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The franchises described in this disclosure document are for quick-service restaurants specializing in
the sale of fried chicken and other quick-service food under the service mark “Church’s Chicken” (“Restaurants™
or “Church’s Restaurants”). Cajun Global LLC (“Cajun”), a Delaware limited liability company, offers these
rights.

The total investment necessary to begin the operation of a new free-standing Church’s Chicken
Restaurant ranges from $1,192,202 to $1,543,117 for the 1400 Model Blaze Image, $1,296,225 to $1,477,935
for the 1700 Model Blaze Image, and $681,500 to $979,500 for the End Cap Model Blaze Image. Each of these
estimates includes a $10,000 Development Fee and a $15,000 Initial Franchise Fee that must be paid to Cajun
by new franchisees. If you plan to develop multiple Church’s Chicken Restaurants, you will pay a Development
Fee in the amount of $10,000 multiplied by the number of Restaurants that you plan to develop.

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements carefully. You
must receive this disclosure document at least 14 calendar days before you sign a binding agreement with, or
make any payment to, us or our affiliates in connection with the proposed franchise sale or grant. Note, however,
that no governmental agency has verified the information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for you.
To discuss the availability of disclosures in different formats, contact Frank Costello, Vice President of Franchise
Development, at 980 Hammond Drive, Suite 1100, Atlanta, GA 30328, or 770-350-3800.

The terms of your franchise agreement will govern your franchise relationship. Don’t rely on the
disclosure document alone to understand your franchise agreement. Read all of your franchise agreement
carefully. Show your franchise agreement and this disclosure document to an advisor, like a lawyer or an
accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help you
make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a Franchise,”
which can help you understand how to use this disclosure document, is available from the Federal Trade
Commission. You can contact the FTC by calling 1-877-FTC-HELP or writing the FTC at 600 Pennsylvania
Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home page at www.ftc.gov for additional
information. Call your state agency or visit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: June 14, 2022, as amended August 11, 2022
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to find more information:

QUESTION WHERE TO FIND INFORMATION

How much can I earn? Item 19 may give you information about outlet
sales, costs, profits or losses. You should also try
to obtain this information from others, like current
and former franchisees. You can find their names
and contact information in Item 20 or Exhibit I.

How much will I need to invest? | Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7
lists the initial investment to open. Item 8
describes the suppliers you must use.

Does the franchisor have the Item 21 or Exhibit K includes financial
financial ability to provide statements. Review these statements carefully.
support to my business?

Is the franchise system stable, [tem 20 summarizes the recent history of the

growing, or shrinking? number of company-owned and franchised outlets.

Will my business be the only Item 12 and the “territory” provisions in the

Church’s Restaurant in my franchise agreement describe whether the

area? franchisor and other franchisees can compete with
you.

Does the franchisor have a Items 3 and 4 tell you whether the franchisor or its

troubled legal history? management have been involved in material

litigation or bankruptcy proceedings.

What’s it like to be a Church’s | [tem 20 or Exhibit I lists current and former
franchisee? franchisees. You can contact them to ask about
their experiences.

What else should I know? These questions are only a few things you should
look for. Review all 23 Items and all Exhibits in
this disclosure document to better understand this
franchise opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even if
you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to
make additional investments in your franchise business or may harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than similar
items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a similar
business during the term of the franchise. There are usually other restrictions. Some examples
may include controlling your location, your access to customers, what you sell, how you
market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may
have to sign a new agreement with different terms and conditions in order to continue to
operate your franchise business.

When vour franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord
or other creditors.

Some States Require Registration

Y our state may have a franchise law, or other law, that requires franchisors to register
before offering or selling franchises in the state. Registration does not mean that the state
recommends the franchise or has verified the information in this document. To find out if
your state has a registration requirement, or to contact your state, use the agency information
in Exhibit B.

Your state also may have laws that require special disclosures or amendments be made
to your franchise agreement. If so, you should check the State Specific Addenda. See the
Table of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About 7his Franchise

Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The agreements require you to resolve
disputes with the franchisor by mediation, arbitration and/or litigation only
in Georgia. Out-of-state mediation, arbitration, or litigation may force you to
accept a less favorable settlement for disputes. It may also cost more to
mediate, arbitrate, or litigate with the franchisor in Georgia than in your own
state.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.
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ITEM 1
THE FRANCHISOR AND ANY PARENTS., PREDECESSORS AND AFFILIATES

The Franchisor.

To simplify the language in this Franchise Disclosure Document, “Cajun”, “we” or “us” means
Cajun Global LLC, the owner and franchisor of the Church’s Chicken restaurant system (“System”). “You”
means the person or entity who buys the franchise. If you are a corporation or other entity, certain provisions
of this Franchise Disclosure Document also apply to your owners and will be noted.

Cajun is a Delaware limited liability company formed on January 14, 2011. Our principal business
address is 980 Hammond Drive, N.E., Suite 1100, Atlanta, Georgia 30328-6161. Our agents for service of
process are listed in Exhibit B to this Franchise Disclosure Document. We do business under our corporate
name and under the trade names Church’s®, Church’s Chicken® and Church’s Texas Chicken® (as well
as related trademarks and service marks). For purposes of this disclosure document, Church’s Restaurants
include restaurants bearing those trade names and related trademarks. We have franchised Church’s
Chicken Restaurants since our acquisition of the Church’s Restaurant business effective February 24, 2011.
We do not currently operate any Church’s Restaurants, and we do not engage in any business not described
in this Item 1.

As of December 26, 2021, there were 1,577 restaurants in the System worldwide, including 1,005
Church’s Restaurants located within the domestic United States and Puerto Rico and 572 franchised
Church’s Restaurants located outside the United States and its territories (some of which operate under the
Texas Chicken name and trademarks). Of the 1,005 Church’s Restaurants located within the United States
and its territories, as of December 26, 2021, there were: (1) 161 company-owned Church’s Restaurants;
and 844 franchised Church’s Restaurants. We may offer and sell franchises for operation of Church’s
Restaurants outside the United States on terms different than those described in this Franchise Disclosure
Document and under different trademarks. In the U.S., we have not offered franchises other than for
Church’s Restaurants, although we may do so in the future, and we do not conduct any other business.

The Restaurants.

Church’s Restaurants are quick-service restaurants offering a limited menu of lunch and dinner
products featuring flavorful chicken, both original and spicy, Tender Strips®, and southern style chicken
sandwiches with classic sides and hand-made from scratch biscuits. You must operate Restaurants in
accordance with the System. Restaurants may be opened in free-standing buildings, store-front locations
including mall locations, college and university locations, convenience stores, travel plazas, and other
locations, in either urban, suburban or rural areas. Restaurants may feature walk-in, drive-in, sit-down,
order ahead pay ahead, carside to go, delivery or catering formats, or some combination of these types of
formats, with our approval.

The Franchises.

Our predecessors opened the first Church’s Restaurant in San Antonio, Texas in 1952 and started
selling franchises for Church’s Restaurants in 1964. Cajun currently grants franchises for Church’s
Restaurants. We offer franchise agreements and development agreements to qualified individuals and
entities wishing to operate Restaurants. We refer to individuals and entities (as well as the owners of
entities) as “you” instead of the “Franchisee” or the “Developer” in this Franchise Disclosure Document.
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Each Restaurant is operated under a Franchise Agreement. A copy of our standard Franchise
Agreement is attached as Exhibit C. Under the Franchise Agreement, we grant you the right (and you accept
the responsibility) to operate a Restaurant. You must operate the Restaurant under the Proprietary Marks.

You must also operate the Restaurant under the System and our business and operating procedures,
which we describe in our Operations Manual (together with any other manuals created or approved for use
in the operation of Church’s Restaurants, and all amendments and updates, the “Manual”). The System
includes specially designed buildings; distinctive interior and exterior layouts, décor, color schemes, and
furnishings; confidential food formulas and recipes used in the preparation of food products and,
particularly, a unique seasoning and batter formula for preparing Church’s fried chicken; specialized
menus; and standards and specifications for equipment, equipment layouts, products, operating procedures,
employee training, and management programs. Y ou cannot offer menu items that are not part of the System
without our approval. We anticipate continued improvement of the System and will provide new
information and techniques to you by means of the Manual.

In addition to a Franchise Agreement, you must sign a Development Agreement regardless of the
number of Restaurants you commit to develop. A copy of our standard Development Agreement is attached
as Exhibit G. Under the Development Agreement, you are granted the right and you accept the responsibility
to develop a specific number of Restaurants in a specific geographic area (the “Development Area”). In
some instances, we will sign an Amendment to the Development Agreement which provides limited
exclusivity for the Development Area. A copy of our standard Amendment to Development Agreement is
attached as Exhibit H. The Development Agreement also specifies the number of Restaurants that you must
open and operate and the dates by which they must open and be in operation in a development schedule
(the “Development Schedule™) to the Development Agreement.

On a limited basis we may sublease the premises of the Church’s Restaurant to you. If that occurs
you must sign a “Sublease” in addition to the Franchise Agreement and Development Agreement. A copy
of our form Sublease is attached as Exhibit Q. The Sublease that you sign may vary from this form based
on many factors, such as the underlying lease.

The General Market and the Competition.

The customer base for the quick-service restaurant market includes the total population. There is a
clearly established market for fast food prepared away from home. In general, the quick-service restaurant
business is highly competitive. Changes in taste and eating habits of the public, local and national economic
conditions, population, internet ordering platforms, food delivery, traffic patterns and epidemics such as
COVID-19 affect the restaurant business and are generally unpredictable.

The principal basis of competition in the industry is the quality, appeal, and price of the food
products offered, but name identification, site location, quality and speed of service, consistency,
advertising, and attractiveness of facilities are also important factors. You should expect to compete with
other fast food, carry-out, order ahead pay ahead, delivery, catering and sit-down restaurants as well as
grocery and/or deli offerings that feature chicken and related menu items similar to those offered at the
Restaurants. You will also compete with restaurants and fast food outlets that offer other types of chicken
entrées and other foods to be eaten at those restaurants, delivered, or taken out by the consumer.

Some of these competitors may be in close proximity to your Restaurant and may have food
delivery, order ahead pay ahead, drive-thru windows, greater financial resources, larger advertising budgets,
and more national (or local) recognition than we have. In addition, competition for management and other
operating personnel and for sites is intense within the industry.
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You may also encounter competition from other Church’s Restaurants that our franchisees or we
or one of our affiliates operate.

Industry-Specific Laws and Regulations.

You must comply with the local, state and federal laws that apply to the operation of your
Restaurant, including health and safety, sanitation, “no smoking”, current PCI (payment card industry)
requirements, employment laws, caloric disclosure, salt content disclosures and COVID-19 (which may
require you to take additional measures such as close the dining room in your restaurant and/or incorporate
additional sanitation procedures). You should consult with your attorney concerning these and other laws
and ordinances that may affect the operation of your Restaurant, especially COVID-19 related laws and
ordinances which change from time to time based on many factors beyond our control. See the Centers for
Disease  Control COVID-19  Considerations for Restaurant and Bar  Operators at
https://www.cdc.gov/coronavirus/2019-ncov/community/organizations/business-employers/bars-
restaurants.html and the Department of Health website in the state where your restaurant is located for more
information.

Our Parent, Predecessors and Affiliates

Cajun Operating Company (“Cajun Operating”) is our immediate predecessor, our in-direct
corporate parent, and serves as our franchise sales broker. Our direct parent is Cajun Holdco LLC (“Cajun
Holdco”) a Delaware limited liability company formed on October 7, 2021 and Cajun Holdco is a wholly-
owned subsidiary of Cajun Operating. Cajun Operating is a Delaware corporation formed on November 12,
2004, and a wholly-owned subsidiary of Church’s Holding Corp. a Delaware corporation (“Church’s
Holding”). The principal business address of Cajun Operating and Cajun Holdco is the same as ours. Cajun
Operating operated and franchised Church’s Restaurants from December 26, 2004 to February 24, 2011.
On February 24, 2011, in connection with a financing transaction, Cajun Operating assigned all franchise
agreements (“Franchise Agreements”) and development agreements (“Development Agreements™)
governing franchised Church’s Restaurants to us so that we could expand and administer the System
(through new franchises and other means). In connection with the financing transaction, most of the assets
associated with the operations of company-owned Church’s Restaurants previously owned by Cajun
Operating were assigned to our wholly-owned subsidiary, Cajun Restaurants LLC (“Cajun Restaurants™)
and many of the leases were assigned to our wholly-owned subsidiary, Cajun Realty LLC (“Cajun Realty”).
Cajun Restaurants is a Delaware limited liability company formed on January 14, 2011, Cajun Realty is a
Delaware limited liability company formed on January 14, 2011, and both of their principal business
addresses are the same as ours.

Also in connection with the financing transaction, Cajun Operating contributed its 100% ownership
interest in Cajun Funding Corp. (“Cajun Funding”), owner of the Church’s® and Church’s Chicken® trade
names, service marks and other trademarks that are associated with the System (collectively, the
“Proprietary Marks™), to us. Cajun Funding has granted us a 99-year license to use, and license others to
use, the Proprietary Marks. Cajun Funding has never offered franchises in any line of business. Cajun
Funding is a Delaware corporation formed in November 2004 and its principal business address is the same
as ours.

Under a management agreement (“Management Agreement”) between us, Cajun Operating, Cajun
Realty, Cajun Restaurants and Cajun Funding, Cajun Operating will - at all times acting on our behalf -
fulfill all of our duties and obligations under all Franchise Agreements and Development Agreements,
including: fulfilling all of our obligations to franchisees; managing the System; marketing, offering and
negotiating new and renewal Franchise Agreements and Development Agreements as our franchise broker;
and assisting franchisees.

Church’s Chicken FDD 06/14/22 as amended 08/11/22



Cajun Operating employs all the persons who will provide services to you on our behalf under the
terms of your Franchise Agreements and Development Agreements. If Cajun Operating fails to perform
its obligations under the Management Agreement, then Cajun Operating may be replaced as the franchise
service provider. However, as the franchisor, we will always be ultimately responsible for fulfilling all of
or duties and obligations under your Franchise Agreements and Development Agreements.

September 15, 2021 (the “Closing Date”), pursuant to an Agreement and Plan of Merger with
REGO Restaurant Holdings III, LLC, a Delaware limited liability company (“RRH3”), and RIII Merger
Sub, Inc., a Delaware corporation, Church’s Holding became a wholly-owned subsidiary of RRH3. RRH3
is a wholly-owned subsidiary of Super Rego LLC, a Delaware limited liability company (“Super Rego™).
Super Rego is a wholly-owned subsidiary of our ultimate corporate parent High Bluff Capital Partners LLC,
(“HBCP”), a Delaware limited liability corporation. HBCP is controlled by private equity funds affiliated
with High Bluff Capital Partners. The principal business address of HBCP, RRH3 and Super Rego is 12760
High Bluff Drive, Suite 310, San Diego, CA 92130.

We have affiliates through common ownership with Super Rego and HBCP. Some of these
affiliates own and franchise Quiznos® restaurants (“Quiznos Affiliates”). These Quiznos Affiliates include:
REGO Restaurant Holdings, LLC, REGO Intermediate Holding Company, LLC, Quiz Franchisor, LLC,
Quiz Restaurant Holdings, LLC, Quiz Holdings Canada, LLC, Quiz Holdings LLC, Quiz DIA Holdings,
LLC (“Quiz DIA”), Quizno’s Canada Restaurant Holding Corporation, Quizno’s Canada Advertising Fund
Holdings Inc., Quizno’s Global Holdings, LLC, Quiz Ad, Inc. and Quiz Gift Card LLC. Quiznos
Restaurants feature a submarine and other sandwiches, salads, soups and soft-drinks under the name
“QUIZNOS.” Quiz DIA owns and operates 1 Quiznos restaurant and 1 independent concept in Denver,
CO. As of August 8, 2021, there are: (1) 208 Quiznos Restaurants located within the United States and its
territories, of which 1 is a company-owned Quiznos Restaurant and 207 are franchised Quiznos Restaurants;
and (2) 287 Quiznos Restaurants operated outside of the United States. The Quiznos Affiliates, Quiz
Franchisor, LLC and Quiz DIA’s principal business address is 4700 S. Syracuse St., Suite 225, Denver,
Colorado 80237.

We also have affiliates through common ownership with RRH3, Super Rego and HBCP that own
and franchise Taco Del Mar Restaurants (“TDM Affiliates”). These TDM Affiliates include: REGO
Restaurant Holdings I, LLC (“RRH2”), TDM Canada, LLC, TDM Franchising, LLC (“TDMF”’), TDM IP
Holder, LLC (“TDM IP”), TDM Leasing, LLC (“TDM Leasing”), TDM Leasing of Canada, ULC (“TDM
Leasing Canada”), and TDM Franchising of Canada, ULC (“TDM Franchising Canada’). TDM Restaurants
feature a variety of Mexican-style food items, such as tacos, quesadillas, burritos, and nachos, under the
name “Taco Del Mar.” As of August 8, 2021, there are 48 franchised Taco Del Mar Restaurants in the
United States and 33 franchised Taco Del Mar Restaurants operated outside of the United States. TDMF’s
principal business address is 4700 S. Syracuse St., Suite 225, Denver, Colorado 80237. The principal
business address of RRH2 is 4700 S. Syracuse St., Suite 225, Denver, Colorado 80237. The principal
business address of the TDM Affiliates is 4700 S. Syracuse St., Suite 225, Denver, Colorado 80237 and the
principal business address of TDM Leasing Canada and TDM Franchising Canada is in care of Dentons
Canada LLP, 2900-10180 - 101 Street, Edmonton AB T5J 3V5.

Additionally, we have affiliates through common ownership with RRH3, Super Rego and HBCP
that are franchisees operating Dairy Queen® Restaurants (“DF Affiliates”). These DF Affiliates include:
Alaska Deep Freeze Holdings (“ADFH”), Alaska Deep Freeze Holdings II., LLC (“ADFH II”’) and PO
Deep Freeze Holdings, LLC (“PODFH”). Dairy Queen Restaurants feature soft serve ice cream and fast-
food items. As of August 8, 2021, DF Affiliates operated 8 Dairy Queen Restaurants in the United States.
The principal business address of DF Affiliates is 4700 S. Syracuse St., Suite 225, Denver, Colorado 80237.
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Other than as previously described, no other parents, predecessors or affiliates are required to be
disclosed in this item. Additionally, other than as previously described, neither we nor our affiliates have
operated any Church’s Restaurants or offered franchises in any other lines of business, nor do we provide
products or services to our franchisees.

ITEM 2
BUSINESS EXPERIENCE

Chief Executive Officer and Director: Joe Guith

Mr. Guith has been our Chief Executive Officer and a Director since August 2022. He was Category
President, Restaurant Brands for McAlister’s, Moe’s and Schlotzsky’s at Focus Brands LLC from April
2021 to July 2022, President of McAlister's Deli from April 2018 to April 2021 and President of Cinnabon,
Inc. from January 2015 to March 2018.Mr. Guith has been a board member for Goodwill Industries
International since June 2017.

Executive Vice President, Chief Financial Officer and Treasurer: Louis J. (Dusty) Profumo

Mr. Profumo has been our Executive Vice President, Chief Financial Officer and Treasurer since
January 2011. He has held these positions with Cajun Operating since January 2005. He also held those
positions with Cajun Restaurants LLC and Cajun Realty since January 2011. Since January 2011, Mr.
Profumo has held the positions of Chief Financial Officer of Cajun Funding and Executive Vice President
and Chief Financial Officer of Church’s Holding.

Executive Vice President, Chief Legal Officer and Secretary: Craig S. Prusher

Mr. Prusher has been our Executive Vice President and Chief Legal Officer since December 2016.
He also holds these positions with Cajun Operating, Church’s Holding and each of our subsidiaries. Mr.
Prusher has served as our Secretary and as Secretary of Cajun Operating, Church’s Holding, Cajun
Restaurants and Cajun Realty since August 2012. From August 2012 through September 15, 2021, Mr.
Prusher served as the Secretary of Cajun Funding. From August 2012 to December 2016, Mr. Prusher was
our Senior Vice President, General Counsel and Secretary and he held these positions with Cajun Operating,
Church’s Holding and each of our subsidiaries.

Senior Vice President, Franchise Operations and Global Operations Services- Brendan Berg

Mr. Berg has served as our Senior Vice President, Franchise Operations and Global Operations
Services since May 2022. He was Senior Vice President, Global Operations Support from October 2017
to April 2022. Prior to that, Mr. Berg was our Vice President of Operations Services from October 2014
through September 2017.

Senior Vice President, Chief People Officer — Karen Jean Brandenberg Viera

Ms. Viera became our Senior Vice President, Chief People Officer in January 2019. Prior to that,
Ms. Viera served as our Vice President, Chief People Officer from March 2018 through December 2018.
Ms. Viera was the Senior Vice President, Chief Human Resources Officer of MCIC Vermont, LLC (NY &
Atlanta Offices) from November 2015 to March 2018.

Church’s Chicken FDD 06/14/22 as amended 08/11/22



Senior Vice President, Global Supply Chain - Randy Lawrence

Mr. Lawrence became our Senior Vice President — Global Supply Chain in January 2020, and was
our Vice President, Global Supply Chain from October 2018 through December 2019. Prior to joining our
organization, Mr. Lawrence was the Vice President — Supply Chain for Bojangles Restaurants Inc. and was
the Vice President of QCC Operations for Papa Johns International from March 2013 through October
2017.

Senior Vice President — International Strategic Development and Franchisee Profitability: Russ
Sumrall

Mr. Sumrall has served as our Senior Vice President, International Development and Franchisee
Profitability since May 2021. Mr. Sumrall was our Vice President, International Development and
Franchisee Profitability from October 2019 through April 2021 and our Director, International Business
Development from November 2017 to September 2019. From May 1977 until January 2017 Mr. Sumrall
served in numerous roles while working at Popeyes Louisiana Kitchen, including working with their sister
brand Church’s Chicken from 1989 until 1995.

Treasurer and Assistant Secretary: Nicholas Coady Smith

Mr. Smith has been our Assistant Secretary since September 15, 2021, on which date he also
became Treasurer and Assistant Secretary of Church’s Holding, Cajun Restaurants, Cajun Realty and Cajun
Funding. Mr. Smith currently serves as Vice President of High Bluff Capital Partners LLC in San Diego,
California, and has held that position since November 2018. Prior to that, Mr. Smith was a Senior Associate
for Regent, L.P. in Beverly Hills California from May 2017 through November 2018.

Vice President and Assistant Secretary: Cary D. Devore

Mr. Devore has been a Vice President and Assistant Secretary of Church’s Holdings, Cajun
Restaurants, Cajun Realty and Cajun Funding since September 15, 2021. Mr. Devore is also the Executive
Vice President and Chief Operating Officer of Utz Brands, Inc. in Hanover, Pennsylvanis, and has held that
position since October 2021. Prior to this, Mr. Devore served as Executive Vice President and Chief
Financial Officer from July 2019 to October 2021. Mr. Devore joined Utz in November 2016 and held
various positions prior to his appointment as Chief Financial Officer. Prior to joining Utz, from November
2014 until August 2017 Mr. Devore was a Managing Director of Metropoulos & Co., a private equity firm,
where he focused on direct equity investments in the food and beverage sector.

Franchise Manager: Cajun Operating Company

As detailed in Item 1, under the Management Agreement between us (and our three wholly owned
subsidiaries Cajun Realty, Cajun Restaurants LLC and Cajun Funding) and Cajun Operating, which was
entered into in February 2011, Cajun Operating will act as our franchise broker and will also — on our behalf
— fulfill all of our duties and obligations under Franchise Agreements and Development Agreements. See
below in this Item 2 for the directors, principal officers and other individuals with Cajun Operating who
will have managerial responsibility relating to the sale or operation of Church’s Restaurants franchises.

Vice President, Americas — Gregg Gallagher

Mr. Gallagher became our Vice President, Americas in December 2020. Prior to joining us, Mr.
Gallagher was Senior Director of International Business Development for Inspire Brands from April 2018
to December 2020. Before joining Inspire Brands, Mr. Gallagher was Head of Latin America and Caribbean
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for Popeyes Louisiana Kitchen from April 2017 to March 2018. Mr. Gallagher also served as Director of
International Business Development for Popeyes Louisiana Kitchen from May 2015 to April 2017.

Vice President, Franchise Development — Frank Costello

Mr. Costello became our Vice President, Franchise Development in April 2022. Prior to joining us,
Mr. Costello was Senior Director, Franchise Development for TBC Corporation in Palm Beach Gardens,
Florida from May 2018 to April 2022. From January 2011 to February 2018, Mr. Costello was the Chief
Financial Officer / Chief Operating Officer for MNF Corp. in Philadelphia, Pennsylvania.

Vice President, Technology — Ahnaf Ali

Mr. Ali became our Vice President, Technology in December 2021. Prior to joining us, from April
2021 to December 2021, Mr. Ali was Vice President of Information Technology for BurgerFi International
in North Palm Beach, Florida. From April 2011 to April 2021, Mr. Ali was the Head of Data Engineering
for IPC (Subway Purchasing Cooperative) in Miami, Florida.

Assistant Secretary: Shaun Klein

Mr. Klein became our Assistant Secretary and Assistant Secretary for Church’s Holdings, Cajun
Operating, Cajun Restaurants, Cajun Realty and Cajun Funding on September 15, 2021. Mr. Klein is also
a partner at Dentons US LLP, and has held that position since 2008, where he is also currently the Global
Co-Chair of the firm’s Private Equity Sector.

Senior Regional Franchise Director - East — Bob Gibson

Mr. Gibson became our Senior Regional Franchise Director — East, in January 2022, and prior to
that was our Senior Regional Franchise Director from February 2007 through December 2021.

Senior Regional Franchise Director — West — Pam Preston

Mrs. Preston became our Senior Regional Franchise Director — West, in January 2022, and prior to
that was our Senior Regional Franchise Director from August 2007 through December 2021.

Director, Domestic New Business, Domestic Franchise Development: Michael Prince

Mr. Prince has been our Director of New Business Development, Domestic Franchise Development since
July 2022. He was a Franchise Development Sales Manager for TBC Corporation in Palm Beach
Gardens, FL from November 2021 to July 2022. Mr. Prince was Vice President of Franchise
Development for United Water Restoration Group, Inc. in Daytona Beach, Florida from October 2020 to
October 2021. From February 2016 to October 2020, he was the Global Development Coordinator for
United Franchise Group in West Palm Beach, FL.

ITEM 3
LITIGATION

Concluded franchise litigation of Cajun Global:

Saheer Ur Rehman Chaudhry & Ors v. Cajun Operating Company, Claim Number: A40LS211
(High Court of Justice, Queen’s Bench Division, Leeds District Registry, March 11, 2014) (the “211
Claim”) and Ali Nawaz, Rob Nawaz and Sukhraj Singh Klair & Ors v Cajun Operating Company, Claim
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Number: A40LS212, (High Court of Justice, Queen’s Bench Division, Leeds District Registry, March 11,
2014) (the “212 Claim”). Former franchisees of the Texas Chicken brand brought these two claims against
Cajun Operating claiming that Cajun Operating and its employees and consultants used fraud, negligent
misstatements and deceit to induce the claimants to develop Texas Chicken restaurants in the U.K. All of
the restaurants opened by the claimants were subsequently closed and claimants sought monetary damages
for the amount of their investment in the franchises plus costs and interests. Cajun Operating and the
claimants participated in a non-binding mediation procedure on November 11, 2015 during which the
claimants dismissed the case with prejudice in consideration for a payment by Cajun Operating in the
amount of £350,000 and no admission of liability on the part of Cajun Operating.

Cajun Global LLC, d/b/a Church’s Chicken, ef al. v. Thomas & Irons, LLC, et al., Case No. 1:18-
cv-00538-RWS (United States District Court for the Northern District of Georgia, Atlanta Division) (the
“Georgia Lawsuit”). Cajun filed the Georgia Lawsuit on February 2, 2018 against its franchisees and their
affiliates for injunctive relief, liquidated damages, trademark infringement, specific performance and
breach of the franchise agreements when the franchisees continued to operate one restaurant and failed to
de-identify another restaurant that had been closed following the terminations of both franchise
agreements. As of the date of this filing, the defendants in the Georgia Lawsuit have not yet been served
with process and no further action has been taken in that lawsuit. On February 12, 2018, some of the
defendants in the Georgia Lawsuit filed the following lawsuit and obtained a ten-day temporary restraining
order enjoining Cajun from enforcing its termination rights under the same franchise agreements at issue in
the Georgia Lawsuit: Thomas & Irons, LLC, et al. v. Cajun Global, LLC, et al., in the Chancery Court of
the First Judicial District of Hinds County, State of Mississippi, civil action number G-2018-193 (the
“Mississippi Lawsuit”). In the Mississippi Lawsuit, the plaintiffs allege that Cajun improperly terminated
the franchise agreements and brought claims for injunctive relief, breach of contract, violation of
Mississippi franchise law, fraudulent and intentional misrepresentation, negligent misrepresentation, and
civil conspiracy, among other claims. On February 18, 2018, Cajun removed the Mississippi Lawsuit to
the United States District Court for Southern District of Mississippi, civil action number 3:18-cv-1070-
DPJ-FKB. The plaintiffs in the Mississippi Lawsuit subsequently filed a motion to remand and for
preliminary injunctions. Before any further litigation transpired, Cajun settled the dispute with all
defendants pursuant to terms whereby Cajun purchased the operating restaurant from Thomas & Irons, LLC
for $175,000, and the parties agreed to mutually release and dismiss all claims. The Mississippi Lawsuit
was dismissed on July 31, 2018, and the Georgia Lawsuit was dismissed on April 11, 2019.

Cajun Global, LLC d/b/a Church’s Chicken, v. Shawn Eby, Case No. 1:20-cv-03374-SCJ (United
States District Court for the Northern District of Georgia, Atlanta Division). Cajun Global LLC filed suit
against defendant on August 14, 2020. Defendant is the sole member of a Church’s Chicken franchisee who
personally guaranteed the obligations of the franchise agreements, including a promissory note in favor of
Cajun Global LLC resulting from franchisee’s failure to pay past-due financial obligations of the
franchisee. Cajun brought a claim of breach of the promissory note and the guarantees. Defendant failed
to answer the complaint. On March 26, 2021, Cajun sought entry of default, and the clerk subsequently
entered such default. On May 26, 2021, Cajun filed a motion for default judgment seeking judgment in the
amount of $1,704,645.98, which motion was granted on October 15, 2021, thereby terminating the
litigation.

Pending franchise litigation of Cajun Global:

Cajun Global, LLC, Cajun Operating Company, Cajun Realty, LLC, and Cajun Funding Corp. v.
Royal Texas, LLC, Case No. 2022-17350 (Harris County, Texas District Court) (the “Texas Action”). On
March 21, 2022, Cajun terminated the franchise agreements of Royal Texas, LLC (“Royal Texas”), a
franchisee that operated 52 franchised restaurants in Houston, Texas for, among other things, operational
defaults that Cajun deemed to pose a threat or danger to public health and safety. On March 23, 2022,
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Cajun and its affiliates filed the Texas Action against Royal Texas, asserting claims for breach of contract
and to enforce the termination of the franchise agreements. Cajun moved for an ex parte temporary
restraining order, which the court granted on March 23, 2022. The court enjoined Royal Texas from
operating the restaurants or using Cajun’s Marks or System and requiring Royal Texas to turn over
possession of the restaurants to Cajun. On March 31, 2022, Royal Texas filed an action against Cajun, its
affiliate Cajun Operating, LLC, and its private equity ownership, High Bluff Capital Partners, LLC in
Georgia: Royal Texas, LLC v. Cajun Global, LLC, Cajun Operating, LLC and High Bluff Capital Partners,
LLC, Case NO. 2022CV362893 (Fulton County, Georgia Superior Court) (the “Georgia Action”). In the
Georgia Action, Royal Texas asserted that Cajun breached the parties’ franchise agreements and the implied
covenant of good faith and fair dealing by: (1) failing to offer Royal Texas renewal terms; (2) terminating
the franchise agreements for allegedly pretextual reasons; and (3) allegedly failing to provide local
marketing. Royal Texas also asserted claims for an accounting of Cajun Operating’s Purchasing Group
Fund, for business defamation, and for recovery of its attorneys’ fees. The complaint did not make a
demand for specific damages, but alleges damages in excess of fifty million dollars. Subsequent to the
court in the Texas Action entering a temporary restraining order, Cajun and Royal Texas entered into an
Agreed Temporary Injunction on April 11, 2022, pursuant to which Royal Texas agreed that it would not
operate the restaurants or use Cajun’s Marks or System in the future and Cajun agreed to a bond of
$1,000,000. The Agreed Temporary Injunction also obligated Royal Texas to provide copies of its leases
and to take steps to have those leases assigned to Cajun and obligated the parties to effect a sale at fair
market value of the furniture, fixtures, equipment, inventory, and supplies of the restaurants from Royal
Texas to Cajun. The parties’ agreement to the Agreed Temporary Injunction was without waiver of any
claims or defenses against one another relating to the termination of the franchise agreements or as asserted
by Royal Texas in the Georgia Action. The court in the Texas Action set the matter for trial on September
26, 2022. Cajun’s answer in the Georgia Action is due on May 6, 2022. Cajun and its affiliates deny the
claims Royal Texas has asserted in the Georgia Action and intend to defend against those claims vigorously.
* * *

Other than the 4 actions described above, no litigation is required to be disclosed in this Item.

ITEM 4
BANKRUPTCY

In re QCE Finance LLC, et al., Case No. 14-10543-LSS (U.S. Bankruptcy Court for the District of
Delaware). On March 14, 2014, QFA Royalties LLC filed a “Debtor’s Joint Prepackaged Chapter 11 Plan
of Reorganization” (the “Plan”) in the United States Bankruptcy Court for the District of Delaware. QFA’s
parent and affiliates (the “Other Debtors™), also filed Debtor’s Joint Prepackaged Chapter 11 Plan in the
following associated, jointly administrated cases: In re American Food Distributors LLC, Case No. 14-
10544-LSS (U.S. Bankruptcy Court for the District of Delaware); In re National Marketing Fund Trust,
Case No. 14-10545-LSS (U.S. Bankruptcy Court for the District of Delaware); In re QAFT, Inc., Case No.
14-10546-LSS (U.S. Bankruptcy Court for the District of Delaware); In re QCE LLC, Case No. 14-10547-
LSS (U.S. Bankruptcy Court for the District of Delaware); In re QFA Royalties LLC, Case No. 14-10548-
LSS (U.S. Bankruptcy Court for the District of Delaware); In re The Quizno's Master LLL.C, Case No. 14-
10549-LSS (U.S. Bankruptcy Court for the District of Delaware); In re QIP Holder LL.C, Case No. 14-
10550-LSS (U.S. Bankruptcy Court for the District of Delaware); In re Quiz-CAN LLC, Case No. 14-
10551-LSS (U.S. Bankruptcy Court for the District of Delaware); In re Restaurant Realty LLC, Case No.
14-10552-LSS (U.S. Bankruptcy Court for the District of Delaware); In re The Regional Advertising
Program Trust, Case No. 14-10553-LSS (U.S. Bankruptcy Court for the District of Delaware); In re The
Quizno's Operating Company LLC, Case No. 14-10554-LSS (U.S. Bankruptcy Court for the District of
Delaware); In re TQSC II LLC, Case No. 14-10555-LSS (U.S. Bankruptcy Court for the District of
Delaware); In re Quiznos Canada Holding LLC, Case No. 14-10556-LSS (U.S. Bankruptcy Court for the
District of Delaware); and In re Quiznos Global LLC, Case No. 14-10557-LSS (U.S. Bankruptcy Court for
the District of Delaware). QFA and the Other Debtors had their address and principal place of business at
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7595 Technology Way, Suite 200, Denver, Colorado 80237. The Plans contemplated the elimination of
certain debt and the creation of new debt facilities with new lenders. On May 12, 2014, the court entered
an order approving the Plans. On June 30, 2014, the Plan became effective pursuant to its terms, and QFA
and the Other Debtors emerged from bankruptcy. The court closed the matter on December 15, 2015. The
Plan was filed and became effective prior to the purchase of the Quiznos brand by High Bluff Capital
Partners in 2018.

Other than the action described above, no bankruptcy information is required to be disclosed in this
Item.

ITEM 5
INITIAL FEES

Development Fee. You must sign a Development Agreement regardless of the total number of
Restaurants you commit to develop. You must pay a development fee (“Development Fee”) for each
Restaurant to be developed under the same Development Agreement at the time you sign the Development
Agreement. The Development Fee is $10,000 per Restaurant you agree to develop under the Development
Agreement.

Initial Franchise Fee. The initial franchise fee (“Franchise Fee) is $15,000 for each Restaurant.
You must pay the Franchise Fee, which is in addition to the Development Fee, when you sign the Franchise
Agreement for each Restaurant. You must sign the Franchise Agreement within 120 days after we accept a
site for the Restaurant and before opening the Restaurant.

Incentive Programs. We are currently offering a “Platinum Incentive Plan” to celebrate the 70
anniversary of our brand. Qualified franchisees must sign a Development Agreement with a 5-year term
and includes a minimum of 5 Restaurants, with at least 1 Restaurant opened each year from the date of the
Development Agreement. Simultaneously with your execution of the Development Agreement, you will
sign a Platinum Incentive Program Addendum to the Development Agreement in the form attached as
Exhibit S. The Restaurants developed under that Development Agreement will receive the reduced
Development Fee, Initial Franchise Fee, Royalty Fee and Grand Opening Match as described in the table
below:

Eligible Development Initial Royalty Fee* Grand Restaurant
Restaurant Fee (Due upon | Franchise Fee Opening Opening
Developed signing (Due upon Match Deadline

under Development signing
Platinum Agreement) Franchise

Incentive Plan Agreement)

1% Restaurant $10,000 $0 0% (Year 1 after Restaurant #1 | $4,000 No later than 12
Opens) months after the
2% (Year 2) effective date of
3% (Year 3) the
4% (Year 4) Development
5% (Year 5 and thereafter) Agreement

2™ Restaurant $10,000 $0 0% (Year 1 after Restaurant #2 | $4,000 No later than 24
Opens) months after the
2% (Year 2) effective date of
3% (Year 3) the
4% (Year 4)
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Eligible Development Initial Royalty Fee* Grand Restaurant
Restaurant Fee (Due upon | Franchise Fee Opening Opening
Developed signing (Due upon Match Deadline

under Development signing
Platinum Agreement) Franchise

Incentive Plan Agreement)

5% (Year 5 and thereafter) Development
Agreement

3" Restaurant $10,000 $0 0% (Year 1 after Restaurant #3 | $4,000 No later than 36
Opens) months after the
2% (Year 2) effective date of
3% (Year 3) the
4% (Year 4) Development
5% (Year 5 and thereafter) Agreement

4™ Restaurant $10,000 $0 0% (Year 1 after Restaurant #4 | $4,000 No later than 48
Opens) months after the
2% (Year 2) effective date of
3% (Year 3) the
4% (Year 4) Development
5% (Year 5 and thereafter) Agreement

5" Restaurant $10,000 $0 0% (Year 1 after Restaurant #5 | $4,000 No later than 60
Opens) months after the
2% (Year 2) effective date of
3% (Year 3) the
4% (Year 4) Development
5% (Year 5 and thereafter) Agreement

*Changes to the Royalty Fee as described in the schedule listed in this table will start on the first day of the week after
the anniversary of the Effective Date in Year 2, Year 3 and Year 4.

Existing Franchisees must, at a minimum, be in good standing to qualify for the Platinum Incentive Plan.

When you sign the Franchise Agreement for each Eligible Restaurant that you develop and open in
accordance with the terms of the Development Schedule and the Platinum Incentive Plan requirements, you
will sign a Platinum Incentive Program Addendum to the Franchise Agreement in the form attached as
Exhibit S.

The Platinum Incentive Plan may not be combined with any other franchise fee or royalty incentives. If you
acquire existing Restaurants from another franchisee, we have the option, in our sole discretion, to offer or
not offer the Platinum Incentive Plan for those Restaurants.

* * *

All of the fees described above must be paid in full. Except as noted, none are refundable.
Generally, our Development and Franchise Fees are uniformly imposed on our franchisees. However, in
certain unique circumstances, we may reduce or waive a fee for a particular franchisee.

Generally, our Development and Franchise Fees are uniformly imposed on our franchisees.
However, in certain unique circumstances, we may reduce or waive a fee for a particular franchisee.
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ITEM 6

Schedule Extension
Fee

Schedule extension of 4
months — if extending
opening date and open within
the extended time period, the
extension fee will be credited
to the Franchise Fee; if
extending site approval date,
no credit

Development Schedule
Extension

OTHER FEES
TYPE OF FEE! AMOUNT DUE DATE REMARKS
Development $3,000 for each Development | Upon our approval of any | We reserve the right, in our

sole discretion, to grant one
or more Development
Schedule Extensions to site
approval date and/or
opening date.

Royalty?

5% of Gross Sales

Within 5 business days
after the end of each fiscal
week.

“Gross Sales” means all
revenue related to the
Restaurant, less sales taxes.
See Item 5 for summary of
the Platinum Incentive Plan
and incentives offered.

Tax Reimbursement

If any taxes, fees or
assessments are imposed on
us by reason of our acting as
franchisor or licensing
proprietary marks to you,
then you must reimburse us
such amount

30 days after receipt of
invoice

standard, initial franchise fee

Franchise Agreement for
the renewal term

Advertising Fund 5% of Gross Sales (up to 1% | Same as Royalty
Contribution of Gross Sales if a Regional
Co-Op has been formed, plus
contribution to Co-Op) and at
least $25,000/year
Transfer $5,000 Upon transfer of franchise
Unauthorized $25,000 Upon transfer of franchise
Transfer if transfer made in
violation of Franchise
Agreement
Renewal 50% of our then-current, Upon signing of Renewal is subject to

contractual requirements.
See Item 17.

Securities Offering
Review Fee

$5,000 or such greater
amount as is necessary to
reimburse us for reviewing
the proposed offering

Upon request for review

Fee charged only if you
propose to place securities
in public or private offering.
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TYPE OF FEE!

AMOUNT

DUE DATE

REMARKS

New Supplier
Inspection and
Product Testing

Cost of inspecting the
facilities of a previously
unapproved supplier
proposed by you and of
testing ingredients, products,
supplies or goods you
propose to purchase from that
supplier (could range from $0
to $5,000)

If incurred, on demand

You must pay the costs of
our inspection of the
facilities of a previously
unapproved supplier
proposed by you and of our
testing ingredients,
products, supplies or goods
from that supplier.

Audit (by us) Cost of audit If incurred, on demand If we audit you and find that
you understated Gross Sales
by 2% or more, you must
reimburse us for the cost of
the audit. >

Customer Currently $95 per 4-week Every four weeks. You must pay $95 per 4-

Satisfaction and period for the combination of week period to us and we

Franchise Guest Hotline (Market will pass the fees for these

Compliance Force), Customer Survey technologies on to the

Programs Program (SAT Track), OPS vendors supplying the

(“Restaurant 360 Tablet Protective technology. We do not keep

Support Fund”) Hardware, Verizon Cellular any portion of those fees. If

Tablet Fees, KNOX Tablet
Security, Tablet protection
fees, and Acrelec Drive-Thru
Timer subscription fee, or
currently $75 per 4-week
period for the HME Drive-
Thru Timer system.

you are using the HME
Drive-Thru Timer in lieu of
the Acrelec Drive-Thru
Timer, the fee will be $75
per 4-week period.

Late Payment Fee -
Overdue Payments
and Understated
Sales

1.5% of the amounts due per
month, plus $100

On demand

The late payment fee runs
from the date your payment
was due until the date it is
received by us. The late
payment fee charged will
not exceed the maximum
amount permitted by
applicable law.

Default Royalty 1% of Gross Sales Within 5 business days For as long as you are in
after the end of each fiscal | default under the Franchise
week. Agreement, we may raise

your Royalty Fee by 1% of
Gross Sales.
Costs and Will vary by circumstances Immediately, if incurred Costs and attorneys’ fees are

Attorneys’ Fees

payable if we terminate the
Franchise Agreement due to
your default.
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TYPE OF FEE!

AMOUNT

DUE DATE

REMARKS

Cure

Will vary by circumstances

If incurred, on demand

If you breach the Franchise
Agreement or fail to comply
with the Manual, we may
take action to cure such
breach or failure, and you
must reimburse us for our
reasonable costs and
expenses.

Follow-up
Inspection

Will vary by circumstances

If incurred, on demand

If you fail an inspection
conducted by us, we may
require you to reimburse us
for all costs (both out-of-
pocket and internal
overhead) we incur to
conduct a follow-up
inspection.

Indemnity

Will vary by circumstances

If incurred, on demand

You must indemnify and
reimburse us for our costs
and any judgment if we are
sued for claims relating to
the operation of your
Restaurant.

Liquidated
Damages

Average weekly royalty fees
and advertising contributions
for the 52 weeks preceding
termination, multiplied by
208 (or if less than four years
remaining in the term,
multiplied by the number of
weeks remaining in the
franchise term).

If incurred, on demand

This amount is intended to
reflect damages to us if your
franchise agreement is
terminated by us based upon
your default.

Supply Chain
Department
Surcharge

Pass-through of our cost

Upon payment for goods
which bear a surcharge
dedicated to the Supply
Chain Department.

Costs of the Supply Chain
Department are reimbursed
by surcharges on certain
goods. Currently, the
surcharges are $1.42 per
case of flour (breading),
$2.00 per case of regular
chicken boxes, $1.83 per
case of family chicken
boxes, and $1.64 per case of
biscuit mix.
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TYPE OF FEE! AMOUNT DUE DATE REMARKS

Manager Training Cost of training program Before attending training | Under current policy, there
is no fee for the first two
manager trainees in the case
of a new development; the
fee for each additional
manager trainee is $1,250
($250 per week). A
franchisee who acquires the
franchise through a transfer
is required to pay a $1,250
management training fee for
the first two (and any
subsequent) trainees.

NOTES:

1 These fees are imposed and collected by and payable to us and are non-refundable.
Generally, all fees are uniformly imposed on our franchisees. However, in our discretion, we may reduce
or waive a fee for a particular franchisee for a limited period of time.

2 You must participate in our electronic funds transfer program authorizing us to utilize a
pre-authorized bank draft system. All royalty fees and other amounts owed to us under the Franchise
Agreement, including advertising contributions and interest charges, must be received by us or credited to
our account before 5:00 p.m. on the fifth business day after the end of each fiscal week. You must designate
an account at a commercial bank and furnish the bank with all authorizations necessary to permit us to make
withdrawals by electronic funds transfer.

3 It is very difficult to estimate audit costs that you might experience as these costs are
contingent on a number of factors and, therefore, vary widely. For example, audit fees may be dependent
upon the amount of any understatement; the fees that were understated; the length of time the fees were
understated; whether the understatement was intentional; the location of the franchisee’s offices and its
restaurants; the condition of the franchisee’s books and records; the number of restaurants at issue; and the
franchisee’s cooperation, or lack of cooperation, with the auditor. Depending upon these factors, we
anticipate that the audit costs could range from $1,000 to $5,000 for one Restaurant.

ITEM 7
ESTIMATED INITIAL INVESTMENT

Your initial investment will depend on the type of Church’s Restaurant that you develop.

YOUR ESTIMATED INITIAL INVESTMENT: 1400 Blaze Model

The “1400 Blaze” model is a free-standing restaurant that is approximately 1,400 square feet with
limited parking, dine-in and 1 or 2 lane drive-thru facilities, and which complies with our current brand
standards, including the “Blaze Image.” This does not include an additional 325 square feet for the walk-
in cooler and freezer and the utility room located outside of the Franchised Restaurant. Starting in early
2022 we began constructing free-standing “Blaze Image” restaurants that will include our new “Church’s
Texas Chicken” trademark. See Item 13 of this disclosure document for information regarding the
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“Church’s Texas Chicken” trademark. The estimated initial investment for a ground-up construction of a
1400 Blaze model is described in the table below.

The initial investment to convert an existing building to a Blaze Image restaurant will vary
according to the circumstances. The initial investment to convert an existing building will vary according
to the circumstances.

Tvpe of Method To Whom
Ex ZE diture Amount Of When Due Payment Is To Be
p Payment Made'
Low High
At signing of
Development $10,000 $10,000 Lump | 1y elopment Cajun
Fee sum
Agreement
.. At signing of
Initial = $15,000 $15,000 Lump Franchise Cajun
Franchise Fee sum
Agreement
Real Estate Lump
(purchase or Variable Variable sum or As arranged Lessors/ vendors
lease)® Monthly
Site Work* $202,957 $257,490 L;?lrrlrllp As ordered Vendors
$526,196 $656,828

Building and 5 Lump As ordered Vendors
Improvements sum
Equipment Lump

. 6 $358,899 $372,499 As ordered Vendors
and Signs sum
Fees, Misc., Lum Vendors,
A&E Services, $50,000 $150,000 sump As ordered consultants,
Deposits’ municipalities
Inlt{al. 8 $ 0 $23,000 . As As incurred Employees/ vendors
Training incurred
Opening As . .

) $6,350 $12,700 As incurred Suppliers
Supplies arranged
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Tvpe of Method To Whom
Ex ZII: diture Amount Of When Due Payment Is To Be
p Payment Made'
Low High
Insurance'’ $7,500 $10,000 As As ordered Insurance company/
arranged broker
Utilit Lum Per lease or Utility companies/
Y 1 $5,000 $15,000 P utility company’s R P
Deposits sum ) lessors
requirements
B}lsmesslz $300 $600 Lump Before opening Govemment
Licenses sum agencies
Additional As Emplovees/
Funds — 3 $10,000 $20,000 As needed poy
Months® arranged suppliers
Total $1,192,202 to $1,543,117 (excluding Real Estate)
Investment'

YOUR ESTIMATED INITIAL INVESTMENT: 1700 Blaze Model

The “1700 Blaze” model is a free-standing restaurant that is approximately 1,700 square feet with
dine-in and 1 or 2 lane drive-thru facilities, and which complies with our current brand standards, including
the “Blaze Image.” This does not include an additional 325 square feet for the walk-in cooler and freezer
and the utility room located outside of the Franchised Restaurant. Starting in early 2022 we began
constructing free-standing “Blaze Image” restaurants that will include our new “Church’s Texas Chicken”
trademark. See Item 13 of this disclosure document for information regarding the “Church’s Texas
Chicken” trademark. The estimated initial investment for a ground-up construction of a 1700 Blaze model
is described in the table below.

The initial investment to convert an existing building to a Blaze Image restaurant will vary
according to the circumstances. The initial investment to convert an existing building will vary according
to the circumstances.
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Tvpe of Method To Whom
Ex le: diture Amount Oof When Due Payment Is To Be
P Payment Made'
Low High
At signing of
lF)::zelopment $10,000 $10,000 Lump sum Development Cajun
Agreement
Initial At signing of
Franchise Fee? $15,000 $15,000 Lump sum Franchise Cajun
Agreement
Real Estate Lump sum
(purchase or Variable Variable or As arranged Lessors/ vendors
lease)® Monthly
Site Work* $242,054 $254,054 Lump sum As ordered Vendors
?mugf:)lsfglzzﬂtss $591,122 $595,082 Lump sum As ordered Vendors
El?;lspllgn::ﬁt $358,899 $372,499 Lump sum As ordered Vendors
Fees, Misc., Vendors,
A&E Services, $50,000 $150,000 Lump sum As ordered consultants,
Deposits’ municipalities
Inlt{al. 8 $0 $23,000 : As As incurred Employees/
Training incurred vendors
Openl.n g9 $6,350 $12,700 As As incurred Suppliers
Supplies arranged
Insurance"’ $7,500 $10,000 As As ordered Insurance
arranged company/ broker
18
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Tvpe of Method To Whom
Ex le: diture Amount Oof When Due Payment Is To Be
P Payment Made'
Low High
Utilit Per lease or Utility companies/
Y 1 $5,000 $15,000 Lump sum | utility company’s Y P
Deposits . lessors
requirements
B}lsmessu $300 $600 Lump sum | Before opening Government
Licenses agencies
Additional As Emplovees/
Funds - 3 $10,000 $20,000 As needed b0y
Months!® arranged suppliers
Total $1,296,225 to $1,477,935 (excluding Real Estate)
Investment'

YOUR ESTIMATED INITIAL INVESTMENT: End Cap Restaurant

An End Cap Restaurant is located at the end of a retail space in a shopping center or Travel Plaza
with both dine-in and drive-thru facilities, and which complies with our current brand standards, including
the “Blaze Image.” The estimated initial investment for an End Cap Restaurant with approximately 1500
square feet is described in the table below. The low end of the estimates below reflects very limited site
work plus “Tenant Improvements™ (retrofit or renovation work required to convert existing space). The
high end of the estimates reflects adding new building structure and sitework to create the restaurant. See
Item 13 of this disclosure document for information regarding the “Church’s Texas Chicken” trademark.
The initial investment to convert an existing building to a Blaze Image restaurant will vary according to the

circumstances.
Method
Type of To Whom Payment
Expenditure UL i MALLWLLC Is To Be Made!
Payment
Low High
At signing of
Development $10,000.00 $10,000.00 Lump 1 pyelopment Cajun
Fee sum
Agreement
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Method

Type of To Whom Payment
Expenditure of When Due Is To Be Made!
Payment
Low High
. . At signing of
Initial Franchise $15,000.00 $15,000.00 Lump Franchise Cajun
Fee sum
Agreement
Real Estate Lump
(purchase or Variable Variable sum or As arranged Lessors/ vendors
lease)? Monthly
. 4 Lump
Site Work $17,650 $42.500 sum As ordered Vendors
Building and 5 $230,200 $386,500 Lump As ordered Vendors
Improvements sum
Equipment and $324,500 $344,600 Lump As ordered Vendors
Signs sum
Fees, Misc., Lum Vendors,
A&E Services, $50,000.00 $100,000.00 sump As ordered consultants,
Deposits’ municipalities
Initial Training® $0 $23,000.00 . As As incurred Employees/ vendors
incurred
Opening As . .
. 5 $6,350.00 $12,700.00 As incurred Suppliers
Supplies arranged
Insurance® $7,500.00 $10,000.00 As Asordered | Insurance company/
arranged broker
Utilit Lum Per lease or Utility companies/
. $10,000.00 $15,000.00 P | utility company’s y comp
Deposits sum . lessors
requirements
Business | $300.00 $600.00 Lump 1 B fore opening Government
Licenses sum agencies
Additional As Emplovees/
Funds — 3 $10,000.00 $20,000.00 As needed p oy
Months" arranged suppliers
Total $681,500 to $979,900 (excluding Real Estate)
Investment' ’ ’ g
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NOTES:
1. All costs paid to us are non-refundable.

2. You must sign a Development Agreement regardless of the number of Restaurants you
develop. When you sign a Development Agreement, you must pay a Development Fee in the amount of
$10,000 for each Restaurant you agree to develop under the Development Agreement. The Franchise Fee
is $15,000 for each Restaurant. You must pay the $15,000 Franchise Fee, which is in addition to the
Development Fee, when you sign the Franchise Agreement for each Restaurant. You must sign the
Franchise Agreement within 120 days after we accept a site for the Restaurant and prior to opening the
Restaurant. You can find additional details about these fees in Item 5 above.

3. We cannot estimate your initial investment for real estate. However, the following factors
will bear on the amount of your investment. If you do not already own adequate Restaurant space, you will
have to purchase or lease land and a building for the Restaurant. Typical locations for Restaurants are
shopping centers, urban commercial areas and suburban shopping areas. These typical Restaurants range in
size from 1,400 to 1,700 square feet. Free-Standing restaurants in suburban locations will require from
28,000 to 32,000 square feet of land for the Restaurant and adequate parking facilities. The cost of
commercial land or restaurant space, whether you lease or buy, varies considerably depending upon the
location and conditions affecting the local market for commercial property. Based upon rent paid for our
Company Restaurants during fiscal year 2021, we estimate that the annual rent for leased space will range
from $12,000 to $124,000, depending upon factors, including but not limited to, the following: whether the
Restaurant is located within an existing retail business (e.g., shopping center), is a freestanding building or
is an inline or corner unit in a strip center. Please note that, because we are a AAA-rated tenant, our rent
may be less than yours. Security deposits should not exceed an average of two months’ rent on the property.
The cost of converting land to use as a Restaurant may vary widely depending upon the previous use and
condition of the property.

4. The initial investment for site work can vary significantly depending on location and size
of the Restaurant. The amount of site work needed will depend on the condition of the land when leased or
purchased.

5. Free-Standing Restaurants are ordinarily of wood frame, EIFS (Exterior Insulation and
Finish System) and/or masonry construction. The estimates provided assume new ground-up construction.

6. You must purchase certain items of furniture, fixtures, equipment, signage, digital menu
boards, drive-thru timers, smallwares, and computer systems (including a POS System, back office software
and credit card processing as described in Item 8 and Item 11), and the estimates provided assume these
items are purchased new. The Manual contains a complete list of the equipment needed. The cost of
equipment and signage varies depending on the size and location of the Restaurant.

7. You must obtain, at your own expense, additional qualified architectural and engineering
services to prepare surveys, site and foundation plans and to adapt the standard plans and specifications to
applicable local or state laws, regulations or ordinances. You must bear the cost of preparing plans that
deviate from and/or modify the standard plans. Certain governmental authorities may require impact fees,
filings fees, and other costs of doing business, which vary from jurisdiction to jurisdiction.

8. In connection with the initial training, you will need to arrange and pay for transportation,
lodging, food and incidental expenses for you and your designated management employees. You must also
pay the salaries and benefits of your designated management employees. The expenses you will incur
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depend on factors such as the cost of travel, hotel accommodations, and meals, as well as employee salaries
and associated costs. In addition, training expenses will vary depending upon how many employees you
send to training. We may require that you send a certain minimum number of employees that we determine
to training.

9. We estimate that the range given will be sufficient to cover a supply of food and paper
products for one to two weeks of Restaurant operations.

10. Required insurance includes general liability, employer’s liability, workers’ compensation,
auto liability and property insurance. See Section 8 of the Development Agreement and Section 12 of the
Franchise Agreement for specific requirements and coverage amounts. Your costs will vary according to
the risks associated with your business and your location. The cost of workers’ compensation insurance
will vary according to the number of employees of the Restaurant and the requirements of state law.

11. You may need to provide deposits for utilities. The amount of these deposits and utility
costs will vary depending upon the location of the Restaurant and the practices of the lessor, your
creditworthiness and the utility companies.

12. Local, municipal, county and state regulations vary on what licenses and permits are
required for you to operate a Restaurant. For example, you may need city and county occupational licenses
and a city food-handlers’ license. Such fees are paid to governmental authorities, when incurred, before
commencing business.

13. You will need capital to support on-going expenses, such as payroll, uniforms, supplies
and miscellaneous expenses. We estimate that the amount given will be sufficient to cover on-going
expenses for the initial phase of business, which we estimate to be three months. This is only an estimate,
however, and there is no assurance that additional working capital will not be necessary during this initial
phase or after.

14. The range given provides our best estimate of your total investment for one Restaurant to
be developed under the Development Agreement. We relied upon the many years of experience of our
executives identified in Item 2, our construction department, and reports from our franchisees in preparing
these figures.

15. In late 2021, we began requiring each franchisee to complete a reimage or scrape and
rebuild of its Restaurants (depending upon the condition of the Restaurant) to the new “Blaze Image” if that
franchisee’s Restaurant is within the Franchised Restaurant Renovation time frame required under its
Franchise Agreement. See Section 10.F.2 of the Franchise Agreement. We estimate the cost of adding our
new core image elements to comply with the new “Blaze Image” will range from $50,000 to $200,000
depending on the size of the Restaurant.

This estimate does not include any deferred repair and maintenance that must be completed as part
of any remodel nor does it include any modifications required under the Americans with Disabilities Act.
Costs may vary considerably based on building type (end cap should be on the low end of the range and
free-standing restaurants or conversions may be on the high end of the range), age and condition of the
building, and the cost of materials and contractors in your local market.

16. In the past, we also franchised restaurants in the “C Store” model, which is a Restaurant inside of
or attached to a convenience store. We may franchise this model on a limited basis in our sole discretion
or renew the existing franchise agreements for the “C Store” model. The cost of constructing a “C Store”
is similar to an End Cap model.
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As described in Item 10, we do not offer, either directly or indirectly, financing to you in connection
with your initial investment. The availability and terms of financing from third parties will depend on
factors such as the availability of financing generally and your credit-worthiness.

ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Required Purchases or Leases

To operate the Restaurant, you must use certain items that incorporate our trade secrets (“Trade
Secret Products™). Trade Secret Products include ingredients, products, materials, supplies and other items.
Trade Secret Products include our fried chicken batters and seasonings and certain other food products and
recipes (including fried okra batter and breading; boneless wing seasonings, batters, and breading; buffalo
wing seasoning, marinated chicken strips formula, cob corn oil, biscuit topping and mix, macaroni and
cheese formula, mashed potatoes formula, fried apple pies formula, jalapeno cheese bombers, various other
seasonings and sauces). You must buy Trade Secret Products only from suppliers that we designate.

Certain products bear our Proprietary Marks and are made to our specifications by approved
manufacturers (“Proprietary Products™). You must buy Proprietary Products only from manufacturers we
approve in writing. Examples of Proprietary Products include certain uniforms, signs, menu boards, paper
goods and packaging.

We require you to obtain, install and use point-of-sale equipment, software, back-office computer
systems and credit card processing (collectively, “POS System’) from our approved suppliers, which are
currently SynergySuite and QuBeyond. The POS System must be installed by an approved vendor, which
is currently HonorBuilt.

We also require you to obtain, install and use DT timers and associated hardware and software
(collectively “DT Timers”) that we specify in writing. We currently have preferred vendors that limit your
choice of DT Timers. Depending on the number of drive-thru lanes at your Restaurant, we may require
you to have additional DT Timers.

You must construct the Restaurant in accordance with our standard plans and specifications, or
according to plans and specifications approved by us.

You must purchase, install, and use only fixtures, furnishings, equipment (including, without
limitation, fryers, grills, ovens, warmers, refrigerators, freezers and drive-thru timers) and signs that we
have approved as meeting our specifications and standards for quality, design, appearance, function and
performance.

You must purchase all items (except for Trade Secret Products, Proprietary Products, and items
that you must purchase from designated suppliers) needed to operate the Restaurant (such as french fries,
flour, food trays, paperwares, etc.) only from suppliers and distributors who demonstrate, to our continuing
and reasonable satisfaction, the ability to meet our reasonable standards for those items; who possess
adequate quality controls and capacity to supply your needs promptly and reliably; and as to whom we have
given (and not revoked) our written approval.
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Church’s Supply Chain Department provides purchasing and logistical services to the System. You
must participate in Church’s Supply Chain Department (or any successor designated by Church’s) and sign
a Participation Memorandum regarding your participation substantially in the form attached as Exhibit T.
The Supply Chain Department negotiates with certain vendors and suppliers for the benefit of franchisees
as well as company-owned stores. The Supply Chain Department passes its costs and overhead to the
System through surcharges on certain products, as detailed in Item 6. Currently, these surcharges are: $1.42
per case of flour (breading), $2.00 per case of regular chicken boxes, $1.83 per case of family chicken
boxes, and $1.64 per case of biscuit mix. The surcharges are imposed by the distributors of these products
and then paid to the Supply Chain Department. The Supply Chain Department has a Board of Directors
with seven members. The Church’s Independent Franchise Association appoints three members of the
Board, the two largest franchisees (determined by annual revenue) appoint two members of the Board, and
we appoint the remaining two members of the Board. The budget of the Supply Chain Department,
including the surcharges on certain products, is subject to the approval of the Supply Chain Department’s
Board of Directors.

Y ou must participate in a guest feedback/hotline program operated by ServiceCheck, Inc. You must
also participate in an interactive voice response customer survey program, known as “SAT Track,” operated
by Service Management Group, Inc. The costs associated with each of these programs are disclosed in Item
6. We have access to information regarding your participation in these programs, including the results of
your participation in these programs.

You also must participate in food delivery and catering programs operated by us or third party
delivery and catering programs operating in the Restaurant area (the “Delivery and Catering Program”),
such as UberEats, DoorDash, Postmates and GrubHub, among others (the “Delivery and Catering
Companies”). If you participate in the Delivery and Catering Program, you may need to sign a contract
with the Delivery and Catering Companies that is substantially in the form shown in Exhibit R of this
Franchise Disclosure Document (the “Delivery and Catering Company Contract”). We do not currently
charge you a fee for participating in the Delivery and Catering Program, however, fees are charged by the
Delivery and Catering Companies. We reserve the right to charge you a fee for participating in the Delivery
and Catering Program in the future. We have access to information regarding your participation in these
programs, including sales data, however, we do not have access to any payment card information or private
customer information. We also reserve the right to waive or reduce fees you pay to us that are listed in
Item 6 based upon your participation in the Delivery and Catering Program.

Additionally, you must participate in our order ahead, pay ahead program (the “Order Ahead
Program™). This program, which operates through integrated ordering enterprise software from Olo, allows
our customers to order our food via the churchs.com website then pick up their food at a Church’s Chicken
restaurant at a later time that the customer chooses. We do not currently charge you a fee for participating
in the Order Ahead Program, however, fees are charged by Olo for each order processed. We reserve the
right to charge you a fee for participating in the Order Ahead Program in the future. We have access to
information regarding your participation in the Order Ahead Program, including sales data, however, we
do not have access to any payment card information or private customer information. We also reserve the
right to waive or reduce fees you pay to us that are listed in Item 6 based upon your participation in the
Delivery and Catering Program.

Under the Franchise Agreement, we may designate an exclusive beverage supplier or suppliers for
beverage products sold within the System (“Designated Beverage Supplier”). After 30 days’ notice to you
of our appointment of a Designated Beverage Supplier, you must purchase all designated beverage items
only from the Designated Beverage Supplier.
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None of our officers own an interest in any privately-held suppliers, or a material interest in any
publicly-held suppliers, of the Church’s Chicken franchise system. From time to time, our officers may
own non-material interests in publicly-held companies that may be suppliers (or have subsidiaries that may
be suppliers) to our franchise system.

You cannot offer menu items that are not part of the System without our approval.
Optional Purchases or Leases

Under the Development Agreement, you are required to obtain the right to occupy the premises at
which you will operate each Restaurant. We will have the right to review and approve these premises. You
will generally have the option to buy, lease, or sublease the premises, depending upon market conditions.
If you lease or sublease the premises, we will have the right to review and approve the lease or sublease.
We may require the lease or sublease to contain the following terms, among others, before we will give our
approval: (1) if you default under the lease/sublease, or stop operating the Restaurant for any reason, we
will have the right to assume your rights and obligations under the lease/sublease; (2) if you default under
the lease/sublease, we must receive a copy of any notice of the default; and (3) if you default under your
lease/sublease or stop operating the Restaurant, we may modify the premises as necessary to enforce the
covenants against competition and the other post-termination obligations under the Franchise Agreement
that are noted in Item 17 below.

Approval of Alternate Suppliers or Vendors

If you want to obtain items from a non-approved supplier or distributor, you (or the supplier or
distributor) must make a written request to us seeking approval. As a condition of our approval, we may
require that the supplier or distributor allow our representatives to inspect its facilities and that the supplier
or distributor deliver samples, at our option, either to us or to an independent laboratory that we designate
for testing before we will grant our approval. The approval process ranges from 30 days for simple items
to 18 months for highly complex food formulas, which require more extensive testing. You or the supplier
or distributor must pay a charge not to exceed our reasonable cost of inspection and the actual cost of
testing. We do not currently charge an additional fee to approve suppliers and distributors, but we reserve
the right to do so. We reserve the right, at our option, to periodically reinspect the facilities and products of
any approved supplier or distributor. We will also have the right to revoke our approval if we find that a
supplier or distributor no longer meets our standards. The process of reviewing possible suppliers and
distributors includes many factors, such as inspecting and testing sample products to determine whether the
products meet our standards, inspecting a proposed distributor’s physical plant and similar steps to assure
compliance with our standards for quality, food safety and sanitation. If we conclude that an approved
supplier or distributor no longer meets our standards, we will revoke our approval of that supplier or
distributor.

We do not currently require you to buy or lease goods or services from us, nor do we or our affiliates
presently supply or offer to sell or lease goods or services to our franchisees. We do not derive income from
sales made by designated or approved suppliers or distributors to Church’s franchisees (however, the
distributors collect a surcharge on certain products to fund the Church’s Supply Chain Department, as
described below). There are currently no purchasing or distribution cooperatives.

We will provide our standards to you through our Manual. We will lend you a copy of our Manual
when you sign the Franchise Agreement and pay us the initial Franchise Fee and any other amounts then
due. We may update and revise these standards periodically, and we will notify you of these changes by
written or electronic communication. See Item 11. We usually develop standards internally, but sometimes
we develop standards with suppliers.
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Revenue from Franchisee Purchases

We estimate that your purchases from approved suppliers or from suppliers that we designate, and
otherwise under our standards, will be approximately 99% of the total purchases and leases of products and
services needed to establish the Restaurant, and approximately 99% of the total purchases and leases of
products and services needed to operate the Restaurant. We also estimate that your purchase of Trade Secret
Products will be less than 1% of the total purchases and leases of products and services needed to establish
the Restaurant, and approximately 25% of the total purchases and leases of products and services needed

to operate the Restaurant.

We do not currently receive rebates from any suppliers based upon purchases by franchisees.

We do not require you to buy or lease any goods or services from us, or suppliers designated by us,

except as described above.

We do not confer special or other material benefits on franchisees that buy or lease from approved

suppliers or sources.

ITEM 9

FRANCHISEE’S OBLIGATIONS

The following table lists your principal obligations under the Franchise Agreement and the
Development Agreement. It will help you find more detailed information about your obligations in
these agreements and in other items of this disclosure document.

DISCLOSURE
OBLIGATION SECTION(S) IN AGREEMENT(S) DOCUMENT
ITEM
a. Site Selection and Acquisition/Lease § 5 of Development Agreement Item 11

b. Pre-Opening Purchases/Leases

§ 6 of Development Agreement

Items 5, 7 and 8

c. Site Development and Other Pre-

§ 8 of Franchise Agreement

Items 7, 8 and

Agreement
§§ 3,4, 12 and 18 of Development Agreement

Opening Requirements §§ 5 and 7 of Development Agreement 11

d. Initial and On-Going Training §§ 8 and 10 of Franchise Agreement Item 11
e. Opening §7 of Development Agreement Item 11
f. Fees §§3,4,8,10, 15, 18 and 22 of Franchise

Items 5 and 6

g. Compliance with Standards and Policies/
Operating Manual

§ 6, 7 and 10 of Franchise Agreement
§ 9 of Development Agreement

Items 6, 8 and
11

h. Trademarks and Proprietary Information

§§ 5,7, 11 and 17 of Franchise Agreement
§ 14 of Development Agreement
§ 3 of Guaranty Agreement

Items 13 and 14

Remodeling Requirements

i. Restrictions on Products/Services Offered § 10 of Franchise Agreement Item 16
J- Waganty and Customer Service § 10 of Franchise Agreement Item 11
Requirements

lau'l;i;itorial Development and Sales §§ 1 and 3 to Development Agreement Item 12
1. On-Going Product/Service Purchases §§ 10 and 12 of Franchise Agreement Item 8
m. Maintenance, Appearance and §§ 3, 10 and 15 of Franchise Agreement Item 11

n. Insurance

§ 12 of Franchise Agreement

Items 6 and 7
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DISCLOSURE

OBLIGATION SECTION(S) IN AGREEMENT(S) DOCUMENT
ITEM
§ 8 of Development Agreement
0. Advertising § 5 of Franchise Agreement Items 6 and 11
p. Indemnification § 22 of Franchise Agreement ltem 6
§ 18 of Development Agreement
g. Owner’s Participation/Management/ §§ 8, 10 and 13 of Franchise Agreement Ttem 15
Staffing § 5,7 and 10 of Development Agreement
r. Records and Reports § 4 of Franchise Agreement Item 6
s. Inspections/Audits §§4,5,9, 10 and 18 of Franchise Agreement
’ § 6 and 7 of Development Agree%nent ftems 6 and 11
t. Transfer § 15 of Franchise Agreement ltem 17
§ 12 of Development Agreement
u. Renewal § 2 of Franchise Agreement Item 17
v. Post-Termination Obligations § 19 of Franchise Agreement
§ 16 of Development Agreement Item 17
§ 4 of Guaranty Agreement
w. Non-Competition Covenants § 17 of Franchise Agreement
§ 14 of Development Agreement Item 17
§ 4 of Guaranty Agreement
x. Dispute Resolution § 27 of Franchise Agreement Ttem 17
§ 23 of Development Agreement
y. Personal Guaranty § 13 of Franchise Agreement
§ 10 of Development Agreement Item 15

Guaranty Agreement

ITEM 10
FINANCING

Neither we nor any agent or affiliate offers direct or indirect financing to you, guarantees any note,
lease or obligation of yours, or has any practice or intent to sell, assign or discount to a third party all or
any part of any financing arrangement of yours.

If you are interested in obtaining a loan guaranteed by the SBA for the development of a new
Restaurant, we are listed on the SBA Franchise Registry. The SBA Franchise Registry is a listing, hosted
through FRANdata, of franchise systems whose franchisees may receive faster SBA loan processing
because the franchise agreement has been pre-approved by the SBA. Our approval for eligibility or
inclusion in the SBA Franchise Registry does not guarantee that you will qualify for SBA financing. Please
visit the Franchise Registry’s website at www.franchiseregistry.com for more information.

ITEM 11
FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS AND TRAINING

Except as provided below, we are not required to provide you with any assistance.

Under the Management Agreement between us (and our wholly owned subsidiaries) and Cajun
Operating, Cajun Operating will, at all times acting on our behalf, fulfill all of our duties and obligations
under Franchise Agreements and Development Agreements, including: fulfilling all of our obligations to
franchisees; managing the System; marketing, offering and negotiating new and renewal Franchise
Agreements and Development Agreements as our franchise broker; and assisting franchisees.
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Cajun Operating employs all the persons who will provide services to you on our behalf under the
terms of your Franchise or Development Agreement. If Cajun Operating fails to perform its obligations
under the Management Agreement protocol, then Cajun Operating may be replaced as the franchise service
provider. However, as the franchisor, we will always be ultimately responsible for fulfilling all of our duties
and obligations under your Franchise and Development Agreements.

Pre-Opening Obligations.

Listed below are our pre-opening obligations under the Development Agreement and Franchise
Agreement.

Development Agreement:

1. We will evaluate each site you propose for a Restaurant, and we will send you, within 60
days after receipt of your complete proposal, written notice of acceptance or non-acceptance of the proposed
site. [Development Agreement, Section 5.C]

2. We will provide you with standard plans and specifications for use only in the preparation
of construction/renovation drawings for your Restaurant, as we may require. You cannot modify or deviate
from the standard plans and specifications unless you have our prior written approval. You must obtain, at
your own expense, additional qualified architectural and engineering services to prepare surveys, site and
foundation plans, and to adapt the standard plans and specifications to applicable local or state laws,
regulations or ordinances. You must bear the cost of preparing plans that deviate from and/or modify the
standard plans. [Development Agreement, Section 6.A]

3. We will evaluate your final and complete plans for the construction/renovation and
decoration of your Restaurant, and, if appropriate, we will approve these plans. [ Development Agreement,
Section 6.4]

4, For your first Restaurant opened under a Development Agreement, we will provide a
representative to be present at the opening. [Development Agreement, Section 7.A4]

Franchise Agreement:

Under the Franchise Agreement, we must provide certain assistance and services to you. Although
the Franchise Agreement does not specify when we must perform these services, we intend to perform the
following services before the opening of the Restaurant. Except as provided below, we are not required to
provide you with any assistance.

1. We will make available our New Franchisee Orientation Program for you, and our
Manager-in-Training Program for you and up to four designated management employees; see “The
Orientation Program” below for more information. [Franchise Agreement, Section 8.4 and 8.B]

2. We will provide our Pathways to Excellence Training Program materials for you to train
your employees in connection with the opening of the Restaurant.

3. We may provide consultation and advice to you, in our sole discretion, with regard to the
development and operation of the Restaurant, building layout, furnishings, fixtures and equipment plans
and specifications, employee recruiting, selection and training, purchasing and inventory control, and such
other matters as we deem appropriate. [Franchise Agreement, Section 9.A]
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Continuing Obligations.

Listed below are our obligations under the Franchise Agreement during the on-going operation of
the Restaurant. Unless listed below, we need not provide any assistance to you.

1. We will make available to you additional training programs as we, in our discretion, choose
to conduct. [Franchise Agreement, Section 8.C]

2. As we deem appropriate, we will advise and consult with you in connection with the
operation of the Restaurant. As we deem appropriate, we will provide to you our knowledge and expertise
regarding the System and pertinent new developments, techniques and improvements in the areas of
restaurant design, management, food and beverage preparation, sales promotion, service concepts and other
areas. We may provide these services through visits by our representatives, the distribution of printed or
filmed material or electronic information, meetings or seminars, telephone communications, electronic mail
communications or other communications. [Franchise Agreement, Section 9.B]

3. We will make available to you continuing advisory assistance in the operation of the
Restaurant, in person or by electronic or written bulletins, as we deem appropriate. [Franchise Agreement,
Section 9.B]

4, We (or our designated affiliate) will maintain and administer an Advertising Fund, and in
some areas, an Ad Co-Op (as defined in this Item), to increase the public’s awareness of the Restaurants
and the System. [Franchise Agreement, Section 5|

5. We will lend you one copy of the Manual. The Manual contains the standards,
specifications, operating procedures and techniques of the System. We may supplement or amend the
Manual from time to time by letter, electronic mail, updates to our www.TeamChurchs.com website,
bulletin, digital video disk, compact disk, USB flash drive, software or other communications. [Franchise
Agreement, Section 6, Development Agreement, Section 9] You must abide by all revisions to the Manual.

6. We will lend you one copy of our Pathways to Excellence Training Program materials that
are to be used in training restaurant employees. The Pathways to Excellence Training Program materials
are part of the Manual. [ Franchise Agreement, Section 8.D]

7. We will establish uniform criteria for approving suppliers and will make reasonable efforts
to share our standards and specifications with your prospective suppliers upon your written request. We
may choose not to make available to prospective suppliers the standards and specifications for any food
formula or equipment design that we deem to be confidential. [Franchise Agreement, Section 10.C]

8. We will inspect the Restaurant and its operations to assist your operations and ensure
compliance with the System, at such times as we may determine. [Franchise Agreement, Section 9.C]

9. We will provide you with agreements from the Delivery and Catering Companies and
provide training and operational support. [Franchise Agreement, Section 10.M]|

10. We will provide you access to the Order Ahead Program and provide training and
operational support. [Franchise Agreement, Section 10.N]
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Site Selection and Length of Time before Opening.

The Development Agreement grants you a specific Development Area in which to establish and
operate Restaurants under the System at specific locations to be designated in separate Franchise
Agreements. You select the site of your Restaurant subject to our acceptance of the site. You must submit
for our approval a Site Acceptance Request, in the form that we require, for the proposed site of each
Restaurant you develop. We will evaluate each proposed site, and within 60 days after receipt of your
complete proposal, we will send you written notice of our acceptance or non-acceptance of the site. We
consider the following factors, among others, in evaluating the proposed site: demographic characteristics
(such as the number of households in the neighborhood, average income and family size); traffic patterns;
proximity to existing restaurants, including existing Church’s Restaurants, and the size, asset type, and
condition of the proposed premises. Our acceptance of a proposed site will be good for 90 days, during
which time you must provide us with satisfactory evidence (such as a deed or signed lease) that you have
the right to occupy the site. Our acceptance of a site is not a representation or promise by us that a Restaurant
at that site will achieve a certain sales volume or level of profitability. Similarly, our acceptance of one or
more sites and our non-acceptance of other sites is not a representation or promise by us that a site we
accept will have a higher sales volume or be more profitable than a site we do not accept. Our acceptance
only indicates our willingness to be represented by you at that site.

The typical length of time between the signing of a Development Agreement and the opening of
the first Restaurant is between 3 and 12 months. The length of this period depends on many factors, such
as your ability to buy or lease a site and obtain adequate financing, the local requirements you must meet
to obtain permits and zoning approval, whether you use stick-built or modular construction, the amount of
time required to train your intended management personnel, and other factors that affect construction in
your area, such as weather. Other factors may affect the length of this period, such as your ability to obtain
insurance and to get your approval of the final and complete plans and specifications for the
construction/renovation and decoration of the Restaurant.

If we cannot reach agreement on a site, you will be unable to sign a Franchise Agreement and
operate a Restaurant, and you will be in default under the Development Schedule of your Development
Agreement.

The Orientation Program

You must complete, to our satisfaction, the New Franchisee Orientation Program (“NFOP”’) before
opening your first Restaurant. NFOP consists of two days of workshops and seminars conducted at a facility
we designate (currently at our corporate offices in Atlanta, Georgia). We currently offer NFOP on an as-
needed basis. We do not charge a fee for NFOP. You are, however, responsible for all expenses which you
or your representatives incur while attending NFOP, such as the cost of travel, accommodations, meals, and
employee wages and benefits.

Before opening your first Restaurant, your Operating Principal and up to four designated
management employees (we decide the exact number, which must be at least two for your first Restaurant,
and at least two for each additional Restaurant) must attend and complete, to our satisfaction, our initial
Pathway to Excellence Advanced Operations and Leadership Training Program (the “Training Program”).
We offer the Training Program on an as-needed basis. This training provides certification for Assistant
Restaurant and Restaurant General Managers. If your management employees complete the Training
Program to our satisfaction, we will issue certificates of completion to these trainees who will become
“Certified Managers.” You must maintain at least two Certified Managers in the employ of each Restaurant
throughout the term of the Franchise Agreement; we may require that you maintain more than two Certified
Managers. You must enroll a qualified replacement in the Training Program for any Certified Manager who
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ceases active employment at your Restaurant within 30 days after the former employee’s last day of
employment. The replacement employee must join the next scheduled Training Program, at your expense,
at a Certified Training Restaurant (“CTR”). If the CTR is operated by another franchisee, you may be
instructed to pay the training fee directly to the other franchisee. The current fee for the Training Program
for each employee, after the first two employees, is $1,250.

We also may periodically make available to you and your employees additional training programs
that we, in our discretion, choose to conduct. Attendance at these additional, training programs may be
mandatory. Although we do not currently charge a fee for additional, mandatory training programs and
related materials, we reserve the right to charge fees in the future to cover the cost of presenting such
additional, mandatory training programs and producing the related materials. You will be responsible for
all expenses that you and your management employees incur in connection with training, such as cost of
travel, accommodations, meals, and employee wages and benefits. Optional training programs (instruction
and required materials) may be offered to Franchisees for a fee.

We designed our Training Program to educate you and your managers in all phases of the quick-
service restaurant industry as related to the operation of the Restaurant. The Training Program will be
conducted at a CTR and will last five weeks. However, if you have prior quick-service restaurant operations
experience, the length of the Training Program may be reduced to three weeks since the subjects can be
taught more quickly. Before attending the Training Program you are required to successfully satisfy all the
requirements of our Pathway to Excellence Team Training Program which is focused on the line level tasks
performed in a Restaurant, including, but not limited to, product preparation procedures and recipes,
customer service, food safety, and facility cleanliness and maintenance. The Pathway to Excellence
Advanced Operations and Leadership Training Program builds upon this knowledge base and addresses
management responsibilities related to these tasks such as scheduling, cash management, inventory control,
ordering, sales generation and profitability.

All Training and Development Department personnel have extensive experience in operations with
us and other food service companies. Our training staff has the responsibility of developing and delivering
training programs and training support materials. We employ the following individuals on our training staft:

Senior Manager, National Field Training. Ms. Qaddumi has been involved with our training
program since 2016. She has more than 20 years of experience in restaurant operations training.
Ms. Qaddumi is also a certified ServSafe® instructor and exam proctor.

National Field Trainer: Denise Morales. Ms. Morales has been involved with our training
program since 2019. She has more than 21 years of experience in restaurant operations training
and is also a certified ServSafe® instructor and exam proctor.

Training Detail.

The subjects covered during the Training Program are as follows:

TRAINING PROGRAM
HOURS OF HOURS OF ON-
CLASSROOM THE-JOB
SUBJECT TRAINING TRAINING LOCATION*
Orientation 3 8-10 Certified Training
Restaurant
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HOURS OF HOURS OF ON-
CLASSROOM THE-JOB
SUBJECT TRAINING TRAINING LOCATION*

Reading Assignments and Exams 10-14 3-6 Certified Training
Restaurant

Cleaning and Sanitation, Fryer N/A 6-8 Certified Training

Excellence Restaurant

Food Preparation N/A 10-14 Certified Training
Restaurant

Guest Service/ Drive-Thru/ POS N/A 10-14 Certified Training
Restaurant

Expediting N/A 4-6 Certified Training
Restaurant

Management (including safety, N/A 75-96 Certified Training

security, management systems and Restaurant

forms, established standard guidelines,

shift management, open-to-close duties,

inventory, preventative maintenance,

labor scheduling, operations review)

Totals 13-17 116-154

*You will attend the Training Program at a CTR near the location of your Restaurant. A list of the
cities that contain CTRs as of April 1, 2022, is attached as Exhibit P.

We use the Pathways to Excellence Training Program materials including job aids, pocket guides,
videos, the Manual, a Proctor & Gamble Manual and other training aids as instructional materials for the
Training Program. All training occurs at a Church’s Restaurant which has been approved by us a CTR.

If you open and operate more than five Franchised Restaurants, we may require you to establish
additional Franchised Restaurants as CTRs in order to support training in future development.

Manual.

For the duration of the Development Agreement and Franchise Agreement, we will provide you
one copy of the Manual per Restaurant or make the Manual available to you electronically electronic mail,
the Internet, Operations 360 Tablet, or other electronic format. The Manual contains detailed standards,
specifications, instructions, requirements, methods and procedures for development, management and
operation of the Restaurant. The Manual may also include requirements related to the selection, purchase,
storage, preparation, packaging, ingredients, recipes, service and sale of all products and beverages sold at
the Restaurant; management and employee training; marketing, advertising and sales promotions;
maintenance and repair of the Restaurant building, grounds, equipment, graphics, signs, interior and
exterior décor items, fixtures and furnishings; employee dress attire and appearance standards; menu
concept and graphics; and accounting, bookkeeping, records retention and other business systems,
procedures and operations. The Manual is confidential, and it is and shall at all times remain our property.
We may revise the contents of the Manual from time to time by electronic mail, bulletin, software,
Operations 360 Tablet, or other communications. You must abide by all revisions of the Manual. Any
revisions to the Manual, however, will not alter your status and rights under your Franchise Agreement
and/or your Development Agreement. You can find the Table of Contents to the Operations Manual in
Exhibit J to this Franchise Disclosure Document. As of the date of this Franchise Disclosure Document, the
Manual is comprised of the New Store Opening Guide and the Operations Manual, and together they
comprise 417 pages.
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Point-of-Sale and Computer Systems.

We require you to have a POS System that includes a back-office system purchased from, and
installed by, our approved vendors. Your computer system must permit high-speed internet communication
between us and your POS System and back office system at your Restaurant. We have the right to retrieve
any data and information from your computer and POS System as we deem appropriate, including access
to real-time data via SaaS, electronically polling the daily sales, menu mix and other data of your Restaurant.
The cost to purchase or subscribe to a POS System and Back Office system software and hardware will
range between $6800 and $7500 annually based on the type and amount of POS software and equipment
you purchase.

We may revise our specifications for the POS System from time to time. Consequently, we may
require you to upgrade, update, or replace your POS System. There is no contractual limitation on the
frequency and cost of this obligation. The annual cost of upgrades or required maintenance and support for
hardware, software, helpdesk, and menu maintenance are typically between $4,500 and $5,500, based on
software and equipment purchased and the level of support desired. Our approved vendor, Qu POS, Inc. is
required to provide software support for the POS System for 5 years from your installation date. Other than
the software support for the POS System, we do not have any obligation to provide ongoing maintenance
or upgrades of your POS system or computer system, nor does any affiliate of ours or a third party.

Sales Reporting.

You must report sales and other information to us. Currently, you must enter your Restaurant
information every week into the Church’s Sales Information (CSI) web portal. The information includes
sales, transactions, and any pertinent business information such as employee turnover or test product
information into this system. To use CSI, you must access the Internet. There is no fee or expense to you
to use CSIL.

Website.

You may not operate an Internet website for your Restaurant without our prior written consent. Our
consent to your creating, operating and/or maintaining such a website is subject to such requirements as we
may reasonably establish from time to time.

Delivery and Catering Tablet.

Additionally, if you participate in a Delivery and Catering Program, you may need to lease a tablet
from the Delivery and Catering Company. We estimate those costs to be $25 to $200 per month, depending
upon whether the tablet is cellular or Wi-Fi.

Advertising and Promotion.

Advertising Program:

Advertising and standardization of advertising and promotion is important to the goodwill and
public image of the System. Our advertising program is conducted through a national fund (“Ad Fund”)
which is described below. We control the Ad Fund and administer it to support each designated market
area (“DMA”). Under the Franchise Agreement, we are obligated to use the Ad Fund for advertising,
marketing, and public relations programs and related activities, and we cannot use the Ad Fund for our
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general operating expenses. Under the Franchise Agreement, we are allowed to create Advertising
Cooperatives (“Ad Co-ops”) and require your participation in them.

1. We may use the Ad Fund for national, regional, and/or local media coverage.

2. We select the media and locale for media placement. Currently, we use television (where
practical), radio, digital, social media, direct mail, outdoor media and restaurant point-of-purchase
advertising.

3. We currently use several marketing agencies to produce our advertising materials, purchase
media and manage promotions. We may change this at any time. We may require you to use the marketing
agency or agencies that we select.

4. We are not obligated to spend any amount on advertising in the designated market area
(“DMA”) or territory of any individual franchisee. It is our practice (although we are not required to do so)
to allocate all Ad Fund contributions to our national system fund (which produces commercials, point-of-
purchase materials, and certain other advertising, and also funds overhead, promotions, public relations,
digital, mobile, social media, research, agency fees and miscellaneous expenses).

Use of Your Own Advertising Material:

All local advertising by you is subject to our approval and must be in such media and of such type
and format as we may approve; be conducted in a dignified manner; and conform to such standards and
requirements as we may specify. All advertising, marketing and promotional plans and materials must meet
our standards, and you must obtain our prior written approval before using any local advertising, marketing
or promotional plans or materials. To obtain our approval, you must submit samples of the proposed
advertising copy, marketing or promotional plans to us unless we previously prepared or approved the
materials. If you do not obtain our written approval within 15 days after we receive the proposed samples
or materials, it means that we disapproved the samples or materials. All press releases must be approved by
us. We do not approve or disapprove the sales prices of products in proposed advertising, marketing or
promotional plans.

Franchisee Marketing Committee:

We have an informal marketing Excellence Advisory Council (“Marketing EAC”) composed of
franchisees self-nominated and appointed by the CEO and including at least one member of the Church’s
Independent Franchise Association (“CIFA”). We consult with the Marketing EAC concerning the
implementation of our marketing and advertising policies and programs. The Marketing EAC operates in
an advisory capacity only. We are not required to consult with the Marketing EAC.

The Ad Fund:

All franchisees must contribute to our Ad Fund. You must contribute to the Ad Fund each week
5% of your Restaurant’s Gross Sales. However, we may require you to contribute a minimum of $25,000
per year to the Ad Fund. If we create an Ad Co-op and require your participation, you will still be required
to contribute at least 5% of your Restaurant’s weekly Gross Sales to the Ad Fund, with the exact amount
determined by a vote of the Ad Co-Op. All franchisees contribute to the Ad Fund on the same basis (except
that some older Franchise Agreements may provide for different contribution rates and certain franchisees
in captive locations (e.g., food courts) may have a negotiated lower Ad Fund contribution rate).
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Restaurants that we and our affiliates own contribute to the Ad Fund on the same basis as you,
except where our restaurants contribute a greater percentage of Gross Sales than you.

We administer the Ad Fund and have the right to direct all spending by the Ad Fund.

It is not our practice to audit the Ad Fund on an annual basis. We do prepare an annual statement
of monies collected and costs incurred by the Ad Fund and can provide it to you upon written request.

In fiscal year 2021, 15% of the Ad Fund was spent on production; 58% was spent on media
placement; 7% was spent on point-of-purchase items; 2% was spent on research and development; 2% was
spent on public relations and promotions, 9% was spent on digital technology and 7% was spent on
administration and miscellaneous items.

The Ad Fund currently uses all contributions made to it, and any earnings on those contributions
exclusively to pay the costs of maintaining, administering, directing and preparing market research,
advertising and/or promotional activities. We maintain all sums paid to the Ad Fund in an account separate
from our other funds. We maintain separate bookkeeping accounts for the Ad Fund. We do not use the Ad
Fund to defray our expenses except as permitted under the Franchise Agreement, and except for expenses
we incur in administering the Ad Fund and in running advertising and marketing programs for the System.
We may charge the Ad Fund for our reasonable costs for market research, production and distribution of
advertising materials.

We anticipate that all contributions to, and earnings of, the Ad Fund will be spent during the year
in which such contributions and earnings are received. If, however, there are excess amounts in the Ad

Fund at the end of the year, the amounts are carried over to the following year.

We do not use the Ad Fund to solicit the sale of franchises, except for some incidental uses such as
promoting franchise sales on our www.churchs.com website.

Advertising Cooperatives:

We have the right to form, change, dissolve or merge Ad Co-Ops. An Ad Co-Op may also be
established if the owners of 80% of the Restaurants (franchised and owned by us) within the same DMA
vote to do so and obtain our approval.

In conducting regional advertising, it is normal and customary to engage the services of a marketing
agency to plan and place media, as well as perform other tasks. We reserve the right to require or approve
the marketing agencies you use. We also reserve the right to set standards that marketing agencies are
required to meet and to withdraw our approval of an agency that does not meet those standards.

ITEM 12
TERRITORY

Development Agreement.

Under our standard Development Agreement, you have a specific Development Area in which to
develop one or more Restaurants. You will not receive an exclusive territory. You may face competition
from other franchisees, from outlets that we own, or from other channels of distribution or competitive
brands that we control.

35

Church’s Chicken FDD 06/14/22 as amended 08/11/22



We may offer an amendment to the Development Agreement that provides limited territorial
exclusivity (“Exclusive Development Agreement”), as negotiated between us based upon your capabilities
and our market development objectives.

The Development Agreement grants you the right and obligation to develop an agreed-upon
number of restaurants in your Development Area according to an agreed-upon Development Schedule. The
Development Agreement does not grant you any options, rights of first refusal, or similar rights to acquire
additional franchises inside or outside your Development Area. The size of the Development Area will vary
considerably and is subject to our mutual agreement before the Development Agreement is signed. Factors
that may affect the size of a Development Area include your wishes, the expansion capacity of the area
contemplated, the competition in the area and your prior experience and financial capacity.

If you sign an Exclusive Development Agreement, you will be granted a geographic area within
which we will not open a Restaurant, nor license anyone other than you to open a Restaurant, subject to the
other terms of the Agreement. The exclusive development area does not include airports, train stations, bus
stations, travel plazas, stadiums, arenas, convention centers, military facilities, schools, colleges,
universities, hospitals, recreational theme parks, business or industrial foodservice venues, food courts,
enclosed shopping malls and retail centers, venues in which foodservice is or may be provided by a master
concessionaire or contract foodservice provider, Indian reservations, casinos or any similar captive market
location, even though such locations may be located within the Development Area.

Territorial exclusivity under the Exclusive Development Agreement does not depend upon the
achievement of a certain sales volume, market penetration or any other contingency; however, you must
comply with the terms of the Exclusive Development Agreement, including the obligation to open and keep
open an agreed-upon number of Restaurants in accordance with the Development Schedule.

If you fail to comply with the development schedule in your Development Agreement, we may
terminate your Development Agreement. We will not refund your Development Fee if you fail to comply
with the development schedule. We may, in our discretion, take action short of termination, including
termination of some but not all of your development options, or, if you have an Exclusive Development
Agreement, termination of your limited territorial exclusivity.

Franchise Agreement.

When you sign a Franchise Agreement, you will be granted a geographic area (the “Protected
Area”) within which we will not open, nor license anyone other than you to open a Church’s Restaurant
during the term of the Franchise Agreement. The Protected Area will be specified in Schedule 1 to your
Franchise Agreement. It will typically (but not necessarily) consist of an area equal to the lesser of: (1) a
two mile radius from the Restaurant; or (2) an area surrounding the Restaurant, encompassing a population
(residential and/or daytime commercial) of fifty thousand people. The Protected Area excludes: (A) existing
Restaurants that are under construction or open for business and/or Restaurants for which a Franchise
Agreement has been executed; and (B) alternative venue locations, including transportation facilities
(including airports, train stations, bus stations, travel plazas, etc.), stadiums, arenas, convention centers,
military facilities, schools, colleges, universities, hospitals, recreational theme parks, business or industrial
foodservice venues, food courts, enclosed shopping malls and retail centers, venues in which foodservice
is or may be provided by a master concessionaire or contract foodservice provider, Indian reservations,
casinos or any similar captive market location. We use demographic data compiled by a third party as the
source of our population determinations.

At any time during the term of your Franchise Agreement, we may reduce or modify the Protected
Area to encompass a geographic area immediately surrounding the Restaurant that has a population
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(residential, daytime business, or commercial, or any combination) of no less than 50,000 people. The
reduction or modification will become effective upon your receipt of written notice from us.

You may only operate the Restaurant from the location we have approved, and you may not relocate
the Restaurant without our prior written consent, which we are not obligated to grant. In reviewing a
relocation request, we will evaluate your proposed site in the same manner as we evaluate new sites for
development of Church’s Restaurants (See Item 11). If you request our approval and relocate your
Restaurant within six months of a Restaurant closure, we will not charge you a fee for evaluating and
approving your relocation request. If you do not open the Restaurant within this six-month period, we can
charge you for all reasonable expenses that we incur in connection with consideration of the relocation
request, and we may condition our approval upon the payment of an agreed minimum royalty to Church’s
during the period in which the Restaurant is not in operation. You will not be restricted from soliciting or
accepting orders from customers that may be located elsewhere. Similarly, other Restaurants will not be
restricted from soliciting or accepting orders from customers located in the vicinity of your Restaurant.

You will not be granted the right under the Franchise Agreement to acquire additional franchises.

With the exception of the Protected Area, you will not receive an exclusive territory under the
Franchise Agreement, and we may establish other franchised or company-owned Restaurants outside of the
Protected Area that may compete with your location. We reserve the right to use channels of distribution
other than restaurants identified as “Church’s Chicken” restaurants in your Protected Area. We may also
grant such rights to third parties. In addition, we reserve the right, and may grant to third parties the right,
to sell Church’s Chicken products in the Protected Area in restaurants primarily identified by another
trademark and in temporary facilities in conjunction with any cultural, sporting, recreational, or other
events. We also have the right to make wholesale sales of products identified by the Church’s Chicken
trademark within your Protected Area.

Except for the use of Texas Chicken internationally, we have not established, nor do we presently
intend to establish, other franchises or company-owned outlets selling or leasing similar products or services
under a different trade name or trademark; however, we retain the right to do so.

* * * *

Except as described above, we and our affiliates may establish other franchised or company owned
outlets under the Proprietary Marks and/or under other marks that may compete with your Restaurant and
merchandise and distribute to any location (including within the Development Area or Protected Area)
goods and services identified by the Proprietary Marks through other methods or channels of distribution
(including the Internet). We do not compensate you for any orders that we solicit or accept from within the
Development Area or Protected Area.

ITEM 13
TRADEMARKS

We will grant you the right under the Franchise Agreement to operate the Restaurant under the
System and the Proprietary Marks. You must use the Proprietary Marks only at the Restaurant and only in
the way we specify in the Franchise Agreement, Manuals or otherwise in writing. If you use the Proprietary
Marks in any other way, you may be in violation of the Franchise Agreement and you may also be infringing
on our trademarks and service marks.
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The Development Agreement does not grant any license to use the Proprietary Marks or System.

The Proprietary Marks are owned by our wholly-owned subsidiary Cajun Funding. Under a License
Agreement with Cajun Funding, we have the right to use and license others to use the Proprietary Marks
for a 99 year term. In addition to other registered trademarks, Cajun Funding has registered the following
principal trademarks with the United States Patent and Trademark Office on the Principal Register, and all
required affidavits of continued use have been filed and accepted:

Date of
Registration Number Registration

2,721,849 (Class 29, 30 and 42) 6/3/2003

CHURCH’S CHICKEN SINCE 1952, and Design
CHURCH’S CHICKEN 6,007,067 (Class 29) 3/10/20
6,002,461 (Class 43) 3/3/20

6,252,036 (Class 29) January 19, 2021
6,252,037 (Class 43) January 19, 2021
CHURCH’S TEXAS CHICKEN 6,092,301 (Class 29) June 30, 2020
6,092,302 (Class 43) June 30, 2020

The “Church’s Chicken since 1952 design mark was renewed on December 14, 2012. The
“Church’s Chicken” word mark originally registered on October 21, 2008 was cancelled on May 24, 2019
but refiled on August 13, 2019 and now is registered as shown above.

There are no currently effective determinations of the U.S. Patent and Trademark Office,
Trademark Trial and Appeal Board, trademark administrator of any state, or any court, nor any pending
infringement, opposition, or cancellation proceeding, nor any pending material litigation involving the
Proprietary Marks that is relevant to their use by you.
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There are no agreements currently in effect that significantly limit our right to use or license the
use of the Proprietary Marks in any manner material to the franchise. There are no infringing uses or
superior prior rights actually known to us that can materially affect your use of the Proprietary Marks.

You must promptly notify us of any suspected infringement of, or challenge to, our Proprietary
Marks. We will control any administrative proceeding or litigation involving our Proprietary Marks and
will decide whether to pursue any suspected infringer. If we defend or commence litigation relating to the
Proprietary Marks, you must sign any documents and do what our counsel believes is necessary to carry
out the defense or prosecution. Unless the litigation arises as a result of your use of the Proprietary Marks
in a manner inconsistent with the Franchise Agreement, we will reimburse you for your out-of-pocket costs
in doing these things (except that you will still bear the salary costs of your employees). Otherwise, we are
not obligated by the Franchise Agreement, or otherwise, to defend the rights granted to you to use the
Proprietary Marks or to defend you against claims of infringement or unfair competition. Nevertheless, it
is ordinarily in our best interest to do so.

If we find it necessary to modify or discontinue the use of a particular trademark or service mark
as a result of litigation, or otherwise substitute different Proprietary Marks for use in identifying the System
and the Restaurants operating under the System, you must immediately use the new marks in place of the
old marks upon receipt of our notice to do so.

Your right to use the Proprietary Marks applies only to their use in connection with the operation
of the Restaurant at the location designated in the Franchise Agreement, and includes only the Proprietary
Marks we designate (or may later designate) in the Manual or otherwise in writing as part of the System,
and does not include any other mark, name or indicia of origin of ours now in existence or that we may
later adopt or acquire.

We have the right to use the federally registered mark “Church’s Chicken” and the registered mark
“Church’s Texas Chicken” for restaurant services, fried chicken and other related products; the building
configurations; and the other Proprietary Marks of the System. You may not represent in any way that you
own our Proprietary Marks or have the right to use our Proprietary Marks, except as permitted in the
Franchise Agreement. Your use of the Proprietary Marks will not give you any right, title or interest in or
to our Proprietary Marks. Your use of the Proprietary Marks will inure to our benefit.

Use of the Proprietary Marks outside the scope of the Franchise Agreement, without our prior
written consent, is an infringement of our exclusive right to use the Proprietary Marks. During the term of
the Franchise Agreement you may not infringe, contest, help others contest or take any other action to
disparage the Proprietary Marks. The same rules apply after the Franchise Agreement terminates or expires.

Your right and license to use the Proprietary Marks is non-exclusive. We have the following rights
under the Franchise Agreement:

1. We may grant other licenses for the Proprietary Marks in addition to those licenses already
granted to existing franchisees;

2. We may develop and establish other franchise systems for the same, similar or different
products or services utilizing Proprietary Marks not now or later designated as part of the System, and to
grant licenses to them, without providing you any right in them; and

3. We may develop and establish other systems for the sale, at wholesale or retail, of similar
or different products utilizing the same or similar Proprietary Marks, without providing you with any right
in them.
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All goodwill associated with the System and identified by the Proprietary Marks will inure directly
and exclusively to the benefit of Cajun and our affiliates, and such goodwill is the property of Cajun and
our affiliates. Upon the expiration or termination of the Franchise Agreement, no monetary amount will be
assigned as attributable to any goodwill associated with any of your activities, the operation of the
Restaurant, or your use of the Proprietary Marks.

You may not use any of the Proprietary Marks as part of your corporate or other business name.
Without our prior written consent, you also may not use the Proprietary Marks to perform any activity or
incur any obligation or debt in any way that might make us liable for your actions, debts, or obligations.

All of the details of the System are important to you, us and other franchisees in order to develop
and maintain high and uniform standards of quality and service, and to protect the reputation and goodwill
of the Restaurants. You must operate your Restaurant and advertise, at your expense, only under the name
“Church’s”, “Church’s Chicken” or “Church’s Texas Chicken” without prefix or suffix. You must adopt
and use the Proprietary Marks only in the way we permit you to do. You must observe all reasonable
requirements concerning trademark registration notices that we may periodically specify in the Manual or
otherwise in writing.

ITEM 14
PATENTS., COPYRIGHTS AND PROPRIETARY INFORMATION

As described in Item 1, in connection with the financing transaction, in February 2011, Cajun
Operating contributed its 100% ownership interest in Cajun Funding, the holder of the intellectual property
assets, to us. Under a License Agreement with Cajun Funding, we have the right to use and license others
to use the intellectual property rights relating to the Church’s Chicken brand.

Patents and Copyrights.

There are no patents, patent applications, or registered copyrights that are material to the franchise
system.

Confidential and Proprietary Information.

We will provide you with certain confidential and proprietary information while you are a
franchisee, such as food formulas and recipes, food preparation methods, equipment standards, equipment
layouts, product standards, operating procedures, training tools and programs, management programs and
architectural standards for our Restaurants.

You may not, during or after the term of either the Franchise Agreement or the Development
Agreement, disclose to any unauthorized person or entity any confidential information, knowledge or know-
how concerning the System. You may disclose confidential information only to those of your employees
who need access to it in order to operate your Restaurant. Any information, knowledge or know-how
(including, for example, drawings, materials, equipment, recipes, prepared mixtures or blends of spices or
other food products and other data) that we designate as confidential will be deemed confidential for
purposes of the Franchise and Development Agreements.

You must have a system in place to ensure your employees keep confidential our trade secrets and
confidential and proprietary information, and, if requested by us, you must obtain from those employees
we designate an executed Confidentiality and Non-Disclosure Agreement in the form prescribed by us.
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Trade Secrets.

The Trade Secret Products used in preparing our unique fried chicken, biscuits, and other menu
items are made in accordance with our trade secrets. The Trade Secret Products are supplied by our
designated suppliers. See Item 8.

Manual.

In order to protect the reputation and goodwill of the System and to maintain uniform standards of
operation under the Proprietary Marks, you must operate the Restaurant in accordance with our Manual.
For the duration of the Franchise Agreement, we will lend you a copy of the Manual or make the Manual
available to you electronically via the internet or other electronic format.

You must, at all times, treat the Manual and the information contained in such Manual as
confidential. You must use all reasonable efforts to ensure that your employees maintain the Manual as
secret and confidential. You may not, at any time, without our prior written consent, copy, duplicate, record
or otherwise make the Manual available to any unauthorized person(s) or source(s).

We claim copyright protection in the Manual, which is our sole property.
ITEM 15

OBLIGATION TO PARTICIPATE
IN THE ACTUAL OPERATION OF THE FRANCHISE BUSINESS

You must designate and retain an individual to serve as the “Operating Principal.” Unless waived
in writing by us, the Operating Principal must:

(H have at least a 10% equity ownership interest in the franchise entity;

2) have full control over the day-to-day activities, including operations, of the Restaurant and
other restaurants (franchised by us or our affiliates) operated by you in the same geographic area as the
Restaurant;

3) devote full-time and best efforts to supervising the operation of the Restaurant and those
other restaurants (franchised by us or our affiliates) operated by you in the same geographic area as the
Restaurant, and not engage in any other business or activity, directly or indirectly, that requires substantial
management responsibility;

@) maintain his or her primary residence within a reasonable driving distance of at least one
Restaurant;

5) complete the NFOP and the MIT Program and any additional training required by us; and
(6) be approved by us.

You must designate a group of individuals and/or entities to serve as your “Continuity Group”. The
Continuity Group will at all times own at least 51% of the voting securities in you (or if you are a
partnership, the Continuity Group will at all times have at least a 51% interest in the operating profits and
losses and at least a 51% ownership interest in you). All members of the Continuity Group must jointly and
severally guarantee your payment and performance under the Franchise Agreement and the Development
Agreement and must sign a written guaranty agreement (“Guaranty”). Unless you are a publicly-held entity,
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all holders of a legal or beneficial interest in you of 5% or more of your equity (“5% Owners”) also must
sign a Guaranty agreeing to jointly and severally guarantee your payment and performance under the
Franchise Agreement and the Development Agreement. Our standard Guaranty forms for the Franchise
Agreement and the Development Agreement are attached as exhibits to the Franchise Agreement and
Development Agreement. The Guaranty contains confidentiality and non-competition covenants that
mirror the requirements in the Franchise Agreement and Development Agreement.

ITEM 16
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

You may offer for sale at the Restaurant only products and menu items that meet our standards and
have been approved in writing by us for sale. See Item 8 for details. You also must offer for sale all menu
items that we specify in the Manual or otherwise in writing. You must refrain from selling any products
and menu items that we have not approved or for which we have withdrawn approval. We may, at any time
and in our sole discretion, disapprove the sale of certain items, and you must stop selling those items upon
written notice from us to do so.

You may offer products and menu items for sale at whatever price you want. You are not bound by
any sales price which we recommend or suggest.

Except as described above, we do not impose any restrictions in the Development Agreement,
Franchise Agreement, or otherwise, limiting the goods or services which you may offer for sale or limiting
the customers to whom you may sell. However, you may only sell products and menu items from the
Restaurant and nowhere else without our prior written approval.

ITEM 17
RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION

THE FRANCHISE RELATIONSHIP

These tables list certain important provisions of the Development Agreement and Franchise
Agreement. You should read these provisions in the agreements attached to this disclosure document.

DEVELOPMENT AGREEMENT

Section in
Provision Development Summary
Agreement
a. Length of the Development §1 Until the last date of the Development Schedule.
Term
b. Renewal or Extension of Term Not applicable | Not applicable
c¢. Requirements for You to Not applicable .
Renew or Extend Not applicable
d. Termination by You Not applicable | Not applicable
e. (T:ermmatlon by Us Without Not applicable Not applicable
ause
f. Termination by Us with Cause §15 We can terminate only if you default under the agreement
and for other specified grounds.
g. “Cause” Defined - Curable §15 You will have 30 days after notice to cure certain defaults
Defaults susceptible of cure, but only 10 days to cure non-payment
defaults.
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Provision

Section in
Development
Agreement

Summary

h. “Cause” Defined - Non-
Curable Defaults

§15

Non-curable defaults include: failure to meet the
development schedule; failure to obtain our approval of
site/construction plans, provide a lease or sublease or
procure insurance coverage prior to beginning
construction; a material breach of covenants or certain
representations and warranties; an unapproved transfer; a
material misrepresentation or omission of material fact or
falsification of report; conviction of or pleading no
contest to certain crimes or offenses; violation of law,
ordinance or regulation relating to terrorist activities;
second breach within 12 months of notice of first breach;
failure to comply with franchise agreements or other
agreements with us; and general financial incapacity
(e.g., insolvency, receivership, bankruptcy [which may
not be enforceable]).

i. Your Obligations on
Termination

§15

You may not establish or operate any more Restaurants
on termination; you must return the Manual and other
materials; you must continue to abide by confidentiality,
non-compete and other covenants, pay all sums due, and
furnish evidence of compliance within 30 days of
termination; you must not do business under any name
that gives impression of a connection to us.

j- Assignment of Contract by Us

§11

There is no restriction on our right to transfer.

k. “Transfer” by You - defined

§12

“Transfer” by you includes the sale, assignment,
transfers, conveyance, or gift of an interest in the
developer entity, the Development Agreement, or other
assets of the developer entity pertaining to the
Development Agreement.

You

1. Our Approval of Transfer by

§12

No transfers are permitted, except for transfer of minority
percentages if Continuity Group remains same, transfer
on death to certain family members or members of
Continuity Group, or transfer for convenience of
ownership from individual(s) to entity owned by same
individual(s). No grant of a security interest in your assets
without our approval.

Transfer

m. Conditions of Our Approval of

Not applicable

Not applicable

n. Our Right of First Refusal to
Acquire Your Business

Not applicable

Not applicable

Business

0. Our Option to Purchase Your

Not applicable

Not applicable

p- Your Death or Disability

§12

You may transfer the Development Agreement upon your
death or permanent incapacity, provided that the Transfer
is to your parent, sibling, spouse or children or to a
member of the Continuity Group. You must complete
such Transfer within a reasonable time, not to exceed six
months.
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Provision

Section in
Development
Agreement

Summary

g. Non-Competition Covenants
During the Term of the
Development Agreement

§14

In-term, non-competition covenants include a ban on
diverting any customer or potential customer; owning any
restaurant business that specializes in selling fried
chicken (which restriction does not apply to your existing
Church’s Restaurants, if any, or to other restaurants
operated by you that are franchised by us or our
affiliates); and employing our employees or employees of
other Church’s franchisees. With respect to individual
owners, the same covenant is contained in § 4 of the
Guaranty Agreement.

r. Non-Competition Covenants
After the Development
Agreement is Terminated or
Expires

§14

Post-term, non-competition covenants include a 2-year
ban on owning any restaurant business that specializes in
selling fried chicken within the Development Area or
within a 5-mile radius of any Church’s Restaurant that is
then in existence (which restriction does not apply to
your existing Church’s Restaurants, if any, or to other
restaurants operated by you that are franchised by us or
our affiliates) and a 1-year ban on employing certain
individuals. With respect to individual owners, the same
covenant is contained in § 4 of the Guaranty Agreement.

s. Modification of the Agreement

§9, 21

All amendments must be mutually agreed upon and in
writing; however, we can modify the Manual.

t. Integration/Merger Clause

§21

Only the terms of the Development Agreement are
binding (subject to state law). Any representations or
promises outside of this Franchise Disclosure Document
and the Development Agreement may not be enforceable.

u. Dispute Resolution by
Arbitration or Mediation

Not Applicable

Not Applicable

v. Choice of Forum

§23

Subject to state law, if you sue us, you must do so where
our principal office is located (currently, Atlanta,
Georgia). If we sue you, we may do so there as well.

w. Choice of Law

§23

Subject to state law, Georgia law applies.
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FRANCHISE AGREEMENT

Provision

Section in
Franchise
Agreement

Summary

a. Length of the Franchise Term

§2

20 years from the date of commencement of operation of
the Restaurant.

b. Renewal or Extension of Term

§2

One renewal term of 10 years, subject to contractual
requirements.

c. Requirements for You to
Renew or Extend

§2

Requirements include: notice; satisfaction of monetary
obligations and compliance with Franchise Agreement
and agreement with certain third parties relating to the
Franchised Restaurant; execution of new Franchise
Agreement which may contain terms and conditions
materially different from your current Franchise
Agreement, including higher royalty fees and advertising
contributions; right to remain in possession of Franchised
Location for renewal term; execution of general release
of all claims against us; refurbishment and modernization
of Restaurant; payment of renewal fee; compliance with
all operational requirements for all Restaurants, including
compliance with training requirements.

d. Termination by You

Not applicable

Not applicable

e. Termination by Us Without
Cause

Not applicable

Not applicable

f. Termination by Us With Cause

§18

We can terminate only if you default under the Franchise
Agreement and for other specified grounds.

g. “Cause” Defined - Curable
Defaults)

§18

You will have 30 days after notice to cure certain defaults
susceptible of cure, but only 10 days to cure non-payment
defaults.

h. “Cause” Defined - Non-
Curable Defaults)

§18

Non-curable defaults include: general financial incapacity
(e.g., insolvency, receivership, bankruptcy [which may
not be enforceable]); failure to begin construction or
renovation on scheduled date; failure to open; failure to
stay open; loss of possession of Franchised Location;
violation of law or ordinance relating to terrorist
activities; failure to meet training requirements; material
misrepresentation or omission of material fact; material
breach of representations and warranties; understatement
of Gross Sales by more than 5% on one occasion or by
2% or more 3 times in 18 months; criminal convictions;
threats to health and safety; causing serious harm or death
to a person; failure to meet transfer requirements; failure
to comply with covenants against competition; release of
confidential information; making false reports to us;
default under certain other agreements; repetition of
earlier defaults; and knowingly serving food products or
ingredients obtained from an unapproved supplier.
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Provision

Section in
Franchise
Agreement

Summary

i. Your Obligations on
Termination/Non-Renewal

§19

Obligations include: complete and permanent de-
identification, including discontinuing use of Proprietary
Marks and altering Franchised Location to distinguish
from former appearance; return of manuals, records and
files; payment of amounts due; compliance with
confidentiality, non-compete and other post-term
covenants; providing evidence of compliance within 30
days of termination; not doing business under any name
that gives impression of connection to us or making use
of any materials disclosed by us.

If we terminate the Franchise Agreement based upon
your default, you must pay us a lump sum equal to your
average weekly royalty fees and advertising contributions
during the 52-week period preceding termination
multiplied by the lesser of 208 or the number of weeks
remaining in the franchise term.

J- Assignment of Contract by Us

§14

There is no restriction on our right to transfer. You must
sign a release of claims against us if we transfer.

k. “Transfer” by You - Defined

§15

“Transfer” by you includes the sale, assignment, transfer,
conveyance, or gift of an interest in the franchisee entity,
the Franchise Agreement, the Restaurant, assets of the
Restaurant, the Franchised Location, or other assets of
pertaining to the Franchise Agreement.

1. Our Approval of Transfer by
You

§15

No transfers by you are permitted without our prior
written approval, except for transfer of minority
percentages if Continuity Group remains same, transfer
on death to certain family members or members of
Continuity Group, or transfer for convenience of
ownership from individual(s) to entity owned by same
individual(s). No grant of a security interest in your
assets without our approval.

m. Conditions for Our Approval
of Transfer by You

§15

Conditions include: payment of money owed; execution
of a release and guaranty continuing for one-year after
transfer; a qualified transferee; reasonable sale price;
execution of a written assignment of franchise agreement
or new franchise agreement; execution of guaranty by
certain individual owners of transferee; remodeling of the
Restaurant; performance of all deferred repair and
maintenance; training of the transferee’s personnel;
providing financial information about you or the
Franchised Restaurant to us at our request; development
of additional restaurants by transferee; no material
defaults under any agreement with us or affiliates or
agreements with certain third parties relating to the
Franchised Restaurants and payment of transfer fee.

n. Our Right of First Refusal to
Acquire Your Business

§15

We may match any offer of a transfer that would require
our approval.

0. Our Option to Purchase Your
Business

§20

This option applies only to certain items and only upon
expiration or termination of the Franchise Agreement.
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Provision

Section in
Franchise
Agreement

Summary

p- Your Death or Disability

§15

You may transfer the Franchise Agreement upon your
death or permanent incapacity, provided that the Transfer
is to your parent, sibling, spouse or children or to a
member of the Continuity Group. You must complete
such Transfer within a reasonable time, not to exceed six
months.

g. Non-Competition Covenants
During the Term of the
Franchise

§17

In-term, non-competition covenants include a ban on
diverting any customer or potential customer; owning any
restaurant business that specializes in selling fried
chicken (which restriction does not apply to your existing
Church’s Restaurants, if any, or to other restaurants
operated by you that are franchised by us or our
affiliates); and employing our employees or employees of
other Church’s franchisees. With respect to individual
owners, the same covenant is contained in § 4 of the
Guaranty Agreement.

r. Non-Competition Covenants
After the Franchise is
Terminated or Expires

§17

Post-term, non-competition covenants include a 2-year
ban on owning any restaurant business that specializes in
selling fried chicken within a 5-mile radius of your
Restaurant location or any Church’s Restaurant then in
existence (which restriction does not apply to your
existing Church’s Restaurants, if any, or to other
restaurants operated by you that are franchised by us or
our affiliates) and a 1-year ban on employing certain
individuals. With respect to individual owners, the same
covenant is contained in § 4 of the Guaranty Agreement.

s. Modification of Agreement

§25

All amendments must be mutually agreed upon and in
writing; however, we can modify the Manual.

t. Integration/Merger Clause

§25

Only the terms of the Franchise Agreement are binding
(subject to state law). Any representations or promises
outside of this Franchise Disclosure Document and the
Franchise Agreement may not be enforceable.

u. Dispute Resolution by
Arbitration or Mediation

Not Applicable

Not Applicable

v. Choice of Forum

§27

Subject to state law, if you sue us, you must do so where
our principal office is located (currently, Atlanta,
Georgia). If we sue you, we may do so there as well.

w. Choice of Law

§27

Subject to state law, Georgia law applies.

ITEM 18
PUBLIC FIGURES

We do not use any public figures to promote our franchise.
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ITEM 19
FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential
financial performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for
the information, and if the information is included in the disclosure document. Financial performance
information that differs from that included in Item 19 may be given only if (1) a franchisor provides the
actual records of an existing outlet that you are considering buying; or (2) a franchisor supplements the
information provided in this Item 19, for example, by providing information about possible performance at
a particular location or under particular circumstances.

A. Tabular Information

Table 1: 2021 Sales of Newly Built Franchised Blaze Image Restaurants

Below are average weekly sales for the two newly built Franchised Restaurants located in Texas with the
Blaze Image that opened in 2021. We require the Blaze Image for all newly built franchised restaurants;
we no longer permit franchised restaurants to open using any other images. We have not excluded any
Franchised Restaurants that operate under the Blaze Image. We compiled the Franchised Blaze Image
Restaurant sales data shown below from the information submitted to us by our franchisees for purposes of
royalty reporting. We believe the information submitted by our franchisees is accurate, but we have not
audited or otherwise verified that information.

Average Weekly
Open Date Weeks Open AUV
1/19/2021 62 $30,902
4/19/2021 49 $31,500

Table 2: 2021 Average Income Statement For Free-Standing Company and Franchised Restaurants

Below is a system-wide average income statement for fiscal year 2021 of domestic Company and
Franchised Restaurants. The data excludes 30 domestic Company Restaurants that were open and operating
for less than 48 weeks or were severely impacted due to staffing issues and 19 domestic Company
Restaurants which are not free-standing restaurants with a drive thru. For the Franchised Restaurants, we
excluded Restaurants that did not provide P&L information. The data includes the following: (1) operating
cost information based on Cajun Operating’s unaudited income statement for fiscal year 2021; and (2)
unaudited profit and loss statements submitted to us quarterly by franchisees during our fiscal year 2021,
as required by Section 4.B of the Franchise Agreement. We have not audited or verified the data submitted
by our Franchisees and therefore cannot attest to its accuracy.

Franchise | High Median | Low Company | High Median | Low System
Sales 100.0% 100.0% 100.0% | 100.0% | 100.0% 100.0% | 100.0% | 100.0% | 100.0%
Food cost 30.2% 30.0% 30.1% 31.2% 30.1% 294% 130.4% | 30.6% | 30.16%
Labor - Total 28.0% 27.6% 28.0% 28.8% 26.2% 23.5% 1269% |29.8% |26.79%
Gross Profit 41.8% 42.4% 42.0% | 39.9% | 43.6% 471% | 42.7% | 39.6% | 43.05%
Margin
Controllables 9.4% 7.9% 9.7% 11.8% 13.4% 11.3% | 14.0% | 15.8% 12.17%
Marketing 4.8% 4.5% 5.0% 4.9% 5.4% 5.4% 5.4% 5.3% 5.18%
Royalty 5.0% 5.0% 5.0% 5.0% 5.0% 5.0% 5.0% 5.0% 3.72%
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Franchise | High Median | Low Company | High Median | Low System
Controllable 22.5% 25.0% 22.3% 18.2% | 19.9% 25.4% | 18.4% | 13.4% | 21.98%
Profit Margin
Non- 7.3% 6.2% 7.8% 8.2% 11.0% 9.5% 11.7% | 12.1% | 9.89%
controllables
Restaurant 15.2% 18.8% 14.4% 10.1% | 8.8% 15.9% | 6.6% 1.3% 12.09%
Operating
Profit, pre-tax
(EBITDA)
% of 25.0% 50.0% | 25.0% 25.0% | 50.9% | 24.1%
Restaurants to
total
Number of 44 11 22 11 112 28 57 27 156
Restaurants
Factors that may influence whether you achieve the same level of performance in Table 1 and Table 2
include economic or market conditions that are basic to your operation of the Franchised Restaurant, cost
of goods sold, and operating expenses both of which are predicted to increase due to inflation and the
COVID-19 pandemic.
Notes To Table 2: Average Income Statements
A. “Sales” include Gross Sales during the fiscal year as noted.
B. “Gross Sales” includes, as stated in Section 3.D of the Franchise Agreement, all revenue from the
sale of all services and products and all other income of every kind and nature (including stored
value gift cards and gift certificates when redeemed but not when purchased) related to the
Franchised Restaurant, whether such sales are evidenced by cash, check, credit, charge, account,
barter or exchange. Gross Sales shall include, without limitation, monies or credit received from
the sale of food and merchandise, from tangible property of every kind and nature, promotional or
otherwise, and for services performed from or at the Franchised Restaurant, including, but not
limited to, off-premises services such as catering and delivery, regardless of the method of
collection (including cash registers, vending machines, or otherwise). Gross Sales shall not include
(1) the sale of food or merchandise for which refunds have been made in good faith to customers,
(2) the sale of used equipment not in the ordinary course of business, or (3) taxes imposed by a
governmental authority directly on sales and collected from customers, provided that the amount
for such tax is added to or absorbed in the selling price and is actually paid by a Franchisee to such
governmental authority.
C. “Food cost” includes the delivered cost of food, beverages, paper and promotional items (i.e.,
limited-time offerings) to the Restaurants. Delivered costs include distribution and freight costs.
The calculation of food costs is primarily a function of the mix of products sold and the cost of
commodities that comprise the products.
D. “Labor - Total” includes unit hourly labor, which is comprised of the average hourly rate and the

number of hours worked (a direct correlation to sales volume). The cost of labor will vary from
location to location and will be dependent upon factors beyond our control, including, without
limitation, local minimum wage laws and local labor market conditions. Labor costs also include
the salaries of general and assistant managers. Most company Restaurants employ one salaried
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general manager and one salaried assistant manager. The other components of labor expense are:
payroll taxes, health insurance, vacation, wages, sick pay, bonuses and workers’ compensation
insurance. Also, with respect to labor costs, because a certain number of employees will be
necessary to open and operate a Restaurant irrespective of its Gross Sales, units that have lower
than average Gross Sales probably will experience higher than average labor costs. Franchisees,
however, often do not use a standard chart of accounts to prepare financial reports that are submitted
to us and labor may be booked under different categories in the franchisees’ reports.

E. “Controllables” refers to miscellaneous restaurant-level costs which are affected by or decided by
management, such as the cost of maintenance and repair. “Non-controllables” refers to
miscellaneous restaurant-level costs where the owner has no decision-making ability regarding the
expenditure, such as the cost of local operating permits. Non-controllables in this table also includes
rent.

F. “Marketing” is a fee of 5% of Gross Sales as defined in the Franchise Agreement. See Item 6 and
Item 11 for more information regarding Marketing. The percentage of income from company
Restaurants spent on marketing may be higher or lower than 5.0%.

G. “Royalty” is 5% of Gross Sales as defined in the Franchise Agreement. See Item 6 for more
information regarding the Royalty. Company Restaurants do not pay a royalty fee, but 5.0% is
included for comparison purposes.

H. “EBITDA” is earnings before Interest, Taxes, Depreciation, Amortization.

I. Certain corporate overhead and other expenses are not incurred at the restaurant level and thus are
not included in this table.

J.  Franchisees will incur other costs in connection with the operation of Church’s Restaurants
including, without limitation, occupancy costs (such as rent or mortgage payments), utilities, office
expenses, legal and accounting expenses, insurance expenses, and various other general
administrative expenses. Expenses in the operation of Restaurants will vary from franchisee to
franchisee and from location to location, and are dependent upon seasonal, local and other factors
beyond our control, such as the franchisee’s efficiency in the utilization of products, the costs of
transportation and the fluctuation in market prices for food and other products. Additionally, labor
and costs of good sold are expected to rise in the future.

Some outlets have earned this amount. Your individual results may differ. There is no
assurance that you’ll earn as much.

B. General Statements

Written substantiation for the financial performance representation will be made available to
prospective franchisees upon reasonable request.

Other than the preceding financial performance representation, we do not make any financial
performance representations. We also do not authorize our employees or representatives to make any such
representations either orally or in writing. If you are purchasing an existing Restaurant, however, we may
provide you with the actual records of that Restaurant. If you receive any other financial performance
information or projections of your future income, you should report it to our management by contacting
Craig Prusher, our Chief Legal Officer, at 980 Hammond Drive, Suite 1100, Atlanta, GA 30328, or 770-
350-3800, the Federal Trade Commission and the appropriate state regulatory agencies.
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Your individual financial results are likely to differ from results described in this Item 19. You
should conduct an independent investigation of the costs and expenses you will incur in operating your
Restaurant.

ITEM 20
OUTLETS AND FRANCHISEE INFORMATION

Table No. 1
Systemwide Outlet Summary
For Years 2019 to 2021
Outlet Type Year Outlets a‘t{ eSat:‘lrt of the | Outlets ;l(te]i:d of the Net Change
2019 920 885 -35
Franchised 2020 885 854 -31
2021 854 849 -5
2019 165 165 0
Company Owned 2020 165 160 -5
2021 160 161 +1
2019 1085 1,050 -35
Total Outlets 2020 1050 1014 -36
2021 1014 1010 -4
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Table No. 2
Transfers of Outlets from Franchisees to New Owners (Other than Cajun)

For Years 2019 to 2021
State Year Number of State Year Number of
Transfers Transfers
2019 13 2019 0
Alabama 2020 4 Pennsylvania | 2020 1
2021 2 2021 0
2019 1 2019 6
Arizona 2020 0 Texas 2020 1
2021 0 2021 27
2019 0 2019
Arkansas 2020 7 Virginia 2020 3
2021 0 2021
2019 42 2019 51
California 2020 0 Total 2020 37
2021 3 2021 48
2019 5
Florida 2020 0
2021 0
2019 9
Georgia 2020 3
2021 1
2019 0
Illinois 2020 1
2021 0
2019 7
Louisiana 2020 0
2021 2
2019 0
Mississippi 2020 12
2021 1
2019 3
New Mexico | 2020 0
2021
2019 0
s —
2021 9
2019 13
Oklahoma 2020 14
2021 0
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Table No. 3

Status of Franchised Outlets

For Years 2019 to 2021
Outlets Ceased
State Year S?atr ¢ Outlets Ter.min- Non- Reacqu.ired (S):ltciett(f Operations ](E)l:l(:lz:'stliz
of Opened | ations | Renewals | by Cajun Franchisee | Other Year
Year Reason

2019 37 0 6 0 0 0 0 31
Alabama 2020 31 0 5 0 0 0 0 26
2021 26 1 0 0 0 0 0 27
2019 44 0 1 0 0 0 0 43

Arizona 2020 43 0 2 0 0 0 0 41
2021 41 1 0 0 0 0 1 41
2019 13 0 3 0 0 0 0 10
Arkansas 2020 10 0 0 0 0 0 0 10
2021 10 1 0 0 0 0 1 10
2019 62 0 3 0 0 0 0 59
California 2020 59 0 5 0 0 0 0 54
2021 54 3 0 0 0 0 4 52

2019 8 0 0 0 0 0 0 8

Colorado 2020 8 0 0 0 0 0 0 8

2021 8 0 0 0 0 0 0 8
2019 20 2 3 0 0 0 0 19
Florida 2020 19 0 0 0 0 0 0 19
2021 19 2 0 0 0 0 0 19
2019 46 0 1 0 0 0 0 45
Georgia 2020 45 0 0 0 0 0 0 45
2021 45 0 0 0 0 0 0 45

2019 1 0 0 0 0 0 0 1

Hawaii 2020 1 0 1 0 0 0 0 0
2021 0 0 0 0 0 0 0 0
2019 15 0 0 0 0 0 0 15
Hlinois 2020 15 0 0 0 0 0 0 15
2021 15 0 0 0 0 0 0 15
2019 12 0 0 0 0 0 0 12
Indiana 2020 12 0 2 0 0 0 0 10
2021 10 0 0 0 0 0 0 10
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Outlets

Ceased

At . . Outlets . Outlets at
sate | Veur | st | Uty T von | Restursd | Sty | OPSON | g of
of Franchisee Year
Year Reason
2019 8 0 0 0 0 0 0 8
Kansas 2020 8 1 0 0 0 0 0 9
2021 9 1 0 0 0 0 0 10
2019 24 0 3 0 0 0 0 21
Louisiana 2020 21 0 5 0 0 0 0 16
2021 16 0 0 0 0 0 2 14
2019 16 0 1 0 0 0 0 15
Michigan 2020 15 0 1 0 0 0 0 14
2021 14 0 0 0 0 0 0 14
2019 22 0 1 0 0 0 0 21
Mississippi | 2020 21 0 2 0 1 0 0 18
2021 18 0 0 0 0 0 0 18
2019 17 0 0 0 0 0 0 17
Missouri 2020 17 0 0 0 0 0 0 17
2021 17 0 0 0 0 0 0 17
2019 7 0 0 0 0 0 0 7
Nevada 2020 7 0 0 0 0 0 0 7
2021 7 0 0 0 0 0 0 7
2019 1 0 0 0 0 0 0 1
New Jersey | 2020 1 0 0 0 0 0 0 1
2021 1 0 0 0 0 0 0 1
2019 23 0 0 0 0 0 0 23
New Mexico | 2020 23 0 0 0 0 0 0 23
2021 23 1 0 0 0 0 2 22
2019 0 0 0 0 0 0 0 0
New York 2020 0 0 0 0 0 0 0 0
2021 0 0 0 0 0 0 0 0
2019 13 1 0 0 0 0 0 14
oot 2020 |14 0 0 0 0 0 0 14
2021 14 0 0 0 0 0 1 13
2019 13 0 3 0 0 0 0 10
Ohio 2020 10 0 0 0 0 0 0 10
2021 10 0 0 0 0 0 0 10
2019 24 0 2 0 0 0 0 22
OKklahoma 2020 22 0 1 0 0 0 0 21
2021 21 0 0 0 0 0 0 21
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Outlets

Ceased

At . . Outlets . Outlets at
sute | ver | sare | gutety| Tormins || Nov | Reaeauid | gty | OPton | gt
of Franchisee Year
Year Reason

2019 2 0 1 0 0 0 0 1
Pennsylvania | 2020 1 0 0 0 0 0 0 1
2021 1 0 0 0 0 0 0 1

2019 110 2 1 0 0 0 0 111

Puerto Rico | 2020 111 2 0 0 0 0 0 113

2021 113 0 0 0 0 0 0 113
2019 2 0 0 0 0 0 0 2
coomh 00 | 2 1 0 0 0 0 0 3
2021 3 0 0 0 0 0 0 3
2019 3 0 1 0 0 0 0 2
Tennessee 2020 2 0 0 0 0 0 0 2
2021 2 0 0 0 0 0 1 1

2019 368 3 14 0 0 0 0 357

Texas 2020 357 5 14 0 0 0 0 348

2021 348 7 0 0 0 0 9 346
2019 4 0 0 0 0 0 0 4
Virginia 2020 4 0 0 0 0 0 0 4
2021 4 0 0 0 0 0 0 4
2019 3 0 0 0 0 0 0 3
Washington | 2020 3 0 0 0 0 0 0 3
2021 3 0 0 0 0 0 0 3
2019 1 0 0 0 0 0 0 1
Waj;‘ié‘g“’“ 2020 | 1 1 0 0 0 0 0 2
o 2021 | 2 0 0 0 0 0 0 2
2019 1 0 0 0 0 0 0 1
Wisconsin 2020 1 0 0 0 0 0 0 1
2021 1 0 0 0 0 0 1 0
2019 0 1 0 0 0 0 0 1
Wyoming 2020 1 0 0 0 0 0 0 1
2021 1 0 0 0 0 0 1 0

2019 920 9 44 0 0 0 0 885

Total 2020 885 8 38 0 1 0 0 854

2021 854 17 0 0 0 0 23 849

Note A: The 2018 total for California mistakenly included a closed restaurant and the 2019 total for

California was corrected to reflect that closure.
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Exhibit I includes a list of our franchisees as of December 26, 2021, and a list of the names, cities,
states and telephone numbers of franchisees who had a Franchise Agreement terminated, cancelled, not
renewed, otherwise voluntarily or involuntarily ceased doing business, left the System during our last fiscal
year, or have not communicated with Cajun Operating or us within 10 weeks before the date of this
Franchise Disclosure Document. If you buy this franchise, your contact information may be disclosed to
other buyers when you leave the franchise system.

Table No. 4
Status of Company-Owned Outlets
For Years 2019 to 2021
State Year Outlets At Outlets Outlets Outlets Outlets Outlets at
Start of Opened | Reacquired Closed Sold to End of the
Year from Franchisees Year
Franchisees
2019 19 0 0 0 0 19
Alabama 2020 19 0 0 1 0 18
2021 18 0 0 0 0 18
2019 1 0 0 0 0 1
Arkansas 2020 1 0 0 0 0 1
2021 1 0 0 0 0 1
2019 13 0 0 0 0 13
Florida 2020 13 0 0 1 0 12
2021 12 0 0 0 0 12
2019 8 0 0 0 0 8
Georgia 2020 8 0 0 0 0 8
2021 8 0 0 0 0 8
2019 4 0 0 0 0 4
Illinois 2020 4 0 0 1 0 3
2021 3 0 0 0 0 3
2019 27 0 0 0 0 27
Louisiana 2020 27 0 0 3 0 24
2021 24 0 1 0 0 25
2019 7 0 0 0 0 7
Mississippi 2020 0 1 0 0 8
2021 8 0 0 0 0 8
2019 12 0 0 0 0 12
Missouri 2020 12 0 0 0 0 12
2021 12 0 0 0 0 12
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State Year Outlets At Outlets Outlets Outlets Outlets Outlets at
Start of Opened | Reacquired Closed Sold to End of the
Year from Franchisees Year
Franchisees
2019 13 0 0 0 0 13
South 2020 13 0 0 0 0 13
Carolina
2021 13 0 0 0 0 13
2019 18 0 0 0 0 18
Tennessee 2020 18 0 0 0 0 18
2021 18 0 0 0 0 18
2019 43 0 0 0 0 43
Texas 2020 43 0 0 0 0 43
2021 43 0 0 0 0 43
2019 165 0 0 0 0 165
Total 2020 165 0 1 6 0 160
2021 160 0 1 0 0 161
Table No. 5

Projected Openings as of December 31, 2021

Restaurants to be located in the following states:

Franchise
Agreements Signed Franchise Company
but Outlets Not Yet Projected 2022 Projected New

State Opened New Openings Openings
AR 0 1 0
AZ 0 2 0
FL 0 1 0
GA 0 1 0
KS 0 1 0
LA 1 0 0
MI 0 1 0
NE 0 1 0
OK 0 2 0
SC 0 1 0
TX 1 6 0
WA 0 1 0
TOTAL 2 18 0
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During our last three fiscal years, neither we nor Cajun Operating have signed any confidentiality
clauses with current or former franchisees which would restrict their ability to speak openly with you about
their experience with us.

Franchisee Association. The following independent franchisee association has requested that we
include their contact information in this Franchise Disclosure Document: Church’s Independent Franchisee
Association, Tony Lutfi, President, 2368 Maritime Drive, Suite 100, Elk Grove, CA 95758.

ITEM 21
FINANCIAL STATEMENTS

Attached to this Franchise Disclosure Document as Exhibit K are our audited financial statements
as of December 26, 2021, December 27, 2020 and December 29, 2019, and for the period from September
15, 2021 to December 26, 2021 (Successor), the period from December 28, 2020 to September 14, 2021
(Predecessor), the year ended December 27, 2020 and the year ended December 29, 2019.

ITEM 22
CONTRACTS

Copies of the contracts offered by us are attached to this FDD in the following order:

1. Exhibit C: Franchise Agreement;

2. Exhibit D: Amendment to Franchise Agreement for Convenience Stores and Travel Plazas;
3. Exhibit E: Amendment to Franchise Agreement for Co-Branded Restaurants

4. Exhibit F: Renewal Addendum

4. Exhibit G: Development Agreement (Non-Exclusive);

5. Exhibit H: Amendment to Development Agreement (Exclusive);

6. Exhibit Q: Sublease;
7. Exhibit R: Delivery and Catering Company Contracts; and

8. Exhibit S: Platinum Incentive Program Addendum to Development Agreement  and
Platinum Incentive Program Addendum to Franchise Agreement

9. Exhibit T: Participation Memorandum

When you sign your Development Agreement and your Franchise Agreement you will also
complete our Compliance Questionnaire, which is attached as Exhibit L.

ITEM 23
RECEIPT

Two copies of an Acknowledgment of your receipt of this Franchise Disclosure Document appear
as Exhibit U. Please return one copy to us (i.e., the one marked “Cajun’s Copy”) and retain the other one
(i.e., the one marked “Franchisee’s Copy”) for your records.
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EXHIBIT A

LIST OF STATE
ADMINISTRATORS



LIST OF STATE ADMINISTRATORS

We intend to register this disclosure document as a “franchise” in some or all of the following states, if required by the
applicable state laws. If and when we pursue franchise registration (or otherwise comply with the franchise investment
laws) in these states, the following are the state administrators responsible for the review, registration, and oversight of

franchises in these states:

CALIFORNIA

Commissioner of Financial Protection and Innovation
Department of Financial Protection and Innovation
320 West Fourth Street, Suite 750

Los Angeles, California 90013-2344

(213) 576-7500

Toll Free: (866) 275-2677

NEW YORK

New York State Department of Law
Investor Protection Bureau

28 Liberty Street, 21% Floor

New York, New York 10005

(212) 416-8222

HAWAII

Commissioner of Securities

Department of Commerce & Consumer Affairs
Business Registration Division

Securities Compliance Branch

335 Merchant Street, Room 203

Honolulu, Hawaii 96813

(808) 586-2722

NORTH DAKOTA

North Dakota Securities Department
State Capitol

Department 414

600 East Boulevard Avenue, Fifth Floor
Bismarck, North Dakota 58505-0510
(701) 328-4712

ILLINOIS

[llinois Office of the Attorney General
Franchise Bureau

500 South Second Street

Springfield, Illinois 62706

(217) 782-4465

RHODE ISLAND

Department of Business Regulation
Securities Division, Building 69, First Floor
John O. Pastore Center

1511 Pontiac Avenue

Cranston, Rhode Island 02920

(401) 462-9527

INDIANA

Secretary of State

Franchise Section

302 West Washington, Room E-111
Indianapolis, Indiana 46204

(317) 232-6681

SOUTH DAKOTA

Division of Insurance

Securities Regulation

124 South Euclid Avenue, 2" Floor
Pierre, South Dakota 57501

(605) 773-3563

MARYLAND

Office of the Attorney General
Securities Division

200 St. Paul Place

Baltimore, Maryland 21202-2020
(410) 576-6360

VIRGINIA

State Corporation Commission

Division of Securities and Retail Franchising
1300 East Main Street, 9th Floor

Richmond, Virginia 23219

(804) 371-9051

MICHIGAN

Michigan Attorney General’s Office

Corporate Oversight Division, Franchise Section
525 West Ottawa Street

G. Mennen Williams Building, 1% Floor
Lansing, Michigan 48913

(517) 335-7567

WASHINGTON

Department of Financial Institutions
Securities Division — 3™ Floor

150 Israel Road, Southwest
Tumwater, Washington 98501

(360) 902-8760

MINNESOTA

Minnesota Department of Commerce
85 7" Place East, Suite 280

St. Paul, Minnesota 55101

(651) 539-1600

WISCONSIN

Division of Securities

4822 Madison Yards Way, North Tower
Madison, Wisconsin 53705

(608) 266-2139

Church’s Chicken
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EXHIBIT B

LIST OF AGENTS FOR SERVICE
OF PROCESS



AGENTS FOR SERVICE OF PROCESS

Corporation Service Company Corporation Service Company
2711 Centerville Road 2704 Commerce Drive
Wilmington, DE 19808 Harrisburg, PA 17110

Corporation Service Company Corporation Service Company
1090 Vermont Avenue N.W. 222 Jefferson Boulevard, Suite 200
Washington, DC 20005 Warwick, RI 02888

Corporation Service Company
1703 Laurel Street
Columbia, SC 29201

Corporation Service Company Corporation Service Company
1201 Hays Street 503 South Pierre Street
Tallahassee, FL 32301 Pierre, SD 57501

Corporation Service Company
40 Technology Parkway South, #300
Norcross, GA 30092

CSC Services of Hawaii, Inc. Corporation Service Company
1003 Bishop Street, Suite 1600 2908 Poston Avenue
Pauahi Tower Nashville, TN 37203

Honolulu, HI 96813

Corporation Service Company Corporation Service Company d/b/a CSC-
12550 W. Explorer Drive, Suite 100 Lawyers Incorporating Service Company
Boise, ID 83713 211 E. 7™ Street, Suite 620

Austin, TX 78701

Ilinois Corporation Service Company Corporation Service Company
801 Adlai Stevenson Drive 2180 South 1300 East, Suite 650
Springfield, IL 62703 Salt Lake City, UT 84106
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Corporation Service Company
251 East Ohio Street, Suite 500
Indianapolis, IN 46204

Corporation Service Company
104 N. Main Street

PO Box 607

Barre, VT 05641

Corporation Service Company
505 5™ Avenue, Suite 729
Des Moines, IA 50309

Corporation Service Company
Bank of America Center, 16™ Floor
1111 East Main Street

Richmond, VA 23219

Corporation Service Company
2900 SW Wanamaker Drive, Suite 204
Topeka, KS 66614

Corporation Service Company
300 Deschutes Way SW, Suite 304
Tumwater, WA 98501

Corporation Service Company
421 West Main Street
Frankfort, KY 40601

Corporation Service Company
209 West Washington Street
Charleston, WV 25302

Corporation Service Company
501 Louisiana Avenue
Baton Rouge, LA 70802

Corporation Service Company
8040 Excelsior Drive, Suite 400
Madison, WI 53717

Corporation Service Company

45 Memorial Circle

Augusta, ME 04330

CSC-Lawyers Incorporating Service Company
7 St. Paul Street, Suite 1660

Baltimore, MD 21202

Corporation Service Company
1821 Logan Avenue
Cheyenne, WY 82001

Corporation Service Company
84 State Street
Boston, MA 02109

The Prentice-Hall Corporation System, Puerto
Rico, Inc.

c/o FGR Corporate Services, Inc.

Oriental Center, Suite P1

254 Munoz Rivera Avenue

San Juan, Puerto Rico 00918

Church’s Chicken
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CSC-Lawyers Incorporating Service (Company)
601 Abbot Road
East Lansing, MI 48823

The Prentice Hall Corporation System, Inc.
Citibank Building, Suite 208

Veterans Drive, (7 & 8 Curacao Gade)

St. Thomas, USVI 00802

Corporation Service Company
380 Jackson Street, Suite 700
St. Paul, MN 55101

Corporation Service Company
506 South President Street
Jackson, MS 39201

CSC-Lawyers Incorporating Service Company
221 Bolivar Street
Jefferson City, MO 65101

Corporation Service Company
26 West Sixth Avenue

P.O. Box 1691

Helena, MT 59624

CSC-Lawyers Incorporating Service Company
233 South 13th Street, Suite 1900
Lincoln, NE 68508

CSC Services of Nevada, Inc.
2215-B Renaissance Drive
Las Vegas, NV 89119

Corporation Service Company d/b/a Lawyers
Incorporating Service

14 Centre Street

Concord, NH 03301

Corporation Service Company

830 Bear Tavern Road

West Trenton, NJ 08628
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AGENTS FOR SERVICE
OF PROCESS

CALIFORNIA

Commissioner of Business Oversight
Department of Business Oversight
320 West Fourth Street, Suite 750
Los Angeles, California 90013-2344
(213) 576-7500

Toll Free: (866) 275-2677

NEW YORK

Attention: New York Secretary of State
New York Department of State

One Commerce Plaza

99 Washington Avenue, Sixth Floor
Albany, New York 12231-0001

(518) 473-2492

HAWAII

Commissioner of Securities of the State of Hawaii
Department of Commerce & Consumer Affairs
Business Registration Division

Securities Compliance Branch

335 Merchant Street, Room 203

Honolulu, Hawaii 96813

(808) 586-2722

NORTH DAKOTA

North Dakota Securities Commissioner
600 East Boulevard Avenue, State Capitol
Fifth Floor

Bismarck, North Dakota 58505-0510
(701) 328-4712

ILLINOIS

[llinois Attorney General
500 South Second Street
Springfield, Illinois 62706
(217) 782-4465

RHODE ISLAND

Director of Department of Business Regulation
Department of Business Regulation

Securities Division

Bldg. 69, First Floor

John O. Pastore Center

1511 Pontiac Avenue

Cranston, Rhode Island 02920

(401) 462-9527

INDIANA

Secretary of State

Franchise Section

302 West Washington, Room E-111
Indianapolis, Indiana 46204

(317) 232-6681

SOUTH DAKOTA

Department of Labor and Regulation
Director of the Division of Securities
124 S. Euclid, Suite 104

Pierre, South Dakota 57501

(605) 773-4823

MARYLAND

Maryland Securities Commissioner
200 St. Paul Place

Baltimore, Maryland 21202-2020
(410) 576-6360

VIRGINIA

Clerk of the State Corporation Commission
1300 East Main Street, 15 Floor
Richmond, Virginia 23219

(804) 371-9733

MICHIGAN

Michigan Attorney General’s Office
Consumer Protection Div., Franchise Section
525 West Ottawa Street

G. Mennen Williams Building, 1st Floor
Lansing, Michigan 48913

(517) 373-7117

WASHINGTON

Director of Department of Financial Institutions
Securities Division — 3™ Floor

150 Israel Road, S.W.

Tumwater, Washington 98501

(360) 902-8760

MINNESOTA
Commissioner of Commerce
85 7" Place East, Suite 500
St. Paul, Minnesota 55101
(651) 539-1500

WISCONSIN

Commissioner of Securities

201 W. Washington Ave., Suite 300,
Madison, WI 53703

(608) 261-9555

Church’s Chicken

Exhibit B to Franchise Disclosure Document - 2022




CSC - Corporation Service Company / Agent for Representation for Service of

Process

CSC-Lawyers Incorporating Service Incorporated
150 South Perry Street
Montgomery, AL 36104

Corporation Service Company
125 Lincoln Avenue, Suite 223
Santa Fe, NM 87501

Corporation Service Company
9360 Glacier Highway, Suite 202
Juneau, AK 99801

Corporation Service Company
80 State Street
Albany, NY 12207

Corporation Service Company
2338 W. Royal Palm Road, Suite J
Phoenix, AZ 85021

Corporation Service Company
327 Hillsborough Street
Raleigh, NC 27603

Corporation Service Company
300 Spring Building, Suite 900
300 S. Spring Street

Little Rock, AR 72201

Corporation Service Company
316 North Fifth Street

P.O. Box 1695

Bismarck, ND 58502

Corporation Service Company Which Will Do
Business As CSC-Lawyers Incorporating Service
2710 Gateway Oaks Drive,

Suite 150N

Sacramento, CA 95833

CSC-Lawyers Incorporating Service
3366 Riverside Drive
Upper Arlington, OH 43221

Corporation Service Company
1560 Broadway, Suite 2090
Denver, CO 80202

Corporation Service Company
115 S.W. 89'" Street
Oklahoma City, 