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Dbg Haus Worldwide, LLC, a California limited liability company, offers franchisesi for the operation of Dog 
Haus Restaurants ("Dog Haus Restaurants") that offer freshly prepared, cooked to order, high quality 
proprietary gourmet hot dogs, sausages and hamburgers accompanied by our proprietary sauces and a variety of 
other related food products, side dishes and alcoholic arid nori-alcohoHc beverages for both On-premises and 
off-premises GonsumptiOn. Wo offer the rights for 3 different franchises in this Disclosure Document:

Fast Casual Restaurant Program. Under the East Casual Restaurant Program, you will sign a Franchise 
Agreement to operate a single Dog Haus East Casual Restaurant The total investment necessary to begin 
operations Of a single Dog Haus Fast Casual Restaurant ranges from approximately $366,000 to $523;900. This 
includes $66,500 to $71,000 that mr:st be paid to us or’ our affiliate.

Biergarten Restaurant Prngram TlnHer the Biergarten Restaurant Program, you will sigri a Franchise Agreement 
to operate a single Dog Haus Biergarten. The total investment necessary tO begih operations Of;a single DOg Haus 
Biergarten ranges from approximately $552,000 to $823,100. This includes $65;000‘to $104,500 that must be paid 
to us or Our affiliate.

Area Development Program: Under the Area Development Program, we wtil assign yOu a defined area within 
which you must develop and Operate 2 or more Dbg Haiis Fast Casual Restaurants and/or Dog Haus Biergartens. 
The total investment necessary to begin opefations of a single Dog Haus Fast Casual Restaurant vmder the Area 
Development Program ranges’ from approximately $388,500 to $601,900. This includes $8A000 to $141,000 that 
must be paid to us or our affiliate. The total investment necessary to begin operations of a single Dog Haus 
Biergarten imder the Area Development Program ranges from,approximately $574,500 to $901,i00; This ihcludes 
$82,500 to $174,500 that must be paid to us or our affiliate.

This DisClbsureDocument summarizes certain provisions of your Franchise Agreement and other information in 
plain English. Read theDisclosure Document and all accompanying agreements carefully. Ybu must receive this 
Disclosure Documerit at least 14 calendar days beforeyou sign abinding agreement with, or make any payments 
to the Franchisor Or an affiliate in connection with the proposed franchise sale.;. Note> however, that no 
govenunent agency has verified the information cOntained in this document.

You may Wish to receive ybur Disclosure DOcument'in another format that is more cbhyenienf for you. TO discuss 
the availability of disclosures in different formats, contact Erik Hartung, 22 Central Court, Pasadena, California 
911G5; Telephone: 626-796-4287.

The terms of your contract will govern yoirr franchise relafioitShijp. DOn'trely on the Disclosure Document alone 
to understand ybur contract. Read all of yoiir contract carefully. Show yOur contract and this Disclosure 
Document to an advisor, like a lawyer or accountant.



Buying a franchise is a complex, investment. The information in this Disclosure Document can help you make up 
your mind. More information on franchising;, such as "A Consumer's Guide to Buying a Franchise", which can help 
you uhdCTStahd how to u^ this E)isGldsure Dpeument is available from the Federal Trade Commission, You cm 
contact the, FTC at 1-877-FTC-HELP or'by writing to the FTC at 600 Pennsylvaiiia Avenue, NW, VVashington, DC 
20580; You! can also visit the FTC's home page at www.ftc:gov for additional information. Call your State-agency or 
visit yoiir public library for other sources of information on franchising.

There rhay also be Ikwsprl frafttchisihg in your state. Ask your state ageticies about them,

THE ISSUANCE DATE OF THIS DISCLOSURE DOCUMENT IS APRIL 18,2018.



STATE COVER PAGE

Your state may have a franchise law that requires a franchisor to register or file with a franchise adminisitrator
before offering or selling in your state. REGISTRATION OF THIS FRANCHISE WITH A STATE DDES NOT 
MEAN THAT THE STATE RECOMMENDS IT OR HAS VERIFIED THE INFORMATION IN THIS DISCLOSURE
document;

Call the Safe franchise; administrator listed on Exhibif I for information about the franchisor, or about franchising 
in your state.

MANY FRANCHISE AGREEMENTS DO NOT ALLOW YOU TO RENEW UNCONDITIONALLY AFTER THE 
INITIAL term expires. YOU MAY HAVE TO SIGN A NEW AGREEMENT WITH DIFFERENT TERMS AND 
conditions in order to CONTINUE TO OPERATE YOUR BUSINESS. BEFORE YOU BUY THIS 
FRANCHISE, CONSIDER WHAT RIGHTS YOU HAVE TO RENEW YOURTRANGHISE, IF ANY, AND WHAT 
TERMS YOU MIGHT HAVE TO ACCEPT IN ORDER TO RENEW.

Please corisider the foIlowing^RlSK FACTORS before you buy this franchise:

1. THE FRANCHBE AGREEMENT AND AREA DEVELOPMENT AGREEMENT REQUIRE YOU TO 
RESOLVE DISPUTES WITH US BY MEDIATION AND LITIGATION ONLY IN LOS ANGELES COUNTY, 
CALIFORNIA. OUT OF STATE MEDIATION AND LITIGATION MAY FORCE YOU TO. ACCEPT A LESS 
FAVORABLE SETTLEMENT FOR DISPUTES. Tf MAY ALSO COST YOU MORE TO PARTIGIPATE IN 
MEDIATION AND LITIGATION WITH US.IN CALIFORNIA THAN IN YOUR HOME STATE'.

2. THE FRANCHISE AGREEMENT AND AREA DEVELOPMENT AGREEMENT STATE THAT 
CALIFORNIA LAW GOVERNS THE AGREEMENTB, AND THIS LAW MAY NOT PROVIDE THE SAME
protections and Benefits as local law. yOu may Want to compare these laws.

3. UNDER THE FRANCHISE AGREEMENT AND AREA DEVELOPMENT AGREEMENT YOUR SPOUSE 
MUST ALSO SIGN A PERSONAL GUARANTEE MAKING YOUR SPOUSE INDIVIDUALLY LIABLE FOR 
YOUR FINANCIAL OBLIGATIONS UNDER THE AGREEMENT. THE GUARANTEE WILL PLACE YOUR 
SPOUSE'S MARITAL AND PERSONAL ASSETS AT RISK IF YOUR FRANCHISE FAILS,

4. YOU WILL NOT RECEIVE AN EXCLUSIVE TERRITORY. YOU MAY FACE COMPETITION FROM 
OTHER FRANCHISEES, FROM FRANCHISOR OWNED OUTLETS OR FROM OTHER CHANNELS OF 
DISTRIBUTION OR COMPETITIVE BRANDS WE CONTROL.,

5. THERE MAY BEOTHER RISKS: CONCERNING THIS FRANCHISE.

We use the services of one or more FRANCHISE BROKERS or referral sources to assist us iii selling our 
franchise. A FRANCHISE BROKER or referral source' represents us, not you. We pay this person a fee for 
selling our ffanchisenr referring you to us. You should bessure to do your own investigation of the. franchise.

See the Next Page for State Effective Dates
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STATE EFFECTIVE DATES

The fbUb\ymg states reqiiire that the Franchise Disclbsure Document be; registered or filed with the state, or be 
exernpt from registration: California, Hawaii, Illinois, Indiana, Maryland, Michigan, Minnesota, New York, North 
Daikota, Rhode Island, South Dakota, Virginia, Washington and Wisconsin.

This Franchise Disclosure Dbeument is registered, bn file or exempt from registratioh in the foUpwngistafe having 
franchise registration and disclbsure laws, \yith the foUbwing effective date:

California::

In all other states, the effective date of this Franchise Disclosure Dbeument is the, issuance date of April 18, 2018.

DOC HAUS WORLDWIDE FDD
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ITEMl
THE FRANCHISOR, AND ANY PARENTS, PREDECESSORS AND AFFILIATES

Franchisor

Dog Haus Worldwide, LLC, a California limited liability company ("Frandiispr")i was Organized On March 7, 
2018, arid is the frai\chisor of Dog Hans Restaurant. To simplify the language in this Disclosvu-e Documenf, 
"Franchisor," "we" and "us" means Dog Haus Worldwide, LLC. "You" or "Franchisee" means the business 
entity, person or persons who sign the Franchise Agreement. The names and addresses of our agents for service 
of process appear in Exhibit I to this CHsclosure Document.

Franchisor's Parents. Predecessors and Affiliates

Our predecessor. Dog Haus International, LLC, a Delaware limited liability company ("DHI") was organized on 
January 22, 2013 and offered our franchises for sale from May 18, 2013 until Apfil.2„ 2018, DHl's affiliate. Dog 
Haus, LLC, a Califontia limited liability company (the"Operating Company"), vvas organized on August 17,2010 
and o^ed the trade name "Dog Haus" and the "Dog; Haus" trademarks, service marks, logos, commercial 
symbols and other intellectual property (collectively, the "Dog Haus Marks") until April 2, 2018. On April 2, 
2018; DHI and the Operating'Company closed a recapitalization financing transaction with us under which DHI 
transferred all existing area development agreements, franchiseiagreements, franchisee indebtedness. Obligations 
and guarantees with Dog Haus franchisees and other assets to us and the Operatmg Company transferred all of 
its ri^it, title and interest to the Dog Haus Marks to us, We have assumed responsibility as the "franchisor" for 
all existing Dog Haus area developers and franchisees and will perform all pre-operiing and post-opening 
obligations imder their area development agreements and franchise agreements. We have also assumed 
responsibility for all future, franchising of Dog; Haus Restaurants worldwide. DHl will not offer or seU any 
additional franchises.

The Operating Company owns and operates one Dog Haus Restamant (the "Company-Owned Restaurant") of 
the type being franchised located at 93 East Green Street, Pasadena, CaUfomia 91105; which opened for business 
on October 29, 2011. Our affiliate; P)T:amid Powder, LLC, a California ILrhited liability company ("Pyramid 
Powder"), is headquartered at 12251 Montague Street, Pacoiina; California 91331 and is the approved supplier 
for furniture and otheritems that you must purchasefor yoUr Franchised Restaurant. Pyramid Powder,has never 
owned or Operated a busihtes of the type being franchised. Neither we; the Operating Company nor Pyramid 
Powder have ever offered franchises in this business or in any other line of business. We do not operate any Dog 
Haus Restaurants.

We have offered our franchises for sale since the issuance date of tMs DisClpsiu-e Dociurient, and,neither we, DHI 
nor the Operating Company conduct any other business activifies. Weido not do business underany other names. 
We, DHI and the Operating COinpany are headquartered at 22 Central Court, Pasadena, California 91105. With 
these exceptions, we have no predecessors or parmt compafues.

Dog Haus Franchise

We, Qur'predecesspr and affiliates, have develpped the Dog HaUs system ("DogiHaus System") for the operation 
of Fast Casual restaiirants ("Dog Haus Fast Casual Restaurants") and Biergarten resfauranfs ("Dog Haus 
Biergartens") that offer freshly prepared, cooked to order, high quality gourmet hot dogs, sausages and 
hamburgeraaccompanied by our proprietary sauces and a variety of other related food products, side dishes and
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alcpholie md hpn-alcph plie beverages fPr bPth Pn-premises and pff-premises cpnsumptipnunder the trade name 
"Dog.Haus" and other related trademarks, service marks, legps and commercial symbols (collectively^ the "Dog 
Haus Marks"). We offer 3 separate franchises in this Disclosure Ddcumeht, although we may nPt necessarily 
grant you the opportunity to purchase under any of these programs:

Fast Casual Restaurant Program

Under this program, you will sign a Franchise Agreement (Exhibit A) to operate a Single Dog Haus Fast Casual 
Restaurant at a location that you choose and that we accept (the "Franchised Location"). Dog HauS Fast Casual 
Restaurants will be,in leased spaces of approximately 1,300 - l,60O square feet, wiU take Orders at'the cPunter wiU 
have commimal seating) and wUl have a limited selectipn of beer and wine a vailable for purchase.

Biergarten Restaurant Program

Under this program, you vvill sign a Franchise Agreement (ExhibitAl to operate a sirigle Dog Haus Biergarten at 
the Franchised Location that- you chpose and that we accept. Dog Haus Biergartens wiU differ from Dog Haus, 
Fast Casuals Restaurants in a variety of features, including those listed below. Dog Haus Biergartens wiU be in 
leased spaces of approximately 1,800 - 2,‘200 square feet, will be required to have (i) aminimum 24beers,on tap; 
(ii) aminimum of 8:seats at theibar; (iii) at least one bartender on^duty at all times; (iv) a minimiom of 4 televisions; 
(v) cable/satelhte television capability with multiple COritrOl boxes, including DirectTV bpxes with Dog Haus TV 
boxes,; PC Music boxes aind Video Box;; (yi) a patio with a minimum of 24 seats; (yii) open qr enclosed kitchens, 
depending On the layout of the premises; (yui) extended hours of operation; (ix) glassware, a beer wheel and a 
dishwasher; (x), a wine kegerator with 2 taps; (xi) a server with a handheld POS (xii) happy-hour pricing for food 
and beverages and (xiii) additional equipment. In addition. Dog Haus Biergartens may hayebrewery events, club 
affiliations; video games, shuffleboard, board games, bocce baU> pool tables, com hole or foosbaU. If We decide 
that you should serve liquor; you irtust purchase an additional freezer and ice molds.

Area Development Program

Under this program, we will assign you a defined area (the "Development Area") within Which you, as an area 
deyeloper ("Area Developer"), must develop and operate a minimum of 2 Dbg Haus Fast Casual Restaurants 
and/or Dog Haiis Biergartens (individually, the "Franchised Restaurant", and coUectiyely the "Franchised 
Restaurants") within a specified period of time. The; Development Area may he one city; one or niore counties, 
or some other defined geographic area. You will sign ah Area Development Agreement (Exhibit BY. that Will 
describe your development area and your development schedule and obligations. You and we wills determine the 
Development Area and the number of Franchised.Restamants that you wiU develop and operate before you sign 
your Area Development Agreement. You must sign a separate Franchise Agreement for each Franchised 
Restaurant that you will open imder the Area Development Agreement. The; Franchise Agreement for your first 
Franchised ReStaiiraht will be in the form attached as (Exhibit Al to this Disclosure Document and must be signed 
when you sign yOur Area Development Agreement. The Franchise Agreernents you wiU sign for your additional 
Franchised Restaurants Will be our then-current form of Franchise Agreement that We are then offering to new 
franchisees, which may contain terms and conditions that are materially different from oiu current Franchise 
Agreement attached ast(Exhibit Al to this DisclOsiire,:Doaunent. You wiU.sign our then-current form Of Franchise 
Agfeemerit for each Franchised Restaurant that you will develop after We accept the site for each Franchised 
Restaurant.

Competition
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Our current business model for new ffanehises.focUses ori developing Dog Maus Fast Casual Restaur^ts in leased 
spaces of approximately 1,30Q - 1,600 square feet; and developing Dog Haus Biergarteris in leased spaces of 
approximately 1,800 - 2,200 square feet. The typical Franchised Restaurant will be located on/a major thoroughfare 
or in/gr adjacerit to a retail/shopping center or in a strip maU. You will compete in the fast casual food business 
with various established independent local restaurants and regional or national chain outlets specializing in the 
sale of hot dogs, sausages,and hamburgers, both take-out;service and full service, as weU as mfh other restaurants 
and take-out facilities selling aU kinds of food or other spedalty foods, including yvell-established national chain 
outlets and local businesses. Many restaurants:spedalize in hot dogs, sausages and hamburgers and competition 
in' the restaurant business in general and the fast casual food industry in particular is intense. In addition, 
competition for qualified management and supervisors, skilled labor and unskilled labor for the; restaurant 
industry is significant, which may cause labor costs to be higher than average; The supply of suitable locations 
for restaurants is limited and is subject to increasing d^and from Other restaurant concepts and non-restaurant 
retailers.

Special.Industry Regulation

Federal, state and focal jurisdictions have enacted laws,, rules, regulations and ordmances that may apply to the 
operation of yOur Fr^chised Restaurant> including those that (i) establish general standards, specifications: and 
requirements for the Gonstruetiqn, design and maintenance of restaurant premises; (ii) regulate matters affecting 
the health, safety and welfare of your customers, such as general healfo and sanitation requirements for 
restaurants; employee practices concerning the,storage, handling, cookmg and preparation of food and beverages; 
restrictions On smOkfog; availability of and requirements for public accommodations, including restroOms; (iii) 
set standards pertaining to employee health and safety; (iv) set standards and requirements for fire safety and 
general emergency preparedness;: (y) govern the use of vending machines; (yi) control the sale of alcohohc 
beverages; and (vii) regulate the proper use, storage and disposal of waste, insecticides, and other hazardous 
materials. You should investigate, whether there are regulaitions and requirements that may apply in the 
geographic area in which you are interested in locating yOur Franchised Restaurant and should consider both 
their effect fold cost of compliance.

Dog Haus Restaurants must serve beer and wine and, at our option, certain Dog Haus Restaurants will have the 
right to also serve liquOr;, State alcohOhe beverage regulatory authofities administer and enforce laws and 
regulations that govern the sale of alcohohc beverages. You are required to use yoiir best efforts to Obtain a beer 
and wine hcense, and depending on the size and type of yOur Franchised Restaurant, we may require you to use 
your best efforts fo also Obtain a hcense to sell alcohol as weU as beer and wine at your Franchised Restaurant. 
You must comply with all apphcable'laws, rules and regulations in your state and iocahty related to-the sale of 
alcohohc beverages at.your Franchised Refoaurfoit.

In addition, you must comply with ah local, state; and federal laws that apply to ygur Franchised Restaurant 
including health, sanitation, no smoking EEOC, OSHA, discrimination, employment, and sexual harassment 
laws; including ah requirements set forth in the Alcohohc Beverage Control Act and in the Cahfomia Code of 
Regulations, Title 4 with regard to the sale of' alcohohc beverages. The Americans with Disabihty Act of 1990 
("ADA") reqvdres readily accessible accommodation for disabled people. The ADA requires any accommodation 
necessary to provide access to goods, service, fachities, privileges,, advfortages Or aeeommOdations to the pubhe 
and may affect your buhding construction, site elements, entrance ramps, doors, seating bathrooms, etc. You 
must obtain all required real estate permits, hcenses and operational hcenses. YOu must also comply with ah menu 
and menu board labeling laws, and rules requiring restaiuant operators, to disclose certain calorie or other 
nutritional inforinatiOn about the foods they seh, including for example, the FDA's Nutritidn Labeling Of 
Standard Menu Items in Restaiiranfs and Simhar'Food Efoabhshments Rule. California law requires each food 
facihty that meets specified criteria (which cover franchised outlets with at least 19 other franchised outlets with
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the same name among certain other food facilities) to provide nutritional infonhatidn that includes, per stmdard 
menu item, the total number of calories, grams of saturated fat> grams of trans fat> and milligrams of sodium and 
to have menu boards to include the total number of Calories. In California, local county health departments inject 
restaurants and other ret^l food facilities to ensure compliance wifo safe food handling practices and adequacy 
of kitchen facilities, Other states and cities may have laws similar to these California laws.

The Nutrition Labeling and Education Act (NLEA) sets regulations for jfood labeling, including nutritiprial label 
standards,, nutrient Content claims, and health claims. NLEA applies to virtually all foods in the, food supply, 
including food served and sold in restaurants. WMle NLEA spe^es a number of exemptionSi for restaurants, 
there are many instances where a nutritional label is required. The Food and Drug Administration's Nufn'tionai 
Labeling Guide for Restaurants and Other Retail Establishments provides answers to cornmonly asked questions 
regarding the application of NLEA. The Health Care Reform Bills that became law in March 2010 additipnally 
contain provisions that require disclosure; of nutritipn and calorie information in chains of more than 20 
restaurants.

The Payment Card Industry Data Security Standard ("PCI") requires that aU Compahies that: prPCess, store, pr 
transmit credit pr debit card information maintain a secure environment. PCI applies to all organizations or 
merchants, regardless of isize or number Pf transactipns, that accepts, transmits pr stores any cardholder data.

You Should consult with your attomey'conceming these and other local laws and ordinances thatmay affect your 
Franchised Restaurant.

ITEM?
BUSINESS EXPERIENCE 

Andre Vener - Marketing and Finance Partner

Andre Vener has been our Marketing & Finance Partnerjsince April 2,2018 and served DHI in that s^e Capacity 
since J^uary 2013.He has been a member Pf Dog Haus, LLC in Pasadena, C^omia, since August 2010: Mr. 
Vener has been a shareholder of Pyramid Ppwder headquartered in Pacpima, CalifPmia, since January 1, 2016. 
From August 2006. to February 2013, Mr. Vener was a partner of "redwhite^luezz;" an upscale::restamant and 
jazz club in P^adena, Cahfomia. From 2008 to December 31, 2015, Mr., Vener served as Partner/Executive 
Producer for Pasadena Entertaiiunent in Pasadena, California.

Ouasiim Riaz - Real Estaite. Design and Construction Piartner

Quasim Riaz has been our Real Estate, Design and Construction Partner since April 2, 2018 and served DHI in 
that same capacity since January 2013. He has been a member of Dog Haus, LLC in Pasadeha, CalLfbmia, since 
August 2O1O. Mr. Riaz has been a shareholder of Pyramid Powder headquartered in Pacoima, California, since 
June 20OO. Since November 2006, Mr. Riaz has been a founding partner in.Kings Row GaMropub> a nei^borhood 
restaurant and bar located in Pasadena, California.

HagopiGifagossian - Operatibns^^d Gulihaiv Partner

Hagop Giragpssian has been Our Operations and Culinary Partner since April 2, 2018' and served DHI in that 
samecapacity since January 2013. He hasbeen a member of Dog Haus, LLC in Pasadena, California, since August 
2010. Mr. Giragpssian has been a shareholder of Pyramid Powder headquartered in Pacoima, California, since 
June 2000., Since November 2006, Mr. GifagPssian has been a founding partner in Kings Row Gastropub, a 
neighborhood restaurant and bar located in Pasadena, California.
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Abraham H.. Injeian ^ Construction Manager

Abrahto\ H. Injeiarv has served as our Construction Manager since April 2, 2018 and served DHI in that same 
capacity since January 1, 2015. From January 2013 to November 2014, Mr. Injeian served as DHI's Director of 
Operations.

Christopher "CT" Ramirez. - Marketing Director

Mr. Ramirez has served as our MarketingDirector since April 2,2018 and served DHlin that same capacity since 
August 2013. From January 2013 to August 2013, Mr. Ramirez was a self-employed marketing consultant in 
Easadena, Cahforriia. From January 20o;4 to January 2013> Mi- Ramirez served as an Account Director and Vice 
President at Artiirie Group: in Pasadena,:CalifQmia,

Brian Griffith - Operations Manager

Mr. Griffith has served as our Operations Meager since April 2,2018 and served DHI in that saine capacity since 
November 2014.,From September 2011 to September 2014, Mr, Griffith/sefVed as a Training and Projects Manager 
for the Middle East, Africa and, Australia regions with Total Safety International mDubai, United Arab Emirates. 
Prior to that, he has worked in Project Management and Training & Staff Development internationally for more 
than 8:years,and for more than,20 years overall.

Eiik Hartung - Director of Franchise Development

Mr. Hartung has served as our Director of Franchise Development since April 2, 2018 and served DHI in that 
same capacity sihee November 1, 2015: From February 2015 to October 2015^ Mr. Hartung served as a Fine. Wine 
Specialist for Palm Bay international in Los Angeles,, Califorriia. From February 2007 to February 2015, Mt: 
Hartung worked as a Sales Representative for Southern Wine & Spirits, in Pasadena, California.

Keith Gertler- Operations Managpr

Mr. Gertlerhas served as our Operations Manager since April 2, 2018 and served Dill in that same capacity since 
May 2017., Efoiri Jithe 2014 to May 2017> Mr. Gertler served as Director of Operations for Coastal Business Group 
in Inland Einpire, California. From February 2009 to July 2014, Mr: Gertler served as Bar- Manager for Moiton's 
Steakhouse in New Orleans, Louisiana and Los Angeles, California.

ITEMS
LITIGATION

No htigatibn is required to be disclosed in this Item.

ITEM 4
BANKRUPTCY

No bankruptcy is required to,be disclosed in this Item.

ITEMS
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INITIAL FEES

Single Fast Casual/Biergarten Restaurant Prngrairi

You must pay us an initial frmduse fee (the "Initial Franchise Fee") of $35,000 when you sign your Fr^diise 
Agreement fExhibit AVfor your Fran^sed Restaurant.

Pre-Opening Initial Trmning Program Fee For Additional Trainees

We Will provide an initial training program for up to 2 supervisofial or mahagerial personnel you select. If you 
send more than 2 people to the Pre-Opening Initial Training Program, you,must pay an Addifipnai Pre-Opening 
Initial Training Fee of ^3,500 per week per additionail trainee.
Area Development Program

You must pay us a developrnent fee (the "Development Fee") of $,17,500 for each Franchised Restaurant you will 
develop under an Area Development Agreement, other than your first Franchised Restamant when you.sign the 
Area.Deyelppment Agreement (Exhibit B1 for a minimum of 2 Franchised Restaurants. You must also pay us the 
Initial Franchise Fee of $35,000 fOr your first Franchised Restaurant when you sign the Area Development 
Agreement. When you sign a Franchise Agreement for each subsequent Franchised Restaurant you will develop, 
you must,pay us an Initial Franchise Fee of $25;000 for eaCh subsequent Franchised Restaurant; however,, we will 
credit $,7/500pf your Development Fee against the hutial Franchise Fee fpr eardi subSequent FranChised Restaurant 
(npt tP;exCeed a credit of $,7,500 for any single Franchised Restauranit), so you will only have to pay us $,17,500 
when you sigri a Franchise Agreement fPr each subsequent Franchised Restaurant.

IhitiM Purchases front Our Affiliate

Before yPu open ypur Franchised Restauraht for business, you must purchase designated fumihu'e, trash can 
caddies, tra^ cans, lighting fixtures, menu boards and.ad boxes.for your Franchised Restaurant from our affiliate. 
Pyramid Powder. We estimate that the cost of these items will be approximately $30,000 - $69,500.

Refunds.. Different Fees arid Financing

The Initial Franchise Fee, Development Fee and the amounts paid for your purchases from Pyramid Powder are 
fully earned by us when paid and are not refundable imder any circumstances. We use the proceeds from Initial 
Franchise Fees to defray a portion pf our experises in CprinectiPn with the sale and establishment Pf franchises, 
such as: (i) costs related to developing and improving our serviCes;: (ii) expenses of preparing and registering this 
Disclosure DoGument; (iii) legal fees; (iv) accotmting fees; (v) costs of obtaining: and screening franchisees; and 
(vi) general administrative expenses. We' may reduce, finance, defer or waive the Initial Franchise Fee or 
Develppment Fee if and when we detennihe, it is warranted by a unique of compelling situatiPh. We g^eraUy 
do hot provide financing for the Initial Franehise Fee or DevelPpment Fee, We may do so if and when we 
determine, it is warranted by a unique or compelling SituaHon.
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ITEM 6 
OTHER BEES i

NAME OF FEE AMOUNT

Royalty Fee?

Marketing, Creative & 
Technology Fee

Local Marketing 
Expenditure

Cooperative Marketing 
Fees

6% of "Gross Sale^'

Cuirently^ 2% OfGrpss 
Sales

1% of Gross Sales or 
$3>750 per calendar 
quarter, whichever is 
greater.

As determined by us 
and 50% or more of 
the participating Dog 
HaUs Restaurahts in

DUEDATE

Monday Of each week 
on the; Gross Sales Of 
your Franchised 
Restaurant during the 
immediately-preceding 
week;

Same as Royalty Fee.

Each quafter;

As vye designate.

REMARKS

"Gross Sales" includes all revenue 
from your operations. Gross Sales do 
not include bona fide refunds paid to 
customers; sales or use taxes actually 
paid to governmental authorities or 
the retail price of any coupons, gift 
certificates and vouchers when they 
are redeemed.

The Marketing, Creative & 
Technology Fee that you pay the 
Marketing, Creative! & Technology 
Fund is in addition to the 1% of 
Gross Sales that you must spend on 
local marketing. We may adjust the 
amoimt of the Marketing, Creative & 
Technology Fee upon 90 days' prior 
writteh.notice, riot to exceed 3;5% of 
Gross Sale^

In addition to the Marketing/
Creative & Technology Fee, you must 
spend 1% of Gross Sales: or $3,750 per 
calendar quarter, whichever is 
greater, on local marketing. If youiail 
to spend 1% of Gross Sales or $3j750 
per calendar quarter; whichever is 
greater, on local marketing on the 
last day of each calendar quarter, you 
must pay the Marketing, Creative & 
Technology Fimd the.differerice 
between the ^Oorit that you 
actually spent and the greater of 1% 
of your Gross; Sales or $3,750 per 
calendar quarter. We may adjust the 
amount of the Local Store Marketing 
Expenditure upon 90 days' prior 
written notice, not tOreXCeed 3% of 
Gross.Sales.

YOumust Contribute to the 
Cooperative if we establish.a 
Cooperative Marketing Program in the 
Marketing Coverage Area where your
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N A N® O F FEE ^ amount; - DUE DATE REMARKS

the Cooperative 
Marketing Program, at 
least .5% of Gross
Sales butnpt to< exceed 
r2% of Gross Sales.

Franchised Restaurant is located. Your 
contributions will be credited against 
your local marketing expenditures.

Plan Reyiew Fee $1,500 On demand You must use a licensed architect 
approved by usito prepare plans for 
your Franchised Restaurant. We 
recoiptiiend that you use our architect.
If you choose to Use a different 
architect, he or she must be licensed 
andapproved by us and you must pay 
us a $1,5Q0 plan review fee directly to 
our ^chiteet

Late Charge $200 plus 1-1/2% per 
monthion the amount 
outstanding per 
month, not to exceed 
the maximum interest 
rate allowed by law; 
from the date payment 
was due’until paid in 
full. 2

Continues to accrue 
until paid.

Payable if any cheek, draft, electrohic 
or other payment is unpaid because of 
insufficient funds or if any sums due to 
us are not paid promptly when due.

Additional Pre-Opening 
Initial Training Fee

$3,500 per additional 
trainee plus: our 
respective 
transportation costs, 
fobd, lodging and 
sunilar costs, 
including, for us, the 
expenses for up to 2 
round trip flights, 2 
hotel rooms and 2 
rerital y^tles, and a 
$45 per diem each of 
our representatives 
who provide trairiing.

On demand We will provide an initial training 
program (the "Pre-Opening Initial 
Training Program") for up to 2 
supervisorial Or managerial personnel 
you Select. If you send more than 2 
people to the PreOpening Initial 
Training Program, you must pay this 
Additional Pre-Opening Initial
Training Fee per week per additional 
tr^ee.
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NAME OF FEE

Additional Post- 
Opening Initial Training 
Fee

Additional Post- 
Opening Trmning 
Progr^ F^

Manual Replacement 
Fee

Inspection Fee

Insurance

AMOUNT

$1,500 per week for 
each trainee who 
attends Additional 
Post-Opening Initial 
Training Programs for 
you, plus our 
tran^ortation costs, 
food, lodging and 
similar costs, 
including the expenses 
for up to 2 roimd trip 
flights, 2 hotel rooms 
and 2!rental vehicles, 
and a $45 per diem for 
each of our 
representatives who 
provide tfaihing;

$400 per day for each 
of oiir repreS^tatives 
who provide 
Additional Posh 
Opening Trainmg 
Programs, plus our 
transportatibn costs, 
food/ lodging,md 
similar costs, 
mcluding the expenses 
for up to 2 round trip 
flights, 2 hotel rooms 
and 2 rental vehicles, 
and a $45 per diem for 
each of our 
representatives who 
provide training.

$500

$500 per re-inspectiori

Amount of impaid 
premiums and ouf oiit 
of pOeketcOstsi.

DUE DATE

Oh demand

On demand

Oh demand

Oh demand

On demand
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REMARKS

If, fOUoywrig the opening date Of a 
Franchised Rj^taurant, you request us 
to provide additional Initial Training 
Programs for new or replacement 
supervisorial or managerial personnel, 
you must pay this Post-Opening Initial 
Trainmg Fee.

We may require yOur gener^ manager, 
you andpther supervisorial or 
managerial personnel to attend 
additional and remedial trainmg 
programs, at our discretion.

Payable if yoii misplace the Manualspr 
fail to return them to us upon demand.

Payable if we must revisit your 
Franchised Restaurant for an 
inspection after you have already been 
notified of any deficiency or 
unsatisfactory condition.

Payable if you fail to maintain required 
ihsurahce cOverage and vve elect to 
Obtain coverage for you.



NAME QF fee AMOUNT^ DUE D AT E REMARKS

Transfer Fee 
(Franchise Agreernent)

$17,500 Before transfer Payable'if you transfer/^ssigri your 
Franchise Agreement.

Transfer Fee 
(Area Development 
Agreeriienf)

$17,500 Before transfer Payable if you transfer/assign your
Area Development' Agreement.

Renewal Fee 
(Franchise Agreernent)

$5,000 When you deliver a 
renewalnotice to us 
for your Franchise 
Agreement.

This $5,000 renewal fee will be in lieu 
of the Initial Franchise Fee payable 
when you renew your Franchise 
Agreement

Renewal Fee 
(Area Development 
Agreement)

$10,000 When you deliver a 
renewal notice; to us 
for yoiir Area 
Development 
Agreement

This $10,000 renewal fee will'be 
payable when you renew your Area 
Development Agreement.

Non-Cash Payment 
Systeih

All costs associated 
with-nonTcash 
payment systems.

As incurred You must.accept debit cards, credit 
cards; stored value gift cards or other 
noncash payment systems we specify.

Dquidated Damages An amount equal to 
twice the'total royalty 
fees paid (or if unpaid, 
payable)„by you 
during the 12 months 
before the termination
date;

Within 30 days 
following the date Of 
termination.

Payable if you default and we 
terminate your Franchise Agreement

Default Reimbursement Our costs and 
expenses\from your 
default;,

Within 5 days after 
you cure your defaiilt 
or on demand if the 
default is not cured.

Payable if you default under your 
Franchise Agi^inerit

Audit Cost of audit 
(estimated to be $1,Q00 
* $5,000) plus interest 
at the highest rate 
allowed by law (not to
exceed 18%) 2

Qn demand Payable if an audit ^pws an 
understatement of 3% of Gross Sales or
more;

Interim Management
Fee

To be determined As incurred Payable if you are in defaxilt under 
your Franchise Agreernent and we 
elect to assume interim management of 
your Franchised Restaurant during the 
pendency of any cure period or in heu 
of immediately terminatirig your 
Franchise Agreernent
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NAME OF FEE AMOUNT ! DUEDATE REMARKS

Gross-Up Fees Varies with
circumstances

On demand To ensure that we receive a full 6% of 
Gross Sales as a Royalty Fee that is 
due> you must pay us; whether in 
arrears, in advance, in a liimp .sUm or 
in theisame manner that you pay us 
Royalty Fees, the amount of-aU taxes 
we must pay on revenue we earn or 
collect based upon your use'df our 
intellectual property or other 
intangibles or based upon the eodstence 
of yoiir FranchiseAgreement.

Sanitation and Food 
SMety Audits

Cost of the infection On demand We may, in piir sole discretion, 
contract with a third party to conduct 
sanitation and food safety audits 
during the term of ypui Ffanchise 
Agreement

New Product and 
SuppUef Testing

Reasonable cost of 
inspection and actual 
cost of testing; $1,000 
must be paid as a 
deposit before facility 
inspection.

As incurred If you propose to purdiase any goods 
or materials: from a supplier that we 
have not previously approved, we 
have the right to require an inspection 
of the supplier's facilities.and testing of 
samples we designate. You must pay 
us a fee equal to the reasonable cost of 
theiinspectiOn and the actual cost of the 
test.

Annual Conference Fee $500 Upon demand at least
30 days before the date 
of the Aimual
F ranchise: Conference.

You must pay us a Franchise 
Cohfefence.Feeto reimburse lis for a 
portion of our direct cbsts^to provide 
the Annual Franchise Conference, 
whether or.not you attend the 
conference.

Relocation Fee $5,000 When weiapprove 
your request to 
relocate your
Franchised Restaurant.

You must obtain our conseitt to the 
relocation of your Franchised
Restaurant.

Relocation Assessment An ainount equal to 
the Royalty Fees you 
paid for your original 
Franchised Restaurant 
during the last 
pr^eding calendar 
year plus an 
additional 10%.

On deinand. If we consent to a relocation of your 
Franchised Restaurant, you secure the 
new Franchised Location and open 
your replacement Franchised
Restaur^t at the new Franchised 
Location vyithin 12mphths from the 
dafe we approve the new Franchised 
Location. If you fail to dp'so> we cari
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[ name OF FEE 1 AMOUNT
DUE DATE REMARKS

bill you for the.ReloCation Assessrnent 
as described in this chart;

Lease Compliance Fee $10;000 On demand If ypu; due to your own fault, neither 
obtain your Landlord's agreemerit to 
include the provisions in Section 5;2 of 
the Franchise Agreement in your
Lease; nor obtain your Landlordvs 
execution of the Option to Obtain
Lease, Assignrnent, then you rrtiistpay 
us the<sum of $10)000 as dartiages.

Lease Negotiation Fee $1,500 On demand If you request our eorisent for you to 
execute a Lease containing modified 
versions of the provisions in Section 5i2.
of the Franchise Agreement, or to 
execute a modified version of the
Option to Obtain Lease Assignment, 
then you must reimburse us upon 
demand for our reasonable attorneys' 
fees incurred to review, revise and/or 
negotiate any changes made to those 
prpvisioris and/or to the Option to
Obtain Lease Assignment.

Private Offering Fee 
(jEr^diise Agreement 
and Area Development 
Agreement)

$10,000 or such greater 
amount as is necessary 
to reimburse us for
our reasonable costs 
and expenses with 
reviewing the 
proposed offering.

Before offering. Payable for each prdpPsed'private 
offering of securities, parhiership or 
other ownership interestsiin Franchisee 
and is in addition to any Transfer Fee 
under any FranChrsei Agreement and/or 
Area Development Agreement

Adrriinistrative
Assessments

$100 for the first 
violation, $200.for the 
second violation and 
$300 for the third and 
each subsequent 
viblatipn.

On deriiand. Administrative Assessments are levie<3 
to reimburse us for our administrative 
efforts to process your reporting 
violations;

NOTES:

1. Unless otherwise noted„all fees are uniformly imposed by and payable to us by electronic funds transfer 
or other automatic payment mechanism we designate and are non-refundable. lEranchise Agreemenfc Section

Ml

2. Interest begins from the date of the underpayment. ^Franchise: Agreement. Section 4.51:
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3. If state or local law in the state in which the Franchised Restaurant is located prohibits or restricts in any 
way your ability to pay and our ability to collect Royalty Fees or other amounts due to us based on revenue 
derived from the sale of alcoholic beverages at the Franchised Restaurant, we will reset the amovmt of the Royalty 
Fees or other sums payable to us and redefine Gross. Sales to exclude the payment of Royalty Fees on revenue 
derived from the sale of alcoholic beverages to an amount that will have ihe same basic economic result for both 
you arid us.

(REMAINDER OF PAGEilNTEMTIONALL^' tEFT BLANK)
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ITEM 7
ESTIMATED INITIAL INVESTMENT 

SINGLE DOG HAUS FAST CASUAL RESTAURANT 

YOUR ESTIMATED INITIAL INVESTMENT

TYPE OF EXPENDITURE
AMOUNT __ ■' METHOD

. DF:
_ .WHEK' ^

'DUE'/-
_L, _______

-"TD'DiHbMi
PAYMENT IS TO BE 

_ fMADELOW HIGH

BUILD-OUT COSTS

Utility Deposits,, Eees;& Licenses,’ $2,000 $5,000 Cash As
Ihcufr^

City;, County, State

Pre-Construction,Cost (Architect, 
Plans, Permits) ^

$10,000 $18)000 As Arranged As
Incurred

Dog’Haus. Approved 
Suppliers

Leas^old/ConstructiGn ^ $125,000 $180;000 AS'Arrariged As
Incurred

Dog Haus Approved 
Suppliers

FURNITURE, FIXTURES, 
EQUIPMENT & SIGNAGE

Exterior Signage, Artwork;
Graphics & Interior Signage

$12,000 $22;000 As Arraiiged As
Incvured

Dog Haus Approved 
Suppliers

PDS System and Software; Back 
Office Goniputer; Printer and 
Related Hardware and Software; 
Sound System; televisions ’

$15,500 $18i9O0 As Arraiiged As
Incurred

Dog Haus Approved 
Suppliers

Eiquipmeht/Smallwares; Hood $75,000 $85,000: As Arranged As
Incurred

DogHaus' Approved 
Suppliers

OTHER

Designated Furniture; Trash Can 
Caddies & Trash Cans; Menu 
Boards & Ad Boxes; Drink Station; 
Railing

$31,500 $36,000 As Arranged Before
Opening

Pyrarnid Powder

Opening Inventory $8,000 $14,000 As Arranged Before
Opening

Dog Haus Approved 
Suppliers

Beer & Wine/Liquor License
Costs 5

$1,500 $7;000 Lump Sum Before
Opening

Govemmerital
Agencies and 
Professibnal Services

Grand Opening Marketing ® $12;500 $17,500 As, Arranged 30 Days
Before
Opening

Dqg Haus Approved 
Suppliers
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TYPE OF ^ENDITURE
AMOUNT METHOD

OF."

PAYMENT

WHEN 
; - DUE

T0VYHOM 
PAYMENT IS TO BE 

__ MADE /LOW HLGH

and 7 days
following
opening

Franchised Location 
(Security Deposit and 1 Month's 
Rent) 7

$
12,000

$20,000 Cash
(non-
refimdable)

At Signing Landlord

Insurance - Liability & Workers' 
compensation (initial deposit)

$5,000, $8,000 Gash Annual 
Premium, 
paid in full 
Before 
Opening

InsuranceCarriers

Legal Fees/Orgamzatipnal
Expenses *

$3,000i ! $7,500 Cash As
Incurred

Legal & State

Training Expenses 
(Travel, and Living Expenses;) ®

$3,000 $5,000 As Arranged As
Incurred

Airlines, Hotels, 
Restaurants

Initial Franchise Fee $35,000 $35,000 Cash At Signing Us

ADDITIONAL FUNDS 
(3 months)

$15,000 $45)000 Cash As
Incurred

Dog, Haus Approved 
Suppliers &
Employees

grand total s $366,000 $523,900

SINGLE DOG HAUS BIERGARTEN 

YOUR ESTIMATED INITIAL INVESTMENT

■ klWlEiC^FE^CP^E'SDlTURE-. i,--
UNT^>7v ‘-^.MEbHiltpi-J

■ ^. iQp;.-' ■ PA^F^T^SrTOjBE 

' -■ ,MAaOEHIGH
. . ' _ -1

BUILD-OUT COSTS

Utility Deposits,, Fees & Licenses > $2,000 $5;000 Gash, As
Incurred

City, County, State

Pre-Gohstruction Cost 
(Architect, Plans, Permits) ^

$10,000 $20,000 As Arranged As
Incurred

Dog Haus Approved 
Supplier

Leasehbld/Construction.3 $250,000 $325,000 As Arranged As
Incurred

Dog Haus Approved 
Supplier

.4/17/2018



TYPE Of EXPENDITtmE
AMOUNT METHOD

OF
PAYMENT

WHEN
DUE

TO Whom
PAYMENT IS TO BE 

■ MADELOW PUGH

FURNITURE, FIXTJLJRES/ 
EQUIPMENT & SIGNAGE

Exterior Signage, Artwork;
GraphiGS & Interior Signage

$17,500 $35,100 As Arrmiged ,1 As
Incurred

Dog Haus Approved 
Supplier

POS System and Sdffware; Back 
Office Computer, Printer arid
Related Hardware mid Software ■*

$14,000 $19,000 As Arranged Before
Opening

Dog Haus Approved 
Suppliers

Equipmerit/Smallwares apd HoOd $100;000 $125,000 AsiArranged As
Incurred

Dog Haus Approved 
Suppliers

Beer System 13 $14,000 $28;000 As Arranged Before
Opening

Dog Haus Approved 
SuRpUers

Televisibristarid Sound System :$10,600 $18,500 As Arranged Before
Opening

Dog Haus Approved 
Suppliers

OTHER

Designated Fiuniture; Trash Can 
Caddies & Trash Cans; Menu
Boards & Ad Boxes; Drink Station; 
Raihrig

$30,000 $69,500 AsiArranged Before
Opening

Pyramid Powder

Opening Inventory $13,000 $24,000 As Arranged Before
Opening

Approved Supplifers

Beer & Wine License = $1,500 $7,000 As Arranged Before
Opening

Governmental
Agencies and 
Professional Services

Grand Opening Marketing ^ $12,500 $17,500 As Arrmged 30 Days
Before
Opening
and 7 days
foUdwing
opening

Dog Haus Approved 
Suppliers

Franchised Lpcatiph 
(Security Deposit arid 1 Month's 
Rent) ’’

$16,000 $26,000 Cash
(non-
refundahle)

At Signing Landlord

55
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Insurance - Liability & Workers' 
compensation (initial deposit)

$5>00G $1(),000 Gash Annual 
Premium, 
paid in full 
Before 
Opening

InsuranceCairiers

1
Legal Fees/Organizational
Expenses«

$3,000 $7,500
’ 1

Cash As
Incurred

Legal & State'

Training Expenses
(Travel and Living Expenses) ’

$3,000 $6,000 As Arranged As
Incurred

Various. Vendors

Initial Franchise Fee $35,000 $35^000 Cash AtSigning Us

ADDITIONAL FUNDS 
(3 months)

$15,000 $45)000 Cash As
Incurred

Dog Haus Approved 
Suppliers &
Employees

grand TOTAL !? $552>000 $823,100

AREA DEVELOPMENT AGREEMENT 
YOUR ESTIMATED INITIAL INVESTMENT 

(2-5 DOG HAUS FAST CASUAL RESTAURANTS)

TYPE OF EXPENDITURE
AMOUNT _ Method

OF
PAYMENT

WHEN
DUE:

TO WHOM 
PAYMENT IS TO BE 

MADELOW HIGH

INITIAL INVESTMENT TO OPEN 1*'UNIT

Initial Investment l^* Dog Haus
Fast CasualRestaurant

$366,000 $523,900 See Above See Above See Above

Development Fees i” $17,500 $70,000 Cash At Signing Us, 1

Additional Legal Fees * $5,000 $8,000, Cash As
Incurred,

Legal & State

Grand TOTAL 12 $388,500 $601,900

(REMAINDER OF PAGE INTENTIONALLY LEFT BLANK)
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AREA DEVELOPMENT AGREEMENT 
YOUR ESTIMATED INITIAL INVESTMENT 

(2-5 DOG HAUS BIERGARTENS)

TYPE OF EXPENDITURE
AMOUNT

LOW HIGH

METHOD
OF

PAYMENT

WHEN
DUE

TO WHOM 
Payment is TO BE,

MADE

initial INVESTMENT TO OPEN UNIT

Initial Investment !=• Dbg Haus 
Biergarten w

Development Fees

Additional Legal Fees»

GRAND TOTAL 12

$552,000

$17,500

$5,000

$574,500

$823,100

:$70;000

$8,000

$901,100

See Above

Cash

Cash

See Above

At'Siffling

As
Incurred

See Above

Legal & State

Unless otherwise,noted, aU fees are uhiformly’imposed by and payable to us by electronic funds transfer or other 
automatic payment mechanism we designate and are non-reftindable. You authorize us to debit from your 
designated primary businessicheckihg or savings operating aecoiint for each week any fuiids due ancl payable to 
us for royalty fees and all other sums that you owe to us or our affiliate. These estimated initial expenses are our 
best estimate of the costs you may incur in establishing and operating your Dog Haus Restaurant. The factors 
underlying our estimates may vary depending on several variables, and the actual investment you make in 
developing and opening your Dog Haus Restaurant may be greater or less than the estimates given ih this 
disclosure document depending upon the locatibh of your Franchise, and current relevant market conditions. 
Your costs rnay vary depending onTactors such as the degree to which you fbUow our methods and procedures, 
yoiir management skills, your business experience and capabilities, local and economic conditions, the local 
niarkef for our products and services, the prevaihhg, wage rates, competition, and sales levels reached during 
your initial phase of business operations. All expenses payable to third parties are hon-refundable, except as you 
may arrange for utility deposits arid other payments. We curr^tly do not offer ftnartcmg for any purpose, but 
reserve the right to do so ih the future. Please see Item 10 for further information. We do not guarantee your note, 
lease or other obligatign.

1. This category includes equipment, security deposits, sales tax deposits of bonds> business licenses fees, 
sewer hookup charges, and utility deposits. The figures provided exclude any special connection and/or tap fees, 
EDD or sales taxes, which.are based oh projected sales.

2. These estimates include costs for space plan layout, design, architectural, kitchen, mechaiucal, electrical; 
plumbihg iand related drawings, engineering, testing, permit expediter, and city permits ahd fees. Youmust use 
a licensed architect approved by us to prepare pl^ for your Ermchised Restaurant. We fecbmmend that you 
use our architect. If you choose to use a different architect, he br she must be licensed and approved by us and 
you must pay a $1,500 plan review fee directly to oiy architect

3. These estimates are for the costs incurred for project and construction management and construction,ahd 
remodeling a location to conform to our current standards,, including a general cbhtfactor's fee; cohh'actor's 
insurance; materials and supplies; tools; labor and subcdhtractor fees; and other costs to cohstruct leasehold 
imprOvemehts that cghfonh to our standards. You must perform or haye performed any construction.
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remodeling; or additions necess^ to cause the premises to conform to applicable Federd, state, county, city,, 
local laws, ordinances;, codes, rules and regiilations and meet Our requirements for the layout design, construction, 
fixturization, equipment and installation, and the trade dress appearance' of a Franchised Restaurant. 
Construction and remodeling costs vary widely depending upon the location, design, the condition and 
configuration of existing services,and fadlitiesisuch as air conditioning,,electrical and plumbing, lease,terms and 
the local real estate market; These estimates presume tiiat you will receive a "vanilla shell" from your landlord. 
For purposes of these estimates, a "yanilla shell" includes leased premises with one'restroom built to local code 
spedficatiOhsm a locafion designated by your landlord, butlypically at the rear of the premises;:(2) sheet-rocked, 
taped and painted walls; (3) concrete floor, broom clean; (4) grease interceptor; (5) 200-40 amp low voltage 
electrical service distributed to local code specifications; (6>) fluorescent 4' x,2' lighting fixtures with usually one 
fixture per 150-200 square feet; (7) MVAC system distributed at one ton per 175-200 squafe feet depefidihg'upon 
local climate conditions afid use, generally with a gas heating system md an electrical air conditioning system;
(8) fife sprinklers per local code spedfications distributed throughout the premises designed for retail use; and
(9) water, gas, cable and telephone service stubbed to the rear oFthe premises. If you do not receive a "vanilla 
shell" from vniir landlord, your leasehold construction costs may substantiallv exceed these estimates. These 
estimates;do nbtdnclude deinolitiGn expenses.

4. The estimates provided are the cost to purchase a computerized: cash accounting and POS system free 
Item 11), including installation. Your costs may vary. We do require you to use the same hardware as a Company- 
Owned Dog Haus Restaurant, and we require you to use our specified software. Currently, we use a FOCUS POS 
System, including the Dog Haus Siiite of Tools, a dashboard portal for location sales and operation reports; 
support-plans and handheld terminals.The FOCUS POS system is.available from FOCUS, the only supplier we 
currently approve. You must accept Online orders through our mobile application. You must pay OLO, the 
company that provides the online ordering service through our mobile application, $2,400 annually. You must 
pay LevelUp, the company that manages our mobile apphcation, $1,788 annually^ We have the right to change 
POS systems and mobile applications at any time upon .90 days'ndtice.

5= Dog Haus Restaurants must serve beCT and vrine and, at our option, certain Dog Haus, Restaurants will 
have the right to also,serve.hquor. Beer and wine license costs'will generally range $1,500 - $7,000. If we decide 
that you shoitid serve liquor, your liquor license costs could range from $1;000 - :$100,00f); depending upon the 
State in which your Dog Haus Restaurant will be located. However, you may have 16 pay an amount that is 
substantially higher for a beef and wine license or Uquof Ucense. You must check with your local alcoholic 
beverage licOTsing authority tp.determine the cost of your beer and wine.

6. At least 60 days before the opening of your Franchised Restamant, you must submit a grand opening 
mafketing plan ("Grand Opening Plan") to us, which outlines’your'proposal for grand opening nriarketing and 
prombtion of youf Ftanchised Restaiirant. You must obtain our written consent to the Grand Opening Plan befOre 
you implenient it, You,must rnodify the Grand Opening Plan as we request; and, thereafter, yOu may not make 
ariy siobstantial changes to the Grand Opening Plan without our advance written consent. You must, during the 
period beginning 30 days before the scheduled opening: of your Franchised R«!taurant and continuing for 7 days 
after your Franchised Restaurant openslbr business, spend $12>500 - $17,500 to conduct grand opening marketing 
and promotion per the Grand Opening Plan approved by vis. We may designate a different time period for you 
to conduct the Grand Operiing Plan upon 90 days' prior Written notice. Within 30 days of the opening date of 
your Franchised Restaurant, you must submit evidence'to us of the grand opening.expenditures. In addition, you 
must give away Haus Dogs free-of-charge from open vmtil close on the first day of your grand opening promotion 
for the Free Haus Dbg prorhotional event.

7. These estimates assume that your location vwU be a leased, unimproved, unfinished retail Store-type unit. 
The estimates are based on the assumption that the premises will' be rented and that the landlord will require a
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seeulity deposit. Each landlord has its own requirements'and some l^dlords may require 1 month's rent as a 
security deposit. A typical Franchised Restaurant will be located in a densely populated, suburban or urban area 
on a major thoroughfare or adjacent to or part of a suburban or urban shopping center or strip mall. Dog,Haus 
Fast Casual Restaurants will be in leased spaces of approximately 1,300 - 1;600 square feet. Monthly lease 
payments for Dog Haus Fast Casual Restaiorants usually range from $6,000 to $10;000 per mbiith. Dog Haiis 
Biergartens win be in leased spaces of approjqmately 1,800 - 2,200 ^uare feet. Monthly lease payments for Dog 
Haus Biergartens usually range front $8,000 to $13,000 per month. Lease costs will vary widely depending on 
factors including the location and size of the premises and the prevailing pricing> terms and conditions of leasing. 
These estimates assume a security deposit equal to 1 month's rent and rent for 1 month.

8. This estimate includes legal; review ^d negotiation of theproposed lease for the Franchised. Restaur ant 
and accounting asdstance in setting up your books. Additional Legal Fees in the Area Development chart above 
reflects additional legal costs you may incur as a result of-signing an Area Development Agreement.

9. This estimate includes the cost of sending your Principal Owner arid General Manager and other 
superyisprial or m^agerial persprihel you select to attend pur Pre-Opening Initial Training Program. ¥ou must 
arrange and pay all costs of transportation, food, lodging and sirrular costs for yoxrr employees vvho attend our 
Pre-Opening Initial Training Program. Although we do not charge: a tuition fee for the; Pre-Opening Initial 
Training,Program, you will be stilely responsible for any salaries and wages for your employees while attending 
the PierOpening Initial Tra!ining Program, this estimate does not include the pre-^ppehihg training salaries for 
ypur General Managers and eiriplpyees at the Franchised Restaurant Pr the cpst pf 2 round trip flights, 2 hotel 
rooms and 2 rental vehicles and the $45 per diem for each of oiu representatives who provide training:

10. The Initial Franchise Fee and the Development Fee are described in Item 5 of this Disclosure Document. 
The Initial Franchise Fee arid the Development Fee are nPt refundable.

11, You must, at all times, maintain adequate reserves and working capital sufficient for you to fulfill all of 
your obligations under your Franchise Agreement and to cover the risks and contingencies, of the Franchised 
Restaurant for at least 3 months. The estimates provided above include estimated employee wages,,3 months,of 
inventory (including Erandused Restaurant equipinent, beverage ingredients and foPd products), facility 
expenses, opening cash, and any Other ntiSceUaneous required expenses you vriU mcur before ppening and 
through the first 3 mpriflis of operations. These estimates dp riot take into accpimt the finance charges, interest 
and related.costs you may incur if any portion for the initial investment is financed or all other recurring monthly 
operating expenses. These amounts are the minimum reconunended levels to cover operating expenses, including 
employees' ,salaries for 3 mpnths: However, we cannot guarantee tha t thpse'amountS vrill be sufficient. Additional 
working Capifalmay be required if sales are low pr fiXedcpSts:are,high- The disclosure laws require us tP include 
this estimate of all costs and expenses to operate your Franchise during the "initial phase" of your business, 
which is defined as,a 3 month period or longer period if "reasonable for the industry." We are not.aware of any 
established longer "reasonable period" for the restaurant industry, sO our disclosure covers a 3 mprith period. 
We make nO guarantee, and do hpt'intend tp imply, that;3 months is a "break even" pOinf for yOu to recover your 
initial investment in your Franchised Restaurant.

12. To develop these estimates, we relied on the Operating Company's experience in opening and operating, 
the Gompany-Owied Restaurant in California., We also relied On Our franchisees' experience Opening and 
operatihg Franchised Restaurants, a majority of vyhich are in California, if and to the extent that they shared this 
information with us. You should review these estimates carefully with a business advisor before making any 
decision to purchase the franchise.
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13. The Beer System ihcludes faucets, towers, trunk lines, coolers, foam-on-beer detectors, glycol power pack, 
drip trays, blowers, regulators, glass.rinsers and related equipment.

14. The initial Investment for one Dog Haiis East Gasuall Restaurant and one Dog Haus Biergarten is taken 
from the first 2 charts above, titled Estimated Inifial Investment, Single Dog Haus Fast Casual Restaurant and 
Estiinated Initial Investment Single Dog Haus Biergarten, respectively.

ITEM 8
RESTRICriQNS 0N SOURCES OF PRODUCTS AND SERVICES

Except as described below, you have no obligation to purchase or lease from us or from suppliers approved by 
Us or aGCording to specifications we issue:

Dog Haus Approved.Suppliers.

You may only use suppliers that \ve have accepted and approved ("Dbg Haus Approved Suppliers") because 
they have demonstrated to us their ability to supply products and services for Franchised Restaurants meeting 
our specifications as to brand names, models, contents, manner of preparation, ingredients, quality, freshness, 
compliance with govemmental standards and regulations, reliability vvith respect to delivery and consistency in 
the quality of their products or services. We will provide you with our Manuals and various supplemental 
buUetihs and notices that will contain the specifications, standards and restrictions on yGur purebase of products 
and services, Upon request we will furnish fo you a hst of Dog Haus Approved Suppliers that we may update 
from time to time. You must operate your Franchised Restaurant in strict complianGe with the standard 
procedures; policies, rules.and regulations contained in the Manuals. All "Dog Haus Branded Products", "Dog 
Haus Proprietary Products" and NomProprietary Products designated by Franchisor for lise md sale at the 
Franchised Restaurant must be purchased frorn Dog Haus Approved Suppliers. "Dog Haus Branded Products" 
are products that bear any of the DOg Haus^ Marks, including products that are prepared, sold and/or 
manufactured in strict accordance'with our>;methods, standardstand specifications, including pre-packaged food 
and beverage:products,: clothing> souvenirs and novelty items.

Dog: Haus; Proprietary Products.

You must serve:aU and only the products we;authorize ("Dog Haus Authorized Products"). We may provide you 
with our proprietary hot dogs, sausages, hamburgers; sauces,, marinades, branded products and proprietary 
beverages, food products; packaging arid products that are produced or manufactured according to pur trade 
secrets, proprietary recipes, specifications and/or formulas (collectively, the "Dog Haus Proprietary Products"). 
You must buy Dog Haus Proprietary Products only from us, our affiliates, or our Dog Haus Approved Suppliers. 
Currently, we, our affiliates and our Dog Haus Approved Suppliers.are theionly approved suppliers of Dog Haus 
Proprietary Products; We will not be obligated to reveal our trade secrets or the recipe, specifications and/or 
formulae of Dog Haus Proprietary Products to you or any third party. You rriust purchase, use, and maintain in 
stock a sufficient amount of Dog;Haus Authorized Products and Dog HaUs Proprietary Products to operate your 
Franchised Restaiirant. During the fiscal year ended December 31, 2017, we and DHI did not derive any revenue 
from required franchisee purchases or leases.

Pyrairiid Ponder is a Dog, Haus Approved Supplier and is the only approved supplier for Certain fiimitUre and 
equipment for your Franchised Restaurant. Pyramid Powder will derive a profit from these sales tO pur 
franchisees: Andre Vener, Quasim Riaz, and Hagop Giragossian, our members listed in Item 2, own Pyramid 
Powder. Pyramid Powder's total revenue in 2017 was.$l,300;049. Pyramid Powder earned ^96,693 or 38/21% of 
its revenue from sales to our franchisees in 20l7. The source of this information is the financial books and records 
of Pyrarnid Powder;
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Approximately 70 - 75% of your start-up expenses and-70 - 80% of your ongoing expenses, will be for purchases 
from Dog Haus Approved Suppliers or purchases according to our specifications.

Non-Proprietary PrbdurtS:

We rnay designate certain non-proprietary food products, condiments, beverages, raw materials; fixhures, 
furriishings, equipment, uniforms, supplies, paper goods; menus,, packaging, forms, customer comment cards, 
POS Systems, computer hardware, software, modems and peripheral equipment and other products, supplies, 
services, and equipment, other than Dog Haus Proprietafy Products, that you may or must use or seU at your 
Franchised Restaurant ("NomProprietaiy Products"). You may use, offer or sell only those Non-Proprietary 
Products that we e>q?ressly authorize. You will purchase NOn-Propriefary Products from DOg Haus Approved 
Suppliers. Eadi supplier we approve must comply with our usual and customary requirementSi regarding 
insurance, indemnification, and non-disclosure, and satisfy us that it will supply products meeting our 
specifications (which may include particular brand names, model, contents, quality, freshness and compliance 
with governmental standards), reliably deliver consistent, quality products or services, and meet any other 
requirements we determine is in the best interest of the Dog Haus System. We may limit items to a partic-iilar 
brand or braiids set by lis.

Equipment & Fixtures.

You rnust purchase and install at your expense; all fixtures, furnishings, equipment (including a point-of-sale 
cash collection system), d&or, and signs asiwe direct. You may not install on or about your Franchised Restaurant 
any merchandise; furtushmgs, interior or exterior decor items, supplies; fixtures, equipment or utensils unless 
they have been approved by us in writing. Youmust purcha^ these items from a Dogflaus, Approved Suppheh

Computer Equipment and Merchant Services Provider.

You must purchase, lease or license all coinputer hardware and software designated by iis for the Franchised 
Restaurant ait your expense. You must maintain and update all computer hardvyare and software as required by 
us. CiuTently. FOCUS is our only approved supplier for POS equipment, including the Dog,Haus,sSuite of Tools, 
a dashboard portal for location sales and operation reports; support plans and handheld terminals. Currently. 
Beacon Merchant Solutions is our only approved supplier for merchant processing services, which will assist you 
with your payment processing needs. We have the riglit tbidiange PDS systems and merchant service providers 
at any time upon 90 days' notice..(See Item 11),

On-Line Ordering.

YOu.must accept online orders through our mobile application. Currently, OLO is our only approved supplier of 
our online ordering mobile apphcation and LevelUp is our orily approved supplier authorized to manage oin 
mobile application. We have the right to change mobile appUcations^at ariy time upon 90 days' notice, (See Item 
11).

Approval.df Suppliers.

If you wish to procure any items from a supplier other than us or a Dog Haus Approved Supplier, you rnust 
obtain pur approval. You rnust identify the proposed supplier, its name,and address, and the item(s) you desire 
to purchase from that supplier. We may reqioire you to deliver a sample of their product. Our specifications and 
standards fbr supplier approval are generally available upon written request; If product specifications for the item
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are not in the Mmuals; we will furnish the general, hut not mahufaeturihg, speeificatiphs for Non-^Pfpprietary 
Products to you at your request., We may condition oUr approval on tiie supplier agreeing in writing not to 
disclPse any confidential information regarding iis or our operations, to comply faithfully with pur specifications 
for the items it sells, to sell any materials bearing our marks Only to. oUr franchisees, and on the supplier 
demonstrating to our reasonable satisfaction that it is able to supply commodities meeting our specifications on 
ai continuing basis,«and that the supplier is, and will continue to be, of good standing in the business community 
with regard tp its finaiicial SPundness ^d the reliability of its prpduct ^d service. We also have the right to 
require, as a conditipn of apprPval, that our representatives are permitted to inspect the supplier's facilities and 
that you deliver to us and/or to an ind^endent, certified laboratory designated by us, all information, 
specifications and samples that we reasonably designate for testing. You must pay us a fee not to exceed the 
reasonable cost of the inspection and the actual cost of the test. In addition to product testing> a facility audit may 
be required. Ypu vvill be resppnsible for any additibhal costs and experises asspciated vvith the inspection of the 
facility: We will use pur good faith efforts to notify you of pur decisiPir within 60 days ^ter we receive your 
request for approval and aU requested back-up information. You may not use a supplier unless we notify you of 
our approval in writing. We may revoke a supplier's approval for failure to comply with our requirements and 
spedfications. We will disapprove or withdraw our approval of my supplier by written notice to yPU.

Rebates.

We may, from time: to time; receive’rebates from Dog Haus Approved Suppliers based on the aggregate volume 
of items Prdered; You will nPt be entitled to receive any portion of these rebates. We do not currently receive 
rebates based pn purchases by franchisees. In additiPn, we rnay negotiate certaih arrangements (including price 
terms) for the purchase pf certain items, such as logPed paper' products and cups: yrith suppliers. We do not 
provide material,benefits to franchisees (for example; renewal or granting additional franchises) based upon their 
purchase of particular products or services or use of particular suppliers. There are currently no purchasing or 
distribution cooperatives for the System. Through ah agreerneht with one of our approved beverage suppliers, 
we receive a flat fee rebate of $2>000 per Restaurant, upon opening Of that Restaurant. Ehirihg the fiscal year ended 
Deceihber 31,2017, DHI received a total of$14,000 in rebatesTrPm that approved beverage-suppifier, which were 
contributed to the Marketing Fund.

Ihsufance.

Ypu must obtain and maintain throughput the term of ypur Franchise Agreement the types and amounts of 
insurance required by us and you must provide us with proof of coverage and Certificates of Insurance for aU 
policies of insurance. You must obtain workers' compensation insurance with limits in compliance with your state 
law and employer's HabiBty insurance vvith $1,000,000 combined single limit coverage; as well as any other 
insufance that may be required by statute of fule of the ;State in which yPUf Franchised Restaurant is located or 
operated.. Additipnally, you must obtain:; (i) cpmprehensiye general liability insurance and product liability 
insurance vvith limits of $1,000,000 per occurrence and $2,000,000 aggregate coverage including the following: 
broad form contractual liability and personal injury coverage, (employee and contractual inclusion deleted) 
insuring us and you against all claims; suits, obligations, liabilities and damages; including attorneys' fees, for 
actual or alleged personal injuries or property damage relating to the Fr^chised Restaiiraht bu^ess, provided 
that the required amoimts may be,modified peripdiGally by us to reflect mflation orJfuture experience with claims; 
(ii) automobile liability insurance on company vehicles, including owned, hired and non-owned vehicle'coverage, 
with a combined single limit of at least $1;000;000; (iii) loss of income insurance (in an amount sufficient to cover 
the continuing Hcense fee and other fees due vmder the,Franchise Agreement for a period of:at least 12 months);: 
(iy) rental value insurmce (in an amount sufficient tp cover the rents and other fees due the landlord and/or' 
merchants' association under the lease, if any, during any period of business interruption Or mabiUty to operate: 
the Franchised Restaurant) or any greater amounts of insurance as required by the lease for the Franchised

\\Fsl\appsAlhsnih\eD\18500:2\1336141_2;docx 
‘2pj|^'.HAyS WPRLPWIPE HDD - CALIHORNIA



Restaur^t's prenuses; (v), eiiiplpytiient practiees liability insurMce; tod (vi) additional insurance and t^es of 
coverage as required by the tenns Of any lea^ for the Franchised Restaurant premises, including an umbrella 
policy with limits of $1,000^000 to $3,000,000. We reserve the right to change our insurance requirements diming 
the term of your Franchise; Agreement, including the types of coverage and the amoimts of Coverage, tod you 
must comply with those changes. If you do not obtain any insurance as required, we have the right (but not the 
obligation) to purchase insurance on your behalf and you must reimburse us for oiir costs related to the purchase 
of insurance.

Company Store.

DHI has registered the Internet domain name http://d6ghausstore.e6m/ (the "Company Store") and has 
established a website using.this domain name: Tlie Company Store will serve as the primary source for Dog Haus 
Franchisees' purchases of promotional Dog Haus Bftoded Products, All promotional Dog Haus Brtoded 
Products ayadable at the Company Store rnay not be duplicated or purchased elsewhere. Currently, ClaytOn 
Kendall is the Only Approved Supplier of Dog HaUs Branded Products.

Credit Caids.

You are required to honor all credit, charge, courtesy arid cash cards approved by us in writing, To the extent you 
store, process, transmit or otherwise access or possess cardholder data in connection with selling Dog Haus 
Authorized Products, you are required to inaintain the security of cardholder data and adhere to the then-current 
Payment Card Industry Data Security Standards ("PCI DSS"), currently found at 
\vww.pcisecuritystandafds.6rgJor the protection of cardholder data throughout the Term of your Franchise 
Agreement. You are responsible for the security of cardholder data in the possession or control of any of 
subcontractors you engage to process credit cards. All subcontfactbrs must be identified to and .approved by us 
in writing prior to sharing cardholder data vrath the subcontfacfor. You must, if requested to do so by us, provide 
appropriate documentation to us to demonstrate comphance with applicable PCI DSS requirements by you and 
aU identified subcontractors.

Gift'Cards. Loyalty. CRM. Social Media Software. Online and Mobile-Ordering Prograitis

You may not create or issue any gift certificates or gift cards and may only sell gift certificates or gift cards that 
have been issued by uS that are accepted at aU Franchised Restaurants. You must participate in all gift certificate 
tod/or gift card administration programs as we may designate from time to time.. You nuist honor all coupons, 
gift certificates, gift cards tod other programs or promotions we direct. You must fidly participate in all guest 
loyalty or frequent customer programs now or in the future adopted or approved by Us: You must not issue 
coupons or discoimts of any type for use at the Franchised Restaurant except as approved by us. in writing. In 
addition, you must purchase, tordU in or subscribe to, as applicable, all CRM, Social media analytics tod online 
and mobile ordering software or programs that vye designate. We may change the designated Suppliers of tfiese 
or similar services in oiu discretion. You must change, purchase or subscribe to the additional programs or 
software,.asapplicable, after we give you notice to do so.

Audio and Videoi Selection.

You must use PC Music, a computer based, on-demand music, video, and AV provider of music for your 
Franchised Restaurant, and must play only the music and music selections that we approve. You must use 
Dog Haus TV, oiir televisioh program for your Franchised Restaurant. You must install the.equipment necessary 
to receive and play approved todip and Video.
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There are no restrictions as to whom yOu may sell the goods Or services,

ITEM 9
FRANGHISEE'S OBEIGaTIONS

This table Usts your principal obligations under the Frandiise Agreement and other agreements. It;will help you 
find more detailed information about your obligations in these agfeerriehts arid in other items of this Di^losUre 
Document.

OBLIGATION SEGTION fS) IN AGREEMENTS, DISCLOSI3RE 
DOCUMENT ITEM

a. Site selection and 
acquisition/lease

Sections 5.1 —5.3 of the Franchise Agreement; 
Sections 5.1-5.2 of the Area Development 
Agreement

Items,8,11 and 16

,bi Pre-opening purcbases/leases Sections 5.1 ^ 5.3 of the Franchise Agreement; 
Article 5 of the Area Development Agreement

Item 5 and 16

G. Site development and other pre- 
opening requirements

Sections 5.3and 5.4iof the Franchise Agreement; 
Article 2, Article 6 and Exhibit A of the Area 
Development Agreement

Items 7,11 and 16

d. Jnifiar and ongoing trainmg Sections 6,i and 6.2 of the Franchise Agreement Items; 6 aiid 11

e. Operiing Section 5.4 of the Franchise Agreement Item 11

f. Fees Sections 4.1- 4.6,4.9,5;2,.5;5, 6,1, 6.8, 7:2 - 7.5„ 
7,11, 7:28,144.7,15.7,16.7,17.2,19:6 of the 
Franchise Agreement; Sections 4.1, 4.2,.5;4, 5.5, 
8.4,9;4.7,15.5 and Exhibit A of the Area 
Development Agreement

Items 5> 6iand 7

g. Gompliahce vnth standards-and 
policies/Manuals

Article 7 and Section 15.1 of the Franchise 
Agreement; Section-6;2 and Article 16 of the
Area Development Agreement

Itetn 11

h. Trademarks and proprietary 
information

Article 9 of the Franchise Agreement; Articles 7 
and 8 of the.Area.Development Agreement

Items 11,13; and 14

i. Restrictions on products/services 
offered

Sections 8.1 - 83 of the Franchise Agreement; 
Section 6.2 of the Area Developtnerit Agreement

Items 8 and 16

j. yVairanty and customer service 
requireinents

Section 730 of the Franchise Agreemeiit Not Applicable

k. Territorial development.and 
sales quotas

SectiOns,2.1,2.3, 2.5, 2.6and 6:1 of the Area 
Development Agreement

Item 12

1. Ongoing product/service 
purchases

Sections 7.4, 7.5, 7.7 - 7.10,7.12, 8.1 - 8.3 and
10.5 of the Franchise Agreement

Item 16

m. Maintenance, appearance;.and 
reinodeling requirements

Sections 5.3, :7.15;7.16, 7.21, 7.23 and 7.24 of the 
Franchise Agreernent

Items 7 and 16
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OBLIGATION SECTION(S) IN AGREEMENTS DISCLOSURE 
DOCUMENT ITEM

n. Insurance Article 13 of the Franchise Agreement Item 16

o. Marketing Article lO of the Franchise A^eement Items 6,11 and 13

p. Iridemnifieation Section 18:4 of the Franchise Agreement; Section 
14;4 of the Area Development Agreement

Items 6,12 and 17

q. Owner's participation/ 
management/staffing

Section 7.12 of the Franchise Agreement Item 15

r. Records and reports Sections 12.1 -12.4 and 12,6 of the Franchise 
Agreeihent

Item 6

s. Inspections and audits Sectibris 7;7 and 12.3 of the Franchise
Agreernenf

Item 6

t. Trartsfer Sections 14.2 -14;6 of the Franchise Agreement; 
Sections 9.2 - 9;5 and Article 10 of the Area 
Development Agreement

Items 6 and 17

u. Renewal Sections 3.2-3.4 of the Franchise Agreeinerrt;: 
Article 3 of the Area Development; Agreement

Iterns 6 arid 17

V: Post^terfnihation obHgatipns Article 17 Of tiie Franchise Agreement; Sections 
12.2 -12.3 of the Area Development Agreement

Items 6 and 17

w. Non-competition covenants Sections 15.2 - 15;4 and 15;8 of the Franchise 
Agreement; Sections l3:2> 13;3 and 13,7 of the 
Area Development Agreement

Item 17

X. Dispute resolution Article 19 of the Franchise Agreement; Article
15 of the Area Development Agreement

Item 17

y. Taxes'& Permits sections 4.6,4.9, 5.3, 7.16,12;2.3 and 12.3 of the 
Franchise Agreement

Items ! and 7

z, Compufer hardware 
and software

Section 7.8 of the Franchise Agreement Item 16

Other; aa. Security Interest Section 4.8 of the Franchise Agreement Item 10,

bb. Liquidated Damages Section 17;2 of the Franchise Agreement Item 6

ITEM 10 
FINANCING

We do not offer direct or indirect financing. We.wiU not guarantee your.note, lease, or obligation.

ITEM 11
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ERANCHISOR'S ASSISTANCE, MARKETING, COMPUTER SYSTEMS, AND TRAINING 

Except as listed below> we are not required to provide any assistance to you.

Before Opening

We have the following obligations to you before you open your Franchise Restaiirarit for busiriess;;

1. Site Selection Assistance. We will provide you with our site criteria that include the factors we consider 
in accepting Franchised Restaurant locations, such asigeneral location and neighborhood, traffic patterns, parking, 
size, physical characteristics of existing huildings and iease terms. Upon locating a proposed,site, youmust submit

solely responsible for selection of the proposed sitejpf your Franchised Restaurant, which will be subject to piir 
review and acceptance. After you sigp your Franchise Agreement, you must identify one or more sites that meet 
our then current standards and specifications'and submit the site to us for approval. We will notify you in writing 
whether the site is accepted or rejected within about 30 days after we receive all Pf the ihfPrmation we require to 
evaluate the site If ypii are purchasing the site for ypur Fraiichised Restaurant, you must subniit the purchase 
cPntraCtto us for acceptance at least 15 days before’yoU sign it and provide Us with a fully signed copy within 15 
days of the closing of'the purchase transaction. You must identify the; site for your Franchised Location within 90 
days after you sign your Franchise Agreement and Obtain a fully executed Lease'for the site no later than ISO days 
after you sigi your Ffanchise A^eement. fFranchise Agreement. Section 5.11. YOu must open your Eranehised 
Restaufaht within phe year after you si^ your Franchise Agreerhent. We wih opt unreaspnably withhold our 
consent to your request for additional time to open yoiu Franchised Restaurant. (Franchise Agreement Section 
5.41. If you and we fail to agree on a site within the required time limit, we can terminate; your Franchise 
Agreement. (Franchise Agreemeiit. Section 16:2.141.

2. Site Design Assistance. We wiU provide; you with a copy Of our specifications for theadecor and layout 
pf a Franchised Restaurant arid the required fixtures, equipinfent> furnishings, decor, trade dress and signs, You 
are responsible for the costsrofpreparing architectural, engineering and constructibn drawings and site and space 
layout and exterior signage plans. You must use a .licensed architect approved by us to prepare plans for your 
Franchised Restaurant We recommend that you use our architect. If you choose tp use a different architect, he or 
she must be licensed and apprpved by us and you mrist pay a $1,500 plan review fee directly to pur architect. Ypu 
are responsible for the cost of construction arid remodeling Pf your Franchised Restaurant. (Franchise Agreement.

3. Manuals. After ypu sign ypiir Franduse Agreeiheht, we wiU Ipari you 1 copy of piir Operations Manual, 
which may consist pf 1 Pr mPre manuals ("Manuals") to use duriiig the tenn Of your Fraiichise Agreement by 
hard Gppy pr yia the intranet. The Manuals contain Pur standard PperatiPnal prpcedures, pPliCies, rules arid 
regulations with which you must; comply. We may, horn time to time, update or change the Manuals in our sole 

Fra
bppPrtlmity tP review the Manuals before yoii sign your Fraiichise Agreement. You must operate your Franchised 
Restaurant m»cPinpliance with the terms of ypiir Franchise Agfeemmt ahd die Maiiuals. You alone wiU exercise 
day-to-day control over all operations, activities and elements Of the Dog Haus Restaurant, includmg over your 
employees. Under no circumstance wUl we do so or be deemed to do so. The various requirements, restrictions, 
prohibitions, specifications and procedures of the Dog Haus System with which you must comply under the 
Franchise Ag-eement and the Manuals do riot directly or indirectly constitute, suggest, mfer pr imply that we 
coritrol ariy aspect Pr element Pf the day-tp-day operations of your Dog Haus Restaurant, but only constitute 
standards to which you must adhere when exercising your control over fheMay-to-day operations of your Dog 
Haus Restaurant consistent with our policies. (Franchise Agreement Section 7.11.
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4 Ere-0peningInitial Training Erogram. We will provide orir ("Ere-Opening Initial Training Erogram") 
at our corporate office or a Gbmpany-Owned Restaurant or other Dog Haus Restaurant or location that we 
designate for your Principal Owner and your General Manager or other supervisorial or managerial personnel.

5. Dog Haus Approved Suppliers. We will designate our Dog Haus Approved Suppliers for you after We 
sign your Franchise Agreement. All Dbg Haus Branded Products, Dog Haus Proprietary Products and Non- 
Proprietary Products that we designate for use and sale at your Franchised Restaurantmust be purchased from 
Dog Haus Approved Suppliers^ fFr^chise Agreement. Section 8.1)^

Post-Qpening:Obligations

We have the following obligations to you during the operation bf your Franchised Restaurant:

1. On Site Openmg Assistance. We Will provide on-site trainihg,and assistance for up to 5 daysibefbfeiarid 
5 days after'your'first.Dbg Haus Restaurant opens to the public. (Franchise Agreement. Section 6.4). We. do not 
provide on-rsife opening,assistance to you or your affiliates if you already own or operate a Dbg Haus Restaurant 
when you sign your Franchise Agreement or if’you sign a renewal.Franchise Agreemerit.

2. Consultation. We may pfpvide;regular eonsulfation and adyice'to you in response to inquiries frbm you 
regarding administrative and Operating issues that you bring to oiir attention. We may make reCbinmehdatibns 
that we deem appropriate to assist your efforts. However> you alone will establish all requirements; consistent 
with our policies, regarding (i) employment pohcies, hiring firing training wage and hour requirements, record 
keeping supervision, and discipline of employees; (ii) the individuals to whom you will offer and sell your 
products and services; and (iii) the suppliers from whom you obtain any products or services used in or at the: 
Dog Haus Restaurant for which we have not established Dpg Haus Approved Suppliers. (Franchise Agreement. 
Sectiom6.6V.

3. Addititanali Fbst^Qperiing Training Erograms. We may provide additional and refresher training 
programs ("Additibhal.Eost-Opening TrainingjErograms" j for new or replacement supervisorial or managerial 
personnel. (Franchise Agreement. Section e-Sl.

4; Additional Fost-Opening Initial Training Erograms. We may provide: additional Initial Training;

5. Eroducts. We will designate Dog Haus. Branded Products, Dog Haus Proprietary Products and Non- 
Proprietary Products that you may or must stock and promote., (Franchise Agreement Section;8.31.

6, Inspections. We may examine ybur Franchised Restaurant tb confer with your Supervisorial or 
managerial employees, inspect arid check Operations, food, beverages, furnishings, interior and exterior d^pr; 
supplies, fixtures and equipment and determine whether your Franchised Restaurant iS being operated in

m
7. Ericing Guidelines. We may provide pricing guidelines for Dog Haus Authorized Products, subject to 
Applicable Law> which may include rninimUm and rnaxinuim price poKcies; rrtinirrtrirn advertised price policies 
and unilateral price, policies, mandatory discounts, guest loyalty or frequent customer programs, gift certificate 
and/br gift card administration programs. If we do so, you must comply with all pricing guidelines that we 
Specify. (Franchise Agreement Sectibn 7.1il.
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8. Manuals: We wiU continue to provide you with access to our Manuals during the term of your Franchise 
Agreement which may include audio, video, computer software; other electronic me(^a and/or written materials. 
We may; from time to time, update or change; the^Manuals in our sole discretion. (iFrancKise Agreement Section
45).,

9. Dog Haus Marks and Dog Hans System. We wiU permit you to use the Dog Haus Marks and the: Dog

10. Confidential Information. We will provide you with access to our confidential iriformatiori during the 
term of your Franchise Agreement. fFranchise Agreement. Section 11.1').

11. Toll Free Telephone Number. We may now or in the future establish a toll free telephone number for
the piupose of accepting and confirming customer orders nationwide, customer service, and customer follow-up 
and satisfaction surveys: If we establish a toll free number, you must comply with our procedures for
unplemeriting the nafiphWide service as we specify iri the Maiiuals or otherwise in writihg. fFranchise 
Agreement Section 6.91

Length of Time to Open Your Franchised Restaurant

Yoii must identify a siite for yoiir Franchised Kestaurafit within 90 days after you sign your Franchise Agreement, 
deliver a fully executed copy of the Lease to us within 180 days after you sign yoiir Franchise Agreement, and 
you must open your Franchised Restaurant for business within one year after signing your Franchise Agreement, 
unless we.agree otherwise. fFranchise Agreement Sections 5;1 and 5.41. A Franchised Restaurant usually opens 
for business within 12 months after you sign your Franchise Agreerherit. Factors that rhay affect the length of time 
between signing Of a Franchise Agreement and opening for business include the time riecessary to: identify a 
location that We wfiU) accept;: obtain arry financing you need; obtain required permits and governmental agency 
approvals; fulfill local ordinance: requirements; compleite: construction, remodeling, alteration, and improvement 
of the Franchised Location, including the installation of fixtures, equipment, and signs; and complete the hiring 
and training of pefsonnel: Delay ihconstruction may be eaused by 'inclement weather,'material or labor shortages, 
labor acfioris, slow deliveries, equipment shortages and similar factors.

You may open a Franchised Restaurant under the Area Development Agreement only by signing, a Franchise' 
Agreement after you obtain a Franchised Location. As noted above, we estimate the length of time between 
sigiimg a Franchise Agreementand the opertirig of yoUr Franchised Restaurant is 12 months.

Site Selection/Lease/Purchase of Real Estate

If you do not already have a location when you sign your Franchise Agreement, you must purchase or lease a site 
for your Franchised Restaurant promptly after you sign your Frandiise Agreement. You must submit all 
demographic and other information regarding the proposedsiteaiid neighboring areas'that We may require. You 
must submit yoiu proposed lease to us for approval to allow us at least 15 days to confirm that the required 
provisions in Section.5.2 of the' Franchise Agreement have been included in the lease, and/or that you and yovu 
landlord have executed ah Option to Obtain Lea^ Assignment in the fOnn We specify. fFranchise Agreemenfe

Agreement. Our acceptance of your lease is based solely On opr OWn interests and does not represent any 
guarantee or endorsement by us of the Franchised Location or confirmation that the lease complies with 
applicable law or that the terms of the lease are favorable to you. If we accept the proposed site, we will notify 
you of our preliminary acceptance of the site within about ,30 days (or 15 days,after you provide any supplemental

68.
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information vye request). Your lease must not (i) obligate us in any maimer; or (ii) contain any provision 
inconsistent with yOur Franchise Agreement. In addition, you and your Landlord must enter'into our Option to 
Obtain Lease Assignment and/or your lease, must provide for the following: (i) the Lease may not be amended, 
assigned or sublet without our prior written consent; (ii) we have the right (but not the obligation) to succeed to 
your rights xmder the Lease if you fail to exercise any option to renew,.and/6r extend the terih.of the Lease; (iii) if 
you default under the Lease, the Landlord mtist notify us in writing at leasb 15 days prior to the termination or 
non-renevyal of the Lease; (iv) we have an option to assume the Lease Upon the termination or expiration of the 
Lease for any reason by giving written noficeof the election to you and the Landlord; (y) you have the unrestricted 
right, without the Landlord's consent, to assign or sublet the Franchised Location to us, or any franchisee or 
licensee approved by us; and (yi) we have the right to enter the Franchised Location to remove all of the Dog 
Haus Marks from the Franchised Locatibn and modify the decor of the Franchised Locatibn sb that it.no longer 
resembles, in \yhble or’in part> a Franchised Resfaurantiif ybu fail to do so. If you reqUesf our cbnsent for you to 
execute a Lease containing modified versions of the provisions in Section 5.2- of the Franchise Agreement, or' to 
execute a modified versibn .bf the Option to Obtain Lease Assignment, then, whether or not we ultimately grant 
such consent, you must reimburserus upon demand for our reasonable attorneys' fees incurred to review, revise 
and/or negotiate ariy ehanges made to those provisions and/br to the Option to Obtain Lease Assigmient, 
(Franchise Agreement. Section 5.21. If you are purchasing the Franchised Location/ youmust submit the contract 
fbr purchase and sale to us fbr approval at least 15 days before you sign it, and provide a fully signed copy of the 
contract to us withm 15 days foUbwmg closing. You may not relocate your Franchised Restaurant without our 
pnbf written Consent. (Franchise Agreement Section 5.51.

When you sign.each Franchise Agreement under an Area Development Agreement you must locate sites for your 
Dog Haus Restaurants. We must approve the site and otu then-current standards for Dog Haus Restaurant,sites 
will apply. After you have located a site, you must:;submit it to us for our review and request us to consider and 
apprbve the site. FoUbwmg receipt bf our acceptance of a site, you mustrVegbtiate a lease bf purchase agreement 
for the site and submit a copy to us. (Area Development Agreement. Section 5.21. We wiU.then give you execution 
copies of our then-current Franchise Agreement for the proposed location. Youmust return the signed Franchise 
Agreement to us withm 30 days after you receive the execution copies of the Franchise Agreement. (Area 
Development Agreement. Sectibn 5.21. You may not enter into any .Lease for a site unless and until we have 
approved the site and the Lease in writing. (Area Development Agreement. Section 5.2V

You may not open yoiu Franchised Restaurant, at the Franchised Location for business until you have received 
our written authorization, which may be subject to our satisfactory mspection of the Franchised Restaurant at the 
Franchised Location. (Franchise Agreement. Sectibn 5.4V

POS System; Computer Hardwareiand Software: Sound System

You must purchase, use andmamtain a computerized pomt of sale cashcbUection system, including a POS System 
network router and software (fhe ''POS System") and a back office computer and printer, including all related 
hardware and software, cameras and a DVR, televisions, and a sound system, each as specified in the Manuals or 
otherwise by us m writing. YPur POS System must be capable of accessing the Internet for the purpose of 
implementing software, transmitting and receiving data, and for ordering and maintaining the POS System- We 
will have independent access to^the information generated and stored m your POS System, The POS System must 
be electronically Imked tons, and you must allow us to poll the POS System on a daily or other basis at the times 
and in the manner established by us. With or without notice, and to retrieve transaction information including 
sales, sales mix. Usage,, and other operatibns data that We deem appropriate. We may require that you update, 
upgrade or replacesthe POS System, including hardware and/br sbftware, upon Written notice, provided that you 
will not be required to replace the POS System any more frequently than once every 3 years. The POS System 
riiust include the required technology to permit you to .accept online orders of Dog Haus products and services
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at yoiif Frandiised Resfaur^t tOiaGeept and process Dog Haus gift’Ccirds sold in other Franchised Restaurants.
In addition, you. must purchase, lease or licenseiall computer hardware and software designated by us for your 
Franchised Restaurant at your expense. During the term of your Franchise Agreement) you must maintairi and 
update aU computer hardware and software as required by us. fFranchiSe Agreement Section 7.8l.

It will cost you approximately $9,500 - $14,500 to buy the POS System and software for your Franchised 
Restaurant. You must purchase; the POS System designated by us. Currently, FOCUS is our only approved 
supplier of the POS System, including the Dog FIaus:Suite;of Tools; Annual maintenance costs to the POS System 
are $1,800 per year. You must upgrade the POSiSystem if weiinstruct you to do so. You must use our designated 
merchant services provider, which is currmtly Beacon Merchant Solutions. You must pay Beacom^ annual fee 
of $99 as well as monthly processing, fees that rmige from .05% to .4% of your'gross volume and any’additional 
feesibr ongpmg processing^services, which will vary depending on transaction volume.

OnTLine Ordering: Mobile. Application.

You must acceptonline orders through our mobile application. Currently, OLO is our only approved supplier of 
our online ordering mobile apphcation and LevelUp is ovu only approved supplier authorized to manage our 
mobile application. The fee with OLO is currently $2,400 per year and the'fee with LevelUp is currently $1,788 
per year (per Franchised Restaurant). For these fees, you receive the use, access and maintefiahce of the on-line 
ordering system. We have the right to change mobile applications at any time upon 90 days' notice.

Internet

DHIhas registered the Internet domain name www.doghaus.cbm and has established a site;using this;domain 
name: As described in Item 1, DHl has assigned all of its assets to us. You acknowledge that the domain name is 
our sole property. You may not use in any manner, any computer medium or electronic mediuiri (for example, 
any Internet hbjne page, e-mail address, website, domainmame, URL, bulletin board, newsgroup or other Internet 
related medium or activity) thaLcontams the Dog Haus Marks, or any other words, symbolsior terms confusingly 
similar to the Dog Haus Marks without our express prior written consent. Wemay indude on oiu Internet Website 
interior pages that ideritify all Franchised Restaurants, including your Frandiised Restaurant. (Franchise 
Agreement Sections 10.7 and 10.8. Area Development Agreement Section 7.51..

We,have the sole righttd market on the Internet and use the Dbg Haus Marks on the Internet including all use of 
websites, dpniain narries, URLs, directory addresses, email addresses, metatags, linking, marketing, cobranding 
and Other arrangements, and in all other forms of electronic media. You may not separately register any domain 
name or any portion of a domain name containing the Dog Haus Marks or participate or market on airy webate 
or other form of electronic media (mcluding social technology, social media and social networking platforms) 
using the Dog Haus Marks unless you first obtain vvritfen approval from us. Your general conduct on the Internet 
or Oilier formsiof electronic media, including yotu use of the Dog Haus Marks or any marketing, is subject to the 
terms and conditions of your Franchise Agreement and any oiher rules, requirements or policies that we may 
identify. (Franchise Agreement Sections 2 and idj7. Area Development Agreement:iSeCtibn 7i5V;

You must provide free WiFi service; at your Dog HaUs Restaurant, for use by your customers in compliance with 
our requirements for bandwidth included in the Manuals or other directives from us. We will control the WiFi 
gateway and aU emails collected iviU be our property, with no festrictipns on our use or distribution of email 
addres^S;

Intranet
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We may, at our option; establish an Intrahet through which bur franc^sees may cbihinuniGate with each other, 
and through which we may coihrhuhicate with you and may disseminate the Manuals,, updates and other 
confidential information to you. If we establish an Intranet, you must establish and maintain an electronic 
connection with the Intranet that allows us to send messages to and receive messages from you. We will have sole 
discretion and control over albaspectsiof the Intranet, including the,content and functionality of the Intranet. You 
will have the privilege, but not the right, to use the Intranet, subject to your compliance with our policies. 
fFranchise Agreement Section 7.231.

Marketing. Creative. & Technology Fees

You must pay us a Marketihg, Creative & Technology Fees equal to 2% of the Gross Sales of your Franchised 
Restaiuant. We have the right to adjust the ^ount of the Marketing, Creative & Technology Fees at any time 
during the term of your Franchise Agfeement oh 90 days' prior written notice to you, not to exceed 3% of Gross 
Sales. Marketiirg, Creative & Technology Fees are; in addition to your Local Store Marketing Expenditures. 
Compariy-owned and affiUate'-owned Dog Maus Restaurants, including any owned by the Operating Company, 
may, but are not required to, contribute to the Marketihg, Greative & Technology Fundi If they dp, they may not 
be requiredlto contribute in the Same percentage as'ybu md may stop cpntributmg at any time Without notice to 
you. The Marketings Creative & Technology Fund \yiU be administered by us and will be used to meet the.costs 
of Gonductihg rnarkefing and promptional activities. The Marketing, Creative & Technology Fund may be used 
to pay the costs of preparing and producing video; audio and written marketing materials employihg marketing 
agencies, sponsorship of porting, charitable or similar events, administering regional and multi-regional 
marketing programs including piuChasihg direct mail md other media marketing, and employing marketing 
agencies to assist with marketing efforts, supporting public relations, rnarket research and other marketing and 
promotional activities, campaigns, test marketing, marketing surveys, public relations activities, website 
development/operation for portal, Internet, Intranet and URL services and for 800 or similar numbers. fFrmchise 
Agreement Section 10.11. We will administer the Marketing Creative & Technology Etind; The Marketihg, 
Creative & Technology Fund is intended to maximize general public recognition arid acceptance of the Dog HaUs 
Marks for the benefit of the Dbg Haus System. The administrator will not be obligated, in administering the 
Marketing, Creative & Technplpgy Frmd, tP make expenditures in yoiu "Protected Area" or for you that are 
equivalent or proportionate to your contribution, or to ensure that you benefit directly or pro rata from the 
marketing or promotion conducted imder the Marketing, Creative & Technplpgy Fimd. (Franchise Agreement. 
Section 10:i.21. Ybur Marketihg; Creative & Technology Fees Will be held in an accpuht separate from our other 
funds. Ybur Marketing; Creative & Techhblbgy Fees vviU not be used to defray any expenses of ours or the 
adminisiratpr’s, except for the reasonable costs and overhead, if any,, as each may incur, such as the costs of 
personnel for creatmg and implemeriting, promotional and marketing programs. Any imused monies m the 
Marketing; Creative & Technology Fund at the end of any year will be .used in the next fiscal year. We will npt 
use any Marketing, Creative & Technology Fees for marketing that is principally a solicitatiPn fOr the sale of 
franchises. (Franchise Agreement. Section IQ.1.3'1. We will prepare an annual unaudited accoxmting of the 
expenditures of the Marketing, Creative & Technology Eimd which will be provided to you upon your written 
request. In the fiscal year ended December 31, 2017, DHI's advertising expenditures were as; follows:

Local Marketing Expenditures.

Marketing 34.68?/o
Social Marketing 14.05%
Public Relations 18.32%
Creative 17.20%
Technology

Total 100%
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Iri addition to any Marketing, Creative & TeGhriology Fees you are required to pay us, you must spend an amount 
equal to 1% of the GrossfSales or'$3^750 per calendar quarter, whichever is’greater, of your Franchised Restaurant 
on local promotion and marketing (the "Local Marketing Expenditure"), We have the right to adjust the amount 
of the Local Store Marketing Expenditures at any time during the term of your Fraiichise Agreement on 90 days' 
prior written notice to you, hot to exceed 3% of Gross Sales. AU local marketihg must meet our specifications in 
our Mariuals including, tvyo-a-days, grassroots rnarketing, school fundraisers, dine out fundraisers, milestones, 
school ambassadors, marketing cooperative, loyalty programs, delivery and catering. You must submit to us 
before use; samples of aU local marketing materials, and descriptions of aU local marketing programs, not 
prepared or previously approved by us, for our approval. You may not use any marketing material or program 
or use the Dog Haus logo of Dog Haus Marks in any public mahher without oiif prior writteh approval. On the 
10‘h day of each month, you must provide us with a report sumrnarizing yoxrr Local Marketing Expenditures 
durihg the previousimonth. Within 15 days of the end of each calendar quarter, you must provide us with copies 
of aU invoices, statements, canceled checks or other forms of payment that you issued during the preceding 
calendar quarter that evidence yoxir expenditure and payment of 1% of your Gross Sales or $3)750 per calendar 
quarter, whichever is greater, on local marketing; If you fail to do so; or if you f^ to spend at least 1% of your 
GfossiSales or $3,750 per calendar quartet; vvhichever is greater, on local marketing during any nionth,.at the end 
of each calendar quarter you must pay the Marketing, Creatiye & Technolp^ Fund the difference between the 
amount that you actually spent .on local marketing and the greater of 1% of your Gross Sailes or $3,750 per calendar 
quarter. (Franchise Agreement. Section 10;21.

Cooperative Markpting Programs

We may, in the future, establish programsi for co-operative marketihg ("Cooperative Marketing Programs'') to 
coordinate advertising, marketing efforts and programs, to serve as a conduit for the collection and expenditure 
of the contributed funds ahd to maxinuze the efticient Use of local and/or regional iharketing thedia. If we create 
a Cpoperative Marketing Program for the a defmed eqVerage area (a "Marketing Coverage Area") in which your 
Franchised Restaurant is located, you (^d, if We or an affiliate own Franchised Restaurant in the Marketing 
Coverage Area, then we and/or our affiliate), must become a subscriber and member of the Cooperative 
Marketing Program and must participate in the Cooperative Marketing Program in the manner we prescribe. The 
size and cprtterit of a Marketing Coverage Area vviU be binding Upon you ahd all other siniilarly situated Dog 
Haus franchisees. Each partiGipating Dog Haus franchisee wiU be entitled to pne vote for each Franchised 
Restaurant located within the Marketing Coverage Area as we may determine. (Franchise: Agreement. Section 
103).

Ybu and aU pther rhembers of the Marketing Coverage Area whose Frahchise Agreernents require their 
participation in the Cooperative Marketing Program, wiU, con tribute to the Copperative Marketing Program the 
amoimts that are determined by us and 50% or more of the participating Franchised Restaurants in the 
Cpoperative Marketing Program (at least .5% of Gross Revenue but not to exceed 2% of the Gross Revenue of 
each participating Franchised Restaiuaht located in the Marketihg Coverage Area. Your contributions to the 
Copperative Marketing Program wiU be credifed against your local marketing expenditures. (Franchise 
Agreement. Section 10.3.11.

We. will administer the Cooperative Marketing Program and determine the policies of the Cooperative Marketing 
Program md the tiise of the available funds for ihedia time, production of media materials, radio, television, 
newspapers or Frmchised Restaurant local marketing materials such as flyers or posters, or for any other type of 
adyertisihg or marketing use, We reserve the right to e^ablish geheral standards concerning the dperatioh of the 
Cooperative Marketing Program, advertising agencies retained by the Cooperative Marketing Program, and 
marketing conducted by the Cooperative Marketing Program. We are not required to spend any amoimt on
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advertising or marketing in your territory or "Protected Territory'-'. Any disputes (other than pricing) arising 
among or between you, other Dog Haus franchisees, and/or the Cooperative Marketing Program will be resolved 
by us and our decision will be finaJ arid bihdirig on all parties. (Franchise Agreement. Section 10.3.21.

Grand Opening Plan

At Ifeast 60 days before the opening of your Franchised Restaurant; you must submit a gr^d ppehingprornotional 
campaigh pl^ ("Grand Opeiiirig Plan") to us, which outlines your proposal for grand opening marketing and 
promotion of yoiir Franchised Restaurant; (Franchise Agreement. Section 10.4). You must obtain our written 
consent to the Grand Opening Plan before you implement it. You must modify the Grand Opening Plan as we 
request, and, thereafter, you may not make ariy substantial changes to the Grand Opening Plan witiiout our 
advance written consent. You must spend $12,500 - $17^00 on the Grand (Opening Plan within 30 days before ^d 
7 days after of the opening date of your Franchised Restaiurant: We may desighate.a different time period for you 
to conduct the Grand Opening Plan upon 90 days' prior vyriften notice, You inuSt proyidens vyitliin 30 days after 
your opening date with copies of all invoices, statements, canceled checks or other forms of payment that you 
have’issued which evidence your expenditure and payment for the Grand Opening Plan. (Franchise Agreement, 
Section 10.41. In,addition, you must give away Haus Dogs freeKif-charge on the first day of yoiir Grand Opening 
promotion for the Free Haus Dog promotibhal event.

Promotional Campaigns

We may conduct promotional cainpaigns on a national or regional basis to promote producfe or marketirig 
themes. You rhust participate in all promotional campaigns which we may establish for the region in which your 
Franchised,Restaurant is located. (Franchise Agreement. Section 10.51.

Advisory Council

We may establish an Advisory Council for Dog Haus Franchisees to work with us and to consult with us on 
potential improvements to the Dbg Haus System, the products offered by Dog Haus Restaurants, advertising 
conducted by the Marketing, Creative & Technology Fvmd and any other matters that we deem appropriate. If 
an.AdvisoryCouncil is formed, it will act solely in an advisory capacity, will not have decision making authbrity, 
and will be comprised of our representatives and Dog Haus Franchisees who may be chbsen by us or elected by 
other Dog Haus Franchisees, AH Dbg.HauS FfanehiSees Who serve bn an Advisory Council;must pay their PWn 
transportation costs; food, lodging and similar expenses to attend Advisory Council,meetings. We wiU.have the 
right to form, change, merge or dissolve any Advisory Council at any time, in our discretion. (Franchise 
Agreement. Section 10161.

Pre-Operting Initial Training Prngrairi

We will provide a Pre-Opening Initial Training Program in the Dog Haus System and methods of operation at 
our corporate office,, at Dog Haus Restaurants.operated by our Affiliates or at other Dog Haus Restaurants or at 
locations that we designate, for up to 2 supervisorial or managerial personnel selected by you who must include 
the Principal Owner and Gmeral Manager. Your Principal Owner, each General Manager and/or other 
supervisorial Or managerial persOrinel must attend and cpniplete the Pre-Openirig;Iriitial Training Program to bUr 
satisfaction. Your Prindpail Owner must attend and complete 2,days of marketing training,at our corporate office 
as a part of the Pre-Opening Initial Training;Program.

The Pre-Openirig Initial Training Program will consist of approximately 24 days of training that must be 
completed before the Franchised Restaurant opens for business. If the Franchised Restaurant is the first
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Franchised Restaurant you wiU operate, we vyill provide a training manual and other rriaterials at no charge to 
you. However, you.may be required to pay us reimbursement for up 2 round trip flights, 2 hotel rooms, 2 rental 
vehicles, and a per diem in the sum of $45 for each of our employees, who provide*training to defray a portion of 
our direct cost to provide the Pre-Opening Initial Training Program (Franchise Agreement. Section 6.1V You 
must pay all travel, living> compensation, and other expenses incurred by your Principal Owner, each General 
Manager and odier supervisorial of mmagerial personnel while attending the Pie-Openirig Initial Training 
Prp^am.

We will not provide the PferOpening Initial Training Program if you or your affiliates own another Dog Haus 
Restaurant or your Franchise Agreement is renewal Franchise Agreement; (FfMcRise Agreement. Section 6.1 
and Section 7.21. In additiOn> before the FfanHiised Restaurant opens for business, your Principal Ovyner and 
General Manager and other supervisbrial or managerial personnel nrust: suGGessfully complete the ServSafe® 
Food Safety Certification Program, or show evidence of prior ServSafe certification and must successfully 
complete the Certified Beer Server Program which is the first level of certification in the Cicerone Certification 
Program®. (Frmchise Agreement. Section 7.121.

PRE-OPENIbJG INITIAL TRAINING PROGMM

SUBJECT
hours OF 

CLASSROOM 
TRAINING

HOURS OF ON- 
. THE-JOB 1 
^TRAJNM 1

LOCATION

Welcome / Culture & Values 1 0 Pasadena, CA, or other Dog
Haus Restaurants or other 
location WC designate

Review Training Agenda & 
Operating Forms

1 0 Pasadena, CA, or other Dbg
Haris Restaurants or bther 
locatibri we designate

Menu Description (Overview) & 
Basic Cuhhary Education

3 0 Pasadena, CA, bf other Dbg
HauS Restaurants or other 
Ibcation we desigriate

Review Operation Manuals
Revievv Recipes & PrOcedifres

2 d Pasaderia, CA, or other Dbg
HaiiS Restaurants or other 
location we designate

General Adrtiinistratibn 4 0 Pasadena, CA, bf other Dog
Haus Restaurants onother 
location we designate

Hiring & Scheduling 1 0 Pasadena, CA, or Other Dog
Haus, Restaurants or other 
location vyc: designate

Marketing (Local) 16 0 Pasadena, CA, or other Dog
Haus Restaurants or other 
lOcatibn vye designate.

POS Tfainirig /'Cashier Skills 2 10 Pasadena/ CA, or other Dog
Haus Restaurants of other 
locatibn We designate

Safety & Sanitation 2 2 Pasadena, CA, or other Dog
Haus Restaurants or other 
locatibn we designate
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SUBJECT

Kitchen Equipment Basic

Inventory (Purchasing /Receiving)

Kitchen (Fiy Station, Prep Station, 
Grill, Food Prep)

Opening / Closing Procedure

Beer and Bar Training

Manager Training

TOTAL

HOURSOF 
CLASSROOM 
■ TRAINING

MOURSOFON-
THE-JOB

TRAINING
1

48

165

LOCATION

Pasadena, CA, or other Dog 
Haus Restaurants or other 
location we designate______
Pasadena, CA, or other Dog 
Haus Restaurants or other 
location we dtesignafe
Pasadena, CA, or other Dog 
Hails Restaurants or other 
location we designate______
Pasadena, CA> dr other Dog 
Haus Restaurants* or other 
location we designate
Pasadena, CA, .or other Dog 
Haus Restaurants or other 
location we desiignate
Pasadena, CA, or other Dog 
Haus Restaurants or other 
location we designate

In our discretion, we rnay vary the length and content of the We-Opehing Initial Traihihg Program based on the 
experience and skill level for each individual attending the Mfial Tfaining program . As of the issuance date of 
this Franchise Disclosure Document, the primary instructional material for the Pre^Opening Initial Training 
Program and Additional Post-Opening;Training Programs is the Manuals. We do not have a set schedule for the 
training courses and we hold initial training classes as, needed to train new Dog Haus franchisees. Training is 
conducted by members'of our headquartefs and operations tearn under the.supervision of Brian Griffith who has 
worked for us and for DHI in an operations capacity since November 2014. Mr. Griffith vyill supervise the training 
classes. Addifional personnel of Franchisor who have direct experience in areas of operation Of a Dog Haus 
Restaurant (for example, opening, operations or systems management) will assist Mr. Griffith with the 
developthent and administration of the PreOperimg Initial Training Program and Additional Post-Opening 
Training Programs. Our trainers have 45 years of experience in operatihg quick-service mid fast-causal 
restaurants. Training wih be conducted as often as necessary to ensure that franchisees complete training before 
their Franchised Restaurant opens for business.

Your Principal Owner and General Manager or other supervisorial or mahagerial personnel, must faithfully 
attend aU phases of the Pre-Opening Initial Training Program and complete it to our satisfaction, as certified by 
us in writing. Your or their failure to successfully complete any aspect of the Pre-Opening Initial Training 
Prqgram> as we determine in our sole discretion,- constitutes grounds for termination of your Franchise

Program in our sole discretion. You must pay aU expenses of travel, lodging rneajs and salaries and wages 
incurred by you and your employees while attending any of our training programs. YOU may be required to pay 
us reimbursement for up to 2.round trip flights, 2 hotel rooms and,2 rental vehicles, and a per diem in the sum of 
$45 for each of our employees who provide you training to defray oirr direct costs to provide the Pre-Opening
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Additional Post-Oppning TniHAl Training Programs

If, following the opening date of your Franchised Restaurant, you requestns to provide additional Initial Training 
Programs for new or replacement supervisorial or managerial personnel and we agree to do so, you must pay us 
our then-oirrent Additionail Post-Opening Initial Trying Fee for each of our employees v/ho provide the 
Additional Post-Opening Initial Training PrOgrarns to defray our direct costs to provide the Additional Post- 
Opening Initial Training Programs. You must also pay aU transportation costs, food, lodging and similar expenses, 
incurred by us and you in connection with attendance at the Additional Post-Opening Initial Training Programs, 
including the expenses for up to 2 roxmd trip flights, 2 hotel rooms and 2 rental vducles, and a per diem in the 
sum of $45 for each Of our ernployees who provide trainmg. (Frandiise. Agreement. Section 7.31

On-Site; Assistance

For your first Franchised Restaurant, we wiU provide on-site training and assistance for up to 5 days before and 
5 days after the Franchised Restaurant opens for business. We will not provide any on^site assistmce for yOur 
secOhd;and subsequent Fr^chised Restaurants:, We will select the representatives providing the; onrsite training 
and we may vary the length of time that on-site training is provided. fFranchise Agreement. Section 6.41. You 
must notify us; at least 30: daysvin advance of the scheduled date (the "Turnover Date") that (i) aU construction 
and remodeling of the Franchised Location wiU be completed;, (ii) Franchisee will have aU permits necessary to 
Open tire Franchised Restaurant,-; (iii) the Franchised Restaurant wiU be ready for tum-over to you by tiie general 
contractor to aUow us to scheditie a date for oiir on-site opeiring assistance for your first Franchise^ Restavirairt; 
and (iv) completion of your turnover checldi^, We vviU provide you with a tiimover checklist approximately 14 
days before the scheduled Turnover Date and wiU schedule a conference caU with you approximately 8 days 
before the scheduled Turnover Date to confirm the Turnover Date so that we can book travel arrangements for 
our representatives who wUl provide the oh-site opeiung ^si^ancc: Approximately 3 days before the scheduled 
Tiimover Date, we wiU schedule a final conference eaU with yOu to confirm foe Turnover Date ^d foe date on 
which; oiir representatives wiU arrive atyour Franchised Restaurant. If, after foe fihal cohference call foe Turnover 
Date is delayed or accelerated by more than 2. days from foe date.specified during foe conference: caU, you must 
reimburse us for any and aU costs and expenses we incur to change foe travel arrangements for our 
representatives who were foheduled to provide pre-opening pn^site opening assistance:

Additional Eost-Qpening TrainingPrograms

In our discretion, we may require your Principal Owner, you and each General Manager or other superiasorial 
or managerial peisonhel to attend Additional Post-Qpehing Training Programs. You must pay us oiir foenr 
Current Additiqnal Post-Opening Traihing Program Fee for each of our representatives who provides foe 
Additional Post-Gfoening Training Programs, to defray our direct costs of providing foe Additional Post-Opening
ZJ). ^ ^ P ^ ^ P ^ ^ ® ^

In addition, you mu^ pay aU transpOrtaitiori costs, food, lodging, salaries and wages for your Principal Owigr, 
you, each General Manager and/or Other supervisorial or managerial personnel to attend the Additional Post­

person must complete our Pre-Opening Initial Training Program to our satisfaction before, assuming 
responsibility for foe management of your Dbg Haus Restaurant. If we provide Additional Post<)pening Training 
you may be required to pay additional fees for this training; including foe cost for up to 2 round trip flights, 2 
hotel rooms and 2 rental vehicles, and.a $45 per diem for each of our representatives'who provide yOu training,to 
defray our direct costs to provide foe Additional POst-Opening Training Program. (Franchise Agreement Section 
7A).
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Annual Franchise Conference:

We may hold an Annual Erandiise Conference for all Dog Haus franchisees each year. The Principal Owner and 
each General Manager must attend the Annual Franchise Conference; You must pay us a $500 Franchise 
Conference Fee tovreimburse us for a portion of tiae direct costs to provide the Annual Franchise Conference. You 
rriust pay the Franchise Conference Fee upon demand at 30 days before the date of the Annual Franchise 
Conference/whether or not you attend the Annual Franchise Conference. (Franchise Agreement. Section 7.271.

ITEM 12 
TERRITORY

Franchise Agreement

You will be permitted to operate yotu Franchised Restaurant at a specific location that we*accept, as described in 
your Franchise Agreement. You will not receive an exclusive territoiy. You may face competition from other 
franchisees, from outlets that we Own, or from other channels of distribution or cpinpetitive brands that we 
control. Our acceptance Of yOuf Fr^ehised Location wiU be based upon a variety of factors which may include 
the viability of the then-current location and demographics including, number of households, household income, 
vehicular traffic, and number of Franchised Restaurants near the proposed new location. You may face 
competition from other Franchised Restaurants that we or our affiliate franchi^ or owri and tiiat operate at 
tradifionaLsites:

You will he granted a protected territory ("Protected Area") of a 1/2 - 5 mile radius from your Franchised 
Restaurant as described in the;Franchise Agreement. Yoior Protected Area will be designatedbefore you sign yoiu 
Franchise Agreement; Factors that we consider in deterrnining the size of your Protected Area include the 
demogfaphics, population size, age and income levels, iieighbofing and adjacent retail tenants, road visibility, 
traffic patterns and proxiiriity of other Dog Haus Restaurants or competitors serving the same niarket area. 
Provided you are not in default under your Franchise Agreement we will not own, operate, sell or issue a 
Franchised Restaurant franchise to another franchisee ih your Protected Area. There are no other radius 
restrictions or minimum population requirements that hiriit where we can franchise or operate another 
Franchised: Restaurant. You may not relocate your Franchised Restaurant to any other location without our prior 
written consent.

We expressly reseiye the exclusive, unrestricted right, in our sole and absolute discretion, directly and indirectly 
to: (i) develop, own and operate, and to grant franchises to third parties to develop, own and.pperate; Franchised 
Restaurants outside of yoiu Protected Area, regardless of its proximity to the Franchised Restaurant; (ii) develop, 
own and operate, and to grant franchises to third parties to develop, own,and operate any other business. Other 
than a competitive business, under marks and systems different from the Dog Haus Marks and the Dog HaUS 
System atariy location regardless pf their proximity to yoiu Fr^Ghised Restaurant; (iii) sell or distribute, at retad 
or wholesale, directly or indirectly, or Ucense others to seU or distribute. Dog Haus branded products at any 
location within or outside of the Protected Area regardless of its proximity to the Franchised Restaurant, through 
the Internet, mail order catalogs, direct mail marketing and through other distribution methods; (iv) market on 
the Internet and use the Dbg Haus Marks on the Internet, including all iise pf Websites, domain names, URLs, 
directory addresses, email addresses; metatags, linking; marketing, co-branding and other arrangements, and in 
all Other forms of electronic media; and (y) own or operate and to franchise or license others to own or* operate 
Franchised Restaurants at any Non-Traditional Yenue"within and outside of'your Protected Area regardless of 
their proximity to yPur Franchised Restaurant; We are nPt required to pay you any compensation if we exercise 
any of the rights specified above. "Non-Traditipnal Venues" mean a broad variety pf atypical sites, including a 
site or Ipcatibn within a captive rparket rite, another primary business Or m conjunction with other businesses or
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at institutional settings ihcluding office buildings; and business complexes; arenas, stadiums and entertaimnent 
venues, health clubs and recreational facilities, beaches, parks, prisons, airports, train stations, travel plazas, foU 
road facilities and other transportation terminals and related facilities, educational, medical, governmental and 
other types of-iristitutional facilities, restaurant-m retail locations.or restaurant-in-store (for example, a cafe within 
a grocery store), trucks, cafeterias, casinos, food courts operated by a master concessionaire and any site for which 
the lessor, owner or operator limits the operation of its beverages and/or food service facilities to, a master 
concessionaire or contract food service provider.

You may not advertise or Solicit business outside of your Protected Area. Under your Franchise Agreement, 
continuation of your location rights, does not depend upon the volume of sales generated or on your penetration 
of the;market potential You do not have the right to, acquire additional fi-anchises, options, rights of first refusal 
or similar rights to acquire additional franchises, although you may apply for the right to Operate additional 
Franchised ReStaiu-ants under separate Franchise Agreements.

Area Development Agreement

You will not receive an,exclusive, territory. You may face competition from other franchisees, from outlets that vye 
Own> or from other channels of distribution or competitive brands that We control.

Under the Area Development Agreement, we grant you the right to develop and operate a specified number of 
Franchised Restaurants at venues in a specified Development Area, Subject to oiir approval. Tire Development 
Area may be one or more cities, counties, states, or some other defined area, During the term of the Area 
Development Agreement, we wiU not operate or grant a license or ffanchise to any other person to operate a 
Franchised .Resfaiu-ant in your Development Area.

We will determine or approve flie location of each Dog Haus Restaurant under the Franchise Agreement at the 
time each Franchise agreement iS signed, and pUr ther\-curr^t standards for approving sites and determining 
Development Areas will apply. We expressly reserve the excliisiVe, unrestricted right, in ovu sole and absolute 
diseretion, direptly and indirectly to; (i) develop, own and operate, and to grant franchises to third parties to 
develop, own and.operate. Franchised Restaurants outside of your Development Area, regardless of its proximity 
to the Franchised Restaurant; (ii) develop; own and operate, and to grant franchises to third parties: to develop; 
own and operate any other business, other than a competitive business; under marks and systerns different from 
the :Dog Haiis Marks and the Dog HaUs System at any location regardless of their'proximity to your Franchised 
Restaiiranf; (iii) sell or distribute, at retail or wholesale, directly or indirectly, or license others.to sell or distribute. 
Dog Haus branded products at any location within or outside of the Development Area.regardless of its proximity 
to the Franchised Restaurant, through the lntemet, mail,order catalogs, direct mail marketing and through other 
distribution methods; (iv)'market on the Internet and use the Dbg Haus Marks on the Internet including all uSe 
of Webrites, domain nameS/ URLs, directory addresses, email addresses, metatags, lirtidng, marketing, co­
branding and other arrangements, and in all other forms of electronic media; and (v) own or operate and to 
franchise or license others to own or operate Franchised Restaurants at any Non-Traditional Venue within .and 
outside of your Development Area regardless, of their proximity to your Franchised Restaurant: We are not 
reqiiired to pay you any cornpensatipn if we exercise any of the rights specified above,, Until the termination or 
expiration of the Area Development Agreement, (i) you will have no further right to develop additional 
Franchised Restaiuants in the; Development Area and no further rights or obligations under the Area 
Development Agreement; (u) you will have the right to continue to own and operate all Franchised Restaurants 
you opened prior to the expiration date .Under Franchise Agreements vvith FfanchisOr that femaih in full force 
and effect on the.expiration date; and (iii) we may, but are not required to, develop. Own and operate, and grant 
franchises to third parties to develop, own and operate Franchised Restaurants atiany location within or outside
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of the Development Area, yyithout restriction, subject only to the territoriial rights that are granted to you under 
your Franchise; Agreements for your Franchised Restaurants in the Development Area.

If you fail to meet any of your obligations imder the; Area Development Agreement, including the development 
obligations, or commit a rhaterial breach of any Franchise Agreement signed by you under the Area Development 
Agreement, or a material breach of any other agreement between you and us, we may terminate your right to 
develop. Open and operate new Franchised Restaurants in the Development Area. The termination of your right 
to develop Franchised Restaurants in your Development Area, however, will not tenriinate' any ri^ts granted 
xmder your Franchise Agreements then in effect between you and us, absent a breach of yoiu Franchise 
AgreementdtselfT After the expiration of the term of yoiir Area Development Agreement, vve may own, operate, 
franchise dr license others to operate additional Franchised Restaurants anywhere, without restriction; including 
in your Development Area, subject only to the territorial rights reserved to you in the individual Franchise 
Agreements.

if you satisfy the Development Obligation and desire to develop, open arid operate additional Frarichised 
Restaurants in the Development, Area, you will have the right (the "Additional Development Rights") to extend 
the term of yoiu Development Agreement for an additional 5 years. If you desire to extend the term of yotu 
Development Agreement for an additional 5 years, you must notify us in writing (the "Addition^.Development 
Notice") that you desire to do so and provide vis with a proposal for the development arid opening of additioftal 
Franchised Restaurants in the Development Area (the "Additional Development Obligatioh"), setting forth the 
number of additional Franchised Restaiirahts' you propose to open and the proposed opening dates: for each 
Franchised Restaurant during the extended term. (Area Development Agreement. Section 2.6). We may, but 
have no obligation to, accept your proposed Additional Development Obligation or grant you the Additional 
Development Rights in our sole discretion.

If we accept the proposed Additional Deydopment ObUgatibn, you and We wiU sign our then-current form of 
Area Development Agreement (the "Additional Area Development Agreement") for the Additional 
Development Obligation if; and only if (i) you have fuUy performed your obligations under your Area 
Development Agreement and aU other agreements between us and are in good standing on the date of the 
Additional Development Notice arid on the*date we sign the Additional Area Development Agreement; (ii) you 
have demonstrated ybiir then^current financial ability to timely implement and complete the Additional 
Development Obligation; (iii) you continue to operate the aggregate: number of Franchised Restaurants in the 
Development Area as required by yoUr initial development obbgatibn; (iv) you sign the Additional Area 
Development Agreement and deliver it to us with the initial development fees payable to us for the Additional 
Development Rights; and (y) you sign and deliver a general release to us in a forrrt acceptable to uS. (Area 
Development Agreement. Section.2.6.21. You must sign our then-current Franchise Agreement and pay us our 
then-current initial franchise fee for each additional Franchised Restaurant you will open in the Development 
Area. (Area Development Agreement. Section 2.6.11. If we elect not to grant you the Additional Development 
Rights, your Area Development Agreement will expire on its scheduled eXptiatibri date. (Area Development 
Agreement Section 216ill.

General

We have not established other franchises or company-owned outlets or another distribution channel selling or 
leasing similar products or services imder a different trademark. We describe earlier in thisTfem 12 what we may 
do anywhere and atsany time.

Except for any Other franchise program that we may develop in the frihire, neither we nor ahy parent or affiliate 
has established, or presently intends to establish. Other franchised or company-owned facilities which provide 
similar products or services under a different trade name or trademark, hut we;reserve the:right to;do so in the 
future, without first obtaining yoiir cbriserit.
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ITEM 13 
TRADEMARKS

i\s.a FrariGhisee, you are licensed to use and display the trade name "Dqg^Haus" and the marks discussed below, 
during the tenn of your Franchise Agreeinent and only for the operation of your Franchised Restaurant and the 
sale of products described on the Dog Haus standard menu. You may not license or sublicense any trademarks, 
service marks, trade names; logotypes or commercial symbols owned by us or our affihate. The Operating 
Company has registered the following marks on the Ihindpal Register of the; U.S. Patent and Trademark Office 
(“USPTO"):

-MARK REGISTRATION
NUMBER

REGISTRATION
DATE

REGISTER

4,202,507 September 4, 2012 Principal

Dpgjlaus 4,326,591 April 30,2013 Principal
The, Absolute Wiirst 5,042,667 September 13, 2016 Principal
Dog HausBiergarten ,5,383,157 January '23, 2018 Principal

The Operating Gorrtpany has registered thefdUpVying mark on the Supplemental Register of the USPTO:

MARK REGISTJRATION
number

REGISTRATION 
: -tDATE

REGISTER

Freibiuger 4,228,124 October 16, 2012 Supplemental

The Operating Company assigned all of its right title and interest in the Dog Haus Marks to us. Since the 
iegistratidri of the "Freiburger" trademark is drily dh the Supplemental Register, this trademark does not have as 
many legal benefits and rights aS our trademarks that are registered on the Prihcipal Registeri If dur rights td rise 
this trademark is challenged, ydu may have to change to an alfernafive trademark, which may increase yOur 
expenses: However, we claim common law rights to the trade and service marks we hcense'to you. We will file 
all required affidavits when they become due, as prescribed by law. No agreements are currently in effect which 
limit our use of the trademarks in any manner material to the franchise..

On February 19, 2013, the Operatiirg Company and Southeast Food Systems, Inc. entered info a letter agreement 
pursuant to which the Operating Company-agreed (i);not to advertise or offer services in or to individuals-located 
in Georgia, North Carolina, South Carolina and A^irginia; (ii) to cease all use of its logo-incoiporating a hot dog or 
sausage shape, dther than in pre-existing display materials used Only at then-existing restaurant locations; (iii) to 
refrain frorn using the trade dress of SduthvveSt Food,Systems, Inc., which includes elements such as a registered 
fire hydrant trash cansfalong with the dog house design of their restaurants; (iv),n:pt to use dbg names; irieluding, 
but not limited to, the marks BuU-Dog, Boxer Dog, Collie Dog,, Hound-Dog, Puppy Dog, OF YaUovy, Gennan 
Shepard or Chihuahua for the names of food items.at its restaurants; and (y) in the event the Operating Company 
adopts a new logo design in the future, the new logo would not include a dog house, hot dog or sausage image 
and the.difference in the yvord portions of the respective: marks shovild be emphasized. Witii the exception of the 
letter agreement described above, we are not ayyare of any agreements currently in effect thahsignificantly limit 
our rights to use or license the use of the principal trademarks'that are material to the franchise:
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We are aware of others who are using "Dog Haus" as a tradename. We have learned that the words "Dogg Haus" 
are currently being used for hot dogrestaurants operating in Minnesota and Wisconsin. There may be other prior 
superior rights or infringing’uses that could materially affect your use of the licensed trade name, trademarks, or 
service marks. There ihay be similar uses to the Dog Haus Marks of which \ve are imaware, which could arise 
from prior users. We have not, however; conducted an exhaustive search of users of names that may be the same 
or sirmlar to the Dog Hausi Marks.

On. April,25, 2014, Camevor, .Inc. filed Petitions for Cancellation Proceedings No. 92059099 and No. 92059167 of 
Registration No. 4,326,591 and No. 4,202,507, respectively,, with the USPTO Trademark Trial and Appeal Board 
("TTAB") alleging that our rnark "Dog Haus" was,descriptive and that its mark "Hundehaus" ("Dog House" in 
English) was denied registration because of our Registration No. 4,326,591. We filed our Answers to these 
Petitions bn July 17, 2014 denying the allegations in these Petitions for GanceUation and filed a Counterclaim to 
Cancel Registration of Gamevor, Inc.'s Registration No. 4,336;555 on July 17,2014 for Camevor, lnc.'s mark.Himd 
& Bier Haus. Camevor> Inc. tiled its Answer to Coirnterclaim for CanceUatibn with the USFTO bn August 14, 
2014. Ori August 22, 20l4, Carnevor, Inc. filed a Motion to Consolidate the Petitions fpr‘Cancellation Proceedings 
No, 92059099 and Ho, 92059167 of Registration No. 4,326,591 and No. 4,202,507. The Motion was granted on 
October 22,2014. Oi April 8,2015, Camevor, Inc; filed a Motion to Suspend the proceedings pending settlement 
negotiations. The Motion was granted to suspend the proceedings until July 7, ,2015. On November 13, 2015, the 
Operating Company and Camevor, Inc, entered into a Settlement Agreement and General Release under which 
they agreed to release eaCh other for any and aU claims. The Settlement Agreement and General Release does not 
limit our rights to use or license the use of the principal trademarks that are naaterial to the franchise. On December 
4,. 2015, the parties' jointly filed their withdrawal of the petitions to cancel along with the corresponding 
cmmterclaim No. 92059099 without prejudice. The TTAB dismissed the petitions to cancel and counterclaim 
without prejudice.

With these exceptions, there are no currently effective material determinations of the TTAB, the trademark 
administrator of any state or any court, or any opposition or cancellation proceeding, or any pending litigation 
involving the tradename Dog Haus or the Dog Hauis Marks.

You rnust uSe the trade name Dog Haus without any suffix or prefix attached to it to identify your Franchised 
Restaurant. You are prohibited from using:our trade name, trademarks, or service marksas part.of any corporate 
name or using the Dog,Haus trade name with any prefix, suffix, or other modifying words, terms; designs,, or 
symbols. You are obligated to file a fictitious busihesls name statement and db aU other things iiecessar-y to prevent 
the use bf the Dog Haus trade name, trademarks, or service marks by you from diminishing or destroying the 
legal protectibn to which they are entitled.

You must notify us of any infringement of, challenge to, or imauthorized use of the licensed name or the Dog 
Haus Marks that comes to your attention, including any claim. Suit; or demand against you. We rnay take actions 
we deem appropriate to prbtect our name Or the Dbg Haus Marks but We are not obligated by the Franchise 
Agreerrient to dosb.

We have the sole right to cbritrol any litigation involving our trade name or the Dog Haus Marks and to 
compromise or settle any claim, in our discretion, at our sole cost and.expense, using lawyers Of our own Choosing, 
arid you must cobperate fully in defending any clgim, and you may participateat your own expense in the defense 
of settlement. Ypu may not make ^y demand agaiuSt any alleged infringer, prosecute any claim or settle or 
compromise any claim by a third party without our prior written consent. You agree in your Franchise Agreement 
not to contest, directly or indirectly, our ownership, right, title, or interest in the Dog Haus Marks, or contest our 
sole right to register, use; or license others to use those naineS and the Dbg Haus Marks.
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We may add to, ddete, or modify any or aU .of the DogHaus Marks. You must modify or discontinue the use of 
the Dog Haus Marks, at your expense, if we modify or discontinue it. We will not compensate you .if we modify 
or discontinue the.Dog Haus Marks.

ITEM 14
PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION

We do not own any rights in or to any patents. There are no pending patent or copyright applications that are 
material to the franchise. We have no registered copyrights, but we (dairri cppyright prot^tion for the Manuals 
and marketing material that may be distributed by us. We will loan you one copy of the Manuals for 
cpnfidentiai use in the Franchised Restaurant. Youmay not disclose, publish, sell, sho\y. Or reproduce the Manuals 
and you must return the Manuals to us intact upon termination or expiration of your Franchise Agreement or 
Area Development Agreement.

We regard our recipes, our particular method of producihg pur sauces, and aU the information contained in the 
Maiiuals, as proprietary and confidential information owned by us. You agree, as part of your Franchise 
Agreement, not to conte^ our exclusive ownership of the copyrights, trade secrets, recipes' processes, methods, 
procedures> formulae, techniques, and other proprietary information to which wje claim exclusive rights. You are 
not given any rights in other trade secrets or proprietary or cprifidentiai trifprmation developed by us in the future. 
Youmust implemehtiany reasonable procedures we rriay adopt to protect oiir trade secrets including restrictipns 
on disclosures to your employees and requiring employees who will have access to our trade secrets to. sign 
agreements containing non-disclosure and nonrcompetition provisions in substantially the form of Exhibit E. 
None of the provisions in the Confidentiality and Non-Disclosure Agreement are intended to, prohibit or restrict 
any activity which prohibition or restriction violates ybiir employees' rights to engage in protected concerted 
aGtiyity under the National Labor Relations Act;

There are,no'prior superior rights or infringing uses actually known to us that could materially affect your use of 
the copyrights, trade secrets, processes, methods, prcxredures, or other proprietary information described above. 
There are no agreements currently in effect that liiriit Pur rights tP use or Hcense the above-mentioned copyrights 
in any manner.

All ideas, concepts, techniques Pr materials you create while you are a Dpg; Haus franchisee, whether or not 
protectable intellectual property, must be promptly disclosed to us and wdl become our exclusive property and 
a part of Dog Haus franchise system as a work made for hire fof us without compensation to you.

All data pertaining tp your Franchised Restaurant and all data ypu Create pr cOUect in connectipn with your 
operation of the Franchised Restaurant, including, data pertaining to, or otherwise concerning, the Franchised 
Restaurant's; customers, or that you otherwise collect including data uploaded to, or downloaded from your 
CorriputCT system is Dog Haus data and is our sole property. We have the right to review and Use the Dog Haus 
data in any manner that we deem apprppriate without any compensation to yOu. You justprovide us with cppies 
and/or originals of the Dog Haus data within S days after our request for the Dog Haus data at no cost to'us and 
at any time dining the term of your Franchise Agreement and upon the expiration and/or termination of your 
Franchise Agreemeht. We license the use Of the Dbg HauS data to you during the terrn of yOuf Franchise 
Agreement, at np Cpst tp you, solely fpr your Use in the operation of your Franchised Restaurant; Ypu must 
maintain the Dpg Haus data asisecret and Cpnfidentialmust not make any of the Dog Haus data available tp any 
unauthorized person without our prior written consent of and then only in the manner we permit.

The goodwill associated vrith all phone and fa>; numbers, ernail addfesses, domain names, websites Of webpages,
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social media and other Intcacnet addresses used in operation of the Ffarrehised Restaurant is an asset that 
belorigs to us. Upon cancellation, termination or expiration of the Franchise Agreement, you wiU be deemed to 
have assigned to us or our designee aU right, title and interest in and to these and/or services associated with the 
same. You must sign the instruments we request to confirm the assignments and transfers to us.

ITEM 15
OBLIGATION TO PARTICIPATE IN THE ACIUAL 

OPERATION OF THE FRANCHISE BUSINESS

You must designate a Principal Owner acceptabledo us who wiU be responsible for the operational decisions of 
your Franchised Restaurant. Your Principal Owner rniist devote his Of her fiiU time to the F/anchised Restaurant 
and must own at least 10% interest, in your equity and voting rights (unless you are a pubUcly held entity or a 
whoUy-owned subsidiary Of a pubUcly-held entity) when you sign your Franchise Agreement. Under certain 
circumstances we may waive the requirement that your Principal Owner must have a 10%,interest m your equity 
and voting rights. You must also designate a General Manager who wiU be the individual responsible for your 
Franchised Business in the absence of the Principal Owner. Your GeneralManager does not have to own an equity 
interest in you or the franchise. Your Franchised Restaurant must, at all times, be directly supervised by the 
Principal Owner, Your Principal Owner, if applicable, must. Unless otherwise agreed in writing (i) devote 100% 
of his or her time, and best efforts solely to the operation of your Dog Haus Restaurant; (ii) meet our educational, 
experience, financial and other reasonable criteria for the position, as contained in the Manuals or otherwise in 
writing; (iii) be an owner with l0% or more, (direct or indirect) of your equity and voting rights, ,and (iv)' be 
approved by iiSi,

You must provide comprehensive initial training programs, additional training programs and refresher training 
programspfbr your other employees. Your Principal Owner and each General Manager and othersupervisorial or 
managerial personnel must successfully complete the ServSafe Food Safety Certification Program; Your Principal 
Owhef arid each Gerieral Mariager must successfully cotnplete the Certified Beer Server Program whiCh is the 
first level of : certification in theCicerone Certification Prograrn®. We rriay require each of your owners. General 
Managers and other supervisorial and managerial employees who will have access to any confidential 
information to sign a Confidentiality and Non-Disclosiue Agreement in substantially the form of Exhibit E..None 
of the provisions in the Confidentiality and Non-Disclosure Agreement are intended to’prohibit or restrict any 
activity which pfohibifion or festriefipn violates your employees' rights tp: engage in protected cpncerted activity 
imder the National Labor Relations Act,

If you are an entity, all present and fuhue owners of the equity or your voting rights, including spouses (and 
fariuly meriibers who live in the sanie hou^hPld, excluding minor children) must execute a written guarantee in 
a foim we prescribe, personally, irrevocably and uricpridifipnally guaranteeing, jpintly and severally, with all 
other guarantors, the full pa)onent and performance of yoiu obligations to us and to our affiliate. Upon each 
transfer or assignmentiof your interest in your Franchise Agreement, or other change in your ownership interests, 
and at ariy other time we request, these holders must re-execute a written guarantee in,a form we prescribe.

All employees you hire Or employ at yoUr Francriised Restaitrarit wfil be ypur ernployees arid your employees 
alone, and will not, for any purpose, be deemed to be our employees or subject tp opr direct or indirect control, 
most particularly with respect to any mandated or other insurance coverage, taxes or contributions, or 
requifementsuegardmg vvithholdings, levied or fixed by ,any govermnental authority. You will file your own tax, 
regulatory arid payroll reports, and be responsible for all employee benefits,and workers' compensation insurance 
payments for ypur employees and Operations. We Wfil riot have the power to hire pr fife ypUf employees. OUr 
authority under the Franchise Agreement to train and approve your supervisorial Or managerial personnel for 
qualification to perform certain functions at your Dog HausRestaiuanfdoes not directly or indirectly vestus with 
the power to.hire, fire or control any of your personnel. You and you.alone will be solely responsible for all hiring
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and employment decisions and functibns relating to the Franchised Restaurant, including: those related to hiring, 
firing, training, establishing remrmeration, compliance with wage and hour requirements, personnel policies, 
benefits; recordkeeping; supervision and discipline of employees, regardless of whether you have received advice 
from us on these, subjects or not, Aiiy guidance we may give you regarding employment policies should be 
considered merely examples. You will.be responsible for establishing Md irnpletnenting your oyyn employment 
policies, and shbuld do so in cortsulfation vyith local legal coimsel experifenced in employment law.

ITEM 16
RESTRIGTIONS ON WHAT THE FRANCHISEE MAY SELL

Except as; described below, you must offer and sell all, and only, those goods;and services that we approve (See 
Item 8). Wemay add, delete, and change menu items that you may or must offer, in our unrestricted discretion, 
and this may require you to purchase additional equipment. There are.no limits on our right to make changes. 
You may not operate any co-branding system without our prior-written consent, which may be withheld unless 
we recognize the co-branding chain as an approved coTbrand for operation within Franchised Restaurants; "Co- 
branding" includes the operation of an independent business,product line or operating system owned or licensed 
by another franchisor that is featured or incorporated within the Franchised Location or is: adjacent to the 
Franchised Location and is operated in a manner likely to cause the public to perceive that it is related to your 
Franchised Restaurant:

We may. On occasion, require you to test market products and/or services at your Franchised Restaurant You 
must cooperate with Us: in conducting these test marketing programs and must comply with aU rules and 
regulations established by us.

No vertdihg,, gaming machines, payphones, automatic feUer machines^ Internet, kiosks or other mechanical or 
electrical deviGes are permitted.in yoiir Franchised Restaurant without our priorwritten consent You cannot 
sell Authorized Products on the Internet.

We have the right to establish pricing guidelines for Dog Haus Authorized Products and, subject to applicable 
Ta\v> you must comply with, and be bound by, prices which we recommend, suggest or advertise. Subject to 
applicable law, you must honOr the terms of allpromptidnal Or discount programs that we Offer to the public and 
comply with all pricing policies we specify, including minimum and maximum price policies, minimum 
advertised price policies and unilateralprice policies; You.must also provide products and services we designate, 
on terms we specify, including free-df^arge. You must participate in all gift certificate ,and/or gift card 
administTatibn prpgranas that we designate. You must honor all coupons, gift certificates, :gift cards and other 
programs or promotions that we specify. YOU must fuUy participate in all guest loyalty or frequent customer 
programs that we adopt or approve. You may not issue coupons or discounts of any type for Use at your Dog 
Maus Restaurant that we do not approve in writing, which may be withheld.in our discretion.

Subject to applicable law, your Dog Haus Restaurant must be open and operational at least 11 hours per day, 7 
days per week of as we otherwise requif e.. You must cOntinually operafe ypur DOg Haus Restaurant throughout 
the term of your Franchise Agreement, You must diligently and effieiently exercise your best; efforts to achieve 
the maximum Gross Sales possible from your Dog Haus Restaurant and must remain open for longer hours, if 
additional opening hours are reasonably required tomaximize operations and sales.
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ITEM 17
RENEWAL, TERMifilATIQN, TRANSFER AND DISPUTE RESOLUTION 

THE FRANCHISE RELATIONSHIP

This table lists cert^ important provisions of the frwchise Agreement and Area Development Agreement: 
You should read these provisions in the agreements attached to this Disclosure Document. As described in 
Item 1, if you are signing your Franchise A.greement under an existing Area Development Agreement or with 
the renewal of an existing Franchise, some of these provisions may be modified to conform to the terms 
specified;in yoiir Area Development Agreement dr your eating Fr^chise Agreement, as applicable.

FRANCHISE AGREEMENT

PRO^IQN

Length of the 
term of the 
franchise

Renewal or 
extension of the 
term

c. Requirenients for 
Franchisee to 
renew or extend

Termination by 
Franchisee

Terminationby 
Franchisor 
without cause

SECTION 
IN FRANCHISE i 
AGREEMENT 
iEXHIBLT A)’ "

Section 3.1

Section 3.2

Sections 3:2 - 3.4

Not Applicable

Not Applicable

SUMMARY

10 years

Suece^iye 10 year terms

You must notify us you wish to renew no less than 12 
months prior to the expiration date of your Franchise 
Agreement; have complied with your obligations during 
the term of your Franchise Agreement; at our request; 
renoyate or moderruze your Franchised Restaurant to 
comply with our then<urrent Standards for a new 
Franchised Restaurant;;sign our then-Ourrent form of 
Franchise Agreement that may contain terms and 
conditions materially different from those in your 
dfiginal Franchise Agreement; satisfy our then-current 
training requirements; pay a renewal fee; sign a general 
release and provide uswith a guarantee signed by aU 
equity owners of the franchisee and their spouses (if the 
franchisee is an entity).. The royalty and other payments 
under yOur renewal Franchise Agreenreht wiU be at the 
rates theft applicable Id hew franchisees.

Not Applicable:

Not Applicable
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MOmSION

f. Termination by
Franchisor with 
cause

g. "Cause" defined- 
curable defaults

h. "Cause" defined 
non-curable 
defaults

SlECTIOhl 
IN FRANCHISE 
AGREEMENT 
(EXHIBIT A)

Sections 16.1 -16.3 
and 16.5

Section 16.3

Sections 16.1 and 
16.2

SUMMARY

We can terminate the Franchise Agreement if you 
materially default under your Frahehise: A.greement, any 
dther individual Franchise Agreemeht> any Area 
Development Agreement (other than Solely for yOur 
failure to meet your development obligation), or any 
other agreeinent between you and us.

You have 5 days to cure non-paynrierit of fees and lO days 
to cure non-compUance with laws and defaults not listed 
in Section 16.-2.

Non curable defaults includes bankruptcy, foreclosure, 
and insolvency; abandoiunent; unapproved transfers; 
repeated defaults, even if cured; misrepresentations in 
acquiring youf license; health or safety viblations; 
tradeinarkmiisuse; eonvictioh of a felony; failure, for a 
period of 10 days after notification of noncOmpUanee, to 
comply with any state or local law or regiilation 
applicable to the operation of the Franchised Restaurant; 
knowingly main taming false bociks or chords or 
submittmg false reports or knowingly uriderreporting 
gross sales; materially misusing the Dog Haus Marks; 
making an unauthorized use of the trade secrets or 
corvfidentiai information; failing to piurchase appropriate 
inventory; failure to meet the site selection requirements, 
enter a Lease Or open the Franchised Restaurant yrithih 
the appheable time periods provided for in the Franchise 
Agreement; purchasiing products from non-approVed 
suppliers; a breach of your obligations under the 
Franchise Agreement or any other agreement between 
you and us that is not capable of being cured by you; an 
approved assigrunent isinof effect^ within the time 
provided foUowing your death of permanent incapacity; 
failing to'comply with the covenants.in Article 151 or 
failing to deliver the executed covenants required under 
Section ll.S Or Section 15.8 to us; failing to successfully 
complete the Initial tr.aiiung Program; failing to obtain or 
maintain the required insurancei coverage; failing to 
make a payment within 10 days after receipt of written 
notice from ixs that any reqitif^ payment is overdue, 
imless you notify us of a bone fidetdispute arid take 
immediateiaGtiori to’resolve it;f ailing to make timely 
payments upon any obligation if we have,advanced any 
funds on your behalf or if we areacting as your 
gUarantpr or upon default or breach of any prpvisioris of
86
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PROVISION

Franchisee's 
obligations on 
fenniriatibn/ 
nonr^ewal

Assignment of 
contract by 
Franchisor

"Transfer" by 
Franchisee - defini 
ition

Franchisor's 
approval of

SEqtlON 
IN, FRANCHISE. 
AGREEMENT 
(EXHIBIT A)

Sections 17J -17.4, 
177 and 17.8

Section 14.1

Section 14.2

Section 14.2

summary

any prbniisso^ note or other eyidehCe of indebtedness or 
any agreement relating: to the Franchise Agreement; if 
you default in the repayment or performance of any 
obligation or financing truncation with third parties 
under which yoiir performance is secured by this 
franchise,, the Franchised Location or any asset of the 
Franchised Restaurant; if you or'any of yovir oymers use 
abusive language when communicating to ns, our staff, 
customers or denigrates the Dog.HausiSystem or 
portrays it in ah unflattering Hght on the Internet of 
otherynse;df you, fail to seU and offer for sale aU and only 
authorized services and rnerehandise required by us after 
receiving a Notice of Default from us or you fail to 
discontinue: selling and offering for sale any services or 
merchandise that we may disapprove in writing atany 
time, within 10 days after your receipt of written notice 
from us to do so; and if you fail tO respond to all 
communications from us in a timely manner.

Yoii murt cease use of our trademarks, de-identify the 
Franchised Restaurant, pay aU amoUnts«due to us, and 
return the Manuals; You must pay us the sum of 2 
multiplied by the total royalty fees paid (or if unpaid, 
payable) by you dining the 12 mbriths immediately 
preceding Uie effective date of termination to account for 
the actual damages that we vriU suffer as a resulLof the 
termination of the Franchise Agreement during the 
period that we estimate wiU expire while we search for a 
replacement franchise. We may, ait our option, assUrne aU 
telephone numbers for the Franchised RertaUrant. You 
must, at our option, cancel,or assign to us your rights to 
any Internet websites or web pages or, e-mail addresses 
or assumed, fictitious or corporate names; that contain the 
Dog Haus Marks. See also "f" be}ow.

No restriction on.our right to assi^.

Includes transfer of the Franchise Agreement or change 
in ownership of the business:entity that.owns it.

Transfers require our prior written consent, which wiU 
not be unreasonably withheld^

\\Fsl\apps\lhsmh\CD\i8500i\133M4U2.docx, 
2018 DOG HAUS WORtDWIDE FDD-CALIFORNIA, 
4/17/2018



PROVISION IN ekanchise:
AG-REE-WENT' ' , 
(EXHIBITA)

transfer by 
Franchisee

m. Conditions for
Franchisor's 
approval of 
transfer

Sections 14.2 and 
1A4,

The proposed transferee must qualify, successfully 
complete our iriitial tfainihg program, sign ouf theh- 
CtirfentEranchise Agreement (prodded/ that tiie fenh of 
the new Franchise Agreement will be the remaining term 
of the existing Franchise Agreement), provide us with a 
guarantee;signed by aU equity owners of theproposed 
hranchisee and their spouses (if ithe proposed franchisee is 
an entity) and you must.be in good standing, sign a 
general relealse, sign a; guar^tee of the transferee's 
obligations imder the new Franchise Agreement in our 
favor and pay the' transfer fee. See also "f" below. If the 
Franchise Agreement has beenisigned imdef an Area 
Develppment Agfeement except as described below, you 
n\ust Cpncurrently asagn all Pther existing Franchise 
Agreements to the same assignee.

n. Franchisor's fight
of first refusal to 
acquire
Franchisee's
business

Section 14.3 We can rhatda any offer for yOur business:

o. Franchisor's
option to 
purchase 
Frtochisee's
business

Section 17.5 When your Franchise Agreement expires'or is 
terminated, we have the option to purchase some or all of 
the assets of the Franchised Restaurant ^d some or aU pf 
yOiu assets'related tp the FranchisedRei^auTani

p. Death or
disability of 
Franchisee

Section 14.5 YOur spouse, heirs or personal representative has 180 
days to purchase your interest or complete'ari assighment 
of your interest to a qualified, approved third party, 
subject to the transfer provisions.

q. Non-competition 
covenants during 
the term of the 
franchise

Section 15.2 ■ybu are prohibited from; (i) diverting any preserit' pr 
prospective Dog Haus customer to ariy competitor, or 
performing any other act injurious or prejudicial to the 
goodwill associated with the Dbg Mans Marks and the 
Dbg Haus Systerri; (ii) eniploying or seeking to employ 
any person who is or has been wifhm the preceding 90 
days employed by us or our affiliate as:a. supervisorial or 
managerial employee, or Otherwise inducing the person to 
leave his or her employment; or (iii) owningnr havmg.any
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PROVISION
' . * ‘ 1

SECTION
IN FRANCHISE 
AGREEMENT , , 
(EXHIBETAI

SUMMARY !

interest in a "Competitive Business" with Dog Haus 
Restaurants. A "Competitive Business;' is defined as any 
restaurant business that prepares, offers and seUs gourmet 
hot dogs; sausages and hamburgers as its primary menu 
items and ^y business that looks like, copies; imitates, or 
operates with similar trade dress or decor to Dog Haus 
Restaurants.

r. Non-competition 
Govmmts after 
therfranchise is 
terminated or
expires

'

Section 15.3 For 2 yearS fbllowihg the expiraition or teirhinatibn of 
yoirr Franchise Agreement, you Cannot oWn or have any 
interest in a competitive business within 2 rrules of the 
Franchised Location or any other Franchised Restaurant.
If you violate the post-term covenant not to compete, you 
rfiUst pay lis, throughout the 2 year period following the 
termination, transfer, or expiration of your Franchise 
Agreement, 6% of the gross revenue of any business that 
provides similar services or products.

S, Modification of
the agreement

Sections 6,5 and 
21.5

The Franchise Agreemeiit can be modified or amended 
only by written agreement of all of the parties.
The Manuals are subject to Change;at My titrie. You muSt 
Comply with :My changes set.fprth in the MMuals,

t. Ihfegration/
merger clause

Section 21.5 G^ly the terms of the Franchise Agreement and its 
exh&its are binding (Subject to a:pphcable state law). No 
other representations-dr promises will be binding.

u. Dispute:
resolution by 
m^ation

Section 19.1 We must first-attempt td reSolve aU disputes by 
mediation in Los Angeles County, California, exceptifor 
certain'matters that may be brought in court.

V. Choice of forum Section 19.2 All proceedings will be held in Los Angeles County, 
California, Subject to applicable state lavy. See the State

Document.

w. Choice of law Section 19.2 California, subject to the exception provided in Section
19,2 of the FrMchiSe Agceernent Md appUcable: state law. 
See the State Specific Addenda ^Exhibit G Vaftached to 
this Disclosure Document.
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AREA DEVELOPMENT AGREEMENT

PROVISION

SECTION 
IN.ME^ 

DEVELOPMENT 
AGREEMENT 
(EXHIBIT B)

SUMMARY _

a, Length of the term of 
the Area Development

Articles 5 years or the date you sign the Franchise Agreementior 
the last Franchised Restaurant necessary to satisfy your 
de:\relopmmt; obligations, whichever is earlier;

b. Renewal or extension
of the term

Section 2.6 If you satisfy the Development Obligation and desire to 
develop, open and .operate additional Franchised 
Restaurants in the Development Area, you will have the 
right to extend the term- Of your Development Agreement 
for an additibnal 5 years provided you comply with the 
conditions in the Area Development Agreement.

c:, Requirements for
Area Developer to 
renew or extend

Section 2.6 You must notify us you wish to renew no less than 180 
prior to the expiration date of yotu Area Development 
Agreement, sign our then-current Area Development 
Agreement, which will contain your additional 
development pbHgatipns during the renewal term; you 
must sign a generairelease; you may be asked to sign a 
Franchise Agreement that contains terms and conditions 
materially different from those in your previous 
agreements; you must have fulfilled aU pf your obligations 
under the Area Development Agreement; you must 
demonstrate your financial ability to implement and 
complete your renewal developmerit obligations; you 
must pay the renewal fee:

d. Termination by Area 
Developer

Not Applicable Not Applicable

e. Teimihation by 
Franehisor without
cause

Not Applicable Not Applicable

f; Termination by 
Franchisor with 
■'cause''

Sections 11.1-11.3 
and 11.5

We can terminate the Area Development Agreement if 
you default under yotu Area Development Agreement, an 
individual Franduse Agreeinent, or any other agreement 
between ypji or ypur affiliate and i^s,

g, "Cause" defined - 
curable defaults

Section 11.3 You have 30 days to cure defaults under your Area 
Development Agreerneht, and in the case of a breach or 
default in the performance pf yoiu obligations uiider any 
Franchise Agreement or other agreement between you 
and us, the notice and cure provisions of the Franchise 
Agreement or other agreement yviU control.
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PROVISION
sseriON
IN AREA 

■DE^LOPMENT. 
A'GREEMtl^' ■ 

(EXHIBIT,B)

_ SUMMARY

. \ -■ 1 'l-

_ r ■ -/ '■ 1 ■ ' ■ . 'I

h. "Cause" defined- 
non-curable defaults

Sections ill and 
11.2

Noh-cur^le defaults include; bankruptcy, insolvency; 
unapproved transfers; failtu-e to meet yoUr development 
obligations; any breach.of the covenants not to compete 
set.forth in Article 13; repeated defaults, even if cured; 
rmapproved transfers;ftermihation of .^y of yOur
Franchise Agre^erits; cohyietiOn of a felony; disclpsm'e 
of confidenhal information; and a breach of your 
obligations under the Area Development Agreement or 
any other agreement between you and us that is; not 
capable, of being cured by you.

i. Area Developer's 
obligation on 
termination/non- 
renewal

Section 12.1 You will have no further right to.develop or operate 
additional Franchised Restaurarits which are,not, at the 
time Of teimiriation, the subject of a then validly existing 
Frarrchise Agreement between you and us. You may 
continue to own and operate aU Franchised Restaurants 
under then validly existingEranchise AgreeinentSi

j, Assignment of
contract by Ffancbiispr

Section 9‘1 No restrictions on our right to assign.

k., 'Transfe#' by Area 
Deyelopef - defined

Section 9:2 Includes transfer of the agreement or changes in 
ownershipjof the business entity which.owns it. No shares 
of an Area Developer that is a business entity may be 
offered for sale through the pubUc offering of securities. 
Sh^es may be offered by private Offering yydth our prior 
written consent.

1. Franchisor's approval 
of transfer by Area 
Developer

Section 9.2 Transfers require our prior written consent, which will not 
beunreasonablywithheld.

m. Conditions for
Franchisor ;s approval 
Of transfer

Sections 9.2.1 and 
9.4

Excepit as described below, you may not trarisfer any 
Franchise Agreement signed under the Area Development 
Agreement except with our written consent and a 
simultaneous assignment of the Area Development 
Agreement and aU of the Franchise Agreements sighed 
inider the Area Developrrtent Agreement to the same 
assignee. The proposed buyer must sign our then-current 
form of Franchise Agreement for each of your Franchised 
Restaurants then developed or under development. The 
proposed transferee must qualify as a franchisee and sign 
our thenrciurent Area Development Agreement and 
provide us with,a guarantee signed byiall equity owners 
of the proposed franchisee and their spouses (if the 
proposed transferee.is;an entity) and you must be in good 
standing, sign a g^efal release, sigh a guarantee Of the
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transferee'sjobligations under new Area, Development 
Agreement and pay the tr^sfer fee.;See also "r" below.

n. Franchisor's right of 
first refusal to acquire 
Area Developer's 
business

Section 9.3 We may match any offer to purchase'your business.

o. Franchisor's^option to 
purchase Area 
Pe,vbloper's business

Not Applicable Not Applicable

p. Death or disability of 
Area Developer

Section 9.5 Your spouse, heirs or personal representative has 180 days 
to purchase yovir interest or<cpmplete an assignrhent of 
your interest to a qualified, approved third party, subject 
to the fransfer provisions:

q. Non-competition 
covmants diifing the 
term of the fr^chise

S^tion 13.2 You are prohibited from: (i) diverting any present or 
prospective Dog Haus customer to any competitor, or 
performing any other act injurious or prejudicial to the 
goodwill associated with, the Dog; Haus Marks and the
Dog Haus Systein; (ii), employing or seekiiig tb enipiQy 
any person vyhp is or has bem within the preceding 90 
days employed by us or our affiliate as»a supervisorial Or 
managerial employee, or otherwise inducing the person to 
leave his or her employment; or (iii) owning or havingany 
interest in a "CPinpetitive Business" tyith Dog Haus 
Restaurants: A "Competitive Business" is defined as any 
restaurant business that prepares, offers and sells gourmet 
hot dogs, sausages and hamburgers-as. its primary menu 
items and any business that looks hke, copies; imitates, or 
operates with similar tfade dress Pr d&or to Dpg Haiis 
Restaurants,

r; Non-competition 
Govaiants after the 
franchise is 
terminated or expires

Section 13i3 For 2 years fPllowing the e>q3iratiPn or terrhihation of yoiir 
Area: Developrnent Agreement, you carmpt pwn pr have 
any interest in a competitive business within 2 miles of 
any location designated as a ^'Franchised Locatioii" in,a 
Franchise Agreement between you and us, or at any
Ipcabon within a 2 mde radius Pf any Dog Haus
Restaurant pr a Franchised Location.

s. Modificatioir of the 
Area Developmeiit 
Agreem^t

Section 18.5 The Area Development Agreement can be modified or 
amehded.only by written agreement of all Of the parties.

t. Ihtegration/merger 
clause

Section 18.5 Only the terms of the Area DevelPpnnient Agreement and 
its exhibits are binding (subject to applicable state law).
No other representations or promises will be binding. Any 
representations or promises outside of the Disclosure;
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SECTION
IN AREA 

DEVELOPMENT
agreement
(EXHIBIT B)

SUMMARY

' Document and Area Development Agreement may not be 
enforceable.

u. Dispute resolution-by 
mediation

Section 15.1 We must first attempt to resolve all disputes by mediation 
in Los Angeles County, California) except for certain 
matters that may be brought in cpurti

V. Choice of forum Section 15;2 Ail proceedings will be held in Los Angeles CPunty, 
California; subject to applicable state law. See the State

DOcuinent.
w. Choice of law Section i5;2 California, subject to the exceptioh provided in Section 

15.2;pf the Area Development Agreement and applicable 
state law. See the.Stafe Specific Addenda fExhibit.G1 
attached to this Disclosure Document.

item 18
PUBOGFIGURES

Adam Gertler, a celebrity chef whose Food Network appearances include “The Next Food Network Star," "Kid 
in a Gandy Store" and "Will Work for Food/' makesis a Dog Haus saiaried employee who produces all of the 
sausages served at Dog Haus Restaurants and occasibhally rhakes appeararices at Dog Haus Restaufanfs. Adam 
Gertler to promote the brand as part of his ernplbyrnent duties. He dbes:^not receive any compensation or benefits 
for^performing these:.duties:bther than his salary. Adam has been involved in the world offbod since his first job 
at a donut shop at the’age of 16. He was the executive chef of The Smoked Joint; A Barbecue Experience in 
Philadelphia which opened in 2003i, In 2008;. he appeared on season 4 of The Next Food Network Star. Adam 
served as host of Will Work For Food (20.09) and. Kid El A Candy Store (2010), both oil Food Netvyork. Adam has 
also appeared on many episodes of Food Network's The Best Thing 1 Ever ate and The Best Thing 1 Ever Made, 
as well as; episodes of Food Network Challenge and Chef Vs. City. In 2012, Adam channeled his passion for 
encased meats into-another career and began working with us as our Wiirstmacher (sausage maker) and brand 
ambassador. Adam is currently the host of FX Movie Download on FX and Man Vs. Child on fyi.

With this exception, no compensation or other benefit is given or promised to a publio figure for the use of a 
public figure in the name or symbol of the Franchised Restaurant or the endorsement or recommendation of the 
Franchised Restaurant by a public figure in advertisements. You do not have the right to use the name of any 
public figure in protnbtional efforts or marketing without our prior wfitteh approval. No public figures are 
involved in the actual inanagement or control of Dbg Haus World’^de,LLC

ITEM19
FINANdALPERFORMANGErREPRESENTATldNS

The FTC's Franchise Ride permits a fr^diisof to provide irtformatibn about the actual or potential finaiicial 
performance of its franchised and/or franchisbr-owned outlets, if there is a reaspnable baisis for the mfonnafipn, 
and if the information is included in the Disclosure Document. Financial performance infbrmatipn that differs 
from that included in Item 19 may be given only if: (1) a franchisor provides the actual records of an existing
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outlet you are cphsidefing buying; or (2) a frandiisor supplements the information provided in this Item 19, for 
exarnple, by providing information about possible performanee of a particular location or Under particular 
circumstances.

We do not make any representations about a franchisee's future: financial performance or the past financial 
performance of company-owned or franchised outlets. We also do not authorize our employees or representatives 
Jo makfe ariy such representations ather orally or in writing. If you are purchasing an ejdsting- outlet, however, 
we may provide you vvith the actual records of that outlet. If you receive' any other financial performance 
information or projections of your future income, you should report it to the franchisor's management by 
contacting our Director of Franchise Development, Erik Hartung, 22 Central Courti Pasadena, California 91105; 
Telephone: 626-796-4287; the Federal Trade Coirimission; and the appropriate state regulatory agencies.

ITEM 20
OUTLETS AND FRANCHISEE INFORMATION 

TABLE NO. 1
SYSTEM-WIDE;0UTLET SUMM^¥

FOR FISCAL YEARS 2015 to 2017

i OUTLET TYPE YEAR OUTLETS AT THE 
S,tARTQE"lHE 

YEAR

I OUTLETS AT 
THE END OF the

YE^

■ NET CHANGE .

Franchised
2015 , 5 10 +5
2016 10 19 49

2017 19 27
Company-Owned

2015 3 2 -1
2016 2 2 0,
2017 2 1 -1

Total Outlets
2015 8 12 +4
2016 12 21 +9
2017 21 28: 4t7

\.XFsl\apps\ihsmH\CD.U85d0-2\1336r4r_2,docx 
20ie'DOC'HAUS WORLDWIDE FDD - CALIFORNIAVti/2018

94



TABLE NO. 2
TRANSFERS OF OUTLETS FROM FRANCHISEES TO NEW OWNERS 

FOR FISCAL YEARS 2015 to 2017

STATE year ISJUMBER Of TRAI^SFERS

California
2015 01
2016 1
2017 3

Total Outlets
2015 0;
2016 T
2017 3'
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TABLE NO. 3
STATUS OF FRANCHISED OUTLETS 

FOR FISCAL YE^S 2015 TO 2017

STATE YEAR

1-

QUTL^ETS:

sxaRt" 
OF YEv!^

OUTLETS
OPENED

-tERMt5rj0NF , gtliLEfSr 
RLAiEQUlRED 

1B.Y ■
FRANCfflSOR

OUTLETS ; 
SOLD TO 

FRANCHISEE

■•NON- -
■ Renewals ’

CEASED
OPERATIONS.

OTHER
REASONS

OUTLETS 
AT END OF 
THE YE AR

Arizona
2015 0 1 0 0 0 0 0 1
2016 1 0 0 0 0 0 0 1
2017 1 0 0 0 0 0 0 1

California
2015 4 4 0 0 0 0 0 8
2016 8 7 0 1 1 0 0 15
2017 15 3 0 0 1 Q 0 19

Colorado
2015 1 0 0 0 0 0 0 1
2016 1 0 0 0 0 0 0 1
2017 1 2 0 0 0 0 0 3 ^

Illinois
2015 0 0 0 0 0 0 0 0
2016 0 6 ^ 0 0 0 0 0 0
.2017 0 1 0 0 0 0 0 1

Ney^ada
.2015 6 0 0 0 0 0 0 0
.2016 0 1 0 0 0 0 0 1
2017 1 0 0 0 0 0 0 1

Texas
2015 0 0 0 0 0 0 0 0
2016 0 0 0 0 0 0 0 0
2017 0 1 0 0 0 0 0 1

Utah
2015 0 0 0 0 0 0 0 0
2016 0 i 0 0 0 0 0 ,1
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, ■ STATE . . YEAR. OUTLETS
m ■-]

■■ si^T::
, p’f yeM -

WLETS' 
t OPENEb
- ; ■-

. terminations

■■■■ ■'

;RE5%bpGREb‘

ERMcmSbR:!

pMEEfS-V 
f" "S'O^PT.b;'.,/,'
;''eRM®isbe; ^
' -

i \NbN^
;';RENEWALg

CEASEP 
QPERATIONS- 

; OTHER
REASONS

OUTLETS 
ATENPQF 
THE YEAR

2017 1 0 0 Q 0 0 0 1
Total Outlets

2015 ,5 5 0 0 0 6 Z P 10
2016 10 9 0 1 1 6 _ ^ 0 19
2017 19 ,7 0 0 1 0 0 27

TABLE NO. 4
STATUS OF GOMPANY-OWNEP OUtLETS 

FOR FISCAL YEARS 2015 TO 2017

STATE- ^ TEAR'-'"

" ,, '

..PjEJTLETSAT- y
i start:Pf:the

-1 ”

PbtLET^^ 
' .biE OT] j

; • 1 -■ .1-.

, T)UTL&m i

^ Fl^NCHiSEE

■ bUT)p!St
1 GttiSEb

:ri
^PutEEts-' ;

.SOLO to 
; ERANCHisEE

OUTLETS AT 
ENOOFTHE 
- YEAR

California
2015 3, Q P P 1 2
2016 2 0 1 0 1 2
2017 2 0 0 0 1 1

total
2015 3 0 0 0 1 2
2016 2 0 1 0 i 2
2017 2 0 0 0 1 _ 1

(REMAIfJDER OF PAGE INTENTIONALLY LEFT BLANK)
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TABLE NO. 5
PROJECTED OPENINGS AS OF DEGEMBER 31,2017

Alabama
Arizona

California
Colorado
Florida
Georgia
Illinois

Kentucky
Louisiana
Maryland
Michigan
Mew York

Ohio
Pehnsylvahia

Tennessee
Texas
Utah

Totals

IPI^
^pROjESpEDiMEW 

"©UT'tETS^iiJ THE^ ■

There are no independent franchisee organizations that have; asked to be included in this Disclosure Document. 
During the last 3 fiscal years we have: not signed confidentiality clauses with GUrrent or forrner franchisees. 
Provided in Exhibit K are lists of the names, addresses, and telephone numbers of all current'franchisees, and of 
franchisees; who had an Outlet terminated, canceled, not renewed, or reacquired by us, or who Otherwise 
voluntarily of involuntarily ceased to do business, during the fiscal year ending December 31, 2017. If you buy 
this^franGhise, your contact inforrnation may be disclbsed to Other’buyefs when you leave the franchise system. 1 
of our franchisees had their outlet tefmiriated, canceled, not fenewed, or reacquired by us; or otherwise 
voluntarily Or inyoluntafily ceased, to do business during the fiscal year ending Decerriber 31, 2017. None of our 
franchisees haye not communicated with us within 10 weeks of the issuance date of this Disclosure Document.

ITEM 21
FINANCIAL STATEMENTS

Attached to this Disclosure Document as Exhibit I is our audited balance sheet dated A.pril 2, 2018 and DHI's 
audited financial statements as of December 31, 2016, and 2015. Our fiscal year end is December 31.,

(REMAINDER OF PAGE INTENTIONALLY LEFT BLANK)
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ITEM 22 
CONTRACTS

Attached:
E>diibit Ais a copy of our current form of Franchise Agreement;

Exhibit C is aicopy of our current form of Option to Obtain Lease Assignment.

Exhibit D i.s a copy of otir curreht fpfin of Gbhfidenhality Agreenient for Protective Franehites.

:E3thibit:E;is a copy of pur current formof Non-DisClosure and Confidentiality Agreement for Employeesi 
of Franchisee.

Exhibit F is a Copy of our current form of General Release.

Exhibit G: is a copy of our State Specific Addenda.

Exhibit H is a copy of our crurent form of Franchise Compliance Certificate.

ITEM 23 
RECEIPTS

:2,copies of an acknowledgment of your receipt of thisDisclosure Document appear as Exhibit L. Please return 
one copy to us and retain the other for your records;
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DOG HAUS WORLDWIDE, LLG 
FRANCHISE AGREEMENT

THIS FRANCHISE AGREEMENT (tliis "Agrement") is made and entered into as of the "Effective Date" set 
forth on Exhibit A by and between DOG HAUS WORLDWIDE, LLC, a California limited liability company 
("Franchisor"), on the one hand; and the individuals or Entity identified as "Franchisee" on Exhibit A. on the 
other hand, who are individually referred to in this Agreement as a "Part/', and coUeetiyely referred to in this 
Agreement,as. "Parties", with: reference to the following facts:

A. Franchisor, its predecessor and Affiliate have developed the "Dog Haus System" for the establishment 
arid operation of fast-casual restaurants ("Dog Haus Restaurants") that offer freshly prepared; cooked to ordfer, 
high quality proprietary gpurmet.hot dogs, sausages, and hamburgers; accompahied by Franchisor's proprietary 
sauces and a variety Of other related food products; side dishes and alcohohc arid nOn-alcbholic beverages for 
both on-premises and ofhpremises consumption lindef the trade name and servicesmark "Dog Hatis" and other 
related trademarks; service marks, logos-and commercial symbols (collectively; the "Dog Haus Marks").

B. Franchisee desires to obt^ a license and franchise to develop, own and operate one "Dog Haus 
Biergarten" or "Dog Haiis! Fast Casual Restaurant (the "Franchised RestaurMt"), under the Dog HauS:Marks 
in strict accordance with the Dog Haus System and the standards established by Frariehisori ^d Franchisor is 
willing to grant Franchisee a license aird frarichisenrider the terms and conditions in .this Agreemeoit.

NOW, THEREFORE, THE PARTIES AGREE:

1. DEFINITIONS.

The capitalized terms in this Agreement diat are not defined elsewhere in the text of this. Agreement are assigned 
these definitibns:

"Abandon" means (i) Franchisee's failure, at any time'during the Term, to keep the Franchised Restaurant open 
and operating for business for a period of five (5) consecutive days, except as provided in the Manuals; (ii) 
Franchisee's failure to keep the Fr^chiSed Restaurant open and operating for any period after which it is. not 
imreasonable under the facts and circumstances for Franchisor to conclude that Franchisee does riot intend to 
continue to operate the Franchised Restaurant, imlesS the failure to operate is due to Force Majeure (subject to 
Franchisee's contiriiiing corripHtoce with this Agreement); (iii) the mthdrawal of permission from the Landlord 
that results in Franchisee's inability tO continue operation of the Franchised Restaiirant at the Franchised Location; 
or (v) a closure of'the Franchised ReStaiirant required by Applicable Law.

"Additional Post-Opening Initial Training Fee" means the $1,500 weekly fee that Franchisee shall pay 
Franchisor for each trainee if Franchisee requests Frairchisor to provide its Initial Training Program for new or' 
replacement einployeesrif Franchisee foUowing the Opening Date of the Franchised Restaurant.

''Additional Pre-Opening Iiutial Trainirig Fee" means, the $3,500 fee that Franchisee shalli pay Franchisor for 
each additional trainee if Franchisee requests Frmchisor to provide its Initial Training Program to more than two 
(2) pefsonsiselected by Franchisee prior to the Opening Date of the Franchised Restaurant:

"Administrative Assessments" means $100 for Franchisor's services for processing the first violation of a 
reporting requirement, $200 for Franchisor's services fOr processing the second violation of a reporting 
requirement, and $300 for .Franchisof'S services for processingjthe third arid each subsequent violation.of the same.
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reporting requirement, each levied to reimbiirse FranGhisor forits administrative effortsto process Franchisee's 
reporting violations, and not as a penal^.

"A£fiJiate" or"AffiIiates" meaii any person or Fhtity that controls, is controlled by, or is under common control 
vvith, a Party to this Agreement. Control of a person or Entity means the power, direct or indirect to direct of 
cause the ditectibn of the management and policies of;^ch person or Entity whether by contract or otherwise.

"Applicablei Law" means and includes applicable common law and all stafutes; lavys, rules,, regulations, 
ordinances, policies and procedures established by any Gbvemmenfal Authority vyith jurisdiction over the 
bpefatibn of tite Franchised Restaufmt that are in effect on or after the Effective Date, as they may be amended 
from time to time,

"Go-Branding^' means the operation of an independent business, product line of opefating system owned or 
licensed by ahothef Entity (not Franchisor) that is featured or incorporated within the FfanchisedI Restaurant^or 
is adjacentito the Ffanchised Restaufant and bpefated in a manner likely to cause the public to perceive it is related 
to the Ffanchised Restaurant. An example would be an indepdidbnt ice cream store: or counter installed within 
the,Franchised Restaurant.

"Competitive Business'' ineans any restaurant,business that prepares; .offers and sells gourmet hot dogs> sausages 
and hamburgers as its pfimary menu items and any business that looks hke; copies, imitates, or operates with 
similar trade dress, or decor to the Franchised Restaurant

"Gonstituents" means past, present and futiue Affiliates, parents, subsidiMes; divisions; parmers, members, 
tmstees, receivers, executors,; representatives, administrators, owners, shareholders; distributofs, parents, 
predecessors, officers, directprs,, agents, managers, principals, employees, insurers, successors, assigns, 
representatives and attorneys and the past present and future officers, directors, agents; managers, principals, 
members, employees, insurers, successors, assigns, representatives ahdl attOmeys of each of the: foregoing.

"Clrisis Management EvenF' means any event that loccurs at or about the Ffanchised Restaufant that has Of may 
cause hami or ihjufy to customers or employees, including, vtithout limitation, food cpntaininatioh; fOOd 
spoUage/poisoning, food taMpering/sabofage, contagious, diseases, natural disasters, terrorist acts; shootings or 
any otiiier circumstance which may damage, the Dog Fiaus System> the Dog Haus Marks, or the image or 
reputation of Franchisor and its Affiliates.

"Defauir means any brea^ of or failufe tOcOmply with, any of the terms or.conditions of an agreement

"Dog Haus Approved Suppliers" means supphefs of Dog HaUs Branded Products,, Dog Haus Proprietary 
Products and Non-Proprietary Products, and ancillary services, food products, beverages; supplies, fumitme, 
tikftif es and eqiiipment for Dog Haus Restaurants, that have been accepted arid approved by Franchisor because 
they have demonstrated to FranchisOf their ability to supply products and services for Dog Haus Restaurants 
meeting Franchisor's specifications as to bfand names, models; contents, manner of preparation, ingredients, 
quality, freshness; compliance^ with goveminOTtal standards and regulations, reliability with respect to delivery 
arid Gonsist^cy in the quality of their products or services. Franchisor and its Affiliates may be Dog Haus 
Approved Suppliers.,

"Dog Haus Authorized Products" means all Dog Haus Branded Products^ DOg Haus Proprietary Products^and 
NomPfopfietary Products offered for sale or used at Dog Haus Restaurants; assspedfied by Franchisor from time 
to time.
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"Dog Haus Bierg^en" a Dog Haus Restaurant of approximately 1,800 to 2,200 square f^t in size and will be 
required to have'(i) a minimimi 24 beers on tap; (ii) a minimum of 8:'seats at the bar; (iii) at least one bartoder on 
dUfy at aU times; (iv) a minimum of 4 televisions;; (v) have cable/sateUite television capability with multiple control 
boxes, including DireCtTV boxes. Dbg Haus TV boxes, PC Music boxes and Video Box; (vi) a patio vyith a 
Ertinimum of 24 seats; (vii) open, or enclosed kitchens, depending on the layout of the premises; (viii) extended 
hours of operation; (ix) glassware; a beer wheel and a dishwasher; (x) additional equipment;, (ki), server with a 
handheld POS (xii) happy-hour pricingf or food and beverages and (xiii) a wine kegerator vrith 2 taps., In additioh. 
Dog Haus Biergartens may have brewery events, club affiliations, video games, ping shuffleboard, board games, 
bocce ball, pool tables, corn hole or foosbalL If the DogHaus Restaurant serves liquor. Franchisee must purchase 
an additional freezer and ice molds.

"Dog Haus Branded Products" means any product how existing or developed m the future that bears any of die 
Dog Haus Marks, including products that are prepared, sold and/or manufactured in strict accordance with 
Franchisor's recipes, methods, standards and specifications, includingspre-packaged food and beverage products, 
clothing, souvenirs and novelty items.

"Dog Haus Fast Casual Restauraiit" means a Dog Haus Restavuant of approximately 1,300 to 1,600 square feet 
and will haveu limited menu, will take orders at the counter, will have communal seating; and wiU have a limited 
selection of beer and wine available for purchase.

"Dog Haus Franchise Agreements" means Franchise Agreements between Franchisor and other Dog Haus 
FrandhiseesTor Dog HaviS Restaurants; iiicluding aU exhibits; riders, guarantees or other related instrumerits; aU 
as amended from time to time.

"Dog Haus Franchisees'' means the parties who enter into Dog Haus Franchise Agreements with Franchisor to 
develop, own and Operate Dog Haus Restaurants.

"Dog Haus Proprietary Products" means Dog Haus food products, beverages, packaging and other items that 
are produced or manufactured strictly in accordance with the Dog Haus Trade Secrets or that Franchisor or its 
Affiliates otherwise;designate as proprietary.

"Dog Haus System" means Franchisor's operating ihethods and business practices related to Dog Haus 
Restaurants; the relationship between Franchisor and Dog Haus Franchisees, interior and exterior restaurant 
design, trade dress; specifications for equipment, fbctures and uniforms, defined product offermgs, recipes and 
preparatibh methods, recommended pricing and promotions, restrictions.on-ownership, standard:Operating and 
administrative’procedures, management arid training programs, marketing and public relations progtarns, and 
Franchisor's website, all as Franchisor may modify foe same frOm time to time;

"Dog: Haus Tirade Secrets" means proprietary and Dog Haus Confidential Information, including,, redpes; 
ingredients, spedfications, procedures; policies, concepts, systems, know-hovy, plans, software, strategies and 
methods and fedmiques of operating the Franchised Restaurant and producmg Dog Haus Authorized Products, 
excluding information that is or becomes a part of the public donaain through publication or commimication by 
third parties not bound by any confidentiality Obligation or foat Franchisee can show was already lawfully in 
Franchisee's possession before receipt from Franchisor.
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"ElMtrbnic Signature" fii^ns any electronic symbol and/or process attached to or- logically associated wth a 
document and executed by a P^y vvith the intent to sign such document, including facsimile, email. Or other 
electronic signatures.

"Entity" means any limited liability company, partnership, tnist, association. Corporation or other entity,, which 
is not an individuaL If Franchisee is an Entity, the Entity shall conduct no business other than the Operatibn of the 
Franchised Restairrartt.

'■Equity" means capital stock,,membership interests, partnership rights or other equity ownership interests of an 
Entity.

"Expiratipn Date" means the tentii (10* ) anniversary of the Opening Date as set'forth.on Exhibit A.

"Force Majeure" meairs any event (i) that was reasonably unforeseeable as of the Effective Date; (ii);that is beyond 
the reasonable control, directly or indirectly, of a Party; (ui) that could not reasonably have been prevented or 
avoided by that Party with the exerdse of reasonable efforts and due diligence; (iv) that does hot result from the 
fault or negligence of that Party or its agents, employees or contractors; and (V) that causes performance by that 
Party to be delayed, in whole or in part, or unable to partially or wholly perform its' obligations under this 
Agreement. Subject to the satisfaction of the foregoing criteria,: "Force Majeure" includes (a) acts of God (such as 
tornadoes, earthquakes, hurricanes, floods, fire of other natinal Catastrophe); (b) strikes; lockouts or other 
industrial disturbances; (c) war, terrorist acts, riot, or Other civil disturbance; (d)'imilateral governmental action 
impacting restaurants generally; and (e);epidemics, transportation shortages, inadequate supply qf labor, material 
or energy, or a party foregoing the right tOiaCquire or use any of the foregoing in order to accommodate or Comply 
with the orders, requests, regulations, recommendations or instructions of any federal, state or mimicipal 
government or any department or agency; Neither an.act or failure to act,by a Governmental Authority> nor the 
performance, non-peffOrmance or exercise of rights under any agreement vvith Franchisee by any lender, 
landlord, contractor, or other person, or Franchisee's financial inability to perform or Franchisee's insolvency; 
shall be an event of Force Majeure under this Agreement; except to the extent that such act, failure to act, 
performance, non-performance or exercise of rights results from an aCt which is otherwise an event of Force 
Majeure.

"Franchised Location" means the Site of the Franchised Restaurant as set forth on Exhibit Ai

"General Manager" means an individual who is responsible for Overseeing the Operation of the Franchised 
Restaurant in the absence of the Principal Owner as set forth on Exhibit B.

"General Release" means the form Of general release prescribed by Franchisor of any md all knovvm and 
unknown obligations, liabilities, demands, coSts, expenses, damages. Claims, actions and causes of action. Of 
whatever nature, character or description, against Franchisor'and its Gortstituaits. A General Release will cover 
futrue consequences of acts, omissions events and circumstances predating the date of the General Release, but 
will not release, m adyfoice, future acts, omissions or events which have, not OGCurred at the time the General 
Release.is executed.

"Grand Opening Mm'keting Expenditure" means the $12,500 - $17,500 that Franchisee must spend for a 
promotional campaign for the grand opening;ofthe Franchised Restaiuant Within mrtety (90,) days of the Opening 
Date.
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"Good Standing" means Franehisee is in substantial compliance with the material requirements of this 
Agreement, the Manuals and all other agreements then in effect between Franchisor, or its Affiliates, and 
Franchisee, and hasfsubstantially oned each curablesDefault for which Franchisorhas issued a Notice of Default 
to Franchisee within the time periods set forth in Article 16.

"Governmental Authority" ineOTs all Federal, state, county, municipal and local govenimental and quasi- 
gpvemmental agencies, commissidns and authorities:

"Gross Sales" means the total of aU revenues derived from sales of any liatufe or kind whatsoever from the: 
Franchised Restaurant during the Term, whether evidenced by cash, services, property, barter, or other meansiof 
exchange,, including orders taken in of from the Franchised Restaurant although filled efewhere. "Gross Scdes" 
shall include the fuU value of drinks arid snacks Franchisee provides to its employees as incident to their 
employment (less the value of any discounts against Gross Sales given during the month in which the drinks and 
snacks were provided) and all proceeds from the sale df Coupons, gift certificates or vouchers. "Gross Sales" shall 
exclude the amount of bona fide refunds paid to customers and the amount ofariy Sales or use taxes actually paid 
to any Gbvernmental Authprity and the retail price of any coupons, gift certificates and youchers when they are 
redeemed.

"Initial Franchise Fee'' means the $35,000 initial fee that Franchisee rntist pay Franchisor for the'right to operate 
the Franchised Restaurant under this Agreement.

"Initial Term" means the ten (10) year period commencing on the Opening Date and ending on the Expifatipn 
Date,

"Initial Training Program" means Franchisor's training program that Franchisor shall provide for up to two (2) 
persons selected by Franchisee who must include the Principal Owner and General Manager, af np charge to 
Franchisee before Franchisee begins seryieing customers and that Franchisor,may provide at pther times during 
the Term, upon Franchisee's request, and by mutual arfangement of the Parties for the'Additional Pre-Opening 
Initial Training Fees and the Additional Post-Opening Initial Training Fees described in this Agreement. 
Franchisor may modify the Initial Training Program at any time without notice.

"Laindlbfd" means the owner of the Franchised Location who enters into a Lease vvith Franchisee fPr the 
Franchised Location,

"Lease" means any agreement, however denominated, that allows Franchisee to occupy a Franchised Location 
owned by a Landlord, including any lease, sublease. Concession agreement, license and siniilar arrangement 
between Franchisee and a Landlord.

"Local Store Marketing Expenditure" means the amoimt that Franchisee shall spend each week during the Term 
for local promotion and marketing for the Franchised Restaurant equal to one percent (1%) of the Gross Sales of 
the Franchised Restaurant or $3;750 per quaf ter, whichever is greater. Franchisor shall have the right to adjust the 
amount of the Local Store Marketing,Expenditure at my time and from time to time during the Term upon ninety 
(90) days' prior written notice from Franchisor tp Franchisee^, to an amount not to exceed three percent (3%) of 
Gross Sales.

V \ Fs1.\apps \ msmh\ BXK\ 18500-2 ,\ 1.536154._dpcx 
20iS!DbGHAUS WORLDWIDE FDD
FiuSimiSE AGreem'ei^t



"Manuals" means Franchisor's Operations Manual, vvhich may consist of one or more maiiuals, arid other 
written directives related to the Dog Haus Systeni, as they may be amended, issued and revised from time to 
time.

"Mitfketing, Greatiye & Technology Fees" means the fees that Franchisee shall pay Franchisor each week equal 
to two percent (2%) of the Gross'Sales of the Franchised Restaurant. Franchisor shall have the right to adjust the 
amoimt of the Marketing, Creative & Technology Fees at any time and from time to.time during the Term lippn 
ninety (90) days' prior written notice from Franchisor to Franchisee, to an amount not to exceed three and one- 
half perceht (3:5%) of GrossjSales.

"Marketing; Creative & Technology Fxmd" means the fund that Franchisor.has established to promote the Dog 
Flaus Marks: and Dog Haus Restaurants:

"NACHA" means the National Automated Clearing House Association, an Orgaruzation that estabUshesi the 
standards and rules followed by financial institutions for transferring payments.

"Npn-Proprietafy Products" means the food and beverage products, condiments, drink ingredients, raw 
materials; fixtures, furnishings, equipment, uniforms, supplies, paper gpOds, services,, menus, packaging, forms, 
POS Systems, computer hardware, software, modems and peripheral equipment ^d other products, supplies, 
services and equipment, other than Dog Haus Branded Products and Dog Haus Proprietary Products; that 
Franchisee may or must use, offer and sell at the Franchised Restaiuant.

"Non-Traditiorial Venues" means a broad variety of atypical sites, including a site or location within a captive 
market site, another primary businessior in conjimction with other bUsinesses or at institutionalsettings including 
office buildings and business complexes, arenas, stadiums and entertainmmt venues, health clubs and 
recreational facilities, beaches, parks, prisons, airports, tram stations, travel plazas, toll road facilities and Other 
transpOrtafiOn terminals and related facilities, educational, medical, govemmerital and otherfypes of institutional 
facilities, restaurant-in retail locations or restaiuant-in-store (for example, a cafewithin.a grocery store), trucks, 
cafeterias; casinos, food cOufts operated by a master concessionaire and any site for’which the lesson owner or 
operator limits the operation ,of its beyerages ahd/Or food service facilities ton master concessionaire or contract 
food service provider.

"Notice of Default" means a written notice from one Party to another Party demanding the cure of a Default and 
demanding that the defaulting Party provide evidence .of the cure to the Other Party.

"Open," "Open For Business," and "Opened" nfieans that Franchisee has actually begun to offer Dbg Haus 
Authorized Products: for sale to the public from the Franchised Restaurant.

"Opening Date" means the day that (i) Franchisee^ receives: written authorization from Franchisor and aU 
applicable Governmental Authorities to cOnurience business operations at the Franchised Restaurant, and (ii) 
Franchisee actually begins to offer Dog Haus Authorized Products for sale to the public from the Franchised 
Restaurant, whicheyer occurs last; as set forth on Exhibit A,

"Owner" means each of the individuals listed on Exhibit B and each future direct Or iindlfect shareholder, 
meiuber, general or limited partner, trustee Or other Equity owner of Franchisee. If Franchisee is ,an Entity; each 
Owner and each Owner's spouse shall jointly and severally guarantee Franchisee’s payment and performance of 
its obligations under this Agreement under a Guarantee in the form of Exhibit C,
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"Payment Network" means Visa, MaSteiCafd and any credit or debit card network issuing credit or debit cards 
and/or their duly authorized entities, agents of affiliates.

"Payment, Processors" means all credit card, debit card and/or AGH processors whoso services; Franchisor may 
require Franchisee tQ Utifize, as weU as payment gateway service providers.

"Payment Ruies" means the operating rules and regulations of Payment Processors and any applicable Payment 
Network, as in effect from time to time.

"Post-Opening Additional Training Prbgfam,Fee" means the $400 daily fee that Franchisee shall pay Franchisor 
for Post-Opening Additional Training Programs provided by Franchisor fOr each of Ffanchispr's representatives 
who provides Post-Opening Additidnal TraihmgPrograms for Franchiseei

"Principal Owner" fneans the individual designated by Franchisee on Exhibit B and accepted by Franchisor to 
serve as'the primary operatprpf the Franchised Restaurant, to serve as the authorized representative of Franchisee 
who shall act as Franchisee'sirepresentative in all matters with Franchisor as Franchisee's liaison with Franchisor 
and the Owners, and who shall have the authority to act on behalf of Franchisee during the Term without the 
active participation of any other Owner.

"Protected Area" means the geographic area designated on Exhibit A.

"Recommended Suppliers" means suppliers of Non-Proprietary Products who are recommended by Franchisee 
to become Dog Haus Approved Suppliers.

"Relocation Fee" means the $5,000 fee that Franchisee must pay Franchisor if Franchisee requests Franchisor to 
consent to, a relocation Of the Franchised Restaurant.

"Renewal Fee" means the $5;000 fee that Franchisee must pay Franchisor to extend the Initial Term and each 
Renewal Term.

"Renewal Right" means the right held by Franchisee to renew this Agreement for successive Renewal Terins 
Upon the expiration of the Initial Term and prior Renewal Terms.

"Renewal Term" means successive periods, each for ten (10) years:

"Renewal Term Expiration Date" means the tenth aniuversary of.the commencement date of each Renetyal Terin.

"Restricted Person" means Franchisee;, and each of its Owners and Affiliates, and the respective officers, 
directors, managers and Affiliates of each of them, and the spouse of each of theTOregoing who are individuals.

"Royalty Fees" means the fees that Franchisee shaU pay Franchisor Monday of each week during the Term equal 
to Six percent (6%) of the Gross Sales of the Franchised Restaurant during the iirimediately preceding week.

"Term" the InitialTerm unless'this Agreeineritis extended for one or more Renewal Terms, in which case "Term" 
shah mean both the Initial Term and the Renewal Terms.
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"Then-Current" means the form of agreement then-currently provided by hrandiisof to similarly situated 
prospective,Dog Haus Franchisees whieh may contain terms and conditions that are materially different from this 
Agreement,, or if not then being so provided, then a form of agreement selected by Franchisor in its discretion 
which previously has been delivered to and executed by a Dog Flaus Franchisee oFFranchiSor; or> as the context 
of this Agreemerit indicates, the fees then-currently charged by Franchisor for services provided by Franchisor,,

"Transfer Fee" means the $17,500 fee that Franchisee rtiust pay Franchisor as a coirdition pr^edent to an 
Assignment of this Agreement.

"Website" meansi ari interaGtive electronic document contained in a network, of computers linked by 
communication software that refers to the Franchised Restaurant, the Dog Haus Marks, Franchisor or the Dog 
Haus System, and includes Internet and World Wide Web home pages.

2. GRANT.

2.1 Grant: Franchisor hereby awards Franchisee, and Franchisee; hereby accepts, the ri^t, license and 
obUgation, dming the Initial Term, to use and display the Dog Haus; Marks and use the Dog Haus System to 
continually operate:one (l) Dog Haus Restaurant of the t)^e:specified on Exhibit A at. and only at. the Franchi^d 
Location, upon the terms and subject to the provisions'of this Agreement and all ancillary documents binding 
Franchisor and Franchisee. Franchisee shall utilize the Franchised Location only for the operation of the 
Franchised Restaurant. Franchisee shall not subUcense, sublease, subcontract or entCT any management 
agreem^t providing for the right to operate the Franchised Restaurant or to use the Dog Haus System granted 
pursuant tO'this Agreement.

2.2 Protected Area. Except as provided in:Section 2.3. during the Initial Term, and provided that Franchisee 
ts not in Defaiilt of this Agreement or any other agreement between Franchisor or its Affiliates and Franchisee, 
Frandusor shaU not own, operate, sell or issue a franchise for any other Franchised Restaurant within the 
Protected Area. Franchisee shall not receive an exclusive territory. The license granted fo Franchisee xmder this 
Agreement is nonexclusive, ahd except as provided in this Section 2.2 ahd on Exhibit A. Franchisee shall have ho 
territorial or protective rights.

2.3 Rights Reserved by Franchisor Franchisor and its Affiliates expressly reserve all other rights with 
respect to the Dog Haus. System, the Dog Haus Marks and Dbg Haus Restaurants, including the exclusive right; 
in their discretion, directly or indirectly, without payingFrairchi^e any Compensation or granting Franchisee any 
rights in the same to: (i) develop, own and operate, and to grant licenses and franchises to.third parties to develop, 
own:and Operate, Dog Haus Restaurants at any legation outside of the Protected Area regardless of its proximity 
to the Franchised Restaurant; (ii) develop, own and operate, and to grant licenses and franchises to third parties 
to develop, own and operate; any other business, including a beverage and snack or food business, other than a 
Competitive Business, under marks and systems different from the Dog Haus Marks and the Dog Haus System 
at any location within or outside of the Protected Area regardless of its proximity to the Franchised Restaurant; 
(iii) sell or distribute, at retail or wholesale, chreetly or indirectly, and license others to sell or distribute; Dog Haus 
Branded Products and Dog Haus Proprietary Products from any location within or outside Of the Protected Area 
regardless of proximity to the Franchised Restaurant; through the internet, mail order catalogs, dueet mail 
advertising and through other distribution methods; (ivj market on the Inteinet^and use the Dog Haus Marks on 
the Internet; including all use of websites, dornain names, URLs, directory addresses, email addresses, metatags, 
linking, advertising; co-branding and Other arrangerrients; and in aU other forms of electronic media; (V) acquire, 
own and operate and to grant licenses and franchises to third parties to develop, own and operate, other
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restaurants or food service businesses at any location within or outside of the Protected Area regardless of their 
pro)dinity to the Franchised Eestaurant;; (vi) develop, ovvn of operate and to grant licenses or fr^chises to third 
parties to develop, own or operate Dbg Haus Restaurants at Non-Traditional Venues within and outside of the 
Protected Area regardless of their proximity to the Franchised Restaiirmt; (vii) acquire the assets or ownership 
interests of one or nriore businesses providing products and services similar to those provided at Dog Haus 
Restaurants and to franchise, Ueense of create similar arrangements with respect to these businesses once 
acquired, wherever these businesses (or the franchisees or hcensees of these businesses) are located or operating; 
(viu) be acquired (whether through acquisition of assets, ovvnershijD interests or otherwise, regardless of the form 
of transaction), by any business providing products and services similar to those provided at Dog Haus 
Restaurants, or by another business, even if such business operates, ffanchises and/or licenses Competitive 
Businesses; and (ix) engage ih all other activities that this Agreement does'not expressly prohibit:

I

3. INITIAL AND RENEWAL TERMS.

3.1- Initial Term. The Initial Term shall commence on the Effective Date and shall expire on the Expiration 
Date. If Franchisee does not eleCt to renew the Initial Term under Section 3.2. this Agreement ,shah expire on the 
Expiration Date.

3.2 Renewal Right. Upon the expiration of the Initial Term, franchisee shall have: the right (the "Renewal 
Right") to enter into a new franchise agreement in the Then-Current form then generaUy being offered to 
prospective Dog Haus> Franchisees (a '(Renewal Franchise Agreement") for successive Renewal Terms. If 
Franchisee desires to exercise the Renewal Right for a Renewal Term, Franchisee shall, no later than twelve (12) 
months prior to the Expiration Date Or Renewal Term Expiratibn Date, as the case may be, notify Franchisor in 
writing (the "Renewal Notice") that Franchisee desires to extend the Initial Term Or Renewal Term for the 
duration of the RertewalTenn or the nextsuccessive: Renewal Term. If Franchisee exercise a Renewal Right, this 
Agreement shall terminate On the next Renewal Term Expiration Date. This Agreement is not otherwise 
renewable.

3.3 Conditions to Renewal. Franchisee may exercise its Renewal Rights OnJy if all Of the foUowing conditions 
precedent are satisfied prior to the Expiration Date or Renewal Expiration Date, as the easemay be: (i) Franchisee 
shall have fuUy performed all of its Obligations under this Agreement, any Area Development Agreement.and all 
other agreements binding Franchisor and Franchisee and shall bem Good Standing’on the date of the Renewal 
Notice, on the date of Franchisor's execution of the Renewal Franchise Agreement and on the Expiration Date of 
Renewal Expiration Date> as the case may he; (ii) Franchisee shall, prior to the eornmertcement date of the Renewal 
Term, undertake and cornplete at its expense, the remodeling, renovation, modernization, and refurbishing of the 
Franchised Location and the Franchised Restaurant to comply with Franchisor's Then-Current specifications and 
Standards for new Dog Haus Restaurants; (iii) franchisee shall hot have committed three (3) or'more material 
Defaults durmg.any twelve (l2) month period during the then-expiring Initial Term or Renewal Term, as the case 
may be, which were subject to notices of Default issued by Franchisor, whether or'nOt the; Defaults were cured; 
(iv) Franchisee shall continue to comply with the .terms and conditions of this Agreement) (y) franchisee shall 
have satisfied Franchisor's Then-Current qualifications and training requirements; (vi) FrancMsee shaU have 
executed and delivered to Franchisor a General Release; (yii) each Owner and each Owner's spouse of Frarichisee 
shall have executed and delivered to Franchisor a personal guar^tee, in a form then satisfactory to Franchisor, 
jointly and severally guaranteeing Franchisee’s performance of its obligations rmder the Renewal Franchise 
Agreement; (viii) Franchisee shall have paid Franchisor a Renewal Fee when Franchisee issues the Renewal Notice 
to Franchisor; and (ix) Franchisee ShaU have executed the Renewal Franchise Agreement and delivered it to 
Franchisor.
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3 4 Renewal Procedures. Following the expiration of any waiting periods required by Applicable La^y and 
no more than thirty (30) days after Franchisee receives franchise disclosure document, if applicable, and the 
execution copies of the Renewal Franchise Agreemaat, Franchisee shall execute the copies of the Renewal 
Franchise A.greemeht and return them to Frandiisor. If Franchisee has exercised a Renewal Right in accordance 
with Section 3:2 and satisfied, all of the conditions in Section 3.3 and this Section 3.4. Franchisor shall execute the 
Renewal Franchise Agreement; If Franchisee fails to perform any of the acts, or deliver toy Of the notices required 
under this Article 3 in a timely fashion, the failure to do so shall be deemed an election by Franchisee not tp 
exercise the applicable Renewal Right and shall automatically cause the, applicable Renewal Right to lapse and 
expire.

3.5 Notice Required by Law. If Applicable Law requires Franchisor to give.notice to Franchisee prior to the 
e>cpiratiOn of the Initial Term Or a Renewal Term,, as the case may be, this Agreement shall remain in effect on a 
week-tO-week basis untilTraiichisOr has given the notice required by Applicable Law: If Franchisor is not offering 
new franchises> isto the process Of revising, amendihg:or renewing its form of franchise agreement of franchise 
disclosure document, or ismot lawfully able to offer Ffanchiseeits Then-Current form of franchise agreement, at 
the time Fftochisee delivers a Renewal Notice, Franchisor may, in its;discretion (i) offer to renew this Agreement 
upon tile same terms set forth in this Agreement fOr a renewal term detenhined in accordance with Section 3.2; 
or (ii) offer to extend the Term On a vveek-fo-week basis following the expiration Of the Term fOr as Ipng as it 
deems necessary or appropriate so that it may lawfully offer its Then-Current form of franchise agreement.

3.6 Monthrto-Month Agreement. If Franchisee does not si^ Franchisor's Then-Current Franchise 
Agreement pripr to the Expiration Date and Frtochisee continues to accept)the,benefits of this Agreement after it 
expires, then at Franchisor's option, this Agreement may be treated either as (i) expired as Of the Expiration Date 
with Franchisee then operating without a license toido so and,in violation of Franchisor's rights; or (ii) continued 
On a month-to-mohth basis ("Moiith-to-Mbnth Agreement") until one party provides the other with written 
notice of such party's iiitent to terrninate the IvIonth-fo-MOnth Agretoient> in which case the Month-to-Month 
Agreement will terminate thirty (3G) days afterreceipt of the nOtke tO tenhiriate the Month-tO-Month Agreement, 
or such longer notice period as,.is required by Applicable Law. In the latter case, all of Franchisee's Obligations 
shall rerhain in fuU force and effect during the Month-tOrMonth Agreement as if this Agreement had not expired, 
tod all obUgatiOns and restrictions imposed on Franchisee upon expiration of this Agreement shall be deemed to 
take effect'Upoh termination Of the Month^to-Moiith Agreement.

4, FF.FS AND PAYMENTS.

4,1 Initial Franchise Fee., On the Effective Date, Frtochisee shall pay Franchisor the Initial Ftanchise Fee in 
the manner provided in Section 4.6. The Initial Franchise FeejshaU be nOn-refuridable, in vchole Or in part; when 
paid.

4:2 Royalty Fees. Francliisee shall.pay Franchisor a weekly Royalty Fee in the: maimer provided in Section
4.6 without deduction, abatement or offset. The Royalty Fee shaE be paid on Monday of each week on the Gross 
Sales of the Fftochised Restaurant dining the preceding week. Each payment shall be accompanied by a statement 
Of Gross Sales for the precedirig calendar week, certified as complete and accurate by the Principal Owner.

4.3 Marketing: Creative & Technology Fees. Franchisee shall pay a weekly Marketing, Creative & 
Technology Fee to the Marketing Creative'& Technology Fund in the maimer provided in Section 4.6 without 
deduction, abatement Or offset;,The Marketing Creative & Technology Fee shall be paid on Monday of each week 
Oh theiGross Sales Of the Franchised Restaurtot during the immediately preceding week. Franchisor may, at any
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time during the Initial Term, upon ninety (90) days' prior notice to Franchisee, increase the amount of the 
Marketing, Creative & Technology Fee to no more than three, and onerhah percent (3.5%) of Gross Sales; In 
addition. Franchisor may, from timeito time, offer Franchisee.the opportunity fo pmchase point of sale advertising 
material, posters, flyers/ product displays, templates and other promotional materials for the Franchised 
Restaurant,at Franchisor'sidirect costs for the same.

4.4 Other Payments. Franchisee shall promptly pay Franchisor and its Affiliates, as applicable, wheti due 
without deduction, abatement or offset (i) all amoimts advanced by Franchisor or which Franchisor has paid, or 
for which Franchisor has become obligated to pay on behalf of Franchisee for any reason whatsoever; and (ii) all 
amounts due to Franchisor or its Affiliates for Dog Haus Branded Products and Dog Haus Proprietary Products 
sold to Franchisee;,

4.5 Iriterest and Charges for Late Pavmeiits. If Franchisee fails to pay any amount due to Franchisor under 
this Agreement by the date payment is; due, or if any electronic payment is unpaid because lof insufficient funds 
dr otherwise. Franchisee shall additionally be obligated to pay, as a late charge, the sum of $200 for each late 
payrrient transaction, Additionally, Ffanchiseeshallpayihtefestori the amount outstanding for each late payment 
transaction at the:rate:of one andsone-half percent (1.5%) per rnonth (but not to exceed the maximurn legal fate,of 
interest) imposed from the date payment was due until the entire sum and late charge are paid in fuU. This Section
4.5 does not constitute an agreement by Franchisor to accept any payment after the date payment is- due Or a 
GOmniitmimt by Frahchisof to extend credit to, or otherwise finance. Franchisee, and Franchisee's failure to pay 
all amounts when due shall constitute grounds for termination of this Agreement notwithstanding this Section 
£5.

4.6 Manner of Payment. Franchisee shall make aU payments due to Franchisor or its Affiliates from 
Franchisee's baiik accbunt by electronic funds transfer :("EFT'') of other automatic payment mechanism that 
Franchisor may designate. Promptly upon Franchisor's reqU^h Ffan^isee Shall execute and .deliverto Franchisor 
the EFT payment form attached to this Agreement as Exhibit D and all pre-authdrized eheck fonns and other 
instruments or drafts required by Franchisor's bartk,, payable against Franchisee's bank accpufit, to enable 
Fraiiehisor toriraw the Royalty Fees and other sums payable under the terms of this Agreement: Ffanehiseesshall 
tnamtain a single bank acedunt iof all EFT payments and shaU maintain such minimumibalance in this account in 
the amount that Franchisor may reasdnably specify frdm time to time in order to ensureithat all payments due to 
Franchisor and its Affiliates can be paid in full when drawn from the accdimt. Franchisee ^all ndt alter or close 
this accoimt except with Franchisor's prior written approval. Any failure by Franchisee to implement an EFT 
System in strict accordance with Franchisor's instructions shad constitute a material Default of this Agreement. 
All payments by Franchisee shall be made in US Dollars free andclear of any tax, deduction, offset or withholding 
of any kmd. Franchisee shall register for and collect and report sales tax in compliance with ,all Applicable Laws. 
AU taxes,and penalties, presently or m the future levied on the payments due to Franchisor under this Agreement 
shaU be fuUy borne by Franchisee.

4.7 Application of Funds. If Franchisee shall be delinquent in the payment of any obligation to Franchisor 
under this Agreement, or under any Other agreement with Franchisdr, Ffanchisor shaU have ^he absolute,right ,to 
apply any pa)nnents received from Franchisee to any obligation owed, whether under this Agreement or 
Otherwise, iiotwithstandmg any contrary designation by Franchisee as to appUcatiOn.

4.8 Security Interest. Franchisee hereby grants Franchisor and its Affiliates a security interest in and to aU 
leasehold improvements,, fixtures, furnishings and equipment; inventory, suppUes and vehicles located at of used 
m connection with the Franchised Restaurant, now or hereafter acquired by Franchisee, together wiU aU,accounts.
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pa3anent: intangibles, attachments, accessories; additions, substitutions and replacements, all cash and non-cash 
process derived from insurance or the disposition of the assets; all fights of Franchisee to use the Dog Haus; 
Marks, trade names, trade styles, patents, copyrights and their registrations, trade secret information and other 
proprietary rights, and all rights granted, owned or licensed to Franchisee imder this Agreement for the use of 
the Dog Haus Marks, trade names, trade styles, patertts, copyrights, trade secret information and other 
proprietary rights, to secure payment and performance, of all debts; liabilities and obligations of any kind, 
whenever and however ihcirrfed, frdrn Franchisee to Franchisor. Franchisee hereby authorizes Franchisor and its 
Affiliates to prepare and file all Uniform Gommercial Code (arid eomparable) financing statements and other 
documents necessary or desirable to evidence, perfect and continue the priority of fhistsecurity interest under the 
Uniform Commercial Code wherever applicable. If Franchisee issin Good Standing under this Agreement and all 
Other agreementslbetween Franchisee andFranchisor orlts Affiliates, then Franchisor and its Affiliates shah, upon 
request of Franchisee, execute a written subordination of its security interest to lenders providing equipment or 
other'financing for the Franchised Restaurant. If Franchisee is inDefaiilt of any Of the terms and GonditiOns of this 
Agreement, Franchisor and its Affiliates may, in tlieir discretion, exercise their rights with respect to their security 
interests. In that event. Franchisee shall remain liable for any deficiency remaining due to Franchisor and its 
Affiliates and shall be entitled to recover any surplus Which results after the application of the, proceeds derived 
from the enforcement of the security interest

4.9 Gross-Up Fees: Sale of Aicoholic Beverages. To ensure that Franchisor receives the full amount of its 
Royalty Fees and Marketing, Creative & Technology Fees to which Franchisor may be entitled, as the amount 
thereof may vary from time to time. Franchisee shaQ pay Franchisor,, upon demand, whether in arrears, in 
advance, in a lump sum or in the same manner as.Royalty Fees and Marketing, Creative & TechnOlogy Fees are 
paid to Franchisor, the amoimt of all taxes paid by Franchisor to any Governmental Authority On revenue earned 
or collected by Franchisor based upon Franchisee's use of Franchisor's intellectual property or other intangibles 
or based upon the existence of this. Agreement, withih the' Governmental Authority's domain during each of 
Franchisor's fiscal years throughout the entire Term., Further, if state or local law in the state in which the 
Franchised Restaurant is located prohibits or restricts in any way Franchise's ability to pay and Franchisor's 
ability to collect Royalty Fees or other amounts due to Franchisor based on revenue derived from the sale of 
alcoholic beverages at the;Restaurant, Franchisor shall,reset the amount of the Royalty Fees or other sums payable 
to Franchisor under this Agreement,and redefine Gross Sales to exclude: the payment’of Royalty Fees on revenue 
derived from the sale of alcoholic beverages to an amount that will have the same basic economic result for both 
Franchisor and Franchisee.

5. FRANCHISED LOCATION- CONSTRUCTION AND OPENING FOR BUSINESS.

5.1 Franchised Location. The Franchised Restaurant shall be located at the Franehised Location, If the 
address of' the Franchised Location has not been inserted in the biank space on Exhibit A on the Effective Date, 
Franchisee shall, wnthin ninety (90) days after the Effective Date, locate one Or more proposed sites that meet 
Franchisor's then-current standards and specifications. Franchisor shall provide Franchisee with Franchisor's site 
criteria foUovring the parties' execution of the Franchise Agreemerit. Franchisee shall submit to Franchisor all 
demographicand other information reg^ding a proposed site;and neighboring areas .that Franchisor shall require 
in the form prescribed by Franchisor. Franchisor shall accept or reject a proposed site for the Franchised 
Restaurant within thirty (30) days (or fifteen (15) days after Franchisee provides Franchisor all supplemental 
infOrinatiOn that FfanChisor requires; to evaluate the site). Following Franchisor's approval of a site. Franchisee 
shall promptly negotiate a Lease for the ate and,shall submit a copy Of the proposed Lease to Franchisor to allow 
Franchisor at least fifteen (15) days'to Confirm thaf fi),the provisions set forth in Section 5-2 have been included in 
the proposed Lease„and/or (ii) the Landlord and Franchisee have'executed an Option to Obtaih Lease Assignment
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in the form specified by Eranchison Franchisee shall not enter into any Lease for a site unless and rmtil Franchisor 
has approved the site and the Lease in writing, Follovvifig Ffandiisee's execution of the. Lease for fine Franchised 
Location, Franchisor and Franchisee shall Complete and execute an addendum to E?diibit A to idOTtify the 
Franchised Location. Franchisee shall obfain a fully executed Lease for the site no later than one hundred eighty 
(180) days after the Effective Date and provide Franchisor- with a lease abstract in the form prescribed by 
Franchisor; Franchisor may voluntarily, and without obligation, assist Franchisee; in selecting an acceptable site 
for the Franchised Location. Neither Franchisor's assistance, if toy> its acceptance of a proposed site, nor its 
acceptance of a proposed Lease shaU be Consfiaied to ensure or guarantee the profitable or successful operation 
of the Franchised Restaurant at the site selected by Franchisee ^d Franchisor hereby expressly disclaims any 
responsibility therefor. Franchisee acknowledges its sole responsibility for finding the Franchised Location.

5.2 Lease for Franchised Location. Franchisee shall not create any obligations on Franchisors behalf or grant 
the Landlord ^y rights against Franchisor, dr agree to any term, condition or covenant in the Lease which are 
inconsistent with any provision of this Agreement. Frtodfiisee shall deliver a fiiUy executed copy of the Lease to 
Franchisor promptly foUowing its execution, in the form and on the terms previously aecepted by Franchisor, 
without further request by Franchisor. The Lease shall provide, unless Franchisor otherwise consents in writing 
prior to the execution of the Lease; that: (i) the Leasemay not he.amended^ assigned or sublet without Franchisor's, 
prior Vyritten cohsoit; (ii) Franchisor shall have the;right (but not the dbligatiOni) to succeed to Franehisee's rights 
xmder the. Lease if Franchisee fails to exercise any option to renew,, and or extend the term of the Lease; (iii) upon 
Eranclusee's Default under the Lease, the Landlord shall notify Franchisor in writing at least fifteen (15) days 
prior to the termination or non-renewal of the Lease; (iv) Franchisor shall have an option to assume the Lease 
upon the termination or expiration Of the Lease for any reason by giving written notice of the: election to; 
Franchisee and the Lmdlbrd;' (V) Franchisee shall'haye the umestricted right, without the Landlord's consent, to 
assign or sublet the Franchised Location tO Franchisor, of my franchisee of ficensee approved by Frarichisof; and 
(vi) Franchisor shall.havei the right to enter the Franchisedi Location to remove all,of the Dog Haus Marksufrom 
the Franchised Location and modify the decor of the Franchised Location so that it no longer resembles, in whole 
of in part, a Ffanchised Restaurant if Franchisee fails fo?do so. As an alternative to including these provisions in 
the Lease, Franchisor> Ffanchisee and the Landlofd may execute Franchispf's ThernGufrentf dfm of an Option to 
Obtain Lease Assignment. If Franchisor elects to succeed to Franchisee's rights under the Lease, Franchisee shall 
assign to Franchisor aU of its right, title,and interest in and to the Lease and take, all further action that Franchisor, 
in itsisole and absolute discretion, may demi necessary or advisable to effect the assignment within ten (10) days 
after written demand by Franchisor to dp so. If Ffanchisee, due to its bwit fault, neithef obt^s the Landlord's 
agreement to include the prowsions m this Section 5.2 m the Lease nor obtains the Landlord's execution of the 
Option to Obtam Lease Assignment, then Franchisee shall pay Franchisor the sum of $10,000 as damages (the 
"Lease Compliance Fee"). Franchisor and Franchisee acknowledge and agree that it would be impossible and 
impracticable; to determine: the precise amount of damages that Efanchisbr will ,mCur if Franchisee; due to. its own 
fault, neither obtainsitheFandlofd's agreement to include the pro virions in this Section 5.2‘^m the Lease nor obtains 
the Landlord's execution of the Option to Obfain Lease Assignment, and further acknowledge and agree that 
under all the, facts and circumstances, $10,000 is a reasonable, good faith estimate of those:damages. If Franchisee 
fequests Franchisor's cbiisent for Franchisee to execute a Lease containing modified versions of the provisions m 
this Section 5.2, or to execute a.modified version of the Option to Obtain Lease Assignment; then, whether or not 
Ffanchisof ultimately grants such consent. Franchisee shall reimburse Franchisor; upon demand, for Franchisor's 
reasonable'attomeys' fees incurred to review, revise and/or negotiate any changes made to the provisions m this 
Section 5.2 and/or to the Option to Obtam Lease Assignment.

5,3 Construction. Franchisor shall make available, at no charge to Frriichisee, Franchisor's specifications; for 
the decor and layout of a prototype Franchised Restaurant and the required fixture^ frifuipment; furnishings.
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decor, trade dress md signs. Franclusee shall be responsible for the costs of preparing architectural,; engineering 
and construction drawings and site and space layout and exterior signage plans for the Franchised Restaurant. 
Eranchisee’shall, at its,own expense, adapt the specifications:for the prototype Franchised Restaurant to conform 
to the characteristics of the Franchised Location and shall submit the final plans to Franchisor within forty-five 
(45,) days after Franchisee obtains possession of the Franchised Location. Franchisor shall review and accept or 
rgect the plans withih fifteen (15) days after receiving them from Franchisee. Before commencing any renovation 
or construction. Franchisee shall ernplOy a hcensed architect approved by Franchisor to prepare pfeluninary and 
final architectural drawings and specifications for the Franchised Restaurant in accordance vyith Franchisor's 
standard architectural plans and specifications for a prototype Franchised Restaurant, Franchisor recOrnmends 
that Franchisee; use Franchisor's architect. If Franchisee chooses to use a different architect, the; architect must be 
licensed and approved by Franchisor and Franchisee must pay a $1,500 plan review fee directly to Franchisor's 
architect. Franchisee shall, at its own expense, obtain all zoning classifications, licenses; permits, and clearances 
for construction. Franchisee's failure to locate an acceptable site, enter a Lease and Open the Franchised 
Restaurant within thesapplicable time periodsiprovided for in this Article 5 shall be deemed to be material Default 
under this Agreement. Franchisee shall notify Franchisor of the anticipated construction completion date and, 
vyithfri a reasonable time after corisfruction is completed Franchisor shall have the right, but not the obligation, to 
conduct.a final inspection of the Franchised Restaurant.

5.4 Open for Business. The Franchised Restaurant shall Open For Businessno later than the first anniversary 
of the Effectiye Date, unless Franchisor extends the date for the required Opening Date of the Franchised 
Restaurant in writing. Er^chisor Shall nOt unreasonably Withhold its consent to Franchisee's request for 
additional time to Open the Franchised Restaurant without cause. To protect the DOg Haus'System, the Dog HaUs 
Marks, the Dog: Haus Trade Secrets and the goodwill associated with the same. Franchisee shall not Open the 
Franchised Restaurant or offer Dog Haus Authorized Products to the public without the express vyritten 
:authorizatiOn Of Franchisor, which authorizatibn may be conditioned upon Franchisee's strict, compliance with 
the specifications of the approved final plans and DOg Haus System standards, the completion of foe Initial 
Training Program by the Principal Ovvner and foe General Manager and Franchisee's compUance lyifo steiffing 
and other requirements. Franchisee shall Open foe Franchised Restaurant for business following receipt of a 
temporary of permanent certificate of occupancy and no more than ten (10) days after receipt of Franchisor’s 
written aufoofization to Open. Following the Opening Date, Franchisor and Franchisee: shall complete and 
execute an addendum to Eifoibit A to,designate foe Opening Date.

5.5 Relocation of Franchised Restaurant. To protect foe Dog Haus System, foe Dog Haus Marks> foe Dbg 
Haus Trade Secrets and foe goodwill associated with foe same. Franchisee may not relocate foe Franchised 
Restaurant without Franchisor's prior written consent. Franchisee foaU pay Franchisor a Relocation Fee when 
Franchisee requests Franchisor's consent to a relocation of foe Franchised Restaurant. ifTranchisor consents to a 
relocation. Franchisee shall de-identify foe former Franchised Location in foe manner described in Section 17.1 
and shall reimburse and indemnify and hold Franchisor harmless from any direct arid indirect losses, costs and 
expenses, including attorneys' fees, arising out of Franchisee's: failure to do so. If Franchisor consents to a 
relocation of the Franchised Restaurant during foe Term, Franchisee shall have twelve (12) months from the'date 
of FrariChisbf's approval of the new Franchised Location to secure foe new Franchised Location and to Open and 
Operate foe Franchised Restaurant at the fibw Erandiised Location. Once Franchisee has identified foe new 
Franchised Location, Franchisor has approved it, and foe Lease has been submitted to Franchisor to allow 
Franchisor at least fifteen (15)' days to confirm that foe provisions set forth in Section 5.2 have been included in 
foe proposed Leaserand that foe Landlord and Franchisee have executed an Option to Obtain Lease Assignment 
in foe form specified by Franchisor, Frafiehisof will prepare ah addendum to Exhibit A and provide it to 
Franchisee. If Franchisee fails to secure foe ne^v Ffancliised Location within twelve (12) months of the date of 
Franchisor's, approval of foe new Franchised Location, Ffanchisor shall have foe right to estimate and biU
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Franchisee for Royalty Fees for the time period following the expiration of the twelve (12) month period based 
upon the Royalty Fees received for the Franchised Restaurant during'the identical periods of'the last preceding 
calendar year plus an additional ten percent (10%) of such amoxmt or, if the Franchised Restaurant was not in 
operation during the identical period of the: last preceding year, based upon the average Royalty Fees paid during 
the number of rhonths the Franchised Restaurant was in operation plus an additional ten percent (10%) of that 
amoimt.

6. OBLIGATIONS OF FRANCHISOR.

6.1 Ere-Qpening Initial Training Erograms. Prior to the Opening Date of the Fraiiehised Restaurant, 
Franchisor shall provide an InitialTraining Program in the Dog Haus;System and methods of operation (the"" Pre- 
Opening Initial Training Prograni") at Franchisor's training facibties at Franchisor's corporate office, at Dog 
Haus Restaurants operated by Affiliates of Franchisor or by Dog Haus Franchisees or at other locations that 
Franchisor designates, for up to twoi (2) supervisorial or managerial personnel of Franchisee selected by 
Franchisee who must include the Principal Owner and General Manager. Franchisee shall pay Franchisor'its 
Then-Current Additional Pre-Opening Initial Training Fee for each additional trainee.. The Pre-Opaiing Initial 
Traihing Program will cOhsist of approximately twenty-four (24);days of training prior to the Opening.Date of the 
Franchised Restaurant and must be completed before the Franchised Restaurant Opens for business. The Pre- 
Opening Initial Training Prograni shall not be provided by Frarichisor if (i) Franchisee or any Affiliate of 
Franchisee owns or operates a Dog Haus Restaurant as of the Effective; Date; or',(ii) this Agreement is executed as 
a Renewal Franchise' Agreement. Franchisor shall determine the contents and manner of conducting the Pfe- 
Openirig Initial Trairiihg Program in its discretiorr, however, the Pre-Opening Initial Training Program wiU be 
structured to provide practical training in the implernentation and Operation of a Dog Haus Restaurant and may 
include such topics as food and beverage preparation, portion control cooking procedures, packaging 
procedures. Dog Haus System standards; marketing and customer- service techniques, reports and eqmpment 
rnaintenance. In Franchisor's discretion^, Franchisor may vary the length and content oTthe Pre-Opening Initial 
Traihing Program based oh the experiehce and skdl level for eadi individual attending the Pre-Opening Initial 
Traihing Program.

6.2 Additional Post-Opening Initial Training Programs. Following the Opeiiihg, Date of the Franchised 
Restaurant, Franchisor may, at Franchisee's request and at Franchisor's discretion, provide additional Initial 
Training Prograriis for new or replacement supervisorial or mahagerial personnel of Franchisee'("Additional 
Post-Opening Initial Training Programs"), i

6.3 Post-Opening Additional Training Programs. Following the evening Date Of the Frahehised Restairrant, 
Franchisor may, at Franchisor'sdiscretion; from.time to time during the Term (i) require the Principal Owner and 
each General Manager and/or other supervisorial or managerM personnel of Franchisee to attend; or (ii) make 
available to the Principal Owner'and each General Manager and/or other supervisorial or managerial personnel 
of Franchisee, additional and remedial training programs ("Post-Opening Additional Trammg Programs"), hi 
addition, if Franchisor conducts^an ihspection of the, Franchised Restaurant and determines that Franchisee is not 
operating the Franchised Resfaufaiit in coTripliance with this Agreement or the Manuals, Franchisor may require 
Franchisee, the Principal Owner and each General Manager aiid/br other supervisorial or managerial personnel 
to attend Post-Opening Additional Training Programs to address the operating deficiencies.

6.4 On-Site Opening: Assistance. For Franchisee's first Franchised Restaurant, Franchisor will provide up to 
four (4) of its employees to provide Franchisee with on-site traifiing and assistance for up to five (5) days before 
and five (5) days after the Dog Haus; Restaurant Opens to the public; On-site opening assistance shall not be
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provided.by Franchisor if (i) Franchisee.or any Affiliate of Franchisee owns or operates a Dog Haus Restaurant as 
of'the Effective Date; or (ii) this Agreement is,executed as a Renewal Franchise Agreement. Franchisor shall select 
the persons who will provide the on-Site training,and the length of time that omsite training will be provided. 
Franchisee shaU pay all transportation costs, food, lodging ^d similar, costsiincurred by Franchisor in cormection 
with its employees'a ttendance at the Franchised Restaurant for the on-site opening assistance, including expenses 
for up to two (2) hotel rooms and two (2) rental vehicles, and a.$45 per diem for each of Franchisor's employees 
who provide the training.

6.5. Manuals. Franchisor loan one (1) copy or provide Franchisee with access fb its current Manuals by 
hardcopy orwia the intranet during the Term. The Manuals may change frotn, time to time duririg the Term. The 
Manuals are, and at all times shall remain Franchisor's sole property andjshaU promptly be returned to Franchisor 
upon ejqjiration, termination or an Assignment of this Agreement. The Manuals contain both mandatory and 
recomrnended specification^ standards, procedures, rules and other information pertinent to the Dog Haus 
System and Franchisee's obligations Under this Agreement. The Manuals, as niodified by Frahchisor from time to 
time, are an integral part of this Agreement and all provisions novv or hereafter contained in the Manuals or 
otherwise communicated to Franchisee in writing are expressly incorporated info this Agreement by this 
reference and made a part of this Agreement. Franchisor reserves: the right to modify the Manuals, from time to 
time to reflect Changes that it ihay impleirient iri the mandatory arid recommended specifications; standards and 
operating procedures of the Dbg Haus System.

6:6 Post-Opening Consultation. Following the Opening Date of the Franchised Restaurant, Franchisor may
provide regular consultation and advice to Franchisee in response to Franchisee's inquiries about specdfic 
adiriinistrative arid operating issues that Franchisee brings.to Franchisor's attention;including, without limitation, 
mandatory ;arid recomrnended spedfieations, standards and operating procedures of the Dog Haus System. 
Franchisor's consultation and advice may be provided by telephone, in writing, eleetrOni'cally, in person, or by 
other means. Franchisee acknowledges,and agrees that the results of Franchisee's efforts to operate a Dog Haus 
Restaurant rest solely with Franchisee..Franchisor may make recommendations that it deems appropriate to assist 
Franchisee's efforts. However, Frarichisee alone shall establish all requirements, consistent with the policies of 
Franchisor, regarding: (i) ernploynierit polieies, hiririg, firing, training;, wage arid hour feqiiirerrients, record 
keeping, supervision, and discipline of employees; (ii) the individuals to whorn Franchisee,i Will offer-and sell its 
products: and services; and (iii) the suppliers from whom Franchisee obtains .any products or services used iri or 
at the Restaurantfbr which Franchisor has not established Dog Haus Approved Suppliers.

6:7 Tost-Opening Inspections. To protect the Dog HaiK System, tlie Dog Haus Marks, the Dbg Haus Trade 
Secrets and the goodwill associated with'the same, fOllowirig the Openirig Date of the Franchised Restaurant, 
FrariChisor's authorized representatives shall have the right, but not the obligation, at any time, and from time to 
tirrie, to enter the Franchised Restaurant, to examine the Franchised Restaurant, to confer with Franchisee's 
superyisorial or mariagerial personriel inspect and check operations, food, beverages, furriishirigs, iriteriOr arid 
exterior decor, supplies, fixtures and equipment, and determine vvhether the Frarichised Restaurarit is being 
operated in accordance with this Agreement, the Dog Haus System and the Manuals. Franchisor shall use 
reasonable efforts to avoid.materially disrupting the operation of the Franchised Restaurant during an inspection.

6,8 Assignment. Upon the occurrerice of ari Assiigrimerit; the Proposed Buyer must be trained'by Franchisor 
as a condition to the graritihg of Franchisor's consent to the Asagnm^t- AU costs for this training shall bfe 
included in the Transfer Fee payable by Franchisee iri,accordance with Section 14.4.7. The Franchised Restaurajit 
shall not be transferred. Opened, or re-Opened by the Proposed Buyer until Francliisor accepts the Proposed 
:Buyer in: writing as certified to operate tlie Franchised Restaurant and Franchisor has otherwise consented to the 
Assignmerit in accordance with this Agreeirient..
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6;9 Toll Free Telephone Number. Franchisor has the right, but not Ihe obligation, to establish and maintain 
a toU free telephone number for the purpose of accepting and confirming customer orders nationwide, customer 
service; and customer foUow-up and satisfactiph surveys^ If Ffmthisor establishes a toll free nuinber. Franchisee 
shall comply with Franchisor's procedures for implementing the nationwide service as Franchisor specifies in the 
Manuals or otherwise in writing.

7.. OBLIGATIONS OF FRANCHISEE

To protect the Dog Haus System, the Dog Haus Marks; the Dog.Haus Trade Secrets and thei goodwill associated 
with tile same;

7.1 Dog Haus System., Franchisee shall operate the Dog Haus Restaurant in compliance with the terms of 
this Agreernent aiid the Manuals, Franchisee acknowledges; and agrees that Franchisee albnevshall exercise day- 
to-day control over all operations, activities and elements of the Dog Haus Restauranti.ihcluding over Franchisee's; 
employees, and that under no circumstance shall Franchisor do so or be deemed to do so. Franchisee further 
acknowledges and agrees that the various requirements, restrictions; prohibitions, specifications and procedures 
of the Dog Haus System vidth which Franchisee, must comply under this; Agreement, the Manuals or otherwise, 
do,not directly or indirectly consfitute; suggest, infer or imply that Franchisdr controls any aspect of element of 
the day-to-day operations of the Dog Haus Restaurant, which Franchisee alone cprifrols, but only constitute 
standards to which Franchisee must adhere when exercising Franchisee's control over the day-to-day operations 
of the Dog Haus Restaurant cptisistent with the poFcies of Franchisor. Franchisee shall comply with Franchisor's 
standards and shall operate the Franchised Restaurant in conformity ywth the methods, standards, and 
specifications that Franchisor may from time to time prescribe in the Manuals or ptherv^dse. Franchisee shall 
comply, at Franchisee's expense, with aU modifications prescribed by Franchisor and shall implement changes to 
the Dog Haus Systein within the time periods specified by Franchisor foUowmg Franchisee's receipt of notice 
from Ffarichispr to dO(Sp. Frahchi^ee shall refrain from deviating from the methods; standards; and specifications 
without Franchisor'sprior written consent and from otherwise operating in any manner which reflects adversely 
on the Dog Haus Marks or the Dog Haus System. Since every detail of the Dog Haus System is essential in order 
to develop and maintain quality operating standards, to increase the demand for the products and services sold 
by Dog Haus Restaurants Under the Dog Haus System and to protect the Dog Haus Marks and reputation and 
goodwill. Franchisor shall have the fight to disapprove, as it believes necessary, any modification of, or addition 
to, the Dog, HaUs System suggested by Ffanchisee that is reasonably likely to have an adverse rnaterial effeCt on 
the Dog Haus System, the Dog Haus Marks or Franchisor's reputation or goodwill.

7.2 Pre-Qpening Initial Training Programs. Franchisee's supervisorial and mahagerial persoimel shaU 
attend and complete tO Franchisdr's satisfaction the Pre-Qpening IriitialTraining Program at Franchisor's training 
facilities at Francliisor's corporate office, at Dog Haus Restaurants operated by AffUiafes of Franchisor dr by Ddg 
Haus Franchisees or at other locations that Franchisor designates; Franchisee's Principal Owner must attend and 
complete two (2) days df marketing training a Franchisor's corporate office as a part of tbe Pre-Opening Initial 
Training Prdgram. Franchisee shall not commencenperation of the Franchised Restaurant until the Pre^Opening 
Initial Training Prograrn has been cpmpleted. Franchisee shaU pay all trarisportation costs,, food, lodging and 
similar costs incurred by Franchisee fdr the Principd Owner; General Manager and other supervisdrial or 
managerial personnel to attend the Pre-Opening Initial Training Program, and for Franchiser, the expenses fdr 
up to two (2) round trip flights, two (2) hotel rooms and two (2) rental vehicles, and a,$45 per diem for each of 
Franchisor's employees who may travel to provide the Initial Training Program. Franchisee acknowledges that 
because df Fr^chisor's superior sldU au<4 kndwledge vvith respect to the trainiiig and skill required to manage a
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Dbg Haus Restaurant, Franchisor, in its sole discretion, shall detennine if Franchisee, the Principal Owner, the 
General Manager and/other supervisorial or managerial personnel have'satisfaetorily completed the Pre-Opening 
Initial Training Prbgrarii. If the Principal Owner (i) fails to complete the Pre-Opening Initial Training Program 
within five (5) rrionths after the Effective Date; (ii) does not complete the Pre-Opening Initial Training Program to 
Franchisor's satisfaction; (iii) does riot, during the Pre-Operiing Initial Training Program, appear to possess the 
skills necessary to properly fulfill and discharge the demands and responsibilities required by the Dbg Haus 
Systemor this Agreement; or (iv) is not acceptable to become,a franchisee of Franchisor for any reason whatsoever, 
in Franchisors sole and absolute.discretion. Franchisor may terminate this Agreement upon five (5) days' written 
riofice tb Ffarichisee arid this Agreernent shall thereafter be of no further force or effect. Franchisor shall haverthe 
rightito retain the Initial FranchiseFee,, Franchisor and Frarichisee acknowledge arid agree that the actual damages 
to be suffered by Franchisor in this circumstance are difficult, ifnot impossible, to determine, and that> under all 
the facts and circumstances, this calculation of Franchisor's potential damages and retention bf the Initial 
Franchise Fee by Franchisor; are a reasonable,, good-faith estimate of those damages.

7:3 On-Site Opening Assistance. Franchisee shall notify Fr^chisor at least thirty (30) days in advance of the 
scheduled date (the "Turnover Date" ) that (i) all construction and remodeling of the Franchised Location will be 
completed; (ii) Franchisee will have aU permits necessary to Open the Franchised Restaurant; and (iii) the Dog 
Haus Restaurarit is ready for turn-over by thejgeneral cbntractor to Franchisee, to allow Franchisor to schedule a 
date for Frandiisor's onrsite operving assistance for Franchisee's firet Dbg Haus Restaurant. Franchisor will 
provide Franchisee vvith a turnover checklist approximately fourteen (14) days before the scheduled Turnover 
bate and will schedule a conference call with Franchisee approximately eight (8) days before the scheduled 
Turnover Date to cbnfirm the Turnover Date so ftiat Franchisor may book travel arrangements for its 
representatives whb VyiU provide the bn-site opening asdstance, Approximately three (3) days before the 
scheduled Turrioyer Date, Ffanchisbr ytiU .schedule a final .conference Call vdth Franchisee to cbnfirm the Turnover 
Date and the date on which Franchisor's representatives will arriveiat the Dog Haus Restaurant, If, after the-final 
conference call, the-Turnover Date is delayed or accelerated by more than two (2) days from the date specified 
during the conference call, Franchisee shall reimburse Franchisor for any and aU costs and expenses incurred by 
Franchisor tbi change the travel arrangements for its fepresentatives who were scheduled to provide pre-opening 
bn-site opening assistance.

7,4 Additional Post-Opening Iriitial Training Programs. If, following the Opening Date of the Franchised 
Restaurant, Franchisee requests Franchisor to provide additional Initial Training, Programs for new or 
replacement supervisorial of managerial personnel and Franchisor agrees to do so; Franchisee shall pay 
Frandiisor itsThen-Curreiit Additional Post-Opening.InitialTrairiing Fee for each bf Franchisor's representatives 
that provides the Additional Post-Opening Initial Training Programs to defray FranChi'^r' s direct costs to provide 
the Additional Post-Opening Initial Training Programs. Franchisee shall pay all transportation costs, food, 
lodging,and sirriilar costs incurred by Franchisor and Franchisee in connection with attendance at the Additional 
Pbst-Openirig IriitialTraining Programs, including for Franchisor; the expenses for up to two (2) roxmd trip flights, 
two (2) hotel robins tod tiyo (2) rental vehicles, and a $45 per diemj for each of Franchisor's ernployees who 
provide training.

7.5 Pbst-Openirig Additibrial Training Programs. Following the Opening Date of the Ff anchised.Restaurant,
Franchisee, the Principal Ovtoer and each General Manager shall attend Additional Training Programs as 
required by Franchisor. Franchisee shall pay Franchisor itsTheri-Current PostADperiing AdditionaTTraining 
Program Fee for each bf Franchisor's employees who provide Additional Training Programs to defray 
Franchisor's direct costs, to provide the Additional Training Programs. Franchisee shall pay aU transportation 
costs, food, lodging tod similar costs iricurfed by Franchisor and Franchisee in cormection with attendance at the
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Post-Opting Additional training Programs, including, for Franchisor, the expenses for up to two (2) round trip 
flights, two (2); hotel rooms, two (2) rental vehicles and a $45 per diem for each person who provides training, and 
for Franchisee, all comperisation expenses for Franchisee's Prihcipal Owher> Franchisee,! each General Manager 
and other supervisorial orManagerial personnel to attend the;Postt)pening Additional Training Programs^

7.6 Manuals. Ffahchisee shall treat all information contained in the Manuals as Dog Haus Confidential 
Information arid shall use afl reasonable efforts to keep the information.confidential. Franchisee shall not, without 
Franchisor's prior written consent, copy, duphcate, record or otherwise reproduce the Manuals, in whole or in 
part, or otherwise make them available to any person not required to have access to their contents in order to 
carry out their employment functions. If Franchisee misplaces the Manuals or fails to return the manuals to 
Franchisor upon demand. Franchisee shall pay Franchisor the sum of $500 asi a manual replacement fee. 
Franchisee shall comply with aU mandatory requirements now or hereafter included in foe Manuals, and 
acknowledges and agrees that a Default under any mandatory requirement Of foe Manuals shall constitute a 
Default imder this Agreement and grounds for termination. Franchisee shaU'iiriirtediately cOriform its operations 
to all revisions in mandatory specifications, standards, operating;procedures and rules prescribed by Franchisor;

7.7 Inspection. Follovving the Opening Date Of foe Franchised Restaurarit, if any inspection of foe Franchised 
Restaurant by Franchisor indicates ariy deficiency or unsatisfactory condition at the Franchised Restaurant; 
Franchisor will notify Franchisee in writing of foe defidencieS and Franchisee shall promptly correct, remedy or 
repair the defidency or unsatisfactory condition. In addition, if any inspection iridicates any deficiency or 
unsatisfactory conditiqri which.fequires a re-inspection.of the Franchised Restaurant wifoina period ofithirty (30) 
days, Frarichisee shall pay Franchisor, upon demand; the sum of $500 for each, re-inspection of the. Franchised 
Restaurant and shall, in addition, reimburse Franchisor for its out of pocket expenses for foe re-irispectiOn, 
including for transportation costs, food, lodging,and similar costs.

EOS Svsfeiri: Computer Hardwareiand Software arid'SOiind'Systeni..Franchisee shall purchase, use and 
maintain a computerized poirit of sale cash coUection systerri (foe "POS System"), a back office computer and 
printer, including allrekted hardware and software, cairieras and a DVR, televisioriS, arid a sovmd system, each 
as specified in foe Manuals or otherwise by Franchisor in writing for the Franchised Restaurant. The POS System 
shall at.all times be capable of accessing the Intemet for foe purpose of implementing software, transmitting and 
receiving data, arid accessing the Iritemet for ordermg.and maintaining foe POS System. The POS System shall be 
electronically linked to Franchisor, arid Franchisee Shall allow Franchisor to poll foe POS System on a daily or 
other basis at foe times and in foe irianner established by Franchisor, with or without notice; and to retrieve 
transaction information including sales, menu mix, usage, and other Operations data that Franchisor deerriS 
appropriate. Franchisor may require Franchisee to update, upgrade or replace foe POS System, including 
hard ware ^d/or software, frOiri tirrie to time, upon written notice;,provided that Franchisee,?shall not be required 
to replace foe pOS Systefn ariy rnore frequently foan*onCe every three (3) years. The POS System must include foe 
required technology to permit Franchisee to, accept Oriline orders of Dbg Haiis Products and services at foe 
Franchised Restaurant and to accept and process Dog Haus gift cards sold in other Dog Haus Re^aiirants. In 
addition, Frarichisee shall purchase, lease or license all computer hardware and software designated by 
Franchisor for foe Franchised Restaurarit at FrariChisee's expense. During foe Term, Franchisee.shaU maintain and 
update alli computer hardware and Software as required by Frariehispf.

7.9 Alcoholic and hJon-Alcbholic Beverages. Franchisee shall stock and maintain foe types and brands of 
alcohohC and rionTaleoholiC beverages and related supplies at foe Franchised Restaurant as designated and 
approved by Frartchisor iri cbrnphance with foe Manuals and shall at all^times comply with: (i) all Federal, state, 
city, local and municipal licensing, insurance and other laws, regiilatiOns and requifemerifs applicable to the sale
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of alcoholic beverages by Franchisee at the Franchised Restaurant; and (ii) the: liquor liability insurance 
requireinentsiset forth in this Agreement or othervidse provided by Franchisor in writing.

7.10 Product Line and Service. Franchisee shall advertise, sell and serve aU and only Dog Haus Authorized 
Products at or from the Ftanchised Restaurant. AU Dog Haus Authorized Products shaU be sold and distributed 
under the names designated by Franchisor and shaU be prepared and served strictly in accordance with 
Franchisor's methods, standards, and specifications. Franchisee shall not remove any Dog Haus Authorized 
Product from Franchisee's menu without Franchisor's written consent. Franchisee shall not seU any Dog Haus 
Authorized Products outside of the Franchised Restaurant or to any customer for the purpose of resale by the 
customer; and all sales by Franchisee shaU be for retaU consumption only. Subject to AppUcable Law, fpUowing 
the Opening,Date of the Franchised Restaufant> Frandiisor shaU have the right to estabUsh pricing guidelines for 
Dog Haus Authorized Products and, subject to AppUcable Law; FranchiseeiShaU comply with>,,and be boimd by, 
prices which may be recommended, suggested or advertised by Franchisor,

7:11 Prices. Subject to AppUcable Law, foUowing the Opening Date of the Franchised Restaurant, Franchisor 
ShaU have the right to estabUsh; pricing guideUries for Dog Haus Authorized Products and, subject to AppUcable 
Law, FranchiseeshaU cpnjply with, andbe bound by, prices which maybe recbifimended, suggested or advertised 
by Franchisor; Subject to AppUcable: Law, Franchisee shaU honor the terms of aU prdrhotibnal or discount 
programs that Franchisor may offer to the pubUc for Dog Haus Restaurants and shaU comply with aU pricing 
pbUcies that Franchisor may specify, including minimum and maximum price poUcies, minimum advertised price 
poUcies and unilateral price pqUbies. Franchisee shaU also provide products and services designated by Franchisor 
on terms Franchisor specifies, including freerOf-charge. Ui addition, FranchiseeshaU conduct friends and family, 
soft-opening and other events and promotions at the Franchised Restaurant as required and directed by 
Franchisor and shall provide products and services designated by Franchisor to the pubUc in the marmer and at 
the prices Franchisor specifies, including freerof-charge; Franchisee shaU participate in aU gift certificate and/or 
gift card admiriistration prqgrarns asjmay he designated by Franchisor from time to time. Franchisee shaU honor 
aU cOuporis, gift certificates, gift cards and other pfogranis dr promotions as directed by Franchisor. Franchisee 
shaU fuUy participate m aU guestfoyailty or frequent customer prqgrarns now dr in the future.ad opted dr approved 
by Franchisor. Franchisee shaU notissue coupons or discounts of any type for use af the Franchised Restaurajit 
except aS approved by FrancMsdr in writing, which maybe withheld in Franchisor's sole and absolute discretion.

7.12 Oversight and Management. The Principal Owrfer shaU be responsible fdr oversight df the day-to-day 
operations of the Franchised Restaurant and shaU devote his or her fuU time and best effqrts solely to operatioii 
of the Franchised Restaurants operated by Franchisee and to no other business activities. The Principal Owner, if 
applicable, must, unless otherwise agreed in writing: (i) devote substantiaUy all of his or her time and best efforts 
solely to the operation of the Franclused Restaiuarit; (ii) meet Franchisor's educational, experience, financial and 
other reasonable criteria for the position, as contained.in the Manuals dr otherwise in writing (iii) be an owner of 
ten percent. (IOP/6) or more (direct or indirect) of Franchisee's equity and voting rights; and (ly) be approved by 
Frandiisof'. The Franchised Restaurant shaU be under the direct contrdl of a General Manager in the absence of 
the: Principal Owner. FdUowing the G^ening Date df the Franchised Restaurant, Franchisee shall provide 
comprehensive initial training programs, additional training programs and remedial training programs for its 
supervisorial and managerial personnel and other employees and ShaU ehsure that the Franchised Restaurant 
at aU times under the direct control of a General Manager fuUy trained by Franchisee and Solely dedicated to 
operation of the Ffanchised Restaurant and other employees who have been fuUy trained by Franchisee and solely 
dedicated to operation of the Franchised Restaurant, Each General Manager shaU have a skiU level, training and 
experience Gorrunensurate with the demands of the position and conform in aU respects with Franchisor's high 
standards for quaUty products, courteous service, and cleanliness df operations^ Pridr to the Opening Date>
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Franehisee, its Principal'Owner and each General Manager;shall successfully complete the ServSafe® Food Safety 
Certification F*rqgram, or ^ow evidence of prior ServSafe® certification and shall successfully complete the 
Certified Beer Server Program which is the first level of certification in the Cieerdhe Certification Program®. 
Franchisor may, in its sole discretion, replace the Ser-vSafe® Food Safety Certification Progrtun witii another food 
safety certification program,.if deemed appropriate. Franchisee shall berresponsible for all fees and material costs 
associated with anycertifiCation program. In addition. Franchisor may, in its sole discretion, contract with a third 
party to conduct:sanitation and.food safety audits of the Franchised Restaurant periodically throughout the Term, 
but no less than once per calendar year;

7.13 Menus. The approved and authorized menu and menu formats may include, in Franchisor's discretion, 
requirements on organization, graphics, product descriptions, illustrations and any other matters related to the 
menu, whether or. not similar to those listed., In Franchisor's discretion, the menu and/or menu formats may vary 
depending upon region, market size and other factors which affect the Franchised Restaurant. Franchisor may 
change the mOTU and/or menu formats from time fo time, but not more frequently than twice in ariy calendar 
year, and authorize tests from region to region or' within regions. Franchisee shall, upon receipt of notice from 
Franchisor, add, delete or update any Dog Haus Authorized Products to its menu according to the instructions 
cbritaihed in the notice; Franchisee shall have a minimum of thirty (30): days and not more, than sixty (60) days 
after receipt of written notice in which to fully implement any menu change. Franchisee shall cease' selling 
previously approved Dog Haus Authorized Products Withiri thirty (30) days after receipt of notice that the 
product is no longer approved. All,menus, containers, napkins, bags, cups and other packa^g and like articles 
used at the Franchised Restaurant shall conform to Franchisor's specifications, shall be imprinted with the Dog 
Haus Marks, if and.as specified by Franchisor, and shall be purchased by Franchisee, from ajDog Haus Approved 
Supplier.

7.14 Compliance: with Applicable Law. Franchisee shall operate the Franchised Restaurant as a clean, orderly, 
legal and' respectable place of business in accordance with Franchisor's business standards and merchandising 
policies and.shall comply with all Applicable Laws: Franchisee shallnot cause or allow any part of the. Franchised 
Restaurant or the Franchised Loeatibn to be used for any immoral or illegal purpose. Franchisee shall in all 
dealings with its customers, suppliers, and public officials adhere to high standards of honesty, integrity, fair 
dealing and ethical conduct and refrain from engagmg in any action which will cause Franchisor tobe in violation 
of any Applicable Law. If Franchisee shall recdve any notice, report, fine, test results, or the' like from any 
applicable departrnent of health (Or' other siinilar Governmental Authority), Franchisee shall promptly send a 
copy of the sameto Franchisor.

7T5 Hours. Subject to Applicable Law, Dog Haus Fast Casual Restaurants shall be open and operational at 
least eleven (11) hours'per day, seyen (7) days per week of as otherwise prescribed by Franchisor and Dog Haus 
Biergarten Restaurants shall be Open.and operatiOnalat least thirteen (13) hours per day, seven (7) days per week 
or as otherwise prescribed by Franchisor. Franchisee shall continually Operate tiie Franchised Restaurant 
throughout the Term. Franchisee shall diligeritly and efficiently exercise its best efforts to achieve the maximum 
Gross Sales possible from its Franchised Location, and shall remain open for longer hours»if additional openmg 
hours are reasonably required to maximize Operations and sales.

7.16, Signs. Franchisee shall mamtain approved;signs and/or awnings at, on,>or near the front of the Franchised 
Restaurant, identifymg the Franchised Location as a Franchised Restaurant, which shall, conform in aU respects 
to Franchisor's specifications and requirements and the layout and design plan approved for the Franchised 
Location, subject only to restrictions imposed by AppMcable Law.
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7.17 Franchisee Employee Policies. Frariehisee shall maintain a competent, Gonscientious, and trained staff 
and shall take all steps necessary to ensure that its employees preserve good customer relations, raider 
competent, prompt, courteous, and knowledgeable service, and meet the minimiim standards that Franchisor 
may establish from time to time in the Manuals or otherwise; AU employees hired by or working for Franchisee 
shall be the emplqyees of Franchisee, ;and Franchisee alone, and shall not, for any purpose, be deemed fp be the 
employees of Franchisbr or subject to Franehisor's direct or indirect control, most particularly with respect to any 
mandated or other insurance coverage, tax or'contributibns, or requirements pertaining to withholdings, levied 
or fixed by any Governmental Authority. Franchisee and Franchisor ydll each file their own tax> regulatory and 
payroll reports, and be responsible for all employee benefits and workers' compensation l insiuanGe payments 
with respect to their respective einployees.and operations. Franchiseejacknowledges and agrees that Franchisor 
will nottiave the power to hire or fire Franchisee's employees; Franchisee,expressly agrees, and will never contend 
otherwise, "that Franchisor's authority imder this Agreemmt to certify Franchisee's supervisorial or managerial 
personnel for qualificationto performcertain functions at the Franchised Restaurant does not directly or indirectly 
vest in Franchisor the power to hire, fire or control any of Franchisee's,personnel. Franchisee alone shall be splely 
responsible for all hiring and employment decisions and fimctions relating to the Franchised Restaurant, 
including, Vvithout lirrutation, those related tP hiring, firing> training, establishing remuneration, comphance ■mth 
wage and hour requirements, personnel policies, benefits, recordkeeping, supervision arid discipUhe of 
employees regardless of whether Franchisee has received advice from Franchisor On these subjects or not. 
Frariehisee acknowledges and agrees that any ;guidanee Franchisee receives from Franchisor regarding 
employment policies should.be considered as examples, that Franchisee alone is responsible for establishing and 
implementing its own employment policies, and that Franchisee understands thst Frariclusee should do so in 
consultation with local legal counsel experienced in employment law. Franchisee shall immediately deferid, 
reiinbiuse .and hold Franchisor harmless from any direct or indirect losses, costs and expenses; including 
attorneys' fees; arising out of ariy claini made by or for the benefit of any employee of Franchisee- against 
Franchisor regarding employment decisions arid eiriployee functiohs at the Franchised Restaurant, including, 
without limitation, those related to hiring, firing, trainirig,. wage and hour requiretnerits, record keeping, 
supervision, and discipline of employees. Franchisee shall take all action necessaiy to ensure that Franchisee's 
employees understand and acknowledge that they are not employees of Franchisor, including, vwthout liinifatipii, 
requiring Franchisee's employees to sign a written acknowledgement that Franchisee is an independently owned 
and operated franchisee and their spk employer in a form specified ,by Franchisor in the Manuals or otherwise in 
writing from time, to time. Franchisee shati cause all employees, while working in the Franchised Restaurant; to 
wear uniforms of the color, design and other specificatibris'that Franchisor may designate from fitirie to time and 
to present a neat: and clean appearance. If, Franchisor removes a type of uniform utilized by Franchisee from the 
list of approved umfonns; Franchisee shall have thirty (30) days from receipf of written notice of removal to 
discontinue use of its existing inyentory of rmiforms and obtain and use the approved type of uniform.

7.18 Vending or Other Machines. Except with Franchisor's written approval. Franchisee shall not cause or 
permit vending; gaming machines,, pay telephones; automatic teller machines, Internet kiosks or any other 
mechanical or electrical device to be installed or maintained at the Franchised Restaurant.

7.19 Co-Branding Franchisee may not engage in any co-brariding in or in corinection with the Franchised 
Restaurant, except with Franchisor's prior written consent. Franchisor may approve any co-branding chain: or 
arrangement iri its discretion, and only if Franchisor has recognized that co-branding ehairi as an approved co^ 
brand, for operation within Dog Haus Restaurants.

7.20 Customer Complaints and Cooperation.. Franchisee shall respond promptly to eachiCustorrier inquiry or 
complairit and resolve,all reasonable;complaints to;the customer's satisfactiori. At Franchisor's request. Franchisee
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shall usie and di^lay in the Franehised Eestauiaht diiring all operating hours customer comment cards, in the 
maimer specified in the Manuals. Franchisee shall, from hine to time, pmchase from Franchisor or a Dog Haus 
Approved Supplier, and maintain in the Franchised Restaurant, a supply of pOstage prepaid customer comment 
cards reasonably adequate to meet Franchisee' s needs. Franchisee shall at aH fiiries cooperate with Franchisor and 
other franchisees of Franchisor and shall actively participate in any and aU sales, public relations, markefing, 
cooperative markefing and purchasing progfams or promotional programs which may be developed and 
implemented by Franchisor which call for the cooperation of Franchisee and other franchisees of Franchisor. 
Franchisee shall further cooperate in any additional programs which may be established and designated by 
Franchisor from time to time including participating in coupon programs, the;system-wide uSe of gift cards, and 
other similar programs for die benefit of the Dog Haus System, and shall comply with Franchisor's rules and 
regulations established from time to time in connection herevvith. Franchisee shall cooperate with Franchisor in 
connection with the test marketing of products and services at the Franchised Restaurant and shall comply with 
Franchisor's rules and regulations established from time to time in connection herewith.

7.21 Adequate Reserves Working Capital. Franchisee shad, at all times, maintain adequate reserves;and 
Worldng capital sufficient for Franchisee to fulfill all of Franchisee's obligations under this Agreement and to 
cover the risks; and contingencies of the Franchised Restaurant for at least three (3) months.

7.22 Re4maeing of Franchised Restaurant Franchisee shall at its own expense;, make the alterations, 
additions,,or modifications to the Franchised Restaurant that Franchisor may reasonably require to accommodate 
changes made by EranChisor to the DOg Haus System, including without limitation, changes to menu items or 
market positioning. Franchisee shall have ninety (90) days from receipt of notice from Ffanchispr regarding re- 
imaging requirements in which to make' the required alterations, additions, or modifiCatidns to the Fr^chised 
Restaurant;

7.23 Intranet. If Franchisor establishes a Dog Haus franchisee fofranet. Franchisee shall have the mere 
privilege to use the Intraneti subjeH to Franchisee's strict egmplimice with foe standards and specifications, 
protocols and restrictions that Franchisor may establish from time fp time in foe Manuals and ofoeiwise. 
Franchisee acknowledges that, as administrator of foe Intranet, Franchisor may access; and view any 
Commvmication po^ed on foe Intranet; Franchisee further acknowledges that foe Intranet facility and all 
communications that are posted to it will become Franchisor's property, free of any claims)of privacy or privilege 
that Franchisee or any other person may assert. Upon receipt Of notice from Franchisor that Franchisor has 
established an Intranet, Franchisee shall establish and continually maintain an electronic cOnnectipn with foe 
Intranet as specified in foe Manuals that allows Franchisor to send messages to and receive messages from 
Franchisee, If Franchisee shall Default under this Agreement or any'other agreement with Franchisor, Franchisor 
may, in addition to, and without limiting ^y other rights and remedies available to Franchisor, disable or 
terminate Franchisee^ access to foe Intranet without Franchisor having any liability to Franchisee.

7.24 Improvements. If Franchisee develops any new concept;, process or improvement in foe Dog Haus 
System (an "Improvement"), Franchisee shall promptly notify Franchisor and provide Franchisor with aU 
necessary related information, without Gompensatipn.. Any Improvenrent shall become foe sole property of 
Franchisor and Franchisor shall be foe sole owner of all related intellectual property rights. Franchisee hereby 
assigns to Franchisor any rights Franchisee may have or acquire in foe Improvements, including foe right tO 
modify foe Improvement, and Franchisee waives and/or releases aU rights of restraint and.moral rights therein 
and thereto. Franchisee shaU assist Franchisor in obtaining and enforcing foe intellectual property rights to any 
Improvement in any and aU countries and furfoer agrees to execute and provide Franchisor with aU necessary 
documentation for obtaining and enforcing those rights. Franchisee hereby irrevocably designates and appoints
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Franchisor as Franchisee's agort and attbrriey-in-fact to execute and hie any the documentation and to do all.other 
lawful acts to further the prosecution and issuance of intellectual property rights related to any Inriprovemenf If 
the foregoing provisions of this Section 7/24 are found to be invalid or otherwise unenforceable, Franchisee hereby 
grants Franchisor a worldwide, perpetual, non-exclusive, fully-paid license to use and sublicense to use of the 
Improvement to the extent the use or sublicense would, absent this Agreement, directly or indirectly infringe; 
Franchisee's fights therein.

7.25 Refurbishment of Franchised Restaurant At Franchisor's request; but not more often than once every 
five (5) years imless sooner required hy’the.Lease, Franchisee shall refurbish the;Franchised Restaurant, af its,own 
expense, to conform to the building design, trade dress, color schemes, and presentation of the Dog Haus Marks 
in a rnannef consistent with the theh-curfent public image for new or remodeled Dog Haus Restaurarits, 
including, without lirnitation> replacement or renovation of equipihent, reinodeling, redecoration, and 
modifications to existing irnprOyernents and reasonable structural changes that Franchisor fhay reasbhably 
require or that may be required by Applicable Law. Franchisee's costs tor the required refurbishrnent shall not 
exceed $100/000 for the interior of the Franchised Restaurant or $50,000 for the; exterior of the Franchised 
Restaurant.

7.26 Notifications and Crisis Management Events. Franchisee shall notify Franchisbr in writing within (i) 
twenty-four (24) hours, and confirm in writing within two (2) days thereafter, of any inyestigatibn of violatibn, 
actual or alleged, of any health, liquor or narcotics laws or regulation related to the Franchised Restaurant; and 
(ii) five (5) days of the commencement of any investigation, action, suit, or proceeding or-of the issuance of any 
order, lyrit, injunction, award. Or decree of any court, agency, or other Governmental Authority which may 
adversely affect the operation or financial condition of the FranGhiSed Restamant. Franchisee shall immediately 
inform Franchisor's Chief Executive Officer (or as otherwise instructed in the Manuals)' by telephone of toe 
occurrence of a Crisis Management Event., Franchisee' shall cooperate fuUy with Franchisor with respect to 
Franchisor's response to a Crisis Management Event,

7.27 Authorization to Release Information and Use Images. Franchisee hereby authprizes (and agrees to 
execute>any other documents,deemed necessary to effect the authorization):

7.27. i All banks, financial institutions, businesses^ suppliers, manufactorers, contractors, vendors and 
other persons or entities with \vhorn Franchisee-does busirteSs to disGlose to Franchisor any,financial information 
in their possession relating to Franchisee or’ihe Franchised Restaurant which Franchisor may request,

7.27;2 Franchisor to disclose to prospective franchisees or other third parties, data from Franchisee's 
reports if Franchisor determines, in Ffanchisbr'ssble discretion, that the disclosure is necessary or advisable;

7.27.3 Franchisor to photograph and filrn Franchisee, its employees; the public and aU areas Of the 
Franchised Restaurant, without furtoer authorization from, or compensation to. Franchisee and to use their 
images for marketing and prbmotion of toe Franchised Restaurant, other Dog Haus Restaurants and franchises 
tor Dog Haus Restaurants.

7.28 Aimual Franchise Conference. Franchisor may hold an Annual Franchise Conference tor all Dog Haus 
franchisees each year. The Principal Owner and each General Manager shall attend the Annual Franchise 
Conference, Franchisee shall pay Franchisbr:a "Franchisee Conference Fee" to reimburse Franchisor for aiportion 
of toe direct costs to provide the Annual Franchise Conference. Franchisee toaU pay the Franchisee Conference
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Fee upon dem^d at least thirty (3j0) days before the date of the Annual Franchise Conference, whether or nOt 
Franchisee attends^the Ajinud Franchise Confer^ce,

7.29 Credit Cards. Franchisee shall honor all credit, charge, courtesy and cash cards approved by Franchisor 
in writing. To the extent Franchisee shall store, process, transmit or otherwise access or possess: cardholder data 
in connection with the sale Of Dog HaUs.Authorized Products, Ffahchisee shall rnaintain the security Of cardholder 
data and adhere to the Then-Current Payntent Card Industry Data Security Standards ("PCI DSS"), currently 
found at www.pcisecuritystandards.org. for the protection Of cardholder data throughput the Temi. Franchisee 
shall be and remain responsible for the security of cardholder data in the possession or control of any 
subcontractors Franchisee engages to process credit cards. All subcontractors,must be identified to and approved 
by Franchisor iU writing prior to sharing cardholder data with the subcontractor. Franchisee shall, if requested to 
do so by Franchisor provide appropriate documeaitation to Franchisor to demonstrate compUance with 
applicable PCI E>SS requirements by Franchisee and all identified subcontraetors.

7.30 Gift Cards. Loyalty; CRM, Social Media Software. Online.and Mobile Ordering Prfigrams Franchisee 
shall not create or issue any gift-certificates; or giftieards;and shall only sell gifticertificates.Or gift cards that have 
been issued by Ffanchispr that are accepted at all Dpg HaUs Restaurants. Franchisee shall ^participate in all gift 
certificate and/br gift card adrninistrafion progranrs as may be designated by Franchisor from time tO time. 
Franchisee shall honor all coupons, gift certificates, gift cards and other programs or promotions as directed by 
Franchisor. Franchisee shall fuUy participate in all guest loyalty or frequent customer programs now or in the 
future adopted or approved by Franchisor. Franchisee shall not issue coupons or discounts pf any type foruse at 
the Restaurant except as approved by Franchisof in vvfiting, Vyhich may be withheld in Franchisor's Sole and 
absolute discretion. In addition. Franchisee shall piuchase, enroll in or subscribe to, as applicable, aU GRM, social 
media analytics; and online and mobile ordering software; or programs as:specified by Franchisor in its Manual 
or ofoerwise in writing. Franchisor reserves the right to change the, designated suppliers of these or similar 
services in Franchisoris-sole discretion,, Franchisee ShaU chauge,, purchase or subscribe tO foe additional programs 
or'software, as applicable, immediately upon notice firorn Franchisor to do so.

7.31 Music and Music Selectibn.. Franchisee foaU use PC Music,.a computer based> on-demand music> video,- 
and AV provider and play only foe music and music selections approved by Franchisor as Set forth in the 
Manuals or otheryyise in writing. Franchisee shall install foe equipment necessary to receive and play all 
approved music;

7.32 Data Security Safeguards. Franchisee Shall exert Franchisee's best efforts to protect its customers against 
a cyber-ey ent, including, without limitation, a data bfeach Of other identity theft or theft of personal information 
(collectively, a "Cyber Event"). If a Cyber Event occurs, regardless of whether foe Cyber Event affects only the 
Restaurant, Franchisor reserves foe right, but shall not have any obligation, to perform and/or control and/or 
cause its third-party consultants to perform and/or control aU aspects of foe response to foe Cyber Event 
mcluding, without limitation, foe mvestigation> containment and resolution of foe Cyber Event and all 
Corrtmunicatibns within foe Dbg HaUS system franchi^ system and with vendors and suppliers. Governmental 
Auttibrities and foe general pubhe. Franchisor's control of foe response tO a Cyber Event may potentially affect 
or interrupt operations; of foe Restaurant, but shall not create any tiability for'Franchisor Of additional rights for 
Franchisee, entitle Franchisee to damages or relieve Franchisee of Franchisee's mdemnification obligations under 
Section 18.4. Franchisee shall reimburse Franchisor for oU of Franchisor's out-of-pocket costs and expenses, 
meurfed m responding to and remedying any Cyber Event: caused solely by Franchisee or foe Restaurant. 
Franchisee shall at all times be compliant wath (i) foe NACHA ACH Security Framework; (ii), foe Payment Rules; 
(iii) Applicable Law regardmg data privacy, data’ ^curity and security breaches; ahd (iy) Franchisors security
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policies and Adelines, aU as may be adopted tod/or amended from time to tune (colleGtively, "Data Security 
Safeguards"). Franchisee shall obtain advice from Franchisee's own legal and security consultants to ensure tiiat 
Franchisee operates the Restaurant at all times in full compliance with the Data Security Safeguards. 
Notwithstanding Franchisor's right to perform and/or control all aspects of a response to a Cyber Event, 
Franchisor shall make commercially reasonable efforts to coordinate its response with Franchisee and 
Franchisee's insurtoee carrier(s) and to cooperate With Ffanchisee's insurance Cmrier(s) Tegarding insurance 
coverage of the Cyber Event to the extent reasonably practicable under the Circumstances.

7.33 Coininunications. Franchisee shall respond to all communications with Franchisor in a timely manner. 
Franchisee's repeated failure to do so shall constitute a Default imder this Agreement.

7.34 Marketing. Franchisee shall comply with all provisions of this Agreement relating to marketing, 
including but not limited to Article 10.

8. SUPPLIERS AND PRODUCTS.

To protect the Dog Haus System, the Dog Haus Marks, the Dog Haus Trade Secrets and the goodvnll associated 
with the same,

8.1 Dog Haus Approved Suppliers. All Dog Haus Branded Products, Dog Haus Proprietary Products, Non- 
Proprietary Products, PQS systems, mobile applications, online ordering systems and merchant service providers 
designated by Franchisor for use and sale at the Franchised Restaurant must be purcha^sed from Dog Haus 
Approved Suppliers. Franchisor and its Affiliates may be, but are not obligated to become. Dog Haus Approved 
Supplierspf certain Dog HausiBranded Products, Dog Haus Proprietary Products and Non-Proprietary Products 
and may act as the sole Dbg Haus Approved Suppliers of certain Dog: Haus Branded Products, Dog Haus 
Proprietary Products.and Non-Proprietary Products. Franchisor may operate ^ online portal that Franchisee can 
use to buy Dog Haus Branded Products, Dog Haus Proprietary Products, marketing materials, handbooks and 
menus .directly from Dog Haus Approved Suppliers.

8.2 Recommended Suppliers. If Franchisee desires to purchase authorized Non^Proprietary Products from 
a Recommended SuppHer rather than from Franchisor, its Affiliates or a Dog Haus Appro.ved Supplier, Franchisee 
shall deliver written notice to Franchisor identifying the Recommended Supplier and shati provide Franchisor 
vrith reasonableifinancial, operational and other information regarding the KeGbmmended Supplier necessary for 
Franchisor to assess the Recommended Supplier. Franchisor shall notify Franchisee of Franchisor's decision 
wthin sixty (60) days after Franchisor's receipt of the necessary information from.Franchisee; If Franchisor does 
notiapprove or disapprove a Reconunended Supplier within sixty (60) days, the Recommended Supplier shall be 
deemed disapproved. As a condition of its approval. Franchisor may require a Recommended Supplier to agree 
in writing to (i) provide, from time to time, upon Franchisor's request, free samples of the NOh-Proprietary 
Product the Recommended .Supplier intends to supply to Franchisee; (ii) faithfully comply With Franchisor's 
specifications for foe Non-PrOprietary Products to be sold by foe Recommended Supplier; (iii) sell any Non- 
Proprietary Producfs bearingifoe Dog Haus Marks only to franchisees of Franchisor and only under a trademark 
license agreement with,Franchisor; (iv)iprovide Franchisor; upon request, vyifo duplicate purchase invoicesissued 
to Franchisee for Franchisor's records and inspection purposes; and (v) Otherwise comply vyith Franchisor's 
reasonable requests. Further, Franchisor may require Franchisee or the Recommended Supplier to reimbiurse 
Franchisor for aU of Franchisor's reasonably anticipated costs in reviewing foe appMcation of foe Recommended 
Supplier and aU current and future reasonable costs and expenses, including travel and living costs, related to 
inspecting; re-inspecting and auditing foe Recommended Suppliers' facilities, equipment, and food products; and 
aU product testing Costs paid by Franchisor to third parties and to pay Franchisor, in advance, a deposit of up to
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$1,000, before Frandiisbr inspeGts tbe ReGommended Supplier's faGili ties. Frairehisor may revoke its approval of 
a previously approved Recommended Supplier if the ReGonunended Supplier does not continue to satisfy 
Franchisor's criteria.

8.3 Purchases from Franchisor or its Affiliates. AU Dog Haus Branded Products, Dog Haus Proprietary 
Products and Non-Proprietary Products purchased from Franchisor shall! be purchased in aGcordance with the 
purchase order format issued from time to time by Frafichisor and at the prices and on delivery terms and other 
terms offered to similarly situated DOg Haus franchisees. Franchisor, in its sole and absolute discretion, may 
establish the credit terms;, if any, upon which it will accept Franchisee's Orders; and rnay require FraiiGhisee to 
pay for orders on.a cash-in-advance or cash-on-dehvery basis. On the expiration or termination Of this Agreemerit; 
or in the event of any Default by Franchisee under this Agreement, Franchisor shall not be Obliged’ to fill or ship 
any orders then pending or; in the case of termination or non-renewal;, made any time; thereafter by Franchisee 
and may, arnong other things; only deliver the quantifies reasonably necessary to supply Franchisee's needs priOr 
to the expiration or termination of this Agreemerrt. Franchisor'shall not be liable to Franchisee for any delay or 
delivery failure caused by FOrce.Majeure.

8. (4 Rebates. Franchisor or its Affiliatesimay receive rebates or aUowances from certain Dog Haus Approved
Suppliers on purchases of Dog Haus Branded Products; Dog Haus Proprietaiy Products md Non-Proprietary 
Products tnade by Franchisee and other Dog Haus franchisees. Rebates and allowances^ will generally be a 
percentage of the revenue; derived by the Dbg Haus Approved Supplier from sales to Dog Haus Restaurants, wiU 
be included in Franchisor's general revenue, and rnay be used by Franchisor for a variety of purposes including 
ongoing programs, educatiori, marketing, advertising, senunars and Conferences, the handlirtg of inquiries and 
complaints from franchisees' customers and for general and administrative expenses: Franchisor may use theSe 
rebate arid aUdwahce frmds received for ariy purpose in its sole and , absolute discretion.

B.5 Company Store; Franchisor has registered the Internet domaiin nairie http://d6ghausstore.corh/ (the 
"Company Store") and have established a website using this domain name. Franchisee acknOtyledgeS and agrees 
that this domain name is Franchisor's sole property. The Gompariy Store shall serve as the primary source for 
Dog Halls Franchisees' purchases of promotional Dog Haus Branded Products. AU promotional Dog Haus 
Branded Products available at the COmpariy Store may hOt .be duplicated or purchased elsewhere.by Franchisee. 
In addihori, the Compahy Store shaU serve as'the primary source fpr pubUC purchases of Dog Haus Branded 
Products and Dog Haus Proprietary Products.

9. DOG HAUS MARKS.

Franchisor and its Affiliates continue to develop, use and control the use Of the DOg Haus Maries in order to 
identify for the pubUc the source of services and products marketed under the Dog Haus!Marks and the Dog 
Haus System, and to represent the Dog Haus System's high standards of quality, appearance and service. To 
protect the Dog Haus.System, tlie Dog Haus Marks, the Dog Haus Trade Secrets.and the gOodwiU associated with 
the:same:

9.1 Ownership and Goodwill of Dog Haus Marks. Franchisee acknowledges, that its right to use the Dog 
Haus Marks is derived solely from this Agreement and is limited to use in operating as Franchisee pursuant to 
and in compliance with this Agreement. Any xmauthOrized Use of the Dbg Haus Marks by Franchisee shall 
constitute a Default under this Agreement and an infringement of Franchisor's and Franchisor's Affiliate's rights 
in and to the Dog, Haus Marks. Franchisee acknowledges and agrees that as between Franchisor and Franchisee 
(i) Franchisor owns the Dog Haus: Marks and the Dog Haus System; (ii) Franchisee owns no goodwill or rights in
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the Dog Haus Marks or the Dog Haus'System except for the license granted by this Agreement^; and (iii) 
Frafichisee's use of the Dog Haus Marks, and any goodwill established by that use shall inure to the exclusive 
benefit of Franchisbr. Franchisee agrees not to contest of assist any other person to contest, ibe validity of 
Franchisor's rights and ihfereSt:in the Dbg Haus Marks or the Dbg Haus System either during the Term or after 
this Agreement terminates or expires.

9.2 Limitations on Use., Franchisee shall not Use any Dbg Haus Marks ,(i) with any prefix, suffix, br bther 
mbdifying wbrds, terms, designs, or‘symbols (bthef than logos licensed to Franchisee under this Agreement);:(ii); 
in connection with unauthorized services or products; (iii): as part of any domain name or electronic address 
maintained on the Internet, the Wbrld Wide Web, or any other similar proprietary or common carrier electronic 
delivery system; or (iv) in any other manner not expressly authorized in writing by Franchisor. Franchisee shall 
give all notices of tradeiriark and service mark registration that Franchisor specifies and shall use and Obtain aU 
fictitibus or assumed name fegistratiofis required by Franchisor or under Applicable Law. Franchisee further 
agrees'that no service mark other than "Dbg Haus", Other Dog Haus Marks Specified by Franchisor shall be used 
in marketing, promoting or operating the Franchised Restaurant:

9.3 Modifications; Ffanchisbr reserves the right to (i) modify or discontinue licensing any of the Dog Haus 
Maries; (ii) add new names, marlcs, designs, logos or commercial symbols to ftie Dog Haus Marks.and require that 
Franchisee use thein;'fand (iii) require fhat Franchisee introduce Of Observe new practices^part of .the Dog Haus 
System in operating the Franchised Restaurant. Franchisee acknowledges and agrees that jtihe term "Dog Haus 
Marks" means die specific names, marks, designs, logos or commercial symbols Hcensed by Franchisor at any 
given point in time, subject tb Franchisor's right to impose changes. Franchisee shall comply, at Franchisee's sole 
expense, with Frarichisbr's directions regardingichanges in the Dog Haus Marks and Dog Haus System within a 
reasonable time after written notice from Ffanchisbr. Franchisof Shaft have no liability tb Franchisee for any cost> 
expense, loss or damage that Franchisee incurs in complying with Franchisof'S directions and confonning tb 
required changes.

9.4 Defense Of Dog Haus Marks and Dbg Haus System., Franchisor shall have the sole right, either alone or 
with its Affiliate, to handle disputes with Franchisees and third pafties concerning Ffanchisbr's Or Franchisor's 
Affiliates? ownership of, rights in, or Franchisee's use of, the Dbg HaUs Marks or the Dog Haiis System. Franchisee 
shall immediately notify Franchisor in writing if Franchisee receives, notice, or is informeci, of any (i) improper 
uSe of any of the Dog Haus Marks or elements of the Dog Haus System,, including misuselby Franchisees; (ii) use 
by any third party of any mark, design, logo or commercial symbol which, in Franchisee's judgment; may be 
confusingly similar to any of the Dog Haus Marks; (iii) use by any thifd party of any business practice which, in 
Franchisee's judgment, unfairly simulates the Dog Haus System in a manner Ukely to confuse or deceive the 
piiblie; or (iy) claim, challenge, siiit or demand asserted against Franchisee based upon Franchisee's use of the 
Dog Haus Marks or the Dbg Haiis System., Franchisor and/or Franchisor's Affiliates shaft have sole discretion to 
takeaft action as it deems appropriate, including; without limitation, tb take no action, and the sole right to control 
any legal proceeding or negotiation arising out of any infringement; chafterige or claitn br otherwise relatirig tb 
the Dbg Haus Marks br the Dbg Haus System. Franchisee shaft net settleor compromise,any claim, suit br demand 
asserted agaittSt it and agrees te be bound by Franchisor's decisiens in handlingdisputes,regarding the Dog Haus 
Marks and the Dog Haus System. Franchisee shall cbopefate fully with Franchisor and execute aft documents and 
perform aft actions as may, in Franchisor's judginent, be necessary; appropriate or adyisable in the defeiise of aft 
claims, suits or demands and to protect and maintain Franchisor's rights in the Dog Haus Marks and the Dog 
Haus System. Uriless it is established that a third party claim asserted against Franchisee is based directly upon 
Franchisee's misuse of the Dog Haus Marks or the Dog Haus System, Franchisor agrees to defend Franchisee 
against the third party claim arid indemnify Franchisee fbr ariy losses resulting therefore, provided Franchisee
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has notified Franchisor as soon as practical after learriiiig of the claim and fully cooperates in the defense of the 
action. Because.Franchisor will defend the third party claim, Ffarichisee is not entitled to be reimbursed for legal 
or other-professional fees or costs paid to independerit legal counsel or others in connection with the matter.

10. MARKETING:

To protect the Dog Haus System, the Dbg Haus Marks, the Dog Hatis Trade Secrets and the gpodwill associated 
with the same:

10.1 Marketing. Creative & Technology Fund. The Marketing, Creative & Technology Fund shall be 
admirtistefed by Fr^chiSor ^d shall be used to meet the costs of conducting marketing and promotional 
aetiyitiesi Franchisbr retains sole discretion over aU marketing and public relations programs and activities 
financed by the Marketing, Creative & Technology Fund> including the creative concepts; materials and 
endorsements used and the geographic market, media placement and allocation.

10.1.1 The Marketing, Creative & Technology Fimd may be used to pay the costs of preparing and 
producing associated maferials and programs as Franchisor determines,, including video; audio and written 
marketing maferials employing marketing agencies, sponsorship of sporting, charitable Or similar events, 
administering regional and multi-regional marketing pro^ams including purchasing direct mail and other media 
marketing> and employing, marketing agencies to assist with marketing efforts, supporting public relations, 
market research and Other marketing md promotional;activities, carnpaigns, test marketing> marketing.surveys, 
public relations activities, website design and development/bperation for pOrtal, bitefnefc Intranet and URL 
services, social media, technology programs, electronic appliGation design and deyelopment, and for 800 or 
similar, numbers. AU expenditures;are at thesole discretion of Franchisor. Franchisor may spend in aiiy year more 
or less than the total contiibutions to the Marketing, Creative & Technology Fund in that year. Franchisor may 
borrow from Franchisor or other lenders On behalf of the Marketirig, Creative & TeChnoIogy Fimd to cover deficits 
of the Marketing Creative & Technology Fund or' cause the Marketirig, Creative & Techhology Fund to invest 
any surplusior future use by the Marketing Creative & Technology Fund. Upon request, Fr^ehisor will prepare 
an annual accounting of the Marketing Creative & Technology Fund and wiU distribute it to Dog Haus 
Franchisees/, once a year; that wiU state the totaf amount of money coUected and spent by the Marketing, Creative 
& Technology Fimd during the previous year and Ust, by general category, the manner in which Franchisor spent 
the money. The report wiU not be separately audited but will be mcarnined as part of the overaU anmial audit of 
Franchisor's hooks.

10.1.2 Franchisee acknowledges that the Marketing Creative & Technology Fund is intended to 
maximize general public recognitiOniof and the acceptanceof the Dog Haus brand for the benefit of the Dog Haus 
System asia whole. Franchisor undeftakes no obUgatiOri, in administering the Marketing Creative & Technology 
Fund, to make expenditures in Franchisee's Protected Area or for Franchisee that are eqmvalent or proportionate 
to its contribution, or to ensure that any particular Franchisee benefits directly or pro rata from marketing or 
promotion conducted with the Marketing Creative;& Technology Fund.

10.1.3 Franchisor wiU maintain the Marketirig Creative,& Technology Fund in an account separate from 
Franchisor's other monies, and wiU not use it to defray any of Franchisors expenses, except fOr reasonable 
administrative and.marketing wages and costs and overhead which Franchisor may incur in activities, related to 
administering the M.arketing Creative’&: Technology Fund and, marketing programs for Franchisor's franchisees: 
Franchisor's printed materials and Websiite may also<contain references stating that "Franchises Are Available" 
and/or that "Each Dog Haus Franchise Is Independently Owned and Operated" to proinOte the sale of franchises
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for Dog Haus Restaurants. With this exceptipn, rip portion of the Marketirig, Creative & Technology Fund wiU be 
used to solicit or to sell Dog Haus,franchises to prospectiye franchisees. The Marketing, Creative & Technology 
Fund is not and wiU.not be an asset’of Franchisor. Any Marketing, Creative & TechnologyTees collected in a year, 
but not spent in that year, will be carried over to the: next year. Franchisor maintairis the right tp tenniriate the 
Gpllectiori and disbursement of Marketing, Creative.& Technology Fees upon'ninety (90) dayS' prior written notice 
to Franchisee. Upon termiriatipn. Franchisor Shall disburse the remaining Marketing; Creative & Technology Fees 
on hand only for the purposes authorized by this Article 10.

10.2; Local Store Marketihg Expenditure. Franchisee shall spend the Local Store Markefing Expenditvire ori 
local marketing and prOmotipri of the Franchised Restaurant: as required by Franchisor. Franchisor shall have the 
rightlo adjust, the amount Of theUpcal Store Marketing Expenditure at any time and from time to time during the 
Term upon.ninety (90) days' prior written notice from Franchisor tp Franchisee to an airiourit not to exceed three 
percent (3%) of Gross Sales. Franchisee shall conduct aU local .marketirig apd proinetiori in'accordance With the 
policies arid provisions with respect to format, content,,media, geographic coverage and other criteria as are from 
time tp time contained in the Manuals, or as otherwise directed by Franchisor, and shall not use or publish any 
marketing material or in any way Use or display apy of the Dog Haus Marks except in accordance with said 
policies and provisions and with Franchisor's prior written approval. Franchisee shall submit sarirples of all 
marketing and promotional plans and materials to Franchisor for Franchisor's approval and may only commence 
use of the materials after they have been approved, in writing, by Franchisor. Franchisor shall have the right af 
any time after Frandusee cPnimenees use Of any materials tO prohibit further use, effective upon written notice to 
Franchisee. Cii the tenth (10“') day of the each calendar month during the Tertn,, Franchisee shall provide 
Franchisor with a report summarizing Franchisee's.Local Sfore Marketing Expenditures fOr the preceding month. 
Within fifteen (15) days of the end of each calendar quarter. Franchisee shall provide Franchisor with copies of aU 
invoices; statements, Ganceled checks dr other forms of payment that have been issued,by Franchisee: during the 
preceding calendar quarter which evidence the expenditure and payment by Franchisee of the required Local 
Store Marketing Expenditure. If Franchisee fails to do so, or fails to Spend the required Local Store Marketing 
Expenditure during any calendar month, at the end of each caleridar quarter Franchisee shall pay the Marketing, 
Creative & Technology Fimd the difference between the amount that Franchisee actually Sperit on local marketing 
and the required LpeaLStore Marketing Expendirirre.

10.3 Cooperative Marketing Programs. Franchisor may from time to tiriie establish programs for co-operative 
marketing ("Cooperative Marketing Programs") to coordinate marketing efforts arid programs, to serve as a 
conduit for the collection and expenditure of the contributed funds and to maxiiriize the efficierit use of local 
and/or regional advertisirig media. If and when Franchisor creates a Cooperative Marketing Program for the a 
marketing coverage area (m "Marketing eoverage Area") in which the Franchised Restaurant is located. 
Franchisee (and, if Franchisor or an Affiliate of Franchisor ovvns a Fraridiised Restaurant in the Marketing 
Coverage' Area, then Franchisor or such Affiliate of Franchispr), shall become a subscriber and merriber of the 
Cooperative Marketing, Program and shall participate in the Cooperative Marketing Program in the mariner 
prescribed by FrarichiSor. The Size and content of a Marketing Coverage Area, when and if established by 
Franchisor, shall be binding upon Franchisee, and aU other similMly situated Dog Haus franchisees and 
Franchisor or an Affiliate Of Franchisor, if it operates Dog Haus Restaurants in the Marketing Coverage Area. 
Each participating Dog,Haus Franchisee, as weU as Franchisor (or its AffiUate), if applicable; shaU be entitled to 
one vote for each Franchised Restaurant located within the Marketing Coverage Area as may reasonably be 
determined by Franchisor, but in no everit shaU any Dog Haus Franchisee and/or its Affiliates have more than 
twenty-fiveipercent (25%) of the vote, regardless of the number Of Dog Haus Restaurants’owned.
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10.3.1 Franchisee and all other members of the Marketing Coverage Area whose Franchise Agreements 
require their participation iii the Cooperative: Marketing Program,,shaU contribute to the Cooperative Marketing 
Program the ampunts that are determined.t)y Fr^chisor arid fifty percent (50%) or more of the participating Dog 
Haus Restaurants in the Cboperatiye Marketing Program (at least one-half percent (.5%) of Gross Sales but not to 
exceed two percent (2%) of the Gross Sales of each paiUcipating Franchised Restaurant located 'in the Marketing 
Coverage Area). Franchisee's contribution to the Cooperative Marketing Program shall be credited towards the 
satisfaction of the Local Store Marketing E?q)enditure.required by Section 10.2.

10.3;2 Franchisor shall administer the Cooperative Marketing Program and shall determine the policies 
of the Cooperative Marketing Program and the usage pf the available funds for media time, production of media 
materials, radio, television, newspapers.or Franchised Restaurant level rnaterials such as flyers; Of posters, or for 
any other type of advertising or marketing use. Franchisor reserves the right to establish general standards 
concerning the operation of the Cooperative Marketing Program, advertising agencies retained by the: 
Cooperative Marketing Program, and marketing conducted by the Cooperative Marketing Program. Any 
disputes (other than pricing) arising among or between Franchisee, other Dog Haiis franchisees,, and/or the 
Cooperative Marketing Program shall be resolved by Franchisor, whose decisioriShaU be fmal and binding on all 
parties. Franchisor undertakes no obligation, to make expenditures for advertising or marketing in Franchisee's 
Protected Area or to ensure that any partioilar franchisee benefits directly or pro rata from marketing or 
pronnotion conducted by the Cooperative Marketing Program.

10.4 Grand Opening Marketing E>q)enditufe: Grand Operling Events. At least sixty' (60) days before the 
Opening Da te of the Franchised Restaufanti Franchisee,shall develop and provide Franchisor with a promotional 
campaign plan for the grand Opening of the Franchised Restaurant. Franchisee shall spend the required Grand 
Opening Marketing Expenditvue within thirty (30) days before, and seven (7) days after; the Opening Date,, 
Franchisor may designate a different time'period to conduct the Grand Opening promotional campaign upon 
prior written notice to Franchisee. Franchisee shall provide Franchisor with copies of all invoices, statements, 
canceled checks or other forms of payment which have beeri isSUed by Franchisee which; evidence the. Grand 
Opening Marketing Expenditure and payment by Franchisee of the amOimts required by this Section 10.4 for the 
.grand opening marketing campaign for the Franchised Restaurant within forty five (45) days of the Opening Date. 
If Franchisee fails to provide Franchisor withisuch evidence of payment, or if Franchisee fails to spend the amount 
required by tins Section 10,4., Franchisee shall immediately pay must pay the Marketing, Creative & Technology 
Fund the’differencebefween the amount thatFranehisee actually Spent on the grand openingmafketing campaign 
and the required Grand Opening Marketing Expenditure. In additibn to the Grand Opening Marketing 
Expenditure, Franchisee shall conduct grand opening events and promotions as required and directed by 
Franchisor and shall provide free-oticharge HausDogs to the public from opening imtil closing;on the first day .of 
the grand opening promotion free-of-charge;

10.5 Promotional Campaigns. From time to time during the Term, Franchisor shall have the right to establish 
and conduct pfbmotibnal campaigns on a national or regional basis, which may by way of illustratibn and not 
UmitatiOh promote particular products or rnarketing themes. Franchisee shall participate in the promotional 
campaigns upon the terms: and conditions that Franchisor may establish. Franchisee acknowledges and agrees 
that participation may require Franchisee to purchase point of sale advertising rnaterial, posters, flyers, product 
displays and other promotional materials.

10:6 Advisory Council. Franchisor may from time to time establish an Advisory Council for Dog Haus 
Franchisees,to work with Franchisor and to Constilt with Franchisor on potential improvements to the Dog Haus 
System, the products offered by Dog Haus Restaurants, advertising conducted by the Marketing, Creative &
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Tedmplo^ Fund and any other matters that Franchisor deems appropriate. If am Advisory Council is formed,;it 
vvill act solely in an advisoiy capacity, and vwlL not have decision making authority? will be comprised of 
Franchisor's representatives and Dog Haus Frandiisees who may be chosen by Franchisor or elected by other 
Dog HaUS Franchisees. All Dog Haus Franchisees who serve on an Advisory Council,shall pay all transportation 
costs, food, lodging, and similar costsiincurred in connection with their attendance at Advisory Cotjncil meetings. 
Erarichisor shaUhave the right to form, change, merge or dissolve any Advisory Coimcil at any time, in its sole 
discretion.

10.7 Internet Franchisee shall not develop, create, generate, own, license; lease or use in any riianner any 
computer medium or electronic medium (including, without limitation, any Internet home page, e-mail address. 
Website, domaih liame, bulletin board, newsgroup or other Internet-related medium or activity) which in any 
way uses dr displays, in whole or part, the Dog Haus Marks? or any of tijem, or any words, symbols or terms 
confusingly arnilar thereto without Frandhisdr's prior Written cdhsent, and then oidy in the manner and in 
accordance With the procedures, policies, standards and spedfieatidns that Franchisor may establish frorn time to 
time. Franchisee shall not separately register any domain name or any portion of any domain name containing 
the Dog Haus Marks or participate or market oniany Website or other form of electronic medial (including, without 
limitatidri? through the use of social technology, sodal media? sodal networking platforms, video Websites, email 
marketing sites or other fdrms of elech'onic media not yet developed) using the Dog Haus Marks without 
Franchisor's pridr written consent. Franchisee's general conduct on the Internet and in the use of other forins of 
electronic media is subject to the terms and conditions of this Agreement and all other rules, requiretnents or 
policies that Eranchisof may identify from tune to time. Franchisor may, at any time after Franchisee commences 
use of any approved electrOiuc media, prohibit further rise, elective upon receipt of written noticeby Franchisee. 
Franchisee shall provide free WiFi service at the Franchised Restarirant for use by Franchisee's customers in 
compliance with Franchisor's requirements: for bandwidth included in the Manuals or Otherwise? Frarichisor 
control the WiFi gateway and all emails collected will be Frandnisoris property, with no restrictions on 
Franchisor's use or distribution Of email addresses.

10,8: Websites. Franchisor shall establish and maintain from time to time one Or more Internet Websites that
shall be used to provide information about Dog Haus Restaurants to the public. Franchisor has sole discretion 
and control over the establishment? design and content of tire Website. Franchisor may, in its discretion, configure 
the site to accommodate One Or morelnterior'pages Which Franchisor shall dedicate, in whole or in part, to the 
Franchised Restaurant, all at Franchisee'ssexpehse. Franchisor shall ha ve the right, at its sole option, from time to 
time, to (i) change, revise, or eliminate the design, content and functionality Of the Webdte? (ii) make Operational 
changes: to the Website, (iii),change or modify the URL and/or domain name of the Webdte, (iv) substitute, 
modify? of re^range the Website, at Franchisor's.sole option, including in any manner that!Franchisor considers 
necessary or desirable to comply with'Applicable LaWs„or respond to changes in market conditions or technology 
and respond to any other circumstances, (v) hmit or'restrict end-user access (iri Whole of in part) to the Website, 
and (vi) disable or terminate the Website without any liability to Franchisee.

11. CONFIDENTIAL HSlFORMATION.

11.1 Dog Haas Confidential lnformatibn. Franchisee acknowledges and agrees that the DOg Haus System is 
comprised of confidential information that has been developed by Franchisor and its affiliate by the inyestmerit 
of time, skill, effort and money and is widely recognized by the public, is.of substantial value, and is proprietai^, 
confideritialand constitutes trade secfetsiof Franchisor and its affiliates, and includes, without limitation, tangible 
and intangible information (Whether of not in electronic form) relating to Franchisor's busmess operations, 
products and services, recipes, sources of materialsiand equipmeht„Cliehtmanagement and other software? data.
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other coritOTtv formulations, patterns, compilations, programs, device and processes, business relationships, 
contact information for industry professionals; designs, developmerital Or expemhehtal work and services, 
improvements, discoveries, plans for research, potential new or supplemental products arid services, websites, 
advertisements or ancillary products and services; marketing and seUing rnethods aiid/or plans, business plans, 
budgets and impublished financial statements, licenses; prices and costs, vendors, collaborators, current customer 
and prospective custonrer names and addresses, information regardiiig credit extensions to customers, customer 
Service purchasing histories and prices charged to customers, customer lists ahdl Other customer data,, information 
regarding the skills and compensation of employees of Franchisor and contractors of Franchisor,, designs, 
drawings, specifications, source code, objdct code, documentation, diagrams, flOvychartS; research, development, 
marketing techniques and materials, trademarks, trade secrets, sales/license techniques, inventions, copyrightable 
material, tfademarkable material; databases; relationships between Franchisor and other companies, persons or 
entities; knowledge or know-how Concerning the methods Of operation of the: Franchised Restaurant which may 
be communicated to Franchisee, or of which Franchisee may be apprised, by virtue of Franchisee's operation of 
the Franchised Restaurant imder the terms of this Agreem^t; and any Other information or material considered 
proprietary by Franchisor whether or not designated as confidential information by Franchisor, that is not 
generally knowmby the public. Or which derives independent economic value (actual or potditial) from not being 
generally known tO the pubHe or'persons imaffiliated >yith Franchisor or its affiliates and which is the subject of 
efforts by Franchisor that are reasonable under the Gircumstances to maintain its secrecy, ;and any other 
information in oral, written,-graphic or electronic form which, given the rircumsfanceS srirroundtng its disclosure; 
would be considered confidential (coUectively; the "Dog Haus Confidential information"). Dog Haus 
Confidential,Information does hot include any infOrinatiOn tliat wasm the lawful and unrestricted possession of 
Franchisee prior to itS’disclosure by Franchisor; is or beeOm.es generally available to the public by •acts other than 
those of Franchisee after receiving it; has been received lawfully and in good faith by Franchisee from a third 
party who did not derive it from Franchisor or Franchisee; or is shown by acceptable ewdence to have been 
independently developed by Franchisee.

1

11.2 Value. Franchisee acknowledges and agrees: the.Dog Haus Confidential InfOrrnation is HOt generally 
known by the public or parties other than Franchisor, its affiliates, its franchisees and Franchisee; derives 
independent economic value (actual or potential) from not being generally known to the public or persons 
imaffiliated with Franchisor Or Franchisee; and is-the subject of efforts by Franchisor that are reasonable under 
the drcumstances to maintain the secrecy of the DOg Haus Confidential Inforrnatioh, including, without'linutation 
(i) not revealing the Dog Haus Confidential Information to unauthorized parties; (ii) requiring its franchisees to 
acknowledge and agree in writing that the Dog Haus Corifidential Information is confidential; (iii) requiring its 
franchisees to agree in writing to maintain tlie confidentiality of the Dog Haus Confidential Information; (iv.) 
mortiforing electrohic access to the DOg HauS; Confidential Information by the use of passwords and other 
restrictions so that electronic access tp the POg Haus Coiifidential hifonnation is limited tO authorized parties; 
and (y) requiring its franchisees to return all DOg Haus Confidential Information to Franchisor upon the 
expiration or termination of their Franchise Agreements.

11.3 Maintain Confidentiality. To protect the DOg Haus System, the Dog Haus Marks, the Dog Haus. Trade 
Secrets: and the goodwill associated vvdth the same. Franchisee shall not, during the term o'f this Agreement or 
thereafter, communicate, divulge, or use for the benefit of anyone else, any infOrination that Franchisor considers 
its Dog Haus Trade Secrets and/or Dog Haus. Confidential Information. Franchisee shall diyUlge Dog Haus 
Confidential friforniation only to itsisupervisorial or managerial personnel who musf.have access to it in order to 
perform their employment responsibilities.
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11.4 Irreparable. Injury from Disclosure Of Dbg Haus' Confidently Information.. Franchise acknowledges 
that failure to comply with the requirements of this Article 11 will result in irreparable injury to Franchisor for 
which no‘adequate remedy at law may be available, and Franchisee consents to the issuance bf, and agrees to pay 
all court costsiand reasonable attorneys' fees incvured by Franchisor.in obtaining, without the posting of any bond, 
an ex parte or other order for injunctive or other legal or equiitable relief with respect to the requirements of this 
Article ll.

11.5 Coiifidentiality Covenants from Individuals Associated with Franchisee. Franchisee shall require any 
supervisorial or managerial personnel who may have access to any Dog Haus Confidential Information of 
Franchisor to execute covenants that they wiU maiiitain the confidentiality of the Dog Haus Confidential 
Information they receive in conneetipn vyith their association with Franchisee. Such cpvehcihts shall'be in a form 
satisfactory to Franchisor, including; without limitation,, spedfie identification of Franchisor as a third-party 
beneficiary of such covenants vdth the independent right to enforce them.

11.6 Dog Haus Data. All data pertaining to foe Franchised Restaurahf and all data created or collected by 
Franchisee in connection with Franchisee' s Operation of foe Franchised Restaurant, including, without linutation, 
data pertaining to, or otherwise concerning, foe Franchised Restaurant's customers and other pertinent data about 
the Franchised Restaurant collected by Franchisee, including, without limitation, data uploaded fo, or 
downloaded fiom Franchisee's computer system (Collectively "Dog Haus Data") is Dog Haus Confidential 
Informationand isthesole property of Franchisor:, Franchisor shall have foe right to review and use foe Dog Haus 
Data in any manner foait Franchisor deems appropriate without any Gornpensatiort to Franchisee. Franchisee shall 
provide Franchisor with copies and/or originals of foe Dog; Haus Data within five (5) days after Franchisor's 
request for foe Dog Haus Data at no cost to Franchisor and at any time during foe Term and upon foe expiration 
and/or termination of this Agreemenf Franchisor hereby licenses use of the Franchised Restaurant. Franchisee 
shall maintain foe Dog,Haus Data as secret arid corifidential throughout foe Term ^d shall not make any of foe 
Dog Haus Data available to any tmaufoorized person without the prior Writteri consent of Franchisor arid then 
only in foe manner permitted by Franchisor. Franchisor hereby licenses use of foe Dog Haus Data to Frarichisee 
during foe Term, at no cost, solely for Franchisee's use in connection-with foe Franchised Restaurant.

11.7 No Restriction. Nothing in 1 
or restriction viblatesFranchisee'siemployees' rights to engage in protected concerted activity under foe National 
Labor Relations Act.

12. ACCOUNTING AND RECORDS:

12.1 General Reporting. Franchisee shall submit weekly statistical corifrdl fonns arid other firianci^l, 
operational and statistical iivformatibn that Franchisor may require (i) to assist Franchisee in the operation of foe 
FrariChised Restaurant; (ii) to allow Franchisor to monitor Gross Sales, purchases. Costs and expenses; (iii) to 
enable Franchisor to develop chain wide statistics;; (iv) to assist Franchisor in foe development of new Dog. Haus 
Authorized Products or foe removal of existing linsuccessful Dog Haus Aufodrized Products; (v) to enable, 
Franchisor to refine existing Dog HauS' Authorized Products; and (vi) to generally improve chain-wide 
understanding of foe Dog Haus System (collectively; foe "Reporting Information").

I

12/2, Specific Reporting. Unless otherwise agreed by Franchisor ih writirig, Frarichisee shall submit;condensed
reports of daily Gross Sales to Franchisor on a weekly basis iri accordance wifo foe guidelines established by 
Franchisor. Franchisee wiU electroniCaUy link foe Franchised Restaurant to Franchisor arid WiU allow Franchisor
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to poll the POS System on a daily basis at a time selected by Franchisor to retrieve Reporting; Monnatioh 
ihcluding sdes, sales mix> usage and operations data. Further: I

)
12.2.1 Within ten (10) days following the end of each mphth during the Term, or at any other interval 

that Franchisor may establish. Franchisee shall Submit a Gross S^es report isigned by Fraiichisee, in the form and 
manner prescribed by Franchisor, reporting all Gross Salesifor the preceding month, together with the ndditipnal 
financial iriformatioh that Franchisor may, from time to time, request.

I2.2j2 Within forty-five (45) days' following the end of each calendar quarter during the: Term, 
Franchisee shall, submit fo Frmehifor financial pfatements for the pfecedmg quarter; including a balance sheet 
and profit and loss statement, prepared in the fonn.and maimer prescribed by Franchisor md in accordance with 
generally accepted accounting principles) which shaU be certified by Franchisee’ to beiaccurate and complete.

12;2;3 Within forty-five (45).days following the end of each calendar year during the Teran, Franchisee 
^hall submit to Er^chisor an imaudited annual financial statement prepared in accordance with generally 
accepted aCGpuhtiivgiprinciples> and in the form and manner prescribe by Franchisor; whicb shall be certified by 
Franchisee to be accurate and complete. Franchisee' shall also provide, Frariehispr with copies of signed original 
sales and use tax forms contemporaneously with their filing with the appropriate Governmental Authprity 
Franchisor reserves the right to require the further informatibn concerning the Franchised Restaurant that 
Franchisor may from itimedo time, reasonably request. )

12.3 Admihistfative Assessments^ If "Franchisee fails to transmit the reporting information to Franchisor in 
the manner, at the times, and in the formats specified by Franchisor, in addition to aU other remedies; available to 
Franchisor imder this Agreernent, Franchisee shall pay Frariehispr, upon demand, the applicable Administrative 
Assessment as reimbursement to Franchisor. Franchisor and Franchisee ackno.wledge that viplatioris of these 
reporting requirements will damage Franchisor in:amounts that cannot be quantified as of the Effective Dateartd 
that each of these Administrative, Assessments is a reasonable,, good faith estimate of those damages.

1

12.4 Audits. Franchisee shall prepare, and keep for rtOt less than three (3) years foUbwing the end of each of
its fiscal years, adequate books and records showing daily receipts in, at and from the Dog Haus Restaurahts, 
appUGable sales tax returns^ if any, aU pertinent original seriaUy numbered sales slips; and cash register records, 
and the other sales recbrds.as may be reasonably required by Franchisor, from time to time, to verify the Gross 
Salesreportedby Franchisee"tb Franchisor; in a forrn stiitable for an audit of Franchisee's recordshy an,authorized 
auditor or agent of Franchisor. Such information shall be brbkeh, down by categbries of gbbds>, foods and 
beverages: sold; when* possible. Franchisor, its agents or representatives may, at any reasbnaMe time during 
normal working hours, audit or review Franchisee's books and records in accordance with generally accepted 
standards established by certified public acebuntants. If any audit or other investigation reveals an under­
reporting or under-recording error of three percent (3%) op rnore, then iri addition to any other sums due; the 
expenses of the audit/inspection shall be borne and paid by Franchisee upon biUihg by Frahehisbr; which shall 
include, without lirnitation. Franchisor's travel; lodging and wage expensesiand reasonable accbimtihg and legal 
expense.S, plus interest at the highest ebrrippund rate permitted by Applicable Law, but not to exceed the rate of 
eighteen percent (18%) per armum, i

1

12.5 Books Md Records. Franchisee shall maintain an accoimting and record keeping (system, which shall 
provide for basic aGepuhting information necessary to prepare.financial statements, a general ledger and repprts
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required by this Agreement and the Manuals. Franchisee; shall maintain acGurate, adequate and verifiable books 
and supporting dpcum^tation relating to tire accounting information.

12.6 Use of Financial Statements In Disclosure Document. Frandiisee hereby irrevocably consents to 
Franchisor's use of information contained in its financial statements, at Franchisor's election, in its franchise 
disclosure document for the;offer and sale, of franchises.

12.7 Data for Franchised -Restaurant. All datajpertaihihg to the Franchised Restaurant and all.data created or
collected by Franchisee in connection with Franchiseie's Operation of the Franchised Restaurant (including, 
without Hmitatibn, data pertaining, to or otherwise concemirig the Franchised Restaurant's customers) of 
otherwise provided by Franchisee (including, without limitation, data uploaded to, of dovvnloaded from 
Franchisee’s POS:System and/or computer system) is the sole property of Franchisor and Franchisor shall have the 
fight to use such data in any manner that Franchisor deems appropriate without any compensation to Franchisee. 
Franchisee shall provide Franchisor with copies and/or originals of such data upon request by Franchisor. 
Franchisor hereby licenses use of such data to Franchisee diuing the Term, at np cost, solely for Franchisee's use 
in connection with the Franchised Restaurant.

INSURANCE.

13.1 Franchisee's Insurance Obligations. Franchisee shall obtain ahid maintain throughputthe Term the types 
and amounts of insmance required by Franchisor and shall provide Franchisor with proof of coverage and 
Certificates Of Insurance upon demand. This insurance shall protect Franchisee and Franchisor against any 
demand pr claim vyith respect to personal and bodily injury; death> or property damage, or any loss, liability; or 
expense whatsoever arising or occurring upon Or in connection wifit the^ operation of the Franchised Restaurant. 
Franchisee shall obtain and maintain; (i) workers' compensation insurance in compliance! with local laws and 
regulations; (iii) employer's UabUity insurance with $1,000,000 combined single linut coverage; (iii) 
comprehensive general liability insurance and product Uabibty insurance with bmits Of $1,000,000 per occurrence 
and $2,000,000 aggregate coverage iricluding the fOUowmg; broad form contractual Hability and personal injury 
coverage (employee and contractualmclusiOn deleted) insuring us and you against all claims; suits. Obligations, 
liabilities and damages, including attorneys' fees, for actual or alleged personal injiaries Or property damage 
relating to the Franchised Restaurant business, provided that the required,amounts may be modified periodically 
by us toneflect inflation or future experience with claims; (iv) automobile babibty insurance on company vehicles, 
including owned, hired and non-o\yned vehicle coverage; vvith a combined single limit of at least $1,000,000; 
(y) loss of income insurance (in an amount sufficient to cover the aU fees due to Ffahchisor under this 
Agreement for a period of at least twelve (12) months); (vi) rental value insurance in an amount sufficient 
to cover the rents and other fees diie the Landlord under the Leaseduring any period of business interruption 
or inabibty to Operate the Franchised Restaurant or any greater amounts of insurance as required by the Lease 
for the Franchised Location; (vii), employment practices Uabflity insurance; and (viii) additional insurance and 
types of coverage as required by the terms of the Lease for the Franchised Location; including anumbrella pObCy 
vvith Urnits Of $1,000,000 to $3;OOO;0OO.

13.2 Required Endorsements and Certificates. Each policy shall: (i) be written by insurers licensed and 
admitted to write coverage in the jurisdiction in which the Ffanchised Restaurant is located and with a rating of 
"A" or better as;set forth in the most recent editiOn of Best's Key Rating Guide; (ii) name Franchisor.as anadditional 
insured; and (ui), comply vvith the requirements prescribed by Franelvisor at the time the^obcies are Obtained. 
Franchisee md Franchiseels insurers shall agree to waive their rights of subrogation agatinst Franchisor, and 
Franchisee shall provide evidence of the vvaiVer in accordance with Section 13.1. Franchisee's obligation to obtain
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and maintain insuranGe shall not be limited in any way byneason of any insurance which may be maintained by 
Franchisor, nor shall Franchisee's performance of that obligation relieve it Of liability under the indemnity 
provisions set forth in Section 18.4. AU public: liabibty and property damage policies shall contain a provision that 
Franchisor and its Affiliates, although named as an additional insured, shaU nevertheless be entitled to recover 
linder'the policies on any loss occasioned to Franchisor, or its Affiliates, partners; shareholders; directors, agents, 
or employees by reason of the negligence of Franchisee or its partners, shareholders, directors, agents, or 
employees. At least ten (TO) days prior to the tiine any insurtoce is first required to be carried by Franchisee, and 
thereafter at least thirty (30) days prior to die expiration of any policy. Franchisee shall deliver to Franchisor 
Certificates of' Insurance evidencing the proper types and minimirm amOiints of required coverage. All 
Certificates shall expressly provide that no less than thirty (30) days' prior written nofice shallbe given.FranChisor 
in the event of material alterationto Or cancellation or non-renewal of the coverages evidenced by the Certificates: 
Certificates evidencing the insurance required by this Article 13.shall name Franchisor and each of its Affiliates, 
partners,,shareholders, directors, agents, and employees as additiondl msureds on theadditional-insured Grantor 
of Franchise Form CG-2029 or an insurer's comparable form,, and shatl.expressly provide that any interest of each 
shall not be affected by any Default by Franchisee' of any policy provisions for which the Certificates: evidence 
coverage.

l3.3 Franchisor's Right.to Secure Insurance on Behalf of Franchisee^ Should Franchisee, for any reason, fail 
to procure or maintain the insurance requited by this Agreement, as.the requirements may be revised from time 
to tirne by Franchisor in the Manuals or otherwise in writing> Franchisor shall have the right and authority (but 
not the obUgafion) to immediately procure the insurance and to Charge the saitie tO Franchisee; which charges; 
together with Franchisor's, expenses in so aCtihg,. shall be payable by Franchisee immediately upon notice. The; 
foregoing remediesshall be in addition to any other remedies Franchisor may have.

14. TRANSFER OF INTEREST.

14,1 Transfer by Franchisor. Franchisor shall have the right to transfer or assign all or any part of its rights or 
obligations under this Agreement to any person Or legal Entity without the consent or approval of Franchisee. 
With respect to any assignment which results in the subsequentperfqririance;by the assignee of all of Franchisor's 
obligations under this Agreement, the assignee shall expressly assurne and agree to perform the Obligations, and 
shall become solely responsible for all obligations, of Franchisor under this Agreement from the date of 
assignment. Franchisor and or its Affiliates may seU their assets; the Dog Haus Marks, or the Dog Haus Systein, 
may sell securities in a public offering or in a private placement, may merge, acquire other corporations, or be: 
acquired by another corporation, and may undertake a refinancing, recapitalization, leveraged buy-out, or other 
economic or financial restructuring all without:the.consent or approval of Franchisee, '

14.2 Assignment by Franchisee.. Franchisee acknowledges and agrees that the; rights granted to Franchisee 
under this Agreement are personal and are granted in reliance upon, .among other considerations, the individual 
or coUectiveicharacter, skill, aptitude, attitude; experience, business ability and financial condition and capacity 
of Franchisee and; if Franchisee is an Entity, that of the 0.wners; Accordingly, to protect the Dog HauS Systern, 
the Dog Haus Marks, the Dog Haus Trade Secrets and the goodwill associated with the same; Franchisee shall 
not offer; sell, of negotiate the sale of its rights under this Agreement to any third party, either in Franchisee's 
own name or in the name and/or on behalf of Franchisor; except as otherwise provided |in this Agreement. 
Franchisee acknowledges and agrees that Franchisee has no right, by operation of law or otheijwise, to sell, assign, 
transfer; pledge, donate, encumber or otherwise deal with, directly Or indirectly,, (i) any interest inithis Agreement;; 
or (u) the riglittonse the Dog Haus System or the.DogHaus Marl« (an "Assignmenf') without Franchisor's prior 
written consent. Franchisor shall not uirteasonably withhold its consent to an Assigrunenf if, in Franchisor's 
judgment. Franchisee satisfiesJthe.eOnditions to the Assignment identified in this Agreement.
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14.2.1 Unless the Parties otherwise; agree in writing. Franchisee' shall not make any Assignment of this 
Agreement except in conjunction with a concurrent Assignment to the same approved assignee of all Dog Haus 
Restaurants then Owned and operated by Franchisee. As a condition to Franchisor's consent to an Assignment,, 
the assigr\ee,mAjst execute Franchisor's then-eurrent;form of Franchise Agreement for each Franchised Restaurant 
sold to the assignee. Further, without Franchisor's prior written consent, which may be withheld by Franchisor 
in its discretion, (i) Franchisee shall not offer for sale or transfer at public or private auctioii. any of thOi rights of 
Franchisee imder this Agreement; and (ii) Franchisee shall not, directly or indirectly, pledge, encumber, 
hypothecate or otherwise grant ariy third party a security interest in this Agreement in any manner whatsoever. 
TO the exteiif that the foregoing prohibition may be ineffective tmder Applicable Law, Franchisee shall provide 
not less than ten (10) days' prior written notice (whiGhhOtice’shall contain the name and address of the secured 
party and the terms of the pledge, encumbrance, hypothecation or security interest) of any pledge, encumbrance, 
hypothecation or ^curity irrtefest;in this Agreement.

14.2.2 For purposes of this Agreement, each of the following events is an Assignment subject to the
conditions to transfer identified m this Agreement: (i) the death or incapacity of any Owner; (ii) the offer or sale 
of securifies of Franchisee pursuant'to a transaction subject to registration under applicable securities laws or by 
private placement pursuant to a written offering memorandum;' (iii)' the sale, assigrjmehb transfer,, conveyance, 
gift, pledge, mortgage, onother encumbrance of more than twenty percent (20%) in,the aggregate, whether in one 
or more transactions, of the Equity or voting power of Franchisee, by operation of law or otherwise or any Other 
eyeiits or'transactions which,, directly or indirectly effectively changes control of Franchisee; (iv) the issuance of 
any securities;by Franchisee which itself of in Combination with ariy other tfahsactiohs results in the Owners, as 
constituted on the Effective Date, owning less than fifty percent (50%) of the outstanding Equity or voting power 
of Franchisee; and (v) any merger, stock redemption, consolidation, reorganization, recapitalization or other 
tr^sfer of cdritrol of the Franchisee, however effected. Franchisee shall promptly provide Franchisor witli written 
notice (stating the mformatiOn that Franchisor may from time to tiihe require) of each and every transfer,, 
assignment and encumbrance by any Owner of any direct or mdirect equity of voting rights ih Franchisee; 
notwithstanding that the same may not constitute an Assignment tmder this Article 14. ’

14.2.3 Neither Franchisor's right of first refusal nor the other conditions of Assignment shall apply to a 
transfer by Franchisee of all of Franchisee's rights under this; Agreement to a newly-formed corporation, limited 
liability company or other business Entity provided all of the Equity or voting interests of the new business Entity 
are owned by the same Owners (a "Qualified Assignment"). Any attempted or purported Assignment which 
fails to ;Gomply with the requirements of this Article 14 shall be null and void and shall constitute a Default rmder 
this Agreement,

14.3. Right of First Refusal: Except vrith respect to a Qualified Assignment, if Franchisee,sor an Owner receive 
a bona fide written offer ("Third! Party Offer") from a third party (the "Proposed Buyer") to purchase of 
otherwise acquire any interest in Frandrisee which will result in an Assignment within the meaning of this 
Agreonent, Franchisee or the Proposed Buyer shall, within fourteen (14) days after receiving the Third Party Offer 
and before accepting it, apply to Franchisor in writing for Franchisor's consent to the, proposed Assignment. To 
constitute a bona fide written offer, the Third Party Offer rnust alsd rapply to purchase or otherwise acquire'all 
Dog Haus Restaurants: then owned and operated by Franchisee, or its. Affiliates.

I

14,3:1 Franchisee, or the Proposed Buyer, shall’ attach to its application for consent to complete the 
transfer ai copy of the Third Party Offer together with (i) information relating to the proposed transferee's 
experience' and qualifications; (ii) a copy of the proposed transferee's current financial statement; and (iii) any 
other information material to the Third Party Offer, proposed transferee and proposed Assignment or that
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Eranclusor requests.

14.3’2 ErancMsor or its nomineeishall have the right> exercisable by written notice ("Purchase Notice") 
given to Eranchisee or the Proposed Buyer, within thirty (30) days following receipt of the TTiird Party Offer, all 
supporting information, and the application for consent, to notify Eranchisee or the Proposed Buyer that if will 
purchase or acquire the rights, assets, Eqmty or interests proposed to be assigned on the same terms and 
conditions set forth in the Third Party Offer, except that Erahehisor may (i) substitute cash for any form of 
payment proposed in the offer discounted to present value based upon the rate of interest stated in the Third 
Party Offer; and (ii) deduct from the: purchase price the amount of all amounts then due and owing from 
Eranchisee to Franchisor imder this Agreement or otherwise;

14.3.3 If Franchisor or its nominee elects to pufchase or acquire the rights, assets,. Equity or interests 
proposed toi be assigned to the Proposed Buyer, .the closing shall take no later than sixty (60) days following the 
date that the Purchase Notice was, issued by Franchisor.

14.3;4 If Franchisor does not elect to pdrchase or acquire the rights, assets. Equity or interests proposed 
to bevassigned to the Proposed Buyer, the clpsing of the sale to the Proposed Buyer shall take no later than ninety 
(90) days following the date that the Third Party Offer waS received by Franchisee. If there is any material chmge 
in the termsiof the Third Party Offer before the closihg of the sale. Franchisor shall have a.right of first refusal to

14;4 Conditions of Assignment to Third Party. As a condition to obtaining EranchisoPs consent to an 
Assignment,.all of the foUowing.conditions must he satisfied:

14.4.1 The Proposed Buyer must submit a completed franchise application to Franchisor and meet 
Franchisor's then-current qualifiGations for new Dog Haus franchisees? including qualifications pertaining to 
financial condition, credit rating? experience, rnoral character and reputation.

14.4.2 Franchisee must be in: Good Standing on the date consent is requested arid Until the date of 
closing of the Assignment.

14.4.3 The sales price of the interest to be conveyed rnust not be so high, or the terms of the sale so 
onerous, that, in the judgment of Franchisor, the Proposed Buyer will be unlikely to meet the Proposed Buyer's 
financiall and other obligations to Franchisor,.third party suppliers and creditors foUoWing the.closing, Franchisor 
shall have no liability to either Franchisee Or the Proposed Buyer if Franchisor approves the Assignment and the 
Proposed Buyer thereafter experiences; firiangal diffieiiltieS.

14.4.4 The Proposed Buyer must sign Franchisor's then-current form Of Franchise Agreement, the terms 
of which may differ materially from any and all of the terms contained in this Agreement,, and which shall 
supersede this Agreement in aU respects, except that the term of replacement Franchise Agreement shall be the 
remaining term of this Agreement. In exchange for signing the then-current Franchise Agreement, the Proposed 
Buyerishall receive the rights provided for in this Agreement. If the Proposed Buyer is an Entity, each owner and 
each owner's spouse of the Proposed Buyer shall jointly and severally guarantee the Proposed Buyer's 
performanceuf its Obligations ih the then-currerit Franchise Agreement under a Guarantee in the form of Exhibit 
G; If Franchisor is not offering nevy Dog Haus fi'anchises, is in the process of revising, ainending or renewing 
Franchisor's, form of Franchise Agreement or franchise disclosure document Or is not lawfully able to offer 
Franchisor's then-current form of Franchise Agreement at the tiine of an Assignment, Franchisor rriay offer to
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amend this Agreement, upon terms and conditions that will be established by FranchiSof and the Proposed Buyer 
at .that time; or may offer to amend the Term on substantially the terms'and conditions setforth in this Agreement 
on a monthdo-morith basis for as long as Franchisor deems necessary or appropriate so that Franchisor may 
subsequently offer*md utilize a then-current form of Franchise Agreement.

14.4.5 Franchisee wiU remain subject to all obligations stated iii this Agreement that expressly, or by 
implication due to their nature, survive the transfer, termination or expiratiph of this Agreement, including; 
without limitation, the provisions prohibiting competition, non-interference and honTdiSclpSure of Dog Haus 
Confidential Information.

14.4;6 Franchisee and the Proposed Buyer shall execute a General Release of all.known and unknown 
liabilities; demands, costs, expenses, damages, claims; actions and causes:of action, of Whateyer nature, character 
or description, that they have, may have or believe to have against Franchisor and its AffUiates and their officers, 
directors, agents, shar^olders and employees as of the date of the general release, in a form acceptable to 
Franchisor.

14.4.7 FranchiseeiShaU pay Franchisor the Transfer Fee to apply against Franchispr' s administrative.and 
other costs to process the Assignment.

14.4.8 Franchisee must simultaneously transfer its rights in all contracts for which continuation is 
necessary for operation of the Franchised Restaurant to the Proposed Buyer and satisfy anyj separate conditions 
tO‘ obtain any third party consents required for the transfer of Franchisee's rights to the ftopoSed Buyer, The 
Proposed Buyer must execute aU other documents and agreements required‘ by Franchisor to consuinmate the 
Assignment, All required third party consents to the Assignment must be obtained.

14.4:9 Franchisee's right to receive the sales proceeds from the Proposed Buyer in .consideration of the 
Assignment shall be subordinate to the obligations of the Proposed Buyer' pWed to Franchisor and its Affiliates 
under, or puisuaht to, this Agreement or any other agreement;. All contracts by and between Franchisee and the 
Proposed Buyer shall expressly include a subordination provision permitting payment of the sales proceeds to 
FranchiSee>only after any outstanding obligations owed to Franchisor and its Affiliates are fiiUy satisfied.

14.4.10 Except when the transferee is an existing Franchisee or franchisee Of Franchisor, the Proposed 
Buyer and a supervisorial or rnanagerial employee' of the Proposed Buyer who will have general management 
and supervisory responsibilities for the Franchised Restaurant who is acceptahle to Franchisor, must complete to 
Franchisor's sole satisfaction Franchisor's Initial Trainirig Prograrn prior to the effective date of the Assignment.

14;4:ll The Proposed Buyer must conform the Franchised- Restaurant with Franchisor's then-current 
appearance and’ design standards and equipment specificationsrapplicable'to new Dbg HausiResfaurarits.

14.4.12 Franchisee must sign a guarantee personally guaranteeing the Proposed Buyer's obligations 
imder the new Franchise Agreement in favor of Franchisor.

14;5 Death or Incapacity. In the event of the death pr incapacity of an Owner, the spouse, heirs or personal 
representative of;the deceased or incapadtated Owner, or the remaining Owners (the '-Successor") shall have one 
hundred eighty (180) days from the date of death or'incapacity in which to (i) purchase the interest of the deceased 
or incapacitated Owner; or (ii) complete an Assignment of theiinterest of the deceased or incapadtated Owner to 
a qualified, approved third party, subjed to the provisions of this Article 14. If aSuccessOr has not purchased the
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interest of the deceased or iheapacitated Owner or completed an Assignment of the interest of the deceased or 
incapacitated Oyyner to a qualified, apprOyed third party *wifhih one-hundred eighty (180) days from the date of 
death or incapacify. Franchisor may terminate this Agreement,

14.6 Transfer by Frandiisee in Bankruptcy. If, for any reason, this Agreement is not terminated pursuant to 
Section 16:1 and this Agreement is assumed, or Assignment of the same to any person or Entity who has'made a 
bona fide offer to accept an Assignment of this A^eemerit is contemplated/ pursuant to the United States 
Bankruptcy Code, then notice of fheiprOpOsed,Assignment or assumption, setting forth (a) the name and address 
of the proposed assignee, and (b) all of the terms and conditidns Of the proposed Assignment and assumption, 
shall be given to Franchisor within twenty (20) days after receipt-of the proposed assignee!? offer to accept 
Assigninent of this Agreement/ and,, in any evenh within ten (10) days prior to the date appHcation is made to a 
court of competent iUrisdictidn for authority and approval to enter into the Assignment and assumption, and 
Franchisor shall thereupon have the prior right ^d option, to be exercised by notice given at any time prior to 
the effective date Of the proposed Assigtiment and assumptipn, to accept an Assignment of this Agreement to 
Franchisor itself upon the same terms and conditions and for the same consideration, if any, as^ in the bona fide 
offer ihade by the proposed assignee/ less any brokerage commissions which may be payable by Franchisee out 
Of the consideration to be paid by the assignee for the Assignment ofithisAigreement.

14:7 Restriction on Publicly Traded and Private Securities. Securities, partnership or other ownership 
interests in Franchisee may not be offered to the public under the Securities Act of 1933, as amended, nor may 
they he registered imdef the Securities Exchange Act of 1934, as amended, or any comparable federal, state or 
foreign law, rule or regulation. Such interests may be offered by private offering Or otherwise only with the prior 
written consent of Franchisor, which consent shall not be unreasonably witiiheld, AH rnatenals required, for any 
private offering by federal or state' law shall be submitted to Franchisor for a hmited review as discussed below 
prihr to being filed with any governmental agency; and any materials to be used in any exempt offering shall be 
submitted to Franchisor for such.review prior to their Use. No offeriiig by Franchisee shall imply that Franchisor 
is participating in an underwriting, issuance Or offering of securities of Franchisee or Franchisor, and Franchisor's 
review of any offering materials shall be^ limited solely to the subject of the relatiorrship betyyeen Franchisee and 
Franchisor, and its Affiliates. Franchisor may, at its option, require Franchisee's offering inaterials to contain a 
written statement prescribed by Franchisor concerning tlie limitations described in the preceding sentence. 
Franchisee, its Ovyners and other participants in the offering must fully agree in writing to defend and indemnify 
Franchisor/ its Affiliates, their respective partners and the officers, directors, manager(s) (if a limited liability 
company),, shareholders; members, partners, agents, representatives, independent contractors, servants and 
employees of each of them/ from and against any and all losses, costs and liability in connection with the offering 
and shall execute any documentation required by Franchisor to further evidence this indemnity. For each 
proposed offering. Franchisee shall pay to Franchisor a non-refundable fee of $10,000, which shalUhe in addition 
to any Transfer Fee under^any Franchise Agreement and/of Development Agreement or such greater amount as 
is necessary toreimburse Franchisor'forits reasonable costs and expensses associated with reviewing the pfoposed 
offering, including without limitation, legal and accounting fees. Franchisee shall give Franchisor written notice 
at least thirty (30) days prior to the; date of commencement of any offering or other transaction covered by this 
Article 14. I

15. GOVENANTS.

15.1 No Prior Experience, Informatibh or Knowledge. Franchisee specifically acknowledges and agrees that 
prior to becorning a franchisee of Franchisor; Franchisee had no experience, information or knowledge 
whatsoever about a gourmet hot dog, sausage arid hamburger restaurant Or a Dog Haus. Restaurant and that

\VFsI.\appsMhsmH\BXK',\IS500-2\1336164_,docx 
2018 DOC HAUS WORLDWIDE FDD 
FRANCHISE AGREEMENT



Franchiseeis knowledge of the DOg Haus Confidential Information was obtained solely from Franchisor, 
following Franchisee's training;fey Franchisor and Franchisee's sub^quent dperation of the Franchised,Restaurant 
under this Agreemmt. In addition. Franchisee i^ecifically acknowledges that, pursuant to this Agreement, 
Franchisee will receive valuable specialized training and confidential information, including, without limitation. 
Dog Haus Confidential Information regarding the operational, sales, promotional, and marketing methods and 
techniques of Franchisor and the Dog Haus System, which are unique and proprietary to Franchisor, derive 
indep^dent economic value from not being generally known to the public and are the subject of Franchisor’s 
efforts and that are reasonable under the GirCumstances^to maintain their secrecy. |

15.2 Non-Competition During Term of Agreement. Franchisee and each Owner covenants that during the 
Term, except as otherwise approved in writing by Franchisor, Franchisee,and each Owner shall not, either directly 
or indirectly, for itself, or through, on behalf of, or in conjunction with any person, or legal Entity: (i) divert or 
attempt to divert any present or prospective Dqg Haus custbmer to any Colhpetitive Business, by direct dr indirect 
inducement or otherwise, or do or perform, directly or indirectly, any other act injurious op prejudicial to the 
goodwill associated with the Dog Haus. Marks and the Dog Haus System; (ii) employ or seek to employ any 
person who is or has been within the preceding ninety (90) days employed by Franchisor or an Affiliate of 
Franchisor as a supervisorial or managerial ernployee, dr Otherwise directly or indirectly induce the person to 
leave his or her employment; or (iii) own (either beneficially or of record), engage in or render services td, whether 
as an investor, partner, lender, director, officer, manager, employee, consultant, representative Or agent, any 
Competitive Business, provided, however, the restrictions stated in this Section 15.2 shall ndt apply to any Owner 
after two (2) years from the date the Owner ceases to be aii officer, director, shareholder, member, manager, 
trustee, owner, general partner, employee dr otherwise associated in any capacity withTranchiSee.,

15.3 Non-Competition After Expiration or Termination of Agreement. Except as Franchisor otherwise 
approves in writing) Cornmencmg upon the date of (i) an Assignment permitted under Article 14. (u) the 
Expiration Date Of this Agreement, (iii) the termination of this Agreement (regardless of the cause for 
termination), or ;(iv) a final Court order (after all appeals have been taken): with respect to .any of the foregoing 
everits or with respect to enforcement of this Section 15.3, and continuing for an uniiiferrupted period of twd (2) 
years thereafter, Franchisee^and each Owner shaU not, own (either beneficially or of record)) engage in or render 
services td, whether as an investor^ partner, lender, director, officer, manager, ernployee, consultant, 
representative dr agent, any Competitive Business located at the Franchised Location or within two (2) miles of 
the Franchised Locafidn dr any other Dog Haus Restaurants; provided, however; the restrictidns stated in this 
Section 15.3 shaU ndt apply to. any Owner after two (2) years from the date the Owner ceases to be an officer, 
director; shareholder, member, manager, trustee, owner, general partner, employee or otherwise associated in 
any Capacity with Franchisee.

during the two (2) year period fOUowing;(i) the expiration or termination ofithiS Agreemerit; (ii) the dccurrence of 
any Assignment during the Term; (iii) the cession of the Restricted Person's relationship with Franchisee; or (iv) 
a final court order (after all appeals have been taken) with respect to any of theToregoing events or with respect 
to enforcement of Section 15.3. in addition to aU other remedies available to Franchisor, Franchisee or the 
Restrictedi Person shall pay Franchisor, throughout the twenty-four (24). rnOnth period, five percent (5%) df the 
revenue: derived by Franchisee from the sale of aU products and services and aU other incomeiof every kind and 
nature ("Post Terminatipn Gross Sales") df the’Compefitive Business. Franchisee shaU account for and pay the 
six percoit (6%)*of 'the Post Terminatipn Gross Sales to Franchisor on, the fifteenth day of each calendar month .on 
the: Post Termination Gross Sales of the Competitive Business during the preceding calendar month. Franchisor
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shall have the right to audit the bookstand records of the Competitive:Business in accordance with Section 12.3 to 
confirm Franchisee's compliance with this Section 15:4. upon prior notice'to Franchisee.

15;5 Exceptions to Covenants. Sections 15.2 and 15.3 shall not apply to Ownership by Franchisee or an Owner
of a less than five percent (5%);beneficial iriterest in the outstanding equity securities Of any Gprnpetitive Business 
registered imder the Securities Act of 1933 or the Securities Exchange Act of 1934.

15;6 Reducing Scope of Covenants. Franchisee imderstands and acknowledges fhat Frarichisor shall have the 
right, in its sole discretion, to reduce the scope of any covenant set forth in Section 15.3. or any portion thereof 
without Franchisee's consent, effective immediately upon receipt by Franchisee of written notice thereof; and 
Franchisee agrees that it shall comply forthwith with any covenant as so modified, which shall be fully 
enforceable.

15.7 Reasonable Good Faith Estimate. Franchisor and Franchisee aclgiovvledge and agree that it would be 
impossible-and impracticable; to determine the precise amount of damages and expenses Franchisor will incur if 
Franchisee or any Restricted Person shall commit any violation of Section 15.3 during the two (2) year period 
fOllovririg ,(i) the eiqjiratiori or termination of this Agreement; (ii) the occurrence of any Assignment during the 
Terrn; (iii) the cession of the Restrided Person's relationship* with Franchisee; or (iv) a final court order (after aU 
appeals have been taken) with respect to any of the foregoing everifs or vvith respect to eriforcement of Section 
15.3 due to the complications inherent in determining the arriOimt of revenue lost by'Franchisor because of ,the 
uncertainty regarding-the number of months left to complete the, then-current Term, the uncertainty regarding 
the Gross Sales of the FrMichised Restaur^t during the remainder of the then-current Term, the amount Of 
Royalty Fees Franchisee woidd have paid Franchisor based upon the Gross Sales of the Franchised Restaurant 
and the bketas well as the amoimtof theTeesthat Franchisor will collect from Franchisee upon the occurrence of 
the* circumstances described in Section 15.3. Franchisor and Franchisee further acknowledge and agree that the 
five: perCent*(5°/o): fee,of Post Termination Gross Sales is a reasonable, good faith estimate of those damages.

15:8 Covenants from Individuals. Franchisee shall obtain arid furnish to Frarichisor executed covenants 
similar in substance to those set forth in this Article 15 /including covenants applicable upori the termination of a 
person'ssrelationship with.Franchisee) from all Owners. Every covenant required by this Section 15.8 shall be in a 
form acceptable to Franchisor, and shall include, without limitation, a designation of Franchisor as a third party 
beneficiary ofthe cOvenarits with the independent.rightto enforce them.

15.9 Interference With Employment Relations. Without Franchisors prior written consent, during the Term 
and for a period of twenty-four (24) months following the termination,, expiration or nonjenewal Of this 
Agreement, or if there shall dcciir an Assignment, neither Franchisee, its Owner(s) or their respective Affiliates, 
officers, directors Or managers, or any of them, shall in any capacity whatsoever; either directly or indirectly, hire, 
solicit or encourage to leave the employment of Franchisor, or any of its Affiliates; or any licensee or franchisee 
of Franchisor, any employee of Franchisor or its Affiliates (or any person who the persons knew or should have 
known was an employee of any licensee or franchisee of Franchisor) or hire any employee who has left the 
employment of Franchisor, or any of its Affiliates (or any licensee or franchisee) within one (1) year of the 
termination of the employee's employment vrith FranehisOr, or any of its Affiliates or its.Licensees or franchisees.

15.10 Effect of Applicable Law. In the event any portion of the covenants in this Article 15 violates laws 
affecting Franchisee, or is held invalid or uneriforceable in a final judgment to whidi Franchisor and Franchisee 
are parties, then the maximum legally allowable restriction permitted by Applicable Law shall control and bind 
Franchisee. Franchisor may at any time unilaterally reduce the scope of any part of the above covenants, and
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Franchisee, shall comply with any reduced covenant upon receipt of vyritteii notice. The provisions of this Article 
,15 shall be in addition to and not.in lieu of any other confidentiality obligatibn.of Franchisee,.or any other person, 
whether pursuant to another agreement or pursuant to Applicable Law.

15.11 Business Practices. Franchiseeishall coinply with and/or assist Franchisor to the fullest extent possible in 
Franchisor's effortsi to comply \vifh Executive Order 13224 issued by itlie President of the United States, the USA 
Patriot Act, and all other present and future, federal, state arid local laws, ordinances, regulation's,, poheies, lists 
and any other requirements of any Governmental Authority addressing or in any way relating to terrorist acts 
arid acts of war (the "Anfi-Tenorism Laws"). In connection with its compliance. Franchisee certifies, represents 
and Warrants that none of Franchisee's property or interests are subject tobeing "blocked" under any of the Anti- 
Terrorism Laws and that Franchisee <is riot otherwise in violation Of any of the Ar\ti-Terroristn Laws; Any violation 
of the Anti-Terrorism Laws by Franchisee or FrarichiSee's employees or any "blocking" of FranchiSee'iS assets 
under the Anti-Terrorism Laws constitute groimds for immediate tenniiiation of this Agreernenf and any Other 
agreements,Franchisee has entered into; with Franchisor or any of’its Affiliates, in accordance with the provisioris 
of Section 16.2.

15.12 Survival. The provisions of this Article 15 Shall survive the.expiration and tenhinatiOri of this. Agreement 
and shall not limit, restrain or otherwise affect ariy right or cause of action which may accrue fo Franchisor for 
any infringement of, violation of, or interference with, this Agreement; or the Dog: Mails Marks, the Dog Haus 
System^ the Dog Haus Coiifidehtial Wforrhation,. the Dog;Haus Trade Secrets, or any other proprietary aspects of 
Franchisor's business.

DEFAULT And TERMINATION.
I

16.1 Termination, In the Event of Franchisee;'s Bankruptcy or Ihsolvencyi. Fraiichisee shall be deemed to be 
in Default under this Agreement, and all rights granted to Franchisee of this Agreement shall automatically 
terminate without notice to Franchisee, (i):if Franchisee beconries insolvent Of make a gerieral assignment for the 
benefit of creditors; (ii) if a petition in bankruptcy is filed under any foreign, state or United States Bankruptcy 
Act by Franchisee Or if a petition is filed agaihst.and not opposed by Franchisee; (iii) if Franchisee is adjudicated 
as bankrupt or insolvent;s(iy) if a bill inTequity or other proceeding for the appointment of a receiver of Franchisee, 
or other custodian for the Franchised Restaurant is filed and consented to by Franchisee; (v) if a feceiver Or other 
custodian (permanent or temporary) of Franchisee.'s assets or property, or any part thereof, is appointed by any 
court of conipetent jufisdlction; (vi) if-proceedings:for a composition with creditors under any Applicable Law is 
instituted by or against Franchisee; (Vii) if a final judgmenf in excess of $100;000 against the Franchised Restaurant 
remains unsatisfied or of record for thirty (30) days or longer (unless a .supersedeas bond is filed); (viii) if 
Franchisee admits Franchisee is unable to generally pay Franchiseess debts as they become due; (ix) if execution 
is levied against the Franchised Restaurant or property; (x) if suit to foreclose any lien or inprtgage against the 
Franchised Restaufant> the Efanchised Location or the equipment of the Franchised Restaurant is instituted 
against Franchisee and not dismissed within thirty (30) days; or (xi) if the Franchised Restaurant or the Franchised 
Location shall be sold,after levy thereupon by any sheriffi.marshal, or constable.

16'2 Option to Tenhinate Without Opportunity to Cure. Franchisee sheill be deemed to be in Default and
Franchisor rnay, at its opfiOn, teiminate this Agreement and aU rights granted under this Agreement, without 
affording Efanchisee any Opportunity to cure the. Default, effective immediately upon receipt of notice by 
Franchisor upon the occurrence of any of the fOllpWing events;

16:2.1 If Franchisee shall Abandon the Franchised Restaurant.
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16.2.2 If Frandiisee shall puiport to make any Assignment without the prioj Written consent of
Ff^chisor. ^ ^

16.2.3 If EranchiseeishaU Default in any obligation as?to which Franchisee has previously received three 
(3) or more written notices,of DefaultirOm Eranchispr setting forth the Default complained of within the preceding
itwelve (12) months. *

1

16;2,4 If Franchisee makes any material misrepresentations in connection (yitii the ^eciition of this 
Agreement or the operations of the Franchised Restaurant. j

16,2.5 If Franchisee fails, for a period of ten (10) days after having received notification of 
noneompliance from Franchisor or any Governmental Authority; to comply with,any Federal, state or local law 
or regulation applicablelo the operatiOn of the Franchised Restaurant.

1

I

16;2.6 If Franchisee's operation of the Fr^chis^ Restaurant constitutes an imnunent danger to the 
public health. j

16;2.7 If an audit or investigation conducted by Franchisor discloses that Frani^isee has knovvingly 
niamtained false bpoks or records, or submitted false reports to Franchisor, or knowingly imderstafed its Gross 

. Sales or withheld the reporting of the same as provided^in this Agreement. j

16'2.8 If Franchisee or any of its Owners,, are convicted of or plead guilty or itolo contendere to a\ felony 
or any other crime or offense that is reasonably likely, hi the sole ppinioii of Franchisor; tp adversely affect 
FranchisPf's reputation; the; Dog Haus System, the Dog Haus Marks or the goodwill associated the same; 
however, if the crime or offense is committed by an Owner other than the Principal Owner, Franchisor may oiily 
terminate this Agreement under this Section 16.2.8:if the convicted Owner failsf o sell,its interest in Franchiseef o 
Franchisee's other Owners within thirty (30) daysfafter the convictiori or ginlty plea. i

16.2^9 If Franchisee materially misuses or makes any unauthorized use of the ppg Haus Marks or 
othervrise materially impairs he goodwilltassociated herewith or Franchisor's rights herein, or takes any action 
which reflects materially and unfavorably upon the operation and reputation of the Franchised,Restaurant or he 
Dog Haus.chain generally. ’

16.2.10 If Franchisee makes any unauhorized use, diselpsure; or duplication of he Dog Haus Trade
Secrets Or Dog Haus Confidential Information. '

I
16.2.11 If Franchisee fails to purchase arid maintain in inveritpry he types and qumtities of Dog Haus 

Biaftded Products; Dog Haus Proprietary Products or Non-Proprietary PfOducts necessary to :meet reasonably 
.aritieipated constimer dernand.

1

16.2.12 If Franchisee shall Or purports to piu-chase Dog Haus Branded Products or Dbg Haus Proprietary 
Products or Non-Proprietary Products frpm other than a Dog Haus Approved Supplier and fails to cease use of 
the non-complying product within three (3) days after havirig received inPtificatipri frpiri Franchisor to do so;

16,2;,13 If Ffarichisee shall Default in any-obligation imder this,Agreement hat by its natUreyis riot crapable 
of being cured by Fiarichisee. ’
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16;2.i4 If Franchisee fails to meet the site selection requirements, enter a Lease or Open the Franchised 
Resfamant within the applicahle time periods provided for in this Agr^ihent.

16.2.15 If an approved Assignment as reqiilired by Section 14.5. is hot effected within the time provided 
fdllbwing the deathi or permanent incapacity (mental or physical) of Franchisee.

16;2.16 If Franchisee fails to comply with the covenants in Article 15 or fads to deliver to Franchisor tihe 
executed covenants required under Section 11.5'or Section 15.8.

16.117 If Franchisee or the Principal Owner fails to successfully complete the Initial Training Program 
required by Section 6.1.

162.18 If Franchisee fails to obtain or rnaintain theinsurance coverage required bv'Sections l3.1 and 13.2.

162.19 If; within ten (10) days,after receipt of written notice from Franchisor that any required payment 
is overdue, Franchisee fails to inake the payment to Franchisor, Franchisor's Affiliates,, or, to Franchisee's 
suppliers. Creditors or employees unless. With respect to Franchisee's suppliers, creditors or einployees) 
Franchisee notifies Franchisor of the e^dstence of a bona fide dispute and takes inamediate action to resolve it;

162.20 If Franchisee fails to make timely payments upon any obligation of Franchisee upon which
Fr^Chisor has advanced any funds for or on behalf of Franchisee, or upon which Franchisor is acting as a 
guarantor of Franchisee, or Default upon or breach of any provision Of any promissory note of other evidence of 
indebtedness or any agreement relating to this Agreernent concerning any obligation of Ff^chisee which arises 
from the Franchised Restaurant. |

16.2.21 If Franchisee Defaults in the repaynient or performance Of any obligation or financing transaction 
With third parties under Which this franchise, the Franchised Location Of any asset of the Franchised Restaurant 
is pledged as security for FfanchiseeJs performance,

16.2.22 If Franchisee or any of itsOwners use abusive language when commimicating with Franchisor, 
Franchisor's staff; or eustorriers, or denigrates the DOg Haus System or portrays it ih an unflattering light on the 
Internet or otherwise.

16.2.23 If, contrary to the terms of Section 7.10. Franchisee failsi to sell and offer for sale all and only
authorized services and merchandise required by Franchisor after Franchisee receives a Notice of Default from 
FranchisOf due to Franchisee's failure to do so. Whether Of nOt Franchisee has cured the Default after one or more 
notices; or if Franchisee fails to discontinue seUifig and offering for sale ariy services or merchandise that 
Franchisor may, in its sole discretion, disapprove in writing, at any firne, within ten (10) days after FfanchiS^'s 
receipt of written notice from Franchisor to do so. j

16.224 If Franchisee fails to respond to all GOmmunications with Franchisor in a tiihely manner.

16.3 Termihatibn with Notice and Opportunity to Cure; Except for any Default by Franchisee under Sections 
16.1 or 16.2, ^d as expressly pfovided elsewhere in this Agreement, Franchisee, shall have five (5) days, in the 
case of any monetary Default and ten (10) days'in the case Of any other type Of Defaiilt> foUbWirig the receipt of a 
notice of Default (a "Notice of Default") demanding the cure of the Default and to provide evidence Of the cure 
to Franchisor. If any Default is not cured witltin that time period, or any longer time period that Applicable Law
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may require or that Frairchisor may specify in the Notice of Default, this Agreement and all rights granted in this^ 
Agreeinent shall automatically tennihate without further notice or opportunity to cure.

16.4 Reimbursement of Franchisors Costs. Upon a Default by Franchisee, all of Franchisor's costs and 
expenses>arising from the Default, including reasonable attorneys' fees, shallbe paid tp.Frandiisor within fiyefS) 
days after cure or upon demand by Franclusor whether or not .the Default is cured.

16.5 Cross-Default. Any Default under the terms and conditions of this Agreement, any Area Development 
Agreement or any other agreement between Franchisor, or its Affiliates, and Franchisee, or its Owners or 
Affiliates, shall be deemed to be a Default of each and every other agreement. In the event of termination for any 
cause, of this Agfeemerit or any other agreement between the Parties, Franchisor may, at its option, terminate any 
or all of the agfeements;

16.6 Notice Required By Law. Notwithstandmg anythmg to the Contrary contained in this Article 16. if any 
valid Applicable Law of a competent Governmental Authority having jurisdiction over this Agreement and the 
Parties shall limit Frahchispf's rights of termination imder this Agreement or shall require longer notice periods 
than those set forth above, this Agreement shall be deemed amended fp conform' to theminimum notice periods 
or restrictions upon termination required by that Applicable Law. Franchisor shall not, however, be precluded 
from contesting the validity, enforceability or application of Applicable Laws in any action, hearing or dispute 
relating to this Agreement or the termmation of this Agreement.

16:7 Interim Management. To protect the Dog'Haus System, the Dog Halis Marks, the Dog Haus Trade Secrets 
and the goodwill associated with the same, after Franchispr has given Franchisee written notice that Franchisee' 
is in Default, Franchisor may (but is not obligated to) assume interim management of the Franchised Restauraht 
dining the pendency of any cure period or m lieu of immediately terminating this Agreement. If Franchispr elects 
to assume interim management of the Franchised Restaurant (i), Franchisor's election wiU not relieve Franchisee 
of Franchisee's Obligations under this Agreement; (ii) Franchisor will not be liable for any debts, losses, costs or 
expenses mcurred m the operation of the Franchised Restaurant during any interim managemerit period; (iii) 
Franchisor will have the right to charge a reasonable fee for the management services; and (iv) Franchisee agrees 
to> and hereby does; indemnify and hold Franchisor harmless against any anti all claims, demands, judgments, 
fines, losses, liabiliti'es,. costs, ampimts paid iri settlement and reasonable expenses (includm'g, but;not limited to 

attorneys' fees) incurred in connection with the interim management of the Franchised Restaurant, Other than 
those arismg solely from the gross negligence or willful rnisconduet of Franchisor.

16:8 Delay by Force Majeure. Franchisee shall provide Franchisor, withm ten (10) days after the occurrence 
of an event that Franchisee believes is an event Of Force Majeure, with.notice of the specific nature and extent of 
the Force Majeure and an explanation as to hOw the event has delayed Franchisee's performance under this 
Agreement. The determmation of whether an event of Force Majeure has occurred shall be made by Franchispr 
Upon Franchisor's assesmaent of the event causing the.delay. If Franchisor determmes that the Default is tiie result 
Of an event of Force Majeure, the required date for performance by Franchisee shall be extended by the number 
of days equal to the number of days that the Force Majeure exists. Franchisee shall provide Franchisor with 
contmuing updates and aU information requested by Franchisor regardirig Franchisee's progress and diligencem 
respondmg to and Overcommgithe event of Force Majeure.

16.9 Termination: bv Franchisee. Franchisee may termmate this Agreement due to a material Default by 
Franchisor of its obligations under this Agreement, which Default is not cured by Franchisor vvithm sixty (60) 
days after Franchisor's receipt’Of prompt written notice by Franchisee to Franchisor detailing tiie alleged Default
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with,specificity; provided, that if the Default is such that it cannot,be reasonably cured within such sixty (60) day 
period. Franchisor shall not be deemed in Default for so long as it eormtiences to Cure suCh Default within sixty 
(60) days and dihgeritly continues to prosecute such cure to completion. This is a material tenn pf this ^greemeiit 
and a mediator shall not, and shallnofhave the power or authority to, waive, modify or change this requirement 
in any mediation proceedingsior otherwise. if Franchisee, terminates this Agreement pursuant to this Section 16.9. 
Franchisee shall comply with aUi of the terms and conditions of Article 17.

16.10 Options At Termination. Upon any Defarilt under Sections 16.2 or 16.3i Franchi^f may irnmediately 
take any one or more of the following actions,, by written notice to Franchisee;: (i) terrninate this Agfeerheht and 
all rigjbts granted to Franchisee imder this Agreement; (ii) eliminate or diminish Franchiseels rights widi’respect 
to the Protected Area Or the size of the lAotected Area; (ui) increase the fees to be paid by Frarichisee tO Franchisor; 
or (iv) increase Franchisee's LocaliStore Marketing Expenditures.

17. OBLIGATIONS FOLLOWING TERMINATION OR EXPIRATION.

17;i General. To protect the Dog Haiis System, the Dog Haus Marks> the Dog Haus Trade Secrets and the 
goodwill associated with the same, upon the expiration Or termination of Franchisee's rights granted imder this 
Agreement, Franchisee shaU unmediately cease to use all Dog Haus Trade Secrets, DOg Haus Confidential 
Information, the Dog.Haus Marks, and any confusingly similar trademark, service mark, trade name> logotype, 
or other commercial symbol or msi^a., Franchisee,shall at its own cost immediately return the Manuals; and aU 
Written materials incorporatmg Dog Haus Trade Secrets:and all copies of any of the same to Franchisor, Franchisee 
shall at its own Cpsf make Cosmetic changes to the Franchised Restaurant and the Franchised Location so that they 
no longer contain or resemble FranchisOf's proprietary designs and shall remove all Dog Haus identifymg 
materials and distinctive Dog Haus cosmetic features and finishes, fUmiture, soffits, interior vyaU coverings and 
colors, exterior finishes and colors and signage from the Franchised Location that Franchisor may reasonably 
direct,

17.2 Prior Payments: Liquidated Damages. Franchisor may retain all fees paid to Franchisor pursuant to this 
Agreement, and Franchisee shall immediately pay any md aU amounts remaining due to Franchisor and its 
Affiliates, If this Agreement terminates due to a Default .by Franchisee;, the amounts to be paid by Franchisee shaU 
mclude aU darriages, and costs; and expenses, mcludmg reasonable attorneys' fees; mcurred by Franchisor as a 
result Of the Default, Which obligafipn shaU remain, until paid m .full, a.Uen m favor of Franchisor against assets 
of the Franchised Restaurant, Iri addition to the foregoing. Franchisee shaU pay Franchisor/ withm thirty (30) days 
foUowing the datesof termmation, an amount-equal to the product of two (2) mUltipUed by the total Royalty Fees 
paid (or if unpaid, payable) by Franchisee during the twelve (12) months immediately preceding the effective 
date of termmation to account for the actual damages that Franchisor shaU suffer as.a result of the termination of 
this Agreement during the time period that Franchisor estimates will expire while Franchisor searches for a 
replacement franchisee for the Franchised. Restaurant or for a replacement Franchised Restaurant location in the 
trade area of the Franchised Restaurant. Franchisor and Franchisee acknowledge and agree that it would be 
impossible and impracticable to determine the precise amoimt of damages Franchisor wiU incur upon the 
teimination of this Agreement due to the compUcations inherent m determifirng the amount of revenue lost by 
Franchisor and the uncertainty regarding the number of months that wUl expire while Franchisor searches for a 
replacement franchisee for the FranGhised Restaurant or for a replacement Franchised Restamant location in the 
trade area of the Franchised Restaurant: Franchisor and Franchisee further acknowledgei and agree that this 
Calculation of Franchisor's potential damages is aueasonable, good-faith estitnate.of those d^ageS. If Franchisor 
is unable to make this calculation because of Franchisee's faUure to report the Gross Sales of the Franchised
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Restaurant, Ffimchisor may estimate the Gross Sales of the Franchised Restaurant for the applicable period based 
upon the historical finaneial infprrnafiQn available to Franchisor at that time.

17.3 Termination of Obligations and Rights. Following the terminatibn or expiration of this Agreement, any 
and all obligations of' Franchisor to Franchisee iinder this Agreement shall immediately cease and terminate^ 
Likewise, any and aU rights of Franchisee under this Agreement shall immediately cease and temunate and 
Franchisee shall immediately cease.and thereafter refrain from representing itself as a then or former Franchisee 
or other Affiliate of Franchisor, I

17.4 Electronic Communications and Media. The goodwill associated with aU phone and fax 
numbers, email addresses;, domain names. Websites Or webpages, social media and other Internet 
addresses used in operation of the Franchised Restaurant ("Electronic Communications and Media") 
is an asset that belongs to Franchisor. Franchisor shaU have the option, exercisable by written hofice 
within thirty (30) days after the canceUatiOn, termination or expiration of this Agreement, to take an 
aSsighment Of all Electronic Communications and Media for the Franchised Restaurant. If Franchisor 
exerdses this optiOn, Franchisee wiU be deemed to haVe assigned to FfanehisOr or Efanchisor's designee 
all right, title and interest in and to these and/or services aSsodated with the Same, Franchisee shaU notify 
the telephone company, domain name registrars and aU Usting agendas of the canceUation, termination 
or expiration Of its right to use the Electronic Communications and Media , associated with the Franchised 
Restaurant, and shaU authorize their transfer to Franchisor. Franchise hereby appoints Franchisor as its 
true and lawful agent and attomey-in-fact with fuU power and authority, for the sole piirpose Of takiiig such 
action as may be necessary to effect an assignment Of Electronic Communications and Media for the 
Franchised Restaurmt. This power of attorney is coupled with an interest and shaU survive the cancellation, 
termination Or expiration Of this Agreement. Franeliisee, by executing this Agreement; authorizes 
Franchisor and'hereby appoints Franchisor and aU of Franchisor's Officers as Franchisee's attomey-in-fad 
to direct the telephone.company, domain name registrars and aU Usting agencies to transfer the same to 
Franchisor, should Franchisee fail or refuse to do so. The telephone company, domain name registrars 
and aU listing agerides maytaccept this Agreement as condusive evidence of Franchisor's exclusive rights 
to the Electronic Communications and Media and Franchisor's authority to direct their transfer. 
Franchisee must sign the instruments Franchisor requests tO confinn the assigimerits arid trarisfefs tO 
Franchisor. Franchisee' shaU not be not entitled to any compensation from Franchisor if Franchisor' 
exerdses this Option.

17J Purchase Restaufarit Assets. Upon the expiration of tliis Agreement or the termination of this Agreement
for ariy Default pf Franchisee, Franchisor shall have the option, to be exercised by written'notice to Franchisee 
within thirty (30) days after the Expiration Date or termination date, to purchase.some or all of the assets of the 
FranGhised Restaurant, regardless of whether the Ffarichised Restaurant is imder construction or is Open and 
operating, arid some or all of the assets of Franchisee related to the FranchiSed Restaurant that Franchisor elects 
to purchase (collectively, the "Restaurant Assets"). The purchase price for the Restaurant Assets (the "Purchase 
Price") ;shaU be the "Fair Market Value" of the Restaurant Assets as determined under this Section 17.5:. "Fair 
Market Value" means the price that a willing buyer would pay to a wiUing seller when neither is acting under 
Compulsion and ychen both have reasonable knowledge of the relevant facts on the date the option is first 
exercisable (the "Exercise Date"). Franchisor and Franchisee shaU use their best efforts to mutually agree upon 
the Fair Market Value. If they are unable to so agree within thirty (30), days after the Exercise Date, Franchisor 
shall appoint; within forty (40) days of the Exerdse Date; one (1) appraiser, and Franchisee: shall appoint within 
forty (40) days Of the Exercise Date; one (1): appraiser; The two (2) appraisers shaU within a period of five (5) 
additional days, agree upon arid appoint an additional appraiser. The three (3) appraisers shaU, withiri sixty (60)
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days after the appointm^t of the;third appraiser^.determine the Purchase Price'in writing and submit their report 
to Franchisor arid Franchisee. The Purchase Price shall be determined by disregarding the' appraiserls valuation 
that diverges the greatest from each of the other two (2) apprai^rs' valuations, and the arithmetic mean of the 
remaining two (2) appraisers' valuationsfshallbe the Purchase Price, Franchisor and Frahch'rseejshall each pay for 
the services.;of the appraiser they select, plus one half (1/2) of the; fee charged by the third appraiser;, and one half 
(1/2) of all other costs relating to the determination of the Purchase Price: The Purchase Price as so determined 
shall be payable as Fraiichisor and Franchisee mutually agree; If they are; unable to so agree within ten (10) days 
after final determination of the Purchase Price, fifty percent (50%):of the Pirrchase. Price shall be payable in cash 
and the remaining fifty percent (50%) of the Purchase Price Shall be paid in eighty-four (84) equal monthly 
payments and sh^ bear interest at a rate equal to the greater of the prime rate of interest; as published by the. 
Western Edition of the Wall Street journal, plus three percent (3%), OR ten perceiit (10%) per aimum, but in no 
event in excess of the maximum rate permitted by Applicable Law. Payment of the portion of the Purchase Price 
not paid in cash shall be secured by a Security interest in the Restaufaht Assets. Any purchase of the Restaurant 
Assets shall include the assumption by Franchisor and the assignment by Franchisee, of the Lease for the 
Franchised ReStaurarit,

TZ.6 Survival of Obligations. Termination or expiration of this Agreement shall be without prejudice to any 
Other rights or remedies that Franchisor or Franchisee, as the casemay be, shall haye in law or in equity^ including, 
without limitatiori, the right to recover benefit of the bargain damages. In no event shall a terminatibn or 
expiration of this Agreement affect Franchisee's obligations to take or abstairi from taking any action in 
aceordaHce with'this Agreement The provisions of this Agreement which by their nature or expressly constitute 
post-termination or pOst-expiration covenants and agreements, mcluding the obligation of Franchisor and 
Franchisee to attempt to resolve all disputes by mediatipn, shall survive the termination jpr expiration of this 
Agreement.

17;7 No Ownership of Dog Haus Marks. Franchisee acknpyviedges and agrees that the rights to the Dog Haus
Marks and the use of the Dog HauS Marks shall be and remain the property of Franchisor. Franchisee 
acknowledges and agrees that any use of the Dog Haus Marks after the termination or expiration of this 
Agreement shall constitute an unauthorized use of an identical mark and shall erititle Franchisor to damages due 
to, but not limited to, trademark infringement and counterfeiting;

17/8 Govemntent Filings. If Franchisee has re^stered any of the Dog Haus Marks or the name Dog Haus or 
Dog Haus as part of an assumed, fictitious of corporate narhe. Franchisee: shall promptly amend those 
registrations to delete the Dog Haus Marks and any confusingly similar rnarks or names;

18. INDEPENDENT CONTRACTOR AND INDEMNIFICATION.

18.1 No Fiduciary Relationship. This Agreement doessnOt create a fiduciary relahonShip between the.Parties. 
Franchisee shall be,an independent contractor, and nothing in this Agreement is intended to constitute or appoint 
either Party an agent, legal representative, subsidiary, joint: venturer, partner, employee, of servant: of the other 
for any purpose wha fspever.

18.2 Public Notice of Independent Status. Franchisee shall Gonspicuously identify itself in all dealings with 
its customers, contractors, suppliers, public officials, and others, as an.independent Franchisee of Ffanchisbr, and 
shall place the hptice of independent ownership on aU forms. Franchisor shall have the right to specify the 
language of any notice.
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i8;3 Independent Gbntractor. FraiGhisee acknowledges and agrees that it is not autliorized to make any 
contract, agreement, warranty, of representation on Franchisor's behalf, or to incur any debt or otiier obligations 
in Franchisor's name, and that Fr^chisor shall in rio event assume liability for; of be deeined' liable under this 
Agreement as a result of, any action,.nor shall Franchisor be liable by reason of any act or Omission of Franchise 
in its conduct of the Franchised Restaurant or for any claim or judgment arising therefrom against Franchisee or 
Franchisor. ;

I
18.4 Indemnificatibn. Franchisee and its Owners and Affiliates (coUectiyely, the "IndemiiitOfs") shall 
indemnify, defend and hold harmless to the fuUest extent permitted by Applicable Law, Franchisor and its 
Cohstituents (collectively,, the "indemnitees"), from any and ail "Losses and Expenses” incurred in connection 
with any Utigatibn or bther form of adjudicatory procedure, claim, demand> investigation, or formal or informal 
inquiry (regardless of whether same is reduced to judgment) or any settlement thereof (collectively, an 
"Indemnifiable Claim") which arises directly Or mdirectly hom, as a result Of, or in conhectibn with Franchisee's 
operation of the Franchised Restaurant and regardless of whether the Irideinnifiable Claim Or the Losses and 
Expenses resulted from any strict or vicarious liability imposed by law on Franchisee; prowded, however; that 
this indemnity shall rvotapply to any liability arising from the gross negligence of Franchisor (except to the extent 
that joint liability is involved, in which event the mdemnificatibn provided for in this Section 18.4shaU extend to 
any finding of comparative negligence-or contributory negligence attributable to Franchisee)., For the piirpb^ of 
this Section 18.4, the term "Losses and Expenses" means and include compensatory, exemplary, or punifive 
damages, fines and penalties, attorneys' fees, experts' fees, court costs, costs associated with investigating and 
defending against Claims, settlement amounts, judgments, compensation for damages to a Party's reputation and 
goodwill, and all other costs associated with any of the foregoing Losses and Expenses,

18.4.1 The Indemnitees shall gi ve the Indemnitors prompt notice of any Indemnifiable Glaiin of Which 
the Ihdeirihitees are aware.for Which indemnification is requiredunder this Section 18.4. The notice shall specify 
whether the inderrmifiable Claim arises as a result of an Indemnifiable Claim by a third party against the 
Indemnitees (a "Third Party Claim") or whether the Ihdemhifiable Claim does not result from an Indemnifiable 
Claim by a third party against the Indemnitees (a "Direct- Glaiin"), and shaU also specify wth reasonable 
particularity (to the extent that the information is a vailable) the factual basis for the Indemnifiable Claim and the 
amount of the Indemnifiable Claim,/if known. If, through the fault of the Indemnitees, the Indemnitors do not 
receive notice Of ariy Inderrinifiable Claim in time to effectively contest the determination of any Losses and 
Expenses susceptible of being contested, the Indemnitors shall be entitled to set off against the amount claimed 
by the Indemnitees the amount of ariy Losses and Expenses incurred by the Indemnitors resiilting from the 
Indemnitees' failure to give such notice on a timely basis.

18.4.2 With respect to Third Party Claims, the Indemnitors ;^all have the right, at their expense'and at 
their election, to assume controlof the negotiation, settlemeht and defense of Third Party Glairhs through counsel 
of their choice. The election of the Indemnitors to assume such control shall be made within thirty (30) days after 
the Indeinnitbrs' receipt of notice of a Third Party Claim. If the Indemnitors elect to assume control, the 
Indemnitors shall do so at the Indemnitors' sole expense. The Inderhnitees shall have the right to be informed and 
consulted with respect to the negotiation, settlement or defenses of the Third Party Claim and to retain counsel to 
act on the Indemnitees' behalf, atthe Indemnitees' sole expense, unless the Indeirinitors consent to the retention 
of the Indemnitees' coxmsel at ;the Indemnitors' expense or imless the Indemnitors and the Indernnitees are both 
named in any action or proceeding and the representation of both the Indemnitors and the Indemnitees by the 
same counsel would be appropriate because of the absence of any actual or potential differing interests between 
them (such as the availability of different defeiises),
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18.4.3 If the Indemnitors elect to assume Gontrdl, but thereafter fail to defehdl the Third Party Claim 
within a reasonable time, the Indemnitees shall be entitled fb assume eoiifrol arid the IndemnitOrsishall be bound 
by the results obtained by the:Indemnitees with respect to the Third Party Claim. If any Third Party Claiin is of a 
nature that the Indemnitees are required by Applicable Law to make a payment to any claimant with respect to 
the Third Party Claim before: dre completion of settlement negotiations or related legal proceedings, the 
Iridemrtitees may make such payment and the Indemhltprs shall, vyithin thirty (30) days after demand by the 
Indemnitees, reimburse the Indemnitees for the amOiint of the paynrent., If the Indemnitees' liability under the 
Third Party Claiin, as finally determined, is less than the amoimt paid by the Indemnitors to}the; Inderrinitees, the 
Indemnitees shall, within thirty (30) days after receipt of the'difference from the claimant, pay the difference to the 
Indemnitors;

18.4,4; If the hidemhitqrs'fail to asSume cbritrol of the defense of any Third,Party Claim; the indemnitees 
shall ha ve the exclusive ri^f to conserif> settle or pay the amount claimed. Whether or not the Inderhnitor s assume 
control of the negotiation, settlement or defenses of any Third Party Claim, the Indemhitors shall not Settle atiy 
Third Party Claim without the written consent of the Indemnitees, which consent shall not be unreasonably 
withheld or delayed. The Indemnitees; and the. Indemnitors shall cooperate fully with each pther*with respect to 
Third Party Claims, and shall keep each other fiiUy advised with respect to Third Party Claims (including 
supplying cppies of all relevant documentation promptly aS they beCpmes available). |

i18.4.5 With respect to Direct Claims; follpwing receipt of notice from the Indemnitees of the Direct 
Claim, the Indemnitors shall have thirty (30) dap tomake such investigation of the Dtrect Claim , as is considered 
necessary or desirable; For the purpose of the investigation, the Indemnitees shall make available to the 
Indemnitors the mformatioii relied upon by the Indehlhitees to substantiate the Direct Claim, together with all 
other ihiprmation that the; Indemnitors may reasonably request, If the Indenmitors and the Indernhitees agriee at 
or prior fo' the expiration of the thirty (30) day period (Or any mutually agreed upon extension thereof to the 
validity and amoimt of ,a Direct Claim, the Indemnitorsi shall immediately pay the Indemnitees the full agreed 
upon amount of the Direct Claim. If the Indemnitors fails to, pay the same; the matter shall be, resolved in the 
mahner described in Article 19.

18.4.6 The Indernhitees.shall exert ePmmerdaUy reasonable efforts tp mitigate;the.LOSSes and Expenses 
upon and after becoming aware of any Indemnifiable Claim which could reasonably be expected tP give rise to 
the payment of Losses and Expenses.

19. DISPUTE RESOLUTION.

19.1 Mediation. The Parties pledge to attempt first to resolve any dispute pursuant to mediatiori Conducted 
in accordance with the Commercial Mediation Rules of the American Arbitration Association unless Franchisor 
and Franchisee agree on alternative rules and a mediator within fifteen (15) days; after either Parfy first gives 
notice of mediation. Mediation,shall be conducted in LOs AhgelesCounty, California, and shall.be conducted and 
Completed within forfy-five (45) days foUpvWng fhe date either' Party first gives notice [pf mediation unless 
otherwise a^eed to in writing by Franchisor and Franchisee. The fees and experises Of the mediator shall be 
shared equally by Franchisor and Franchisee; The mediator shall be disqualified as a witness, expert or counsel 
for any Party with respect to the dispute and any related matter. Mediation is a compromise negotiation and shall 
constitute privileged cOrnmunicatiPhs under GalifOmia and.pther Applicable,Laws; The entire mediation process 
shall be 'Gpnfidential and the conduct, statements, promises. Offers, views and opinions of the mediator and 
Franchisor and Franchisee shall not bp discoverable or admissible in any legal pfoceedihg for any purpose; 
provided,, however, that evidence which is otherwise discoverable or admissible shall not be excluded from 
discovery or admission as a result of its use in the mediation. Notwithstanding anything to the contrary set forth
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in this Agreement,.any Party that failsrto reasonably cooperate in scheduling and completing a mediation within 
forty-five (^5) days after giving dr receiving notice thereof * shall be precluded from recovering costs, expenses, 
emd/or‘preyailihg Party attorneys' fees in any subsequent legal action. If any dispute remains, unresolved ninety 
(90) days after a demand, for‘mediatipn by either Party^ the Parties shall each be free to prirsue their respective 
legal remedies under Section 19:2.

19;2 Tudicial Relief. The Parties agree that all disputes arising put of or relating to this Agreement shall be 
brought in the Superior Court of Gahfomia, County of Los' Angeles, pr the Unifed States IDistrict Cpurt pf the 
Central District of CaUfomia. To the fullest extent that the Parties may do so imder Applicable Law, the Parties 
waive the defense of inconvenient forum to the maintenance of an action in these Courts and agree not to 
Goihmence any aCtidfi pf any kind except in these CpUfts; This Agreement shall be interpreted and construed 
under the laws of California. In the event of any cortflict of law, the law pf GalifPiriia shall prevail/ without regard 
to the application of Cahfomia conflict of law rules. If) hpwever, any provision of this Agreement would not be 
errforceable under the laws of California, and if the Franchised Restaurant is located outside Pf California and 
such provision would be enforceable under the laws of foe state in which foe Franchised Restaurant is located, 
then such provMpn foallfoe interpreted and CoiistrUed Under foe laws of foat state. Nothing; in this Section 19:2 
is intended by foe Parties to subject this Agreement to any franchise or sirrular law, rules, or regulation of any 
state to which it would not otherwise be subject.

19:3 Waivers. The Parties agree, to foe extent permitted by Applicable Law, that any legal action of any kind 
by either Party arising out of or relating to this Agreement pr its Defaiflt under this: Agreement must be 
commenced by no later than the last to occur of the following; (i) one hurvdred eighty (180); days after obtaining 
knowledge of foe facts which constituted or gave rise to the alleged violation or liability; or (ii) one (1) year after 
foe act, event, occurrence pr trartsactipn which constituted or gave rise to foe alleged Isolation or bability. 
Franchisor arid Fraiichisee, for themselves, and for and pn behalf of foe Franchisor Owners and foe Owners, 
respectively, hereby waive to foe fullest extent permitted by Applicable Law, any right to, pr claim for, puriitive 
or exemplary damages against the other and agree foat, in foe event of a dispute between foem, Franchispr and 
Franchisee shall each be birtited to recovering only the actual damages proven to have been sustained by that 
Party, except as provided m Section 19:5.

19;4 Specific Performance. Franchisor and Franchisee acknowledge foat each Party woifld be irreparably 
damaged if the provisions of this Agreement were not capable of being specifically enforced, and for’this reason. 
Franchisor and Franchisee agree that foe provisions pf this Agreement’shall beispecifically enforceable. Franchisor 
and Franchisee further’agree that any act or failure toiact which does not strictly comply with foe provisions and 
conditions of this Agreement rnay be specifically restrained, and that foe equitable relief' provided for in this 
Agreement shaU.not in any way limit or deny any other remedy at law or in equity foat either Franchispr Or 
Franchisee niight otherwise have.

19.5 Exclusive Remedy. In hp event shaU either Party make or have any claim for money damages based on 
any claim or assertion that the other Party has Unreasonably withheld, conditioned or delayed any consent, 
approval or authorization required imder this Agreement. Each Party Waives any cla;im fpr damages. Neither 
Party may claim;any damages by way of setoff, counterclaim or defense. Each Party's sole remedy for such a claim 
shall be an actibn or proceeding to enforce foe provisions of this Agreement/ for specific performance or for 
declaratory judgment.

19.6 Attorneys' Fees. In any legal action or proceeding brOughtlo enforCe any prPyision of this Agreement or 
arising out of, or in connection with, this Agreement, the prevailing Party foaU: be entitled to recover from foe
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other Party its reasonable attorneys' fees and costs in addition to any other relief that may be awarded by a eoryt 
of competent jurisdiction.

19.7 Exceptions to Mediation. The mediatipn proyision in Section 19:1 shall not apply to any action for 
injunctive or other prpyisidnal relief, including, without limitatiori, enforcement of liens> security agreements, or 
attachment, as Franchisor deems to be necessary or appropriatefo compel Franchisee to comply \yith Franchisee's 
obligations to Franchisor and/or to protect the Dog H'aus Marks. Any claim or dispute involving or epntestihg the 
validity of any of the Dog Haus Marks shall not be subject to mediation.

20. NOTICES.

AH notices, or demands to be given under this Agreement shall be in writing and shall be served in person, by air 
Courier delivery with a guaranteed tracking facility, by certified mail, by facsimile transmission or by electronic 
transmission (email):, Service shall be deemed cbriclusively made (i) at; the time of service, if personally served; (ii) 
three (3) business days after delivery by the Party giving Hie notice, statement or demand if iby air courier with a 
guaranteed tracking facility; (iii) three (3):bu^ess days after placemenTin the United States rnail by Gertified.Madl, 
Return Receipt Requested, vvith postage prepaid;, (iv)on the day of facsimile transmission to the facsimile number 
given below if telephonic corfirmarion of receipt is obtained by the sender prornptly after completion of facsimile 
transmission; and (V) pn the day of electronic transmission to the ernail address given ^ below if telephonic 
confirmation of receipt is obtained by the sender promptly after cornpletion of electionic tran^ssion. Notices and 
demandsishall be given to the respeCtive.Partiesiat thefoUbwlng addresses, unless and xmtil a different address has 
been'designated by written notice to the other Party: i

Notices to Franchisor:
Dog Haus Worldwide, LLC 
22 Central Court 
Pasadena, Cahfomia 91105 
Attention: Erik Hartung

With a .copy to (which shall not constitute notice): I
Barry Kurtz, ESq. I
Lewift, Hackman, Shapiro, Marshall and Harlan 
16633 Ventura Boulevard, 11Floor ^
Ehdrio, California 91436 '

Fax^ (818) 981.4764 |

Notices to Franchisee:: See Exhibit A

Either Party may change its address for the purpose Of receiving nbfices> demands and other communications 
provided by a written notice given in the manneraforeSaid fo the Other Party,

21, ACKNOWLEDGMENTS.

21.1 Waiver and Delay. No waiver by Franchisor of any Default, or series of Defaults in performance by 
Franchisee; and no failure, refusal or neglect of Franchisor to exereiseiany right, power or opfibti given to it under 
this Agreement or under any agreement: between Franchisor and Franchisee, whether entered into before, after 
or contemporaneously with the execution bf this Agreement or to insist upon strict compliance with or
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performance of Eranchisee's obligations linder this Agreement or any Franchise' Agreement or other agreement 
between Franchisor and Franchisefe, whether entered into before^ after or contemporaneously with the execution 
of this Agreement, shall constitute a waiver of the provisions of this Agreement with respect to any continuing or 
subsequent Default or a waiver by Franchisor of its right at any time thereafter to require exact and strict 
compHahce with the provisions; thereof; j

21.2 Survival of Covenants. The covenants contained m this Agreemeiif Which, by their nature or terms, 
require performance by the Parties after the expiratiori or termination of this Agreement ishaU be enforceable 
notwithstanding said expiration or other termination of this Agreementfof any reason whatsoever.

21.3 Successors and Assigns. This Agreenrent shall be binding upon and inure to the benefit of the successors 
and assigns of Franchisor and shall be bindmg, upon and imire to the benefit of Franchisee and his or their 
respective, heirs, executors, adrnmistrators, and its successors and assigns> subject to the prohibitions and 
restrictions,against Assigrunent contained in this Agreement.

I
21.4 Toint and Several Liability. If'Franchisee cOnsistsOf more than one Owner, the obligations and liabilities 
of each person or Entity to Franchisor are joint and. several..

21.5 Entire Agreement. This Agreement and the Exhibits contain all of the termsand conditions agreed Upon 
by the Parties cOnceming the subject matter of this Agreement; No other agreements concerning the subject matter 
of this Agreement, written or oral, shall be deemed to exist or to bind either of the Parties and all prior agreements, 
understandings and represaitations are merged into this Agreement and superseded by this Agreement. No 
officer or employeeior agent of Franchisor has any authority fo make,any representation or promise not included 
in this Agreement and Franchisee agrees that it has executed this Agreerhenf without: reliance upon any 
representation or promise not included in this Agreement. This Agreement cannot be modified or changed except 
by wfitten instrument signed by bofh of the Parties; Notwithstan(iing the foregoing nothing in this Agreement is 
intended to disclaiin any representationS'made ih the Dog Haus Franchise Disclosure'Document.

21.6 Titles and Recitals. Article and Section titles used in this Agreement are for convenience ofily and shall 
not be deertied to affect the meaning or construction of any of the terms, provisions, covenants; 0? conditions Of 
this Agreement. The recitals set forth in Recitals A and B are true and correct and are hereby incorporated by 
reference into the body of this; Agreement.

21.7 Gender and CorLstructibn; The terms of all Exhibits attached to this Agreement are hereby incorporated 
into andlmadea part of this Agreement as if the same had been set forth in full in this Agreernent. All termsnred 
in any one number or gender shaM extend to mean and melUde any other number and gender as the factS;.context, 
Or senseref this Agreement or any Article or Section in this Agreernent may require. As used in this Agreement 
the words "include," "includes" or "including" are used in a non-excluSive sense. Unless otherwise expressly 
provided in this A^eernent to the contrary, any consent, approval,, acceptance or authorization of Franchisor Or 
Franchisee that may be required under diis Agreement shall be;in writing and shall not be unreasonably withheld, 
conditioned or delayed by the Party whose consent, approval, acceptance or authorization has been requested. 
To protect the Dog Haus System, the Dog Haus Marks, die DOg Haus Trade Secrets and the goodwill associated 
with the same, on ;any occasion where Franchisor is required or permitted to make any judgment, determination 
or use its disCrefiOn, mCludirig any decision as to whether any condition or circumstance'meets Franchisor's 
standards or satisfaction. Franchisor may do so in its sole subjective judgment and discretion. Neither this 
Agreement nor any uncertainty or ambiguity in this Agreement shall be construed or resolved against the drafter 
of this Agreement, whether under any rule of construction Or otherwise. On the contrary, this Agreement has
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been reviewed by the Parties and shall be eonstrued and mterpfeted according to the ordinary meaning of the 
words used so as to fairly accomplish the purposes and ihtmtipns of both Parties. Frarichispr and Efanehisee 
intend that if any provision of this. Agreement is susceptible to two or more-construcfioris;, one of which would 
render the provision enforceable and the other or othersiof which would render the provision xmenfprceable, then 
the provision shall be given the meaningithat renders it enforceable.

21.8 Severability: Modification. Nothing contained in this Agreement shall be construed as requiring the 
commission of; any act contrary to Applicable Law. Whenever there is any conflict between any provisions of this 
Agreement and any preserit or future statute, law, ordinance or regulation contrary to which the Parfiesihave no 
legal right to contract; the latter shah prevail, but in that event, the provisions of this Agreement thus affected 
shall be eiu-failed and lirriited only to the extent itecessary to bring it within the requirements; of the law. In the 
event that any part, article, paragraph, sentence or clauSe of-this Agreement shall be held to he. indefinite, invalid 
or otherwise unenforceable, the indefinite, invalid or unenforceable provision shall be deemed deleted, and the 
remainingpart of'this Agreement shall.continue in full force and effect.

21.9 Counterparts and Electronic Transniission. This Agreerrient may be executedi in any number of‘ 
counterparts, each of Which shall be deemed to be an original and all of yvhich together shall be deemed to,he one 
and the same instrument. Copies of this Agreement with signatures that have been trarisinitted by ertiail or by 
facsimile shall constitute and be deemed original copies, of this Agreement for aU purposes, providied that the 
Copies are fiilly executed, dated and identical in form to the original hard copy version of this Agreement. In 
addition, this Agreement and aU Exhibits to this Agreeirierit may be signed electronically by the Parties and 
electronic signatures appearing oh this Agreement and the Eidiibits shall be deemed to bethe same as handwritten 
signatures for the purposes of the'validity, enforceability and admissibility of this Agreement and the Exhibits.

21.10 Electronic Execution and Copies. This Agreement and all Exhibits to this Agreement may be signed 
electronically by the Parties and Electronic Signatures appearing on this Agreement and the Exhibits shall be 
deemed to be’the same ^ h^dWritten signatures for the purpoSes'of the vabdity, enforceability and admissibility 
of this Agreement.and the Exhibits: An executed copy of this Agreement (or any portion of this Agreement) may 
be delivered by either of the Parties by facsimile, electrical, digital, magnetic, optical, electromagnetic, or sinular 
Capability regardless Of the medium of transmission (collectively, "electronic"), and delivery wiU bereffective and 
binding upon the Parties, arid will not.m any way dimmish or affect the legal effectiveness: validity or enforceability 
of this Agreement. EranchiSee acknowledges, and agrees that Eranchlsor may Create an electronic record of any or 
all agreements, correspondence or other communications between the Parties or involving third parties and may 
thereafter dispose of or destroy the original of any of the agreements, correspondence or other communicaiions, 
Any such electronic record will be inscribed on a tangible medium or stored in an electronic or other medium and 
be retrievable in perceivable foran, and will be maintained in ,and readable by hardware and software generally 
available. Notwithstanding any Applicable Law tp. the contrary, aiiy electronic version of this Agreenient or any 
other agreements, correspondence or other communications between the Parties Will have the same legal effect, 
validity and enforceability as an original of any document, even if the original of the document has been disposed 
of or intentionally destroyed.

I
21.11 Intent to Comply. Eranchisee, and its.Owners, jointly and severally acknowledge that they have carefully 
read this Agreement and all other related documents to be executed concurrently or in Gorijunctiori With the 
execution of this Agreement, that they have obtained the advice of.coimselin connection with entering into this 
Agreement, that they imderStahd the nature of this Agreement, and that they intend to comply with the terms of 
this Agreement and be bound, by the terms of this Agre^ent- Eranehisor expressly disclaims making, and 
Eranchisee acknowledges that it or they have not received or relied on any Warranty or gUarmtee, express or
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implied, as to the potential volume, profits; expenses, or success of the business venture contemplated by this 
AgreernenL

21.12 Independent Investigation. Franchisee acknowledges: that Franchisee has conducted an independent 
investigation.of the business franchised under this Agreement, recognizes that the business ventvire contemplated 
by this Agreement involves business risks, and that its success will be largely dependent upon the ability of 
Ffarichisee add if an Entity, its Owners, as independent businesspersons. Franchisor expressly disclaims the 
making of, and Franchisee acknowledges that it has not received, any wafrmty or guarantee, express or implied, 
as;fo the potential volume, profits, or success of the business venture:contemplated by this Agreement.

21.13 .Copy of Agreement. Franchisee acknowledges that it received a copy of this Agreement, the Exhibits
attached to this Agreernent and aU other agreements relating to this Agreement, if any, with all of the blank lines 
filled in, atUeast five (5): business days prior to the Effective Date. i

21.14 Opportunity to Consult. Franchisee acknowledges that it has read and understood this Agreement, the 
Exhibits attached to this Agreement, and all other agreements relating to this Agreement, if any, and that 
Frariehisor has accorded Franchisee ample time and opportunity to consult with advisors of Franchisee's own 
choosing about the potentialbenefits and risks of entering into Ms Agreement.

21.15 Area Development Agreement. This Seetion.21.15 is only applicable if Franchisee or its Affiliates have 
entered into an Area Development Agreement (a "Development Agreement") with Franchisor. Franchisor and 
Franchisee acknowledge and agree that the Development Agreement contains certain negotiated provisions, 
which are intended to apply fo„and;n\odify, future franchise agreements: entered into by the Parties. Therefore, 
notwithstanding; anything to the contrary set forth in this Agreement, to the extent any provision in the 
Development Agreement contradicts any provision in this Agreement, or is in addition to any provision of this 
Agfeemeiat; the Development Agreementishall control to the extent of such inconsistency or^addition. Franchisor 
arid Franchisee further ackno wledge and agree that this (Section 21.15 has been added at the: request and for the 
convenience and benefit of both Parties and vrith advice of counsel. Accordingly, both Franchisor and Franchisee 
shall work m gpod faith to resolve any disputes regarding the application or intent of the Development 
Agreement and future franchise agreements entered mto by the Parties. Should a dilute arise as to the 
application or mtent of the Development Agreement asit pertains to: this Agreement, the Parties shall resolve the 
dispute in accordance with Article 19.

21.16 Franchise! Disclosure Document. Franchisee acknowledges that if has received a copy of the complete 
Dog HausFranchiseDisclosure Document which contains,a copy of this Agreemen t, at least.foUrteen:(14) calendar 
days prior to the date on which this, Agreement was executed. Franchisee acknowledges and agrees that 
Franchisor has made no promises, representations, warranties, or assurances to Franchisee which are inconsistent 
with the terms;of this Agreement or Franchisor's pranriiise Disclosure Document, concerning the profitability or 
likelihood of.success of the Franchised Restaurant, that he has been informed by Franchisor that there can be no 
guarantee'of success m the franchised business and that FranChisee'sibusiness ability and aptitude is'primary in 
determining his success.

21.17 Atypical Terms. Franchisee acknowledges and agrees that Franchisor may modify the offer of its 
franchises to other Dog Haus franchisees in any manner and at any tune, Which Offers have or may have terms, 
conditions, and obligations that may differ from the terms; conditions, and obUgatiohs m this Agreement;, 
Franchisee further acknowledges and agrees, that Franchisor has made no warranty or representation that all Dog 
HauS Franchise Agreerrients previously issued or issued after this, Agreement by Franchisor do or will contam
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terms substantially similar to those contained in tlnis Agreement. Franchisor may, in its reasonable business 
judgment and its sole and absolute discretion, due to local business conditions or otherwise, waive or modify 
comparable prbyisions of other Franchise Agreernents previously executed or executed after the Effective Date 
with other Dpg Havis franchisees ih,a npn-uruforrh manner.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the Effective Date.

FRANCHISOR:

DOG HAUS worldwide; llc;
A California limited Kability company

Narhe:. 

Title: _

FRANCHISEE;

(IF FRANCHISEE IS A CORPORATION, 
LIMITED LIABILITY COMP ANY, OR 
PARTNERSHIP):

[Print Name of Franchisee Entity]

Narne;, 
Title:

AND

(IF FRANCHISEE IS AN II^IVIDUAL):

PrintName

Signature

Print Name

Signahire
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DOG HAUS WORLDWIDE, LLC 
FRANCHISE AGREEMENT

EXHIBIT A
FRANCHISE INFORMATION
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DOG HAUS WORLDWIDE, LLC 
EMNCHISE AGREEMENT

EXHIBIT A
FRANCHISE INFORMATION

EFFECTIVE DATE:.

NAMEOF FRANCHISEE: 

EXPIRATION DATE:

ADDRESS OF FRANCHISED LOCATION:_____________

TYPE OF restaurant (CHECK ONE):

____DOG haus biergarten

_____ DOG HAUS FAST CASUAL RESTAURANT

opening DATE:

PROTECnTD AREA:

RENEWAL TERM:

RENEWAL TERM EMPIRATiON DATE: _ 

NOTICE ADDRESS FOR FRANCHISEE:

IN' Witness Whereof,; the P^hes have executed this Exhibit A on the Effective Date.

FRANCHISOR:

dog HAUS WORLDWIDE, LLC;
A California limited liability company

F^NCHISEE:

By: __ 

Name:, 

Title: _

Name:

Tide:
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D0G HAUS WORLDWIDE; LLC 
FRANCHISE AGREEMENT

EXHIBIT B
ENTITY INFORMATION DISCLOSURE
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DOG HAUS worldwide; llc 
FRANCHISE AGREEMENT

EXHIBIT B
ENTITY INFORMATION DISCLOSURE

Franchisee represents and warrants that the following informafibn is aeeurate and complete in all material 
respects:

(i) Franchisee is a (check as applicable);

[ J corporation 
[ ]) limited liability company 
[ ] general partnership 
[ ] limited partnership 
[ ] Other (specify):________

I

State of incorporation/organization:. 
Eranchiseej entity name:,_________
Federal Tax Identificalaon Ntimber:,.

(2) Franchisee shall provide to Franchisor concurrently with the execution of this Agreenient true 
and accurate copies of its charter documents including Articles of Incorporatibn/Organization, Bylaws, Operafiiig 
Agreernent, Partnership Agreemerit, resolutions authorizing the execution of this Agreement and any 
amendments'to thefbregoing (the "Entity Documents"),

(3) Franchisee promptly shall provide aU additional infbrrnatibn that Franchisbr may from time tb 
time request concerning all persons who may have any, direct or indirect, financial interest ip Franchisee,

(4) The naine and address bf each Owner is:

NAME ADDRESS
NUMBER OF SHARES OR 
PERCENTAGE INTEREST

(5) The names; addresses and titles bf Franchisee Owner whe will be devbting their full time tb the 
Franchised Restaurant are:

name address TITLE

(6) The address where Franchisee's financial records and Entity Documents are maintained is:

(7) The Principal Owner is _
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(8) The General Manager is.

(9) Franchisee represents and warrants to Franchisor, assan inducement’to Franchisor's execution! of 
the Franchise Agreement, that the informatipn set forth in this Entity InfOnnationDisclosure is true, aceurate and 
complete in all material respects on the Effective Date and that Franchisee shall provide Franchisor with all 
additional information Franchisor may request with respect to the partners, shareholders and members of 
Franchisee and the ownership of Franchisee upon demand by Franchisor: In addition, FrtoiChi^e shall notify 
Franchisor vyithin ten (IQ) days of any change in the information set forth in this Entity Information Disclosure 
and shall proyide Franchisor ^th a revised Entity Irifbrmation Disclosure certified by Franchisee to be true, 
correct and complete in,aU material respects. FranChispr grants Franchisee the fi^ts in the Franchise Agreement 
in reliance upon each and aU of the terms of "this Entity Information Disclosure. '

IN WITNESS WHEREOF, the Parties have executed this Exhibit B on the Effective Date:

FRANCHISOR:

DOG HAUS WORLDWIDE, LLC,
A CaUfortua limited liability company

FRANCHISEE:
I

(IF FRANCHISEE IS A CORPORATION, 
LIMITED LIABILITY COMPANY, OR 
PARTNERSHIP):

Name:. [Print Name of EranGhisee Entity]

Title:
By:.
Name:
Title:
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AND

(IF FRANCHISEE IS AN INDIVIDUAL):;

Print.Name

Signature

Print N^e

Signature
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DOG HAUS WORLDWIDE, LLC 
FRANCHISE AGREEMENT

EXHIBIT C
GUARANTEE OF FRANCHISE AGREEMENT |

The undersigned (collectively, "Guarantors") have requested DOG HAUS WORLDWIDE, LLC, a 
CaUfoinia limited liability company ("Franchisor''), to enter into a Franchise Agreement dated 

,(the "Franchise Agreement;') vvith;the"Franchisee'' named in the Franchise 
AgreemenL In consideration for, and as ah induceihent to; Franchisor's execution of the Franchise 
Agreement, Guarantors hereby grant thisfguarantee (this "Guarantee") agree.as foUows:

I

1. "Obligations" means and includes any and all obligations of Franchisee arising under or pursuant 
to the Franchise Agfeement and all other obligations, whether now existing or hereafter arising. Of 
Franchisee to Franchisor of whatever nature.,

2. Guarantors irrevocably and unconditionally, fully guarantee to Franchisor the prompt; full and 
completepaymerit of any and aU Obligations of Franchisee to Franchisor and the performance^of any and 
aU obligations of Franchisee including, without limitation, obligations under the Franchise Agreement or' 
any other agreement, instrument or document relatihg tO, evidmcihg or securing,any Obligations.

3., If Franchisee fails to pay any Of the Obligations, Guarantors shall, within five (3) days after a 
written demand therefore has been given to Guarantors by Franchisor, pay all of the Obligations ih like 
manner as if the Obligations constituted the direct and primaryobligation of Guarantors. Guarantors agree 
that if any obligation, covenant or agreement Gontalried in the Frahchise Agreement is not observed, 
performed or discharged as required by the Franchise Agreement (taking into cohsideratiOn any applicable 
cure periods). Guarantors shall) within five (5) days; after a written demand therefore has been given tO 
Guarantors by Franchisor, to Observe, perform or discharge the obligation, covenant or agreement in like 
maimer as if the same conshfuted foe direct and primary obligation Of Guarantors.

4, No exercise or non-exercise by Franchisor of any right under this Guarantee, nO dealing by 
Franchisor with Franchisee or any other person and no change, impairment or suspension of any right or 
remedy of Franchisor shall in any vyay affect any Obligations of Guarantors under this Guarantee or give 
Guarantors any recourse against Franchisee. Without limiting foe generality of foe foregoing. Guarantors 
agree that, regardlessi of whether Franchisor gives notice thereof or obtains; foe consent of Guarantors 
thereto; Guarantors' liability under fois Guarantee shall nOtbe released, extinguished or ofoeryviSe reduced 
in any way by reason of ,(i) any amendment, modification, renewal, extension, substitutioh or replacement 
of foe Franchise Agreement or Of any of the Obligations, in whole' or in part; (ii) any acceptance, 
enforcement or release by Franchisor Of any security for foe Franchise Agreement or Of any of foe 
Obligations, any addition, substitution or release of any Of foe Guarantors; or any enforcement, waiver, 
surrender,, impairment, release, compromise or settlement of any matter with respect to foe Franchise 
Agreement pr the Obligations or any security foerefore;;(iii) any assignment of this Guarantee, in whole or 
in part by Franchisor; or any Assignment or transfer of foe Franchise Agreement (or any of them) hy 
Franchisor or Franchisee; (iv), foe invalidity or unenforceabitity of any provision of foe Franchise 
Agreement or any of foe ObUgafions; or (v), any failure, omission or delay of Franchisor in enforcing foe 
Franchise Agreement, foe Obligations or this Guarantee.
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5. Guarantors waive and agree not to assert or' take advantage qf (i) any right to require Franchisor
to proceed against Franchisee or any other person, firm or Gprporatipn pr fp prpceed against Pr exhaust any 
security held.by Franchiser at any time er te pursue any other remedy in Franchisor's pPwer; (ii) any statute 
of limitations in any action under this Guarantee to collect any Obligations guaranteed hereby; (iii) any 
defense that may arise by reason of Franchisee's incapacity, lack,of authority, insolvency or bankruptcy or 
Franchisor's failure to file or enfprce a claim against the estate (either in barikruptpy or other proceeding) 
of Franchisee, any other or others; (iv) any defense arising;oUt of any alteration of the Franchise Agreement 
or the Obligations; (,v) nohCe of Franchisee's Default in the payment or performance of any of the 
Obhgahons; (vi) demand, protest and notice of,any kind including, without limitation,,notice of acceptance; 
notice of the existence, creation princurnrig of new or additionalObligations or obligations or of anyaction 
or non-action on the part of Franchisee, Franchisor, aiiy endorser. Creditor of Franchisee or Guarantors 
imder this or any other instrument, or any other person, in GonneetiOn with any obligation pr eyidaice of 
Obligations held by Franchisor or in connection with any Obligations hereby guaranteed; (yii) all rights 
and defenses arising out of an election of remedies by Franchisor, even though that election of remedies, 
such as npn-judiciy foreclosure vvith respect to security for a guaranteed obligation, has destroyed 
Guarantors^ rights of subrogation and reimbursement against Franchisee by operation of i Appliicable Law 
or otherwise; (viii) any duty of Franchisor to disclose to Guarantors any facts that Franchisor may npw Or 
hereafter knpvy about Franchisee, regardless of whether Franchisor has reason to believe that those facts 
materially increase the riskheyond that which Guarantors intends to assumes or has reason to believe that 
the facts are unknown to Guarantors pr has a reasonable opportunity to communicate the facts to 
Guarantors, it being understood and . agreed that Guarantors is responsible to be arid to keep informed of 
Franchisee's financial condition and of all circumstances bearing on the risk of nonpayment of any 
(Dbligations hereby guaranteed; and (ix) any right to the benefit of or to direct the appliGation of any security 
held by Eranchison '

6. Until all Obligations to Franchisor are paid m full and fully performed; Guarantors.shall have ho 
right ofjsubrogation and waive any right to enforce any remedy that Franchisor now has or may hereafter 
have ag^st Franchisee. All existing or future indebtedness of Franchisee to Guarantors and any right to 
withdraw capital invested in Franchisee by Guarantorsjare hereby subordinated to all Obligahons.

7; Guarantors' liabilities and all rights, powers and remedies of Frarichisbr under this Guarantee and 
under any other agreement now or at any time hereafter in force between Franchisdr and Guarantors shall 
be cumulative and not alternative and the rights, powers and remedies shall be additional tp all li^ts, 
pOwers .and remedies given to Franchisor by Applicable Law. Without limiting the generality of anythihg 
contained in this Guarantee, Guarantors waive arid agree not to assert or take advantage of (i) all rights 
described, in California. Civil Code Section 2856ialfl) through 2856ifa)('31. inclusive, includihg without 
limitation, any rights or defenses which are or may become available to .Guarantors by reason of California 
Civil Code Sections 2787 through 2855; inclusive; and (ii) California Civil Code Section 2899.

i8. The liability of Guararitors under this Guarantee shall be an absolute, direct;, ’immediate and 
unconditional continuing guarantee of payment and performance and not pf Gbllection. Guarantors' 
obligations under this Guarantee are independent of Franchisee's obligations. This is a coritihuing 
Guarantee. It shall be irrevocable during the initial term and each renewal term and through any 
extensions, renewals, amendments, modifications, substitutions or replacements of the Franchise 
Agreement;and untd all .Obligations has been fully paid and the'Obligations have been fiiHy performed. In 
the event of any Default under this Guarantee, a separateTaction and/or successive actions may be brought 
and prosecuted against Guarantors regardless’of whether action is brought against Franchisee or whether 
Franchisee is joined in any action or actions. Franchisor may maintain succesave actions for other Defaults.
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Franchisor's rightsunder this Guarantee shaU.not be exhausted by Franehispr's exercise of any rights or 
remedies or by any action or by any number of successive actions until and unless all ObUgatipns have 
fuUy been paid and performed. The obUgationsiof Guarantors shall be primary and are independent of the 
obligations of Franchisee and Franchisor may directly enforce its rights under this Guarantee without 
proceeding against or joining Franchisee or any other person or Entity, or applying or enforcing any 
security of the Franchise Agreement. Guarantors acknowledge and agree that Guarantors shall, and hereby 
are; bound by each and all of the confidentiality and non-cOmpetition provisions of the Franchise 
Agreement

9, Neither any provision pf this Guarantee nor right of Franchisor under this Guarantee can be 
waived, nor can Guarantors be released frpm Guarantors' obligations under this Guarantee except by a 
written agreement executed by Franchisor. If any provision or portion of any prpvision Pf this Guarantee 
is found by a court of competent jurisdiction to be illegal or unenforceable, all other pro?hsions shah, 
nevertheless, remain enforceable and effective. This Guarantee’ constitutes the entire agreement of 
Guararifors and FranChispr with reject tp the subject matter pf this Guarantee and np representation, 
understanding, promise or condition concemihg the subject matter of this Guarantee shall bind Franchisor 
unless expressed in this Guarantee.

10. All twitten hotices perrhitted or required under this Guarantee: shall be deemed given and 
delivered in accordance with Article 20 pf the Franchise Agreement. Notices to Guarantors shaU be sent, to 
the address set forth below each Guarantors' signature below.

11. This Guarantee may be executed in any number of counterparts, each of which sliall be deemed to 
be an original and all of which together shall be deemed to be one and the same.instrument. Copies of this 
Guarantee vyith signatures that have been transmitted by email or by facsimile shaU constitute and be 
deemed original copies of Ithis Guarantee for aU purposes, provided that the cppies are fully executed, dated 
and identical in form to the original hard copy version of this Guarantee, In addition, this Guarantee may 
be si^ed electronically by the Guarantors and electronic signatures appearing on this Guarantee shall be 
deemed tP be the sarne as handwritten signatures for the purposes of the validity, enforceability and 
admissibility of this Guarantee.

12. 'This Guarantee shall be interpreted and construed under the laws of California. In the event of any 
cPriflict of law, the law of Califomia:stiall prevail; without regard to the application of California conflict of 
law rules, If, however, any provisioh Of this Guarantee would not be enforceable under the laws of 
California, and if the Franchised Restaurant is located putside of CalifPrpia and such prpvision would be 
enforceable under the laws of the state in which the Franchised Restamant is iPcafed, then siiCh prPvisiPn 
shall be interpreted and construed tmder the laws of that state. NPthing in this Paragraph 12 is intended 
by the Parties^ tp subject this AgreementrtP any franchise or similar law, rules, or regulation of the state of 
Califomia to which it wOuldnot ptherWiselbe subject. Venue for purposes of any legal proceedings brought 
in connection with or arising out of this Guarantee shall be eoriclusively presumed tp oe in the State of 
Califomia, County of Los Angeles. Guarantors hereby submit to the jurisdiction pf the Unified States Etistrict 
Gpuft for the Central District of Califomia.

(Siguafure Page Follows)
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Executed by or on behalf of Guarantors on the date set forth below.

Date:;.

Address:

Date:,

Address:

X VPsl\apps,\’] hsnih\ BXK\ 18500-2 \ f336164.doot 
2018 DOG HAUS WORLDWIDE FDD 
FRASiCHISE agreement'



DOG HAUS WORLDWIDE, LEG 
FRANCHISE AGREEMENT
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AUTHORIZATION AGREEMENT FOR PREARI^NGED PAYMENTS
(DIRECT DEBITS)

The undersigned francdiisee/depositor ("Depositor") hereby (1) authorizes DOG HAUS WORLDWIDE, 
LLC and its affiliates ("Franchisor") to initiate debit entries and/or credit correction entries to the 
undersigned's checking and/or savings aGCGunt indicated below and (2) authorizes the depository 
designated below ("Depository") to debit such account pursuant to Franchisor's instructions.

Depository Branch

City and State’ Zip Code

Bank Transit /ABA Nurnber Account Number

This authority is to remain in fuU force’ arid effect imtil Depository has receiVed jbirit written notification 
from Franchisor and Depositor of the Depositor's termination of such authority in such time arid in siich 
manner as to afiord Depository a reasonable opportunity to act on it. Notwithstandirig the foregoing,, 
Depository shall provide Franchisor and Depositor with thirty (30) days' prior written notice of the 
terrninatiori of this authority, If an errorieoris debit entry is initiated to Depositor'saccoimt. Depositor shall 
have the right to have the amount of such mtry credited to such accotmt by Depository,' if within fifteeri 
(15) calendar days following the date on which Depository sent: to Depositor a staterrient of aGcount or a 
written notice' pertaining to such ent^ or forty-five (45) days after posting, whichever comes first. 
Depositor shall have sent to Depository a written notice identi^fmg such entry, Statirig that such entry was 
in error, ^d requesting Depository to credit the airiount thereof to such account. These rights are in 
addition to any rights Depositor may have under federal arid state bahkirig laws. Depositor shall be 
responsible for all charges assessed by Depository to process all debit entries and/or credit corrections 
entries to the undersigned's checking and/or savings account initiated by Franchisor. Franchisor wiUbredit 
Deposifor'for fees if error is deemed to be caused by Franchisor.

DEPOSITOR (Prinf Name)

By:-------------------------------

Its:_____________________

DEPOSITORY (Print Name)

By:______________________

Its:____________
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DOG HAUS WORLDWIDE; LLG 
AREA DEVELOPMENT AGREEMENT

THIS AREA DEVELOPMENT AGREEMENT (the "Agreement) is made and entered into as of the "Effective 
Date" set for* on Exhibit A. by and between DOG HAUS WORLDWIDE, LLC, a California limited liabiHty 
company ("Franchisdr")> on the one hmd, and the individuals dr Entity identified as "Area Deyeloper" on Exhibit 
A, on the other hand, who are individually referred to in this Agreerrterit :as a "Party", and cplleGtively referred to, in 
this Agreement as "Parties", with reference to the foUbwingrfacts:

A, Efanchispr and’ its predecessor and Affiliate have developed the "Dog Haus System" for the establishment 
and operation of fast casual restaurants that offer freshly prepared, cooked to order, high quality proprietary gourmet 
hot dogs, sausages and hamburgers accompahied by FfanchisQr's propfietafy sauces and a variety of other related 
food products, side dishes and alcoholic and non-alcohohc beverages for both onTprentiseS and off-premises 
cpnsiimpfibn under the trade name and service mark "Dog Haus" and other related trademarks, service marks, logos 
and ebmrnercial symbpls (collectively, the "Dbg Haus Marks'^.

B. Franchisor desires to expand and develop "Dog Haus Biergarten" and/br "Dog Haus Fast Casual, 
Restaiirant" ("Dog Haus Restaurants") in the Development Area and Area Developer desires! to develop, open and 
operate Dog Haus Restaurants in the Development Area in accordance with the terms.of‘this Agreement.

NOW, THEREFORE, IT IS AGREED:

1. DEFlNmONS

The capitalized teims in this Agreemerit that are not defined elsewhere in die text of this Agreement are assigned 
these definitions:

"Affiliate" or "Affiliates" mean any person or Entity that controls, is: controlled by, or is under common control 
with, a Party to tfiis Agreement. Coritrolof a person or Entity meansJthe power, direct or indirect, to direct or cause 
the directibn of the management and policies bfisuch person or Entity whether by contract or otherwise.

"Applicable Law" means and includes applicable common law and aH statutes, layvs; rules, regulations, ordinances, 
policies and procedures established by any Governmental Authority with jurisdiction oyer the bperation pf Dbg 
Haus Restaurants that are in effect on or after the Effective Date, as they may be amended from time to fime.

"Competitive Business" means ariy restaurant business that prepares, offers and sells gountiet hot dogs, sausages 
and hamburgersjas its primary menu items andany business that,looks like, copies;,imitates, pr operates with similar 
trade dress or decor to the Dog Haus Restaurant. I

"Constituents" means past, present and future Affiliates, parents, subsidiaries, divisions, partners, members, 
trustees, receivers, executors, representatives, administrators, owners, shareholders, distributors, parents, 
predecessors, officers, directors, agents, managers; principals, employees, insurers; successors, assigns, 
representatives and attorneys and the past, present and future officers, directors, agents, managers, principals, 
meinbers,. employees, insurers, successors;, assigns, representatives and attorneys of each of fhe foregoing.

"Default" means any breach of, or failure to comply with, ^y of the terms or conditions of an agreement.

"Development, Area" ineans the geographic area designated on Exhibit A.
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"Development.Eee" means the development fee payable to Franchisor by Area Developer on the Effective Date in 
the amoimt set foifh on Exhibit A.

"Development Eeriod" means each of the time peribds‘indicated on Exhibit A during which Area Developer shall 
have the right and obligation to construct, equip. Open md thereafter continue to operate Dog Haiis Restaurants in 
accordance with the Minimum Development Obligation.

"Dog Hans Approved Suppliers" means ,suppliers of Dog Haus Branded Products, Dog Haus Proprietary Products 
and Non-Pfoprietary Products, and ancillary services, food products, beverages, :supplles, furrutinre, fixtures and 
equipment for Dog Haus Restairrants that have been accepted ^d approved by Franchisor because they have 
demonstrated to Franchisor their ability to supply products and services for Dog Haus Restaurants meeting 
Franchisor's specifications as to brand names, models, contents, manner of preparation, ingredierits, quality, 
freshness, compliance witli governmental standards and regulations, reliability with respect to delivery and 
consistency in the quality of their products or services. Franchisor and its Affiliates mqy be Dog Haus Approved 
Suppliers. ]

"Dog Haus Authorized Products" means,aU Dog Haus Branded Products, Dog.Haus Proprietary Products and Non- 
Proprietary Products offered for sale or used atiDogHaus Restaurants, as specified by Eranchisor from time to time.

"Dog Haus Biergarten" a Dog Haus Restaurant of approximately 1,800 to 2,200 square feet in size and wiU be 
required to have (i) a minimum 20 beers on tap; (ii) a minimum of 8 seats at the bar; (ui) at least One bartender bh 
duty at all times; (iv) a minimum of 6 televisions; (v) have, cable/sateBite television capabili^ 'with multiple control 
boxes, including DirectTV boxes. Dog Haus TV boxes and PC Music boxes; (vi) a patio with a minimum of 30 seats; 
(vii) open or enclosed kitchens, depending on the layout of the premises; (viii) extended hoin-s of operation; (ix) 
glassware and a dishwasher; and (x) additional equipment. In addition. Dbg Haus Biergaitehs may have brewery 
events, club affiliations, video games, ping pong tables, darts or foosball' and happy-hoUr priemg for food and 
beverages: '

"Dog Haus Branded Products" means any product now existing; or developed in the future! that bears any of the 
Dog Haiis Marks, including products that are prepared, sold and/or manufactured in strict accordance with 
Franchisor's recipes, methods, standards and Specifications, as well as novelty items such as cups, coolers, hats, t- 
shirts and the Uke. '

"Dog Haus Fast Casual Restaurant" means a Dog Haus Restaurant of ,approximately 1,300 toj 1,600 square feet and 
will have a limited menu, will take orders at the counter, will have communal seating, and will have a limited 
selection of beer and wine available for purchase.

I

"DpgvHaUs Proprietary Products" means only those fbod products, beverages, packaging and other products which 
are produced or manufactured strictly in accordance with Dog Haus Trade Secrets or that Franchisor otherwise 
designates as proprietary.

"Dog Haus System" means Franchisor's operating methods,and business practices related to a Dog Haus Restaurant, 
and‘the relationship between Franchisor and its area developers and fi-anchisees; including interior and exterior Dog 
Haus Restaurant design; other items of trade dfess; specifications of equipment, fixtures, and imiforms; defined 
product offerings; recipes and preparatibn methods/ Franchisor specified pricing and promotions; standard 
operatihg and administrative procedures; restrictions on ownership; management and technical training programs; 
and rnarketing and public relations.programs; all as Franchisor may modify the same from time tOfime.
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"Dog Haiis Trade Secrets" rneahs proprietary and confidential information, including, recipes, ingredients, 
specifications, procedures, policies, concepts> systems;, know-hojy, plans; software, strategies and methods and 
techniques of operating DOg Haiis Restaurants and producing Dog Haus Authorized, Products, excluding 
information that is or becomes a part of the public domain through publicatibn or'eGmrnuriicatioh.by-third parties 
not bound by any eonfidentiaiity obligation or that can be shown that was already lawfully iii a third party's 
possession before receipt from Franchisor.

"Electronic Signature" means any electronic symbol and/or process attached to or logically assbciated withia document 
and executed by a Party with the intent to sign such document, including facsimile, em^, or other electronic

"Entity" means any limited liability company, partnership, trust, association, corporation or other entity, which is 
iiot an iridividual. If Area Developer is an Entity, the Entity shall conduct no.business other than the development of 
Franchised Restaurants in the Development Area, in accordance mth the Development Obligation.

"Equity" means capital stock, membership interests; partnership rights or other equity ownership: interests of an 
Entity.

"Expiration Date" means the fifth (5“’) anniversary of the Effective Date.
I

"Force Majeure" means any event (i) that was reasonably unforeseeable as of the Effective Date; (ii) that is beyond 
the reasonable control; directly or indirectly, of a Party; (iii) that couldnof reasonably have been prevented or avoided 
by that party with the exercise of reasonable efforts and due diligence; (iv) that does not result from the fault or 
negligence of that Party or its agents, employees or contractors; and (v) that causes the Party to be delayed, in whole 
or in part, or unable to partially or wholly perform its obligations imder this Agreement. Subject to the satisfaction 
of the foregoing criteria. Force Majeure shall include: (a) acts Of God (such as tornadoes, earthquakes, hurricanes, 
floods, fire or other natural catastrophes); (b) strikes;, lockoutstor other industrial! disturbances; (c) war, terrorist aefs, 
riot, or other civil distiirbance; (d) unilateral governmental action impacting;restaurants generally;, and (e) epidemics, 
transportation shortages; inadequate supply Of labor, material or energy.

"Fraiichise Agreemerit'' means the form of agreement prescribed by Franchisor and used to grant to Area Developer 
the right to develop. Open and Operate a Single Dog, HausjRestaurant;in the Development Area, including all exhibits, 
riders, guarantees or other related instruments, all as amended froni time to time:

"Franchised Locatiori" means the site of a Franchised Restaurant. !

"General Release" means the form of general release prescribed by Erartchisor of any and all Iqiown and unknown 
obligations; liabilities,-demands, costs, expenses, damages, claims, actions and causes of action; of whatever nature; 
character or description, against Franchisor and its Constituents. A General Release yrill Cover*future cOnseqUehces 
of acts, omissions events and circumstancespredating the date of the General Release; bm yyill hot release, in ad vance, 
future acts; prnissiorts or events which have nOt occurred at the time the General Release;is executed.

"Good Standing" means Area Developer is in substantial compliance with the material requirements of this 
Agreement; the Dog Haus Franchise Agreements, the Manuals and all other agreements then in effect between 
Frandusor or its Affiliates; and Area Developer, and has substantially cured each curable Default for which 
Franchisor hasdssued a notice of Default to Area Developer within the time periods set forth in Section 11.3.

"Governmental Authority" means, all Federal, state, county, rnunicipal and local governmental and quasi- 
,governmental agencies; commissions and authorities.
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"Gross Sales" rneans the total of all revenues derived from sales of any nature or kind whatsoever from the Dog 
Haus Restaurants during the Term, whether evidenced by cash; services, property, barter, or other means of 
exchange, including orders taken in or'from a Dog Haus Restaurant although filled elsewhere. "GrbsS Sales" shall 
include the fiilltvalue of drihks and snacks: Area Developer provides td itS employees as incident td their employment 
(less the value of any discoimtSi against Gross Sales given during the month in vVhich the drinks and snacks were 
provided) and all proceeds from &e sale of coupons; gift, certificates; or vouchers. "Gross Sales" shall exclude the 
toount of bona fide refunds pmd to customers and the amount of any sales or use taxes' actually paid to airy 
Governmental Authority and the retail price of any coupons, gift certificatesjand vouchers when they are redeemed.

"Initial Franchise Fee" means the iriitial fee that Area Developer must pay Franchisor for each pog Haus Restaurant 
developed. Opened and operated by Area Developer in the Development Area in. the amoimts: set fOrfii on Exhibit 
A.

I

"Landlord" means the owner of a Franchised Location whoienters into a Lease yvith Area Deveipper for a Franchised 
Location. I

"Lease" means any agreement, hovyever denominated; that allovys Area Developer to occupy a Franchised Location 
owned by a Landlord, including airy lease, sublease, concession agreement, license and similar arrangement between 
Area Developer and a Landlord. i

"Manuals" means Franchisor's Operations Manuals, which may consist of one; or more' manuals, and any other 
\vriften directive related to the Dog HaUs System, as the same may be amended and revised from time to time, 
including all bulletins, supplements and ancillary and additional manuals arid written directives established by 
Franchisor as in effect and amended from time to time.

"Minimum Development Obligation" means the Area Developer's right and obligation to construct, equip. Open 
and thereafter continue to operate at rites vyithin the Development Area the cumulative iiumber of Dog Haus 
Restaurants set forth in Exhibit A within each Development Period,

"Non-Proprietary Products" means the food and beverage products,.condiments, drink, ingredients, raw materials, 
fixtures, furnishings, equipment, uniforms, supplies, paper goods, services; menus, packaging,;forms; POS Systems, 
computer hardware, software, modems and peripheral equipment and other products, supplies, services and 
equipment, other than,Dog Haus Branded Products and Dog Haus Proprietary Products, that may or must be used, 
offered and sold at the Dog Haus Restaurants.

"Non-Traditional Venues" means a broad variety of atypical sites, including a site or location within a captive 
market site, another primary business or in conjunction vrith other busihesses, or at institutional settings including 
office buildings and business complexes, arenas, stadiums and entertainment venues, health clubs, and.recreational 
facilities; beaches; parks, prisons, airporis, train stations, travel plazaS, toll road facilities and other transportation 
terminals and related facilities, educational, medical, governmental anti other types of institutional facilities; 
resfaurant-in retail locations or restaurant-in-store (for example, a cafe within a groceiy store), trucks, cafeterias, 
casinos, food courts operated by a master cpnGessiOnaife and any site for which the lessor, owner or operator limits 
the operation of ifs beverages and/or food service facilities to a master concessionaire or contract food service 
provider.

"Open" and ''Opened" meriis that Area Developer has actually begun to.seU food products to the public from a Dog 
Haus Restaurant
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"Opening Date" means the day that (i) Area Developer receives written authorization from Franchisor and all 
applicable Governmental Authorities to commence'business operations at a Dog Haus Restaurant and (ii) Area 
Developer ac^ally be;gins to offer ,Ddg Haus Authorized Products for sale to the public from the Dog Haus 
Restaurant, whichever occurs last.

"Owner" means each of the individuals listed on Exhibit B and each future direct or indirect shareholder, niember, 
gerieral or liinited partner/ trustee or other Equity owner of Area Developer. If Area Developer is ^ Entity> each 
Owner'and each Owner's spouse shall jointly and severally guarantee Area Developer's payment and performance 
of its obligations under this Agreement under a Guarantee in the form of Exhibit C.

"Priridpal Owner" means the individual designated by Area Developer on Exhibit B. and accepted by Frahchisor, 
to serve rs the authorized representative of Area Developer, who shall act.as Area Eieveloper^ s r^resentafive in all 
matters with Franchisor, as Area Developer's liaison with Franchisor,, the Franchisor Ownersland the Owners,, who 
shall have the authority to act on behalf of.Area peyeloper during the Term without the participation of any other 
Owner,jand who shall own at least ten percent (10%) of the Equity of Area Developer. j

"Term" means’the five (5) year period commencing on the. Effective Date and ending on the Ejxpiration Date.

"Then-Current" means the form of agreement then-currently provided by Franchisor to s^iniilarly situated 
prospective Dog Haus area developers and franchisees which may contdn terms aiid conditions that are materially 
different from this Agreement, or if not then being so provided, then a form of agreement selected by Franchisor in 
its discrefipn which previously has been delivefed to and executed by a Dog Haus area developer or a franchisee; (ii) 
the fees then-currently charged by Franchisor or its Affiliates; (iii) the then-current qualifications or financial 
conditions required by Franchisor for Dog Haus area developers or franchiseesi or (iv) theii-current appearance/ 
design standards and equipment spedfieatibns applicable to Dog Haus Restaurants.

"Transfer Fee" means the $17,5()0 fee that Area Developer must pay Franchisor as a condition precedent to an 
Assigrunent of this Agreement.

"Venue" irteans any site other than a Non-Traditional Venue.

2. EXCLUSIVE LICENSE

2.1 Grant and Minimum Development Obligation. Franchisbr hereby grants Area Developer, and Area 
Developer hereby accepts the right and obligation to use the Dog Haus Marks and the Dog Haus System to develop. 
Open and operate the curhulative number of Dbg Haus Restaurantsiset forth in Exhibit A in the Development Area 
during the Terrn, Except as provided in Section 2.6. Area Developer may not develop, open or operate more Dbg 
Haus Restaurants than the number of Dog Haus Restaurantsset fbrth on Exhibit A during the Term. Area Developer 
shall not subcontract, sublicense, share, divide or partition this Agreement or enter into any agreement with any 
third party providing for the right to develop, open or operate Dog Haus Restaurants or to use the Dog Haus Marks 
Or the Dbg Haus System and nothing in this Agreement will be construed as granting Area Developer the right to do 
so. The Parties shall execute Franchisor's Then-Current Franchise Agreement for each Dog liaus Restaurant to be 
developed, opened and operated by Area Developer under this Agreemerit, the form of which may differ from the 
form of Dog Haus Franchise Agreement attached to Franchisor's: Franchise Disclosure Document (the "Disclosure 
Document") provided to Area Developer prior to the Effective Date.
2.2 Exclusive Libense. Except as Otherwise provided in Section 2.4 the rights granted to Area Developer under 
this Agreement are exclusive during the Term so long as Area Developer is in Good Standing ^d neither Franchisor
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nor any of its Affiliatesishall themselves develop, open and pperafe. Or grant third parties the light to develop, open 
and operate,.Dog Haus Restaurants in the Development Area during fheTeim.

23 Adherence to Development Stihedule. Area Developer shalli satisfy the Minimum Development Obligation 
by Opaiihg the number of Dog Haus Restaurarits in the Development Area within each Development Period as 
required by the Development Schedule set forth on Exhibit A and by contmuirig to operate the curnulative number 
of Dog Haus Restaurants: required by the Minimum Develppment ObHgafion. Failure tP comply Vvith the 
Development Schedule shall constitute a Default under this Agreement and shaU entitle Franchisordo terminate this 
Agreemeiit> urilesS the Default results fronr an event of Force Majeure^ in which case, the deadline: to Opening a Dog 
Haus Restaurmtmaybe extended by Franchisor'as provided in Section 2.7.

2.4 Rights Reserved by Franchisor. Except as expressly provided in Section 2.2. Franchispr expressly reserves 
all other rights, including the exclusive^ imrestiicted right, in its discretion> directly and indirectly, through its 
emplpyees. Affiliates; fepresentatives, hCensees; assigns, agents and others, to (i) develop, ov\jn and operate, and to 
grant franchises to third parties’to develop, open arid Operate,, Dog Haus Restaurants outside;the Development Area, 
regardless of "their proximity to the Development Area; (ii) develop, open and operate, and to grant fiandiises to 
third parties to develop, open and operate any other business, includingTa beverage and snackqr food business, other 
than a Competitive Business; imder marks;and systems differentfrom the Dog;Haus Marks and the Dog Haus System 
within and outside the Development Area; (iii) sell or distribute, at retail or wholesale, directly or indirectly, or license 
others to sell or distribute. Dog Haus Branded Products and Dog Haus Proprietary Products within and outside the 
Development Area, through the Internet; mail order catalogs, direct mail advertising and through other distribution 
methods; (iv) market on the Internet and use the Dog Haus Marks on the Internet, including aU use Of web sites; 
domain names, URLs, directory addresses, email addresses; metatags, linking, advertising, co-branding and other 
arrarigements, and in all other forms of electrofiic media; (v) acquire, open and operate and grant licenses and 
franchises to third partiestO develop, open and operate, other restaurants or food service businesses at any location 
within or outside of the Development Area regardless of their proximity to the Devefopin'enf Area; (vi) open or 
operate and to franchise or license others to open or operate Dog Haus Restaurants at any NOn-Traditional Venue 
within and outside of the Development Area regardless of their proximity to any Dog Haus Restaurants developed 
Or under developmeht by Area Developer; (vii) acquire the assets or ownership interests of one or more businesses 
pro viding products and services sirnilar to those provided at Dog Haus Restaurants and to franchise, license or create 
similar arrangements with respect to these businesses once acquired, wherever these businesses: (or the. franchisees 
or licensees; of theseibusinesses) are located or operating; (viM) be acquired (whether through acquisition of assets, 
ownership interests or otherwise, regardless of the form of transaction), by any business providing products and 
services: similar to those provided at Opg Haus Restaurants, or by another business, even if such business operates, 
franchises and/or licenses COinpetitive Businesses; andi(ix) engage in aU Other activities that this Agreement does not 
expressly prohibit.

2.5 Closures and Assignments. To protect the Dog Haus System; the Dog Haus Marks, the Dog Haus Trade 
Secrets ^d the goodwill associated with the saine, if;, during the Terrn, Area Developer ceases to operate any Dog 
HauSi Restaurant developed and Opened under this Agreement for any reasbh. Area Developer must develop a 
replacement Dog Haus Restaurant (a "Replacement Restaurant") to fulfiU Area Developer's oyiigafion to have Open 
and in Gperatidh the required number of Dog Haus Restaurants at the'expiration of each Development Period. Area 
Developer may not, however, cease operating ^y Dog HatisjRestaurant or obtain a Replacement Restaurant without 
Franchisor's prior writteii consent. Area Developer must Open each Replacement Restaurant within twelve (12) 
months after the date of the closing of the Dog Haus Restaurant' that it wall replace. Dpg Haus Restaurants that are 
operating that are assigned to Affiliates of Area Developer with Franchisor's consent, shall jcount in determining 
whether Area Developer has satisfied the Minimum Development Obligation for so long as the applicable Affiliate 
continues to Comply with foe terms of this Agreement
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2.6 Additibrial Deveropment Rights. If Area Developer satisfies; the Minimum Development Obligation before 
the Expiration Date and desires ;t0 develop, open and operate additional Dog Haus Restaurants in the'Development 
Area, Area Developer shall have the right to extend the Teim pf this Agteemeht for aii additional five (5) years on 
the terms and conditions,set.forth in this Sechon 2.6. If Area Developer desires to extend the Term Of this Agreeihent 
for an additional five (5) years. Area Developer ^all, no later than one hundred eighty (180) days prior to the 
Expiration Date, notify Franchisor in writing (the "Additional Development Notice") that Area Developer desires 
to do so and provide Franchisor vpth a proposal for the development of additional Dog Haus Restaurants in the 
Development Area (the "Additional Development Obligation"); setting forth the number of additional Dog Haus, 
Restaurants proposed to be opened by Area Developer, the proposed development fees and the proposed opening 
dates for each Dog Haus Restaurant during the,extended term. Franchisor may, but has nO pbligatiOn to, grant Area 
Developer the Additiorial Developinent Rights described in this Section 2.6 in its sole and absolute discretion.

2.6.1 If the Additional Development Obligation proposed by Area Developer is unacceptable to 
Franchisor, or if the Parties caimOt reach an agreement on an alternative Additionar Development Obligation within 
the thirty (30) day period after the date of the Additional Development Notice, this Agreement shall expire on the 
Expiration Date, Fran^sor and Area Developer shall execute Franchisor's Then-Current Franchise Agreernent for 
each additional Dog Haus Restaiirant to be developed and opened in the Development Area by Area Developer; If 
the Additional Development Obligation proposed by Area Developer is acceptable to Franchisor, or if the Parties 
reach agreement on an alternative Additional Development Obligation within the thirty (30) i day period after the 
date Of the Additional Development Notice, Franchisor shall deliver to Area Developenits ThOTtCurrent form of Dog 
Haus Area Development Agreement (the "Additional Area Development Agreement") setting forth the agreed 
upon Additional Development ObUgatiOri. Within thirty (30) days after Area Developer's receipt oTthe Additional 
Area Development Agreement, Area Developer shall execute the Additional Area Developinent Agreement, and 
return it to Franchisor. If Area Developer has so executed and returned the Additional Area Development 
Agreement and has, satisfied the, conditions precedent set forth in Section 2.6.2. Franchisor shall execute the 
Additional Area Development Agreement, and return,a fully executed copy to. Area Developer.

I
2.6:2 Franchisor shall execute the Additional Area Development Agreement; if; and only if, (i) Franchisor 

elects to grant the Additional Development Rights to Area DevelOper; (ii) Area Developer has fully performed aU Of 
its obUgatiphs under this Agreement and all other agreements between Franchisor and Area Developer and is iri 
Good Standing on the date Of the Additional Development Notice and on the date of Franchisor signs the Additional 
Area Development Agreement; (iii) Area Developer' has demohstrated Area Deyeloper^s Then-Current financial 
ability to timely implement and complete the Additional Development Obligation; (iv) Area Developer continues to 
Operate nO less than the aggregate number of Dog Haus, Restaurants in the Development Area as reqiiired by the 
Minirnum Development Obligation; (v) Area Developer has executed the Additional Area Development Agreement 
and delivered it to Franchisor together with the develppmehtfees and initial development fees,payable to Franchisor 
for the Additional Development Rights; and (vi) Area Develops executes arid delivers to Franchisor a General 
Release in a fonh acceptable to Franchisor. 1

2.7 Force Majeure. Neither Party will be in default in the performance of its obligations imder this Agreement 
if such performance is prevented or delayed due toPprce Majeure. If Area Developer is unable to meet the Minimum 
Development Obligation for any Development Period solely as the re^U of Force Majeirre or any legal disability of 
Franchisor to deliver a Disclosure Document pursuant to Section 5.4. which results in the inability of Area ,Developer 
to construct and Open the Dog Haus Restaurants as required by this Agreement; Area Developer shall provide 
Franchisor, within ten (10) days after the occurrence of an event that Area Developer believes is an event of Force 
Majeure, with notice of the specific nature and extent of the Force Majeure and an explanation as to how the event 
has delayed Area Developer's performance imder this Agreement, The: determination of whether an event of Force 
Majeure has occurred shall be made by Franchisor upon Franchisor's assessment of the event Causing, the delay: If 
Franchisor determines that the Default is the result of an everit of Force Majeure, the required date for performaiice
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by Area Developer shall be extended by the number of days equal to the number of days that the Force Majeure 
exists. Area Developer shall provide Franchisor with continuing updates a:nd all informahon requested by Franchisor 
regarding Area Developer's progress:and diligence;in respondihgfo and overcoming the event of Force Majeure.

2.8 No Rights to Use the Dog Haus Marks or Dog Haus System. This Agreementis not a Dog Haus Franchise 
Agreement, and does not grant Area Developer any right to use the Dog Haus Marks or the f^og Haus System or to 
isell or distribute any Dog, Haus Authorized Products. To protect the Dog Flaus System, the Dog Haus Marks, the 
Dog FlauS Trade iSecrets and the goodwill associated with the same. Area Developer's rights] to use the Dog Haus 
Marks and the Dog Haus System will be granted to Area Developer solely under the terms of a Dog Haus Franchise 
Agreement. I

3. term.

The Initial Term shall Goinmence on the Effective Date and,shall expire on the Expiration Date. Except as provided 
in Section 2.6. thisi Agreement is not renewable,

4: P AYMENTS BY AREA DEVELOPER

4.1 Development Fee. On the EffeetiveiDate, Area Developer shall pay Franchisor a Development Fee to for the 
rights granted to Area Developer under this AgreemWit by a wire transfer of immediately available funds to a baiik 
account designated by Franchisor; The Development Fee is fuUy earned by Franchisor when paid and is 
nonrefundable; in whole or in part, under any circumstances.

4.2 Initial Franchise: Fees; Area Developer' shall pay Frandiisor m Initial Franchise Fee for each Dog Haus 
Restaurant to be operated under this Agreernent. Area Developer shaT pay Frandiisor the Initial Franchise Fee for 
the first Dog Haus Restaurant to be operated under this Agreement in full on the Effective Date by a wire trmsfer of 
immediately available funds to a bank accoimt designated by Franchisor.The Initial Franchise Fee for each additipnal 
Dbg Haus Restaurant shaU.be payable upon execution by Area Developer of each Franchise Agreement.entered into 
for a Dog Haus Restaurant under this Agreement, The Initial Franchise Fee for each Dog; Haus Restaiuant is fuUy 
earned by Franchisor when paid and is homrefUrtdable, iri whole or in part. Under any-circumstances.

INITIAL SERVICES AND ONGOING OBLIGATIONS OF FRANCHISOR

5.1 Limited Obligations. Area Developer acknowledges and agrees that Franchisor's obligations; under this 
Agreement are limited to identifying the Development Area and that Franchisor has no ongoing obligations for 
trainmg of operational support for Area Developer under this Agreement. AU initial and contmUing obligations of 
Franchisor to Area Developer,shaU be provided by Franchisor under Franchisor's Then-Current-Franchise Agreernent 
for each DOg Haiis Restaurant to be developed md opened in the Development Area by Area Developer.

5.2 Franchised Locations. Area Developer shall„at all times during the Term, exert Area Developer's best efforts 
to diligently identify proposed sites for the Dog Haus Restaiirants. Vyhen Area Developer identifi^, a proposed site 
for a Dog Haus Restaurant, Area Developer shall submit to Franchisor aU demographic arid Other information 
regarding the proposed site and neighboring areas that Franchisor shaU require, in the form prescribed hy Franchisor, 
and shall request Franchisor to cOnsider ahd approve the site. If Franchisor accepts a proposed site. Franchisor shaU 
notify Area Developer of its-acceptance of the Franchised Location. Area Developer acknowledges and agrees that it 
is.Area.Developer's sole responsibiUty to identify and obtain each Franchised Location for the DOg Haus Restaurants 
to be developed imder this Agreement. Area Developer further acknowledgessand agrees that it is Area Developer's 
sole responsibility to review and approve each Lease or purchase agreement tor each Dog Haus Restaurant to be
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I
developed imder this Agreement. Each Lease shall comply with the requirements setdorth in Sections;5.1 and 5;2 of 
Franchisor's current Franchise Agreement. Following Franchisor's approval of a Frandjised Location, Area 
Developer shall' execute Frahchisof's ThenrCurrent Franchise Agreement for the DogjHaus Restaurant to be located 
at a Franchised Location and return it to Franchisor within thirty (30) days‘after receipt of the, execution copies of the 
Then-Current Franchise Agreement together with the apphcable Initial Franchise Fee. If Area Developer has executed 
and retumed the signed Then-Current.Franchise Agreementand paidiFranGhisor the Initial Franchise,Fee, Franchisor 
shall execute the Franchise Agreement and return one (1) fully executed copy of the Franchise A,greement to Area 
Developer.

5.3 Conditions to Franchisor's Obligations. To protect the Dog Haus Sysfern, the Dog Flaus Marks, the Dog 
Haus Trade Secrets and the goodwill associated with the same> Area Developer acknowledges and agrees that, as a 
condition precedent to. Area Developer's right to develop each Dog Haus Restaurant, ^ of‘the folloiving conditions 
precedent must be satisfied and Franchisor ^aU execute a Then-Current Franchise Agreement for each Dbg Haus 
Restaurant if, and only if (i) Area DeyelOper has ftilly peifOrmed aU of its obligations imder this Agreement and all 
other agreements between Franchisor and Area Developer and is in Good Standing Oh the date of Franchisor's 
execution of a Franchise Agreement; (ii) Area Developer demonstrates Area DeVelpper^s Then-Current financial 
ability to implement and complete the construction and Opening of the Dog Haus Restaurant; (iii) Area Developer 
has evened, and continues to operate no less than the aggregate number of Dog Haus Restaurants required by the 
Minimum Development Obligation in compliance with the DGVGlQpiherit Sidiedule; (iv) Area Developer has executed 
a Then-Current Franchise Agreement and deUyered it to Franchisor; (V) Area Developer executes and delivers a 
General Release to Franchisor in a form acceptable to Franchisor; and (vi) Area Developer has paid Franchisor the 
Initial Franchise Fee when Area Developer executed the Franchise Agreement and returned it to Franchisor.

6. OBLIGATIONS OF AREA DEVELOPER

To protect the Dog Haus System, the Dbg Haus Marks, the Dog Haus Trade,Secrets and the goOdwiF associated vyith 
theisaihe:

6.1 Development and Operation of Dog Haus Restaurants. Area Deyelpper shall, at all times during the Term,
exert Area Developer's best efforts to faithfully, honestly and diligently develop, own and operate the number of 
Dog Halts Restaurants iti the Development Area in order to satisfy the Minimum Develpprrvmt Obligation and the 
Development Schedule in accordance with the requirements of this Agreement and each Franchise AgreOment for' 
each Dog Haus Restaurant,

6.2 Dog Haus System. Area Developer shall operate; the Dog Haus Restaurants in cOmpFahee with the terms of 
the Franchise Agreements and the Manuals; Area Developer acknowledges and agrees that Area Developer alone 
shall exercise day-to-day control over all operations, activities and demerits of the Franchised Restaurants, including 
over Area Developer's employees, and that under no circumstance shall Franchisor do so or be deemed to do so. 
Area Developer further acknowledges and agrees that the various requirements, restrictions, prohibitions, 
specifications and procedures of the Dog Haus'System that Area Developer must comply with under the Franchise 
Agreements, the Manuals or otherwise,- do not directly or indirectly constitute, suggest, infer oriirnply that Franchisor 
controls any aspect or element of the day-to-day operations of the Dog Haus Restaurants, which Area Deyeloper 
alone controls, but only constitute standards tO which Area Developer must adhere when exercising Area 
Developer's control over the day-to-day OperatioiiS of the Dog Haus Restaurants consistent with the policdesi of 
FranGhifor. Area Developer shall comply with each Franchise Agreement and shaU develpp and operate the Dog 
Haus Resfaurants in coriforrnity with the ihethods, standards, and specifications that Franchisor may from time tO 
time prescribe in the Manuals or otherwise, Since every detail Of the Dog Haus System is essential in order to develop 
and maintain, quality operating standards; to. increase the demand for the products and services sold by DogHaus 
Restaurants under the Dog Haus; System and to protect the; DOg Haus Marks and Ffanchisor's reputation and
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goodwill, Frandiisor shall have the right to disapprove, as itibeUeves necessary, any modificahon of, or addition to, 
the Dog HauS %stern suggested by Area Developer that is reasonably likely to have an adverse material effect on 
the Dog Haus %stern, the Dog Haus M^ks or Ffanehisof's reputation or goodwill.

7.. DOG HAUS MARKS

Franehispr ^d its Affiliates continue to develop;, use and control the use of theiDog Haus Marks in order to identify 
for the public the sourceiof services and products marketed under the Dog Haus Marks and the Dog Haus System, 
and to represent the Dog Haus System's high'sfandards of quality; appearance aind service. To protect the Dog Haus 
System, the Dog Haus Marks; the Dog Haus Trade Secrets and the goodwill associated with the same:

7.1 Ownership and Goodwill of Dog Hatis Marks. Area Developer acknowledges that:it|s right to use the, Dog 
Haus Marks is derived solely from this Agreement and is limited to use in operating as Area Developer pursuant to 
and in compliance with this Agreement and as an Dog Haus Area Developer pur^ant tO the Dog HaiiS Franchise 
Agreements between Area Developer and Franchisor. Any unauthorized use of the Dog Haus Marks by Area 
Developer shall cohstitute a Default under this Agreement and an infringement of Franchisor's and Franchisor's 
Affiliate's rights in and,to the,Dog Haus Marks. Area DevelOpef acknowledges and agreesithat as between Franchisor 
and Area Developer (i) Franchisor owns the Dog Haus Marks and the Dog Hatis Systerrt; (ii) Area Developer owns 
no goodwill or rights in the Dbg Haus Marks or the Dog, Haus System except for the hcense granted by this 
Agreement; and (iii) Area Developer's use of the Dog Haus Marks and any goodwill established by that use shall 
inure to the exclusive benefit of Franchisor. Area Developer agrees not to contest, or assist any otherperson to contest, 
the validity of Franchisor's rights and interest in the Dog HaiiS Marks Or the Dog Haus System either during the 
Term or after this; Agreement terminates or expires;

7.2 Limitations on Use. Area Developer shall not use any Dog Haus Mark (i) with any prefix, suffix, or Other 
modifying words, terms, designs, or symbols (other than lOgos licensed to Area Developer under this Agreement); 
(ii) in connection with unauthorized services or products; (iii) as part of any domain name or electronic address 
maintained on the Internet, the World Wide Web, Or aiiy other siinilar proprietary or cOfmhOn carrier electronic 
delivery systein; or (iv) in any other manner not expressly authorized in wntihgby Franchisor. lArea Developer shall 
give aU notices of trademark and service mark registration as Franchisor specifies and sh^l use and obtain all 
fictitious or assumed name registrations required by Franchisor or under applicable law. Area Developer further 
agrees that no service mark other than "Dog, Haus" or other Dog, Haus Marks specified by Franchisor shall be used 
in marketing, promoting, or operating the Dog Haus Restaurants,

7.3 Modifications. Franchisor reserves the right to (i) modify or discontinue licensing any of the Dog Haus 
Marks; (ii) add new naines, marks, designs, logos or corhmercial symbols to the Dog, Haus Marks and require that 
Area Developer use them; and (iii) require that Area Developer introduce or Observe new practices as partof the Dog 
Haus System in operating the Dog Haus Restauranfs. Area Developer acknowledges arid agrees that the term Dog 
Haus Marks means the specific names, marks, designs, logos or commercial symbols licensed by Franchisor at any 
given point in time, subject tO Franchisor's right to impose changes. Area Developer shall comply, at Area 
Developer's sole expense, with Franchisof S directions regarding changes in the Dog Haus Marks and Dog Haus 
System within a reasonable time after written notice from Franchisor, Franchisor shall have no liability to Area 
Developer for any cost;, expense, loss or damage that Area Developer incurs in complying with Franchisor's 
directions and cOnforrning to required changes.

7.4 Defense of Dog Haus Marks and Dog Haus System. FranchisOf shall have the Sole right to handle disputes 
with Area Developers and third parties concemingTranchisor's or Franchisor's Affiliates' ownership of; rights in, or 
Area Developer's use of; the: Dpg Haus Marks or the Dog Haus System. Area Developer shall immediately notify 
Fraiiehisor in writing if Area Developer receives notice, or is informed, of any: (i) improper use of any of the Dog
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Haus Marks or 'elements'of the Dog Haus System^ including misuse by Area Developers; (ii) use by any third party 
of any rnark, design^ logo Or commercial symbol which, in Area Developer's judgment, may be confusingly similar 
to any of the: Dog Haus Marks; (iii) use by ^y third party of any business practice which,: in Area Developer'S 
judgment,unfairly simulates the Dog Haus.System in a manner likely to cOiifuse or deceive the public; or (iv) claim; 
challenge> suit.or demand asserted against Area Developer based upon Area Deyeloper's use of the Dog Haus Marks 
of the Dog Haus System. Franchisor and Franchisor's Affiliate shall have sole discretion to take all action as it/they 
deem appropfiate, including, without limitation, to take no action, and the sole right to control any legal proceeding 
or negotiation arising out of any infringement challenge or claim of otherwise relating to the Dog Haus Marks or 
the Dog Haus System. Area Developer shall not settle or compromise aiiy claim, suit or dem^d asserted agaihst it 
and agrees to be bound by Franchisor's decisions in handling disputes regarding the Dog Haus Marks and the Dog 
HauS System. Area Developer shall cooperate fully with Franchisor and execute aU docurnents and perform aU 
actions as inay, in Frandhisof'S judgment, be necessary, appropfiate or advisableiin the defenseuf all claims, siiits or 
demands and to protect and maintain Franchisor's rights in the Dog Haus Marks and the Dog Haus System. Unless 
it is established that a third party claim asserted against Area Developer is based direitly upoii Area Developer's 
miStise of the Dog Haus Marks or the Dog Haus System, Franchisor agrees to defend Area Developer against the 
third party clairh and iiidemnify Area Developer for any losses resulting therefore, provided Area Developer has 
notified Franchisor aS'SOOh as pfactical after learning of the claim and fuUy cooperates in the defense of the action. 
Because Franchisor will defend the third party clairn. Area Developer is not entitled to be reimbursed for legal or 
other professional fees or costs paid to independent legal counsel or others in connection yrith the matter. Area 
Developer has no right, independent of Franchisor, to make any denfand against any Such user or challenger or to 
pfoSecute any claim of any kind or nature whatsoever relating to the Dog Haus Marks.

7:5 Internet. Area Developer shall not deyelpp, create, generate, own, UcenSe, lease or uSe in any manner any 
computer medium or electronic medium (including, without limitatipn, any Internet home page, e-mail address, web 
site; domain name, bulletin board, newsgroup or other Intemef-related mediiiih Of actiyity) which in my way uSes 
or displayS> in whole or part, the Dog Haus Marks, or any of them, or any words, symbols or terms cpnfuSihgly 
sinailaf thereto without Franchisor's prior wfitten consent; and then only in the manner and iii accordance with the 
procedures, policies, standards and specifications that Franchisor niay establish from time to time. Area Developer 
shall not separately register any domain name or any portion of any domain name coiitainirig the Dbg Haus Mafks 
or participate or market on any web site or other form of'electronic media (including, without limitatipn, through the 
use of social technology, social media, social networking platforms or other forms of electronic media not yet 
develbped):using the Dog Haus Marks without FfanchiSof's pribr written consent; Area Developer's general conduct 
on the Internet and in the use of other forms of electronic media is subject to the terms and Conditions of this 
Agreement and all other rules; requirements or policies that Franchisof may identify frotn tirne to time. Franchisor
may, at any time ^ter Area Developer commencesi use of any approved electronic media, 
effeetiye upon receipt of written notice by Area Deyeippef,

prphibit further use.

8. CONFIDENTIAL INFORMATION

8.1 Dbg Haus.Cbnfidential Infoririatibn. Area Developer acknowledges and agrees that the Dog Haus System 
is comprised of confidential infprmatibn that has been developed by Franchisor and its affiliates by the investment 
of time, skill, effort and money and is widely recognized by the pub he, is of^substahtial value, and is proprietary, 
confidential and constitutes Dog Haus Trade Secrets, and includes, without limitatipn, tangible and intangible 
ihformatibn (whether or npt in electronic form) relating to Franchisor's business operations, products and services, 
recipes, sources of materials and equipment, client management and other software, data, other content, 
formulations, patterns, compilations, prpgrtoiS, devices and processes, business relationships; contact information 
for industry professionals, designs, developmental or experimental wbfk and services, improvements, discoveries, 
pl^s for research, potential new or supplemental products and services, websites, adyerti!sements or ancillary 
products and services,, marketing and selling methods, and/or plans; business plans, budgets and liripiiblished
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financial statements, licenses, prices and cost% vendors, collaborators, current customer and prospective customer 
nairies md addresses, information regarding credit extensions to customers, customer service purchasing histories, 
prices charged to customers, customer lists and other customer data, information regarding the skills and 
compensation of employees of Ffanchisor and contractors of Franchisor, designs, drawings, specifications, source 
code, object code,.documentation, diagrams, flowcharts, research, development, iriarketiiig techniques and materials, 
trademarks, trade secrets, sales/license techniques;, inventions, copyrightable material, trademarkable material 
databases, relationships between Franchisor and other companies, persons or entities, krrowledge Or know-how 
concerning the methods of Operation Of the Dog Haus Restaurant which may be communicated to Area Developer, 
or of which Area Developer may be appriised under the terins of this Agreement;, and any . other mformation or 
material considered proprietary by FrandiiSor'whether of fiOt designated as coiifidential information by Franchisor, 
that is not generally known by the public, or which derives independ^t ecOriomic value (actual Or potential) from 
not being igenerally known to the public or persons unaffiUated with Franchisor or its affiliates cuid which is the 
subject of efforts by Franchisor that are reasonable' under the circumstances to maintain its secrecy, arid ariy other 
informatiort in oral, writteri, graphic or electforiic form which, given the circumstances surroimding its disclosure, 
would be considered confidential (collectively, the "Dog Haus Confidential Inforination"). DOg Haus Confidential 
Information does not include any information that was in the lawful arid urirestricted possessiori of Area Developer 
prior to its disclosure;by Franchisor; is or becomes generally avaUable to the public by acts other than those of Area 
Developef after receiving it; has been received lawfully and in good faith by Area Developer from a third party who 
did not deriveit from Franchisor qr Area Developer; or is shown by acceptable evidence to have been independently 
developed by Area Developer.

8.2 Value. Area Developer acknowledges and agrees the Dog Haus Confidential Information iS not gOTefally 
Imovvri by the pubUe Or parties other than Franchisor, its affiliates,, its franchisees and Area Developer; derives 
independent economic value (actual or potential) from riot being generally known to the publie or persons 
unaffiliated with Franchisor, its franchisees or Area Deyeloper; and is the subject of efforts by Franchisor that are 
reasonable under the circumstances to maintain the secrecy of the DOg Haus Confidential IrifonnatiOri, including, 
vrithout limitation (i) riot revealing the Dog,Haus Confidential Information to imauthorized parties; (ii) requiring its 
franchisees to acknowledge arid agree in writing that the Dog Haus Confidential Information is confidential;: (ui) 
requiring its franchisees-to agree in writing;to mairifairi the corifidentiality of the Dog Haus Confidential information;
(iv) monitoring electroivic access to the Dog Haus Confidential Mformation by the use of passwords and other 
restricttOns so that electronic access to the Dog Haus Confidential Information is limited to authorized parties; arid
(v) requiring its franchisees to return all Dog Haus Confidential Information to Franchisor upon the expiration or
termination of their Franchise Agreenients, j

8:3 MaintMn Confidentiality. To protect the Dog Haus System, the Dog Haus Marks, >the Dog HaiiS Trade 
Secrets arid the goodwill associated with the same. Area Developer shall not, durmg the term of this Agreement or 
thereafter; CQmmxmicate, divulge, or use for thebenefit ofianyone else; any Mformation that Franchisor considers its 
tradeisecrets:and/or Dog Haus Confidential Mfoimafion. Area Developer shall divulge such Dog Haus Confidential 
Mformation only to its supervisorial or managerial perspnriel who must have access to it m order to perform their 
employment responsibilities. ,

8.4 Irreparable Injury from Disclosure of Dog Haus Confidential Information. Area Developer acknowledges 
that failure to comply with the requirements: Of this ArHcle_8 will result M irreparable Mjury tol Franchisor for which 
no adequate remedy at law may be available, and Area Developer consents to the issuance of] and agrees to pay all 

court costs,, and reasonable attorneys' fees incurred by Franchisor M obfairiMg, without the posting of any bond, an: 
ex parte Or Other order for Mjunctive or other legal or equitable relief with respect to the requiremerits Of this Article 
8.

\\Fs1 \app5\|hsmK\BXK\ 1850b:2\,l 336175.doc, 
2018,DOG HAUS WORLDWIDE FDDareauevelopmentagreement



8.5 Confidentiality Covenants from IndivMuais Associated, with Area Developer. Area Developer shall 
require any supervisorial or rhanagerial personnel who.may haveaccess to any Dog Haus Confidential Information 
of Frafiehispr to execute covenants that they will rhaihtaih the confidentiality of the Dog Haus Confidential 
Information they receive in connection with their association with Area Developer. Such covenants shall be in a form 
satisfactory to Franchisor, including, without limitation, spedfic identification of Franchisor as a third-party 
beneficiary of such covenants with the independent right to enforce them.

9 TRANSFER OF INTEREST

9.1 Transfer by Franchisor.

9.1.1 Franchisor shall have the ri^t to transfer or assign aU or any part of its rights or obligations under 
this Agreement to any person of legal Entity without the cdnsentior approval of Area Developer. With respect to any 
assignment which results in the-subsequent perfprm^ce by the assignee phall of Franchisor's obligations under this 
Agreement, the assignee shall expressly assume and agree to perform such obligations, and shall become solely 
responsible for all obligations of Franchisor under this Agreement from the date of assignment. Franchisor and or its 
Affiliates may sell their assets, the Dog Haus Marks, or the.Dog Haus System, may sell securities in a public offering 
or in a private placement, may merge, acquire other corporations, or be acqxdred by another corporation, and may 
imdertake a refinancing, recapitalization, leveraged buy-out, or other economic or financial festructunhg 
(collectively; a; "Capital Event"), all without the consent or approval of Area Developer.

9.1.2 Upon the oCGurrence ofaGapital Event, Frafichisor shall have the right (the 'T'ake-Along Right") to 
compel Area Developer to sell and, in such eyent. Area Develqpef shall sell the assets of any or all of the Dog,Haus 
Restaurants, regardless of whether such Dog Haus Restaurants are under construction or are Open and operating 
(collectively the "Take-Along Assets") at the same value attributable to Dog Haus Restaurants owned and operated 
by Franchisor or its Affiliates at the closing of a Capital Event. Franchisor shall exercise this iTake-Along Right to 
compel the sale of the Take-Along Assets by Area Developer by providing Area Developer with written notice (the 
"TakerAlong Notice") setting forth the time and place of IheClosihgOf the Capital Eyent, which time and place shall 
not be less than thirty (30) days after the date of the Take-Along Notice, and the expected price and foim of 
consideration to be paid for the Take-Along Assetsiat the closing.

9.2 Assignment by Area Developer. Area Developer acknowledges and agrees that the rights granted to Area 
Developer under this Agreement are personal and are granted in reliance upon, among other considerations, the 
individual or collective character, skill, aptitude, attitude, experience, business ability and financial condition and 
capacity of Area Developer and, if Area Developer is an Entity, that of the OvWiers. Accordingly, to protect the Dog 
Haiis System, the Dog Haus Marks, the Dog Haus Trade Secrets and the goodwill associated' with the same. Area 
Developer shah not offer, sell. Or negotiate the sale of its rights under this Agreement to any third party, either in 
Area Developer's own name or in the name and/or on behalf of Franehisor,, except as otherywise provided in this 
Agreement. Area Developer acknowledges and agrees that Area DeyelOper has no right, by operation of law or 
otherwise, to sell, assign, transfer, pledge, donate, encumber or otherwise deal with, directly Or indirectly, (i) any 
interest in this Agreement; or (ii) the right to use the Dog Haus System or the Dog Haus Marks granted pursuant to 
this Agreement (an "Assignment") without- Franchisor's prior vyrittai consent. Franchisor sfiaU not mreasonably 
withhold its consent to an Assignment if, in Franchisor's judgrnent. Area Developer satisfies jthe conditions to the 

Assignment identified in this Agreement.

9.2. i Unless tirfe Parties otherwise agree in writing. Area Developer shall not make any Assignment of this
Agreement except in conjunction with a concurrent Assignment to the same approved assi^ee of all Dog Haus 
Restaurants then owned and operated by Area Developer in the Development Area, As a conclition to Franchisor's 
consent to such; an Assignment, theiassignee must execute Franchisor's Then-Current form of Franchise Agreement
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for each Dbg Haus Restaurant sold to the assignee. Further, without Franchisor's prior written consent, which may 
be withheld by Franchisor in its discretiori (i) Area Developer shall not offer for sale.or transfer at public or private 
auction any of the rights of Area Developer imdef this Agreement; arid (ii) Areai Developer shall not, directly or 
indirectly, pledge, encumber,riypothecate onotherwase grant aiiy third party a seciirity iritefestui this Agreement in 
any manner whatsoever. To the extent that the foregoing prohibition may be ineffective iinder Applicable Law, Area 
Developer shall provide not less than ten (10) days' prior written notice (which notice shaU contain the name and 
address of the septred party and the fenns of such pledge, encumbrance, hypothecation or security interest) of any 
pledge, encumbrance, hypothecatipmor security interest m this A.greemenh

9:2.2 For purposes of this Agreement, each of the following events is an Assighmerit subject to the 
conditions to transfer identified in this Agreement: (i) the death or incapacity of any Owner; (ii) the offer or sale of 
securities of Area Developer pursuant to a transaction subject to registration imder applicable securities laws or by 
private placement pursuant to a written offering memorandum; (iii) the sale, assignment; transfer, conveyance, gift, 
pledge, mortgage, or other encumbrance of more than twenty percent (20%) m the aggregate, whether in one or more 
transactions, of the equity or voting power of Area Developer, by operation of law or otherwise or ariy other events 
or transactions which, directly or iridifectly; effectively changes control of Area Developer;, (iv) the issuance.of any 
securities by Area Developer which itself or in cPinbinatibn with any other transactions results in the Owners, as 
constituted on the Execution Date, .owning less than forty percent (40%) of the outstanding Equity or voting power 
of Area Developer; and (v) any merger, stock redemption, consolidation, reorganization, recapitalization dr other 
transfer of coritrol of the Area Developer, however effected. Area Developer shall promptly provide Franchisor with 
written notice (stating such infbrmation as Franchisor may from time to time: require) of each and every transfer, 
assignment and ,encumbrance by any Area Developer Owner of any direct or indirect Equity or voting rights in Area 
Developer, notwithstanding that the same may not constitute an "Assignment" as defined under tiiis Article 9.

9.2.3 hJeither Franchisor's: right of first refusal nor the other conditions of Assigninent shall apply to a
tr^sfer by Area Deyelbper of all of Area Developer's rights under this Agreement to a newly|:fbrmed corporation, 
limited liability company or other business Entity provided all of the Equity or voting interests of the new business 
Entity are owned by the same Gwnersifa "Qualified Assignment"), Any attempted pr purported Assignment which 
fails to comply with the requirements of this Article 9 shall be null and void and ^aU Cbnstitutea Default under this 
Agreement.

I

9.3. Right of First Refusal. Except with respect to a "Qualified Assigriment'', if Area Developer or an Owner 
receive ,a bona fide written offer ("Third Party Offer") from a third party (the "Proposed Biiyer^') to purchase or 
otherwise acquire, any interest in Area Developer which will result in an Assignment within the meaning, of this 
Agreement, Area Developer or the Proposed Buyer, shall, within five (5) days after receiving the Third Party Offer 
and before accepting it, apply to Franchisor in writing for Franchisor's consent to the proposed Assigninent. To 
constitute a bona fide written offer, the Third Party Offer must also apply to aU of the Dbg Haus Restaurants then 
o.wned and operated by Area DevCleper in the Envelopment Area,

9.3:1 Area Developer, or the Proposed Buyer, shall attach to its application for consent to cbmplete the 
transfer s copy of the Third Party Offer together With (i) information relating to the proposed transferee's experience 
and qualifications; (ii) a copy of the proposed transferee's Current financial sfatemeht; and (iii)iany other information 
material to the Third Party Offer, proposed transferee.and proposed assignment br that Franchisor requests.

9:3.2 Franchisor or its nominee shall haye the right; exercisable by written notice. ("Purchase Notice") 
given to Area Developer or the Proposed Buyer, within thirty (30) days folloWirig receipt of the Third Party Offer, aU 
supportingmfbrmatibn,and thetapplication.for consent, to notify Area DevClbper br the Proposed Buyer that it wiU 
purchase or acquire the rights, assets, equity or interests proposed to beassigned on the same terms and conditions
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set forth in the Third Party Offer, except that Franchisor may (i) substitute cash for any form of payment proposed 
in the offer discounted.to present value,based upon the rate of interest stated in the Third Pmty Offer; and (ii) deduct 
from the purchase price the ^oufit of all amounts then due and owing from Area Developer to Franchisor imder 
this Agreement or otherwise.

9.3.3 If Franchisor or its nominee elects to purchase or acquire the rights, assets, eqmty Or intefests
proposed to be assigned to the Proposed Buyer; the closing shall take no later than sixty (60) days following date
that the Purchase Notice was issued by Franchisor.

1

9.3.4 If Franchisor does not;elect to purchase or acquire the rights, assets, equity of interests proposed to
be assigned to the Proposed Buyer, the closing of the sale to the Proposed Buyer shall fake nO' later than ninety (90) 
days following the=date’ that: the Third Party Offer was received by Area Developer. If there is any material Amige 
in the terms of the Third Party Offer before the closing of the saie> Franchisor shall have a right of first refusal to 
accept the new terms subject to the cohditions stated in thisiSection 9:3. j

9.4 Conditions of Assignment to Third Party. As a condition to obtaining Franchisor's consent fo an 
Assignmenfi all of the following conditions must be satisfied::

9.4.1 The Proposed Buyer must submit a completed franchise application to Franchisor and meet 
Franchisor's Then-Current qualifications for new Dqg Haus Area Developers, including,qualifications pertaining to 
financial condition, credit rating, experience, moral character and reputation.

9.4.2 Area Developer must be in Good Standing on the date consent is requested and until the date of 
closing of the Assignment.

9.4.3 The sailes price of the interest to be conveyed musthot be so high, or the terms of theisale so onefous, 
that, m the judgment of Franchisor, the Proposed Buyer will be unhkely to meet the Proposed;Buyer's financial and 
other'obligations to FranchisOfi tlurd party suppliers and creditors; foUowmg the closing. Franchisor shall have no 
liability to either Area Developer or the Proposed Buyer if Franchisor approves the Assignment and the Proposed 
Buyer thereafter experiences financial diffiCrilties.

9.4.4 The Proposed Buyer must sign Franchisor's Then-Current form of Area Development Agreement, 
the terms of whichmay differ materially from any and all of the terms edntalned in this Agreement, and which shall 
supersede this Agreement in all respects. In exchange for signing the Then-Gufrent Area Development Agreement, 
the Proposed Buyer shall receive the rights provided for in this Agreement, as modified by the tenhs of the Then- 
Current form of Area Development Agreement. If Franchisor is not offermg new area development franchises, is in 
the process of revising> amending or renewing Franchisor's form of Area Development Agreement or Disclosure 
Document or is not lawfully able to Offer ErahchiSor'S Then-Currerit form of Area Development Agreement at the 
time of an Assignment, Franchisor may offer to ameaid this Agreement, upon terms and conditions that will be 
established by Franchisor and the Proposed Buyer at that time. Or may offer to amend the termjof this Agreement on 
Substantially the terms and conditions set forth in this Agreement on a month-to-month basis for as long as 
Franchisor deems necessary Or appropriate so that Franchisor may subsequently offer and utilize a Then-Current 
form of Area Development Agreement.

9i4y5 Area Developer vvill remam subject to all obligations stated m this-Agreement that expressly, or by 
implication due to their nature, survive the transfer, termination or expiration of this Agreement,, mcluding, without 
limitation, the provisions prohibiting GOmpetition, non-intefferehce and non-disClosme of Dog Mans Corifidential 
Information.
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9.4.6 Area Deyelbper and the Proposed Bpyer shall execute a General Release in a form acceptable to 
Franchisor.

9.4.7 Area Developer shall pay Franchisor the Transfer Fee to apply against Franchisor's administrative 
and other Costs to process the Assignment.

9.4.8 Area Developer must simultaneously transfer its rights all contracts^ for \yMch contmuatipn is 
necessary for operation of the Dog Haus Restaurants to the Proposed Buyer and satisfy any separate conditions to 
obtain any third party consents required for the transfer of Area Developer's, rights to the Proposed Buyer. The 
Proposed Buyer must execute aU other documents and agreements required by Franchisor to consummate the 
Assignment. AU required third party consents to toe Assigraneiit must be obtained. If the^ Proposed Buyer is a 
corporation, limited liability compariy or other business Entity; each person who at the time Of the Assignment, or 
later, owns or acquires, either legaUy or benefidaUy, twenty percent (20%) or more, of the equity or voting, interests 
of toe Proposed Buyer must.execute a Guarantee in a form acceptable to Franchisor.

9.4.9 Area DeyelopePs right to receive the,sales proceeds from the Proposed Buyer in consideration of the 
Assignment shaUbe subordinate to,the obligations Of toe Proposed Buyer owed to FrariGhisor arid its AffiUates.under, 
or pursuant to, this Agreement or any other agreement. All contracts by and between Area Developer and the 
Proposed Buyer shall expressly include a subordination provision permitting payment of the sales proceeds to Area 
Developer Oiily after any Outstanding obligations owed to Franchisor and its Affiliates areifuUy satisfied.

9.4.10 Except when the transferee is.an existing Area Developer or franchisee of Franchisor; the Proposed 
Buyer, and a supervisorial or managerial employee of toe Proposed Buyer who wiU have general management and 
supervisory responsibilities for the Dog, Haus Restaurants who is acceptable: to Franchisor, must complete to 
Franchisor's sole satisfaction Franchisor's Initial Training: Program prior to the effecrive date of toe Assignment.

9.411 The Proposed Buyer must conform the Dog Haus Restaurants with Franchisor's Then-Current 
appearance and design standardsjand equipment;specificationsfapplicable to new Dog Haus Restaurants.

9.4.12 Area Developer must sign a guarantee personally guafanteeihg theProposeld Buyer's obligations 
imder the new Area Development Agreement in favor of Franchisor:

9.5 Death or Iiicapaclty. In toe event of’toe death or incapacity of an Owner, toe: spouse, heirs or personal 
representative of the deceased or incapacitated person, or the remaining shareholders, members, partaers or owners 
(the "Successor^') shall have one hundred eighty (180): days from the date of death or mcapacify in which tO (i) 
purchase the interest of the deceased or incapacitated person; or (ii) complete aii Assignment of the ihterest of the 
deceased or incapacitated person to a qualified, approved third party; subject to the provisions of this Article 9. If a 
Successor has nOt purchased the interest of the deceased or incapacitated person or completed an Assignment of the 
interest Of toe deceaSedOr incapacitated person to.a quafified, approved third party within onetoimdred eighty (180) 
days from the date of death or incapacity, Ffanehisof may teraiinate this Agreemeht.

9.6 Restriction on Publicly Traded and Private Securities. Securities, partoership or other ownership interests 
in Area Developer may not be offered to the public under the Securities Act of l933, as amended, nor may they be 
registered under the Securities Exchange Act of 1934, as amended, or any comparable federal, state or fbreijgn law, 
rule Or regulation. Such interests may be offered by private Offerihg or otherwise only with toeiprior written consent 
of Franchisor, which GonSerit shall liot be unreaspriably withheld., AU materials required for any private offering by 
federal or state law shaU be submitted to Franchisor for a limited revievv as di^ussed below pnOr to being filed with 
any governmental agency; and any materials to be used in any exempt offering ShaU be submitted tO Franchisor for

\;\Fsl\apps\lhsmhVBXKVI8500-2VlM6175.docx- 
2018 DOGHAUS.WORLDWIDEiFDD 
AREA DEVELOPMEm* AGREEMENT



such review prior to their use. No offering by Area Developer shall imply that Fr^chisor is participating in an 
underwriting, issuance or offering of securities of Area Developer or Franchisor, and Franchisoi^s review pf any 
offering materials shall be-limited solely to the subject of the relationship between Area Developer and Franchisor, 
and its AffUiates. Franchisor may> at its option, require Area Developer's offering materials to contain a written 
statement prescribed by Franchisbr conCerriing the limitations described in the preceding,sentence. Area Developer, 
its Owners and other partidpants in the offering must fully agree in writing to defend and indettmify Franchisor, its 
Affiliates, their respective partners and the officers, directors,, manager(s) (if a hrnited liability company), 
shareholders, rhembers, partners, agents,, representatives, independent contractors, servantsvarid employees of each 
of thern, frbin and against,any and all losses, cbsts and liability in connection with the offering and shall execute any 
documentation required by Fr^dusor to further evidence this indemnity. For each proposed offering. Area 
Developer shall pay to Franchisor a non-refundable fee of $10;000, which shall be in addition to any Transfer Fee 
imder any Franchise Agreement,and/or Development Agreementor such greater dnpunt aSis necessary to reimburse 
Franchisor for its reasonable costs and expenses assodated with reviewing the proposed offering, including vyithput 
limitation, legal and accounting fees. Area Developer shall give Franchisor written notice at least thirty (30j days 
prior to theidate of Commencement of any offering or other transaction covered by this Article 9.

10: TRANSFER BY AREA DEVELOPER IN BANKRUPTCY

If> for any reason, this Agreement is nOf terminated pursUdit to Section ll.l and this Agreement is assumed, or 
Assignment of the Same to any person or Entity who has made a bona fide offer to accept an. Assignment of this 
Agreement is contemplated, pursuant to the United States Bankruptcy Code, then notice df the proposed, Assignment 
or assumption, setting forth (a) thename and address of theproposed assignee, and (b) all of thejterms and conditions 
of the proposed Assignment and assumption. Shall be given to.Franchisor within twenty (20) days after receipt of the 
proposed assignee's offer to accept Assignment of this Agreement, and, in any event,within ten (10) days prior to 
the date application is made to a court of competent jurisdiction for authority and approval to enter into the 
Assignment and assumption^ and Franchisor shall thereupon, have the prior right and option, to be exercised by 
notice given at any time prior to the effective date of the, proposed Assignment and assumption, to accept an 
Assignment of this Agfeemeiit to Franchisor itself upon the same terms and conditions and for the same 
consideration, if any, as in thehona fide offer made by the proposed assignee; less any brokerage commissions which 
may be payable by Area Developer out of the consideration to be paid by the assignee for the Assignment of this 
Agreement.

11. DEFAULT AND TERMINATION

11.1 Termination On Area Developer's Bankruptcy nr Tnsnlvenry Area Developer shall be deemed to be in 
Defardt under this Agreement, and all rights granted to Area Developer of this Agreement shall automatically 
terminate without notice to Area Developer, (i) if Area Developer becomes insolvent or makes a general assignment 
for the benefit of creditors; (ii) if a petition in bankruptcy is filed under the United! States Bankruptcy Act by Area 
Developer Or such aipetitiqn is filed against and hot opposed by Area Developer; (iii) if Area Developer iis'adjudicated 
as bankrupt or insolvent; (iv) if a bill in equity or other proceeding for the appointment of a receiver of Area 
Developer or other custodian for any Dog Flaus Restaurant is filed and consented to by Area Developer; (v) if a 
receiver or other custodian (permanent or temporary) of Area Developer's assets or property, of any part thereof, is 
appointed by any court of competent jurisdiction;; (vi) if proceedings, for a composition with creditors under any 
Applicable Law is instituted by of against Afea Developer; (vii) if a final judgment in excess ofi$100;000 .against any 
Dog, Haus Restaurants remains vmsatisfied pr of refofd for thirty (30) days of longer (unless a supefsedeas bond is 
filed); (viii) if Area Developer admits Area Developer is unable to generally pay Afea Developef's debts as they 
become duo; (ix) if execution is levied against any Dog Haus Restaurant or property; (x) if suif to foreclose any lien 
or mortgage against ariy Dog Haus Restaurant or the equipment of any Dog Haus Restaurant is instituted against
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Area Developer and not dismissed within thirty (30) days; or (xi) if any Dog Haus Restaurant shaU.be sold after levy 
thereupon by any sheriff) marshal; or constable.

11 ;2 Termination With.Notice and Without Opportunity to Curei Area Developer shall bein Default under this: 
Agreemenb and Franchisor may, at its opHon, terminate this Agreement arid all rights graiited linder this Agreement, 
without affording Area Developer any opportunity to cure the Default, effective immediately upon receipt of notice, 
by Area Developer (i) if Area Developer or an Owner is convicted of a felony, a crime involvingmoral turpitude. Or 
any other crime or offense that Franchisor believes is reasonably likely to have an adverse effect on the Dog Haus 
System, the Dog Haus Marks, the goodvv^ associated therewith, or Franchisor's interest therein; (ii) if Area 
Developer fails to comply with the Development Schedule;: (iii) if any of the Franchise Agreements or any other 
agreement between Area Developer and Franchisor or its Affiliates are terminated due to a Default by Area 
Developer; (iv) if any purported assignment or transfer of any direct or indirect interest in this Agreement; in the 
Dog Haus Restaurants, dr in all or substantially aU of Area Developer's assets is made to any tliird party by Area 
Developer or an Owner Without Franchisor's prior written consent; (v) if any transfer of the equity ownership 
interests of Area Developer or an Owner is made to any'third party without FranChisdr’s: pridr written cortsenf; (yi) 
if Area Developer or an Owner discloses.or divulges the contents of Franchisor's Manuals, Dd'g Haus Trade Secrets 
or dther Dog Haus Confidential Information provided to Area Developer by Franchisor; j(Vii) if an approved 
Assignment, as required by Secfidn 9:5. is not effected within the time provided following death or incapacity of an 
Owner; (yiii) if Area Developer dr an Owner fails to comply with the covenants in Article 13 or fails to obtain 
execution of and deliver the covenants required under Section 13.7: (ix) if Area Developer or, aii Owner has made 
ariy material misrepresentations, in cormection with their appUcatidn to Franchisor for the development rights 
granted by this Agreement; (x) if Area Developer or an Owner, after curing a Default pursuant tO Section 11.3. 
coininits the same, sinylar, pr different Defaidt, whether or not cured after notice; (xi) if any Owner fails or refuses 
to debver to Franchisor, within fen (10) days after Franchisor's written request, a Guarantee in^substantially the form 
attached to this Agreement as Exhibit C and current financial statements aS may from time to time be requested by 
Franchisor; (xii) if Area Developer; an Owner or an Affiliate fails to comply with any or all of the terms of this 
Agreement, or any Other agreement between Franchisor, or its Affiliates, and Area Developer or an Owner beyond 
the applicable cure period;: Or (xiii) upon a Default of Area Developer's obligations xmder this Agreement or any 
other agreement between Area Developer and Franchisor, which by its nature is not capable of being cured by Area 
Developer.

11/3 Temiination With Notice and Opportunity to Cure. Except as provided in Section 11.1 and Section 11.2. 
Area Developer shallhave thirty (30) days afterits receipt of written notice from Franchisor within which to remedy 
any Default under this Agreement and to provide evidence thereof to Franchisor. If any such Default is not cured 
within: the: specified time, or such longer period as Applicable Law may require, this Agreement shall terminate 
without further notice to Area Developer effective immediately upon expiration,of the thirty (30) day period or-such 
longer period as Applicable Law may require. Area Developer shall be in Default pursuant to this Section 11.3 for 
failure; to substanfially comply vyith my oi feqmrementsiimposed by this Agreement, as,it may from time to'time 
reasonably be modified or supplemented by the Manuals, or for failure to carry out the terms of this Agreement in 
good faith. i

11.4 Options At Termination. Upon any Defarilt under Sections 11.2 or 11.3. Franchisor may immediately take 
any one or more of the foUovring actions, by written notice to Area Developer; (i) terminate; this Agreement and aU 
rights granted to Area Developer under this Agreement; (ii), accelerate or decelerate the Development Schedule; (iii) 
reduce the Minimum Development Obligation; (iv) eliminate or diminish Area Developer's rights with respect to the 
Development Area or the size of the Development Area; or (y) increase the, fees to be paid by Area Developer to 
Franchisor.
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11.5 CrossrDefault. Any Default by Area Developer under the terms and randitions ofvthis Agfeemerit, any 
Franchise Agreement, or any other agreement betw^een Franchisor, or its Affiliates, and: Area Developer, shall be 
deemed to be a Default of each and every other such agreemerit. In the event of the termination of diis Agreement 
for any caiise> or the termination of any other agreement;between Franchisor, or its Affiliates, and Area Developer, 
Franchisor may, at its option, terminate, any or aU of such Other agreements,

12 OBUGATIONS UPON TERMINATION OR EXPIRATIQN

Upon teimihation dr expiration of this Agreement, aU rights,granted under this Agreement to{ Area Developer shall 
forthwith teimmate, arid the foUpwing provisions shall apply:

12.1 No Right to Open Additional.Restaurants. To protect the Dog Haus System, the Dog Haus Marl^; the Dog 
Haus Trade,Secrets and the,goodwill associated with the same, upon termination or expirafiontof this Agreemerit: (i) 
Area Developer shall have no further right to develop any Dog Haus Restaurants; (ii) Area Develpper shall have no 
further rights or obligations under this Agreement or the. Dog Haus Franchise Agreements that were terminated; .(ui) 
Area Developer shall have the right to contmue to Own and operate all Dog Haus Restaufmts Opened by Area 
Developer prior to the termination date under Franchise Agreements with Franchisor that remain m hall force and 
effect on the termihation date; and (iv) Franchisor may thereafter develop, open and operate; and grant franchises to 
third parties to develop, open and operate Dog Haus Restaurants at any location within or outside of the 
Development Area, withouf restriction.

12.2 Payment of Monies Due. Upon expiration or termination of this Agreement, AreaDeveloper shaU promptly 
pay aU sums owing to Franchisor and its Affiliates. If this Agreement is terminated because; of a Default by Area 
Developer, such sums also shall include all damages, costs; and expenses, mcluding attomeys' fees, incurred by 
Franchisdr as a result Of the Default Franchisor shall have the right to set off any amounts which Franchisor deems 
are payable to Franchisor by Area Developer:

12.3 Retumti of Materials and Information. Upon termination or expiration of this Agreeinent, Area; Developer 
shall immediately deliver to Frahchasbr the Manuals and aU other records,, files, and any mstructions containing.Dog 
Haus Corifidential Information which are in Area Developer's possession and all copies thereof (aU of which are 
acknowledged to be the property of Franchisor).

13:. CQVF.NANTS

13.1 No Prior Experience. Information or Knowledge. Area Developer specifically aclmovvledges and agrees that 
prior to becoming an area developer of Franchisor, Area Developer had no experience, information pr Imowledge 
whatsoever about restaurants that offer freshly prepared, cooked to order, high quality gourmet hot dogs, sausages 
and hamburgers or a Dog Haus Restaurant and that Area Developer's knowledge of the Dog Haus Confidential 
Information was obtained solely from Franchisof, following Area Developer's training by Franchisor and Area 
Developer's subsequent operation of the Dog Haus Restaurant under the Franchise Agreement. Area Developer 
specifically acknowledges that, pursuant to this Agreement, Area Developer will receive’ valuable specialized 
training and Dog Haus Confidential Information, includmg; without limitation. Dog Haus Confidential! Loformation 
regardmg the operational, sales, promotional, and marketmg methods and techniques of Franchisor and the Dog 
Haus System, which are unique and proprietary to Franchisor, derive independent economic value from not being 
generally known to the public and are the subject of Franchisor's efforts and that are reasonable under the 
cifcumstances to maintain their secrecy.

13.2 Non-Competition During Term of Agreement. Area Developer and each Owner covenants that during the 
Term, except as otherwise approved m writing by Franchisor, Area Developer and each Owner shall not, either
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direetly or' indiratly, for itself, or through, oh behalf 6t, or in conjunction with any person, or legal Entity (i) divert 
or attempt to-diveft ^y present or prospective Dqg HaUs customer to ^y Competitive Businessi by direct or indirect 
inducement or otherwise, or do or perform, directly or indirectly, any other act injiiribus or prqudicial to the goodwill 
associated with the Dog.HausiMarks and the Dog Haus System; (ii) employ or seek to employ any person who is or 
has been within the preceding ninety (90) days employed by Franchisor or an Affiliate of Franchisor as a supervisorial 
or managerial employee. Or otherwise directly or indirectly mduce such person to leave'his or her employment; or 
(iii) own (either beneficially Or of record), engage in of render services tp, whether as an investor, partner, lender, 
director, officer, manager, employee, consultant representative Or agent, ahy Conipetitive Business> provided, 
however, the restrictionsistated in this Sechon 13.2 shall not apply to any Owner after twQ (2) years from the date the 
Owner ceases to be an officer; director, shareholder„member, manager, trustee,-owner, general partner, employee or 
pthervvise associated in any capacity with Area Developer.

13.3 Non-Competition After Expiration or Terminaiioh of Agreement. Exceptas Frartchisof otherwise approves
in writing; commencing upon the date of: (i) an Assignment permitted under Article 9: (ii) the Eixpiration: Date of this 
Agfeerrtent; (iii) the termination of this Agreement (regardless of the causeibr termination); or (iy) a final court order 
(after all appeals have been taken) with respect to any of the foregoing:events or with respect tb enfbrcement of this 
Section 13.3. and continiiing for an uninterrupted period of two (2) years foereafter. Area Developer and each Owner 
shall not, own (either beneficially or of record), engage in or render services to; whether as an investor, partner, 
lender, director, officer, manager, employee, consultant, fepreSraitative or agent; any Competitive Business located 
at a locatibn designated! as,a "Franchised Location" in a Franchise Agreement between Franchisor, asifranchisor, and 
Area Developer, or an Affiliate or Owner of Area Developer,, asifranchisee, except in accordance with the terms of an 
effective Franchise Agreement between Franchisor, as franchisor, and Area Developer, or an Affiliate or Owner of 
Area Developer, as franchisee, or any location witliin a hvO (2); mile radius of any Dog Flaus Restaurant or a 
Franchised .Location as defined above; provided, however, the restrictions stated in this Section 13.3, shall not apply 
tb any Owner after two (2) years from the date the Owner ceases to be an officer, director, shareholder; member, 
manager, trustee, owner, general partner, employee Or Otherwise associated in any capacity with Area Developer in 
the Development Area.

13.4 Exceptions to Non-Compete Covenants. Sections 13:2 and 13.3 shall not apply to ownership by Area 
Developer or an Owner of a less than five percent (5%) beneficial interest in the outstanding equity secnrities pf any 
Competitive Business registered under the Securities Act of 1'833 or the Securities Exchange Act of 1834.

13.5 Reducing Scope of Covenants. Franchisor shall have the right, in its sole discretion, to reduce the scope of 
any covenant set forth in Section 13.2 and Section 13.3. or any portion thereof; without Area Developer's Consent 
effective immediately upon receipt by Area Developer of written ,notice thereof, and Area Developer agrees that it 
shall comply forthwith with any Govenant as spmodified, whidi shall be fuUy enforceable.

13,6 Enforceability of Covenants Not Affected by Area Developer Claims. The existence of any claims Area 
Developer may have against Franchisor, whether or not arising from tins. Agreement, shall not Gonsfifute a defense 
to the enforcement by Franchisor of the covenants in this Article 131 Area Developer shall pay aU,costs and expenses 
(including reasonablenttomeys' fees) incurred by Franchiform connectibn with the enforcement of'this Article 13.

i3-7 Covenants froiii Individuals; Area Developer shall obtain and furnish to Franchisor executed covenants 
sitriilar in substance to those set forth in this Article 13 (including covenants, applicable upon the termination of a 
personas relationship with Area Developer) fforn afoOwners. Every covenant required by this Section 13.7 shall be'in 
a form acceptable to Franchisor, and shall include; without Eniitation, a designation of Franchisor as a third party 
beneficiary of the covenants with the independent right to enforce therri;
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13.8 Breach of Covenants Causes Irreparable Injury. Area Developer acknowledges that the violation of any
coven^t in this Article 13 would result in irreparable injury to, Franchisor for which no adequateTemedy at law may 
be available, ^d Area Developer consents to the issuance of, and agrees to pay all court 'costs and reasonable 
attorneys' fees incufred by Franchisor in obfaiijing, without the ppstihg of any bond, an ex parte or other order for 
injunctive or other legalor equitable reliefwifh respect to sueh conduct or action, '

13.9 Effect of Applicable Law. In the event any portion of the covenants in this Article 13 violates laws affecting 
Area Developed or is held invalid or unenforceable in a final judgment to which Franchisor and Area Developer are 
parties, then the inaxirnuin legally allowable restriction permitted by Applicable Law shall control and bind Area 
Developer. The: provisions of this Article, 13 be in addition to and not in lieu of any- Other confidentiality 
obligation of Area Developer, or any other person, whether pursuant to another agreement or pursuant to Applicable 
Law.

13.10 Survival. The provisions of this Article 13 shaU Suryive the expifatiOh and terrhinatibn of this Agreement 
and shall not limit, restrain or otherwise affect any right Or cause of actiori‘which niay accrue to Franchisor for any 
infringement of, violation of, or interference with, this Agreement, or the Dpg Haus Marks, the Dog Flaus Systern, 
the Dog Haus Confidential Information, the Dog HausTfade Secrets, or any other proprietary aspects of Franchisor's 
business.

14. INDEPENDENT CONTRACTOR AND INDEMNIFICATION

14.1 No Fiduciary Relationship. 'This Agreement does not create a fiduciary relationship between the Parties; 
Area Developer shall be an independent contfactor, and nothing m this Agreement is intended to constitute or 
appoint either Party an agent, legal representative, subsidiary, joint venturer, parhler, employee; or servant of the 
other for any purpose whatsoever;

14.2, Public Notice of Independent Status. Area Developer shadl conspicuously identify itself in all dealings with 
its cusforners, contractors, suppliers, public officials, and Others; as an independent Area Developer of Franchisor,, 
and shall place such notice of independent ownership ort aU forms. Franchisor shall have the right to specify the 
language of any such notice.

14:3 Independent Contractor. Area Developer acknowledges and agrees that it is not authorized to make any 
contract, agreement, warranty, or representation on Franchisor's behalf. Or to incur any debt or other obligations in 
Franchisor's name, and that Franchisor shall in no event assume liability for. Or be deeined liable imder this 
Agreement as a result of, any such action, nor shall Franchisor be liable by reason Of my aclt or Omission of Area 
Developer in its conduct of the operation of the Dog Haus Restaurants or for any claim or judgment arising therefrom 
against Area Developer Or Franchisor.

14.4 Indemnification. Area Developer and its Owners and Affiliates (coUectiyely; the "Iildeihriitbrs"), shall 
indemnify, defend and hold harmless to the.fuUest extent permitted by AppliGable Law, Franctiisor, its Affiliates md 
their respective directors, officers; employees; shareholders and agents (collectively, the "Indemnitees"), from any 
and all "Losses and Expenses" incurred in connection with any litigation or other form of adjudicatory procedure, 
claim, demand, investigation, or formal Or informal inquiry (regardless of whether same is reduced to judgment) or 
any settlement thereof (collectively, an "Indemnifiable Glmm") which m^s directly or indirectly from, as a remit 
of, or in connection with Area Developer's Operation of a Dog Haus Restaurant and regardless of whether the 
Indeifjnifiable Claim Or the Losses and Expenses resulted from any stritt or vicarious liability imposed by law On 
Area Developer; provided, however, that this indernnity shall not apply to any liability arising; from the gross 
negligence of Franchisor (except to the extent that joint liahility is involved, in which event the indemnification 
provided for in this Section 14.4 shall extend to any finding Of comparative negUgence of contributory negligence
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attributable to Area Developer), For the purpose of this Section 14.4; the term "Losses and Expenses" means and 
include Gornpensatory, exemplary, or punitive damages, fines and penalties, attorneys' fees, experts’ fees, court costs, 
Gpstsiassociated vyith investigating md defending against claims; settlement amoimts, judgme its, compensation for 
damages^ to.a Party's reputation and goodwill, and aU bth^ costs associated with any of the foregoing Losses and 
Expenses.

I

14.4.1 The Inderrmitees shall give the Indemnitors prompt notice of any Indemnifiable Claim of which the 
Indeinnitees are aware for which inderrmificatibrt is required under this Section 144. The notice:shall specify whether 
the Indemnifiable Claim arises as a result of an Indemnifiable Claim by a third party against the Indemnitees (a 
"Third Earty Claim") or whether the Indemnifiable Claim does not result from an Indemriifiable Claim by a third 
party against the Indemnitees (a "Direct Claim"); and shaU also specify with reasonable pmtiGularity (to the extent 
that the information is available) the factual;basis for the Indemnifiable Claim and the amoimf of the Indemiufiable 
Claim, if known. If, through the fault of the Indemnitees, die Indemnitors donot receive notice of any Indemnifiable 
Claim in time to effectively contest the defennination of toy Losses and Expenses susceptible of beirig contested; the 
Indemnitors shall be entitled to set off agtoist the amount claimed by the Indemnitees'the ampimt Of any Losses and 
Expenses incurred by the Indemnitors resulting from the Indemnitees' failure (to give such notice on a timely basis.

T4:4;2 With reSpect toThird Party Claims, the IhdeinnitOrs<shallhave the right, at their expense and at their 
election, to assume control of the negotiation, settlement tod defense of 'Third Party Claims thfOiigh coimsel of their 
choice. The election of the Indemnitors to assume such control shall be made within thirty (30) days after the 
IhdemnitprS' receipt of notice of a 'Third Party Claim. If the Indemnitors, elect to assume coritrol, the Indemnitors 
Shall dp sp at the IndemnitprS' Sole expense. The indemnitees shall ha ve the right to be informed and consulted with 
respect to the negotiation, settlernent or defenses of the 'Third Party Claim tod to retain counsel to act on the 
Indemnitees' behalf, at the Indemnitees' sole expense, unless the IndernnitOrS consent to the retention of the 
Indemnitees' coimsel at the Indemnitors^ expense.or unless the Indemnitors, tod the Indemnit^s are both named in 
any action of proceeding and the representation of both the Indemnitors and the Indemnitees by the same counsel 
would be appropfiate because Of the absenGe Of any actual or potential differing interests between them (such as the 
availability of different defenses).

14:4.3 If the Indenmitors elect to assume coritrol, but thereafter fail to defend the Third Party Claim within 
a reasonable time, the Indemnitees shall be entitled to assume control tod the Indemnitors shall be bound by the 
results obtained by the Indemnitees with respect to the 'Third Party Claim, if any 'Third Party Claim is of a nature that 
the Indemnitees are required by Applicable Law tOmake a payrhent to^toy claimant with respect to the Third Party 
Claim.before theicompletion of settlement negotiations or related legal proceedings, the Indemnitees may make*such 
payment and the Indemnitors shall, within thirty (30) days after demiand by the Indernnitees, reimburse the 
Indemnitees for the, arhoimt of the payment. If the Indemnitees' liability imder the 'Third Party Claiirt, as finally 
determined, is less than the amount paid by the Indemnitors to the Indemnitees, the Indemnit^s-shall, within thirty 
(30) days after receipt of the difference from the claimaiit, pay the difference tO the Indemnitors;

14.4.4 If the Indemnitors fail to assume control of the defense of toy Third Party Claim, the Indemnitees 
shall have the exclusive right to cpnsent; settle pr pay the amount claimed. Whether or not the Indemnitprs assume 
controlof the negotiation, settlement or defenses of toy TTilrd Party Claim, the IndemnitorsishaU not settle any Third 
Party Claim without the-written consent of the Indemriitees, Which consent shall not be unreasonably withheld or 
delayed. 'The Indemnitees and the Indemnitors shall cooperate holly with eadi other with reSpect to Third Party 
Claims;, and shall keep each other fully advised with respect'to Third Party Claims (including supplying:Gopies of all 
relevant documentation prpmptly as they become available):,

14.4.5 With respect to' Direct Claims, following receipt of notice from the Indeniriitees of the Direct Claim; 
the Indefriiiitors shall have thirty (30) days to make such investigation of the Direct Claim as is considered necessary
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or desirable. For the purpose of the investigation, the Indemnitees shall make available to the Indemriitors! the 
ihfprfnation relied uponhy the Indernnitees to substantiate the Direct Claim, together with all other information that 
the Iridemnitors may reasofiably reque^,. If the Indemnitors and the Indemnitees agree at or prior to the expiration 
of the thirty (30)-day period (or my inutually agreed upon exteiisidn thereof); to the validity arid amoiiiit of a Direct 
Claim, the Indemnitors shall immediately pay the Ihdenmitees the fuU agreed upon amount of the Direct Claim. If 
the Indeiimitors fmls to pay the same; the matter-shall be resolved in the manner described in Article 15^,

14; The Indemnitees shall exert commercially reasonable efforts to mitigate the Losses and Expenses 
upon and after becoming aware of any Indemnifiable Clairn which could reasonably be^expected tp give rise to the: 
payment of Lossesjand Expenses.

15, DISPUTE RESOLUTION

15.1 Mediation. The Parties pledge to attempt first fp resplve any dilute pursuant tp mediation conducted in 
accordance with the Commercial Mediation Rules of the American Arbitration Associatibn unless Franchisor and 
Area Developer agree on alternative rules; and a mediator within fifteen (15) days/after either Party first gives nptice 
of mediation. Mediation shaU be conducted in Los Angeles County^ CaHfomia, and shall beiconducted and completed 
within forty-five ,(45) days following the date either Party first givesnbtice of mediation unless otherwise agreed to 
in writing by Franchisor and Area Developer; The fees and expenses of the mediator shaU be shared equaUy by 
Franchisor and Area Developer. The mediator shaU be disqualified as a wtness, expert pr counsel fPnany Party with 
respect to the dispute and any related matter. Mediation is a compromise negotiatibn and shaUjeonstifute privileged 
communications imder California and other Applicable Laws. The entire mediation process shaU be confidential and 
the cpirduct, statements, promises, offers, views and opinions of the mediator and Franchisor and Area Developer 
shaU not be discoverable of admissible in any legal prpceeding for any purppsel provided, however, that evidence 
which is otherwise discoverable or admissible shaU nbt be excluded ftOm discovery or adinis’sion as a result of its 
use in the mediation. Notwithstanding anything to the contrary set forth in this Agreement, any Party that fails to 
reasonably Gbopefate in scheduling,and completing a mediation within forty-five (45) days after giving or receiving 
notice thereof shaU be precluded from recovering costs, expenses, and/or prevailing Party attorneys' fees in any 
subsequent legal action. If aiiy Dispute remains urvresolved ninety (90) days after a derhand for mediation by either 
Party, Franchisor and Area Developer shaU each.be free to pursue their respective legal remedies under Section 15.2.

15.2 Judicial Relief. The Parties agree that aU disputes.arisingput of brrelating to this Agreement shaU bebrought 
in the Superior Cburf of CaUfbrhia, County pf Los Ajigples, or the United States District Court of the Central District 
of California. To the.fuUest extent that the Parties may db sp under AppUGable Law; the Parties'waive the defense,of 
inconvenient forum to the maintenance of an action in these Courts and agree not to cornmerice any action of any 
kind except in these Cburts. CaUfomia law shalLgovem the construction, interpretation, vaUdity and enforcement of 
this Agreemerit, except tP the extent the subject niatter of the dispute arises exclusively rmder federal law, in; which 
event federal law shallgovem. In theevent of any confUct of law, foe laws of CaUfpniia shall pfevaU, without regard 
to the application bf Califbmia confUct of law rules. If, hoWeypr/ any provision of this Agreement wbuld not be 
enforceable under the lawsnf CaUfomia, and if the Dog Haus Restaurants are located outside of CaUfbmia and such 
provision would be enforceableamdef foe lawsof foe statem which foe Dog Haus Restaurants are located,. then such 
provision shaU be interpreted and cpnstrued under foe laws of that state; Nothing in this Section 15.2 is intended by 
foe Parties to subject this Agreement to any franchise or similar law, rules. Or regulation pf any state to which it 
would not otherwise be subject.

15.3 Waivers. The Parties agree, tp foe extent permitted by AppUcable Law,- that any legal action of any kind by 
either Party arising out of or relating to :this Agremient or a Default under this Agreement must be commenced by 
no later than foe last to occur of foe fbUowing.- (i) one hundred eighty (180) days after obtaining knowledge of’foe 
facts which constituted or gave rise to foe aUeged violation or UabiUty,ior (ii) Pne year after foe act, event, occufrence
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or transactibn which constituted or gaye rise to the alleged viblatiori or liability. Franchisor and Area Developer, for 
themselves,, and for and on behalf of the Franchisor Owners and the Qvvriers, re^ectively, hereby waive to the fhllest 
extent permitted by Applicable Law, any right to, ortlaim fbr, punitive or exernplary daWages’against the other and 
agree that, in the event of a.dispute between them. Franchisor and Area Developer shall each be limited to recovering 
only the actualdamages proven to have been sustained by that Party, except as provided in.'Section 15.5.

15.4 Specific Performance. Franchisor and Area Developer acknowledge that each Party would be irreparably 
damaged if the provisions of this Agreement were not capable of being specifically enforced, and for this reason> 
Franchisor arid Area Developer agree that the provisions of this Agreement shall be; specifically erdoreeable: 
Franchisor and Area Developer further agree that any act or failure to act which does not strictly comply with the 
provisions and conditions of this Agreement may be specifically restrained,, and that the equitable relief provided for 
in this Agreement shall not in any way htnit or deny any other reinedy at law or in equity that either Franchisor or 
Area Developer might otherwise have.

15.5 Attorneys' Fees. In ariy legal action of proceedirig brought to enforce any provision of this Agreement or 
arisirig out bf> or iri cormection with, this Agreement, the prevailing Party shall be entitled to recover from the other 
Eartyits reasonable attorneys' fees and costs iri additiori to any other relief that iriay be awarded by a Court:

15.6 Exclusive Remedy. Iri no event shall either Party make or havejany claim for money damagesbased pri ariy 
claim of assertion that the other Party has unreasonably withheld, conditioned or delayed any consent, approval or 
authorization required imder this Agreemerit. Each Party waives any such claim for damages. Neither Party may 
claim any such damagesby way of setoff, covmterclaiiri or defense. Each Party's sble remedy for such a claim shaU 
be an action or proceeding to enforce the provisions of this Agre^ent, for specific performance br for declafatory 
judgnient.

15.7 Exceptions to Mediatibn. The mediation provision in Section 15.1 shallriot apply to any action for injimctive 
or other provisional relief, including, without limitation, enforcernent of liens, security agreeirients; or attachment 
as Ffanchisbr deems to be necessary or appropriate to compel Area Developer to comply with Area Developer's 
bbligatioris to Franchisor and/br tb protect the Dog Haus Marks; Any claim or dispute involving or contesting the 
vabdity of any of the Dbg Haus Marks shall notbe subject to mediation.

16. ANTI-TERRORISM LAWS

Area Developer shall comply with and/br assist Franchisor to the fullest extent possible in Franchisor's efforts to 
comply with Executive Order 13224 issued by the President of the United States, the USA Patriot Act, and,all other 
present and future federal, state'and local laws, ordiriariGes,,regulatiofts, pbheies, Usts arid any other requirementsrof 
any Gbverritrierital Authority addressing or in any way relating to terrorist acts and acfS bf Waf (the "Anti-Terforism 
Laws"). In ebrmection with its compliance. Area Developer certifies, represents and warrante that none Of Area 
Developeris property or interests are:subject toberng '^blocked'' imder any of the Anti-Terrorism Laws and that Area 
Developer is riot otherwise in viblatibn of any Of the Ariti-Terrorism Laws. Any violation of the Anti-Terrorism Laws 
by Area Developer or Area Developer's employees or any 'blocking" of Afea Developer's assets under the Anti- 
Teffbrisiri Laws constitute igrounds for immediate termination bf this Agreement and ariy bthef agreements Area 
Develbpef has entered ifitb with Franchisor or any of its Affiliates, in accordance with the provisipris of Section 11;2.

NOTICES

AU notices or demands to be givensunder this Agreementshall be in writing arid shall be served iri person, by air courier 
delivery with a guaranteed,tracking facibty, by certified mail, by facsirriile tranSiriissibri or'by electroriic transmission 
(email), Service ShaU be deemed conclusively made (i) at the time of service, if personally served;; (ii) titr^ (3) bu^eSS
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days after deliveiy by tbe Party giving; the notice; statement or demand if by air courier with a guaranteed tracking 
faciMty; (ui) three (3) business days after placement in the United States mail by Certified IMail, Return Receipt 
Requested; vyith postage prepaid;; (iv) on the day of faesirmle transmission to the facsimile number given below if 
telephonic confirmation of receipt is obtained by the sender promptly after completion of facsimile trarisinisSion; and 
(v) on the day of electronic fi-ansmission to the emaili address given below if telephonic confirmation of receipt is 
obtained by thei sender pronrptly after completion of electronic fransrriiSSion. Notices and demands: shall be giyen to 
the respective Parties at the following,addresses, imless and until a; different address has been designated by written 
rrofice to the Other Pmty:

Notices to Franchisor

DOg Haus Worldwide, LLG 
^ Gentral Court 
Pasaderva, Califomia 91105 
Attention: Erik Hartung

With a copy to (which shall not constitute notice):,

Notices to Area Developer

Barry Kurtz, Ei^,
Lewitt, Hackman, Shapiro, Marshall and Harlan 
16633 Ventura .Boulevard, 11«! Floor 
Encino, CalifOmia 91436 
Fax:. (818) 981-4764

See Exhibit A

Either Party may Change its address fOr tire purpose. Of receiving notices, demands and otirer communications 
provided by a written notice given in the manner aforesaid to the other Party.

18. AGKNOWEEDGMENTS

18.1 Waiver and Delay. No waiver by Franchisor of any Default, Or series Of Defaults; in performance by Area 
Developer, and no failure, refusal or neglect of Franchisor to exercise any fight, powertor option given to it imder 
this Agreement or under any agreement between Franchisor and Area Developer, whether entered into before, after 
or contempdrarteously with the execution of this Agreement, or to insist upon strict compliance with or performance 
of Area Developer's obligations under this Agreement or any Franchise Agreement or other agreement between 
Franchifor and Area Developer; whether entered into before, after pr contemporaneously with the execution of this 
Agreement, shall constitute a waiver of the provisions of this Agreement wth respect to any cOritinuing, or 
subsequent Default.or a waiver by FranChisor-of its right at any time thereafter to require exact ;and strict compliance 
with the provisions thereof

18.2 Survival of Covenants. The covenants contained in ibis Agreernent which, by their nature or terms^ require 
performance by the Parties after the expirationor termination of this Agreement shall be enforceable notwithstanding 
said expiration or other termination of this Agreement for any reason Whatsoever,

18;3 Successors and Assigns. This Agreement; shall be binding upon and inure to'the benefit of the successors 
and assigns of Franchisor and shall be binding upon and mure to the benefit of Area Developer and its or their
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respfetive, heirs, ex^utors, adnunistrators; and itsisuecessors and assigns; subject to the prohibitions and restrichons 
against Assigivment contairved in this Agreement-.

18.4 Toint and Several Liability. If Area Developer consists of more than One Owner, the obligations and
liabilities of each person or Entity to Franchisor are joint and several. I

18.5 Entire Agreement. This Agreement and the Exhibits cOntaih all of the terms and conditions agreed upon by 
the Parties concerning the subjeet matter of this Agreemeiit. No other agreements concerning the subject matter of 
this Agreement, written or oral, shall be deemed to exist or to bind either of the Parties emd all prior agreements, 
understandings and representations are merged into this Agreement , and superseded by this Agreement. No officer 
or employee or agent of Franchisor has any authority to make any representation or promise not included in this 
Agreementand Area Developer agrees that it has executed this Agreement ydthout rehance upon any representation 
or promise not included in this Agreement. This Agreerrient cannot be modified or changed except by written 
instrument.signed by both of the Parties. Notwithstanding the foregoing, nothing in this Agr^ment is intended to 
disclaim any representation made in the franchise disclosure document previously furnished to Area Developer.

18.6 Titles and Recitals. Article and Section titles used in this Agreement are for conveniehce only and shall not 
be deemed to affect the meaning or constiuction of any Of the tefrns, provisions, covenants, or conditions of this 
Agreement The Recitals set forth in Recitals A and B of this Agreement are true and correct and are hereby 
mcorporated by reference into the body of this Agreement.

18.7 Gender and Construction. The ferms.of aU Exhibits attached to this Agreement are hereby incorporated into
and made a part of this Agreement as if the same had been set forth in full in thiis Agre^eht. AU terms used ih any 
one nvuhber or gender shaU extend to mean and include any other number and gender as the:facts, context, or sense 
of this A^e^ent or any Article or Section in this Agreement may require. As used in this Agreement, the words 
"include," "includes" or "includmg" are used in a non-exclusive sense; Unless otherwise expressly provided in this 
Agreement to the contrary, any consent, approval, acceptance or authorization of FranUiiSor dr Area Developer that 
may be required under this Agreement shaU be in writing and shaU not be unreasonably withheld, conditioned of 
delayed by the Party whose consent, approval, acceptance or authorization has been requested. To protect the Dog 
Haus.System, the Dog Haus Marks, the Dog Haus Trade Secrets and the goodwiU associated wth the sarne, on any 
occasion where Franchisor is required of pefmitted to make any judgment, determination or use its discretion, 
including any decision as: to whether any condition dr cifcumstanee meets Franchisor's standards or satisfaction. 
Franchisor may do so in its sole subjective judgment and discretion. Neither this Agreement nor any uhcertainty or 
ambiguity in this Agreement shall be construed or resolved against the drafter of this Agreement whether under 
any rule of Gonstruction or otherwise. On the contrary, this Agreement has been reviewed by th|e Parties and shaU be 
construed and interpreted according to the ordinary meaning of the words used ;so as to fairly accompUsh the 
purposes and intentions of both Parties: Franchisor and Area Develdpef intend that if any provision of this 
Agreement is susceptible to two or more constructions, one of Which would render the provision enforceable and the 
other dr others of which would render the provision unenforceable; then the provision shaU be given the meaning 
that rmders it eiiforceable. j

18:8 Severability: Modification. Nothing contained in this' Aff^cbmerlt shaU be construed as requiring the 
commission of any act contrary to AppUcableUaw. Whenever there is any conflict between any prdyisioris of this 
A^eement ^d any present or futiue statute, jaw, ordinance or regulation contrary to which the Parties have no legal 
right to contract, the latter shaU prevaU, but in that event, the provisions of this Agreement thus affected shaU be 
curtaUed and Umited only to the extent necessary to bfingit vvithin the requirements of the law-i In the event that any 
part; article, paragraph, sentence or clause of this Agreement shaU be held to be indefinite; invaUd dr otherwise
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unenforceable, the indefinite, invalid or unenforceable provision shall be deemed deleted, and the .remaining part of 
ihis;Agreement shall continue in full force and effect.

18:9 Counterparts and Electronic Transmission. This Agreernent may be executed in any number of 
GOimterparts, each of which shall be deemed to be ah original and aU of tyhich together shall be deemed to be one 
and the same instmment. Copies of this Agreemmt with signatiues that have been transmitted by email or by 
facsimile shall constitute and be deemed .original copies of this Agreement for aU purposes, provided that the copies 
are fuUy executed, dated and identical in form to the original hard copy version of this Agreement.

18:10 Electronic Execution and Copies. This Agreement and aU Exhibits to this Agreement may be' signed 
electronicaUy by theiParties and Electronic Signaturesfappearing on this Agreementiand the Exhibits shaU be deemed 
to be die same as handwritten signatures for the purposes of the validity, enforceability and admissibility of this 
Agreement and the Exhibits; An executed copy of this Agreement (or any portion of this Agreement);may be deUvered 
by either of the Parties by facsimile, electrical digital magnetic, optical, electromagnetic, or similar capability 
regardless of theimediurn of transrriission (collectively, "electrohic")> and deliveiy vyiU be effective and binding upon 
the Parties, and wiU not in any way dirriinish or affect the> legal effectiveness, validity or lenforceabUity of this 
Agreement. Area Developer acknowledges and agrees that Franchisor may create an electronic record of any dr aU 
agreements, correspondence or other communications between the Parties or involving third parties and may 
thereafter dispose of dr destrd.y the original of any of the agreements, correspondence or other communications. Any 
such electronic record vyUl be inscribed on a tangible mediuiri or stored in an electronic or other medium and be 
retrievable in perceivable form, and wUl be maintained ih and readableby hardware and software gerieraUy av^able. 
Notwithstanding any Applitable Law to the contrary, any electronic version of this Agreement or airy other 
agreements/cdrrespdndehce or other communications between the Parties wiU have the same legal effect, validity and 
enforceability as an original of any document, even if the original of the document has been disposed of or 
mtentidnaUy destroyed-

18.11 Time of the Essence. Time is of the essence of this Agreement With respect to eaCh and every provision of 
this Agreement in which time is a factor.

18.12 Intent to Comply. Area Developer has read this Agreement and understands and accepts the terms, 
conditions and covenants confamed iri this Agreement as being reasonably necessary to maintain Franchisor's 
standards of service and quality and tiie uniformity of those standards at aU Dog Haus Restaurants in order to protect 
andpreserve the Dog Haus System and the goodwiU of the Dbg Haus Marks. Area Developer, arid its Owners/jointly 
and severally acknowledge that they have carefuUy read this Agreement and) aU other related documents to be 
executed eonGUrrehtly or in conjunction with the: execution of this Agreement, that they have obtained the advice of 
counsel in connection with entering into this Agreement, that they imdersfand the nature of this Agreement, and 
that they intend to comply with the terms of this Agreement and be bound by the terms of this Agreement. Franchisor 
expressly disclaims making, and Area Developer acknowledges that it or they have not received or reUed bn ^y 
warranty or guarantee, express br implied,, as to the potential volume; profits, expenses, or success of the business 
venture contemplated by this Agreement.

18.13 Independent Investigatibn. Area Developer has conducted an independent investigation of the business
contemplated by this Agreement. Area Developer recognizes that the Dog Haus %stem may evjolve;and change over 
time, that an investment in this franchise involves business risks, and that the success, of the investment depends 
upon Area Developer's business ability and efforts. I
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1814 Counsel. The Parties acknowledge and agree that each Party has been represented by independent legal 
counsel their choice in connection with this Agreement or has had the opportunity to have legal counsel reVievy this 
Agreement and advise the Party regarding the same, but has volxmtarily chosenmot to do so.

18.15 Reliance. Area Developer has not received or relied upon any promise dr guarantee, express or implied, 
about the revenues; profits or sueeess of the business venture contemplated by this Agreement.

18.16 No Representations. No representations have been made by Franchisor or its Affiliates or their respective 
officers, directors,! shareholders, employees or agents ibat are contrary to the terms contained in fids Agreement: 
Area Deyelbper shall remain duly organized and in Good Standing for aS long as fids; Agreement is in effect.

18.17 Atypical Arrangements. Area Deyeloper acknowledges and agrees that Franchisor may modify the offer of 
its franchises to other Dog Haus area developers and franchisees in any maimer and at any time, vyhich offers haye 
or may have terms, conditions and’ obligations which, may differ from the terms, conditions, and obligations in thisi 
Agreement Area Eteyeloper further acknowledges and agrees that Franchisor has made no warranty or 
representatipn that area development agreements dr franchise agreerhents previously issued dr issued after this 
Agreement by Franchisor do or will contain terms substantially sirriilar to those contained in fids Agreement. 
Franchisor may, in its reasonable business judgment and its sole and absolute discretion, due to Ideal business 
conditions or otherwise, waive or modify comparable provisions of other Agreements previously executed or 
executed after the date of this Agreement with other Dog Ffaus area developers and franchisees in a non-imiform 
manner,

(Signature Page Follows)
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IN WITNESS WHEREOF, the Parties have executed this Agreement on the Effective Date.

ERANCHISOR:

dog: HAUS'WORLD WIDE, LLC,
A Califorriia.limifed liability company

AREADE^LOPER:

(IF AREA developer IS A GORPORATIOH 
LIMITED LIABILITY COMPANY, OR 
PARTNERSHIP):

Name:. 

Titlfe:

[Print Name of Er^dlisee,Entity]]

Name;. 
Title-: _

OR

(IF AREA DEVELOPER IS AN INDIVIDUAL):

Print Name

Signature

Print Name

Signature
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DOG HAUS WORLDWIDE, LLC 
AREA DEVELOPMENT AGREEMENT

EXHIBIT A
DEVELOPMENT INFORMATION
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DOG HAUS WORLDWIDE, LLC 
AREA DEVELOPMENT AGREEMENT

EXHIBIT A
DEVELOPMENT INFORMATION

EFFECTIVE DATE:.

AREA DEVELOPER:

The development AREA is defined as the territory within the boundaries described below:

If the Development Area isriefined by streets> highways, freeways or other roadways then the boundary of the 
Development Area shall exterid to the center line of each street, highway> freeway or other roadway.

MINIMUM DEVELOPMENT OBLIGATION: Dog Haus Restauraints.

TYPE OF DOG HAUS RESTAURANT (CHECK ONE): 

_____DOG HAUS BIERGARTEN (NUMBER.

. DOG HAUS FAST CASUAL RESTAURANT (NUMBER.

DEVELOPMENT SCHEDULE:

DEVELOPMENT PERIOD ENDING CUMULATIYE number OF DOG HAUS 
RESTAURANTS TO BE.IN OPERATION

11

TOTAL

DEVELOPMENT FEE: $_

DEVELOPMENT FEE CREDIT: $_

. (@£$10,000 for each Restaurant (except for Restaurant #1)). 

_(@ $7,500 for each RestaUf^t (except ior Restaurant #1))

initial franchise FEE: $35,000 for the first Dog Haus Restaurant; $25,000 for each subsequent Dbg Haus 
Resfauraht.

NOTICE ADDRESS FOR AREA DEVELOPER:^_______________________________
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IN WITNESS WHEREOF, the Parties have executed this Exhibit A on the Effective Date. 

FRANCHISOR; AREA DEVELOPER:

DOG MAUS WORLDWIDE, LLC,
A California limited liability-company

(IF AREA DEVELOPER IS A CORPORATION, 
LIMITED LIABILITY COMPANY, OR 
PARTNERSHIP):

Name:

Title:

[Print Name of Franchisee Entity]

Name:, 
Title:

OR

(IF AREA DEVELOPERTS AN INDIVIDUAL):

Print Name

Signature

Print Name

Signature;

\\ Fsl \apps\lhsmh\BXK\18500-2\'l 336175.docx 
2018 DOG HAUS. WORLDWIDE FDD 
AREA DEVELOPMENT AGREEMENT



DOG HAUS WORLDWIDE, LLC 
AREA DEVELOPMENT AGREEMENt

EXHIBIT B
entitV information disclosure
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DOG HAUS WORLDWIDE, LLC 
AREA development AGREEMENT

EXHIBITB
ENTITY INFORMATION DISCLOSURE

Area Developer represents and warrants that the following information is accurate and complete in all material 
respects: i

(1) Area Developer is a (check as applicable):

[ ] corporation 
[ ] limited liabilify company 
[ ] gmeral partnership 
[ ] limited partnership 
[ ] Other (specify):________

State dfincorporation/prganization:-. 
Area Developer name:___________
FederalTax Idehtificafion Nrunber:

(2) Area Developer shall provide to Franchisor concurrently with the executiori of this Agreement 
true ^d accurate copies of its charter documents including Articles of Incorporation/Organization, Bylaws, 
Operating Agreement, Partnership Agreement, resolutions authorizmg the execution of this Agreement and,any 
amendments to the foregoing (the "Entity Documents").

(3) Area Developer promptly shall provide all additional information as:Franchisor may’from time 
to time request concerning all persons whomay have any, direct or mdirect, financial interestiin Area Developer.

(4), The name and address ofeach Owner is:

NAME‘ ADDRESS
NUMBER OF SHARES OR 
PERCENTAGE MTEREST

(5) The narhes, addresses and titles of fhe Owners who will be devoting their full time to the 
development of Dog, Haus Restaurants are:

NAME ADDRESS TITLE

(6) The address whereiArea Developeds financial records and Entity Documents are maintained is:

(Z) The Prihcipall Owner is.
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(8) Area Developer represents and warrants: to Erandiisor> as an inducemait tb Franehisdr's 
execution of the Area Development Agreement, that the information set forth in this Entity Information 
Pisclbsureis true, accurate and complete in aU material respects: on the Effective Date and that Area Developer 
shall provide Franchisor with aU additional mfonnation Franchisor may requCst with respect to: the Owners and 
the,ownership of Area Developer. In addition. Area Developer shall notify Franchisor within! ten (10),days of arty 
change' in the' information set forth in this Entity Information Disclosure and shall provide Franchisor with a 
revised Entity Information Disclosure certified by Area Developer to be true, correct.and cornplefe in aU material 
respects;, Franchisor grants Area Pevelbpef the rights in the Area Peyelopment Agreement in reUance upon each 
and aU of the terms.of this Entity Infbrmation Disclosure.

IN WITNESS WHEREOF, the Parties have executed this Exhibits on the Effective Pate.

FRANCHISOR: AREA DEVELOPER:

DOG HAUS WORLDWIDE, LLC,
A California limited liability company

Name:

(IF AREA DEVELOPER IS A CORPORATION, 
LIMITED LIABILITY COMPANY, OR 
PARTNERSHIP):

[Print Name of Franchisee Entity]

Title:.
Name:, 
Title: _

Or

(IF AREA developer IS AN INDIVIDUAL):

PrintName

Signature

PrintName

Signature
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DOG HAUS WORLDWIDE, LLC 
AREA DEVELOPMENT AGREEMENT

EXHIBIT G
GUARANTEE OF AREA DEVELOPMENT AGREEMENT

The undersigned (collectively, "Guarantors") have requested DOG MADS WORLDWIDE, LLC, a 
Galiforhia limited liability company ("Franchisor"); to enter into an Area Development Agreement dated 

(the "Area Development Agreement") with ^, a 
("Area Developer"). In cOnsideratipn for, and as an inducement to. Franchisor's, execution

of the Area Development Agreement, Guarantors hereby grant this;guarantee (this "Guarantee") agree a&fbllows:
I

1. "ObUgatibns" means ,and includes any and all obligations of Area Developer arising under or
pursuant to the Area Development Agreement and all other obligations, whether now existing or hereafter 
arising, of Area Developer to Fr^chisor of whatever nature. ,

1

2. GuarantorsLirrevocably and unconditionally, fully guarantee to Eranchispr'the prompt; full and 
complete payment of any and all Obligations of Area Developer to Franchisor and the performance of any and 
all obUgatior\s of Area Developer including, without limitation, pbUgatiPns under the Area Development 
Agreement or any pther agreement, instrument Or dbcumeTit relating to, eYidencihg or securihg any Obligations.

i
3i If Area Developer fails to pay any of the Obligations, Guarantors shall. Within five (5) days; after 

a written demand therefore has been given to Guarantors by Franchisor, pay all of the Obligations in like marmer 
as if the Obligations constituted the direct and primary obligation of Guarantors. Guarantors agree that if any 
obligation, covenant or agreement contained in the Area Development Agreenient is not observed; performed or 
discharged as required by the Area Development Agreement (takihg into consideration any applicable cure 
periods). Guarantors shall, within five (5) days, after a written demand therefore has been given to Guarantors by 
FrancKisOf, Observe, perform or discharge sudi obligation; covenant or agreement in like manner as if the same 
constituted the direct and primary obligation of Guarantors;

4. No exercise or non-exercise by Franchisor of any right under this Guarantee, no dealing by 
Franchisor with Area Developer or any other person and no change, impairment or suspension of any right or 
r^edy of Franchisor shall in any way affect any Obligations of Guarantors imder this Guarantee or give 
Guarantors any recourse against Area Developer. Without limiting the generahty of the foregoing; Guarantors 
agree that, regardless of Whether Franchisor gives notice thereof Or Obtains tihe consent Of Guarantors thereto; 
Guarantors' liability imder this Guarantee shall not be released, extinguished pr-otherwise reduced in any way 
by reason of (i) any amendment, modification, renewal, extension, substitution or replacement of the Area 
Development Agreement;pr Of any of the Obligations; in whole or in part; (ii) any acceptance, enforcement; or 
release by Franchisor of any security for the Area Development Agreement or of any of the Obligations, any 
addition, substitution or release of any of the Guarantors, or any ehfofcernent, waiver, surrmder, impairment, 
release, compromise or settlement of any matter with respect to the Area Development Agreement or the 
Obligations or any security foerefore; (iii) any assignment of this Guarantee, in whole or in part by Franchisor, or 
any assignmerit or transfer of the Area Development Agreement (or any of them) by Franchisor or Area 
Developer; (iv) the ihvalidi^ Or imenforceability of any provision of the Area Development Agreement or any of 
the Obligations; or (v) ariy failure, omissipn or delay of Franchisor in enfOrcingthe Area E)evel6pment Agreement, 
the Obhgations' or this Guarantee.

1
\\F5l\apps\lhsmh\BXK\18500-2\1336175.docx 
2Q18!DOGHAySVyqRlipWlDE:roD 
AREA'DEVELOPMENT AGREEMENT



5. Guarantors waive and agree'not to assert or take advantage of (i) any fight to require Franchisor 
to proceed against Area Developer or any other person/firm or corporation or to proceed against or ejdiaust any 
secttrity held by Franchisor at any time or to pursue any other remedy in Franchisor's power; (ii) any statute of 
limitations in any achbii under this Guarantee to collect,any Obligations guaranteed hereby; (iii) any defense that 
may arise by reason of Area Developer's incapacity, lack of authority, insolvency or bankniFtey dr Franchisor's 
failure to file or enforceia claim against the estate (either in bankruptcy dr Other proceeding) of Area Developed 
any other or others; (iv) any defense arising out of any alteration of the Area Developinent Agreenieht dr the 
Obligations; (v.) notice of Area Developer's default in the payment or performance of any of the Obligations; (vi) 
demand,, prdtest and notice of any kind including, without limitation, notice of acceptance, notice of the existenee, 
creation or incurring of new or additional Obligations dr dbUgationspr'of any action or ndh-ktion on the part of 
Area Developer, Franchisor, any endorser, creditor of Area Developer of Guarantors under this or any other 
instrument, or any other person, in connection with any obligation or evidence of Obligations held by Franchisor 
or in coimection with any Obligations hereby guaranteed; (vii) all rights and defenses arising out of an.election of 
remedies by FranchisOf, even though that election of remedies. Such as non-judicial foreclosure with respect to 
security for a guaranteed obligation, has destroyed Guarantors' rights Of subrogation and reimbursement against 
Area Developer by operation of Apphcable Law or otherwise; (vui) any duty df Franchisor to disclose to 
Guarantors any facts that Franchisor may now or hereafter know about Area Developer, regardless of whether 
Pfanchisdr has reason to believe that any such facts materially increase tiie risk beyond that which Guarantors 
intends to assumes or'has reason to believe that such facts are unknown to Guarantors or has a reasonable 
opportunity to communicate such facts to Guarantors, it being imderstoOd and agreed that Guarantors is 
responsible to be and to keep informed of Area Developer's financial condition and of aU circumstances bearing 
on the risk of nonpayment of any Obligations hereby guaranteed; and (ix) any right to thebkiefit of or to direct 
the application of any security held’by Franchisor.

6. Until all Obligations to Franchisor are paid in full and fuUy performed. Guarantors shall have no 
right of subrogation and waive any right to enforce any remedy that Franchisor now h^ or may hereafter have 
against Area Developer. All existing or future indebtedness of Area Developer to Guarantors, and any right to 
withdraw capital invested in Area Developer by Guararitors are hereby subordinated to all Obligations.

I

7. Guarantors' Uabilities and all rights, powers and remedies of Franchisor litider this Guarantee 
and imder any other agreement now or at any time hereafter in force between Franchisor and Guarantors shah 
be curnUlative and not alternative, and such rights, powers and remedies shah be additional to all rights, powers 
and reniedies given to Franchisor by Applicable Law? Without linruting the generality of anything contained in 
this Guarmfee, GUarantors-waiye and .agree not to assert or take advantage of (i),aU rights described in California 
Civil Code Sechon 2856fa)fll through ISSblalBl. incluMye, including,, without limitation, aiiy rights or defenses 
which ate or may become ,availableto Guarantors by reason of California CivO Code Sections 2787 through 2855. 
inclusive; and (ii) California Qvil Code Section 28991

8. The habilify of Guarantors imder this Guarantee shah be an absolute, direct, immediate and
unconditional continuing guarantee of payment and performaiice and not of collection., Guarantors' 
obligations under this Guarantee are independent of Area Developer's obhgationS: This is a continuing 
Guarantee. It shall.be irrevocable during the initial term and each renewal term and through any extensions, 
amendments, rribdifieatidns, substitutions pr replacements of the Area Development Agreement and until ah 
Obligations has been fuhy paid and the ObhgatiPns have been fuhy performed. In the event of any default 
under this Guarantee, a separate action and/or successive actions may be brought and prosecuted against 
Guafaritprs regardless Of whether action is brought against Area .Developer or whether Area Developer is 
joined in ariy such actipn Or actions. Franchisor may maintain successive actions for other defaults. Franchisor's

2,
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rights under this Guarantee shall nptbe exhausted by Franchisor's exercise of any rights or remedies or by any 
such action or by any number of successive actions until and unless all Obligations have fuUy been paid and 
performed. The obligations, of Guarantors shall be primary and are independent of the |Obligations of Area 
Developer and Franchisor may directly enforce its rights under this Guarantee without proceeding against or 
joining, Area Developer or aiiy other person of ehtity> Of applying or enforcing any security of the Area 
Development Agre^ent. Guarantors acknowledge and agfee that Guafantprs shall; and hereby are, bound 
by each and all of the confidentiality and non-competition provisions of the Area Deyelppmeht. Agreement.

9. Neither any provision of this Guarantee nor right of Franchisor under this Guarantee can be 
Waived, not cari Guafarrtprs be released ffom Guarantors' obligations uivder this Guarantee except by a written 
agreement executed by Franchisor. If any provision pr portion of any provision of this Guarantee is, found by a 
court of competent jurisdiction to be illegal or imenforceable, aU other provisions shaH rieveftheless, remain 
enforceable and effective; This Guarantee constitutes the entire agreement of Guarantors ajhd Ffwchispf with 
respect to the subject matter of this Guarantee and no representation, understanding, promise or condition 
concerning the subject matter pf this Guarantee shall bind EranchisOf unless expressed in this Guarantee.

10. AU wfitten notices permitted Or required under this Guarantee shaU be deemed given and 
delivered in accordance with Article 17 of the Area Development Agreement. Notices io Guarantors ShaU be.sent 
to the address set forth below each Guarantofs' signature below.

I

11. This Guarantee may be executed in anynrimber of cbuhtefpto^ts,, each of yi^hich shall be deemed 
to be an original and aU of which together shaU be deemed tp be one and the same instrument. Copies of this 
Guarantee with signatures that have been transmitted by email or by facsimUe; ShaU constitute and be deemed 
originalcppieS pf this Guarantee for aU purposes, provided that the copies are fuUy executed,, dated and identical 
in fomi to Oie original hard copy version of this Guarantee. In addition, this Guarantee may be signed 
electronically by Guarantors arid eleGtfbhic sigriatures appearing on this Guarantee shaU be deemed to be’the 
same as handwritten signatures for the purposes of the vaUdity, enforceabiUty mid admisSibUity of this Guarantee;

l

12. This Guarantee shaU be gOvemed by and construed in accordance with thei laws of the State of
CaUfornia, In the event pfjany cprifUct Of la\v, the lawsnf CaUfomia shaU prevaU, without regard to the appUcation 
of California conflict,of law rules. Nothing in this Paragraph 12 is intended by the Parties to subject this Agreement 
to any franchise or simUar law, rules, or regulation of the state of CaUfornia tp whiEh it would not btherwise be 
subject: Venue for purposes of any legal proceedings brought in connection with or arising out of this Guarantee 
shaU be conclusively prestamed to be in the State ofCalifomia, Coimty of Los Angeles. Guarantors hereby submit 
to the jurisdiction of the United States District Gpurt for the Central .District of Galifbmia. ,

(Signature PageFollows) ]
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Executed by or on behalf of Guarantorsion the date set forth below. 

____________________________________ Date:

Address:

Date-

Address:
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DOG HAUS WORLDWIDE; LLC 
FRANCHISE DISCLOSURE DOCUMENT

EXHIBIT C
OPTION TO obtain lease ASSIGNMENT



DOG HAUS WORLDWIDE, LLC
Option to obtain lease assignment

THIS OPTION TO OBTAIN LEASE ASSIGNMENT (this "Agreement") is made and entered into as of 
(the "Effective Date"), by aiid between DOG HAUS WORLDWIDE, LLC„,a California limited 

liability company ("Franchisor"), and, a^i ('’Franchisee"), 
and, a("Landlord"), with refermce to the following 
facts:

A, On, Landlord, as lesspf; and Franchisee, as tenant, entered into a Lease (the "Lease") for the
premises located at________________________________________________________________ (the "Franchised
Location") pursuant to which Franchisee leased the Franchised Lpcation frpm Landlord for the purpose;of operating 
a franchisedDog Haus Restaurant (the "Dog Haus Restaurant") at the Franchised Lpcatipn.

B; On , Franchisor, as franchisor, and Franchisee, as franchisee; entered into a Franchise 
Agreement (the "Franchise Agreement") pursuant to vyhich Franchisee agreed to operate the-Dog Haus Restaurant 
at the Franchised Location as a franchisee of Franchisor in accordance with the tenhs and conditions of the Franchise 
Agreement.

C. Franchisee, Fran^sor and Landlord desire to enter into this Agreement to define the jight&of Franchisor in 

and to the Franchised Location and to^protect the interests pf Franduspr with respect to the contihUed operation of a 
Dog Haus Restaurant at the:Frandiised Location during the entireiterm of the Lease and any renewals and extensions 
pf the Lease on the terms and conditions;set forth in this Agreement. I

NOW, THEREFORE, IT IS AGREED; i

L incorporation of recitals.

The Recitals set forth in Pafagraphs A through C of this Agreement are true and correct and are incorporated 
into this A^eemenLas part.pf this-Agreement; '

2. OPTION.

Franchisee does hereby grant tp Franchisor an option, exercisable at any time within thirty (30) days after 
Franchisor's receipt of actualnotice of the occurrence of any of the events described in Sectibn 3.1 through Section 
i3,7 (die "Option"), to succeed to Franchisee's rights under the Lease and to bbtain an assignment of the rights and 
obligations of Franchisee imder the Lease to Franchisor (the "Assignment"). This'Agreement shall rernain in full 
force and effect, and the Option granted in this Section 2 shall remain exercisable by Franehispr, during the entire 
term pf the Franchise Agfeement.ahd the Lease, includingraH extension terms and/Pr renewal ferms of the Franchise 
Agreement and the Lease.

3. REQUIRED NOTICE: ASSIGNMENT ONLY EFFECTIVE UPON RXERCTSE OF OPTION.

This Agreement shall be effective upon the Effective Date; however, the Assignment shall Only become 
effectiveif, and when. Franchisor expressly exercises the Option in writing after the occurrence of one; or more of the 
following events:

3.1 Franchise Agreement. The occurrence of (i) any acts which would result in the irrunediate 
termination of the Franchise Agreernent; or (ii) the default by Franchisee in the performance! of any of the terms or
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obligations, of the Franchise Agreement, which default ismot cured within the applicable cure,period set forth in the 
Franchise Agreemerit.

3,2 Lease. The occurrence of (i) any acts which would result in the termination or merger of the Lease; 
or (ii) the defaiilt by Fr^chisee in the performance of any of the terms or obligations of the Lpse-which default is 
not cured within the applicable cure period set forth iri the Lease.

,3.3 Sale of Restaurmt. If Franchisee, without the prior written consent of Franchisor, either (i) sells; 
transfers, assigns, sublets or enters into any agreement to sell, transfer, assign or sublet any of its right, title or interest 
in and to the Dog Haus Restaurant, including any transfer, assignment or sublet of the Franchise Agreement, the 
Lease or any of the operating assets.of the Dpg'Haus Restaurant; or (ii) amends the Lease in any manner which would 
impair the value of the security granted by this Agreement Or which would materially affect the rights of Franchisor 
imder this Agreement. '

I

3.4 Failure fo Exercise Option to Renew or Extend. If Franchisee shall fail to e?cercise any option to 
renew or extend, the term.of the Lease.

3.5 insolvency. If Franchisee (i) is adjudicated insolvent or makes an assignment for the benefit of 
^editors; cif (ii) Franchisee applies for or consents to the appointment of a custodian, receiver, trustee or similar 
officer for it or for all or any substantial part of its property; or (iii) if such a custodian, receiver, trustee or similar 
officer is appointed vvdthout the application or consentpf Franchisee, ford such appointment cPrttinues undischarged 
for a period of sbcty (60) days.

3.6 Bankruptcy: If Franchisee (i) is adjudicated bankrupt or institutes*(by petition, .application, answer, 
consent or otherwise) any bankruptcy, insblvmey; reorganization, moratorium, arrangement, reacijustment of debt, 
dissolution, liquidation or similar proceeding; relating to it uncler the laws of any jurisdiction; or (ii) any such 
proceeding is instituted (by petition, appHcatibn or otherwise) agamst FrancliLisee and remains ufidismissed for a 
period of sixty (60) days.

3.7 Purchase of Franchised Location. If Franchisee or any mtity with which Franchisee has any financial 
interest enters into apy agreement to purchase the Franchised Lpcatipn frptn Landlord. Franchisee and Landlord 
shaU each provide Franchisor with independent and separate written nOtiee of the oCcufience of any Of the events 
described in Section 3.1 through Section 3.7 no later than fifteen (15) days after the occurrence Of ^y of the events 
described iri Section 3:1 through Secfion 3.7.

4. CONSENT TO ASSIGNMENT.

Landlord hereby consents to the Assignment and agrees that its consent to the. Assignment shall retnain in 
effect during the entire term of the Lease and any and all renewals and extensions of the Lease. The Lease shall not 
be amended, modified, altered, assigned, extended, renevved or terminated by Landlord, nor I shall the Franchised 
Location be sublet by Franchisee with theoonseni of Landlord, without the prior written consent of Franchisor.

5. EXERCISE OF OPTION BY FRANCHISOR.

Franchisor shall exercise the Option by .giving written notice to Franchisee and Landlord of its affirmati ve 
election to do so within thirty (30) days after Franchisor's receipt of actual notice of the occurrence of any of the 
events described in SectfonJ

shall have the right to cure aU uncureddefaults of Franchisee under the Lease which exist as Of the date Of the exercise
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of the Option when Franchisor or its fr^ehisee-desi^ee is put into actual possession of the Dog Haus Restaurant. 
The period of time to cure all deffaults of Franchisee under the Lease sh;^ be reasonably and appropriately extended 
by Landlord beyond the cure period provided to Franchisee under the Lease.

5.2 Assignment of Rights. Franchisor shall have' the right, concurrently with or subsequent to 
Franchisor's exercise of the Option, to assign and transfer its rights under this Agreement to an affiliate or a franchisee 
of Franchisor without the prior consent of Landlord. In the event of,such anhssigninent or transfer, the Franchisor's 
affiliate-designee or franchisee-designee.shall obtain the Assigiunent in place and instead of FranchiSbr.

5.3 Indemnification by Assignor. Franchisee agrees to pay and reimburse Franchisor and to hold 
Franchisor harmless from and against any and all costs, damages, attorneys' fees, liabilities or other expenses of any 
nature whatsoever incurred by Franchisor in coimection with the enforcement of Franchisor's rights and/or the 
performance of Franchisor's rights or obligations under this Agreement. Franchisor's exerdse of the Option shall not 
release Franchisee from anyhahility to Landlord or Franchisor for any rents, costs, darnages; attorneys' fees, liabilities 
or Other expenses incurred.by Franchisor or Landlord as a result Of Franchisee's defaults or actions imder Section 3.1 
through Section 3.7.

6: TERM OF AGREEMENT.

This Agreement shall terminate:upon the termination Of "the;.Lease with the written consent of FrahchisOr,

7 TERMINATION OF LEASE,AND FRANCHISE AGREEMENT.

7M Teimination of Lease. If> and only if. Franchisor exercises the Option, upon any termination of the 
Lease prior to tine expiration date-of the Lease or upon expiration of the term of the Lease in violatioh of Section 3.4 
of this Agreement, following Franchisor's exercise of flie OptiOii, Frahchisor shall, in Franchisor’s discretion, either 
succeed to Franchisee's rights under the Lease or Landlord Shall enter into a substitute lease for the Franchised 
Location with Franchisor, or its. designee, on the identical tenns and conditions as contained in the Lease, for the 
remaining term of the Lease, with identical extension or renewal options, within ten (10) business days of the 
termination or expiration Of the Lease.

7.2 Termination of Franchise Agreement. Upon Franchisor's exercise Of the Option; Franchisee shall 
surrender possession of the Franchised Location to Franchisor and Franchisor shall be entitled to, arid Franchisee 
shall provide Franchisor with, immediate possession of the Franchised Location and Franchisee shall no longer be 
entitled to the use.or oCGupancy of the-Dog Haus ReStauraht or the Franchised Location, including all of Franchisee's 
rights in and to the same, including all improvements, buildings and fixtoes which are a part of the same will, in all 
respects, he deemed to have been terminated and, under'the terms of this Agreement and the applicableiprovisions 
of the Franchise Agfeemait, assigned to Franchisor. Franchisor shall have the right to manage and operate the Dog 
Haus Restaurant at the Franchised Locatioh immediately upon its exercise of the Option.

7;3 De-Identification of Restaurant. If EranchisOr does not exercise the Option upon a termination of 
the Franchise A;greement and/or Lease, Franchisor shall have the right to enter the Dog Haus Restaurant and the 
Franchised Location tO reiripve and modify to Franchisor's satisfaGtion, aU distinctive design features arid 
characteristics of the Dog Haus Restaurant arid the Franchised Location, including distinctive! interior designs and 
surface materials and refrigeration equipment, display fixfufes; color d&or and interior and exterior signs arid all 
other items identifying the Dog Haus Restaurant arid the FfanchiSed Location as a Dog,Haus Restaurant.
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8. RESTRICnONS QN TRANSFER.

This Agreement may hot be assigned by Franchisee without the prior written consent of Franchisor. Franchisee shall 
not sell, transfer, assign, sublet dr dthervvise ehcumber any dr all of its right, title or interest inland to the Dog Haus 
Restauraht> the Fr^chise Agreement or the Lease, except in accdrdahce vdth the applicable terms and conditions of 
the Franchise Agreement. Franchisee shaU not amend, modify dr alter the Lease during the term of this Agreement 
without tire prior written consent of Franchisor and shall provide Franchisor with at least thirty (30) days' pridf 
written ridtiee of any proposed amendment, modification, alteration, extension or renewal of t

PO WER OF ATTORNEY.

re Lease.

Franchisee hereby irrevocably appoints Franchisor asits attomey-in-fact to exercise any arid;aU of Franchisee's:rights 
in, to and under tire Lease and in and to the Franchised Location upon the occurrence df a default dr ah eyerit of 
default under the Lease dr Franchise Agreement: Landlord acknowledges this-appointment.and agrees to recognize 
and accept therights and actions of Franchisor rmder this appointment.

10. GElSlERAL PROVISIONS.

10.1 Gdvernihg Law. This Agreement shall be gdvemed and construed ih accordance with the laws of 
the State in which the Franchised Ldcation is located.

10.2 Notices. All notices or demands to be given under this Agreement shall be in writing and shall be 
served in person, by air coiuier delivery or by certified mail. Service shall be deemed conclusively made (i) at the 
time df service, if persdnally seiwed, (ii) three (3) business days after delivery by the party giving the notice; statement 
or demand if by air courier with a guaranteed tracking faetiity, or (iii) three (3) business days after placement in the 
United States mail by Certified Mail, Retiun Receipt Requested, with postage prepaid- Notices and demands shall 
be given to the respective parties at the following addresses, imless and until a different address has been deSi^ated 
by vyritten notice to the other party;

If to Franchisor: Dog Haus Worldwide, LLC 
22 Central Courf 
Pasadena, CaHfomia 91105 
Attention: Erik Hartung

With a copy (which shalLhpt constituteinptice) tpj

Barry Kurtz,, Esq.
Lewittf Hackman, Shapirp, Marshall and Harlan,
A Law CorpOratiOri
16633 Ventura BPulevard, 11'*’ Flppr
Encihp, California 91436
Fax: (818) 981-4764

If tp Franchisee;

Attentipn:
FacsimileNp.:
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If to Landlord:

Attmtion: ___,
FaGsimileNor.

Any party may change his or its address by giving tm (10) days' prior ^tten notice of such charrge to all other 
parties.

10.3 Waivers. The delay, omission of forbearance by Franchisor to take action to renjiedy or seek damages 

for the breach or default of any term, covenant or condition Of this Agreement or to exercise ariy right, power or duty 
arising from such breach or default shall not be deemed to be a vyaiyer of such term, coVenaiit or condition or any 
subsequentbreach or default off he same or arty other term, covaiant or conditibnpf this Agfeemerit. The subsequent 
acceptance of performance by Franchisor shall not be deemed to be a waiver of any preceding breach- or default by 
Franchisee other than its failure to pay the particular payment so accepted' regardless of Franchisor's knotvledge of 
such precedmg breach or default at the'time of acceptance Of such payment,

10.4 Attbmevs' Fees. If any legal action is brought to enforce the terms of this Agreement, the prevailing
party shall.be entitled to reasonable attomeysf fees and costs, and any and all.costs of collection, in addition to any 
other rebef toi which ttiat party may be entitled, i

10.5 Mbdificatibn. This Agreement may be modified only by a writing executed by the party sought to 
bebbUnd.

10.6 Entire Agreement. This Agreement, and the other agreements referred tb ini this Agreement, and 
any other agreement that may beiexecuted by the parties concurrently With the e)Cecutibn Of this Agreement, set forth 
the entire agreement and understanding of the parties with regard to the subject matter pf this Agreement and any 
agreemCTt, representation br imdefstanding;, e>q?ress or implied, heretofore made by either party Or exchanged 
between the parties are.hereby waived and canceled;

10.7 Cumulative Remedies. Any specific right or remedy set forth in this Agreement, legal, eqiiitable or 
otherwise shall not be exclusive, but shall be cumulative with all other rights or remedies set forth in this Agreement 
or aUbwed Or allowable by law.

10.8 Captibns. The various titlbs of the Sections in this Agreement are used sblel)^ for convenience and 
shall not be; used in inteipreting or construing any word, clause, Sectibn or subparagraph of this Agreement,

10.9 Gender: All words used in this Agreementm the singular shall include the plural and the masculine 
gender shall include the feminine and neuter and the neuter shall include the masculine and feminine.

10.10 Successors. This Agreement shall be binding upon all of the parties to this Agreement, their 
respective heirs, executors, admiiiistratbrs, personal representatives^ successors and assi^S;

10.11 Severability. The invabdity of any one or more of the prbvisibns contained in this Agreement; as 
determined by a com;t of competent jurisdiction, shall in no way affect the VaUdity of any Other provision hereof.

10.12 Additional Documents. Each of the parties agrees to execute, acknowledge and deliver to the other 
party and to procure the execution, acknowledgment and delivery tO the other party of any additional documents or
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instruments: which either party may reasonably require to :fully effectuate: and carry oiit the provisions of this 
Agreement.

10.13 Counterparts and Elecifbnic Tffmsmission:: Electronic Signatures. This Agreement, may be 
executed in toy nurnber of cpunterparts, each of which shall be deemed to be an original,and iall of which together 
shaU be deemed to be one tod the sEtoe irvstfument. Gbpies of this Agreement with signatures that have been 
transmitted by email or by facsimile shall constitute and bb deemed Original copies of diis Agreement for all 
purposes, provided that=the:copies are fuUy executed, dated and ideritical in form to the; original hard copy version 
of this Agreement. In addition, this Agreement may be signed electronically by the Parties,and electronic signatures 
appearing pn this Agreement shall be deemed to be the same as handwritten signatures for the purposes Of the 
validity, enforceability and admissibility Of this Agreement.

10.14 General. Franchisee acknowledges that Franchisee has carefully read this Agrperhent and all Other 
related docuintots to be executed concurrenfly or in conjimction with the execution hereof; that Franchisee has 
obtained the advice of Counsel in corihectioh with entering into this Agreement, that Franchisee understands the 
nature of this.Agreement and that Franchisee intends to comply herewith tod be boiindi hereby. Franchisee, further 
acknowledges that: it has read and understood this Agreement and that Franchisor has accorded Franchisee anrple 
time and opportunity to consult with advisors of Franchisee's own choosing, aboufthe potential benefits tod rBks of 
enteririg into this Ajgreement.,

10.15 Atypical Terms: Franchisee aclmOwledges" and agrees that Franchisor has made no warranty or 
representahon that all Option to Obtain Lease Assigntnerif Agreernents previously issued or issued after this: 
Agreement by Franchisor do or will contain terms substanha;ily similar to those contained in this Agreeihent; 
Franchisor may, in its ;reasonable business judgment and its sole and absolute diScrefiort, due to local busihess 
conditions or otherwise, waive or rnodify comparable provisions of other Option to Obtain Lease Assignment, 
Agreements previously e><;ecuted orexecuted after the date Of this Agreement with other Dog Haus franchisees in a 
non-uniform manner.

IN WITNESS WHEREOF, the parties have executed this Agreement as of the Effective Date,

FRANCHISOR:

DOG HALJS WORLDWIDE, LLC 
A California limited.Habilify company

By:__________________________

FIMNGHISEE:

Name:,. 

Title: _

Name:. 

Title:;

LANDLORD:

Name:
Title:
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DOG HAUS WORLDWIDE, LLC 
FRANCHISE DISCLOSURE DOCUMENT

EXHIBIT D
CONnOENTiALITY AGREEMENT FOR PROSEECnVE ERANCHISEES



DOG HAUS WORLDWIDE; LLC 
CONFIDENTIALITY AGREEMENT

THIS CONFIDENTIALITY AGREEMENT (this "'Agreement') is made this.__ day of,
20__, by arid between DOG HAUS WORLDWIDE, LLC, a California Umited liability company ("Franchisor"), on
the one hand, and, a ,^("Candidate"), on the other hand, 
with reference to the following facts:

A. Franchisor and its predecessor and affiliatehaye developed the "Dog Hans System" for the establishment 
and operation of quick-seryice restaurants ("Dog Hans Restaurants") that offer freshly prepared, cooked to order, 
high quality, proprietary gounnet hot dogs, sausages and hamburgers accompanied by Franchisor's proprietary 
sauces and a variety of other related food products; side dishes and alcoholic and noh-alGbhdlic beverages for 
both on-premises and off-premises consumption under the trade name and service rnark "Dog Hauls" arid other 
related ftadeiriarks, service marks; logos and commercial symbols; (collectively, the "Dog Haus Marks"). The "Dog 
HaUs System" means the unique system developed by Franchisor and Franchisor's affiliate tllat includes operating 

methods and business practices related to Dog Haris Restaurants, the relationship between Franchisor and its 
franchisees, interior and exterior Dog Haus Restaurant desigii, other items of trade dress, specifications for 
equipment, fixtures and unifbrms; defined product offerings, recipes and preparation methods,, Franchisor 
specified pricing and promotions, restrictions on ownership, standard operating and administrative procedures, 
management and technical training programs, marketing and public relations programs, and Franchisor's website, 
aU as Franchisor may modify the Same from time to time;

B. Franchisor has the right to use, and to license others to use, the Dog Haus Marks and, the Dog Haus
System, and has, as a result of its expenditure of time, skill, effort, and money, developed a distinctive franchise 
model for qualified franchisees, to obtain the right to operate a Dog Haus Restaurant using the Dog Haus Marks 
and the Dog Haus> System. ^

C. Franchisor may provide Candidate with confidential and proprietary information regarding the Dog Haus 
System prior to granting or declining to grant Candidate a franchise or entering into a franchise agreement with 
Candidate; Franchisor desires that Candidate maiiitain the confidentiality of all such confidential and proprietary 
ififormatibn on the terms arid cbnditibnsiset forth in this Agreement.

NOW, THEREFORE, IT IS AGREED:

1. INCORPORATION OF RECITALS.

The recitals set forth in Paragraphs A through Paragraph C above are true and cbiTbct and are hereby fricbrporated 
by reference into the body of this Agreement. *

2. CONFIDENTIAIITY.

Candidate acknowledges and agrees that;

2,1. Confidential Informatibn. Candidate's knowledge of the elements of the Dog Haus System and any other 
prbprietary data that may be disclosed to Candidate by Franchisor, or any affiliate of Franchisor, including, 
without limitatibn, any and all confidential and/br proprietary knowledge; data or information of a party and any 
and all Gorifidenfial and/or proprietary kiiowledge; data or information which a party has obtained or obtains from 
another person or entity and which a party treats as; proprietary or designates (\vhether, or not m writing or 
electronic forrn) as "Confidential Information"
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Information" includes tangible and intangible information (whether or not in electronic form) relating to 
Franchisor's business operations, styles, products and services, recipes, sources of materials and equiprnent, client 
niariagement arid other software, data; other content, formulations, patterns, compilations, programs, devices and 
processes, business relationships, contact information for industry professionals; developmental or experimerital 
work and services, improvements, discoveries, plans for research,, potential new or supplemental products and 
services, websites, advertisements or ancillary products; and services, marketing and seUmg methods and/or plans, 
business plans, budgets and unpublished financial statements, licenses, prices! and costs, yendOrs, collaborators; 
current customer and prospective customer names and addresses, information regarding] credit extensions to 
customers, customer service purchasing histories and prices charged to customers, customer lists and other 
Cvistomer data, information regarding the skUls and compensation of employees and contractors of Franchisor, 
designs, drawings, specifications, source code, object code, documentation, diagrams, flowcharts, research, 
development, marketing techniques and materials, trademarks, trade secrets, sales/Ueerise tetdiniques, inyentions, 
copyrightable material, trademarkable material, databases, relationships between Franchisor md Other companies, 
persons or entities, the Dog Haus System, and any other information or material considered proprietary by 
Franchisor whether or not designated as confidential information by Franchisor,- that is not,generally known by the 
public, or which derives independent economic value (actual Or potential) from not being generally known to the 
public or persons imaffiliated with Franchisor or its affiliates and which is the subject of efforts by Franchisor that 
are reasonable under the circumstances to maintain its secrecy, and any other information in 'oral, written, graphic 
Or electronic forin which, given the circumstances surroimdihg its, disclosure, would be coijisidered confidential. 
Gonfidential Information ako includes the manner in Which any Of the above described iteira may bei combined 
with any other mformation or products or synthesized pr used by Candidate. Confidential Information does nOt 
include any information that was in the lawful and unrestricted possession Of Candidate prior to its disclosure by 
Franchisor; is or becomes generally available to the public by acts other than those of Candidate after receiving it; 
has been receiyed lawfully and iii good faith by Candidate from athird party who did not derive it from Franchisor 
or Candidate; or is shown by acceptable eyideijce tO have been independently developed by Candidate.

2.2. Value. The Confidential Information.has been developed by Franchisor and its affiliates by the investment 
of'time; skill, effort and money and is, widely recognized by the public,and is of substantial value.

2:3. Proprietary. The Confidential Iriformatibn is proprietary, confidential and constitutes a trade secret of 
Franchisor and its affiliates.

2.4, Mairitain Confidentiality. Candidate will fully and strictly maintain the confidentiality of the Confidential 
InfonnatiOn; wll exercise the highest degree of diligence in safeguarding the Confidential Information and will not 
disclose or reveal the Confidential Information to any person other than another person who is actively and 
directly participating in the acquisition of the franchise with Candidate, but only after first disclosing the identity of 
such person to Franchisor in writing and obtaining such person's^signatUre on a Non-Disclosure Agreement similar 
to this Agreement, unless covered by attorney-client privilege.

2.5. Reproduction and Use. Caitdidate will not directly or indirectly reproduce or copy any Confidential 
hiformation or any part thereof and will make no use of any Cortfidential Information for any purpose whatsoever 
unless and until Candidate becomessa franchisee of Franchisor, and then only in accordance With the provisions Of 
Candidate's Franchise Agreement.

2.6 No Prior Experience. C^didate speeificalty acknowledges and agrees that prior to the execution of this 
Agreement, Candidate had no experience, information Or ImoWledge whatsoever aboUt restaurants that serve 
gourmet hot dogs, sausages and hamburgers or Dog Haus Restaurants and that Candidate's knowledge of the Dog 
Haus Confidential hifbrmation was obtained solely from Franchisor pursuant to this Agrieement. In addition. 
Candidate spedfiGally acknowledges that, pursuant to, this Agreement, Candidate wiU receive valuable Dog Haus
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Confidential Information regarding the operational, sales, promotionali arid m^keting methods and techniques of 
Franchisor and the Dog Haus System, which are uriique and proprietary to Franchisor, derive mdepertdent 
economic value from nof being generally known to the public and are the subject of Franchisor's efforts and that 
are reasonable under the circumstances to maintain their secrecy.

3. GENERAL.

,3.1; Lhjunctidil. G^didate recognizes the unique value and secondary meariing attached to the Confidential 
Information arid the elements of the Dog Haus System and agrees that any noncomphanee with the terms of this 
Ap&ment or any unauthorized or improper liSeiof the Confidential! Information; will cause irreparable damage to 
Franchisor and its franchisees. Candidate therefore agrees that if Candidate shoxjld engage in airy such 
unauthorized or improper use of the Confidential Information, Franchisor shall be entifl^ to: both permanent arid 
temporary injxmctive relief from any court of competent jurisdiction without notice pr the ppstmg of ^y bond, in 
additipri to any other rerhedies preseribed by law.

3.2. Heirs and Successors. This Agreement shall be bindiiig upon and inure to the benefit- of the parties; their 
heirS) successors and assigns.

3.3. Entire Agreement: This Agreement represents the efttire uridefstanding between the parties regarding, the 
subject matter of this Agreement and supersedes aU Other negotiations; agfeemerits, representations and covenants, 
oral or written. This Agreement may not; be' modified except by a yyritteri iristrument sighed by Eranchispr' and 
Candidate that expressly modifies this Agreement. The parties intend this Agre^ent to be the entire-integration of 
all of their agreements on this subject of any nature regarding the subject matter of this Agreement. No other 
agreements,.representatipns, proiriises, comiriitmerits or the like, of any nature; exist between the parties..

I

3.4. No. Warranties. Candidate acknowledges and agrees that Ffanchisor has iriade no prprnises; 
representations or warranties to Candidate that are inconsistent with thei tertns of this Agre^erit Or Franchisor's 
Franchise Disclosure Document concerning the profitability or hkelihood of success, of the Dog Haus Restaurant, 
that Carididate h^ been informed by Franchisor that there can be no guaranty of success; in the Dog Haus 
Restaurant and that Candidate's business ability tod aptitude are primary in deterrriinirig his success.

3.5. No Right to Use the Dog Haus System or the Dog Haus Marks. This Agreement is npt a Frarichise 
Agreement or a license of any sort, and does not grant Candidate any right to use* or to, franchise or license the use 
of, theCpnfideritial Infottriatipri, which right is expressly reserved by Franchisor.

3.6. Waiver. Failure by Franchisor to enforce any rights under this Agreement shall not be construed as a 
waiver of such rights. Any waiver, including a waiver of default, in toy Prie instance shall riot constitute a 
Gpritinuing waiver or a waiver in any other instance..

3.7. Validity. Any invalidity of any pprtiPri of this Agreement shall nPt affect the validity of the remaining 
portions and unless substantial performance pf this Agr^ment is frustrated by toy such invalidity; this Agreement 
shall continue;in full force and effect.

3.8: Headings .and Gender: The headings herein are fpr purposes of convenience pnly-and shall not be iised in
construing therprovisions hereof. As .used hereto, the male gender shall toclude the female tod neuter genders, the 
singular shall include the plural and the plural, the, singular.

3.9. Attorneys' Fees. If Franchispr becomes a party tp toy legal proceedings concerning this Agreement by 
reason of any act or omission of Candidate or its authorized representatives, Carididate shall be.liable to Franchisor
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for the reasonable attorneys' fees and epurt costs incurr^ by Franchisor in the legal proceedings. If either party 
commences a legal proceeding against the other party arising out of or in connection with, this Agreement, the 
prevailing;party shall be entitled fo.have and recover frorn the Other party its reasoiiable attorneys' fees and costs of 
suit.

3.10. Cumulative Remedies. Any ^eciflc right or remedy set forth in this Agreement, legal, equitable, or 
otherwise, shall not be exclusiye, but shall be cumulative with all other rights or remedies set forth herein or 
allowed or allowable by law. |

3.11., Notices. All notices or deihands to be ,given under this Agreement shall be in writing ^d shall be served in 
person, by ati courier delivery or by certified^ mail. Service shall be deemed conclusively made (i) at the time of 
service, if personally served; (ii) three (3) business days after delivery by the Party giving the notice, statement or 
demand if by air courier with a.guaranteed tracking facility; or (iii) three (3) business, days after placement in the 
United States mail by Certified Mail, Return Receipt Requested, with postage prepaid. Notices and demands shall 
be given to the respective Parties at the following addresses, rmless and until a different address has been 
designated by written notice to the other Party:

Notices to Franchisor;
DogHaus Worldwide, LLC 
22 Central Court 
Pasadena, California 91105 
Attention; Erik Hartung

With a copy to (which.shall noticonstitute notice):

Barry Kurtz, Esq,
Lewitt, Hackman, Shapifp, Marshall and HarM 
16633 Ventura Boulevard, 11*^ Floor 
Encino; California 91436 
Fax:,(818)981-4764

Notices to Candidate:

Attention:.

Either party may change its address for the; purpose of receiving,notices, demands and other communications by a 
written notice given,in the rnanner set forth above tp the other party. j

3;l2. Governing Law. This Agreement takes effect upon its acceptance and execution by Franchisor in 
California, and shall be interpreted and construed under the laws Of Califomia.

3.13 Venue. The parties agree that any action brought by either party against the other in any court, whether 
federal or state, shall be brought within the city and county in which Franchisor has its principal place of business 
at the tiine the action is initiated, and the partieshereby Waive aU questions Of personal jurisdiction Or venue for the 
purpose of Carrying, out this provision.
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3.14; Counterpaits and Electronic Trajismission; Electronic Signatures. This Agreement; may be'executed in 
any number of counterparts, each of vyhich shall be deemed to be an original and all of which together shall be 
deemed to be one and the same instrument. Copies of this' Agreement with signatures that have been transmitted 
by email or by facsimile shall constitute and be deemed Original copies of this Agreement for all purposes, 
provided that the copies are fully executed, dated and identical in form to the Original hard copy version of this 
Agreement., In additibn, this Agreement may be signed electronically by the Parties emd |electroriic signatures 
appearing on this Agreement Shall be deemed to be the same as handwritten signatures for the purposes of the 
validity, enforceability and admissibility of this Agreement. !

I

IN WITNEiSS WHEREOF,,the parties have executed this Agreement as of the Effective Date.

FRANCHISOR: CANDIDATE:

DOG HAUS WORLDWIDE, LLC,
A California limited liability company

Name: Name:

Title:; Title:

\\Fsl\appsyifamh\BXK\i8500-2\1.336m;DOCX 
2018:DOG H AOS WORLDWIDE FDD 
CANDIDATE'GONFIDENTIAUTY AGREEMENT



DOG HAUS WORLDWIDE, LLC 
franchise Disclosure document

EXHIBIT E
NON- DISCLOSURE AND CONFlDENTlALItV AGREEMENT FOR EMPLOYEES OF

FRANCHISEE



NON-DISCLOSURE AND CONFIDENTIALITY AGREEMENT !

THIS non-disclosure AND CONFIDENTIALITY AGREEMENT (this "Agreement ") is made this
day of, 20________________  (the "Effective Date"), by and between
(''Franchisee'’), on the one h^d, and_______________________
reference to the’following f^s:

("Recipient"), on th e other hand, with

A; Dog Haus; Worldwide,, LLC, a GaUfomia Umifed liability company ("Franchisor") and its 
predecessof and affiliate, have: developed the "Dog Haus System" for the establishment and operation of 
quickTserviee restaurants that offer freshly prepared, cooked to order, high quality; proprietary gounriet hot 
dogs, sausages and hamburgers accompanied by Franchisor's proprietary sauces and a variety of other 
related food products, side dishes and aleohoHc arid hon-alGohdhG beverages for both on-premises and off- 
premises consumption under the trade name and service mark "Dog Haus" and other related trademarks, 
service marks, logos and commercial symbols (collectively, the "Dog Hails Marks").

B:, The Dog Haus System includes, without limitation, the operations and training manuals and 
any other written directives related to the Dog Haus System (the "Manuals"), the operating methods and 
business practices related to Dog Haus Restaurants, the relationship between Franchisor and its franchisees, 
interior and exterior Dog Haus Restaurant design, other items of trade dress, specifications for equipment, 
tixtiires and uniforms, defined product offerings, recipes and preparation methods, Franchisor speeitied 
pricing and promotions, restrictions on ownership; standard operating and administrative procedures, 
management and technical training programs, marketing and public relations programs, and Franchisor"s 
website (collectively, the "Confidential Ihformatibri"); all of which may be modified by Franchisor from time 
to time and may be disclosed to Recipient by Franchisee.

C. Franchisor has,and continues to protect the corifidentialify of the Confidential Information by> 
among other' things, (i) not revealing the confidential contents of the Confidential Information to 
imauthorized parties; (ii) requiring Dog Haus franchisees to acknowledge and agree in writing that the 
Confidential Information is: confidential; (iii), requiring Dog HauS franchisees to agree in writing to maintain 
the confidentiality of the Confidential Information; (iv) monitoring electronic access to the Confidential 
Inforination by the use of passwords and other restrictions so that electronic access to the Gontidential 
Information is Umifed to authorized parties; and (v) requiring its franchisees to return aU Confidential 
Information to Franchisor upon the expiration and termination of their Franchise Agreements.

I

D. Franchisor and Franchisee have entered into a Franchise Agreement under which Franchisor 
has granted Franchisee the right to own and operate a Dog Haus Restaurant (the "Dog Haus Restaurant") 
and to use the Dog Haus System, the Dog Haus Marks, the Manuals, and the Confidentiali Information in the 
operation of-the Dog Haus Restaurant

E. Franchisee is obUgated under its Franchise Agreement vyith Franchisor tp obtain a written 
agreement from all supervisorial or managerial personnel employed by Franchisee and each irideperident 
contractor engaged by Franchisee who may have access to the Confidential Information and who may be the 
recipient of the' disclosure of the Confidential Information to: rnaintain the ContidentiaUty of the Confidential 
Inforination, to obtain the written^ agreement from all supervisorial or managerial persphnel employed by 
Franchisee and each ihdependent contractor to not use the Confidential Information otherithan in the course 
of his or her employment or engagement by Franchisee and to not disclose any of the Confidential
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Iniormafion to any imauthorized parties during the period of tune that he or she is. providing services for 
Franchisee and forever after his or her ernploymeht or engagement by Franchisee ends.

NOW, THEREFORE, IT IS AGREED;

1. ACKNOWLEDGMENTS OF REaPlENT:

1.1 No Prior Experience. Information or Knowledge: Prior to his or her ernployment or
engagement by Franchisee, Recipient had no experience, information or knowledge^ v/hatspever about 
restaurants that offer gourmet hot dogs, sausages and hamburgers Recipient's knowledgel of the Confidential 
Informatiort was obtained Only from Franchisee following the Effective Date and only in the course of 
Recipient's employment or engagement by Franchisee. ^

1.2 Confidential Information. The Corifidential Information includes all of the items included 
elsewhere in this Agreement and, in addition, without limitation, aU tangible and intangible iriformation 
(whether or not iii electronic form) relating to FranchiSof's business operations, styles; products and services, 
recipes, sources of materials and equipinent, client management and other software,, data, other content; 
formulations, patterns, compilations, programs, devices and processes, business relatioriships, contact 
information for industry professionals, developmental or experimental work and services, improvements, 
discoveries, plans for research, potential new or supplemental products and services, websites, 
advertisements or ancillary products and services, marketing and selling iriethods and/or plans, buriness 
plans; budgets and unpubUshed financial statements; licenses, prices- and costs, vendors, coUaborators; 
current customer and prospective customer names and addresses, information regardingjcredif extensions to 
customers, customer service purchasing histories and prices, charged to customers, customer lists and other 
customer data, information regarding the skills and compensation of employees and contractors of 
Franchisor, designs, drawings, specifications, source code, object code, documentation, diagrams, flowcharts, 
research, development, marketing techniques and materials, trademarks, trade secrets, sales/licOTse 
techniques; inventions; copyrightable material, trademarkable material, databases, relationships befweeri 
Franchisor and other companies, persons or entities, the Dog Haus Systern, and any other information or 
material considered proprietary by Franchisor vyhether Or not desi^ated as confidential information by 
Franchisor, that is not generally known by the pubhc, or yv^hich derives independent ecohomic value (actual 
or potential) from not being generally known to the public or persons unaffiliated with Franchisor or its 
^filiates and which is the subject of efforts by Franchisor that are reasonable under the circumstances to 
maintain its secrecy, and any other information in oral, written, graphic or electronic form which, given the 
circumstances surrounding its disclosure; would be considered confidential. Confidential Information also 
includes the manner in which any of thetabove described items may be combined with any other information 
Or pfoduets or synthesized Or used by Recipient. Confidential Information does not include any information 
that was in the lawful and unrestricted possession Of Recipient prior to its disclosure by Franchisee to 
Recipient; is or becomes generally available to the pubhc by acts other than those Of Recipient after receiving 
it; has been received lawfully and in good faith by Recipient from a third party who did not dcriye it from 
Franchisor, Franchisee or Recipient; Or is shown by acceptable evidence to have been independently 
developed by Recipient.

1.3 Independent Value. The Confidential Information (i) is not generally known by the public or' 
parties Other than. Franchisor; its affihates, its franchisees and Franchisee; (h) derives independent economic 
value factual nr potential) frOin not being generaUy known to the public or persons unaffihated with
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Franchisor or Franchisee; and (iii) is the subject of extensive efforts by Franchisor that are reasonable under 
the circumstances to maintain the secrecy of theConfideiitial Information. ,

1.4 Valuable and Proprietary. The Confideritial Information has been developed by Franchisor, 
its foimder and their affiliates by the inyestmerit of time, skill, effort and money and is widely recognized by 
the public, of substantial value, and is proprietary, confidential and constitutes trade secrets of Franchisor, its 
foxinder md their affiliates.

2 COVENANTS OF RECIPIENT:

Recipient agrees that so long as Recipient is employed or engaged by Franchisee and forever after his 
or her employment or engagement by Franchisee ends:

2.1 Maihtaih Confidentiality. Recipient will fuUy and strictly maintain the confidentiality of the 
Confidential Information, will exercise the highest degree of dUigence in safeguarding the Confidential 
Information and will not disclose or reveal the COrifidenfial Information to any person otlier than Franchisee 
or other personnel employed by Franchisee or independent contractors engaged by Frmchisee while a 
supervisbrial or managerial employee or independent contractor of Franchisee and wiU then dp-sp only to the 
degree necessary to carry out Recipient's duties as a supervisorial or managerial employee or independent 
contractor of Franchisee.

2.2 No Reproduction or Use; Recipient will not directly or indirectly reproduce pf copy any 
Confidential Informatidn and wiU make no use of any Confidential Information for any purpose whatsoever 
except as may be required while Recipierrt is errtployed pr errgaged by Franchisee and wiU then do so only in 
accordance with the provisions of this Agreement and only to the degree necessary to carry out Recipient's 
duties as an employee or independent contractor of Franchisee.

2.3' Restrictions. Recipient specificaUy acknowledges and agrees Recipient may receive valuable 
Specialized training and Confidential Information, including, without Umitatibn, Confidential Information 
regarding the operational, sales, promotional, md marketing methods and techniques of Franchisor and the 
Dog Haus System, which are unique and proprietary to Fran Ghisbr> derive independent economic value from 
not being generally known to the public and are the subject of Franchisor's efforfs and that are reasonable 
Under the circvunstances to maintain their secrecy; Recipient therefore covenants that while employed or 
engaged by Franchisee, Recipient shaU riot, either directly or ihdirectly> for himself or herself; or through, on 
behalf ofi or in conjunction with any person, or legal entity (i) divert or attempt to divert any present or 
prospeetive Dbg Haus client to ariy competitor, by direct or indirect inducement or bthervwse, pr do or 
perform, directly or indirectly, any Other act injurious or prejudicial to the goodwiU associated with the Dpg 
Haus Marks and the Dog Haus: System; (ii) employ or seek to employ any person who is or has been within 
the previous thirty (30) days employed by Franchisor, Franchisee or an affiliate of Franchisor or Franchisee as 
a supervisorial or managerial employee, or otherwise directly or indirectly induce the person tb leave his or 
her employment;: Or (iii) own (either beneficiaUy or of record), engage in or render services tb, whether as an 
investor, partner, lender, direcfpr, officer; manager, employee, consultant, representative or agent, any 
restaurant business that prepares, offers and sells gourmet hbt dog's, saiisages and hamburgers as its primary 
rnenu item as its primary menu items and any business that looks tike, copies, imitates, or operates with 
similar trade dress or decor to the Dbg Haus Restaurant.
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2.4 Third Party Beneficiary. Frandiisor is, and shall be and remain^ a third party beneficiary of 
this. Agreement and will have the independent right to enforce the terms of this Agreement'

2,5 No Restriction. Nothing in this Articlei2. is intended to prohibit or restrict 
prohibition of restriction violates Recipient's rights to engage in protected concerted 
National Labor Relatiohs Act.

3 GENERAL TERMS.

any activity which 
activity under the

3.1 Injxmction. Recipient recognizes the unique value and secondary meaning attached to the 
Confidential Information and the elements of tbe Dog Haus Bystem and agreed that Recipient's 
ndncdinpliance with the terms of this Agreement or any rmauthoiized or improper use kf the Confidential 

Information by Recipient XviU cause irreparable damage to Franchisor and its franchisees. Recipierif therefore 
agrees that if Recipient should engage in any Unauthorized or. improper use or disclosure |of the; Confidential 

Information, Franchisor and Franchisee, indeperrdently, will be entitled to both permanent and temporary 
injunctive relief from any couft of competent jurisdiction without notice or the posting of any bond, to

in addifioh to any 
to Franchisor and

prevent any unauthorized or improper use or disclosure :of the Confidential Information 
other remedies prescribed by law. Due to the irreparable: damage that would resiiit 
Franchisee from any violation of this Agreement; RecipientTackhowledges and agrees that any claim Recipient 
beHeves he, or she may have against Franchisor or Franchisee will be deemed to be a fnatter separate and! 
apart from Recipient's. obligations xmder this Agreement and will not, entitle Recipient to V qlate or justify any 
violation of the provisioris of this Agfeemeht.

3:2 Heirs, and Successors: Entire Agreement This AgreemehLshaU be brndihg Upon md inure to
the benefit of the parties; their heirs,, successors and assigns. This Agreemerit represerits the entire 
understandmg between the parties regardihg the subject matter of this Agreement and supersedes all other 
negotiations, agreements, representations and covenants, oral of written. This Agreement may not be 
modified except by a written instrument signed by Fr^ehisor and Recipient that expressly modifies this 
Agreement. The parties intend this Agreement to be the entire integration of all of fheif agreements on this 
subject of any nature regarding the subject matter of this Agreement. No other agreemeri s, representations, 
promises, commitments or the like, of any nature, exist between the parties.

3.3 No Right to Use Dog Haus Marks or Dog Haus System. This Agreement is hot a license of 
ahy sort; and does not grant Recipient any right to use or to license the Use Of, the ConfidWtial Information, 
which, right is expressly reserved by Frarichisor,

3.4 Waiver and Validity. Failure by Franchisor to efiforce any rights under this Agreement shall 
not be construed as a waiver of such rights. Any waiver, including a waiver of default in any one. instance, 
shall not GOhstitufe a continuing waiver or a waiver in any other instance. Any invalidity of any portion of this 
Agreement shall not affeet the validity of the remaining portions: and imless substantial performance of this 
Agreement is frustrated by any suGh invalidity, this Agfeemeht shall continue in full force and effect.

3.5 Headings and Gender. The headings in this Agreement are for purposes of convenience only 
and shall hot be used in construing the provisions of this Agreement. As used in this Aj^eerhent, the, male 
gender shall include the female and heuter genders, the singular shall include the plural W the plurail, the 
singular.
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3.6 Aftomeys' Fees. If Franchisor becomes a party to any legal proceedings concerning this 
Agreement by reason of any act or omission of Recipient, Recipiefit shall be U'able to Franchisor for the 
reasonable attorneys' fees and court costs incurred by Franchisor in the legal proceedirigsi If any parity to this 
Agreement commences aiiy legal proceeding/against another party arising, out of or in connection with this 
Agreemeht, the prevailing party shall be entitled to recover from the other party its reasonable attorneys' fees 
and costs of suit.

3.7 Curnulative. Remedies. Any specific ri^t or remedy set forth in this, Agreement, legal, 
equitable, Qf otherwise, shall not be exclusive^ but. shall be cvunulative with aU other rights or remedies set 
forth'hefein or allowed or allowable by law.

3.8 Notices. Except as otherydse; expressly provided herein, all written hotices arid reports 
permitted or required to/be delivered by the parties rmder this Agreement shall be deemed debvefed at the 
time-delivered by hand, one (1) business day after transmission by fax or email (with a confirmation copy sent 
by regular United States mail), or three (3) days after placement in the United States mail by Registered or 
Certified Mad, Return Receipt Requested, postage prepaid arid addressed as follows: '

Any notice or demaiid! to Franchisee shall be given to:

Fax:

With a copy to:

Dog Haiis Worldwide; LLC 
22 Ceritral Court 
Pasadena, California 91105 
Attention: Erik Hartung

Any rioticeuf detriand to Recipient shall be given to:

Faxi

Any party may change its address for the purpose of receiving notices, deiriands and Other corrimunicatibns 
by a writteri notice given in the manner set forth above to the other party.

3.9 Counterparts and Electronic Transmission; Electroriic Signatures. This Agreement may be 
executed' in any number of cormterparts, each of which shall be deeiried to be an original arid all of which 
together shall be deeiried to be one and the same- instnunent. Copies, of this Agreement With signatures that 
have been trarismitted by euiad or by facsimile shall constitute and be deemed original copies of this
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Agreement for all purposes, provided that the copies are fully executed, dated and ideiitical in fpirri to the 
original hard copy version of this Agreement. In addition, this Agreement may be signed elecbonieally by the 
parties and electronic signatures appearing on this Agreement shall be deemed to be the same as handwritten 
signatures for the purposes of the validity, enforceability and adihissibiUty of this Agreement.

IN WITNESS WHEREOF, the parties have executed this Agreement on the Effectiye Date, 

FRANCHISEE: REaPIENT:

Name:;.
Title:
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DOG HAUS WORLDWIDE, LtC 
FRANCHISE DISCLOSURE DOCUMENT

EXHIBIT F 
GENERAL RELEASE



DOG HAIJS WORLDWIDE, LLC 
GENERALRELEASE AGREEMENT

THIS GENEI^L RELEASE AGREEMENT (this "Release: Agreement") is made and entered into as of
(the "Effective Date"), by and among DOG HAUS WORLDWIDE, LLC, a California limited liabiHty company
("Franchisor"), on the one hanci, and

 a '
("Franchisee"), and, . ("Owner"), on the other hand, who^areiGollectively referred to in this
Release Agreement as the "Releasing Parties", with reference to the.foUowing facts:

A. Franchisor and Franchisee are parties to that certain Frariehise Agreement and related ancillary agreements 
dated  (collectively, the "Franchise Agreement") pursuant to which Franchisor 
granted Franchisee a Ecense (the "License") to use the service mark and trade name "Dog Haus" and other related 
trademarks, service tnafks, logos and coriimercial symbols (the "Dog Haus Marks") and the "Dog Haus System" 
(the "System") in cormectibn with the operation of a Dog Haus Restaurant (the< "Restaiu-ant'') located at

(the "Franchised Location"). j

B; Franchisee desires to enter into a. ,

C. This Release Agreement has been requested at a juncture in the relationship of the parties where Franchisor 
is considering either a change or an expansibn of the relationship between the parties aid/or their affiliates. 
Franchisor is unwilling to make the anticipated change or expansion in the relatiOriship of the parties unless it is 
certain that it: is proceeding with a "clean slate" and that there are no outstanding grievances or Claims against it. 
Releasing Parties, therefore, gives tiriisEelease Agreement as consideration for receivihglhe a^ement of Franchisor 
to an anticipated change or e^ansibn of the relatioriship between the parties. Releasing Parties, acknowledges that 
this Release Agreement is intended to wipe the slate clean,

NOW, therefore, it is AGREED:

1. definitions. As used in this Release Agreement, the foUbWing capitalized terrns have the meanings 
ascribed to them.

1.1 "Glaims" means aU actual and alleged claims, demand's, LbSses' charges, agreements (whether 
written or Oral),, covenants, responsibilities, warranties, obligations, contracts (whether oral or written), debts, 
violations, suits, counterclaims, cross claims, third party claims, accounts, habitities, costs, expenses (including 
attorneys' fees and court Costs), rights to terminate and rescind, rights bf action and causes of action of any kind or 
nature, whatsoever, whether known or unknown, matured or unmatured, accrued dr unaccrued, suspected or 
unsuspected, contingent or non-contingent, liquidated: or unliquidated, Choate or inchoate, and whether or hot 
asserted, threatened, alleged, or htigated, at law, equity, or otherwise;

1.2' "Constituents" means past, present and future affiliates, subsidiaries; divisions, partners, members, 
trustees, receivers, executors, representatives, administratore, owners, shareholders, distributors, parents.
predecessors, officers, directors, agents, managers, principals, employees, insurers, 
representatives and attorneys and the past, present and future officers, directors, agents.

successors, assigns, 
managers, principals.

members, employees,, insurers, successors, assigns, representatives and,attorneys of each of the foregoing.

1.3 "Excluded.Matters" means Franchisor's continuing contractual bbhgations'which arise or continue
under and pursuant to the Franchise Agreement, on and after the date of this Release Agreement.
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1.4 "Franchisor Released Parties" means Frmchisor, Dog Haus IntematiGna], LL& a Delaware limited 
liability cornpany. Dog Haus, LLC, a California limited liability company, and each of their Cdnstituents.

1;5 "Losses" means all damages, debts, liabilities, accounts, suits, awards, judgments, payments; 
diminutions in value and other losses, costs and expenses; however suffered^Or characterized, aU interest thereon, all 
costsahd expenses of investigating any Claim, reference proceeding, lawsuit or arbitration and any'appeal therefrorn, 
aU actual attorneys' fees mcurred in eonnectioh therewith, whether or notrsuch Claim, reference proceeding, lawsuit 
or arbitration is ultimately defeated and, aU amounts: paid incident to any compromise or settlement of any such 
Claim; reference proceeding, lawsuit or arbitration.

2. GENERAL RELEASE AGREEMENT. Releasing Parties, for themselves and their Cbnstifumts, hereby 
release arid forever discharge Franchisor Released Parties from any and all Claims; whether known or imknown, 
based upon an3dhirig that has occurred of existed. Or failed to occur or exist, .from the beginning of time to the 
Effective Date, including, without limitation ariy and all Claims which relate to the Franchise Agreement, the 
Restaurant, the System, the License, the Dog Haus Marks, arid the Ffanehised Location, or to any other agreement 
entered into prior to the Effective Datehetween Franchisor Released Parties, Ori the one hand, and Releasing Parties, 
oil the other hand, except for the, Excluded Matters and obligations under this Release Agreement. This waiver, 
release and discharge is effective irrimediately in its fullest arid most comprehensive sense.

3. WAIVER OF SECTION 1542 OF THE CALIFORNIA CmL CODE.

3.1 Section 1542 of the California Civil Code. Releasirig Parties,, for theiriselves arid their Constituents;
acknowledge that they are familiar with Section 1542 of the CalifOmia<avil Code, which reads as follows;

A general RELEASE DOES NOT EXTEND TO CLAIMS V\T11CH THE;
CREDITOR DOES NOT KNOW OR SHSPECT TO EXIST IN HIS OR HER FAVoR 
AT THE TIME OF EXECUTING THE RELEASE, WHICH IF’KNOWN BY HIM OR 
HER MUST HAVE, MATERIALLY AFFECTED HIS OR HER SETrLEMENT WITH 
THE debtor.

3.2
themselves and their Constituerits, ackrio.wledge that dvey are releasing unknown Claims and waive aU rights they 
have or may have under Section 1542 of the California Civil Code or any other statute Or common law principle of 
similar effect. For purposes of this Section 3. Releasing Parties shaU be cOrisidered to be afeditors Of the Franchisor 
Released Parties,, and each of themi

4. UNKNOWN CLAIMS. Releasing Parties acknowledge and agree that, among the wide and comprehensive 
range of Claims bemg^waived, released, arid discharged by this Release Agreement, they .are waiving, releasing„and 
discharging unknown and unsuspected Claims wfu'ch, if knOwn Or suspected by Releasing Parties to exist in their 
favor at the time of executing this Releasei Agreement,, may have materially affeGted Releasing Parties' decision to 
enter into this Release Agreement. It.is understood by Releasing Partiespthat, after the Effective Pate, the factsnmder 
which this Release Agreement, is eritered irito may turn out to be other than or different from the facts Releasing 
Parties; knew of believed to be tnie Ori the Effective Date. Releasing Parties, therefore, expressly assume the risk of 
the facts turning out to be so different and agree that this Release Agreement shall be in all respects final and effective 
and;not subject to termination or rescission by any such difference in facts.

5. REPRESENTATIONS AND WARRANTIES. Releasing Parties hereby represent arid wafrarit that iri 
eritering;into thisReleafe Agreement Releasing Parties: (i) are doing, so freely and vOlimtarily,, either upori the advice 
of counsel and busiriess advisors of Releasing: Parties' own choosing,, or without suCh advice, because Releasing 
Parties, free from coercipn, duress or fraud, decfiried to Obtain such advice; (ii) have read and fuUy understand the 
terms .and scope of this Release Agreement; (iii) uriderSfarid that this Release Agreement is final and conclusive, and
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intends! to be final and conclusive, as to the matters set forth in this Release Agfeemeht; and (iv),have not assigned/ 
transferred, or conveyed to any third party all or any part of their interest, or any contingent liriterest, in any of the 
Claims released by this Release Agreement now or in the future, and are aware of no third party who contends or 
claims otherwise, md shall hot purport to assign, transfer, or convey any interest in any such Claim after'the;Effective 
Date.

6.. COVENANTS NQT TO SUE. Releasing Parties hereby irrevocably covoiant that they will not, directly or 
indirectly; (i) commence, initiate, or cause to be coirunenced or initiated any proceeding, clmirn/ or demand of any 
kind against Franchisor Released,Parties based upon any Claims released under this Release Agreemenhot fii) assist 
or encourage any person or entity to investigate, inquire into, commence, initiate, or cause j to be conimenced or 
initiated any proceeding/ claitn, or deMand of any kind against Franchisor Released Parties based upon any Claims 
released under this Release Agreement.

7.. INDEMNITY. Without in any way limiting any of the rights and remedies otherjwise available toi the 
Franchisor Released Parties, Releasing Parties shall defend, indemnify ^d hold harmless eadi Franchisor Released 
Party from and against all Claims whether or not involving third-party Claims; arising directly or indirectly from or 
in connection with: (i) the assertion by or on behalf of Releasing Parties or their Constituents of any Claim or other 
matter released pursuant to this Rdease Agfeement; (ii) the assertion by any third party of any Claim or demand 
agdnst any Franchisor Released Party which Claim or demand arises directly or indirectly frotn/ or in connection 
with, any Claims or other matters released pursuant to this Release Agreement, (iii) any breairii of reprereritations, 
warrmrties or covenants hereunder by Releasing Parties or its Constituents; or (iv) the Franchise Agreement, the 
Restaurant, the Franchised LOcatipn, and/or any and aU claims of creditors, customers, vendors, suppUers or invitees 
of the Restaurant, or other third parties, for obligations.incurred and/of acts or omissions to act by Franchisee, both 
prior to and following the Effective:Date.

8. GENERAL PROVISIONS/ I

8.1 Amendment. This Release Agreement cannot be modified, altered or otherwise amended except by
an agreement in writing signed by aU of the parties. ,

8.2 Entire Agreement. This Release Agreement, together with the agreements referehced in this Release, 
Agreement, constitute the entireunderstanding between and among the parties with respectto the subject matter of 
this Release Agreement and superredes any prior negotiations.and agreements, oral or written, with respect to the 
subject matter of this Release Agreement. The Recitals setforth in Paragraphs A through C of this Release Agreement 
are true and correct and are incorporated into this,Release Agreement as part of this Release Agreement.

8.3 Counterparts and Electronic Transmissiore Electronic Signatures. This Release Agreement may be 
executed in any number of Gpunterparts, each of which shall be deemed to be an original and all of which together 
shall be deemed to be one and the same instrument. Copies of this Release Agreement with signatures that have been 
transmitted by email or by facsimile shall constitute and be deemed original copies of this Release Agreement for all 
purposes, provided that the copies are fuUy executed, dated and identical in form to the original hard copy version 
of this Release Agreement. In addition, this Release Agreement may be signed electrpnibaUy by the parties and 
electronic signatures appearing on this Release Agreement shaUbe deemed,to be the same as-handwritten signatures 
for the purposes of the vaUdify, enforceability and adinissibility of this Release Agreement.

8:4 Heirs, Successors and Assigns. This Release Agreement shall be binding upon and imue to the 
benefit of the parties and their respective heirs, successors and permitted assigns; In addition, each of Franchisor 
Released Parties that is not a party shall be a third party beneficiary of this Release Agreement, with the right to 
enforce this Release Agreement for his, her, or its benefit, whether acting; alone or in combination With any other 
Franchisor Released Party.
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8.5 Interpretation. The rule that an agreement is to be GOiistrUed against the party drafting the 
agreement is hereby waived by the parties, and shall have no applicability in,construing this Release Agreement or 
any of its terms; The headings used in this Release Agreement, are: for purposesiOf cortveniehee only and shall not be 
used in Gonstruing the provisions of this Release Agreement. As used in this Release Agreertient, the male gender 
shall;include the female;and neiitef genders, the singidar shall include the plural and the plural the singular.

8;6 Severability and Validity. Any provision of this Release Agreement which is prohibited, 
unenforceable or not authorized in any jurisdiction shall, .as to.such jurisdiction, be iiieffectiye to the extent of such 
prohibition, imenforceability or non-authorization without invalidating the remaining provisions of this Release 
Agreeinent or affecting the validity; enforceability or legality of such provision in any other jurisdictibn.

8'. 7 Governing Law and Venue. This Release Agreement shall be interpreted arid construed imder the
laws of California. In the event of any conflict of law, the lavy of California shall prevail, without regard to the 
applicatibh Of California conflict of law rules. If; however, any provision of this Release Agreement would not be 
enforceable under the laws of CalifoEtiia, arid if the Restaurant is located outside of California and such provisiOii 
would be enforceable under the laws of the sfate in which the Restaurant is located; then such provision shall be 
interpreted and construed under the laws of that state. Nothing in this Section 8.7 is ihtended by the parties, to subject 
this ReleaseAgreement to>any franchise or similar law, rules, or regulation,of the state of CaUfomia to which it would 
not otherwise be subject. The parties agree that any action brought by either party against the other in any court; 
whether federal or state, shall be brought the in ;Superipr Court of Califomia,;County of Los Angeles, or the United 
States District Court for the Central District of California, and die parties hereby waive all questions of personal 
jurisdiction or venue for the purpose of carrying out this provision.

8.8 Authority of Franchisor. Franchisor represents and warrants that (j) Franchisor has the povvef and 
authority to enter into this Release Agreement and to perform its>obligations under this Releasie Agreement vyithout 
the approval or consent of any other person or entity, and (ii) the individual who executes this Release Agreement 
on Franchisor's behalf is duly authorized to do so withgut the apprpvaTor consent of any other person or entity.

8.9 Authority of Releasing Parties. Releasing Parties represent and warrant that (i ithey have the power 
and authority tp enter into this Release Agreement and to perform their obligations under this Release Agreemmt 
without the approval pr consent of any other perspn pr entity, and (ji) the individuals who] execute this Release 

Agreement on Releasing:Parties' behalves are duly authorized tp do so without theapproval or consent of ariy other 
person or entity.

8.10 No Waiver. No delay, waiver, ofnission/ or forbearance on the part of any party to exercise aiiy right, 
option, duty, or power arising put of any breach or default by any other party of any of the terms, provisions, or’ 
covenants of this Release Agreement, and no custom pr'practice by the parties at variance with the terms of'thiSi 
Release Agreement, shall conshtute a waiver by any party to ehfprceahy such fight, option, or power as against the 
other parties, or as to a subsequent breach or default by the other parties.

8.11 Attorneys' Fees. If any legal acfipn is brought tp enforce the terms of this Release Agreement, the
prevailing party shahbe entitled to reasonable attorneys' fees and costs, and any ,and aU costs,of collection, in addition 
to ^y other relief to which that party may be entitled. 1

8.12 Further Acts. The parties agreetb execute, acknowledge and deliver to any requesting party, and to 
procure the execution, acknowledgment and deUvery to any requesting party, of any additional documerits or 
instruments; which the requesting party may reasonably reqiiire to fudy effectuate and carry jaut the provisions of 

this Release Agreement.
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IN WITNESS WHEREOF, the parties to this Releasje Agreernent have expiated this Release Agreement as of the 
Effective Date.

FRANGHIS0R:

DQG HAUS. WORLDWIDE, LLC,
A Galifomia limited liability company

Ry^___________________________
Name:________________________
Title:_________________________

FRANCHISEE:

Name:. 
Title: _

OWNER:

^ an individual

, an individual
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FRANCHISE DISCLOSURE DOCUMENT

EXHIBIT G 
STATE ADDENDA



CALIFORNIA
Addendum to disclosure document

Dis^osure Dpcumeht is amended as follows:

California Corporations Code, Section 31125 requires the franchisor to give the franchisee a disclosure 
document, approved by the Department Of Business Oversight, prior to a splicitatiqn of a proposed material 
modifiGatibn of an existing franchise;

THE CALIFORNIA FRANCHISE INVESTMENT LAW REQUIRES THAT A COPY OF ALL PROPOSED 
AGREEMENTS RELATING TO THE SALE OF THE FRANCHISE BE DELIVERED TOGETHER WITH THE 
DISCLOSURE DOCUMENT.

OUR WEBSHE WWW.DOGHAUS.COMHAS not been reviewed or APPROVED BY THE 
CALIFORNIA PEPARTMENT OF BUSINESS OVERSIGHT. ANY COMPLAINTS CONCERNING THE 
CONTENT OF THIS WEBSITE MAY BE DIRECTED TO THE CALIFORNIA DEPARTMENT OF BUSINESS. 
OVERSIGHT AT WWW;DB0 CA.GOV.

THESE FRANCHISES HAVE BEEN REGISTERED UNDER THE FRANCHISE INVESTMENT LAW OF 
THE state of CALIFORNIA- SUCH REGISTRATION DOES NOT CONSTITUTE APPROVAL, 
RECOMMENDAHON OR ENDORSEMENT BY THE COMMISSIONER OF BUSINESS OVERSIGHT NOR A 
FINDING BY THE COMMISSIONER THAT THE INFORMATION PROVIDED HEREIN IS' TRUE, COMPLETE: 
AND NOT misleading.

1. The foUpvHng language is added to the end of Item.3 of the Disclosure Document:

Neither we nor any person identified in Item.2, or an affiliate or franchise broker offering 
franchises rmder our principal trademark is subject to any currently effective order' of 
any national securities association or national securities exchange, as defined in the 
Seciu-ifies and Exchange Act of 1934, 15 U-SiC.A- 78a et seq;> suspending jar expelling 
such person from membership in such association or exchange:.

2. The following language is added to the end of Item.5 of the Disclosure Document:

We maintain a surety bond in the amount of $140,000 as a condition of registration in 
California.

3. The fifth row, second, cOlurnn of the table in Item tiis hereby deleted in its entirety and replaced 
with the following::

"1.5% per month (18% per year), plus $200, but not exceeding the maMmiun legal rate, 
which is currently 10% in California, from the date payment was due until paid in full"

4. The nineteenth row, second column Of tiie table in Item 6 is hereby deleted in its entirety and 
replaced with the following:

I

"Cost of audit (estimated to be $1,000 - $5,’000) plus 1.5% per month (18% per year), but 
hot exceeding the maximum legal rate, which.is:currently 10% in California."



The follpwing paragraphs areiadded at the end of ltem 17 of the Disclosure Documenf:

You must sign a general release ofsclaims if you renew or transfer yoiir franchise. Caiifomla 
Corporations Code Section 31512 voids a vvaiyer of yOur rights lindier the Franchise 
Investment Law (California Corporations Code Sections 31000 through 31516); Business 
and Professions Code Section 20010 voids a waiver of your rights under the Franchise 
Kelatipris Act:(BUsiness and Professions Code, Sections 20000 through! 20043):

Cailifomia Business and ProfessipnsCpde SeGtibhSi20OO0 through,2004:3 prpyide rights to 
franchisees concerning termination,, transfer or non-renewal of a frmchise. If the 
Franchise Agreement contains.a provision that is; inconsistent with the law, the law will 
control.

The Franchise Agreement provides for terrnination upon harikruptcy. This provision 
may not be enforceableunder federalbankruptcy law (11 U.S;C.A. SeC; 101 et seq.l.

The Franchise; Agreement and Area Development Agreement contain a covenant not to 
compete which extends beyond the terminatihn of the franchise. This; provision may not 
bei enforceable under Cklifomia law.

The Frmchise, Agreement, contains a liquidated damages clause. Under Calhbmia Qvil 
Code Section 1671, Certain liquidated damages clauses are unenforceable;

The Franchise Agreementprovidessthat the.parhes must first a ttempt to reSblye all disputes 
by mediation in Los Angeles County> California. The fees and expenses of the mediator wiU be 
shared equally by Franchisor and Ff ̂ chiree.



CALIFORNIA
ADDENDUM TO FRANCHISE AGREEMENT

THIS ADDENDUM TO FRANCHISE AGREEMENT (misi"Addendum") dated^, is intended 
to be a part of, arid by this reference is incorporated into that certain Franchise Agreeinent (the "Franchise 
A^eement") dated, by aind between DOG HAUS WORLDWIDE, LLG, a California limited 
liability company as franchisor ("Franchisor"), and, aS franchisee ("Frmchisee"): 
Where and to, the,extent that any of the provisions of this Addendum are contrary to, in conflict Viath or rncOnsisterit 
with any provision contained in the Franchise.Agreement, the provisions contained in this Addendum shall control. 
Defined terms contained in the Franchise Agreement shall have theddentical meanings in this| Addendum.

1. For the purposes of;Cal. Bus. & Prof. Code Section 20022, Franchisor and Franchisee agree that:

a. They vvdU use the declining-balance depreciation method to calculate the value of Franchise's 
assets (inventory, supplies) equipment, fixtures, and furnishings) for the purposes of a purchase by 
Franchisor under Section 20022. The purchase price by Franchisor for these assets will not include; the 
cost of removal and transportation'of those assets, which will be FranChiSeer responsibility.

b. For the purposes;of Section 20022, Franchisee is not able to provide to Franchisor with "clear title 
and possession" to Franchisee's Assets if those Assets are subject to liens or encumbrances including: (i) 
purchase^money security interests; (ii) blanket security interests; (iii) rights of first refusal; (iv) liens by 
franchisee's landlord; or (v) tax liens.

c. For the purposes of Section 20022(h), Franchisof s right of offset will include the following 
arnOimts owed by Franchisee to Franchisor or Franchisor's>Af filiates:, (i) Royalty Fees; (ii) Marketing Fund 
Fees; (iii) liquidated damages; (iv) Transfer Fees; and (v) any oilier type of f^ owed by Franchisee to 
Franchisor or Franchisor's Affiliates.

2, For the purposes of Cal. Bus. & Prof Code Section 20035, Fr^ehisOr arid Franchisee agree that:

a: "Fair riiarket value' of the> franchise assets" means the value of Franchisee's Assets, yalued
according to the dectihing-balance method of depreciation. The purchase price by Franchisor for the 
Assets will not include the cost.Of removal and transportation of those assets, which will be Franchisee's 
responsibility.

b. "Fair market value of the franchised business" means the "fair market; value of the franchise 
assets" as defined above, plus goodwill. The parties agree that the value of gOodyrill is the amOimf of 
Royalty Fees paid by Franchisee to EranchiSor within the twelve (12) month period irnrHediately before 
Franchisor's termiriafiOn or failure to renew if we are in violation of the California Franchise Relations 
Act. I

IN WITNESS WHEREOF, each of the undersigned hereby acknowledges having read this Addendum, 
and understands and consents to be bound by all of its terms:

FRANCHISOR:

DOG HAUS WORLDWIDE, LLC 
A California limited liability company

FRANCHISEE:

Name:, 

Title: _

Name:

Title:



NOTICE OF SALES OF FRANCHISE ON TERMS DIFFERENT FROM REGISTERED OFFER PURSUANT 
TO section 31109.1 OF CALIFORNIA CORPORATIONS CODE 

(FRANCHISETNVESTMENT LAW)

The following are summary descriptions of each maferial negotiated term that was negotiated by Dog Haus 
Wprldwide/LLC's predecessor; Dog Haus International, LLQior California franchise:sales during the 12 month 
period ending December 3l> ,2017: j

1) a) Name of franchisee: Henry Lee (East Village DH, LLC)
Address: 11588 Piinta Dulciha

San Diego, California 92131 
Telephone Number. (619) 5016668

b) Modificatibh of Area Development Agreement- Description of Provisions in Currently 
Registered Franchise DisclOsiire Document:

Restaurant#!).

Area Development Agreement; Exhibit:A provides in part as follows:

"DEVELOPMENT FEE: $______________  (@ $T0,000, for each Restauraiit (except for

DEVELOPMENT FEE CREDIT; $_

INITIAL FRANCHISE FEE: $35,000 for the first Dbg Haus Restaurant- 
subsequent Dog Haus Restauranti"

$25,000 for each

C) Description of Changes:

Area Development Agreement, Exhibit A is amended in part to read as follows:

"Development Fee. Notwithstanding any provision in the Development jAgreemerit to the 
contrary, the Development Fee shall be $192;500, which represents the Development Fee paid pursuant to the 
Assi^ment Development Agreement and the Lee Squared Development Agreement. As of the: Effective; Date, 
the Development Fee has been paid in full.

Development Fee Credit. Notwithstanding any proyisiorr-in the Develbpmeh 
contrary, as of the Effective Date, Area Developer shall have a Development Fee Credit 
represerits the Deyelopment Fee Credit from the Assignment Development Agreement and the Lee Squared 
Development Agreement.

: Agreement to the 
of $82;500, which

Agreement to the 
the Development

Initial Franchise Fees. Notwithstanding any provision in die; Deyelopment 
contrary, the Initial Franchise Fee for the first Dog Haus Restaurant opened pursuant tOj 
Schedule; shall be $35,000. The Initial FranchiseiFee for each subsequent Dog Haus Restaurant shall be $25,000. 
Franchisor shall credit $7,500 of the DeyelOpment Fee Credit against the Initial Franchise Fee for each Dpg Haus 
Restaurant upon Are Parties^ execution of a Franchise Agreement for each Dog Haus Restaurarvt."

d) Date of Negotiated Sale: September 11,2017.



2) Requests for copies of the negotiated tenns should be forwarded to:

Bany Kurtz, Esq.
Lewitt Hackman, A Professional Corporation '
16633 Ventura Boulevard,^ 1 !•'' Floor
Eneino, California 91436
Telephone: 818^907-3006/Fax: 818-981-4764

I certify that Dpg;Haus Worldwide, LLC's predecessor. Dog Haus lnternatiorial, LLC has complied with 
all of the requirements of Section 31109.1 of the California Corporations Code (Franchise Investment Law) and 
that the negotiated terms, on the whole, confer, additional benefits)on the franchisee(s). I further certify that l am 
duly authorized to make this certification on behalf of the Franchisor and that 1 do so upon my personal 
knowledge. j

Executed at Eneino, California, on April 18,2018.

DOG HAUS WORLDWIDE>LLC,
A California/limitecPfiabiUf^ompany

Date of this notice: April 18,2018

Erik H^turfg 

Title: Director/of Franchise Development
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DOG HAUS WORLDWIDE, LLC j

FRANCHISE COMPLIANCE CERTIFICATE

The undersigned desires to enter into a Franchise Agreement with DOG HAUS WORLDWIDE, LLC, a 
California limited liability company ("Frandusor"). Franchisor requires Franchisee' to complete this 
Questionnaire in order to enable Franchisor to confirm that Franchisor and its employees and representatives 
have fully complied with aU apphcable franchise registration tod disclosure laws.,

1. Full name of Franchisee:

2. Franchised Location:

3. Franchisee is: (Check applicable box)

[ ] An individual,

[ ] A corporation,

[ ] A general partnership,

[ ] A limited partnership 

[ ] A Imciited liability cOrnptoy

4. If Franchisee is other than an individual, indicate fhescapacity in rvhich the undersigned is authorized to
act, on behalf of Franchisee: (Check applicable box) |

[ ] OffiGto (insert title):. 

[ ] General Partner:__

[ ] Other (please explain):.

5. Did Franchisee receive a FrarrcWse Disclosure: Document from Franchisor? [ ] Yes [ [] No

6. On what date was the Franchise:Disclosure Document received, and by whom?

Raipient;_________________________________________

Date: ________________________________

rsrssi,”"’®'COMPLIANCE'CERTlflCATE:



7. Btelow, please indicate the contracts proposed to be executed by Franchisee in cbnhectiori with execution 
of the Rfahchise Agreerhent (the "Agreements") and the date that the final form of each of the Agreements was 
delivered to Franchisee: '

Agreement ,Date Received

[ ] 
[ ] 
[ ] 
[ ]

FranchiseiAgreement 
Area Development Agreement 
Asset Purchase Agreement

8. Name of salesperson(s) handling this sale for Franchisor:

9. Were any oral or written statements made to Franchisee by Franchisor, the salesperson(s) listed above, 
or any other representatives: of Franchisor concerning the, actual sales, profits or earnings Of any frandiised Or 
compariy-owned unit(s), or potential sales, profits or earnings that could be anticipated at any location? [ ] Yes
[]No. I

If yes, please explain in detail (attach additional sheet if necessary) said if none, write "fiohe";

10. I5id Franchisee carefully review and rmderstand the Franchise Disclosure DOeyment and the Franchise 
Agreement as applicable, and the other Agreements? [ ] Yes [ ] No

If no, please explain

ll. Did Franchisee ask Franchisor any questions concerning the Franchise Disclosure Document Or 
Agreements that.werenot satisfactorily answered? [ ] Yes [ ] No

If yes, please explain:
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12. Did the salesperson(s) listed above, or any other employee or representative of Ff^dusor; make any 
statement to Franchisee which is inconsistent with the information described in the Franchise Disclosure 
Dpcument? [ ] Yes [ ]!No

If yes, please explain:

13. Did any employee or other person on Franchisor's behalf make any statement or promise about 
Franchisor's affiliated compaiiies:other than the information contained in the FranchiseDisclosure Document?

[ ] Yes[ ]No 

If yes; pleaSe explain:

14. Did Franchisee contact other franchisees of Franchisor to discuss Franchisee's possible execution of the 
Franchise Agreement? [ ] Yes [ ] No

I

15. If your answer'to question 14 was yes, please identify these ffanchisees (attach extra sheets if necessary):

16. Did FfanChisee employ an attorney to render advice to Franchisee concerning the execution of the 
Franchise .A'greeineiit? [ ] Yes [ ] No, I

if yes, please insert the name address and telephonenurnber oFsueh attorney;

17: Did Franchisee consult with an accountant Or other finaricial advisor in connectiori with the execution of 
the Franchise Agreement? [ ] Yes [ J No. ‘
\\FsT\apps\,li«m\BXK\18500.2\1336183:DOC 
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If yes, please insert the name address and telephone number of such accountant or financial advisof; 

[ ] Aecountaht ^

i
[ ] Other (please describe) ^

is. Has Efanchisee,, directly or through one or more affiliated business entities, previously owned and/or 
operated a business similar to a Dog Haus Restaurant [ ] Yes. [ ] No; if "yes", how many; where and for how 
long?-------------------------------------------------------------------------^• I

19. Has Franchisee, directly or through one or more affiliated business entities, prey^^ioUSly owned and/or 
operated a Dog Haus Restaurant [ ] Yes [ ] No; if "yes", for how long?.

20. If Franchisee has checked "yes" to question 19, Franchisee represents and agrees that Franchisee is 
entering into the Franchise Agreement based on Franchisee's owir knowledge of, and experiOTce with the Dog 
Haus System, and not in reliance upon any statements or information made or provided, or alleged to have 
been inade or provided, by Franchisor or its; affiliates, or any of its or their officers,, directors; agents,.emplpyees" 
or representatives.

AGREED:_______ ‘
Franchisee's Initials

All representations requiring prospecti ve franchisees' to assent to a release, estoppel or waiyer of liability are not 
intended to, nor shall they act as a release, estoppel or waiver of arty habihty incurred under the Maryland 
Franchise Registration and EHsclosure Law.

Franchisee understands that Ffanchisof is acting in reliance on the truthfulness and completeness of 
Franchisee's responses to the questions above in entering into the Franchise Agreement with Franchisee. 
FRANCHISEE ACKNOWLEDGES AND AGREES THAT IN THE EVENT THAT ANY DISPUTE ARISES, THIS 
QUESTIONNAIRE SHALL BE ADMISSIBLE AS EVIDENCE IN ANY LEGAL ACTION,-AND FRANCHISEE 
HEREBY WAIVES, TO: THE FULLEST EKTENT PERMISSIBLE UNDER THE LAW, ANY OBJECHON TO 
SUCH ADMISSION OF THIS QUESHONN AlRE.

FRANCHISEE:

By:_________

FRANCHISEE:

%--------------

Name:. 

Title: _ 

Date:

Name: 

Title: _ 

Date: _
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FRANCHISEE:

By:;.

FRANCHISEE:

By:.

N^e:. 

Title: _ 

Date: _

Name: 

Title: _ 

Date:,_

(IF franchisee is a CORPORATIpN, LIMFrED LIABILITY COMPANY, OR PARTNERSHIP):

[Print Name of Entity]

Name:, 
Title: _
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LIST OF STATE ADMINISTRATORS AND STATE AGENTS FOR SER\aCE OFlPROCESS

STATE. STATE ADMINISTRATOR AGENT FOR SERVICE OF PROCESS
CALIFORNIA Department of Business Oversight 

. .320 West 4* Street, Suite 750
Los. Angeles, California’90013 

(213)576-7505 
(866);275-2677

California Commissioner of Business Oversight 
320,'West 4>h Street, Suite 750
Los Angeles,. California 90013 

(21>3) 576.7505 
(866)275.2677

' HAWAII Business Registration Division 
Dep^tmerit of Commerce and Consumer Affairs 

335 Merchant Street Room 203
Honolulu, Havyaii 96813 

(808)586-2722

Commissioner of (Securities, Department of 
Commerce & Consumer Affairs
335 Merchant Street Room 203

Honolulu; Hawaii 96813 
(808)586-2722

ILLINOIS; Franchise Bureau
Office of the Attorney General

500 Soutii;Second Street
Springfield, lUindis 62706 

(217)782-4465

Franchise Bureau
Office of the Attorney General

500:South Second Street,
Springfield, Illinois 62706 

(217) 782-^
INDIANA Indiana Secretary of State

SecuritiesDivision
302 West WashingtonStreet, Room Erlll 

Indianapolis/ Indiana 46204 
(317)232-6^1

Indiana Secretary of State
201 iState House

200 West Washington Street
Indianapolis, Indiana 46204 

(31'7), 232-6531

MARYLAND Office of the Attorney General
Securities: Division
200 St. Paul Place

Baltimore/ Maryland 21202-2021 
(410)57^6360

Maryland Seaorities Commissioner
Office of the Attorney General

Securities Diviaoh
200 St. Paul Place

Baltimore, Maryland 21202-2021 
(410)576-6360

MICHIGAN Michigan Department.of Attorney General 
Consumer ProtectiQn .Division

Attnr^ Franchise Section
525 West Ottawa, 1®' Floor

G. Mermen Williams Building, l^i Floor 
Larising, Micdiigan 48913 

(517)373-7117

Michigan Department of Commerce 
Corporationsj and Securities Bureau

P.O.Box 30054
6546 Mercantile Way

Lansing; Michigan48909

MINNESOTA Minnesota Efepartmentof Commerce
85 7* Place, East; Suite,280

St. Paul, Mirmesota 55,101^2198 
(651) 539-1600

Minnesota CbnWssioner of Commerce 
Departnient of Commerce
85 7>h Place East, Suite 280

St. Paul,, Minnesota 55101-2198 
(651) 539-1600

NEBRASKA Nebraska Department of Banking and Finance 
Bureau df Securities/Finandal Institutions Division 

1526 K,Street; Suite 300
Lincoln, Nebraska 68508-2723 

(402) 47L2171

Nebraska Department of Banking and Finance 
Bureau: of Securities/Tinandallnstitutibns Division 

1526 K Street, Suite;300
Lincoln, Nebraska 68508-2723 

(402) 471-2171
NEW YORK Office of the New York State Attorney General 

Investor Protection.Bureau 
Franchise-Section

120 Broadway, 23"^ Floor
New York, New York 10271-0332 

(212) 416-8236 (Phone)
(212) 416-6042 (Fax)

New York Department of State
One Cbrnmerce Plaza

99 Washington Avenue, 6* Hoor
Albany] New York 12231 

(518) 4^2492
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STATE STATE A:DMINISTRAT0R AGENT FOR SERVICE OF PROCESS
NORTHDAKOTA North-Dakota Securities Department

600 East Boulevard Avenue 1
State Capitol

Fifth Floor, Department 414
Bismarck, North Dakota 58505-0510 

(701) 328-4712

NprOi Dakota Securities Department
600 East Boulevard Avenue

State Capitol
Fifth Floor, Department 414

Bistnarck, North Dakota 58505-051O 
(70;i),328-4712

OREGON Department of Insurance and Finance 
Corporate Securities Section

Labor and Industries Building
Salem, Oregon 97310 

(503) 378^4387

Department of Insurance and Finance 
Corporate Securities Section

Labor and Industries Building
Salem, Oregon 97310 

(5(13): 378-4387
RHODE ISLAND Securities Diyisidn

Sta te of Rhode Island
Department of Business Regulation

Bldg. 6% First Floor
John p. Pastore Center
1511 Pontiac Ayeiiue,

Cranston, Rhode'Island 02920 
(401) 462-9582,

Director, Securities Division
Departmeiit of Business Regulation,

Bldg. 69, First Floor
John Oi Pastore Center
1511 Pontiac Avenue,

Cranston, Rhode Island O2920 
(401) 462r9582

SOUTH DAKOTA Department of Labor and Regulation 
Division of Ini^rance
Securities Regulation

124 South Euclid, Suite'104
Pierre, South Dakota.57501 

(605) 773-3563

Director, Department of Labor and Regulation 
EHvision of Insurance
Securities Regulation

124 Souttl Euclid, Suite 104

Pierre, South Dakota 57501 
(6(D5) 7:^-3563

VIRGINIA State Corpof atipn Cominission
Division of Securities'and Retail Franchising
1300 East Main Street, Ninth FloorRichmpnd, 

Virginia 23219
C804) 371-9672

Clerk of the StateCorporafion Comniission 
13O0:East Main Street, First Floor 

Richmond, Virginia 23219 
(804)371,9051

WASHINGTON Department of Financial Institutions 
Securities Division

P.O. Box 9033
Olympia, Washington 98507

Tumwater, Washington 98501 
(360)'902.8760

Director> Department qf Financial,Institutions 
SecuritiesiDivision

150 Israel Road S;W.
Tumwater> Washington 98501 

(360) 902-8760

WISCONSIN Franchi^ Registration
Division of Securities

Wisconsin Department of Financial .Institutions
201 West Washington, Avenue, Suite 300 

Madison, Wisconsin 53703 
(608)266-1064

Securities: and Franchise Registration 
Wisconsin Securities Commission

201 West Washington Avenue, Suite 300 
Madisonl Wisconsin 53703 

(608) 266-1064
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LIST QF CURRENT FRANCHISEES AS OF DECEMBER 31, 2017

N^e. Entity Narfte Phone Address City State Zip
Code

Jerori Boemer* Gprnplex Inveshhehts Iric. 928.246T154 14772 Ave 41/4 E Yuma AZ .85365
Davinder & Gragandeep Singh __ Valley Guys Inc. 626,282.4287 410 E Main St Alhambra CA 91801

Diana Ramos* DH Olive LLC $18,566.^87 3817 W Olive Ave Burbeffik GA 91505
Paul Hdinaydun* Dbg Haus Topanga LLC 818i340.4287 6501 Topanga CanyOn Blvd Canoga Park GA 91303
Sherwin Taylor YjR Mvestmerit Group 424.477.5877 21720 S Avalon Blvd Suite 101 Carson CA 90745

Lisa Chau & Michael Chau* Chau Haus Inc. 95L279.4287 3,50 N. McKinley SO #l02 Corona CA 92879
Burt Benepal* Coastal Restaurant Collective. 5101l90.2800 43432 Boscell Rd Fremont CA 94538
Vietona BHIs The Sedulous Group, LLC 714.213.8265 2555 E. Chapman Ave Fullerton CA 92831

Tenny'Megerdichian DH Promena^ LLC 562.901,4287 2i0 East Third St. Loirg Beach CA 90802
Tenny Megerdichian* DH Fig hvc 213.216.5337 3335 S. Figuerpa St. Los Angeles GA 90007

T^ya & Amir Tabrizizadeh* Tabriz} Haus Corp 9517246.4287 30080 Haun Rd- Menifee CA 92584
Diana Ramos* DH Oliva LLC 818.505.1033 4931 N Lankershim Blvd North,Holl5nvood CA 91601

Paul Homayoun* Dog Haus Reseda LLC 747.202.3349 8931 Reseda Blyd, Northridge cA 91324
John Spishak Adamshak Inc. 661.225.9460 1233 Rancho Vista Blvd. Palmdale CA 93551

Davinder & Gragandeep Singh* Valley Guys Inc. 626.577.4287 105 N Hill Ave, Ste 104 Pasadena CA 91106
Vahan Ouzounian DH RC LLC 909.922.8282 7815 Monet Ave Rancho Cucamonga CA 91739

Henry Lee* East Village DH, LLC 619501.6668 969 Ninth AVe San Diego CA 92101
ViHoria Bells The Sediilous Group, LLC 714.953.4287 2800 N Main, St Santa Ana CA 92705

Shayaii Payind DHTOaksLI.C 805.497:3644 50 E. Thousand Oaks Blvd. Thousand Oaks CA 91360
Robert Homeman* L5^ Investments 626,331.4287 2678 E Garvey Ave S West Covina CA 91791

Jason Bell* 3JRLLC 720.330.0823 12023 EArap^pe RD Centeimial CO 80112
Jefdn Bpemer Complex Investments Inc. 719.488.4278 162 Tracker Colorado Springs GO ^ 80921
Brett Jolmson* KEJ Veritures LLC 303.353.4385 8316 Northfield Blvd Denver GO 80238
Shawn Eb.y* Goalz Restaurant Group 815.227.9900 7616 Walton St Rockford IL 61108

Ian Vandeburg Dogs of Paradise LLC 702.435.4287 4480'Paradise Rd.#800 Las Vegas NV' 89109
Ron Ryan* Top Dawg Restaurants LLC 214.9359121 744 S Central Expy Suite 210 Richardson TX ^ 75080

Sue Bushnell* Lunch Box Group LLC 801.987.3202 10261.Sbuth State St Sandy UT 84070
* Area Developer

IF YOU BUY THIS FRANCHISE, YOUR CONTACT INFORMATION MAY BE DISCLOSED TO OTHER BUYERS WHEN YOU LEAVE THE 
FRANCHISE SYSTEM.
2018 DOG HAUS WORLDWIDE FDD 
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LIST OF FRANGHISEES WHO TRANSFERRED THEIR RESTAURANTS TO NEW OWNERS
AS OF DECEMBER 31, 2017

mmKelvin Zharig» J Aberlyn Inc. 909.214.1199 53 Eirwood Iryine CA 92604
Owen Yan* S&O Management ^26.512.8446 3445 E. Minridge Df West Covina CA 91792

Ryan Welch* Sled Dog, LLC 213.216.5337 83 W. Royal Hunter Dn Ste 200^^ Cedar City UT 84720.
* Area Developer

IF YOU BUY,THIS FRANCHISE, YOUR CONTACT INFORMATION MAY BE DISCLOSED TO OTHER BUYERS WHEN YOU LEAVE THE 
FRANCHISE SYSTEM.
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LIST OF FRANCHISEES 1^0 HAD AN OUTLET TERMINATED, NOT RENEWED, REACQUIRED BY FRANCHKOIC OR CEASED
OPERATIONS FOR OTHER REASONS 

AS OF DECEMBER 31, 2017

Nairie ' _ ;Eriti'^.!Nam;e ' .
^ - -y - ■-

■ ■■ S = Pbqrie:
- '" = _ii=_.. "-*1

1 1- .^=

Fred Woodfork* ** Woodfork Development 323,683.7603 1.6820 Sunny Ridge-Ct Cerritos CA 90703
MajfcStartup* Six Figures LLC. 909.^0.9115 6213 Natelie Rd Chino Hills CA 91709
Rohit Bhagi’^ ** 510.688.7914 34463 Torrey Pine Ln Union City CA 94587

* Area Developer

** Agreement signed, but restaurant never opened.

IF YOU BUYTHIS FRANCHISE, YOUR CONTACT INFORMATION MAY BE DISCLOSED TO OTHER BUYERS WHEN YOU LEAVE THE 
FRANCHISE SYSTEM.
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LIST OF FRANOalSEES WHO SIGNED FRANCHISE AGREEMENTS, BUT WHOSE RESTAURANTS WERE NOT OPEN
AS OF DECEMBER 31, 2017

= Name' - ■■ ■ =
* “■ Z--_ t =. ■ - £-_J

.EntityN^e_:
■■ .-J f . . ■ - r ^ -•-==- -■ . - -=

H - - " II

■Zip Code

Mondher Mahmoud* 832.278.0962 16832 W. Adams St. Goodyear AZ 85338
Marcus Chan* MHR Investments 626.674.4850. 900 Encahtp Dr- Arcadia CA 91007
Andrew Kim* 909.224.2276 12303 Lincolnshire Dr Bakersfield CA 93311
Richard Lopez Grandview Vehtufes 559.303.9055 153 W. Houston Ave Clovis CA 93611

Vahelssai* VRI Ventures LLC 818.445;8876 1370 Balmoral Dr Glendale CA 91207
Manish Patel Desi Dawgs; LLC 832 A51.0897 415 S. Glendpra Glendora CA 91741

Rdb Lee* The General Lee Legacy, LLC 2137123210 26261 Prima Way Santa Clarita CA 91350
DanMarkel* VJMS Dining, LLC 818.822.9726, 14441 Burbank Blvd VanNuys CA 91401
Jesse Koontz* First Wiirst LLC 760.707.9700 1758 N,WilmQt Aye, Chicagp IL 60647

Todd Applebaum* Labrador One LLG 614.679.8931 190 Stanbery. Ave Columbus OH 43209.
Faizan Khan* Oastlerock Inyestaents 626.755.9387 44532 Stepney Dr Ashbum VA 20147

* Area Developer

IF YOU BUY THIS FRANCHISE, YOUR CONTACT INFORMATION MAY BE DISCLOSED TO OTHER BUYERS WHEN YOU LEAVE THE 
FRANCHISE system.
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RECEIPT

This Disclosure Document summarizes provisions Of the Franchise Agreement and other information in pl^ lairguage. 
Read this Disclosure'Document and all.agreements carefully.

Ijf Dog Haus Worldwide, LLG offers you.<a franchise. Dog Haus Worldwide> LLC ihust provide this Disclosure Document 
to you 14 calendar days before you sign a binding agreement or make a payment vyidi the frtochisor or an affiliate in 
connection with the proposed franchiseisale.

t

Michigan reqiiires thaf'we give you this t^sclosure Docuinent,at the earlier of 10 business days before the execution of the 
franchise or other agreement or die payment of any consideration that relates to the franchise relationship.

I

New Wrk requires you to receive this Disclosure Document at the earlier of the firstpersonal meeting or lObusiness days 
before the execution of the franchise or other agreement or the payment of any consideration that relates to the franchise 
relationship, ^

If Dog Haus Worldwide, LLC does not deliver this Disclosure Document on time Or if’ it contains a false Or misleading 
staitemeht or a material omission, a violation of federal and state law may have occurred and should be reported to The 
FederalTrade Commission, Washington D;C. 20580 and the appropriate State. Agency Identified on Exhibit J.

The.franchisor is Dog Haus Worldwide, LLC located at 22 Central Court, Easad’ena> Cahfomia 91105; Telephone; 626-796- 
4287. I

Issuance Date: April 18, 2018;

Theiname, principal business! address and telephone number Of each Franchise Seller offering the Franchise: Quasim Riaz, 
Andre Vener, Hagop Giragossian, and Erik Hartung, ^1 at: 22 Central Cburt> Pasadena, Cahfomia 91105; Telephone: 626- 
796-4287; and _____________________________ '

Weauthorize the persons and/Or entities hsted On Exhibit} to receive service of process for us.

I have received a Disclosure Document dated April 18,2018. This Disclosure Document includes the following Exhibits:

Exhibit;A: Franchise Agreement Exhibit G; State Specific,Addenda
Exhibit B: Area Development Agreement Exhibit H: Franchise Compliance Certificate
ExhibitG: Option to Obtain Lease Assignment Exhibit I: Financial Statements
Exhibit;D: Confidentiahty Agreement for Exhibit J: State Administrators:and Agents for

Prospective Franchisees Service of Process
Exhibit E : NOn-:Disclosure and Confidentiahty Agreement for Exhibit K: LiSt Of Franchised

Employees of Franchisee
Exhibit F: General Release

Exhibit L: Receipts ■

Date Franchisee

Please sign this copy of the Receipt date your signature, and return it to: Erik Hartung, 22 Central Court> Pasadena, 
California 91105; Telephone; 626-796-4287; Email:eMk@doghaus;Corn.
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RECEIPT

This PisGlosure Document summarizes provisions of the Franchise Agreement and other information in plain 
language. Read this DisdosUre Pdeument and aU agreements carefully.

If Dog Haus Worldwide, LLC offers you a franchise. Dbg Haus Worldwide, LLC ihust provide this Disclosure 
Document to you 14 calendar days before you sign a binding agreernenf or make a payment wth ithe,franchisor or 
an affiliate in conhectibh with the proposed franchise sale.

Michigan requires that we give you this E)iscl6sure Document ,at the earlier of 10 business days before the execution 
of the franchise or other agreement or the paymeirt of any cbnSideratioh thabrelates to the franchise relationship.

New York requires you to receiveithis Disclosure Document at theiCarlier of the first personal tneeting or lO biisiness 
days before the execution of the franchise or other agreement or the payment of ai\y corisiderahon that relates to the 
franchiseVrelationship:

If Dog Haus Worldwide, LLC does not deliver thisC)isclpsureDocument on time or if it contains a false of misleading 
statement or a material omission, a violation of federal and state law may have occurred tod should be reported to 
The FederaiTrade Commission, WashihgtonD;C. .20580 and the appropriate State Agency Identified on E)Aibit I.

The franchisor is Dog Haus Wofldvride, LLC located at 22 Central Court, Pasadena, CaUfomia 91105; Telephone: 
626-796-^87.

Issuance Date: April 18/ 2018.

The name, principal biisiness addfeSs tod telephone:nunibef of each Franchise Seller offering the Franchise: Quasim 
Riaz, Andre Vener, Hagop Giragossian, and Erik Hartung, all at: 22 Central Court, Pasadtoa, California 91105; 
Telephone: 626-796-4287;,and.

We authorize the persons and/or entities listed; On Exhibit T to receive service,of process for us.
i

I have received a Disclosure Document dated April 18, 2018. This Disclosure Docuinent includes the following 
Exhibits:

Exhibit A: Franchise Agre^ent ' Exhibit G: State Specific Add^da
Exhibit B: Area Development Agreement Exhibit H: Franchise Compliance Certificate
Exhibit C: Option to Obtain Lease Assignment Exhibit i: Financial.Statement's
Exhibit D: Confidentiality Agreement for Exhibit J: State Administrators and Agents for

Prospective Franchisees Serviee of Process
Exhibit E i Non-Disclosure tod Confidentiality Agreement Exhibit K: List of Franchisees

for Employees; of Franchisee
Exhibit F: General Release

Exhibit L: Receipts

Date Franchisee

Keep this copy fpr’your records. This Disclosure Document may be available in several formats including on paper, 
on a CD, in pdf fOimat or on oiir website: www;do^aus.com
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