Haus Marks, the
Dog Haus Trade Secrets and the goodwill associated with the same, Area Developer’s rights to use the Dog Haus
Marks and the Dog Haus System will be granted to Area Developer solely under the terms of a Dog Haus Franchise
Agreement.

3. TERM.

The Initial Term shall commence on the Effective Date and shall expire on the Expiration Date. Except as provided
in Section 2.6, this Agreement is not renewable.

4. PAYMENTS BY AREA DEVELOPER

4.1 Development Fee. On the Effective Date, Area Developer shall pay Franchisor a Development Fee to for the
rights granted to Area Developer under this Agreement by a wire transfer of immediately available funds to a bank
account designated by Franchisor. The Development Fee is fully earned by Franchisor when paid and is
nonrefundable, in whole or in part, under any circumstances.

4.2 Initial Franchise Fees. Area Developer shall pay Franchisor an Initial Franchise Fee for each Dog Haus
Restaurant to be operated under this Agreement. Area Developer shall then sign the Franchise Agreement for the
first Dog Haus Restaurant and pay Franchisor an Initial Franchise Fee, when Area Developer signs this Agreement,
in full on the Effective Date by a wire transfer of immediately available funds to a bank account designated by
Franchisor. The Initial Franchise Fee for each additional Dog Haus Restaurant shall be payable upon execution by
Area Developer of each Franchise Agreement entered into for a Dog Haus Restaurant under this Agreement. The
Initial Franchise Fee for each Dog Haus Restaurant is fully earned by Franchisor when paid and is non-refundable,
in whole or in part, under any circumstances.

5. INITIAL SERVICES AND ONGOING OBLIGATIONS OF FRANCHISOR

5.1 Limited Obligations. Area Developer acknowledges and agrees that Franchisor’s obligations under this
Agreement are limited to identifying the Development Area and that Franchisor has no ongoing obligations for
training or operational support for Area Developer under this Agreement. All initial and continuing obligations of
Franchisor to Area Developer shall be provided by Franchisor under Franchisor’s Then-Current Franchise Agreement
for each Dog Haus Restaurant to be developed and opened in the Development Area by Area Developer.

5.2 Franchised Locations. Area Developer shall, at all times during the Term, exert Area Developer’s best efforts
to diligently identify proposed sites for the Dog Haus Restaurants. When Area Developer identifies a proposed site
for a Dog Haus Restaurant, Area Developer shall submit to Franchisor all demographic and other information
regarding the proposed site and neighboring areas that Franchisor shall require, in the form prescribed by Franchisor,
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and shall request Franchisor to consider and approve the site. If Franchisor accepts a proposed site, Franchisor shall
notify Area Developer of its acceptance of the Franchised Location. Area Developer acknowledges and agrees that it
is Area Developer’s sole responsibility to identify and obtain each Franchised Location for the Dog Haus Restaurants
to be developed under this Agreement. Area Developer further acknowledges and agrees that it is Area Developer’s
sole responsibility to review and approve each Lease or purchase agreement for each Dog Haus Restaurant to be
developed under this Agreement. Each Lease shall comply with the requirements set forth in Sections 5.1 and 5.2 of
Franchisor’s current Franchise Agreement. Following Franchisor’s approval of a Franchised Location, Area
Developer shall execute Franchisor’s Then-Current Franchise Agreement for the Dog Haus Restaurant to be located
at a Franchised Location and return it to Franchisor within thirty (30) days after receipt of the execution copies of the
Then-Current Franchise Agreement together with the applicable Initial Franchise Fee. If Area Developer has executed
and returned the signed Then-Current Franchise Agreement and paid Franchisor the Initial Franchise Fee, Franchisor
shall execute the Franchise Agreement and return one (1) fully executed copy of the Franchise Agreement to Area
Developer.

5.3 Conditions to Franchisor’s Obligations. To protect the Dog Haus System, the Dog Haus Marks, the Dog
Haus Trade Secrets and the goodwill associated with the same, Area Developer acknowledges and agrees that, as a
condition precedent to Area Developer’s right to develop each Dog Haus Restaurant, all of the following conditions
precedent must be satisfied and Franchisor shall execute a Then-Current Franchise Agreement for each Dog Haus
Restaurant if, and only if (i) Area Developer has fully performed all of its obligations under this Agreement and all
other agreements between Franchisor and Area Developer and is in Good Standing on the date of Franchisor’s
execution of a Franchise Agreement; (ii) Area Developer demonstrates Area Developer’s Then-Current financial
ability to implement and complete the construction and Opening of the Dog Haus Restaurant; (iii) Area Developer
has Opened and continues to operate no less than the aggregate number of Dog Haus Restaurants required by the
Minimum Development Obligation in compliance with the Development Schedule; (iv) Area Developer has executed
a Then-Current Franchise Agreement and delivered it to Franchisor; (v) Area Developer executes and delivers a
General Release to Franchisor in a form acceptable to Franchisor; and (vi) Area Developer has paid Franchisor the
Initial Franchise Fee when Area Developer executed the Franchise Agreement and returned it to Franchisor.

6. OBLIGATIONS OF AREA DEVELOPER

To protect the Dog Haus System, the Dog Haus Marks, the Dog Haus Trade Secrets and the goodwill associated with
the same:

6.1 Development and Operation of Dog Haus Restaurants. Area Developer shall, at all times during the Term,
exert Area Developer’s best efforts to faithfully, honestly and diligently develop, own and operate the number of
Dog Haus Restaurants in the Development Area in order to satisfy the Minimum Development Obligation and the
Development Schedule in accordance with the requirements of this Agreement and each Franchise Agreement for
each Dog Haus Restaurant.

6.2 Dog Haus System. Area Developer shall operate the Dog Haus Restaurants in compliance with the terms of
the Franchise Agreements and the Manuals. Area Developer acknowledges and agrees that Area Developer alone
shall exercise day-to-day control over all operations, activities and elements of the Franchised Restaurants, including
over Area Developer’s employees, and that under no circumstance shall Franchisor do so or be deemed to do so.
Area Developer further acknowledges and agrees that the various requirements, restrictions, prohibitions,
specifications and procedures of the Dog Haus System that Area Developer must comply with under the Franchise
Agreements, the Manuals or otherwise, do not directly or indirectly constitute, suggest, infer or imply that Franchisor
controls any aspect or element of the day-to-day operations of the Dog Haus Restaurants, which Area Developer
alone controls, but only constitute standards to which Area Developer must adhere when exercising Area
Developer’s control over the day-to-day operations of the Dog Haus Restaurants consistent with the policies of
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Franchisor. Area Developer shall comply with each Franchise Agreement and shall develop and operate the Dog
Haus Restaurants in conformity with the methods, standards, and specifications that Franchisor may from time to
time prescribe in the Manuals or otherwise. Since every detail of the Dog Haus System is essential in order to develop
and maintain quality operating standards, to increase the demand for the products and services sold by Dog Haus
Restaurants under the Dog Haus System and to protect the Dog Haus Marks and Franchisor’s reputation and
goodwill, Franchisor shall have the right to disapprove, as it believes necessary, any modification of, or addition to,
the Dog Haus System suggested by Area Developer that is reasonably likely to have an adverse material effect on
the Dog Haus System, the Dog Haus Marks or Franchisor’s reputation or goodwill.

7. DOG HAUS MARKS

Franchisor and its Affiliates continue to develop, use and control the use of the Dog Haus Marks in order to identify
for the public the source of services and products marketed under the Dog Haus Marks and the Dog Haus System,
and to represent the Dog Haus System’s high standards of quality, appearance and service. To protect the Dog Haus
System, the Dog Haus Marks, the Dog Haus Trade Secrets and the goodwill associated with the same:

7.1 Ownership and Goodwill of Dog Haus Marks. Area Developer acknowledges that its right to use the Dog
Haus Marks is derived solely from this Agreement and is limited to use in operating as Area Developer pursuant to
and in compliance with this Agreement and as an Dog Haus Area Developer pursuant to the Dog Haus Franchise
Agreements between Area Developer and Franchisor. Any unauthorized use of the Dog Haus Marks by Area
Developer shall constitute a Default under this Agreement and an infringement of Franchisor’s and Franchisor’s
Affiliate’s rights in and to the Dog Haus Marks. Area Developer acknowledges and agrees that as between Franchisor
and Area Developer (i) Franchisor owns the Dog Haus Marks and the Dog Haus System; (ii) Area Developer owns
no goodwill or rights in the Dog Haus Marks or the Dog Haus System except for the license granted by this
Agreement; and (iii) Area Developer’s use of the Dog Haus Marks and any goodwill established by that use shall
inure to the exclusive benefit of Franchisor. Area Developer agrees not to contest, or assist any other person to contest,
the validity of Franchisor’s rights and interest in the Dog Haus Marks or the Dog Haus System either during the
Term or after this Agreement terminates or expires.

7.2 Limitations on Use. Area Developer shall not use any Dog Haus Mark (i) with any prefix, suffix, or other
modifying words, terms, designs, or symbols (other than logos licensed to Area Developer under this Agreement);
(ii) in connection with unauthorized services or products; (iii) as part of any domain name or electronic address
maintained on the Internet, the World Wide Web, or any other similar proprietary or common carrier electronic
delivery system; or (iv) in any other manner not expressly authorized in writing by Franchisor. Area Developer shall
give all notices of trademark and service mark registration as Franchisor specifies and shall use and obtain all
fictitious or assumed name registrations required by Franchisor or under applicable law. Area Developer further
agrees that no service mark other than “Dog Haus” or other Dog Haus Marks specified by Franchisor shall be used
in marketing, promoting, or operating the Dog Haus Restaurants.

7.3 Modifications. Franchisor reserves the right to (i) modify or discontinue licensing any of the Dog Haus
Marks; (ii) add new names, marks, designs, logos or commercial symbols to the Dog Haus Marks and require that
Area Developer use them; and (iii) require that Area Developer introduce or observe new practices as part of the Dog
Haus System in operating the Dog Haus Restaurants. Area Developer acknowledges and agrees that the term Dog
Haus Marks means the specific names, marks, designs, logos or commercial symbols licensed by Franchisor at any
given point in time, subject to Franchisor’s right to impose changes. Area Developer shall comply, at Area
Developer’s sole expense, with Franchisor’s directions regarding changes in the Dog Haus Marks and Dog Haus
System within a reasonable time after written notice from Franchisor. Franchisor shall have no liability to Area
Developer for any cost, expense, loss or damage that Area Developer incurs in complying with Franchisor’s
directions and conforming to required changes.
10
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7.4 Defense of Dog Haus Marks and Dog Haus System. Franchisor shall have the sole right to handle disputes
with Area Developers and third parties concerning Franchisor’s or Franchisor’s Affiliates’ ownership of, rights in, or
Area Developer’s use of, the Dog Haus Marks or the Dog Haus System. Area Developer shall immediately notify
Franchisor in writing if Area Developer receives notice, or is informed, of any: (i) improper use of any of the Dog
Haus Marks or elements of the Dog Haus System, including misuse by Area Developers; (ii) use by any third party
of any mark, design, logo or commercial symbol which, in Area Developer’s judgment, may be confusingly similar
to any of the Dog Haus Marks; (iii) use by any third party of any business practice which, in Area Developer’s
judgment, unfairly simulates the Dog Haus System in a manner likely to confuse or deceive the public; or (iv) claim,
challenge, suit or demand asserted against Area Developer based upon Area Developer’s use of the Dog Haus Marks
or the Dog Haus System. Franchisor and Franchisor’s Affiliate shall have sole discretion to take all action as it/they
deem appropriate, including, without limitation, to take no action, and the sole right to control any legal proceeding
or negotiation arising out of any infringement, challenge or claim or otherwise relating to the Dog Haus Marks or
the Dog Haus System. Area Developer shall not settle or compromise any claim, suit or demand asserted against it
and agrees to be bound by Franchisor’s decisions in handling disputes regarding the Dog Haus Marks and the Dog
Haus System. Area Developer shall cooperate fully with Franchisor and execute all documents and perform all
actions as may, in Franchisor’s judgment, be necessary, appropriate or advisable in the defense of all claims, suits or
demands and to protect and maintain Franchisor’s rights in the Dog Haus Marks and the Dog Haus System. Unless
it is established that a third party claim asserted against Area Developer is based directly upon Area Developer’s
misuse of the Dog Haus Marks or the Dog Haus System, Franchisor agrees to defend Area Developer against the
third party claim and indemnify Area Developer for any losses resulting therefore, provided Area Developer has
notified Franchisor as soon as practical after learning of the claim and fully cooperates in the defense of the action.
Because Franchisor will defend the third party claim, Area Developer is not entitled to be reimbursed for legal or
other professional fees or costs paid to independent legal counsel or others in connection with the matter. Area
Developer has no right, independent of Franchisor, to make any demand against any such user or challenger or to
prosecute any claim of any kind or nature whatsoever relating to the Dog Haus Marks.

7.5 Internet. Area Developer shall not develop, create, generate, own, license, lease or use in any manner any
computer medium or electronic medium (including, without limitation, any Internet home page, e-mail address, web
site, domain name, bulletin board, newsgroup or other Internet-related medium or activity, including all social
media) which in any way uses or displays, in whole or part, the Dog Haus Marks, or any of them, or any words,
symbols or terms confusingly similar thereto without Franchisor’s prior written consent, and then only in the manner
and in accordance with the procedures, policies, standards and specifications that Franchisor may establish from
time to time. Area Developer shall not separately register any domain name or any portion of any domain name
containing the Dog Haus Marks or participate or market on any web site or other form of electronic media (including,
without limitation, through the use of social technology, social media, social networking platforms or other forms of
electronic media not yet developed) using the Dog Haus Marks without Franchisor’s prior written consent. Area
Developer’s general conduct on the Internet and in the use of other forms of electronic media is subject to the terms
and conditions of this Agreement and all other rules, requirements or policies that Franchisor may identify from time
to time. Franchisor may, at any time after Area Developer commences use of any approved electronic media, prohibit
further use, effective upon receipt of written notice by Area Developer.

8. CONFIDENTIAL INFORMATION

8.1 Dog Haus Confidential Information. Area Developer acknowledges and agrees that the Dog Haus System

is comprised of confidential information that has been developed by Franchisor and its affiliates by the investment

of time, skill, effort and money and is widely recognized by the public, is of substantial value, and is proprietary,

confidential and constitutes Dog Haus Trade Secrets, and includes, without limitation, tangible and intangible

information (whether or not in electronic form) relating to Franchisor’s business operations, products and services,
11
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recipes, sources of materials and equipment, client management and other software, data, other content,
formulations, patterns, compilations, programs, devices and processes, business relationships, contact information
for industry professionals, designs, developmental or experimental work and services, improvements, discoveries,
plans for research, potential new or supplemental products and services, websites, advertisements or ancillary
products and services, marketing and selling methods and/or plans, business plans, budgets and unpublished
financial statements, licenses, prices and costs, vendors, collaborators, current customer and prospective customer
names and addresses, information regarding credit extensions to customers, customer service purchasing histories ,
prices charged to customers, customer lists and other customer data, information regarding the skills and
compensation of employees of Franchisor and contractors of Franchisor, designs, drawings, specifications, source
code, object code, documentation, diagrams, flowcharts, research, development, marketing techniques and materials,
trademarks, trade secrets, sales/license techniques, inventions, copyrightable material, trademarkable material,
databases, relationships between Franchisor and other companies, persons or entities, knowledge or know-how
concerning the methods of operation of the Dog Haus Restaurant which may be communicated to Area Developer,
or of which Area Developer may be apprised under the terms of this Agreement, and any other information or
material considered proprietary by Franchisor whether or not designated as confidential information by Franchisor,
that is not generally known by the public, or which derives independent economic value (actual or potential) from
not being generally known to the public or persons unaffiliated with Franchisor or its affiliates and which is the
subject of efforts by Franchisor that are reasonable under the circumstances to maintain its secrecy, and any other
information in oral, written, graphic or electronic form which, given the circumstances surrounding its disclosure,
would be considered confidential (collectively, the “Dog Haus Confidential Information”). Dog Haus Confidential
Information does not include any information that was in the lawful and unrestricted possession of Area Developer
prior to its disclosure by Franchisor; is or becomes generally available to the public by acts other than those of Area
Developer after receiving it; has been received lawfully and in good faith by Area Developer from a third party who
did not derive it from Franchisor or Area Developer; or is shown by acceptable evidence to have been independently
developed by Area Developer.

8.2 Value. Area Developer acknowledges and agrees the Dog Haus Confidential Information is not generally
known by the public or parties other than Franchisor, its affiliates, its franchisees and Area Developer; derives
independent economic value (actual or potential) from not being generally known to the public or persons
unaffiliated with Franchisor, its franchisees or Area Developer; and is the subject of efforts by Franchisor that are
reasonable under the circumstances to maintain the secrecy of the Dog Haus Confidential Information, including,
without limitation (i) not revealing the Dog Haus Confidential Information to unauthorized parties; (ii) requiring its
franchisees to acknowledge and agree in writing that the Dog Haus Confidential Information is confidential; (iii)
requiring its franchisees to agree in writing to maintain the confidentiality of the Dog Haus Confidential Information;
(iv) monitoring electronic access to the Dog Haus Confidential Information by the use of passwords and other
restrictions so that electronic access to the Dog Haus Confidential Information is limited to authorized parties; and
(v) requiring its franchisees to return all Dog Haus Confidential Information to Franchisor upon the expiration or
termination of their Franchise Agreements.

8.3 Maintain Confidentiality. To protect the Dog Haus System, the Dog Haus Marks, the Dog Haus Trade
Secrets and the goodwill associated with the same, Area Developer shall not, during the term of this Agreement or
thereafter, communicate, divulge, or use for the benefit of anyone else, any information that Franchisor considers its
trade secrets and/or Dog Haus Confidential Information. Area Developer shall divulge such Dog Haus Confidential
Information only to its supervisorial or managerial personnel who must have access to it in order to perform their
employment responsibilities.

8.4 Irreparable Injury from Disclosure of Dog Haus Confidential Information. Area Developer acknowledges
that failure to comply with the requirements of this Article 8 will result in irreparable injury to Franchisor for which
no adequate remedy at law may be available, and Area Developer consents to the issuance of, and agrees to pay all
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court costs and reasonable attorneys' fees incurred by Franchisor in obtaining, without the posting of any bond, an
ex parte or other order for injunctive or other legal or equitable relief with respect to the requirements of this Article
8.

8.5 Confidentiality Covenants from Individuals Associated with Area Developer. Area Developer shall
require any supervisorial or managerial personnel who may have access to any Dog Haus Confidential Information
of Franchisor to execute covenants that they will maintain the confidentiality of the Dog Haus Confidential
Information they receive in connection with their association with Area Developer. Such covenants shall be in a form
satisfactory to Franchisor, including, without limitation, specific identification of Franchisor as a third-party
beneficiary of such covenants with the independent right to enforce them.

9. TRANSFER OF INTEREST

9.1 Transfer by Franchisor.

9.1.1 Franchisor shall have the right to transfer or assign all or any part of its rights or obligations under
this Agreement to any person or legal Entity without the consent or approval of Area Developer. With respect to any
assignment which results in the subsequent performance by the assignee of all of Franchisor's obligations under this
Agreement, the assignee shall expressly assume and agree to perform such obligations, and shall become solely
responsible for all obligations of Franchisor under this Agreement from the date of assignment. Franchisor and or its
Affiliates may sell their assets, the Dog Haus Marks, or the Dog Haus System, may sell securities in a public offering
or in a private placement, may merge, acquire other corporations, or be acquired by another corporation, and may
undertake a refinancing, recapitalization, leveraged buy-out, or other economic or financial restructuring
(collectively, a “Capital Event”), all without the consent or approval of Area Developer.

9.1.2  Upon the occurrence of a Capital Event, Franchisor shall have the right (the “Take-Along Right”) to
compel Area Developer to sell and, in such event, Area Developer shall sell the assets of any or all of the Dog Haus
Restaurants, regardless of whether such Dog Haus Restaurants are under construction or are Open and operating
(collectively the “Take-Along Assets”) at the same value attributable to Dog Haus Restaurants owned and operated
by Franchisor or its Affiliates at the closing of a Capital Event. Franchisor shall exercise this Take-Along Right to
compel the sale of the Take-Along Assets by Area Developer by providing Area Developer with written notice (the
“Take-Along Notice”) setting forth the time and place of the closing of the Capital Event, which time and place shall
not be less than thirty (30) days after the date of the Take-Along Notice, and the expected price and form of
consideration to be paid for the Take-Along Assets at the closing.

9.2 Assignment by Area Developer. Area Developer acknowledges and agrees that the rights granted to Area
Developer under this Agreement are personal and are granted in reliance upon, among other considerations, the
individual or collective character, skill, aptitude, attitude, experience, business ability and financial condition and
capacity of Area Developer and, if Area Developer is an Entity, that of the Owners. Accordingly, to protect the Dog
Haus System, the Dog Haus Marks, the Dog Haus Trade Secrets and the goodwill associated with the same, Area
Developer shall not offer, sell, or negotiate the sale of its rights under this Agreement to any third party, either in
Area Developer’s own name or in the name and/or on behalf of Franchisor, except as otherwise provided in this
Agreement. Area Developer acknowledges and agrees that Area Developer has no right, by operation of law or
otherwise, to sell, assign, transfer, pledge, donate, encumber or otherwise deal with, directly or indirectly, (i) any
interest in this Agreement; or (ii) the right to use the Dog Haus System or the Dog Haus Marks granted pursuant to
this Agreement (an “Assignment”) without Franchisor’s prior written consent. Franchisor shall not unreasonably
withhold its consent to an Assignment if, in Franchisor’s judgment, Area Developer satisfies the conditions to the
Assignment identified in this Agreement.

\\PROLAW1\Shares\Documents\CD\18500-17\2504811.docx
2021 DOG HAUS WORLDWIDE FDD
AREA DEVELOPMENT AGREEMENT



9.2.1  Unless the Parties otherwise agree in writing, Area Developer shall not make any Assignment of this
Agreement except in conjunction with a concurrent Assignment to the same approved assignee of all Dog Haus
Restaurants then owned and operated by Area Developer in the Development Area. As a condition to Franchisor’s
consent to such an Assignment, the assignee must execute Franchisor’s Then-Current form of Franchise Agreement
for each Dog Haus Restaurant sold to the assignee. Further, without Franchisor’s prior written consent, which may
be withheld by Franchisor in its discretion (i) Area Developer shall not offer for sale or transfer at public or private
auction any of the rights of Area Developer under this Agreement; and (ii) Area Developer shall not, directly or
indirectly, pledge, encumber, hypothecate or otherwise grant any third party a security interest in this Agreement in
any manner whatsoever. To the extent that the foregoing prohibition may be ineffective under Applicable Law, Area
Developer shall provide not less than ten (10) days’ prior written notice (which notice shall contain the name and
address of the secured party and the terms of such pledge, encumbrance, hypothecation or security interest) of any
pledge, encumbrance, hypothecation or security interest in this Agreement.

9.2.2 For purposes of this Agreement, each of the following events is an Assignment subject to the
conditions to transfer identified in this Agreement: (i) the death or incapacity of any Owner; (ii) the offer or sale of
securities of Area Developer pursuant to a transaction subject to registration under applicable securities laws or by
private placement pursuant to a written offering memorandum; (iii) the sale, assignment, transfer, conveyance, gift,
pledge, mortgage, or other encumbrance of more than twenty percent (20%) in the aggregate, whether in one or more
transactions, of the equity or voting power of Area Developer, by operation of law or otherwise or any other events
or transactions which, directly or indirectly, effectively changes control of Area Developer; (iv) the issuance of any
securities by Area Developer which itself or in combination with any other transactions results in the Owners, as
constituted on the Execution Date, owning less than forty percent (40%) of the outstanding Equity or voting power
of Area Developer; and (v) any merger, stock redemption, consolidation, reorganization, recapitalization or other
transfer of control of the Area Developer, however effected. Area Developer shall promptly provide Franchisor with
written notice (stating such information as Franchisor may from time to time require) of each and every transfer,
assignment and encumbrance by any Area Developer Owner of any direct or indirect Equity or voting rights in Area
Developer, notwithstanding that the same may not constitute an “Assignment” as defined under this Article 9.

9.2.3  Neither Franchisor’s right of first refusal nor the other conditions of Assignment shall apply to a
transfer by Area Developer of all of Area Developer’s rights under this Agreement to a newly-formed corporation,
limited liability company or other business Entity provided all of the Equity or voting interests of the new business
Entity are owned by the same Owners (a “Qualified Assignment”). Any attempted or purported Assignment which
fails to comply with the requirements of this Article 9 shall be null and void and shall constitute a Default under this
Agreement.

9.3. Right of First Refusal. Except with respect to a “Qualified Assignment”, if Area Developer or an Owner
receive a bona fide written offer (“Third Party Offer”) from a third party (the “Proposed Buyer”) to purchase or
otherwise acquire any interest in Area Developer which will result in an Assignment within the meaning of this
Agreement, Area Developer or the Proposed Buyer, shall, within five (5) days after receiving the Third Party Offer
and before accepting it, apply to Franchisor in writing for Franchisor’s consent to the proposed Assignment. To
constitute a bona fide written offer, the Third Party Offer must also apply to all of the Dog Haus Restaurants then
owned and operated by Area Developer in the Development Area.

9.3.1  Area Developer, or the Proposed Buyer, shall attach to its application for consent to complete the
transfer a copy of the Third Party Offer together with (i) information relating to the proposed transferee’s experience
and qualifications; (ii) a copy of the proposed transferee’s current financial statement; and (iii) any other information
material to the Third Party Offer, proposed transferee and proposed assignment or that Franchisor requests.
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9.3.2  Franchisor or its nominee shall have the right, exercisable by written notice (“Purchase Notice”)
given to Area Developer or the Proposed Buyer, within thirty (30) days following receipt of the Third Party Offer, all
supporting information, and the application for consent, to notify Area Developer or the Proposed Buyer that it will
purchase or acquire the rights, assets, equity or interests proposed to be assigned on the same terms and conditions
set forth in the Third Party Offer, except that Franchisor may (i) substitute cash for any form of payment proposed
in the offer discounted to present value based upon the rate of interest stated in the Third Party Offer; and (ii) deduct
from the purchase price the amount of all amounts then due and owing from Area Developer to Franchisor under
this Agreement or otherwise.

9.3.3 If Franchisor or its nominee elects to purchase or acquire the rights, assets, equity or interests
proposed to be assigned to the Proposed Buyer, the closing shall take no later than sixty (60) days following the date
that the Purchase Notice was issued by Franchisor.

9.3.4  If Franchisor does not elect to purchase or acquire the rights, assets, equity or interests proposed to
be assigned to the Proposed Buyer, the closing of the sale to the Proposed Buyer shall take no later than ninety (90)
days following the date that the Third Party Offer was received by Area Developer. If there is any material change
in the terms of the Third Party Offer before the closing of the sale, Franchisor shall have a right of first refusal to
accept the new terms subject to the conditions stated in this Section 9.3.

9.4 Conditions of Assignment to Third Party. As a condition to obtaining Franchisor’s consent to an
Assignment, all of the following conditions must be satisfied:

9.41 The Proposed Buyer must submit a completed franchise application to Franchisor and meet
Franchisor’s Then-Current qualifications for new Dog Haus Area Developers, including qualifications pertaining to
financial condition, credit rating, experience, moral character and reputation.

9.4.2  Area Developer must be in Good Standing on the date consent is requested and until the date of
closing of the Assignment.

9.4.3  The sales price of the interest to be conveyed must not be so high, or the terms of the sale so onerous,
that, in the judgment of Franchisor, the Proposed Buyer will be unlikely to meet the Proposed Buyer’s financial and
other obligations to Franchisor, third party suppliers and creditors following the closing. Franchisor shall have no
liability to either Area Developer or the Proposed Buyer if Franchisor approves the Assignment and the Proposed
Buyer thereafter experiences financial difficulties.

9.4.4  The Proposed Buyer must sign Franchisor’s Then-Current form of Area Development Agreement,
the terms of which may differ materially from any and all of the terms contained in this Agreement, and which shall
supersede this Agreement in all respects. In exchange for signing the Then-Current Area Development Agreement,
the Proposed Buyer shall receive the rights provided for in this Agreement, as modified by the terms of the Then-
Current form of Area Development Agreement. If Franchisor is not offering new area development franchises, is in
the process of revising, amending or renewing Franchisor’s form of Area Development Agreement or Disclosure
Document or is not lawfully able to offer Franchisor’s Then-Current form of Area Development Agreement at the
time of an Assignment, Franchisor may offer to amend this Agreement, upon terms and conditions that will be
established by Franchisor and the Proposed Buyer at that time, or may offer to amend the term of this Agreement on
substantially the terms and conditions set forth in this Agreement on a month-to-month basis for as long as
Franchisor deems necessary or appropriate so that Franchisor may subsequently offer and utilize a Then-Current
form of Area Development Agreement.
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9.45 Area Developer will remain subject to all obligations stated in this Agreement that expressly, or by
implication due to their nature, survive the transfer, termination or expiration of this Agreement, including, without
limitation, the provisions prohibiting competition, non-interference and non-disclosure of Dog Haus Confidential
Information.

9.46  Area Developer and the Proposed Buyer shall execute a General Release in a form acceptable to
Franchisor.

9.47  Area Developer shall pay Franchisor the Transfer Fee to apply against Franchisor’s administrative
and other costs to process the Assignment.

9.4.8 Area Developer must simultaneously transfer its rights all contracts for which continuation is
necessary for operation of the Dog Haus Restaurants to the Proposed Buyer and satisfy any separate conditions to
obtain any third party consents required for the transfer of Area Developer’s rights to the Proposed Buyer. The
Proposed Buyer must execute all other documents and agreements required by Franchisor to consummate the
Assignment. All required third party consents to the Assignment must be obtained. If the Proposed Buyer is a
corporation, limited liability company or other business Entity, each person who at the time of the Assignment, or
later, owns or acquires, either legally or beneficially, twenty percent (20%) or more of the equity or voting interests
of the Proposed Buyer must execute a Guarantee in a form acceptable to Franchisor.

9.49  AreaDeveloper’s right to receive the sales proceeds from the Proposed Buyer in consideration of the
Assignment shall be subordinate to the obligations of the Proposed Buyer owed to Franchisor and its Affiliates under,
or pursuant to, this Agreement or any other agreement. All contracts by and between Area Developer and the
Proposed Buyer shall expressly include a subordination provision permitting payment of the sales proceeds to Area
Developer only after any outstanding obligations owed to Franchisor and its Affiliates are fully satisfied.

9.4.10 Except when the transferee is an existing Area Developer or franchisee of Franchisor, the Proposed
Buyer, and a supervisorial or managerial employee of the Proposed Buyer who will have general management and
supervisory responsibilities for the Dog Haus Restaurants who is acceptable to Franchisor, must complete to
Franchisor’s sole satisfaction Franchisor’s Initial Training Program prior to the effective date of the Assignment.

9.4.11 The Proposed Buyer must conform the Dog Haus Restaurants with Franchisor’s Then-Current
appearance and design standards and equipment specifications applicable to new Dog Haus Restaurants.

9.4.12 Area Developer must sign a guarantee personally guaranteeing the Proposed Buyer’s obligations
under the new Area Development Agreement in favor of Franchisor.

9.5 Death or Incapacity. In the event of the death or incapacity of an Owner, the spouse, heirs or personal
representative of the deceased or incapacitated person, or the remaining shareholders, members, partners or owners
(the “Successor”) shall have one hundred eighty (180) days from the date of death or incapacity in which to (i)
purchase the interest of the deceased or incapacitated person; or (ii) complete an Assignment of the interest of the
deceased or incapacitated person to a qualified, approved third party, subject to the provisions of this Article 9. If a
Successor has not purchased the interest of the deceased or incapacitated person or completed an Assignment of the
interest of the deceased or incapacitated person to a qualified, approved third party within one hundred eighty (180)
days from the date of death or incapacity, Franchisor may terminate this Agreement.

9.6 Restriction on Publicly Traded and Private Securities. Securities, partnership or other ownership interests
in Area Developer may not be offered to the public under the Securities Act of 1933, as amended, nor may they be
registered under the Securities Exchange Act of 1934, as amended, or any comparable federal, state or foreign law,
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rule or regulation. Such interests may be offered by private offering or otherwise only with the prior written consent
of Franchisor, which consent shall not be unreasonably withheld. All materials required for any private offering by
federal or state law shall be submitted to Franchisor for a limited review as discussed below prior to being filed with
any governmental agency; and any materials to be used in any exempt offering shall be submitted to Franchisor for
such review prior to their use. No offering by Area Developer shall imply that Franchisor is participating in an
underwriting, issuance or offering of securities of Area Developer or Franchisor, and Franchisor’s review of any
offering materials shall be limited solely to the subject of the relationship between Area Developer and Franchisor,
and its Affiliates. Franchisor may, at its option, require Area Developer’s offering materials to contain a written
statement prescribed by Franchisor concerning the limitations described in the preceding sentence. Area Developer,
its Owners and other participants in the offering must fully agree in writing to defend and indemnify Franchisor, its
Affiliates, their respective partners and the officers, directors, manager(s) (if a limited liability company),
shareholders, members, partners, agents, representatives, independent contractors, servants and employees of each
of them, from and against any and all losses, costs and liability in connection with the offering and shall execute any
documentation required by Franchisor to further evidence this indemnity. For each proposed offering, Area
Developer shall pay to Franchisor a non-refundable fee of $10,000, which shall be in addition to any Transfer Fee
under any Franchise Agreement and/or Development Agreement or such greater amount as is necessary to reimburse
Franchisor for its reasonable costs and expenses associated with reviewing the proposed offering, including without
limitation, legal and accounting fees. Area Developer shall give Franchisor written notice at least thirty (30) days
prior to the date of commencement of any offering or other transaction covered by this Article 9.

10. TRANSFER BY AREA DEVELOPER IN BANKRUPTCY

If, for any reason, this Agreement is not terminated pursuant to Section 11.1 and this Agreement is assumed, or
Assignment of the same to any person or Entity who has made a bona fide offer to accept an Assignment of this
Agreement is contemplated, pursuant to the United States Bankruptcy Code, then notice of the proposed Assignment
or assumption, setting forth (a) the name and address of the proposed assignee, and (b) all of the terms and conditions
of the proposed Assignment and assumption, shall be given to Franchisor within twenty (20) days after receipt of the
proposed assignee's offer to accept Assignment of this Agreement, and, in any event, within ten (10) days prior to
the date application is made to a court of competent jurisdiction for authority and approval to enter into the
Assignment and assumption, and Franchisor shall thereupon have the prior right and option, to be exercised by
notice given at any time prior to the effective date of the proposed Assignment and assumption, to accept an
Assignment of this Agreement to Franchisor itself upon the same terms and conditions and for the same
consideration, if any, as in the bona fide offer made by the proposed assignee, less any brokerage commissions which
may be payable by Area Developer out of the consideration to be paid by the assignee for the Assignment of this
Agreement.

11. DEFAULT AND TERMINATION

111 Termination On Area Developer's Bankruptcy or Insolvency. Area Developer shall be deemed to be in
Default under this Agreement, and all rights granted to Area Developer of this Agreement shall automatically
terminate without notice to Area Developer, (i) if Area Developer or its Principal Owner becomes insolvent or makes
a general assignment for the benefit of creditors; (ii) if a petition in bankruptcy is filed under the United States
Bankruptcy Act by Area Developer or its Principal Owner or such a petition is filed against and not opposed by Area
Developer or its Principal Owner; (iii) if Area Developer or its Principal Owner is adjudicated as bankrupt or
insolvent; (iv) if a bill in equity or other proceeding for the appointment of a receiver of Area Developer or its
Principal Owner or other custodian for any Dog Haus Restaurant is filed and consented to by Area Developer or its
Principal Owner; (v) if a receiver or other custodian (permanent or temporary) of Area Developer's assets or property,
or any part thereof, is appointed by any court of competent jurisdiction; (vi) if proceedings for a composition with
creditors under any Applicable Law is instituted by or against Area Developer or its Principal Owner; (vii) if a final

\\PROLAW1\Shares\Documents\CD\18500-17\2504811.docx
2021 DOG HAUS WORLDWIDE FDD
AREA DEVELOPMENT AGREEMENT



judgment in excess of $100,000 against any Dog Haus Restaurants remains unsatisfied or of record for thirty (30)
days or longer (unless a supersedeas bond is filed); (viii) if Area Developer or its Principal Owner admits Area
Developer or its Principal Owner is unable to generally pay Area Developer’s or its Principal Owner’s debts as they
become due; (ix) if execution is levied against any Dog Haus Restaurant or property; (x) if suit to foreclose any lien
or mortgage against any Dog Haus Restaurant or the equipment of any Dog Haus Restaurant is instituted against
Area Developer or its Principal Owner and not dismissed within thirty (30) days; or (xi) if any Dog Haus Restaurant
shall be sold after levy thereupon by any sheriff, marshal, or constable.

11.2  Termination With Notice and Without Opportunity to Cure. Area Developer shall be in Default under this
Agreement, and Franchisor may, at its option, terminate this Agreement and all rights granted under this Agreement,
without affording Area Developer any opportunity to cure the Default, effective immediately upon receipt of notice
by Area Developer (i) if Area Developer or an Owner is convicted of a felony, a crime involving moral turpitude, or
any other crime or offense that Franchisor believes is reasonably likely to have an adverse effect on the Dog Haus
System, the Dog Haus Marks, the goodwill associated therewith, or Franchisor's interest therein; (ii) if Area
Developer fails to comply with the Development Schedule; (iii) if any of the Franchise Agreements or any other
agreement between Area Developer and Franchisor or its Affiliates are terminated due to a Default by Area
Developer; (iv) if any purported assignment or transfer of any direct or indirect interest in this Agreement, in the
Dog Haus Restaurants, or in all or substantially all of Area Developer's assets is made to any third party by Area
Developer or an Owner without Franchisor's prior written consent; (v) if any transfer of the equity ownership
interests of Area Developer or an Owner is made to any third party without Franchisor's prior written consent; (vi)
if Area Developer or an Owner discloses or divulges the contents of Franchisor’s Manuals, Dog Haus Trade Secrets
or other Dog Haus Confidential Information provided to Area Developer by Franchisor; (vii) if an approved
Assignment, as required by Section 9.5, is not effected within the time provided following death or incapacity of an
Owner; (viii) if Area Developer or an Owner fails to comply with the covenants in Article 13 or fails to obtain
execution of and deliver the covenants required under Section 13.7; (ix) if Area Developer or an Owner has made
any material misrepresentations in connection with their application to Franchisor for the development rights
granted by this Agreement; (x) if Area Developer or an Owner, after curing a Default pursuant to Section 11.3,
commits the same, similar, or different Default, whether or not cured after notice; (xi) if any Owner fails or refuses
to deliver to Franchisor, within ten (10) days after Franchisor’s written request, a Guarantee in substantially the form
attached to this Agreement as Exhibit C and current financial statements as may from time to time be requested by
Franchisor; (xii) if Area Developer, an Owner or an Affiliate fails to comply with any or all of the terms of this
Agreement, or any other agreement between Franchisor, or its Affiliates, and Area Developer or an Owner beyond
the applicable cure period; or (xiii) upon a Default of Area Developer’s obligations under this Agreement or any
other agreement between Area Developer and Franchisor, which by its nature is not capable of being cured by Area
Developer.

11.3  Termination With Notice and Opportunity to Cure. Except as provided in Section 11.1 and Section 11.2,
Area Developer shall have thirty (30) days after its receipt of written notice from Franchisor within which to remedy
any Default under this Agreement and to provide evidence thereof to Franchisor. If any such Default is not cured
within the specified time, or such longer period as Applicable Law may require, this Agreement shall terminate
without further notice to Area Developer effective immediately upon expiration of the thirty (30) day period or such
longer period as Applicable Law may require. Area Developer shall be in Default pursuant to this Section 11.3 for
failure to substantially comply with any of the requirements imposed by this Agreement, as it may from time to time
reasonably be modified or supplemented by the Manuals, or for failure to carry out the terms of this Agreement in
good faith.

11.4  Options At Termination. Upon any Default under Sections 11.2 or 11.3, Franchisor may immediately take
any one or more of the following actions, by written notice to Area Developer: (i) terminate this Agreement and all
rights granted to Area Developer under this Agreement; (ii) accelerate or decelerate the Development Schedule; (iii)
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reduce the Minimum Development Obligation; (iv) eliminate or diminish Area Developer's rights with respect to the
Development Area or the size of the Development Area; or (v) increase the fees to be paid by Area Developer to
Franchisor.

115  Cross-Default. Any Default by Area Developer under the terms and conditions of this Agreement, any
Franchise Agreement, or any other agreement between Franchisor, or its Affiliates, and Area Developer, shall be
deemed to be a Default of each and every other such agreement. In the event of the termination of this Agreement
for any cause, or the termination of any other agreement between Franchisor, or its Affiliates, and Area Developer,
Franchisor may, at its option, terminate any or all of such other agreements.

12. OBLIGATIONS UPON TERMINATION OR EXPIRATION

Upon termination or expiration of this Agreement, all rights granted under this Agreement to Area Developer shall
forthwith terminate, and the following provisions shall apply:

12.1 No Right to Open Additional Restaurants. To protect the Dog Haus System, the Dog Haus Marks, the Dog
Haus Trade Secrets and the goodwill associated with the same, upon termination or expiration of this Agreement: (i)
Area Developer shall have no further right to develop any Dog Haus Restaurants; (ii) Area Developer shall have no
further rights or obligations under this Agreement or the Dog Haus Franchise Agreements that were terminated; (iii)
Area Developer shall have the right to continue to own and operate all Dog Haus Restaurants Opened by Area
Developer prior to the termination date under Franchise Agreements with Franchisor that remain in full force and
effect on the termination date; and (iv) Franchisor may thereafter develop, open and operate, and grant franchises to
third parties to develop, open and operate Dog Haus Restaurants at any location within or outside of the
Development Area, without restriction.

12.2 Payment of Monies Due. Upon expiration or termination of this Agreement, Area Developer shall promptly
pay all sums owing to Franchisor and its Affiliates. If this Agreement is terminated because of a Default by Area
Developer, such sums also shall include all damages, costs, and expenses, including attorneys' fees, incurred by
Franchisor as a result of the Default. Franchisor shall have the right to set off any amounts which Franchisor deems
are payable to Franchisor by Area Developer.

12.3 Return of Materials and Information. Upon termination or expiration of this Agreement, Area Developer
shall immediately deliver to Franchisor the Manuals and all other records, files, and any instructions containing Dog
Haus Confidential Information which are in Area Developer's possession and all copies thereof (all of which are
acknowledged to be the property of Franchisor).

13. COVENANTS

13.1 No Prior Experience, Information or Knowledge. Area Developer specifically acknowledges and agrees that
prior to becoming an area developer of Franchisor, Area Developer had no experience, information or knowledge
whatsoever about restaurants that offer any combination of freshly prepared, cooked to order, high quality gourmet
hot dogs, sausages, hamburgers, chicken or plant-based food products or a Dog Haus Restaurant and that Area
Developer’s knowledge of the Dog Haus Confidential Information was obtained solely from Franchisor, following
Area Developer’s training by Franchisor and Area Developer’s subsequent operation of the Dog Haus Restaurant
under the Franchise Agreement. Area Developer specifically acknowledges that, pursuant to this Agreement, Area
Developer will receive valuable specialized training and Dog Haus Confidential Information, including, without
limitation, Dog Haus Confidential Information regarding the operational, sales, promotional, and marketing
methods and techniques of Franchisor and the Dog Haus System, which are unique and proprietary to Franchisor,
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derive independent economic value from not being generally known to the public and are the subject of Franchisor’s
efforts and that are reasonable under the circumstances to maintain their secrecy.

13.2 Non-Competition During Term of Agreement. Area Developer and each Owner covenants that during the
Term, except as otherwise approved in writing by Franchisor, Area Developer and each Owner shall not, either
directly or indirectly, for itself, or through, on behalf of, or in conjunction with any person, or legal Entity (i) divert
or attempt to divert any present or prospective Dog Haus customer to any Competitive Business, by direct or indirect
inducement or otherwise, or do or perform, directly or indirectly, any other act injurious or prejudicial to the goodwill
associated with the Dog Haus Marks and the Dog Haus System; or (ii) own (either beneficially or of record), engage
in or render services to, whether as an investor, partner, lender, director, officer, manager, employee, consultant,
representative or agent, any Competitive Business, provided, however, the restrictions stated in this Section 13.2 shall
not apply to any Owner after two (2) years from the date the Owner ceases to be an officer, director, shareholder,
member, manager, trustee, owner, general partner, employee or otherwise associated in any capacity with Area
Developer.

13.3 Non-Competition After Expiration or Termination of Agreement. Except as Franchisor otherwise approves
in writing, commencing upon the date of: (i) an Assignment permitted under Article 9; (ii) the Expiration Date of this
Agreement; (iii) the termination of this Agreement (regardless of the cause for termination); or (iv) a final court order
(after all appeals have been taken) with respect to any of the foregoing events or with respect to enforcement of this
Section 13.3, and continuing for an uninterrupted period of two (2) years thereafter, Area Developer and each Owner
shall not, own (either beneficially or of record), engage in or render services to, whether as an investor, partner,
lender, director, officer, manager, employee, consultant, representative or agent, any Competitive Business located
at a location designated as a “Franchised Location” in a Franchise Agreement between Franchisor, as franchisor, and
Area Developer, or an Affiliate or Owner of Area Developer, as franchisee, except in accordance with the terms of an
effective Franchise Agreement between Franchisor, as franchisor, and Area Developer, or an Affiliate or Owner of
Area Developer, as franchisee, or any location within a two (2) mile radius of any Dog Haus Restaurant or a
Franchised Location as defined above; provided, however, the restrictions stated in this Section 13.3 shall not apply
to any Owner after two (2) years from the date the Owner ceases to be an officer, director, shareholder, member,
manager, trustee, owner, general partner, employee or otherwise associated in any capacity with Area Developer in
the Development Area.

13.4 Exceptions to Non-Compete Covenants. Sections 13.2 and 13.3 shall not apply to ownership by Area
Developer or an Owner of a less than five percent (5%) beneficial interest in the outstanding equity securities of any
Competitive Business registered under the Securities Act of 1833 or the Securities Exchange Act of 1834.

13.5 Reducing Scope of Covenants. Franchisor shall have the right, in its sole discretion, to reduce the scope of
any covenant set forth in Section 13.2 and Section 13.3, or any portion thereof, without Area Developer's consent,
effective immediately upon receipt by Area Developer of written notice thereof, and Area Developer agrees that it
shall comply forthwith with any covenant as so modified, which shall be fully enforceable.

13.6 Enforceability of Covenants Not Affected by Area Developer Claims. The existence of any claims Area
Developer may have against Franchisor, whether or not arising from this Agreement, shall not constitute a defense
to the enforcement by Franchisor of the covenants in this Article 13. Area Developer shall pay all costs and expenses
(including reasonable attorneys' fees) incurred by Franchisor in connection with the enforcement of this Article 13.

13.7 Covenants from Individuals. Area Developer shall obtain and furnish to Franchisor executed covenants
similar in substance to those set forth in this Article 13 (including covenants applicable upon the termination of a
person’s relationship with Area Developer) from all Owners. Every covenant required by this Section 13.7 shall be in
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a form acceptable to Franchisor, and shall include, without limitation, a designation of Franchisor as a third party
beneficiary of the covenants with the independent right to enforce them.

13.8 Breach of Covenants Causes Irreparable Injury. Area Developer acknowledges that the violation of any
covenant in this Article 13 would result in irreparable injury to Franchisor for which no adequate remedy at law may
be available, and Area Developer consents to the issuance of, and agrees to pay all court costs and reasonable
attorneys' fees incurred by Franchisor in obtaining, without the posting of any bond, an ex parte or other order for
injunctive or other legal or equitable relief with respect to such conduct or action.

13.9 Effect of Applicable Law. In the event any portion of the covenants in this Article 13 violates laws affecting
Area Developer, or is held invalid or unenforceable in a final judgment to which Franchisor and Area Developer are
parties, then the maximum legally allowable restriction permitted by Applicable Law shall control and bind Area
Developer. The provisions of this Article 13 shall be in addition to and not in lieu of any other confidentiality
obligation of Area Developer, or any other person, whether pursuant to another agreement or pursuant to Applicable
Law.

13.10 Survival. The provisions of this Article 13 shall survive the expiration and termination of this Agreement
and shall not limit, restrain or otherwise affect any right or cause of action which may accrue to Franchisor for any
infringement of, violation of, or interference with, this Agreement, or the Dog Haus Marks, the Dog Haus System,
the Dog Haus Confidential Information, the Dog Haus Trade Secrets, or any other proprietary aspects of Franchisor’s
business.

14. INDEPENDENT CONTRACTOR AND INDEMNIFICATION

141 No Fiduciary Relationship. This Agreement does not create a fiduciary relationship between the Parties.
Area Developer shall be an independent contractor, and nothing in this Agreement is intended to constitute or
appoint either Party an agent, legal representative, subsidiary, joint venturer, partner, employee, or servant of the
other for any purpose whatsoever.

14.2 Public Notice of Independent Status. Area Developer shall conspicuously identify itself in all dealings with
its customers, contractors, suppliers, public officials, and others, as an independent Area Developer of Franchisor,
and shall place such notice of independent ownership on all forms. Franchisor shall have the right to specify the
language of any such notice.

14.3 Independent Contractor. Area Developer acknowledges and agrees that it is not authorized to make any
contract, agreement, warranty, or representation on Franchisor's behalf, or to incur any debt or other obligations in
Franchisor's name, and that Franchisor shall in no event assume liability for, or be deemed liable under this
Agreement as a result of, any such action, nor shall Franchisor be liable by reason of any act or omission of Area
Developer in its conduct of the operation of the Dog Haus Restaurants or for any claim or judgment arising therefrom
against Area Developer or Franchisor.

14.4 Indemnification. Area Developer and its Owners and Affiliates (collectively, the “Indemnitors™) shall
indemnify, defend and hold harmless to the fullest extent permitted by Applicable Law, Franchisor, its Affiliates and
their respective directors, officers, employees, shareholders and agents (collectively, the “Indemnitees”), from any
and all “Losses and Expenses” incurred in connection with any litigation or other form of adjudicatory procedure,
claim, demand, investigation, or formal or informal inquiry (regardless of whether same is reduced to judgment) or
any settlement thereof, and regardless of whether the same is between Indemnitors and Indemnities (collectively, an
“Indemnifiable Claim”) which arises directly or indirectly from, as a result of, or in connection with Area
Developer's operation of a Dog Haus Restaurant and regardless of whether the Indemnifiable Claim or the Losses
21
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and Expenses resulted from any strict or vicarious liability imposed by law on Area Developer; provided, however,
that this indemnity shall not apply to any liability arising from the gross negligence of Franchisor (except to the extent
that joint liability is involved, in which event the indemnification provided for in this Section 14.4 shall extend to any
finding of comparative negligence or contributory negligence attributable to Area Developer). For the purpose of
this Section 14.4, the term “Losses and Expenses” means and include compensatory, exemplary, or punitive
damages, fines and penalties, attorneys' fees, experts' fees, court costs, costs associated with investigating and
defending against claims, settlement amounts, judgments, compensation for damages to a Party’s reputation and
goodwill, and all other costs associated with any of the foregoing Losses and Expenses.

14.4.1 The Indemnitees shall give the Indemnitors prompt notice of any Indemnifiable Claim of which the
Indemnitees are aware for which indemnification is required under this Section 14.4. The notice shall specify whether
the Indemnifiable Claim arises as a result of an Indemnifiable Claim by a third party against the Indemnitees (a
“Third Party Claim”) or whether the Indemnifiable Claim does not result from an Indemnifiable Claim by a third
party against the Indemnitees (a “Direct Claim”), and shall also specify with reasonable particularity (to the extent
that the information is available) the factual basis for the Indemnifiable Claim and the amount of the Indemnifiable
Claim, if known. If, through the fault of the Indemnitees, the Indemnitors do not receive notice of any Indemnifiable
Claim in time to effectively contest the determination of any Losses and Expenses susceptible of being contested, the
Indemnitors shall be entitled to set off against the amount claimed by the Indemnitees the amount of any Losses and
Expenses incurred by the Indemnitors resulting from the Indemnitees’ failure to give such notice on a timely basis.

14.4.2 With respect to Third Party Claims, the Indemnitors shall have the right, at their expense and at their
election, to assume control of the negotiation, settlement and defense of Third Party Claims through counsel of their
choice. The election of the Indemnitors to assume such control shall be made within thirty (30) days after the
Indemnitors’ receipt of notice of a Third Party Claim. If the Indemnitors elect to assume control, the Indemnitors
shall do so at the Indemnitors’ sole expense. The Indemnitees shall have the right to be informed and consulted with
respect to the negotiation, settlement or defenses of the Third Party Claim and to retain counsel to act on the
Indemnitees’ behalf, at the Indemnitees’ sole expense, unless the Indemnitors consent to the retention of the
Indemnitees’ counsel at the Indemnitors’ expense or unless the Indemnitors and the Indemnitees are both named in
any action or proceeding and the representation of both the Indemnitors and the Indemnitees by the same counsel
would be appropriate because of the absence of any actual or potential differing interests between them (such as the
availability of different defenses).

14.4.3 If the Indemnitors elect to assume control, but thereafter fail to defend the Third Party Claim within
a reasonable time, the Indemnitees shall be entitled to assume control and the Indemnitors shall be bound by the
results obtained by the Indemnitees with respect to the Third Party Claim. If any Third Party Claim is of a nature that
the Indemnitees are required by Applicable Law to make a payment to any claimant with respect to the Third Party
Claim before the completion of settlement negotiations or related legal proceedings, the Indemnitees may make such
payment and the Indemnitors shall, within thirty (30) days after demand by the Indemnitees, reimburse the
Indemnitees for the amount of the payment. If the Indemnitees’ liability under the Third Party Claim, as finally
determined, is less than the amount paid by the Indemnitors to the Indemnitees, the Indemnitees shall, within thirty
(30) days after receipt of the difference from the claimant, pay the difference to the Indemnitors.

14.4.4 If the Indemnitors fail to assume control of the defense of any Third Party Claim, the Indemnitees
shall have the exclusive right to consent, settle or pay the amount claimed. Whether or not the Indemnitors assume
control of the negotiation, settlement or defenses of any Third Party Claim, the Indemnitors shall not settle any Third
Party Claim without the written consent of the Indemnitees, which consent shall not be unreasonably withheld or
delayed. The Indemnitees and the Indemnitors shall cooperate fully with each other with respect to Third Party
Claims, and shall keep each other fully advised with respect to Third Party Claims (including supplying copies of all
relevant documentation promptly as they become available).
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14.45 With respect to Direct Claims, following receipt of notice from the Indemnitees of the Direct Claim,
the Indemnitors shall have thirty (30) days to make such investigation of the Direct Claim as is considered necessary
or desirable. For the purpose of the investigation, the Indemnitees shall make available to the Indemnitors the
information relied upon by the Indemnitees to substantiate the Direct Claim, together with all other information that
the Indemnitors may reasonably request. If the Indemnitors and the Indemnitees agree at or prior to the expiration
of the thirty (30) day period (or any mutually agreed upon extension thereof) to the validity and amount of a Direct
Claim, the Indemnitors shall immediately pay the Indemnitees the full agreed upon amount of the Direct Claim. If
the Indemnitors fails to pay the same, the matter shall be resolved in the manner described in Article 15.

14.4.6 The Indemnitees shall exert commercially reasonable efforts to mitigate the Losses and Expenses
upon and after becoming aware of any Indemnifiable Claim which could reasonably be expected to give rise to the

payment of Losses and Expenses.

15. DISPUTE RESOLUTION

15.1 Mediation. The Parties pledge to attempt first to resolve any dispute pursuant to mediation conducted in
accordance with the Commercial Mediation Rules of the American Arbitration Association unless Franchisor and
Area Developer agree on alternative rules and a mediator within fifteen (15) days after either Party first gives notice
of mediation. Mediation shall be conducted in Los Angeles County, California, and shall be conducted and completed
within forty-five (45) days following the date either Party first gives notice of mediation unless otherwise agreed to
in writing by Franchisor and Area Developer. The fees and expenses of the mediator shall be shared equally by
Franchisor and Area Developer. The mediator shall be disqualified as a witness, expert or counsel for any Party with
respect to the dispute and any related matter. Mediation is a compromise negotiation and shall constitute privileged
communications under California and other Applicable Laws. The entire mediation process shall be confidential and
the conduct, statements, promises, offers, views and opinions of the mediator and Franchisor and Area Developer
shall not be discoverable or admissible in any legal proceeding for any purpose; provided, however, that evidence
which is otherwise discoverable or admissible shall not be excluded from discovery or admission as a result of its
use in the mediation. Notwithstanding anything to the contrary set forth in this Agreement, any Party that fails to
reasonably cooperate in scheduling and completing a mediation within forty-five (45) days after giving or receiving
notice thereof shall be precluded from recovering costs, expenses, and/or prevailing Party attorneys' fees in any
subsequent legal action. If any Dispute remains unresolved ninety (90) days after a demand for mediation by either
Party, Franchisor and Area Developer shall each be free to pursue their respective legal remedies under Section 15.2.

15.2 Judicial Relief. The Parties agree that all disputes arising out of or relating to this Agreement shall be brought
in the Superior Court of California, County of Los Angeles, or the United States District Court of the Central District
of California. To the fullest extent that the Parties may do so under Applicable Law, the Parties waive the defense of
inconvenient forum to the maintenance of an action in these Courts and agree not to commence any action of any
kind except in these Courts. California law shall govern the construction, interpretation, validity and enforcement of
this Agreement, except to the extent the subject matter of the dispute arises exclusively under federal law, in which
event federal law shall govern. In the event of any conflict of law, the laws of California shall prevail, without regard
to the application of California conflict of law rules. If, however, any provision of this Agreement would not be
enforceable under the laws of California, and if the Dog Haus Restaurants are located outside of California and such
provision would be enforceable under the laws of the state in which the Dog Haus Restaurants are located, then such
provision shall be interpreted and construed under the laws of that state. Nothing in this Section 15.2 is intended by
the Parties to subject this Agreement to any franchise or similar law, rules, or regulation of any state to which it
would not otherwise be subject.

153  Waivers. The Parties agree, to the extent permitted by Applicable Law, that any legal action of any kind by
either Party arising out of or relating to this Agreement or a Default under this Agreement must be commenced by
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no later than the last to occur of the following: (i) one hundred eighty (180) days after obtaining knowledge of the
facts which constituted or gave rise to the alleged violation or liability; or (ii) one year after the act, event, occurrence
or transaction which constituted or gave rise to the alleged violation or liability. Franchisor and Area Developer, for
themselves, and for and on behalf of the Franchisor Owners and the Owners, respectively, hereby waive to the fullest
extent permitted by Applicable Law, any right to, or claim for, punitive or exemplary damages against the other and
agree that, in the event of a dispute between them, Franchisor and Area Developer shall each be limited to recovering
only the actual damages proven to have been sustained by that Party, except as provided in Section 15.5.

154 Specific Performance. Franchisor and Area Developer acknowledge that each Party would be irreparably
damaged if the provisions of this Agreement were not capable of being specifically enforced, and for this reason,
Franchisor and Area Developer agree that the provisions of this Agreement shall be specifically enforceable.
Franchisor and Area Developer further agree that any act or failure to act which does not strictly comply with the
provisions and conditions of this Agreement may be specifically restrained, and that the equitable relief provided for
in this Agreement shall not in any way limit or deny any other remedy at law or in equity that either Franchisor or
Area Developer might otherwise have.

155  Attorneys’ Fees. In any legal action or proceeding brought to enforce any provision of this Agreement or
arising out of, or in connection with, this Agreement, the prevailing Party shall be entitled to recover from the other
Party its reasonable attorneys’ fees and costs in addition to any other relief that may be awarded by a Court.

15.6 Exclusive Remedy. In no event shall either Party make or have any claim for money damages based on any
claim or assertion that the other Party has unreasonably withheld, conditioned or delayed any consent, approval or
authorization required under this Agreement. Each Party waives any such claim for damages. Neither Party may
claim any such damages by way of setoff, counterclaim or defense. Each Party’s sole remedy for such a claim shall
be an action or proceeding to enforce the provisions of this Agreement, for specific performance or for declaratory
judgment.

15.7 Exceptions to Mediation. The mediation provision in Section 15.1 shall not apply to any action for injunctive
or other provisional relief, including, without limitation, enforcement of liens, security agreements, or attachment,
as Franchisor deems to be necessary or appropriate to compel Area Developer to comply with Area Developer’s
obligations to Franchisor and/or to protect the Dog Haus Marks. Any claim or dispute involving or contesting the
validity of any of the Dog Haus Marks shall not be subject to mediation.

16. ANTI-TERRORISM LAWS

Area Developer shall comply with and/or assist Franchisor to the fullest extent possible in Franchisor’s efforts to
comply with Executive Order 13224 issued by the President of the United States, the USA Patriot Act, and all other
present and future federal, state and local laws, ordinances, regulations, policies, lists and any other requirements of
any Governmental Authority addressing or in any way relating to terrorist acts and acts of war (the “Anti-Terrorism
Laws”). In connection with its compliance, Area Developer certifies, represents and warrants that none of Area
Developer’s property or interests are subject to being “blocked” under any of the Anti-Terrorism Laws and that Area
Developer is not otherwise in violation of any of the Anti-Terrorism Laws. Any violation of the Anti-Terrorism Laws
by Area Developer or Area Developer’s employees or any “blocking” of Area Developer’s assets under the Anti-
Terrorism Laws constitute grounds for immediate termination of this Agreement and any other agreements Area
Developer has entered into with Franchisor or any of its Affiliates, in accordance with the provisions of Section 11.2.
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17. NOTICES

All notices or demands to be given under this Agreement shall be in writing and shall be served in person, by air courier
delivery with a guaranteed tracking facility, by certified mail, by facsimile transmission or by electronic transmission
(email). Service shall be deemed conclusively made (i) at the time of service, if personally served; (ii) three (3) business
days after delivery by the Party giving the notice, statement or demand if by air courier with a guaranteed tracking
facility; (iii) three (3) business days after placement in the United States mail by Certified Mail, Return Receipt
Requested, with postage prepaid; (iv) on the day of facsimile transmission to the facsimile number given below if
telephonic confirmation of receipt is obtained by the sender promptly after completion of facsimile transmission; and
(v) on the day of electronic transmission to the email address given below if telephonic confirmation of receipt is
obtained by the sender promptly after completion of electronic transmission. Notices and demands shall be given to
the respective Parties at the following addresses, unless and until a different address has been designated by written
notice to the other Party:

Notices to Franchisor:

Dog Haus Worldwide, LLC
22 Central Court

Pasadena, California 91105
Attention: Erik Hartung

With a copy to (which shall not constitute notice):

Barry Kurtz, Esq.

Lewitt, Hackman, Shapiro, Marshall and Harlan
16633 Ventura Boulevard, 11t Floor

Encino, California 91436

Fax: (818) 981-4764

Notices to Area Developer: See Exhibit A

Either Party may change its address for the purpose of receiving notices, demands and other communications
provided by a written notice given in the manner aforesaid to the other Party.

18. ACKNOWLEDGMENTS

18.1  Waiver and Delay. No waiver by Franchisor of any Default, or series of Defaults in performance by Area
Developer, and no failure, refusal or neglect of Franchisor to exercise any right, power or option given to it under
this Agreement or under any agreement between Franchisor and Area Developer, whether entered into before, after
or contemporaneously with the execution of this Agreement, or to insist upon strict compliance with or performance
of Area Developer’s obligations under this Agreement or any Franchise Agreement or other agreement between
Franchisor and Area Developer, whether entered into before, after or contemporaneously with the execution of this
Agreement, shall constitute a waiver of the provisions of this Agreement with respect to any continuing or
subsequent Default or a waiver by Franchisor of its right at any time thereafter to require exact and strict compliance
with the provisions thereof.

18.2  Survival of Covenants. The covenants contained in this Agreement which, by their nature or terms, require
performance by the Parties after the expiration or termination of this Agreement shall be enforceable notwithstanding
said expiration or other termination of this Agreement for any reason whatsoever.
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18.3 Successors and Assigns. This Agreement shall be binding upon and inure to the benefit of the successors
and assigns of Franchisor and shall be binding upon and inure to the benefit of Area Developer and its or their
respective, heirs, executors, administrators, and its successors and assigns, subject to the prohibitions and restrictions
against Assignment contained in this Agreement.

18.4  Joint and Several Liability. If Area Developer consists of more than one Owner, the obligations and
liabilities of each person or Entity to Franchisor are joint and several.

18.5 Entire Agreement. This Agreement and the Exhibits contain all of the terms and conditions agreed upon by
the Parties concerning the subject matter of this Agreement. No other agreements concerning the subject matter of
this Agreement, written or oral, shall be deemed to exist or to bind either of the Parties and all prior agreements,
understandings and representations are merged into this Agreement and superseded by this Agreement. No officer
or employee or agent of Franchisor has any authority to make any representation or promise not included in this
Agreement and Area Developer agrees that it has executed this Agreement without reliance upon any representation
or promise not included in this Agreement. This Agreement cannot be modified or changed except by written
instrument signed by both of the Parties. Notwithstanding the foregoing, nothing in this Agreement is intended to
disclaim any representation made in the franchise disclosure document previously furnished to Area Developer.

18.6  Titles and Recitals. Article and Section titles used in this Agreement are for convenience only and shall not
be deemed to affect the meaning or construction of any of the terms, provisions, covenants, or conditions of this
Agreement. The Recitals set forth in Recitals A and B of this Agreement are true and correct and are hereby
incorporated by reference into the body of this Agreement.

18.7  Gender and Construction. The terms of all Exhibits attached to this Agreement are hereby incorporated into
and made a part of this Agreement as if the same had been set forth in full in this Agreement. All terms used in any
one number or gender shall extend to mean and include any other number and gender as the facts, context, or sense
of this Agreement or any Article or Section in this Agreement may require. As used in this Agreement, the words
“include,” “includes” or “including” are used in a non-exclusive sense. Unless otherwise expressly provided in this
Agreement to the contrary, any consent, approval, acceptance or authorization of Franchisor or Area Developer that
may be required under this Agreement shall be in writing and shall not be unreasonably withheld, conditioned or
delayed by the Party whose consent, approval, acceptance or authorization has been requested. To protect the Dog
Haus System, the Dog Haus Marks, the Dog Haus Trade Secrets and the goodwill associated with the same, on any
occasion where Franchisor is required or permitted to make any judgment, determination or use its discretion,
including any decision as to whether any condition or circumstance meets Franchisor’s standards or satisfaction,
Franchisor may do so in its sole subjective judgment and discretion. Neither this Agreement nor any uncertainty or
ambiguity in this Agreement shall be construed or resolved against the drafter of this Agreement, whether under
any rule of construction or otherwise. On the contrary, this Agreement has been reviewed by the Parties and shall be
construed and interpreted according to the ordinary meaning of the words used so as to fairly accomplish the
purposes and intentions of both Parties. Franchisor and Area Developer intend that if any provision of this
Agreement is susceptible to two or more constructions, one of which would render the provision enforceable and the
other or others of which would render the provision unenforceable, then the provision shall be given the meaning
that renders it enforceable.

18.8  Severability; Modification. Nothing contained in this Agreement shall be construed as requiring the
commission of any act contrary to Applicable Law. Whenever there is any conflict between any provisions of this
Agreement and any present or future statute, law, ordinance or regulation contrary to which the Parties have no legal
right to contract, the latter shall prevail, but in that event, the provisions of this Agreement thus affected shall be
curtailed and limited only to the extent necessary to bring it within the requirements of the law. In the event that any
part, article, paragraph, sentence or clause of this Agreement shall be held to be indefinite, invalid or otherwise
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unenforceable, the indefinite, invalid or unenforceable provision shall be deemed deleted, and the remaining part of
this Agreement shall continue in full force and effect.

18.9  Counterparts and Electronic Transmission. This Agreement may be executed in any number of
counterparts, each of which shall be deemed to be an original and all of which together shall be deemed to be one
and the same instrument. Copies of this Agreement with signatures that have been transmitted by email or by
facsimile shall constitute and be deemed original copies of this Agreement for all purposes, provided that the copies
are fully executed, dated and identical in form to the original hard copy version of this Agreement.

18.10 Electronic Execution and Copies. This Agreement and all Exhibits to this Agreement may be signed
electronically by the Parties and Electronic Signatures appearing on this Agreement and the Exhibits shall be deemed
to be the same as handwritten signatures for the purposes of the validity, enforceability and admissibility of this
Agreement and the Exhibits. An executed copy of this Agreement (or any portion of this Agreement) may be delivered
by either of the Parties by facsimile, electrical, digital, magnetic, optical, electromagnetic, or similar capability
regardless of the medium of transmission (collectively, “electronic”), and delivery will be effective and binding upon
the Parties, and will not in any way diminish or affect the legal effectiveness, validity or enforceability of this
Agreement. Area Developer acknowledges and agrees that Franchisor may create an electronic record of any or all
agreements, correspondence or other communications between the Parties or involving third parties and may
thereafter dispose of or destroy the original of any of the agreements, correspondence or other communications. Any
such electronic record will be inscribed on a tangible medium or stored in an electronic or other medium and be
retrievable in perceivable form, and will be maintained in and readable by hardware and software generally available.
Notwithstanding any Applicable Law to the contrary, any electronic version of this Agreement or any other
agreements, correspondence or other communications between the Parties will have the same legal effect, validity and
enforceability as an original of any document, even if the original of the document has been disposed of or
intentionally destroyed.

18.11 Time of the Essence. Time is of the essence of this Agreement with respect to each and every provision of
this Agreement in which time is a factor.

18.12 Intent to Comply. Area Developer has read this Agreement and understands and accepts the terms,
conditions and covenants contained in this Agreement as being reasonably necessary to maintain Franchisor’s
standards of service and quality and the uniformity of those standards at all Dog Haus Restaurants in order to protect
and preserve the Dog Haus System and the goodwill of the Dog Haus Marks. Area Developer, and its Owners, jointly
and severally acknowledge that they have carefully read this Agreement and all other related documents to be
executed concurrently or in conjunction with the execution of this Agreement, that they have obtained the advice of
counsel in connection with entering into this Agreement, that they understand the nature of this Agreement, and
that they intend to comply with the terms of this Agreement and be bound by the terms of this Agreement. Franchisor
expressly disclaims making, and Area Developer acknowledges that it or they have not received or relied on any
warranty or guarantee, express or implied, as to the potential volume, profits, expenses, or success of the business
venture contemplated by this Agreement.

18.13 Independent Investigation. Area Developer has conducted an independent investigation of the business
contemplated by this Agreement. Area Developer recognizes that the Dog Haus System may evolve and change over
time, that an investment in this franchise involves business risks, and that the success of the investment depends
upon Area Developer’s business ability and efforts.

18.14 Counsel. The Parties acknowledge and agree that each Party has been represented by independent legal
counsel their choice in connection with this Agreement or has had the opportunity to have legal counsel review this
Agreement and advise the Party regarding the same, but has voluntarily chosen not to do so.
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18.15 Reliance. Area Developer has not received or relied upon any promise or guarantee, express or implied,
about the revenues, profits or success of the business venture contemplated by this Agreement.

18.16 Business Judgment. Notwithstanding any provision in this Agreement to the contrary, Area Developer and
the Owners acknowledge and agree that:

18.16.1 This Agreement (and the relationship of the Parties which arises from this Agreement) grants
Franchisor the discretion to make decisions, take actions or refrain from taking actions not inconsistent with the
explicit rights and obligations of Area Developer and the Owners hereunder that may affect Area Developer and the
Owners’ interests favorably or adversely. Franchisor shall use its Business Judgment in exercising such discretion
based on its assessment of its own interests and balancing those interests against the interests, promotion, and benefit
of the Dog Haus System and other Dog Haus Area Developers, Dog Haus Restaurants generally, and specifically
without considering the individual interests of Area Developer or the Owners or the individual interests of any other
Dog Haus Area Developer. Area Developer and the Owners acknowledge and agree that Franchisor shall have no
liability to Area Developer or the Owners for the exercise of its discretion in this manner; and even if Franchisor has
numerous motives for a particular action or decision, so long as at least one motive is a reasonable business
justification, no trier of fact in any legal action shall substitute his or her judgment for Franchisor’s judgment so
exercised and no such action or decision shall be subject to challenge for abuse of discretion. If Franchisor takes any
action or Franchisor chooses not to take any action in its discretion with regard to any matter related to this
Agreement and its actions or inaction are challenged for any reason, the Parties expressly direct the trier of fact to
find that Franchisor’s reliance on a business reason in the exercise of its discretion is to be viewed as a reasonable
and proper exercise of its discretion, without regard to whether other reasons for its decision may exist and without
regard to whether the trier of fact would independently accord the same weight to the business reason.

18.16.2 In granting its approval of the Franchised Locations, designating suppliers, setting standards and the
like, Franchisor shall exercise its Business Judgment. However, in the exercise of its Business Judgment, Franchisor
shall not be liable to Area Developer or the Owners or anyone else, if Franchisor’s exercise of its Business Judgment
results in a business loss or if the products or services provided fail to meet the expectations of Franchisor, Area
Developer, the Owners or other parties. Franchisor disclaims all warranties and liability for the acts or omissions of
any contractors, vendors, suppliers, products or employees which Area Developer uses, purchases, retains or hires
pursuant to Franchisor’s exercise of its Business Judgment.

18.17 No Representations. No representations have been made by Franchisor or its Affiliates or their respective
officers, directors, shareholders, employees or agents that are contrary to the terms contained in this Agreement.
Area Developer shall remain duly organized and in Good Standing for as long as this Agreement is in effect.

18.18 Atypical Arrangements. Area Developer acknowledges and agrees that Franchisor may modify the offer of
its franchises to other Dog Haus area developers and franchisees in any manner and at any time, which offers have
or may have terms, conditions and obligations which may differ from the terms, conditions, and obligations in this
Agreement. Area Developer further acknowledges and agrees that Franchisor has made no warranty or
representation that area development agreements or franchise agreements previously issued or issued after this
Agreement by Franchisor do or will contain terms substantially similar to those contained in this Agreement.
Franchisor may, in its reasonable business judgment and its sole and absolute discretion, due to local business
conditions or otherwise, waive or modify comparable provisions of other Agreements previously executed or
executed after the date of this Agreement with other Dog Haus area developers and franchisees in a non-uniform
manner.

(Signature Page Follows)
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IN WITNESS WHEREOF, the Parties have executed this Agreement on the Effective Date.

FRANCHISOR:

DOG HAUS WORLDWIDE, LLC,
A California limited liability company

By:

Name:

Title:
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AREA DEVELOPER:

(IF AREA DEVELOPER IS A CORPORATION,
LIMITED LIABILITY COMPANY, OR
PARTNERSHIP):

[Print Name of Franchisee Entity]

By:

Name:

Title:

OR

(IF AREA DEVELOPER IS AN INDIVIDUAL):

Print Name

Signature

Print Name

Signature



DOG HAUS WORLDWIDE, LLC
AREA DEVELOPMENT AGREEMENT

EXHIBIT A
DEVELOPMENT INFORMATION
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DOG HAUS WORLDWIDE, LLC
AREA DEVELOPMENT AGREEMENT

EXHIBIT A
DEVELOPMENT INFORMATION

EFFECTIVE DATE:

AREA DEVELOPER:

The DEVELOPMENT AREA is defined as the territory within the boundaries described below:

If the Development Area is defined by streets, highways, freeways or other roadways then the boundary of the
Development Area shall extend to the center line of each street, highway, freeway or other roadway.

MINIMUM DEVELOPMENT OBLIGATION: Dog Haus Restaurants.
TYPE OF DOG HAUS RESTAURANT (CHECK ONE):
DOG HAUS BIERGARTEN (NUMBER )

DOG HAUS FAST CASUAL RESTAURANT (NUMBER )

DEVELOPMENT SCHEDULE:
DEVELOPMENT PERIOD ENDING CUMULATIVE NUMBER OF DOG HAUS
RESTAURANTS TO BE IN OPERATION
TOTAL
DEVELOPMENT FEE: $ (@ $20,000 for each Restaurant (except for Restaurant #1)).
DEVELOPMENT FEE CREDIT: $ (@ $15,000 for each Restaurant (except for Restaurant #1))

INITIAL FRANCHISE FEE: $40,000 for the first Dog Haus Restaurant; $35,000 for each subsequent Dog Haus
Restaurant.

NOTICE ADDRESS FOR AREA DEVELOPER:
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IN WITNESS WHEREOF, the Parties have executed this Exhibit A on the Effective Date.

FRANCHISOR:

DOG HAUS WORLDWIDE, LLC,
A California limited liability company

AREA DEVELOPER:

(IF AREA DEVELOPER IS A CORPORATION,
LIMITED LIABILITY COMPANY, OR
PARTNERSHIP):

By:

[Print Name of Franchisee Entity]
Name:
Title: By:

Name:

Title:

OR
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(IF AREA DEVELOPER IS AN INDIVIDUAL):

Print Name

Signature

Print Name

Signature



DOG HAUS WORLDWIDE, LLC
AREA DEVELOPMENT AGREEMENT

EXHIBIT B
ENTITY INFORMATION DISCLOSURE

\\PROLAW1\Shares\Documents\CD\18500-17\2504811.docx
2021 DOG HAUS WORLDWIDE FDD
AREA DEVELOPMENT AGREEMENT



DOG HAUS WORLDWIDE, LLC
AREA DEVELOPMENT AGREEMENT

EXHIBIT B
ENTITY INFORMATION DISCLOSURE

Area Developer represents and warrants that the following information is accurate and complete in all material
respects:
Q) Area Developer is a (check as applicable):

[ ]corporation

[ ]limited liability company
[ 1general partnership

[ ]limited partnership

[ ] Other (specify):

State of incorporation/organization:
Area Developer name;
Federal Tax Identification Number:

(2) Area Developer shall provide to Franchisor concurrently with the execution of this Agreement
true and accurate copies of its charter documents including Articles of Incorporation/Organization, Bylaws,
Operating Agreement, Partnership Agreement, resolutions authorizing the execution of this Agreement and any
amendments to the foregoing (the “Entity Documents”).

(3) Area Developer promptly shall provide all additional information as Franchisor may from time
to time request concerning all persons who may have any, direct or indirect, financial interest in Area Developer.

4) The name and address of each Owner is:
NUMBER OF SHARES OR
NAME ADDRESS PERCENTAGE INTEREST
(5) The names, addresses and titles of the Owners who will be devoting their full time to the

development of Dog Haus Restaurants are:

NAME ADDRESS TITLE

(6) The address where Area Developer’s financial records and Entity Documents are maintained is:

(7 The Principal Owner is
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(8) Area Developer represents and warrants to Franchisor, as an inducement to Franchisor’s
execution of the Area Development Agreement, that the information set forth in this Entity Information
Disclosure is true, accurate and complete in all material respects on the Effective Date and that Area Developer
shall provide Franchisor with all additional information Franchisor may request with respect to the Owners and
the ownership of Area Developer. In addition, Area Developer shall notify Franchisor within ten (10) days of any
change in the information set forth in this Entity Information Disclosure and shall provide Franchisor with a
revised Entity Information Disclosure certified by Area Developer to be true, correct and complete in all material
respects. Franchisor grants Area Developer the rights in the Area Development Agreement in reliance upon each
and all of the terms of this Entity Information Disclosure.

IN WITNESS WHEREOF, the Parties have executed this Exhibit B on the Effective Date.

FRANCHISOR: AREA DEVELOPER:
DOG HAUS WORLDWIDE, LLC, (IF AREA DEVELOPER IS A CORPORATION,
A California limited liability company LIMITED LIABILITY COMPANY, OR

PARTNERSHIP):

By:

[Print Name of Franchisee Entity]
Name:
Title: By:

Name:

Title:

OR

(IF AREA DEVELOPER IS AN INDIVIDUAL):

Print Name

Signature

Print Name

Signature
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DOG HAUS WORLDWIDE, LLC
AREA DEVELOPMENT AGREEMENT

EXHIBIT C
GUARANTEE OF AREA DEVELOPMENT AGREEMENT
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DOG HAUS WORLDWIDE, LLC
AREA DEVELOPMENT AGREEMENT

EXHIBIT C
GUARANTEE OF AREA DEVELOPMENT AGREEMENT

The undersigned (collectively, “Guarantors”) have requested DOG HAUS WORLDWIDE, LLC, a
California limited liability company (“Franchisor”), to enter into an Area Development Agreement dated
(the “Area Development Agreement”) with , a
("Area Developer"). In consideration for, and as an inducement to, Franchisor’s execution
of the Area Development Agreement, Guarantors hereby grant this guarantee (this “Guarantee”) agree as follows:

1. “Obligations” means and includes any and all obligations of Area Developer arising under or
pursuant to the Area Development Agreement and all other obligations, whether now existing or hereafter
arising, of Area Developer to Franchisor of whatever nature.

2. Guarantors irrevocably and unconditionally, fully guarantee to Franchisor the prompt, full and
complete payment of any and all Obligations of Area Developer to Franchisor and the performance of any and
all obligations of Area Developer including, without limitation, obligations under the Area Development
Agreement or any other agreement, instrument or document relating to, evidencing or securing any Obligations.

3. If Area Developer fails to pay any of the Obligations, Guarantors shall, within five (5) days after
a written demand therefore has been given to Guarantors by Franchisor, pay all of the Obligations in like manner
as if the Obligations constituted the direct and primary obligation of Guarantors. Guarantors agree that if any
obligation, covenant or agreement contained in the Area Development Agreement is not observed, performed or
discharged as required by the Area Development Agreement (taking into consideration any applicable cure
periods), Guarantors shall, within five (5) days after a written demand therefore has been given to Guarantors by
Franchisor, observe, perform or discharge such obligation, covenant or agreement in like manner as if the same
constituted the direct and primary obligation of Guarantors.

4, No exercise or non-exercise by Franchisor of any right under this Guarantee, no dealing by
Franchisor with Area Developer or any other person and no change, impairment or suspension of any right or
remedy of Franchisor shall in any way affect any Obligations of Guarantors under this Guarantee or give
Guarantors any recourse against Franchisor. Without limiting the generality of the foregoing, Guarantors agree
that, regardless of whether Franchisor gives notice thereof or obtains the consent of Guarantors thereto,
Guarantors’ liability under this Guarantee shall not be released, extinguished or otherwise reduced in any way
by reason of (i) any amendment, modification, renewal, extension, substitution or replacement of the Area
Development Agreement or of any of the Obligations, in whole or in part; (ii) any acceptance, enforcement or
release by Franchisor of any security for the Area Development Agreement or of any of the Obligations, any
addition, substitution or release of any of the Guarantors, or any enforcement, waiver, surrender, impairment,
release, compromise or settlement of any matter with respect to the Area Development Agreement or the
Obligations or any security therefore; (iii) any assignment of this Guarantee, in whole or in part by Franchisor, or
any assignment or transfer of the Area Development Agreement (or any of them) by Franchisor or Area
Developer; (iv) the invalidity or unenforceability of any provision of the Area Development Agreement or any of
the Obligations; or (v) any failure, omission or delay of Franchisor in enforcing the Area Development Agreement,
the Obligations or this Guarantee.
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5. Guarantors waive and agree not to assert or take advantage of (i) any right to require Franchisor
to proceed against Area Developer or any other person, firm or corporation or to proceed against or exhaust any
security held by Franchisor at any time or to pursue any other remedy in Franchisor’s power; (ii) any statute of
limitations in any action under this Guarantee to collect any Obligations guaranteed hereby; (iii) any defense that
may arise by reason of Area Developer’s incapacity, lack of authority, insolvency or bankruptcy or Franchisor’s
failure to file or enforce a claim against the estate (either in bankruptcy or other proceeding) of Area Developer,
any other or others; (iv) any defense arising out of any alteration of the Area Development Agreement or the
Obligations; (v) notice of Area Developer’s default in the payment or performance of any of the Obligations; (vi)
demand, protest and notice of any kind including, without limitation, notice of acceptance, notice of the existence,
creation or incurring of new or additional Obligations or obligations or of any action or non-action on the part of
Area Developer, Franchisor, any endorser, creditor of Area Developer or Guarantors under this or any other
instrument, or any other person, in connection with any obligation or evidence of Obligations held by Franchisor
or in connection with any Obligations hereby guaranteed; (vii) all rights and defenses arising out of an election of
remedies by Franchisor, even though that election of remedies, such as non-judicial foreclosure with respect to
security for a guaranteed obligation, has destroyed Guarantors’ rights of subrogation and reimbursement against
Area Developer by operation of Applicable Law or otherwise; (viii) any duty of Franchisor to disclose to
Guarantors any facts that Franchisor may now or hereafter know about Area Developer, regardless of whether
Franchisor has reason to believe that any such facts materially increase the risk beyond that which Guarantors
intends to assumes or has reason to believe that such facts are unknown to Guarantors or has a reasonable
opportunity to communicate such facts to Guarantors, it being understood and agreed that Guarantors is
responsible to be and to keep informed of Area Developer’s financial condition and of all circumstances bearing
on the risk of nonpayment of any Obligations hereby guaranteed; and (ix) any right to the benefit of or to direct
the application of any security held by Franchisor.

6. Until all Obligations to Franchisor are paid in full and fully performed, Guarantors shall have no
right of subrogation and waive any right to enforce any remedy that Franchisor now has or may hereafter have
against Area Developer. All existing or future indebtedness of Area Developer to Guarantors and any right to
withdraw capital invested in Area Developer by Guarantors are hereby subordinated to all Obligations.

7. Guarantors’ liabilities and all rights, powers and remedies of Franchisor under this Guarantee
and under any other agreement now or at any time hereafter in force between Franchisor and Guarantors shall
be cumulative and not alternative and such rights, powers and remedies shall be additional to all rights, powers
and remedies given to Franchisor by Applicable Law. Without limiting the generality of anything contained in
this Guarantee, Guarantors waive and agree not to assert or take advantage of (i) all rights described in California
Civil Code Section 2856(a)(1) through 2856(a)(3), inclusive, including, without limitation, any rights or defenses
which are or may become available to Guarantors by reason of California Civil Code Sections 2787 through 2855,
inclusive; and (ii) California Civil Code Section 2899.

8. The liability of Guarantors under this Guarantee shall be an absolute, direct, immediate and
unconditional continuing guarantee of payment and performance and not of collection. Guarantors’ obligations
under this Guarantee are independent of Area Developer’s obligations. This is a continuing Guarantee. It shall be
irrevocable during the initial term and each renewal term and through any extensions, amendments,
modifications, substitutions or replacements of the Area Development Agreement and until all Obligations has
been fully paid and the Obligations have been fully performed. In the event of any default under this Guarantee,
a separate action and/or successive actions may be brought and prosecuted against Guarantors regardless of
whether action is brought against Area Developer or whether Area Developer is joined in any such action or
actions. Franchisor may maintain successive actions for other defaults. Franchisor’s rights under this Guarantee
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shall not be exhausted by Franchisor’s exercise of any rights or remedies or by any such action or by any number
of successive actions until and unless all Obligations have fully been paid and performed. The obligations of
Guarantors shall be primary and are independent of the obligations of Area Developer and Franchisor may
directly enforce its rights under this Guarantee without proceeding against or joining Area Developer or any other
person or entity, or applying or enforcing any security of the Area Development Agreement. Guarantors
acknowledge and agree that Guarantors shall, and hereby are, bound by each and all of the confidentiality and
non-competition provisions of the Area Development Agreement.

9. Neither any provision of this Guarantee nor right of Franchisor under this Guarantee can be
waived, nor can Guarantors be released from Guarantors’ obligations under this Guarantee except by a written
agreement executed by Franchisor. If any provision or portion of any provision of this Guarantee is found by a
court of competent jurisdiction to be illegal or unenforceable, all other provisions shall, nevertheless, remain
enforceable and effective. This Guarantee constitutes the entire agreement of Guarantors and Franchisor with
respect to the subject matter of this Guarantee and no representation, understanding, promise or condition
concerning the subject matter of this Guarantee shall bind Franchisor unless expressed in this Guarantee.

10. All written notices permitted or required under this Guarantee shall be deemed given and
delivered in accordance with Article 17 of the Area Development Agreement. Notices to Guarantors shall be sent
to the address set forth below each Guarantors’ signature below.

11. This Guarantee may be executed in any number of counterparts, each of which shall be deemed
to be an original and all of which together shall be deemed to be one and the same instrument. Copies of this
Guarantee with signatures that have been transmitted by email or by facsimile shall constitute and be deemed
original copies of this Guarantee for all purposes, provided that the copies are fully executed, dated and identical
in form to the original hard copy version of this Guarantee. In addition, this Guarantee may be signed
electronically by Guarantors and electronic signatures appearing on this Guarantee shall be deemed to be the
same as handwritten signatures for the purposes of the validity, enforceability and admissibility of this Guarantee.

12. This Guarantee shall be governed by and construed in accordance with the laws of the State of
California. In the event of any conflict of law, the laws of California shall prevail, without regard to the application
of California conflict of law rules. Nothing in this Paragraph 12 is intended by the Parties to subject this Agreement
to any franchise or similar law, rules, or regulation of the state of California to which it would not otherwise be
subject. Venue for purposes of any legal proceedings brought in connection with or arising out of this Guarantee
shall be conclusively presumed to be in the State of California, County of Los Angeles. Guarantors hereby submit
to the jurisdiction of the United States District Court for the Central District of California.

(Signature Page Follows)
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Executed by or on behalf of Guarantors on the date set forth below.

Date:

Address:

Date:

Address:
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DOG HAUS WORLDWIDE, LLC
FRANCHISE DISCLOSURE DOCUMENT

EXHIBITC
OPTION TO OBTAIN LEASE ASSIGNMENT



DOG HAUS WORLDWIDE, LLC
OPTION TO OBTAIN LEASE ASSIGNMENT

THIS OPTION TO OBTAIN LEASE ASSIGNMENT (this “Agreement”) is made and entered into as of
(the “Effective Date”), by and between DOG HAUS WORLDWIDE, LLC, a California limited

liability company ("Franchisor"), and ,a ("Franchisee"),
and , a ("Landlord™), with reference to the following
facts:

A. On , Landlord, as lessor, and Franchisee, as tenant, entered into a Lease (the “Lease”) for the
premises located at (the “Franchised

Location”) pursuant to which Franchisee leased the Franchised Location from Landlord for the purpose of operating
a franchised Dog Haus Restaurant (the “Dog Haus Restaurant”) at the Franchised Location.

B. On , Franchisor, as franchisor, and Franchisee, as franchisee, entered into a Franchise
Agreement (the “Franchise Agreement”) pursuant to which Franchisee agreed to operate the Dog Haus Restaurant
at the Franchised Location as a franchisee of Franchisor in accordance with the terms and conditions of the Franchise
Agreement.

C. Franchisee, Franchisor and Landlord desire to enter into this Agreement to define the rights of Franchisor in
and to the Franchised Location and to protect the interests of Franchisor with respect to the continued operation of a
Dog Haus Restaurant at the Franchised Location during the entire term of the Lease and any renewals and extensions
of the Lease on the terms and conditions set forth in this Agreement.

NOW, THEREFORE, IT IS AGREED:

1. INCORPORATION OF RECITALS.

The Recitals set forth in Paragraphs A through C of this Agreement are true and correct and are incorporated
into this Agreement as part of this Agreement.

2. OPTION.

Franchisee does hereby grant to Franchisor an option, exercisable at any time within thirty (30) days after
Franchisor’s receipt of actual notice of the occurrence of any of the events described in Section 3.1 through Section
3.7 (the “Option™), to succeed to Franchisee’s rights under the Lease and to obtain an assignment of the rights and
obligations of Franchisee under the Lease to Franchisor (the “Assignment”). This Agreement shall remain in full
force and effect, and the Option granted in this Section 2 shall remain exercisable by Franchisor, during the entire
term of the Franchise Agreement and the Lease, including all extension terms and/or renewal terms of the Franchise
Agreement and the Lease.

3. REQUIRED NOTICE; ASSIGNMENT ONLY EFFECTIVE UPON EXERCISE OF OPTION.

This Agreement shall be effective upon the Effective Date; however, the Assignment shall only become
effective if, and when, Franchisor expressly exercises the Option in writing after the occurrence of one or more of the
following events:

3.1 Franchise Agreement. The occurrence of (i) any acts which would result in the immediate
termination of the Franchise Agreement; or (ii) the default by Franchisee in the performance of any of the terms or
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obligations of the Franchise Agreement, which default is not cured within the applicable cure period set forth in the
Franchise Agreement.

3.2 Lease. The occurrence of (i) any acts which would result in the termination or merger of the Lease;
or (ii) the default by Franchisee in the performance of any of the terms or obligations of the Lease which default is
not cured within the applicable cure period set forth in the Lease.

3.3 Sale of Restaurant. If Franchisee, without the prior written consent of Franchisor, either (i) sells,
transfers, assigns, sublets or enters into any agreement to sell, transfer, assign or sublet any of its right, title or interest
in and to the Dog Haus Restaurant, including any transfer, assignment or sublet of the Franchise Agreement, the
Lease or any of the operating assets of the Dog Haus Restaurant; or (ii) amends the Lease in any manner which would
impair the value of the security granted by this Agreement or which would materially affect the rights of Franchisor
under this Agreement.

3.4 Failure to Exercise Option to Renew or Extend. If Franchisee shall fail to exercise any option to
renew or extend the term of the Lease.

35 Insolvency. If Franchisee (i) is adjudicated insolvent or makes an assignment for the benefit of
creditors; or (ii) Franchisee applies for or consents to the appointment of a custodian, receiver, trustee or similar
officer for it or for all or any substantial part of its property; or (iii) if such a custodian, receiver, trustee or similar
officer is appointed without the application or consent of Franchisee, and such appointment continues undischarged
for a period of sixty (60) days.

3.6 Bankruptcy. If Franchisee (i) is adjudicated bankrupt or institutes (by petition, application, answer,
consent or otherwise) any bankruptcy, insolvency, reorganization, moratorium, arrangement, readjustment of debt,
dissolution, liquidation or similar proceeding relating to it under the laws of any jurisdiction; or (ii) any such
proceeding is instituted (by petition, application or otherwise) against Franchisee and remains undismissed for a
period of sixty (60) days.

3.7 Purchase of Franchised Location. If Franchisee or any entity with which Franchisee has any financial
interest enters into any agreement to purchase the Franchised Location from Landlord. Franchisee and Landlord
shall each provide Franchisor with independent and separate written notice of the occurrence of any of the events
described in Section 3.1 through Section 3.7 no later than fifteen (15) days after the occurrence of any of the events
described in Section 3.1 through Section 3.7.

4. CONSENT TO ASSIGNMENT.

Landlord hereby consents to the Assignment and agrees that its consent to the Assignment shall remain in
effect during the entire term of the Lease and any and all renewals and extensions of the Lease. The Lease shall not
be amended, modified, altered, assigned, extended, renewed or terminated by Landlord, nor shall the Franchised
Location be sublet by Franchisee with the consent of Landlord, without the prior written consent of Franchisor.

5. EXERCISE OF OPTION BY FRANCHISOR.

Franchisor shall exercise the Option by giving written notice to Franchisee and Landlord of its affirmative
election to do so within thirty (30) days after Franchisor’s receipt of actual notice of the occurrence of any of the
events described in Section 3.1 through Section 3.7.

5.1 Cure Defaults. If Franchisor exercises the Option, Franchisee, Franchisor or its franchisee-designee,
shall have the right to cure all uncured defaults of Franchisee under the Lease which exist as of the date of the exercise
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of the Option when Franchisor or its franchisee-designee is put into actual possession of the Dog Haus Restaurant.
The period of time to cure all defaults of Franchisee under the Lease shall be reasonably and appropriately extended
by Landlord beyond the cure period provided to Franchisee under the Lease.

5.2 Assignment of Rights. Franchisor shall have the right, concurrently with or subsequent to
Franchisor’s exercise of the Option, to assign and transfer its rights under this Agreement to an affiliate or a franchisee
of Franchisor without the prior consent of Landlord. In the event of such an assignment or transfer, the Franchisor’s
affiliate-designee or franchisee-designee shall obtain the Assignment in place and instead of Franchisor.

5.3 Indemnification by Assignor. Franchisee agrees to pay and reimburse Franchisor and to hold
Franchisor harmless from and against any and all costs, damages, attorneys’ fees, liabilities or other expenses of any
nature whatsoever incurred by Franchisor in connection with the enforcement of Franchisor’s rights and/or the
performance of Franchisor’s rights or obligations under this Agreement. Franchisor’s exercise of the Option shall not
release Franchisee from any liability to Landlord or Franchisor for any rents, costs, damages, attorneys’ fees, liabilities
or other expenses incurred by Franchisor or Landlord as a result of Franchisee’s defaults or actions under Section 3.1
through Section 3.7.

6. TERM OF AGREEMENT.

This Agreement shall terminate upon the termination of the Lease with the written consent of Franchisor.

7. TERMINATION OF LEASE AND FRANCHISE AGREEMENT.

7.1 Termination of Lease. If, and only if, Franchisor exercises the Option, upon any termination of the
Lease prior to the expiration date of the Lease or upon expiration of the term of the Lease in violation of Section 3.4
of this Agreement, following Franchisor’s exercise of the Option, Franchisor shall, in Franchisor’s discretion, either
succeed to Franchisee’s rights under the Lease or Landlord shall enter into a substitute lease for the Franchised
Location with Franchisor, or its designee, on the identical terms and conditions as contained in the Lease, for the
remaining term of the Lease, with identical extension or renewal options, within ten (10) business days of the
termination or expiration of the Lease.

7.2 Termination of Franchise Agreement. Upon Franchisor’s exercise of the Option, Franchisee shall
surrender possession of the Franchised Location to Franchisor and Franchisor shall be entitled to, and Franchisee
shall provide Franchisor with, immediate possession of the Franchised Location and Franchisee shall no longer be
entitled to the use or occupancy of the Dog Haus Restaurant or the Franchised Location, including all of Franchisee’s
rights in and to the same, including all improvements, buildings and fixtures which are a part of the same will, in all
respects, be deemed to have been terminated and, under the terms of this Agreement and the applicable provisions
of the Franchise Agreement, assigned to Franchisor. Franchisor shall have the right to manage and operate the Dog
Haus Restaurant at the Franchised Location immediately upon its exercise of the Option.

7.3 De-ldentification of Restaurant. If Franchisor does not exercise the Option upon a termination of
the Franchise Agreement and/or Lease, Franchisor shall have the right to enter the Dog Haus Restaurant and the
Franchised Location to remove and modify to Franchisor’s satisfaction, all distinctive design features and
characteristics of the Dog Haus Restaurant and the Franchised Location, including distinctive interior designs and
surface materials and refrigeration equipment, display fixtures, color décor and interior and exterior signs and all
other items identifying the Dog Haus Restaurant and the Franchised Location as a Dog Haus Restaurant.
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8. RESTRICTIONS ON TRANSFER.

This Agreement may not be assigned by Franchisee without the prior written consent of Franchisor. Franchisee shall
not sell, transfer, assign, sublet or otherwise encumber any or all of its right, title or interest in and to the Dog Haus
Restaurant, the Franchise Agreement or the Lease, except in accordance with the applicable terms and conditions of
the Franchise Agreement. Franchisee shall not amend, modify or alter the Lease during the term of this Agreement
without the prior written consent of Franchisor and shall provide Franchisor with at least thirty (30) days’ prior
written notice of any proposed amendment, modification, alteration, extension or renewal of the Lease.

9. POWER OF ATTORNEY.

Franchisee hereby irrevocably appoints Franchisor as its attorney-in-fact to exercise any and all of Franchisee’s rights
in, to and under the Lease and in and to the Franchised Location upon the occurrence of a default or an event of
default under the Lease or Franchise Agreement. Landlord acknowledges this appointment and agrees to recognize
and accept the rights and actions of Franchisor under this appointment.

10. GENERAL PROVISIONS.

10.1 Governing Law. This Agreement shall be governed and construed in accordance with the laws of
the State in which the Franchised Location is located.

10.2 Notices. All notices or demands to be given under this Agreement shall be in writing and shall be
served in person, by air courier delivery or by certified mail. Service shall be deemed conclusively made (i) at the
time of service, if personally served, (ii) three (3) business days after delivery by the party giving the notice, statement
or demand if by air courier with a guaranteed tracking facility, or (iii) three (3) business days after placement in the
United States mail by Certified Mail, Return Receipt Requested, with postage prepaid. Notices and demands shall
be given to the respective parties at the following addresses, unless and until a different address has been designated
by written notice to the other party:

If to Franchisor; Dog Haus Worldwide, LLC
22 Central Court
Pasadena, California 91105
Attention: Erik Hartung

With a copy (which shall not constitute notice) to:

Barry Kurtz, Esq.

Lewitt, Hackman, Shapiro, Marshall and Harlan,
A Law Corporation

16633 Ventura Boulevard, 11t Floor

Encino, California 91436

Fax: (818) 981-4764

If to Franchisee:

Attention:
Facsimile No.:
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If to Landlord:

Attention:
Facsimile No.:

Any party may change his or its address by giving ten (10) days prior written notice of such change to all other
parties.

10.3  Waivers. The delay, omission or forbearance by Franchisor to take action to remedy or seek damages
for the breach or default of any term, covenant or condition of this Agreement or to exercise any right, power or duty
arising from such breach or default shall not be deemed to be a waiver of such term, covenant or condition or any
subsequent breach or default of the same or any other term, covenant or condition of this Agreement. The subsequent
acceptance of performance by Franchisor shall not be deemed to be a waiver of any preceding breach or default by
Franchisee other than its failure to pay the particular payment so accepted, regardless of Franchisor’s knowledge of
such preceding breach or default at the time of acceptance of such payment.

10.4  Attorneys' Fees. If any legal action is brought to enforce the terms of this Agreement, the prevailing
party shall be entitled to reasonable attorneys’ fees and costs, and any and all costs of collection, in addition to any
other relief to which that party may be entitled.

10.5 Modification. This Agreement may be modified only by a writing executed by the party sought to
be bound.

10.6 Entire Agreement. This Agreement, and the other agreements referred to in this Agreement, and
any other agreement that may be executed by the parties concurrently with the execution of this Agreement, set forth
the entire agreement and understanding of the parties with regard to the subject matter of this Agreement and any
agreement, representation or understanding, express or implied, heretofore made by either party or exchanged
between the parties are hereby waived and canceled.

10.7  Cumulative Remedies. Any specific right or remedy set forth in this Agreement, legal, equitable or
otherwise shall not be exclusive, but shall be cumulative with all other rights or remedies set forth in this Agreement
or allowed or allowable by law.

10.8  Captions. The various titles of the Sections in this Agreement are used solely for convenience and
shall not be used in interpreting or construing any word, clause, Section or subparagraph of this Agreement.

10.9 Gender. All words used in this Agreement in the singular shall include the plural and the masculine
gender shall include the feminine and neuter and the neuter shall include the masculine and feminine.

10.10  Successors. This Agreement shall be binding upon all of the parties to this Agreement, their
respective heirs, executors, administrators, personal representatives, successors and assigns.

10.11  Severability. The invalidity of any one or more of the provisions contained in this Agreement, as
determined by a court of competent jurisdiction, shall in no way affect the validity of any other provision hereof.

10.12 Additional Documents. Each of the parties agrees to execute, acknowledge and deliver to the other
party and to procure the execution, acknowledgment and delivery to the other party of any additional documents or
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instruments which either party may reasonably require to fully effectuate and carry out the provisions of this
Agreement.

10.13 Counterparts and Electronic Transmission; Electronic Signatures. This Agreement may be
executed in any number of counterparts, each of which shall be deemed to be an original and all of which together
shall be deemed to be one and the same instrument. Copies of this Agreement with signatures that have been
transmitted by email or by facsimile shall constitute and be deemed original copies of this Agreement for all
purposes, provided that the copies are fully executed, dated and identical in form to the original hard copy version
of this Agreement. In addition, this Agreement may be signed electronically by the Parties and electronic signatures
appearing on this Agreement shall be deemed to be the same as handwritten signatures for the purposes of the
validity, enforceability and admissibility of this Agreement.

10.14 General. Franchisee acknowledges that Franchisee has carefully read this Agreement and all other
related documents to be executed concurrently or in conjunction with the execution hereof, that Franchisee has
obtained the advice of counsel in connection with entering into this Agreement, that Franchisee understands the
nature of this Agreement and that Franchisee intends to comply herewith and be bound hereby. Franchisee further
acknowledges that it has read and understood this Agreement and that Franchisor has accorded Franchisee ample
time and opportunity to consult with advisors of Franchisee’s own choosing about the potential benefits and risks of
entering into this Agreement.

10.15 Atypical Terms. Franchisee acknowledges and agrees that Franchisor has made no warranty or
representation that all Option to Obtain Lease Assignment Agreements previously issued or issued after this
Agreement by Franchisor do or will contain terms substantially similar to those contained in this Agreement.
Franchisor may, in its reasonable business judgment and its sole and absolute discretion, due to local business
conditions or otherwise, waive or modify comparable provisions of other Option to Obtain Lease Assignment
Agreements previously executed or executed after the date of this Agreement with other Dog Haus franchisees in a
non-uniform manner.

IN WITNESS WHEREOF, the parties have executed this Agreement as of the Effective Date.

FRANCHISOR: FRANCHISEE:

DOG HAUS WORLDWIDE, LLC
A California limited liability company

By:

By:

Name:

Name:

Title:

Title:

LANDLORD:

By:
Name:
Title:
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DOG HAUS WORLDWIDE, LLC
FRANCHISE DISCLOSURE DOCUMENT

EXHIBIT D
CONFIDENTIALITY AGREEMENT FOR PROSPECTIVE FRANCHISEES



DOG HAUS WORLDWIDE, LLC
CONFIDENTIALITY AGREEMENT

THIS CONFIDENTIALITY AGREEMENT (this “Agreement”) is made this ___ day of
20__, by and between DOG HAUS WORLDWIDE, LLC, a California limited liability company ("Franchisor"), on
the one hand, and ,a (“Candidate"), on the other hand,
with reference to the following facts:

A. Franchisor and its predecessor and affiliate have developed the “Dog Haus System” for the establishment
and operation of quick-service restaurants (“Dog Haus Restaurants™) that offer freshly prepared, cooked to order,
high quality, proprietary gourmet hot dogs, sausages, hamburgers, chicken and plant-based food products
accompanied by Franchisor’s proprietary sauces and a variety of other related food products, side dishes and
alcoholic and non-alcoholic beverages for both on-premises and off-premises consumption under the trade name
and service mark “Dog Haus” and other related trademarks, service marks, logos and commercial symbols, and
the trade dress used to identify Dog Haus Restaurants, including the unique and distinctive interior and exterior
building designs, color schemes, furniture, fixtures and accessories present in Dog Haus Restaurants (collectively,
the “Dog Haus Marks”). The “Dog Haus System” means the unique system developed by Franchisor and
Franchisor’s affiliate that includes operating methods and business practices related to Dog Haus Restaurants, the
relationship between Franchisor and its franchisees, interior and exterior Dog Haus Restaurant design, other items
of trade dress, specifications for equipment, fixtures and uniforms, defined product offerings, recipes and
preparation methods, Franchisor specified pricing and promotions, restrictions on ownership, standard operating
and administrative procedures, management and technical training programs, marketing and public relations
programs, and Franchisor’s website, all as Franchisor may modify the same from time to time.

B. Franchisor has the right to use, and to license others to use, the Dog Haus Marks and the Dog Haus System,
and has, as a result of its expenditure of time, skill, effort, and money, developed a distinctive franchise model for
qualified franchisees to obtain the right to operate a Dog Haus Restaurant using the Dog Haus Marks and the Dog
Haus System.

C. Franchisor may provide Candidate with confidential and proprietary information regarding the Dog Haus
System prior to granting or declining to grant Candidate a franchise or entering into a franchise agreement with
Candidate. Franchisor desires that Candidate maintain the confidentiality of all such confidential and proprietary
information on the terms and conditions set forth in this Agreement.

NOW, THEREFORE, IT IS AGREED:

1. INCORPORATION OF RECITALS.

The recitals set forth in Paragraphs A through Paragraph C above are true and correct and are hereby incorporated
by reference into the body of this Agreement.

2. CONFIDENTIALITY.

Candidate acknowledges and agrees that:

2.1. Confidential Information. Candidate's knowledge of the elements of the Dog Haus System and any other
proprietary data that may be disclosed to Candidate by Franchisor, or any affiliate of Franchisor, including, without
limitation, any and all confidential and/or proprietary knowledge, data or information of a party and any and all

confidential and/or proprietary knowledge, data or information which a party has obtained or obtains from another
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person or entity and which a party treats as proprietary or designates (whether or not in writing or electronic form)
as “Confidential Information”. By way of illustration, but not limitation, “Confidential Information” includes
tangible and intangible information (whether or not in electronic form) relating to Franchisor’s business operations,
styles, products and services, recipes, sources of materials and equipment, client management and other software,
data, other content, formulations, patterns, compilations, programs, devices and processes, business relationships,
contact information for industry professionals, developmental or experimental work and services, improvements,
discoveries, plans for research, potential new or supplemental products and services, websites, advertisements or
ancillary products and services, marketing and selling methods and/or plans, business plans, budgets and
unpublished financial statements, licenses, prices and costs, vendors, collaborators, current customer and prospective
customer names and addresses, information regarding credit extensions to customers, customer service purchasing
histories and prices charged to customers, customer lists and other customer data, information regarding the skills
and compensation of employees and contractors of Franchisor, designs, drawings, specifications, source code, object
code, documentation, diagrams, flowcharts, research, development, marketing techniques and materials,
trademarks, trade secrets, sales/license techniques, inventions, copyrightable material, trademarkable material,
databases, relationships between Franchisor and other companies, persons or entities, the Dog Haus System, and any
other information or material considered proprietary by Franchisor whether or not designated as confidential
information by Franchisor, that is not generally known by the public, or which derives independent economic value
(actual or potential) from not being generally known to the public or persons unaffiliated with Franchisor or its
affiliates and which is the subject of efforts by Franchisor that are reasonable under the circumstances to maintain its
secrecy, and any other information in oral, written, graphic or electronic form which, given the circumstances
surrounding its disclosure, would be considered confidential. Confidential Information also includes the manner in
which any of the above described items may be combined with any other information or products or synthesized or
used by Candidate. Confidential Information does not include any information that was in the lawful and
unrestricted possession of Candidate prior to its disclosure by Franchisor; is or becomes generally available to the
public by acts other than those of Candidate after receiving it; has been received lawfully and in good faith by
Candidate from a third party who did not derive it from Franchisor or Candidate; or is shown by acceptable evidence
to have been independently developed by Candidate.

2.2. Value. The Confidential Information has been developed by Franchisor and its affiliates by the investment
of time, skill, effort and money and is widely recognized by the public and is of substantial value.

2.3. Proprietary. The Confidential Information is proprietary, confidential and constitutes a trade secret of
Franchisor and its affiliates.

2.4, Maintain Confidentiality. Candidate will fully and strictly maintain the confidentiality of the Confidential
Information, will exercise the highest degree of diligence in safeguarding the Confidential Information and will not
disclose or reveal the Confidential Information to any person other than another person who is actively and directly
participating in the acquisition of the franchise with Candidate, but only after first disclosing the identity of such
person to Franchisor in writing and obtaining such person’s signature on a Non-Disclosure Agreement similar to this
Agreement, unless covered by attorney-client privilege.

2.5. Reproduction and Use. Candidate will not directly or indirectly reproduce or copy any Confidential
Information or any part thereof and will make no use of any Confidential Information for any purpose whatsoever
unless and until Candidate becomes a franchisee of Franchisor, and then only in accordance with the provisions of
Candidate’s Franchise Agreement.

2.6 No Prior Experience. Candidate specifically acknowledges and agrees that prior to the execution of this
Agreement, Candidate had no experience, information or knowledge whatsoever about restaurants that serve

gourmet hot dogs, sausages and hamburgers or Dog Haus Restaurants and that Candidate’s knowledge of the Dog
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Haus Confidential Information was obtained solely from Franchisor pursuant to this Agreement. In addition,
Candidate specifically acknowledges that, pursuant to this Agreement, Candidate will receive valuable Dog Haus
Confidential Information regarding the operational, sales, promotional, and marketing methods and techniques of
Franchisor and the Dog Haus System, which are unique and proprietary to Franchisor, derive independent economic
value from not being generally known to the public and are the subject of Franchisor’s efforts and that are reasonable
under the circumstances to maintain their secrecy.

3. GENERAL.
3.1 Injunction. Candidate recognizes the unique value and secondary meaning attached to the Confidential

Information and the elements of the Dog Haus System and agrees that any noncompliance with the terms of this
Agreement or any unauthorized or improper use of the Confidential Information will cause irreparable damage to
Franchisor and its franchisees. Candidate therefore agrees that if Candidate should engage in any such unauthorized
or improper use of the Confidential Information, Franchisor shall be entitled to both permanent and temporary
injunctive relief from any court of competent jurisdiction without notice or the posting of any bond, in addition to
any other remedies prescribed by law.

3.2. Heirs and Successors. This Agreement shall be binding upon and inure to the benefit of the parties, their
heirs, successors and assigns.

3.3. Entire Agreement. This Agreement represents the entire understanding between the parties regarding the
subject matter of this Agreement and supersedes all other negotiations, agreements, representations and covenants,
oral or written. This Agreement may not be modified except by a written instrument signed by Franchisor and
Candidate that expressly modifies this Agreement. The parties intend this Agreement to be the entire integration of
all of their agreements on this subject of any nature regarding the subject matter of this Agreement. No other
agreements, representations, promises, commitments or the like, of any nature, exist between the parties.

3.4. No Warranties. Candidate acknowledges and agrees that Franchisor has made no promises, representations
or warranties to Candidate that are inconsistent with the terms of this Agreement or Franchisor's Franchise
Disclosure Document concerning the profitability or likelihood of success of the Dog Haus Restaurant, that
Candidate has been informed by Franchisor that there can be no guaranty of success in the Dog Haus Restaurant and
that Candidate's business ability and aptitude are primary in determining his success.

3.5. No Right to Use the Dog Haus System or the Dog Haus Marks. This Agreement is not a Franchise
Agreement or a license of any sort, and does not grant Candidate any right to use or to franchise or license the use
of, the Confidential Information, which right is expressly reserved by Franchisor.

3.6. Waiver. Failure by Franchisor to enforce any rights under this Agreement shall not be construed as a waiver
of such rights. Any waiver, including a waiver of default, in any one instance shall not constitute a continuing waiver
or a waiver in any other instance.

3.7. Validity. Any invalidity of any portion of this Agreement shall not affect the validity of the remaining
portions and unless substantial performance of this Agreement is frustrated by any such invalidity, this Agreement
shall continue in full force and effect.

3.8. Headings and Gender. The headings herein are for purposes of convenience only and shall not be used in
construing the provisions hereof. As used herein, the male gender shall include the female and neuter genders, the
singular shall include the plural and the plural, the singular.
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3.9. Attorneys' Fees. If Franchisor becomes a party to any legal proceedings concerning this Agreement by reason
of any act or omission of Candidate or its authorized representatives, Candidate shall be liable to Franchisor for the
reasonable attorneys' fees and court costs incurred by Franchisor in the legal proceedings. If either party commences
a legal proceeding against the other party arising out of or in connection with this Agreement, the prevailing party
shall be entitled to have and recover from the other party its reasonable attorneys' fees and costs of suit.

3.10. Cumulative Remedies. Any specific right or remedy set forth in this Agreement, legal, equitable, or
otherwise, shall not be exclusive, but shall be cumulative with all other rights or remedies set forth herein or allowed
or allowable by law.

3.11.  Notices. All notices or demands to be given under this Agreement shall be in writing and shall be served in
person, by air courier delivery or by certified mail. Service shall be deemed conclusively made (i) at the time of
service, if personally served; (ii) three (3) business days after delivery by the Party giving the notice, statement or
demand if by air courier with a guaranteed tracking facility; or (iii) three (3) business days after placement in the
United States mail by Certified Mail, Return Receipt Requested, with postage prepaid. Notices and demands shall
be given to the respective Parties at the following addresses, unless and until a different address has been designated
by written notice to the other Party:

Notices to Franchisor;
Dog Haus Worldwide, LLC
22 Central Court
Pasadena, California 91105
Attention: Erik Hartung

With a copy to (which shall not constitute notice):

Barry Kurtz, Esq.

Lewitt, Hackman, Shapiro, Marshall and Harlan
16633 Ventura Boulevard, 11t Floor

Encino, California 91436

Fax: (818) 981-4764

Notices to Candidate:

Attention:

Either party may change its address for the purpose of receiving notices, demands and other communications by a
written notice given in the manner set forth above to the other party.

3.12. Governing Law. This Agreement takes effect upon its acceptance and execution by Franchisor in California,
and shall be interpreted and construed under the laws of California.

3.13  Venue. The parties agree that any action brought by either party against the other in any court, whether
federal or state, shall be brought within the city and county in which Franchisor has its principal place of business at
the time the action is initiated, and the parties hereby waive all questions of personal jurisdiction or venue for the
purpose of carrying out this provision.
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3.14. Counterparts and Electronic Transmission; Electronic Signatures. This Agreement may be executed in any
number of counterparts, each of which shall be deemed to be an original and all of which together shall be deemed
to be one and the same instrument. Copies of this Agreement with signatures that have been transmitted by email or
by facsimile shall constitute and be deemed original copies of this Agreement for all purposes, provided that the
copies are fully executed, dated and identical in form to the original hard copy version of this Agreement. In addition,
this Agreement may be signed electronically by the Parties and electronic signatures appearing on this Agreement
shall be deemed to be the same as handwritten signatures for the purposes of the validity, enforceability and
admissibility of this Agreement.

IN WITNESS WHEREOF, the parties have executed this Agreement as of the Effective Date.
FRANCHISOR: CANDIDATE:

DOG HAUS WORLDWIDE, LLC,
A California limited liability company

By: By:

Name: Name:

Title: Title:
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DOG HAUS WORLDWIDE, LLC
FRANCHISE DISCLOSURE DOCUMENT

EXHIBITE
NON - DISCLOSURE AND CONFIDENTIALITY AGREEMENT FOR EMPLOYEES OF

FRANCHISEE



NON-DISCLOSURE AND CONFIDENTIALITY AGREEMENT

THIS NON-DISCLOSURE AND CONFIDENTIALITY AGREEMENT (this “Agreement”) is made this____day
of , 20__ (the “Effective Date”), by and between
("Franchisee"), on the one hand, and (“Recipient"), on the other hand, with
reference to the following facts:

A. Dog Haus Worldwide, LLC, a California limited liability company (“Franchisor”) and its
predecessor and affiliate, have developed the “Dog Haus System” for the establishment and operation of quick-
service restaurants that offer freshly prepared, cooked to order, high quality, proprietary gourmet hot dogs,
sausages, hamburgers, chicken and plant-based food products accompanied by Franchisor’s proprietary sauces
and a variety of other related food products, side dishes and alcoholic and non-alcoholic beverages for both on-
premises and off-premises consumption under the trade name and service mark “Dog Haus” and other related
trademarks, service marks, logos and commercial symbols, and the trade dress used to identify Dog Haus
Restaurants, including the unique and distinctive interior and exterior building designs, color schemes, furniture,
fixtures and accessories present in Dog Haus Restaurants (collectively, the “Dog Haus Marks”).

B. The Dog Haus System includes, without limitation, the operations and training manuals and any
other written directives related to the Dog Haus System (the “Manuals™), the operating methods and business
practices related to Dog Haus Restaurants, the relationship between Franchisor and its franchisees, interior and
exterior Dog Haus Restaurant design, other items of trade dress, specifications for equipment, fixtures and
uniforms, defined product offerings, recipes and preparation methods, Franchisor specified pricing and
promotions, restrictions on ownership, standard operating and administrative procedures, management and
technical training programs, marketing and public relations programs, and Franchisor’s website (collectively, the
“Confidential Information”), all of which may be modified by Franchisor from time to time and may be disclosed
to Recipient by Franchisee.

C. Franchisor has and continues to protect the confidentiality of the Confidential Information by,
among other things, (i) not revealing the confidential contents of the Confidential Information to unauthorized
parties; (ii) requiring Dog Haus franchisees to acknowledge and agree in writing that the Confidential Information
is confidential; (iii) requiring Dog Haus franchisees to agree in writing to maintain the confidentiality of the
Confidential Information; (iv) monitoring electronic access to the Confidential Information by the use of
passwords and other restrictions so that electronic access to the Confidential Information is limited to authorized
parties; and (v) requiring its franchisees to return all Confidential Information to Franchisor upon the expiration
and termination of their Franchise Agreements.

D. Franchisor and Franchisee have entered into a Franchise Agreement under which Franchisor has
granted Franchisee the right to own and operate a Dog Haus Restaurant (the “Dog Haus Restaurant™) and to use
the Dog Haus System, the Dog Haus Marks, the Manuals, and the Confidential Information in the operation of
the Dog Haus Restaurant.

E. Franchisee is obligated under its Franchise Agreement with Franchisor to obtain a written
agreement from all supervisorial or managerial personnel employed by Franchisee and each independent
contractor engaged by Franchisee who may have access to the Confidential Information and who may be the
recipient of the disclosure of the Confidential Information to maintain the confidentiality of the Confidential
Information, to obtain the written agreement from all supervisorial or managerial personnel employed by

1
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Franchisee and each independent contractor to not use the Confidential Information other than in the course of
his or her employment or engagement by Franchisee and to not disclose any of the Confidential Information to
any unauthorized parties during the period of time that he or she is providing services for Franchisee and forever
after his or her employment or engagement by Franchisee ends.

NOW, THEREFORE, IT IS AGREED:

1. ACKNOWLEDGMENTS OF RECIPIENT.

1.1 No Prior Experience, Information or Knowledge. Prior to his or her employment or engagement
by Franchisee, Recipient had no experience, information or knowledge whatsoever about restaurants that offer
gourmet hot dogs, sausages and hamburgers Recipient's knowledge of the Confidential Information was obtained
only from Franchisee following the Effective Date and only in the course of Recipient’s employment or
engagement by Franchisee.

1.2 Confidential Information. The Confidential Information includes all of the items included
elsewhere in this Agreement and, in addition, without limitation, all tangible and intangible information (whether
or not in electronic form) relating to Franchisor’s business operations, styles, products and services, recipes,
sources of materials and equipment, client management and other software, data, other content, formulations,
patterns, compilations, programs, devices and processes, business relationships, contact information for industry
professionals, developmental or experimental work and services, improvements, discoveries, plans for research,
potential new or supplemental products and services, websites, advertisements or ancillary products and services,
marketing and selling methods and/or plans, business plans, budgets and unpublished financial statements,
licenses, prices and costs, vendors, collaborators, current customer and prospective customer names and
addresses, information regarding credit extensions to customers, customer service purchasing histories and prices
charged to customers, customer lists and other customer data, information regarding the skills and compensation
of employees and contractors of Franchisor, designs, drawings, specifications, source code, object code,
documentation, diagrams, flowcharts, research, development, marketing techniques and materials, trademarks,
trade secrets, sales/license techniques, inventions, copyrightable material, trademarkable material, databases,
relationships between Franchisor and other companies, persons or entities, the Dog Haus System, and any other
information or material considered proprietary by Franchisor whether or not designated as confidential
information by Franchisor, that is not generally known by the public, or which derives independent economic
value (actual or potential) from not being generally known to the public or persons unaffiliated with Franchisor
or its affiliates and which is the subject of efforts by Franchisor that are reasonable under the circumstances to
maintain its secrecy, and any other information in oral, written, graphic or electronic form which, given the
circumstances surrounding its disclosure, would be considered confidential. Confidential Information also
includes the manner in which any of the above described items may be combined with any other information or
products or synthesized or used by Recipient. Confidential Information does not include any information that
was in the lawful and unrestricted possession of Recipient prior to its disclosure by Franchisee to Recipient; is or
becomes generally available to the public by acts other than those of Recipient after receiving it; has been received
lawfully and in good faith by Recipient from a third party who did not derive it from Franchisor, Franchisee or
Recipient; or is shown by acceptable evidence to have been independently developed by Recipient.

1.3 Independent Value. The Confidential Information (i) is not generally known by the public or
parties other than Franchisor, its affiliates, its franchisees and Franchisee; (ii) derives independent economic value
(actual or potential) from not being generally known to the public or persons unaffiliated with Franchisor or

2
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Franchisee; and (iii) is the subject of extensive efforts by Franchisor that are reasonable under the circumstances
to maintain the secrecy of the Confidential Information.

1.4 Valuable and Proprietary. The Confidential Information has been developed by Franchisor, its
founder and their affiliates by the investment of time, skill, effort and money and is widely recognized by the
public, of substantial value, and is proprietary, confidential and constitutes trade secrets of Franchisor, its founder
and their affiliates.

2. COVENANTS OF RECIPIENT.

Recipient agrees that so long as Recipient is employed or engaged by Franchisee and forever after his or
her employment or engagement by Franchisee ends:

2.1 Maintain Confidentiality. Recipient will fully and strictly maintain the confidentiality of the
Confidential Information, will exercise the highest degree of diligence in safeguarding the Confidential
Information and will not disclose or reveal the Confidential Information to any person other than Franchisee or
other personnel employed by Franchisee or independent contractors engaged by Franchisee while a supervisorial
or managerial employee or independent contractor of Franchisee and will then do so only to the degree necessary
to carry out Recipient’s duties as a supervisorial or managerial employee or independent contractor of Franchisee.

2.2 No Reproduction or Use. Recipient will not directly or indirectly reproduce or copy any
Confidential Information and will make no use of any Confidential Information for any purpose whatsoever
except as may be required while Recipient is employed or engaged by Franchisee and will then do so only in
accordance with the provisions of this Agreement and only to the degree necessary to carry out Recipient’s duties
as an employee or independent contractor of Franchisee.

2.3 Restrictions. Recipient specifically acknowledges and agrees Recipient may receive valuable
specialized training and Confidential Information, including, without limitation, Confidential Information
regarding the operational, sales, promotional, and marketing methods and techniques of Franchisor and the Dog
Haus System, which are unique and proprietary to Franchisor, derive independent economic value from not being
generally known to the public and are the subject of Franchisor’s efforts and that are reasonable under the
circumstances to maintain their secrecy. Recipient therefore covenants that while employed or engaged by
Franchisee, Recipient shall not, either directly or indirectly, for himself or herself, or through, on behalf of, or in
conjunction with any person, or legal entity (i) divert or attempt to divert any present or prospective Dog Haus
client to any competitor, by direct or indirect inducement or otherwise, or do or perform, directly or indirectly,
any other act injurious or prejudicial to the goodwill associated with the Dog Haus Marks and the Dog Haus
System; or (ii) own (either beneficially or of record), engage in or render services to, whether as an investor,
partner, lender, director, officer, manager, employee, consultant, representative or agent, any restaurant business
that prepares, offers and sells gourmet hot dogs, sausages and hamburgers as its primary menu item as its primary
menu items and any business that looks like, copies, imitates, or operates with similar trade dress or décor to the
Dog Haus Restaurant.

2.4 Third Party Beneficiary. Franchisor is, and shall be and remain, a third party beneficiary of this
Agreement and will have the independent right to enforce the terms of this Agreement.
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25 No Restriction. Nothing in this Article 2 is intended to prohibit or restrict any activity which
prohibition or restriction violates Recipient’s rights to engage in protected concerted activity under the National
Labor Relations Act.

3. GENERAL TERMS.
3.1 Injunction. Recipient recognizes the unique value and secondary meaning attached to the

Confidential Information and the elements of the Dog Haus System and agrees that Recipient’s noncompliance
with the terms of this Agreement or any unauthorized or improper use of the Confidential Information by
Recipient will cause irreparable damage to Franchisor and its franchisees. Recipient therefore agrees that if
Recipient should engage in any unauthorized or improper use or disclosure of the Confidential Information,
Franchisor and Franchisee, independently, will be entitled to both permanent and temporary injunctive relief
from any court of competent jurisdiction without notice or the posting of any bond, to prevent any unauthorized
or improper use or disclosure of the Confidential Information in addition to any other remedies prescribed by
law. Due to the irreparable damage that would result to Franchisor and Franchisee from any violation of this
Agreement, Recipient acknowledges and agrees that any claim Recipient believes he or she may have against
Franchisor or Franchisee will be deemed to be a matter separate and apart from Recipient’s obligations under this
Agreement and will not entitle Recipient to violate or justify any violation of the provisions of this Agreement.

3.2 Heirs and Successors; Entire Agreement. This Agreement shall be binding upon and inure to the
benefit of the parties, their heirs, successors and assigns. This Agreement represents the entire understanding
between the parties regarding the subject matter of this Agreement and supersedes all other negotiations,
agreements, representations and covenants, oral or written. This Agreement may not be modified except by a
written instrument signed by Franchisor and Recipient that expressly modifies this Agreement. The parties intend
this Agreement to be the entire integration of all of their agreements on this subject of any nature regarding the
subject matter of this Agreement. No other agreements, representations, promises, commitments or the like, of
any nature, exist between the parties.

3.3 No Right to Use Dog Haus Marks or Dog Haus System. This Agreement is not a license of any
sort, and does not grant Recipient any right to use or to license the use of, the Confidential Information, which
right is expressly reserved by Franchisor.

3.4 Waiver and Validity. Failure by Franchisor to enforce any rights under this Agreement shall not
be construed as a waiver of such rights. Any waiver, including a waiver of default in any one instance, shall not
constitute a continuing waiver or a waiver in any other instance. Any invalidity of any portion of this Agreement
shall not affect the validity of the remaining portions and unless substantial performance of this Agreement is
frustrated by any such invalidity, this Agreement shall continue in full force and effect.

35 Headings and Gender. The headings in this Agreement are for purposes of convenience only
and shall not be used in construing the provisions of this Agreement. As used in this Agreement, the male gender
shall include the female and neuter genders, the singular shall include the plural and the plural, the singular.

3.6 Attorneys' Fees. If Franchisor becomes a party to any legal proceedings concerning this
Agreement by reason of any act or omission of Recipient, Recipient shall be liable to Franchisor for the reasonable
attorneys' fees and court costs incurred by Franchisor in the legal proceedings. If any party to this Agreement
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commences any legal proceeding against another party arising out of or in connection with this Agreement, the
prevailing party shall be entitled to recover from the other party its reasonable attorneys' fees and costs of suit.

3.7 Cumulative Remedies. Any specific right or remedy set forth in this Agreement, legal, equitable,
or otherwise, shall not be exclusive, but shall be cumulative with all other rights or remedies set forth herein or
allowed or allowable by law.

3.8 Notices. Except as otherwise expressly provided herein, all written notices and reports permitted
or required to be delivered by the parties under this Agreement shall be deemed delivered at the time delivered
by hand, one (1) business day after transmission by fax or email (with a confirmation copy sent by regular United
States mail), or three (3) days after placement in the United States mail by Registered or Certified Mail, Return
Receipt Requested, postage prepaid and addressed as follows:

Any notice or demand to Franchisee shall be given to:

Fax:

With a copy to:

Dog Haus Worldwide, LLC
22 Central Court

Pasadena, California 91105
Attention: Erik Hartung

Any notice or demand to Recipient shall be given to:

Fax:

Any party may change its address for the purpose of receiving notices, demands and other communications by a
written notice given in the manner set forth above to the other party.

3.9 Counterparts and Electronic Transmission; Electronic Signatures. This Agreement may be
executed in any number of counterparts, each of which shall be deemed to be an original and all of which together
shall be deemed to be one and the same instrument. Copies of this Agreement with signatures that have been
transmitted by email or by facsimile shall constitute and be deemed original copies of this Agreement for all
purposes, provided that the copies are fully executed, dated and identical in form to the original hard copy version
of this Agreement. In addition, this Agreement may be signed electronically by the parties and electronic
signatures appearing on this Agreement shall be deemed to be the same as handwritten signatures for the
purposes of the validity, enforceability and admissibility of this Agreement.
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IN WITNESS WHEREOF, the parties have executed this Agreement on the Effective Date.

FRANCHISEE: RECIPIENT:
A
By:
Name:
Title:
6
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DOG HAUS WORLDWIDE, LLC
FRANCHISE DISCLOSURE DOCUMENT

EXHIBITF
GENERAL RELEASE



DOG HAUS WORLDWIDE, LLC
GENERAL RELEASE AGREEMENT

THIS GENERAL RELEASE AGREEMENT (this “Release Agreement”) is made and entered into as of

(the “Effective Date”), by and among DOG HAUS WORLDWIDE, LLC, a California limited liability company

("Franchisor"), on the one hand, and
a

("Franchisee"), and (“Owner”), on the other hand, who are collectively referred to in this

Release Agreement as the “Releasing Parties”, with reference to the following facts:

A. Franchisor and Franchisee are parties to that certain Franchise Agreement and related ancillary agreements
dated (collectively, the “Franchise Agreement”) pursuant to which Franchisor
granted Franchisee a license (the “License”) to use the service mark and trade name “Dog Haus” and other related
trademarks, service marks, logos and commercial symbols, and the trade dress used to identify Dog Haus
Restaurants, including the unique and distinctive interior and exterior building designs, color schemes, furniture,
fixtures and accessories present in Dog Haus Restaurants (the “Dog Haus Marks”) and the “Dog Haus System” (the
“System”) in connection with the operation of a Dog Haus Restaurant (the “Restaurant”) located at
(the “Franchised Location™).

B. Franchisee desires to enter into a

C. This Release Agreement has been requested at a juncture in the relationship of the parties where Franchisor
is considering either a change or an expansion of the relationship between the parties and/or their affiliates.
Franchisor is unwilling to make the anticipated change or expansion in the relationship of the parties unless it is
certain that it is proceeding with a “clean slate” and that there are no outstanding grievances or Claims against it.
Releasing Parties, therefore, gives this Release Agreement as consideration for receiving the agreement of Franchisor
to an anticipated change or expansion of the relationship between the parties. Releasing Parties acknowledges that
this Release Agreement is intended to wipe the slate clean.

NOW, THEREFORE, IT IS AGREED:

1. DEFINITIONS. As used in this Release Agreement, the following capitalized terms have the meanings
ascribed to them.

1.1 “Claims” means all actual and alleged claims, demands, Losses, charges, agreements (whether
written or oral), covenants, responsibilities, warranties, obligations, contracts (whether oral or written), debts,
violations, suits, counterclaims, cross claims, third party claims, accounts, liabilities, costs, expenses (including
attorneys’ fees and court costs), rights to terminate and rescind, rights of action and causes of action of any kind or
nature, whatsoever, whether known or unknown, matured or unmatured, accrued or unaccrued, suspected or
unsuspected, contingent or non-contingent, liquidated or unliquidated, choate or inchoate, and whether or not
asserted, threatened, alleged, or litigated, at law, equity, or otherwise.

1.2 “Constituents” means past, present and future affiliates, subsidiaries, divisions, partners, members,
trustees, receivers, executors, representatives, administrators, owners, shareholders, distributors, parents,
predecessors, officers, directors, agents, managers, principals, employees, insurers, successors, assigns,
representatives and attorneys and the past, present and future officers, directors, agents, managers, principals,
members, employees, insurers, successors, assigns, representatives and attorneys of each of the foregoing.

1.3 “Excluded Matters” means Franchisor’s continuing contractual obligations which arise or continue
under and pursuant to the Franchise Agreement on and after the date of this Release Agreement.
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1.4 “Franchisor Released Parties” means Franchisor, Dog Haus International, LLC, a Delaware limited
liability company, Dog Haus, LLC, a California limited liability company, and each of their Constituents.

1.5 “Losses” means all damages, debts, liabilities, accounts, suits, awards, judgments, payments,
diminutions in value and other losses, costs and expenses, however suffered or characterized, all interest thereon, all
costs and expenses of investigating any Claim, reference proceeding, lawsuit or arbitration and any appeal therefrom,
all actual attorneys’ fees incurred in connection therewith, whether or not such Claim, reference proceeding, lawsuit
or arbitration is ultimately defeated and, all amounts paid incident to any compromise or settlement of any such
Claim, reference proceeding, lawsuit or arbitration.

2. GENERAL RELEASE AGREEMENT. Releasing Parties, for themselves and their Constituents, hereby
release and forever discharge Franchisor Released Parties from any and all Claims, whether known or unknown,
based upon anything that has occurred or existed, or failed to occur or exist, from the beginning of time to the
Effective Date, including, without limitation any and all Claims which relate to the Franchise Agreement, the
Restaurant, the System, the License, the Dog Haus Marks, and the Franchised Location, or to any other agreement
entered into prior to the Effective Date between Franchisor Released Parties, on the one hand, and Releasing Parties,
on the other hand, except for the Excluded Matters and obligations under this Release Agreement. This waiver,
release and discharge is effective immediately in its fullest and most comprehensive sense.

3. WAIVER OF SECTION 1542 OF THE CALIFORNIA CIVIL CODE.

3.1 Section 1542 of the California Civil Code. Releasing Parties, for themselves and their Constituents,
acknowledge that they are familiar with Section 1542 of the California Civil Code, which reads as follows:

A GENERAL RELEASE DOES NOT EXTEND TO CLAIMS THAT THE CREDITOR
OR RELEASING PARTY DOES NOT KNOW OR SUSPECT TO EXIST IN HIS OR
HER FAVOR AT THE TIME OF EXECUTING THE RELEASE, AND THAT IF
KNOWN BY HIM OR HER WOULD HAVE MATERIALLY AFFECTED HIS OR
HER SETTLEMENT WITH THE DEBTOR OR RELEASED PARTY.

3.2 Waiver. With respect to those Claims being released pursuant to Section 2, Releasing Parties, for
themselves and their Constituents, acknowledge that they are releasing unknown Claims and waive all rights they
have or may have under Section 1542 of the California Civil Code or any other statute or common law principle of
similar effect. For purposes of this Section 3, Releasing Parties shall be considered to be creditors of the Franchisor
Released Parties, and each of them.

4. UNKNOWN CLAIMS. Releasing Parties acknowledge and agree that among the wide and comprehensive
range of Claims being waived, released, and discharged by this Release Agreement, they are waiving, releasing, and
discharging unknown and unsuspected Claims which, if known or suspected by Releasing Parties to exist in their
favor at the time of executing this Release Agreement, may have materially affected Releasing Parties’ decision to
enter into this Release Agreement. It is understood by Releasing Parties that, after the Effective Date, the facts under
which this Release Agreement is entered into may turn out to be other than or different from the facts Releasing
Parties knew or believed to be true on the Effective Date. Releasing Parties, therefore, expressly assume the risk of
the facts turning out to be so different and agree that this Release Agreement shall be in all respects final and effective
and not subject to termination or rescission by any such difference in facts.

5. REPRESENTATIONS AND WARRANTIES. Releasing Parties hereby represent and warrant that, in
entering into this Release Agreement, Releasing Parties: (i) are doing so freely and voluntarily, either upon the advice
of counsel and business advisors of Releasing Parties’ own choosing, or without such advice because Releasing
Parties, free from coercion, duress or fraud, declined to obtain such advice; (ii) have read and fully understand the
terms and scope of this Release Agreement; (iii) understand that this Release Agreement is final and conclusive, and
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intends to be final and conclusive, as to the matters set forth in this Release Agreement; and (iv) have not assigned,
transferred, or conveyed to any third party all or any part of their interest, or any contingent interest, in any of the
Claims released by this Release Agreement now or in the future, and are aware of no third party who contends or
claims otherwise, and shall not purport to assign, transfer, or convey any interest in any such Claim after the Effective
Date.

6. COVENANTS NOT TO SUE. Releasing Parties hereby irrevocably covenant that they will not, directly or
indirectly: (i) commence, initiate, or cause to be commenced or initiated any proceeding, claim, or demand of any
kind against Franchisor Released Parties based upon any Claims released under this Release Agreement; or (ii) assist
or encourage any person or entity to investigate, inquire into, commence, initiate, or cause to be commenced or
initiated any proceeding, claim, or demand of any kind against Franchisor Released Parties based upon any Claims
released under this Release Agreement.

7. INDEMNITY. Without in any way limiting any of the rights and remedies otherwise available to the
Franchisor Released Parties, Releasing Parties shall defend, indemnify and hold harmless each Franchisor Released
Party from and against all Claims whether or not involving third-party Claims, arising directly or indirectly from or
in connection with: (i) the assertion by or on behalf of Releasing Parties or their Constituents of any Claim or other
matter released pursuant to this Release Agreement; (ii) the assertion by any third party of any Claim or demand
against any Franchisor Released Party which Claim or demand arises directly or indirectly from, or in connection
with, any Claims or other matters released pursuant to this Release Agreement; (iii) any breach of representations,
warranties or covenants hereunder by Releasing Parties or its Constituents; or (iv) the Franchise Agreement, the
Restaurant, the Franchised Location, and/or any and all claims of creditors, customers, vendors, suppliers or invitees
of the Restaurant, or other third parties, for obligations incurred and/or acts or omissions to act by Franchisee, both
prior to and following the Effective Date.

8. GENERAL PROVISIONS.

8.1 Amendment. This Release Agreement cannot be modified, altered or otherwise amended except by
an agreement in writing signed by all of the parties.

8.2 Entire Agreement. This Release Agreement, together with the agreements referenced in this Release
Agreement, constitute the entire understanding between and among the parties with respect to the subject matter of
this Release Agreement and supersedes any prior negotiations and agreements, oral or written, with respect to the
subject matter of this Release Agreement. The Recitals set forth in Paragraphs A through C of this Release Agreement
are true and correct and are incorporated into this Release Agreement as part of this Release Agreement.

8.3 Counterparts and Electronic Transmission; Electronic Signatures. This Release Agreement may be
executed in any number of counterparts, each of which shall be deemed to be an original and all of which together
shall be deemed to be one and the same instrument. Copies of this Release Agreement with signatures that have been
transmitted by email or by facsimile shall constitute and be deemed original copies of this Release Agreement for all
purposes, provided that the copies are fully executed, dated and identical in form to the original hard copy version
of this Release Agreement. In addition, this Release Agreement may be signed electronically by the parties and
electronic signatures appearing on this Release Agreement shall be deemed to be the same as handwritten signatures
for the purposes of the validity, enforceability and admissibility of this Release Agreement.

8.4 Heirs, Successors and Assigns. This Release Agreement shall be binding upon and inure to the
benefit of the parties and their respective heirs, successors and permitted assigns. In addition, each of Franchisor
Released Parties that is not a party shall be a third party beneficiary of this Release Agreement, with the right to
enforce this Release Agreement for his, her, or its benefit, whether acting alone or in combination with any other
Franchisor Released Party.
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8.5 Interpretation. The rule that an agreement is to be construed against the party drafting the
agreement is hereby waived by the parties, and shall have no applicability in construing this Release Agreement or
any of its terms. The headings used in this Release Agreement are for purposes of convenience only and shall not be
used in construing the provisions of this Release Agreement. As used in this Release Agreement, the male gender
shall include the female and neuter genders, the singular shall include the plural and the plural, the singular.

8.6 Severability and Validity. Any provision of this Release Agreement which is prohibited,
unenforceable or not authorized in any jurisdiction shall, as to such jurisdiction, be ineffective to the extent of such
prohibition, unenforceability or non-authorization without invalidating the remaining provisions of this Release
Agreement or affecting the validity, enforceability or legality of such provision in any other jurisdiction.

8.7 Governing Law and Venue. This Release Agreement shall be interpreted and construed under the
laws of California. In the event of any conflict of law, the law of California shall prevail, without regard to the
application of California conflict of law rules. If, however, any provision of this Release Agreement would not be
enforceable under the laws of California, and if the Restaurant is located outside of California and such provision
would be enforceable under the laws of the state in which the Restaurant is located, then such provision shall be
interpreted and construed under the laws of that state. Nothing in this Section 8.7 is intended by the parties to subject
this Release Agreement to any franchise or similar law, rules, or regulation of the state of California to which it would
not otherwise be subject. The parties agree that any action brought by either party against the other in any court,
whether federal or state, shall be brought the in Superior Court of California, County of Los Angeles, or the United
States District Court for the Central District of California, and the parties hereby waive all questions of personal
jurisdiction or venue for the purpose of carrying out this provision.

8.8 Authority of Franchisor. Franchisor represents and warrants that (i) Franchisor has the power and
authority to enter into this Release Agreement and to perform its obligations under this Release Agreement without
the approval or consent of any other person or entity, and (ii) the individual who executes this Release Agreement
on Franchisor’s behalf is duly authorized to do so without the approval or consent of any other person or entity.

8.9 Authority of Releasing Parties. Releasing Parties represent and warrant that (i) they have the power
and authority to enter into this Release Agreement and to perform their obligations under this Release Agreement
without the approval or consent of any other person or entity, and (ii) the individuals who execute this Release
Agreement on Releasing Parties’ behalves are duly authorized to do so without the approval or consent of any other
person or entity.

8.10 No Waiver. No delay, waiver, omission, or forbearance on the part of any party to exercise any right,
option, duty, or power arising out of any breach or default by any other party of any of the terms, provisions, or
covenants of this Release Agreement, and no custom or practice by the parties at variance with the terms of this
Release Agreement, shall constitute a waiver by any party to enforce any such right, option, or power as against the
other parties, or as to a subsequent breach or default by the other parties.

8.11  Attorneys' Fees. If any legal action is brought to enforce the terms of this Release Agreement, the
prevailing party shall be entitled to reasonable attorneys’ fees and costs, and any and all costs of collection, in addition
to any other relief to which that party may be entitled.

8.12 Further Acts. The parties agree to execute, acknowledge and deliver to any requesting party, and to
procure the execution, acknowledgment and delivery to any requesting party, of any additional documents or
instruments which the requesting party may reasonably require to fully effectuate and carry out the provisions of
this Release Agreement.
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IN WITNESS WHEREOF, the parties to this Release Agreement have executed this Release Agreement as of the
Effective Date.

FRANCHISOR: FRANCHISEE:

DOG HAUS WORLDWIDE, LLC,

A California limited liability company A
By: By:
Name: Name:
Title: Title:
OWNER:
, an individual
, an individual
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DOG HAUS WORLDWIDE, LLC
FRANCHISE DISCLOSURE DOCUMENT

EXHIBIT G
STATE ADDENDA



CALIFORNIA
ADDENDUM TO DISCLOSURE DOCUMENT

Disclosure Document is amended as follows:

Section 31125 of the California Corporations Code requires us to give you a disclosure document, in a
form containing the information that the commissioner may by rule or order require, before a solicitation of a
proposed material modification of an existing franchise.

THE CALIFORNIA FRANCHISE INVESTMENT LAW REQUIRES THAT A COPY OF ALL
PROPOSED AGREEMENTS RELATING TO THE SALE OF THE FRANCHISE BE DELIVERED TOGETHER
WITH THE DISCLOSURE DOCUMENT.

OUR WEBSITE WWW.DOGHAUS.COM HAS NOT BEEN REVIEWED OR APPROVED BY THE
DEPARTMENT OF FINANCIAL PROTECTION AND INNOVATION. ANY COMPLAINTS CONCERNING
THE CONTENT OF THIS WEBSITE MAY BE DIRECTED TO THE DEPARTMENT OF FINANCIAL
PROTECTION AND INNOVATION AT WWW. DFPI.CA.GOV.

THESE FRANCHISES HAVE BEEN REGISTERED UNDER THE FRANCHISE INVESTMENT LAW
OF THE STATE OF CALIFORNIA. SUCH REGISTRATION DOES NOT CONSTITUTE APPROVAL,
RECOMMENDATION OR ENDORSEMENT BY THE COMMISSIONER OF FINANCIAL PROTECTION
AND INNOVATION OF THE STATE OF CALIFORNIA NOR A FINDING BY THE COMMISSIONER THAT
THE INFORMATION PROVIDED HEREIN IS TRUE, COMPLETE AND NOT MISLEADING.

1. The following language is added to the end of Item 3 of the Disclosure Document:;

Neither we nor any person identified in Item 2, or an affiliate or franchise broker offering
franchises under our principal trademark is subject to any currently effective order of any
national securities association or national securities exchange, as defined in the Securities and
Exchange Act of 1934, 15 U.S.C.A. 78a et seq., suspending or expelling such person from
membership in such association or exchange.

2. The following language is added to the end of Item 5 of the Disclosure Document:

We maintain a surety bond with SureTec Insurance Company in the amount of $140,000 as a
condition of registration in California. The bond will expire when the surety is released from
liability by the California Commissioner or until the bond is cancelled.

3. The fifth row, second column of the table in Item 6 is hereby deleted in its entirety and replaced with
the following:

“1.5% per month (18% per year), plus $200, but not exceeding the maximum legal rate, which
is currently 10% in California, from the date payment was due until paid in full.”

4, The nineteenth row, second column of the table in Item 6 is hereby deleted in its entirety and replaced
with the following:

“Cost of audit (estimated to be $1,000 - $5,000) plus 1.5% per month (18% per year), but not
exceeding the maximum legal rate, which is currently 10% in California.”
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5. The following paragraphs are added at the end of Item 17 of the Disclosure Document:

You must sign a general release of claims if you renew or transfer your franchise. California
Corporations Code Section 31512 voids a waiver of your rights under the Franchise Investment
Law (California Corporations Code Sections 31000 through 31516). Business and Professions
Code Section 20010 voids a waiver of your rights under the Franchise Relations Act (Business
and Professions Code Sections 20000 through 20043).

California Business and Professions Code Sections 20000 through 20043 provide rights to
franchisees concerning termination, transfer or non-renewal of a franchise. If the Franchise
Agreement contains a provision that is inconsistent with the law, the law will control.

The Franchise Agreement provides for termination upon bankruptcy. This provision may not
be enforceable under federal bankruptcy law (11 U.S.C.A. Sec. 101 et seq.).

The Franchise Agreement and Area Development Agreement contain a covenant not to
compete which extends beyond the termination of the franchise. This provision may not be
enforceable under California law.

6. The Department has determined that either the franchisor has not demonstrated it is adequately
capitalized or that the franchisor must rely on franchise fees to fund operations. Franchisor currently owes its
members $175,000 for loans made to franchisor by its members. The Commissioner has requested Franchisor
to agree that it will not repay these loans to its members until at least April 20, 2022
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CALIFORNIA
ADDENDUM TO FRANCHISE AGREEMENT

THIS ADDENDUM TO FRANCHISE AGREEMENT (this “Addendum”) dated , IS
intended to be a part of, and by this reference is incorporated into that certain Franchise Agreement (the
“Franchise Agreement”) dated , by and between DOG HAUS WORLDWIDE, LLC, a
California limited liability company as franchisor (“Franchisor’), and , as
franchisee (“Franchisee”). Where and to the extent that any of the provisions of this Addendum are contrary
to, in conflict with or inconsistent with any provision contained in the Franchise Agreement, the provisions
contained in this Addendum shall control. Defined terms contained in the Franchise Agreement shall have
the identical meanings in this Addendum.

1. For the purposes of Cal. Bus. & Prof. Code Section 20022, Franchisor and Franchisee agree that:

a. They will use the declining-balance depreciation method to calculate the value of
Franchisee’s assets (inventory, supplies, equipment, fixtures, and furnishings) for the purposes of
a purchase by Franchisor under Section 20022. The purchase price by Franchisor for these assets
will not include the cost of removal and transportation of those assets, which will be Franchisees
responsibility.

b. For the purposes of Section 20022, Franchisee is not able to provide to Franchisor with
“clear title and possession” to Franchisee’s Assets if those Assets are subject to liens or
encumbrances including: (i) purchase money security interests; (ii) blanket security interests; (iii)
rights of first refusal; (iv) liens by franchisee’s landlord; or (v) tax liens.

C. For the purposes of Section 20022(h), Franchisor’s right of offset will include the following
amounts owed by Franchisee to Franchisor or Franchisor’s Affiliates: (i) Royalty Fees; (ii)
Marketing Fund Fees; (iii) Transfer Fees; and (iv) any other type of fee owed by Franchisee to
Franchisor or Franchisor’s Affiliates.

2. For the purposes of Cal. Bus. & Prof. Code Section 20035, Franchisor and Franchisee agree that:

a. “Fair market value of the franchise assets” means the value of Franchisee’s Assets, valued
according to the declining-balance method of depreciation. The purchase price by Franchisor for
the Assets will not include the cost of removal and transportation of those assets, which will be
Franchisee’s responsibility.

b. “Fair market value of the franchised business” means the “fair market value of the
franchise assets” as defined above, plus goodwill. The parties agree that the value of goodwill is
the amount of Royalty Fees paid by Franchisee to Franchisor within the twelve (12) month period
immediately before Franchisor’s termination or failure to renew if we are in violation of the
California Franchise Relations Act.
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IN WITNESS WHEREOF, each of the undersigned hereby acknowledges having read this
Addendum, and understands and consents to be bound by all of its terms.

FRANCHISOR: FRANCHISEE:

DOG HAUS WORLDWIDE, LLC

A California limited liability company A
By: By:
Name:
Name:
Title:
Title:
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DOG HAUS WORLDWIDE, LLC
FRANCHISE DISCLOSURE DOCUMENT
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DOG HAUS WORLDWIDE, LLC
FRANCHISE COMPLIANCE CERTIFICATE

As you know, DOG HAUS WORLDWIDE, LLC ("Franchisor") and you (“you” or “Franchise Applicant”)
are preparing to enter into a Franchise Agreement for the establishment and operation of a "Dog Haus"
franchised business. The purpose of this Certificate is to determine whether any statements or promises were
made to you that the Franchisor has not authorized and that may be untrue, inaccurate, or misleading.
Franchisor, through the use of this document, desires to ascertain (a) that the undersigned, individually and
as a representative of any legal entity established to acquire the franchise rights, fully understands and
comprehends that the purchase of a franchise is a business decision, complete with its associated risks, and (b)
that you are not relying upon any oral statement, representations, promises or assurances during the
negotiations for the purchase of the franchise which have not been authorized by Franchisor.

If you are intending to purchase an existing Dog Haus franchised business from an existing Franchisee, you
may have received information from the transferring Franchisee, who are not employees or representatives of
the Franchisor. The questions below do not apply to any communications that you had with the transferring
Franchisee. Please review each of the following questions and statements carefully and provide honest and
complete responses to each.

1. Are you seeking to enter into the Franchise Agreement along with a purchase or transfer of an existing
Dog Haus franchised business from an existing Franchisee?

Yes No
2. I had my first face-to-face meeting with a Franchisor representative on [date].
3. Have you received and personally reviewed the Franchise Agreement and each Addendum and

related agreement attached to it?

Yes  No_

4. Have you received and personally reviewed Franchisor’s Franchise Disclosure Document (“FDD”)?
Yes  No_

5. Did you sign a receipt for the FDD indicating the date you received it?

Yes  No_

6. Have you discussed the benefits and risks of establishing and operating a Dog Haus franchised

business with an attorney, accountant, or other professional advisor?

Yes No

If No, do you wish to have more time to do so?

Yes No
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7. Have you entered into any binding agreement with us concerning the purchase of this franchise prior
to today?

Yes  No__

8. Have you paid any money to us concerning the purchase of this franchise prior to today?

Yes  No__

9. Have you spoken to any other franchisee(s) of this system before deciding to purchase this franchise?
If so, who?

10. Do you understand that the Franchisor may modify the franchise program throughout the term of

your agreements?

Yes No

11. If you have answered "Yes" to any one of questions 7-8, please provide a full explanation of each "yes"
answer in the following blank lines. (Attach additional pages, if necessary, and refer to them below.)

I (We) signed the Franchise Agreement and Addenda (if any) on [DATE], and
acknowledge that no Agreement or Addendum is effective until signed and dated by the Franchisor.
Please understand that your responses to these questions are important to us and that we will rely on them.

By signing this Certificate, you are representing that you have responded truthfully to the above questions. In
addition, by signing this Certificate, you also acknowledge that:

The President of the United States of America has issued Executive Order 13224 (the “Executive Order”)
prohibiting transactions with terrorists and terrorist organizations and that the United States government has
adopted, and in the future may adopt, other antiterrorism measures (the “Anti-Terrorism Measures™). The
Franchisor therefore requires certain certifications that the parties with whom it deals are not directly involved
in terrorism. For that reason, you certify that neither you nor any of your employees, agents or representatives,
nor any other person or entity associated with you, is:

(M a person or entity listed in the Annex to the Executive Order;

(i) a person or entity otherwise determined by the Executive Order to have committed acts of
terrorism or to pose a significant risk of committing acts of terrorism;

(iii) a person or entity who assists, sponsors, or supports terrorists or acts of terrorism; or

(iv) owned or controlled by terrorists or sponsors of terrorism.
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You also covenant that neither you nor any of your employees, agents or representatives, nor any other person
or entity associated with you will, during the term of the Franchise Agreement, will become a person or entity
described above or otherwise become a target of any Anti-Terrorism Measure.

Franchise Applicant understands that Franchisor is acting in reliance on the truthfulness and completeness of
Franchise Applicant’s responses to the questions above in entering into the Franchise Agreement with
Franchise Applicant. FRANCHISE APPLICANT ACKNOWLEDGES AND AGREES THAT IN THE EVENT
THAT ANY DISPUTE ARISES, THIS CERTIFICATE SHALL BE ADMISSIBLE AS EVIDENCE IN ANY
LEGAL ACTION, AND FRANCHISE APPLICANT HEREBY WAIVES, TO THE FULLEST EXTENT
PERMISSIBLE UNDER THE LAW, ANY OBJECTION TO SUCH ADMISSION OF THIS CERTIFICATE.

FRANCHISEE: FRANCHISEE:
By: By:

Name: Name:

Date: Date:
FRANCHISEE: FRANCHISEE:
By: By:

Name: Name:

Date: Date:

(IF FRANCHISEE IS A CORPORATION,
LIMITED LIABILITY COMPANY, OR
PARTNERSHIP):

[Print Name of Entity]

By:
Name:
Title:
Date:
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@ bakertilly

Dog Haus Worldwide, LLC

Financial Statements

For the Years Ended December 31, 2020, 2019 and
For the Period from March 7, 2018 (inception) to December 31, 2018
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@ pakertilly

Baker Tilly US, LLP
11150 Santa Monica Blvd; Ste 600
Los Angeles, CA 90025

INDEPENDENT AUDITOR’S REPORT United States of America

T: +1 (310) 826 4474
F: +1 (310) 826 9188

To the Members
Dog Haus Worldwide, LLC

bakertilly.com

Report on the Financial Statements

We have audited the accompanying financial statements of Dog Haus Worldwide, LLC (a California limited
liability company), which comprise the balance sheets as of December 31, 2020, and 2019, and the related
statements of operations and members’ deficit, and cash flows for the years ended December 31, 2020
and 2019; and the period from March 7, 2018 (inception) to December 31, 2018, and the related notes to
the financial statements.

Management’s Responsibility for the Financial Statements

Management is responsible for the preparation and fair presentation of these financial statements in
accordance with accounting principles generally accepted in the United States of America; this includes
the design, implementation, and maintenance of internal control relevant to the preparation and fair
presentation of financial statements that are free from material misstatement, whether due to fraud or
error.

Auditor’s Responsibility

Our responsibility is to express an opinion on these financial statements based on our audits. We
conducted our audits in accordance with auditing standards generally accepted in the United States of
America. Those standards require that we plan and perform the audits to obtain reasonable assurance
about whether the financial statements are free from material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in
the financial statements. The procedures selected depend on the auditor’s judgment, including the
assessment of the risks of material misstatement of the financial statements, whether due to fraud or
error. In making those risk assessments, the auditor considers internal control relevant to the Company's
preparation and fair presentation of the financial statements in order to design audit procedures that are
appropriate in the circumstances, but not for the purpose of expressing an opinion on the effectiveness
of the Company's internal control. Accordingly, we express no such opinion. An audit also includes
evaluating the appropriateness of accounting policies used and the reasonableness of significant
accounting estimates made by management, as well as evaluating the overall presentation of the financial
statements.

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for
our opinion.

Baker Tilly US, LLP, trading as Baker Tilly, is a member of the global network of Baker Tilly International Ltd., the members of
which are separate and independent legal entities. © 2020 Baker Tilly US, LLP



@ bakertilly

Opinion

In our opinion, the financial statements referred to above presents fairly, in all material respects, the
financial position of Dog Haus Worldwide, LLC as of December 31, 2020, 2019 and 2018, and the results
of its operations and its cash flows for the years ended December 31, 2020 and 2019; and the period from
March 7, 2018 (inception) to December 31, 2018, in accordance with accounting principles generally
accepted in the United States of America.

BAKER TILLY US, LLP

g,,ém,f 0@ LLF

Los Angeles, California
March 12, 2021



DOG HAUS WORLDWIDE, LLC
BALANCE SHEETS
December 31, 2020 and 2019

2020 2019
ASSETS
Current Assets
Cash and cash equivalents S 554,011 S 153,082
Receivables from franchisees 44,320 145,408
Due from related party 170,000 683,606
Prepaid expenses 10,216 19,214
Total current assets 778,547 1,001,310
Property and Equipment, net 17,112 28,185
Trademark 18,504 -
Deposits 17,506 17,506
Surety bond 140,000 140,000
193,122 185,691
Total assets S 971,669 S 1,187,001
LIABILITIES AND MEMBERS' DEFICIT
Current Liabilities
Accounts payable and accrued expenses S 459,764 S 682,310
Deferred revenue, current portion 391,250 439,767
Due to members 375,000 388,000
Accrued settlement — related party 172,500 190,000
Total current liabilities 1,398,514 1,700,077
Deferred Revenue, net of current portion 2,734,714 2,744,906
Long-Term Debt 447,907 -
Total liabilities 4,581,135 4,444,983
Commitments and Contingencies (Note 9)
Members' Deficit (3,609,466) (3,257,982)
Total liabilities and members' deficit S 971,669 S 1,187,001

Page 3

See accompanying notes to financial statements.



DOG HAUS WORLDWIDE, LLC
STATEMENTS OF OPERATIONS AND MEMBERS’ DEFICIT
For the Years Ended December 31, 2020, 2019 and
For the Period From March 7, 2018 (inception) to December 31, 2018

For the Period
from March 7, 2018
(inception) to

2020 2019 December 31, 2018
REVENUES
Royalties S 2,631,707 S 2,194,871 S 1,439,954
Marketing and tech fees 877,077 730,175 480,058
Development fees and other 328,345 466,787 313,256
Franchise fees 126,691 352,840 187,500
Total revenues 3,963,820 3,744,673 2,420,768
OPERATING EXPENSES
Payroll 880,627 1,695,281 919,842
General and administrative 778,934 1,239,781 851,642
Marketing and advertising 877,077 730,175 484,809
Franchise related expenses 77,368 111,496 24,431
Total operational expenses 2,614,006 3,776,733 2,280,724
OTHER EXPENSE
Abandoned projects 979,106 - -
Total other expense 979,106 - -
NET INCOME (LOSS) 370,708 (32,060) 140,044
MEMBERS’ DEFICIT - beginning (3,257,982) (767,123) -
Cumulative effect adjustment from
adoption of ASC 2014-09, revenue from
contracts with customers - (1,750,799) -
Net assets transferred from Dog Haus
International, LLC - - (376,167)
Distributions to members (722,192) (708,000) (531,000)
MEMBERS’ DEFICIT - ending S (3,609,466) S (3,257,982) S (767,123)

Page 4 See accompanying notes to financial statements.



DOG HAUS WORLDWIDE, LLC
STATEMENTS OF CASH FLOWS
For the Years Ended December 31, 2020, 2019 and
For the Period From March 7, 2018 (inception) to December 31, 2018

For the Period
from March 7, 2018
(inception) to
2020 2019 December 31, 2018

CASH FLOWS FROM OPERATING ACTIVITIES:
Net income (loss) S 370,708 S  (32,060) S 140,044
Adjustments to reconcile net income to net cash

provided by operations:

Depreciation 11,072 19,763 18,619
Abandoned projects 979,106 - -
Change in operating assets and liabilities:
Receivables from franchisees 101,088 97,971 (150,482)
Prepaid expenses 8,998 (6,141) 32,550
Accounts payable and accrued expenses (331,545) 473,719 91,432
Accrued interest on related party note 100,000 - -
Accrued settlements — related party (17,500) - -
Deferred revenue (58,709) (93,631) 30,000
Net cash provided by operating activities 1,163,218 459,621 162,163

CASH FLOWS FROM INVESTING ACTIVITIES

Acquisition of trademark (18,504) - -
Purchase of property and equipment - (14,133) (35,571)
Net cash used in investing activities (18,504) (14,133) (35,571)

CASH FLOWS FROM FINANCING ACTIVITIES

Cash advances on related party loans (465,500) (484,000) -
Cash proceeds from long-term debt 447,907 - -
Cash transfer from Dog Haus International, LLC - - 1,384,608
Cash advances to affiliates - - (199,606)
Cash advances (to) from members (13,000) - 35,000
Distributions to members (713,192) (633,000) (522,000)
Net cash (used in) provided by financing activities (743,785) (1,217,000) 698,002
NET INCREASE (DECREASE) IN CASH 400,929 (671,512) 824,594
CASH — beginning of year / period 153,082 824,594 -
CASH — end of year / period S 554,011 S 153,082 S 824,594

SUPPLEMENTAL DISCLOSURE OF NONCASH
FINANCING ACTIVITIES

Distributions declared but unpaid S 9,000 S 75,000 S 9,000
Net noncash liabilities contributed from Dog
Haus International, LLC S - S - S 1,760,775

Page 5 See accompanying notes to financial statements.



DOG HAUS WORLDWIDE, LLC
NOTES TO FINANCIAL STATEMENTS
December 31, 2020, 2019 and 2018

1. NATURE OF OPERATIONS

Dog Haus Worldwide, LLC (the "Company"), a California limited liability company, was formed on March
7, 2018 for the purpose of franchising an existing restaurant chain, known as "Dog Haus", which offers
lunch and dinner menus featuring and serving fresh, gourmet hot dogs, sausages, burgers, and a variety
of other food products, side dishes and non-alcoholic and alcoholic beverages for dine-in or take-out.

On April 2, 2018, Dog Haus International, LLC (“DHI”), a related party Delaware limited liability company;
Dog Haus, LLC (“DH”), a related party California limited liability company; and an unrelated party
irrevocable trust (the “Trust”) entered into a contribution agreement with the Company (the
“Contribution Agreement”). Pursuant to the Contribution Agreement, DHI contributed substantially all
of its assets and liabilities; DH contributed its intellectual property including certain trademarks; and the
Trust contributed $2,500,000 in exchange for membership units in the Company. The Company paid off
liabilities contributed by DHI concurrently with the Trust’s monetary contributions, as part of the
Contribution Agreement.

Liquidity

Management plans to continue implementing operational strategies to generate franchise sales to
achieve the needed working capital to sustain operations; however, there can be no assurance that such
sales will occur. Accordingly, additional sources of financing may be required in order to maintain the
Company’s current level of operations. Whereas management believes it will have access to financing
resources, no assurance can be given that such additional sources of financing will be available on
acceptable terms, on a timely basis or at all.

2. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES

Basis of Accounting

The accompanying balance sheet has been prepared in accordance with accounting principles generally
accepted in the United States of America (“GAAP”). The financial statements are presented on the
accrual basis of accounting.

Cash and Cash Equivalents

The Company considers all highly liquid investments with a maturity of three months or less to be cash
equivalents. As of December 31, 2020, 2019 and 2018, the Company did not have any cash equivalents.
The Company maintains cash in bank deposit accounts, which, at times, may exceed federally insured
limits. The Company has not experienced any losses in such accounts.

Use of Estimates

The preparation of financial statements in conformity with GAAP requires management to make

estimates and assumptions that affect the amounts reported in the financial statements and
accompanying notes. Accordingly, actual results could differ from those estimates.
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DOG HAUS WORLDWIDE, LLC
NOTES TO FINANCIAL STATEMENTS
December 31, 2020, 2019 and 2018

2. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES (continued)
Receivables from Franchisees

Receivables from franchisees are a combination of royalties due from franchisees and franchise fees due
from executed franchise agreements. Management considers the following factors when determining
the collectability of specific franchisees' accounts: the age of the balances, the Company's historical bad
debt experience, franchisees' creditworthiness and changes in franchisees' payment terms. Based on
management's assessment, the Company provides for estimated uncollectible amounts through a
charge to earnings and a credit to the allowance for doubtful accounts. Balances that remain outstanding
after reasonable collection efforts are written off through a charge to the allowance for doubtful
accounts and credit to accounts receivable. The Company has not established an allowance for doubtful
accounts as it is management's opinion that uncollectible accounts, if any, at December 31, 2020, 2019
and 2018 were not significant.

Advertising Costs

Advertising costs are expensed in the period in which they are incurred over the life of the contract,
when applicable. Advertising costs for the year and period ended December 31, 2020, 2019 and 2018
were $877,077, $730,175 and $484,809, respectively, and are included in the accompanying Statements
of Operations and Members’ Deficit under operating expenses.

Revenue Recognition

Prior to 2019, the Company recognized revenues from franchise sales when the Company had
substantially performed all material services required by the franchise agreement and when cash had
been collected.

The franchise fees are non-refundable and generally due upon signing of the franchise agreement. As of
January 1, 2019, franchise fee revenue from the sale of individual franchises is recognized over the term
of the individual franchise agreement and unamortized non-refundable fees collected in relation to the
sale of franchises is recorded as deferred franchise fee revenue, which generally amortize over 10 years.

In addition to franchise fee revenue, the Company collects a royalty fee of 6% and a marketing and tech
fee of 2% of gross sales from its franchisees. Royalties and marketing fees are recognized as revenue as
the related sales are made by the franchisees. Royalty revenue for the year and period ended December
31, 2020, 2019 and 2018 were $2,631,707, $2,194,871 and $1,439,954, respectively. Total marketing
and technology revenue for the year and period ended December 31, 2020, 2019 and 2018 were
$877,077, $730,175 and $480,058, respectively.

There are two items involving revenue recognition on franchise contracts that requires the Company to
make difficult and subjective judgments: the determination of which performance obligations are
distinct within the context of the overall contract and the estimated standalone selling price of each
performance obligation. The Company has concluded that its intellectual property is highly interrelated
with its performance obligations under the franchise agreements because the revenue is attributable to
the franchise right provided to the franchisee during the contract term. Therefore, franchise fee revenue
is recognized on a straight-line basis over the life of the contract.
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DOG HAUS WORLDWIDE, LLC
NOTES TO FINANCIAL STATEMENTS
December 31, 2020, 2019 and 2018

2. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES (continued)

Revenue Recognition (continued)

During the year ended December 31, 2020, the Company collected approximately $375,000 in franchise,
development and transfer fees, $580,000 in 2019 and $266,000 in 2018. The deferred franchise fee
revenue is amortized into income ratably over the ten year franchise agreement term or five year area
development agreement term.

Property and Equipment

Property and equipment are stated at cost. For financial reporting, depreciation is recorded using the
straight-line method over the estimated useful lives.

Useful lives
Computer equipment 5 years
Furniture and fixtures 3-5 years

Expenditures for major renewals and betterment that extend the useful lives of property and equipment
are capitalized with expenditures for repairs and maintenance charged to expense as incurred. The cost
of assets sold, retired or disposed of and the related allowance for depreciation are eliminated from the
accounts, and any resulting gain or loss is included in operations.

Income Taxes

GAAP requires management to evaluate tax positions taken and recognize a tax liability (or asset) if the
organization has taken an uncertain tax position that more likely than not would not be sustained upon
examination by the Internal Revenue Service (“IRS”). Management has analyzed the tax positions, and
has concluded that as of December 31, 2020, there are no positions taken or expected to be taken that
would require recognition of a liability (or an asset) or disclosure in the financial statements.
Furthermore, under current law, no federal or state income taxes are paid directly by the LLC, as each
member is held responsible for his or her respective share of LLC income or loss. Certain states also
assess fees on gross revenues.

Recently Adopted Accounting Standards

In May 2014, the Financial Accounting Standards Board (FASB) issued Accounting Standards Update
(ASU) 2014-09, Revenue From Contracts With Customers (Topic 606), requiring an entity to recognize
the amount of revenue to which it expects to be entitled for the transfer of promised goods and services
to customers. The updated standard replaces most existing revenue recognition guidance in U.S. GAAP
and permits the use of either a full retrospective or retrospective with cumulative effect transition
method. These standards became effective for the Company on January 1, 2019 and were adopted using
the modified retrospective method.
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DOG HAUS WORLDWIDE, LLC
NOTES TO FINANCIAL STATEMENTS
December 31, 2020, 2019 and 2018

2. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES (continued)
Recently Adopted Accounting Standards (continued)

These standards require that the transaction price received from customers be allocated to each
separate and distinct performance obligation. The transaction price attributable to each separate and
distinct performance obligation is then recognized as the performance obligations are satisfied as
specified in the contract. The pre-opening services the Company provides in exchange for the upfront
franchise fees are highly interrelated with the franchise right and are not individually distinct from the
ongoing services that the Company provides to its franchisees. As a result, upon the adoption of Topic
606, upfront franchise fees are recognized as revenue over the term of the franchise agreement, which
is consistent with the franchisee’s right to use and benefit from the intellectual property. The Company
previously recognized upfront franchise fees such as initial and renewal fees when the related services
had been provided, which is when a franchise location opened for initial fees and when renewal options
became effective for renewal fees. These standards do not impact the recognition of sales based
royalties from franchisees.

The deferred franchise fee revenues presented on the accompanying balance sheet are comprised of
unamortized upfront fees received from franchisees. A summary of changes to the balance during 2019
is as follows.

Balance at January 1, 2019 — as reported S 1,527,505
Topic 606 adjustment 1,750,799
Balance at January 1, 2019 — with adoption of Topic 606 3,278,304

Revenue recognized that was included in unamortized upfront fees
received from franchisees at the beginning of the period (648,170)

Increase for upfront fees associated with contracts that became
effective during the period, net of amounts recognized as revenue
during the period 554,539

Balance at December 31, 2019 S 3,184,673

Under previous revenue recognition guidance (ASC 605), the total members’ deficit as of December 31,
2019 would have been ($1,837,919).
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DOG HAUS WORLDWIDE, LLC
NOTES TO FINANCIAL STATEMENTS
December 31, 2020, 2019 and 2018

3. FRANCHISE OUTLETS

As of December 31, 2020, 2019 and 2018, franchise outlets consisted of the following:

2020 2019 2018
Franchise locations
In operation, beginning of period 34 32 -
Franchise locations contributed from DHI - - 28
New franchise locations opened during the period 6 6 7
Franchise locations closed during the period (2) (4) (3)
In operation, end of period 38 34 32

4. PROPERTY AND EQUIPMENT, NET

Property and equipment are primarily comprised of office furniture and computer equipment. The
balance as of December 31, 2020 was $17,112, net of accumulated depreciation of $49,454. The balance
as of December 31, 2019 was $28,185, net of accumulated depreciation of $38,382. The balance as of
December 31, 2018 was $33,815, net of accumulated depreciation of $18,619.

Depreciation expense for the years and period ended December 31, 2020, 2019 and 2018 was $11,072,
$19,763 and $18,619, respectively.

5. DEFERRED REVENUE

Deferred revenue represents unearned revenue generated from the sale of franchises and area
development arrangements. Franchise fee revenue is recognized over 10 years, starting on the opening
day of the franchise location. Area development revenue is recognized over 5 years, starting from the
date the agreement is signed. Deferred revenue was $3,125,964 at December 31, 2020, 53,184,673 at
December 31, 2019, and $1,527,505 at December 31, 2018. Total franchise and area development
revenue recognized as income during the year and period ending December 31, 2020, 2019 and 2018
was $446,209, $675,341 and $457,500, respectively. The Company provides franchisees support for site
selection, architectural plans, interior and exterior design and layout, training, marketing and sales
techniques, and opening assistance.

6. RELATED PARTY TRANSACTIONS

Due from Related Party

The Company advances monies to affiliated entities that are related through common ownership and
business activities. These receivables are noninterest bearing, and are due upon demand. The related

party unpaid balance as of December 31, 2020, 2019 and 2018 was $170,000, $683,606 and $199,606
respectively. The Company has not imputed any interest due to their relationship with the Company.

Page 10



DOG HAUS WORLDWIDE, LLC
NOTES TO FINANCIAL STATEMENTS
December 31, 2020, 2019 and 2018

6. RELATED PARTY TRANSACTIONS (continued)
Accrued Settlements

Upon termination of certain franchise agreements, the Company agreed to refund a portion of initial
franchise fees back to the franchisees. As of December 31, 2020, the amount owed to franchisees was
$172,500. As of December 31, 2019 and 2018, the balance both years were $190,000, of which $155,000
was transferred from Dog Haus International, LLC as part of the Contribution Agreement.

Due to Members

As part of the Contribution Agreement, the Company assumed DHI’s balance due to members totaling
$388,000. These amounts are for member distributions declared that the Company’s predecessor had
not paid out in prior years. The balance as of December 31, 2020, 2019 and 2018 was $375,000, $388,000
and $388,000, respectively.

Related Party Note

In January 2020, the Company entered into a note with one of its members totaling $500,000 at an
interest rate of 20%. The note was paid in December 2020, and the accrued interest of $100,000 remains
unpaid as of December 31, 2020.

7. LONG-TERM DEBT
Paycheck Protection Plan

The Company was granted a loan on April 23, 2020, in the amount of approximately $297,907 under the
Paycheck Protection Program (“PPP”). The PPP, established as part of the Coronavirus Aid, Relief and
Economic Security Act (“CARES Act”), provides for loans to qualifying businesses for amounts up to 2.5
times of the average monthly payroll expenses of the qualifying business. The loans and accrued interest
are forgivable after eight weeks as long as the borrower uses the loan proceeds for eligible purposes,
including payroll, benefits, rent and utilities, and maintains its payroll levels. The amount of loan
forgiveness will be reduced if the borrower terminates employees or reduces salaries during the eight-
week period.

The unforgiven portion of the PPP loan is payable over two years at an interest rate of .98%, with a
deferral of payments for the first six months. The Company intends to use the proceeds for purposes
consistent with the PPP. While the Company currently believes that its use of the loan proceeds will
meet the conditions for forgiveness of the loan, we cannot assure you that we will not take actions that
could cause the Company to be ineligible for forgiveness of the loan, in whole or in part.

The Company met the PPP’s loan forgiveness requirements, and therefore, applied for forgiveness
during December of 2020. When legal release is received, the Company will record the amount forgiven
as forgiveness income within the other income section of its statement of operations. If any portion of
the Company’s PPP loan is not forgiven, the Company will be required to repay that portion, plus interest,
over 2 years, with the repayment term beginning in November 2020. As of the financial statement
issuance date, the application status with the SBA is still pending.
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DOG HAUS WORLDWIDE, LLC
NOTES TO FINANCIAL STATEMENTS
December 31, 2020, 2019 and 2018

7. LONG-TERM DEBT (continued)
Paycheck Protection Plan (continued)

The SBA reserves the right to audit any PPP loan, regardless of size. These audits may occur after
forgiveness has been granted. In accordance with the CARES Act, all borrowers are required to maintain
their PPP loan documentation for six years after the PPP loan was forgiven or repaid in full and to provide
that documentation to the SBA upon request.

Economic Injury Disaster Loan

On December 14, 2020, the Company executed the standard loan documents required for securing a
loan from the United States Small Business Administration (the “SBA”) under its Economic Injury Disaster
Loan (“EIDL) assistance program in light of the impact of the COVID-19 pandemic on the Company’s
business. The principal amount of the EIDL Loan is $150,000, with proceeds to be used for working capital
purposes. Interest on the EIDL Loan accrues at the rate of 3.75% per annum and installment payments,
including principal and interest, are due monthly beginning twelve months from the date of the EIDL
Loan in the amount of $731. The balance of principal and interest is payable thirty years from the date
of the promissory note.

8. ABANDONED PROJECTS

The Company advanced funds to related parties to cover operational expenses to test the ghost kitchen
concept and other projects affiliated with the corporate run Dog Haus restaurant locations. These
amounts are directly related to the Due from Related Party disclosure in Note 6.

During the year ended December 31, 2020, the Company ceased operations at some locations, and
wrote off the due from balance related to those locations, totaling $979,106.

9. COMMITMENTS AND CONTINGENCIES
coviD-19

In March 2020, the World Health Organization declared the outbreak of a novel coronavirus (COVID-19)
as a pandemic, which continues to spread throughout the United States. While the disruption is currently
expected to be temporary, there is uncertainty around the duration. Therefore, while this matter is
expected to impact the business, financial position, and results of operations, the related financial
impact cannot be reasonably estimated at this time. As a result, the Company will continue to closely
monitor the development and the effect of the Company’s operations.
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DOG HAUS WORLDWIDE, LLC
NOTES TO FINANCIAL STATEMENTS
December 31, 2020, 2019 and 2018

9. COMMITMENTS AND CONTINGENCIES (continued)
Operating Leases

On December 29, 2018 the existing lease agreement was amended to extend the lease until December
2021. The lease requires monthly rental payments that increase over the term of the lease. The Company
is scheduled to owe future minimum rental expense of approximately $124,000 for the year ending
December 31, 2021.

Rent expense for the years ended December 31, 2020 and 2019 was $113,612 and $121,080,
respectively, and $82,737 for the period ended December 31, 2018.

10. SUBSEQUENT EVENTS

The Company has evaluated subsequent events through March 12, 2021, the date that the financial
statements were available to be issued.

The owners of Dog Haus Worldwide, LLC organized a sister company, Dog Haus Management, LLC, in
order to enter into agreements with foreign investors who will co-own and manage franchise locations.
There was no activity in this entity as of December 31, 2020, and as of the financial statement issuance
date, a few agreements have been negotiated or signed.
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DOG HAUS WORLDWIDE, LLC
FRANCHISE DISCLOSURE DOCUMENT

EXHIBITJ
LIST OF STATE ADMINISTRATORS/AGENTS FOR SERVICE OF PROCESS



LIST OF STATE ADMINISTRATORS AND STATE AGENTS FOR SERVICE OF PROCESS

STATE STATE ADMINISTRATOR AGENT FOR SERVICE OF PROCESS
CALIFORNIA Department of Financial Protection and Innovation Commissioner of Financial Protection and
320 West 4t Street, Suite 750 Innovation of the State of California
Los Angeles, California 90013 320 West 4t Street, Suite 750
(213) 576-7505 Los Angeles, California 90013
(866) 275-2677 (213) 576-7505
(866) 275-2677
HAWAII Business Registration Division Commissioner of Securities, Department of
Department of Commerce and Consumer Affairs Commerce & Consumer Affairs
335 Merchant Street Room 203 335 Merchant Street Room 203
Honolulu, Hawaii 96813 Honolulu, Hawaii 96813
(808) 586-2722 (808) 586-2722
ILLINOIS Franchise Bureau Franchise Bureau
Office of the Attorney General Office of the Attorney General
500 South Second Street 500 South Second Street
Springfield, 1llinois 62706 Springfield, 1llinois 62706
(217) 782-4465 (217) 782-4465
INDIANA Indiana Secretary of State Indiana Secretary of State
Securities Division 201 State House
302 West Washington Street, Room E-111 200 West Washington Street
Indianapolis, Indiana 46204 Indianapolis, Indiana 46204
(317) 232-6681 (317) 232-6531
MARYLAND Office of the Attorney General Maryland Securities Commissioner
Securities Division Office of the Attorney General
200 St. Paul Place Securities Division
Baltimore, Maryland 21202-2021 200 St. Paul Place
(410) 576-6360 Baltimore, Maryland 21202-2021
(410) 576-6360
MICHIGAN Michigan Department of Attorney General Michigan Department of Commerce
Consumer Protection Division Corporations and Securities Bureau
Attn: Franchise Section P.O. Box 30054
525 We§t _Ottawa,_lst_FIoor 6546 Mercantile Way
G. Mennen Wllllams I_Bwldlng, 1st Floor Lansing, Michigan 48909
Lansing, Michigan 48913
(517) 335-7567
MINNESOTA Minnesota Department of Commerce Minnesota Commissioner of Commerce
85 7t Place East, Suite 280 Department of Commerce
St. Paul, Minnesota 55101-2198 85 7t Place East, Suite 280
(651) 539-1600 St. Paul, Minnesota 55101-2198
(651) 539-1600
NEBRASKA Nebraska Department of Banking and Finance Nebraska Department of Banking and Finance
Bureau of Securities/Financial Institutions Division | Bureau of Securities/Financial Institutions Division
1526 K Street, Suite 300 1526 K Street, Suite 300
Lincoln, Nebraska 68508-2723 Lincoln, Nebraska 68508-2723
(402) 471-2171 (402) 471-2171
NEW YORK NYS Department of Law New York Department of State
Investor Protection Bureau One Commerce Plaza
Franchise Section 99 Washington Avenue, 6t Floor
28 Liberty Street, 21st Floor Albany, New York 12231
New York, New York 10005-1495 (518) 473-2492
(212) 416-8236 (Phone)
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STATE STATE ADMINISTRATOR

AGENT FOR SERVICE OF PROCESS

(212) 416-6042 (Fax)

NORTH DAKOTA North Dakota Securities Department
600 East Boulevard Avenue
State Capitol
Fifth Floor, Department 414
Bismarck, North Dakota 58505-0510
(701) 328-4712

North Dakota Securities Department
600 East Boulevard Avenue
State Capitol
Fifth Floor, Department 414
Bismarck, North Dakota 58505-0510
(701) 328-4712

OREGON Department of Insurance and Finance
Corporate Securities Section
Labor and Industries Building
Salem, Oregon 97310
(503) 378-4387

Department of Insurance and Finance
Corporate Securities Section
Labor and Industries Building
Salem, Oregon 97310
(503) 378-4387

RHODE ISLAND Securities Division

State of Rhode Island
Department of Business Regulation

Bldg. 69, First Floor
John O. Pastore Center
1511 Pontiac Avenue,
Cranston, Rhode Island 02920
(401) 462-9582

Director, Securities Division
Department of Business Regulation,
Bldg. 69, First Floor
John O. Pastore Center
1511 Pontiac Avenue,
Cranston, Rhode Island 02920
(401) 462-9582

SOUTH DAKOTA Department of Labor and Regulation
Division of Insurance
Securities Regulation

124 South Euclid, Suite 104

Pierre, South Dakota 57501

(605) 773-3563

Director, Department of Labor and Regulation
Division of Insurance
Securities Regulation
124 South Euclid, Suite 104
Pierre, South Dakota 57501
(605) 773-3563

VIRGINIA State Corporation Commission
Division of Securities and Retail Franchising
1300 East Main Street, Ninth Floor
Richmond, Virginia 23219
(804) 371-9672

Clerk of the State Corporation Commission
1300 East Main Street, First Floor
Richmond, Virginia 23219
(804) 371-9051

WASHINGTON Department of Financial Institutions
Securities Division
P.O. Box 9033
Olympia, Washington 98507
Tumwater, Washington 98501
(360) 902-8760

Director, Department of Financial Institutions
Securities Division
150 Israel Road S.W.
Tumwater, Washington 98501
(360) 902-8760

WISCONSIN Franchise Registration
Division of Securities
Wisconsin Department of Financial Institutions
201 West Washington Avenue, Suite 300
Madison, Wisconsin 53703
(608) 266-1064

Securities and Franchise Registration
Wisconsin Securities Commission
201 West Washington Avenue, Suite 300
Madison, Wisconsin 53703
(608) 266-1064
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DOG HAUS WORLDWIDE, LLC
FRANCHISE DISCLOSURE DOCUMENT

EXHIBIT K
LIST OF FRANCHISEES



LIST OF CURRENT FRANCHISEES AS OF DECEMBER 31, 2020

Name Entity Name Phone Address City State CZolge

Damon Ott Haus of Ott LLC 602.339.4286 1200 S. Honeysuckle Ln. Gilbert AZ 85296
Mondher Mahmoud DH Scottsdale LLC 480.205.1811 15257 N Scottsdale Rd Scottsdale AZ 85254
Jeron Boemer* Complex Investments Inc. 928.246.1154 14772 Ave 4 1/4 E Yuma AZ 85365
Davinder & Gragandeep Singh* Valley Guys Inc. (626) 282-4287 410 E Main Street Alhambra CA 91801
Marcus Chan MHR Investments 626.674.4850 900 Encanto Dr. Arcadia CA 91007

Vahe Issai* VRI Ventures LLC (650) 453-3748 1000 EI Camino Real Belmont CA 94002

Diana Ramos* DH Olive LLC 818.566.4287 3817 W Olive Ave Burbank CA 91505

Von Raees and Nima Salke Dog Haus Topanga LLC 818.340.4287 6501 Topanga Canyon Blvd Canoga Park CA 91303
Sherwin Taylor YJR Investment Group 424.477.5877 21720 S Avalon Blvd Suite 101 Carson CA 90745
Manish Patel Desi Dawgs, LLC (909) 931-0404 2209 E Baseline Rd Ste 700 Claremont CA 91711
Minshu Liu Chococo LLC (510) 490-2800 43456 Boscell Rd. Fremont CA 94538

Tenny Megerdichian DH Promenade LLC 562.901.4287 210 East Third St. Long Beach CA 90802
Diana Ramos* DH Olive LLC 818.505.1033 4931 N Lankershim Blvd North Hollywood CA 91601
Farshid & Farbod Mazloumi Dog Haus Reseda LLC 747.202.3349 8931 Reseda Blvd. Northridge CA 91324
Davinder & Gragandeep Singh* Valley Guys Inc. (626) 683-0808 93 E Green Street Pasadena CA 91105
Davinder & Gragandeep Singh* Valley Guys Inc. (626) 577-4287 105 N Hill Street Pasadena CA 91106
Vahan Ouzounian DHRCLLC 909.922.8282 7815 Monet Ave Rancho Cucamonga CA 91739
Henry Lee* East Village DH, LLC 619.501.6668 969 Ninth Ave San Diego CA 92101

Nes Nasim DH T.Oaks LLC 805.497.3644 50 E. Thousand Oaks Blvd. Thousand Oaks CA 91360

Henry Lee* Lee Squared LLC (760) 536-3544 227 E Boadway Vista CA 92084
Mondher Mahmoud DH Phoenix LLC 602.607.5308 1 E Washington St #120 Phoenix AZ 85004
Jason Bell* 3JRLLC 720.330.0823 12023 E Arapahoe RD Centennial CcO 80112

Jeron Boemer Complex Investments Inc. 719.488.4278 162 Tracker Colorado Springs CcO 80921

Brett Johnson* KEJ Ventures LLC 303.353.4385 8316 Northfield Bivd Denver CO 80238

Jesse Koontz* First Warst LLC (773) 935-3647 2464 N Lincoln Ave Chicago IL 60614

Faizan Khan* Castlerock Investments 626.755.9387 7904 Woodmont Avenue Bethesda MD 20814

lan Vandeburg Dogs of Paradise LLC 702.435.4287 4480 Paradise Rd.#800 Las Vegas NV 89109
Jonathan Trager* Jet Enterprises DH1LLC 404.822.7685 9 Bowman St. Saratoga Springs NY 12866

Kirk Hermansen* Top Dawg Restaurants LLC (682) 276-6686 4000 Bagpiper Way #110 Arlington TX 76018

Kirk Hermansen * Top Dawg Restaurants LLC 214.935.9121 744 S Central Expy Suite 210 Richardson TX 75080




Sue Bushnell* Lunch Box Group LLC 801.987.3202 10261 South State St Sandy uT 84070
Michael Kim* TXDH Group Inc 818.235.2180 8023 Burnet Rd Austin TX 78757
Jason Rappaport* Tex-Dog Hospitality 813.220.2399 8422 Hwy 6 N Houston TX 77095
Frank Zeolla* Z Dogz Inc 512.317.0207 7710 N FM 620 Austin TX 78726
Henry Lee* Vista DH, LLC 760.536.3544 227 E Broadway Vista CA 92084

* Area Developer

IF YOU BUY THIS FRANCHISE, YOUR CONTACT INFORMATION MAY BE DISCLOSED TO OTHER BUYERS WHEN YOU LEAVE THE
FRANCHISE SYSTEM.



LIST OF FRANCHISEES WHO TRANSFERRED THEIR RESTAURANTS TO NEW OWNERS
AS OF DECEMBER 31, 2020

Manish Patel* Desi Dawgs 832.451.0896 Fremont CA

* Area Developer

IF YOU BUY THIS FRANCHISE, YOUR CONTACT INFORMATION MAY BE DISCLOSED TO OTHER BUYERS WHEN YOU LEAVE THE
FRANCHISE SYSTEM.



LIST OF FRANCHISEES WHO HAD AN OUTLET TERMINATED, NOT RENEWED, REACQUIRED BY FRANCHISOR, OR CEASED
OPERATIONS FOR OTHER REASONS
AS OF DECEMBER 31, 2020

Wi
Robert Horneman 2678 E Garvey Ave est CA | 91791

L&H Investments 626.331.4287 Covina

IF YOU BUY THIS FRANCHISE, YOUR CONTACT INFORMATION MAY BE DISCLOSED TO OTHER BUYERS WHEN YOU LEAVE THE
FRANCHISE SYSTEM.

2020 DOG HAUS WORLDWIDE FDD
LIST OF FRANCHISEES



LIST OF FRANCHISEES WHO SIGNED FRANCHISE AGREEMENTS, BUT WHOSE RESTAURANTS WERE NOT OPEN

AS OF DECEMBER 31, 2020

Name Entity Name Phone City State

Liz Acosta 949.328.6952 Huntington Beach CA

Dan Markel* VJMS Dining, LLC 818.822.9726 Irvine CA

Vicki Dunn-Marshall* Paradigm Brands, LLC 304.638.1772 Barboursville WV
Rishi Malhotra & Raj Nagpal 404.319.5611 College Park MD
Andrew Hamerling & Dave Orth Mohegan Dog, LLC 646.206.0337 Mohegan Lake NY
Jeron Boemer Complex Investments Inc. 719.488.4278 Tempe AZ
Manish Patel Desi Dawgs, LLC (909) 931-0404 Glendora CA
Manish Patel Desi Dawgs, LLC (909) 931-0404 Eastvale CA

Faizan Khan* Castlerock Investments 626.755.9387 Silver Spring MD

Jason Rappaport* Tex-Dog Hospitality 813.220.2399 Houston X
Jason Rappaport* Tex-Dog Hospitality 813.220.2399 Houston X
Jason Rappaport* Tex-Dog Hospitality 813.220.2399 Houston TX
Jason Rappaport* Tex-Dog Hospitality 813.220.2399 San Antonio TX
Jason Rappaport* Tex-Dog Hospitality 813.220.2399 San Antonio TX
Jeron Boemer Complex Investments Inc. 719.488.4278 Colorado Springs COo

Jeron Boemer Complex Investments Inc. 719.488.4278 Colorado Springs CO

* Area Developer

IF YOU BUY THIS FRANCHISE, YOUR CONTACT INFORMATION MAY BE DISCLOSED TO OTHER BUYERS WHEN YOU LEAVE THE

FRANCHISE SYSTEM.

2020 DOG HAUS WORLDWIDE FDD

LIST OF FRANCHISEES




DOG HAUS WORLDWIDE, LLC
FRANCHISE DISCLOSURE DOCUMENT

EFFECTIVE DATES



STATE EFFECTIVE DATES
The following states have franchise laws that require that the Franchise Disclosure Document be registered or
filed with the states, or be exempt from registration: California, Hawaii, Illinois, Indiana, Maryland, Michigan,

Minnesota, New York, North Dakota, Rhode Island, South Dakota, Virginia, Washington and Wisconsin.

This document is effective and may be used in the following states, where the document is filed, registered, or
exempt from registration as of the Effective Date stated below:

State Effective Date

California: June 3, 2021, as amended

Other states may require registration, filing, or exemption of a franchise under other laws, such as those that
regulate the offer and sale of business opportunities or seller-assisted marketing plans.
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DOG HAUS WORLDWIDE, LLC
FRANCHISE DISCLOSURE DOCUMENT

EXHIBIT L
RECEIPTS



RECEIPT

This Disclosure Document summarizes provisions of the Franchise Agreement and other information in plain language.
Read this Disclosure Document and all agreements carefully.

If Dog Haus Worldwide, LLC offers you a franchise, Dog Haus Worldwide, LLC must provide this Disclosure Document
to you 14 calendar days before you sign a binding agreement or make a payment with the franchisor or an affiliate in
connection with the proposed franchise sale.

Michigan requires that we give you this Disclosure Document at the earlier of 10 business days before the execution of the
franchise or other agreement or the payment of any consideration that relates to the franchise relationship.

New York requires you to receive this Disclosure Document at the earlier of the first personal meeting or 10 business days
before the execution of the franchise or other agreement or the payment of any consideration that relates to the franchise
relationship.

If Dog Haus Worldwide, LLC does not deliver this Disclosure Document on time or if it contains a false or misleading
statement or a material omission, a violation of federal and state law may have occurred and should be reported to The
Federal Trade Commission, Washington D.C. 20580 and the appropriate State Agency Identified on Exhibit J.

The franchisor is Dog Haus Worldwide, LLC located at 22 Central Court, Pasadena, California 91105; Telephone: 626-796-
4287.

Issuance Date: April 13, 2021, as amended July 28, 2021.
The name, principal business address and telephone number of each Franchise Seller offering the Franchise: Quasim Riaz,

André Vener, Hagop Giragossian, and Erik Hartung, all at: 22 Central Court, Pasadena, California 91105; Telephone: 626-
796-4287; and

We authorize the persons and/or entities listed on Exhibit J to receive service of process for us.

I'have received a Disclosure Document dated April 13, 2021, as amended July 28, 2021. This Disclosure Document includes
the following Exhibits:

Exhibit A: Franchise Agreement Exhibit F: General Release
Exhibit B: Area Development Agreement Exhibit G: State Specific Addenda
Exhibit C: Option to Obtain Lease Assignment Exhibit H: Franchise Compliance Certificate
Exhibit D: Confidentiality Agreement for Exhibit I: Financial Statements
Prospective Franchisees Exhibit J: State Administrators and Agents for
Exhibit E: Non-Disclosure and Confidentiality Agreement for Service of Process
Employees of Franchisee Exhibit K: List of Franchisees
Effective Dates
Exhibit L: Receipts

Date Franchisee
Please sign this copy of the Receipt, date your signature, and return it to: Erik Hartung, 22 Central Court, Pasadena,
California 91105; Telephone: 626-796-4287; Email: erik@doghaus.com.

\\PROLAWT1\ Shares\ Documents\CD\ 18500-17\ 2532644 _2.docx
2021 DOG HAUS WORLDWIDE FDD - CALIFORNIA - PEA #1
(FAST CASUAL AND BIERGARTEN)

RECEIPT

7/28/21


mailto:erik@doghaus.com

RECEIPT

This Disclosure Document summarizes provisions of the Franchise Agreement and other information in plain
language. Read this Disclosure Document and all agreements carefully.

If Dog Haus Worldwide, LLC offers you a franchise, Dog Haus Worldwide, LLC must provide this Disclosure
Document to you 14 calendar days before you sign a binding agreement or make a payment with the franchisor or
an affiliate in connection with the proposed franchise sale.

Michigan requires that we give you this Disclosure Document at the earlier of 10 business days before the execution
of the franchise or other agreement or the payment of any consideration that relates to the franchise relationship.

New York requires you to receive this Disclosure Document at the earlier of the first personal meeting or 10 business
days before the execution of the franchise or other agreement or the payment of any consideration that relates to the
franchise relationship.

If Dog Haus Worldwide, LLC does not deliver this Disclosure Document on time or if it contains a false or misleading
statement or a material omission, a violation of federal and state law may have occurred and should be reported to
The Federal Trade Commission, Washington D.C. 20580 and the appropriate State Agency Identified on Exhibit J.

The franchisor is Dog Haus Worldwide, LLC located at 22 Central Court, Pasadena, California 91105; Telephone:
626-796-4287.

Issuance Date: April 13, 2021, as amended July 28, 2021.
The name, principal business address and telephone number of each Franchise Seller offering the Franchise: Quasim

André Vener, Hagop Giragossian, and Erik Hartung, all at: 22 Central Court, Pasadena, California 91105; Telephone:
626-796-4287; and

We authorize the persons and/or entities listed on Exhibit ] to receive service of process for us.

I have received a Disclosure Document dated April 13, 2021, as amended July 28, 2021. This Disclosure Document
includes the following Exhibits:

Exhibit A: Franchise Agreement Exhibit F: General Release
Exhibit B: Area Development Agreement Exhibit G: State Specific Addenda
Exhibit C: Option to Obtain Lease Assignment Exhibit H: Franchise Compliance Certificate
Exhibit D: Confidentiality Agreement for Exhibitl: Financial Statements
Prospective Franchisees Exhibit J: State Administrators and Agents
Exhibit E: Non-Disclosure and Confidentiality Agreement for Service of Process
for Employees of Franchisee Exhibit K: List of Franchisees
Effective Dates
Exhibit L: Receipts

Date Franchisee

Keep this copy for your records. This Disclosure Document may be available in several formats including on paper,
on a CD, in pdf format or on our website: www.doghaus.com
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