FRANCHISE DISCLOSURE DOCUMENT
Anchor Bar Franchise & Development, LLC, a Delaware limited liability company
651 Delaware Avenue
Buffalo, New York 14202
Telephone: (716) 853-1791
Email: markdempsey@anchorbar.com
Website: www.anchorbar.com

The franchisee will operate a restaurant under the name Anchor Bar featuring buffalo wings, other
food items and a full bar. The total investment necessary to begin operations ranges from
$495,000 to $850,000 if the franchisee is converting an existing restaurant location, from
$710,000 to $1,175,000 if the franchisee is converting a location that was not previously a
restaurant and from $375,000 to $575,000 if the franchisee is opening an “On the Fly” location.
This includes $52,000 that must be paid to the franchisor or an affiliate.

This disclosure document summarizes certain provisions of your Franchise Agreement and other
information in plain English. Read this disclosure document and all accompanying agreements
carefully. You must receive this disclosure document at least 14 calendar days before you sign
a binding agreement with, or make any payment to, the franchisor or an affiliate in connection
with the proposed franchise sale. Note, however, that no governmental agency has verified
the information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for
you. To discuss the availability of disclosures in different formats, contact Mark Dempsey at 651
Delaware Avenue, Buffalo, New York 14202; telephone: (716) 853-1791.

The terms of your contract will govern your franchise relationship. Don't rely on the disclosure
document alone to understand your contract. Read all of your contract carefully. Show your
contract and this disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can
help you make up your mind. More information on franchising such as “A Consumer’s Guide to
Buying a Franchise,” which can help you understand how to use this disclosure document, is
available from the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or
by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also
visit the FTC’s home page at www.ftc.gov for additional information. Call your state agency or
visit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.
Issuance Date: March 31, 2022
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on
how to find more information:

QUESTION WHERE TO FIND INFORMATION

How much can | earn? Item 19 may give you information about outlet
sales, costs, profits or losses. You should also try
to obtain this information from others, like current
and former franchisees. You can find their names
and contact information in Item 20 or Exhibit F.

How much will I need to | Items 5 and 6 list fees you will be paying to the
invest? franchisor or at the franchisor’s direction. Item 7
lists the initial investment to open. ltem 8
describes the suppliers you must use.

Does the franchisor Item 21 or Exhibit C includes financial statements.
have the financial ability | Review these statements carefully.
to provide support to my
business?

Is the franchise system | Item 20 summarizes the recent history of the

stable, growing, or number of company-owned and franchised outlets.

shrinking?

Will my business be the | Item 12 and the “territory” provisions in the

only Anchor Bar franchise agreement describe whether the

franchise in my area? franchisor and other franchisees can compete with
you.

Does the franchisor Items 3 and 4 tell you whether the franchisor or its

have a troubled legal management have been involved in material

history? litigation or bankruptcy proceedings.

What's it like to be an Item 20 or Exhibit F lists current and former

Anchor Bar franchisee? | franchisees. You can contact them to ask about
their experiences

What else should | These questions are only a few things you should
know? look for. Review all 23 Items and all Exhibits in this
disclosure document to better understand this
franchise opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other
fees even if you are losing money.

Business model can change. The franchise agreement may allow the franchisor
to change its manuals and business model without your consent. These changes
may require you to make additional investments in your franchise business or may
harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or
a limited group of suppliers the franchisor designates. These items may be more
expensive than similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating
a similar business during the term of the franchise. There are usually other
restrictions. Some examples may include controlling your location, your access to
customers, what you sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a
territory, the franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does,
you may have to sign a new agreement with different terms and conditions in order
to continue to operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from
operating a similar business after your franchise ends even if you still have
obligations to your landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not
mean that the state recommends the franchise or has verified the information in
this document. To find out if your state has a registration requirement, or to contact
your state, use the agency information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific
Addenda. See the Table of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1.

Out-of-State Dispute Resolution. The franchise agreement requires you
to resolve disputes with the franchisor by mediation, arbitration and/or
litigation only in California. Out-of-state mediation, arbitration, or litigation
may force you to accept a less favorable settlement for disputes. It may also
cost more to mediate, arbitrate, or litigate with the franchisor in California
than in your own state.

Financial Condition. The franchisor’s financial condition, as reflected in its
financial statements (see Item 21), calls into question the franchisor’s
financial ability to provide services and support to you.

Spousal Liability. Your spouse must sign a document that makes your
spouse liable for all financial obligations under the franchise agreement even
though your spouse has no ownership interest in the franchise. This
guarantee will place both your and your spouse’s marital and personal
assets, perhaps including your house, at risk if your franchise fails.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.
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THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT ARE
SOMETIMES IN FRANCHISE DOCUMENTS. IF ANY OF THE FOLLOWING
PROVISIONS ARE IN THESE FRANCHISE DOCUMENTS, THE PROVISIONS ARE
VOID AND CANNOT BE ENFORCED AGAINST YOU.

Each of the following provisions is void and unenforceable if contained in any documents
relating to a franchise:

(@ A prohibition on the right of a franchisee to join an association of
franchisees.

(b) A requirement that a franchisee assent to a release, assignment,
novation, waiver, or estoppel which deprives a franchisee of rights and protections
provided in this act. This shall not preclude a franchisee, after entering into a franchise
agreement, from settling any and all claims.

(c) A provision that permits a franchisor to terminate a franchise prior to
the expiration of its term except for good cause. Good cause shall include the failure of
the franchisee to comply with any lawful provision of the franchise agreement and to cure
such failure after being given written notice thereof and a reasonable opportunity, which
in no event need be more than 30 days, to cure such failure.

(d) A provision that permits a franchisor to refuse to renew a franchise
without fairly compensating the franchisee by repurchase or other means for the fair
market value at the time of expiration of the franchisee’s inventory, supplies, equipment,
fixtures, and furnishings. Personalized materials which have no value to the franchisor
and inventory, supplies, equipment, fixtures, and furnishings not reasonably required in
the conduct of the franchise business are not subject to compensation. This subsection
applies only if: (i) The term of the franchise is less than 5 years and (ii) the franchisee is
prohibited by the franchise or other agreement from continuing to conduct substantially
the same business under another trademark, service mark, trade name, logotype,
advertising, or other commercial symbol in the same area subsequent to the expiration of
the franchise or the franchisee does not receive at least 6 months advance notice of
franchisor’s intent not to renew the franchise.

(e) A provision that permits the franchisor to refuse to renew a franchise
on terms generally available to other franchisees of the same class or type under similar
circumstances. This section does not require a renewal provision.

)] A provision requiring that arbitration or litigation be conducted
outside this state. This shall not preclude the franchisee from entering into an agreement,
at the time of arbitration, to conduct arbitration at a location outside this state.

(@) A provision which permits a franchisor to refuse to permit a transfer
of ownership of a franchise, except for good cause. This subdivision does not prevent a
franchisor from exercising a right of first refusal to purchase the franchise. Good cause
shall include, but is not limited to:
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0] The failure of the proposed transferee to meet the franchisor’s
then current reasonable qualifications or standards.

(i) The fact that the proposed transferee is a competitor of the
franchisor or subfranchisor.

(i)  The unwillingness of the proposed transferee to agree in
writing to comply with all lawful obligations.

(iv)  The failure of the franchisee or proposed transferee to pay
any sums owing to the franchisor or to cure any default in the
franchise agreement existing at the time of the proposed
transfer.

(h) A provision that requires the franchisee to resell to the franchisor
items that are not uniquely identified with the franchisor. This subdivision do/s not prohibit
a provision that grants to a franchisor a right of first refusal to purchase the assets of a
franchise on the same terms and conditions as a bona fide third party willing and able to
purchase those assets, nor does this subdivision prohibit a provision that grants the
franchisor the right to acquire the assets of a franchise for the market or appraised value
of such assets if the franchisee has breached the lawful provisions of the franchise
agreement and has failed to cure the breach in the manner provided in subdivision (c).

0] A provision which permits the franchisor to directly or indirectly
convey, assign, or otherwise transfer its obligations to fulfill contractual obligations to the
franchisee unless provision has been made for providing the required contractual
services.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH THE
ATTORNEY GENERAL DOES NOT CONSTITUTE APPROVAL, RECOMMENDATION,
OR ENDORSEMENT BY THE ATTORNEY GENERAL.

Any questions regarding this Notice shall be directed to the Department of Attorney

General, Consumer Protection Division, 670 Law Building, 525 West Ottawa Street,
Lansing, Michigan 48913. (517) 373-7117.
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ITEM 1

THE FRANCHISOR, AND ANY PARENTS,
PREDECESSORS AND AFFILIATES

To simplify the language in this Franchise Disclosure Document, “Anchor Bar,” “we” or
“us” mean the franchisor — Anchor Bar Franchise & Development, LLC, a Delaware
limited liability company. “You” means the person who buys the franchise. If the
franchisee is a corporation, partnership, limited liability company or other entity, “you” may
also refer to its owners. Anchor Bar is a Delaware limited liability company that was
formed on April 14, 2011. Our principal business address is: 651 Delaware Avenue,
Buffalo, New York 14202; telephone: (716) 853-1791.

Anchor Bar does not have any predecessors or parents or affiliates that offer franchises.
Our affiliate, Anchor Bar Distributing Company, LLC, a New York limited liability company,
provides and arranges for the sale of products or services to our franchisees. Its principal
address is 651 Delaware Avenue, Buffalo, New York 14202; telephone: (716) 853-1791.

Our agents for service of process are disclosed in Exhibit B.

We do not operate restaurants ourselves, but we may do so in the future. Our affiliated
company, Frank and Teressa’s Anchor Bar, Inc. has operated a restaurant in Buffalo,
New York since 1935. This restaurant, known as Frank and Teressa’s Anchor Bar, was
where Teressa Bellissimo invented the buffalo wing utilizing the Anchor Bar secret
proprietary sauce and cooking method.

We are in the business of franchising the right to operate restaurants offering on-site
casual dining and take-out under the name “Anchor Bar” featuring buffalo wings as well
as other food products such as appetizers, sandwiches, beef, pizza, seafood and a full
bar. Anchor Bar Distributing Company, LLC has developed a line of proprietary
merchandise including marinades, sauces and spices featured in Anchor Bar restaurants.
Franchised Anchor Bar restaurants may offer catering services in accordance with Anchor
Bar’'s catering program including its required catering menu. Franchised Anchor Bar
restaurants may also offer delivery to customers including through third party services
such as DoorDash, UberEats and GrubHub. Each Anchor Bar restaurant has a dedicated
space for retail merchandise sales. Some Anchor Bar restaurants are smaller, place a
strong emphasis on takeout and delivery orders and are referred to as “On the Fly” Anchor
Bar restaurants. We may occasionally consider alternative licensing arrangements for
non-traditional locations. We may also occasionally permit franchisees to open multiple
locations in a territory.

The general market for the goods and services offered by an Anchor Bar restaurant is
well developed and competitive.

In addition to laws and regulations that apply to businesses generally, you may be subject

to regulations relating to the operation of an eating and drinking establishment in your
state, city or county, including those governing construction, site location and the sale of
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food and alcoholic beverages, as well as public health and safety codes and ordinances.
These may include menu-labeling laws and regulations. They include regulations
concerning smoking, sanitation, privacy, discrimination, employment and sexual
harassment laws as well as the Americans with Disabilities Act, which requires readily
accessible accommodations for disabled individuals and may affect your operations. It is
your responsibility to comply with these laws and to obtain approval for an on-premises
liquor license for your Anchor Bar restaurant before you open for business and you may
experience delays in obtaining this license. Some states have quotas on the number of
liquor licenses they issue. In these states you may have to acquire a liquor license from
a third party at a significant cost and delay. Therefore, you must apply for the license as
soon as you are approved as a franchisee. You should consult with your own advisors
and the government agencies in your state for information on how these laws apply to
you. Among the laws and regulations that apply to businesses generally, you must
comply with the Patient Protection and Affordable Care Act, 42 USC 18001. You must
also comply with all data protection and privacy laws. In particular, you may not copy,
transfer or use data on current or past customers such as their names, addresses, phone
numbers or email addresses, or provide that information to third parties.

Your competitors include other casual dining and sit-down restaurants.

Anchor Bar began offering franchises to operate Anchor Bar restaurants in December
2011. We do not offer franchises in other lines of business. However, in 2015 we entered
into a Master Franchise Agreement with a master franchisee whom we granted the right
to identify and enter into agreements with sub-franchisees. One franchise was granted
under the Master Franchise Agreement in 2016.

Anchor Bar’s affiliate, Anchor Bar Distributing Company, LLC, offered franchises to area
developers to solicit and refer prospective franchisees and to provide services to those
franchisees on behalf of the franchisor. Area developers were required to open at least
one Anchor Bar restaurant. Anchor Bar Distributing Company, LLC offered these
franchises from 2004 to 2006, and does not presently offer franchises in any line of
business.

ITEM 2

BUSINESS EXPERIENCE
Chief Executive Officer, President and Manager: Mark Dempsey

Mr. Dempsey has served as our Chief Executive Officer since September 2018, and as
President and a Manager since 2019. He served as Vice President from January 2017
to September 2018. Before that, he was Vice President of Sales beginning in January
2013. From October 2008 to 2019, Mr. Dempsey was Director of Sales for the original
Anchor Bar restaurant in Buffalo, New York. In 2019 he was promoted to Vice President.
Mr. Dempsey has also served as President and a Manager of Anchor Bar Distributing
Company, LLC since 2019.
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Manager: Marcella Wright

Ms. Wright has served as a Manager since February 2019. Ms. Wright has also been
President of Frank and Teressa’s Anchor Bar, Inc. operating the original Anchor Bar
restaurant in Buffalo, New York since 2019. Ms. Wright has also served as a Manager of
Anchor Bar Distributing Company, LLC since 2019. Before that, she has held various
positions with Anchor Bar in Buffalo, New York, for the past 40 years.

ITEM 3
LITIGATION
No litigation is required to be disclosed in this Item.
ITEM 4
BANKRUPTCY
No bankruptcy is required to be disclosed in this Item.

ITEMS

INITIAL FEES

Franchisees pay a $50,000 initial franchise fee in a lump sum when they sign the
Franchise Agreement for their first Anchor Bar franchise. Franchisees that are granted
the right to develop additional locations will pay a reduced initial franchise fee equal to
80% of the then-current initial franchise fee for each additional location. Licensees in
non-traditional locations or that are non-traditional models may pay a different initial fee
or no fee. Franchisees in other countries may also pay a different initial fee. The initial
franchise fee is not refundable.

You will purchase approximately $2,000 of your initial inventory from our affiliate, Anchor
Bar Distributing Company, LLC. This purchase is non-refundable.

ITEM 6
OTHER FEES
Name of Fee Amount Due Date Remarks
Royalty Fee 5% of gross revenues Weekly every Monday | See Note 1
Advertising Fee Up to 3% of gross Weekly every Monday | See Note 2
revenues
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and costs

Name of Fee Amount Due Date Remarks
Initial Training Fee | $1,000 per additional Upon demand See Note 3
trainee (after the first
three trainees)
Additional Training | Our then-current fee; Upon demand See Note 4
Fee currently $300 per trainer
per day plus travel
expenses
Transfer Fee 50% of then-current initial | Before the transfer See Note 5
franchise fee if buyer is a | takes place
new franchisee; 25% of
then-current initial
franchise fee if buyer is
an existing franchisee
Dishonored $100 per dishonored Upon demand See Note 6
Payment Fee payment
Late Fee 2% per month When payment or See Note 7
report is overdue
Audit Fee Cost of the audit Upon demand See Note 8
Renewal Fee $3,000 Upon franchisee’s See Note 9
application to renew
Mystery Shopper Up to $250 per month Upon demand See Note 10
Fee
Quiality Assurance | Cost of the audit Upon demand See Note 11
Audit Cost
Quality Standards | $250 audit fee plus $500 | Upon demand See Note 12
Control (QSC) fee if do not meet QSC
Audit Fees standards; $250 re-audit
fee; our travel expenses
and costs
Relocation Fee 25% of the then-current Upon demand See Note 13
initial franchise fee
Management Fee Then-current fee; Weekly every Monday | See Note 14
currently 10% of gross
revenues plus costs
Indemnification Payment of our losses Upon demand See Note 15
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Name of Fee Amount Due Date Remarks

Attorney’s Fees Attorney’s fees and costs | Upon determination of | See Note 16
prevailing party

Cure Fee $1,000 per default Upon demand after See Note 17
default
Technology Fee Up to $1,300 per month Weekly See Note 18

All fees are imposed by and are payable to Anchor Bar, unless otherwise noted. We may
vary the frequency and method of payment. We may require you to pay fees via electronic
withdrawal from your bank account. If we grant your request to pay by credit card, you
must also pay a fee to cover merchant services charges. All fees are uniformly imposed
except that some fees vary depending on when the franchise was granted and other
special circumstances. All fees are non-refundable unless otherwise noted. Over time
some of these fees have changed and some existing franchisees may be required to pay
different fees. If you are located in a state in which we do not have an office or other
physical presence, and the state or local taxing authority imposes a tax on any payment
you are required to make to us (either by requiring you to withhold the amount of the tax
or by requiring us to pay it), you must pay us the difference between the payment as
originally calculated and the payment we receive from you after deducting the tax.

Notes:

1. Gross revenues means all revenues you receive from the operation of the
franchised business (including any payments under your business
interruption insurance coverage) deducting only amounts paid to any
governmental tax authority and any customer refunds made in accordance
with our policy. If you are required to withhold and pay any portion of the
royalty to a governmental entity and Anchor Bar does not receive a credit
or refund of that amount, Anchor Bar may require you to reimburse it for the
difference.

2. You must contribute up to 3% of gross revenues to the Anchor Bar
advertising fund. These contributions will be added to the advertising fund
described in Item 11. Anchor Bar requires you to contribute 1% of gross
revenues as of the date this Franchise Disclosure Document was issued,
but it may increase this amount at any time. In addition to your contributions
to the advertising fund, you must spend at least 1% of your gross revenues
on local advertising and promotions. Upon request by Anchor Bar, you must
submit receipts documenting these activities.

3. We do not charge a separate fee for providing initial training to your first
three persons who attend at the same time. We may charge a fee to provide
initial training to additional or replacement personnel.
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10.

11.

12.

13.
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We may charge a fee for additional training we may require you and your
personnel to attend in the future. If you request additional training and we
agree to provide it, we will also charge this fee.

You must pay this fee when you submit an application to transfer. Anchor
Bar retains its expenses if it does not consent to the transfer. If you are an
individual and you are transferring to a wholly-owned entity, you do not pay
a transfer fee, but you must reimburse Anchor Bar for its out-of-pocket
expenses in documenting the transfer. There are other conditions to your
ability to transfer. See Item 17.

Anchor Bar will collect monies from you via electronic funds transfer. In the
event of a returned check or insufficient funds within your account, you must
pay a fee of $100 per occurrence.

If you do not pay any amount when due, you must pay a late charge of 2%
per month, or the maximum rate permitted by law, if less.

If during an audit Anchor Bar determines that you have underpaid or
underreported fees due to Anchor Bar by 2% or more, then you must pay
the cost of the audit.

You must pay this fee when you send Anchor Bar notice that you wish to
sign a successor agreement 180 days before the end of the term of your
Franchise Agreement. Anchor Bar may retain this fee whether or not it
grants your request. You must be in good standing to renew. There are
other conditions to renewal. See Item 17.

If Anchor Bar establishes a mystery shop program, you must pay the cost
of such a program which we estimate will be up to $250 per month. Anchor
Bar may collect this payment on behalf of the third party provider.

Anchor Bar may require you to participate in a quality assurance audit
program to be conducted by a third party supplier. If it does so, you must
pay the cost of the audit. Anchor Bar may collect this on behalf of the third
party supplier.

Anchor Bar may conduct periodic quality standards control (QSC) audits of
your business for which we charge this fee. If you do not meet the required
QSC standard, we will provide you with a list of changes and steps with
which you must comply. You must also pay the additional $500 fee. We
will then re-audit your Anchor Bar restaurant and charge you the re-audit
fee. In all cases you must pay our travel expenses and other costs.

If you request our approval for you to relocate your business and we agree,
you must pay this fee to us for our assistance in evaluating the new site,
reviewing your building plans and other services.



14.

15.

16.

17.

18.

If you are in default of your Franchise Agreement or if you are not able to
operate the restaurant due to illness, disability, death or otherwise, Anchor
Bar may elect to step in and operate your franchised business. Anchor Bar
is not obligated to do so. Should Anchor Bar exercise this option, you must
pay our then-current management fee for managing your franchised
business plus and travel and accommodation costs.

You must hold harmless, indemnify and defend Anchor Bar and its affiliates,
partners, agents and representatives and pay for any claims and losses to
them resulting from the operation of your business.

If there is a dispute between us, the prevailing party will be entitled to
reasonable attorney’s fees and costs. If we obtain injunctive relief against
you because you breach the Franchise Agreement’s provisions concerning
use of our trademarks, trade secrets or confidential information or if you do
not comply with your obligations under the Franchise Agreement upon
termination or expiration, you must also reimburse us for our attorney’s fees
and costs.

If you default under your Franchise Agreement and the default is curable,
you must cure the default within the time required and pay this fee in order
to avoid termination of your Franchise Agreement.

This fee is used to cover items such as gift card and loyalty program costs,
fees for a franchise portal, fees for apps related to the POS system, online
ordering fees, and other fees related to technology, accounting and the
operation of your business.

ITEM 7

ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT
(RESTAURANT CONVERSIONS)

METHOD TO WHOM

TYPE OF OF PAYMENT IS TO
EXPENDITURE AMOUNT | PAYMENT WHEN DUE BE MADE

INITIAL
FRANCHISE FEE Franchise

$50,000 Lump Sum | At signing of Anchor Bar

Agreement
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METHOD TO WHOM
TYPE OF OF PAYMENT IS TO
EXPENDITURE AMOUNT | PAYMENT WHEN DUE BE MADE
TRAVEL AND $4,000 - | Asincurred | During Airlines, hotels,
LIVING EXPENSES $8,000 training restaurants and
WHILE TRAINING other vendors
(Note 1)
LEASE, UTILITY & $10,000 - | Asincurred | Asincurred Lessor, utility
SECURITY $40,000 companies
DEPOSITS
LEASEHOLD $150,000 | Asincurred | Asincurred Suppliers and
IMPROVEMENTS &
, - Anchor Bar
DECOR (Note 2) $325.000
DESIGN AND $7,000 - As incurred | As incurred Architects and
ARCHITECTURAL $15,000 Other
FEES Professionals
POS SYSTEM $20,000 - | Asincurred | Asincurred Vendors
$35,000
KITCHEN $100,000 | Asincurred | Asincurred Suppliers
EQUIPMENT -
$120.000
TABLEWARE, $15,000 - | Asincurred | Asincurred Vendors
GLASSWARE & $25,000
FLATWARE
OFFICE $1,000 - As incurred | As Incurred Vendors
EQUIPMENT $2,000
BUSINESS $15,000 - | Asincurred | Asincurred City, State
LICENSES & $30,000
PERMITS (Note 3)
SIGNAGE $20,000 - | Asincurred, | Asincurred Suppliers
$30,000 before
opening
E&F_T_ﬁggglz & $30,000 - | Asincurred, | Asincurred Suppliers
$45,000 before
opening
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METHOD TO WHOM
TYPE OF OF PAYMENT IS TO
EXPENDITURE AMOUNT | PAYMENT WHEN DUE BE MADE
PROFESSIONAL $5,000 - | Asincurred | Asincurred Suppliers
FEES (Note 4) $10.000
,lbl\\ltl)-\r/léFliTISING $5,000 - As incurred | As incurred Media and other
$15,000 vendors
(Note 5)
INSURANCE $3,000 - | Asincurred | Asincurred Suppliers
$10,000
INITIAL - -
$20,000 — | Lump sum | As incurred Suppliers and our
”\)'VENTORY (Note 1 "$30,000 i ffilate
6 1
QBIEIJS-SIOI\CI%AI; - $40,000 - | Asincurred | Asincurred Employees and
- > Months $60,000 suppliers
(Note 7)
TOTAL
(Note 8) $495_,OOO
$850,000
YOUR ESTIMATED INITIAL INVESTMENT
(NON-RESTAURANT CONVERSIONS)
METHOD TO WHOM
TYPE OF OF PAYMENT IS
EXPENDITURE AMOUNT PAYMENT WHEN DUE TO BE MADE
INITIAL $50,000 Lump Sum | At signing of Anchor Bar
FRANCHISE FEE Franchise
Agreement
TRAVEL AND $4,000 - As incurred | During Airlines, hotels,
LIVING $8,000 training restaurants and

EXPENSES WHILE
TRAINING (Note 1)

other vendors
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LEASE, UTILITY & $10,000 - As incurred | As incurred Lessor, utility
SECURITY $35,000 companies
DEPOSITS
(Note 2)
LEASEHOLD $300,000 - | Asincurred | Asincurred Suppliers and
IMPROVEMENTS $565,000 Anchor Bar
(Note 3)
DESIGN AND $10,000 - As incurred | As incurred Architects and
ARCHITECTURAL $20,000 Other
FEES Professionals
POS SYSTEM $20,000 - As incurred | As incurred Vendors

$35,000
KITCHEN $140,000 - | Asincurred | As incurred Suppliers
EQUIPMENT $195.000
TABLEWARE, $15,000 - As incurred | As incurred Vendors
GLASSWARE & $25,000
FLATWARE
OFFICE $1,000 - As incurred | As incurred Suppliers
EQUIPMENT $2,000
BUSINESS $15,000 - As incurred | As incurred City, State
LICENSES & $30,000
PERMITS
SIGNAGE $20,000 - | Asincurred, | Asincurred Suppliers

$30,000 before

opening
FURNITURE & $30,000 - | Asincurred, | Asincurred Suppliers
FIXTURES $45,000 before
opening

PROFESSIONAL $5,000 - As incurred | As incurred Suppliers
FEES (Note 4) $10,000
INITIAL $5,000 - As incurred | As incurred Media and other
ADVERTISING $15,000 vendors
(Note 5)

562911954
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INSURANCE $3,000 - As incurred | As incurred Suppliers
$10,000
INITIAL $22,000 — Lump sum | As incurred Suppliers and
INVENTORY $30,000 our affiliate
(Note 6)
ADDITIONAL $60,000 - As incurred | As incurred Employees and
FUNDS - 3 Months $70,000 suppliers
(Note 7)
TOTAL $710,000 -
(Note 8) $1,175,000
YOUR ESTIMATED INITIAL INVESTMENT
(“ON THE FLY” RESTAURANTYS)
METHOD TO WHOM
TYPE OF OF PAYMENT IS TO

EXPENDITURE AMOUNT PAYMENT | WHEN DUE BE MADE
INITIAL $50,000 Lump Sum At signing of | Anchor Bar
FRANCHISE FEE Franchise

Agreement

TRAVEL AND $4,000 - | Asincurred | During Airlines, hotels,
LIVING EXPENSES $8,000 training restaurants and
WHILE TRAINING other vendors
(Note 1)
LEASE, UTILITY & $10,000 - | Asincurred | As incurred Lessor, utility
SECURITY $30,000 companies
DEPOSITS
LEASEHOLD $100,000 | Asincurred | As incurred Suppliers and
IMPROVEMENTS & - Anchor Bar
DECOR (Note 2) $150,000

562911954
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DESIGN AND $5,000 - | As incurred As incurred Architects and
ARCHITECTURAL $12,000 Other
FEES Professionals
POS SYSTEM $15,000 - | As incurred As incurred Vendors

$21,000
KITCHEN $78,000 - | Asincurred | As incurred Suppliers
EQUIPMENT $102,000
TABLEWARE, $10,000 - | As incurred As incurred Vendors
GLASSWARE & $20,000
FLATWARE
OFFICE $1,000 - As incurred As Incurred Vendors
EQUIPMENT $2,000
BUSINESS $14,000 - | Asincurred | Asincurred City, State
LICENSES & $30,000
PERMITS (Note 3)
SIGNAGE $15,000 - | Asincurred, | As incurred Suppliers

$25,000 before

opening
FURNITURE & $15,000 - | As incurred, | As incurred Suppliers
FIXTURES $25,000 before
opening

PROFESSIONAL $5,000 - As incurred | As incurred Suppliers
FEES (Note 4) $10,000
INITIAL $5,000 - As incurred As incurred Media and other
ADVERTISING $12,000 vendors
(Note 5)

562911954
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INSURANCE $3,000 - As incurred | As incurred Suppliers
$10,000
INITIAL $10,000 — | Lump sum As incurred Suppliers and our
INVENTORY (Note $18,000 affiliate
6)
ADDITIONAL $35,000 - | Asincurred | Asincurred Employees and
FUNDS - 3 Months $50,000 suppliers
(Note 7)
TOTAL $375,000
(Note 8) -
$575,000

The amounts payable to Anchor Bar are nonrefundable unless otherwise noted. The
refundability of other amounts depends upon your agreement with the applicable supplier
or other party.

Notes:

1.

562911954

This amount varies depending on how far you are from our training location
in Buffalo, New York, and on the number of people attending training.

This estimate includes amounts needed for construction, remodeling,
decorating costs and any other leasehold improvements.

In addition to other licenses, you must obtain an on-premises liquor license.
Some states have quotas on the number of liquor licenses the issue. In
these states, you may have to acquire a liquor license from a third party at
a significantly higher cost and delay.

This figure includes Anchor Bar’s estimate of the cost for you to consult with
independent legal and other professional advisors.

This figure includes the amounts that you must spend on marketing and
promotions before opening and during the first 30 days after opening your
business.

The amount of initial inventory you will purchase will depend on the size and
type of geographic location of your Anchor Bar restaurant and the
demographics of the population in the area. You must purchase some of
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this initial inventory from our affiliate, Anchor Bar Distributing Company,
LLC. We estimate the amount of the initial inventory that you purchase from
our affiliate to be approximately $2,000.

7. These miscellaneous start-up costs are Anchor Bar’s estimate of such costs
as salaries and working capital. They also include an estimate for the cost
of training on the accounting system Anchor Bar requires that you use. Itis
not a breakeven analysis. Anchor Bar bases its estimate of these expenses
on research of current standards, the experiences of its franchisees, and
adaptations of its affiliate’s experience and the industry. You may have
additional expenses in starting the business.

8. These figures are estimates and Anchor Bar cannot guarantee that you will
not have additional expenses starting the business. You should review
these figures carefully with a business advisor before making any decision
to purchase the franchise.

Anchor Bar does not offer direct or indirect financing to franchisees for any items.

ITEM 8

RESTRICTIONS ON SOURCES
OF PRODUCTS AND SERVICES

Designated Suppliers

Anchor Bar and its affiliate have developed a line of proprietary marinades, sauces,
soups, spices, cheeses, chicken wings, other food products and other items that you must
use in running your franchised business. You must also purchase the spec products
Anchor Bar designates from suppliers Anchor Bar designates. Spec products are
products Anchor Bar requires you to use and designates by type of product or brand.
Therefore, you must purchase these items from our affiliate or a designated supplier.
Anchor Bar also requires that you purchase retail merchandise for sale in your gift shop
such as t-shirts and other clothing and our proprietary food products from Anchor Bar or
its affiliate. Anchor Bar and its affiliate will derive revenues from these purchases. Anchor
Bar may require that you pay for these items when you order them by electronic
withdrawal from your bank account.

Anchor Bar may also designate by brand name or by supplier certain food items, supplies
and equipment that you are required to use. The following information is current as of the
date this Disclosure Document was issued: Anchor Bar requires you to purchase only
Perdue Farms brand chicken wings. You must also offer Coca Cola products and
purchase certain products from Sysco Foods and beer and liquor by designated brands
and from designated suppliers. Other designated suppliers are ADP, Aloha, BHS,
Directv, Ecolab and First Data (Anchor Bar’'s designated credit card processor). You must
use the accounting system we designate. You must purchase all other materials, food
products, spec items, supplies and equipment required or used in the operation of your
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franchised business only from vendors, manufacturers, suppliers or distributors
designated from time to time by Anchor Bar in writing in our Operations Manual (which
may include Anchor Bar and its affiliates). As of the date this Disclosure Document was
issued, Anchor Bar and its affiliate are the only approved suppliers of proprietary food
products and merchandise for your gift shop.

Anchor Bar charges a technology fee that covers expenses for gift card and loyalty
programs, online ordering charges, apps that are used to create reports from the POS
system and to monitor business operations and other fees related to technology,
accounting and the operation of your business. You must obtain these services from
Anchor Bar or its designated suppliers. You must use the credit card processor
designated by Anchor Bar.

We may require you to use the services of a social media/website company we designate.
If we do so, you will have to pay the social media/website company a periodic fee for its
services.

You must also use our designated supplier for any advertising and marketing materials
that you wish to prepare and submit to us for approval.

Although Anchor Bar does not require this as of the date this Franchise Disclosure
Document was issued, Anchor Bar may contract with third party suppliers to conduct
mystery shopping programs and quality assurance audits. If it does so, you must
participate in these programs and pay your portion of the cost.

Proposed Suppliers

You may request Anchor Bar’s consent to a supplier, although Anchor Bar is not obligated
to consider your request. To do so, you must satisfy all of the following conditions. We
will not consent to your affiliate becoming a supplier:

1. You must send a written request to Anchor Bar;

2. The supplier must demonstrate that it can supply an item or service meeting
Anchor Bar’s specifications. This may mean providing Anchor Bar with
samples and allowing Anchor Bar representatives to inspect its facility;

3. You may need to reimburse Anchor Bar for its expenses in evaluating the
proposed supplier;

4. The supplier must demonstrate its financial soundness, its reputation in the
business community and the reliability of its product or service;

5. The supplier or provider must maintain the insurance coverage Anchor Bar
requires and name both you and Anchor Bar as additional insureds with the
right to notice before modification or cancellation of coverage; and
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6. If the item will bear Anchor Bar’'s trademark, Anchor Bar may require the
supplier to sign a license agreement which may include a royalty payment
to Anchor Bar.

Anchor Bar generally will notify you of its approval or disapproval of a supplier within 90
days. Anchor Bar may notify you that the approval of a supplier is revoked at any time.

Anchor Bar may elect to evaluate suppliers you propose but it has no obligation to do so.
You must also use the point-of-sale system Anchor Bar requires. Anchor Bar’s
designated point-of-sale software system provider is Aloha Systems as of the date this
Franchise Disclosure Document was issued. Anchor Bar will have access to the data on
your point-of-sale system.

Menu

You must also offer all menu items that Anchor Bar designates and you may not offer any
other menu items without Anchor Bar’s consent. You may propose to add or delete items
but Anchor Bar may refuse your request. Anchor Bar can add to the approved menu
items you must offer, delete them or change them at any time.

Décor

The design, layout, furnishing and decoration of an Anchor Bar restaurant is important to
the Anchor Bar brand and system and to create the Anchor Bar experience. You must
incorporate all aspects of the décor and trade dress required by Anchor Bar including
signage, paint colors, themes, photographs, memorabilia and background music. Your
Anchor Bar restaurant must have a bar that is separate from the restaurant.

Lease

You must obtain Anchor Bar approval of the lease or contract for the location from which
you will conduct the franchised business. You are responsible for all costs to negotiate
and sign the lease or contract. We may require you to include certain terms in your lease
including a conditional lease assignment to us or our nominee if your Franchise
Agreement expires or is terminated. The lease must also contain the following terms:

(@)  your right to assign the lease to Anchor Bar or its nominee without
the landlord’s consent or a rent increase or penalty;

(b) the landlord’s acknowledgement that you may not transfer or sublet
without Anchor Bar’s consent;

(© the landlord’s consent to Anchor Bar’s signage;
(d)  the landlord’s agreement to notify Anchor Bar if you default;

(e) no change may be made to the lease without Anchor Bar’s consent;

16
56291195\4



)] if the Franchise Agreement terminates or expires, the landlord’'s
agreement that the lease will transfer to Anchor Bar or its nominee immediately at Anchor
Bar’s option upon notice by Anchor Bar without rent increase or penalty;

(9) the landlord may rely on Anchor Bar’s notice;

(h)  the notice operates as an assignment, but does not include liability
for your prior acts or omissions;

0] The landlord may provide to Anchor Bar, upon Anchor Bar’s request,
all reports, information and data about the property;

() Anchor Bar may enter the premises and make alterations after the
expiration or termination of the Franchise Agreement; and

(k) Anchor Bar is a third party beneficiary of the lease.
Insurance

You must obtain and maintain the insurance coverage required by the Franchise
Agreement and as we may periodically notify you from a carrier with a Best’s rating of at
least A. The required coverage includes the following as of the date this Disclosure
Document was issued:

. Commercial General Liability - $1,000,000 per occurrence and $2,00,000
aggregate for bodily injury and property damage including product liability,
personal and advertising liability with no exclusion for assault and battery
on an occurrence form.

. Liquor Liability - $1,000,000 per occurrence and $2,000,000 aggregate
with no exclusion for assault and battery for liquor related claims on an
occurrence form

. Auto Liability - $1,000,000 combined single limit liability for all owned, non-
owned and hired automobiles used in the operation of the Anchor Bar
restaurant with no exclusion for third party delivery services

. Property — Equal to 100% of the replacement cost of all real and business
personal property of the Anchor Bar restaurant including flood and
earthquake insurance in catastrophe-prone zone

. Business Income & Extra Expense — For not less than 40% of your annual
sales with at least 180 days extended period of indemnity

. Worker's Compensation — as required in the jurisdiction in which your
Anchor Bar restaurant is located
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. Umbrella Liability - $2,000,000 (with a higher limit required if you have
more than one Anchor Bar restaurant)

. Employer’s Liability - $1,000,000/$1,000,000/$1,000,000

. Employment Practices Liability — including third party liability for
$1,000,000 including a minimum of $100,000 wage & hour defense
coverage and naming Anchor Bar as co-defendant for employment related
claims and third-party discrimination and harassment claims

. Cyber Liability - $1,000,000 including cyber data breaches, identity theft,
PCI compliance, ransomware and social engineering sublimit of $100,000

. Trade Name Restoration - $500,000 for lost income due to contamination
or an alleged contamination event anywhere in the brand.

Your insurance must include coverage for losses that incur after the expiration or
termination of the Franchise Agreement for such period of time as we designate. The
required coverage and limits are subject to change in Anchor Bar’s discretion. Anchor
Bar must be listed as additional insured on all of the above policies. You must also obtain
all insurance required by your lease, state, local or federal government. All policies must
contain a waiver of subrogation and be primary and non-contributory to any insurance
Anchor Bar might carry and provide 30 days’ written notice of cancellation to Anchor Bar
as an additional insured. You must send Anchor Bar a certificate of insurance naming
Anchor Bar as an additional insured on all liability policies except the Employment
Practices Liability policy on which you must name Anchor Bar as a co-defendant.

Miscellaneous

As of the date this Franchise Disclosure Document was issued, Anchor Bar has
negotiated purchase arrangements with Sysco Foods, Coca Cola, Ecolab, ADP, Aloha,
BHS, Directv, First Data (Anchor Bar's designated credit card processor) and other
suppliers for the purchase of products for the benefit of franchisees. Anchor Bar or its
affiliate sells proprietary products to suppliers for resale to Anchor Bar restaurants, and
receives revenues from these sales. Anchor Bar and its affiliate also may receive
revenues or rebates from suppliers on account of other purchases or leases by
franchisees. You must purchase designated products from suppliers Anchor Bar
mandates.

During the calendar year ending December 31, 2021, Anchor Bar received $42,255.43 in
revenues on account of purchases by franchisees or 3.9% of its total revenues of
$1,080,700. Anchor Bar also received rebates of $107,557.01 from suppliers on account
of purchases by franchisees.

During the calendar year ending December 31, 2021, Anchor Bar’s affiliate, Anchor Bar
Distributing Company, LLC, received $301,851.68 in revenues on account of purchases
by franchisees. Anchor Bar Distributing Company, LLC did not receive any rebates from
suppliers on account of purchases from suppliers by franchisees. The source of this
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information is Anchor Bar Distributing Company, LLC’s financial records. Some of these
revenues are from purchases by Anchor Bar’'s affiliate that operates an Anchor Bar
restaurant.

No officer of Anchor Bar owns an interest in any supplier as of the date this Disclosure
Document was issued, except for Anchor Bar or its affiliate.

Anchor Bar does not provide material benefits to franchisees based on use of designated
or approved suppliers as of the date this Franchise Disclosure Document was issued but
it may do so in the future.

Anchor Bar estimates that the required purchases and leases described in this Item will
constitute approximately 60% or more of all purchases and leases you will incur to
establish and operate your Anchor Bar restaurant.

ITEM9
FRANCHISEE'S OBLIGATIONS
This table lists your principal obligations under the franchise and other agreements. It will

help you find more detailed information about your obligations in these agreements and
in other Items of this Disclosure Document.

Obligation Section in Disclosure
Agreement Document ltem
a. Site selection and Section 3 Iltems 8 and 11

acquisition/lease

b. Pre-opening Section 3 Items 5, 7 and 8
purchases/leases

c. Site development and Section 3 Items 7 and 11
other pre-opening
requirements

d. Initial and ongoing training Section 7(a) Item 11
e. Opening Section 3(g) Item 11
f. Fees Sections 5(d), 6, 7(a)(iii); Items 5 and 6

9(a)(iii), 9(k), 11, 14(b)(iii)(G),
16(b) and 29

g. Compliance with Section 7(b) Item 11
standards and
policies/Operating Manual
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Obligation
Trademarks and
proprietary information

Restrictions on
products/services offered

Warranty and customer
service requirements

Territorial development
and sales quotas

Ongoing product/service
purchases

Maintenance, appearance
and remodeling
requirements

Insurance
Advertising
Indemnification

Owner’s participation/
management/staffing

Records and reports
Inspections and audits
Transfer

Renewal

Post-termination
obligations

Non-competition
covenants

Dispute resolution

562911954

Section in

Agreement

Sections 9(b) and 12

Sections 9(a) and 9(c)(ii)

Section 9

Section 2

Section 9

Section 9(c)

Section 10

Section 8

Section 11

Section 9(c)(i)

Sections 6(i), 9(k) and 9(m)

Sections 9(j) and (k)
Section 14
Section 5

Sections 13(b) and 17

Section 13

Section 25

20

Disclosure
Document ltem

ltems 13 and 14

ltem 16

ltem 11

ltem 12

[tem 8

ltem 11

ltem 8

Item 6 and 11

Iltem 6

[tem 15

Item 6
Item 6
Item 17
Item 17

ltem 17

ltem 17

ltem 17



Obligation Section in Disclosure

Agreement Document Iltem
y.  Other: Spousal Consent Exhibits B and D to Item 22
and Personal Guaranty of Franchise Agreement

franchisee and spouse
(Note 1) and owner
Confidentiality and Non-
Competition Agreements
(Note 2)

Notes:

(1) The spouse of an individual franchisee (and the spouse of each owner of a
franchisee that is an entity) must sign a spousal consent (Exhibit B).

(2) Each individual who owns an interest in a franchisee that is a business entity (and
that individual’s spouse) must sign an agreement to maintain confidentiality and not to
compete and an agreement assuming and agreeing to discharge all obligations of the
“Franchisee” under the Franchise Agreement (Exhibit D).

ITEM 10

FINANCING

Anchor Bar does not offer financing to you, either directly or indirectly. Anchor Bar does
not guarantee your financing, borrowing, lease or other obligation.

ITEM 11

FRANCHISOR'S ASSISTANCE, ADVERTISING,
COMPUTER SYSTEMS AND TRAINING

Except as listed below, Anchor Bar is not required to provide you with any assistance.
Before you begin to operate your Anchor Bar restaurant, Anchor Bar:

(1)  Will review the location you propose for your Anchor Bar restaurant. You
select the location for your business subject to Anchor Bar’'s acceptance in writing. You
must submit your request in a format that Anchor Bar requires. You must obtain Anchor
Bar’'s acceptance before signing a lease or contract for the site. Anchor Bar does not
own premises or lease them to franchisees. In general, the factors which Anchor Bar
may consider include the general location and neighborhood of the business,
demographics, traffic patterns, parking, size, proximity of complementary businesses,
physical characteristics of the location and lease terms (See Franchise Agreement,
Section 3(a)).
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Anchor Bar will accept or reject your proposed location within 20 days after receiving the
request and all of the information it requires concerning the proposed location. If you and
Anchor Bar cannot agree on a proposed site, then you must find another site and request
that Anchor Bar accept it. You must obtain Anchor Bar’s acceptance of a location within
four months after signing the Franchise Agreement if you are building your location, and
you must open your Anchor Bar restaurant at this type of location within 16 months after
signing the Franchise Agreement. Anchor Bar may extend the deadline to open your
Anchor Bar restaurant for up to 20 months after signing the Franchise Agreement if you
are building a location. You must obtain Anchor Bar’s acceptance of a location within 90
days after signing the Franchise Agreement if you are leasing a location, and you must
open your Anchor Bar restaurant within the earlier of 12 months after signing the
Franchise Agreement. Anchor Bar may extend the deadline to open your Anchor Bar
restaurant for up to 16 months after signing the Franchise Agreement if you are leasing
your location. In either case, Anchor Bar will not grant any extensions if you are not
diligently taking steps to open your location. If you do not open your Anchor Bar
restaurant when required, your Franchise Agreement may terminate. Your lease must
contain the provisions described in Item 8.

(2)  Will deliver to you drawings for a conceptual appearance of an Anchor Bar
restaurant and review your architect’s floor plans for your Anchor Bar restaurant, for which
Anchor Bar’s acceptance is required (See Franchise Agreement, Section 3(c)).

3) May evaluate your architect’s full construction drawings for your Anchor Bar
restaurant, for which Anchor Bar's approval is required (See Franchise Agreement,
Section 3(d)).

(4)  WiIll prescribe the menu items for your Anchor Bar restaurant (See
Franchise Agreement, Section 9(c)(ii)).

(5)  Will designate the point-of-sale system you use in your Anchor Bar
restaurant (See Franchise Agreement, Section 3(e)).

(6)  Will develop proprietary ingredients and products using secret recipes or
other trade secrets or information and require you to purchase those ingredients and
products. Anchor Bar or its affiliate may be the sole suppliers of these products or may
designate suppliers for these ingredients and products and may provide you with
production methods you must use and the quality controls you must impose for Anchor
Bar’s proprietary products (See Franchise Agreement, Section (9)(a)(i)).

(7) May designate suppliers for merchandise, equipment, inventory, supplies
and services and may provide written specifications for these items. Neither Anchor Bar
nor its affiliate delivers or installs these items (See Franchise Agreement, Section 9(a)).

(8) May evaluate and decide whether or not to authorize your opening of your
Anchor Bar restaurant to the public (See Franchise Agreement, Section 3(f)).

(9)  WIll provide you with the initial training program described below (See
Franchise Agreement, Section 7(a)).
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(20) Will loan you one copy of the Operations Manual, which Anchor Bar may
modify from time to time. A copy of the table of contents of the Operations Manual is
attached as Exhibit G to this Disclosure Document. Exhibit G also includes the number
of pages in the Operation Manual devoted to each subject. There are a total of 372 pages
in our Operation Manual. (See Franchise Agreement, Section 7(b)).

The typical length of time between the earlier of the signing the Franchise Agreement or
the first payment of consideration for the franchise and the opening of the business is
approximately 12 months or more if you are building a location, and approximately nine
months or more if you are leasing a location. It may take longer for a franchisee to open
its restaurant during the public health crisis caused by the COVID-19 pandemic. It may
also take longer if you do not diligently pursue site selection and buildout of your Anchor
Bar restaurant. The factors that affect this are locating a satisfactory site, obtaining a
lease, construction of improvements to the site, financing, obtaining building permits,
obtaining a liquor license, zoning and local ordinances, acquisition of sufficient inventory,
weather conditions, shortages, any delays in installation of equipment, fixtures and signs
and regulations concerning the ability to operate during the public health crisis.

During the operation of your business, Anchor Bar:

(2) May furnish advice and guidance to you on the operation of your Anchor
Bar restaurant (See Franchise Agreement, Section 7(c)).

(2) May provide refresher training which you would be required to attend (See
Franchise Agreement, Section 7(a)(iv)).

3) May organize franchisee meetings periodically which you may be required
to attend (See Franchise Agreement, Section 7(d)).

(4)  WIll provide additional training in the Anchor Bar program if you request
(and we agree) or we determine it to be necessary (See Franchise Agreement, Section

7(@)(V))-

(5)  WiIll evaluate and decide whether or not to approve any advertising
materials you propose to use which must be prepared by the company Anchor Bar
designates (See Franchise Agreement, Section 8(c)).

(6) May periodically establish and publish specifications for the painting and
décor, furnishings, fixtures, signage, facility and equipment of Anchor Bar restaurants
(See Franchise Agreement, Section 9(e)).

Advertising

Anchor Bar has established an advertising fund to which you must contribute (See
Item 6).

Anchor Bar may elect to disseminate advertising through television, radio and print media
such as magazine, billboards, flyers or mailers and newspapers. The media coverage
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will initially be local in scope, but may expand to be regional and later, at our discretion,
national. Anchor Bar is not required to spend any specific amount on advertising in the
area or territory in which your Anchor Bar restaurant is located. Anchor Bar may use the
advertising fund to employ an outside consultant or advertising agency to assist in the
development, production and dissemination of advertising materials. We may also use
the advertising fund to develop promotional and advertising materials for your use. We
may spend the advertising fund on administrative expenses including allocation of
overhead and salaries of our personnel.

During the year ended December 31, 2021, Anchor Bar spent the advertising
contributions it received as follows:

% of Total
Category Amount 2021 Expenses
Production (Tipping Point, $1,944.38 16.7%
Gallagher, Local Edge)
Media Placement $9,687.60 83.3%
Total* $11,631.98 100.0%

*In addition, Anchor Bar collected $67,253.01 from franchisees in certain areas and
directed these franchisees to spend these amounts on local advertising.

You must spend a minimum of 1% of your revenues on local advertising that we have
approved.

We may require franchisees to form local marketing cooperatives when unit development
in the marketing area makes such an option feasible. If such a marketing cooperative is
formed in your territory, Anchor Bar may require that you contribute to the cooperative all
or a portion of the 1% of your revenues allocated to local advertising.

We may require you to use the services of a social media/website company we designate.
If we do so, you will have to pay the social media/website company a periodic fee for its
services.

We may prepare periodic financial reports on the advertising fund and, if we do so, they
will be available to you upon request. We do not audit the advertising fund as of the date
this Disclosure Document was issued. Any amounts in the advertising fund not spent
during one year will carry over to the next year. No expenditures will be made from the
advertising fund principally to solicit new franchise sales.

You may use your own advertising materials such as point-of-purchase materials and
menus, only after they have been approved in writing by Anchor Bar. You must submit
such advertising materials to Anchor Bar at least 10 days prior to the deadline for
disseminating them.
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We require franchisees to contribute to the advertising fund at the same rate, although
there may be exceptions in some circumstances such as non-traditional locations. We
may also contribute to the fund.

We may develop discount programs or coupon or gift certificate programs in the future.
If we do so, you must participate.

Anchor Bar does not currently have a franchisee advisory council, but reserves the right
to create one in the future.

Computer System and Software

As of the date this Disclosure Document was issued, we require you to purchase a
computer and point of sale software provided by NCR Corporation called Aloha Systems
to perform certain functions, some of which are to process and track: (a) purchases; (b)
daily revenues; and (d) product sales. The designation of this computer software is
subject to change. We estimate the cost to buy the computer system and software is
$20,000 to $30,000. We will have independent access to this information and we will be
able to download it. There is no contractual limit on our right to do so. You must have
high-speed access to the Internet.

We also require you to use the accounting system we designate which is Compleat as of
the date this Disclosure Document was issued. You must also pay the training fee that
is charged by the vendor for the use of this system.

We do not have a contractual obligation to provide ongoing maintenance, repairs,
upgrades or updates for your electronic cash register, computer hardware or software.

Training
Following is information on the training program as of Anchor Bar’s fiscal year ended

December 31, 2021:

TRAINING PROGRAM

SUBJECT HOURS OF HOURS OF ON LOCATION
CLASSROOM THE JOB
TRAINING TRAINING
Overview of Anchor Bar s Yo Anchor Bar
Concept/ Establishing the Headquarters in
Business/History and Features Buffalo, NY
of Anchor Bar Brand
Day-to-Day Procedures/ Ye 24 Anchor Bar
Product Preparation Headquarters in
Buffalo, NY
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SUBJECT HOURS OF HOURS OF ON LOCATION
CLASSROOM THE JOB
TRAINING TRAINING
Reporting Functions Y2 Y2 Anchor Bar
Headquarters in
Buffalo, NY
Human Resources Y2 %) Anchor Bar
Headquarters in
Buffalo, NY
Marketing Yo Yo Anchor Bar
Headquarters in
Buffalo, NY
Guest Services Procedures %) 1 Anchor Bar
Headquarters in
Buffalo, NY
Equipment and Facility ) ) Anchor Bar
Maintenance Headquarters in
Buffalo, NY
Working with Suppliers Yo 2 Anchor Bar
Headquarters in
Buffalo, NY
Quiality Control % 2 Anchor Bar
Headquarters in
Buffalo, NY
Administrative Issues ) 1 Anchor Bar
Headquarters in
Buffalo, NY
Total 5 32%

Training programs are held when necessary to train new franchisees, and the content
and duration of the training program is subject to change. Portions of the training may be
virtual.

Instructional materials provided include a curriculum of activities, training outline,
information on recipes and menus, and brochures.

Anchor Bar’s senior management personnel or its trainers will conduct initial training.
Instructors have a minimum of five years’ experience in the field and three years with
Anchor Bar’s affiliates.

You must attend and complete initial training to our satisfaction within 90 days after
signing the Franchise Agreement. If you fail to complete the training to our satisfaction,
we may terminate your franchise. In addition to the initial training described above,
Anchor Bar may require you and your personnel to attend refresher training before
renewing the Franchise Agreement. Anchor Bar also requires you and your personnel to
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attend up to ten days of additional training at the daily training rate, per trainer provided
every year at a location designated by Anchor Bar. Moreover, Anchor Bar may require
franchisees to undergo, or franchisees may request, additional training. Franchisees
must pay all of their own expenses in connection with this additional training along with
all of the trainer’s travel expenses, if any. Anchor Bar may also require you to attend a
national business meeting or convention for up to three days per year. You will bear all
direct costs, such as travel and accommodation, for attending these events.

Before you open the franchised business, you, your manager and your assistant manager
must successfully complete our initial training program. It lasts approximately one week
and takes place at the Anchor Bar corporate headquarters in Buffalo, New York or another
location we designate. There will be classroom training and additional training at an
Anchor Bar restaurant. You will receive no compensation or reimbursement for services
or expenses for participation in training. Anchor Bar will not charge you to train up to
three of your personnel at the same time, but we may charge you a fee to train more than
three persons or to conduct initial training at a later time. You will be responsible for all
of your and your employees’ expenses to attend the training program, including any
lodging, transportation and food.

ITEM 12

TERRITORY

You receive the right to operate an Anchor Bar restaurant at a location in your protected
territory. You will receive a territory with a population of at least 35,000 people at the time
you sign your Franchise Agreement. Your territory will generally include a radius of five
miles except when Anchor Bar consents to your location in what it considers to be a
densely populated area. Your territory will be defined by zip codes.

If you do not have a location for your Anchor Bar restaurant when you sign the Franchise
Agreement, we will designate a general geographic area in which you may search for
locations. This area may be a city, a county or a state. You do not have any rights to
exclusivity within this general geographic area, only in the area around your location once
it is determined.

You may not relocate your business or establish additional outlets without our written
consent. In general, the factors that Anchor Bar may consider in deciding whether to
consent to your request are demographic changes with respect to the location of your
franchised business, and the performance of your franchised business. You typically will
not receive any options, rights of first refusal or similar rights to acquire additional
franchises, but we have granted rights of first refusal in the past for limited amounts of
time. Under certain circumstances, we may allow you the right to open multiple locations
in a territory

You may not sell products or services at wholesale from your franchised location.

27
56291195\4



We will not operate Anchor Bar restaurants in your territory and we will not license third
parties to do so except in locations such as airports, hotels, convention centers, sports
arenas and stadiums, casinos, college campuses, amusement parks, supermarkets, box
stores, museums or similar venues. Food trucks operated by us or franchisees may
operate in your territory from time to time. We also reserve the right to sell our proprietary
products in your territory through any channel of distribution. If we acquire or are acquired
by another food service company, there may be restaurants similar to your restaurant
operating in your territory.

You will not receive an exclusive territory. You may face competition from other
franchisees, from outlets that we own, or from other channels of distribution or competitive
brands that we control.

You have the right to offer catering services in accordance with the Anchor Bar catering
program that includes a required catering menu. You may also offer deliver to your
customers, including using third party delivery services such as DoorDash, UberEats and
GrubHub.

You have the right to serve customers from outside of your territory but you do not have
the right to use other channels of distribution such as the Internet, catalog sales,
telemarketing or other direct marketing to make sales outside of your territory. You do
not have the right to use the Internet, catalog sales, telemarketing or other direct
marketing to make sales in your territory except for dine-in or take-out sales from your
Anchor Bar restaurant.

Anchor Bar reserves all rights that it does not grant to you. For example, Anchor Bar
reserves all rights to sell our proprietary products in your territory, to market similar
products and services under a different trademark inside your territory without
compensation to you for doing so, to promote Anchor Bar restaurants and to sell Anchor
Bar products and other products using other channels of distribution such as the Internet,
catalog sales, telemarketing or other direct marketing. Anchor Bar does not have to pay
you if it solicits or accepts orders from inside your territory.

Only Anchor Bar may operate a website that uses its name and other trademarks or
features its products. You may not develop or operate a website relating to the franchised
business or using our marks without our permission. We may require you to operate a
website that meets our specifications and which may be linked to our website.

You must follow our policy for the use of social media. We may require you to retain a
designated social media/website company. If we do so, you will have to engage them
and pay their fees. You may not establish an account or participate in any social
networking sites (including, without limitation, Facebook, LinkedIn, Twitter or any other
social or professional networking blog) or mention or discuss the franchise, us or any of
our affiliates, without our prior written consent. If we do consent, we have the right to
review all on-line content on social media sites, blogs, in electronic communications and
on other on-line sites on which our trademarks are used to protect the reputation and high
guality associated with our trademarks. We may require you to remove any questionable
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usage or content involving our trademarks. We may also require you to cease using our
trademarks at all such sites.

The continuation of your territorial rights is not dependent on achievement of any certain
sales volume, market penetration or other contingency other than your compliance with
the terms of the Franchise Agreement.

ITEM 13

TRADEMARKS

Anchor Bar grants you the right to conduct business operating a restaurant under the
name “Anchor Bar,” a design logo using the same words as seen on the cover page to
this Franchise Disclosure Document, and related trademarks. You must also use other
trademarks which we develop or prescribe to identify your business and its services and
products. By trademark, we mean trade names, trademarks, service marks and logos
used to identify your business, its services and its products.

You must follow our rules when you use these trademarks. You cannot use a name or
mark as part of a corporate name or with modifying words, designs or symbols except for
those which Anchor Bar licenses to you. You may not use Anchor Bar’s trademarks in
the sale of an unauthorized product or service or in a manner not authorized in writing by
Anchor Bar.

Anchor Bar received the right to use these trademarks and to license their use to you
under a trademark license agreement with our affiliate, Anchor Bar Distributing Company,
LLC, dated as of June 23, 2011. Unless terminated, the agreement continues for a 50-
year term, and the agreement may not be modified without both parties’ consent. The
trademark license agreement provides that upon reasonable notice, the licensor can
make site visits to Anchor Bar restaurants and you must provide the licensor and its
representatives with access to your Anchor Bar restaurant. If the trademark license
agreement is terminated for any reason or expires, it provides that Anchor Bar Distributing
Company, LLC will continue to honor the rights Anchor Bar granted to you. No other
agreements limit Anchor Bar’s right to use or license the use of the trademarks.

Following is a chart that presents registration information on registrations with the United
States Patent and Trademark Office ("USPTQO”) for these trademarks:

Registration Principal/Supplemental  Registration
Number Description of Mark Register Date

December 17,
2002
2,662,608 ANCHOR BAR Principal (renewed
January 15,
2013)
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Registration Principal/Supplemental  Registration
Number Description of Mark Register Date

July 14, 1998
2,172,483 Principal (renewed May
18, 2018)

July 25, 1989
(renewed
September 30,
2018)

1,549,347 Principal

4,428,337

November 5,

Principal 2013

4,442,199

December 3,

Principal 2013

Our affiliate has also applied for registration of the following trademark:

Serial Number Description of Mark Application Date

90587992 ANCHOR BAR  Mmarch 18, 2021
£3 !

90588067 AvcrioreR March 18, 2021

Oricoeal,

BoratownyG
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Our affiliate has filed all required affidavits.

There are no currently effective material determinations of the USPTO, trademark trial
and appeal board, the trademark administrator of this state or any court, or any pending
infringement, opposition or cancellation or any pending material litigation involving the
principal trademarks.

You must notify Anchor Bar immediately when you learn about an infringement of or
challenge to your use of our affiliate’s trademarks. The Franchise Agreement requires us
to protect you against claims of infringement if you are using the trademarks as required
by the Franchise Agreement and if you are in good standing. You must assist Anchor
Bar in protecting any of its rights, at Anchor Bar’s expense.

If you learn about a third party’s use of our trademarks that you believe to be
unauthorized, you must notify us immediately. We will decide whether or not to take
action against the third party, and you must assist us, at our expense, if we decide to do
so.

We have the right to control any administrative proceeding or litigation involving our
trademarks. You do not have the right to settle a claim without Anchor Bar’s consent.

If we decide to add a new trademark, or modify or discontinue the use of any trademark,
you must use the new trademark or change or discontinue the use of the trademark, all
at your expense. You must not contest Anchor Bar’s right to its trademarks.

Anchor Bar does not know of any infringing uses that could materially affect your use of
its trademarks.

ITEM 14

PATENTS, COPYRIGHTS
AND PROPRIETARY INFORMATION

You do not receive the right to use any item covered by a patent.

Anchor Bar may claim a copyright in marketing materials and other promotional and
operational literature it develops, although it has not filed for copyright registration.

There are no currently effective material determinations of the USPTO, the United States
Copyright Office or a court regarding any copyright owned by Anchor Bar or its affiliate.
There is no material pending proceeding the USPTO or any court concerning any such
copyright.

You must notify Anchor Bar immediately when you learn about a challenge to use of our
copyrighted materials. Anchor Bar will defend you against claims of infringement if you
are using the copyrighted material as required by the Franchise Agreement, if you are in
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good standing and if you cooperate in the defense of the claim. You must assist Anchor
Bar in protecting any of its rights, at Anchor Bar’'s expense. Anchor Bar will control any
administrative proceedings or litigation involving the copyrighted materials. You do not
have the right to settle a claim without Anchor Bar’s consent.

If you learn about a third party’s use of these copyrighted materials which you believe to
be unauthorized, you must notify Anchor Bar immediately. Anchor Bar will decide
whether or not to take action against the third party, and you must assist Anchor Bar, at
Anchor Bar’s expense, if we decide to do so.

If Anchor Bar decides to add, modify or discontinue the use of anything covered by a
copyright, you must also do so at your expense. You must not contest Anchor Bar’s right
to its copyrights.

Anchor Bar does not know of any infringing uses that could materially affect your use of
its copyrighted materials.

You also receive the right to use certain of our trade secrets and confidential and other
proprietary information, including our proprietary practices and procedures, recipes,
interior and exterior layout, construction plans and specifications, marketing strategies,
operations, techniques, financial information, supplier and customer lists and data,
specifications and materials about restaurant services and activities, and, in general,
methods, techniques, formulas, formats, specifications standards, procedures, know-
how, information systems and knowledge and the contents of our Operations Manual.
You must have any of your personnel with access to this information sign a confidentiality
and non-competition agreement in a form acceptable to us.

ITEM 15

OBLIGATION TO PARTICIPATE IN THE ACTUAL
OPERATION OF THE FRANCHISE BUSINESS

We require that you (or an operating partner whom we must approve if your business
entity has more than one principal) complete initial training to our satisfaction and
participate personally in the direct operation of the franchised business. We may require
any of your personnel who have access to our confidential information to sign a
confidentiality and noncompetition agreement.

ITEM 16

RESTRICTIONS ON WHAT
THE FRANCHISEE MAY SELL

Anchor Bar requires that you offer and sell only those goods and services that Anchor
Bar has approved. You may not sell products or services at wholesale.

You must offer all goods and services that Anchor Bar designates unless we otherwise
agree in writing. There are no limits on Anchor Bar’s right to do so.
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ITEM 1/

RENEWAL, TERMINATION,
TRANSFER AND DISPUTE RESOLUTION

THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the franchise and related agreements. You
should read these provisions in the agreements attached to this Disclosure Document.

Section in
Franchise
or Other
Provision Agreement Summary

a. Length of the Section 4 10 years.
franchise term

b. Renewal or extension Section 5 If you meet certain conditions, you can
of the term enter into the then-current renewal
Franchise Agreement for up to 2
additional terms of 5 years.

c. Requirements for Section 5 You must sign our then-current form of
franchisee to renew Franchise Agreement which may contain
or extend different terms; you must be in full

compliance under all agreements with us
or our affiliates; you must pay all that you
owe us plus a renewal fee; successfully
complete refresher training; sign a
general release; fulfill all your obligations
and not have received 3 or more default
notices in any 24 month period; Anchor
Bar must not have decided to withdraw
from your market; you must meet
requirements for new franchisees;
remodel and update your business
premises; you must have the right to
occupy the premises for the renewal
term; you must give us 180 days’ notice
of your election to renew and return
documents within 20 days. You may be
asked to sign an agreement with
materially different terms and conditions
than your original Franchise Agreement.

d. Termination by Not Applicable
franchisee
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Provision

Section in
Franchise
or Other

Agreement

Summary

e. Termination by
franchisor without
cause.

f.  Termination by
franchisor with cause.

g. “Cause” defined-
curable defaults

h. “Cause” defined-
non-curable defaults

i. Franchisee’s
obligations on

562911954

Not Applicable

Section 16

Section 16(b)

Section 16(a)

Sections 13 and 17

34

Anchor Bar can terminate only if you
default or if the events described in g and
h occur.

You have 5 days to cure nonpayment
and up to 30 days for other types of
noncompliance.

Noncurable defaults: bankruptcy
insolvency or appointment of a receiver;
abandonment; your material
misrepresentation to Anchor Bar; your
failure to commence operations within
the time described in Item 11; your failure
to obtain Anchor Bar's consent to your
restaurant location within the time
described in Item 11; conviction of a
felony or other criminal misconduct or
conduct which reflects unfavorably on
Anchor Bar or its system; noncompliance
with law within 3 days after notice
including the Americans with Disabilities
Act, intentional failure to report gross
revenues; repeated failure to comply with
Franchise Agreement requirements;
seizure by government official or
lienholder; eviction by lessor for any
reason; final judgment of more than
$5,000 remains unsatisfied for 30 days;
undischarged levy of execution on
franchise; danger to public health or
safety; unauthorized transfer; termination
of any other agreement with Anchor Bar
or its affiliate; your unauthorized use of
trademarks or trade secrets; you become
a specially designated national or
blocked person under the U.S. anti-
terrorism laws.

Pay all amounts due to us; discontinue
use of trademarks, and system; de-
identify; return or destroy all inventory



Section in

562911954

Franchise
or Other
Provision Agreement Summary
termination/non- with Anchor Bar’s trademarks; return
renewal confidential information; assist in smooth

Assignment of
contract by franchisor

Section 14(a)

“Transfer” by
franchisee —
definition

Section 14(b)(ii)

Franchisor approval
of transfer by
franchisee

Section 14(b)(i)

Conditions for
franchisor approval of
transfer

Section 14(b)(iii)
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transition of business; refrain from
soliciting customers; refrain from making
disparaging remarks; re-assign to Anchor
Bar telephone and facsimile numbers
and e-mail addresses; and cancel
fictitious business name statement (also
see r below).

No restriction on Anchor Bar’s right to
assign.

Includes transfer of Agreement, assets of
Anchor Bar restaurant or greater than
25% ownership interest in franchisee.

You must obtain Anchor Bar’s consent to
all transfers.

You must be in good standing; the
premises must meet Anchor Bar’s then-
current standards; your lessor consents;
transferee meets qualifications for new
franchisee; the transferee must sign the
then-current form of Franchise
Agreement and guaranty; the transferee
must successfully complete Anchor Bar
training; you pay transfer fee; you sign a
general release; transferee’s obligations
to you are subrogated to obligations to
us; you must transfer all of your
agreements with Anchor Bar; transferee
is not a specially-designated national or
blocked person. If you want to transfer
your franchise to an entity, you must own
the entity, sign a personal service
agreement with the entity, the entity must
agree to the Franchise Agreement (you
remain responsible as well), the franchise
business must be the sole business of
the entity and you must reimburse
Anchor Bar for its expenses.



Provision

Section in
Franchise
or Other

Agreement

Summary

n.  Franchisor’s right of
first refusal to acquire
franchisee’s business

0. Franchisor’s option to
purchase
franchisee’s business

p. Death or disability of
franchisee

g. Non-competition
covenants during the
term of the franchise

r.  Non-competition
covenants after the
franchise is
terminated or expires

S. Modification of the
agreement

t. Integration/

merger clause

u.  Dispute resolution by
arbitration or
mediation

562911954

Section 14(c)

Section 17(d)

Section 14(d)

Section 13(a)

Section 13(b)

Section 28

Section 27

Section 25
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Anchor Bar can match any offer for your
business.

Anchor Bar has the option of acquiring
your assets if the Franchise Agreement
expires or terminates.

If you or your principal dies, your
executor or representative may either
satisfy the then-current qualifications for
franchisees or transfer the franchise to a
gualified buyer within 60 days.

You may not be involved in any similar
business.

You may not operate a similar business
within 10 miles of another Anchor Bar
restaurant for one year after termination
or expiration.

No modification without a writing signed
by you and Anchor Bar, except that
Anchor Bar may amend the Operations
Manual if it adopts one.

Only the terms of the Franchise
Agreement are binding (subject to state
law). Any other promises may not be
enforceable. Nothing in the Franchise
Agreement is intended to disclaim
anything contained in this Disclosure
Document.

Except for certain claims, all disputes
must be mediated and if not resolved,
arbitrated (subject to applicable state
law).



Section in

Franchise
or Other
Provision Agreement Summary

v.  Choice of forum Section 25 City where Anchor Bar headquarters is
located, currently Buffalo, New York
(subject to applicable state law).

w. Choice of law Section 24 Delaware law applies, subject to the
Lanham Act (subject to applicable state
law).

ITEM 18

PUBLIC FIGURES

We do not use any public figures to promote our franchise as of the date this Franchise
Disclosure Document was issued, but we may do so in the future.

ITEM 19

FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or
potential financial performance of its franchised and/or franchisor-owned outlets, if there
is a reasonable basis for the information, and if the information is included in the
Disclosure Document. Financial performance information that differs from that included
in Item 19 may be given only if: (1) a franchisor provides the actual records of an existing
outlet you are considering buying; or (2) a franchisor supplements the information
provided in this Item 19, for example, by providing information about possible
performance at a particular location or under particular circumstances.

Following are the gross sales for the calendar years 2018, 2019, 2020 and 2021 for
certain affiliate-owned, non-traditional and franchised Anchor Bar restaurants. By “gross
sales,” we mean the total amount of sales after deducting taxes paid. Manager meals,
voided sales and comps are also excluded. All of the Anchor Bar restaurants that were
open for the full year (for 2021) in the United States and which are still in operation are
included. These consist of four franchised Anchor Bar restaurants that were open for all
of 2018 and 2019 and six franchised Anchor Bar restaurants that were open for all of
2020 (subject to closures caused by the COVID-19 pandemic) and 2021. One franchised
Anchor Bar restaurant closed in 2019, one in 2020 and one Anchor Bar restaurant opened
and closed in 2021. The Anchor Bar restaurants listed are operated in locations ranging
from approximately 4,500 to 7,500 square feet except for Anchor Bar restaurant number
5 below which is an “On the Fly” Anchor Bar restaurant. Also listed are gross sales for
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our affiliate’s location that has been operating since 1935 and gross sales for non-
traditional locations. All of the Anchor Bar restaurants were closed for some portion of
2020, for weeks or months depending on the location, due to the public health crisis
caused by the COVID-19 pandemic. Most Anchor Bar restaurants were only open at
limited capacity for much of that year. This is a historical financial performance
representation based on the past performance of existing outlets. The sources of the
data presented are the reports submitted by franchisees and our affiliate’s books and
records.

2018, 2019, 2020 and 2021 Gross Sales

Franchised Gross Sales Gross Sales Gross Sales Gross Sales
Restaurant Amount Amount Amount Amount
2018 2019 2020 2021
Restaurant 1 $1,963,156 $1,793,007 $1,026,731 $1,863,740
Restaurant 2 $1,045,027 $1,785,934 $999,862 $1,970,931
Restaurant 3 $1,829,452 $2,568,535 $2,909,630 $3,578,888
Restaurant 4 $2,140,585 $2,337,524 $1,523,548 $3,179,655
(See Note 7) (See Note 7)
Restaurant 5 (See Note 1) (See Note 2) $1,632,578 $1,893,252
Restaurant 6 (See Note 1) (See Note 2) $1,046,934 $1,928,943
Affiliate Gross Gross Sales Gross Sales Gross Sales
Restaurant Sales Amount Amount Amount
Amount 2019 2020 2021
2018
Buffalo, $5,012,435 $4,955,551 $1,571,083 $3,407,618
New York
Non-Traditional Gross Gross Sales Gross Sales Gross Sales
Location Sales Amount Amount Amount
Restaurant Amount 2019 2020 2021
2018
Airport $3,269,837 $3,255,692 $515,448 $1,056,095
Theme Park $526,088° $430,4984 $0° $521,4718
Notes

(1) These restaurants were not open for the full 2018 calendar year.
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(2) These restaurants were not open for the full 2019 calendar year.
3) This location had seasonal operations from May 2018 to October 2018.
(4) This location had seasonal operations from May 2019 to September 2019.

(5) This location did not conduct seasonal operations in 2020 due to the public health
crisis.

(6) This location had seasonal operations from May 2021 to October 2021.
(7 These amounts include food truck sales in 2020 and 2021.

The gross sales figures do not reflect the costs of sales, operating expenses or other
costs or expenses that must be deducted from the gross revenue or gross sales figures
to obtain your net income or profit. You should conduct an independent investigation of
the costs and expenses you will incur in operating your Anchor Bar restaurant.
Franchisees or former franchisees, listed in the Disclosure Document, may be one source
of information.

We strongly recommend that you research and develop your own pro forma cash flow
statement and make your own projections concerning potential sales, operating costs,
capital investment requirements, debt, and other financial aspects of operating an Anchor
Bar restaurant. You should consult with independent professional financial, tax and legal
advisors.

Some outlets have earned this amount. Your individual results may differ. There is
no assurance that you’ll earn as much.

Written substantiation for this financial performance representation will be made available
to you upon reasonable request.

Other than as set forth above, we do not make any representations about a franchisee’s
future financial performance or the past financial performance of company-owned or
franchised outlets. We also do not authorize our employees or representatives to make
any such representations either orally or in writing. If you are purchasing an existing outlet,
however, we may provide you with the actual records of that outlet. If you receive any
other financial performance information or projections of your future income, you should
report it to the franchisor's management by contacting Mark Dempsey at 651 Delaware
Avenue, Buffalo, New York 14202; telephone: (716) 853-1791, the Federal Trade
Commission, and the appropriate state regulatory agencies.
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ITEM 20

OUTLETS AND FRANCHISEE INFORMATION

Table No. 1

Systemwide Outlet Summary

For Years 2019 to 2021

Outlets at Start | Outlets at End
Outlet Type Year of the Year of the Year Net Change
Franchised 2019 8 8 0
2020 8 8 0
2021 8 10 +2
Affiliate-Owned 2019 1 1 0
2020 1 1 0
2021 1 1 0
Total Outlets 2019 9 9 0
2020 9 9 0
2021 9 11 +2
Table No. 2

Transfers of Outlets from Franchisees to New Owners
(other than the Franchisor)

For Years 2019 to 2021

Column 1 Column 2 Column 3
State Year Number of Transfers

New York 2019 1

2020 0

2021 0

Total 2018 0

2019 1

2020 0

Table No. 3
Status of Franchised Outlets
For Years 2019 to 2021
State Year | Outlets | Outlets | Termina- Non- Reacquired Ceased Outlets
at Opened tions Renewals by Operations- at
Start of Franchisor Other End of
Year Reasons Year

California | 2019 0 0 0 0 0 0 0
2020 0 0 0 0 0 0 0
2021 0 1 0 0 0 1 0
Georgia | 2019 0 0 0 0 0 0 0
2020 0 1 0 0 0 0 1
2021 1 0 0 0 0 0 1

562911954
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State Year | Outlets | Outlets | Termina- Non- Reacquired Ceased Outlets
at Opened tions Renewals by Operations- at
Start of Franchisor Other End of
Year Reasons Year
Maryland | 2019 0 1 0 0 0 0 1
2020 1 0 0 0 0 0 1
2021 1 0 0 0 0 0 1
Michigan | 2019 1 0 0 0 0 0 1
2020 1 0 1 0 0 0 0
2021 0 0 0 0 0 0 0
New 2019 5 0 1 0 0 0 4
York 2020 4 0 0 0 0 0 4
2021 4 1 0 0 0 0 5
Texas 2019 2 0 0 0 0 0 2
2020 2 0 0 0 0 0 2
2021 2 1 0 0 0 0 3
Total 2019 8 1 1 0 0 0 8
2020 8 1 1 0 0 0 8
2021 8 3 0 0 0 1 10
Table No. 4
Status of Affiliate-Owned Outlets
For Years 2019 to 2021
State Year Outlets | Outlets Outlets Outlets Outlets Outlets
at Start | Opened | Reacquired | Closed Sold to at End
of Year from Franchisees | of Year
Franchisee
New York | 2019 1 0 0 0 0 1
2020 1 0 0 0 0 1
2021 1 0 0 0 0 1
Total 2019 1 0 0 0 0 1
2020 1 0 0 0 0 1
2021 1 0 0 0 0 1
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Table No. 5
Projected New Franchised Outlets
As of December 31, 2021

State Franchise Agreements Projected New Projected New
Signed but Outlet Franchised Outlets in Company-Owned
Not Opened the Next Fiscal Year Outlets in the Next
Fiscal Year
Florida 1 1 0
Ohio 1 1 0
Texas 1 1 0
Total 3 3 0

Attached to this Disclosure Document as part of Exhibit F is a list of the names, addresses
and telephone numbers of all existing franchisees of Anchor Bar in the United States as
of December 31, 2021.

Exhibit F also includes a list of the name, city and state, and current business, telephone
number (or, if unknown, last known home telephone number) of every franchisee of
Anchor Bar who has had his or her franchise terminated, canceled, not renewed or
otherwise voluntarily or involuntarily ceased to do business under the Franchise
Agreement with Anchor Bar during the 12 months ended December 31, 2021 or who has
not communicated with Anchor Bar or its representative within the 10 week period before
the date this Franchise Disclosure Document was issued. If you buy this franchise, your
contact information may be disclosed to other buyers when you leave the franchise
system.

Anchor Bar’s affiliate, Frank and Teressa’s Anchor Bar, Inc., has operated a restaurant
under the name “Anchor Bar” in downtown Buffalo, New York since 1935.

Anchor Bar’s affiliate has a licensee that operates a restaurant under the name “Anchor
Bar” at the Buffalo Niagara International Airport.

During the last three years, a former franchisee has signed a confidentiality clause that
restricts it from discussing its experience with the franchise system.

ITEM 21
FINANCIAL STATEMENTS

Anchor Bar’s fiscal year end is December 31. Attached as Exhibit C to this Franchise
Disclosure Document are our audited financial statements and the related balance sheet
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and statements of operations, members’ equity and cash flows for the years ended
December 31, 2021, December 31, 2020 and December 31, 20109.

Anchor Bar adopted FASB ASC Topic 606 in its 2019 financial statements (effective
January 1, 2019 (using the modified retrospective method.

ITEM 22
CONTRACTS
Attached are copies of the following agreements proposed for use in this state:
Exhibit D: Franchise Agreement and Addendum, if applicable
Exhibit B to the Franchise Agreement: Spousal Consent

Exhibit D to the Franchise Agreement: Guaranty and Assumption of Franchisee’s
Obligations

Exhibit H: SBA Addendum and Cetrtification
Exhibit I: Form of General Release

(If you choose to obtain an SBA loan from the lender of your choice, you and
Anchor Bar will sign this Addendum which Anchor Bar has negotiated with the SBA. If
the SBA imposes additional requirements on Anchor Bar, other than the annual
certification, Anchor Bar will evaluate them and decide whether or not to agree with them).

ITEM 23

RECEIPT

Attached to the end of this Franchise Disclosure Document, following the Exhibits, is a
receipt. Please sign it, date it the date you receive the Franchise Disclosure Document,
and return it to us. Make sure that you indicate the franchise seller(s) with whom you had
substantive discussions about this franchise. A duplicate of the receipt is attached for
your records.
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State

California

Hawalii

lllinois

Indiana

Maryland

396746954

EXHIBIT A

Title of Administrator

Toll Free Number

Commissioner of Financial Protection
and Innovation

320 W. 4th Street

Suite 750

Los Angeles, California 90013-1259

or

One Sansome Street
Suite 600
San Francisco, California 94104-4428

or

1455 Frazee Road, Suite 315
San Diego, California 92108

or

2101 Arena Boulevard
Sacramento, California 95834

Commissioner of Securities
335 Merchant Street, RM 205
Honolulu, Hawaii 96813

Attorney General
500 South Second Street
Springfield, Illinois 62701

Securities Commissioner
302 West Washington St., Rm. E-111
Indianapolis, Indiana 46204

Office of the Attorney General,
Securities Division

200 St. Paul Place

Baltimore, Maryland 21202-2021

LIST OF STATE FRANCHISE ADMINISTRATORS

Telephone Number

(866) 275-2677

(213) 576-7500

(415) 972-8565

(619) 610-2093

(916) 445-7205

(808) 586-2744

(217) 782-4465

(317) 232-6681

(410) 576-6360



Michigan

Minnesota

New York

North Dakota

Oregon

Rhode Island

South Dakota

Virginia

396746954

Attorney General

525 West Ottawa Street

G. Mennen Williams Building, 1t Floor
P.O. Box 30755

Lansing, Michigan 48909

Commissioner of Commerce
Main Office, Golden Rule Building
85 7th Place East, Suite 280

St. Paul, Minnesota 55101

NYS Department of Law
Investor Protection Bureau
28 Liberty Street, 215 Floor
New York, New York 10005

Securities Commissioner

600 East Boulevard Avenue

State Capitol, Fifth Floor

Bismarck, North Dakota 58505-0510

Director, Department of
Consumer and Business Services
350 Winter Street NE

P.O. Box 14480

Salem, Oregon 97309-0405

Director of Business Regulation
Building 69-1

1511 Pontiac Avenue
Cranston, Rhode Island 02920

Director, Division of Insurance -
Securities Regulation

124 S. Euclid, 2" Floor

Pierre, South Dakota 57501

Director, Division of Securities
and Retail Franchising

Tyler Building, 9t Floor

1300 East Main Street
Richmond, Virginia 23219

(517) 335-7632

(651) 539-1500

(212) 416-8222

(701) 328-2910

(503) 378-4100

(401) 462-9500

(605) 773-3563

(804) 371-9051



Washington

Wisconsin

396746954

Director, Department of Financial
Institutions

150 Israel Rd. SW

Tumwater, Washington 98501

Commissioner of Securities
4822 Madison Yards Way, North Tower
Madison, Wisconsin 53705

(360) 902-8760

(608) 266-2139
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EXHIBIT B

LIST OF AGENTS FOR SERVICE OF PROCESS
ANCHOR BAR FRANCHISE & DEVELOPMENT, LLC

State Name and Address of Agent

California California Commissioner of Financial Protection
and Innovation
320 West 41 Street
Suite 750
Los Angeles, California 90013-1259

lllinois lllinois Attorney General
500 South Second Street
Springfield, Illinois 62701

Indiana Indiana Secretary of State
201 State House
200 West Washington Street
Indianapolis, Indiana 46204

Maryland Maryland Securities Commissioner
200 St. Paul Place
Baltimore, Maryland 21202-2021

Michigan Corporations, Securities and Land Development Bureau
Michigan Department of Consumer and Industry Services
6546 Mercantile Way
P.O. Box 30222
Lansing, Michigan 48909

New York Attention: New York Secretary of State
New York Department of State
One Commerce Plaza
99 Washington Avenue, 6th Floor
Albany, New York 12231-0001
(518) 473-2492

Virginia Clerk of the State Corporation Commission of Virginia
1300 East Main Street, 15 Floor
Richmond, Virginia 23219

Washington Director of Financial Institutions
Securities Division
150 Israel Rd SW
Tumwater, WA 98501

If a state is not listed, we have not appointed an agent for service of process in that
state in connection with the requirements of franchise laws. There may be states in
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addition to those listed above in which we have appointed an agent for service of
process.
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Bonadio & Co., Lip

Certified Public Accountants

100 Corporate Parkway
Suite 200
Amherst, New York 14226
p (716) 250-6600
f (716) 250-6605

www.bonadio.com

INDEPENDENT AUDITOR’S REPORT

March 31, 2022

To the Members of
Anchor Bar Franchise and Development, LLC:

Opinion

We have audited the accompanying financial statements of Anchor Bar
Franchise and Development, LLC, which comprise the balance sheets as of
December 31, 2021 and 2020, and the related statements of income and
members’ equity and cash flows for the years then ended, and the related
notes to the financial statements.

In our opinion, the financial statements referred to above present fairly, in all
material respects, the financial position of Anchor Bar Franchise and
Development, LLC as of December 31, 2021 and 2020, and the results of its
operations and its cash flows for the year then ended in accordance with
accounting principles generally accepted in the United States of America.

Basis for Opinion

We conducted our audits in accordance with auditing standards generally
accepted in the United States of America. Our responsibilities under those
standards are further described in the Auditor's Responsibilities for the Audit
of the Financial Statements section of our report. We are required to be
independent of Anchor Bar Franchise and Development, LLC and to meet
our other ethical responsibilities in accordance with the relevant ethical
requirements relating to our audits. We believe that the audit evidence we
have obtained is sufficient and appropriate to provide a basis for our audit
opinion.

Responsibilities of Management for the Financial Statements
Management is responsible for the preparation and fair presentation of the
financial statements in accordance with accounting principles generally
accepted in the United States of America, and for the design,
implementation, and maintenance of internal control relevant to the
preparation and fair presentation of financial statements that are free from
material misstatement, whether due to fraud or error.

In preparing the financial statements, management is required to evaluate
whether there are conditions or events, considered in the aggregate, that
raise substantial doubt about Anchor Bar Franchise and Development,
LLC’s ability to continue as a going concern within one year after the date
that the financial statements are available to be issued.

(Continued)
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INDEPENDENT AUDITOR’S REPORT
(Continued)

Auditor’s Responsibilities for the Audit of the Financial Statements

Our objectives are to obtain reasonable assurance about whether the financial statements as a
whole are free from material misstatement, whether due to fraud or error, and to issue an auditor’s
report that includes our opinion. Reasonable assurance is a high level of assurance but is not
absolute assurance and therefore is not a guarantee that an audit conducted in accordance with
generally accepted auditing standards will always detect a material misstatement when it exists. The
risk of not detecting a material misstatement resulting from fraud is higher than for one resulting from
error, as fraud may involve collusion, forgery, intentional omissions, misrepresentations, or the
override of internal control. Misstatements are considered material if there is a substantial likelihood
that, individually or in the aggregate, they would influence the judgment made by a reasonable user
based on the financial statements.

In performing an audit in accordance with generally accepted auditing standards, we:
e Exercise professional judgment and maintain professional skepticism throughout the audit.

o Identify and assess the risks of material misstatement of the financial statements, whether
due to fraud or error, and design and perform audit procedures responsive to those risks.
Such procedures include examining, on a test basis, evidence regarding the amounts and
disclosures in the financial statements.

e Obtain an understanding of internal control relevant to the audit in order to design audit
procedures that are appropriate in the circumstances, but not for the purpose of expressing
an opinion on the effectiveness of Anchor Bar Franchise and Development, LLC’s internal
control. Accordingly, no such opinion is expressed.

e Evaluate the appropriateness of accounting policies used and the reasonableness of
significant accounting estimates made by management, as well as evaluate the overall
presentation of the financial statements.

e Conclude whether, in our judgment, there are conditions or events, considered in the
aggregate, that raise substantial doubt about Anchor Bar Franchise and Development, LLC’s
ability to continue as a going concern for a reasonable period of time.

We are required to communicate with those charged with governance regarding, among other
matters, the planned scope and timing of the audit, significant audit findings, and certain internal
control related matters that we identified during the audit.

Other Information Included in the Company’s Franchise Disclosure Document

Management is responsible for the other information included in the Company’s Franchise
Disclosure Document. The other information comprises the information in the Franchise Disclosure
Document and related Exhibits but it does not include the financial statements and our auditor’s
report thereon. Our opinion on the financial statements does not cover the other information, and we
do not express an opinion or any form of assurance on it.

In connection with our audit of the financial statements, our responsibility is to read the other
information and consider whether a material inconsistency exists between the other information and
the financial statements, or the other information otherwise appears to be materially misstated. If,
based on the work performed, we conclude that an uncorrected material misstatement of the other
information exists, we are required to describe it in our report.



ANCHOR BAR FRANCHISE & DEVELOPMENT, LLC

BALANCE SHEETS
AS OF DECEMBER 31, 2021 AND 2020

2021 2020
ASSETS
Cash $ 567,296 $ 406,587
Accounts receivable 8,311 5,742
Royalties receivable 20,285 7,501
Related party receivable - 21,015
Prepaid commissions 91,846 79,546
Inventory 9,394 10,925
Property and equipment, net 2,581 3,645
Total assets $ 699,713 $ 534,961
LIABILITIES AND MEMBERS' EQUITY
LIABILITIES:
Accounts payable $ 62,360 $ 37,460
Deferred initial franchise fee 280,500 268,842
Accrued gift card 59,346 47,048
Other accrued expenses 6,400 500
Related party payable 126,797 15,289
Total liabilities 535,403 369,139
MEMBERS' EQUITY 164,310 165,822

$ 699,713  § 534,961

The accompanying notes are an integral part of these statements.
1



ANCHOR BAR FRANCHISE & DEVELOPMENT, LLC

STATEMENTS OF INCOME AND MEMBERS' EQUITY
FOR THE YEARS ENDED DECEMBER 31, 2021 AND 2020

REVENUE:
Royalties
Initial franchise fee
Purchasing rebates

Total revenue

OPERATING EXPENSE:
Administrative and management services
Salaries
Payroll reimbursement
Advertising and promotion
Professional services
Commissions
Trademark expense
Insurance
Payroll taxes and fees
Guaranteed payments
Technology
Franchise development
Printing and reproduction
State franchise tax expense
Office
Bank charges

Depreciation and amortization
Total operating expense
Income from operations
OTHER INCOME
NET INCOME
MEMBERS' EQUITY - beginning of year

DISTRIBUTIONS TO MEMBERS

MEMBERS' EQUITY - end of year

2021 2020
$ 876,801 $ 482,114
96,342 112,424
107,557 91,771
1,080,700 686,309
224,794 87,661
171,346 -
127,441 150,893
110,974 84,089
95,468 160,151

27,700 49,380

27,402 13,912

22,103 17,777

16,910 -

12,111 4,282

11,950 30,900

6,998 8,382

5,423 12,447

3,893 3,133

2,566 1,952

1,421 729

1,064 2,252

869,564 627,940
211,136 58,369
18,972 22,980
230,108 81,349
165,822 84,473
(231,620) -

$ 164,310  $ 165,822

The accompanying notes are an integral part of these statements.
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ANCHOR BAR FRANCHISE & DEVELOPMENT, LLC

STATEMENTS OF CASH FLOWS
FOR THE YEARS ENDED DECEMBER 31, 2021 AND 2020

CASH FLOW FROM OPERATING ACTIVITIES:
Net income
Adjustments to reconcile net income to net
cash flows from operating activities:
Depreciation and amortization
Changes in:
Accounts receivable
Royalties receivable
Related party receivable
Prepaid expense
Inventory
Accounts payable
Accrued gift card
Deferred initial franchise fee
Other accrued expenses

Related party payable
Net cash flow from operating activities

CASH FLOW FROM INVESTING ACTIVITIES:
Purchase of equipment

CASH FLOW FROM FINANCING ACTIVITIES:
Distributions to members

CHANGE IN CASH
CASH - beginning of year
CASH - end of year

SUPPLEMENTARY INFORMATION:
Cash paid during the year for -
Taxes

2021 2020
230,108 81,349
1,064 2,252
(2,569) 575
(12,784) 11,436
21,015 389
(12,300) 31,917
1,531 472
24,900 9,464
12,298 6,196
11,658 (112,423)
5,900 -
111,508 (5,492)
392,329 26,135
- (2,358)
(231,620) -
160,709 23,777
406,587 382,810
567,296 406,587
3,893 3,133

The accompanying notes are an integral part of these statements.
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ANCHOR BAR FRANCHISE AND DEVELOPMENT, LLC

NOTES TO FINANCIAL STATEMENTS
DECEMBER 31, 2021 AND 2020

1.  THE ORGANIZATION

Anchor Bar Franchise and Development, LLC (the “Company”), was formed on April 14, 2011
as a Delaware limited liability company.

The Company was formed to engage in the business of selling Anchor Bar franchises to
qualified buyers and servicing those franchises. Qualified buyers would own and operate
restaurants, as designed by the Company, using the system developed by the Company. The
Company’s business model is designed to allow the owners/operators of its franchises to enjoy
the advantages of group buying and advertising and using the management and operational
systems provided by the Company. Franchise operations are to be inspected on a periodic
basis and franchise owners/operators have access to Company experts in order to assist them
in developing their individual franchise operations.

2.  SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES

Basis of Accounting
The Company’s financial statements have been prepared in conformity with accounting
principles generally accepted in the United States of America.

Cash

Cash includes bank demand deposit accounts and money market accounts. The Company’s
cash balances may at times exceed federally insured limits. The Company has not experienced
any losses in these accounts and believes it is not exposed to any significant risk with respect
to cash.

Allowance for Doubtful Accounts

Accounts receivable are stated at outstanding billed amounts, net of allowances for doubtful
accounts. The Company estimates the allowance based on past credit history with customers
and their ability to pay, known and inherent collection risks, and current economic conditions.
Balances are written off against the allowance when collection efforts have ceased. As of
December 31, 2021 and 2020, the Company considered its accounts receivable to be fully
collectible; accordingly, no allowance for doubtful accounts was recorded.

Inventory
Inventory is stated at the lower of cost on the first-in, first-out (FIFO) method and net realizable
value and consists of Anchor Bar branded clothing and supplies.

Property and Equipment

Property and equipment consists of computers, which are stated at cost less accumulated
depreciation. Expenditures for acquisitions, renewals, and betterments are capitalized,
whereas maintenance and repair costs are expensed as incurred. When property and
equipment are retired or otherwise disposed of, the appropriate accounts are relieved of costs
and accumulated depreciation. Any resultant gain or loss is credited or charged to the income
statement.



SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES (Continued)

Property and Equipment (continued)
Depreciation is provided for in amounts to relate to the cost of property and equipment to
operations over their five year estimated useful lives on a straight-line basis.

Prepaid Commissions

The Company pays a commission in connection with successfully entering into certain franchise
agreements. The commission is a percentage of the amount of the initial franchise fee.
Commissions paid on the initial franchise fee are considered an incremental cost incurred with
obtaining the franchise agreement. This cost is capitalized as prepaid commissions and is
amortized ratably over the term of the agreement which is generally 10 years.

Deferred Revenue

Deferred revenue represents the initial franchise fee received in advance of satisfying of the
performance obligation and is recognized ratably over the term of the agreement as the
performance obligation is satisfied which is generally 10 years.

Revenue Recognition

The Company’s revenue from franchise agreements consists of royalties based on a percent of
the franchise location sales and initial franchise fees relating to the sale of new franchise
agreements. The Company’s revenue also consists of purchasing rebates from various
vendors generated by the purchases made by the various franchise locations.

Advertising Costs
Advertising costs are expensed as incurred and amounted to $110,974 and $84,089 for the
years ended December 31, 2021 and 2020, respectively.

Income Taxes
The Company is a partnership for Federal and state income tax purposes. Federal and state
income taxes are not payable by the Company. The members are taxed individually on their
allocated share of partnership earnings. The Company is responsible for state imposed
franchise taxes.

The Company has elected the New York pass-through entity tax for the year ended December
31, 2021. The amount paid by the entity is allowed to be taken as a credit on the owner’s tax
return and is considered attributable to the owner. Therefore, the pass-through entity tax in the
amount of $5,000 was recorded as a distribution

Use of Estimates

The preparation of financial statements in conformity with accounting principles generally
accepted in the United States of America require management to make estimates and
assumptions that affect the reported amounts and disclosures that are included in these
financial statements.  Actual results could differ from management's estimates and
assumptions.

Risks and Uncertainties

The United States is presently in the midst of a national health emergency related to a virus,
commonly known as Novel Coronavirus (COVID-19). The overall impact of COVID - 19 on a
national, regional and local level are unknown, but it has the potential to result in a significant
economic impact. The future impact of this situation on the Company and its results and
financial position is not presently determinable.



REVENUE RECOGNITION

The Company’s revenues from contracts with customers are generated primarily from ongoing
royalties from franchise locations and initial franchise fee from the sale of new franchise
agreements.

Royalties are recognized as revenue at the time the underlying franchise sales occur at the
amount corresponding to the agreed upon percentage of sales the Company expects to
receive. Royalty revenue is generally collected weekly. Royalty revenue and related
receivables are recorded only when there is a reasonable expectation the revenue will be
collected. During 2020 as a result of the economic impact of the COVID pandemic, the
Company granted franchisees temporary concessions on the royalty percentage that was
charged on the underlying franchise sales.

The initial franchise fee is recognized as revenue as the Company satisfies the performance
obligation (licensing the Anchor Bar brand) over the term of the franchise agreement, which is
generally 10 years. The initial franchise fee is generally collected at the start of the franchise
agreement. As such, the initial franchise fee is deferred and recognized as revenue evenly over
the term of the franchise agreement. Initial franchise fees are non-refundable in the event the
franchise is unable to successfully open the franchise location or is terminated prior to the end
of the term of the franchise agreement.

The ongoing royalty revenue is dependent upon the operational activity of the various franchise
locations. The initial franchise fee is dependent upon the Company successfully entering into
new franchise agreements.

The number of operating franchises as of December 31, 2021 and 2020 is as follows:

Operating franchises as of December 31, 2019 11
New franchises opened 1
Operating franchises closed (2)
Operating franchises as of December 31, 2020 10
New franchises opened 3
Operating franchises closed (1)

Operating franchises as of December 31, 2021 12

As of December 31, 2021, the Company has franchise agreements for locations in Florida and
Ohio that are currently not in operation.

Royalties Receivables and Contract Liabilities
Receivables represent the Company’s right to consideration that is unconditional, except for the
passage of time.

Contract liabilities include the deferred initial franchise fee.

The beginning and ending royalties receivable and deferred initial franchise fee were as follows:

2021 2020 019
Royalties receivable $ 20,285 $ 7501 % 18,937
Deferred initial franchise fee $ 280,500 $ 268,842 $ 381,265




REVENUE RECOGNITION (Continued)

Royalties Receivables and Contract Liabilities (Continued)

Initial franchise fee revenue recognized for the years ended December 31, 2021 and 2020 that
was included in deferred revenue at the beginning of the year amounted to $94,292 and
$112,424, respectively, which includes $51,690 and $53,542 of deferred franchise fee
recognized for the franchise locations closed in each of the years ended December 31, 2021
and 2020, respectively. The aggregate amount of deferred revenue expected to be recognized
in each of the next five years is as follows:

2022 $ 43,900
2023 41,650
2024 39,150
2025 37,900
2026 35,433
Thereafter 82,467

$ 280,500

Purchasing Rebates

The Company also recognizes revenue from purchasing rebates, which is not a contract with a
customer. As a condition in the franchise agreement, franchise locations are required to
purchase certain products from designated vendors for which the Company receives a rebate
from the vendor. Purchasing rebates are recognized as income at the time the rebates are
received. Purchasing rebates are determined by the vendors based on the volume of
purchases at the rates set out in the agreement between the vendor and the Company.
Purchasing rebates are received in accordance with the terms of the contract which range from
monthly to quarterly.

PREPAID COMMISSION

Prepaid commission amortized to commission expense for the years ended December 31, 2021
and 2020 amounted to $27,700 and $31,917, respectively, which includes $12,750 and $15,667
of prepaid commission recognized for the franchise locations closed in each of the years ended
December 31, 2021 and 2020, respectively. The aggregate amount of prepaid commission
expected to be amortized in each of the next five years is as follows:

2022 $ 12,450
2023 12,450
2024 12,450
2025 12,450
2026 11,783
Thereafter 30,263

$ 91,846



PROPERTY AND EQUIPMENT
Property and equipment consisted of the following at December 31:

2021 2020
Computers, net of accumulated depreciation of $2,723
and $1,659, respectively. $ 2581 § 3,645

Depreciation expense totaled $1,064 and $1,021 for the year ended December 31, 2021 and
2020, respectively.

LINE OF CREDIT

The Company has available a $50,000 line-of-credit with KeyBank. Interest on any outstanding
balance is payable monthly at a variable rate equal to the bank’s prime rate plus 3.2%. This
rate was 6.45% at December 31, 2021. This loan is personally guaranteed by a member.
There were no outstanding borrowings on this line of credit at December 31, 2021 and 2020.

ACCRUED GIFT CARD

Gift cards are available for purchase at most locations in the United States and are available to
be used at most locations in the United States. The Company has arranged with the
participating locations to have funds from gift cards sold to be deposited into a Company bank
account. When gift cards are redeemed, the funds are withdrawn from the Company bank
account and deposited into the franchise location account. The accrued gift card liability
represents the balance on gift cards that has not been redeemed. The Company does not
recognize any revenue from the sale or redemption of gift cards.

MEMBERS’ EQUITY

The Operating Agreement provides for one class of equity member. The rights of all members
and their respective membership “units” are identical in all respects. Except as specified by
law, no members are personally liable for obligations of the Company.

Distributions to or on behalf of members or on behalf of for the years ended December 31, 2021
and 2020 amounted to $231,620 and $-, respectively.

Guaranteed payments to a member for the year ended December 31, 2021 and 2020 amounted
to $12,111 and $4,282, respectively.

TRADEMARKS/TRADE NAMES

The Company has licensed the use of various trademarks/trade names from an entity related
through common ownership. The license agreement calls for the Company to pay a royalty of
3% of the initial franchise fee and royalty fees it receives from franchisees. The
trademarks/trade names are being sub-licensed to the franchisees as part of the franchise
agreement. Trademark expense was $27,402 and $13,912 for the years ended December 31,
2021 and 2020, respectively.
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RELATED PARTY TRANSACTIONS

The Company periodically borrows and loans money to entities related through common
ownership. The Company had a related party payable of $126,797 and $15,289 as of
December 31, 2021 and 2020, respectively, and a related party receivable of $- and $21,015 as
of December 31, 2021 and 2020, respectively.

The Company pays an administrative and management fee to an entity related through
common ownership in exchange for various administrative and management services provided
to the Company. The fee is calculated as the amount equal to 20% of the Company’s monthly
total income. For the year ended December 31, 2020, the fee was temporarily reduced to 15%.
The administrative and management fee incurred was $224,794and $87,661 for the years
ended December 31, 2021 and 2020, respectively. The Company also reimburses the related
party for direct payroll costs. Payroll costs reimbursed were $127,441 and $150,893 for the
years ended December 31, 2021 and 2020, respectively.

ASSIGNMENT AGREEMENT

An entity related to the Company by common ownership has assigned a license agreement to
the Company. The royalty fees earned amounted to $31,683 and $15,463 for the years ended
December 31, 2021 and 2020, respectively. The Company did not owe any commissions to the
related party as of December 31, 2021 and 2020. The Company paid the related party a
commission of $- and $ 15,463 for the years ended December 31, 2021 and 2020, respectively.

MASTER FRANCHISE AGREEMENT

The Company has a Master Franchise Agreement with a master franchisee. Under the Master
Franchise Agreement, the Company granted the master franchisee the right to identify and
enter into agreements with sub-franchisees that meet the qualifications required by the
Company in the identified territory pursuant to a development schedule. One franchise entered
in 2016 was derived from the Master Franchise Agreement. This franchise began operations in
2017.

SUBSEQUENT EVENTS

Subsequent events have been evaluated through March 31, 2022, which is the date the
financial statements were available to be issued.
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Bonadio & Co., 11p

INDEPENDENT AUDITOR’S REPORT

March 11, 2021

To the Members of
Anchor Bar Franchise and Development, LLC:

Report on the Financial Statements

We have audited the accompanying financial statements of Anchor Bar
Franchise and Development, LLC, which comprise the balance sheets as of
December 31, 2020 and 2019, and the related statements of income and
members’ equity and cash flows for the years then ended, and the related
notes to the financial statements.

Management’s Responsibility for the Financial Statements

Management is responsible for the preparation and fair presentation of these
financial statements in accordance with accounting principles generally
accepted in the United States of America; this includes the design,
implementation, and maintenance of internal control relevant to the
preparation and fair presentation of financial statements that are free from
material misstatement, whether due to fraud or error.

Auditor’s Responsibility

Our responsibility is to express an opinion on these financial statements
based on our audits. We conducted our audits in accordance with auditing
standards generally accepted in the United States of America. Those
standards require that we plan and perform the audit to obtain reasonable
assurance about whether the financial statements are free from material
misstatement.

An audit involves performing procedures to obtain audit evidence about the
amounts and disclosures in the financial statements. The procedures
selected depend on the auditor’s judgment, including the assessment of the
risks of material misstatement of the financial statements, whether due to
fraud or error. In making those risk assessments, the auditor considers
internal control relevant to the entity’s preparation and fair presentation of
the financial statements in order to design audit procedures that are
appropriate in the circumstances, but not for the purpose of expressing an
opinion on the effectiveness of the entity’s internal control. Accordingly, we
express no such opinion. An audit also includes evaluating the
appropriateness of accounting policies used and the reasonableness of

100C°£Z?tft290';arkway significant accounting estimates made by management, as well as
Amherst, New York 14226 evaluating the overall presentation of the financial statements.

b (716) 250-6600

f(716) 250-6605 We believe that the audit evidence we have obtained is sufficient and

www.bonadio.com appropriate to provide a basis for our audit opinion.
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INDEPENDENT AUDITOR’S REPORT
(Continued)

Opinion

In our opinion, the financial statements referred to above present fairly, in all material respects, the
financial position of Anchor Bar Franchise and Development, LLC as of December 31, 2020 and
2019, and the results of its operations and its cash flows for the years then ended in accordance with
accounting principles generally accepted in the United States of America.



ANCHOR BAR FRANCHISE & DEVELOPMENT, LLC

BALANCE SHEETS
AS OF DECEMBER 31, 2019 AND 2018

2020 2019
ASSETS
Cash $ 406,587 $ 382,810
Accounts receivable 5,742 6,317
Royalties receivable 7,501 18,937
Related party receivable 21,015 21,404
Prepaid commissions 79,546 111,463
Inventory 10,925 11,397
Property and equipment, net 3,645 2,308
Intangible assets, net - 1,231
Total assets $ 534,961 $ 555,867
LIABILITIES AND MEMBERS' EQUITY
LIABILITIES:
Accounts payable $ 37,460 $ 27,996
Deferred initial franchise fee 268,842 381,265
Accrued gift card 47,048 40,852
Other accrued expenses 500 500
Related party payable 15,289 20,781
Total liabilities 369,139 471,394
MEMBERS' EQUITY 165,822 84,473

$ 534,961 $ 555,867

The accompanying notes are an integral part of these statements.
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ANCHOR BAR FRANCHISE & DEVELOPMENT, LLC

STATEMENTS OF INCOME AND MEMBERS' EQUITY
FOR THE YEARS ENDED DECEMBER 31, 2019 AND 2018

REVENUE:
Royalties
Initial franchise fee
Purchasing rebates

Total revenue

OPERATING EXPENSE:
Administrative and management services
Payroll reimbursement
Commissions
Bad debts
Professional services
Advertising and promotion
Trademark expense
Insurance
Printing and reproduction
Franchise development
Technology
Guaranteed payments
Office
Depreciation and amortization
State franchise tax expense

Bank charges
Total operating expense
Income from operations
OTHER INCOME
NET INCOME
MEMBERS' EQUITY - beginning of year

DISTRIBUTIONS TO MEMBERS

MEMBERS' EQUITY - end of year

2020 019
482,114  $ 910,301
112,424 94,515

92,287 131,935
686,825 1,136,751
150,893 238,367

87,661 196,710

49,380 127,721

- 28,316
160,151 136,360

84,089 102,125

13,912 23,853

17,777 10,562

12,447 19,349

8,382 13,459
30,900 9,440
4,282 10,000
1,952 4,179
2,252 4,282
3,133 2,574
729 906
627,940 928,203

58,885 208,548

22 464 6,092

81,349 214,640

84,473 (26,348)

- (103,819)
165,822  $ 84,473

The accompanying notes are an integral part of these statements.
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ANCHOR BAR FRANCHISE & DEVELOPMENT, LLC

STATEMENTS OF CASH FLOWS

FOR THE YEARS ENDED DECEMBER 31, 2019 AND 2018

CASH FLOW FROM OPERATING ACTIVITIES:

Net income
Adjustments to reconcile net income to net
cash flows from operating activities:
Bad debts
Depreciation and amortization
Changes in:
Accounts receivable
Royalties receivable
Related party receivable
Prepaid expense
Inventory
Accounts payable
Accrued gift card
Deferred initial franchise fee
Other accrued expenses

Related party payable
Net cash flow from operating activities

CASH FLOW FROM INVESTING ACTIVITIES:
Purchase of equipment

Net cash flow from investing activities
CASH FLOW FROM FINANCING ACTIVITIES:
Net payment on line-of-credit
Distributions to members
Net cash flow from financing activities
CHANGE IN CASH
CASH - beginning of year

CASH - end of year

SUPPLEMENTARY INFORMATION:
Cash paid during the year for -
Taxes

2020 019

$ 81,349 214,640
- 28,316

2,252 4,282

575 7,880

11,436 16,169

389 31,254

31,917 12,050
472 (16)

9,464 226

6,196 7,307
(112,423) (26,515)

- 325
(5,492) (32,573)

26,135 263,345

(2,360) -

(2,360) -

- (236)

- (103,819)

- (104,055)

23,775 159,290
382,810 223,520

$ 406,585 382,810
$ 3,133 2,249

The accompanying notes are an integral part of these statements.
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ANCHOR BAR FRANCHISE AND DEVELOPMENT, LLC

NOTES TO FINANCIAL STATEMENTS
DECEMBER 31, 2020 AND 2019

1.  THE ORGANIZATION

Anchor Bar Franchise and Development, LLC (the “Company”), was formed on April 14, 2011
as a Delaware limited liability company.

The Company was formed to engage in the business of selling Anchor Bar franchises to
qualified buyers and servicing those franchises. Qualified buyers would own and operate
restaurants, as designed by the Company, using the system developed by the Company. The
Company’s business model is designed to allow the owners/operators of its franchises to enjoy
the advantages of group buying and advertising and using the management and operational
systems provided by the Company. Franchise operations are to be inspected on a periodic
basis and franchise owners/operators have access to Company experts in order to assist them
in developing their individual franchise operations.

2.  SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES

Basis of Accounting
The Company’s financial statements have been prepared in conformity with accounting
principles generally accepted in the United States of America.

Cash

Cash includes bank demand deposit accounts and money market accounts. The Company’s
cash balances may at times exceed federally insured limits. The Company has not experienced
any losses in these accounts and believes it is not exposed to any significant risk with respect
to cash.

Allowance for Doubtful Accounts

Accounts receivable are stated at outstanding billed amounts, net of allowances for doubtful
accounts. The Company estimates the allowance based on past credit history with customers
and their ability to pay, known and inherent collection risks, and current economic conditions.
Balances are written off against the allowance when collection efforts have ceased. based As
of December 31, 2020 and 2019, the Company considered its accounts receivable to be fully
collectible; accordingly, no allowance for doubtful accounts was recorded.

Inventory
Inventory is stated at the lower of cost on the first-in, first-out (FIFO) method and net realizable
value and consists of Anchor Bar branded clothing and supplies.

Property and Equipment

Property and equipment consists of computers, which are stated at cost less accumulated
depreciation. Expenditures for acquisitions, renewals, and betterments are capitalized,
whereas maintenance and repair costs are expensed as incurred. When property and
equipment are retired or otherwise disposed of, the appropriate accounts are relieved of costs
and accumulated depreciation. Any resultant gain or loss is credited or charged to the income
statement.



SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES (Continued)

Property and Equipment (continued)
Depreciation is provided for in amounts to relate to the cost of property and equipment to
operations over their fire year estimated useful lives on a straight-line basis.

Intangible Assets
Intangible assets consists of software, which are stated at cost less accumulated amortization.
The software was amortized using the straight-line method over three years.

Prepaid Commissions

The Company pays a commission in connection with successfully entering into certain franchise
agreements. The commission is a percentage of the amount of the initial franchise fee.
Commissions paid on the initial franchise fee are considered an incremental cost incurred with
obtaining the franchise agreement. This cost is capitalized as prepaid commissions and is
amortized ratably over the term of the agreement which is generally 10 years.

Deferred Revenue

Deferred revenue represents the initial franchise fee received in advance of satisfying of the
performance obligation and is recognized ratably over the term of the agreement as the
performance obligation is satisfied which is generally 10 years.

Revenue Recognition

The Company’s revenue from franchise agreements consists of royalties based on a percent of
the franchise location sales and initial franchise fees relating to the sale of new franchise
agreements. The Company’s revenue also consists of purchasing rebates from various
vendors generated by the purchases made by the various franchise locations.

Advertising Costs
Advertising costs are expensed as incurred and amounted to $84,089 and $102,125 for the
years ended December 31, 2020 and 2019, respectively.

Income Taxes
The Company is a partnership for Federal and state income tax purposes. Federal and state
income taxes are not payable by the Company. The members are taxed individually on their
allocated shares of partnership earnings. The Company is responsible for state imposed
franchise taxes.

Use of Estimates

The preparation of financial statements in conformity with accounting principles generally
accepted in the United States of America require management to make estimates and
assumptions that affect the reported amounts and disclosures that are included in these
financial statements.  Actual results could differ from management's estimates and
assumptions.

Reclassifications
Certain reclassifications have been made to the prior year information to conform to the current
year presentation.



REVENUE RECOGNITION

The Company’s revenues from contracts with customers are generated primarily from ongoing
royalties from franchise locations and initial franchise fee from the sale of new franchise
agreements.

Royalties are recognized as revenue at the time the underlying franchise sales occur at the
amount corresponding to the agreed upon percentage of sales the Company expects to
receive. Royalty revenue is generally collected weekly. Royalty revenue and related
receivables are recorded only when there is a reasonable expectation the revenue will be
collected. During 2020 as a result of the economic impact of the COVID pandemic, the
Company granted franchisees temporary concessions on the royalty percentage that was
charged on the underlying franchise sales.

The initial franchise fee is recognized as revenue as the Company satisfies the performance
obligation (licensing the Anchor Bar brand) over the term of the franchise agreement, which is
generally 10 years. The initial franchise fee is generally collected at the start of the franchise
agreement. As such, the initial franchise fee is deferred and recognized as revenue evenly over
the term of the franchise agreement. Initial franchise fees are non-refundable in the event the
franchise is unable to successfully open the franchise location or is terminated prior to the end
of the term of the franchise agreement.

The ongoing royalty revenue is dependent upon the operational activity of the various franchise
locations. The initial franchise fee is dependent upon the Company successfully entering into
new franchise agreements.

The number of operating franchises as of December 31, 2020 and 2019 is as follows:

Operating franchises as of December 31, 2018 12
New franchises opened 1
Operating franchises closed (2)
Operating franchises as of December 31, 2019 11
New franchises opened 1
Operating franchises closed (2)
Operating franchises as of December 31, 2020 10

As of December 31, 2020, the Company has franchise agreements for locations in California
and Texas that are currently not in operation.

Royalties Receivables and Contract Liabilities
Receivables represent the Company’s right to consideration that is unconditional, except for the
passage of time.

Contract liabilities include the deferred initial franchise fee.

The beginning and ending royalties receivable and deferred initial franchise fee were as follows:

2020 019 018
Royalties receivable $ 7,501 $ 18,937 $ 39,623
Deferred initial franchise fee $ 268,842 $ 381265 $ 407,780




REVENUE RECOGNITION (Continued)

Royalties Receivables and Contract Liabilities (Continued)

Initial franchise fee revenue recognized for the years ended December 31, 2020 and 2019 that
was included in deferred revenue at the beginning of the year amounted to $112,424 and
$93,015, respectively, which includes $53,542 and $42,500 of deferred franchise fee
recognized for the franchise locations closed in each of the years ended December 31, 2020
and 2019, respectively. The aggregate amount of deferred revenue expected to be recognized
in each of the next five years is as follows:

2021 $ 56,765
2022 39,015
2023 36,765
2024 34,265
2025 33,015
Thereafter 69,017

$ 268,842

Purchasing Rebates

The Company also recognizes revenue from purchasing rebates, which is not a contract with a
customer. As a condition in the franchise agreement, franchise locations are required to
purchase certain products from designated vendors for which the Company receives a rebate
from the vendor. Purchasing rebates are recognized as income at the time the rebates are
received. Purchasing rebates are determined by the vendors based on the volume of
purchases at the rates set out in the agreement between the vendor and the Company.
Purchasing rebates are received in accordance with the terms of the contract which range from
monthly to quarterly.

PREPAID COMMISSION

Prepaid commission amortized to commission expense for the years ended December 31, 2020
and 2019 amounted to $31,917 and $30,050, respectively, which includes $15,667 and $17,000
of prepaid commission recognized for the franchise locations closed in each of the years ended
December 31, 2020 and 2019, respectively. The aggregate amount of prepaid commission
expected to be amortized in each of the next five years is as follows:

2021 $ 16,250
2022 10,250
2023 10,250
2024 10,250
2025 10,250
Thereafter 22,296

$ 79,546



PROPERTY AND EQUIPMENT
Property and Equipment consisted of the following at December 31:
2020 2019

Computers, net of accumulated depreciation of $1,659
and $637, respectively. $ 3645 $ 2,308

Depreciation expense totaled $1,021 for the year ended December 31, 2020. There was no
depreciation expense during the year ended December 31, 2019.

INTANGIBLE ASSETS
Intangible assets consisted of the following at December 31:
2020 2019

Computer software, net of accumulated amortization of
$11,080 and $9,849, respectively $ - 3 1,231

LINE OF CREDIT

The Company has available a $50,000 line-of-credit with KeyBank. Interest on any outstanding
balance is payable monthly at a variable rate equal to the bank’s prime rate plus 3.2%. This
rate was 8.45% at December 31, 2020. This loan is personally guaranteed by a member.
There were no outstanding borrowings on this line of credit at December 31, 2020 and 2019.

ACCRUED GIFT CARD

Gift cards are available for purchase at most locations in the United States and are available to
be used at most locations in the United States. The Company has arranged with the
participating locations to have funds from gift cards sold to be deposited into a Company bank
account. When gift cards are redeemed, the funds are withdrawn from the Company bank
account and deposited into the franchise location account. The accrued gift card liability
represents the balance on gift cards that has not been redeemed. The Company does not
recognize any revenue from the sale or redemption of gift cards.

MEMBERS’ EQUITY
The Operating Agreement provides for one class of equity member. The rights of all members
and their respective membership “units” are identical in all respects. Except as specified by

law, no members are personally liable for obligations of the Company.

Distributions to members for the years ended December 31, 2020 and 2019 amounted to $- and
$103,819, respectively.

Guaranteed payments to a member for the year ended December 31, 2020 and 2019 amounted
to $4,282 and $10,000, respectively.



10.

1.
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13.

14.

TRADEMARKS/TRADE NAMES

The Company has licensed the use of various trademarks/trade names from an entity related
through common ownership. The license agreement calls for the Company to pay a royalty of
3% of the initial franchise fee and royalty fees it receives from franchisees. The
trademarks/trade names are being sub-licensed to the franchisees as part of the franchise
agreement. Trademark expense was $13,912 and $23,853 for the years ended December 31,
2020 and 2019, respectively.

RELATED PARTY TRANSACTIONS

The Company periodically borrows and loans money to entities related through common
ownership. The Company had a related party payable of $15,289 and $20,781 as of December
31, 2020 and 2019, respectively, and a related party receivable of $21,015 and $21,404 as of
December 31, 2020 and 2019, respectively.

The Company pays an administrative and management fee to an entity related through
common ownership in exchange for various administrative and management services provided
to the Company. Effective January 1, 2020 the fee is calculated as the amount equal to 15%
(prior to January 1, 2020, the rate was 20%) of the Company’s monthly total income. The
administrative and management fee incurred was $150,893 and $238,367 for the years ended
December 31, 2020 and 2019, respectively. The Company also reimburses the related party
for direct payroll costs. Payroll costs reimbursed were $87,661 and $196,710 for the years
ended December 31, 2020 and 2019, respectively.

ASSIGNMENT AGREEMENT

An entity related to the Company by common ownership has assigned a license agreement to
the Company. The assignment agreement stipulates that all of the royalty income received
associated with this license agreement is to be paid to the related party as a commission. The
royalty fee income is recorded as royalty revenues and offset by commissions expense. The
royalty fees earned and commissions amounted to $15,463 and $97,671 for the years ended
December 31, 2020 and 2019, respectively. The Company owed commissions of $- and
$7,173 to a related party under the terms of this agreement as of December 31, 2020 and 2019,
respectively.

MASTER FRANCHISE AGREEMENT

The Company has a Master Franchise Agreement with a master franchisee. Under the Master
Franchise Agreement, the Company granted the master franchisee the right to identify and
enter into agreements with sub-franchisees that meet the qualifications required by the
Company in the identified territory pursuant to a development schedule. One franchise entered
in 2016 was derived from the Master Franchise Agreement. This franchise began operations in
2017.

RISKS AND UNCERTAINTIES

The United States is presently in the midst of a national health emergency related to a virus,
commonly known as the Coronavirus (COVID-19). The overall consequences of COVID - 19 on
a national, regional and local level are unknown, but it has the potential to result in a significant
economic impact. The future impact of this situation on the Company and its results and
financial position is not presently determinable.
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15. SUBSEQUENT EVENTS

Subsequent events have been evaluated through March 11, 2021, which is the date the
financial statements were available to be issued.
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ANCHOR BAR
FRANCHISE AGREEMENT

THIS AGREEMENT is entered into by and between Anchor Bar Franchise & Development, LLC,

a Delaware limited liability company, with its principal business address located at 651

Delaware Avenue, Buffalo, New York 14202 (the “Franchisor”), and
a(n) with its principal business address located at:

(the “Franchisee”),

with respect to the following facts:
RECITALS

A. Franchisor has the right to use and license the use of the mark ANCHOR BAR
and related names, trademarks, service marks, logos, copyrights, designs, emblems, slogans,
commercial symbols and other indicia and associated goodwill now or hereafter designated for
use by Franchisor and any and all revisions, modifications and additions thereto, whether or not
recorded or registered with the United States Patent and Trademark Office or any other local,
state, federal or foreign agency, registrar or body (the “Marks”) in the operation of a restaurant
featuring buffalo wings, other food items and a full bar (the “Restaurant”).

B. Franchisor has also developed, and may continue to develop and change,
standards and specifications for products and services to be offered in Restaurants, lists of
approved and designated suppliers, trade dress, and other items involved in the operation of
Restaurants (the “System”).

C. Franchisee is experienced and skilled in the operation of restaurants.

D. Franchisor desires to grant to Franchisee, and Franchisee desires to obtain from
Franchisor, the right to establish and operate a Restaurant in accordance with the System.

NOW, THEREFORE, in consideration of these premises and the mutual covenants contained
herein, the sufficiency of which is acknowledged by the parties, the parties agree as follows:

1. GRANT OF FRANCHISE

Subject to the terms and conditions of this Agreement, Franchisor grants to Franchisee a
license to use the Marks and the System solely in the operation of a Restaurant at one (1)
location within the Territory, as defined below (the “Franchised Restaurant”). Adherence to
the standards and policies of the System is essential for the continued operation of the franchise
granted by this Agreement.

2. LOCATION AND PROTECTED TERRITORY

(a) Location. The location for the Franchised Restaurant is set forth in
Exhibit A attached hereto and incorporated by this reference. If the location of the Franchised
Restaurant has not been determined at the time Franchisee and Franchisor sign this
Agreement, then it shall be determined as provided in Section 3 below.

(b) Territory. Provided that Franchisee is in full compliance with this

Agreement, Franchisor shall not open and operate, or franchise another party to open and
operate, another Restaurant in the area described in Exhibit A and identified therein as the
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territory (the “Territory”), except in locations such as airports, hotels, convention centers, sports
arenas and stadiums, casinos, college campuses, amusement parks, supermarkets, box stores,
museums or similar venues and except for traveling food trucks which may operate in the
Territory from time to time. Franchisor and its affiliates also reserve the right to sell the
Proprietary Products, as defined below, in the Territory through any channel of distribution. In
the event Franchisor acquires or is acquired by a restaurant or other food service company
(whether by ownership purchase, or purchase of assets), Franchisee agrees and acknowledges
that there may be other restaurants or food service operations operated by Franchisor, its
affiliate or their respective franchisees or licensees in the Territory and that such restaurants or
food service operations may be similar to or competitive with the Franchised Restaurant.

(© Franchisor's Reservation of Rights. Franchisor reserves all rights not
specifically granted to Franchisee hereunder. In particular, and not in limitation of the foregoing,
Franchisor reserves the right to conduct businesses using marks or commercial symbols
different from the Marks either within or outside of the Territory. Franchisor also reserves the
right to use the Marks, and license the right to others to use the Marks, for purposes other than
operating a full service restaurant. Franchisor also reserves the right to conduct all commerce
over the Internet and other means of electronic commerce as may in the future be developed,
and Franchisee has no right to do so except as may be specifically permitted hereunder.

3. SITE SELECTION AND OPENING

(a) Geographic Area. If Franchisee has not identified a location for the
Franchised Restaurant as of the date of this Agreement, Franchise shall look for a location
within the geographic area described in Exhibit A attached hereto (the “Geographic Area”).
Franchisee acknowledges and agrees that it does not have any territorial or exclusive rights
whatsoever with regards to the Geographic Area and that there may be other franchisees
seeking locations in or near the Geographic Area.

(b) Site Selection. Franchisee is responsible for locating, obtaining financing
for, securing appropriate zoning and permits for and equipping the site for the Franchised
Restaurant. Franchisee shall provide Franchisor with all relevant information concerning the
proposed site in the Geographic Area including the zoning of the site, demographic information
about the surrounding area, locations of any similar or complementary businesses, traffic flow,
parking, rent, size