FRANCHISE DISCLOSURE DOCUMENT

Infinity Health Advisors, LLC
a Pennsylvania limited liability company

485 Royer Drive, Suite 102

Lancaster, PA 17601

@ (800) 361-8060
David@BeBalancedCenters.com

HORMONE WEIG CENTERS www.BeBalancedCenters.com

The franchisee will operate a BeBalanced Hormone Weight Loss Center, offering the Becoming Balanced program, under
the name BeBalanced Hormone Weight Loss Centers. We also offer qualified parties the right to own and operate multiple
name BeBalanced Hormone Weight Loss Centers within a development area that we designate.

The total investment necessary to begin operation of a BeBalanced Hormone Weight Loss Center under a Franchise
Agreement is $155,650 to $208,450. This includes $57,500 to $60,000 that must be paid to the franchisor or its affiliates.

The total investment necessary to enter into a development agreement for the right to develop three (3) BeBalanced Hormone
Weight Loss Centers is $220,650 to $363,450, which includes (1) a development fee of $110,000 to $200,000 that is paid to
us, and (2) the total investment to open and commence operations of your initial BeBalanced Hormone Weight Loss Centers.
Under the area development agreement, the development fee (the “Development Fee™) is calculated as follows: (i) $45,000
for the initial Franchised Business that we will grant you the right to open and operate under the Development Agreement;
plus (ii) $35,000 for the second Franchised Business that we will grant you the right to open and operate under the
Development Agreement; plus (iii) $30,000 for the third and each additional Franchised Business that you are granted the
right to open under the Development Agreement.

This Franchise Disclosure Document summarizes certain provisions of your Franchise Agreement and other information in
plain English. Read this Disclosure Document and all accompanying agreements carefully. You must receive this Disclosure
Document at least 14 calendar days before you sign a binding agreement with, or make any payment to, the franchisor or an
affiliate in connection with the proposed franchise sale. Note, however, that no governmental agency has verified the
information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for you. To discuss the
availability of disclosures in different formats, contact David Cutillo at 485 Royer Drive, Suite 102, Lancaster, Pennsylvania
17601 and (800) 361-8060.

The terms of your contract will govern your franchise relationship. Do not rely on the Franchise Disclosure Document alone
to understand your contract. Read your entire contract carefully. Show your contract and this disclosure document to an
advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this Disclosure Document can help you make up your mind.
More information on franchising, such as “A Consumer’s Guide to Buying a Franchise,” which can help you understand how
to use this Disclosure Document, is available from the Federal Trade Commission. You can contact the FTC at 1-877-
FTCHELP or by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit the
FTC’s home page at www.ftc.gov for additional information. Call your state agency or visit your public library for other
sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issued on: April 29. 2022
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to find more

information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

Item 19 may give you information about outlet
sales, costs, profits or losses. You should also try
to obtain this information from others, like
current and former franchisees. You can find
their names and contact information in Item 20
or Exhibit L.

How much will I need to invest?

Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7
lists the initial investment to open. Item 8
describes the suppliers you must use.

Does the franchisor have the financial ability
to provide support to my business?

Item 21 or Exhibit C includes financial
statements. Review these statements carefully.

Is the franchise system stable, growing, or
shrinking?

Item 20 summarizes the recent history of the
number of company-owned and franchised
outlets.

Will my business be the only BeBalanced
Hormone Weight Loss Center business in my
area?

Item 12 and the “territory” provisions in the
franchise agreement describe whether the
franchisor and other franchisees can compete
with you.

Does the franchise have a troubled legal
history?

Items 3 and 4 tell you whether the franchisor or
its management have been involved in material
litigation or bankruptcy proceedings.

What’s it like to be a BeBalanced Hormone
Weight Loss Centers franchisee?

Item 20 or Exhibit L lists current and former
franchisees. You can contact them to ask about
their experiences.

What else should I know?

These questions are only a few things you should
look for. Review all 23 Items and all Exhibits in
this disclosure document to better understand
this franchise opportunity. See the table of
contents.
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What You Need to Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even if you are
losing money.

Business model can change. The franchise agreement may allow the franchisor to change its manuals
and business model without your consent. These changes may require you to make additional
investments in your franchise business or may harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited group of
suppliers the franchisor designates. These items may be more expensive than similar items you could buy
on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a similar business
during the term of the franchise. There are usually other restrictions. Some examples may include
controlling your location, your access to customers, what you sell, how you market, and your hours of
operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the franchisor may
have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even it does, you may have to sign a
new agreement with different terms and conditions in order to continue to operate your franchise
business.

When your franchise ends. The franchise agreement may prohibit your from operating a similar
business after your franchise ends even if you still have obligations to your landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to register before
offering or selling franchises in the state. Registration does not mean that the state recommends that
franchise or has verified the information in this document. To find out if your state has a registration
requirement, or to contact your state, use the agency information in Exhibit J.

Your state also may have laws that require special disclosures or amendments be made to your
franchise agreement. If so, you should check the State Specific Addenda. See the Table of Contents for
the location of the State Specific Addenda.
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Special Risk(s) to Consider About This Franchise
Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The franchise agreement requires you to resolve
disputes with the franchisor by mediation or litigation only in Pennsylvania. Out-of-state
mediation or litigation may force you to accept a less favorable settlement for disputes. It

may also cost you more to mediate or litigate with franchisor in Pennsylvania than in your
own state.

2. Financial Condition. The franchisor’s financials condition as reflected in its financial
statements (see Item 21) calls into question the franchisor’s ability to provide services and
support you.

3. Mandatory Minimum Payments. You must make minimum royalty or advertising fund
payments, regardless of your sales levels. Your inability to make the payments, may result
in termination of your franchise and loss of your investment.

Certain states may require other risks to be highlighted. Check the “State Specific Addenda” to see
whether your state requires other risks to be highlighted.
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ITEM1
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

To simplify the language in this Franchise Disclosure Document, “Infinity Health Advisors”, “we” or “us” means Infinity
Health Advisors, LL.C, the “Franchisor.” “You” means the person, corporation, partnership or other business entity that buys

the franchise, the “Franchisee.” If you are a business entity, “you” includes your owners.

The Franchisor

Infinity Health Advisors, LLC is a Pennsylvania limited liability company that was formed on May 2, 2013. Our current
principal business address is 485 Royer Drive, Suite 102, Lancaster, Pennsylvania 17601 and our phone number is (800)
361-8060. We are not engaged in any other type of business activity. Our agent for service of process is David Cutillo, and
our registered office is our principal place of business. Our agent for service of process in other states in which we may sell
franchises is disclosed in Exhibit J.

We grant franchises offering the Becoming Balanced Hormonal Metabolic Correction program, under the name BeBalanced
Hormone Weight Loss Centers. We have been offering franchises for BeBalanced Hormone Weight Loss Centers in the
United States since 2013. We do not sell franchises in any other line of business.

Qur Parents, Predecessors, and Affiliates

Our affiliates through common ownership include the following entities:

Infinity Health, LLC was formed in the Commonwealth of Pennsylvania in April 2006 for the purpose of operating a hormone
health center business, and does not assume any of the legal, operational, or other obligations of Infinity Health Advisors,
LLC nor does Infinity Health Advisors, LLC assume any of the obligations of Infinity Health LLC. Infinity Health, LLC
has not offered franchises in any line of business.

IHA Distribution, LLC, was formed in the Commonwealth of Pennsylvania in April 2015 for the purpose of providing initial
inventory and operating supplies to franchisees, which will be used to operate your BeBalanced Hormone Weight Loss
Center. IHA Distribution, LLC’s current principal business address is 485 Royer Drive, Suite 102, Lancaster, PA 17601.
IHA Distribution, LLC has not conducted business in any other line of business. IHA Distribution, LLC has not offered
franchises in any line of business.

The Franchise Offered

A franchised BeBalanced Hormone Weight Loss Centers enjoys the right to use our name, procedures, and methods,
collectively the “System”, to own and operate a BeBalanced Hormone Weight Loss Centers, all of which may be improved,
further developed, or otherwise modified.

Your BeBalanced Hormone Weight Loss Centers business can be located in a retail center, or a free-standing building. A
BeBalanced Hormone Weight Loss Centers franchised business will have approximately 1,000 to 1,200 square feet of leased
or owned space. You may operate your franchised BeBalanced Hormone Weight Loss Centers from a leased facility or from
a building that you own, with our approval.

To become one of our franchisees, you must sign the Franchise Agreement attached hereto as Exhibit A. If you are a
corporation, partnership, limited liability company, or other business entity, all owners must sign the Acknowledgement
Regarding Ownership and Guaranty of Franchisee’s Obligations, attached to the Franchise Agreement. All of the terms of
the Franchise Agreement will apply to all of the owners. The Franchise Agreement grants you a license to use certain logos,
service marks and trademarks, including the BeBalanced Hormone Weight Loss Centers marks collectively the “Marks.” We
have developed a unique “System” for the operation of a BeBalanced Hormone Weight Loss Centers business. You will
manage a BeBalanced Hormone Weight Loss Centers under the System, at one location identified in the Franchise Agreement
as the Premises. Each Premise will be in an area identified in the Franchise Agreement as the “Designated Territory,” an area
assigned exclusively to you to operate a single location of a BeBalanced Hormone Weight Loss Centers franchise
(“Franchised Business”). The Franchise Agreement will be for a term beginning on the Effective Date of the Franchise
Agreement and expire ten (10) years from the Effective Date, the “Initial Term.” You must operate the BeBalanced Hormone
Infinity Health Advisors, LLC 6
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Weight Loss Centers franchise, “Franchised Business,” in your Designated Territory. You must use the System in operating
your Franchised Business. You must at all times perform your obligations under this Franchise Agreement faithfully,
honestly, and diligently, and use your best efforts to promote the Franchised Business.

Multi-Unit Offering

We also offer qualified individuals and entities the right to open and operate multiple Franchised Businesses within a
designated geographical area (the “Development Area”) under our current form of area development agreement that is
attached to this Disclosure Document as Exhibit B (the “Development Agreement”), which will also outline a schedule or
defined period of time in which you must open and commence operating each Franchised Business (a “Development
Schedule”). Failure to comply with the Development Schedule is grounds for immediate termination of the Development
Agreement.

At our option, you will be required to sign a Franchise Agreement for your initial Franchised Business at the same time you
sign your Development Agreement, and you will eventually need to sign our then-current form of franchise agreement for
each of the Franchised Businesses you open under the Development Schedule that may be materially different from the form
of franchise agreement in this offering.

Industry Overview and Competition

The market for weight loss and wellness services is developed and competitive. You may have to compete with other
businesses including franchised operations, national chains and independently owned companies offering similar services.
The market for all-natural hormone balancing services is not as developed.

Businesses in our industry provide weight loss and fitness services, anti-aging treatments, alternative medicine, and bio-
medical hormone replacement therapy. The industry is growing and emerging, with national and local competitors providing
one or more of these services.

Licensing and Regulations

The franchised business will be subject to the requirements of health department rules, regulations and inspections, city
occupancy permits, ordinances, building codes, zoning, licensing, certifications, and other federal, state, and local laws and
ordinances. There may also be state laws and regulations with which you must comply in the opening and operation of your
BeBalanced Hormone Weight Loss Centers, and as the Franchiseeg, it is your responsibility to investigate the applicable rules
and regulations, and to comply with those regulations. You will also be subject to the laws and regulations of the American
Disabilities Act, federal wage and hour requirements, the Occupational Health and Safety Act, and local, city, and state
governmental authority health requirements and regulations, among others. It is your responsibility to investigate and comply
with the regulations that apply to the business and the operation of the business in your area.

ITEM 2
BUSINESS EXPERIENCE

David Mathew Cutillo: Board Chairman and Director of Franchisor Development

David M. Cutillo has been our Board Chairman and Director of Franchisor Development since April 29, 2022. Mr. Cutillo
was the CEO of Infinity Health Advisors, LLC, in Lancaster, Pennsylvania, which he formed on May 2, 2013, and held this
position until April 2022.

Jennifer Seroogy Cutillo: Chief Executive Officer (CEQ)
Jennifer Seroogy Cutillo has been our CEO since April 29, 2022. From October 2014 to April 2022, Ms. Cutillo was our
COO, and works out of Lancaster, Pennsylvania.

William E. Warrin: Chief Financial Officer (CFO)
William E. Warrin has been our CFO since December 2017 in Lancaster, Pennsylvania.

Paget Rhee: Director of Operations

Paget Rhee has been our Director of Operations since June 2021, and works out of Lancaster, Pennsylvania. Since November
Infinity Health Advisors, LLC 7
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2014 and, continuing to date, Paget has served as a franchisee and owner of a BeBalanced Franchised Business.

Andrea Linebaugh: Franchisee Training and Operations

Andrea Linebaugh is responsible for our franchisee training and operations and took on this role as of April 29, 2022. Since
September 2021 and, continuing to date, Andrea has served as our Franchise Development Coordinator and works out of
Lancaster, Pennsylvania. From September 2019 to June 2021, Andrea was Marketing manager at Fransmart in Alexandria,
Virginia. From April 2009 to August 2019, Andrew was Co-Owner of The Busy Bee located in York, Pennsylvania.

ITEM 3
LITIGATION

Dawn Cutillo and Infinity Health, LLC v. David Cutillo, and Infinity Health Advisors, LLC

(Case No: 5:21-CV-02787, USDC, Eastern District Pennsylvania) Dawn Cutillo, the sister of our CEO David Cutillo and the
founder of the BeBalanced System and our affiliate Infinity Health LLC (collectively, the “Plaintiffs”) filed this lawsuit (the
“Lawsuit”) against us and our CEO David Cutillo (the “Defendants”) on June 23, 2021. In the Lawsuit the Plaintiffs’ assert
claims of copyright infringement, breach of fiduciary duty, violation of Pennsylvania limited liability company law,
dissociation, accounting, fraud and other claims that relate to, among other things, use of alleged copyrighted materials, an
exclusive master distributor license agreement, and rights between Dawn Cutillo and David Cutillo as members and owners.
The Plaintiffs have also sought injunctive relief related to the Plaintiffs preference as to how certain limited information is
displayed or contained in materials used by our System. We believe the Lawsuit to be meritless and have filed a motion to
dismiss the Lawsuit. Our motion to dismiss is pending and in the interim all parties to this Lawsuit have agree to a Stipulated
Injunction and Consent Order where we have agreed to limited modifications to certain materials used in our System. The
modified content is not material to our System. Our motion to dismiss the Lawsuit is pending.

No other litigation is required to be disclosed in this Item.

ITEM 4
BANKRUPTCY

No bankruptcy is required to be disclosed in this Item.

ITEMS
INITIAL FEES

Franchise Agreement:

Initial Franchise Fee

You must pay us an initial franchise fee (“Initial Franchise Fee”) of $45,000 when the Franchise Agreement is signed for the
right to operate a single business location of the Franchised business within the Designated Territory, subject to the terms
and conditions contained in the Franchise Agreement. You must pay this Initial Franchise Fee in a lump sum payment upon
signing the Franchise Agreement.

The Initial Franchise Fee for a single location franchise of the Franchised Business is uniform to all new franchisees and is
deemed fully earned by us upon receipt as consideration for our services to that time, including without limitation, screening
of and processing your application, counseling, and consultation and is not refundable in whole or in part.

Additional Initial Fees:
You will be required to purchase certain initial inventory and operating supplies from us or our affiliate. The cost of these

supplies ranges from $12,500 to $15,000 per location of the Franchised Business, and will be due as incurred. These fees are
not refundable in whole or in part under any circumstance. You must provide receipts for approved expenditures.

Infinity Health Advisors, LLC 8
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Development Agreement

If we grant you the right to open multiple Franchised Businesses under a Development Agreement, you must pay us a
development fee that is based on the number of franchises we grant you the right to open within your Development Area (the
“Development Fee”). The Development Fee is due upon execution of your Development Agreement and is calculated as
follows: $45,000 for the Initial Franchised Business that we will grant you the right to open and operate under the
Development Agreement, plus $35,000 for the second Franchised Business that we will grant you the right to open and
operate under the Development Agreement, plus $30,000 for the third and for each Additional Franchised Business that you
are granted the right to open under the Development Agreement. The Development Fee is paid as consideration for the
territorial rights you are granted within your Development Area and is not tied to any pre-opening obligations that we must
otherwise perform. The minimum amount of locations you may development under a Development Agreement is three (3)
Centers. The maximum amount of locations you may development under a Development Agreement is six (6) Centers.

You will be required to enter into our then-current form of franchise agreement for each Franchised Business you wish to
open under your Development Agreement. However, you will not be required to pay us an Initial Franchise Fee in connection
with any Franchised Business we grant you the right to open as part of your Development Agreement, but the Development
Fee must be timely paid as described in this Item. The Development Fee is deemed fully earned and non-refundable upon
execution of your Development Agreement.

ITEM 6
OTHER FEES
Type of Fee Amount Due Date Remarks
Royalty Fee 6% of the monthly gross By the 5" day of the month We may require this fee to be
sales generated by your following the month during paid by an electronic transfer. See
business, monthly minimum |which the revenues were Notes 1 and 3.

of $1,000 after your first 12 |generated
months of operations

Advertising Fee 2% of the monthly gross sales By the 5th day of the month We may require this fee to be
(Advertising Fund generated by your business, following the month during paid by an electronic transfer.
Contribution) or $100 per month \which the revenues were See Notes 1 and 3.

generated
Local Advertising $3,500 or 8% of your Paid to vendors before the 10th Further details can be found in
Expenditure monthly gross sales, Item 11, under the subheading

day of the month following the

whichever is greater “Advertising”

month of
Reference
Technology Support $450 monthly for cloud- /As incurred We may require this fee to be
Fee based POS system with paid by an electronic transfer
scheduling and integrated directly to us. See Notes 3 and
email marketing software, 4,
and landing page/email
maintenance (See item 7,
footnote 17).
Merchant Processing 2% - 3% /As incurred This fee is charged on all credit
Fee card transactions. Further
details can be found
in Item 8, under the
subheading “Credit Cards”
Infinity Health Advisors, LLC 9
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Type of Fee

Amount

Due Date

Remarks

Renewal Fee

$2,000

90 days prior to renewal

For an additional 5-year period.
See Note 1

Refresher Training
Fee

$2,000 (2 persons, 1 week)

30 days before the expiration of
the term of the Franchise
Agreement

Required when you renew the
Franchise at the end of the agreed
term. See Note 1

Transfer Fee

25% of the then-current
Franchise Fee

Payable on transfer of your
rights under the Franchise
Agreement

These are fees that you and the
transferee jointly and severally
are responsible to pay. See Note
1

Audit Fees Difficult to ascertain, due toa [30 days after billing Payable only if audit shows an
variety of factors, but likely to under-statement of at least 2%
be in range of of Gross Sales for any month
$2,000 to $5,000 See Note 1

Fines Up to $500 per incident Upon demand Payable if you fail to comply with

a mandatory standard or operating
procedure and you do not cure the
non- compliance within the

timeframe we require. See Note 1

Relocation Fee

$1,000

Upon application for review
and approval of your new
location

Payable to us for evaluation,
review, assistance, and
approval. See Note 1.

Insurance Reimbursement

\Varies according to carrier

IAs incurred

If you fail to obtain required
insurance, we may obtain
insurance at your expense and
charge you for reimbursement of
the cost, even though we are not
obligated to do so. See Note 1.

Costs and Attorneys’ Fees

\Varies according to
circumstance

Upon settlement or
conclusion of claim or action

Payable as incurred by us in
obtaining any relief for the
enforcement of any item of the
Franchise Agreement.

See Note 1.

Indemnification

\Varies according to
circumstance

IAs incurred

You must indemnify us, and
reimburse us for any costs
(including our attorneys’ fees),
if we are held liable for any
claims arising from

your Franchised Business.

Operating and Special
/Assistance

\Varies according to
circumstances
$100 to $1,000

/At completion of assistance

Expenses paid by you. See Note
5.

Infinity Health Advisors, LLC
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Type of Fee Amount Due Date Remarks
Emergency Operation $1,500 per week Tuesday following each week | Paid to us if it is necessary to
ending Saturday previous operate the business to prevent
closure. See Note 1.
Late Reporting Fees $10 per day, starting the 11t JAs incurred Payable in addition to other
day after a report is payments to us
due to us See Note 1
Interest on Overdue 1.5% per month or the /As incurred Interest begins from the date of
Amounts highest commercial interest non-payment or underpayment
rate that the law allows on See Note 1
amounts owed
to us
Return or Dishonored $30 per dishonored or returned |As incurred 'You must pay us for any fees
Payment Fee check or failed electronic that we incur due to the returned
transfer, plus bank fees or dishonored check, draft,
transfer or debit. See Note 1
Collection Charges \Varies according to /As incurred You must pay all collection
circumstance charges associated with our
efforts in collecting any amounts
owed to you or us under the
Franchise Agreement. See Note 6.
Local and Regional Established by cooperative /As determined by cooperative  |Established by cooperative
Advertising Cooperatives [members, but not exceeding  members members, but not exceeding 2% of
2% of Gross Revenue Gross Revenue

Notes:

5.

All fees are per location of the Franchised Business except where noted. All fees are payable to us in

U.S. dollars, uniformly applied to new system franchisees, and are non-refundable. You agree not to reduce the
amount of any payment due to us by any claim you may have against us, for any amount owed to governmental
entities, or for any other reasons in which you may believe you are entitled to a set off. You agree to pay all taxes,
when due, to the appropriate governmental entities.

Gross sales include all revenues and receipts from the sale of all services and products from your BeBalanced
Hormone Weight Loss Centers business, whether for cash or credit, and income of every kind related to the
Franchised Business, but does not include sales taxes or other taxes collected from customers by you for
transmittal to the appropriate taxing authority.

At our request, you must sign and return to us the Electronic Funds Transfer form (Exhibit F) that authorizes us to
receive the monthly royalty, advertising fees, and technology support fees by means of a debit to your checking
account. You agree to be certain that the funds are available in that account at

the scheduled time each month.

The Technology Support Fee is for a cloud-based POS system with scheduling and integrated email marketing
software, and ongoing website and search engine optimization to coincide with digital marketing efforts, and
landing page and email maintenance.

At your request, we will provide additional assistance beyond our standard support, at a cost to you based on our
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then current fee for the respective personnel performing such assistance plus other reasonable expenses, including
all transportation, lodging, and other travel-related expenses.

6. Any payment that we do not receive or that is not paid in full on its due date will be considered overdue. We require
that payments and contributions due under the Franchise Agreement by telegraphic transfer, auto-draft
arrangements, electronic funds transfer, debit, or other means we may specify, to a bank account or address
designated by us.

7. If two or more Centers are operating within a market designated by us we reserve the right to establish and require
your participation in a local or regional advertising cooperative within a geographic area, region, or market
designated by us. If a local or regional advertising cooperative is established within a market that includes your
Center, you will be required to participate in the cooperative and make on-going payments to the cooperative in
such amounts and subject to such caps as established by the cooperative members. We anticipate that each Center
franchisee will have one vote for each Center location located within the cooperative market and that cooperative
decisions shall be made based on approval of a simple majority vote based on a quorum of not less than twenty-five
percent of the designated cooperative members. Contributions to a local or regional cooperative that we designate
shall count toward the satisfaction of your local marketing obligations and shall not exceed 2% of your monthly
Gross Revenue.

ITEM7
ESTIMATED INITIAL INVESTMENT

A. Franchise Agreement

YOUR ESTIMATED INITIAL INVESTMENT - SINGLE LOCATION
Type of Expenditure  |Low Amount High Method of When Due To Whom Payment
Amount Payment is to be Made
Initial Franchise Fee (1) $45,000 $45,000 Lump sum Upon execution of  |Us
the Franchise
Agreement
Travel and Living Expenses {$0 $2,500 As incurred  |As incurred Airlines, hotels,
for Initial Training (2) restaurants,
reimbursements to
Vendors
Lease, Utility and Security [$1,000 $2,500 /As agreed When you sign your |Landlord, utility
Deposits (3) lease, or start an companies
account with a utility
company
Insurance Premium, 3 $400 $800 As agreed Prior to Opening Insurance agent or
months (4) carrier
Business License and $1,500 $2,500 As incurred As incurred pvernment agencies
Permits (5)
Rent, 3 months (6) $4,600 $9,000 As agreed As agreed Landlord
Blueprints, Plans, $1,000 $5,000 /As agreed /As agreed Architect,
Permits, Architectural Fees planner, city, county,
or state
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Leasehold Improvements  |$15,000 $30,000 As agreed As agreed Third parties
()

Signage and Graphics (8)  |$8,000 $12,000 Asincurred  |As agreed Vendor
Furniture, Fixtures and $30,000 $35,000 As incurred  |As agreed Vendor
Equipment (9)

Computer Hardware, $1,500 $2,500 As incurred  |As incurred Vendor
Software, Supplies

and Installation (10)

Initial Inventory and $12,500 $15,000 Asincurred  |As agreed Us or our Affiliate
Operating Supplies

11)

Internet, 3 months $300 $300 Asincurred  |As incurred Vendor
Initial Advertising and $12,000 $12,000 /As agreed /As agreed 'Vendors
Grand Opening

(12)

Local Advertising $10,500 $10,500 Asincurred  |As incurred Third parties
Expenditure 3 months

(13)

Professional Fees (14) $1,000 $2,500 Asincurred  |As incurred Third parties
Additional Funds- First 3 Employees, utilities,
Months (15) $10,000 $20,000 As agreed As incurred suppliers, etc.
Technology Fee, 3 Third parties
months (16) $1,350 $1,350 Asincurred  |As incurred

Total Estimated

Initial Investment (17) $155,650 $208,450

5.

The details of the Initial Franchise Fee are described in Item 5. Three location franchise operations provide
for a reduced initial franchise fee for the second and third locations, as described in Item 5.

This estimates the travel and living expenses, including airfare, which you will incur when you and your employees
attend the initial training program. The cost you incur will vary depending upon factors such as distance traveled,
mode of transportation, travel preferences (such as air travel or ground transportation), nature of accommodations,
per diem expenses actually incurred, and the number of persons who attend training. It does not include any wages
or salary for you or your trainees during training. The low-end estimate of $0 will only apply in the event you reside
near the location of the initial training program and do not need any travel or lodging accommodations to attend.

These are estimated amounts of lease costs and utility deposits. These amounts will vary in each market and may
be refundable.

This is an estimate of insurance premiums for the initial 3 months of business operation. Your costs will vary
depending on your market, the amount of coverage you select, your insurance carrier, and other factors. See Item
8 for more details regarding insurance.

You are required to obtain a business license or permit before you commence operations of a BeBalanced
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Hormone Weight Loss Centers Franchise. Local, municipal, county, and state regulations vary on what licenses
and permits are required in order for you to operate.

6. You will need to rent or acquire space for your franchised business. Rent varies considerably from market to
market, and from location to location in each market. Generally you will need a minimum of 1,000 to 1,200 square
feet of space. This figure is an estimate of the rent for 3 months.

7. You may need to construct improvements, or “build out,” at each of the Premises at which you will operate your
franchised business. You may be able to negotiate various terms with your Landlord, including paying for some
of the build out costs for your space. Also, you may seek to finance some or all of your build out costs through
your Landlord or other financing sources. A variety of factors may affect the amount of necessary improvements,
the availability of Landlord and other financing, the monthly overall costs of the financing, and other terms relevant
to your decision whether to pay or finance the build out costs.

8. The cost of signage and graphics will vary from location to location depending on lease requirements, local
ordinances and restrictions, store frontage, and related factors. We can provide design guidance and assistance
to you if needed. The final design must be submitted to us for review and approval.

9. You will need to purchase furniture and fixtures for each of the Premises that meet our specifications and are
from approved or designated vendors (where there are approved or designated vendors). You may decide to lease
the furniture and/or equipment needed rather than purchasing it with a lump sum payment. A variety of factors
(such as the condition of the national and regional economy, availability of credit, number of suppliers leasing
products in your area, the interest rates offered by suppliers, duration of leases offered, security requirements, and
your credit history) may affect the availability of leased products, the monthly and overall costs of the leases, and
other terms relevant to your decision whether to purchase or lease the furniture and/or equipment. The amounts
listed are an estimate and may vary per your location and market.

10. You are required to purchase computer hardware that meets our specifications and requirements. This estimate
includes the cost of QuickBooks we require you to use for financial reporting purposes. See Item 11 for more
information.

11. This estimate covers various supplies you will need in your initial phase of operation. You are required to obtain
these items from us or from our designated sources.

12. You are required to expend $12,000 on grand opening advertising and a promotional program. All expenditures and
materials must be approved by us. This amount must be expended in the period of time beginning sixty (60) days
after signing your Franchise Agreement and ending ninety (90) days after your date of opening. Additional details
can be found in Item 11 under the subheading “Advertising.”

13. Local Advertising is a minimum of $3,500 per month or 8% of gross sales, as explained in Item 6. Additional
details can be found in Item 11 under the subheading “Advertising.”

14. This estimate is for legal, accounting, administrative, permitting, traffic studies, demographic studies, brokerage,
and miscellaneous other professional fees that you might incur before you open for business, including (among
other things) to assist you in reviewing the Franchise Agreement. Your actual cost may vary.

15. You will need additional capital to support on-going expenses during the initial 3 months after you open for
business. The estimate includes items such as payroll, royalty, advertising fees, additional advertising, repairs and
maintenance, bank charges, miscellaneous supplies and equipment, state tax, and other miscellaneous items, that
may not be covered by sales revenues. The estimated range of Additional Funds needed to support on-going
expenses during the initial period is based on our experience opening and operating a similar business, and the
experience of certain franchisees that opened and commenced operating prior to the issuance date of this disclosure
document.

16. The Technology Support Fee is for a cloud-based POS system with scheduling and integrated email marketing
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software, and ongoing website and search engine optimization to coincide with digital marketing efforts, and
landing page and email maintenance.

17. We do not offer direct or indirect financing to you for any items.
Unless otherwise noted above, expenditures are non-refundable.

B. Development Agreement

YOUR ESTIMATED INITIAL INVESTMENT!

Type of Expenditure Amount Method of When Due To Whom
Payment Payment
Is to be Made
Development Fee? $110,000 - $200,000 | Lump Sum Upon execution of Franchisor
Development
Agreement

Initial Investment to Open | $110,650 - $163,450
Initial Franchised Business® See Chart A of this Item 7.

TOTALS $220,650 - $363,450 | This is the total estimated initial investment to enter into a
Development Agreement, as well as the costs to open and
commence operating your initial Franchised Business for the
first three (3) months (as described more fully in Chart A of
this Item 7).

Explanatory Notes

1. All fees and payments are non-refundable, unless otherwise stated or permitted by the payee. This Chart details
the estimated initial investment associated with executing a Development Agreement for the right to own and
operate three (3) Franchised Businesses, as well as the initial investment to open your first Franchised Business
under your Development Schedule. You may purchase the right to develop up to six (6) Franchised Businesses
under a single Development Agreement. For each additional Franchised Business after the third that you
purchase the right to develop, the Development Fee and Total described in the Chart above will increase by
$30,000.

2. The Development Fee is described in greater detail in Item 5 of this Disclosure Document, and this Development
Fee is for the right to open and operate a total of three (3) Franchised Businesses (provided you comply with
your development obligations under the Development Agreement). If you choose to open more than three (3)
Franchised Businesses, your Development Fee will be calculated as follows: 45,000 for the Initial Franchised
Business that we will grant you the right to open and operate under the Development Agreement, plus $35,000
for the second Franchised Business that we will grant you the right to open and operate under the Development
Agreement, plus $30,000 for the third and for each Additional Franchised Business that you are granted the right
to open under the Development Agreement.

3. This figure represents the total estimated initial investment required to open the initial Franchised Business you
agreed to open and operate under the Development Agreement. You will be required to enter into our then-
current form of franchise agreement for the initial Franchised Business you open under your Development
Agreement, either at the time of executing the Development Agreement or once you have found a Premises for
the business that we approve. The range includes all the items outlined in Chart 7.A. of this Item, except for the
Initial Franchise Fee (because you are not required to pay any Initial Franchise Fee for those Franchised
Businesses you open under the Development Agreement). It does not include any of the costs you will incur in
opening any additional Franchised Business(es) that you are granted the right to open and operate under your
Development Agreement.
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ITEM8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

General

To ensure that the highest degree of quality and service is maintained, you must adhere to the uniformity requirements and
guality standards associated with our system which is the subject of the Franchise Agreement.

At all times during the term of the Franchise Agreement, you must:

° Offer and sell approved services and products only in the manner we have prescribed;

. Not deviate from our standards and specifications, unless you have received our prior written consent

. Cease to offer and sell any disapproved product or service that we at any time decide (in our sole
determination) to disapprove in writing; and

. Not offer for sale, sell at, or sell from the Franchised Business, or any other location, any services or

products we have not approved unless said services/goods pertain to a completely unrelated business.

Approved Products and Vendors

We have established specifications for types, models and brands of certain inventory, fixtures, furnishings, equipment,
computers, software, signage, supplies and other products. We will furnish these standards to you in the Operations Manual
or otherwise in writing. You must purchase only products meeting those specifications, and if we require it, only from those
vendors we have approved including ourselves. We reserve the right to amend these specifications from time to time, and
will provide you with written notice — via email, letter, intranet notice or otherwise -- in the event we do so or otherwise
update and/or modify the Operations Manual.

We may designate a single source or vendor for any product, service, equipment, supply or material and may approve a
supplier or distributor only as to certain products. The designated vendor may be us. Currently, our affiliate IHA Distribution,
LLC is the sole designated vendor for the initial inventory and operating supplies required for your franchised business. We
require that you purchase your initial inventory and operating supplies directly from us, and not from other Franchisees in
the system.

Currently, we are not and our affiliates are not the only approved suppliers of the source restricted goods and services
identified below. Other than IHA Distribution, LLC and us, there are no approved suppliers in which any of our officers own
an interest. We reserve the right to collect and retain any manufacturing allowances, marketing allowances, rebates, credits,
monies, payments and benefits offered to us or our affiliates based upon your purchases of products and other goods and
services. These incentives will be retained or distributed by us, at our sole determination. During the fiscal year ending
December 31, 2021, we did not earn any revenue from approved suppliers based on our franchisees’ purchases. During the
fiscal year ending December 31, 2021, our affiliate IHA Distribution, LLC earned $2,748,000 in revenue from franchisee
purchases.

We estimate that your purchases or leases from us or approved vendors in accordance with our specifications will represent
approximately 40% to 50% of your total purchases in establishing your Franchised Business, and 40% to 45% of your total
purchases in your continuing operation of your Franchised Business (not including amortization, depreciation, or replacement
of worn or obsolete improvements, equipment or fixtures).

If you would like to buy any product(s) or item(s) from an unapproved vendor, you may submit your request on our “Vendor
Approval Criteria and Request Form.” If the vendor you submit has not previously been used by us, we will evaluate and
consider the vendor after receipt of their samples and your payment of a $500 fee for processing and evaluation. Based on
the information and samples you supply to us, we will test the items supplied and review the proposed vendor’s financial
records, business reputation, delivery performance, credit rating, and other information. Our review typically is completed
in 30 days. You may not purchase from any proposed vendor until you receive our written approval. We reserve the right, at
our option, to periodically re- inspect the facilities and products of any approved supplier and revoke our approval if the
supplier does not continue to meet any of our then-current criteria. If we decide to revoke the approval, we will provide you
with a written 30-day notice. We do not make our criteria for approving suppliers available to franchisees
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We may establish strategic alliances or preferred vendor programs with companies that are willing to supply some products
or services to some or all of our franchised BeBalanced Hormone Weight Loss Centers. In doing so, we seek to promote the
overall interests of our System and our interests as the Franchisor. If we establish these types of alliances or programs, we
may limit the number of approved suppliers with whom you may deal, we may designate sources that you must use for some
or all products and services, and we may refuse to approve proposals from you to add new suppliers, if we believe that refusal
to is in the best interest of the System. Currently, there are no purchasing or distribution cooperatives in existence. None of
our officers owns an interest in any companies that are vendors or suppliers to our franchises.

We reserve the right to collect and retain any manufacturing allowances, marketing allowances, rebates, credits, monies,
payments and benefits offered to us or our affiliates based upon your purchases or products and other goods and services.
These incentives will be retained or distributed by us, at our sole determination. As of the date of this Franchise Disclosure
Document, we have not received any payments of this nature.

Computer System

You must obtain and use the computer hardware and/or operating software and/or communication capabilities we specify.
We may modify specifications for and the components of the computer system (“Computer System”). The Computer System
is described in more detail in Item 11.

Advertising

We use the Advertising Fees to promote the System. All advertising, marketing, and promotional plans you use must be in
the media and type of format that we approve. You must conduct the activities in a dignified manner, and they must conform
to our standards and requirements. You must submit samples of plans and materials to us for review and obtain written
approval before using any advertising.

Insurance
You must purchase and maintain, at your expense, an insurance policy or policies protecting you, us, and our affiliates. The
coverage must remain in full force and effect at all times during the term of the Franchise Agreement. The coverage must

include the type and amount listed below, and/or coverage required by your landlord (if one):

Type of Coverage Amount Maximum Deductible

General Liability

General Aggregate Limit $2,000,000 N/A
Products/Completed Ops. Aggregate Limit $2,000,000 N/A
Personal & Advertising Injury Limit $1,000,000 N/A
Each Occurrence Limit $1,000,000 N/A
Fire Damage Limit (Any one fire) $300,000 N/A
Medical Expense (Any one person) $5,000 N/A
Professional Liability*
Each Occurrence Limit $1,000,000 N/A
Umbrella Liability
Each Occurrence Limit $1,000,000 N/A
Aggregate Limit $1,000,000 N/A
Employers Liability (Workers’ Compensation)
Each Accident Limit $500,000 N/A
Each Person-disease limit $500,000 N/A
Aggregate- disease limit $500,000 N/A
Property Coverage
Adequate limit to cover personal property of franchise N/A
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Credit Cards

You must accept credit cards to facilitate sales. Credit cards accepted shall include Visa, MasterCard, Discover, and you may
accept American Express at your option. You will be charged a merchant processing fee in connection with the processing
of credit card transactions. These fees are included in the Computer Hardware, Software, Supplies and Installation estimate.

Except as stated above, you are not obligated to purchase or lease any other goods, services, products, or materials in
accordance with specifications from us or from designated sources. We do not provide any material benefits (i.e. renewal or
additional franchises) to you based on your use of designated or approved vendors, except as explained in this Item 8.

ITEM9
FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It will help you find more
detailed information about your obligations in these agreements and in other items of this disclosure statement.

: ; Section in Disclosure
Obligation SO [T Development Document
Agreement
Agreement Item(s)
a. Site selection and acquisition/lease 2,4,6,7 Section 1 and Exhibit A 6, 1718
b. Pre-opening purchases/leases 6, 7 Not Applicable 7,8
Site development and other pre-opening Sections 1, 5 and
C. requirements 6,7 Exhibit A 6,7,11
d. Initial and ongoing training 6,7 Not Applicable 11
e. Opening 6 Not Applicable 11
f. Fees 3,514 Section 2 > 1617
Compliance with standards and policies/ .
g. Operations Manual 5,6,7,8,9,16, 17 Not Applicable f5 1116
h. | Trademarks and proprietary information 8,16 Not Applicable 13,14
i. | Restrictions on products/services offered 7 Not Applicable 8, 16
. Warranty and customer service . Not
) requirements / Not Applicable Applicable
k. | Territorial development and sales quotas 4 Section 1 and Exhibit A 12
l. Ongoing product/service purchases 6,7 Not Applicable 8
Maintenance, appearance, and
m. rem_odelmg 3,6 7 Not Applicable 11
requirements
n. Insurance 12 Not Applicable 6,7,8
0. Advertising 4,5,6,7,10 Not Applicable 6,7,8,11
p. Indemnification 12 Not Applicable 6, 14
Owner’s .
a- participation/management/staffing ! Not Applicable 11,15
r. Records and reports 7,911 Not Applicable 11
. Inspections and audits 7,11, 20 Not Applicable 6, 11
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t. Transfer 14 Section 8 17
u. Renewal 3 Not Applicable 17
V. Post-termination obligations 17 Not Applicable 17
W. Non-competition covenants 15,17 Not Applicable 17
X. Dispute resolution 22 Sections 11 through 19 17
ITEM 10
FINANCING

We do not offer direct or indirect financing. We do not guarantee your note, lease or obligation.

ITEM 11
FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND TRAINING

Except as listed below, we are not required to provide you with any assistance.

Pre-Opening Obligations

Before you open your Franchised Business, we will:

1. If you have entered into a Development Agreement for the right to operate multiple Franchised Businesses, we will
designate your Development Area where you will have the right to secure a Premises (each of which we must
approve) for each of your Franchised Businesses. (Development Agreement, Section 3);

2. If the Premises for the BeBalanced Hormone Weight Loss Centers is not specified when the Franchise Agreement
is signed, we will assist you with selecting a location by providing site selection guidelines and criteria, and sources
to obtain demographic information. Please refer to the “Site Selection” subheading in this item 11 below, for more
details (Franchise Agreement, Section 6);

3. Assign your designated territory (“Designated Territory”) for such location (Franchise Agreement, Section 4);

4. Review and approve -- or disapprove -- the lease or purchase of your business Premises (Franchise Agreement,
Section 6);

5. Provide you with mandatory and suggested specifications and layouts for your Premises, including recommended

office size and design and required or recommended fixtures, furniture, equipment, signs and supplies (Franchise
Agreement, Section 6);

6. Loan you a copy of the Operations Manual by electronic access (Franchise Agreement Section 6). The table of
contents of the manual is included as Exhibit G to this Franchise Disclosure Document. The Manual is presently
396 pages long, and is subject to ongoing modifications and changes as we make changes to our procedures;

7. Provide instruction and training with respect to the Franchised Business BeBalanced Hormone Weight Loss
Centers methods and techniques. For more details on training, please refer to the “Training” subheading in this
item 11 below (Franchise Agreement, Section 6);

8. Inspect and approve your Premises before the initial opening. You may not start operation of your BeBalanced —
Hormone Weight Loss Centers Business until receiving our approval to do so (Franchise Agreement, Section 6);
and

9. At our own expense, send one of our representatives for a period of 3 days to the Premises to assist with pre-
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opening, opening, or the Grand Opening of your Franchised Business, based upon what we decide will be most
beneficial to your Franchised Business. This period may overlap with the opening and may extend into the first
week of operations (Franchise Agreement, Section 6).

Continuing Obligations

During the operation of your Franchised Business, we will:

1. Advise you from time to time regarding the Franchised Business’s operation based on your reports to us and/or
direct or indirect observations, and we will provide guidance to you concerning: (1) standards, specifications and
operating procedures and methods that we are using; (2) advertising and marketing materials and programs; (3)
required and optional training courses, seminars, and other programs we may develop in the future; and (4)
administrative, bookkeeping, and accounting procedures (Franchise Agreement, Section 6);

2. Review any request you make to approve products, services, or vendors (Franchise Agreement, Section 7);

3. Review all advertising and promotional plans or materials you wish to use, within 30 days of our receipt of your
advertisement proposal (Franchise Agreement, Section 10);

4, Administer the Advertising Fund (Franchise Agreement, Section 10); and
5. Provide updates to the Operations Manual from time to time (Franchise Agreement, Section 9).
Site Selection

Upon your execution of your Franchise Agreement, you will receive a general marketing area in which you must locate your
new Franchised Business (a “Site Selection Area”). We will designate the Site Selection Area on the reserved exhibit to the
Franchise Agreement (the “Data Sheet”).

We may provide you with site selection assistance if we deem it appropriate, but it is your obligation to locate, submit for
our approval, and, once we have approved the location, secure a lease for it (if applicable). We do not typically own or lease
the real property that will serve as your Location and you are responsible for all costs and expenses in locating and evaluating
proposed sites and the demographic data associated with your proposed sites. We must approve your proposed site before
you take steps to enter a lease for it or otherwise secure it for your Franchised Business’s future use. In deciding whether to
approve a site, we may consider, among other things: (i) demographic characteristics, traffic patterns, allowed design and
building, parking, visibility, allowed signage, and the predominant character of the neighborhood surrounding the proposed
site; (i) competition from other businesses selling similar products and services within the area and the proximity of the site
to these businesses, as well as the nature of all other businesses in proximity to the proposed site; (iii) zoning restrictions,
soil and environmental issues, and other commercial characteristics; and (iv) the size, appearance, and other physical
characteristics of the proposed site.

You may not take further steps to secure a site or enter into a lease for it if we have not yet approved it or if we have rejected
it. We always have the right to reject a site if it is located within another franchisee’s Designated Territory or some other area
where we have granted territorial rights.

If we are unable to agree on a particular site, a different site will need to be found. We do not plan to own any of the sites
where our franchised businesses will be located and do not lease retail space to franchisees.

We will use reasonable efforts to approve or disapprove the proposed site within 30 days after your request for our approval;
however, you are responsible for securing (either by leasing or purchasing the location) an approved site within 90 days of
signing the Franchise Agreement. Upon our approval of a site, and after you secure the site, we will insert its address into
the Franchise Agreement, and it will be the Premises. If we cannot agree on a site, we may, at our option and in our sole
discretion, release you from your franchise agreement and refund your franchise fee. Otherwise, we will extend the time
period by another 90 days to find an acceptable site. We may terminate your Franchise Agreement if we cannot agree on a
site following the 90 day extension.
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The lease, if applicable, must be approved by us. We will not be signers on your lease; however, we do require you to furnish
us with a signed copy of the Consent and Agreement of Landlord attached as Exhibit H.

If you operate your BeBalanced Hormone Weight Loss Centers from a leased location, whether initially, or at any time during
the term of this Franchise Agreement, the real estate and improvements must meet our specifications. The location site,
layout, equipment, inventory assortment and quantity, signage, and lease must be approved by us.

Once we approve a site for your Franchised Business, any rights you have in the Site Selection Area will extinguish, and we
will assign you the area that will comprise your Designated Territory for your BeBalanced Hormone Weight Loss Center.
Please see Item 12 for more information regarding the Designated Territory.

Within 120 days of signing your Franchise Agreement you must secure a Location and lease that we approve. If you do not
meet this requirement for any reason, including our disapproval of a proposed location and/or your failure to find a suitable
location that we approve during the 120 day period, we may terminate your Franchise Agreement without refunding any fees
to you if you do not cure this default within 30 days of notice from us.

We will approve a site for future/additional units under an Area Development Agreement using our then-current site criteria.

Schedule for Opening

Franchise Agreement

We estimate that the time period between the signing of the Franchise Agreement and the start of operations for your first
location will be approximately 2 to 6 months. Factors that may affect this time period include the satisfactory completion of
initial training, the amount of personal time put forth by you, the amount of time necessary to hire contractors and for them
to complete leasehold improvements, the time to obtain building permits and occupancy approvals from local authorities,
weather, material availability, delays in the installation of equipment, signs, and fixtures, and other such matters. The amount
of time needed to locate a facility and negotiate a lease is in addition to the estimated time shown here.

You must complete all preparations and open the Franchised Business within 6 months of signing the Franchise Agreement.
You must apply for all required operating permits and licenses within 30 calendar days after you sign the lease for the
premises. If you fail to open the Franchised Business within the stated period and, if applicable, within an extension of time
approved in writing by us, the Franchise Agreement may be terminated upon written notice from us to you, and we may
retain your Initial Franchisee Fee and any other sums that have been paid to us. In addition to these requirements, and in the
event of more than one location as contemplated by Section 5, you will be required to open the second location of the
Franchised Business within one year of the signing of the Franchise Agreement and the third location of the Franchised
Business within 18 months of the signing of the Franchise Agreement. Your failure to open a location within these time
periods could result in the forfeiture of the deposit portion of the Initial Franchise Fee for such location and may provide us
as the Franchisor with further remedies as provided under the Franchise Agreement.

Development Agreement

If you have entered into a Development Agreement to open and operate multiple Franchised Businesses, your Development
Agreement will include a Development Schedule containing a deadline by which you must have each of your Franchised
Businesses open and operating. Your Development Schedule may depend on the number of Franchised Businesses you are
granted the right to open and operate. (Development Agreement, Section 4(B) and 4(C)).

If you fail to open any Franchised Business within the appropriate time period outlined in the Development Agreement, we
may terminate your Development Agreement. You will not have any further development rights within the Development
Area upon termination of your Development Agreement, except to continue operating the Franchised Business(es) that were
already open and operating as of the termination date. We must approve of the Premises you choose for each Franchised
Business you are required to open under the Development Agreement.
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Training

Before your Franchised Business opens, you and/or your manager and/or an assistant manager (as approved by the
Franchisor) must attend and successfully complete to our satisfaction an initial training program. We will provide instruction
and materials without charge for 2 people over a one week period. You must pay for all other expenses incurred in attending
training, such as costs of transportation, lodging, meals, wages, and workers’ compensation insurance. You must attend the
initial training program no less than 45 days before opening your Franchised Business. We reserve the right to conduct the
entire initial training program virtually, as we determine appropriate in our sole and absolute discretion.

The majority of our in-person training will be presented by Andrea Linebaugh, Paget Rhee, and Jennifer Seroogy Cutillo,
CEO who has served as a BeBalanced Trainer since 2014, and provides the training on program science. From October 2014
to April 2022, Jennifer Seroogy Cutillo was the COO. 2022. Since September 2021 and, continuing to date, Andrea
Linebaugh has served as our Franchise Development Coordinator. Paget Rhee has been our Director of Operations since
June 2021.

You will also be spending time on-site in other local centers which have been selected based on their level of performance.
There, you will be observing active center operations and completing hands-on tasks meant to round-out your understanding
through experience. We may change or substitute training personnel as necessary and we may delegate our duties and share
our responsibilities with regard to training. Our instructional materials are based upon information in the Operations Manual,
and may include training videos, class exercises and handouts.

If you request, and we are able to provide, additional or special guidance or training to you, and/or your manager and/or an
assistant manager, you must pay us our then-current Operating and Special Assistance charges, including our personnel’s per
diem charges and travel and living expenses.

Any new employees or managers hired for your Franchised Business must complete the appropriate online modules for their
role, as described in the Operations Manual. It is required that they also pair up with an experienced mentor for support. If
your center is not already staffed with someone that would fit this position, then it is advised that they connect with an
employee from another center who has been designated for a mentorship role.

We may conduct mandatory weekly or monthly phone conferences, meetings, conventions, and/or training sessions for you
for the purpose of ongoing training. During the first year you will be required to speak with us by telephone once every other
week. We may schedule an annual convention, not to exceed 5 days. You must stay at the hotel or resort where the convention
is hosted, hosted, for interaction with others and participation in all events, unless you live within 10 miles of the facility.
You must pay for your own travel and living expenses, but no attendance fee will be payable to us for such meetings. To the
extent we decide to offer, or require that you attend, any additional training courses, conventions, or meetings in the future,
we will develop and determine the cost, location, content, duration, and frequency of those programs at a later time.

You are responsible for providing training to your employees. The initial training program is provided by the Franchisor to
protect the BeBalanced Hormone Weight Loss Centers System and Marks. The initial training program is not provided to
control the day-to-day operation of your franchise.

Currently, we provide our initial training program no less frequently than quarterly and on an as-needed basis.

We will use a schedule substantially similar to the following (see next page):

TRAINING PROGRAM

Subject Classroom | On-the-Job lLocation
Hours Hours

Corporate Office Based Training

Introductions, History/Philosophy of BeBalanced Lancaster, PA (or virtual, at
Hormone Weight Loss Centers Brand Franchisor’s option)
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Classroom | On-the-Job

Subject Hours Hours Location
Marketing 3 0 Lancaster, 'PA ’(or Vi rtual, at
Franchisor’s option)
Technology/Front & Back Office 3 0 Lancaster, PA ’(Of virtual, at
Franchisor’s option)
Sales 0 8 Lancaster, PA (or virtual, at

Franchisor’s option)
Hiring, Training, and Overseeing Employees, Lancaster, PA (or virtual, at
Affiliates Franchisor’s option)
Lancaster, PA (or virtual, at

Program/Product and Appointment Training 3 12 Franchisor’s option)
Operating Procedures 1 2 Lancaster, .PA ,(or vir tual, at
Franchisor’s option)
Administrative Procedures 0 2 Lancaster, .PA ’(or vir tual, at
Franchisor’s option)
Graduation, Review, and Completion 2 0 Lancaster, .PA ,(or V|rtual, at
Franchisor’s option)
Total 16 24

New Center On-Site Training

Hands-on lead management, administrative
organization, customer interaction, time

. 0 8 On-site new franchise

management, membership management and
software system utilization
Appointment training 0 8 On-site new franchise

Total 0 16

Intranet-based Online Training

Intro Course 2 0 At Home
Science Behind Our BeBalanced Program Course 9 0 At Home
Appointments Course 15 0 At Home
Client Support Coordinator Course 8 0 At Home
Supplements Course 9 0 At Home
Management Course 6 0 At Home
Marketing Course 7 0 At Home

Total 56 0

Advertising

We require you to expend at least $12,000 for the Grand Opening Advertising (as defined in Item 7) during the period
beginning 60 days from the time of signing your franchise agreement and ending 90 days after the date of opening. We will
work with you to tailor your Grand Opening Advertising campaign to your market. All materials used in the Grand Opening
will be subject to our prior written approval and to the standards and specifications we prescribe. You must provide receipts
for all expenditures.

Each month after opening the franchised BeBalanced Hormone Weight Loss Centers Business, you are required to spend a
minimum amount of $3,500 or 8% of your monthly gross sales, whichever is greater (“Local Advertising Expenditure”) on
advertising and promotion of your BeBalanced Hormone Weight Loss Centers in your Designated Territory. Salaries for
your marketing personnel are separate expenses and are not to be included in your Local Advertising Expenditure. You must
send us, in a manner we approve, an accounting of your Local Advertising Expenditure at such times, and for such reporting
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periods, as we may specify from time to time. We reserve the right to collect the required minimum amount if you fail to
comply, by a debit to your bank account, and implement an advertising program for you or add the required minimum to the
Advertising Fund, as set out below. We reserve the right to approve all local advertising.

If an association of BeBalanced Hormone Weight Loss Centers Businesses is established in a geographic area in which your
Center is located (the “Co-op”), we may require you to join and actively participate in it. We may determine the area and
membership of each Co-op by media coverage or other criteria which we may establish at our discretion. We will determine
whether a Co-op should be formed, changed, dissolved or merged for your market. Each Co-op will operate from written
governing documents approved by their members. We reserve the right to require that each Co-op prepare annual financial
statements for its members. We also reserve the right to audit any accounts or funds collected by the Co-op. You must
contribute to the Co-op such amounts as are determined from time to time by the Co-op. Franchisor or affiliate-owned Centers
are not required to contribute on the same basis as you, but may choose to do so. We will not set the amount of those
contributions and there is no limit. If we require you to participate in a Co-op, your local advertising requirement will be
reduced by the amount that you contribute to the Co-op (dollar for dollar), up to the amount of your local advertising
requirement. The Co-op will adopt its own written rules, regulations and procedures which will be available for you to review
and which you must follow. However, the rules, regulations and procedures of the Co-op must be approved by us. The Co-
op is not permitted to use advertisements unless the advertisements have been reviewed and approved by us in advance. We
have the right to participate in any Co-op meetings and in any meetings of the members of the Co-op. Your failure to timely
contribute the amounts required by the Co-op constitutes a breach of your obligations under the Franchise Agreement.
[Franchise Agreement, Section 10.1]. Sample forms of the Co-op Acknowledgment and Consent and Bylaws (as drafted by
the Philadelphia Co-op) are attached to this Disclosure Document as Exhibit N. These forms are samples only and are subject
to modification at any time as we determine appropriate in our sole discretion.

As of the date of this Disclosure Document, Co-ops have been formed for the following areas/regions: Philadelphia,
Pennsylvania. We anticipate that Co-ops will continue to be formed in the future.

We may, but need not, at our cost and in our sole discretion, disseminate advertising coverage that is regional or national in
coverage to promote the BeBalanced Hormone Weight Loss Centers system.

We have established an advertising fund (“Advertising Fund”) for the enhancement and protection of the BeBalanced
Hormone Weight Loss Centers brand and Marks, and for the advertising, marketing, and public relations programs and
materials and you are required to contribute to it. All company-owned BeBalanced Hormone Weight Loss Centers Businesses
will contribute to the Advertising Fund on the same basis as franchisees. We account separately for all sums paid to the
Advertising Fund. The Advertising Fund and any earnings on it do not otherwise benefit us. As of December 31, 2021, we
have collected $233,991 towards the Advertising Fund. Of the $233,991 collected, we have spent 11% towards production
expenses, 50% towards website SEO SEM, 22% towards administrative expenses, and 18% towards media placement.

As described in Item 6 above, you will contribute an Advertising Fee equal to the greater of (a) $100 per month, or (b) 2%
of the monthly gross sales generated by your Hormone Weight Loss Center.

We or our designee will direct all advertising programs, and determine the concepts, materials, media used in the programs
and their placement. The Advertising Fund is intended to maximize general public recognition, acceptance, and use of the
System; and we are not obligated, in administering the Advertising Fund, to make expenditures for you that are equivalent
or proportionate to your contributions, or to ensure that any particular franchisee benefits directly or pro rata from
expenditures by the Advertising Fund. We may use the Advertising Fund for national, regional and local marketing programs
and we are not obligated to spend any amount on advertising in the area where you are located.

We will use the Advertising Fund, all contributions to it, and any earnings on it, exclusively for preparing, directing,
conducting, placing and administering advertising, marketing, public relations, and/or promotional programs and materials,
and any other activities, which we believe would enhance the image of the System, Proprietary Marks, and products or
services. This includes, among other things, the costs of preparing and conducting media advertising campaigns; direct mail
advertising; marketing surveys and other public relations activities; developing and maintaining our website; employing
advertising and public relations agencies; purchasing promotional items; and other marketing materials and services to the
BeBalanced Hormone Weight Loss Centers Businesses operating under the System. We may charge all costs of the
formulation, development and placement of advertising and promotional materials to the Advertising Fund. These costs may
include the proportionate share of the costs of our employees who devote time and render services for advertising and
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promotion or the administration of the Advertising Fund, including administrative costs, salaries, overhead expenses related
to administering the Advertising Fund and its programs. (Franchise Agreement, Section 10)

We may disseminate advertising in a variety of media, including print, internet, radio, television, or other media. We expect
to spend Advertising Fund contributions in the year that they are received. Advertising Fund surpluses, if any, will carry
forward to the following year. There is no requirement that the Advertising Fund be audited, however, each year we will
prepare and make available to you an unaudited statement of Advertising Fund expenditures.

We will not use Advertising Fund contributions to create or place any advertisement that is principally a solicitation for new
franchises, but we may include in all advertising prepared from Advertising Fund contributions (including internet
advertising) information concerning franchise opportunities, and a portion of these contributions may be used to create and
maintain one or more interior pages on our website devoted to advertising franchise opportunities and identifying and
screening requirements and applications submitted by franchise candidates.

Currently, we have not established an advertising council to administer the Advertising Fund, but may do so in the future. At
our determination, it may consist of one or several of our management representatives, employees, or franchisees. They may
be reimbursed for the time they spend managing the Advertising Fund.

You must conduct advertising in any medium in a dignified manner and must conform to the standards and requirements as
we may specify periodically in writing. You must send us for our prior approval all advertising and promotional plans or
materials that you desire to use or in which you desire to participate, including any materials in digital, electronic,
computerized, or other form, and including materials that you plan to make available through computer or
telecommunications networks such as the internet. We will list your location on the BeBalanced Hormone Weight Loss
Centers website and provide a means for you to be contacted through said website. You may not use any advertising or
promotional plans or materials or engage in any programs absent our prior written approval. Within 30 days of our receipt of
your advertisement proposal, we will approve or disapprove your advertisement for use.

Computer System

You must purchase a Computer System that meets our specifications, including hardware, software, communications
equipment, telephone lines, high-speed internet access, and other equipment that we specify in the Operations Manual, or
otherwise in writing, for the efficient management and operation of the BeBalanced Hormone Weight Loss Centers Business
and the transmission of data between us and you. Franchisees are currently required to purchase one desktop computer, one
laptop, at least two tablets, a multifunction printer, a receipt printer, credit card swiper, and a cash drawer. We may modify
specifications for and components of the Computer System. We may require you to purchase the Computer System (or
components of the Computer System) from us, our affiliates, or designated vendors. We may require that a maintenance
contract be entered into with them so that there is uniformity in all locations. In the event we require you to enter into a
maintenance contract with a third party, this will be the only ongoing contractual obligation that any party has provide
maintenance, repairs, upgrades or updates to your Computer System. Neither we nor any of our affiliates are contractually
obligated to provide ongoing technical support. You are required to upgrade your software as necessary to ensure proper
functioning of your system. You must incur the costs of obtaining the computer hardware, software, and/or communications
capabilities comprising the Computer System (or additions and modifications) and required service or support. We estimate
the cost to purchase the Computer System to be approximately $1,500 to $2,500 for a single computer with the specified
software and peripherals for the Computer System, and may be more if additional computers or components are purchased.
You may not install any computer software, other than that which we have approved, and for which you have a legal right to
use, on the computers at the Franchised Business. You are required to ensure the Computer System meets our current
standards, which may change over time. There are not contractual limits on our right to require you to upgrade, maintain or
update the Computer System.

You are solely responsible for protecting yourself from viruses, computer hackers, and other communications and computer-
related problems, and you may not hold us liable and will further release us from any claims for any harm caused by such
communications and computer-related problems.

The Computer System will be used for sales, financial performance, client contact information and billing, generating
proposals and correspondence, historical data and other general business purposes. So that we may have independent access
to the information generated and stored in the systems, you must disclose to us any passwords or codes associated with the
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Computer System and permit us to access (on site or electronically) the Computer System to obtain information related to
the BeBalanced Hormone Weight Loss Centers Business. There are no contractual limits on our right to access the
information gathered and stored in your Computer System. We or our affiliates may condition any license of proprietary
software to you, or your use of technology that we or our affiliates develop or maintain, on your signing a software license
agreement or similar document that we or affiliates prescribe to regulate your use of, and our and your respective rights and
responsibilities concerning the software or technology. We will have independent access to the information generated and
storied in the cloud-based software that we provide to you.

Social Media, Internet

In order to establish common methods of operation, we have established standards for social media and internet use and
marketing. Social media: You may not establish your own social media account (i.e. Facebook, LinkedIn, Twitter, YouTube,
Pinterest, etc.) using the franchise hame and/or our Proprietary Marks without our explicit prior approval in writing. All
social media posts are also subject to our pre-approval.

Website: You must establish a landing page tied to the BeBalancedCenters.com website, and we will provide you with a web
designer for this purpose. We will establish the design and specified content of all Franchisee landing pages, so they are
consistent with the other BeBalanced Hormone Weight Loss Centers Franchisee landing pages. Clients within your territory
can be directed to this landing page to learn location specific information about your center, including upcoming events and
specials. The cost of this is covered by you, detailed in Item 6. All landing page content is subject to our approval. You may
not establish your own website to communicate content related to the subject matter of BeBalanced Hormone Weight Loss
Centers, nor can such website utilize or display our proprietary marks.

Advisory Council

In 2018, we commissioned a franchisee franchise advisory council (“FAC”) to help us improve the Franchise System. The
FAC counsels us on matters such as marketing, operations, and new products and services. We are not bound by FAC
recommendations, but we consider all FAC recommendations in good faith. The FAC operates according to the standards
we approved in the National FAC Bylaws (“FAC Bylaws”).

You have the right to be a member of the FAC as long as you are not in default under your Franchise Agreement and you do
not act in a manner we deem disruptive, abusive, or counter-productive. Nominations and appointments to FAC posts are
made according to the standards and procedures set out in the FAC Bylaws. Until the Franchise System has fifty qualified
franchisees, Franchisor will appoint FAC members. Once the Franchise System has fifty qualified franchisees, Franchisees
will be elected to the FAC by annual vote.

The FAC operates exclusively in an advisory capacity and lacks the authority to bind Franchisor or any Franchisees to its
decisions. Franchisor may dissolve or change the FAC at any time and need not provide prior notice to FAC Members or
other Franchisees.

ITEM 12
TERRITORY

Premises and Relocation

You may only operate your Franchised Business from the Premises we approve. Once we agree on the Premises, we will
designate it on the Data Sheet attached to your Franchise Agreement.

You may not relocate your Franchised Business without our written consent, which we will not unreasonably withhold
provided: (i) the new location is located within your Designated Territory and meets our then-current criteria for the Premises;
and (ii) you pay our then-current relocation fee (if any), which is currently $1,000. When considering a request for relocation,
we may take into account the desirability of the proposed new location, its distance from other and future-planned franchised
locations, the traffic patterns, security, cost, and the demographics of the area, as well as any other related factors we deem
appropriate. We will not unreasonably withhold our approval of your relocation request, provided the location meets our site
selection criteria.
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Franchise Agreement: Designated Territory and Site Selection Area

The Franchise Agreement gives you the right to open a single BeBalanced Hormone Weight Loss Center at a specific
location. We will agree on a Site Selection Area in which you must locate a potential site. The Site Selection Area will be
clearly defined on the Data Sheet attached to your Franchise Agreement.

Once we approve your proposed site, any rights you previously had in the Site Selection Area will extinguish, and we will
define the area in which you will have the exclusive right to operate one BeBalanced Hormone Weight Loss Center (the
“Designated Territory”). The Designated Territory will encompass the location of your new Franchised Business. It will be
clearly defined on the Data Sheet in the space reserved, and you will initial the space provided as a demonstration of your
understanding and agreement.

Although the boundaries of your Designated Territory may be described in terms of zip codes, streets, landmarks, county
lines, or some other method specified on the Data Sheet, the size of your Designated Territory will depend primarily on
publicly available population statistics. A typical Designated Territory has a minimum population of 100,000 or we will
determine the makeup of your Designated Territory based on publicly available population statistics. A typical Designated
Territory is a land area with a population of at least 100,000 or a land area encompassing the six-mile radius that extends
outwards from the location of your Franchised Business, whichever option affords a larger Designated Territory in terms of
overall land area.

During the term of the Franchise Agreement, we will not establish or license others to establish BeBalanced Hormone Weight
Loss Centers within your Designated Territory. We will not add trademarks for a competing business unassociated with the
BeBalanced Hormone Weight Loss Center(s) within your designated territory, so long as you are in compliance with the
Franchise Agreement. Your rights are limited to the location listed in the Franchise Agreement. Your Designated Territory
cannot be modified except by mutual written agreement by both parties. Each Franchised Business is operated according to
a separate Franchise Agreement.

Your Designated Territory is exclusive and is not dependent upon achievement of a certain sales volume, market penetration,
or any other factors. Currently, there are no other circumstances that permit us to modify your territorial rights.

There are no restrictions on accepting business from customers who reside or work outside your Designated Territory, nor
are there any such restrictions on us or on other franchisees. You are not permitted to advertise or market outside of the
Designated Territory unless you obtain our prior written consent. We may permit you to engage and/or participate in
marketing and/or advertising that circulates outside of your Designated Territory, and you acknowledge that other franchisees
may be permitted to market and/or advertise inside your Designated Territory including through participation in Co-ops.

You may not offer or sell services or products authorized under the Franchise Agreement through any other means, including
without limitation, through mail order, internet, or other electronic media, telemarketing, or wholesale, within your territory,
without our prior written approval. You may not provide services or sell products in the territory of any other corporate
BeBalanced Hormone Weight Loss Center or franchised BeBalanced Hormone Weight Loss Center. All other franchisees
and company facilities must abide by the same restrictions.

The Franchise Agreement does not grant you any options, rights of first refusal, or similar rights to acquire additional
franchises. We, or one of our approved franchisees, may offer products through online sales or Infomercials, at our suggested
minimum pricing, or greater. We reserve the right to distribute these products and services within your Designated Territory
under our trademarks or alternative trademarks. You will be compensated for sales realized in this manner, within your
Designated Territory; funds will be credited to your account after related expenses and applicable fees are deducted.

We will not add additional products or trademarks not associated with the franchised BeBalanced Hormone Weight Loss
Centers business and sell them within the Designated Territory during the term of this Franchise Agreement.

Development Agreement: Development Area

You will not receive an exclusive territory. You may face competition from other franchisees, from outlets that we own, or
from other channels of distribution or competitive brands that we control.
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If you are granted the right to open multiple Franchised Businesses under our form of Development Agreement, then we will
provide you with a Development Area upon execution of this agreement. The size of your Development Area will
substantially vary from other System developers based on the number of Franchised Businesses we grant you the right to
open and operate and the location and demographics of the general area where we mutually agree you will be opening these
locations. The boundaries of your Development Area may be described in terms of zip codes, streets, landmarks (both natural
and man-made) or county lines, or otherwise delineated on a map attached to the Data Sheet.

Each Franchised Business you timely open and commence operating under our then-current form of franchise agreement will
be operated from a distinct Premises located within the Development Area and within its own Designated Territory that we
will define once the Premises for that Franchised Business has been approved.

We will not own or operate, or license a third party the right to own or operate, a BeBalanced Hormone Weight Loss Center
utilizing the Marks and System within the Development Area until the earlier of the date we define the Designated Territory
of the final Franchised Business you were granted the right to operate under the Development Agreement, or the expiration
or termination of the Development Agreement for any reason. Your Development Area will be exclusive during this time
period.

Upon the occurrence of any one of the events described in the preceding paragraph, your territorial rights within the
Development Area will terminate, except that each Franchised Business that you have opened and are continuously operating
as of the date of such occurrence will continue to enjoy the territorial rights within their respective Designated Territories
that were granted under the Franchise Agreement(s) you entered into for those Franchised Business(es).

You must comply with your development obligations under the Development Agreement, including your Development
Schedule, in order to maintain your exclusive rights within the Development Area. If you do not comply with your
Development Schedule, we may terminate your Development Agreement and any further development rights you have under
that agreement. Otherwise, we will not modify the size of your Development Area except by mutual written agreement signed
by both parties. We will approve a site for future/additional units under a Development Agreement using our then-current
site criteria.

Options and Rights of First Refusal to Acquire Additional Franchises
You are not granted any options, rights of first refusal, or similar rights to acquire additional franchises.

ITEM 13
TRADEMARKS

We have registered and own the following Marks that are registered with the U.S. Patent and Trademark Office (the
“USPTO”) on its Principal Register:

MARK REGISTRATION REGISTRATION
NUMBER DATE
BECOMING BALANCED 4875001 December 22, 2015
BEBALANCED 4875000 December 22, 2015
% 5748110 May 14, 2019
BeBalanced K

As to our principal trademarks there are no currently effective material determinations by the USPTO, the Trademark Trial
and Appeal Board, any court, or the trademark administrator of any state. There are no pending infringement, opposition or
cancellation proceedings and no pending litigation involving our principal marks. We know of no superior rights or infringing
uses that could materially affect your use of our principal marks or other related rights in any state.

We have timely filed, or intend to timely file, with the USPTO all required affidavits of use and make renewal filings when
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they come due for these registrations.

Your right to use the Marks is derived only from the Franchise Agreement and limited to your operating the Franchised
Business according to the Franchise Agreement and all System standards we prescribe during its term.

We began using the names “Becoming Balanced” & “BeBalanced” in January 2014, and they have been in continual use
(nationally, in the U.S.) since that time. In addition, Infinity Health has established certain common law rights to the above
marks acquired by virtue of their continuous, exclusive and extensive use and advertising.

We will indemnify and defend you against all claims or actions arising out of your use of the marks as authorized by us,
including reasonable attorneys’ fees and expenses, if you have properly used the marks. We reserve the right to control any
trademark litigation (including being the sole recipient of any awarded damages) and will be the sole judge whether suit will
be brought or settled in any instance when any person or entity infringes the marks. You must notify us within 3 calendar
days of any infringement or unauthorized use of the marks of which you become aware and you must agree to cooperate with
any action that we undertake.

If we decide that it is advisable at any time for you to modify or discontinue the use of any of the marks, or to use one or
more additional or substitute trade or service marks, you must comply with our directions to modify or discontinue the use
of the mark or use one or more additional or substitute trade or service marks within a reasonable time after notice. We will
not reimburse you for any expenses you incur to implement such modifications or substitutions. We are not obligated to
reimburse you for any loss of goodwill or revenue associated with any modified or discontinued mark, nor are we responsible
for any other damages or costs.

There are no agreements currently in effect that significantly limit our rights to use or license the use of the trademarks,
service marks, trade names, logotypes, or other commercial symbols in any manner material to the operation of the Franchised
Business. We do not know of any superior prior rights or infringing uses that could materially affect your use of the Marks.

ITEM 14
PATENTS, COPYRIGHTS, AND PROPRIETARY INFORMATION

Patents
As of the date of this Franchise Disclosure Document, no patents are material to the franchised business or your operation of
the Franchised Business.

Copyrights
We claim copyright protection covering various materials used in our business and the development, management and

operation of BeBalanced Hormone Weight Loss Centers, including advertising and promotional materials, the Operations
Manual, and similar materials. We have not registered these materials with the United States Registrar of Copyrights, and
we are not required to do so. We may register any of the items or copyrightable materials in the future.

There are currently no effective determinations of the United States Copyright Office or any court, nor any pending litigation
or other proceedings, regarding any copyrighted materials. We do not know of any superior prior rights or infringing uses
that could materially affect your use of the copyrighted materials. No agreement requires us to protect or defend our
copyrights or to indemnify you for any expenses or damages you incur in any judicial or administrative proceedings involving
the copyrighted materials. You are required to notify us of claims by others of rights to, or infringements of, the copyrighted
materials. If we require, you must immediately modify or discontinue using the copyrighted materials. Neither we, nor our
affiliates, will have any obligation to reimburse you for any expenditure you make because of any discontinuance or
modification.

Any and all copyright in and to advertising and promotional materials developed by you or on your behalf will be our sole
property, and you must execute those documents (and, if necessary, require your independent contractors to execute those
documents) that may be deemed reasonably necessary by us to give effect to this requirement.

Confidential Information

You will not acquire any interest in Confidential Information, other than the right to use it as we specify in operating the
Franchised Business during the Franchise Agreement’s term. The Confidential Information is proprietary and is disclosed to
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you only on the condition that you: (1) will not use Confidential Information in any other business or capacity; (2) will keep
each item deemed to be part of Confidential Information absolutely confidential, both during the Franchise Agreement’s term
and after the term for as long as the item is not generally known to the public; (3) will not make unauthorized copies of any
Confidential Information disclosed via electronic medium or in written or other tangible form; and (4) will adopt and
implement reasonable procedures to prevent unauthorized use of or disclosure of Confidential Information, including
restricting its disclosure to Franchised Business personnel and others and using non-disclosure and non-competition
agreements with those individuals having access to Confidential Information.

Confidential Information does not include information, knowledge, or know-how which you can demonstrate lawfully came
to your attention before we provided it to you directly or indirectly; which, at the time we disclosed it to you, already had
lawfully become generally known in the industry through publication or communication by others (without violating an
obligation to us); or which, after we disclose it to you, lawfully becomes generally known to the public through publication
or communication by others (without violating an obligation to us). If we include any matter in Confidential Information,
anyone who claims that it is not Confidential Information must prove that at least one of the exclusions provided in this
paragraph is fulfilled.

Operations Manual

In order to protect our reputation and goodwill and to maintain high standards of operation under our Proprietary Marks, you
are encouraged to conduct your business in accordance with the Operations Manual. We will provide you one copy of the
Operations Manual for the term of the Franchise Agreement. We will provide access to our Operations Manual, in
digital/electronic form, for the term of the Franchise Agreement.

You must keep your copy of the Operations Manual current and in a secure location at the Franchised Business. The
Operations Manual contents are Confidential Information and you may only divulge this information to employees who need
to know its content, distribute or share files or documents with others, if we make available an electronic version, or let any
unauthorized person have access to these materials. We may periodically revise the contents of the Operations Manual, and
revisions will be distributed electronically, or uploaded/posted in our online portal. You must make corresponding revisions
to your copy and comply with each new or modified standard. If there is ever a dispute as to its contents, our master copy of
the Operations Manual will be the controlling document.

Upon termination or early expiration of the Franchise Agreement, the Operations Manual and any printed or electronic copies
or materials from it, must be returned to us. Any electronic or digital versions must be immediately destroyed, and you may
not retain an images or copies of any portion of the Operations Manual.

ITEM 15
OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF THE FRANCHISE BUSINESS

Although we recommend that you personally participate in the direct operation of the Franchised Business, you may, with
our approval hire a manager to oversee it. The manager you hire must have the ability to manage the Franchised Business
and must be able to handle the specific day-to-day involvement requirements. The manager is not required to own any
designated amount of equity interest in the Franchised Business. You and your manager, whether or not you work in the
franchise location, must successfully complete our training program.

You may neither hire nor contract independent contractors to provide services to clients, nor may you subcontract any part
of the services you provide.

All of your officers, members, managers, partners, and other executive title holders must sign Confidentiality and Non-
Competition Agreement attached as Exhibit I as part of the terms and conditions of his or her employment. You must send
us a duplicate original of each signed Confidentiality and Non-Competition Agreement.

As part of the Confidential Information restrictions, disclosure or unauthorized use of any Confidential Information by you
or your officers, members, managers, partners, and other executive title holders during and for a period of 5 years after
termination of your Franchised Business is strictly prohibited.

Additionally, all officers, agents, directors, shareholders, trustees, beneficiaries, partners, and members must sign the
personal guarantee attached as Exhibit E.
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ITEM 16
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

The use of your Premises is limited to the operation of the BeBalanced Hormone Weight Loss Centers Business, according
to the standards, policies, methods and techniques of our System. You may only offer and provide the products and services
that conform to our standards and specifications described in this Franchise Disclosure Document, Franchise Agreement
and/or Operations Manual.

Specifically prohibited products/services include exercise facilities and non-approved nutritional foods or products.

You are specifically prohibited from installing, displaying, or maintaining any vending machines, gaming machines,
automatic teller machines, internet kiosks, public telephones (or payphones), or any other electrical or mechanical device in
your (Site Location) without our written consent. We have the right, without limit, to change the types of authorized products
and services. You must comply with any changes or revocations upon receipt of written notice.

ITEM 17
RENEWAL, TERMINATION, TRANSFER, AND DISPUTE RESOLUTION THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the franchise and related agreements. You should read these
provisions in the agreements attached to this disclosure document.

Section in
Provision Franchise or Summary
Other
Agreement
a. | Length of the franchise term 3 The initial term is for 10 years commencing on the date
we sign the Franchise Agreement
b. | Renewal or extension of the 3 You have the right to be considered for 2 individual renewal
term terms of 5 years each, after which you must sign the then-
current franchise agreement to
continue.
¢. | Requirements for you to 3 Renewal obligations include:
renew or extend e providing written notice of your request for renewal not

less than six (6) months, nor more than twelve (12)
months prior to the expiration of your Franchise
Agreement

e having complied with all your obligations during the
term

e not being in default

e at our request, having renovated or modernized your
location to comply with our then-current standards
for new locations

e having no past material and repeated defaults

e being in good financial standing, having continued
right of possession to the approved location

e signing the then-current Franchise Agreement, which
may have materially different terms and conditions
than your original Franchise Agreement.

e paying a renewal fee at least ninety (90) days prior
to the renewal date

e paying a refresher training fee and signing a
general release
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Section in

Provision Franchise or Summary
Other
Agreement
d. | Termination by you 16 You may not terminate this Franchise Agreement prior to

the expiration of its term except through legal process
resulting from our material breach of
this Franchise Agreement or otherwise with our consent

e. | Termination by us without 16 Not applicable
Cause

f. | Termination by us with 16 Except for the above example and except for termination
cause upon expiration or termination of our Franchise Agreement,

you can be terminated only if you default

g. | “Cause” defined — curable 16 10 days to cure non-payment of sums due to us; 30 days
defaults to cure other defaults except as noted in “h.”, below

h. | “Cause” defined — non- 16 Abandonment, bankruptcy and insolvency, misconduct,
curable defaults unauthorized assignment, knowingly underreporting, repeated

defaults of the Franchise
Agreement, misrepresentation, and violation of law

i. | Your obligations on 17 Upon termination or early expiration of the Franchise

termination/non-renewal Agreement, your obligations include:

e immediately discontinuing the use of the Marks

e cease doing business in a form or manner that may
give the general public the impression that you are
operating a business as one of our franchisees
returning the Operations Manual
assignment of telephone numbers and all
telephone directory listings to us

assignment of the entire customer database to us.

j. |Assignment of contract by us 14 No restrictions on our right to assign

k. | “Transfer” by you — 14 Includes transfer of Franchise Agreement, assets, or
defined ownership change

I. | Our approval of transfer by 14 We don’t have to approve all transfers, but may not
you unreasonably withhold approval

m. | Conditions for our approval of 14 We have the right to impose the following
transfer conditions on any transfer by you:

e all of your obligations under the Franchise
Agreement have been satisfied

o the new franchisee must meet our qualifications

e must assume all of your obligations under the
Franchise Agreement

e must complete our training program

you or the new franchisee must pay us a transfer fee and a

training fee
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B.

Section in

Provision Franchise or Summary
Other
Agreement

Our right of first refusal to 14 30 days to negotiate, match any offer on same terms and

acquire your business conditions

Our option to purchase your 17 We have the right upon expiration, termination, and non-

business renewal to acquire any interest you have in a lease for the
Premises and purchase all of your assets
from the Franchised Business at a purchase price equal to
their fair market value

Your death or disability 14 Franchised Business must be assigned to an approved buyer
within 6 months after death or onset of disability
All transfer provisions of Section 14 apply

Non-competition covenants 15 No involvement in the same or similar business anywhere

during the term of the without our consent

Franchise

Non-competition covenants 15 No involvement in a competing business for two years

after the franchise is within your Designated Territory, and within

terminated or expires 40 miles of the border of the Designated Territory

Modification of the 19 No modifications unless mutually agreed to in

Agreement writing by us and you

Integration/merger clause 23 Notwithstanding the foregoing, nothing in this or any related
agreement is intended to disclaim the express representations
made in the Franchise Disclosure Document, its exhibits and
amendments.

Dispute resolution by 22 Except for certain claims, all disputes must be

arbitration or mediation mediated in Pennsylvania

Choice of forum 22 Subject to applicable state law, we must litigate in the state
and judicial district where we maintain our principal place of
business, currently, Lancaster County, Pennsylvania

Choice of law 22 Subject to state law, local law and/or Pennsylvania law may
apply to certain provisions of the Franchise Agreement, such
as covenants not to compete

Development Agreement
Provision Section in Summary
Development
Agreement
Term of franchise The Development Agreement will commence on the date it is
6.1 fully executed and end on the earlier of (a) the last day of the

calendar month that the final Franchised Business is required
to be opened and operating under the Development Schedule
or (b) the day that the final Franchised Business is opened.

Renewal or extension of the
term

Not Applicable

Not Applicable.
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Provision Section in Summary
Development
Agreement
c. | Requirements for you to renew | Not Applicable | Not Applicable.
or extend
d. | Termination by you Not Applicable | Not Applicable.
e. | Termination by us without Not Applicable | Not Applicable.
cause
f. Termination by us with cause 6.2 We may terminate your Development Agreement with cause.
g. | Cause defined - default which Not Applicable | Not Applicable.
can be cured
h. | Cause defined - default which Your Development Agreement can be terminated by us if: (i)
cannot be cured 6.2 you cease to actively engage in development activities in the
Development Area or otherwise abandon your development
business for three (3) consecutive months, or any shorter
period that indicates an intent by you to discontinue
development of the Franchised Businesses within the
Development Area; (ii) you become insolvent or are
adjudicated bankrupt, or if any action is taken by Franchisee,
or by others against you, under any insolvency, bankruptcy
or reorganization act, or if you make an assignment for the
benefit or creditors or a receiver is appointed by you; (iii)
you fail to meet your development obligations under the
Development Schedule for any single Development Period,
and fail to cure such default within 30 days of receiving
notice thereof; and (iv) any Franchise Agreement that is
entered into in order to fulfill your development obligations
under the Development Agreement is terminated or subject
to termination by us, pursuant to the terms of that Franchise
Agreement.
i. Your obligations on Not Applicable | Not Applicable.
termination/
non-renewal
j. Assignment of contract by us We have the right to assign our rights under the Development
8 Agreement.
k. | “Transfer” by you - definition Any transfer in you (if you are an entity) or your
8 rights/obligations under the Development Agreement.
. Our approval of transfer by You may not transfer any rights or obligations under the
franchisee 8 Development Agreement without our prior written consent.
m. | Conditions for our approval of Not Applicable | Not Applicable.
transfer
n. | Our right of first refusal to Not Applicable | Not Applicable.
acquire your business
0. | Our option to purchase your Not Applicable | Not Applicable.
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Provision Section in Summary
Development

Agreement
business
p. | Your death or disability Not Applicable | Not Applicable.
g. | Non-competition covenants Nothing additional. Please see non-competition covenants set

during the term of the franchise | Not Applicable | forth in your Franchise Agreement(s) entered into under the
Development Agreement.

r. Non-competition covenants Nothing additional. Please see non-competition covenants set
after the franchise is terminated | Not Applicable | forth in your Franchise Agreement(s) entered into under the
or expires Development Agreement.

s. | Modification of the Franchise Any modification of the Development Agreement must be in
Agreement 27 writing and signed by both parties.

t. Integration/ merger clauses Only the terms of the Development Agreement are binding

27 (subject to state law). Any representations or promises made

outside of the disclosure document and the Development
Agreement may not be enforceable.

u. | Dispute resolution by At our option, all claims or disputes between you and us
mediation 13 must be submitted first to mediation in Lancaster,
Pennsylvania in accordance with the American Arbitration
Association’s Commercial Mediation Rules then in effect
and if mediation is not successful, then by litigation.

v. | Choice of forum Subject to Sections 13 and 14 of the Development

15 Agreement, all claims must be brought before a court of
general jurisdiction nearest to Lancaster, Pennsylvania, or the
United States District Court for the Eastern District of
Pennsylvania. You consent to the personal jurisdiction and
venue of these courts (subject to state law).

w. | Choice of law The Development Agreement is governed by the laws of the
9 Pennsylvania (subject to state law).

ITEM 18
PUBLIC FIGURES

We do not use any public figures to promote our franchise; however, we reserve the right to use public figures of our choice
in the future.

ITEM 19
FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential financial performance of
its franchised and/or franchisor-owned outlets, if there is a reasonable basis for the information, and if the information is
included in the disclosure document. Financial performance information that differs from that included in Item 19 may be
given only if: (1) a franchisor provides the actual records of an existing outlet you are considering buying; or (2) franchisor
supplements the information provided in this Item 19, for example, by providing information about possible performance at a
particular location or under particular circumstances.
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DEFINITIONS

(a) Average — means the sum of all data points in a set, divided by the number of data points in that set.

(b) BeBalanced® Main Program — means our primary service offering comprised of a 14-week coaching program that provides
customers with instruction and support for achieving weight-loss and general well-being through hormone balancing. During
this 14-week program customers are provided with a unique protocol of professional-grade supplements, special diet,
instruction, and support for achieving these goals. Clients meet with their Coach four times over the first eight weeks, followed
by group appts for the following weeks. Customers typically pay for the BeBalanced® Main Program upfront and in a single
lump-sum payment prior to participating in the program.

(c) BeBalanced® Main Program Average Sales Price Per Customer — means, for the select Outlet and, for the select Calendar
Year, the Average selling price of the BeBalanced® Main Program per customer, calculated, as follows: Gross Sales for the
BeBalanced® Main Program divided by the number of unique customers purchasing the BeBalanced® Main Program for the
particular Calendar Year.

(d) BeBalanced® Supplements — means our many professional-grade, all-natural supplements, which are meant to support the
clients as they go through the Main Program, and ongoing nutritional support.

(e) BeBalanced® Maintenance — means our Stay Balanced maintenance program comprised of all-natural hormone-balancing
creams purchased and used by the clients to maintain “hormone balance” after reaching their goal weight through the
BeBalanced® Main Program and the BeBalanced® Upgrade and Restart Program.

(f) BeBalanced® Maintenance Average Sales Price Per Customer — means, for the select Outlet and, for the select Calendar
Year, the Average selling price of the BeBalanced® Maintenance program per customer, calculated, as follows: Gross Sales
for the BeBalanced® Maintenance program divided by the number of unique customers purchasing the BeBalanced®
Maintenance program on one occasion or multiple occasions during the particular Calendar Year.

(g9) BeBalanced® Upgrade and Restart Program — means, following a customer’s participation in our BeBalanced® Main
Program, our additional service and product program offered to customers that, after achieving their initial goals, wish to lose
additional weight and are not yet ready for a maintenance program or wish to pause a maintenance program to achieve
additional goals.

(h) Calendar Year — means, as to each respective year, the twelve-month period commencing on January 1 and ending on
December 31.

(i) Company Owned Outlet — means an Outlet owned either directly or indirectly by us, our affiliate or any person identified
in Item 2 of this Disclosure Document. A Company Owned Outlet also includes any Outlet that is operated as a joint venture
owned in part by us, our affiliate or any person identified in Item 2 of this Disclosure Document, or that is managed by us our
affiliate, or any person identified in Item 2.

(j) Costs of Goods Sold — means, in the respective Calendar Year, the cost of acquiring merchandise, including supplements,
as well as products required in treating customers. Included in “Cost of Goods Sold” is any amount of shrinkage arising from
merchandise loss, expired product, damages, credit card fees, and adjustments to the carrying value of inventory correct
resulting from physical inventory counts.

(k) Disclosed Expenses — refers to a limited selection of expenses as disclosed in the tables to this Item 19, comprised of: (a)
rent, and (b) marketing.

(I) Eranchise Outlet — refers to a BeBalanced Hormone Weight Loss Center operated under a Franchise Agreement that is not
a Company Owned Outlet.

(m) Gross Profit — means Gross Sales less Cost of Goods Sold and Labor Cost. Gross Profit is not net profit or income and,
except as to Cost of Goods Sold and, Labor Cost, does not include the deduction of all other expenses incurred by a BeBalanced
Hormone Weight Loss Center including, but not limited to, Disclosed Expenses, operating expenses, interest, taxes,
depreciation, and amortization.
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(n) Gross Sales — means the total revenue derived by each Outlet less sales tax, discounts, allowances and returns.

(o) Labor Cost — means, in the respective Calendar Year, the direct non-owner labor expenses incurred in the operations of
the Outlet, comprised of wages, payroll taxes, and paid employee benefits, if any. Labor Cost does not include compensation
paid to an owner operator of either a Franchise Outlet or Company Owned Outlet.

(p) Median — means the data point that is in the center of all data points used. That number is found by examining the total
number of data points and finding the middle number in that set. In the event the number of data points is an odd number, the
median will be the center number. If the dataset contains an even number of data points, the median is reached by taking the
two numbers in the middle, adding them together, and dividing by two.

(a) New Franchise Outlet — means, as to a particular Calendar Year, a Franchise Outlet that for the first time opened and
commenced operations on the first day (January 1) of the Calendar Year.

(r) Outlet — refers to both Company Owned Outlets and Franchise Outlet, as the context requires.

(s) Operational Franchise Outlet(s) — means, as to a particular Calendar Year, a Franchise Outlet that was open and in operation
prior to the commencement of the Calendar Year. For example, if a Franchise Outlet first opened for business in February
2020, as to the 2020 Calendar Year, the Franchise Outlet would qualify as a New Franchise Outlet (see definition above) and
not as an Operational Franchise Outlet. If this Franchise Outlet remained in operation throughout the 2021 Measurement
Period, it would qualify as an Operational Franchise Outlet during the 2021 Measurement Period.

(t) YOY Sales Growth — refers to the year over year calculation of the percentage of growth or decline for Gross Sales. YOY
Sales Growth is calculated by comparing the Gross Sales achieved during Calendar Year 2020 with Gross Sales achieved
during Calendar Year 2021.

BASES AND ASSUMPTIONS

The financial information was prepared on a basis consistent with generally accepted accounting principles during the
respective measurement periods. Data for the Franchise Outlets are based on financial information reported to us by our
franchisees. Data for our Company Owned Outlet is based on information reported to us by our affiliate. The information in
this analysis has not been audited, is based on historical financial data and is not a forecast or projection of future financial
performance.

ANALYSIS OF RESULTS OF COMPANY-OWNED OUTLET

During the 2021, 2020, and 2019 Calendar Years, we had a total of one (1) Company Owned Outlet. This analysis contains a
historic representation of financial data achieved by our Company Owned Outlet. This Company Owned Ouitlet is located at
484 Royer Drive, Lancaster, Pennsylvania 17601, was established in 2007 and operates in a market where the BeBalanced
brand maintains significant market awareness. During the 2020 Calendar Year the global pandemic impacted the operations
of our Company Owned Outlet. The impacts of the pandemic related to government mandated safety protocols, procedures,
and requirements related to customer and safety and the partial closure of our Company Owned Outlet during the period of
April 2020 to June 2020 where we provided our System services and products through virtual customer consultations.
Table 1

Company Owned Outlet
YQY Sales Growth: +10%
2019 Calendar Year 2020 Calendar Year 2021 Calendar Year
Total Percentage | Total Percentage | Total Percentage
Gross Sales $612,812 | 100.0% $647,852 | 100.0% $711,453 | 100.0%
Cost of Goods Sold $240,978 | 39% $245,210 | 38% $264,738 | 37%
Labor Cost $107,688 | 18% $98,083 15% $99,088 13%
Gross Profit $264,146 | 43% $304,559 | 47% $347,627 | 49%
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Disclosed Expenses:

Rent $37,525 6% $39,625 6% $40,347 6%

Marketing $66,323 11% $45,269 7% $40,473 6%

Gross Profit After Disclosed Expenses | $160,298 | 26% $219,665 | 34% $266,807 | 37%
Adjustment for Expenses not paid by Company Owned Outlet but Charged to Franchisees:

Royalty Fee $36,769 6% $38,871 6% $42,687 6%

Technology Fee $3,948 5% $5,400 1% $5,400 1%

Advertising Fund $6,128 1% $6,479 1% $7,115 1%

Additional Marketing $0 0% $6,560 1% $16,443 2%

Adjusted

Gross Profit After Disclosed Expenses | $113,453 | 19% $162,355 | 25% $195,162 | 27%

Our Company Owned Outlet operates a BeBalanced business that is representative of the Franchised Business. The material
financial and operational characteristics of our Company Owned Outlet that are reasonably anticipated to materially differ
from current and future Franchise Outlets include, operational efficiency of the management team that operates this location
and the length of time that it has been open.

Table 2
Company Owned Outlet - Total Gross Sales by Category

Gross Sales Category 2019 Calendar Year 2020 Calendar Year 2021 Calendar Year
BeBalanced® Main Program $192,379 31% $161,108 25% $184,456 26%
BeBalanced® Upgrade / Restarts $195,376 31% $201,388 31% $202,330 28%
BeBalanced® Maintenance $134,380 22% $143,646 22% $177,342 25%
Other — Supplement Sales $90,677 15% $141,710 22% $147,324 21%
Total Gross Sales $612,812 100% $647,852 100% $711,453 100%

Table 3

Company Owned Outlet — Select Average Sales Price Data
2019 Calendar 2020 Calendar | 2021 Calendar

Year Year Year
BeBalanced® Main Program Average Sales Price Per Customer $746 $753 $747
BeBalanced® Upgrade / Restart Average Sales Price Per $376 $377 $339

Customer

ANALYSIS OF RESULTS OF OPERATIONAL FRANCHISE OUTLETS

This analysis contains a historic representation of financial data achieved by our Operational Franchise Outlets as to each
respective Calendar Year reported below.

2019 Calendar Year

During the 2019 Calendar Year we had, in total, 18 Franchise Outlets with 16 Operational Franchise Outlets. We exclude the
financial data for two (2) Franchise Outlets because they were not operational for the entire duration of the 2019 Calendar
Year as they ceased their operations during the 2019 Calendar Year. Of the 16 Operational Franchise Outlets: (a) 6 were open
for less than (2) years prior to the start of the 2019 Calendar Year; and (b) 10 were open for two (2) or more years prior to the
start of the 2019 Calendar Year.

2020 Calendar Year

During the 2020 Calendar Year we had, in total, 20 Operational Franchise Outlets. Of these 20 Operational Franchise Outlets:
(a) 4 were open for less than (2) years prior to the start of the 2020 Calendar Year; and (b) 16 were open for two (2) or more
years prior to the start of the 2020 Calendar Year. During the 2020 Calendar Year the global pandemic impacted the operations
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of our Franchise Outlets. The impacts of the pandemic related to government mandated safety protocols, procedures, and
requirements related to customer and safety and the partial closure of our Franchise Outlets during the period of April 2020
to June 2020 where we provided our System services and products through virtual customer consultations.

2021 Calendar Year

During the 2021 Calendar Year we had, in total, 23 Operational Franchise Outlets. Of these 23 Operational Franchise Outlets:
() 3 were open for less than two (2) years prior to the start of the 2021 Calendar Year; and (b) 20 were open for two (2) or
more years prior to the start of the 2021 Calendar Year.

Table 4
Operational Franchise Outlets - All:
2019 Calendar Year Gross Sales
(All Operational Franchise Outlets)
Average Median High Low

$305,070 $328,221 $509,859 $78,646

Average — In calculating the average, 8 Operational Franchise Outlets (50%) were above the average and
8 Operational Franchise Outlets (50%) were below the average .

Table 5
Operational Franchise Outlets — Open for 2 or More Years:
2019 Calendar Year Gross Sales
(Operational Franchise Outlets Open for 2 or More Years Prior to Start of 2018 Calendar Year)
Average Median High Low

$337,328 $379,882 $508,699 $139,884

Average — In calculating the average, 6 Operational Franchise Outlets (60%) were above the average and
4 Operational Franchise Outlets (40%) were below the average .

Table 6
Operational Franchise Outlets — Open for Less than 2 Years:
2019 Calendar Year Gross Sales
(Operational Franchise Outlets Open for Less than 2 Years Prior to Start of 2018 Calendar Year)
Average Median High Low

$251,306 $252,569 $509,859 $78,646

Average — In calculating the average, 3 Operational Franchise Outlets (50%) were above the average and 3
Operational Franchise Outlets (50%) were below the average .

Table 7
Operational Franchise Outlets - All:
2020 Calendar Year Gross Sales
(All Operational Franchise Outlets)
Average Median High Low

$279,464 $277,282 $509,351 $106,046

Average — In calculating the average, 9 Operational Franchise Outlets (45%) were above the average and 11
Operational Franchise Outlets (55%) were below the average .
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Table 8

Operational Franchise Outlets — Open for 2 or More Years:
2020 Calendar Year Gross Sales
(Operational Franchise Outlets Open for 2 or More Years Prior to Start of 2019 Calendar Year)

Average Median High Low

$291,861 $313,465 $509,351 $106,056

Average — In calculating the average, 8 Operational Franchise Outlets (50%) were above the average and
8 Operational Franchise Outlets (50%) were below the average .

Table 9

Operational Franchise Outlets — Open for Less than 2 Years:
2020 Calendar Year Gross Sales
(Operational Franchise Outlets Open for Less than 2 Years Prior to Start of 2019 Calendar Year)

Average Median High Low

$229,874 $212,852 $390,764 $145,460

Average — In calculating the average, 2 Operational Franchise Outlets (50%) were above the average and
2 Operational Franchise Outlets (50%) were below the average .

Table 10

Operational Franchise Outlets - All:
2021 Calendar Year Gross Sales
(All Operational Franchise Outlets)

Average Median High Low

$316,155 $320,822 $534,252 $137,951

Average — In calculating the average, 12 Operational Franchise Outlets (52%) were above the average
and 11 Operational Franchise Outlets (48%) were below the average.

Table 11

Operational Franchise Outlets — Open for 2 or More Years:
2021 Calendar Year Gross Sales
(Operational Franchise Outlets Open for 2 or More Years Prior to Start of 2019 Calendar Year)

Average Median High Low

$326,998 $329,489 $534,252 $137,951

Average — In calculating the average, 10 Operational Franchise Outlets (50%) were above the average
and 10 Operational Franchise Outlets (50%) were below the average.

Table 12

Operational Franchise Outlets — Open for Less than 2 Years:
2021 Calendar Year Gross Sales
(Operational Franchise Outlets Open for Less than 2 Years Prior to Start of 2019 Calendar Year)

Average Median High Low

$243,869 $229,051 $336,894 $165,662

Average — In calculating the average, 1 Operational Franchise Outlet (33%) was above the average and
2 Operational Franchise Outlets (67%) were below the average.
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Some Outlets have earned this amount. Your individual results may differ. There is no assurance that you’ll earn as
much.

Other than the preceding financial performance representations, we do not make any representations about a franchisee’s
future financial performance or the past financial performance of company-owned or franchised outlets. We also do not
authorize our employees or representatives to make any such representations either orally or in writing. If you are purchasing
an existing outlet, however, we may provide you with the actual records of that outlet. If you receive any other financial
performance information or projections of your future income, you should report it to the franchisor’s management by
contacting David Cutillo, President, at 485 Royer Drive, Suite 102, Lancaster, Pennsylvania 17601 and (800) 361-8060., the
Federal Trade Commission and the appropriate state regulatory agencies.

Written substantiation of the data used in preparing these sales figures will be made available to you upon reasonable
request.

ITEM 20
OUTLETS AND FRANCHISEE INFORMATION

Table One: System-Wide Outlet Summary for Years 2019 to 2021
Outlet Type Year Outlets at the Start of the Outlets at the End of Net Change
Year the Year
2019 18 20 +2
Franchised 2020 20 23 +3
2021 23 24 +1
2019 1 1 0
Company-Owned 2020 1 1 0
2021 1 1 0
2019 19 21 +2
Total 2020 21 24 +3
2021 24 25 +1
Table Two: Transfers of Outlets from Franchisees to New Owners
(Other than the Franchisor) for Years 2019 to 2021
2019 0
Maryland 2020 0
2021 0
2019 0
Total 2020 0
2021 0
Table Three: Status of Franchised Outlets for Years 2019 to 2021
Outlets Reacquired Ceased Outlets
State Year | at Start | Outlets Terminations Non- by Operations | at End
of Year Opened Renewal Franchisor — Other of Year
Reasons
2019 1 0 0 0 0 0 1
AZ 2020 1 0 0 0 0 0 1
2021 1 0 0 0 0 0 1
2019 1 1 0 0 0 0 2
FL 2020 2 0 0 0 0 0 2
2021 2 0 0 0 0 0 2
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2019
IN 2020
2021
2019
KY 2020
2021
2019
MD 2020
2021
2019
MN 2020
2021
2019
NC 2020
2021
2019
NJ 2020
2021
2019
NY 2020
2021
2019
PA 2020 11
2021 12
2019
TX 2020
2021
2019
VA 2020
2021
2019 18
Totals 2020 20
2021 23
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Table Four: Status of Company-Owned Outlets for Years 2019 to 2021

Outlets Outlets Outlets Reacquired Outlets Outlets Sold Outlets at
State | Year at Start Opened from Franchisee Closed to End of Year
of Year Franchisee
2019 1 0
PA 2020
2021
2019
Totals | 2020

2021

o|lo|o|o|o|lo
o|lo|o|o|o|lo
o|lo|o|o|o|lo
o|o|o|o| o
N

I

We do not operate any company outlets, but our affiliated company, Infinity Health, LLC operates a similar hormone health
center business in Lancaster, Pennsylvania, on which the franchise is based, shown here as a company-owned outlet.
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PROJECTED OPENINGS

We estimate that during the 12-month period from our fiscal year end, we will sell the following number of franchises and
open the following number of Franchisor (or Franchisor-affiliated) facilities, in the states shown below:

Table Five: Projected Openings as of December 31, 2021
Franchise Agreements Projected New Projected Franchisor (or
State Signed, but Not Yet Franchisees in the Next 12 Affiliate) Openings in the
Open Month Period Next 12 Month Period

Delaware 0 1 0
Florida 0 2 0
Georgia 0 0 0
New Jersey 0 2 0
New York 0 0 0
North Carolina 0 1 0
Pennsylvania 0 1 0
Texas 0 1 0
Virginia 0 1 0
Totals 0 9 0

Within the last three years, our current Franchisees have signed a Confidentiality and Non-Competition Agreement. In some
instances, current and former franchisees may sign provisions restricting their ability to speak openly about their experience
with Infinity Health Advisors. You may wish to speak with current and former franchisees, but be aware that not all such
franchisees will be able to communicate with you.

The names, addresses and telephone numbers of (i) our franchisees and former franchisees as of December 31, 2021, (ii)
franchisees with signed franchise agreements who were not yet open as of December 31, 2021, and (iii) franchisees who had
an outlet terminated, canceled, not renewed or otherwise voluntarily or involuntarily ceased to do business under the franchise
agreement during the most recently completed fiscal year are listed in Exhibit L. If you buy this franchise, your contact
information may be disclosed to other buyers when you leave the franchise system.

As of the date of this Franchise Disclosure Document, there are no BeBalanced Hormone Weight Loss Centers franchisee
associations in existence, regardless of whether they use our trademark or not.

ITEM 21
FINANCIAL STATEMENTS

The audited financial statements for our last three years (ending December 31, 2021, December 31, 2020, and December 31,
2019) are attached as Exhibit C. Additionally, included is our unaudited financial statements from January 1, 2020, through
June 30, 2022. Our fiscal year end is December 31.

ITEM 22
CONTRACTS

The following contracts are attached as Exhibits to this Disclosure Document:

Contract Exhibit
Franchise Agreement

Development Agreement

Guaranty of Franchisee’s Obligations
Electronic Funds Transfer Form
Consent and Agreement of Landlord
Confidentiality and Non-Competition
Infinity Health Advisors, LLC 43
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General Release
Receipt

o<

ITEM 23
RECEIPT

Two copies of an acknowledgement of your receipt of this Franchise Disclosure Document are attached hereto as Exhibit P.
Please sign both, return one copy to us, and retain the other for your records.
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EXHIBIT A

FRANCHISE AGREEMENT
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INFINITY HEALTH
ADVISORS, LLC FRANCHISE
AGREEMENT

THIS FRANCHISE AGREEMENT is made and entered into on this __ day of , 20
(“Effective Date,”) by and between Infinity Health Advisors, LLC, a Pennsylvania limited liability company,
with its principal place of business at 485 Royer Drive, Suite 102, Lancaster, PA 17601 (hereinafter referred to
as “Infinity Health Advisors” or “Franchisor”); and

a (resident of) (corporation organized in) (limited liability company organized in) whose
principal business address is (hereinafter referred to as “Franchisee™).

RECITATIONS

WHEREAS, Franchisor, as a result of an expenditure of time, skill, effort, and money, has developed and
owns a unigue system related to the establishment, development, opening, and operation of hormone home and
health centers under the name “BeBalanced Hormone Weight Loss Centers.” The distinguishing characteristics
of the system include, without limitation, operating procedures, advertising, marketing, specially-designed
facilities, interior and exterior layout and identification, standards and specifications for fixtures and equipment,
inventory stocking assortment and levels, methods for keeping books and records, and inventory purchasing
sources (collectively the “System”), all of which may be changed, improved, and further developed by Franchisor
from time to time. Franchisee hereby acknowledges and agrees that, although the System and Franchisor’s related
materials contain information that in isolated form could be construed as being in the public domain, they also
contain significant proprietary and confidential information which makes the System unique in its final form and
as a whole, and that the combined methods, information, procedures, and theories that make up the total System
or are contained in the relevant manuals are proprietary and confidential; and

WHEREAS, Franchisor owns or has acquired a license to use and sublicense to others certain trade names,
trademarks, and service marks, including the marks “BeBalanced” and “Becoming Balanced” and such other
trade names, trademarks, and service marks (hereinafter ‘“Proprietary Marks”) as may be designated by
Franchisor for use in connection with the System; and

WHEREAS, Franchisor has established substantial goodwill and business value in its Proprietary Marks,
expertise, and System; and

WHEREAS, Franchisor is in the business of selling exclusive franchise rights to individual franchisees,
authorizing such franchisees to use the System and Proprietary Marks in establishing and operating a BeBalanced
Hormone Weight Loss Center (the “Franchised Business”). BeBalanced Hormone Weight Loss Centers are only
involved in the areas of for hormone health weight loss and wellness services; and

WHEREAS, Franchisee recognizes the benefits to be derived from being identified with Franchisor and
appreciates and acknowledges the distinctive and valuable significance to the public of the System and the Marks,
desires to acquire a non-exclusive franchise for a limited territory, application, and term to use the Proprietary
Marks and receive the other benefits, including training and assistance, of the System in connection with
operation of a BeBalanced Hormone Weight Loss Centers franchise, and Franchisor is willing to grant such a
franchise to Franchisee on the terms and conditions set forth herein; and

WHEREAS, Franchisee understands and acknowledges the importance of Franchisor’s high and uniform
standards of quality, appearance, and service to the value of the System.

NOW THEREFORE, in consideration of the foregoing recitals and other good and valuable consideration, the
receipt and sufficiency of which is hereby mutually acknowledged, the parties hereto, intending to be legally
bound, do hereby agree as follows:



Franchisee acknowledges and agrees to be bound by all obligations stated in the Recitals as though same were
set forth herein below.

1.

ACKNOWLEDGEMENT OF BUSINESS RISK AND ABSENCE OF GUARANTEE

A.

Franchisee acknowledges and represents that Franchisor, itself or through any officer,
director, employee, or agent, has not made, and Franchisee has not received or relied upon,
any oral, written, visual, express, or implied information, representations, warranties,
guarantees, or promises regarding the amount of sales levels or income Franchisee might
expect to earn from the franchise granted hereby, except as set forth in the Franchise
Disclosure Document.

The business venture contemplated by the Franchise Agreement involves business risks.

Franchisee’s success will be largely dependent upon Franchisee’s ability as an
independent businessperson.

Franchisee has received, read, and does understand this Franchise Agreement and
any attachments, including the Franchise Disclosure Document.

Franchisee understands and agrees that the hormone health, weight loss, and wellness
services industry is highly competitive with constantly changing market conditions.

Franchisee acknowledges and agrees that Franchisor has fully and adequately explained
each provision of this Franchise Agreement to Franchisee’s satisfaction.

Franchisee has been advised to consult with Franchisee’s own advisors with respect to the
legal, financial, and other aspects of this Franchise Agreement, the business franchised hereby,
and the prospects for such business. Franchisee either has consulted with such advisors or has
deliberately declined to do so.

Any written inquiries made to Franchisor by Franchisee pertaining to the nature of this
franchise have been answered in writing to the satisfaction of Franchisee.

Franchisee has had the opportunity and adequate time to independently investigate, analyze,
and construe both the business opportunity being offered hereunder and the terms and
provisions of this Franchise Agreement utilizing the services of legal counsel, accountants,
and other advisors (if Franchisee so elects).

Any and all applications, financial statements, and representations submitted to Franchisor by
Franchisee, whether oral or in writing, were complete and accurate when submitted and are
complete and accurate as of the date of execution of this Franchisee Agreement unless the
same have been otherwise amended in writing. Franchisee states that he/she is not presently
involved in any business activity that could be considered competitive in nature to Franchised
Business, unless heretofore disclosed to Franchisor in writing.

Franchisee agrees not to contest, directly or indirectly, Franchisor’s ownership, title, right, or
interest in its names or Proprietary Marks, trade secrets, methods, procedures, know-how, and
advertising techniques which are part of Franchisor’s business or contest Franchisor’s sole
right to register, use, or license others to use such names and Proprietary Marks, trade secrets,
methods, procedures, and techniques.

Franchisee’s signature to this Franchise Agreement has not been induced by any
representation inconsistent with the terms of this Franchise Agreement or inconsistent with
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the Franchise Disclosure Document given to Franchisee by Franchisor.

Franchisee represents and warrants that Franchisee is not a party to or subject to any order or
decree of any court or government agency which would limit or interfere in any way with the
performance by Franchisee of the obligations under this Franchise Agreement and that
Franchisee is not a party, and has not within the last ten (10) years been a party, to any litigation,
bankruptcy, or legal proceedings other than those heretofore disclosed to Franchisor in writing.

2. GRANT OF FRANCHISE

A

Franchisor shall grant to Franchisee, subject to the terms, conditions, and obligations herein
contained, a non-exclusive right and license to use the Proprietary Marks and receive the other
benefits of the System, subject to the terms of this Franchise Agreement, in connection with
the operation of one locations of the Franchised Business, at a mutually-agreeable location
under the trade name and style of BeBalanced Hormone Weight Loss Centers (each,
hereinafter referred to as the “Premises”).

The parties expressly agree that the license granted herein relates solely to the Premises
expressly described in this Franchise Agreement and affords to Franchisee no rights regarding
such other franchise or locations, if any, as Franchisor, in its sole discretion, may elect to make
available to Franchisee or to other franchisees or for Franchisor’s own use at presentand in the
future. Franchisee shall not have the right to sub-franchise or sub-license any of its rights under
this Franchise Agreement.

Franchisee expressly acknowledges and agrees that this license is non-exclusive and that
Franchisor retains, among other and all rights not specifically granted herein to Franchisee,
the right, in its sole discretion:

1. To grant other franchises and/or licenses for its Proprietary Marks in addition to
those franchises and/or licenses already granted to existing franchisees;

2. To develop and establish other franchises or licensed Systems for the same or similar
products or services utilizing the same or similar Proprietary Marks, or any other
Proprietary Marks not now or hereafter designated as part of the System licensed by
this Agreement, and to grant franchises and/or license thereto without providing
Franchisee any right therein;

3. To enter into Franchise Agreements with other franchisees that may contain
provisions, conditions, and obligations that differ from those contained in this
Franchise Agreement, including without limitation, franchise agreements for the
operation of the BeBalanced Hormone Weight Loss Centers facilities. The existence
of different forms of agreement and the fact that Franchisor and other franchisees may
have different rights and obligations does not affect the parties’ duty to comply with
the terms of this Franchise Agreement.

The Franchisee recognizes that variations and additions to the System may be required from
time to time in order to preserve and/or enhance the System. Therefore, the Franchisor
expressly reserves the right to add to, subtract from, revise, modify or change from time to time
the System or any part thereof, and the Franchisee agrees to promptly accept and comply with
any such addition, subtraction, revision, modification or change to make such reasonable
expenditures as may be necessary to comply pursuant to Section 7.

[REMAINDER OF PAGE INTENTIONALLY LEFT BLANK]
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3. TERM AND RENEWAL

A Unless previously terminated pursuant to this Franchise Agreement, the term of this Franchise
Agreement shall be for a period of ten (10) years (“Initial Term”) commencing as of the
Effective Date.

If Franchisee wishes the Franchise Agreement to be renewed by Franchisor for one (1) additional term of five
(5) years, Franchisee shall provide the Franchisor written notice of a request for renewal not less than six (6)
months and not more than twelve (12) months prior to the end of the term of this Franchise Agreement. Failure
to give notice of Franchisee’s intention to extend its rights to operate the BeBalanced Hormone Weight Loss
Centers business shall be considered an election not to extend Franchisee’s rights to operate the BeBalanced
Hormone Weight Loss Centers business.

Franchisor shall not unreasonably withhold its approval of such requests for renewal, provided however, that in
order to be considered for renewal, Franchisee complies with the following conditions:

1. When the request for renewal is made or at the end of the initial term hereof,
Franchisee is not in default of any provision of this Franchise Agreement, any
amendment thereof or successor hereto, or any other agreement between Franchisee
and Franchisor or the property lender, and, as determined by Franchisor in its sole
discretion, Franchisee has complied with the terms and conditions of all such
agreements during the term of the Franchise Agreement;

2. All obligations owed by Franchisee to Franchisor and to the property lessor have
been satisfied prior to renewal and have been timely performed throughout the term
of this Franchise Agreement;

3. Franchisee executes Franchisor’s then-current Franchise Agreement in use with respect
to new franchisees, which may contain terms and conditions substantially different
from those set forth herein, including, without limitation, the then-current rate for
royalties, advertising, and other payments to Franchisor as such Franchise Agreement
may provide. In Franchisor’s sole determination, the Franchisee may be deemed to
have irrevocably declined to extend Franchisee’s rights to operate the Franchise (and
its option shall thereupon terminate) if it fails to execute and return to the Franchisor
the then-current Franchise Agreement and any other documents required by Franchisor
within thirty (30) days after their delivery to the Franchisee, or fails to comply in any
other way with the provisions of this Section;

4. Franchisee pays the sum of Two Thousand and 00/100 Dollars ($2,000.00) as a
renewal fee at least ninety (90) days prior to the renewal date. Franchisee shall not be
required to pay an additional Initial Franchisee Fee at renewal,

5. Franchisee and/or the designated manager attends a prescribed training refresher
course at least thirty (30) days before the expiration of the term of the Franchise
Agreement and pays Two Thousand and 00/100 Dollars ($2,000.00), which shall pay
for two (2) persons to be trained over one (1) week, or for whatever training schedule
Franchisor is requiring for Franchisees at the time of renewal;

6. Franchisee executes a general release under seal, in a form satisfactory to Franchisor,
of any and all claims it may have against Franchisor and its officers, directors,
shareholders, and employees in their corporate and individual capacities, including
without limitation, all claims arising under any federal, state, or local law, rule, or
ordinance. If this franchise is situated in a state whose law, at the time of renewal,

5



prohibits the giving of a general release as a condition for the renewal of a franchise,
this sub-paragraph 6 shall not, in such event, be a condition to renewal of this
franchise. However, if a release of some, but not all, claims is permitted under state
law at the time of renewal, the Franchisee shall give a release to the extent permitted,

7. Franchisee has participated in and supported the training procedures, purchasing,
marketing, inventory sourcing, advertising, promotional, and other operational,
training, and marketing programs recommended or provided by Franchisor, to the
satisfaction of Franchisor;

8. Franchisee agrees, at its sole cost and expense, to re-image, renovate, refurbish, and
modernize each of the Franchisee’s BeBalanced Hormone Weight Loss Centers
Premises within the time frame required by Franchisor, including the design,
equipment, signs, interior and exterior décor items, displays, inventory assortment and
depth, fixtures, furnishings, trade dress, color scheme, presentation of trademarks and
service marks, supplies, and other products and materials to meet Franchisor’s then-
current standards, specifications, and design criteria for a BeBalanced Hormone
Weight Loss Center, as contained in the then-current Franchise Agreement and
Operations Manual, or otherwise in writing, including without limitation, such
structural changes, remodeling and redecoration, and such modifications to existing
improvements as may be necessary to do so; and

0. If Franchisee does not renew for an additional term prior to the expiration of this

Agreement and continues to accept the benefits of this Agreement after the expiration
of this Agreement, then at the option of the Franchisor, this Agreement may be treated
as:
(1) expired as of the date of expiration with Franchisee then operating without a
Franchise to do so and in violation of Franchisor’s rights; or (2) continued on a month-
to month basis (“Interim Period”) until one party provides the other with written notice
of such party’s intent to terminate the Interim Period, in which case the Interim Period
will terminate thirty (30) days after receipt of the notice to terminate the Interim Period.
In the latter case, all obligations of Franchisee shall remain in full force and effect
during the Interim Period as if this Agreement had not expired, an all obligations and
restrictions imposed on Franchisee upon expiration of the Agreement shall be deemed
to take effect upon termination of the Interim Period.

4. TERRITORY

Franchisor will designate a general marketing area (the “Site Selection Area”) on the data sheet attached
to the Franchise Agreement as Exhibit A (the “Data Sheet”) wherein you must locate and secure the Premises
for your BeBalanced Hormone Weight Loss Center. You do not have any territorial rights within the Site
Selection Area. We may permit other new franchisees to search for premises for their locations within the Site
Selection Area, if we determine the Site Selection Area is large enough to accommodate an additional
BeBalanced Hormone Weight Loss Center. Once you have secured the Premises of your BeBalanced Hormone
Weight Loss Center, we will define the area in which you will have the exclusive right to operated one
BeBalanced Hormone Weight Loss Center (the “Designated Territory”). The Designated Territory will be
clearly defined on the Data Sheet.

We will review the potential locations and resulting Designated Territories (as defined below) and will
make decisions on a first-to-propose basis. You must secure the Premises we approve within six (6) months of
executing your Franchise Agreement, or we may terminate it.

The Designated Territory will be determined by one or more zip codes, and based on population, with a
minimum population of 100,000 people, as determined by the most recent publication of the United States Census
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Bureau. Franchisee will be approved to operate a single BeBalanced Hormone Weight Loss Center within such
Designated Territory. Once approved, Franchisor will identify and describe it in the Franchise Agreement as the
Designated Territory.

Franchisor shall not open a company-owned facility or grant to another party any other franchise, which
has as its primary business operating as a BeBalanced Hormone Weight Loss Centers business within
Franchisee’s Designated Territory for the term of this Franchise Agreement, provided Franchisee is not in
material default of this Franchise Agreement.

Franchisee’s Designated Territory is exclusive and is not dependent upon achievement of a certain sales
volume, market penetration, or any other factors.

Franchisee’s rights under this Franchise Agreement are limited to the location so listed. Franchisee shall
not relocate the Premises without prior written approval from Franchisor and payment of a relocation fee to
Franchisor. Franchisor, in considering a request for relocation, shall take into account the business desirability
of the proposed new location, its distance from other and future-planned franchised locations, traffic patterns,
security, cost, demographics of the area, and other such factors. Relocation approval shall not be unreasonably
withheld.

If the Franchisee decides to relocate within a Designated Territory, the Franchisee shall make a written
request to the Franchisor for consideration and approval. When Franchisee applies for review and approval of a
new location to Franchisor, Franchisee shall pay the amount of One Thousand and 00/100 Dollars ($1,000.00)
to reimburse the Franchisor for the cost of review, approval, oversight, and assistance in the preparation of the
new location. All lease approval requirements and conditions contained in Sections 6 and 7 of this Agreement
shall be applicable to the new location.

General area for the franchised location:

Description

City State Zip

Franchisee shall have no territorial restrictions on accepting business from customers who reside or work
outside Franchisee’s Designated Territory, including sales to such customers by way of mail order or similar
methods of sale, nor are there any such restrictions on Franchisor, or other franchisees; however, Franchisee will
not be approved to conduct any independent advertising or marketing campaign outside Franchisee’s Designated
Territory except for advertising media that are distributed or published in multiple areas.

Franchisor will not add additional products or trademarks not associated with the franchised BeBalanced
Hormone Weight Loss Centers business that are in the same industry as the franchised BeBalanced Hormone
Weight Loss Centers business, compete directly with the franchised BeBalanced Hormone Weight Loss Centers
business, and sell them within the Designated Territory during the term of this Franchise Agreement.

S. FEES AND PAYMENTS

A In consideration of the rights and license granted herein, Franchisee shall pay to Franchisor
the following fees:

1. An Initial Franchise Fee of Forty-Five Thousand and 00/100 Dollars ($45,000.00),
which fee shall be deemed fully earned by Franchisor upon execution of this Franchise
Agreement by Franchisee as consideration for Franchisor’s services up to that time,
including without limitation, screening of Franchisee candidate, counseling, training,
consultation, and other efforts necessary to help Franchisee start the Franchised
Business. Franchisor does not finance the Initial Franchise Fee in whole or in part.
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2. Franchisee shall pay to Franchisor a continuing (“Royalty Fee”) of: (a) six percent
(6%) of Franchisee’s Gross Sales (as hereinafter defined) during the period
commencing on the Effective Date of this Agreement and continuing through the
twelve (12) month anniversary of the Effective Date (the “Initial Royalty Fee Phase™);
and (b) the greater of six percent (6%) of Franchisee’s Gross Sales or $1,000 per month
during the period commencing on the expiration of the Initial Royalty Fee Phase and
continuing for the duration of the term of this Agreement.

3. Franchisee shall pay a continuing advertising fee contribution (“Advertising Fee”)
during the term of this Franchise Agreement equal to the greater of (a) 2% of the
monthly Gross Sales, or (b) $100 per month, for the duration of the term of this
Agreement.

4. Franchisee shall pay a monthly continuing Technology Support Fee of $450.00 for a
for a cloud-based POS system with scheduling and integrated email marketing
software, and ongoing website and search engine optimization to coincide with digital
marketing efforts, and landing page and email maintenance.

5. Franchisee shall pay Fines of up to Five Hundred and 00/Dollars ($500.00) per incident
if Franchisee fails to comply with a mandatory standard or operating procedure and if
Franchisee does not cure the non-compliance within the timeframe we require.

B. All Royalty, Advertising Fee, and Technology Support Fee contributions required by this
Section 5 shall be due and payable on a monthly basis. Payments are due at the mailing address
of the Franchisor, or by an electronic method that will be designated in writing by the
Franchisor, by the fifth (5th) calendar day of each month, for the previous month.

C. “Gross Sales” shall mean the dollar aggregate of the sales price on all goods, products,
memberships, parts, merchandise, and services sold by Franchisee, either on a prepaid or
as- provided basis, whether sold for cash, for payment by check, on credit, or otherwise,
without reserve or deduction for the inability or failure to collect for the same from
Franchisee’s customer, and shall specifically include all other things of value received by
Franchisee as payment in the course of such operations.

Gross Sales shall not include:

1. Authorized cash or credit refunds made upon transactions that were previously
included with Gross Sales and accepted by Franchisee, not exceeding the selling
price of the original transaction, which may be deducted from Gross Sales in the
month made; or

2. The amount of any separately collected and stated city, county, state, or federal sales,
luxury, or excise tax on such sales, which Franchisee actually pays to the taxing
authorities; provided however, that no franchise, capital-stock, or any similar tax based
income or profits on Gross Sales shall be deducted from Gross Sales as defined herein.

D. All payments due to Franchisor for merchandise, inventory, displays, special programs, facility
equipment, training, or other such purchases shall be paid according to the terms established
by Franchisor in writing. If any such payment is not received by Franchisor by the scheduled
date due, Franchisee shall be in default under this Franchise Agreement. If any payment is
overdue, Franchisee shall pay interest to the Franchisor, in addition to the overdue amount, at
a rate of one and one-half percent (1.5%) per month, beginning from the date of non-payment
or underpayment, until paid. Entitlement to collect such interest shall be in addition to any and
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all other remedies Franchisor may have. Franchisee agrees to pay thirty and 00/100 Dollars
($30.00), plus bank charges, for each check given or electronic transfer made to Franchisor that
is dishonored, fails to process, or is returned.

No payments to be made to Franchisor by Franchisee, whether for royalties, advertising,
merchandise, special programs, or otherwise, may be reduced on account of the imposition by
any federal, state, or local authority of any tax, charge, or assessment, or by any claim
Franchisee may have against Franchisor. All taxes, charges, or assessments shall be paid by
Franchisee to the taxing authorities when due, in addition to the amounts due to Franchisor.

In the event Franchisee fails to provide to Franchisor any sales, financial statement, or other
report which Franchisee is obligated by the Franchise Agreement to provide to Franchisor
when such report is due and this failure continues for a period of ten (10) days after the date
when due, regardless of the date when mailed, Franchisee shall pay to Franchisor a late fee
with respect to each such report in the amount of Ten and 00/100 Dollars ($10.00) per day

beginning with the eleventh (11th) day after the date when the report was due. The imposition
of late reporting fees shall be in addition to, and not in lieu of, any other remedy available to
Franchisor for failure to report.

Franchisor, at all times and without notice to Franchisee, shall have the right to have access to
and view Franchisee’s BeBalanced Hormone Weight Loss Centers registers or computers via
the internet, or by visiting the Premises, in order to obtain sales data and other available
information about the Franchised Business.

Upon written request by Franchisor, Franchisee will authorize Franchisor to process
Electronic Funds Transfers (EFTs or debit entries) against Franchisee’s checking account(s)
for monthly franchise, advertising, and other fees that are due to Franchisor on the date that
payments are due. Franchisee agrees to complete, sign, and provide Franchisor a specific
authorization form within ten (10) business days of the written request by Franchisor that
provides bank account information. This authorization shall remain in effect during the term
of the Franchise Agreement. Franchisee agrees to promptly notify Franchisor of any changes
in account information within five (5) days of any such change. Franchisee agrees and
acknowledges that failure to maintain sufficient funds in the account(s) so listed to cover fee
amounts that are due, on every due date, shall place Franchisee in violation of this Franchise
Agreement.

If Franchisee is unable to operate due to damage or loss to Franchisee’s Premises caused or
created by a casualty, act of God, condemnation, or other condition over which Franchisee has
no control, Franchisor, in its sole determination, may elect to waive the Royalty Fee for a period
no greater than one hundred twenty (120) days commencing with the month in which the
Franchisee gives Franchisor notice of the damage or loss.

Franchisee shall pay a monthly continuing Technology Support Fee of $450.00 for a for a
cloud-based POS system with scheduling and integrated email marketing software, and
ongoing website and search engine optimization to coincide with digital marketing efforts,
and landing page and email maintenance. Franchisor has negotiated a group rate and
Franchisee will pay this fee monthly directly to Franchisor, instead of to the outside vendor.

If, upon Franchisor’s determination, it is necessary to manage and operate the franchised
business to prevent its closure, Franchisee agrees to pay Franchisor an Emergency Operation
Fee of One Thousand Five Hundred and 00/100 Dollars ($1,500.00) per week, paid weekly on
every Tuesday for the period of time the management and operation services have been
provided.



6.

DUTIES OF FRANCHISOR

A

Franchisor shall offer and make available an initial management training program for two (2)
persons designated by Franchisee, who will be the owners and/or principal operators or
managers of the BeBalanced Hormone Weight Loss Centers franchise, one (1) of whom must
be Franchisee, to be conducted at a location designated by Franchisor, lasting one (1) week.
The training shall be held prior to commencing business unless Franchisor has specifically
permitted, in writing, the same to be held at another time. The cost of the instruction and
required materials shall be borne by Franchisor. Franchisor will send, at its own expense, one
of its representatives for a period of three (3) days to the Premises to assist with pre-opening
and opening of Franchised Business. This period may overlap with the opening, and may extend
into the first week of operations. All other expenses during the initial training period, including
without limitation, accommodations, travel, workers’ compensation insurance, and wages of
the persons to be trained, shall be borne by Franchisee. Franchisor may make available to
Franchisee or to Franchisee’s managers (or its independent consultants), if any, such additional
training programs as Franchisor, in its sole discretion, may choose to conduct. Attendance at
said training programs may be made mandatory by Franchisor.

Franchisor shall loan one (1) copy of the Operations Manual to the Franchisee, as more fully
described in Section 9 hereof. Within the Operations Manual, Franchisor will provide a list of
necessary equipment, supplies, and vendors that Franchisee will be required to use, along with
an approved layout of Franchisee’s location.

Franchisor shall provide general guidance in selecting a location for each of the Franchisee’s
premises and provide prototypical information including general layout along with the
standard required décor.

If Franchisee operates from a leased location, Franchisor shall review and approve or
disapprove the lease for the Premises. The review by Franchisor of Franchisee’s location will
be completed within thirty (30) days of Franchisee’s submittal.

Franchisor shall assist Franchisee in approving materials and expenditures Franchisee
proposes to use in the Grand Opening Advertising Program (as described in Section 10 below)
for the Franchised Business, which program shall be conducted at Franchisee’s expense.

Franchisor may, at its option, in its sole discretion, and upon such terms as it deems
advisable, provide opening assistance and continuing advisory assistance in the operation
of the licensed business.

Franchisor shall review and shall have the right to approve or disapprove all advertising
and promotional materials that Franchisee proposes to use, pursuant to Section 10 below.

Franchisor shall list Franchisee’s location on Franchisor’s website to promote and
provide a means for Franchisee to be contacted through the website.

Franchisor may directly, or indirectly through Franchisor affiliates or designated vendors,
provide merchandise using the Proprietary Marks. Franchisee must pay Franchisor, its
affiliates, or designated vendors for this merchandise.

Franchisor shall continue in its efforts to maintain high standards of quality,
cleanliness, appearance, and service at all franchised and company facilities, and to
that end shall:

1. Conduct periodic inspection of the Premises licensed herein and periodic evaluation
10



7.

of the services provided, along with the products sold and used by Franchisee; and

2. When deemed advisable by Franchisor, provide to Franchisee copies of
particular standards and specifications.

Franchisor shall administer an Advertising Fund in the manner set forth in Section 10 below.

Franchisor shall not, by virtue of any approvals or advice provided to the Franchisee,
including without limitation, site selection, or approval as provided under Section 6 hereof,
assume responsibility or liability to Franchisee or to any third party to which it would not
otherwise be responsible or liable.

Franchisee acknowledges and agrees that any designee, employee, or agent of Franchisor
may perform any duty or obligation imposed on Franchisor by the Agreement, as Franchisor
may direct.

If Franchisee believes Franchisor has failed to provide adequate pre-opening services as
provided in this Agreement, Franchisee shall notify Franchisor in writing within thirty (30)
days following the opening of each Franchised Business location. Absent this notice to
Franchisor, Franchisee shall grant that all pre-opening and opening services required to be
provided by Franchisor were sufficient and satisfactory in Franchisee’s judgment.

Franchisor may, but need not, create a franchise advisory council to provide Franchisor with
suggestions to improve the System, including matters such as marketing, operations and new
product or service suggestions. Franchisor would consider all suggestions from the advisory
council in good faith, but Franchisor would not be bound by any such suggestions. The advisory
council would be established and operated according to rules and regulations Franchisor
periodically approves, including procedures governing the selection of representatives of the
advisory council to communicate with Franchisor on matters raised by the advisory council.
Franchisee would have the right to be a considered as a member of the advisory council as long
as Franchisee is not in default under the Franchise Agreement and Franchisee does not act in a
disruptive, abusive or counter-productive manner, as determined by Franchisor in its discretion.
As a member, Franchisee would be entitled to all voting rights and privileges granted to other
members of the council. Any (Franchise Name) business operated by Franchisor or Franchisor’s
affiliates would also be a member of the Advisory Council. Each member would be granted 1
(one) vote on all matters on which members are authorized to vote. Franchisor would have the
power to form, change or dissolve the advisory council in Franchisor’s discretion.

If Franchisee requests, and Franchisor is able to provide, additional or special guidance
or training, Franchisee must pay Franchisor’s then-current Operating and Special
Assistance charges, including Franchisor personnel’s per diem charges and travel and
living expenses.

DUTIES OF FRANCHISEE

A

Franchisee shall find a location for the Franchised Business that is first approved by Franchisor
in writing. If the business requires Franchisee to lease the premises, Franchisee must operate
the BeBalanced Hormone Weight Loss Centers business from an approved location and under
a written lease. It is Franchisee’s sole responsibility to identify a proposed location for
operation of the Franchised Business, and to make a written request to Franchisor for approval
of the proposed location. Franchisor shall evaluate and respond to Franchisee’s written request
for approval within thirty (30) days. Franchisor will evaluate and approve or disapprove the
location, in Franchisor’s sole discretion, based on the general location and neighborhood,
visibility, ease of access to the proposed site, pedestrian and traffic patterns, parking, terms of
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the proposed lease, utilities and zoning issues. The location, site, and lease must be approved
by Franchisor. If Franchisor and Franchisee are unable to come to an agreement on a particular
site, Franchisee shall identify and propose a different location. Franchisee shall enter into a
lease for the Premises. Franchisor shall not be a signatory on any lease entered into by
Franchisee. Failure to find a suitable and approved location shall not be cause for an automatic
extension of the deadlines established in Section 7(E) of this Franchise Agreement, but
Franchisor may extend the time period at its option for another ninety (90) days, at its option.

If the location is leased, it shall be Franchisee’s responsibility to see that the premises
lease contains the following covenants by the property lessor (the “Landlord”), and it
shall be a condition to Franchisor’s approval of a premises lease that the property lessor
shall agree as follows:

1. The leased premises will only be used as a BeBalanced Hormone Weight Loss
Centers offering hormone health weight loss and wellness services products,
accessories, and services and operate under the name BeBalanced Hormone Weight
Loss Centers.

2. Franchisor has the right to enter the premises to make any modifications necessary
to protect Franchisor’s Proprietary Marks.

3. Upon Franchisor’s written request, the property lessor shall supply Franchisor
witha current copy of the lease.

4. The Landlord will notify Franchisor in writing of and upon the failure of Franchisee
to cure any default by Franchisee under the lease.

5. Franchisor will have the option, but not the obligation, to assume or renew the lease
and the occupancy of the business premises, including the right to sublease to another
Franchisee, for all or any part of the remaining term of the lease upon Franchisee’s
default or termination hereunder or upon Franchisee’s default, termination, or
expiration of the Franchise Agreement. In connection with said assumption,
Franchisor will not be obligated to pay to the landlord past due rent, common area
maintenance, and/or other charges attributable to more than one (1) month. The
landlord shall give Franchisor
thirty (30) days upon termination of Franchisee’s rights under the lease to exercise this
option.

6. The lease may not be amended, assigned, or sublet without Franchisor’s prior
written approval.

7. For the period of this Agreement and two (2) years after termination or expiration
of Franchisee’s Franchise Agreement, the property lessor, must agree to not enter
into a lease with the Franchisee at the businesses premises for the sale of services
related to hormone health weight loss and wellness services, in any capacity,
and/or the sale of related items, within the building in which the Premises is
located.

Franchisee shall apply for all required operating permits and licenses for a Premises within thirty
(30) calendar days after Franchisee signs the lease for the Premises.

Upon the surrender of the Premises, Franchisee shall conduct a physical inventory so that there

is an accurate accounting of inventory and equipment on hand, goods and sellable merchandise,

fixtures, equipment, and supplies and shall provide a signed copy of the physical inventory to
12



Franchisor as of the date of surrender of the Premises. Franchisor shall have the right to enter
the Premises at its convenience and conduct said physical inventory on its own. In the event
the landlord shall elect to terminate the lease for reasons of default by Franchisee, such lease
termination shall constitute a breach of this Franchise Agreement by Franchisee. In the event
Franchisor assumes control of the Premises and the operation of the business conducted there,
the future operation of that business by Franchisor shall not be as an agent of Franchisee, and
Franchisor shall not be required to account to Franchisee as a result thereof

The Premises, whether leased or owned, will only be used for the operation of the licensed
under the Franchise Agreement. Franchisee shall complete or arrange for the completion of
the construction of the franchised BeBalanced Hormone Weight Loss Centers at each Premise
in accordance with the approved site and building plan and open the Franchised Business to
the public not later than six (6) months after signing the Franchise Agreement. Franchisee
shall reserve to Franchisor and its agents the right to inspect the construction at any
reasonable time.

Should Franchisee fail to open the Franchised Business for operation within the stated period
or, if applicable, within an extension of time approved in writing by Franchisor, this Franchise
Agreement shall be deemed terminated upon written notice from Franchisor to Franchisee,
without the necessity of further action or documentation by either party. Franchisee’s failure
to open the Franchised Business within this time period shall result in the Designated Territory
for such location to be forfeited and shall constitute an event of default under Section 16 below.

Franchisee shall offer and sell all approved products and services required by Franchisor, and
only in the manner Franchisor has prescribed in the Operations Manual and otherwise in
writing. Franchisee will provide and sell only products and services approved by Franchisor.
Franchisee agrees not to deviate from these standards and specifications, unless Franchisor has
provided written consent and Franchisee agrees to cease to offer any product or service
Franchisor disapproves in writing. Franchisor has the right, without limit, to add additional,
or modify approved products or services in the Operations Manual and otherwise in writing.

Franchisee is specifically prohibited from installing, displaying, or maintaining any vending
machines, gaming machines, automatic teller machines, internet kiosks, public telephones, or
any other electrical or mechanical device in the premises without Franchisor’s written consent.

Franchisee shall maintain at all times during the term of this Franchise Agreement and any
renewals hereof, at Franchisee’s expense, the Premises and all fixtures, furnishings, signs,

and

inventory therein in conformity and compliance with Franchisor’s standards and specifications
as prescribed in the Operations Manual or otherwise in writing and, in connection therewith,
shall make such additions, alterations, repairs, and replacements thereto (but no others without
the Franchisor’s prior written consent) as may be required for that purpose.

Franchisee shall at all times conduct and operate the franchised business in accordance with all
federal, state, and local laws, ordinances, and regulations applicable thereto and, in addition,
shall observe and operate in compliance with all leasehold covenants and regulations of the
building in which such facility is located. Franchisee shall offer for sale only such types of
products and services which have been expressly approved for sale in writing by Franchisor,
obtained from approved vendors, and using approved methods and procedures, and shall
maintain at all times a sufficient supply of approved products and equipment, as prescribed in
the Operations Manual and as provided and revised in writing from time to time by Franchisor.
In the event of a dispute between Franchisee and Franchisor concerning Franchisee’s right to
carry any particular product or product line or to offer any specific service, Franchisee will
immediately remove the disputed products from inventory, remove the disputed service from
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those services offered at the Premises, or, if the same are not already in inventory or such
services not yet being offered, will defer offering for sale such products and services pending
resolution of the dispute.

Franchisee shall purchase all proprietary products, supplies, inventory, fixtures, parts, and

uniquely-branded materials required for the operation of the Franchised Business from

Franchisor (expressly excluding general office supplies, equipment and fixtures), or vendors

who demonstrate, to the satisfaction of Franchisor, the ability to meet all of Franchisor’s

standards and specifications for such items, who possess adequate capacity and facilities to

supply Franchisee’s needs in the quantities, at the times, and with the reliability requisite to an

efficient operation, and who have been approved by Franchisor. Such purchase of proprietary

products from Franchisor must be transacted directly with Franchisor and not another

Franchisee in the system. A list of approved products and vendors from whom products may

be purchased is published in the Operations Manual and/or in policy notifications from

Franchisor or provided through other communication. This list may be amended by Franchisor

from time to time. If Franchisee wishes to submit additional vendors for consideration, the

request may be submitted on the “Vendor Approval Criteria and Request Form.” If the vendor

submitted has previously been used by Franchisor and if their service was satisfactory,

Franchisor will either approve the vendor on a single-use basis or add the vendor to Franchisor’s

permanent list. If the vendor has not been used by Franchisor previously, Franchisor will

evaluate and consider the vendor after receipt of vendor samples and Franchisee’s payment of
Five Hundred and 00/100 Dollars ($500.00) for processing and evaluation. Based on the

information and samples provided to Franchisor, Franchisor will test the items supplied and

review the proposed vendor’s financial records, business reputation, delivery performance,

credit rating, and other information. This review is typically completed in thirty (30) days.

Franchisee may not purchase from any proposed vendor until Franchisee receives Franchisor’s

written approval. Franchisor reserves the right, at their option, to periodically re-inspect the

facilities and products of any approved

supplier and revoke approval if the supplier does not continue to meet any of Franchisor’s then-
current criteria. If Franchisor decides to revoke the approval Franchisor will provide Franchisee
with a written thirty (30) day notice.

Franchisee acknowledges and agrees that Franchisee is solely responsible for protecting itself
from computer viruses, bugs, power disruptions, communication line disruptions, internet
access failures, internet content failures, date-related problems, and attacks by hackers and
other unauthorized intruders.

Franchisee will maintain a stated minimum inventory consisting of a minimum equal to the
greater of the following: (1) 20 program kits (20 starter packages and 20 upgrades) and 20 of
each hormone-balancing creams, or (2) an average quantity of such kits and creams, based on
Franchisee’s most recent 6-month average sales of such kits and creams. These figures are over
and above Franchisee’s monthly projections for the first 6 months to always have a one-month
back-up over and above Franchisee’s intended sales for the current month. The Franchisee will
honor the product and service consumer warranties as determined by Franchisor. Franchisee
will openly and prominently display franchise promotional materials provided by Franchisor.

Franchisee and its manager(s) shall attend and pass to the Franchisor’s satisfaction such training
programs as required by Franchisor, prior to the opening of the first location of the Franchised
Franchisee’s Business. If Franchisor determines, in its sole discretion, that Franchisee does not
pass said training program, Franchisor may terminate this Franchise Agreement, effective upon
immediate delivery of written notice to Franchisee. Franchisor will not be liable to return any
portion of the Initial franchise fee or pay any costs or expenses Franchisee incurs if Franchisor
terminates this agreement due to failure of said training program. Franchisor may require,
during the term of this Franchise Agreement, that Franchisee attend Franchisor’s monthly and
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annual national meetings and conventions. Franchisee shall stay at the hotel or resort where the
convention is hosted, unless Franchisee lives within 10 miles of the facility. Franchisee must
pay for travel, lodging and living expenses.

To the extent Franchisor decides to offer, or require that Franchisee attends, any additional
training courses, conventions, or meetings in the future, Franchisor will develop and
determine the cost, location, content, duration, and frequency of those programs at a later
time.

Franchisee will also be responsible to pay the travel, lodging, and meal expenses for the
trainers required to travel to Franchisee’s Premises, if training at the Premises is required.

Franchisee shall conduct training classes for the Franchisee’s employees (or its
independent consultants) on training, sales, and maintenance techniques as may be
prescribed in the Operations Manual and from time to time by Franchisor through other
written and verbal communication.

Franchisee shall keep the business open and in normal operation for such minimum hours
and days as Franchisor may prescribe in the Operations Manual or otherwise in writing, and
Franchisee shall refrain from using or suffering the use of the Premises for any purpose or
activity other than for the operation of the licensed business at any time without first
obtaining the written consent of Franchisor.

Franchisee shall operate the licensed business in conformity with the methods, standards, and
specifications of the Franchisor as they are prescribed in the Operations Manual or otherwise
in writing. Franchisee shall maintain the Premises in a clean and orderly manner and shall see
that all inventory remains in good, clean condition and is properly priced and displayed.
Franchisee shall at all times maintain a customer list and a copy of all customers’ contracts in
the Premises and make such available for inspection by Franchisor upon request.

Franchisor shall deliver to Franchisee, prior to the Scheduled Opening Date, Franchisor’s
current list of suggested prices, which may vary among various franchises. Franchisor shall
give Franchisee written notice of all changes to suggested prices (including any temporary
promotional changes) and such changes shall be effective upon receipt, unless otherwise stated
in the notice. Franchisee is under no obligation to adhere to the suggested prices, but should be
aware that promotional and marketing materials and campaigns prepared and provided by the
Franchisor may include such prices.

Franchisee shall manage and operate the Franchised Business in an ethical and honorable
manner, providing courteous and professional services to customers and always keeping

its

clients’ interests in mind while upholding the good name of BeBalanced Hormone Weight Loss
Centers and the Franchised Business. Franchisee shall handle all client complaints and requests
for returns and adjustments in a manner that will not detract from the name and goodwill enjoyed
by Franchisor and shall consider and act promptly upon the recommendations of Franchisor with
respect to the handling of client complaints.

To determine whether Franchisee and the Franchised BeBalanced Hormone Weight Loss
Centers business are complying with this Agreement, the Operations Manual and the System,
Franchisor and its designated agents or representatives may at all times and without prior
written notice to Franchisee: 1) inspect the Premises; 2) observe and monitor the operation of
the Franchised BeBalanced Hormone Weight Loss Centers business for consecutive or
intermittent periods as Franchisor deems necessary; 3) interview personnel and clients of the
Franchised BeBalanced Hormone Weight Loss Centers business; and 4) inspect and copy any
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8.

books, records, and agreements relating to the Franchised BeBalanced Hormone Weight Loss
Centers business’ operation. Franchisee agrees to cooperate with Franchisor fully. If Franchisor
exercises any of these rights, Franchisor will not interfere unreasonably with the operation of
the Franchised BeBalanced Hormone Weight Loss Centers business.

It is recommended but not required that Franchisee personally participate in the direct
operation of the Franchised Business on a full-time basis. However, Franchisee is responsible
for all aspects of the operation of the BeBalanced Hormone Weight Loss Centers and must
be certain that all the information, terms, conditions, and requirements as contained in this
Franchise Agreement and in the Operations Manual are met and kept.

Franchisee agrees to accept credit cards at the Premises to facilitate sales. Credit cards accepted
shall include Visa, MasterCard, and Discover, and American Express at Franchisee’s option.
Franchisee will be charged a merchant processing fee in connection with the processing of
credit card transactions. Franchisee shall also accept debit cards unless accepting debit cards
requires a separate credit card processing terminal or an additional expense.

Franchise agrees to attend all manufacturer-required training that Franchisor specifies and
become certified as necessary in order to become authorized to service specific brands and
types of equipment.

Franchisee agrees to promptly pay Franchisor all payment and contributions that are due to
Franchisor or its affiliates.

Franchisee agrees to be solely responsible for all employment decisions and to comply with all
state, federal, and local hiring laws and functions of the Franchised BeBalanced Hormone
Weight Loss Centers business, including without limitation, those related to hiring, firing,
training, wage and hour requirements, compensation, promotion, record-keeping, supervision,
and discipline of employees, paid or unpaid, full or part-time, and its independent consultants.
Franchisee’s employees must be competent, conscientious, and properly trained. Franchisee
shall have all officers, agents, directors, shareholders, trustees, beneficiaries, and partners sign
the confidentiality agreement described in Section 9 below. Without limiting the generality of
the foregoing, Franchisee may retain independent contractors, but Franchisee shall be solely
responsible for determining the tax treatment and status of such contractors and in doing so, shall
comply with all state, federal, and local laws relating thereto.

PROPRIETARY MARKS

A

Franchisee acknowledges the exclusive ownership and/or right to use of the Proprietary Marks
by Franchisor, and Franchisee agrees that during the term of this Franchise Agreement and
after its expiration or termination Franchisee will not directly or indirectly contest or aid in
contesting the validity of the Proprietary Marks or the ownership or rights of the Proprietary
Marks by Franchisor. Furthermore, Franchisee intends and hereby concedes that any
commercial use Franchisee may make of the Marks shall contribute and inure to the
commercial use and benefit of Franchisor, which Franchisor may claim to strengthen and
further secure ownership of the Proprietary Marks.

It is understood and agreed that the use by Franchisee of Franchisor’s Proprietary Marks applies
only in connection with the operation of the franchise at the Premises, includes only such
Proprietary Marks as are now designated, or which may hereafter be designated in the
Operations Manual or otherwise in writing as part of the System (which might or might not be
all of the Proprietary Marks pertaining to the System owned by the Franchisor), and does not
include any other mark, name, or indicia of origin of Franchisor now existing or which may
hereafter be adopted or acquired by Franchisor.
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To develop and maintain high, uniform standards of quality and service and thereby
protect Franchisor’s reputation, goodwill, and that of the System, Franchisee agrees to:

1. Operate and advertise the Franchise only under the Proprietary Marks authorized
by Franchisor as specified in the Franchise Agreement or Operations Manual;
and

2. Maintain and display signs reflecting the current commercial image of the System

and, upon notice from Franchisor, to immediately discard and cease use of imagery
that has become obsolete and no longer authorized by Franchisor.

Franchisee acknowledges that the Proprietary Marks, System, Operations Manual, and all
other information and items delivered to Franchisee by Franchisor pursuant to this
Agreement or in furtherance of the System, including without limitation, video and audio
tapes or disks, information communicated by electronic means, and intellectual property, are
the sole and

exclusive property of Franchisor, and Franchisee’s rights to use same are contingent upon
Franchisee’s continued full and timely performance under this Franchise Agreement. Franchisee
acknowledges it acquires no rights, interests, or claims to any of said property, except for
Franchisee’s rights to use the same under this Franchise Agreement for the term hereof and
strictly in the manner prescribed. Franchisee agrees that at no time during the term of this
Franchise Agreement or at any time after the termination or expiration and non-renewal of this
Franchise Agreement shall Franchisee contest the sole and exclusive rights of Franchisor to the
Proprietary Marks, System, Operations Manual and other information, intellectual property, and
items delivered or provided or to which Franchisee obtains access under this Franchise
Agreement, nor shall Franchisee claim any proprietary interest in such property. Franchisee
agrees that neither during the term of this Franchise Agreement nor at any time after its
termination or expiration and non-renewal shall Franchisee adopt or employ any names, marks,
insignias, or symbols in any business that are or may be confusingly similar to the Proprietary
Marks licensed under this Franchise Agreement. Furthermore, Franchisee agrees to cooperate
with and assist Franchisor in connection with any legal action brought by or against either of
them regarding the protection and preservation of the Proprietary Marks, System, or Operations
Manual and other information and intellectual property delivered to Franchisee or used by
Franchisee under this Franchise Agreement.

Franchisee agrees that all documents, papers, notes, and other materials, as well as work
products containing or derived from the proprietary information or from the knowledge of, or
in connection with, the operation of the franchise, shall be Proprietary Information (as
hereinafter defined) shall be owned exclusively by Franchisor. Franchisee agrees that it will
have no proprietary interest in any work product developed or used by it and arising out of the
operation of the Franchise. Franchisee will, from time to time as may be requested by
Franchisor, doall things that may be necessary to establish or document Franchisor’s ownership
of any such work product, including, without limitation, the execution of assignments.

Franchisee agrees to disclose promptly to Franchisor any and all inventions, discoveries, and
improvements, whether or not patentable or copyrightable, that are conceived or made by
Franchisee or its agents (including its independent contractors) and are related to the operation
of the Franchise, all of which shall be automatically owned by Franchisor without
compensation to Franchisee. Whenever requested to do so by Franchisor, Franchisee will
execute any and all applications, assignments, or other instruments that Franchisor may deem
necessary to apply for and obtain intellectual property protection or to otherwise protect
Franchisor’s interest therein. These obligations shall continue beyond the termination or
expiration of this Franchise Agreement.
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No representation or warranty, express or implied, is made by Franchisor to the effect that
the use of the System does not constitute an infringement upon the patent, copyright, or
other proprietary rights of other persons. Franchisee hereby agrees that Franchisor shall
have no liability to Franchisee in the event the System is held not to be secret or confidential
or in the event that any infringement of others’ proprietary rights occurs because of
Franchisee’s use of the System.

If in Franchisor’s reasonable determination, the use of Proprietary Marks in connection with
the services or products of Franchised Business will infringe or potentially infringe upon the
rights of any third party, weakens or impairs Franchisor’s rights in the Proprietary Marks, or
it otherwise becomes advisable at any time in Franchisor’s sole discretion for Franchisor to
modify, discontinue, or to use one (1) or more additional or substitute trade or service
Proprietary Marks, then upon notice from Franchisor, Franchisee will terminate or modify,
within a reasonable time, such use in the manner prescribed by Franchisor. If Franchisor
changes the Proprietary Marks, Franchisor will not reimburse Franchisee for any out-of-
pocket expenses Franchisee incurs to implement such modifications or substitutions.
Franchisor is not obligated to reimburse Franchisee for any loss of goodwill or revenue
associated with any modified or discontinued Proprietary Mark, nor is Franchisor responsible
for reimbursing Franchisee for any other costs or damages.

Franchisee agrees not to make any changes or amendments whatsoever in or to the use of
the Proprietary Marks unless directed by Franchisor in writing.

Upon termination or expiration and non-renewal of this Franchise Agreement, Franchisee
agrees to immediately cease use, in any manner whatsoever, of any of the Proprietary Marks
or any other Marks or trade names that may be confusingly similar to the Proprietary Marks.

Franchisee acknowledges that there will be substantial confusion among the public if, after the
termination or expiration and non-renewal of this Franchise Agreement, Franchisee continues
to use advertisements and/or the telephone number listed in the telephone directory under the
name “BeBalanced Hormone Weight Loss Centers” or any name similar to it. Thus, effective
upon the termination or expiration and non-renewal of this Franchise Agreement, Franchisee
agrees to direct the telephone company servicing Franchisee to disconnect the telephone
number listed under Franchisee’s BeBalanced Hormone Weight Loss Centers business-related
name in the then-existing telephone directory or transfer such number to Franchisor or to any
person or

location of Franchisor’s choosing. If Franchisee fails to take these steps, Franchisee shall be
deemed to have hereby irrevocably appointed Franchisor as Franchisee’s attorney-in-fact for
purposes of directing and accomplishing such transfer. Franchisee understands and agrees that,
notwithstanding any billing arrangements with any telephone company or yellow pages directory
company, Franchisor will be deemed for purposes hereof to be the subscriber of such telephone
numbers, with full authority to instruct the applicable telephone or yellow pages directory
company as to the use and disposition of telephone listings and numbers. Franchisee hereby
agrees to release, indemnify, and hold such companies harmless from any damages or loss as a
result of following Franchisor’s instructions.

Franchisee understands and agrees that its right to use the Proprietary Marks is non-exclusive,
that Franchisor in its sole discretion has the right to grant licenses to others to use the
Proprietary Marks and obtain the benefits of the System in addition to the licenses and rights
granted to Franchisee under this Franchise Agreement, and that Franchisor may develop and
license other trademarks or service marks in conjunction with systems other than the System
on any terms and conditions as Franchisor may deem advisable where Franchisee will have no
right or interest in any such other trademarks, licenses, or systems.
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With respect to Franchisee’s use of the Proprietary Marks pursuant to this Franchise
Agreement, Franchisee acknowledges and agrees that:

1. Franchisee shall not use the Proprietary Marks as part of Franchisee’s corporate or
any other business name;

2. Franchisee shall not hold out or otherwise use the Proprietary Marks to perform
any activity or incur any obligation or indebtedness in such a manner as might in
any way make Franchisor liable therefore without Franchisor’s prior written
consent; and

3. Franchisee shall execute any documents and provide such other assistance deemed
necessary by Franchisor or its counsel to obtain protection for Proprietary Marks
or to maintain the continued validity of such Proprietary Marks. Franchisee
acknowledges that the use of the Proprietary Marks outside the scope of this license
without Franchisor’s prior written consent is an infringement of Franchisor’s
exclusive right to use the Proprietary Marks and, during the term of this Franchise
Agreement and after the expiration or termination hereof, Franchisee covenants not
to directly or indirectly commit an act of infringement, contest or aid in contesting
the validity or ownership of Franchisor’s Proprietary Marks, or take any other
action in derogation thereof.

Franchisee shall notify Franchisor as soon as possible, but no later than thee (3) calendar days
of any suspected infringement of, or challenge to, the validity of the ownership of, or
Franchisor’s right to use, the Proprietary Marks licensed hereunder. Franchisee will not
communicate with any persons other than Franchisor or Franchisor’s legal counsel in
connection with any such infringement, challenge, or claim. Franchisee acknowledges that
Franchisor has the right to control any administrative proceeding or litigation involving the
Proprietary Marks. In the event Franchisor undertakes the defense or prosecution of any
litigation relating to the Proprietary Marks, Franchisee agrees to execute any and all documents
and to do such acts and things as may be necessary in the opinion of counsel for Franchisor to
carry out such defense or prosecution.

Except to the extent that such litigation is the result of Franchisee’s use of the Proprietary
Marks in a manner inconsistent with the terms of this Franchise Agreement, Franchisor agrees
to

indemnify and defend Franchisee against all claims or actions arising out of Franchisee’s use of
the Marks as authorized by Franchisor and to reimburse the Franchisee for its out-of-pocket costs
in doing such acts and things, except that Franchisee shall bear the salary costs of its employees
(and its independent contractors).

In addition to all other obligations of Franchisee with respect to the Proprietary Marks
licensed herein, Franchisee agrees:

1. To feature and use the Proprietary Marks solely in the manner prescribed by
Franchisor and not use the Proprietary Marks on the internet except as approved in
writing by Franchisor; and

2. To observe all such requirements with respect to service mark, trademark and
copyright notices, fictitious name registrations, and the display of the legal name or
other identification of Franchisee as Franchisor may direct in writing from time to
time.
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OPERATIONS MANUAL

A

In order to protect the reputation and goodwill of Franchisor and the System, and to maintain
uniform standards of operation under Franchisor’s Proprietary Marks, Franchisee shall
conduct the Franchised Business in strict accordance with Franchisor’s Operations Manual.

Franchisee acknowledges the Operations Manual provided by Franchisor to Franchisee is
intended to protect Franchisor’s standards, systems, names, and marks and is not intended to
control day-to-day operation of Franchisee’s business. Franchisee further acknowledges and
agrees that Franchisee’s business will be under the control of the Franchisee at all times.
Franchisee will be responsible for the day-to-day operation of the business.

In connection with the operation of the Franchised Business, Franchisee will from time to
time become acquainted with, work with, and even generate certain information, procedures,
techniques, data, and materials that are and, by this Franchise Agreement, will become,
proprietary to Franchisor. Franchisee and all persons signing this Franchise Agreement agree
to keep confidential any of Franchisor’s trade secrets or proprietary information as defined
below and will not use such for its or their own purpose or supply or divulge same to any
person, firm, association, or corporation except as reasonably necessary to operate the
Franchised Business.

The confidentiality requirements set forth in the preceding paragraph will remain in full force
and effect during the term of this Franchise Agreement and in perpetuity after its termination
or expiration and non-renewal. Franchisor’s trade secrets and proprietary information include
the following:

1. The Operations Manual; and

2. Information that relates in any manner to Franchisor’s business or the System,
including without limitation, information relating to Franchisor’s marketing materials
and methods whether oral or reduced to writing, that is not generally known to, or
readily ascertainable by, other persons who might derive economic benefit from its
disclosure or use; and

3. Any other information that may be imparted to Franchisee from time to time
and designated by Franchisor as confidential.

Franchisee acknowledges and agrees that the Proprietary Information and any business
goodwill of the Franchise are Franchisor’s sole and exclusive property and that Franchisee will
preserve the confidentiality thereof. Upon the termination or expiration and non-renewal of this
Franchise Agreement, all items, records, documentation, and recordings incorporating any
Proprietary Information will be immediately turned over by Franchisee, at Franchisee’s sole
expense, to Franchisor or to Franchisor’s authorized representative.

Excepted from Proprietary Information for purposes of non-disclosure to any third parties
by Franchisee and/or its Restricted Persons (as hereinafter defined) is information which:

1. Becomes publicly known through no wrongful act of Franchisee or Restricted Persons;
or
2. Is known by Franchisee or Restricted Persons without any confidential restriction at

the time of the receipt of such information from Franchisor or becomes rightfully
known to them without confidential restriction from a source other than Franchisor.
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Franchisee shall at all times treat the Proprietary Information as confidential and shall use all
reasonable efforts to keep such information secret and confidential. You must prevent all others
from accessing our Operations Manual online, in its digital format, or in print. Franchisee shall
not, at any time without Franchisor’s prior written consent, copy, scan, duplicate, record,
distribute, disseminate, or otherwise make the Operations Manual available to any unauthorized
person or entity, in whole or in part. The Operations Manual shall be treated as Proprietary
Information and Franchisee shall use its best efforts to maintain the confidentiality of all approved
copies of the Operations Manual, as if originals hereunder.

G. Franchisee shall adopt and implement all reasonable procedures as Franchisor may prescribe
from time to time to prevent the unauthorized use or disclosure of any of the Proprietary
Information. Franchisee shall require that all of its officers, agents, directors, shareholders,
trustees, beneficiaries, partners, and independent contractors who may obtain or who are likely
to obtain knowledge concerning the Proprietary Information (“Restricted Persons”) execute an
agreement in the form marked Exhibit | to the Franchise Disclosure Document
(“Confidentiality and Non-Competition Agreement”) binding such persons to preserve the
confidentiality of the Proprietary Information as part of the terms and conditions of such
person’s association with Franchisee. Franchisee must obtain a Confidentiality and Non-
Competition Agreement signed by any such person prior to or at the same time of its association
with that person. Franchisee’s spouse or significant other shall also be bound by the same
requirement and shall sign the same Confidentiality and Non-Competition Agreement.
Franchisee shall send to Franchisor a duplicate original of each signed Confidentiality and Non-
Competition Agreement.

H. Franchisor will loan one (1) copy of the Operations Manual to Franchisee. The Operations
Manual shall at all times remain the sole property of Franchisor and all print or electronic
copies and materials must be returned to Franchisor upon termination or expiration and non-
renewal of this Franchise Agreement.

I In order for Franchisee to benefit from new knowledge, information, methods, and
technology adopted and used by Franchisor in the operation of the System, Franchisor may
from time to time revise the Operations Manual, and Franchisee agrees to adhere to and
abide by all such revisions.

J. Franchisee agrees at all times to keep its copy of the Operations Manual current and up-to-
date based upon electronic and hard-copy updates provided by Franchisor without charge
and, in the event of any dispute as to the contents of Franchisee’s Manual, the terms of the
master copy of the Operations Manual maintained by Franchisor at Franchisor’s home office
shall be
controlling. Out-of-date pages shall be returned to Franchisor immediately upon replacement, as
instructed in the Operations Manual.

K. The Operations Manual is intended to further the purposes of this Franchise Agreement and
is specifically incorporated by reference into this Franchise Agreement. Except as set forth in
this Franchise Agreement, in the event of a conflict between the terms of this Franchise
Agreement and the terms of the Operations Manual, the terms of this Franchise Agreement

shall control.
ADVERTISING
A. Franchisee acknowledges that advertising is required in connection with the operation of the

Franchised Business. As such, Franchisee shall advertise and promote the Franchised Business
at Franchisee's own expense and all advertising, marketing, and promotional plans Franchisee
utilizes must be in the media and type of format that is approved by Franchisor. Franchisee
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shall submit to Franchisor for prior written approval, samples of all advertising and
promotional plans and materials that Franchisee desires to use that have not been prepared by
Franchisor or previously approved by Franchisor. Franchisee shall not use any advertising
materials or any advertising or promotional messages in connection with the promotion of its
business absent prior written approval by Franchisor. Franchisor will approve or disapprove in
writing the advertisement for use, and such approval shall not be unreasonably withheld and/or
delayed, with such decision to be communicated to Franchisee within thirty (30) days of
Franchisor’s receipt of Franchisee’s advertisement proposal.

Franchisee will spend a minimum of Twelve Thousand and 00/100 Dollars ($12,000.00) for
promotional advertising during the period beginning sixty (60) days after signing this Franchise
Agreement and ending ninety (90) days following the opening of the Franchised Business
(“Grand Opening Advertising”). All advertising materials Franchisee uses in connection with
the Grand Opening Advertising requirement (and otherwise) must be approved by Franchisor.

Each month, Franchisee will spend the greater of Three Thousand, Five Hundred and 00/100
Dollars ($3,500.00) or 8% of Franchisee’s monthly Gross Sales (to be calculated based on
Franchisee’s average monthly Gross Sales over the most recent 6-month period) for local
advertising and marketing within each of Franchisee’s Designated Territory that conforms
to Franchisor’s standards (“Local Advertising Expenditure”). Salaries for marketing support
personnel are separate expenses that are not included in the amount Franchisee spends on
local advertising.

We must approve in writing all social media accounts (i.e., Facebook, LinkedIn, Twitter,
YouTube, Pinterest, etc.) and social media posts made under our Proprietary Marks and/or
using Franchisor’s name. Franchisee must establish a landing page tied to the
BeBalancedCenters.com website, and franchisor will provide Franchisee with their web
designer for this purpose. Franchisor will establish the design and specified content of all
Franchisee landing pages, so they are consistent with the other BeBalanced Hormone Weight
Loss Centers Franchisee landing pages. Clients within your territory can be directed to this
landing page to learn location specific information about your center, including upcoming
events and specials. The cost of this is covered by the Franchisee, detailed in Item 6. All landing
page content is subject to Franchisor approval. Franchisee may not establish its own website to
communicate content related to the subject matter of franchisor, nor can such a website utilize
or display Franchisors proprietary marks.

Beginning ninety (90) days after the opening of the Franchised Business, and in addition to,
and not in lieu of the Local Advertising Expenditure, the Franchisee shall contribute the
greater of: (a) $100 per month, or (b) two percent (2%) of the Gross Sales for the preceding
month for advertising and promotion to the Advertising Fund (“Advertising Fee”), as more
fully set forth in paragraph G, below. Salaries for marketing support personnel are separate
expenses that are not included in the Advertising Fee.

At Franchisor’s request, Franchisee will submit to Franchisor an accounting of Franchisee’s
previous month’s expenditures for advertising and promotion on a form approved by
Franchisor, and Franchisor reserves the right to require Franchisee to provide actual receipts
documenting such expenditures.

Franchisor has established an Advertising Fund for the System and requires Franchisee to
contribute to the Advertising Fund. This will be a contribution of two percent (2%) of the
monthly Gross Sales of the preceding month for your first year of operations, or a monthly
minimum of $100.00. All payments by Franchisee to the Advertising Fund are non-refundable
and shall be in addition to, and not in lieu of, required local and grand opening and other
advertising expenditures by Franchisee described in this Section and Section 5 above. All
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company-owned BeBalanced Hormone Weight Loss Centers businesses will contribute to the
Advertising Fund on the same basis as franchisees. Franchisor will account separately for all
sums paid to the Advertising Fund. The Advertising Fund shall be maintained and
administered by Franchisor or Franchisor’s designee as follows:

1.

Franchisor will use Advertising Fund, all contributions to it, and any earnings on it,
exclusively for preparing, directing, conducting, placing, and administering
advertising, marketing, public relations, and/or promotional programs and materials,
and any other activities, which Franchisor believes would enhance the image of the
System, Proprietary Marks, and products or services.

Franchisor is not obligated to spend monies from the Advertising Fund in any
particular Franchisee’s market in proportion to the payments to the fund made by the
Franchisee in that market. Franchisor does not represent that it will spend any
particular amount of advertising funds locally, regionally, or nationally.

The Advertising Fund may be used to meet any and all costs of maintaining,
administering, directing, and preparing advertising. This includes, among other
things, direct mail advertising, marketing surveys and other public relations
activities, developing and maintaining the BeBalanced Hormone Weight Loss
Centers flagship website, employing advertising and public relations agencies,
purchasing promotional items, and other marketing materials and services to the
BeBalanced Hormone Weight Loss Centers businesses operating under the System.
These costs may include the proportionate share of Franchisor’s employees (and its
independent contractors) who devote time and render services for advertising and
promotion or the administration of the Advertising Fund, including administrative
costs, salaries, and overhead expenses related to administering the Advertising Fund
and its programs.

Franchisor will not use Advertising Fund contributions to create or place any
advertisement that is principally a solicitation for new franchisees, however, may
include in all advertising prepared from Advertising Fund contributions (including
Internet advertising) information concerning franchise opportunities, and a portion of
these contributions may be used to create and maintain one (1) or more interior pages
on Franchisor’s website devoted to advertising franchise opportunities and identifying
and screening requirements and applications submitted by franchise candidates.

No part of the Advertising Fund shall be used by Franchisor to defray any of its
general operating expenses, other than those reasonably allocable to such advertising
or other activities reasonably related to the administration or direction of the
Advertising Fund. Franchisor may, in its sole discretion from time to time, advance
monies to the Advertising Fund and charge the Advertising Program interest on such
advances at an annual rate of one percent (1%) above the prime rate then designated
by The Bank of America (or if no such rate is then so being designated, at such annual
rate as reasonably determined by Franchisor is an equivalent rate) and may authorize
repayment of such advances from the Advertising Fund, all in accordance with such
terms as the Franchisor deems necessary or appropriate.

Franchisor shall administratively segregate all contributions to the Advertising Fund

on its books and records. All such payments to the Advertising Fund may be deposited

in Franchisor's general operating account, may be commingled with Franchisor's

general operating funds, and may be deemed an asset of Franchisor, subject, however,

to the Franchisor's obligation to expend the monies in the Advertising Fund in

accordance with the terms hereof. Franchisor may, in its sole discretion, elect to
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accumulate monies in the Advertising Fund for such periods of time, as it deems
necessary or appropriate, with no obligation to expend all monies received in any fiscal
year during such fiscal year. In the event Franchisor's expenditures for Advertising
Fund in any one (1) fiscal year shall exceed the total amount contributed to the
Advertising Fund during such fiscal year, Franchisor shall have the right to be
reimbursed to the extent of such excess contributions from any amounts subsequently
contributed to the Advertising Fund or to use such excess as a credit against its future
contributions. The parties do not intend that the Advertising Fund be deemed a trust.

1. Franchisor shall, on an annual basis, account for the operation of the Advertising
Fund and prepare a financial statement, which may be unaudited, evidencing such
accounting. The annually-prepared financial accounting for the operation of the
Advertising Fund shall be provided upon request in writing to Franchisee.

8. Franchisor, in the future and in its sole determination, may establish an Advertising
Council to administer the Advertising Fund, consisting of franchisees, management
representatives, or employees selected by Franchisor. If an Advertising Council is
established by Franchisor, the membership of such Council, along with the policies
and procedures by which it operates, shall be determined by Franchisor.

H. Franchisor may, but need not, at its cost and in its sole discretion, disseminate advertising
coverage that is regional or national in coverage to promote the BeBalanced Hormone
Weight Loss Centers System.

I If an association of BeBalanced Hormone Weight Loss Centers Businesses is established in a
geographic area in which the Center is located (the “Co-op” or “Cooperative”), Franchisor may
require Franchisee to join and actively participate in it. Franchisor may determine the area and
membership of each Co-op by media coverage or other criteria which Franchisor may establish
at its discretion. Franchisor will determine whether a Co-op should be formed, changed,
dissolved or merged for Franchisee’s market. Each Co-op will operate from written governing
documents approved by their members. Franchisor reserves the right to require that each Co-op
prepare annual financial statements for its members. Franchisor also reserve the right to audit
any accounts or funds collected by the Co-op. Franchisee must contribute to the Co-op such
amounts as are determined from time to time by the Co-op. Franchisor or affiliate-owned Centers
are not required to contribute on the same basis as Franchisee, but may choose to do so.
Franchisor will not set the amount of those contributions and there is no limit. If Franchisor
requires Franchisee to participate in a Co-op, Franchisee’s Local Advertising Expenditure
requirement will be reduced by the amount that Franchisee contributes to the Co-op (dollar for
dollar), up to the amount of Franchisee’s Local Advertising Expenditure requirement. The Co-
op will adopt its own written rules, regulations and procedures which will be available for
Franchisee to review and which Franchisee must follow. Franchisee must enter into any and all
acknowledgement agreements, consent agreements and by-laws in the forms designated or
approved by Franchisor in connection with Franchisee’s required participation in any Co-0p.
However, the rules, regulations and procedures of the Co-op must be approved by Franchisor in
advance. The Co-op is not permitted to use advertisements unless the advertisements have been
reviewed and approved by Franchisor in advance. Franchisor has the right to participate in any
Co-op meetings and in any meetings of the members of the Co-op. Franchisee’s failure to timely
contribute the amounts required by the Co-op constitutes a breach of Franchisee’s obligations
under the Franchise Agreement.

11. ACCOUNTING AND RECORDS

Franchisee shall, in a manner satisfactory to Franchisor and in accordance with generally
accepted accounting principles, maintain original, full, and complete register tapes, computer

24



files, back-up files, other records, accounts, books, data, licenses, contracts, and product vendor
invoices which shall accurately reflect all particulars relating to Franchisee’s business, as well
as such statistical and other information or records as Franchisor may require. All of this
information shall be kept for not less than three (3) years, even if this Franchise Agreement is no
longer in effect. Upon Franchisor's request, Franchisee shall furnish the Franchisor with copies
of any or all product or equipment supply invoices reflecting purchases by or on behalf of the
Franchised Business. In addition, Franchisee shall compile and provide to Franchisor any
statistical or financial information regarding the operation of the Franchised Business, the
products and services sold by it, or data of a similar nature, including without limitation, any
financial data that Franchisor believes that it needs to compile or disclose in connection with the
sale of franchises or that Franchisor may elect to disclose in connection with the sale of
franchises. All data provided to the Franchisor under this Section 11 shall belong to Franchisor
and may be used and published by Franchisor in connection with the System. Franchisor and its
designated agents shall have the right to examine and audit such records, accounts, books,
computer files, and data at all reasonable times to ensure that Franchisee is complying with the
terms of this Franchise Agreement. Franchisor shall bear the cost of such inspection and audit,
except that in the case of an inspection or audit that discloses that the Gross Sales of the business
during any scheduled reporting period equals or exceeds five percent (5%) of the correct amount
reported by Franchisee as its Gross Sales, Franchisee shall bear the entire costs of such inspection
and/or audit.

Franchisee shall record all sales on a point-of-sale terminal, computer, or other register device
as approved by Franchisor, containing a device that will record accumulated sales and which
cannot be turned back, reset, or erased. Franchisee’s record of sales shall show register readings
and a summary of totals at the beginning and ending of each day. Franchisor shall, at all times
and without notice to Franchisee, have the right to access and view Franchisee’s BeBalanced
Hormone Weight Loss Centers registers or computers via the internet or by visiting the
Premises, in order to obtain sales data and other available information about the Franchised
Business.

Franchisee shall, at its own expense, use such computer equipment and software, internet
management and operating systems, bookkeeping and recording forms, stationary,
business cards, sales slips, invoices, purchase order forms, reprints, and other
miscellaneous operating forms as Franchisor may specify in the Operations Manual or
otherwise in writing.

Franchisee will not install or load any computer software on the hard disks of the computers
located at the Premises or used by the Franchised Business, except when such software has
previously been approved by Franchisor. The passwords to access all computers located at
the Premises or used by the Franchised Business, and the passwords to all files located on
said computers, shall exclusively be and remain the property of Franchisor. All computer and
file passwords shall be supplied as a list to Franchisor by Franchisee, which list shall be
updated the same day that any passwords are changed or modified by Franchisee or by any
other person.

No later than the fifth (Sth) day of each month, Franchisee shall deliver to Franchisor, on forms
or electronic methods as prescribed by Franchisor, a report showing the fees due to Franchisor
during the preceding week ending Saturday. The report shall be itemized by revenue-producing
activity as specified from time to time by Franchisor, shall show the Net Sales at the Premises
for the prior week and such other information as Franchisor may require, all shall be signed and
certified as true and correct by an authorized agent of Franchisee. Together with such
statements, Franchisee shall pay Franchisor all amounts due hereunder with respect to the
period covered by each such statement.
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12.

At any time and upon request of Franchisor, Franchisee shall provide Franchisor with a copy
or summary listing, at Franchisor’s discretion, of all current contracts, listings, agreements,
and projects that Franchisee is involved in or working with.

Upon Franchisor's request, Franchisee shall furnish the Franchisor with a copy of each of its
reports, returns of sales, use and gross receipt taxes, and complete copies of any state or
federal income tax returns covering the operation of the Franchised Business, all of which
Franchisee shall certify as true and correct.

Franchisee shall prepare and deliver to Franchisor on a monthly basis, no later than the

twentieth (20th) day of each month, an unaudited profit and loss statement, in a form
satisfactory to Franchisor, acting in its sole and subjective discretion, covering Franchisee’s
business for the prior month and such additional reports as Franchisor may require, all of which
shall be certified by Franchisee as true and correct. Franchisee shall also submit to Franchisor
by March 1 and September 1 of each year during the term of this Franchise Agreement an
unaudited balance sheet reflecting the financial position of the Franchised Business as of the
preceding December 31 and June 30. In addition, Franchisee, as well as any guarantor(s) of
this Franchise Agreement, shall deliver to Franchisor a financial statement, certified as correct
and current, in a form which is satisfactory to Franchisor and which fairly represents the total
assets and liabilities of Franchisee and any such guarantor(s), within sixty (60) days after
request from Franchisor.

Each quarter, Franchisee will provide Franchisor with a copy of Franchisee’s sales tax report
that is sent to the state Board of Equalization or equivalent agency in Franchisee’s state.

Within ninety (90) days after the close of each fiscal year of Franchisee, Franchisee shall furnish
to Franchisor financial statements which shall include a statement of income and retained
earnings, a statement of changes in financial position, and a balance sheet of the Franchised
Business, all as of the end of such fiscal year, which shall be certified by Franchisee as being
true and correct.

Upon the request of Franchisor, in addition to the foregoing unaudited statements, within one
hundred twenty (120) days after the close of each fiscal year of Franchisee, Franchisee shall
furnish to Franchisor, at the Franchisee’s expense, an audited statement of income and retained
earnings of Franchisee for such fiscal year and an audited balance sheet of Franchisee as of
the end of such fiscal year, all prepared in accordance with generally accepted accounting
principles and certified to by a certified public accountant.

In addition to the foregoing statements, promptly upon request by Franchisor and within sixty
(60) days after the close of each fiscal year of Franchisee, Franchisee shall furnish to Franchisor
a list of all holders of legal and beneficial interests in Franchisee, certified as complete by
Franchisee. If any of Franchisee’s general partners, officers, or directors cease to serve as such,
or if any individual is elected as a general partner, officer, or director after execution of this
Franchise Agreement, or if Franchisee changes the legal structure under which Franchisee
entered into this Franchise Agreement, Franchisee will notify Franchisor within ten (10) days
after such change. Promptly upon request by Franchisor, Franchisee shall furnish a list of all
holders of legal and beneficial interests in Franchisee, together with a description and percentage
amounts, names, addresses, and telephone numbers.

INSURANCE AND INDEMNIFICATION

A

Franchisee shall, at its own expense and no later than the earliest of (a) the date on which
Franchisee uses any of the Proprietary Marks, (b) the date of commencement of initial
merchandising and layout of the Premises, or (c) the arrival of any of the initial inventory,
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whether the location is open or not, procure and maintain in full force and effect throughout
the term of this Franchise Agreement the types of insurance coverage listed below. The
required amounts may be adjusted by Franchisor according to situations in different states and
locations, and changes in coverage common in Franchisor’s industry, or experience. The
coverage must include the type and amount shown below, and/or coverage required by the
landlord (if one):

Type of Coverage Amount Maximum Deductible

General Liability

General Aggregate Limit $2,000,000 N/A
Products/Completed Ops. Aggregate Limit $2,000,000 N/A
Personal & Advertising Injury Limit $1,000,000 N/A
Each Occurrence Limit $1,000,000 N/A
Fire Damage Limit (Any one fire) $300,000 N/A
Medical Expense (Any one person) $5,000 N/A
Professional Liability*
Each Occurrence Limit $1,000,000 N/A
Umbrella Liability
Each Occurrence Limit $1,000,000 N/A
Aggregate Limit $1,000,000 N/A
Employers Liability (Workers’ Compensation)
Each Accident Limit $500,000 N/A
Each Person-disease limit $500,000 N/A
Aggregate- disease limit $500,000 N/A
Property Coverage
Adequate limit to cover personal property of franchise N/A

*Covers a “professional incident” which means an act, error or omission in the rendering of
“professional services” which includes physical training, fitness counseling, and nutritional
counseling services provided to others for a fee.

Franchisee must buy insurance only from carriers rated A-VIII or better the most recent Key
Rating Guide published by the A.M. Best Company (or a similar publication approved by
Franchisor). The polices must provide protection against any demand or claim relating to
personal injury, death, negligence, or property damage, or any loss, liability or expense arising
from the operation of the franchised BeBalanced Hormone Weight Loss Centers. All policies
must name the Franchisor and any affiliates the Franchisor may designate as additional insureds
and must provide that each policy cannot be cancelled or modified unless Franchisor is given 30
days’ prior written notice. Franchisor may periodically increase the amounts of coverage
required under these insurance policies and/or require different or additional insurance coverage
to reflect inflation, identification of new risks, changes in law or standards of liability, higher
damage awards, changing economic conditions, or other relevant changes or circumstances.
Franchisee must deliver to us (and in the future, maintain on file with us) valid and current
certificates of insurance showing that all required insurance is in full force and effect. The cost
of Franchisee’s premiums will depend on the insurance carrier’s charges, terms of payment, and
the Franchisee’s insurance history.

B. Should Franchisee for any reason fail to procure and maintain such insurance coverage,
Franchisor shall have the right and authority, without having any obligation to do so, to
immediately procure such insurance coverage and to charge the same to Franchisee who
shall pay Franchisor such charges upon demand, plus a reasonable fee for the expenses
incurred by Franchisor in connection with procuring such insurance.
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13.

14.

Franchisee, as a material part of the consideration to be rendered to Franchisor, shall hold
Franchisor harmless from and indemnify and defend Franchisor and Franchisor’s directors,
officers, principals, managers, shareholders, subsidiaries, employees, servants, agents
(including independent contractors), and assignees from and against any and all loss, losses,
damage, claims, demands, damages, liabilities (including injuries to Franchisor), and causes of
actions of every kind or character and nature, as well as costs and expenses incident thereto,
including reasonable attorneys’ fees (“Claims”) which in any manner arises out of or is
connected to Franchisee’s ownership, management, or operation of the franchise hereunder.
Notwithstanding the foregoing, Franchisor will have the right, at Franchisor’s option, to defend
any such Claims and may require immediate reimbursement from the Franchisee of all
expenses and fees incurred in connection with such defense.

INDEPENDENT CONTRACTOR

A

In all dealings with third parties, including without limitation, employees, suppliers, customers,
and its independent contractors, Franchisee shall disclose in an appropriate manner acceptable
to Franchisor that it is an independent entity licensed by Franchisor. Nothing in this Franchise
Agreement is intended by the parties hereto either to create a fiduciary relationship between
them or to constitute that the Franchisee is an agent, legal representative, subsidiary, joint
venture, partner, employee, or servant of Franchisor for any purpose whatsoever.

It is understood and agreed that Franchisee is an independent contractor and is in no
way authorized to make any contract, agreement, warranty, or representation or to
create any obligation on behalf of Franchisor.

TRANSFER AND ASSIGNMENT

This Franchise Agreement and all rights and duties hereunder may be freely assigned or
transferred by Franchisor, in whole or in part, in its sole discretion, without Franchisee’s consent,
to any person or legal entity that agrees to assume Franchisor's obligations hereunder, including
a competitor of Franchisor, and shall be binding upon and inure to the benefit of Franchisor's
successors and assigns, including without limitation, any entity which acquires all or a portion
of the capital stock of Franchisor or any entity resulting from or participating in a merger,
consolidation, or reorganization in which Franchisor is involved and to which Franchisor's rights
and duties hereunder (in whole or in part) are assigned or transferred.

Franchisee understands and acknowledges that the rights and duties created by this Franchise
Agreement are personal to Franchisee (and Franchisee’s owners, if Franchisee is a legal entity)
and that Franchisor has granted this Franchise in reliance on many factors, including without
limitation, the individual or collective character, skill, aptitude, and business and financial
capacity of Franchisee and any persons owning an interest in Franchisee. Accordingly, neither
Franchisee nor any person owning any direct or indirect equity interest therein shall directly or
indirectly pledge, mortgage, or otherwise encumber any interest in: 1) this Franchise
Agreement or any portion or aspect thereof, 2) the Franchised Business, 3) the Premises, 4) the
inventory, or

5) any equity or voting interest in Franchisee, nor permit the Franchised Business to be operated,
managed, directed, or controlled, directly or indirectly, by any person other than Franchisee (any
such act or event being referred to as a “Transfer”) without the prior written approval of
Franchisor. Any such purported Transfer occurring by operation of law or otherwise without
Franchisor's prior written consent, including any Transfer by a trustee in bankruptcy, shall be a
material default of this Franchise Agreement, but the transferor shall remain obligated under this
Franchise Agreement until released by Franchisor or until this Franchise Agreement is
terminated and all post-term obligations pursuant to Section 17 are fulfilled.
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A change in the initial equity and voting owners may constitute a Transfer as defined in this
Section, and if so shall meet all of the requirements contained in this Section 14. If the proposed
Transfer, whether alone or together with all other previous, simultaneous, and/or proposed
Transfers, directly or indirectly would have the effect of reducing to less than a majority (1) in
the event Franchisee is a partnership or privately-held corporation, the percentage of equity and
voting interest (as reasonably determined by Franchisor) in this Franchisee by the initial owners
identified in the document marked as Exhibit D to the Franchise Disclosure Document
(“Acknowledgement Regarding Ownership”) or (2) in the event Franchisee is a natural person,
Franchisee’s equity or voting interest (as reasonably determined by Franchisor) in this
Franchise or, if any proposed transfer directly or indirectly would mean a change of the
unrestricted power to direct the management and/or policies of Franchisee, including those
related to payment of financial obligations or transfer of control with respect to a general
partnership interest, whether through ownership of interests, by contract, or otherwise, such
shall constitute a Transfer and be governed by the Transfer requirements defined in this Section.
In computing the percentages of equity and voting interest owned in Franchisee for purposes
of this Section 14, general partnership interests shall not be distinguished from limited
partnership interests.

Franchisee understands and acknowledges the vital importance of the performance of the
Franchised Business to the market position and overall image of Franchisor. Franchisee also
recognizes that there are many subjective factors that comprise the process by which
Franchisor selects a suitable franchise owner. The consent of Franchisor to a Transfer by
Franchisee shall not be unreasonably withheld but shall remain a subjective determination and
shall include, but not be limited to, the following conditions:

1. The proposed transferee confirmed to be a person or entity that meets Franchisor's
standards of qualification then applicable with respect to all new applicants for similar
BeBalanced Hormone Weight Loss Centers Franchise owners.

2. Prior to any proposed Transfer, Franchisee shall pay an amount to Franchisor equal
to 25% of the then-current Franchise Fee (the “Transfer Fee”).

3. As of the effective date of the proposed Transfer, all obligations of Franchisee
hereunder and under any other agreements between Franchisee and Franchisor are
fully satisfied.

4, As of the effective date of the proposed Transfer, all obligations of the proposed
transferee to Franchisor under all other agreements of any kind between the
proposed transferee and Franchisor are fully satisfied.

5. As of the effective date of the proposed Transfer, Franchisor shall have forwarded to
Franchisee its approval of the proposed Transfer to the proposed transferee in
accordance with the provisions of this Section 14. Franchisor shall not unreasonably
withhold its consent to transfer.

6. Prior to any proposed Transfer of any equity or voting interest in Franchisee, and at
any other time upon request, Franchisee shall submit to Franchisor a list of all holders
of direct or indirect equity and voting interests in Franchisee reflecting their
respective present and/or proposed direct or indirect interests in Franchisee, in such
form as Franchisor may require.

7. Prior to any proposed Transfer, Franchisee must have requested that Franchisor
provide the prospective transferee with Franchisor's current form of Franchise
Disclosure Document required by the Federal Trade Commission's Trade Regulation
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Rule on Franchising and/or other applicable state franchise registration/disclosure
laws, and a receipt for such document shall have been delivered to Franchisor;
provided, however, Franchisor shall not be liable for any representations other than
those contained in such Franchise Disclosure Document.

8. The proposed transferee must have agreed to execute a new Franchise Agreement,
namely Franchisor's then-current form of Franchise Agreement, which may contain
terms and conditions substantially different from those in this Franchise Agreement,
for an initial term equal to the time remaining in the term of this Franchise Agreement
as of the date of such transfer.

0. If permitted by applicable law, the transferor and the transferee shall have executed
a general release, under seal where required, in a form satisfactory to Franchisor,
of any and all claims against Franchisor, its parent, subsidiaries, affiliates, and their
officers, directors, attorneys, shareholders, and employees, in their corporate and
individual capacities, including without limitation, claims arising under federal,
state, and local laws, rules, and ordinances arising out of, or connected with, the
performance of this Franchise Agreement or any other agreement.

10. The transferee shall have demonstrated to Franchisor's sole satisfaction that it meets all
of Franchisor's requirements for becoming a franchise o